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Foreword
N O R T H E R N  I N S I G H T

Welcome to the November issue of Northern Insight

As the year draws to a close, November offers us a moment to pause, 
reflect and look ahead. The autumn colours fade into winter tones, and 
across the North East, there’s a tangible sense of renewal — of businesses 
setting ambitious goals, communities preparing for the festive season, and 

individuals celebrating achievements hard-won over the past year.

In this issue, we shine a spotlight on the resilience, creativity and 
collaboration that continue to define our region. From forward-thinking 

entrepreneurs driving innovation to community leaders making a  
difference, the stories within these pages remind us why the  
North East remains such a dynamic place to live and work.

As ever, Northern Insight continues to champion the people and 
organisations that make our region exceptional — those who inspire 

progress, nurture talent and contribute to a shared vision of prosperity.

Whether you’re winding down from a busy quarter, gearing up for new 
ventures, or simply taking stock before the festive rush, we hope this  
issue offers insight, inspiration and a renewed appreciation for all  

that’s happening across our vibrant region.

221

141

Edition Sponsors

Michael Grahamslaw, Publisher 
michael@northern-insight.co.uk

Thank you to all concerned  
for your continued support.  
Till next month... 

FOREWORD
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Kip McGrath expands in the North East 
An experienced teacher who has already helped almost 3,000 
children across Gateshead and Chester-Le-Street is expanding 
her successful Kip McGrath Education Centres into Washington, 
Tyne and Wear.
Carol Milne, a former science teacher and head of year, left the 
classroom in 2015 to set up her first Kip McGrath Education Centre 
in Gateshead East. Since opening the doors in March 2016, she 
has gone on to launch a second centre in Chester-Le-Street in 2021 
and now, five years later, is opening her third in Washington. The 
new hub will be based at Washington Library, making high-quality 
tuition even more accessible for local families.
Carol discovered Kip McGrath in 2015, having taken voluntary 
redundancy from St Joseph’s College in South Tyneside. Using her 
redundancy money, she invested in the franchise and has since 
built a thriving business employing 30 staff. What started as Carol 
teaching and managing everything alone has grown into a strong 
organisation with fully qualified teachers and support staff across 
three sites.
All tuition is delivered by fully qualified, DBS-checked teachers, 
using a traditional curriculum approach tailored to each child’s 
ability level. The focus is not only on closing knowledge gaps, but 
also on building confidence, independence and resilience.

Parkers Chauffeurs partners with 
Pneuma Group

Parkers Chauffeurs, the North East-born executive transport 
business based near Newcastle International Airport, has 
officially been acquired by Teesside-based Pneuma Group, 
forming the foundation of the group’s newly launched Pneuma 
Automotive division.
Founded by Laurence Beck, originally from Consett and now living 
in Florida, Parkers Chauffeurs has been part of his entrepreneurial 
journey since 2019. 
They operate with 14 permanent staff, supported by an extensive 
network of trusted drivers and have a unique, scalable model 
that means the business can supply dozens – even hundreds – of 
vehicles on demand for major events and clients, making it one of 
the most adaptable and reliable names in the industry.
“Parkers have always been about more than just getting people 
from A to B – it’s about creating a seamless, reassuring, first-class 
experience that reflects the warmth, hospitality, and high standards 
of our region. With Pneuma Group’s backing, we now have the 
platform to take those values and showcase them globally,” said 
Laurence.
For Pneuma Group, the acquisition represents the launch of 
Pneuma Automotive, the organisation’s fourth divisional pillar 
alongside Property, Hospitality, and Games. For Parkers’ clients, 
nothing changes in its day-to-day running. The same team, 
vehicles, and standards remain. 

Successful fifth year for North East 
business week

North East business leaders have hailed the success of a popular 
business event, with over 1,000 people attending sessions across 
Sunderland.

Sunderland Business Week, which returned for a fifth year, ran 
from October 13 – 17, with headline speakers including Radio 1’s 
Jamie Laing - co-founder of gourmet confectionery brand Candy 
Kittens; Team GB legend Colin Jackson; and social media pioneer 
Alex Partridge. The trio took part in fire-side chats, discussing their 
lives and careers at SunFest on Thursday, October 16.

The week-long event, which was previously called Sunderland 
Business Festival, included expert presentations, panel discussions, 
sofa chats, networking, workshops and more. 

Councillor Kevin Johnston, Portfolio Holder for Housing, 
Regeneration and Business for Sunderland City Council, the 
event’s headline sponsor, said: “Sunderland Business Week really 
shone a spotlight on our transforming city to a business audience 
from across the region and showcased the many ways in which 
Sunderland is positively contributing to the regional and national 

economy too. It was a real celebration of Sunderland, business and 
entrepreneurialism.”
The week was organised by Sunderland Business Partnership, a 
collective of organisations – large and small – all with an interest 
in the city’s development, creating opportunities for members to 
collaborate and grow, which in turn helps Sunderland to be a more 
dynamic destination for business.
Rob Lawson OBE, chair of Sunderland Business Partnership, said: 
“We are delighted to have been able to deliver another successful 
Business Week in Sunderland, which showcased what a brilliant, 
dynamic place the city is for enterprise.”
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Sunderland man wins Higher 
Apprentice of the Year 

John Elliott - an Access Training apprentice 
and engineer at Pyrocel - impressed the judges 
by doubling the capacity of his employer’s 
installations department, increasing revenue 
by 30%, and excelling in a management position 
usually held by someone double his age.
After completing A Levels at St Robert of 
Newminster Sixth Form in Washington, John 
came to Gateshead-based Access Training as a shy, 
underconfident 18-year-old with a natural ability in 
maths and engineering, and a desire to earn while 
he learned.
He embarked on a Level 3 Apprentice Fire Alarm 
Installer course and was placed with Newcastle-
based fire and security provider, Pyrocel. He was 
the first in his class to complete the apprenticeship 
in just 2.5 years and then enrolled on a Level 4 
Project Management Apprenticeship with Access 
Training where he said he “discovered a passion for 
organisation and problem-solving.”
John has seen rapid career progression including 
two promotions and a 60% pay increase since 
starting with Pyrocel where he is now a project 
engineer overseeing a team of installers and £2.4m 
worth of projects annually.
John said of his award win: “I am feeling very 
proud. When I began my apprenticeship, I was 
reserved and lacked confidence but with the 
support from Access Training and my employer, 
my apprenticeship has changed my life and 
I’m passionate about showing others where 
apprenticeships can lead.
“My long-term ambition is to progress into senior 
leadership and contribute to my company’s 
continued growth.”
John will now go on to the national final of the 
National Apprenticeship Awards in London on 
November 26 at The Royal Lancaster hotel.

Vertu named 
Automotive Retailer 

of the Year
North East–based Vertu Motors plc 
has cemented its position as one of 
the UK’s leading automotive retailers 
after taking home three accolades at 
the prestigious Autotrader Retailer 
Awards 2025, including the coveted 
Retailer of the Year title.
With its head office in Gateshead, 
Vertu Motors plc is one of the region’s 
major employers, with more than 

1,800 colleagues across the North East, 
and is the largest UK business based in 
the region.
In addition to being named overall 
winner, the Group was recognised 
for its outstanding customer service 
and innovation, winning the data-led 
Customer Experience Award and also 
winning Innovation of the Year for its 
digital payment platform, Vertu Pay.
The Customer Experience Award 
was awarded for the exceptional 
performance and commitment of 
colleagues across the Group, who work 
to consistently deliver an amazing 
customer experience.
Robert Forrester, Chief Executive 
of Vertu Motors plc, said: “We are 
absolutely delighted to be recognised 
with three awards at the 2025 
Autotrader Retailer Awards, including 
the prestigious Retailer of the Year 
title.

Strategic acquisition 
propels Orangebox 

Training
Orangebox Training Solutions, the 
Hartlepool-based firm renowned for 
guiding thousands of learners into 
employment, has been acquired by 
Coniston Peak in a strategic deal.
This move is designed to build on 
Orangebox’s fantastic culture and 
strengthen business opportunities 
across the UK with significant 
investment planned.
This goal will be significantly boosted 
by joining the group that includes 
Workpays, a Midlands-based training 
provider acquired by Coniston Peak in 
2021, allowing the combined entities to 
maximise opportunities.
The deal aims to ensure the longevity 

of the business and its current 
workforce of around 60 staff. 
Orangebox’s founder and CEO Simon 
Corbett will remain at the helm to lead 
the next phase of expansion alongside 
Coniston Peak’s leadership.
Simon said: “What started with no 
staff, no clients, and just an idea, 
has grown into something I’m truly 
proud of - a business that’s made a real 
difference to people’s lives.
“This next chapter is about 
collaboration, shared purpose and 
growth. By combining our two 
successful organisations, we share one 
common goal in making a difference 
for people, our staff, learners, partners 
and clients.
“Together, we can strengthen our 
business and dramatically increase 
the number of learners we help into 
employment.”



STANDING UP FOR
CONNECTION IN
A DISCONNECTED
WORLD
How Bonded Agency's Social
Purpose Strategy Is Driving
Real Human Connection
Where It's Needed Most
In today's world, "connection" often brings to mind Wi-
Fi bars or how many people follow us online. The
deeper kind of connection, the sort that builds trust
and helps people understand one another, can seem
tougher to find than ever. At Bonded Agency,
connection is more than a buzzword. It's a guiding
principle for how we work, how we support our
people, and how we contribute to our region. Now,
we're finding ways to make sure our values reach
beyond the boardroom and into the communities
around us

The data made the urgency clear. According to
the British Association for Counselling and
Psychotherapy, a striking 72% of people aged
16–25 report that loneliness harms their mental
health. Here's a generation that has grown up
surrounded by digital platforms, yet so many are
missing out on meaningful social bonds. For us at
Bonded, this felt like exactly the right place to
focus our efforts. After all, genuine human
contact isn't just important - it is the most
effective answer to disconnection.

Why Social Purpose Matters Now

Connection runs through everything we do at Bonded,
from how our clients and their audiences engage, to
how we build our own teams. But when we started
developing our social purpose strategy, we knew we
wanted to do more than just pick a charity from the
top down. We wanted our social impact work to reflect
the real concerns of our staff, not just our leadership
team.

Working closely with Hannah Underwood, a respected
social impact advisor, we opened the conversation
across the entire agency. Through research, debate,
and honest discussion, we explored which issues truly
resonated with our people and our brand values. After
plenty of dialogue, one theme emerged clearly:
loneliness, especially among young people.

“Youth loneliness is one of
the biggest challenges

facing our region’s young
people today”

- David McCreedy, CEO at Youth Focus
North East
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From Insight To Action

We selected Youth Focus North East as our charity
partner because they're the main organisation
supporting young people experiencing loneliness
across our region. Over a three-year period through
their Belong Collective initiative, they've reached 7,918
young people through targeted resources in hotspot
areas, creating vital opportunities for connection,
learning, and growth. Through high-quality youth work,
they provide safe spaces where young people can be
heard, build relationships, develop new skills, and
strengthen their support networks. By joining forces
with them, we can make a real difference together.

To kickstart our support, we launched the Route 72
Challenge in September, setting ourselves a £1,000
fundraising target. The challenge saw our team
collectively cover 170 miles during the month, matching
the length of the UK's Route 72 cycle path. Team
members aimed for just over 10,000 steps per day
(equivalent to about 5 miles), with everyone
contributing to a shared fundraising platform rather
than individual sponsorship drives.

The challenge culminated with our participation in the
Dragon Boat Race on September 26th, bringing
together our fundraising efforts and team spirit on the
River Tyne. This creative effort raised both funds and
awareness for Youth Focus North East and marked the
beginning of a lasting partnership. As Youth Focus
North East emphasises, tackling youth loneliness
requires genuine collaboration and meaningful
relationships – partnerships that go beyond
fundraising to build connections, share expertise, and
unite people around a shared purpose. Bonded is
committed to bringing our skills, networks, and
knowledge into play - not just our donations.

Business Benefits Of Social Purpose

Social purpose isn't only about doing the right
thing for others. It has helped us build a stronger
culture at Bonded Agency. Team engagement
has risen, we've uncovered fresh ideas, and the
work we do together now feels more significant.
We keep track of these changes, using both data
and honest feedback from our people.

We have seen that when businesses nurture real
connection, everyone wins. That means happier
employees, more creative campaigns, and
deeper relationships with our clients. For
instance, our staff turnover is just 5% over more
than three years, much lower than industry
averages. Putting people first is always good for
business.

A Call To Action

We're not claiming to have all the answers, but
we do know it's possible for businesses to make
a real difference, even if it's just in their own
communities. At Bonded Agency, we are working
hard to foster connection through our daily work,
through the charities we support, and through
the way we look after one another.

Businesses across the North East understand the
value of community. In times of uncertainty, that
sense of togetherness matters more than ever. It
doesn't have to mean tackling youth loneliness; it
could be volunteering, building partnerships with
local groups, or simply making workplaces where
real connections flourish.

Let’s connect, for real.

bondedagency.com

“Bonded’s Route 72
Challenge shows what
values-driven business
partnerships can do.”

- David McCreedy, CEO at Youth
Focus North East
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“Bonded’s Route 72
Challenge shows what
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partnerships can do.”
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When Lindsay Gauntlett joined Lumo in January 2021, she 
was one of just a handful of employees. There was no HR 
department, no ready-made playbook, and certainly no 
inherited way of doing things. And it turned out to be the 
company’s superpower in building the company’s famed 
inclusive culture.
“We were literally building everything from scratch in real 
time,” she recalls. “And it’s the best thing that could have 
happened because it came with no baggage. We were all in it 
together. We just wanted to be open and inclusive. Everybody 
felt heard, everybody felt valued and what we built has 
persevered.”
It was a far cry from her previous role in private healthcare, 
which she’d taken after being made redundant when her 
children were small. “I wasn’t even looking to move,” she 
admits. “I scrolled past the job a few times, but something 
about it stuck with me. It was the chance to build something 
new. And we did.”

Importing fresh DNA
In a sector where tradition and hierarchy run deep, Lumo 
deliberately set out to be different. During Covid, when 
hospitality and airlines were hit hard, Gauntlett turned to 
those industries for talent. What could have been an accident 
of circumstance became a strategic advantage, allowing Lumo 
to tap into a workforce where customer-centric service comes 
naturally and diversity is the norm. The result has been a 
culture - and a customer experience - that has helped give 
Lumo a clear USP in a sector often weighed down by its own 
ways of doing things.
“That really shaped what the customer experience looks like 
on board,” she explains. “And it’s probably helped shape the 
diversity within Lumo too.”
For someone who describes herself as “down-to-earth and 
family orientated,” that people-first instinct comes naturally. 
And it fits right in Lumo, which as been dubbed by Modern 
Railways as one ‘big blue family’.
“I’ve been with my husband for 25 years, I’ve got two kids, a 
dog, and my idea of heaven is walking in the countryside or, 
one day, retiring to a villa in Greece with goats,” she laughs. “So 
building something where people feel supported and happy felt 
obvious to me.”

Today, passengers notice the difference in the way colleagues 
interact with them on Lumo’s services up and down the East 
Coast Mainline - and soon to be on the West Coast Mainline. But 
internally, it has also set the tone for how people work together. 
New recruits go through a “culture interview” with Gauntlett 
and the Service Delivery Director before they even start. It’s a 
two-way conversation about values, expectations, and whether 
the fast-paced environment is right for them, Lindsay explains.
“It’s about making sure people know what they’re coming 
into,” she says. “And it’s helped keep our turnover low, because 
everyone’s clear on what Lumo is about from day one.”
And it’s not just the colleagues that benefit. Passengers are 
responding too - the company landed a 96% overall satisfaction 
rating last year in the Customer Insight Survey, commissioned 
by the open access operator, and led by The TAS Partnership 
transport consultancy working with market research specialists 
MRFGR.
Lumo’s culture mission has also seen it awarded the Clear 
Assured Bronze Standard, a globally-recognised standard 
that’s awarded to businesses which can demonstrate their 
commitment to inclusivity and diversity. As of last year, 95% of 
Lumo’s operational workforce has come through the Newcastle-
based business’s apprentice programme in partnership with 
Train’d Up. And in the past three years, 29 females have 
completed the training compared to 27 males breaking all sorts 
of industry cliches.

Flat, open, and all-in together
But for Gauntlett, Lumo’s culture isn’t about an award in a 
cabinet - it’s the lived day to day and in every policy she and her 
small team put together. Lumo’s head offices in Newcastle were 
designed to bring train crew and office colleagues together, 
avoiding the silos common across the industry where train 
crew and back office functions can be separated by miles. The 
management team is deliberately lean, and access to senior 
leaders is direct.
“There’s no hierarchy here,” she says. “If someone’s got an 
issue, they’ll just pop in to see the Service Delivery Director or 
Managing Director. People aren’t scared to do that.”
That openness extends to mucking in when needed. Every 
contract includes the expectation that colleagues can act as 
ambassadors in times of disruption, whatever their day job. 
Gauntlett herself has found that spirit in action more than once

How Lumo tore up the rulebook on rail and 
built something entirely new

Starting with no HR department, no legacy systems and no inherited 
baggage, Lumo has built a people-first culture from the ground up.  
People and Culture Manager Lindsay Gauntlett explains how a  

clean slate became the company’s greatest strength...
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...Everybody felt 
heard, everybody 
felt valued...

Lindsay Gauntlett
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 - including an Easter when she was spotted trundling boxes of 
mini eggs through Newcastle station for customers.
“You find yourself in bizarre situations,” she laughs. “But 
nobody says ‘that’s not my job.’ We just get on and do it. 
Everyone has each other's backs and that pays it all forward.”
Work-life balance has become one of the pillars of Lumo’s 
culture too. Annual leave must be taken in-year - there’s no 
option to roll it over - to make sure people properly switch off. 
Flexibility is agreed case by case, rather than being bound by 
rigid policy.
“If you’re happy at home, you’re happy at work. They affect 
each other, don’t they?” says Gauntlett. “We don’t have hard and 
fast rules. People manage their own workloads, and we support 
them when they need it.”
She admits she keeps a watchful eye on colleagues’ wellbeing. 
“If I see someone online late at night, the first thing I’ll do is 
message them: why are you working at this hour? That kind of 
check-in makes a difference.”
Perhaps the most striking part of Gauntlett’s philosophy is 
her determination to prove HR can be more than a corporate 
shield. “I think people might be surprised by how much I care,” 
she says. “People think HR is just there to protect the business. 
Of course we do protect the business, but the way I see it, we do 
that by doing the right thing by people.”
It’s a conviction shaped by hard lessons. Early in her career, she 
was pressured by a manager to dismiss someone against her 

better judgement. “I did it, but it still affects me to this day,” she 
says. “It taught me never to be put in that position again - and 
now I’ll always challenge something if it doesn’t feel right.”
Five years on from launch, Lumo has grown from 20 people 
to more than 115 on the East Coast, with a new team building 
up on the West Coast Mainline as Lumo’s parent company 
FirstGroup launches services from Glasgow to London next 
year. For Gauntlett, the culture that has emerged is the 
company’s most valuable asset — and one that sets it apart from 
the rest of the industry.
“I’ve never worked anywhere as supportive as Lumo,” she says. 
“If I’m struggling, there’s always someone ready to help. And it’s 
not just me who feels that way — people are protective of this 
place, because they’ve helped build it.”
It’s that sense of ownership, she says, that makes the hard graft 
worthwhile. “It was tough in the beginning — really tough. I 
questioned what I was doing more than once. But when you see 
people proud of being part of Lumo, that’s when you know it 
was worth it.”
In an industry often criticised for being slow to adapt, Lumo 
has shown what’s possible when a new operator starts with a 
blank page and puts people at the centre. As Gauntlett puts it 
simply: “It always comes back to one question: what’s the right 
thing to do by people?”

www.lumo.co.uk



The exciting event, which will take 
place in March, has been announced 
on the annual British Food Fortnight, a 
celebration of the diverse and delicious 
food that Britain produces.
The initiative is being organised in 
partnership with Food & Drink North East, 
with local businesses encouraged to contact 
the organisation with why they’d like to be 
part of it. It’s an opportunity for them to 
gain valuable insights into expanding their 
businesses, while bringing their products 
to a brand new audience in the capital.
Lumo is a proud supporter of the local 
communities it serves, particularly local 
businesses. The operator runs 100% 
electric train services between Edinburgh, 
Newcastle, London and, from December, 
Glasgow Queen Street. Customers can sip 
on delicious Newcastle-brewed Donzoko 
Train Beer during their journeys, or tuck 
into a tasty locally made Ringtons Ginger 
Snap Biscuit. 
Sharon Hodgson MP, Member of 
Parliament for Washington and Gateshead 
South, has pledged her support for the 

event: “This is a fantastic initiative which 
I’m sure will prove to be very valuable 
for our many talented local businesses 
here in the North East. It’s great to see 
a successful company like Lumo, who 
are based in Newcastle, promoting other 
local businesses. I’m looking forward to 
being a part of this event and meeting 
some amazing local people and helping to 
promote the food and drink industry in our 
region.”
Richard Salkeld, Head of Communications 
& Partnerships at Lumo, said: “British 
Food Fortnight provides a timely platform 
to highlight our commitment to regional 
partnerships and sustainable growth. As 
we look ahead to expand our network with 
new routes, we’re focused on strengthening 
Lumo’s role as a champion of local 
enterprise and innovation. This initiative 
not only supports talented producers 
across the North East but also reflects our 
ambition to deliver a distinctive, high-
quality experience for customers onboard.”
Rhiannon Bearne, Deputy Chief Executive 
at the North East Chamber of Commerce, 

said: “This initiative is a brilliant way to 
showcase the strength and diversity of our 
region’s food and drink sector. Taking these 
fantastic local businesses to Westminster 
raises their profile and provides a valuable 
platform to grow, collaborate and reach 
new audiences.
“It’s fantastic to see Lumo and Food & 
Drink North East working together to 
champion local businesses and open up 
new opportunities.”
A number of local businesses have already 
been confirmed for the event, including 
Northumberland-based whisky and gin 
distillery Ad Gefrin, Davenport’s Chocolates 
in Gateshead, Doddington Dairy in 
Northumberland, Hummingbird Drinks 
in Northumberland and Northumberland 
Coffee.
Lumo’s powerful partnerships with local 
communities have been recognised at 
the prestigious Corporate Engagement 
Awards, with the operator recently 
winning a number of titles. Lumo also 
recently achieved the ServiceMark 
Accreditation from the Institute of 
Customer Service, a prestigious national 
benchmark that recognises organisations 
that have outstanding customer service and 
are striving for continuous improvement. 

www.lumo.co.uk

Lumo serves up exclusive opportunity for North East 
businesses during British Food Fortnight

Leading North-East based rail operator Lumo has announced 
that it’s giving local food and drink suppliers a unique 
opportunity to showcase their products in Westminster.

November 2025   17

B U S I N E S S



18   November 2025	 Northern Insight

Willi’s raises a glass 
with Jesmond Wine 

Company
Willi’s Café in Jesmond swapped its 

signature brunch buzz for after-hours 
sipping as it transformed into a wine bar 

for one night only. 
Hosted by owner Rod Davies, the event 

welcomed a host of North East  
business friends and supporters for a  
wine-tasting soirée in partnership with  

Jesmond Wine Company.
The evening’s pourings included a crisp 
English Sparkling, a classic red Bordeaux, 

and a bold Californian red — each 
selected to intrigue the palates of Willi’s 

swanky suburbanite clientele. 
Guests mingled over generous sharing 
boards piled high with continental meats 
and artisan cheeses, creating a backdrop 
for relaxed conversation and connection.
The event underlined Willi’s reputation 
as a hub for business networking in 
the region, proving it’s as comfortable 
hosting high-end tastings as it is serving 

up eggs benedict. 
We’ll drink to that!
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Training is one of the most valuable 
investments a business can make. It 
builds skills, confidence and capability, 
helping people grow with the business 
and preparing them to become the 
leaders of tomorrow. Yet many SMEs still 
take a reactive approach — training when 
problems arise, rather than starting with 
a clear view of what’s really needed.
When done well, training is about 
unlocking potential, not just about fixing 
gaps.

Why training matters
For SMEs, where resources and career 
pathways can be limited compared to larger 
organisations, developing your own talent 
is often the smartest move you can make. 
Attracting new people is getting tougher, 
and today’s candidates — especially 
younger generations — are looking for 
more than just pay. They are seeking 
opportunities to learn and progress.
If your team doesn’t see you investing in 
their development, they may not see a 
long-term future with you. When they do, 
engagement, productivity and retention all 
improve.

The starting point:  
Identifying training needs
Before booking any course or workshop, it’s 
worth asking: what problem are we trying 
to solve?
Perhaps bids aren’t landing because your 
team can’t demonstrate key capabilities. 
Maybe you’ve introduced a new system 
that staff need support to use effectively. 
Or your growth plans mean developing the 
next tier of managers to lead the business 
forward.
Identifying training needs accurately 
allows you to be proactive, plan ahead and 
make sure development aligns with your 
wider business goals.

How to identify training needs
Start by looking at the skills your business 
needs now and in the future, and compare 
them with those you already have. 
Involve your people — ask where they feel 
confident, where they’d like to grow, and 
what would help them perform better.
At 360 Growth Partners, we often begin by 
helping leaders clarify their future goals, 
map out the capabilities needed to achieve 

them, and identify any gaps. From there, 
we shape practical development plans 
that blend technical training, leadership 
programmes and targeted coaching.

Making training count
Once the needs are clear, you can target 
your investment more effectively — 
whether that’s job-specific training, 
leadership development or mentoring 
for individuals. Focused training delivers 
better results, helps manage costs and 
builds lasting capability.
Training is an integral part of a bigger 
plan for your people and your business 
— one that strengthens culture, supports 
succession planning and creates confident, 
capable teams.

Where to start
We’ve supported several clients to take this 
approach: identifying what their future 
organisation needs to look like, developing 
the skills to match and building strong 
leaders along the way.
If you’d like to explore how we can 
help your business do the same — from 
identifying training needs to delivering 
tailored development and coaching — get in 
touch at start@360growthpartners.co.uk.

Because when you invest in your people, 
you invest in your future.

www.360growthpartners.co.uk

Are you getting the best from your Training Investment? 

Do you know how much time and money your business 
invests in training each year? More importantly, do you know 

if it’s actually making a difference?
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Milestone year continues 
for finance firm with Senior 
Leadership Appointments

Award-winning North East commercial finance 
specialist CCBS Group has strengthened its 
leadership team with two senior appointments, 
marking another key milestone in a landmark 
year for the business.

Following its 10th anniversary in 2024 and a 
successful management buyout earlier this 
year, the firm has appointed Andrew Welton as 
Relationship Development Director and Carly 
Dove as Director of Business Performance. 
These strategic hires reinforce CCBS Group’s 
commitment to delivering exceptional client 
service and funding support across the region.

Both roles are designed to support continued 
growth and build on the strong foundations 
established over the past decade. The focus 
will be on deepening funder relationships, 
identifying new opportunities, and ensuring 
seamless delivery for clients.

Newcastle Theatre Royal announces 
recruitment of new trustees to strengthen 

board leadership
Newcastle Theatre Royal Trust, the charity that runs Newcastle Theatre Royal, 
has welcomed three new Trues to its board. The appointments have been made 
following an open recruitment campaign for individuals to support and guide the 
growth of the theatre and the implementation of its strategic plan.
As an independent arts charity that doesn’t receive regular government or local 
authority funding, ensuring financial resilience is key to protecting its long-term 
future. The new Trustees bring experience in business, finance, and fundraising 
to support what we already do with trusts & foundations, private individuals, as 
well as corporate supporters. In addition, the new board members will contribute 
using their experience from the wider third sector including education, the creative 
industries, accessibility, and sustainability.
They are Carolyn Ramsbotham, Patricia Alexander and Alison Currie. Patricia and 
Alison will join the Finance and General Purposes Committee.
Marianne Locatori, Newcastle Theatre Royal’s Chief Executive, said: “I’m delighted to 
welcome the three new Trustees. Carolyn, Patricia and Alison’s expertise and passion 
will be invaluable to help shape the future of the theatre and support the successful 
delivery of our mission and strategy.  I look forward to us benefiting from their 
expertise, insight and enthusiasm going forward.”
They join a committed and ambitious board of trustees who support the theatre’s 
executive and staff team. The board is made up of: Nick Swales OBE, DL (Chair) 
Ray Mills (Vice Chair); Julie Blackie; Lorna Edwards; Dr Ben Fletcher-Watson; Scott 
Holland; Alison Jones; and Andrew Roberts.
Nick Swales, Chair of Trustees, Newcastle Theatre Royal, said: “Following a 
successful recovery from the devastating impact of the covid pandemic, the 
theatre’s Board of Trustees and Executive team designed a new strategy. This 
includes continuing to provide an exciting and varied programme on stage as well as 
increasing our social and community impact as a charity. 
“Recruiting these new trustees with their individual skill sets, to the Board as others 
retire, will ensure we have the right balance of knowledge and experience to deliver 
the next phase of the strategy. I very much look forward to working with all three 
new trustees. The Board will continue to recruit to ensure that as the charity’s needs 
evolve the skills and experience of the trustee membership are appropriate.” 

FW Capital commits to future talent 
with a new intern appointment

Fund manager FW Capital is welcoming a new wave of talent as it 
continues to bring investment support to SMEs across the North 
East.

Lloyd Hall has secured the firm’s first internship, which is part of 
FW Capital’s strategy to develop future talent. This is a significant 
move for the firm and strengthens its existing Career Path 
programme, which delivers a structured approach for staff to gain 
relevant experience for future career progression.

Lloyd Hall joins the North East team and will be based in the 
Newcastle office. He will work across key departments across the 
firm, with a strong focus on understanding the investment Funds 
that FW Capital manages. Lloyd is the first intern intake from FW 
Capital and he will work with colleagues across the region that will 
support him through mentorship, structured training activities and 
client interaction.

Lindsey McMenamin, Portfolio Manager at FW Capital said: “At FW 
Capital we truly believe our team to be our greatest asset and we’re 
excited to welcome Lloyd to the team.  We know how important 

investing in our team is and we’re always looking to recruit new 
talent that we can nurture and develop. We’re committed to helping 
trainees shape their future career, providing them with real life 
experience and opportunities for learning.”
Lloyd Hall, FW Capital added: “I’m looking forward to working 
with the team at FW Capital, gaining invaluable knowledge 
and experience. This is a fantastic opportunity to develop both 
personally and professionally.”
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Johnston Carmichael strengthens 
Newcastle team ahead of major 

reporting changes
Leading UK accountancy and business advisory firm Johnston 
Carmichael has strengthened its growing Newcastle team with 
the appointment of Stuart Duckenfield as Financial Reporting 
Advisory (FRA) Assistant Manager, enhancing the firm’s expertise 
in the region as businesses prepare for significant financial 
reporting changes. 
Stuart began his career with Holeys Chartered Accountants in 
Harrogate before relocating to the North East in 2019, spending 
six years at RSM Newcastle advising small and medium-
sized businesses across multiple sectors. Drawn by Johnston 
Carmichael’s strong culture and innovative vision, he joins the firm 
to collaborate with larger clients on complex financial reporting 
matters. 
His appointment comes as businesses prepare for major FRS 102 
changes, effective 1st January 2026, the most significant revision 
to UK GAAP since its introduction. Stuart will be the local point 
of contact for organisations navigating new requirements around 
lease accounting and revenue recognition. 
Stuart said: “I’ve always found it rewarding to support businesses 
through their growth journey. At Johnston Carmichael, I’m excited 
to build strong relationships across the North East and help clients 
adapt and thrive as these changes take effect.” 
Paul Shields, Partner and Head of the Newcastle office, added: “We 
are delighted to welcome Stuart to the team. The upcoming FRS 102 
revisions are extensive, and early preparation 

Cartmell Shepherd recognised in 
prestigious legal rankings 

Cartmell Shepherd Solicitors has been recognised for the 
outstanding achievements of its agriculture and Wills, probate 
and inheritance departments.
The Chambers UK Legal Guide 2026, has ranked the firm’s 
agriculture team as one of the best the in the country for the sixth 
consecutive year.
This recognition comes just a few weeks after the team also 
retained its Band 1 rating in the Legal 500 professional legal 
rankings.
Directors Mark Jackson, Jonathan Carroll and Katherine Pretswell-
Walker were named in both the Legal 500 and the Chambers Guide, 
which cited the team’s “excellent knowledge across multiple areas 
of work, which means they are able to handle most cases.”
Mark commented: “Maintaining our tier one ranking for the sixth 
year in a row is testament to the dedication and expertise of our 
team, who continue to work hard to deliver for clients.
We’re proud to be home to one of the biggest agriculture teams in 
the North of England, capable of supporting clients with a wide 
range of complex matters from property transactions to renewable 
energy projects.
Underpinning our success is a commitment to training and 
development, as demonstrated by our trainee solicitor and solicitor 
apprenticeship programmes, which have nurtured many of the 
agricultural specialists on our team.
Last month, we celebrated Sam Fawcett qualifying as a solictor 
after two years training with us and welcomed our newest trainee 
Abbie Heywood to the department.
By investing in our people, we’ve been able to grow the team while 
maintaining the standard of excellence our clients expect.”
Cartmell Shepherd’s agriculture team is joined in the Legal 500 
rankings by its Wills, probate and inheritance department who 
were recognised for their expertise in the Personal, Tax, Trusts and 
Probate category.





Directors urged 
to act now ahead 
of new company 

ID rules
By Laura Weir, Associate Director 
at RMT Accountants & Business 

Advisors Ltd.

In recent years, there has 
been a clear shift towards 

greater transparency around 
who owns and controls UK 
businesses, as regulators 
work to reduce the risk of 

fraud and misuse.

That focus will intensify this November, 
when new identity verification rules come 
into force, placing fresh responsibilities 
on company directors.
The Economic Crime and Corporate 
Transparency Act (ECCTA) is new 

legislation introduced by the government 
to improve corporate transparency and 
reduce fraud within UK businesses. 
It requires company directors to take 
proactive steps to ensure ongoing 
compliance.
At present, businesses are required to 
submit an annual return to Companies 
House, providing key information about 
their structure and ownership.
However, from 18 November 2025, all 
company directors, persons with significant 
control (PSCs), and anyone involved in 
setting up, running, owning, or controlling 
a company will be required to verify their 
identity with Companies House each year.
They will also need to confirm that their 
purpose is lawful both upon incorporation 
and within their annual confirmation 
statement.
The Registrar of Companies will have 
enhanced powers to query these statements 
and remove any false or inaccurate 
information from the register.
A new system of financial penalties for 
non-compliance with identity verification 
and filing requirements will also be 
introduced as part of the legislation. 
Fines will be tiered based on the severity 
of the offence or the company’s previous 
reporting record.

Penalties will start at £250 for minor 
offences and £500 for serious offences, 
rising to £1,500 or £2,000 for repeat 
offenders.

Laura Weir, associate director at RMT 
Accountants & Business Advisors, says: 
“The ECCTA is designed to reform the 
role of Companies House and strengthen 
transparency across UK businesses, giving 
it a greater part to play in both tackling 
economic crime and supporting growth.

“From a day-to-day business administration 
perspective, these changes mean all 
businesses must take proactive steps to 
ensure they remain compliant, with the 
new penalties providing a clear incentive 
to do so.

“We’re encouraging our clients to get ahead 
of the new requirements now, before they 
become mandatory, to avoid last-minute 
pressure and potential delays in updating 
company records.”

If you would like further information on 
the new company verification process, 
or if you’re unsure how these changes 
will affect your business, please contact 
RMT Accountants & Business Advisors at 
advice@r-m-t.co.uk or call 0191 256 9500.
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Great North Run
2026
Help us to make each moment matter for young
cancer patients with limited time.
Help us to make each moment matter for young
cancer patients with limited time.

Newcastle-Sunday 13th Sept 2025
Early Bird Registration: £40

07491641668

info@dragonflycancertrust.org

Accountancy firm Robson Laidler has expanded its team with 
the appointment of eight new trainees who will embark on the 
firm’s training academy, working within the business alongside 
professional study.
Together they will be based across Robson Laidler’s Newcastle and 
Durham and Teesside offices, working in departments including 
audit, healthcare accounting, business accounts, business advisory 
and tax. 
The Robson Laidler training academy offers apprentices a fully 
funded structured learning programme, personal development 
and study time, support from a dedicated mentor and a recognised 
accountancy qualification through the Association of Accounting 
Technicians (AAT) and the Institute of Chartered Accountants in 
England and Wales (ICAEW).
The new accounts assistants are; Molly Williams, Anya Russell, 
Nevaeh Barnes, Zara Grand, William Grundy, Ethan Haslem, Darcy 
O’Neil, and Harry Petterson.
The appointments bring the total number of Robson Laidler 
staff to 131, with a total of 42 staff training towards professional 
qualifications.
Robson Laidler co-managing director Amy Park said: “We’re proud 
to be supporting local young people as they take their first steps 
into the working world, and it’s been great to see how last year’s 
apprentices are growing through our training academy. We are 
investing heavily in the future of our business and the profession in 
our region.”
New accounts assistant Nevaeh Barnes said: “After attending the 
RL open evening, I realised apprenticeships are such a great option 
- you gain real experience, get qualified, and avoid the burden of 

university fees and student debt. The support here at RL has been 
amazing.”
Robson Laidler won Independent Firm of the Year at this year’s 
North East Accountancy Awards and has been listed in the Sunday 
Times Best Places to work for two consecutive years driven by 
its commitment to staff development, wellbeing, and workplace 
culture. The firm offers its staff professional and soft skills training, 
a Four Day Working Week, a confidential Employee Assistance 
Programme and long-service recognition.

www.robson-laidler.co.uk

Robson Laidler expands talent pipeline with new trainees

New Robson Laidler trainees (left to right) Molly Williams, 
Anya Russell, Darcy O’Neil, Harry Petterson, Nevaeh 

Barnes, William Grundy, Zara Grand and Ethan Haslem 

Prosper drives New Build 
Development Framework 

with key appointment
Procurement experts Prosper has 
appointed Laura Balaam Wiseman 
as a Procurement and Contracts 
Manager to help deliver its New 
Build Framework.
Laura joins the organisation from 
Sunderland social landlord Gentoo 
where she was Head of Delivery – a 
role she held for five and a half years.

Her social housing and new build experience will be valuable as 
she will be responsible for supporting public sector partners to 
access and deliver Prosper’s New Build Development Framework.
The new 4-year multi-supplier framework was launched in 
July with 22 firms appointed across the whole of England and 
Wales. The framework delivers a range of construction works 
and associated services including design. The scope of works 
include new build, refurbishment and renovations, extensions 
and improvements to housing, commercial buildings, community 
and civic buildings, education establishments and health care 
buildings.
Rod Brasington, CEO of Prosper, said: “Laura is a fantastic 
appointment and brings with her a wealth of social housing new 
build knowledge, skills and experience we need to help us deliver 
our new framework. I’m really looking forward to working with 
her and know she will be a great asset to the team.”
prosper.uk.com

Laura Balaam Wiseman

November 2025   33 

B U S I N E S S



Effective team 
communication
How to bridge the gap 
between finance and 

operations.

In many small and medium-sized 
enterprises (SMEs), finance and 
operations often function in silos: one is 
focused on the numbers, and the other on 
day-to-day delivery. But if the business is 
to truly thrive, these two core functions 
must work in harmony. 
Bridging the communication gap between 
finance and operations can unlock better 
decision-making, increase efficiency, and 
drive alignment with business goals. Here’s 
how to do it well. 

Align finance and operations
At its core, strong communication between 
finance and operations ensures that 
everyone is pulling in the same direction. 
Operational decisions, whether they are 
related to staffing, production, supply 
chains, or something else entirely all have 
financial implications. 
If the two departments aren’t on the 
same page, you’ll risk going over budget, 
misallocating your resources, and missing 
your targets entirely.
Fostering regular dialogue between the 
two teams is the only way to ensure that 
operational strategies are grounded in 
financial reality. Your finance teams can 
help interpret data and forecast outcomes, 

while your operations teams can provide 
critical insight into on-the-ground 
challenges and opportunities. Together, 
they can form a more accurate picture of 
your business’s performance and help you 
tackle obstacles cleverly and with more 
confidence. 

Consider finance as a strategic partner
You may need to change how you view 
your finance function. Rather than seeing 
finance purely as a back-office compliance 
role, you should be recognising it as a way 
of supporting your plans for growth. 
Remember, your finance teams can 
offer more than just reports. They can 
provide insights that shape your strategy, 
better manage risk, and drive increased 
profitability.

Schedule regular financial updates
One practical way to bridge the finance-
operations gap is by introducing regular 
communication cycles. 
Monthly or bi-weekly financial update 
meetings can keep you and your 
department heads informed of the 
company’s financial position, allowing 
for timely adjustments and much more 
proactive management decisions. 
These sessions should go beyond dry 
financial statements. Focus on tracking key 
performance indicators (KPIs), defining 
trends, and exploring how financial results 
relate to operational activities. 
Encouraging questions and open dialogue 
will make sure all teams feel engaged and 
accountable, too.

Train non-financial staff
Consider providing financial literacy 
training to non-finance staff. Operational 

managers don’t need to become 
accountants, but they should understand 
basic concepts such as profit margins, cash 
flow, and budgeting. This empowers them 
to make informed decisions and engage 
more meaningfully in financial discussions.
Simple workshops or short e-learning 
modules can demystify finance and build 
confidence across the business. When 
more team members understand the 
numbers, it naturally improves the quality 
of cross-functional communication and 
helps to keep everyone working towards 
the same outcome. 

Use technology to support your vision
With the right technology, everyone from 
the sales staff to the boardroom execs can 
get the financial information they need, 
precisely when they need it. 
Shared dashboards, such as those built in 
tools like Xero or Power BI, offer real-time 
visibility into financial and operational 
metrics. Collaboration platforms like Slack, 
Microsoft Teams or Asana can further 
streamline communication and make 
updates accessible to everyone. 
By aligning goals, fostering mutual 
understanding, and leveraging the right 
tools and processes, you really can turn 
these traditionally separate functions into a 
united force. 
If you need help boosting inter-team 
communications or improving your staff’s 
understanding of your financial position, 
contact me, Mark Brown at L4 Financial. 

Mark@L4Financial.co.uk 
L4Financial.co.uk  
07960 031554
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The proposed investment policy will 
focus on three deployment strategies: 
real estate lending, as well as commercial 
and residential real estate investment, all 
with a strong regional focus. The changes 
reflect a growing demand for flexible, 
locally informed capital that can accelerate 
economic growth and support community 
infrastructure. 
Since its inception in 2017, the London Stock 
Exchange-listed investment company has 
deployed more than £80.0 million in capital 
to support 39 projects, creating over 3,200 
jobs and helping deliver a gross development 
value in excess of £275 million.
As part of the proposals, Develop North is 
exploring a potential fundraise to accelerate 
the company’s growth and provide investors 
with a platform to capitalise on the 
strong tailwinds currently benefitting the 
opportunity-rich North East.  
The company’s expanded investment policy 
will enable Develop North to:
	� Provide real estate loans to support 

housebuilding and commercial 
development.

	� Invest in and upgrade commercial real 
estate assets to attract tenants and drive 
regeneration.

	� Secure residential real estate through 
freehold or leasehold and to provide 
capacity and support to supported housing 
providers.

The proposed investment policy 
complements the investment opportunities 
created by the devolution agreement in 
May 2024 (formalised between central UK 
Government and the North East Mayoral 
Combined Authority), releasing an expected 
£1.4bn of investment into the region.
Supporting Tier One in managing Develop 
North in its next phase of growth is a 
highly experienced, locally embedded asset 
management team, including residential 
acquisitions and leasing specialists Homes 
or Houses, and commercial property 
investment experts Broadoak Asset 
Management.

The enlarged asset management team will 
bring deep regional insight and sector 
expertise, enabling Develop North to identify 
and execute high-quality investments 
that align with market opportunities and 
community needs.
John Newlands, Chairman of Develop North, 
said: “The North East is on the cusp of 
transformational growth, and the private 
sector has a vital role to play in supporting 
that momentum.
“With devolution and investment 
frameworks now in place, the North East 
and Tees Valley Combined Authorities are 
making the region more investable than 
ever. As a trusted investment partner, 
Develop North is well-placed to ensure that 
the investment opportunity of the North East 
is open to everyone.”
Ian McElroy, Chief Executive of Tier 
One Capital, added: “There is a growing 
expectation that institutional investors, 
including Local Government Pension 
Schemes, will support investment into UK 
regions with real economic potential. We are 
witnessing the start of some real momentum 
in this process, with a number of globally 
recognised investment firms now allocating 
capital to the North East. With two proactive 
and positive metro mayors in place with 
strong devolution settlements, the North 
East is seeing increased attention from 
policymakers and the market alike.”

www.tieronecapital.co.uk 
www.developnorth.co.uk

Develop North PLC launches new growth strategy

North East investment company Develop North PLC, managed by 
Newcastle-based fund management specialists, Tier One Capital, 
has announced proposals to provide increased access to real 

estate investment opportunities in the North East of England and 
significantly expand its financial support for businesses, housing 

and regeneration projects across the region. 
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L-R: Jackie Fitzgerald (Homes & Houses Ltd), Fergus Trim (Broadoak 
Asset Management), John Newlands (Develop North), Ian McElroy 
(Tier One Capital) and John Seager (Broadoak Asset Management)



Over 1,100 new jobs are 
being created in Newton 
Aycliffe as Merchant Park 
announces the completion 
of its first 53,993 sq. ft 

warehouse development. 

This significant boost for the region 
was welcomed by North East Mayor 
Kim McGuinness who toured the site 
on Millennium Way and met with 
the development team to discuss the 
opportunities this brings for local people 
and businesses. 
Kim McGuinness, North East Mayor said: 
“Small and medium-sized businesses 
are the beating heart of our economy. As 
Mayor, I’m determined to help them grow, 
create thousands of new jobs, and deliver 
real opportunities for people across our 
region. 
“Developments like Merchant Park show 
what’s possible when we invest in our 
local business community and back their 
ambition. This new site is already bringing 
high-quality jobs to the area, with even 
more to come as the project expands.”
Mayor Kim was also pleased to see 
energy-efficient technology, such as heat 
pumps, roof mounted PV and EV charging 
supporting the region’s net zero ambitions.

Merchant Park is a 65-acre development at 
Aycliffe Business Park, home to the 30-acre 
Hitachi Rail Europe train manufacturing 
facility, one of the largest inward 
investment manufacturing developments 
in recent years. The new warehouse is the 
first of three units, with infrastructure work 
underway for further premises of 89,000 
sq. ft and 126,000 sq. ft, ensuring continued 
job creation and economic growth. 
A seven-figure senior debt package from 
FW Capital, backed by the North East 
Combined Authority (North East CA), has 
supported the project’s delivery. The North 
East CA has also provided incentives to 
bridge the financial viability gap for the 
first phase, including infrastructure for the 
next two units.  
The Mayor’s visit was an opportunity to 
meet the development team, including 
Adrian Goodall, Michael Chicken and 
Geoff Hunton, as well as contractors Hall 
Construction and Helm Consulting, whose 
local workforce completed the project 
ahead of schedule. Property enquiries 
are being handled by CBRE and Connect 
Property North East. 
Adrian Goodall, Director at Merchant Park 
Developments, said: “Everything ground to 
a halt post Covid, and we needed a funding 
boost to assist the completion of this 
project. The backing of FW Capital and the 
North East CA has enabled us to fast-track 
delivery of the first unit. Thanks also go 
to the work of everyone on site, especially 
the team at Hall Construction whose 

commitment to the job has allowed the 
project to be completed ahead of schedule. 
Welcoming Kim to look around the site and 
talk to the people involved has been great 
and we thank her for her time.” 
Chris Dixon, Fund Manager at FW Capital, 
added: “Watching developments come to 
fruition is a very satisfying part of the job. 
The team at Merchant Park Developments 
has impressed us with their vision and 
focus to bring Unit 1 to completion. 
With excellent road links and quality 
commercial warehouse and office space, 
it’s a great location for any business looking 
to be based out of the North East.” 
Geoff Hunton Merchant Park Developments 
said: “The completion of Unit 1 at Merchant 
Park comes at opportune time because 
it's the 10th anniversary of Hitachi's rail's 
factory opening which was completed by 
Merchant Anglo Property Holdings. This 
all coincides with national celebrations 
marking 200 years since the birth of the 
modern railway.”
The North East Commercial Property 
Investment Fund is a £35 million 
fund supporting new and refurbished 
commercial projects, aiming to create 
5,600 jobs and develop 140,000 sq. m of 
commercial space across the region. 

If you want to find out how we can  
support your business please email  
info@fwcapital.co.uk or visit our  
website www.fwcapital.co.uk

1,100 new jobs as Merchant Park Development 
reaches major milestone
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L-R: Chris Dixon FW Capital, Michael Chicken Merchant 
Park, Kim McGuinness North East Mayor, Geoff Hunton 

Merchant Park and Adrian Goodall, Merchant Park



What inspired you to become an Accountant, and what path 
did you take to get here?
From being a paperboy, to working fruit markets on cold 
mornings to selling Christmas Trees whilst still at school, the 
work ethic has always been in me. This led me to be fascinated 
by how businesses work with the stories behind them and how 
to make money. At 16 I left school and started on a YTS scheme 
in an accountants and was ACCA qualified by the time I was 22 
years old. I started my own practice when aged 28 and over the 
years I’ve built 1st Cloud Accountants into a firm that’s all about 
combining expert advice with a down-to-earth, approachable 
style. We opened a second office around 10 years ago in South 
Shields and in September 2025, we’ve expanded by purchasing 
JC Accountants, which has helped strengthen our presence and 
services even further in the North East area.

What are the most common financial mistakes individuals 
and businesses make?
One of the biggest mistakes I see is people waiting too long to 
ask for advice. Many try to handle everything themselves until 
problems start to snowball. Another is not planning ahead for 
tax or cash flow — both are crucial for stability and growth. 
Getting the right systems and advice in place early makes a 
huge difference.

How has technology changed the accounting profession, and 
what tools do you rely on most?
Technology has transformed everything. I was an early adopter 
of technology and build and maintain our own on premises 
servers. Technology has made accounting faster, more 
accurate, and much more collaborative. Our servers combined 
with cloud software lets clients and accountants see the same 
information in real time, which helps us make better decisions 
together. At 1st Cloud, we are fully embracing AI tools as they 
allow us to deliver proactive advice rather than just historical 
reports.

What advice would you give to small business owners 
looking to improve their financial health?
Don’t be afraid to seek guidance early, and make sure you really 
understand your numbers. Set aside time each month to review 
your figures, not just at year end. And build a relationship with 
an accountant who’s genuinely interested in your journey.  Our 
philosophy is to provide full services for clients from Birth to 
Exit, meaning we’re there at every stage of their journey, from 
the first registration of a business or tax return to sale planning, 
or IHT planning.

How do you help clients navigate tax planning and ensure 
compliance with regulations?
We take a proactive approach. Rather than just filing returns, 
we help clients structure their businesses efficiently and stay 
one step ahead of deadlines. Every business is unique, so 
we tailor our advice to fit their circumstances. We also make 
compliance as stress-free as possible by using digital systems to 
keep everything organised and transparent.

What are the biggest financial trends or challenges 
businesses should prepare for in the coming years?
I think automation, digital reporting, and AI-driven insights 
will continue to reshape how we work. At the same time, 
economic uncertainty means cash flow and adaptability are 
more important than ever. Businesses that plan well and invest 
in solid financial systems will be the ones that thrive.  At 1st 
Cloud, we’re focused on helping client’s future-proof their 
operations for exactly that reason. Uncertainty in the economy 
doesn’t drive growth but being adaptable and knowing your 
figures does.

What qualities make a great Accountant, and how do you 
build strong client relationships?
A great accountant listens first. Understanding what matters 
most to each client and their goals, pressures, and motivations 
is key. I also believe in being approachable and friendly and 
don’t hide behind jargon or formality. Many of our clients see 
us as part of their team, which is exactly how we like it.

How do you handle the pressure of working with tight 
deadlines and complex financial issues?
Organisation and teamwork. We’ve built a strong team culture 
at 1st Cloud, where everyone supports each other to deliver 
great results for the clients. When things get hectic (which 
they often are with the never ending list of deadlines) it’s 
about staying calm, prioritising, and remembering that every 
challenge is solvable with the right plan and right team.

What’s one piece of financial advice you think everyone 
should follow?
Keep your records in good order and don’t underestimate the 
power of regular financial reviews. Knowing your numbers 
gives you control, confidence, and clarity and that leads to 
better decisions in business and in life.

What do you enjoy most about being an Accountant, and 
what keeps you motivated in your profession?
It’s incredibly rewarding to see clients succeed whether that’s 
a new start-up getting off the ground or a long-established 
business planning its next chapter. I’m proud of how 1st Cloud 
has grown, our strong brand reputation, and our continued 
community involvement including the full naming rights of 
South Shields FC football ground and supporting many charity 
events. Looking ahead, I’m excited about future collaborations 
with stakeholder, expanding our brand reach and continuing to 
grow the business while keeping our personal, client-focused 
approach at the heart of everything we do.

www.1stcloudaccountants.co.uk

Accountant of the month
This month Northern Insight spoke to...

Steven Tuckwell 
Owner, 1st Cloud Accountants.
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Steven Tuckwell
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...Every business 
is unique, so 
we tailor our 

advice to fit their 
circumstances...



Building on experience
As a result of the ongoing and increasing 
appetite for part-time, or ‘fractional’ 
Financial Directors, Kingsmere is enjoying a 
continued period of growth with the addition 
of three experienced financial professionals, 
bolstering an already six-strong team and 
bringing the headcount to 9.
Catherine, a results-driven finance director 
with a strong record in fundraising, 
acquisitions and divestments across both 
owner-managed and private equity-backed 
organisations, brings with her a breadth of 
experience in supporting leadership teams 
in preparing for sale, securing investment 
for growth, and providing strategic CFO 
coverage.
Barry is a CIMA-qualified finance 
professional, joining Kingsmere following 
more than 15 years in senior roles supporting 
businesses through high-growth and pre-
investment stages, with extensive experience 
in housing, PR & marketing and engineering 
sectors.
Graham’s experience spans corporate 
finance, M&A, and financial modelling, 
having led companies through significant 
growth and sale processes, including one 
completed in just five and a half weeks. 
His expertise in growth and exit strategies, 
raising finance, and Board governance adds 
further strategic depth to the Kingsmere 
team.
Managing Director, Geoff Maclauchlan, 
commented on Kingsmere’s growing 

headcount: “Each of our new team members 
brings something unique – real-world 
experience, practical insight and commercial 
understanding that only comes from having 
been there themselves. Kingsmere’s strength 
lies in this collective expertise, which allows 
us to support businesses of every size with 
exactly the level of financial management 
they need.”

The value of experienced financial 
leadership
Kingsmere continues to demonstrate why 
fractional or outsourced finance directors 
have become such a vital resource for 
business owners navigating increasingly 
complex and unpredictable environments.
Geoff explains that many businesses, 
regardless of their size, don't necessarily 
require a full-time Finance Director but 
need expert guidance to manage cash flow, 
build resilience and plan effectively for the 
future. “Every business needs good financial 
management,” he says. “The challenge 
for many is having timely and accurate 
information to make sound decisions. That’s 
where we come in.”
Fractional FDs can work flexibly with clients 
on a retained or project basis, scaling their 
involvement to meet changing needs and 
budgets. From preparing a business for sale 
to supporting funding rounds, managing 
cash flow, or building robust management 
information systems, the Kingsmere model 
is designed to be practical, cost-effective and 
fully tailored.

More than numbers
Kingsmere’s success and, in turn it’s benefit 
to its clients, is the team’s emphasis on 
partnership and perspective. Their role goes 
beyond producing reports and forecasts; they 
are commercially intelligent, experienced 
advisers who act as sounding boards for 
sometimes isolated business owners and 
leadership teams who may have few trusted 
people to confide in.
As Geoff notes, “For many business owners, 
it can be a lonely place at the top. Having 
someone impartial who understands both the 
numbers and the realities of business life can 
make all the difference.”
This supportive, commercially minded 
approach enables clients to gain clarity, 
reduce stress, and focus on what they do 
best: running and growing their business. 

A growing team for a growing market
The addition of Catherine, Barry and Graham 
represents another milestone for Kingsmere 
as demand for fractional financial leadership 
continues to rise. With clients ranging from 
start-ups to £40 million-turnover companies, 
Kingsmere’s breadth of experience provides 
a scalable model that delivers both financial 
precision and strategic insight.
Geoff concludes: “Whether a business needs 
hands-on cashflow management or strategic 
Board-level guidance, our aim is always the 
same: to give owners confidence, clarity, and 
control over their financial future.”

For more information, visit www.kfdl.co.uk

Kingsmere Finance Directors continues to grow and 
support businesses with their financial health

Following another successful year, Kingsmere Finance Directors is 
again adding to its expert team with three new highly experienced 
Finance Directors, Catherine Earl, Barry Goddard, and Graham 
Palmer, each bringing a wealth of expertise to support clients 

across a wide range of business sectors and sizes.
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L-R: Graham Palmer, Catherine Earl, Barry Goddard

Geoff Maclauchlan, Managing Director
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The funding includes £250,000 from NPIF II – Maven Equity 
Finance as part of the British Business Bank’s Northern 
Powerhouse Investment Fund II and £250,000 from the 
Finance Durham Fund established by Durham County 
Council and overseen by Business Durham, both managed 
by Maven Capital Partners.
Based at the North East Technology Park (NETPark) in 
Durham since its spin-out from a NASDAQ-listed components 
manufacturer in 2015, aXenic has seen strong demand for 
its technology grow to the point where its current facility 
has reached full capacity. The capital injection will allow the 
business to scale its infrastructure and operations, embark on 
a recruitment drive and allow aXenic to invest in equipment 
and stock to meet growing demand from new and existing 
customers as it expands its reach.
aXenic develops and supplies complex electronic components 
that enable high-speed optical communication in space. 
Its technology is used in Low Earth Orbit (LEO) satellite 
constellations and aerospace applications, with current 
customers including major European satellite and aerospace 
manufacturers as well as international space agencies and 
emerging players in the global satellite communications 
market.
Stephen Clements, CEO at aXenic, said: “Working closely with 
our wide range of satellite customers, aXenic has been able 
to build a global reputation for its unique technology, built 
on decades of world leading engineering expertise within 
the company. Having reached the point where capacity, 
equipment and working space is limiting our ability to grow 
further, we are delighted to have closed this finance round 
with Maven to support our next stage of growth in the optical 
satellite communication market. We are seeing huge demand 
for our strategically important devices and this funding 
provides scope for us to grow, along with the emerging 
market for the use of optics in space, to bring the equivalent 
improvement in bandwidth that fibre-optics has brought to 
the terrestrial communication market.”
Michael Dickens, Investment Manager at Maven, said: 
“aXenic has developed a globally competitive product with 
clear relevance to the fast-growing satellite communications 
market. With impressive traction across leading satellite 
and aerospace players, and a base at one of the UK’s leading 
science parks, the business is well positioned to capitalise 
on the rapid expansion of space-based connectivity. We’re 
pleased to support Stephen and the team as they enter this 
next phase of growth.”
Cllr Joe Quinn, Durham County Council cabinet member 
for Resources, Investments and Assets, said: “It’s fantastic to 
see Finance Durham supporting aXenic in their continued 
growth at NETPark, one of our county’s priority innovation 

sites. Their expansion reflects our ambition to supercharge 
County Durham’s economy by backing pioneering companies, 
creating high-quality jobs, and strengthening our reputation 
as the best place in the North East to do business. By 
fostering the success of businesses like aXenic, we’re not 
only supporting enterprise today but also helping to deliver 
the skills, opportunities, and investment that will drive our 
economy forward for years to come.”
Sarah Newbould, Senior Investment Manager at the British 
Business Bank said: “We are proud to support aXenic as it 
continues to grow and innovate from its base in the North 
East. This investment will help strengthen the region’s 
reputation as a hub for advanced technology and create 
new opportunities in the local economy. It’s exactly the type 
of ambitious business we want to see thrive through the 
Northern Powerhouse Investment Fund, and we wish the team 
every success as they scale up.” 

Maven is one of the UK’s most active private equity investors 
and has a track record of identifying and nurturing 
technology-driven businesses. If you are looking at private 
equity as a solution to fund future growth we would love to 
hear from you. Find out more at mavencp.com

Maven backs high-tech space communications  
firm aXenic with £500,000 investment 

aXenic, a leading manufacturer of advanced optical modulators used in satellite 
communications, has secured a £500,000 investment to support its continued 

growth following global demand for its technology. 
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Stephen Clements

...this funding 
provides scope  
for us to grow...



Much loved pet 
charity in prime 
position thanks 

to Experience 
Bank Group 
Newcastle Dog and Cat 

Shelter is celebrating after 
attracting some serious 
talent to its board after 
working closely with 

Experience Bank Group.

The charity which helps animals that are 
lost, unwanted, neglected, abused and 
abandoned. They reunite lost animals 
with their owners and find loving homes 
for those that find themselves with 
nowhere to live.
Chris Bray, CEO of the shelter in Benton, 
said: “The chair of our board had 
announced their intent to step away 
from the board, which left us with an 
opportunity to think strategically about 
what we needed in our next chair. Our 
existing board, whilst committed and 
passionate, was made up of people in 
their first trustee role and understandably 
no-one wanted to step up into the chair 
position.
“We realised we needed an experienced 
chair, who could manage the board, steer 
the new trustees, have vision for the shelter 
and take the senior operational team 
through a growth period. This seemed a 
big ask, until we met Peter Neal, founder of 
Experience Bank Group.”
Ashleigh Wright, MD of Westray 
Recruitment, had recently joined the 
board and through her place on the peer 
groups for NEDs and Trustees had met 
Peter previously. She had no hesitation 
in recommending him to the rest of the 
board. 

Ashleigh said: “We engaged Peter to look 
for our new chair and he also found us a 
fabulous new trustee during the process 
too. We are delighted to announce that 
Richard Kirk is joining the board as chair, 
and our latest trustee is Helen Cowpen.”
The charity said they found the way Peter 
got under the skin of the organisation and 
its needs, to create a recruitment pack 
that would attract the right people was 
impressive. 
They also complimented his process of 
whittling down applications to only present 
those who were both qualified and had the 
right personality. 
Ashleigh continued: “Peter has a good 
listening ear, and he wanted to know all 
about the culture, leadership, vision and 
is very astute, doesn’t ask a silly question. 
He was fully understanding, got our weak 
spots, no condescension but was mindful 
of the limitations of the charity. His 
communication was excellent, he kept us 

to date, on who interviewing, pipeline and 
honest updates – we are delighted with the 
results!”

Richard Kirk, the new chair, is well known 
for his role at Tyne Rivers Trust and Helen 
Cowpen brings her experience as a chief 
people officer to the board as trustee. 

Richard said: “It is an exciting time to join 
the team at Newcastle Cat and Dog Shelter 
and I am looking forward to steering the 
team through its next phase of growth!”

Peter concluded: “It was a joy to work with 
such a fabulous charity and I couldn’t be 
happier with the result. As part of the 
process, I have also helped the board to 
have a succession planning strategy, so they 
won’t be having to ever hire in haste.”

If your charity needs a breath of fresh air, 
then do get in touch with Peter on  
peter@theexperiencebank.co.uk

Richard Kirk
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Bridging the AI 
Skills Gap

How SMEs can avoid 
Implementation Failures  

in Finance.

Artificial Intelligence (AI) has rapidly 
shifted from futuristic concept to 
practical tool, and it’s no longer just the 
domain of large corporates. Small and 
medium-sized enterprises (SMEs) are 
increasingly exploring how AI could 
transform their finance function. From 
automating reporting and improving 
forecasting accuracy to enhancing 
strategic decision-making, AI offers the 
potential to make finance teams leaner, 
more accurate, and more forward-
looking.
But too often, AI projects fail to deliver 
the benefits promised. Research shows 
the problem isn’t the technology itself, but 
the lack of skills and expertise needed to 
make it work in practice. For SMEs - where 
resources and budgets are limited - this 
skills gap can be particularly acute.

Understanding the AI Skills Gap
The skills gap refers to the mismatch 
between the expertise needed to 
implement AI and the capability available 
within a business. In finance, this often 
means:
     �Weaknesses in data management, 
reconciliation, and system integration.

     �Limited experience handling large 
datasets.

     �A lack of knowledge about AI tools and 
their practical application.

Finance teams are highly skilled in 
their professional domain, but if AI is 
deployed without clear objectives or the 
right foundations, the outcome can be 
technology that looks impressive but adds 
little real value, or worse, projects that stall 
completely.

Why SMEs struggle more than large 
corporates
Large organisations typically have in-house 
IT and data specialists who can lead AI 
initiatives. SMEs rarely have that luxury. 
Finance directors and owners are expected 
to keep pace with new technology while 
also managing everyday responsibilities.
Scale also presents challenges. Smaller 
businesses may not generate the same 
volume of financial data as corporates, 
which can limit how effectively AI tools 
are trained. Off-the-shelf solutions exist, 
but they still require careful integration. 

Without expertise, SMEs risk either over-
investing in tools they cannot use, or under-
investing and missing opportunities.

Practical steps to bridge the gap
SME finance teams MUST approach AI 
implementation as a structured process 
rather than a one-off project. 
1. Start with clear objectives.
AI should solve real finance problems, not 
be introduced for its own sake. Pinpoint 
areas where it can add measurable value.
2. Begin with pilot projects.
A small-scale pilot helps test technology, 
refine workflows, and build team 
confidence without the risks of full-scale 
transformation. 
3. Upskill finance teams.
Finance professionals don’t need to become 
data scientists, but upskilling in data 
analysis and AI basics is essential.
4. Bring in external support.
Outsourced finance directors or specialist 
advisors can guide tool selection, oversee 
integration, and ensure projects deliver 
measurable results. 
5. Strengthen data governance.
AI is only as good as the data it analyses. If 
data capture and reconciliations are weak, 
AI outputs will be unreliable. SMEs should 
review finance processes to ensure clean, 
consistent data and factor in compliance 
and ethical considerations from the outset.

The human element

A common misconception is that AI 
replaces finance professionals. In reality, 
AI is most powerful when it supports, not 
substitutes, human judgment.

AI can process large volumes of data and 
spot patterns that would otherwise remain 
hidden. But it is finance leaders and 
their teams who interpret those insights, 
challenge assumptions, and translate them 
into actions that support growth.

By automating repetitive tasks, AI helps 
free a business to focus on higher-value 
work: advising management, shaping 
strategic plans, and improving decision-
making. The real value lies not in the 
algorithms themselves but in how people 
use them.

The road ahead

For SMEs, adopting AI in finance, or 
other parts of the business, is no longer a 
question of if but when. The challenge lies 
in ensuring that adoption is sustainable, 
cost-effective, and delivers genuine 
benefits.

The skills gap is real, but it need not be a 
barrier. With clear objectives, pilot projects, 
investment in team capability, and the 
right external support, SMEs can harness 
AI effectively and position their finance 
function as a strategic engine for growth.

ryecroftglenton.com
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The Vistage UK Annual Conference was open to Vistage 
chairs, members, guest and potential members of a CEO 
level. Hosted by Brad Waldron and aptly named CEO 
Connect, the North East was represented by ten of our 
leaders from a range of industries including shopfitting, 
hygiene services, charities, shopfitting, software, digital and 
more.
Vistage chair for the North East and Northumberland, 
Andrew Marsh, accompanied some of his members to the 
event in Birmingham which also included an evening dinner 
complete with awards hosted by James Nesbitt. He said:
“Events like this really highlight the benefits of Vistage 
members. Free for members to attend, the room allowed 
for networking with 500 like-minded individuals, which is 
incredible. As pointed out to the audience by Rob Ristagno, 
Vistage President of International Operations, the UK 
members are part of a 45000+ membership worldwide, who 
through the My Vistage App are connected and able to support 
each other.”
The conference opened with Lorraine McDonnell, 
entrepreneur and motivational speaker, who led the room in 
a manifestation meditation. Her powerful session heralded 
World Mental Health Day, showing how leaders under 
pressure can build mental resilience, optimise performance, 
maintain clarity, and operate at peak capacity. She left the 
room with the thought that “The quality of your thoughts, 
dictate the quality of your life.”
Next to the stage was a North East favourite Sara Davies who 
shared her life and career journey saying she felt that Vistage 
was a safe space to share and be vulnerable. She shared 
honest, practical advice from her career, teaching us how 
to lead effectively, nurture talent, diversify ourselves and 
our businesses, and take bold steps in our entrepreneurial 
journeys.
Following a networking lunch, the delegates returned to 
the main room to hear from Rebecca Drew, who unveiled 
a new Vistage member benefit called Vistage Strategy. The 
organisation prides itself on listening to its’ members and 
90% of members had expressed that needed more support in 
strategic planning.

Tim Peak, British astronaut and test pilot, brought the 
daytime conference to a memorable end with his story 
telling of adventures most can only dream about. He 
revealed lessons from space exploration, demonstrating how 
exceptional leadership, teamwork, and decisive thinking 
under pressure translate to business success. The challenges 
and decision-making hints and tips were well received as Tim 
got a standing ovation from the room, who were moved by the 
images and words which he shared.

Quotes from members who attended included:
“The quality of speakers was immense – the lessons  

taken away immeasurable!”
“Wow! What a day! Inspired, motivated and excited to 

learn! Listened to Crafting Giants honest story of overcoming 
challenge, to flying in space with Tim Peake and I even won a 

little prize! #CEOconnect25.”
“CEO Connect 2025 has officially set a new standard.  

From groundbreaking insights to next-level  
networking, every moment was inspiring.”

Words from Vistage about the day were invaluable, sharing 
insights from Vistage’s local and global communities, 
highlighting how leaders worldwide are connecting, learning, 
and growing together. 
In conclusion, Rebecca Drew said: “A heartfelt thank you 
to everyone who attended and made CEO Connect 2025 
truly unforgettable. If you missed it, you missed something 
extraordinary – but don’t worry, we’re already counting down 
to CEO Connect 2026.”
This event is just one of the many benefits that Vistage 
members enjoy on top being part of a regional peer group 
which meets monthly, a combined peer group session 
quarterly and a monthly 1-2-1 mentoring session. There is a 
combined what’s app group, social events and much more. 

If you think you are ready to take your small or medium 
sized company or charity to the next level, then get in touch 
with andrew.marsh@vistagechair.co.uk

Vistage National Conference – The quality of your 
thoughts, dictate the quality of your life!

This month a number of the region’s business leaders attended a national  
conference that saw outstanding speakers and the bringing together 500  

of some of the best business brains in the UK.
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Nationally recognised 
Family Lawyer Scott 
Halliday joins Sintons 

as Partner
Sintons is delighted to announce that 
Scott Halliday, a highly regarded and 
multi-award-winning family lawyer, 
has been appointed as a partner and 
the new head of the firm’s family law 
team. Scott brings with him extensive 
experience in resolving complex 
financial issues upon divorce and 
sensitive cases involving children. He 
is described as a force of nature who 
leaves no stone unturned in a recent 
edition of Chambers and Partners.
Christopher Welch, Sintons managing 
partner, praised the new appointment. 
“Scott is known nationally for his 
strategic approach, commercial 
awareness, and the empathy he shows 
when managing family law cases.” 
Christopher said. “Our family law 
department handles a wide range of 
cases, to include divorce and separation, 
financial matters, issues in relation 
to children, together with providing 
services to resolve cases away from the 
Court forum where that is possible It’s 
essential that we have someone of Scott’s 
calibre at the helm, and I’m confident 
his appointment will strengthen 
our position as a leading family law 
practice.”

Cartmell Shepherd 
Solicitors announces 
promotions in Private 
Client department

Cartmell Shepherd Solicitors has 
announced a new round of promotions 
within its specialist Wills, Probate and 
Inheritance team.
Reflecting the firm’s ongoing commitment 
to staff development, Megan Wilkinson 
has been promoted to Senior Associate 
Solicitor, while Claire Ackerlay is promoted 
to Associate Private Client Executive.
Cartmell Shepherd’s Private Client 
department is regarded as one of the largest 
and strongest in the region offering services 
including Will drafting, powers of attorney, 
succession planning, estate and trusts 
administration, and court of protection 
matters.
As Senior Associate, in addition to advising 
clients, Megan will continue in a leadership 
capacity, mentoring colleagues, chairing 
meetings, and monitoring staff wellbeing.
Megan said, “The promotion enables me to 
focus on supporting our trainees and more 
junior staff to develop their skills. Probate 
is an increasingly complex area of law and 
there’s more pressure on clients than ever 

before. I look forward to working with 
the team to help our clients plan for their 
futures.

Claire Ackerlay joined Cartmell Shepherd in 
2022 and brings fifteen years’ experience in 
wills, probate, and trust matters.

Claire is based at the firm’s Cockermouth 
office which opened six years ago. 
Since joining the office, Claire has been 
instrumental in growing the business 
through networking and community 
engagement.

Alongside her role, Claire is studying for her 
Law Degree through Cartmell Shepherd’s 
Solictor Apprentice Scheme. She is expected 
to graduate with distinction next year.

The promotion to Associate reflects 
Claire’s contribution to the firm’s growth 
in West Cumbria and her own professional 
development.

Newcastle law firm 
shines once again in this 

year’s Legal 500 
Newcastle law firm Burnetts Solicitors LLP 
has excelled in The Legal 500 UK Solicitors 
2026 Rankings – the leading guide to law 
firms and solicitors in the UK - with a total 
of 10 recommended practice areas, eight 
lawyers listed as Leading Individuals, four 
Next Generation Partners and five Leading 
Associates. 
Legal 500 rankings reflect the result of 
months of extensive analysis by Legal 500’s 
research team, which conducts thousands 
of interviews with private practice lawyers 
and reads through tens of thousands of 
submissions in order to select the very best 
lawyers and law firms in the UK. 

Burnetts, had five of its departments achieve 
top tier rankings in the guide: Corporate and 
Commercial, Dispute Resolution, Personal 
Injury and Clinical Negligence, Agriculture 
and Estates and Commercial Property.
Nick Gutteridge, Managing Partner at 
Burnetts said: “I’m so proud to be part of the 
Burnetts team – our people take great pride 
in their work - and this is all reflected in this 
year’s Legal 500 results.“





A leading North East law firm 
has announced the creation 
of a senior management 
position to facilitate its 

ambitious plans for growth 
and innovation. 

Newcastle-based Mincoffs Solicitors has 
appointed Aoife Owens as its head of 
culture and people – a new role at the firm 
which will sit within the wider practice 
management team. 
Aoife, whose appointment also expands 
the existing HR department, will lead 
on recruitment, people strategy, talent 
development, and wellbeing and culture in 
her role. 
Prior to joining the firm, Aoife gained a 
decade of experience in both recruitment 
and HR, spending eight years at a specialist 
recruitment agency. 
During this time, she played an intrinsic 

part in building and developing the HR and 
culture function of the business as it grew 
from a team of eight to an agency with 
more than 100 employees. 
The move to a law firm provides a full-
circle moment for Aoife who, alongside 
a level 7 advanced diploma in human 
resources management from the CIPD, also 
holds a law degree and completed the LPC 
during her time at university.
Aoife said: “I’m excited to be joining as 
head of culture and people in this new role 
that underlines the firm’s commitment to 
putting its people first. 
“I can’t wait to build on the strong 
foundations already in place and to help 
shape a people journey that supports 
colleagues to feel valued, supported and 
able to do their best work. 
“I’m really looking forward to working 
alongside such a talented team and 
contributing to the firm’s future.” 
Senior partner Paul Hughes said: “We 
continue to be committed to investing in 
our people as the firm expands and we are 

delighted to be introducing this new role 
within the practice management team.
“Aoife’s proven experience and passion for 
people and culture is evident to anyone 
who meets her, and we look forward to 
working closely with her as we implement 
her ideas into the wider strategy.
“With her background in recruitment, HR 
and law, I have no doubt Aoife will be a 
great fit at Mincoffs and help us enhance 
our culture, streamline our recruitment 
processes and achieve the next stage of our 
growth trajectory.”
Mincoffs Solicitors has provided expert 
legal services and advice across the North 
East and beyond for more than 75 years.
Alongside corporate and commercial 
services, the firm’s offering includes 
commercial real estate, dispute resolution, 
employment law, licensing and gaming, 
residential conveyancing, family law and 
wills, probate and trusts.

For more information visit  
www.mincoffs.co.uk 

Mincoffs appoints head of culture and people

Head of culture and people,  
Aoife Owens
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Legal advice for all
aspects of personal

and business life.

GET IN TOUCH

0191 567 0465
info@richardreed.co.uk

richardreed.co.uk

Big enough to know. Small enough to care.

• Employment law, general commercial 
advice and commercial disputes

• Our value-based pricing model focuses  
on outcomes for clients

• Clients get peace of mind working with us

Baltimore House, Baltic Business Quarter, Gateshead, NE8 3DF     Tel: 0191 6030061     www.clrlaw.co.uk     @clrlaw

Claire Rolston Anna Ramsden Sara DevennieDavid Lant

YOUR LEGAL PARTNER

Exceptional - highly recommended



What inspired you to pursue a career in law, and what path 
did you take to become a Solicitor?
At school, I was advised to pursue either Law or Medicine 
due to strong academic results. Being squeamish ruled out 
Medicine, so Law became the natural choice. I discovered 
my passion during my Law degree at the University of Leeds, 
followed by the Legal Practice Course in York. 
Like many, securing a Training Contract was tough, I took 
a year out to travel and work aboard Cunard Cruise Liners 
before joining Swinburne Maddison LLP in Litigation, where 
I’ve stayed ever since.

What are the most common legal issues people seek advice 
on, and how do you help them?
We deal with a huge variety of disputes, from private 
individuals and corporate clients including property, 
contracts, commercial disputes, harassment or defamation. 
The most frequent issues I receive involve property rights, 
such as boundary disputes and Landlord and Tenant matters.
My philosophy has always been to understand the client’s 
goals at the outset and mapping out a legal and practical 
route to achieve them, often working with experts like 
Surveyors to provide clear, comprehensive advice.

What are the biggest misconceptions people have about 
solicitors and the legal system?
A common misconception is that Solicitors only care about 
their own fees. While it’s true that private legal services 
can be expensive, the profession is full of hardworking, 
diligent and passionate lawyers who consistently go above 
and beyond for their clients. This commitment isn’t limited 
to those offering Legal Aid or pro bono support, it’s evident 
across the entire profession. Working in law, especially in 
Litigation, can be highly stressful, but Solicitors genuinely 
care about the people they represent.

What advice would you give to someone facing a legal 
dispute for the first time?
Take advice early and keep things in proportion. Delaying 
legal help often complicates matters. Focus on your end 
goal and try to remove emotion from decisions. A good 
lawyer helps you stay objective and make informed choices 
throughout the process.

How do you handle the emotional and ethical challenges of 
your job?
The emotional challenges of the job are numerous.  
While switching off and maintaining work-life balance is 
important, having a supportive team you can speak openly 

with is essential. Sharing challenges with colleagues who 
understand the pressures makes a real difference.
Ethical challenges are less common due to the profession’s 
strict regulations, but when they do arise, I’m fortunate to 
have a close-knit Dispute Resolution Team to discuss matters 
with and consider different perspectives. 

What impact has technology had on the legal industry, and 
how do you see it evolving?
Technology has changed how we work, communicate and 
interact with the courts. Tools like digital dictation, AI, and 
online portals are now standard. It is pretty much impossible 
to contribute meaningfully within the profession if you are 
not keeping up with technological advances.
In terms of the future evolution, the court system still needs 
significant investment to modernise and meet current 
demands.

What are the key qualities that make a great Solicitor?
In my opinion, the key qualities that make a great Solicitor 
are these three skills - communication, emotional 
intelligence, and analytical thinking. These ensure that 
clients feel heard, understood and well-supported while their 
case is handled with technical expertise.
Clients want someone they can trust and relate to, so 
even the most academically gifted lawyer will struggle to 
deliver great service without strong communication and 
relationship-building skills.

What is the most rewarding part of being a Solicitor, and 
what keeps you motivated?
The most rewarding part of being a Solicitor is undoubtedly 
helping clients achieve their goals and receiving a simple 
thank you at the end of a case. The most challenging and 
emotive matters often bring the greatest satisfaction. 
Litigation is inherently uncertain, and while we can’t offer 
guarantees, we use our experience and expertise to guide 
clients toward the best possible outcome. Clients rarely seek 
out Litigators unless there’s a problem, but I’m a problem 
solver and that’s what motivates me every day.

swinburnemaddison.co.uk
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David Low
Partner, Swinburne Maddison LLP.

Solicitor of the month...
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...understand the 
client’s goals at 
the outset...

David Low



Over the course of their two-year training 
contracts, trainees Abi Chorlton Wilson, 
Hannah Hunt, Jason Sinclair, Rebecca 
Watson and Thalia Agoglossakis Foley 
will gain valuable experience across four 
teams. 

Ella Chandler, the firm’s newest solicitor 
apprentice, will work with various teams 
over six years of training whilst studying 
part-time. 

Hannah, Thalia and Rebecca attended 
university in the North East, while Jason 
and Abi studied at the University of Leeds 
and Edinburgh University, respectively, 
before returning to Newcastle. Ella joins 
the firm after completing her A-Levels at 
Queen Elizabeth Sixth Form College.

The trainees successfully completed 

Muckle’s vacation scheme before 
securing training contracts, whilst Ella 
had undertaken work experience at 
the firm before becoming a solicitor 
apprentice through the North East Solicitor 
Apprenticeship (NESA) scheme.

The next generation of legal advisers
Abi completed the MLaw course after 
studying art history at Edinburgh 
University. She joins Muckle’s corporate 
team. 
She is already feeling like part of the team: 
“Here, the values are lived and the teams 
are incredibly friendly. Everyone has been 
so welcoming and there is so much to get 
involved in outside of legal work, such as 
the netball and running teams.”
Fellow MLaw graduate Rebecca takes her 

first seat in the firm’s real estate team. She 
looks forward to the vast opportunities 
available at Muckle: “Being able to move 
around and gain experience in different 
areas of law is really exciting. I’m really 
looking forward to the varied range of work 
and discovering which area of law I enjoy 
most.”
Jason completed the SQE1 and SQE2 exams 
at the University of Law and joins Abi in 
our corporate team. Jason already feels a 
sense of belonging at Muckle and believes 
the firm’s values align with his own. 
He says: “The firm is extremely values-
driven, people at all levels and across all 
departments have been open to getting 
to know me and have shown genuine 
care towards me as an individual and a 
professional.”
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Muckle LLP appoints six aspiring lawyers

North East law firm Muckle LLP is proud to welcome a new cohort of five 
trainee solicitors and one solicitor apprentice. The firm now has a total  

of 19 aspiring lawyers taking the next step in their careers.

L-R: Rebecca Watson, Hannah Hunt, Thalia Agoglossakis Foley,  
Ella Chandler, Anthony Evans, Jason Sinclair, Abi Chorlton Wilson



Hannah is from Darlington and completed 
an undergraduate history degree before 
completing her SQE1 and SQE2 exams at 
The University of Law. She joins Muckle’s 
construction team.
Aside from her genuine love of the North 
East, Hannah was drawn to Muckle for its 
dedication to ESG: “I was so impressed by 
Muckle’s focus on giving back, and I’m so 
pleased there are so many opportunities to 
get involved in Muckle’s community work 
through volunteering and pro bono. I’m 
looking forward to diving in headfirst and 
learning as much as I can from different 
people across the firm.”
Thalia originally studied history at Durham 
University before switching to law. She 
spent one year doing a GDL conversion 
course at Northumbria before completing 

her SQE1 and SQE2 exams at the University 
of Law. She is taking her first seat in 
Muckle’s sports, education and charities 
team.
Muckle’s supportive, encouraging approach 
was immediately clear to Thalia: “Not only 
does Muckle have an impressive breadth 
of work available across the firm, but the 
kindness and supportive nature of all the 
teams here really stands out. Since joining, 
I’ve felt comfortable and supported at every 
stage.”
After completing her A levels this summer, 
Ella joins Abi and Jason in our corporate 
team. She wanted to become a lawyer 
from a young age, favouring corporate and 
commercial law. 
She also credits Muckle’s commitment 
to making its people feel valued and 
respected: “I got to know Muckle through 
work experience before joining through 
the NESA scheme and felt welcome straight 
away. I was so glad that I could pursue the 
apprenticeship route into law and gain 
valuable hands-on experience at Muckle.” 

A people-first culture
Anthony Evans, managing partner at 
Muckle, said: “I’m delighted to welcome our 
newest trainees and apprentice to Muckle; 
they are a fantastic group.”
“Training and developing the next 
generation of lawyers and offering 
opportunities for everyone in the business 
to develop their careers is something we 
are passionate about; it is key to our future 
success. I am excited to see how Abi, 
Ella, Hannah, Jason, Rebecca and Thalia 
progress their careers.”

The firm is dedicated to career progression 
for its trainees and apprentices, and has 
most recently celebrated the qualification 
of three trainees, including Jordon 
Goodman (pictured below).

Learn more about Muckle’s values and 
recruitment opportunities by visiting 
www.muckle-llp.com
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L-R: Philip Clare, head of corporate finance, with Jordon 
Goodman, who recently qualified into the corporate team.



Legal 500 names 
Collingwood 

Legal as 
region’s ‘go to’ 

employment  
law firm 

North East law firm 
Collingwood Legal has been 
picked out as “the go-to 
adviser for employers and 
senior executives across the 
North” in the latest rankings 
from legal industry bible, 

The Legal 500. 

The specialist Newcastle-based practice 
has retained its position as a Tier One 
employment law firm and one of just 
two in the sector to be highlighted for its 
outstanding client satisfaction standards, 
which are judged on the publication’s 
detailed survey of client service and 
experience.
The team’s work on “complex, high-value 
matters, frequently advising on TUPE, 
collective consultations and whistleblowing 
claims” is spotlighted, along with its 
“expertise in equality, diversity and 
discrimination law.”
Collingwood Legal’s founder and managing 
partner Paul McGowan is picked out as 
“leading the team with standout knowledge 
of TUPE and whistleblowing issues,” 
while partner Jane Sinnamon and senior 
associate Charlotte McBride are both 
recognised for their “handling complex 
tribunal litigation.”
The new ratings follow Paul McGowan 
being named as The Legal 500’s 
employment lawyer of the year at their 
2025 Northern Powerhouse Awards.
Founded in 2010, Collingwood Legal is a 
relationship-based practice with a ten-
strong team which offers the full range 
of employment law services, including 
advice and training for employers on 

how to deal with developing workplace 
issues, such as the Employment Rights Bill 
that is currently making its way through 
Parliament.
It works with a number of well-known 
public and private sector organisations 
both within and outside the North East, and 
has particular expertise in the education, 
health and manufacturing. 
Paul McGowan says: “Our Legal 500 ranking 
is a testament to the hard work, personal 
dedication and legal expertise of our whole 
team, and to be highlighted once again as 
leading the way in the region is something 
of which we’re all very proud.
“It’s especially pleasing to see so many 
members of our team receiving personal 
recognition, including Jordan Bruce and 

Roland Fairlamb featuring in the guide with 
the firm for the first time.
“Our focus is always on providing clients 
with high quality services which help 
make their operations more efficient 
and effective, which makes having our 
client satisfaction ratings recognised as 
among the best in the business especially 
satisfying.
“There are always new rules and 
regulations coming into force which impact 
on the ways in which businesses operate, 
and we will continue to drive the standards 
for providing advice and guidance to 
employers on the best ways to apply them 
to their operations.”

collingwoodlegal.com
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DEBT RECOVERY

DISPUTE RESOLUTION

MEDIATION

HIGH NET WORTH
PRIVATE CLIENT SERVICES
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Cartmell Shepherd is authorised and re�ulated �y the Soli�itors �e�ulation �uthority (618960)

cartmells.co.uk



Wills, TikToks & 
Trust issues
Let’s be honest—talking 
about Wills and Lasting 
Powers of Attorney (LPAs) 
isn’t exactly the stuff of viral 
TikToks or lunch time banter. 

But maybe it should be!

We live in a world where we spend hours 
curating playlists, meticulously planning 
holidays and choosing the perfect oat 
milk flat white. Yet when it comes to 
planning our legacy—what happens to 
our possessions, our children, our pets, 
our digital lives—we tend to ghost the 
conversation entirely.

The Myth of Immortality
Most of us operate under the illusion that 
we have loads of time. “I’ll sort my will 
when I’m older,” we say.  But here’s the 
thing: life doesn’t come with a warning 
label. And neither does death.
Creating a Will isn’t about being morbid—
it’s about being mindful. And it’s not just 
for the grey-haired or the mega-rich. It’s 
for anyone who wants to make sure their 
wishes are respected, their loved ones 
protected, and their legacy preserved.

What happens if you don’t?
Let’s paint a picture. You’ve got a prized 
vinyl collection, a rescue dog named Bowie, 
and a savings account that’s finally looking 
respectable. Without a will, the law decides 
who gets what. That could mean your 
estranged cousin ends up with Bowie and 
your records. Nightmare!
Intestacy rules in the UK are rigid and 
impersonal. They don’t care about your 
friendships, your chosen family, or your 
Spotify playlists. A will gives you control. 
It’s your voice when you’re not around to 
speak.

LPAs: Your life admin superpower
Lasting Powers of Attorney are like giving 
someone trusted the keys to your life 
admin dashboard. If you’re ever unable to 
make decisions due to illness, accident, or 
a coma, your LPA steps in.
There are two types: one for health and 
welfare, and one for property and financial 
affairs. Think of them as your emergency 
backup plans. And no, they’re not just for 
retirees. They’re for anyone who wants to 
avoid chaos and confusion in a crisis.

The TikTok Generation’s Legacy
Younger people are redefining what 
legacy means. It’s not just about houses 
and heirlooms—it’s about digital assets, 
sustainability, and personal values.
Who gets what when you are gone? Your 
jewellery? Your social media? Your blog? 
Your cat? These are real questions. And 
they deserve real answers.
Wills and LPAs allow you to protect what 
matters most—whether that’s your online 
presence, your ethical choices, or your 
beloved pet.

Trust issues? 
Trusts aren’t just for the super wealthy. 
They’re tools that can help you manage 
your assets, protect vulnerable 
beneficiaries, and even reduce inheritance 
tax. They’re like the Swiss Army knife of 
estate planning—versatile, practical, and 
surprisingly cool once you get to know 
them.

Make it easy
At Sweeney Miller Law, we believe 
that planning for the future should be 
empowering, not overwhelming. Our 
Wills, Trusts and Probate team is here to 
guide you through the process with clarity, 
compassion, and maybe even a few laughs.
We’re not here to scare you into action—
we’re here to help you take control. Because 
adulting isn’t just about paying bills and 
buying insurance. It’s about making choices 
that reflect who you are and what you care 
about.
So go ahead—write your will, set up your 
LPA, and show the world that you’ve got 
your legacy sorted. It’s the most rebellious 
thing you can do in a world that tells you to 
live like there’s no tomorrow.

www.sweeneymiller.co.uk 
faraz.manzur@sweeneymiller.co.uk  
0345 900 5401

Faraz Manzur
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www.sweeneymiller.co.uk

Give us a call on 0345 900 5401  or contact us by email  
at enquiries@sweeneymiller.co.uk to find out more.

Planning today 
for peace of mind  
tomorrow
At Sweeney Miller Law, our dedicated Wills and Probate team 
is here to help you plan for the future - protecting your personal  
nd business affairs, including money, property, and other  
assets, so they’re managed exactly as you wish.



Sweeney Miller Law’s 
Late Summer Drinks 
at the Flower Café

The Commercial team at Sweeney 
Miller Law’s Newcastle office welcomed 
clients and connections to a relaxed 
Late Summer Drinks evening at 

Jesmond’s stunning new Flower Café.
With tropical props and a theme of 

“Hanging on to Summer,” the event was 
a vibrant celebration of sunshine and 
good company. Guests enjoyed drinks, 
canapes, conversation, and a chance to 
connect in a beautiful setting. Thank you 

to everyone who joined us.
www.sweeneymiller.co.uk 
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Using your trade mark matters
Registration of trade marks is a powerful first step in protecting your 
brands. Registration gives you the exclusive right to use your trade marks in 
connection with your goods and services, but those rights must be actively 
maintained.
Most jurisdictions require that trade marks are put to genuine use within a set 
time period following registration, typically a five year period. Failure to do so 
can expose the registration to a revocation action, meaning that third parties 
can apply to have your registration cancelled. 
Genuine trade mark use needs to be real, consistent use in the marketplace, 
in relation to the goods and/or services for which the mark was registered. 
The trade mark should appear on product labels, packaging, advertising and 
marketing materials in a way that clearly identifies it as your brand.
Proof of use can also be essential during trade mark renewal. Trade marks 
are typically renewed every ten years and some countries, such as the 
United States, require evidence of use to be submitted with the renewal 
application. Collecting this evidence regularly, such as sales records, copies of 
advertisements and product photographs, can make the renewal process much 
smoother.
Brexit added an extra layer of complexity for brand owners. When the UK 
left the EU, EU trade marks (EUTMs) no longer covered the UK. To preserve 
protection, the UK Intellectual Property Office automatically created 
comparable UK trade marks for existing EU trade mark registrations on 
1 January 2021, at no cost to trade mark owners. However, these new UK 
registrations become vulnerable to non-use challenges from 1 January 2026, 
so businesses should ensure they are used in the UK before the end of 2025 to 
keep them secure. The reverse is also true for EUTMs - use in the UK no longer 
constitutes ‘use in the EU’ for the purposes of maintaining EUTM registrations.
In short, registration of trade marks is just the beginning. Using and 
documenting their use ensures you retain control of these valuable assets.

www.heip.co.uk

Patent Attorneys

For practical advice in relation to:

Patents • Design right
Trade marks • Copyright
Know-how or related matters

26 Northumberland Square, North Shields, Tyne & Wear, NE30 1PW
T: +44 (0) 191 570 0039     F: +44 (0) 191 247 7102     E: office@heip.co.uk     www.heip.co.uk

Please contact:

Dominic Elsworth CPA, EPA (Head of Practice)

Dominic Elsworth
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With a 77% female workforce, 56% female 
representation at Partner level, and a 
predominantly female management board 
(60%), the firm is breaking legal industry 
norms and setting new standards for 
inclusive leadership.
This commitment has not gone unnoticed. 
Hay & Kilner has been shortlisted for two 
prestigious awards:
     �UK Employer of the Year in the Investors 
in People Awards 

     �Most Inspiring Employer in the North East 
Chamber of Commerce Inspiring Women 
in Business Awards 

These shortlists are a powerful 
acknowledgment of the supportive, 
inclusive, and high-performing environment 
we strive to foster every day. They also 
shine a light on the importance we place 
on professional development, wellbeing, 
and creating opportunities for everyone 
across the firm to thrive, both personally and 
professionally.
The EDI strategy is led by Sarah Furness, 
Ruth Fell, and Georgia Whitfield who as a 
small team working closely together can 
provide quick and sharp focus and have 
maximum impact.

A progressive culture grounded in people
Operating for nearly 80 years, Hay & Kilner 
serves a wide range of commercial and 
private clients, offering full-service legal 
expertise with a distinctly down-to-earth 
style. But what truly sets the firm apart is 
its people-first culture. It’s an environment 
where employees thrive, and diversity is 

actively championed.
“Empowering people isn’t just a policy, 
it’s embedded in our culture,” says Sarah 
Furness, Partner “We want to create a space 
where every colleague can succeed, no 
matter their background, identity, or life 
journey.”

Industry-leading gender representation

The firm’s gender balance is impressive 
While the national average for female 
Partners stands at just 23% (SRA data), Hay & 
Kilner boasts 56%, including two new female 
Partners in 2025. 
There’s no ‘glass ceiling’ here. Transparent 
promotion criteria, mentoring schemes, 
and SMART and strategy led objective-
based reviews ensure equal access to career 
progression. We also recognise that our 
supportive male allies have a role to play in 
ensuring women at Hay & Kilner reach their 
potential.

Policies that reflect real lives
Hay & Kilner recognises that genuine 
inclusion means supporting employees 
through all stages of life. Enhanced family 
leave policies for maternity, paternity, 
adoption, and assisted conception are 
informed by employee feedback, as is the 
newly introduced baby loss policy, offering  
support through difficult times.

A menopause awareness programme, 
completed by managers, has normalised 
open conversations and ensured that women 
feel supported throughout their careers. 

Training for inclusive leadership
Mandatory EDI and sexual harassment 
training reinforces a zero-tolerance 
approach to discrimination. Managers 
also receive development in performance 
management, delegation, and supportive 
conversations, equipping them to lead with 
empathy.
The firm’s evolving three-year EDI strategy 
includes neurodiversity awareness and 
training, celebrating cultural differences and 
different religions and allyship training.

Work-life balance that works
A 60/40 hybrid working model, flexible 
working options and the recently introduced 
three additional days of annual leave reflect 
a workplace where wellbeing is prioritised. 
These benefits are particularly valued by 
those employees who balance their careers 
alongside caregiving responsibilities.
The firm’s Silver Investors in People 
accreditation underpins its commitment to 
trust, purpose, and continuous feedback, 
creating an environment where employees 
are listened to and appreciated.

External impact and role models
Inclusion at Hay & Kilner extends beyond 
the office. Partner Leigh Ferguson, a spinal 
cord injury survivor, is a powerful voice 
for disability inclusion. Partner Lauren 
Hall co-chairs the Newcastle Women 
Lawyers Division, supporting professional 
women across the region and co-chairs 
our Employee Wellbeing Committee. 
Associate Bethany Herbertson leads the 
firm’s involvement with CSR and the Social 
Mobility Foundation, mentoring students 
from less advantaged backgrounds while 
Georgia Whitfield sits on the Law Society’s 
national LGBTQ+ committee.
In a sector where gender inequality and rigid 
cultures have historically prevailed, Hay& 
Kilner stands out. These award shortlistings 
are not just accolades, they reflect a deep, 
enduring commitment to equity at the core 
of everything the firm does.

www.hay-kilner.co.uk

Equity at the core: How Hay & Kilner is 
shaping the future of legal workplaces
At Hay & Kilner, one of the North East’s leading independent 
law firms, Equity, Diversity and Inclusion (EDI) isn’t just a 

strategy, it’s a lived reality. 
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Family Law
handled 

with heart.

And that’s reassuring to know.
swinburnemaddison.co.uk

Family matters are personal and so is our 

approach. Whether you’re navigating divorce, 

child arrangements or sensitive disputes - we’re 

here with care, compassion and calm. We don’t 

just advise, we listen and stand by you. Our expert 

team helps you find the right path forward, 

protecting what matters most. We’re easy to talk 

to, quick to act, and always on your side.

Corporate & Commercial | Commercial & Residential Property | Disputes 

 Employment | Family | Wills, Trusts & Probate

Our Services
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Winn Group  
Annual Golf Day

Winn Group hosted their annual  
golf day at Close House Golf Club  

in early October.
Welcoming a range of businesses to  
the autumnal event, 64 golfers took  

part in a friendly, but still competitive, 
spirit on a day that raised significant 

funds for charity.
With £2,190 fundraised and donated to 
the company’s current chosen charity of 
the year, the Rainbow Trust, the event was 
a great success, with plans already being 
put in place for its renewal next year.
A major event in the Winn Group 
calendar, its popularity reflects 

their continuing success as a claims 
management company and insurance 

business outsourcing provider, and proud 
representative of the North East.



The North East 
is a region with 
ambition. 
At Brodies LLP, we’re here to match it – 
delivering trusted legal advice to 
businesses, families and individuals.

brodies.com

The North East 
is a region with 
ambition. 
At Brodies LLP, we’re here to match it – 
delivering trusted legal advice to 
businesses, families and individuals.

brodies.com
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MAKE US YOUR 2026 CHARITY PARTNER
We raise vital funds for babies, children and adults, who are born with 

or develop heart conditions and who are in need of cardiac care, by 
providing lifelong support to them and their families.  

Contact us now...t:0191 3371774  |  e:info@redskyfoundation.com  |  w:redskyfoundation.com

The People’s Kitchen Marks 40 Years of Food, 
Friendship and Community

This year marks the 40th anniversary of The People’s Kitchen, a Newcastle-
based charity that began with a simple but powerful act of kindness. This 
milestone is being celebrated all year and was marked with a special meal 
served  inside the Kitchen itself, for businesses, sponsors and volunteers who 
support the charity’s work with disadvantaged people across the region. 
In true People’s Kitchen style, the format was the same as it is for the charity’s 
“friends”: a hearty three-course meal of homemade soup, lamb hotpot or 
vegetarian curry and apple crumble prepared by the volunteers and served 
with the most important ingredients of all, friendship and hope. The event was 
sponsored by Womble Bond Dickinson who also paid for all the food served on 
the night 
Guest of honour was Alison "Ailie" Goddard, daughter of founder Alison 
Kay, who travelled from her home in the West Midlands to attend. She was 
joined by her son Richard and grandson Charlie (16), who came from Wark in 
Northumberland, to see at first-hand the enduring legacy Alison left when she 
founded The Kitchen in 1985.
Alison began by walking Newcastle’s streets with flasks of homemade soup, 
determined to offer warmth and dignity to those experiencing homelessness. 
Today, The People’s Kitchen serves around 300 meals every day of the year, 
powered by a team of around 300 volunteers.
The People’s Kitchen receives no government funding, relying entirely on public 
donations, corporate support and volunteers. Yet, thanks to the dedication of its 
community, it continues to operate every single day of the year.
To learn more or to donate, visit www.justgiving.com/campaign/
peopleskitchen2025

Community Transport 
moves fast with Hay & 

Kilner’s support
Hay & Kilner has advised Community 
Transport, a leading charity providing 
accessible transport services for elderly, 
disabled, and community groups, on the 
successful letting of its new premises. 
Community Transport also offers a 
service diverting unwanted furniture 
from landfill under their “CT Furniture” 
service.

CT Furniture offers a mix of new and pre-

loved items at affordable prices, supporting 
local people to furnish their homes without 
falling into debt. Since 1964, Community 
Transport has been committed to creating a 
better everyday life for local people.
The deal was completed in under a month 
from instructions, allowing the charity 
to get a head start on preparing its new 
Gateshead base.
The transaction was handled by Georgia 
Whitfield, an Associate in Hay & Kilner’s 
commercial property team, and assisted by 
trainee solicitor Maryam Ahmed. 
“We’re delighted to have supported 
Community Transport in securing their 

new premises,” said Georgia Whitfield. 
“The charity has played a vital role in the 
region for over 60 years, and we’re proud 
to have helped facilitate a deal that allows 
them to expand their important work in the 
community.”

CHUF unveils new strategy to 
shape the future of heart care
The Children’s Heart Unit Fund (Chuf) has launched 
a bold new strategy that will guide the charity’s next 
decade of support for children and families living 
with heart conditions across the North of England.
Developed through extensive consultation with 
Heart Heroes, families, medics, stakeholders, and 
Chuf’s dedicated board, the strategy focuses on three 
key pillars: Holistic Care, Lifelong Support, and 
Innovation.
Each pillar reflects Chuf’s commitment to supporting 
children and families not just as patients, but as 
people – ensuring they receive emotional, practical, 
and clinical support through every stage of life.
Chair of the Board of Trustees at Chuf, Ivan 
Hollingsworth, said: “At Chuf, we’ve always stood 
beside Heart Heroes and their families through every 
beat, every battle, and every breakthrough. This new 
strategy builds on that legacy and sets out a clear, 
ambitious vision for the future. It’s a promise to listen, 
to collaborate, and to stand beside every Heart Hero 
for life.”
The strategy reinforces Chuf’s role as a trusted 
partner to the NHS, funding vital equipment, 
emotional wellbeing research, and innovative services 
that sit beyond NHS capacity, all designed to make a 
lasting difference for Heart Heroes and their families.



A hole lot of fun at NE 
Youth's annual golf day
NE Youth Corporate Golf day was a  

wash out last year so this year everyone 
 was raring to go! 

17 teams took to the stunning Prince Bishops course at 
Ramside Hall in a shotgun start, with five challenge holes and a 
champagne bottle putting challenge after the 18th to keep things 
interesting!
Many of the teams have been taking part and supporting NE Youth 
for many years- its a great way to invest in young people and have a 
day off work!!
It was a glorious day in Durham, the sun was shining, the sky was 
blue & everyone brought their A game... six people even beat the 
pro on the challenge hole!
After all the birdies, pars (and some missed putts!!) everyone 
gathered in the clubhouse for a well-earned meal, drinks and the 
prize giving.
OneTwoOne Accounts claimed the top spot, with medals presented 
by the generous sponsors: Fair Way, ID Card Processing, Magnetic 
Mortgage Solutions, S&W and Progressive Legal Solutions.

NE Youth raised vital funds and awareness to support young people 
across the North East. Over the last nine decades the charity has 
supported over 1 million young people!  
CEO at NE Youth commented: “Another great event to celebrate our 
90th Anniversary! Huge thanks to everyone who took part and all 
of our sponsors. The financial landscape is tough for all charities 
at the moment so we are very grateful for everyones support. All 
money raised will go towards making a difference to young peoples 
lives and helping so many to realise their potential.”

If you want to take part in next years NE Youth’s  
Corporate Golf Day or support any of NE Youth’s events contact: 
jon@neyouth.org.uk
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Story Homes raises over £20,000 
from regional golf days for local Air 

Ambulance charities
Story Homes is proud to announce that an incredible £20,658 has 
been raised for its 2025/26 charity partners, the Great North Air 
Ambulance Service (GNAAS) and the North West Air Ambulance 
Charity (NWAA), following three successful corporate golf days.
The events took place across Cumbria, the North East, and the 
North West, bringing together subcontractors, partners, and 
employees who entered teams to take part in a Texas Scramble 
competition format. Each team contributed an entry fee to the 
charity in return for hole sponsorship, while a host of prizes were 
kindly donated for raffles - with all proceeds going directly to 
support the life-saving work of GNAAS and NWAA.
Prizes were awarded to the winning teams, as well as for the 
‘nearest to the pin’ and ‘longest drive’ competitions. Thanks to the 
generosity and enthusiasm of Story Homes’ business partners 
and supporters, the golf days were once again a fantastic success - 
raising thousands of pounds for the company’s chosen charities.

Young West Rainton musicians to get 
new school practice room

Talented young musicians from a County Durham primary school 
are set to get even more chances to practice and play with the 
installation of their own dedicated band room 
West Rainton Primary School set up a steel band two years ago to 
give pupils the chance to learn a new musical instrument and enjoy 
making music together.
Its steel pans are currently stored in a side room off the school 
hall, meaning they have to be taken out and packed away at the 
start of every practice session, which shortens the amount of time 
available for the pupils to play.
But now, plans to install a new modular building into the school 
playground in which they will be permanently set up and available 
for pupils to play whenever they want are moving forward, with 
an £8,000 grant from regional employer the Banks Group’s Banks 
Community Fund taking the school past its £40,000 fundraising 
target.

Northumberland FA and GoCardless 
kick off major new partnership

Northumberland FA has partnered with global payments 
leader GoCardless, which will see the company become the 
official naming partner of St Peter’s Sports Hub and support 
community football inclusion programmes across Newcastle 
Northumberland and North Tyneside.
As part of the deal, GoCardless has secured the naming rights to 
St Peter’s Sports Hub, which will now proudly be known as the 
GoCardless St Peter’s Sports Hub.
St Peter’s is a new £4.5m facility which opened in March. Located 
on the Coast Road in North Tyneside, it features a supersize 3G 
pitch and pavilion and will welcome thousands of players, coaches 
and spectators annually.
GoCardless will also become the official sponsor of the 
Northumberland FA Inclusion Pathway and the NFA Community 
Fund, helping to ensure that football is an accessible, inclusive, and 
supportive game for everyone.

The partnership reflects a shared commitment to community, 
inclusion, and innovation. GoCardless’ support will directly 
contribute to expanding opportunities for underrepresented 
groups in football.
Existing projects include the Ability Counts League which provides 
competitive opportunities for adults with learning difficulties; 
and Your Move which welcomes young people aged 13–17 who are 
managing long-term or acute health conditions that may make 
participating in traditional football environments more difficult.
NFA’s Community Fund aims to keep people playing football 
despite financial or other barriers – for example providing boots 
for children whose families are facing hardship; sports goggles for 
visually impaired players or access to mental health support.



From children’s homes and fostering to nursing homes, specialist disability
services and independent supported living, our person-centred,
compassionate care enables people to develop to their personal potential.

Delivering outstanding care across the North East for 80 years.

www.stcuthbertscare.org.uk Registered Charity No. 512912



For over four decades, Chuf (Children’s Heart Unit Fund) has 
stood beside children and families across the North East and 
North Cumbria, making sure no Heart Hero or their family faces 
that journey alone.

Why was the charity formed?
Chuf was founded by parents and clinicians at the Freeman 
Hospital in Newcastle in the early 1980s with one powerful goal – to 
make life better for children and families facing congenital and 
acquired heart disease. What began as a small group raising funds 
for lifesaving equipment has grown into a regional lifeline, offering 
practical, emotional, and lifelong support to thousands of families.
Today, Chuf’s vision is simple but profound: to inspire hope and 
enable every Heart Hero to reach their full potential. Whether it’s 
funding cutting-edge medical equipment, supporting pioneering 
research, or ensuring families have a place to rest during hospital 
stays with all of the essentials they need, Chuf makes every 
heartbeat count.

Which area do you cover?
While Chuf’s roots are in Newcastle’s Freeman Hospital – home 
to one of the UK’s leading paediatric cardiac centres – their reach 
now spans the entire North East and Cumbria network of hospitals. 
From the tiniest babies in neonatal units to adults living with 
congenital heart conditions, Chuf’s impact touches lives across the 
region and those from across the UK receiving care in specialists 
North East and Cumbria hospital units. 

In 2024/25 alone, Chuf committed £890,000 to projects and 
initiatives that bring comfort, care, and innovation to heart 
families. From providing over 5,500 meals to parents staying close 
to their child’s bedside to funding new echocardiography machines 
that transform diagnosis and treatment, their presence is felt in 
every ward and waiting room.

What type of fundraising events do you do?
Fundraising for Chuf takes many forms, from skydives and 
golf days, to corporate challenges and gala dinners. Each event 
celebrates the incredible strength of the Heart Hero community 
and the generosity of those who rally behind them.
Chuf’s Changemakers programme is a growing network of 
compassionate corporate supporters who are helping to shape the 
future of cardiac care. Businesses across the region raise funds, 
take on volunteer time, and champion Chuf’s mission.
Corporate supporters are encouraged to get creative, aligning 
fundraising with their business culture, whether through team 
challenges, customer campaigns, or payroll giving. 

Who are your trustees and patrons?
Chuf is guided by a dedicated board of trustees with professional 
expertise spanning healthcare, business, and community 
leadership. The charity is also proud to be supported by long-
term patrons and ambassadors who use their platforms to raise 
awareness of congenital heart disease and celebrate the courage of 
Heart Heroes.

CHUF
When a child is born with a heart condition, every moment matters. 
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Behind every initiative is a small but passionate team led by 
Charlotte Campbell, Director of Fundraising & Operations, 
supported by specialists in corporate partnerships, events, and 
community fundraising.

What have been your proudest moments so far?
Some of Chuf’s proudest moments come not from figures, but 
from the difference they make every day. Over the past year, Chuf 
has funded music therapy to help children express themselves, 
provided emergency grants and accommodation for families, 
supported the UK’s first Specialist Neonatal Physiotherapist on a 
cardiac unit, and launched the Wave of Love remembrance event to 
honour Heart Heroes who are no longer with us. Each achievement 
reflects Chuf’s enduring commitment to care, comfort, and hope.

What are you currently working on?
Chuf’s current focus is on deepening its impact across three 
strategic pillars:
Holistic Care – supporting the whole family, not just the patient, 
through initiatives like meal vouchers, washbags for emergency 
admissions, and the continuation of vCreate, a video messaging 
platform that keeps parents connected to their child’s care.
Lifelong Support – ensuring that Heart Heroes are supported 
through every stage of life, from childhood into adulthood.
Innovation – funding pioneering medical equipment and research 
that go beyond NHS resources, helping medics deliver world-class 
care.

What does the future hold?
The future for Chuf is one of growth, advocacy, and connection. 
With a new long-term strategy in place, the charity is working 
to expand support across every hospital in the North East and 
Cumbria, broaden psychological wellbeing services, and continue 
investing in life-changing innovation.
As Charlotte Campbell explains: “This strategy isn’t just about 
funding care – it’s about standing shoulder to shoulder with 
families for life. Our Heart Heroes deserve not just to survive, but 
to thrive.”

How do you get involved?
There are countless ways to make a difference. You can donate, 
fundraise, volunteer, or join as a corporate Changemaker to help 
drive lasting impact for heart families in your community.
For businesses, becoming a Chuf Changemaker is an opportunity 
to align your brand with purpose. From sponsorship and staff 
challenges to payroll giving and event hosting, there’s a place for 
every company to contribute to Chuf’s mission.
A standout example is JT Dove, one of Chuf’s longest-standing 
corporate partners, who recently celebrated raising an incredible 
£250,000 to support children and families living with heart 
conditions. Their ongoing commitment shows the power of 
business in transforming lives and demonstrates what can be 
achieved when local companies put heart into their community.

Learn more and get involved at www.chuf.org.uk
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People Doing Good...
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North East generosity powers ‘Feed a 
Friend for a Fiver’ Christmas Appeal

The People’s Kitchen, a Newcastle-based charity supporting 
homeless and vulnerable people across the North East, is 
celebrating its 40th year by launching its much-loved Christmas 
initiative, Feed a Friend for a Fiver.
For just £5, donors can provide a hot festive meal, companionship, 
and essential support for someone who would otherwise go without 
this Christmas. The campaign is about more than just food, it’s 
also about friendship. And because the charity is run entirely by 
volunteers, every penny raised goes directly to supporting people 
in need. Any funds not used during the festive season will help 
provide meals throughout the year ahead.
“Feed a Friend for a Fiver is more than just a meal - it’s about 
showing people that they are not forgotten, especially at Christmas. 
Every donation helps us to fight hunger and loneliness in our city 
and across the North East. As we mark 40 years of service, we’re 
reminded that none of this would be possible without the kindness 
of our supporters and the dedication of our volunteers,” said 
Maggie Pavlou, Trustee of The People’s Kitchen.

Run entirely by volunteers, The People’s Kitchen serves around 
300 hot meals a day, 365 days a year. For more information, visit 
www.peopleskitchen.co.uk/
JUST GIVING: www.justgiving.com/campaign/peopleskitchen2025 
or TEXT: Text KITCHEN to 70490  

Freemasons’ £3,000 gift opens new 
windows on the world for Cadets

The Wallsend Sea Cadets (TS Comus) have received a generous 
£3,000 donation from Northumberland Freemasons to help 
replace the ageing windows at their headquarters.
Chairman Craig Warkman explained how the grant has made 
a real difference to the unit’s historic home: “We applied to the 
Freemasons for a grant to go towards some replacement windows, 
and they very kindly awarded us £3,000,” said Craig. “The building 
has been home to the Sea Cadets for the past 45 years, and the 
windows were the originals installed when it was first converted. 
They were in a serious state of disrepair, with problems retaining 
heat and keeping the building energy-efficient, so replacement was 
essential.”
Representing Northumberland Freemasons, Norman West said 
supporting organisations like the Sea Cadets is at the heart of their 
charitable mission: “Part of the funding we award twice a year goes 
to helping community groups, particularly those supporting young 

people,” said Norman. “We’re always delighted when our grants can 
make a real difference to organisations like the Sea Cadets, who do 
such valuable work in developing the next generation.”

The Maritime Volunteer Service (MVS) is delighted to announce 
the appointment of Susan Hawker as its new Chair. Susan brings 
to the role over 30 years of expertise in international trade and 

maritime law, combining a distinguished academic career with 
consultancy, training, and mediation work across the global 
shipping industry.

A non-practising barrister, Susan holds a Master’s in Law from 
the London School of Economics and is a Centre for Effective 
Dispute Resolution (CEDR) -accredited mediator. Her professional 
background spans both academic leadership and hands-on 
industry training, including senior teaching positions at the 
University of Notre Dame (London Law Centre), Solent University’s 
Warsash Maritime School, and HST Akademie in Hamburg. 

In her new role as Chair of the MVS, Susan hopes to bring a 
dynamic and forward-looking approach: “My professional life 
has always been rooted in shipping and trade. I believe I can help 
strengthen the MVS as a unified and forward-thinking organisation, 
while raising its profile within the wider maritime community. 
This is about supporting volunteers, promoting opportunities, and 
helping the organisation thrive. I’m very much looking forward to 
contributing to that journey.”

Maritime Volunteer Service appoints New Chair



ARE YOU LOOKING FOR A CHARITY TO SUPPORT NEXT YEAR?
The Charlie & Carter Foundation (CCF) provides financial support to parents of
seriously ill children with life limiting conditions.

Founded by the parents of ‘the boys’, Chris and Sarah Cookson work tirelessly
alongside a committed team to support families in their time of need.

We would love you to help such families by getting involved in our:-

Corporate
Fundraisers

Physical
Challenges

Annual
Ball

Contact Laura Jane Forbes
T: 0191 466 1428
E: Laura@ccfemail.co.uk thecharlieandcarterfoundation.co.ukRegistered Charity No: 1166538

Thank you 

Streamline your business tech with our Managed IT Services.  
We proactively monitor and manage your IT, ensuring peace  
of mind whether you're in the cloud, on mobile, or in the office. 
Plan ahead, reduce risk, and achieve your goals hassle-free.

 

t: 0191 2494416  |  e: contact@zenith.systems  |  w: zenith.systems 

The Bubble Foundation is the charity connected to Ward 3 at The Great 
North Children’s’ Hospital. Supporting children with life threatening 
immune deficiencies. Restoring immune systems, rebuilding lives. 

bubble.foundation@nhs.net     www.bubblefoundation.org.uk     07760 393 187

Local Advice, International Reach
Private Equity • Development Capital • Company Sales • Company Acquisitions 
Buy Outs/Buy Ins • M&A Support • Debt Advisory • Exit Planning and Strategy

City Quadrant, 11 Waterloo Square, Newcastle upon Tyne, NE1 4DP  Tel: 0191 2557772 • www.cavucf.com



As an accredited Strengthscope® 
practitioner and business coach, I work 
with entrepreneurs, managers, and 
teams to help them unlock their natural 
strengths, boosting performance, 
resilience, and motivation.

Understanding strengths
Strengthscope® is a psychometric tool 
designed to help individuals identify 
their unique set of strengths, the qualities 
that energise them and enable them to 
perform at their best. It goes beyond skills 
and competencies, focusing instead on 
what gives them energy and drives them 
forward. When people work in line with 
their strengths, they’re more confident, 
more productive, and perform better.

Avoiding strength overuse
Like any powerful tool, a strength can 
be overused. For example, if you’re 
naturally detail-focused, that strength 
can be invaluable in quality control or 
planning. But if overused, it can tip into 
perfectionism, slowing down progress. By 
being aware of these potential ‘overdrive’ 
risks, you can balance your strengths more 
effectively and lean into them when they 
serve you and know when to step back 
when they start to hinder progress.

Harnessing ‘bubbling under’ strengths
Strengthscope® also identifies ‘bubbling 
under’ strengths which are those qualities 
that aren’t part of your daily toolkit but 
still energise you when used. For example, 
you may have a bubbling under strength 
in creativity, which doesn’t come into play 
in your current role but could be tapped 
into when brainstorming new products 
or marketing ideas. By recognising and 
drawing on these bubbling under strengths, 
you can add fresh energy and innovation to 
your work.

Managing your drainers
Equally important is understanding your 
‘drainers.’ These are tasks or situations 
that you may be good at but that sap your 
energy, no matter how capable you are at 
handling them. For example, managing 
conflict might leave you feeling exhausted, 
or repetitive admin work drains your 
focus. Identifying these drainers means 
you can plan around them—delegating 
where possible, finding systems to ease the 
load, or simply being mindful to schedule 
recovery time after tackling them.

Applying strengths at every level
Whether you’re a sole trader, a leader, or 

managing a team, understanding strengths 
can transform the way you work.
	 Sole traders can use their top strengths 
to build confidence, focus on their unique 
value, and outsource the tasks that drain 
them.
	 Leaders and managers can gain 
awareness of how their strengths impact 
others in a positive and negative way and 
can change or adapt their approach to 
inspire their teams more effectively.
	 Teams can benefit from mapping 
strengths collectively. When you see 
how strengths combine, complement, or 
sometimes clash, you can create a more 
collaborative and energised workplace 
where people perform at their best.

The bottom line
Strengthscope® isn’t about identifying 
or fixing weaknesses, it’s about building 
on what already energises you. By 
understanding how to maximise your 
strengths, avoid overuse, draw on bubbling 
under qualities, and manage your drainers, 
you can achieve greater success, resilience, 
and fulfilment in business.
Whether you’re running your own 
business, leading a team, climbing the 
career ladder or considering which career 
would best suit you, strengths-based 
coaching is a powerful tool to get the best 
out of yourself and those around you.
If you’d like to book a coaching session 
to discover your strengths, please get in 
touch.

Sam Hook 
Business Coach and Accredited 
Strengthscope® Practitioner 
Uniquethinking.co.uk

Play to your strengths and watch 
your business thrive

In business, we often focus on the weaknesses that hold us 
back. But what if the key to success lies in recognising and 

leveraging the strengths you already have? 
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Navigating 
Personal 

Transition
Over the past two years, I’ve 
had countless conversations 
with leaders about their 

future. It often begins with: 
“I’ve got one more role in 
me,” “I’ve got ten years left,” 
or “I’m not sure what’s next.” 

What starts as a career 
convsersation often evolves 
into something deeper; an 
exploration of life path, 
identity, and purpose.

This reflection can happen at any 
stage, but it’s most common during life 
transitions: children leaving home, 
caring for or losing elderly parents, 
illness, relationship changes, redundancy, 
menopause. And yes, I see this just as 
much in men as in women; it’s not gender 
specific.
After decades of investing in our 
careers, we may find ourselves feeling 
uncomfortable in the coat we’ve worn 
for years. The role that once defined us 
no longer fits. We feel disconnected, 
uncertain, or simply changed. This is a 
natural phase, a sign we’re entering a new 
chapter.
Life mirrors our career more than 
we realise, and we rarely talk about it 
holistically. Richard Barrett, a thought 
leader in values-based leadership, outlines 
seven stages of psychological development 
from birth to 60+. Each stage brings a 
different motivator:
	 Childhood (0–24): These three stages are 
about surviving and growing as youngsters. 
We need love, acceptance and belonging 
from our family, and recognition as 
individuals for what we bring as we grow to 
early adulthood.
	 Middle years (25–49): In the first part of 
this period we seek independence, freedom 
and autonomy, and to be recognised as 
ourselves. Towards the latter stage it’s about 
Integrity, becoming more fully who we are 
and finding meaning and purpose	
	 Later years (50–60+): These final two 
stages move us to integrating and giving 
back. Finding our real purpose where we 
can make a contribution and serve others.
So it’s no surprise that our focus and 
motivation evolve. What mattered in our 

30s may not matter now. The identity 
we built may no longer serve us. The 
question becomes: how do we navigate 
this transition well? Bar getting yourself 
a coach, who can act as the objective 
sounding board to enable you to explore 
this, I’d also advise you to reflect on the 
following.  
1.Identify your vision of the future
	� Think beyond job titles. Where are you 
living? What’s your lifestyle? Who are 
you with? How do you feel? What’s your 
home like? 

	� Are you working full-time, part-time, 
from home, or in an office? What are 
you doing, and with whom? How much 
are you earning? Yes, we’ll have that 
uncomfortable conversation—because 
without clarity on finances, how can 
you plan the next step? A financial 
plan alongside a life and career plan is 
essential.

	� What are your hobbies? Who do you 
spend time with? What do you want 
freedom for—and freedom from?

2. Decide what’s important now. 
	� Consider all aspects of your life—work, 
family, hobbies, friends, community, 

faith, personal development, fitness. 
Every person’s list will differ.

	� Rank your satisfaction in each on a scale 
of 1-10.

	� Then ask: which of these are part of your 
future vision? What needs attention now 
to create the balance you want?

3. Map out a path from current to future 
state. 
Once you know where you’re heading, you 
can start creating a plan. That might mean 
staying in your current role while finding 
fulfilment elsewhere, or making one or two 
shifts to reach your vision. What matters 
is knowing your direction and taking steps 
toward it.
And don’t do it alone. Bring those who 
matter into the conversation—it impacts 
them too. And dream big. Future you will 
thank you for it!

Annabel is an Executive and Team 
Coach, Leadership Facilitator and Coach 
Supervisor. If you would value a thinking 
space to explore transition, why not reach 
our to Annabel for a chat via LinkedIn, 
annabel@successfultraining.co.uk, or visit 
www.successfultraining.co.uk  

Annabel Graham
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The Top Ten for your 
mentoring success

Mentoring is a long-term relationship, it’s not 
an overnight fix it solution, its valuable time 
together  as a mentee and a mentor to plan, 

develop, progress, reflect and review.  

1. Connectivity – as a first step make sure you and your mentor fit, 
match, connect.  
2. Contract & commit – agree timings, dates, session length and 
location so that you are 110% committed.
3. Clear expectations – what would you really like to achieve through 
mentoring, where do you need to focus your energy and efforts to 
encourage growth and development?
4. Communications – talk openly and honestly to your mentor 
throughout.
5. Conversations – have conversations with lots of questions, so that 
you can create clarity, build confidence and find your own options.
6. Challenges – welcome the challenging thought processes you may 
find yourself faced with, this is only to open up new ways of thinking, 
new perspectives and new progress.  
7. Champion proactivity - which topic do you need to discuss and 
why, feel free to offer up some suggestions to your mentor who can 
then plan for the session so that your time is super valuable together.  
8. Channel ownership – take absolute responsibility for what you 
would like to achieve following your mentoring sessions and most 
importantly adopt a growth mindset.
9. Check your progress – shift your objectives to keep them aligned 
with your overall personal and professional goals.  

10. Collect feedback – yes it can be uncomfortable, yes it can be a 
little awkward, but with feedback you can reflect review, develop and 
shine.  
I’m Hayley and I’m a Business Mentor, Membership with the 
Association of Business Mentors, and Business Owner of The Efficient 
Elephant. I love to ask questions! I ask lots of questions but only to 
help you find YOUR answers, YOUR way, for YOUR business. 
Business mentoring brings confidence, calmness, choices and clarity 
and I would welcome the opportunity to be your mentor. 

hayley@theefficientelephant.co.uk   |   07739985959 
linkedin.com/in/hayleyramm

Hayley Ramm
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...Over time, you 
develop a real 
instinct for what 
makes a great 
match...

Sarah McKenna



Any business is only as good as its people, which is why 
Sarah McKenna HR is trusted by businesses to connect them 
with HR talent who not only have the right skills but truly fit 
their culture.
And now, Sarah is launching a new service designed to help 
businesses take control of their own recruitment process - 
creating a framework that represents their culture and brand.
Many of you reading this will have an HR department 
managing your hiring, or perhaps it’s something you oversee 
yourself. Either way, you’ll know that a great CV doesn’t always 
mean a great fit. It’s about reading beyond the CV.
That’s exactly what Sarah and her team do at Sarah McKenna 
HR.
“I’ve spent over 15 years in HR recruitment and have 
supported hundreds of businesses with their hiring,” says 
Sarah. “Over time, you develop a real instinct for what makes 
a great match and it’s never just about ticking boxes. The 
right person has to align with the culture and values of the 
business. It works both ways too: the role and company must 
be right for the candidate. If either side isn’t the right fit, it’s 
not sustainable and that costs time, money, and morale.”
Spend five minutes with Sarah and you’ll quickly see how 
passionate she is about what she does. Recruitment isn’t just 
a job to her; she knows every placement has a ripple effect on 
people and businesses alike. Getting it right really matters.
That’s why she and her team go beyond matching skills to 
ensure every candidate they recommend can thrive within 
their new environment.
And it’s this commitment to long-term success that’s inspired 
Sarah’s new Recruitment Review service - a practical, strategic 
way to help businesses strengthen how they recruit and retain 
talent.
“Over the past few years, many organisations have 
restructured or reduced headcount, leaving teams stretched 
and recruitment often rushed,” explains Sarah. “When a 
vacancy arises, there’s pressure to fill it quickly. But that’s 
when mistakes happen, because the wrong hire can be costly.
“Our Recruitment Review helps prevent that. We work with 
businesses to understand their current process, identify 
what’s working, and pinpoint areas to improve - whether that’s 
spotting internal talent ready to progress or refining how roles 
are advertised and managed. 

“We help leaders and HR teams build a recruitment approach 
that feels consistent, inclusive, and aligned with their culture.
“That’s what our Recruitment Review is all about, helping 
businesses create a smoother, fairer, and more human 
recruitment process. It’s about having clarity and structure at 
every stage, so hiring decisions are confident, consistent, and 
focused on long-term fit rather than short-term fixes.”
Interested? You should be - because a Recruitment Review 
can transform how your business attracts, selects, and retains 
great people. It’s practical support that makes a measurable 
difference to your team and your bottom line.
The best next step is to have a chat with Sarah.
Because every business really is only as good as its people.

sarah@sarahmckennahr.co.uk 
07947 756842

The Recruiter
In the latest of this popular series of features 
Graham Courtney spoke to... 
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Sarah McKenna
Owner of Sarah McKenna HR Recruitment.

Right people. Right company. Right role.

L-R: Sarah McKenna and Winnie  
with Natalie Louicia Ball and Ging



In September, the Preferred Partners 
network entered a new chapter with a 
dynamic relaunch event at Middlesbrough 
Golf Club, uniting a diverse mix of 
ambitious businesses under a shared 
commitment to growth, innovation, and 
meaningful connection.

The event brought together forward-
thinking organisations from across 
the region, each contributing unique 
expertise and energy to a network that 
continues to redefine what business 
collaboration can achieve. The atmosphere 
was one of optimism and drive, a clear 
reflection of the shared vision to facilitate 
partnerships, create connections, and build 
collaboration.

The morning offered an invaluable 
opportunity for partners to reconnect, 
reintroduce their organisations, and 
highlight the skills, successes, and 
innovations shaping their industries. 

Short presentations from each business 
showcased the depth and breadth of talent 
within the network and inspired new 
conversations about shared challenges, 
potential collaborations, and future 
opportunities.
To ensure the network’s continued growth 
and long-term value, Preferred Partners 
has transitioned to a paid membership 
model, a move designed to strengthen 
engagement and sustain the partnerships 
already established. We’re delighted to 
share that more than 20 members have 
already joined, with further interest 
building rapidly. The overwhelming 
success of our relaunch roundtable, our 
most well-attended to date, highlights the 
appetite for authentic engagement and 

underlines the network’s evolution into a 
truly future-ready community.
Our new model also reinforces our 
commitment to giving back. Through 
membership contributions, we’ve already 
raised £1,050 for our charity partner, the 
MFC Foundation, with more to come 
as the network grows. This partnership 
embodies the ethos of Preferred Partners, 
using business as a force for good and 
creating impact that extends beyond the 
boardroom.
Since its inception, the Preferred Partners 
network has facilitated over £35 million 
in business, a testament to the power 
of collaboration and shared ambition. 
The relaunch marks an exciting new era, 
with a full calendar of events ahead to 
foster knowledge exchange, spark new 
partnerships, and amplify collective 
success.
A heartfelt thank you to all who attended 
and contributed to the relaunch. Together, 
we’re building more than connections, 
we’re shaping a community of forward-
looking businesses, united by a vision to 
collaborate, innovate, and make lasting 
impact.

justwilliamsltd.co.uk

Preferred Partners Relaunch
Facilitating partnerships, creating connections, and  

building collaboration.
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RED Scientific (RED) has 
recently expanded into the 
North East Technology Park 
(NETPark) in Sedgefield, a 
move that strengthens the 
company’s commitment to 
advancing regional defence 
and security innovation. 

RED’s operational digital wargaming 
platform is helping shape high-level 
defence strategy—supporting mission 
rehearsal, logistics planning and staff 
officer training at the UK Ministry of 
Defence (MOD) and NATO. 
These aren’t games for entertainment—
they are cutting edge, evidence-based 
simulations rooted in mathematical 
modelling, operational analysis and data 
science. RED’s digital wargame platform 
draws on the study of over 160 historical 
conflicts, using this analysis to generate 
realistic, testable scenarios. 
Established over 35 years ago, RED 
Scientific has evolved into a trusted defence 
and security consultancy, delivering 
projects across digital engineering, systems 
integration and supportability and safety 
assessments. The company is a supplier 
across key MOD frameworks and works in 
collaboration with prime contractors.
RED’s decision to open a northern base 
at NETPark marks a strategic step in its 
national growth. “NETPark offers more 
than just office space,” says Marc. “NETPark 
offers the strategic environment sought 
by RED Scientific - combining technical 
infrastructure with the credibility to 
host high-level defence and security 
engagements.”

The move has already proven invaluable. 
RED has hosted secure, high-profile 
meetings on site, including with clients 
normally embedded in the South West. 
The NETPark office also supports RED 
Scientific’s broader mission to grow 
defence and security capability in the 
North East. Marc is Chair of the North East 
Regional Defence and Security Cluster 
(NERDSC) - a volunteer-led network of 
over 140 organisations working to increase 
regional representation in the UK defence 
& security sector.
“The North East has world-class capability, 
but less than 1% of the workforce here 
is employed in defence and security,” he 
explains. “There’s huge potential to change 
that. NETPark plays a key role - not just 
as a base for companies like ours, but as a 
magnet for collaboration and innovation.”
Collaboration is at the heart of RED’s 
operating model. The company delivers 
many of its contracts in partnership 
with academia and other specialist 
organisations, often acting as a prime 
contractor to build bespoke ‘rainbow teams’ 
for complex challenges. 
Looking ahead, RED is also exploring 
how its defence expertise could support 
other sectors requiring a robust scientific 
approach to decision making, such as 
the UK energy sector. As a member of 
NOF, a national business development 
organisation in the energy sector, RED is 
undertaking a feasibility study into how 
its modelling and risk analysis capabilities 

could support resilience and planning 
in the production and distribution of 
renewable energy.
With a skilled hybrid workforce, strong 
defence credentials and a growing regional 
footprint, RED Scientific’s presence at 
NETPark is part of a long-term strategy 
focused on innovation, collaboration and 
value creation.
Welcoming RED Scientific to NETPark, 
Sarah Slaven, Managing Director of 
Business Durham, said: ‘It’s great to 
welcome RED Scientific to NETPark, where 
they are doing groundbreaking work in 
defence and security innovation. As the 
organisation that manages NETPark, 
Business Durham is pleased to support 
RED’s efforts in building the North East’s 
defence sector. We provide a platform 
for growth, offering not just world-class 
facilities but also tailored business support 
to our tenants. NETPark is proud to help 
RED and other businesses drive innovation, 
create opportunities, and contribute to 
the wider development of the sector in the 
North East."

Find out more about RED Scientific here: 
red-scientific.co.uk 
Discover how NETPark can support your 
business growth and innovation. Visit 
www.northeasttechnologypark.com  
to explore world-class facilities, 
collaboration opportunities, and tailored 
business support.
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What crisis?
Dr David Cliff reflects upon 
how our obsession with 

expression has left us more 
disconnected than ever.

Mental health problems are now so 
common they are constantly referred 
to in the news. Every major event is 
reported through the prism of emotion. 
The journalist’s first question is no longer 
what happened but how did you feel when 
it did? We have moved from fact to feeling 
as our dominant form of meaning.
Therapy culture and social media have 
joined forces to make public disclosure the 
new virtue. We are urged to “share,” “open 
up,” “express,” yet our emotional fluency 
has become a spectacle. The vaccine 
debates and endless waves of intersectional 
outrage online show how easily emotion 
now shapes public truth.
How experience is framed matters. It 
can enlighten, misinform and evoke fear 
and hatred. Evolution made us alert to 
danger, so bad news attracts attention. 
Good news feels like a distraction from our 
programmed vigilance. But our chronic 
focus on threat is exhausting; it feeds 
anxiety while posing as realism.
Mental health has also become 

professionalised. Informal care — the 
neighbourly ear or family conversation 
— has given way to referral and liability. 
We increasingly outsource empathy to 
experts. Society has become a crowd of 
spectators watching its own distress, eager 
to comment but hesitant to connect. 
In this climate, success replaces meaning. 
The market defines value, and those 
who live quietly or modestly are cast as 
underachievers. Social media magnifies 
the hierarchy. It was meant to connect us; 
instead, it isolates, radicalises, and rewards 
performative outrage. The screen, not the 
self, increasingly decides who we are.
Technology both enables and impoverishes 
us. Young people fluent in texting 
may struggle with conversation. Many 
workplaces report staff unwilling to call 
clients — safer to email than risk a human 
exchange. The very tools that promise 
connection drain our capacity for presence.
Freedom of speech is narrowing too. 
Ordinary opinions can now attract legal 
or social punishment, while real crime 
may receive less police attention. People 
censor themselves not from civility but fear 
of having an opinion that will offend or 
prompt threat. The paradoxical result is an 
expressive society that quietly represses the 
individual.
Children are raised on tablets and 
influencers proffer guidance from charisma 
instead of character. They learn that 
confidence sells better than competence. 

Those who profit from this attention 
economy shape identity as entertainment.
Meanwhile, technological change races 
ahead. Artificial intelligence, once 
futuristic, now reorganises work within 
months. Whole professions are being 
redefined. The few who master these 
systems gain extraordinary power; the 
rest are left attending catch-up seminars. 
Economic evolution has become 
revolution.
As the Greek economist Yanis Varoufakis 
observes, we are sliding toward ‘techno-
feudalism’. Data is the new land; our 
attention, the rent. We volunteer our 
privacy and time to platforms that shape 
our desires and feed our fears. The reward 
is belonging — the punishment, obscurity.
So we scroll, post, and perform. We fear 
missing out more than losing ourselves. 
We fear the opinions of others even more 
(FOPO). In chasing connection, we have 
lost community; in expressing everything, 
we have said almost nothing.
The real crisis isn’t only mental health — 
it’s existential. We have become so busy 
articulating feelings that we’ve forgotten 
how to feel them, so obsessed with 
connection that we’ve forgotten how to 
relate.
What crisis? Ours. The one we no longer 
have time to notice.

gedanken.co.uk
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At Gedanken, we encourage leaders 
and entrepreneurs to think differently, 
it is not only about “thinking outside 
the box” but asking what the box is 
itself? Who built it? Why and whether 
it serves us well? We partner with 
leaders in organisations large and 
small who are serious about making 
meaningful change, grounded in vision, 
responsibility and great results.

Book a 45-minute, no-obligation 
conversation where we guarantee 
at the very least you will take away 
some valuable insights.

Contact us through our website:  
www.gedanken.co.uk or  

email: admin@gedanken.co.uk

Dr David Cliff



Carbon 
Accounting with 

SmartCarbon
Turning data into  

impact for North East 
businesses.

From clients and suppliers to investors, 
stakeholders want to know: what is your 
organisation’s carbon impact? 
Organisations are increasingly being 
asked for carbon data by suppliers, 
customers, and investors. For example, 
larger organisations such as NHS trusts 
are requesting that their suppliers provide 
carbon footprint data and details of Net 
Zero commitments. Businesses that 
calculate their footprint demonstrate 
responsibility, strengthen relationships, 
and improve their ability to compete in 
procurement processes.
Understanding your carbon footprint isn’t 
just about compliance, it’s about creating 
a more efficient, resilient organisation. 
Measuring emissions across all scopes, 
direct (Scope 1), energy-related (Scope 2), 
and supply chain or indirect (Scope 3), 
provides a comprehensive view of your 
environmental impact and highlights 
opportunities for improvement. It is 
also a vital component of your clients 
own NetZero plan, and your own 
decarbonisation plan directly impacts that 
of your clients.

From data to insight with SmartCarbon
Tracking emissions across all scopes 
can seem complex, but SmartCarbon, 
a North East-based carbon emissions 
consultancy and reporting platform, makes 
it straightforward. Genee Consulting has 
partnered with SmartCarbon on multiple 
projects to help organisations capture 
accurate data and transform it into 
actionable insights.
Managing Director of SmartCarbon, 
Lee Jackson, said “we’ve worked closely 
with Genee over recent years and helped 
many organisations to understand their 
carbon footprint as part of their wider 
environmental impact. Through this 
measurement we are then able to use 
the data to put in place meaningful 
decarbonisation plans that support regional 
and national Net Zero commitments”
By using SmartCarbon, businesses 
can measure emissions from energy 
use, transport, materials, and supply 
chains, providing a complete picture 

of their carbon footprint. This ensures 
organisations can satisfy requests from 
customers, including NHS trusts, while also 
complying with reporting requirements.

Creating resource-efficient organisations
Carbon accounting is not just a reporting 
exercise, it’s a tool for operational 
improvement. Analysing footprint 
data allows businesses to identify 
areas for improvement, reduce waste, 
and improve resource efficiency. For 
example, optimising energy consumption, 
streamlining transport, or reducing 
material use can lower both emissions and 
costs.
These insights support smarter decision-
making, helping organisations prioritise 
initiatives that deliver the greatest 
environmental and financial impact. In 
practice, embracing carbon accounting 
creates a leaner, more sustainable 
operation that benefits the bottom line as 
well as reducing impact on the planet.

Integrating with Investors in the 
Environment (iiE)
Genee Consulting delivers Investors 
in the Environment (iiE), a nationally 
recognised environmental accreditation 
scheme, which provides the tools, 
templates and expertise to support your 
organisation to develop a holistic, and 

applicable environmental management 
system. When paired with SmartCarbon, 
it forms a holistic system where data 
drives continuous improvement. While 
SmartCarbon provides detailed carbon 
insights, iiE helps embed sustainability into 
everyday operations, ensuring measurable 
action follows the numbers, driving both 
resource and cost reductions.

The bottom line
Calculating your carbon footprint across 
all scopes is now a strategic advantage. 
Organisations that embrace carbon 
accounting, with tools like SmartCarbon 
and Investors in the Environment, gain 
transparency, improve resource efficiency, 
and identify cost-saving opportunities.
By turning carbon data into actionable 
insights, businesses can enhance 
operational performance, strengthen 
customer relationships, and create long-
term value, for the organisation, the 
community, and the environment.

For support in tracking and reporting 
your organisation’s emissions, 
contact SmartCarbon at l.jackson@
smartcarboncalculator.com. To build this 
into a wider environmental management 
system which drives reductions, contact 
Genee at jo@genee.org.uk
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Nowhere is this more true than in the 
North East of England, where many 
businesses are balancing ambitious 
growth plans with the realities of global 
uncertainty. 
Yet amid the challenges, one consistent 
theme has emerged from international 
markets: the most successful companies 
are not just reacting, they are proactively 
building resilience through their people.

Resilience starts with the right talent 
strategy
Across global recruitment markets, there 
is a clear shift away from hiring purely for 
technical ability and towards hiring for 
adaptability, problem solving and cultural 
fit. Businesses are increasingly looking for 
individuals who can evolve with change, 
not just survive it.
For employers in the North East, this 
mindset is especially relevant. The region’s 
economy is diversifying, from advanced 
manufacturing and clean energy to digital 
innovation, and with that comes a need 
for agile teams who can move across 
disciplines and adapt to new technologies.
Rather than focusing solely on immediate 
vacancies, forward thinking employers 
are taking a longer term view. They are 
identifying transferable skills, investing in 
upskilling, and creating career pathways 
that help people grow within the business. 
This approach builds loyalty and capability 

at the same time, two qualities that define 
resilience.

Learning from global best practice
Internationally, several trends are shaping 
how businesses are building stronger and 
more resilient teams.
	 Cross training and multi skilled roles: 
In many global markets, companies are 
deliberately hiring people who can operate 
across functions, reducing dependency on 
any single skill set.
	 Leadership development at every 
level: Rather than focusing only on senior 
leadership, resilient organisations are 
training managers and team leads to make 
decisions and drive engagement on the 
ground.
	 Employee wellbeing and mental 
health: Global employers are recognising 
that resilience is not just operational, it 
is personal. Supporting mental health, 
flexible working, and work life balance 
has proven to reduce burnout and staff 
turnover.
For North East businesses, adopting 
some of these global best practices does 
not require large budgets. It starts with 
culture: encouraging open communication, 
recognising effort, and empowering 
employees to take ownership of their roles.

Resilience through diversity
One of the most important lessons from 

international hiring is the value of diverse 
teams. Bringing together people with 
different backgrounds, experiences, and 
perspectives helps organisations innovate 
and solve problems under pressure.
In the North East, diversity in recruitment 
can also mean looking beyond traditional 
boundaries. That may include attracting 
global talent, offering flexible roles that 
appeal to candidates outside the region, 
or partnering with universities to develop 
local graduates into globally minded 
professionals.

Looking ahead
The North East has a proud reputation 
for its strong work ethic, collaboration, 
and innovation, qualities that naturally 
lend themselves to resilience. But in a fast 
changing global economy, resilience must 
now be built deliberately into every hiring 
and people strategy.
Businesses that prioritise adaptability, 
continuous learning, and employee 
wellbeing will not only withstand 
uncertainty, they will emerge stronger.
And as global hiring trends show, building 
resilience through people is not simply 
about surviving the next challenge. It 
is about creating teams ready to thrive, 
whatever comes next.

About Collaborative Search
Based in the North East and operating 
internationally, Collaborative Search 
partners with organisations to identify, 
attract and retain the talent needed to drive 
growth and innovation. By combining a 
global reach with a deep understanding of 
local markets, we help businesses build the 
teams that shape the future.

If you would like a non-committal 
discussion about your own talent  
strategy, reach out to us at  
contact@collaborativesrch.com or visit 
www.collaborativesrch.com to learn  
more about how we can help.

Building resilient teams in 
uncertain times: Lessons from 

global hiring trends
In today’s climate, resilience has become one of the most  
valuable traits a business can possess. From fluctuating  
markets to shifting technologies and changing workforce 
expectations, organisations everywhere are being tested. 
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Rachel Reeves’ first budget landed with a thud, even 
after being heavily trailed in the media beforehand, 
sending shockwaves through the business community. 
Difficult times followed for many, both in the immediate 
aftermath of the Treasury announcement and in the 
run-up to the new financial year, with all its proposed 
tax changes. 
In April 2025, businesses faced the triple tax whammy 
of an increase in the national minimum wage, a rise 
in employers’ National Insurance Contributions, and a 
cut in business rates relief. These tax increases struck 
hard, coming as they did at the end of a run of global 
challenges, including the energy price hikes caused by the 
war in Ukraine and the ongoing struggle to regain stability 
after the Covid crisis.   
It was no coincidence or surprise that between January 
and April this year, Newcastle saw the untimely demise of 
several prominent hospitality businesses that fell victim 
to these pressures.  
Thankfully, the worst appears to be over, and the city’s 
economy has stabilised. There are even some positive 
signs of recovery. Spending figures for August and 
September in the city were cautiously encouraging, 
revealing that Newcastle is in a healthier economic shape 
than other comparable UK cities and has been performing 
up to 12% better than the UK benchmark in recent 
months.
It is a testament to the hard work and ingenuity of our 
city centre businesses, especially those in the hospitality 
and leisure sectors, that they have managed to steady 
their own ships. Using creativity and a deep knowledge of 
their businesses, they have tightened their belts and made 
the best of a bad situation. We are blessed in Newcastle 
with a host of long-established, independent businesses, 
especially in our much-envied hospitality scene. They 
are not afraid of hard work and are adept at pivoting, 
adjusting their businesses to deal with whatever is thrown 
at them.  
Navigating these turbulent times has taken great fortitude 
– but businesses have exhausted their reserves. Now what 
they need and the city needs is a period of stability and 
economic certainty.
With the next Budget looming, we are calling on the 
Government to avoid any more sweeping changes and 
not to place an even higher burden on customers or 
businesses.  
It is crucial that this autumn, the Chancellor delivers 
stability alongside some well-targeted support, 
particularly for those industries that have borne the 

brunt of recent challenges. Hospitality, retail and leisure 
are the backbone of our cities and communities. They 
need meaningful help to ensure that they are not merely 
surviving, but are thriving. These sectors are among 
the nation’s largest employers, and supporting them is 
essential to safeguard jobs and drive economic recovery 
and growth.
We have two main asks of the Government: firstly, to 
reduce VAT for the hospitality sector. The UK is one of 
the only places in Europe to charge the same rate of VAT 
for hospitality as other sectors, and it is crippling the 
industry. Cutting VAT would send a clear signal that the 
government supports the hospitality industry and would 
boost business confidence. Businesses could then decide 
whether to pass on the VAT savings to customers in the 
form of lower prices or retain more of the income from 
sales to boost cash flow, which would provide a much-
needed lifeline at a time when margins are razor-thin. A 
permanent VAT reduction could also protect thousands of 
jobs and encourage long-term investment.
Business Rates relief for all retail, hospitality and leisure 
businesses, the cornerstone of our high streets, is our 
second key recommendation.  
A business rates review, coupled with a proposed ‘super-
tax’ on properties with a rateable value of £500,000 or 
more, is rumoured to be in the chancellor’s red box. 
These proposals are fuelling great uncertainty among 
businesses and prompting warnings that large retailers, 
especially those much-loved staples of the high street, 
would be adversely affected by these proposed changes, 
with disastrous consequences. Store closures, hundreds 
of job losses and ultimately higher prices for customers 
would be the inevitable result of hikes in business rates 
for large high street tenants. The loss of these major 
anchor tenants would have a domino effect, leading to 
more vacant units and a further decline in UK city centre 
high streets. By contrast, extending business rates relief 
to all hospitality, leisure and retail businesses regardless 
of their size or rateable value would provide much-needed 
support, helping these sectors to thrive. Reducing tax 
burdens would also encourage investment and expansion.  
Businesses have done all they can to weather the recent 
economic storms. They now need Government  
support to move forward, restore economic  
stability and lay the foundations for future  
growth and expansion. 

www.newcastlene1ltd.com

Time for the Government to step up and 
offer a period of stability for businesses

By Stephen Patterson, Chief Executive of NE1 Ltd,  
the Business Improvement District company for Newcastle city centre.

The past year has been challenging for many businesses;  
there’s no way to sugarcoat it. 
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The value of 
fairness
By Kerrey Baker,  

Managing Director, Shared Interest.

In recent months, I have 
written about the importance 

of aligning profit with 
purpose, and the impact that 
ethical investment can have 
when guided by values. 

This month, I want to focus on one of 
those values in more detail – fairness – 
and how it shapes every part of our work 
at Shared Interest.
Fairness is a word often used in business 
– in pricing, in pay, in partnerships. But 
what does it really mean when it comes 
to finance? In our case, it means making 
decisions that serve both the people we 
invest in and the people who invest in us. It 
means ensuring that money is used not just 
to grow wealth, but to build equity – the 
kind that creates opportunity for those who 
need it most.
We work with fair trade organisations 
across the world – businesses that are often 
excluded from traditional finance because 
they operate in rural areas, lack collateral, 
or work in sectors deemed too risky. But 
these are the very businesses that hold 
communities together. They provide jobs, 
support women’s leadership, and ensure 
producers receive fair prices for their 
goods. Without access to finance, many 
of them would be unable to trade – not 
because they are not viable, but because 
the system is not fair.
Shared Interest exists to change that. 
Based in Newcastle, we use investment 
from individuals across the UK to offer 
fair finance to organisations that need it 
most. Our lending is built on long-term 

relationships, not short-term gain – and 
always aims to support trade on terms that 
empower producers.
This could mean helping a cocoa co-
operative in Ivory Coast pay farmers on 
time or supporting a women-led honey 
business in Kenya to buy equipment and 
expand. It could mean providing funds 
in local currency to reduce exchange rate 
losses or offering flexible repayment terms 
when harvests are delayed by climate 
change.
Fairness also applies to our investors. 
Our members choose to accept a modest 
return so that their money can be used 

to help others thrive. In return, we offer 
transparency, regular reporting, and 
the reassurance that their investment is 
creating genuine, measurable impact.
Fair finance is not just a nice idea – it is 
a necessary one. In an unequal global 
economy, it offers a practical way to shift 
power, support dignity, and make trade 
work for everyone involved.

Because when finance is fair, everyone 
benefits.

Invest in change at  
www.shared-interest.com

Kerrey Baker
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A survival guide 
– The Office 

Christmas Party
By Michael Dobson 

Founder, Sapphire HR.

November means that many 
organisations are currently 
planning for the annual office 
Christmas party, the mix of 
high spirits and free-flowing 
alcohol can sometimes lead 

to HR headaches. 

If you are organising this year’s soirée,  
fear not! We have created a comprehensive  
guide to ensure your office Christmas 
party goes off without a hitch.

Setting the tone:  
Behaviour and alcohol policies
First things first, it is crucial to set clear 
guidelines for behaviour. Remind your 
staff that the office Christmas party is an 
extension of the workplace, meaning all 
company codes of conduct apply. Exercise 
caution when it comes to an open bar. 
While it is generous to provide free drinks, 
offering a variety of non-alcoholic options 
is equally important. 

Harassment
Unfortunately one topic which re-occurs 
for Christmas parties is conduct and 
sexual harassment, which can be both 
verbal and physical. This can even include 
commenting on someone’s clothing or 
appearance. 

Given the presence of alcohol and the 
misconception that the party does not 
count as “work”, some people can forget 
themselves and at times behave highly 
inappropriately, particularly if tensions 
that have been simmering during the year 
finally come to the fore, with inhibitions 
lowered because of alcohol.  

It would be a good idea for the employer to 
set out well ahead of time to all employees 
that Christmas parties are an extension 
of the workplace, regardless of where 
they occur. This would require conduct 
to be kept the same as it would be in the 
workplace, a clear reminder of what 
is and is not acceptable behaviour and 
consequences which could occur such as 
disciplinary action potentially leading to 
dismissal for the most serious of offences.  

The Worker Protection (Amendment of 
Equality Act 2010) Act 2023 placed a legal 
obligation on employers to take “reasonable 
steps” to prevent their employees from 
experiencing sexual harassment. Under 
the 2023 Act, the Employment Tribunal can 
now increase compensation awards for 
sexual harassment claims by up to 25% if 
it finds:

     sexual harassment has taken place; and

     the employer failed to take reasonable 
steps to prevent sexual harassment.

You should refer to your risk assessment 
on preventing sexual harassment in the 
workplace.

Social media

In today’s digital age, social media can 
turn festivities into a PR nightmare if 
not managed properly. Establish firm 
guidelines about what can and cannot be 
shared online. Now would be an excellent 
opportunity to remind everyone of the 
company’s social media policy.

Inclusivity matters 
When planning entertainment, think 
about inclusivity. Consider the diverse 
backgrounds and beliefs of your 
employees. Choose activities that cater to 
a broad audience, ensuring everyone can 
participate comfortably.

Managing absences 
If your event falls on a weekday, be 
transparent about expectations for the 
following workday. 
Consider flexible work hours or a later start 
time to accommodate those who might 
need a bit of extra rest. 

Top Tips for Success: 
1. Clear communication: Provide explicit 
guidelines on expected behaviour, 
emphasising the professional nature of the 
event.
2. Travel arrangements: Encourage 
attendees to plan their journeys home in 
advance, perhaps even arranging pre-
booked taxis for their convenience.
3. Diverse refreshments: Ensure a range of 
beverages, including non-alcoholic options, 
to cater to all preferences.
4. Social media policies: Reiterate the 
rules about social media usage during and 
after the event.
5. Inclusive entertainment: Choose 
activities that are inclusive and respectful 
of diverse cultural and religious 
backgrounds.
6. Respect attendance choice: Make 
it known that attendance is optional, 
understanding that personal beliefs or 
prior commitments might prevent some 
employees from attending.

www.sapphire-hr.co.uk 
0330 124 3732
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Gillespie Recruitment 
proudly hosted Small 
but Impactful: How 
small businesses can 
support charities

This inspiring morning of networking 
shone a spotlight on how local 

businesses can drive meaningful change 
through small, powerful actions. 

With guest speaker Catherine Marchant 
from Impact Family Services sharing  
her expert insights, attendees left 
motivated, connected, and ready to  
make a difference. A truly uplifting  

event celebrating purpose, community, 
and collaboration!



Learning to  
let go

When I talk to business 
owners about why they 

started, freedom is usually  
in the mix. 

Freedom to do things their way. Freedom 
to choose how they spend their time. 
Freedom to build something that gives 
them more options in life, not fewer.
But what I often see is the very opposite.
Instead of freedom, the business becomes 
a cage. Every decision needs their sign-off. 
Every problem comes back to them. They 
carry the weight of it all in their heads – 
the vision, the detail, the responsibility. 
Stepping away, even for a short while, feels 
impossible.
This is the paradox of control. The more 
tightly you hold on, the less freedom you 
create.
I was reminded of this earlier this year 
when I took on a personal challenge to 
climb Kilimanjaro. It wasn’t something I’d 
ever pictured myself doing, and I actually 
went into it with plenty of doubts. What 
surprised me most was how little the climb 
was about sheer determination or forcing 
my way through (although resilience did 
play a part!).
It was about letting go.
I had to trust the guides who knew the 
mountain better than I ever could. I had to 
accept the pace, even when it felt painfully 
slow. And I had to lean on the team around 
me when the altitude made every step 
harder.
If I’d tried to control every aspect – the 
route, the timing, the outcome – I doubt I’d 
have made it. Letting go wasn't a weakness. 
It was the only way forward.
And it’s exactly the same in business.
We tell ourselves that holding on keeps us 
safe. That if we stay across every detail, 
nothing can go wrong. But truthfully, 
businesses are stronger when they aren’t 
dependent on one person. When systems 
carry the load, when teams know what 

they’re responsible for, when decisions 
don’t all flow through one pair of hands.
That’s where freedom comes from. Not in 
walking away completely, but in knowing 
you could if you wanted to. In knowing the 
business would keep moving, clients would 
still be served, and your team would know 
what to do without you there every minute.
I meet so many owners at this crossroads. 
They’ve built something impressive, but it 
relies completely on them. Growth feels too 
heavy, standing still feels frustrating, and 
stepping back feels impossible.
The solution isn’t to work harder or hold 

tighter. It’s to redefine control. It isn’t about 
being across everything – it’s having the 
right systems and people in place so the 
business can run without you.
That’s what creates choice. And choice is 
what most people were looking for all along 
when they started.
If you’re ready to stop being the default 
decision-maker and start building a more 
resilient operation, get in touch and let us 
share how we can support your journey.

hello@simplifiedoperations.co.uk  
www.simplifiedoperations.co.uk

Helen Butler
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October marked the first 
anniversary of the enhanced 
laws protecting workers 
against harassment and 
sexual harassment in the 

workplace. 

The ones where you have a duty to take 
reasonable steps to prevent it; with 
further penalties where harassment 
occurs and your preventative measures 
are found wanting.
Recent analysis of Acas call data in the first 
six months of this year (so shortly after the 
introduction of the Worker Protection Act), 
found that they had risen from 4,001 to 
5,583 when compared to the same period 
the year before. It is not clear yet how this 
is translating into employment tribunal 
rulings – it is too early.
The forthcoming and expansive 
Employment Rights Bill is set to make the 
obligations on employers more onerous 
still.

Harassment and sexual harassment law 
in 2025
The law change in October 2024 required 
you to anticipate when sexual harassment 
(or any harassment) might occur and take 
reasonable steps to prevent it. If it occurs 
anyway, you should take further steps to 
prevent it from happening again.
Before a claim can be made against you 

for your preventative duties, harassment 
or sexual harassment must have occurred 
and your employee brought a claim in an 
employment tribunal.
If they are successful, the judge will 
automatically assess whether you are 
guilty of also failing to take reasonable 
preventative steps. If they adjudicate 
that you were, then they can uplift the 
compensation by up to 25%.
The Equality and Human Rights 
Commission (EHRC) can also directly 
enforce this law.

What further changes will happen?
As you probably know, the Employment 
Rights Bill is wide-ranging. It is being 
implemented in different stages over three 
years, starting in 2025. The measures 
pertinent to this topic will mainly be 
introduced in 2026. They are as follows:
	� From April 2026, reporting sexual 
harassment will be explicitly included 
within whistleblowing legislation.

	� From October 2026, the word “ALL” 
is being added to the preventative 
requirement – “All reasonable steps to 
prevent workplace sexual harassment.”

	� From October 2026, your liability will 
be extended to include third party 
harassment and sexual harassment.

	� The use of NDAs will be restricted so 
that they cannot prevent workers from 
disclosing harassment or discrimination. 
A date has not been set for this.

By adding the word “ALL” to the 
preventative requirement, it beefs up 
what is expected. But there is currently no 

definition of what reasonable steps should 
be. This may be addressed in the future 
after consultation.

What should you be doing now?
Having a harassment and sexual 
harassment policy is a must. It sets out 
what acceptable behaviour is in black 
and white and gives you the framework to 
investigate and discipline where necessary. 
Any tribunal judge would take a dim view 
where this was not present.
Keeping a risk assessment on file and 
demonstrable employee training on the 
subject are good, proactive ideas too. 
Training can educate employees in how 
to behave, how to respond as a victim and 
how to intervene as a witness or manager.
Depending on the nature of your business, 
visible signs saying that harassment and 
sexual harassment are not acceptable may 
be appropriate too – particularly in public 
facing businesses such as in hospitality.
To get ready for third-party liability, all 
the above should be reviewed to ensure 
it reflects this upcoming change. More 
specifically you might look at putting 
harassment clauses into contracts with 
suppliers to further protect against third-
party liability.
If your business needs support managing 
the changes to harassment rules, we can 
help.

Contact The HR Dept Durham, Newcastle 
& Northumberland North on 0191 2838 
732 or diane.mactavish@hrdept.co.uk to 
discuss it further.

Is your business compliant with harassment laws?
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A relevant 
warning

The futurist Alvin Toffler 
once wrote: ‘The illiterate of 
the 21st century will not be 
those who cannot read and 
write, but those who cannot 
learn, unlearn and relearn’.

In a world as fast-moving as ours, that 
warning feels more relevant than ever. 
If you’re not moving forward, the world is 
moving past you - at speed. 
The best leaders know this instinctively. 
They are relentless learners, constantly 
developing and encouraging themselves 
and others.
MIT senior lecturer Peter Senge explored 
this idea in his influential book The Fifth 
Discipline, which introduced the concept of 
the learning organisation. 
Almost four decades later, the message has 
only grown in importance.
Imagine if your business had a genuine 
culture of learning where every person, 
at every level, was deliberately and 
consistently developing. Where each week, 
your team turned up slightly better than the 
week prior.
When that happens, magic occurs. People 
begin to push themselves and each other 
to grow. 
The whole organisation starts to feel 
different. Energy builds. Confidence grows. 
And results are achieved.
Creating that kind of culture doesn’t require 
big budgets or complicated programmes. 
One of my clients started with a simple 
book club, where a small group read a 
relevant business title and met to discuss 
what they’d learned and how it might apply 
to their work.
The idea caught on. 
Soon there were four or five book clubs 
running across the business. This was an 
engineering firm, and the enthusiasm even 
spread to the shop floor.

Another company introduced a weekly 
‘lunch and learn,’ where staff gathered to 
watch a short video or listen to a talk from 
an expert on a leadership topic. 

One made their Amazon account available 
for anyone who wanted to buy educational 
books. Another paid for access to an online 
learning platform for all employees.

No one was made to participate, but there 
was a clear expectation that everyone was 

responsible for their own growth. 
And those who chose not to engage quickly 
realised they might be left behind when 
promotion opportunities arose.
None of this is hard or expensive to do. 
But the benefits of building a true learning 
organisation are immense.
So, what are you going to do about it?

www.kinnery.co.uk
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The Great Skills 
Mismatch

Bryony Gibson, director of 
Bryony Gibson Consulting, 
looks at why the North East 
has thousands of jobs going 

spare and thousands of people 
looking for work, but the two 
can’t seem to find each other.

In recruitment, we often hear people, 
including myself, talking about the impact 
the cost-of-living has on the job market. 
It’s that, or people’s desire to work 
remotely, or the pace of change AI drives.
They are important issues, but there’s also 
another problem quietly sitting behind 
them. One that might be the biggest 
challenge we face in the North East. We 
have a major skills mismatch.
The fact is that what employers want and 
what candidates offer doesn’t align, and 
it’s only getting worse. In the North East, 
almost 60% of job vacancies are classified 
“hard to fill”. In more than a third of those, 
employers say it’s down to “a lack of the 
right skills or experience”.
It’s the same across the UK, where roughly 
33% of vacancies are deemed “skills 
shortages”. So it’s not that there aren’t jobs. 
Or that there aren’t people. It’s that we’ve 
built an environment where the two don’t 
match.
In my world of practice accountancy, this 
plays out daily. Firms are desperate for 
talent, but can’t take just anyone. Entry is 
largely based on technical experience, but 
once through the door, it’s the softer skills 
that make the difference. Work placements 
and early career experiences can be 
invaluable, giving people exposure to real 
situations that help build competence 
and confidence. Firms need the right 
qualifications, but also people who can 
communicate effectively, are tech-savvy, 
and can build client relationships. What 
I see is that the problem isn’t always 
ability, it’s readiness. And it’s not unique to 
accounting. 

What’s going wrong?
Partly, it’s how we prepare people for work. 
Education and training still focus on exams 

and theory, when employers want people 
who can solve problems, think on their 
feet, and cope with the complexity of the 
real world.

The recent Government changes to 
apprenticeship funding will make things 
even harder. The Level 7 apprenticeship is 
the route to ACA and ACCA qualifications 
and is now only funded for under-21s. That 
means graduates and career changers are 
no longer eligible for support, leaving firms 
to shoulder the full cost. Unsurprisingly, 
many can’t afford it. It’s a short-sighted 
policy that risks cutting off a vital pipeline 
of future accountants, right when we need 
them most.

There’s also a growing gap in expectations. 
Candidates value flexibility, balance, and 
purpose more than ever, but not every 
business has caught up. Those who keep 
rigid hours, outdated progression paths, 
and company cultures that don’t move with 
the times inevitably lose good people.

What needs to change

There’s no single fix, but there are a 
few things that I believe could make a 
difference:

Open up more pathways in - 
apprenticeships, trainee schemes, and 
work placements offer people a chance to 
build experience, not just qualifications. 
Companies need to embrace this more.
Keep skills current - employers can’t 
expect recruits to come ready-made 
and continuously upskill themselves. 
Investment in training has to be part of the 
deal.
Update perceptions - we need to talk more 
honestly about what modern jobs look 
like. When the perception hasn’t caught 
up with the way a role has evolved, people 
misunderstand what it entails, and that 
keeps potential talent away.

Final thought
The “Great Skills Mismatch” isn’t just 
about hiring headaches. It’s about missed 
opportunities for businesses, people, and, 
especially, for places like the North East 
that have so much untapped potential.
There’s no shortage of ambition here, 
but we can’t fix the skills gap until we fix 
how people get the skills. Until we match 
what people can do, want to do, and 
what employers need, we’ll keep missing 
opportunities that are right in front of us.

Bryony Gibson
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Bryony Gibson Consulting  
Public Practice Vacancies 

To express your interest in a vacancy, or for a confidential discussion, contact Bryony Gibson, 
Bryony Gibson Consulting, on 0191 375 9983 or visit BryonyGibson.com/Vacancies

TRUST MANAGER
NEWCASTLE, Ref:2400

An international professional services firm with 
a highly regarded Private Wealth team is seeking 
an experienced advisor to manage a portfolio of 
trust clients, preparing accounts and tax returns 
while providing expert advice to high-net-worth 
individuals. Offering flexibility to work remote 
with monthly visits to the office,  combined with a 
supportive culture, this is an excellent opportunity 
for professional growth within a global firm. 
Remote or Hybrid.

PRIVATE CLIENT  
ASSOCIATE DIRECTOR

NEWCASTLE OR LEEDS, Ref:2399

Join a respected and ambitious accountancy 
practice at a pivotal stage of growth. With a strong 
national presence and a collaborative, flexible 
culture, the firm delivers tax solutions that make 
a real difference to clients’ lives. As an Associate 
Director you’ll manage a high-profile portfolio, lead 
advisory projects, and mentor your team. Ideal for 
an ambitious Senior Manager or existing Associate 
Director. Enjoy excellent benefits, and clear 
opportunities for career progression. Hybrid.

PRIVATE CLIENT SENIOR 
MANAGER

NEWCASTLE, Ref:2391

An independent accountancy practice with a strong 
reputation is seeking a Senior Manager to aid the 
Partners on complex advisory projects for SME, 
high-net-worth individuals and family businesses. 
Managing projects end-to-end, mentoring team 
members, and ensuring exceptional client service. 
Qualified professionals (CTA/ACA) with advisory 
experience are invited to apply. The role offers 
flexibility and exposure to really diverse client 
portfolio with the chance to shape team growth 
and your own career trajectory. Hybrid. 

IHT SPECIALIST
NEWCASTLE, Ref:2401

A large, ambitious accountancy firm is seeking an 
Inheritance Tax Specialist to join its expanding 
private client team. You’ll provide comprehensive 
IHT advice to high-net-worth clients, manage 
complex planning assignments, and work closely 
with Partners on trusts, estates, and succession 
strategies. CTA or ACA-qualified professionals with 
3–5 years’ private client experience is required. 
The role offers exposure to high-profile clients, and 
the chance to develop your expertise in a growing, 
collaborative firm. Office based.

TAX COMPLIANCE  
MANAGER

GATESHEAD, Ref:2388

A progressive accountancy firm is seeking an 
experienced Tax Manager to lead a small personal 
tax team while managing a portfolio of complex 
returns. You’ll review work, support junior staff, 
and assist with advisory projects (IHT planning, 
profit extraction strategies. etc).  ATT qualified 
as a minimum(CTA support available), 3–5 years’ 
relevant experience required. An opportunity 
to gain Partner mentoring, hands-on exposure 
to advisory work, and develop your career in a 
growth-focused environment. Office based. 

INDIRECT TAX SENIOR 
MANAGER

NEWCASTLE, Ref:2396

An outstanding opportunity to join one of the UK’s 
fastest-growing professional services firms in a 
senior VAT leadership role. Renowned for technical 
excellence and a collaborative culture, the firm works 
with clients from entrepreneurial SMEs to global 
groups. You’ll lead complex VAT advisory projects, 
mentor a talented team, and shape strategic client 
solutions. Professionally qualified (CTA/ACA/
ACCA) with strong consultancy experience, your 
impact will be felt as you influence and shape the 
firm’s Indirect offering in an environment that 
recognises and values your expertise. Hybrid.
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THE ULTRAMAPGLOBAL SERIES
“We are excited to share that UltramapGlobal has joined forces with Abingdon 
Software Group, a London-based global software company that specialises in 

helping to grow mission-critical technology businesses.”

SPECIAL EDITION

B U S I N E S S

110   November 2025	 Northern Insight

For our customers and partners, this is an exciting 
new chapter. With Abingdon’s backing, we now have 
the resources and reach to strengthen our products, 
accelerate innovation, and grow with the evolving 
needs of the subsea industry.

At the same time, continuity remains at the core. Our 
founders, Martin Connelly and Andrew Desforges, 
are still at the helm, and our global team continues to 
provide the same trusted service and expertise that 
customers rely on.

  What this means for our customers

     �Continuity of leadership and service: the same 
founders and team you know will keep supporting 
you every day.

     �Stronger products and innovation: Abingdon’s 
investment allows us to accelerate development, 
add new features, and push the boundaries of 
subsea monitoring.

     �Long-term security. With a permanent home 
inside Abingdon, our customers can count on 
UltramapGlobal being here for the long run. 

     �Global growth. With new resources, we are 
expanding our international presence and 
ensuring more subsea assets are protected around 
the world. 

    “Our mission has not 
    changed, but our 
    ability to deliver on it 
    has just taken a big 
    step forward.”

  A word from Martin
“This is a very exciting new chapter for 
UltramapGlobal,” said Martin Connelly, Co-Founder 
and CEO. “Our mission remains the same, but with 
Abingdon’s support we now have the investment 
and resources to take it further. Customers can be 
confident that the same team is here to support them, 
while we also accelerate innovation and strengthen 
the way we protect critical infrastructure around the 
world.”

  Why Abingdon is backing UltramapGlobal

“UltramapGlobal is exactly the kind of 
missioncritical software company we look to partner 
with,” said Asheque Shams, Founder and Group CEO 
of Abingdon Software Group. “Its role in protecting 
the world’s subsea infrastructure is vital, and we are 
committed to providing the long-term backing that 
will help the team expand their impact globally.”

  Why this matters now

Subsea infrastructure is the invisible backbone of the 
modern world. As recent events have shown, these 
assets are increasingly at risk and under scrutiny.

With Abingdon’s support, UltramapGlobal is better 
positioned than ever to help our customers safeguard 
critical infrastructure, meet evolving regulations, 
and protect global connectivity.

  Looking ahead

This is not about things staying the same. It is about 
getting stronger. Our mission has not changed, but 
our ability to deliver on it has just taken a big step 
forward. We are excited about what is ahead, and we 
look forward to sharing new developments with you 
soon.

Find out more at www.ultramapglobal.com
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Outdoors: The Leadership Performance Tool 
“The world glorifies hustle. But the smartest leaders know that time  

for thinking and reflection drives real performance.”

Jane Fisher

“I see it every week,” says Jane, smiling.
“Leaders working harder. Non-stop days, cluttered with 
interruptions, firefighting and noise. The constant pressure 
draining focus and judgement. But the fix isn’t another 
meeting; it’s a change of environment.”
For Jane Fisher, founder of Fresh Perspectives North East, 
the outdoors isn’t a perk, it’s a leadership performance tool.
“Getting outdoors enhances how we think, plan and 
collaborate,” she explains. “Yet it remains one of the most 
underused, proven performance tools we have.”

The Leadership Problem
Leadership capacity is stretched. Recent surveys reveal 
more than half of business leaders feel overworked or burnt 
out, many considering stepping back or changing direction. 
Global insights echo this, with senior executives citing 
decision fatigue and shrinking headspace as barriers to 
performance. 
“Leaders are operating in a constricted environment of 
persistent stress,” Jane observes, “still having to make 
those critical decisions. Yet you can’t think clearly in such 
captivity.”

“You can’t think clearly  
in captivity.”

The Science of Stepping Outside
“I’m a scientist at heart,” laughs Jane, “which matters, 
because everything I advocate is backed by evidence.
“For example, strategic rest isn’t downtime, it’s a strategic 
advantage. The brain’s default mode network - the part that 
joins ideas, fuels creativity and supports good decisions, 
switches on when we pause and step away.” 
And stepping outdoors is one of the quickest ways to activate 
the system.
“Even 10–30 minutes a day outdoors, barely 2% of your time, 
can lift clarity, focus and mood, while lowering stress – all 
boosting performance.” she adds. “Build that habit, and the 
gains compound. That’s not indulgence – that’s investment!”

Better Judgement, Sharper Strategy
“When I take leaders outside, the shift is visible,” Jane says. 
“Shoulders drop, breathing slows, reactions give way to 
reflection and exploration. Within minutes, clarity and ideas 
appear.”
This is leadership in motion - turning movement into 
strategic momentum and business results.
“It’s not about slowing down,” she adds. “It’s about speeding 
up the right way. Getting outdoors strips away distraction, 
stimulates innovative thinking and resets fatigue to sharpen 
judgements and strengthen strategies.”

Make Outdoors a Habit
Jane’s advice? “Stop waiting for the big away day! Use small 
steps daily: take a short strategy walk, a call on the move, 
a step outside before big decisions. For habit is where 
performance builds.”
And that’s the rationale behind The Fresh Perspective 90-
Day Challenge, a business-led initiative helping North East 
leaders develop an Outdoors Habit.
“Many of the world’s most progressive businesses – brands 
we know, are getting outdoors already.” highlights Jane, 
“And I believe that within the next 5 to 10 years, all forward-
thinking businesses will spend at least 20 percent of their 
working week outdoors. Habitually.”

To find out more about Fresh Perspectives NE, and the  
90-Day Challenge, contact Jane: 07837 024 374,  
hello@fpne.co.uk or visit the website www.fpne.co.uk
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Surrounded by 
idiots? Or just 

people who think 
differently?

By Accelerator Coaching Ltd.

“Treat others as they want to 
be treated – not as you would 

want to be treated.”

If you’ve ever sat in a meeting thinking, 
“Why don’t they get it?” — you’re not alone.
Communication is the single most 
important skill in leadership, yet it’s the 
one most of us assume we’ve mastered.
The truth is, good communication isn’t just 
about being clear — it’s about connecting. 
It’s about understanding how others think, 
feel and process the world, and flexing your 
style to meet them halfway.
At Accelerator Coaching, we believe 
communication is the golden thread of 
great leadership. It’s what builds trust, 
drives collaboration, and helps people 
thrive — even when conversations feel 
uncomfortable.

When good intentions miss the mark
Back in our corporate days in national 
newspaper sales, we learned this lesson the 
hard way.
We’d spent weeks rallying the team for 
a new CRM launch — lively meetings, 
creative ideas, plenty of energy and 
enthusiasm. We were confident everyone 
was onboard.
Launch day came… and a few people went 
quiet. They weren’t being difficult; they 
were simply uncomfortable. They were 
the calm, methodical team members who 
needed time, clarity and a one-to-one 
conversation before change felt safe.
At the time, we didn’t have the language 
for it. Later, through behavioural profiling, 
it all clicked. These colleagues had a more 
“Green” communication style — steady, 
loyal and thoughtful. They wanted to know 
why the change mattered and how it would 
work before diving in.
If we’d understood that earlier, we’d have 
taken a completely different approach — 
one that met their needs, not just ours.

The Language of Human Behaviour
Whether you call it DISC, Insights, or 
C-Me, these frameworks all point to 
the same truth: people communicate 
differently.
Some are fast-paced and direct. Others are 
reflective and relational. None of these are 
right or wrong — they’re just different.

At Accelerator Coaching, our brand colour 
is yellow — it represents warmth, optimism 
and connection, which sit at the heart of 
everything we do.
Our founder, Tess, naturally leans Yellow-
Red: energetic, enthusiastic and driven. 
But our wider coaching team blends every 
colour — analytical Blues, supportive 
Greens, dynamic Reds and sunny Yellows 
— because real success comes from 
embracing diversity, not flattening it.
We use DISC as one of several tools 
alongside coaching, Gallup Strengths, 
and the RocheMartin Emotional Capital 
Report (ECR), which explores emotional 
intelligence. Combined, these tools help 
leaders see both the science and the 
emotion behind how people communicate 
— and why they sometimes don’t.

Why communication is a Leadership 
Superpower
Strong communication isn’t about who 
talks the most; it’s about who listens best.
It’s about reading the room, asking before 
assuming, and knowing when to energise, 
when to explain, and when to simply hold 
space.
When leaders adapt their approach, 
something shifts:
     Teams feel heard and understood.
     Conflict turns into curiosity.
     Collaboration becomes smoother, faster,  
     and more human.
Communication isn’t one-size-fits-all. 

But when you understand the people 
around you — their pace, their needs, their 
motivators — you stop managing and start 
leading.

The Takeaway
Next time you feel surrounded by 
“idiots”, take a breath. You’re probably 
surrounded by people who think, feel 
and communicate differently — and that’s 
where your biggest leadership potential 
lies.
At Accelerator Coaching, we accelerate 
leaders and teams uncover those 
differences and use them as superpowers 
— because when communication flows, 
everything else follows.

About Accelerator Coaching
Accelerator Coaching Ltd enables leaders 
and teams in the UK to communicate with 
confidence, manage emotions effectively, 
and perform with purpose using a 
coaching-led programme.
Founder Teresa (“Tess”) Peters, an EMCC 
Senior Practitioner Coach, Emotional 
Intelligence Expert (RocheMartin ECR), 
and Accredited Emotions Practitioner, 
together with our team blends coaching 
psychology, DISC, and Strengths-based 
development to drive meaningful, 
measurable change.

ignite@acceleratorcoaching.co.uk 
www.acceleratorcoaching.co.uk
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Durham Business Club 
- Castle, Clues, and 
Corporate Chaos

There are few venues more captivating 
than Lumley Castle, where history 

meets mystery amidst its ancient walls. 
The perfect setting for the brilliant Tall 
Tales Mysteries to present Saboteur 
– one game with endless secrets, an 
immersive team-building experience 

that brought us together for an 
unforgettable evening.

DBC members were challenged to 
navigate shifting alliances, uncover 
hidden motives, and work together 

under pressure. The game may be over, 
we didn’t all live to tell the tale but the 
connections - and a few secrets remain.
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Probation 
Periods: Why 

employers need 
to get ahead now
By Kathryn Rodgers, face2faceHR.

Hiring a new employee 
always carries some risk. No 
matter how rigorous your 
recruitment process, it’s 

often not until someone is in 
the role that you truly know 
if they’re the right fit. That’s 
why probation periods are so 
valuable — for both employer 

and employee.

Probation allows for a defined period 
— typically three to six months — to 
assess performance, culture fit, and 
conduct before confirming permanent 
employment. When well-managed, it 
helps employers make confident hiring 
decisions while supporting new starters 
to succeed.

Why use a probation period?
Although employees currently need two 
years’ service to claim unfair dismissal, 
probation periods still serve an important 
purpose.
They:
	� Allow for shorter notice periods during 
the early weeks

	� Encourage clearer performance 
monitoring

	� Help set structured expectations from 
the start

	� Provide a clearer route for early exit if 
needed

This phase also prompts managers to give 
more active feedback, rather than waiting 
for problems to build up over time.

What to Include in Contracts
A strong probation clause should set out:
	 The length of the probation period
	� Notice periods during and after 
probation

	� Whether standard performance or 
disciplinary processes apply

	� The right to extend probation, and in 
what circumstances

	� That probation must be confirmed in 
writing when successfully passed

Some businesses also delay certain non-

statutory benefits — like enhanced sick pay 
or bonuses — until probation is passed, as 
long as statutory entitlements are still met.

Supporting performance during 
probation
Even though employees on probation can’t 
claim ordinary unfair dismissal, they still 
have protection against discrimination, 
whistleblowing retaliation, or automatic 
unfair dismissal.
To minimise risk, treat probation as a 
supportive and documented process. Good 
practice includes:
	 Setting clear goals and expectations
	� Holding review meetings (e.g. monthly 
or at key points)

	 Offering training or mentoring if needed
	� Documenting performance feedback and 
support given

Not only does this help underperformers 
improve — it protects your business if 
dismissal becomes necessary.

When probation isn’t working
If things aren’t going to plan, you don’t 
have to wait until the end of the period to 
act. But make sure you’ve raised concerns, 
offered support, and kept records.
If the employee still doesn’t meet 
expectations, follow a simple and fair 
process:
	� Invite them to a probation review 
meeting in writing

	� Share your concerns and explain 
dismissal is being considered

	 Allow them to bring a companion
	� Hold the meeting, listen to their 
response, and adjourn before making 
your decision

	� Confirm everything in writing and 
document the process

Extensions can be useful in cases of 
absence or borderline performance — but 
they must be justified and communicated 
clearly, especially where health or disability 
is involved. Mismanaging this could lead to 
claims of unfair treatment.

Looking ahead: Probation may soon 
become law

The government plans to replace the two-
year unfair dismissal qualifying period with 
a formal statutory probation period (called 
an “initial period of employment”). The 
likely length? Nine months, followed by a 
longer notice period. While the change isn’t 
due before 2027, employers should start 
preparing now.

That means reviewing:
	� Whether managers are holding 
probation reviews on time

	� If performance issues are being 
documented

	� Whether new starters are getting the 
support they need

	� If managers are trained to manage 
performance effectively

Final tip

Encourage managers to schedule and stick 
to reviews, reschedule if needed, and keep 
a clear paper trail. A probation period 
should be more than just a tick-box — it’s 
your chance to build strong foundations 
and avoid future problems.

face2facehr.com
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Empathy in 
Action

Supporting customers in 
vulnerable circumstances.

Every one of us will face vulnerability at 
some point in our lives. It might be due to 
financial stress, ill health, bereavement, 
or simply the pressures of modern 
life. When it happens, we rely on the 
understanding and compassion of others, 
including the companies we interact with.
For organisations, recognising and 
responding to vulnerability isn’t just about 
compliance or customer satisfaction. 
It’s about humanity, and it starts with 
equipping teams with the human skills that 
make meaningful support possible.

Why it matters
According to the UK’s Financial Conduct 
Authority (FCA), over 50% of UK adults, 
around 27 million people, display one or 
more characteristics of vulnerability. That’s 
more than half of the customer base for 
many organisations. For businesses, this 

means that almost every interaction has 
the potential to involve someone who needs 
extra care or understanding.
Customers in vulnerable situations often 
need more time, patience and empathy. A 
rushed or insensitive response can not only 
damage trust but also cause real emotional 
harm. By contrast, when an employee 
listens, communicates clearly and shows 
understanding, it can transform a stressful 
interaction into a supportive experience.
That’s why Vulnerable Customer Training 
is so vital. It helps employees recognise 
signs of vulnerability, which are not always 
visible, and gives them the confidence 
to respond appropriately. These skills go 
beyond processes and policies; they are 
rooted in empathy, emotional intelligence 
and active listening.

The human skills connection
Human skills are the foundation of effective 
customer care. Training that focuses on 
empathy, awareness and communication 
enables employees to adapt their approach, 
use sensitive language and create a safe 
environment for customers to share what 
they’re going through.
In fact, research from Deloitte found that 
organisations prioritising empathy in 
customer service achieve up to 20% higher 

customer satisfaction and retention rates. 
Beyond numbers, this translates into 
stronger relationships, loyalty and brand 
trust.

A business and human imperative
Investing in vulnerable customer training 
is both good business and good practice. 
It reduces complaints, builds loyalty and 
enhances reputation. But above all, it 
ensures that when customers need support 
the most, they find it in a compassionate 
human being, not a process.
Because ultimately, the way we treat 
our most vulnerable customers says 
everything about who we are, not just as an 
organisation, but as people.

About the Author
Jen Tait is the founder of Rise Learning 
Group, a specialist training provider 
helping organisations enhance empathy, 
communication and inclusion through 
tailored learning programmes. Their 
flagship course, Supporting Vulnerable 
Customers, empowers teams to deliver 
compassionate, confident service when it 
matters most.

www.riselearninggroup.com
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Why social value 
matters for SMEs
In today’s rapidly evolving 
and challenging business 
landscape, success is no 
longer measured by  

profit alone. 

Increasingly, stakeholders, from 
customers to investors, expect companies 
to deliver social value alongside financial 
returns. For Small and Medium-sized 
Enterprises (SMEs) in particular, 
embedding social value into their 
business models is not just a matter of 
ethics or compliance, it’s a strategic 
necessity for long-term sustainability and 
growth.

Social value results in winning contracts 
and tenders
Public and private sector procurement is 
increasingly being shaped by social value 
requirements. In the UK, where the Social 
Value Act applies, government and large 
corporate buyers assess a bidder's social 
impact as part of their decision-making 
process. We are seeing an increase in the 
weighting of social value within bids and 
contracts, a step towards your social impact 
being as important as the products and 
service you deliver. 
The strong enthesis on social value 
requirements in contracts enables those 
that deliver genuine, targeted and effective 
social value with a real competitive edge. 

Social value builds trust and loyalty
SMEs often operate in tight-knit 
communities where word-of-mouth, 
reputation, and relationships are vital. 
A business that shows it genuinely cares 
about its local community, employees, and 
the environment are more likely to gain 
client and customer trust and loyalty. 
Clients and customers today are socially 
conscious; many actively seek out 
businesses that align with their values. 
When an SME commits to social value, it 
builds a brand story that resonates, which 
can translate into repeat clients, customers 
and referrals.

Social value attracts and retains talent
Today’s workforce, particularly younger 
generations, prioritise purpose alongside 
pay. They want to work for organisations 
that are making a difference. SMEs that 
demonstrate social responsibility often 
enjoy higher employee satisfaction, lower 
turnover, and can attract top-tier talent, 

even if they can’t always offer the highest 
salaries. 

Social value drives innovation and 
resilience
Solving social and environmental 
challenges often sparks innovation. 
Whether it's developing sustainable 
packaging, designing inclusive products, 
creating accessible employment, or 
rethinking energy usage, SMEs that 
consider social value are more likely to 
innovate and future-proof their businesses.
Moreover, businesses that focus on the 
long-term good of their stakeholders are 
naturally more resilient. They tend to have 
stronger relationships, higher engagement, 
and better risk management. All of which 
help weather economic downturns and 
market changes.

Social value supports access to funding 
and investment
Impact investing and social value-based 
criteria in funding applications is on 
the rise, with investors and funders 
increasingly seeking ventures that 
generate positive social and environmental 
outcomes. SMEs with a clear social value 

proposition may have access to new pools 
of funding, including grants, impact funds, 
and ethical lenders and investors.
Social value is no longer a ‘nice to have’. It’s 
a business imperative. For SMEs, it offers 
a pathway to greater competitiveness, 
resilience, and relevance in a purpose-
driven economy. By embedding social value 
at the heart of their operations, SMEs don’t 
just do good, they do well.
Ultimately, the businesses that thrive will 
be those that understand that success isn’t 
just measured in pounds, but in people, 
planet, and purpose.
But, I appreciate how challenging it 
currently is for SMEs, who are the 
backbone of our economy, and understand 
that supporting them to deliver effective 
and efficient social value is a key priority. 
As much as they need to deliver social 
value, it shouldn’t be detrimental to their 
operational delivery, which is why making 
it simple and easy for them to deliver and 
demonstrate their impact is essential. 
Essential for them and for our economy 
and communities.

www.keeplsocial.com

Michelle Jones
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Annual North 
Tyneside 

Business Awards 
Finalists announced for the 
28th Annual North Tyneside 
Business Awards celebrating 
Local Business Excellence.

The North Tyneside Business Forum is 
delighted to unveil the finalists for the 28th 
Annual North Tyneside Business Awards. 
These prestigious awards recognise and 
celebrate the remarkable contributions 
made by local businesses to the economy, 
reaffirming North Tyneside as a vibrant 
centre of business excellence.
The awards, organised by the North Tyneside 
Business Forum, will take place on Thursday, 
20th November at the Village Hotel, Cobalt 
Park, North Tyneside. The glittering event 
will be hosted by Voiceover Artist, TV and 
Radio Presenter Ingrid Hagemann.
Chair of the Forum, Angela Tuplin, said: 
“The North Tyneside Business Forum are 
proud champions of businesses in the 
Borough, providing support, events and 
networking opportunities to businesses of 
all sizes, supporting growth and prosperity 
for all. Recently, Cobalt Business Park has 
been named as part of an AI Growth Zone 
in the North East, set to generate more than 
5,000 new jobs and attract up to £30 billion 
in private investment, providing a real 
opportunity for our members to become 
part of this growing sector and supply chain. 

The North Tyneside Business Awards are 
an opportunity to celebrate the resilience, 
creativity and innovation shown by our local 
businesses. Each year we are inspired by 
the dedication and achievements of those 
who contribute so much to our economy 
and communities. Congratulations to all the 
finalists – they are an outstanding example 
of the talent and determination that makes 
North Tyneside such a fantastic place to do 
business.”
Businesses had the opportunity to enter any 
of five categories, with all category winners 
automatically considered for the coveted 
title of “North Tyneside Business of the 
Year.” Winners in each category will receive 
a certificate, prize, and trophy, along with 
substantial recognition and publicity.
The following businesses have been selected 
as finalists: 

New Business 
Elemental Occupational Therapy 

NUSA Studio 
Tyneside Community Store CIC

Retail & Service Provider 
Kore+ 

Bestford Insurance 
Specsavers North Shields

Technology Innovation 
Cybit 

Durhamlane 
The Unite Group

Heart of the Business 
Barry Irving - Above & Beyond  

Painting & Decorating 
Tara Warren - Bash Academy 

Kathryn Meadows - Nicholsons Butchers

The Green Award 
Buy the Kilo 

The Chocolate Smiths 
RLM Windows

In addition to these categories, the public 
will vote for the “Heart of the Community 
Award,” recognising businesses that actively 
support their local community. Previous 
winners have demonstrated exceptional 
commitment to local initiatives, employment 
of residents, outstanding customer service, 
and going the extra mile to be at the heart of 
their communities.

This year’s nominees for the  
Heart of the Community Award 
Turnbulls Funeral Directors  

Cheryl Tanner Menopause Coach  
Tyneside Community Store CIC.

This year’s awards are proudly sponsored 
by: The Banks Group, The Exchange 1856, 
Elevate, The Beacon Centre.

Action on Climate Change, Verkada, 
Ormston Drylining, TyneMet College, Buston 
& Maughan, NE Display Ltd and SocialPlus. 
The awards are conducted in partnership 
with North Tyneside Council.

Additional sponsorship packages are 
available - please contact: business.forum@
northtyneside.gov.uk   0191 643 6000.

The North Tyneside Business Forum is led 
by a management group of local business 
representatives and supports members 
through networking, events, and growth 
opportunities.

Membership is free and open to any 
business with a trading address in North 
Tyneside. The Forum is supported by, but 
independent of, North Tyneside Council.
The Forum is FREE to join and is for any 
business with a trading address in North 
Tyneside.

northtynesidebusinessforum.org.uk
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Central Employment 
stages an annual 
networking day at 

Newcastle Racecourse 
This year saw over 150 people attending 
their event…the biggest number so far, 
bringing together business contacts 

from across the region. 
It’s a chance for businesses to connect 
and strengthen partnerships, something 
Central Employment values deeply.

“Five years ago, we decided that it would 
be a great idea to allow senior players 
from the businesses we work with, to 
get together for an enjoyable day and 
give them the opportunity for some 
networking. It’s been a huge success, 
which is reflected by the number of 

businesses who were represented at our 
latest race day”.
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Established in 1979 and proudly independent, Central 
Employment has grown to become one of the North East’s 
most respected agencies, delivering tailored recruitment 
and training services to businesses and jobseekers alike. 

Ten years ago, a management buyout marked the beginning 
of an exciting new chapter for the business. Since then, 
the company has achieved remarkable growth and 
transformation.

The new board ranks as one of the most experienced 
leadership teams in the recruitment business, Managing 
Director Paul Ponton, Training Director Steve Hart, 
Financial Director Will Palmer, and Operations Director 
Mark Trett. Add all their recruitment experience together 
and you’ll have well over 100 years of know-how, which of 
course is great news for all clients and candidates. It also 
means the rest of the Central Employment team always 
have someone to turn to if a tricky situation arises. All four 
directors have been there…done it. 

“Our leadership team’s longevity in recruitment and 
finance means we’ve developed a blueprint for success 
that filters through every level of our business,” said 
Operations Director Mark Trett. “Clients can expect the 
same meticulous attention to detail and customer care from 
every consultant they work with, not just one individual.
“We pride ourselves on our end-to-end service. For 
businesses needing temporary staff, we handle 
everything…from recruitment and training to onsite 
induction. This means our clients can rely on a ready-
to-work team, even at short notice. We don’t just fill 
vacancies…we build careers. Our team takes time to 
understand each candidate’s potential and places them in 
roles where they can excel.”
No square pegs in round holes. 
Central Employment is growing rapidly; such has been 
their success in recent years. Profits have soared and the 
company’s recruitment team continues to expand. 
Since the buyout in 2015, Central Employment has marked 
a series of significant milestones that have shaped its 
growth and success. The company expanded its footprint

Central Employment – not your normal 
recruitment agency

From finding suitable candidates to providing induction and training, they do it all. 

L-R: William Palmer, Paul Ponton, Steve Hart, Mark Trett
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by opening a new branch in Middlesbrough, strengthening 
its presence across Teesside, and upgrading it’s Newcastle 
headquarters to the state-of-the-art Portland House. 
They launched a dedicated training division to deliver 
tailored induction and skills development programs, while 
also building a robust permanent recruitment team, to 
complement its thriving temporary staffing solutions. 
Alongside these service enhancements, the team has grown 
substantially, welcoming new talent to strengthen expertise 
and client support. Consistent year-on-year profitability has 
underscored this progress.
“Our journey over the past decade has been nothing short 
of incredible,” said Financial Director Will Palmer. “We’ve 
invested heavily in our people, our infrastructure, and 
our services to ensure we remain the go-to partner for 
recruitment and training in the North East.”
Central Employment’s success isn’t just measured in 
numbers; it’s also about relationships. 
The company knows that it has a key role to play in the 
North East business community, which is why they are 
always keen to mix a bit of business with pleasure. It’s 
amazing how much business can be done when people are 
enjoying themselves. 
Which is why Central Employment stages an annual 
networking day at Newcastle Racecourse. This year saw 
over 150 people attending their event…the biggest number 
so far, bringing together business contacts from across 
the region. It’s a chance for businesses to connect and 

strengthen partnerships, something Central Employment 
values deeply.
“We work with hundreds of companies both here in the 
region and nationally,” added Managing Director Paul 
Ponton. “Central Employment used to mainly concentrate 
its recruitment expertise in the temporary industrial and 
manufacturing sectors, but we’re now seeing significant 
expansion in permanent recruitment services. Our team 
brings a breadth of expertise in a multitude of sectors 
including finance, digital and professional services. This 
adaptability ensures clients benefit from a broad talent 
pool and candidates have access to a wide variety of 
opportunities.
As Central Employment celebrates this milestone, its focus 
remains firmly on the future, continuing to innovate, 
expand, and support the region’s workforce needs.
Interested? You should be, because their track record 
is second to none. For businesses seeking reliable 
recruitment and training solutions, or for individuals 
looking to advance their careers, Central Employment is 
the number one choice. 
Discover how Central Employment can help you achieve 
your workforce goals. 

For more information, visit Central Employment’s 
website, where you’ll find information about what they 
can do for you as well as additional contact details. 



Social+ Golf Day 
raises over £6,000 
for The Charlie and 
Carter Foundation at 
Wearside Golf Club

Social+ is delighted to announce that 
this year’s Golf Day at Wearside Golf 
Club raised an incredible £6,000, 

thanks to the generosity and support 
of local businesses, sponsors,  

and participants.
The event brought together golfers  
from across the North East for a 
fantastic day of sport, networking,  
and fundraising — all in support of 
The Charlie and Carter Foundation. 

After a close competition, the  
PGS LAW  team, led by Gavin Teasdale, 

took home the winner’s trophy.
“We’re absolutely thrilled with the 

success of this year’s event,” said Laura 
Jane Forbes, Charity Fundraising and 
Events Manager at The Charlie and 
Carter Foundation “The generosity 
shown by everyone involved truly 
highlights the amazing community 
spirit we have here in the North East. 
We can’t thank our sponsors, players, 

and volunteers enough.”
Special thanks go to Wearside Golf 

Club for hosting the day, to all our tee 
sponsors, and to the many volunteers 
— including Andrea Holman from 
WorkerBee, Shelley and Chris from 

Virgin Money, and Lorraine Sykes from 
The Unite Group — whose hard work 

made the event possible.
The event was beautifully captured by  

photographer Gavin Forster. 
Finally, Social+ extends heartfelt thanks 
to The Unite Group and the Social+ team 
for their tireless efforts in organising a 

fantastic day.
The event’s success has already inspired 
plans for next year’s Golf Day, with 
Social+ inviting local businesses  
and supporters to join the fun once  

again, please email  
Laura at Laura@ccfemail.co.uk  

for more information. 

Tee Sponsors 2025:
WorkerBee • Social+ NE  

• PGS LAW LLP • NE Networking  
• Essential Thyme • The Unite Group  

• DCS Payroll Agency  
• SLW Mortgages Ltd  

• Longden, Walker & Renney Solicitors  
• Adept Communications and 
Technology • Gary Marsh 
• Richard Reed Solicitors  
• Get To Page One Ltd  
• Dole Food Company  
• Evolve Technology  

• HTG - Secure Cloud Experts 
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Why?
Because Castle Peak Group offers a new approach to 
leadership acquisition. They study the background 
to every company they deal with and then ask one 
seriously important question.

How diverse are they?
Once Castle Peak Group has got the answer, they’ll 
then search for an ideal candidate…someone who can 
ensure that the board of directors or senior managers 
are diverse and help the business to become more 
inclusive. 
Castle Peak Group was founded two years ago by James 
Carss. A lot of you will know him because James has 
been on the recruitment scene long enough to be called 
a veteran and has a reputation second to none. 
“If there’s one thing that counts the most in 
recruitment, it’s experience,” said James. “I’ve spent 
close to 25 years working in executive recruitment and 
have seen how firms operate both here in the UK and in 
countries like the USA, China and Hong Kong. During 
that time I’ve realised companies are missing out on 
potential growth in terms of sales and profits because, 
in many cases, their leadership does not reflect either 
their workforce or their customer base…or both. 
“Consequently, when I returned to Newcastle, I made 
it something of a mission to ensure that firms became 
more diverse and inclusive in terms of their leadership. 
The crazy thing is that research shows when a firm 
has a mixed and varied board of directors, executives 
and decision makes, it will invariably flourish….so 
why not ensure when new appointments are made that 
they fit in what can be a hugely successful framework. 
Okay, it’s not going to happen overnight, but this is 
something that needs to be considered every time a 
senior vacancy becomes available. Diverse boards and 
leadership teams make better decisions, and when 
executives make better decisions, the company will 
make more money. Simple.”
Your first step to do recruitment the right way is to 
contact James and his team at Castle Peak Group do. 

They study your business and find someone who will 
not only be ideal for the job but also help you evolve in 
the right way. 
That’s why Castle Peak Group is different from other 
recruitment agencies. They are diversity‑driven. 
“The North East of England has tended to lag behind 
the rest of the UK in terms of diverse leadership 
teams…,but we’re missing a trick. All you need to do 
is look around your local town or city and see how the 
population has changed. Society is becoming more and 
more diverse so companies should also follow the same 
trend. Firms need to focus their executive recruitment 
not only on ability but also on ethnicity, neurodiversity, 
race, disability, and sexual orientation. Don’t just go for 
the quick fix…think more long term.”
And that is precisely what Castle Peak Group will help 
you achieve. 
And if you fancy delving into James Carss extensive 
recruitment experience…. contact his company and 
you most certainly will because James deals with all 
new assignments. He’ll guide you by the hand to do 
recruitment the right way. 
Oh…and they’re obviously seriously good at what they 
do because they’re award winners. They won a gong 
for Professional Services Start-Up of the Year at the 
National Start-Up Awards. The awards were founded by 
the folk behind The Great British Entrepreneur Awards 
and the Fast Growth 50 Index and champions the best 
and brightest start-ups from across the UK.
Interested in what Castle Peak Group can do for you? 
You should be. 

For more information, you can contact  
James Carss by calling 07802 531040 or emailing 
info@castlepeak-group.com  
You’ll also find out more details by logging on to  
www.castlepeak-group.com

Castle Peak Group…not your ordinary 
executive search company

When it comes executive search companies, Castle Peak Group does things 
differently. They ask questions that other recruitment firms don’t consider. 
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James Carss

...one thing that 
counts the most  
in recruitment, 
it’s experience...



128   November 2025	 Northern Insight

T E C H N O L O G Y  N E W S

Agilico launches new Wellbeing 
Hub to mark ten years of the UN 
Sustainable Development Goals

Agilico, a leader in workplace technology with circa 500 
colleagues and 14,000 customers across the country, recently 
launched a new Wellbeing Hub to underline its commitment to 
the United Nations’ 17 Sustainable Development Goals.
The Agilico Wellbeing Hub, a dedicated colleague resource, went 
live on the same day and is designed to strengthen work-life balance 
and support colleagues’ wellness at every level.
Available to all staff, the hub will be a dedicated space for ideas, 
resources, events and support. It will feature practical guidance on 
topics such as healthy routines, behaviour change and maintaining 
work-life balance, alongside tips from recognised wellbeing experts. 
The hub will also promote awareness days and national health 
campaigns, giving colleagues opportunities to connect with wider 
initiatives. Importantly, it will be brought to life by Agilico’s own 
wellbeing champions – colleagues who help embed positive 
practices into daily culture across Agilico.
By focusing on both everyday challenges and long-term wellbeing, 
the hub aims to make wellness a natural part of working life rather 
than an add-on. Whether through advice on creating lasting habits, 
reminders of upcoming awareness events, or stories of success 
from across the business, the platform is designed to enlighten 
colleagues, inspiring them to make differences to help improve 
their lives inside and outside of work.
The timing of the launch was deliberate – The United Nations’  
2030 Agenda for Sustainable Development and the Sustainability 
Development Goals (SDGs) were first adopted by all UN member 
states a decade ago in 2015, providing a shared blueprint for peace 
and prosperity for people and the planet, now and into the future.
Among the SDGs, several relate closely to the purpose of the 
Wellbeing Hub initiative. SDG 3 (Good Health and Well-being), SDG 
8 (Decent Work and Economic Growth) and SDG 11 (Sustainable 
Cities and Communities) highlight the link between wellness, 
community and economy. Agilico’s Wellbeing Hub embodies these 
principles in practice, aligning a global agenda with meaningful 
action at workplace level.

Shortlists revealed for North East 
Tech Awards

Over a dozen businesses, employees and entrepreneurs from 
across the North East are among the finalists of the region’s 
annual tech awards.
Now in its twelfth year, the Dynamites Awards brings together 
people and businesses from across the industry to celebrate all 
that is great about the tech sector.
Organised by the not-for-profit tech sector membership 
organisation, Dynamo North East C.I.C., the awards recognise 
outstanding companies, organisations, and individuals driving 
innovation and growth across the industry.
Accenture is the headline sponsor for the 2025 Dynamites Awards, 
and this year’s shortlist features an impressive mix of businesses 
and organisations, from innovative SMEs to some of the region’s 
largest employers with significant technology teams.
The winners will be announced at a glittering awards ceremony 
on Thursday, 20th November 2025, held once again in the 
Banqueting Suite at Newcastle Civic Centre. The evening will be 
hosted by comedian and Mock the Week favourite, Gary Delaney.
Dr David Dunn, CEO of Dynamo North East C.I.C., said: “The 
Dynamites is a real celebration of the incredible innovation, 
creativity and talent within the region’s tech sector.
“Each year the awards get more and more competitive, and this 
shortlist demonstrates many of the incredibly talented individuals 
and organisations we are fortunate to have here in the North East 
of England.
“We’re proud to showcase all of their achievements and to 
recognise those who are making such a positive impact on our 
economy and communities. It should be a fantastic night for 
everyone involved, and a huge thanks to our Dynamo members, 
sponsors and stakeholders for allowing us to deliver various 
impactful events like this.”



YOUR COMPETITIVE
EDGE IN IT & SECURITY

Cybersecurity
Power & Data Installations
Infrastructure
IT Solutions
Managed IT Services
IP Cameras & Access Control
Connectivity
Communications
Audio Visual Solutions

For over 20 years we’ve been
delivering smart, reliable solutions
that protect, connect, and power
businesses across the UK.

ONE PARTNER. 
EVERY SOLUTION.

advantex.uk.com



Building a legacy
Paul Callaghan’s impact on the North East Tech Sector

Paul Callaghan is a transformative leader who has shaped the North East’s 
technology sector for over three decades. As co-founder of the Leighton Group and 
the visionary behind Sunderland Software City, he has created globally successful 

tech businesses while driving collaboration, skills, and innovation across the region.
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Paul – who has recently been shortlisted for the 
Tech Leader category in the 2025 Dynamites Awards 
– is a tireless advocate, mentor, and champion of 
entrepreneurship. Paul’s passion and influence have made 
him a driving force behind the North East tech sector 
– building new businesses, seeding new ventures and 
championing education, culture and economic growth in 
the region.
Here, he reflects on his career so far, his proudest 
achievements, and what makes the North East so special.

You’ve achieved a lot in your career Paul – can you tell us 
how you got started?
I grew up in Sunderland in the 1960s, at a time when the 
region was vibrant but also heavily reliant on traditional 
industries. By the late 1980s, when the internet was 
beginning to emerge, I could see that it had the potential to 
change everything. 
In 1992, I co-founded Leighton with my brother, Gerard. At 
the time, businesses had very little understanding of what 
the internet could do for them and that’s where Leighton 
came in. We built some of the region’s earliest websites, 
teaching companies how to get online and offering digital 
training. 
A few years later, in 1995, we launched DomainNames.com. 
This was long before search engines became dominant, so 
having the right domain name was critical. The business 
grew quickly and became one of Europe’s largest domain 
registrars. When it was sold to US NASDAQ 100 company – 
VeriSign – in 2000, it not only gave me valuable international 
experience but also provided the capital and credibility to 
back further ventures when I returned to the North East. 
Through the 2000s and 2010s, Leighton evolved into what 
became the Leighton Group. We incubated and spun out 
a series of software businesses that went on to achieve 
international success. Among them were 4Projects, a global 
construction collaboration platform; Communicator, one of 
the UK’s first SaaS email marketing tools; WorkCast, a virtual 
events platform; and SaleCycle, a behavioural marketing 
business recognised worldwide. Each of these created jobs 
here in the North East, but just as importantly, they created 
a new generation of entrepreneurs and business leaders. 
That ecosystem effect – seeing people I worked with go on 
to build their own successful careers – has been one of the 
most rewarding parts of my journey.

Tell us more about Leighton today.
Leighton today is a very different business than the one 
we started over 30 years ago. It has matured into a leading 
software consultancy specialising in AWS and it works 
with some of the biggest names in the UK including British 
Airways, Greggs, Hays Travel and Atom Bank.
In 2025 we hit record revenues and were recognised in the 
ORESA Growth Index as one of the UK’s Top 100 Fastest 
Growing Businesses. That’s a huge source of pride for me 
because it shows that a company founded here, and still 
headquartered here, can compete at the very top level 
nationally.
But, what I’m most proud of is the culture we’ve built. Some 
of our colleagues have been with us for over 20 years, which 
tells you something about the environment we’ve created. 
Leighton has always been about putting people first, 
providing opportunities, developing talent and showing 
that you can have a fulfilling tech career without leaving 
the North East. It’s something we do well and will hopefully 
continue to do for years to come. 

We know you’ve done a lot outside of your day-to-day 
roles, can you tell us a bit about those?
From early on, I realised that running a business and 
growing an economy aren’t separate things. If you want 
companies to thrive, you need the right infrastructure, 
networks, and support systems around them. That’s why I’ve 
always given my time to initiatives beyond my own ventures.

A 1994 article about 
Paul and Gerard 
Callaghan buying 
Sunderland.com as 
a domain name



Paul Callaghan, CBE, Chairman of the Leighton Group
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...Leighton today 
is a very  

different business 
than the one we 
started over  
30 years ago...



I was a founding director of the Entrepreneurs’ Forum and 
later became Chair of Business Link North East, then Chair 
of One North East, the regional development agency. I also 
chaired RTC North, helping support innovation in STEM. 
In 2007, I was heavily involved in the creation of Sunderland 
Software City – a project I’m particularly proud of. At that 
time, Sunderland was still grappling with the decline of 
its traditional industries, and we believed that software 
could be a foundation for economic renewal. We secured 
investment, built partnerships, and persuaded people to 
believe in our vision of Sunderland as a digital hub. Today, 
Sunderland Software City stands as proof of what can be 
achieved when you combine ambition with collaboration.
Nationally, I also served as Chair of Chairs for England’s 
Regional Development Agencies and was a Commissioner 
for the Northern Economic Futures Commission. More 
locally, I chaired the Sunderland Economic Leadership 
Board and the Newcastle Gateshead Initiative. All of these 
roles gave me the chance to champion the region, attract 
investment, ensuring the North East has a strong national 
voice in digital policy. 

You have spent a lot of time championing access to 
education, can you tell us why that’s so important to you?
For me, education is absolutely fundamental. If you want 
a strong economy, you need a skilled workforce and that 
means aligning education with industry.
I was Chair of the University of Sunderland for over 
a decade, which gave me a platform to ensure that 
what students were learning translated into real career 
opportunities. I was also the Founding Chair and Lead 
Sponsor of Red House Academy and later a Trustee of 
the Northern Education Trust. Each of these roles gave 
me the chance to influence how education connects to 
employment, particularly in digital industries.

I’ve always believed that for the region to thrive, we need 
three things: a thriving economy, strong education, and a 
vibrant culture. Those three pillars reinforce each other. 
Education provides the talent, the economy provides the 
opportunities, and culture makes the region somewhere 
people want to live and stay.
That’s why I’ve also invested time in cultural initiatives. 
I’ve chaired Live Theatre, the Sunderland MAC Trust and 
the Newcastle Gateshead Initiative, supporting arts and 
community projects that enrich lives here in the North East. 
If you want to attract the best people to work in tech here, 
they need to see the region as a place that’s not just about 
jobs, but about quality of life.

You’ve achieved so much in your 30-year career, what 
stands out the most for you?
There have been so many highlights, but a few really 
stand out. Building Leighton from scratch into one of the 
region’s longest established and most successful technology 
businesses is something I’ll always be proud of. Seeing it
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L-R: Paul Callaghan, Gerard Callaghan and James Bunting at Leighton’s 30th birthday



thrive more than three decades later, still growing and 
still innovating, gives me real satisfaction.
Equally, the spinouts we nurtured – 4Projects, 
Communicator, WorkCast, and SaleCycle – have gone 
on to become international businesses that employ 
hundreds of people and act as flagships for North 
East tech. Knowing that they all started here, and 
that we played a part in their journeys, is immensely 
rewarding.
The creation of Sunderland Software City was another 
defining moment. At a time when people doubted 
whether Sunderland could reinvent itself, we built an 
ecosystem that proved it could. Today it’s a thriving 
hub for start-ups and digital innovation, and that’s 
something that will endure far beyond my own career.
On a personal note, being awarded a CBE in 2012 for 
Services to the North East, and receiving lifetime 
achievement awards from both the Entrepreneurs’ 
Forum and the North East Business Awards, were very 
humbling moments. But the real reward has been the 
people I’ve worked with and the connections I’ve made 
with colleagues, partners, and entrepreneurs. Those 
people have continued to inspire me every step of the 
way.

So why the North East – what makes it special to you?
For me, the North East is home. It’s where I grew 
up, where my family is, and where I wanted to build 
businesses that would make a difference. In fact, 
Leighton was named after the street I grew up on and 
it’s a reminder that no matter how far we’ve grown, our 
roots are firmly here.

What makes the region 
special is its people. There’s a 
resilience, a creativity, and a 
willingness to collaborate that 
you don’t always find elsewhere. 
Our universities and colleges 
provide a pipeline of talent and 
our business community works 
together in a way that’s unique.
The North East has given me 
the opportunities to succeed, 
and in return, I’ve always felt 
a responsibility to anchor my 
businesses here, to keep jobs 
and investment in the region 
and to advocate nationally for 
its strengths. I believe the future 
is incredibly bright. We’ve got 
the talent, the infrastructure 
and the ambition to make the 
North East one of the UK’s 
leading tech regions.

www.leighton.com
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...Be curious! 
There is no such 
thing as a stupid 

question...

Nicola Johns



Did you always envisage a career in the world of 
Technology?
I started my career as a trainee Accountant working in 
Practice, qualifying at the age of 22. I enjoyed visiting 
the many clients I would see regularly, and I have always 
been commercially minded. I took the leap in 2011, when 
I left the world of working in Practice, and joined ITPS as 
Finance Manager.  
I progressed to Finance Director and then CFO. I have been 
fortunate to undertake a broader role as CFO, working 
closely with our customers and driving the business 
forward. It’s something I’m passionate about, and the role 
of CEO was a natural next step. I’m excited to lead ITPS 
through it’s next phase of growth.

What tips would you give to someone looking to work in 
the industry?
Be curious! There is no such thing as a stupid question, 
keep learning, communicate and listen. Hands on 
experience is invaluable, apprenticeships and graduate 
programmes offer a great entry into the world of Tech.

Tell us about the most exciting project your currently 
working on?
We are excited to be working on a large Private Virtual 
Data Centre (PVDC) project for a business to consolidate 
and integrate acquisitions into one platform. A real-world 
challenge for many businesses is the spiralling cost of 
public cloud charges; they can be unpredictable and CFO’s 
are uneasy when it comes to forecasting the charges. We 
solve this problem by re-patriating workloads into our 
private cloud platform and can offer full geo-resiliency for 
the most business-critical services. 

Tell us about your team?
I’ve been fortunate enough to inherit a team of great 
people who are a combination of people I’ve worked with 
for a long time, and others who are newer to the business, 
with more to join over the coming months. For me, 
working towards a clear goal together and seeing people 
continuously develop within a great culture is how I’d like 
all the teams in our business to operate.

What are your long term plans for the business?
We are finalising our business plan for FY26-FY28 as we 
speak! 
I aim to position our business as the relevant, authentic 
and innovative partner of choice for our customers and 
channel partners alike. 
We will be investing across the next 12 months in talent, 
innovation, partnerships and data, whilst continuing to 
have a strong focus on our client needs. 

Whats your favourite piece of technology?
It’s hard to choose just one, but I’m particularly proud of 
the technology we are using for our Security Operations 
Centre. 

Having a finance background helped me to immediately 
see the value in the investment we have made in our SOC 
platform and team. Using AI and automation we can 
contain threats within minutes rather than hours. We are 
fully 24/7 so our clients can sleep well knowing that there 
are always eyes on glass protecting their environment.
The effect on a business of a cyber attack can be 
devastating and can even lead to failure of that business. 
Every second counts, with our innovative SOC (Security 
Operations Centre) and MDR (Managed Detection and 
Response) services, business interruption is minimised, 
ensuring that financial loss, business reputation and 
emotional damage, are all minimised.

Do you have any heroes or mentors?
From a business perspective, I have always admired Hans 
Snook. He built the “Orange” mobile brand back in 1994 
that was hugely ahead of its time. He forged a culture of 
pride and ensured that every team member became an 
ambassador, creating 70% brand awareness with a logo 
that was nothing like the fruit. He was one of the first tech 
leaders to talk about business outcomes before technical 
specification and he led in a calm and authentic manner; 
listening was key for him.
During my career, one person who was a great mentor is 
someone who I reported to very briefly. This person always 
had the time to stop and answer a question, even though I 
knew they were super busy. I would like to think that I have 
taken some of that kindness and support into my own way 
of working.

What’s your fondest career memory?
My fondest career memory happened just eight weeks ago, 
when my appointment as CEO was announced to the ITPS 
team. The reaction was one of overwhelming love and 
support and I have been blown away by all the messages 
I have received. There was no feeling like it, being able to 
lead the company you have loved and believed in for 15 
years is really something. 

Whats the best piece of business advice you’ve received?
Always know your audience and listen more than you 
speak. Take the time to research and keep learning. 	

When not working how do you like to relax?
I love to travel, city breaks are my favourite. I prefer a short 
break with lots of good food, wine and sights to see.
Watching something on TV that takes little brain power 
with a glass of wine is my way of switching off.

www.itps.co.uk

Talking Tech and Digital
In the latest of this popular series of features  
Northern Insight spoke to... 

Nicola Johns
CEO, ITPS.
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Medals for all at the largest ever  
Reason To Disability Triathlon!

An enthusiastic group of 63 children and adults with disabilities recently took  
part in what was the largest ever Reason To Disability Triathlon in Hexham.

The competitors, aged from 8-years-old to adult, have a wide variety of disabilities and were able to complete  
a traditional triathlon by swimming, running and cycling with support and specially adapted equipment.

Andrew Skelton



Sponsored by Gateshead-based office technology company, SOS 
Group, and organised by triathletes, Jo Shallcross and Tracey 
Sample, this very special triathlon was the first of its kind in the UK 
and began with only a handful of entrants.
Now in its 11th year, it continues to grow in popularity and this was 
the largest event to date with participants drawn from across the 
region to the Wentworth Leisure Centre.
The participants were joined by CBBC’s ‘Danny & Mick’ star and 
performer, Danny Adams, who is all long-time supporter and 
Paralympian Lyndon Longhorne, from Crook, the first ever quad 
amputee to complete an Ironman distance event.
Jo Shallcross was first inspired to organise a triathlon tailored to the 
individual needs of its entrants after seeing a child with disabilities 
enjoying the event in Hawaii.

Some of the children who have enjoyed taking part over the years 
are adults now and, after a successful trial run, Jo and Tracey 
opened the Reason To Triathlon to older entrants two years ago.
Jo says: “We began with less than 10 entrants and over the years, 
we’ve grown hugely thanks to wonderful support.
“In fact, the more we grow, the more help we need and everyone, 
including our sponsors SOS Group, really roll their sleeves up and 
get stuck in. And to have Danny and Lyndon here created such a 
buzz for everyone.
“Tracey and I have to pinch ourselves sometimes to see how many 
people are involved now!
“It’s just the most fantastic day. Friendships have formed and 
grown around it. All day long there are smiles and an amazing 
sense of achievement as the triathletes have the opportunity to 
push themselves and earn a medal. They should all be very proud 
of themselves.”
Sarah Nicholson from Catton, aged 17, has Down's syndrome and is 
a pupil at Hexham Priory School.
This was her first triathlon and her parents, Calum Nicholson and 
Lindsay McCulloch, enjoyed the day as much as she did.
Lindsay says: “Sarah’s had an amazing day, we all have! It’s been 
wonderful to see so many friends and to make some new friends, 
too.
“This was Sarah’s first ever triathlon and, even though she’s 
very active and regularly plays cricket and does dancing and 
trampolining, it was a big thing for her to undertake.
“The swimming element was especially challenging for her, but 
trying something a little out of your comfort zone can be a really 
positive thing.
“I think all the triathletes felt a sense of achievement when they 
received their medals and for us, as a family, it’s been a very special 
day.”
Event sponsors, SOS Group, provide digital office equipment 
services for businesses from startups to multi nationals.
The company also supports people and organisations making a 
positive difference to local communities within the North East and 
takes a hands on role in organising the triathlon.

Andrew Skelton, an SOS Group Director, says: “We’re incredibly 
proud to be part of this event and every year it gets better and 
better.
“Jo and Tracey do a marvellous job, as do all the marshals and 
support team. Nobody even batted an eyelid this year when Jo 
insisted we all dress up as Minions!
“It’s an absolute joy to see the achievement when the triathletes 
complete each activity and the support they give each other is 
wonderful. Everyone comes away from the day feeling inspired.”
Established in 2002, SOS Group is an award-winning office 
technology company facilitating business requirements across all 
sectors.
Based on the Team Valley and specialising in providing copy, print, 
scan solutions, the company has grown into an SME that counts 
multinationals within its established client base and the company 
helps deliver internationally significant sporting and political party 
events.
Its own growth was achieved by creating successful, long-term 
client relationships and each of the company’s directors has a 
passion to help others do the same, working closely with small 
businesses and supporting start-ups as they grow.

For more information, please visit www.sosgroup-ltd.co.uk
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Like so many of you, I’ve watched the North East achieve 
monumental recognition over the past couple of months, as 
the region was officially crowned an “AI Growth Zone.” 
With an impressive £30 billion investment package and 
the promise of thousands of new jobs, plans for vast new 
data centres, cutting-edge research at universities, and the 
impending arrival of global tech players, the excitement here 
is tangible.
Clearly AI is now woven into the fabric of local business 
and education, with universities reworking curricula and 
companies exploring ways to get ahead. 
As the region is becoming the UK’s go-to place for AI 
innovation and opportunity, if you’re a small business owner, 
this is the time to get involved. And trust me, getting involved 
is essential for all of us!

Ethical AI starts with people
I’ve been thinking a lot about our involvement with AI, 
and how we should learn from the past and not let the tech 
companies make all decisions on our behalf.
Importantly, how do we ensure that we all adopt AI ethically, 
with a human-centred and commercially viable approach?
I’m delighted to share that I’ve been working with fellow 
AI adoption experts Mitali Deypurkaystha and Dr Yulia 
Dzenkovska on a practical framework. A people-first pledge 
to guide us in balancing profitability with responsibility and 
trust.
We are calling it the Human-First Responsible AI Pledge©.
It's a call to leaders to adopt ethical AI with humanity at its 
core, grounded in the UK’s leading frameworks, that benefits 
everyone:
H for Human-Centred
1. Put people first, ensuring AI strengthens trust, wellbeing 
and inclusion.
2. Lead a forward-thinking culture of inventive and 
imaginative use of AI.

U for Uncompromising Safety
3. Build AI systems that are safe, reliable and aligned with 
human values.
4. Pause or stop any AI that poses intolerable risks to people 
or society.

M for Measured & Fair
5. Test and monitor AI to reduce bias, harm and unintended 
risks.

6. Protect privacy and uphold the highest standards of data 
security.

A for Accountable & Transparent
7. Be transparent about when and how AI is used, including 
clear labelling of AI-generated content.
8. Train and empower our teams to use AI responsibly, 
question its outputs and be accountable for decisions that 
affect lives.

N for Neighbourhood & Community
9. Share AI knowledge and resources with our communities, 
helping ensure no group is left behind in the AI transition.
10. Strengthen the wider ecosystem for AI, by supporting 
high-quality, bias-free data, clear governance and resilience 
against misinformation.

This pledge is there to affirm our responsibility to adopt AI 
ethically, transparently, and inclusively in the North East. 
Together, we can shape an AI future that uplifts people, 
empowers businesses, and leaves no community behind.
And as we look to the future, that commitment becomes even 
more vital.
2026 will be a landmark year for AI progress in the UK, and 
the North East has an extraordinary opportunity to lead 
responsibly. 
With the upcoming UK AI Act, the launch of the Stargate UK 
infrastructure, and major national events like the AI Vision to 
Value Conference and AI & Big Data Expo Global, innovation 
will accelerate at a pace we’ve never seen before. But amid the 
breakthroughs, we must ensure people remain at the heart of 
this transformation.
Now is the moment for business owners, team leaders, 
and professionals across our region to unite behind the 
Human-First Responsible AI Pledge© and commit to ethical, 
transparent, and inclusive AI adoption. 
By putting people before platforms, the North East can not 
only power Britain’s AI future but shape it with humanity, 
purpose, and trust.

For more information about the AI Pledge and how to get 
involved contact Pascal Fintoni pascal@pascalfintoni.com 

Putting people before platforms
A call to lead responsibly in the age of AI.

Pascal Fintoni
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Mobile first and 
channel ubiquity

Why it’s time to rethink  
how you sell online.

Mobile tech has changed everything - 
particularly how we shop. No longer do we 
set aside hours to browse online or brave 
the elements to hit the high street.
We order plugs when queueing for our 
latte at Costa and do our supermarket shop 
while half-watching Netflix in bed.
Two years ago, 70 per cent of our shopping 
was done on mobile. That figure will have 
almost certainly rocketed since then.
The reality of e-commerce is that it is 
‘mobile first’, a term which, until just a few 
years back, meant your website didn't crash 
on a small screen.
How that’s changed.
Now it means designing your entire digital 
experience around how people really 
behave.
Shoppers no longer want to land on a 
website and stay there. They expect to be 
able to hop around various platforms - be it 
apps, sites or social - smoothly and without 
any hiccups.
I call this ‘channel ubiquity’: being 
everywhere your customers are but in one 
smooth, joined-up experience.
So how do you achieve it?

Speed matters
If your website takes longer to load than 

it does to sip that latte you ordered earlier 
while plug shopping, you’ve lost the sale. 
Every extra millisecond you make a 
customer wait is a conversion killer. 
Think fast images, zero lag and smooth 
transitions. 
The modern shopper has a shrinking 
attention span and wants instant results, 
and if you can’t give them that, then they’ll 
simply scroll to your competitors.
The best systems are engineered for the 
real world. They are fast, resilient, and 
ready for patchy connections and short 
attention spans.

Make buying simple 
The checkout page can be a graveyard for 
your sales.
Just ask yourself this: How many times 
have you come to pay online, only to be 
asked to fill in a form longer than your self-
assessment?!
Or even worse, create an account with a 
fiddly password you'll never remember.
As their names suggest - Apple Pay, Google 
Pay and PayPal - all pay to use. They make 
checkout easy.
Fewer steps = more sales.

Connect everything
Shoppers may first spot your product on 
Instagram, add it to the site's wish list, and 
then eventually buy it on your app.
That's great, but if your systems don't talk 
to each other, their experience falls apart.
This is where composable commerce 
comes in. 
That sounds fancy, but it's a way of saying 
your data and platforms should sync up 

behind the scenes so that customers can 
always pick up where they left off.

Make it personal…
…but don’t make it creepy.
We already all feel like we are being 
listened to on our devices, so don't turn this 
into digital surveillance.
A gentle reminder about what they've left in 
their basket is not only fine, but sensible as 
it could easily nudge up your sales.
Think of this as a shop assistant: A good 
one will ensure you have what you need, 
but won’t pester you around the store.

Keep testing
Your platforms all differ, and what might fly 
on your app might flop on your website.
Try, test and tinker.
Small, consistent improvements often 
outperform big overhauls.
At Resolved, this approach has fuelled our 
own growth. 
We’ve supported businesses globally 
to revitalise their existing e-commerce 
platforms, not by building shiny new 
platforms, but by turbo-charging what was 
already there.
And we know that mobile matters. As the 
stats show, it is now firmly the beating 
heart of retail.
But if your systems don't reflect that, you'll 
fall behind.
However, if you can get your systems 
singing from the same hymn sheet, and 
ensure they are fast, easy and consistent - 
you'll turn browsers into buyers.

resolvedgroup.co.uk

Chris Carroll
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When a cyber attack halts production at the UK’s biggest car 
manufacturer for weeks, now almost months, it’s a huge wake-
up call to digital risks. Jaguar Land Rover’s ongoing production 
outage has disrupted factories, retailers and suppliers proving 
that just one breach can ripple through an entire supply chain 
and stop real-world operations in their tracks.  
Public institutions haven’t been spared either. The British Library’s 
ransomware attack started with a single weak control, with 
hackers breaking through the library’s virtual private network 
that allowed employees to access its network from any location. 
This spiralled into the possession of stolen data, like employees’ 
passport scans and work contracts and led to months of disruption 
and costly recovery work. The Library and the UK Information 
Commissioner’s Office (ICO) later published lessons so others could 
avoid the same mistakes.  
For senior leaders across further and higher education, local and 
mayoral authorities, councils, public bodies and professional 
services, this is not a new issue. Your website is often your most 
visible service and when it’s left neglected it becomes a convenient 
backdoor into all your more sensitive digital systems.  
Even the celebs aren’t safe! Jeremy Clarkson’s pub The Farmer’s Dog 
was subject to a cyber attack, with £27,000 being stolen through his 
accounting systems. The hackers went unnoticed at first as there 
were no obvious signs on how they got in. This example highlights 
just how important good cyber security procedures are.  No one is 
safe from a cyber attack, whether you’re a public figure or small 
business owner just starting up.  
Security isn’t something you set up once and forget about, it can’t 
just be left to run, it needs constant care. That means updates are 
scheduled, not left to chance. Backups aren’t just stored, they’re 
tested rigorously to make sure they actually work. Monitoring and 

maintaining your security should become part of your routine, 
making it an ongoing process.  

If you’re not sure about your websites security systems or  
want to talk about maintaining your site get in touch at  
hello@phoneticdigital.co.uk

Why your website must be secure and up to date in 2026

Big results 
for small B2B marketing teams. canny-creative.com

Branding Websites Content
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Fausto Coffee launches website with help of 
Sunderland Agency

Sunderland-based design agency Kenfolk has unveiled the first website for Fausto 
Coffee, a popular fixture on Roker’s seafront.
The launch follows just months after the coffee shop marked its 10th anniversary, 
celebrating a decade as a go-to destination for coastal coffee in Sunderland.
The new website showcases Fausto’s full menu, news and events, as well as its brand 
story. Louise Curtis-Robertson, Director of Fausto Coffee, said: “We have been blown 
away by the work done by the Kenfolk team. It’s everything we’ve always wanted - it 
represents us so well.
“By creating a website, we wanted to shout about the things we’ve achieved at Fausto and 
the exciting things the future holds for our team.”
Founded in 2020, Kenfolk specialises in doing great work for great people and supporting 
businesses with brand, graphic design and web design.
Ross Palmer, Creative Director of Kenfolk, said: “When we met with Louise and Helen, 
the vision was clear from the start. We wanted to create a website that encapsulates the 
great vibes and raw charm that keeps locals coming back for more - and it does just that.
“I’ve admired Fausto for a long time and it was a privilege to work with their team to 
make their vision come to life.”
The project was a collaboration, with Kenfolk handling design, photography and 
copywriting in house, and our web development partners, Phonetic Digital building the 
site.
Kenfolk work with clients across Sunderland and the North East, helping position them 
as leaders in their fields.  www.faustocoffee.co.uk 

Powerhouse PR 
partnership formed to 
Champion NEIFF 2025

Marriott Communications and CgPR recently 
announced a strategic partnership to deliver 
an ambitious PR campaign for this year’s 
North East International Film Festival 
(NEIFF) 2025.
The collaboration brought together two 
complementary agencies with a shared 
passion for impactful storytelling, cultural 
engagement, and strategic communications. 
Together, Marriott Communications and 
CgPR  spearheaded all UK and international 
press activity for the festival - driving 
national media coverage, industry 
engagement, and cultural visibility for one 
of the North East’s fastest-growing film 
festivals.
“This partnership represented the perfect 
meeting of minds,” said Samuel Marriott-
Dowding, Founder & CEO of Marriott 
Communications. “Chrissie brings a wealth 
of film PR experience and exceptional 
industry relationships, while our agency 
brings a fresh, creative and strategic 
approach to cultural storytelling. Together, 
we were  excited to shine a national and 
international spotlight on NEIFF.”
“I was  thrilled to join forces with Samuel 
and his team for this year’s festival,” added 
Chrissie Pringle, Founder of CgPR. “The 
North East has a vibrant and growing film 
industry, and NEIFF has quickly become 
a key platform for both emerging and 
established filmmakers.”
The partnership signalled NEIFF’s ambition 
to elevate its media presence ahead of the 
2025 edition, with a focus on broadcast 
placements, national features, industry trade 
coverage, and dynamic digital storytelling 
across platforms.
North East International Film Festival 2025 
took place 20-26 October, with screenings, 
industry events, and red-carpet premieres 
across the North East.

Creative Growth at JUMP:  
New hires and office space take agency to next level

Creative agency JUMP has opened its new headquarters at Carliol Studios, marking a 
major step in the company’s growth and continued investment in the region.
After 17 years at Milburn House, the move reflects JUMP’s evolution and ambition. The 
agency has also expanded its team with four new recruits, strengthening capacity across 
design, development and marketing.
The new Carliol Studios base follows a six-week refurbishment, creating a modern, 
collaborative environment that supports flexible working and future expansion.
Rob Brown, Founder and Managing Director at JUMP, said: “Carliol Studios represents 
more than a new address. It’s a commitment to Newcastle, to our team, and to our 
clients. Every element of the new space has been designed around creativity, wellbeing, 
and growth. The move reflects where we are as a business and where we’re heading.”
JUMP continues to work with clients from a range of industries, including education, 
manufacturing, technology and lifestyle, delivering brand, digital and marketing 
solutions across the UK and beyond.
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Managing Director role created 
for the next chapter of Gardiner 

Richardson 
Jen Hallam has been appointed to the role of Managing Director 
at strategic brand communications agency, Gardiner Richardson.
The role has been created to continue the agency’s development 
as Co-founder, Lucy Gardiner, retires from her role. Jen will work 
alongside Darren Richardson, Co-founder and Creative Director, 
and Matt Forster, Strategic Communications Director, as the 
leadership team of the business. 
Founded in 1998, Gardiner Richardson is a strategic brand 
communications agency based in Generator Studios, Newcastle. 
It provides brand communications for clients such as EGGER, 
Akzonobel, Fresh & Balance, Muckle, Dicksons, Northumbria 

University, RIBA, Newcastle Airport & Newcastle City Council’s 
Grainger Market. 
Jen joined Gardiner Richardson in 2022 as Business Development 
Director. She was previously an Associate Director at Tangerine 
Communications in Manchester and prior to that worked at 
Citypress.  The newly created role will see Jen lead on the strategic 
direction of the business. She said: “I’m looking forward to working 
with Darren, Matt and our brilliant team as part of this next 
exciting chapter. 
“We have developed expertise to create brands and deliver strategic 
communications campaigns, not many agencies can offer that 
breadth of knowledge and experience. In these times of change, 
we are increasingly sought out by businesses seeking clarity. We 
provide that through strategic thinking, creative ideas, and clear 
communication, enabling organisations to navigate and thrive in 
the rapidly evolving business landscape.” 
Lucy commented: “I’ve lived and breathed Gardiner Richardson for 
27 years, and this is the right moment personally and professionally 
to retire from the role. 
“I’m proud of the business that myself and Darren first set up 
in 1998, and this is the right time for the business to start a new 
chapter with a Managing Director role.
 I’ve worked closely with Jen for the last 3 years and I know she’s got 
the ideal mix of commercial and industry experience to take the 
business from strength to strength. I’m looking forward to seeing 
the business take on this next chapter.” 
Darren Richardson, Co-founder and Creative Director at Gardiner 
Richardson, concluded: “Through our 27-year history, we have 
continuously evolved and adapted to the changing  landscape, 
developing our services and integrating new technology and theory 
into our practice. We thrive on our curiosity to explore the new, 
while remaining true to our considered strategic thinking and 
depth of relationships. 
“The role of MD in our business is a perfect evolution to set us up 
for future success. Jen’s prior agency experience and commercial 
knowledge will allow us to drive the  business forward, and I’m 
excited for the next chapter.”  

Siren Films release new film 
about sustainability

Siren Films have been making documentaries and films 
about child development for over 40 years. Last month 
they launched their new short film about sustainability. 

The short explores sustainability in the early years 
and challenges us to think differently about how we 
live, consume, and care for our planet. The staff and 
children at The Grove Nursery were instrumental in 
demonstrating how, even at a young age, children can 
learn about their world and become eco conscious.

Whether you’re working in a nursery, children’s centre, 
reception class, local authority or supporting early 
years education in any capacity – this film is designed to 
support you in encouraging a more sustainable mindset. 
To watch the short film sign up for a FREE 7 day trial to 
Siren Films Early Years video library:  
www.sirenfilms.co.uk/membership/?plan=25663

Make your brand the one 
they remember this November
shoutloudsocial.co.uk



Making 
Clients 
Famous.

Bradleyomahoney.co.uk
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Did you always envisage a career in the Marketing and 
Media Industry?
Yes I did. I’ve been obsessed with colouring in since I was 
a young lad. I thought I’d be a designer, and for a while I 
was, but design’s always been tied to marketing, so one 
thing naturally led to the other. Then I discovered the 
tech side of the business  and that got me hooked. Digital 
Marketing became my thing. All of it. Strategy, content, 
the lot. One of my old bosses once said, “If you can’t dazzle 
them with diamonds, baffle them with bullshit.” That line 
has stuck with me for years.

How did your career kick off?
Straight out of university I landed a great job as the sole 
Designer for CitizenM Hotels. That took me to Amsterdam 
which changed everything. I learned so much over there. 
I worked on everything from quirky guerilla campaigns 
to sleek email sequences, and designed anything you can 
imagine – even shower caps. When I moved back to the 
UK, I actually struggled more than I expected. The Dutch 
are brutally honest, and over here, that same directness 
was perceived as being rude. It took me a little  while to 
find the right balance.

What’s been the biggest challenge?
Staying seen. When you’re running your own business, 
wearing all the hats, delivering the work and building 
your name at the same time, it’s a lot. Being visible while 
keeping up the quality and consistency is a difficult job.

Who are your Heroes and Mentors?
Rory Sutherland’s marketing brain is unreal and Riley 
Brown is doing clever things with AI. But truthfully? My 
mam and dad. They were a real business driving force 
together. While my mam ran her design business for 
25 years, working with brands like Nissan, Bentley and 
Jaguar Land Rover, my dad was right there alongside her. 
Together they built a mini property empire on top of it all. 
They grafted hard, built something real and showed me 
what it means to run a business with heart and ambition. 
Watching them both work as a team made a massive 
impact on me.

What fictional character can you relate to?
When I was young  I was very like  Dennis the Menace 
from the Beano comic.  Full of beans and always up to 
something. These days I’ve calmed down, but there’s still a 
spark of cheek and a need to push buttons now and then.

What is your  greatest strength?
I’m always looking for a smarter way. I can’t stand hearing 
“that’s just how we’ve always done it.” No it isn’t. There’s 
always a better way. That drive to improve and keep things 
interesting is what keeps me going.

And your biggest weakness?
Taking on too much. I’m into everything – web, design, 
photography, email, PPC, you name it. I love it all and I 
want to be involved in it all. Sometimes that spreads me a 
little to thinly. However being a jack-of-all-trades has its 
perks. I can jump into any part of a project and actually 
make it better. The full saying goes, “Jack of all trades, 
master of none, but often times better than master of one” 
– and that sums me up perfectly. I’d rather know enough 
to get stuck in and make a difference across the board 
than be boxed into just one thing.

What has  been your  proudest achievement?
Outside of raising my son, which is hands down number 
one, I’d say a freelance project where I helped design 
for genetically modified mosquitoes. It played a part in 
reducing malaria and it still blows my mind to this day.

Where do you want to go next?
I want to grow NORTHERN into a full service agency, built 
on good people doing good work for other good people. 
I still want to get the crayons out daily and I’m certainly 
not aiming to run a massive corporate beast. I just want to 
keep helping businesses I believe in, doing creative work 
that gets real results.

What’s the best advice you’ve ever had?
“If you can’t dazzle with diamonds, baffle with bullshit” 
will always be up there, but “shy bairns get nowt” is the 
one I live by. Ask the question. Send the message. Make 
the move. Being polite doesn’t mean being passive.

Where do you think your industry is heading?
AI is going to keep shaking things up. And I’m here for it. 
It’s not about replacing people, it’s about getting rid of the 
dull, repetitive tasks we all hate. It gives me more time to 
be creative and strategic, and that’s where the real value 
is.

How do you  unwind?
I climb. It keeps me grounded and gives my brain a break. 
And I won’t lie, there’s the odd late-night doomscroll on 
the sofa. That’s marketing life, right?

northerndigital.uk

Marketing and Media Matters
In the latest of this popular series of features we spoke to...

Dave Head
Founder, Northern Design & Digital Marketing.
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Dave Head

...shy bairns  
get nowt...
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Seasons of Change
How Unique Magazines is inspiring  

the next generation.

September always brings a sense of transition. The air 
turns cooler, the nights grow longer, and students across 
the country begin a brand-new chapter as they move from 
school to university. It’s a time filled with excitement and 
uncertainty, and at Unique Magazines, we wanted to offer 
something that helps make that transition a little easier: 
inspiration through print.
This month, our team took part in Freshers’ events across 
North East universities to introduce new students to the world 
of magazines and creative publishing. Our aim was simple: to 
show that inspiration doesn’t just live online. It can be found in 
the pages of a beautifully designed print magazine.
We spoke with students from all kinds of degree paths, from 
art and design to media, business, and psychology, about 
how magazines can fuel learning and creativity. Many were 
surprised by the variety of independent titles available and by 
how specific and niche the world of print can be. For us, those 
conversations were a reminder that print still has a special role 
to play in sparking curiosity.
And it isn’t always inspiration for their degree; sometimes it’s 
for their own interests and hobbies. With Vogue getting a lot of 
attention and many students proudly sharing that they collect 
it, we were reminded that print has a place beyond academia. 
These magazines might not link to their coursework, but they 
mean something personal. They’re timeless keepsakes that 
people hold onto for many reasons, whether that’s nostalgia, 
passion, or simply the joy of print itself.
We also introduced students to what we offer locally in 
Newcastle. Our Mag Room is filled with hundreds of titles 
from around the world, a space designed to inspire projects, 
essays, and creative thinking. Our Mag Lounge provides a calm, 
welcoming environment for anyone needing a quiet place to 
study or simply recharge, surrounded by creativity.



@uniquemagazines        Unique Magazines        Unique Magazines 

Our Blog: www.themagazineclub.co.uk 
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Students left our stand with magazines, merch, 
and bookmarks, but also with something far more 
meaningful: a sense of encouragement. Starting 
university can feel overwhelming, and knowing there’s a 
supportive, creative community nearby can make all the 
difference.
Our involvement in Freshers’ events marks another 
step in our ongoing commitment to nurture the next 
generation of readers, designers, and makers. We’re 
passionate about connecting people with print, not just as 
readers but as future creators.
And we’re not stopping there. November marks our 
Student Publishing Event at Tapyard Studios, where we’ll 
bring together local publishers, designers, and students 
for an evening of talks, Q&As, and networking. It’s all part 
of our mission to keep creativity flowing and to show how 
print continues to evolve and inspire the next generation.
At Unique Magazines, we believe change is an 
opportunity, whether it’s a new season, a new course, or 
a new idea. Through every transition, print remains a 
constant source of inspiration.
We’re challenging the narrative that print is dead by 
keeping it alive through pop-ups, Freshers’ events, and 
real human conversations. Meeting students from across 
all courses and hearing about their goals and ambitions 
was genuinely inspiring, a reminder that curiosity and 
creativity are thriving.
A huge thank you to Hartlepool College of Further 
Education, Teesside University, Sunderland University, 
and Northumbria University for welcoming us onto your 
campuses and giving us the opportunity to connect with 
your students.
You can catch us at various pop-ups throughout the 
year, including regular slots at Teesside University, as we 
continue spreading the word about print, creativity, and 
community.
Because print isn’t fading, it’s evolving. And at Unique 
Magazines, we’re proud to be part of the movement 
keeping it alive.

uniquemagazines.co.uk



SASS media directors join the board of  
NetWORK NotWORK CIC

NetWORK NotWORK is a community interest company (CIC) based in 
Wynyard founded by Michael and Kat Carruthers. Their networking group 
has recently expanded to add a seventh venue in the North East. SASS media 
co-directors Sarah Dale and Sarah Walker joined the board of directors as 

the CIC’s PR directors in the summer.
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A networking group, which was founded in Teesside to make 
networking “more fun”, promote business growth and to create 
an empowered intergenerational community, has launched a 
seventh venue in Redcar.
NetWORK NotWORK CIC was started in January 2024 as the 
brainchild of business owners and husband-and-wife team Michael 
and Kat Carruthers, who wanted to start up a networking group 
which was “more fun”, but also supported the community.
“We wanted networking to feel like ‘not working’ which is why we 
came up with the name, NetWORK NotWORK,” explains Kat.
“NetWORK NotWORK is a community initiative that has a friendly, 
informal, fun and educational approach to support socio-economic 
development. Our social mindset aims to support the physical 
and mental wellbeing of its members by creating supportive 
connections in the community.”
NetWORK NotWORK, which was originally launched in Wynyard 
Business Park at NetWORK’s headquarters, has evolved to venues in 
several local authority areas in the North East, including Stockton 
(The Globe), Hartlepool (The Black Olive), Darlington (Majestic 
Theatre), Newcastle (The Maldron Hotel), Sunderland (Sheepfolds 
Stables), and Durham (Radisson Blu Hotel).
And, in September, NetWORK NotWORK launched its Redcar venue 
at The Regent Cinema, with a Middlesbrough venue coming soon.
“The launch of Redcar’s NetWORK NotWORK event was a huge 
success,” adds Kat.
“We have established a great presence across the North-east and it 
was great to see so many new faces and familiar ones in Redcar.”
NetWORK NotWORK is also extremely committed to its younger 
members and provides a series of programmes, including ‘Level 
Up! Navigating your way to WORK with NetWORK NotWORK’, 
supporting individuals not in employment, education or training 
(NEET), and ‘Ignite XP’, supporting children and young adults 
from eight to 24, as well as a creative media programme, ‘Junior 
Journalism’, to give pupils opportunities to explore the world of 
work, develop vital skills and build their confidence.
“At NWNW we believe that every child and young person deserves 
the chance to thrive, no matter their background,” says Kat.
This year, the CIC has also strengthened its board of directors, 
which now includes Kat and Michael Carruthers, as managing 
director and operations director respectively, who also run 
CARRO Studio, HUGO Bea Ltd, Wynyard Property Rentals Ltd and 
Wynyard Commercial Property Rentals Ltd; Andrew Coxon, as 
people, culture and learning director, who is managing director 
of Coxon Business Partners; Sarah Dale and Sarah Walker, as PR 
directors, who are also co-directors of SASS media Ltd; Jon Hocker, 

as learning innovations director, who is the founder and CEO of 
The eLearning Group Ltd; Stephen Hume, as finance director, 
who is also director of finance at the Racz Group; David Porter, as 
marketing director, who is also the founder and director of Surge; 
Geeta Sharma, as policy and public engagement director, who is a 
local implementation lead; and Rylie Sweeney, as youth director, 
who is a government and policy advisor for education and youth. 
The CIC’s partners include legal support from Adeel Bashir, of 
Nouveau Law, and HR support from Sophie Dodgson, of Beesure 
HR.

“When we were asked to join the board of NetWORK NotWORK, 
we could see how ambitious and committed Kat and Michael are 
to making a real difference in the North East in lots of different 
ways – from initiatives designed to inspire children and young 
people to learn enterprise skills to providing a free, accessible and 
inclusive networking community,” says Sarah Dale, co-director of 
SASS media.

Funding for Junior Journalism is provided by Larch, Thirteen, Asda 
Foundation and Miller Homes, and Ignite XP! is funded by Believe 
Housing and Dogger Bank Wind Farm.

Find out more about NetWORK NotWORK at www.
networknotwork.co.uk and for more information on SASS media, 
visit www.sassmedialtd.co.uk
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The best decks keep things simple. They 
combine a clear narrative with confident 
structure and design, making it easy to 
see scalability, ambition and credibility 
from the first meeting.

Start with the story, not the slides
Every strong deck starts with a clear story. 
Before you think about visuals, write down 
what you want people to understand: the 
problem you’re solving, why it matters now 
and why you’re the team to do it.
Investors back ideas that solve real 
problems. Show you understand your 
market and let data support your story, not 
dominate it.
If someone outside your sector can explain 
what you do after one read-through, you’re 
on the right track.

Structure that earns attention
Nobody wants to sift through endless slides 
to work out why your business matters. 
A clear structure helps investors grasp 

the essentials quickly and focus on the 
opportunity.

Lead with the why, not the what. Outline 
the problem, your solution, the market 
potential and traction so far, then close 
with your vision and ask. Each slide 
should do one job well and move the story 
forward.

Short, active headlines help too. “Our 
market is expanding fast” tells the reader 
far more than “Market opportunity.”

Show credibility without overloading 
detail

Investors are looking for evidence of 
progress, not walls of text or technical deep 
dives. Focus on stats that show momentum: 
early results, partnerships, pilots or 
product milestones.

Swap buzzwords for results and make your 
progress easy to grasp in seconds. A single 
clear chart or timeline often says more than 
a paragraph of explanation.

Design that reflects confidence
The way your deck looks sets the tone from 
the start. Make sure it reflects a brand that's 
professional, ambitious, and investor-
ready.
Good design gives your story credibility. 
Clean layouts, consistent visuals and 
thoughtful use of colour all signal attention 
to detail. When the design feels polished 
and cohesive, it tells investors you take 
your business seriously and know how to 
present it.

What investors actually care about
Founders often try to say too much. 
Cramming in every detail or technical 
explanation often makes it harder to follow.
A clear, focused deck shows you know 
what matters. It proves you can prioritise 
information, cut through complexity and 
guide people to the key takeaways.
A pitch deck that performs does more than 
tell a story - it shows that you understand 
how to communicate at scale. When every 
slide feels intentional and consistent, 
investors see a founder who knows where 
they’re heading and why it matters.

Ready to refine your pitch?
If you’re preparing to raise investment and 
want a deck that reflects your ambition, we 
can help. We work with founders to build 
investor-ready stories and designs that turn 
clarity into confidence.

Get in touch at hello@vidacreative.co.uk  
to start the conversation.

What investors really want to see  
in your pitch deck

When you’re preparing to raise investment, your pitch deck is 
often the first chance an investor has to understand who you 
are and what you’re about. But with so much advice out there, 

many founders end up overcomplicating the story.
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..All in a good cause..
Highlights PR’s Keith Newman asked some of his RADAR members to tell us  

what good causes they support. 
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As an artist, I was thrilled to be selected for the St Oswald's Shaun 
the Sheep sculpture trail. It was such a joy to paint my design, 
which was called Club Tropicana. And I was so happy that Club 
Tropicana made over £5000 for this worthwhile charity that 
"provides expert, dignified and compassionate care for everyone, 
of all ages, who are living with a progressive, life-limiting 
condition, and their families and carers too. "Keith Pattinson 
Estate Agents successfully bid for the Club Tropicana sculpture at 
the charity auction and displayed it in pride of place at their head 
office. I was so honoured to meet Caroline Pattinson once the 
sculpture was installed in its forever home. 
It is very exciting to hear that St Oswald's has announced the next 
sculpture trail will feature the iconic Beatrix Potter character, 
Peter Rabbit. I have a design in mind, but there is no guarantee 
that it will be picked. Regardless, I will love seeing what wonderful 
creations will be produced by the amazing artists that are involved, 
many of whom are from the North East, while also celebrating the 
crucial funds that will be raised for such a worthwhile cause. 
Corinne Lewis Ward, www.powderbutterfly.com

AskMrsWatson.com proudly supports St Oswald’s Hospice, a local 
charity that provides outstanding care, compassion, and support to 
patients with life-limiting conditions and their families. St Oswald’s is 
one of the main charities that AskMrsWatson supports because of the 
incredible difference they make in the community offering comfort, 
dignity, and specialist care when it’s needed most. I find supporting 
them really rewarding, devoting my time and regular small donations 
to play my part with many other supporters to help ensure this vital 
service continues to touch lives across the North East.
Kate Watson, www.askmrswatson.com

At Ridgetek, we’re proud to support charitable organisations that 
make a real difference in our community.
Recently, we sponsored goodie bags for runners taking part 
in the Great North Run, in support of Wecan — a community-
based organisation in Hexham that serves the South West 
Northumberland area, supporting children, young people and 
adults with additional needs. This charity holds a special place in 
our hearts, as Peter’s son has additional needs and has directly 
benefited from their incredible work.
Cancer has touched all our lives in some way, which is why 
Ridgetek also supports FACT (Fighting All Cancers Together) 
— a Gateshead-based charity offering vital care and assistance 
to those affected by cancer and their families. Last Christmas, 
the Ridgetek team spent a day helping prepare vegetables for 
the charity’s festive meal, bringing a little extra warmth to the 
holiday season.
Rutva Patel, www.ridgetek.co.uk 
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Last month our RADAR members appeared on BBC TV, BBC Radio, Local TV and many magazines and newspapers. To find out more  
about the benefits of becoming a RADAR member, contact keith@highlightspr.co.uk or call Keith on 07814 397951.

Join RADAR Today - Be Noticed Tomorrow!
Keith@highlightspr.co.uk • www.highlightspr.co.uk

Stay ahead of  
the curve with  
RADAR’s  
Media Reach

I support a lot of good causes as I think it is important to 
give back. I’m currently donating my time and expertise 
free to the Sunday for Sammy Trust. It’s a great charity 
and I’m looking forward to seeing their next show at 
Newcastle Utilita Arena on 15th February.  
www.utilitaarena.co.uk/events/detail/sunday-for-sammy
Keith Newman, www.highlightspr.co.uk

Creative Heritage Studios CiC offers a bespoke design service for clients with 
a difference, it's called Antiques of the Future. As founder and designer, 
I  have a passion for creating beautiful corporate gifts, awards and murals 
for my clients. But I am also committed to supporting the community that 
I’m part of. Recently diagnosed with ADHD and autism, I have pledged to 
take 20% of the profits from this work to support the next generation of 
neurodivergent creatives. 
We currently have two exciting commissions for clients through the 
Antiques of the Future design service. The projects are under wraps, but 
they will showcase the exceptional quality of work that we are building a 
reputation for. The most exciting part of this is that our fund to support the 
next generation of neurodivergent creatives is growing. Which means we will 
be able to commission new artworks at the beginning of 2026. If you would 
like to commission corporate gifts, awards or a mural that has a purpose and 
positive social impact, we would love to hear from you.
Corinne Lewis Ward, www.creativeheritagestudios.co.uk
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Lauren Regan
Director, wearemole.com 

What inspired you to start your business?
I’ve always loved where I’m from and wanted to help organisations 
tell their stories and show that the North isn’t just a great place to live, 
it’s a brilliant place to build, create, and thrive. Growing up here, I 
wanted to show that you can build a fulfilling career in the North East 
and celebrate the businesses that are changing the world right on our 
doorstep. 

What challenges did you face in the early stages?
Going from being part of a big, energetic team to that first quiet 
morning on my own was daunting. I missed bouncing ideas around 
but was lucky to have a network of people who believed in what I was 
building. 

What sets your business apart from competitors in your industry?
The North East has an incredible creative community where 
collaboration beats competition. I do think MOLE’s strength lies in 
curiosity and an ability to craft stories that real people care about. 
Clients value the honesty, flexibility, and the fact that there is genuine 
care about their success.

How do you define success?
When someone talks about a campaign I’ve worked on without 
realising it’s a client of mine - that’s success. I want to create work 
people connect with, not just consume and seeing clients grow, win 
awards, or make an impact because of something we’ve built together 
makes me incredibly proud.

What strategies have you found most effective for growing your 
business?
Being a good person to work with. It sounds simple, but people want 

to work with those who listen, deliver, and show an interest in what 
their ambitions are, not just the day to day. Most of MOLE’s growth 
has come through word of mouth and strong relationships which I’m 
very grateful for. 

How do you stay ahead of industry trends and adapt to market 
changes?
By being endlessly curious. I read, ask questions, and look outside my 
own sector, creativity thrives on connection.

What’s next for your business?
The North East will always be home, but I’m excited to be inspired by 
new people and places, and to share where the North East is leading 
the way when it comes to creative problem solving. 

wearemole.com

Lauren Regan

WHEN You say JUMP,
we say how high

Design, development and marketing
solutions for ambitious brands

wesayhowhigh.com



North-east based Performance For Sales is proud to announce 
that Darlington creative agency The Spark Labs has officially 
joined their growing client base. This exciting partnership marks 
the beginning of a collaborative journey which will enhance 
The Spark Labs’ service offering as they help clients learn the 
fundamentals of marketing, build their own effective marketing 
strategies, and grow with ongoing support.
Performance For Sales offers licenses to train and mentor SMEs 
in The Marketing Performance Framework®️, which offers a new, 
visual way to streamline the marketing process, giving SMEs the 
tools they need to turn marketing into a machine that ignites 
commercial success.
As Performance For Sales’ latest training partner, The Spark Labs 
get access to cutting-edge training and tech which they can then 
use to deliver high-impact workshops, mentoring and support.  
The Spark Labs Creative Director and Managing Director, Jo 
Spottiswood said: “At The Spark Labs, we believe in harnessing 
creativity and deep strategic insight to drive measurable results. 
Partnering with Performance For Sales marks an important step 
for us.  It’s about unlocking new revenue potential, refining our 
commercial approach, and empowering our clients with the tools 
they need to drive success. Together, we're poised to redefine what 
performance-driven growth looks like.”
Performance For Sales’ owner, Mags Bradshaw commented: “We’re 
absolutely thrilled to welcome The Spark Labs as our latest training 
partner. Their energy, creativity, and passion for marketing will 
be a huge asset to SMEs across the North-East. By combining Jo’s 
inspiring leadership and creative vision with a focus on developing 
commercially driven, motivated teams, The Spark Labs is set to 
make a real impact. With this next evolution of their offering, 

Jo is shaping The Spark Labs into a truly formidable force in the 
regional marketing landscape.”
This partnership represents a shared commitment to helping 
SMEs thrive through smarter, more strategic marketing. With The 
Spark Labs now equipped to deliver The Marketing Performance 
Framework®️, both teams are excited to see the impact this will have 
on the region’s business community—empowering organisations 
to market with purpose, scale with confidence, and grow with 
consistency.

To contact Jo about an upcoming workshop and add a spark to 
your offering, you can visit thesparklabs.co.uk/marketing-lab/
marketing-training
If you are interested in joining Performance For Sales’ growing 
network of training providers, you can register your interest at: 
www.performanceforsales.co.uk/contact

Performance For Sales and The Spark Labs join forces 
to light up the SME marketing process

L-R:  Jo Spottiswood with R Mags Bradshaw
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The Home Of 
Marketing Process Education

www.performanceforsales.co.uk

BRIDGING THE SKILLS GAP 
IN BUSINESS AROUND THE 

MANAGEMENT PROCESS 
OF MARKETING.

Giving advisors an exciting new 
way to help their clients 

succeed.

With The Spark Labs, 
you’ll get bold branding, 
artwork that pops, and 
marketing that gives you 
the tools to truly shine.

Dare to be different.

www.thesparklabs.co.uk
Where standing out is just the beginning.



Carol Milne 
Carol runs Kip McGrath 
Education Centres in 

Gateshead East, Chester-
le-Street, and Washington 
providing professional 

tuition in English, reading, 
spelling and maths for 
children aged 5–18.

Here she tells us about her taste in music, 
art and culture. 

Who is your favourite author and why?
Jodi Picoult
She usually writes about moral dilemmas, 
family dynamics, and emotional conflicts. 
Her characters often face impossible 
choices, which makes the stories thought-
provoking and relatable. She tackles tough 
topics — like medical ethics, race, justice, 
and grief — in a way that’s accessible and 
human. You might appreciate how she 
brings awareness to these issues without 
being preachy.

What would be your three Desert Island 
Discs?
Sweet Child in Time - Deep Purple 
My Way - Frank Sinatra  
Don’t Stop - Fleetwood Mac

Who is your favourite film star and why?
I don’t really have one but I do enjoy a good 
movie. 

What are your top three films? Tell me 
about them. 
The Green Mile 
The story is deeply moving, exploring 
themes of compassion, injustice, and 
redemption. John Coffey’s character 
especially evokes strong empathy. Plus, the 
powerful acting of Tom Hanks and Michael 
Clarke Duncan.

Titanic 
The love story between Jack and Rose is 
timeless. It’s passionate, tragic, and set 
against the backdrop of a real historical 
event, which makes it even more 
compelling. The sinking of the Titanic 
is one of the most dramatic maritime 
disasters in history and really captures my 
interest. 

In Time 
I’ve always been drawn to dystopian fiction 
— stories that challenge our perception 
of society and the systems we live in. One 
film that left a lasting impression on me is 
In Time. The idea that your lifespan could 
be used as currency — that every second of 
your life is literally bought, sold, or stolen 
— is both thought-provoking and quietly 
terrifying. It’s a concept that forces you to 
reflect on the value of time, inequality, and 
what it truly means to live.”

Which poem left a lasting impression  
on you?
Let Me Go - Christina Rossetti
When I come to the end of the road 
And the sun has set for me 
I want no rites in a gloom filled room 
Why cry for a soul set free?
Miss me a little, but not for long 
And not with your head bowed low 
Remember the love that once we shared 
Miss me, but let me go. 
For this is a journey we all must take 
And each must go alone. 
It's all part of the master plan 
A step on the road to home. 
When you are lonely and sick at heart 
Go to the friends we know. 
Laugh at all the things we used to do 
Miss me, but let me go.

This was a poem I read at both my uncle’s 
and mum’s funeral, as they both had 
expressed they wanted to go.

What box sets have you enjoyed?
The Handmaiden’s Tale, Virgin River 
I Fought the Law, One Night, After the Party

Who is your favourite artist or 
performer?
Fleetwood Mac

What is your favourite venue?
Small venues. I like the Glasshouse. I don’t 
like large arenas. I love watching local 
bands in a pub setting. 

Which musical instrument do you 
particularly enjoy ?
I don’t play any musical instruments, but 
I’ve always been drawn to the piano — both 
the idea of playing it and the beauty of its 
sound. That said, the instrument that truly 
captivates me is the saxophone; I absolutely 
love listening to its rich, soulful tones.

From the world of Arts and Culture who 
would be your ideal dinner party guests?
Gloria Estefan, Stevie Nicks, David Bowie, 
George Orwell, Banksy.

Contact Kip McGrath  
gatesheadeast@kipmcgrath.co.uk

Culture Club

Carol Milne
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Headline Sponsor £1,000
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Story Homes supports Longhoughton 
Rangers U13s with local sponsorship
Local housebuilder Story Homes is delighted to announce its 
sponsorship of Longhoughton Rangers U13s football team, 
providing brand-new match shirts for the young players.
This partnership highlights Story Homes’ ongoing commitment 
to supporting grassroots sports and local communities. The 
team is located just a short distance from its Riverbrook Gardens 
development - which has recently released its final phase for sale 
- and will now benefit from high-quality match shirts that help the 
team look and feel part of a united squad on the pitch.
Kye Bradley, Sales Director for Story Homes North East, said: 
“We’re thrilled to sponsor Longhoughton Rangers U13s match 
shirts. Football is a brilliant way for young people to develop 
teamwork, confidence, and a sense of community, and we’re proud 
to support the team this season. We hope the new shirts give the 
players a sense of pride and motivation every time they step onto 
the pitch.”
Lewis Jackson, Coach of Longhoughton Rangers U13s, added: 
“We’re very grateful to Story Homes for sponsoring our match 
shirts. The new kits look fantastic, and having the backing of a 
respected local company is hugely motivating for our players. This 
support will make a real difference to the team and helps our young 
footballers feel proud to represent Longhoughton Rangers.”

New student accommodation and 
Asda convenience store set for 

Durham’s Mount Oswald development
Plans for dozens of new student apartments and a new 
convenience store at the prestigious Mount Oswald site in 
Durham City are set to move forward after they received 
unanimous backing from the members of Durham County 
Council’s planning committee.
North East employer the Banks Group has worked with leading 
supermarket Asda to develop plans for a 3,000 sq ft Asda Express 
convenience store on The Drive, opposite South College and close 
to the Howlands Park & Ride, which is the retailer’s first store 
within Durham City.
The plans also included purpose-built student accommodation 
above the retail space, which has been designed by Newcastle-
headquartered GRADONARCHITECTURE and includes a mixture of 
93 studio apartments and shared flats.
A planning application was submitted by Banks Property to 
the County Council late last year – and now, after it received a 

recommendation for approval from the Council’s expert planning 
officers, the Council’s planning committee has now been minded to 
approve it.  
John Ruddick, principal development manager at Banks Property, 
says: “The new student accommodation at Mount Oswald will help 
to meet a clear local need and will also help to reduce the pressure 
on the local housing market that is coming from properties being 
converted into houses of multiple occupation for students to use.”

Polar NE moves into prison sector with 
‘game changing’ HMP Stirling project

The Middlesbrough-based company, Polar NE, has completed a 
"game-changing" project at HMP Stirling. The £85m site is the 
first new women’s prison in Scotland in a generation, and the 
project is Polar's first within the UK prison estate.
“HMP Stirling is a flagship project and we are proud to have played 
our part,” said James Hill, Managing Director of Polar NE.
“Our innovative products are designed to prevent self-harm and 
save lives, and their use here shows the difference they can make in 
an environment where safety must always come first.
“We see this as a major step into a market where we know our 
industry-leading expertise can really help.”
And the need for help has never been greater, with Government 
statistics revealing that prison deaths are rising.
There were 401 deaths in custody in the 12 months leading up to 
June 2025 – more than one a day - a 30 per cent year-on-year rise. 
Tragically, over a fifth of those were self-inflicted. Additionally, 
self-harm rates in both male and female prisons are at their highest 
level since records began in 2004, with charities repeatedly warning 
that too many inmates are at risk of taking their own lives.
To help slow the tide, Polar NE supplied and installed 120 Humber 
Two Secure windows - the company's most popular window 
solution - along with additional Trent Secure fixed units at the new 
state-of-the-art prison.
The windows boost both security and independence for up to 100 
women at the 'Scandinavian-style' HMP Stirling. The prison has 
already won a raft of awards for its trailblazing style, whilst being 
hailed as a blueprint for modern custodial design.



What is quality 
in Architecture?

By Neil Turner, Director,  
Howarth Litchfield.   

One of the most difficult 
questions in architecture is 
how to define quality and 
how do you measure  

this quality.

To many people, quality is what the 
building looks like, or the materials 
chosen for its construction. At university 
and beyond, architects will look to 
judge, debate and review the success of a 
building design in purely academic design 
terms. 
But I think the answer is more complex 
than that. Quality of a design is of course 
about the designer’s skills and ability to 
create a three-dimensional form. It is 
also about how it functions and works 
for a client; history has examples of 
beautiful buildings that fail in the task of 
performance.
Can a building that is poorly detailed or 
leaks in wet weather really be defined 
as high quality? I can think of examples, 
even recent listed examples in the North 
East, which have leaked since the day they 
opened.
In running a busy practice, we work across 
many sectors involving different scales, 

challenges and a huge variety of client 
briefs. We discuss what a client wants, their 
budgets and sustainability requirements; 
but assessing the quality can be overlooked.  
A larger budget doesn’t necessarily 
guarantee greater quality.
When people choose cars, I think quality is 
higher on the agenda than in architecture.  
These days virtually every car can travel 
at 70mph and is reliable, warm and safe. 
However, customers choose a BMW over a 
Skoda because of the perception of quality 
when in fact both will perform equally 
well. In such cases, the image, impact and 
perception of quality is just as important as 
the real quality.
So, taking the car analogy back to 
architectural quality - the design is vital 
in delivering looks, style and appearance, 
but the quality is equally in the service, 
guidance and help. 
Architecture is often about building a ‘one 
off prototype ‘, unlike a car. So, the quality 
that comes from your architect is about 
getting the building to function and flow, 
ensuring its design is appropriate for its 
setting and maximising its orientation 
in terms of views and sunlight. It doesn’t 
matter if it’s a house, a surgery or factory - 
there are always key qualities to achieve.
So, in architecture some commissions are 
about the visual appearance, some about 
the impact of the development, but a 
great many are about its functionality and 
performance in operation.
I have already touched upon the  areas 
of service and help. This is where a good 
architect is vital in the success of a project. 
There is no substitute for experience and 
knowledge, working alongside skill and 

talent. Employing the right architect to help 
you is key – I have written this many times 
– but it’s so true. 
Quality in architecture, like a car or a 
bespoke piece of furniture, is more than 
design - it’s the materials, the thought, its 
fitness for purpose and longevity. 
Quality, in whatever definition it is used in 
architecture is complex and multi-faceted. 
So, a quality building can be an industrial 
shed as much as a civic building. Its value 
lies in how a client responds to it and uses 
the building as much as how others simply 
view that building. 

Neil Turner, Director, Howarth Litchfield 
can be contacted on 0191 384 9470 or  
email n.turner@hlpuk.com   
www.howarthlitchfield.com

Neil Turner
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South African 
construction 

manager 
rebuilds career 

at True North 
Construction

After leaving a successful 
career in South Africa, 
48-year-old Johan Sadler,  
has rebuilt his career from 
the ground up in the UK, 
thanks to the training  
and support provided  

by Newcastle-based, True 
North Construction.

Since joining the company in 2024, 
Johan has completed a Level 2 NVQ in 
Construction Operations, earned his 
dumper truck licence and is to start 
Level 3 training to qualify him in a site 
supervisor role. 
Founded in 2019, True North Construction 
has earned a strong reputation for 
delivering bespoke residential builds, 
high-end refurbishments and certified 
Passivhaus homes. Its reputation for 
quality, sustainability and attention to 
detail has helped drive expansion into new 
commercial sectors, including hospitality, 
healthcare, education and workplace fit-
outs.
Originally from Petersburgh in South 
Africa’s Northern Province, Johan spent 
many years working as a site manager, 
overseeing construction projects and 
leading teams. In December 2023, he made 
the life-changing decision to move to 
Howden, in Newcastle, with his wife, Tracy, 
a recruitment specialist. The move came 
after the passing of Johan’s parents and a 
desire to be closer to Tracy’s family in the 
North East.
Though Johan arrived with considerable 
experience, he quickly discovered that 
working in the UK construction industry 
required meeting new standards and 

certifications. A major challenge was 
obtaining his CSCS card – the Construction 
Skills Certification Scheme card that proves 
workers have the necessary health and 
safety training to operate on UK building 
sites. Without this card, it’s difficult for any 
construction professional to find work.
Johan, said: “Getting the CSCS card was 
the first hurdle. Even with my years of 
experience as a site manager back home, 
I wasn’t able to start working here until 
I had it. Once obtained, I posted my CV 
on LinkedIn and hoped someone would 
notice.”
David Roberts, director at True North 
Construction, saw Johan’s profile and 
reached out to him. In May 2024, Johan 
joined the company as a labourer.
Johan, said: “Even though I’d managed 
construction sites before, the systems and 
regulations here are different. 
“Thankfully, David and the team believed 
in me and continue to invest in my 
development. What I like most about the 

company is that they’re human. I’m not just 
a number; they genuinely care about their 
employees and want us to succeed and 
progress.”
David Roberts, director, True North 
Construction, said: “Johan had the right 
experience and the right attitude from 
day one. We recognised his skills and 
potential immediately but understood 
there was a gap between his South African 
qualifications and the UK construction 
standards. 
“Our role has been to support him 
through that transition by providing 
ongoing, tailored training and practical 
opportunities to build up his qualifications 
so he can get back to working as a site 
manager. 
“At True North Construction, we’re 
committed to investing in people who want 
to grow and develop their careers. It’s not 
just about filling roles, it’s about building a 
team that’s skilled, motivated and ready to 
meet the future challenges of the industry.”

Johan Sadler
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Narro Associates expands 
Newcastle Office with move to 

The Cluny Works
Newcastle upon Tyne, UK: Narro Associates, a leading 
structural and civil engineering consultancy renowned 

for its expertise in conservation and sustainable 
engineering, is pleased to announce the relocation of 
its Newcastle office to a larger premises in The Cluny 
Works, located in the heart of the Ouseburn area.

This move reflects Narro’s continued growth and increasing demand for its 
specialist services across the North East. The new space will support the 
expanding team and strengthen collaboration with architects and developers 
throughout the region.
The team recently celebrated the completion of Tynemouth House, an award-
winning residential scheme delivered in collaboration with Mawson Kerr Architects, 
showcasing innovative design and engineering excellence.
For the Northumberland Estate, the team has undertaken a series of conservation 
surveys and repair schemes, including work on the historically significant former 
Alnwick railway station, contributing to the preservation and adaptive reuse of key 
heritage assets.
Narro also recently provided structural and civil engineering design for the 
redevelopment of Bamburgh Castle’s historic Walled Garden, introducing a new 
café and changing space. The team delivered sensitive and sustainable engineering 
solutions that respected the garden’s heritage while providing contemporary 
functionality.
These projects reflect the Newcastle team’s commitment to quality, sustainability, 
and the sensitive integration of new and old, reinforcing Narro’s reputation as a 
leader in both contemporary and conservation engineering.
Ben Adam, Managing Director of Narro Associates, said: “We’re delighted to be 
moving into The Cluny Works. This new space reflects the growth of our Newcastle 
team and our commitment to the North East. Ouseburn is a fantastic creative 
and cultural hub and being based here will strengthen our relationships with 
local architects and developers. Our expertise in conservation and sustainable 
engineering is particularly well-suited to the area’s rich architectural heritage, and 
we’re excited about the opportunities ahead.”
The Newcastle expansion follows the recent opening of Narro’s first London studio, 
further enhancing the consultancy’s size, reach, and ability to deliver thoughtful, 
elegant, and environmentally responsible engineering solutions across the UK.

For more information about Narro and its services, please visit  
www.narroassociates.com
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Jenn Hogarth

Bamburgh Walled Gardens

Tynemouth House project



Leading housebuilders sign up for major  
Newcastle residential development
Hundreds of new homes are set to be delivered at one of North 
East England’s biggest new residential developments after three 

housebuilders signed up to take the project forward.
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L-R: Ryan Lincoln, Regional Managing Director, Miller Homes; Mark 
Dickinson, Development Director, Banks Property; Graeme Bruce, Managing 
Director, youngsRPS; and Steve Errington, Managing Director, Stonebridge

North East development firm Banks Property, supported by independent North 
East property consultants and land agent youngsRPS, secured outline planning 
permission for the Kingston Village site last year, which will see over 800 new 
family homes being built on a 49-hectare site to the north west of Newcastle, 

including around 120 affordable homes.
Since then, Banks Property and youngsRPS have been working to identify the 
housebuilders that will deliver Kingston Village – and now, Miller Homes, 
Stonebridge Homes and Banks Homes have all signed up to the project.

The three housebuilders will also build the affordable homes element of the project 
before a registered social housing provider takes them on.

The Kingston Village development, which was allocated for housing in the 2015 
Newcastle & Gateshead Core Strategy and Urban Core Plan, will also feature a range 
of important community assets, including a new primary school, a local shop and 
cafe, allotments, a village green and substantial amounts of public open space.



It will see a £178m investment being made in the North East 
economy, with hundreds of people being employed both in 
building the new homes and in the development’s supply chain. 
A wide range of contract tenders will be made available to regional 
suppliers through the project’s construction period.
A network of public footpaths and cycle ways, including links to 
the Newcastle Great Park and other nearby communities, will also 
be put in place, while a ten per cent Biodiversity Net Gain will be 
delivered through the project and significant improvements will be 
made to the local road network, public transport links and wildlife 
habitats.
Full details of all aspects of the scheme are now being finalised, 
with infrastructure work scheduled to start on site early next year.  
The first new homes are then expected to be available for sale in 
2027.
Russ Hall, managing director at Banks Property and Banks Homes, 
says: “Our vision is for Kingston Village to be an outstanding, 
vibrant community which will integrate successfully into the west 
of Newcastle.
“Confirming the housebuilders who will help to create Kingston 
Village is a major milestone in its development, with the new assets 
that will be delivered alongside their homes being central to the 
creation of this inclusive, sustainable new community.
“The importance of increasing the UK’s supply of high-quality 
homes, both to ensure people have the housing options they 
need in the places they want to live and to support the wider 
UK economy’s future growth, has never been clearer, and we’re 
proud to be part of a project that will have a significant impact on 
Newcastle and the wider North East in this respect.
“When Graeme Bruce at youngsRPS first identified the site’s 
potential and introduced it to us, it sparked a collaboration 
which has since secured planning permission, attracted leading 

housebuilders and paved the way for one of the region’s most 
important housing schemes.”
Graeme Bruce, managing director at youngsRPS, adds: “This is 
arguably the biggest single residential land sale in the North East in 
recent times. The sheer scale of the site, coupled with the intense 
interest it generated from both local and national developers, 
underlines its significance.
“Bringing this project to completion has been the largest 
development sale I’ve handled in my career and one of the most 
professionally rewarding.”
Ryan Lincoln, regional managing director at Miller Homes, said: 
“This represents one of the most significant and sought-after 
development opportunities in the North East and we’re proud to be 
part of the select group of developers to deliver it.
“Set in a fantastic location, it will offer an exceptional place to call 
home - combining high-quality housing alongside well designed 
local facilities, supporting the creation of a vibrant and sustainable 
new community.”
Steve Errington, managing director at Stonebridge Homes, adds: 
“Kingston Village is the largest project in Stonebridge Homes’ 
history, and we are proud to be delivering 354 of its new homes. 
Like in all our work, our focus will be on building premium, 
sustainable communities that will stand the test of time.
“By combining good design and energy-efficient infrastructure, 
we’re creating homes that are environmentally responsible and 
part of a place where families can truly belong. We’re excited to 
bring this landmark development to life for Newcastle and the 
wider region.”

For further information on the Kingston Village development, 
please visit www.banksgroup.co.uk/projects/kingston-village
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Twelve years in the making: How persistence and 
vision delivered a landmark deal

From identifying a promising site to 
brokering one of the region’s biggest 
residential land deals, youngsRPS 

managing director Graeme Bruce explains 
how Kingston Village became a model for 

long-term regional development.
For Graeme Bruce, Managing Director of youngsRPS, the 
completion of the Kingston Village land sale marks the 
culmination of more than twelve years of determination, local 
insight and strategic collaboration.
Graeme first recognised the potential of the 49-hectare site 
to the west of Newcastle over a decade ago. What began as an 
early concept has, through years of discussion, negotiation and 
planning, evolved into one of the North East’s most significant 
residential developments — a scheme that will now deliver 
hundreds of new homes for the region.
Reflecting on the project, Graeme said: “It was my initial 
dream to lot the site up for sale, but that would have been too 
complex given the scale of infrastructure required. I’m delighted 
that the purchase has been split between three independent 
builders, giving homebuyers a wider choice within the same 
development.”
Working closely with Banks Property, led by Mark Dickinson 
and Gillian Reed, Graeme and the team at youngsRPS guided 
the site from early feasibility through to completion of the land 

sale. Their involvement spanned identifying the site’s potential, 
securing promotion agreements, and navigating the intricacies 
of large-scale planning and delivery.
“Seeing Kingston Village reach this stage after so many years 
of work is incredibly rewarding,” Graeme added. “It’s been a 
complex and challenging process at times, but ultimately one 
that showcases what long-term vision, trust and collaboration 
between partners can achieve.”
For Graeme, Kingston Village represents more than a 
professional success — it’s a testament to perseverance, 
partnership and belief in the North East’s potential. The 
development will bring hundreds of new homes, employment 
opportunities and investment to the region, standing as proof of 
what regional expertise and collaboration can deliver.

Graeme Bruce



With the North East facing a pressing 
need for high-quality, affordable housing, 
contractors and registered providers are 
being challenged to deliver sustainable 
solutions that meet the needs of diverse 
communities. 
Esh Construction is rising to that challenge, 
playing a pivotal role in addressing the 
region’s housing shortage through a series 
of transformative developments. 

Creating vibrant homes for over-55s
Esh Construction has reached a significant 
milestone in the delivery of a £12.4 
million retirement living development in 
Gateshead, with work now underway after 
the contractor secured the land.
Located on Sunderland Road, the project 
– brought forward through Esh’s land-led 
solution - is being delivered in partnership 
with Housing 21 and will transform the site 
of a former disused library, which closed 
in 2017, into a vibrant community for 
residents aged 55+. The Clarke Chapman 
Court scheme will feature 43 apartments 
and 12 bungalows.
Laura Devaney, Land & Partnerships 
Director at Esh Construction, said: “This 
development is a great example of how 
collaboration and perseverance can deliver 
real value to communities. From the start, 
we recognised the potential of the site – not 
just to regenerate a disused area, but to 
create a place where older people can live 
independently with the support they need.
“It has taken five years to reach this 
stage which is testament to strong 
partnerships, problem-solving, and a 
shared commitment to bringing the 
development to fruition. We’re proud to 
be working alongside Housing 21 and our 
project partners to bring this vision to life 
for Gateshead.”

Affordable living meets environmental 
ambition
More than 200 affordable homes are now 
under construction at County Durham’s 
first ‘garden village’ on the outskirts of 
Seaham.
Working in partnership with affordable 
housing developer Karbon Homes, Esh 
commenced work on the first phase of 
the 750 new affordable homes scheme at 
Seaham Garden Village in Spring 2024. The 
homes on the 78-hectare garden village, 
located on the A182 going into Seaham, will 
utilise one of the UK’s first large-scale mine 
water heat projects.
In phase one 72 homes have been built to 
roof height, while phases two and three 
will see 84 and 57 homes respectively, built 
across the development. 
Mark Binns, Operations Director at Esh 
Construction, said: “We’re proud of the 
progress we have made on site since we 
broke ground 12 months ago. Working 
closely with Karbon Homes we are not 
just constructing houses but developing a 
forward-thinking and community-focused 
development.”
Another phase of Seaham Garden Village 
has taken a step forward, with plans for 
211 supported housing apartments now 
submitted for approval. The specialist 

accommodation will include a 118-unit 
extra care scheme and two supported 
housing apartment blocks for over 55s.

Delivering homes through strong 
partnerships
Esh Construction has been appointed by 
Thirteen Group to deliver 96 new affordable 
homes in Sunderland.
The £23 million Amberley & Harrogate 
scheme will include 75 two, three and 
four-bedroom houses and 21 two-bedroom 
bungalows, which will all be available for 
affordable rent. 
The development is supported by a £1.9 
million contribution from the North 
East Combined Authority’s Brownfield 
Housing Fund. Esh’s Chief Executive, 
Andy Radcliffe, said: “We are thrilled to 
build on our successful collaboration and 
valued partnership with Thirteen Group by 
securing this latest contract award.
“Alongside the delivery of much-needed 
affordable homes, we will engage within 
the local community by providing local 
employment, apprentice training and 
procurement opportunities to support the 
next generation into their future careers.”

To find out more about Esh Construction, 
visit www.eshgroup.co.uk 

Esh Construction steps up to tackle North East housing need 
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Esh Construction has reached a key 
milestone in the delivery of a £12.4 

million retirement living development 
at Sunderland Road in Gateshead

Esh is now working on more than 200 affordable homes at 
County Durham’s first ‘garden village’ on the outskirts of 

Seaham in partnership with Karbon Homes



North East property 
consultancy appoints new 

managing partner
North East based property consultancy, Naylors Gavin Black, has appointed 
a new managing partner to spearhead a new era at the 40-strong business 
which is celebrating an expanding client base and increased turnover.
Keith Stewart, who heads-up the industrial agency team, takes over from Angus 
White who has led the business for the last six years.
Angus will continue as a partner at Naylors Gavin Black, focusing on property 
and asset management & consultancy – a role he has done for the past 25 years.
Keith commented: “A succession plan regarding the managing partner position 
and business has been in the works for some time. It’s an honour to take up this 
new role. It carries a lot of responsibility and prospects, and I’m excited for the 
future.
“I’d like to thank Angus who has led the practice to a strong position - and the 
whole team for their hard work to get us where we are today.
“The business is going through a lot of progressive changes currently. Our 
office move last year was a catalyst for planning ahead for our future and we 
have a new ambitious three-year business plan in place.”
The firm, based at One Strawberry Place in Newcastle city centre, provides the 
full range of commercial real estate services to clients including Buccleuch, 
Cleveland Cable Company, UK Land Estates, Newcastle International Airport 
and Aviva – working across the whole of the UK.
Naylors Gavin Black is a member of the Commercial Property Network - a 
collective of privately owned commercial property firms which span the UK - 
giving the firm a presence in every UK region.    

www.naylorsgavinblack.co.uk
Keith Stewart, new Managing Partner at Naylors Gavin Black

The Renters’ Rights Bill: What 
every landlord needs to know
As the Renters’ Rights Bill moves closer to becoming law, landlords across the UK 
should prepare for some of the most significant changes to the private rented sector 
in recent years. The Bill, which returned to the House of Lords on 14th October 2025 
for further consideration, is expected to receive Royal Assent shortly after.
Once enacted, the Renters’ Rights Act will bring several key reforms that will alter the 
way landlords manage tenancies. Among the most notable changes are:
	� The end of fixed-term Assured Shorthold Tenancies (ASTs), replaced by Periodic 
Assured Tenancies.

	 Tenants will be required to give two months’ notice before leaving a property.
	� New restrictions on Section 8 grounds, with some not applicable during the first 12 
months of a new tenancy.

	� Landlords must provide two months’ notice to increase rent under the revised 
Section 13(2) rules.

	� The introduction of a Private Rented Sector Database and the Landlord 
Ombudsman, both designed to improve accountability and transparency within  
the industry.

These updates are intended to create a fairer and more consistent rental market, but 
they will also demand that landlords stay informed and compliant with the new legal 
requirements.
At Wright Residential, we understand how complex legislative change can be. Our 
experienced team is closely monitoring the Bill’s progress and will provide clear, 
practical guidance once the final provisions are confirmed.
If you’re unsure how these reforms might impact your properties or portfolio, we’re 
here to help you navigate the transition with confidence and peace of mind. 

Contact Wright Residential. 
For advice or support, call 0191 240 1818 or email  
catherine@wrightresidential.co.uk
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How will a ban 
on upward-only 

rent reviews 
affect you?

By Emily Seager, Lease Advisory 
Partner at Knight Frank, Newcastle.

The government’s proposal 
to ban upward-only rent 
reviews in commercial 
leases aims to make rents 
more responsive to market 
conditions and rebalance the 
landlord-tenant dynamic. 

However, its implications for landlords, 
tenants, and investors are far-reaching and 
complex.

How things stand
Upward-only rent reviews, linked to open 
market rents, have long defined commercial 
leases across England and Wales. They 
guarantee that rent will never fall during 
the lease term, even if market conditions 
weaken.
For landlords, especially institutional 
investors such as pension funds and REITs, 
this provides predictable income, supports 
valuations, and reassures lenders.
For tenants, however, it can mean paying 
above-market rents during downturns, 
reducing flexibility and increasing financial 
pressure.

The proposal and timings
The English Devolution and Community 
Empowerment Bill is at committee stage. 
There’s still time for amendments and we’re 
months away from achieving Royal Assent 
but upward-only rent reviews look set to 
disappear in England and Wales.
The ban would apply to most commercial 
leases under the Landlord and Tenant Act 
1954, including retail, offices, industrial, 
hospitality and not-for-profit sectors. It will 
only impact new leases granted after the 
legislation comes into force and will not 
affect existing leases.

What’s being banned
The legislation targets any clause preventing 
rent from falling - whether tied to open 
market value, turnover, or indexation. 
Anti-avoidance provisions will override 
attempts to sidestep the rules, such as side 
agreements or rent floors. Compliant clauses 
must allow rent to move both up and down 
in line with market evidence or agreed 
formulas. Stepped uplifts and caps will still 
be permitted, with further clarification 
expected through secondary legislation.

Implications for tenants
For occupiers, the change could bring 
several benefits:
	� Flexibility: Rents may now fall during 
downturns, offering relief when trading 
conditions weaken.

	 �Transparency: Leases could become 
simpler, with fewer one-sided clauses.

	� Negotiating power: Tenants could be 
in a stronger position as a key point of 
leverage for landlords is removed.

However, landlords will likely adjust 
by seeking higher starting rents, fewer 
incentives, or shorter lease terms to offset 
potential income volatility.

Implications for landlords and investors
Landlords face the greatest challenge: the 
loss of income certainty. Rental streams 
could fluctuate, affecting valuations and 
loan security. Pension funds and long-term 
investors may view such assets as less 
attractive without guaranteed rent floors.
Likely market responses include:
	� A shift to stepped or index-linked rents 
(without collar) allowing rents to track 
inflation.

	� Shorter leases, though this risks higher 
turnover and void costs.

	� Higher starting rents and reduced upfront 
incentives.

	� More conservative lending and valuations 
as banks factor in rental volatility.

	� A two-tier market emerging between old 
“up-only” and new “up/down” leases, 
complicating valuations.

Practical considerations
The impact will vary by sector. The retail 
market - already accustomed to turnover 
rents and shorter leases - may see limited 
disruption with a reform to business rates 
far more pressing.
Office and industrial/logistics markets are 

likely to see a widening gap between prime 
and secondary stock, particularly as greater 
uncertainty around income predictability 
will increase the threshold at which 
development becomes viable - likely leading 
to reduced supply in the medium term 
(which may drive higher rental growth for 
new, high quality stock). 
A period of uncertainty is likely meaning 
lease negotiations may stall while parties 
await clarity, while others may rush to 
complete deals before the ban takes effect - 
creating short-term market distortions.

Strategic actions
For landlords and investors:
	� Review portfolios for exposure to upward-
only leases and be proactive with tenants.

	� Engage early with lenders to discuss 
potential financing impacts.

	� Explore compliant rent models such 
as stepped, turnover-based, or hybrid 
structures.

For tenants:
	� Review lease expiry and renewal timelines 
to decide whether to delay negotiations.

	� Factor possible rent review changes into 
budgeting.

	� Consider index-linked reviews or shorter 
cycles to align with business planning.

Conclusion
The commercial property market will adapt 
to the ban on upward-only rent reviews, as 
seen in other countries, but the transition 
will bring short-term disruption.
Businesses should use the coming months 
to plan strategically - review lease portfolios, 
seek expert advice, and prepare for 
negotiations under a new framework that 
could fundamentally reshape the leasing 
landscape in England and Wales.

Contact: 0191 594 5046 
emily.seager@knightfrank.com
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Getting around
I guess that the majority of 
readers of Northern Insight 
live in an urban environment 
– in the city including the 

suburbs, or one of our larger 
towns such as Morpeth, 
Alnwick or Sunderland or 
maybe at the coastal trio of 
Tynemouth, Cullercoats and 

Whitley Bay. 

We are actually quite lucky in having 
a decent road system – the A1 and A19 
north to south, and the A69, A184 and 
A1058 east to west, and several other dual 
carriageways as well as other fast roads. 
We can reach London in less than three 
hours and buses and the Metros are, when 
they are running, a boon to commuters. 
We are still waiting for Stadler to get the 
rest of the new Metro cars into service to 
improve reliability and quality of service, 
but at least the convenient route is in 
place. 

Or is it? I am a member of the Metro 
Facebook page and another member 
said the Metro was not fit for service 
because it served an old economy – citing 
in particular the shipyards. When I was 
young however, the local “Tyneside Loop” 
had two major differences to the system 
we enjoy today. Firstly, the main junction 
of the service is now Monument, right in 
Newcastle City Centre, not half a mile south 
at Central Station, and this has brought 

the service to the businesses of Newcastle 
as well as Sunderland. Soon hopefully 
(soon being a relative word) it will connect 
Washington to our City Centres. But in the 
meantime the second part of the loop, the 
Riverside line, was closed 54 years ago. This 
really was a line for the Tyneside shipyards 
– although it would have also been useful 
for me as then there was a station within 
easy walking distance of St Peter’s Basin. 
Like the chicken and egg - should transport 
go to home and work centres or do home 
and work centres go to transport? If we 
analyse the situation in my lifetime, I 
would say, the demand built the transport 
but before then did transport build the 
demand? In London John Betjeman coined 
the phrase “Metro Land” - do not we have 
our own Metro Land (albeit based on the 
Metro system) it isn’t too many generations 
ago that Gosforth, Benton, Monkseaton, 
Boldon and Pelaw were rural or semi-rural 

settlements, often based around mine 
workings, but their growth came with 
the introduction of the railways, which of 
course is a Geordie invention, thanks to 
George Stephenson. 
I believe we should capitalise on our public 
transport system. Catch a Metro from 
Sunderland to Newcastle and you won’t 
be far from the sea to open countryside to 
each City Centre, catch one from Newcastle 
to the Coast via Four Lane Ends then  
before you see the sea you will pass, at least 
speed, past corn and rape fields. Many 
people do drive into the City Centre and 
other hubs, but not all the cars do any more 
than move a parking bay from outside at 
home to outside of work. We need people 
in all town centres to keep them alive, but if 
we can just get our public transport better, 
we will do this so much more successfully. 

www.bivbowes.com
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The County Durham-headquartered 
developer has chosen Yarm-based 
designers Cocoon & Bauer to work on 
the Hawthorne show home at its new 
Cornfields site, which sits on the southern 
edge of the town.
Cocoon & Bauer is working with the Banks 
Homes team to finalise the colour schemes, 
furniture, furnishings and fabrics within 
the four-bedroom detached property, 
which is one of two show homes at The 
Cornfields that are scheduled to open their 
doors Friday 28th November.
A customer experience centre has now 
opened at the site, with the first homes 
expected to be ready for buyers to move 
into around the end of the year.
Based on Yarm High Street, Cocoon 
& Bauer works across the residential, 
commercial and hospitality sectors, 
delivering bespoke property designs for 
private and commercial clients across the 
North East and beyond.
Casey Hall, interior designer at Cocoon 

& Bauer, says: “Our aim was to create an 
inspiring design flowing right through the 
property that allows potential homebuyers 
to visualise themselves living at The 
Cornfields and to see how they might adapt 
these high quality, modern homes to their 
own requirements.  
“It’s an amazing project for us to be 
working on with the Banks Homes team 
and having it right on our doorstep makes it 
extra special.”
Banks Homes has started work on building 
up to 109 high quality family homes at The 
Cornfields, which will include a total of 11 
different property designs that range from 
three to five bedrooms.
All the properties will be fitted with smart 
heating systems, air source heat pumps and 
electric vehicle car charging points, while 
a number of the house types will also come 
with underfloor heating.
Aisling Ramshaw, head of sales and 
marketing at Banks Homes, says: “Banks 
Homes creates sustainable, future-proofed 

homes that provide style as standard and 
support healthier, happier lives for the 
families living in them.

“Our mission is to bring together striking 
design, future-proof sustainability and 
desirable locations to create a new 
blueprint for contemporary living.

“The Cocoon & Bauer team has taken these 
principals and created a brilliant design 
for our Hawthorne show home at The 
Cornfields that accentuates everything that 
the property has to offer and will help to 
enhance the emotional connection that 
homebuyers make with it when they first 
visit.

“The Cornfields is just a ten-minute walk 
from the centre of the historic market town 
of Yarm, one of the region’s most beautiful 
and sought-after places to live, and we 
know there’s going to be a huge amount of 
demand for the new homes that we’re now 
building.”

New homes are now available at The 
Cornfields in Yarm from £325,950. For 
further information, please visit www.
bankshomes.co.uk/developments/the-
cornfields or call 0191 378 6205.

For further information on Banks 
Homes’ growing portfolio of residential 
developments across the North East and 
Yorkshire, which includes Cathedral 
Meadows at West Rainton, The Pastures 
in Hambleton near Selby and the super-
luxury Symeon Manor in Durham City, 
please visit www.bankshomes.co.uk

Banks Homes turns to local 
interiors experts for show home 
design at The Cornfields in Yarm
Housebuilder Banks Homes has brought in local interior 
design experts to help create one of the show homes at its 

first residential site in the Tees Valley.



The connection with the Civic Centre 
dates to its opening in 1968, when 
Mike’s father, Terry, and a colleague, 
meticulously carved more than 26,000 
letters and numbers onto the wall to 
honour the city’s most distinguished 
citizens and historic figures. 
Opened by King Olav V of Norway, 
Newcastle Civic Centre is a landmark of 
modernist architecture and civic pride. 
Designed by city architect, George Kenyon, 
the building replaced the old Victorian 
Town Hall and quickly became the heart of 
Newcastle’s local government.
Classic Masonry is a specialist in 
stonemasonry and architectural precast 
concrete, based in North Tyneside with 
Mike and Paul Bennett, senior stonemason, 
carrying out the precise lettering on the 
most recent project.
With over thirty years of experience across 
all sectors of the construction industry, 
the company offers a comprehensive 
range of services, including design 

development, stone sourcing and 
selection, cutting, profiling, carving and 
fabrication. It undertakes both new build 
masonry construction and restoration 
and conservation projects, which include 
cleaning, decontamination and facade 
consolidation. Its expertise spans both 
modern and historic environments.
Mike Moody, managing director, Classic 
Masonry, said: “It is a real privilege 
to continue a family tradition that 
stretches back decades and to contribute 
to something so deeply embedded in 
Newcastle’s history. This project holds 
specific meaning for me, as my father 
carved many of the original inscriptions 
on the Civic Centre’s walls. To now follow 
him and add to that legacy is something 
of which I am incredibly proud. My 
son, Michael, is carrying on the legacy, 
also, working in the business as an 
associate director, heading up our design 
department.
“It is not just about craftsmanship, it’s 
about honouring the legacy of those who 

have shaped the city, helped it prosper 
and added to the Geordie pride. We are 
honoured to uphold the standards set by 
those before us and to continue Classic 
Masonry’s role in marking Newcastle’s 
historic milestones.”
Cllr Karen Kilgour, Leader of Newcastle 
City Council, said: “The walls of the Civic 
Centre’s Banqueting Hall are steeped in 
history, forever recognising many of our 
city’s most distinguished residents who 
all helped shape Newcastle into what it is 
today.
“Classic Masonry has been a central 
character in the stories our history 
continues to tell, having made the first 
inscriptions during the Civic Centre’s 
construction and continuing to do so for 
decades since.
“My own father’s name, as a former Lord 
Mayor of Newcastle, is among the many 
notable figures to be inscribed there, and 
it always gives me an enormous sense of 
personal pride to see him represented 
there alongside so many who have played 
such important roles on behalf of our great 
city.
“It’s fantastic to see such a skilled, 
traditional craft continuing to be carried 
out today. As one Geordie following in 
her father’s footsteps to another, I’d like 
to congratulate and thank Mike and 
all at Classic Masonry for their valued 
contributions to Newcastle over so many 
years.” 

classicmasonry.co.uk

Celebrating Geordie Pride for  
over 60 years

Nearly 60 years since his father was first commissioned 
to provide carvings for the historic banqueting wall at 

Newcastle Civic Centre, Mike Moody, managing director of 
Classic Masonry, has continued the family tradition.

L-R: Mike Moody, managing director at Classic 
Masonry with son, Michael Moody
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One year on
GFW marks milestone year of 

opportunity, evolution  
and team growth.

Leading property consultancy GFW 
(formerly George F. White) marks a 
pivotal year of growth, with six key new 
hires alongside significant client and 
partnership growth.
Since unveiling its new brand identity 
and vision in 2024, GFW has strengthened 
its expertise and expanded its team 
with strategic appointment and internal 
promotions across key areas of the 
business, creating fresh opportunities 
for clients and partners alike, amidst a 
challenging economic climate.
Among the six recruits was Partner Simon 
Heydecke who joined earlier in the year 
from Greggs PLC, bringing over 15 years 
of expertise in commercial property and 
strategic asset management, and Associate 
Surveyor and RICS Registered Valuer 
Dan Matthews, whose expertise further 
strengthens GFW’s valuation services.
Reflecting on his time at GFW, Simon said:
"Joining GFW has been really exciting from 

the start. Everyone on the team brings 
incredible expertise and a collaborative 
spirit, which is helping us create real 
opportunities, not just for our clients, 
but for each other as well. We’ve got big 
plans for the rest of this year and into 
2026, with plenty of exciting projects and 
opportunities on the horizon."
Internally, GFW continues to invest in 
training and development to ensure its 
people are equipped to meet rising demand 
across key sectors, including farm business 
management, strategic land promotion, 
property management and planning.
Reflecting on the past year, Richard 
Garland, Managing Partner said: “When we 
rebranded as GFW last year, our aim was 
to refresh our brand to reflect who we are 
today, keeping a nod to our heritage but 
showcasing the breadth of expertise we 
offer and our forward-looking approach. A 
year on, we’re proud to say we’ve achieved 
exactly that.
“This has been a year of opportunity 
and resilience. We’ve widened our team, 
strengthened our services, and built on 
trusted relationships that are opening 
doors to projects of regional and national 
significance. The economic backdrop may 
be challenging, but our depth of expertise 
means we are well placed to help clients 
navigate uncertainty and unlock growth.” 

Over the last 12 months GFW has 
supported rural clients through changes 
to grants, subsidies and tax legislation, 
leading to strong demand for valuation 
and succession planning services. 
Commercially, the practice has expanded 
its property management offering, grown 
its commercial client portfolio and set up 
more integrated management services 
for improved efficiency and service. For 
development clients, GFW has been at 
the forefront of a number of nationally 
significant developments, including 
strategic land promotion of all scales up 
to garden village schemes and energy 
and data schemes of significant scale, all 
which have drawn on in house planning 
and masterplanning support, reflecting the 
renewed ambition for development across 
the North East and wider UK.
Richard added: “The next 12 months 
will be a fascinating period politically 
and economically. We have deliberately 
invested in the areas of our team where 
we see opportunity in the market and 
as a result, we are uniquely placed to 
help clients deliver complex and multi-
disciplinary projects of increasing regional 
and national  significance. We’re excited 
to play our part in the region’s ambitious 
growth story.”

gfwllp.co.uk

L-R: Dan Matthews - Associate Surveyor, Richard Garland - Managing Partner, Simon Heydecke - Partner
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Sell            home with us

GFW have been selling homes across                                                  
the region for over 46 years.

Covering the North East and Yorkshire
we’re committed to showcasing your home,
securing the right sale, and providing clear, 
supportive guidance throughout the process.

Get the best price 
for your home without 
the high fees

0333 920 2220 gfwllp.co.uk

Book your free consultation today.
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Horizon Works 
energises marketing 
for Make UK Defence 

members
UK SMEs have been given additional 
support in entering the defence sector, 
through industrial marketing specialist 
Horizon Works.  
The Blyth-based company is a partner 
in the Make UK Defence Fit For Defence 
programme, a bespoke business 
improvement initiative for organisations in 
the defence sector.
Through the programme, Horizon Works 
delivers free marketing healthchecks 
for Make UK Defence members, giving 
them a fresh perspective on their brands, 
content, websites, social media, SEO, PR 
and assets. It has helped SMEs to reshape 
their marketing for the defence industry, 
and supported businesses in improving 
their communications for engagement 
with primes and the manufacturing supply 
chain. 
Samantha Vassallo, Managing Director 
of Horizon Works, said: “With a renewed 
focus on building sovereign capability and 
the Government committing to boosting 
MOD spending with SMEs directly, 

manufacturing and engineering SMEs have 
a major opportunity to integrate into the 
UK’s defence supply chains.
“The Fit for Defence programme is playing 
a key role in helping companies seize this 
opportunity and we’re proud to be part of 
this initiative.”
Make UK Defence is a member-owned 
defence trade association, part of Make 
UK – the manufacturers’ organisation. It 
champions and supports the UK’s defence 
supply chain.

Gate 7 joins Prime 
Minister on first major 
trade mission to India

Harry Wickham, Managing Director 
of global decal manufacturer, Gate 7, 
recently joined the Prime Minister Keir 
Starmer, Business Secretary Peter Kyle, 
and prominent CEOs, entrepreneurs, 
university vice-chancellors and cultural 
leaders on a trade mission to Mumbai. 
The 125-strong delegation marked the 
largest ever Government trade mission 
to India. 
Founded in Gateshead, Gate 7 is a leader 
in designing and manufacturing decals 
for vehicles, plant and machinery and 
the business has grown its international 
presence with a manufacturing 
facility in the U.S. and more recently a 
manufacturing facility in India. 
Harry Wickham commented “I was 
incredibly honoured to be part of this 
historic trade mission and hear firsthand 
how the government is planning to 
grow its trade with India to help British 
businesses and people.
“As a business who has made a significant 
investment in India with the opening of 
our Pune facility, we are excited to see how 
the new trade deal will help us to unlock 
new opportunities, break down barriers 
and drive growth.”
This year marks Gate 7’s 25th year in 
business and the company is continuing to 
grow in international markets.

Parker inspires the next 
generation at STEM 

Event
Parker Hannifin, a global leader in motion 
and control technologies, has helped to 
kickstart an interest in manufacturing 
and engineering careers in North East 
students at the recent STEMFest event.
STEM Ambassadors from Parker’s Birtley 

and Gateshead UK sites exhibited at the 
three-day STEMFest event at Vertu Motors 
Arena, Newcastle, 7th – 9th October.
Parker’s STEM Ambassadors, who are 
drawn from departments across the 
company, including engineering, finance 
and HR, led students through a number 
of activities which showcased filtration 
processes and the benefits of single-use 
technology.
Richard Purdy, Project Engineer and STEM 
ambassador at Parker said: “Once again 
I’m heartened by the inquisitive nature of 
the students that attended STEMFest. Their 
enthusiasm was matched by the STEM 
Ambassadors in attendance who, like me, 
were able to engage them with a wide range 
of activities. It was especially beneficial to 
have our apprentices on the stand who were 
able to share their recent experiences.”
Students, who ranged from 9-13 as 
well as those studying GCSEs had the 
opportunity to discover how Parker’s 
technology and product portfolio is 
used across a wide range of industries, 
including manufacturing, energy, process, 
biopharmaceutical and food and beverage.



The North East Automotive 
Alliance is a dynamic, 
industry-led cluster, driving 
the region’s position as a 
global centre for automotive 
and electrifi cation expertise

Join the NEAA and 
embed your business into 
the automotive sector

Unlocking value, 
visibility and growth 
for the North East 
Automotive sector 

• Supporting sector engagement

• Facilitating collaboration 

• Creating new opportunities

• Improving capabilities

• Providing strategic guidance
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enquires@northeastautomotivealliance.com 
or visit: northeastautomotivealliance.com

Scan the 
QR code to 
find out more
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Keeping offices 
safe, one plug at 

a time
By Richard Ayre, DRA PAT Testing

Before I became an electrical 
safety specialist, I spent a 
decade working in offices 
— dealing with the same 
buzzing phones, coffee 

breaks, and tight deadlines as 
most office teams.

So when I moved into the world of 
Electrical Equipment Testing (PAT testing), 
it felt natural that offices would become 
my specialist area. After all, I know 
firsthand how important it is to keep your 
workplace running smoothly — and safely.
Over the past 15+ years, I’ve learned that 
testing office equipment isn’t as simple as 
plugging in to a tester and ticking a box. 
Computers, monitors, and other sensitive 
electronics need careful handling and 
proper shutdown procedures. The last 
thing you want is for your computer’s 
motherboard to go “pop” because someone 
pulled the plug too quickly.
That’s where experience really matters. 
At DRA PAT Testing, we’ve refined our 
methods to make the process as smooth 
and disruption-free as possible. My team 
and I know how to work efficiently in busy 

office environments — ensuring everything 
is tested thoroughly without interrupting 
your workflow. We even have an ex-IT 
engineer on our team, adding another layer 
of expertise to what we do.

Respecting your workspace
Two things office managers often dread 
during PAT testing are:
   1. �Engineers who unplug equipment 

without warning.
   2. Servers being accidentally shut down.
We never do that. Before we touch a single 
plug, we check every screen. If a user 
is still logged in, we’ll consult with you 
before shutting anything down. Even if the 
computer isn’t logged in, we always power 
it down correctly, not just yank the lead 
out. Once testing is complete, we’ll plug 
everything back in, power it up, and make 
sure it’s all working as it should.
Servers, of course, are another matter 
entirely. These are the beating heart of 
many offices, and shutting them down 
incorrectly can be catastrophic. We never 
power off a server ourselves — that must 
always be done by your IT professional. 
Instead, we’ll work with you to find the best 
solution, whether that’s visual inspection, 
thermal imaging, or testing during planned 
maintenance.

Working around you
We understand that downtime costs money. 
That’s why we offer flexible scheduling to 
suit your business. Most of our office clients 
choose to have PAT testing done during the 
working day, and in most cases, it causes 
no more disruption than a coffee break. 
We’ve tested equipment in hospitals, police 

stations, and call centres — all while staff 
carried on with their work.
If daytime testing isn’t ideal, we’re happy 
to arrange evening or weekend visits. 
Whatever works best for you, we’ll make it 
happen.

No shocks – financial or electrical
One of the biggest surprises for office 
managers comes when it’s time to count 
up the number of items that need testing. 
Many assume a “desk” equals one or two 
items — a computer and a monitor. But 
when you include all the leads, adapters, 
and extensions, that single desk might 
actually have six or more items to test. 
Multiply that across an office, and your 
estimate of 200 items could quickly become 
800.
That’s why I prefer to visit in person before 
quoting. A quick site visit means I can 
see exactly what’s involved, explain the 
process, and make sure you have a clear 
understanding of what the job entails. 
No unexpected costs, no surprises — just 
straightforward, honest service.

Let’s keep your office safe
PAT testing doesn’t have to be a headache. 
With the right experience and approach, 
it can be simple, efficient, and hassle-free. 
So when you’re ready to arrange your office 
PAT testing, why not give me a call? I’d be 
happy to pop in, have a chat, and see how 
we can keep your workplace safe — without 
disrupting your day.

Contact DRA PAT Testing 
0191 666 1009   |   07778 416 850 
www.draelectricals.co.uk

Richard Ayre
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+44 (0)191 438 0200   ||  www.my-act.co.uk   ||   sales@act-group.co.uk   

Setting New Standards in the Accurate Prescription of Cutting Tools, Machine Lubricants & Vending Machines Since 2006 

ASK ACT
Engineers, Creatives, Designers & Makers – This is for YOU

Michael Richardson.
20 Questions for. 
20 Years.

 We have our own 
logistics team at ACT. 
I won’t outsource reliability.

ACT GROUP  -  THE RIGHT CUTTING TOOLS & LUBRICANTS. ON TIME. EVERY TIME.

.Question 4 of 20.
Each issue, founder Michael Richardson answers one of 20 
questions, exploring 20 eventful years of ups, downs and more, at 
the Northeast of England headquartered ACT Group.

HHooww  ddoo  wwee  mmeeaassuurree  hhooww  wwee’’rree  ddooiinngg??

“There’s a lot to be said for gut feeling. But I like data too. Tracking 
progress. So here are some numbers. So ‘we’ can compare 
ourselves to ‘them’. And, if they like, so ‘they’ can compare 
themselves to ‘us’. After all, someone’s got to be Number One!

o 4 branches across 3 countries.
o 6-vehicle logistics team. I won't outsource reliability.
o 3 million+ individual stock items.
o 5 people in front-line customer services.
o 6 people in outbound technical support.
o Double-figure percentage annual turnover growth. 
o Customer-retention percentages increase annually. Our first 3 

customers, from 2006, are still customers today.
o Vending machine installations increase annually.
o On-site stockholding increases by volume and value annually.
o Multi-channel access growth is a reality. Physical catalogue. 

Phone. Drop-in. Appointment. Hand-delivery. E-commerce. And 
even me turning up at 1am in the morning to hand deliver a 
single mission-critical cutting tool. (Yes, I was tired!)

“And one of our latest software developments even measures - in 
pounds and pence - the cost saving to the client of getting the right 
tool, faster, every time, from ACT.  We don’t just say we make a 
difference. Customers can see it, too.”

Next Time: PPrrooggrreessss..  WWhhaatt  aarree  wwee  
aaiimmiinngg  ffoorr  iinn  22002266??

ACT Group
Covering 50,000 square miles. 
England, Scotland & Northern Ireland.

“
.Irresistibly Interesting Stories for Engineers, Creatives, Designers & Makers.

WALKING INTO POSSIBILITY
Have you visited ACT Group Hub yet? In Gateshead? It’s an 
eye opener (and a mind opener).

https://www.my-act.co.uk/act-news/walk-into-
possibility/

BEST ENGINEERING COMPANIES?
Written just last month, by Brooke Becher, here are over 50 of 
the world’s best engineering companies. Do you agree?

https://www.my-act.co.uk/act-news/best-engineering-
companies/

ENGINEERING TRIVIA. ARE YOU A WORLD CLASS 
ENGINEER?
Can you can get them all  correct? 144 ‘water cooler’ 
questions on engineering.

https://www.my-act.co.uk/act-news/engineering-trivia-
are-you-a-world-class-engineer/

TV SHOW FOR ENGINEERS?
On Reddit, somebody asked, ‘What do you think a tv show 
about engineers would look like? 600 answers later…

https://www.my-act.co.uk/act-news/tv-show-for-
engineers/

Never miss a story. Join GROUPTHINK Newsletter at www.my-act.co.uk 
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When 22-year-old Bobbi Bowman decided she wanted to train 
as a teacher, she knew exactly which school she wanted to learn 
her vocation – the very primary school she herself attended as a 
child.
“I wanted to become a teacher because I wanted to inspire other 
people the same way I was when I was at school,” explains Bobbi, 
a graduate from Durham University with a degree in business 
management.
Bobbi stayed in touch with the teachers at St Godric’s Catholic 
Primary School in Wheatley Hill and volunteered a day a week 
before starting the Teach First SCITT programme with Bishop 
Chadwick Catholic Education Trust in September. 
“I have always loved working with children; I just love being 
around children,” she says.
“Because I was already volunteering with a BCCET school, it felt 
natural to do my teacher training with the Trust. I’m feeling very 
nervous and excited. My first impressions of the programme 
have been brilliant; it is so well organised. Even though I knew 
the teachers at the school, I didn’t know many other people at the 
Trust, but everybody has been lovely.”

Bobbi is in good company as 100% of last year’s trainees secured 
teaching roles at the end of their training. BCCET has 25 primary 
schools and five secondary schools across East Durham, South 
Tyneside and Sunderland. Trainee teachers receive one-to-one 
support from experienced mentors, hands-on experience and high-
quality training.
The course is not only designed for recent graduates like Bobbi. 
Alex Dyssell, 33, previously worked as an English teacher in South 
Korea for several years before starting the Teach First BCCET 
programme in September at St Matthew’s Catholic Primary School 
in Jarrow.
Chloe Harvey, 26, has a Master’s in music and is a trainee 
secondary school teacher at St Anthony’s Girls’ Catholic Academy in 
Sunderland.
She has wanted to become a teacher since she first picked up a 
musical instrument 19 years ago when she was in Year 3 and met an 
inspirational violin teacher who first introduced her to music.
“From that point, there was a fire lit in me, and I absolutely loved it 
and the more that I engaged in music, the more I wanted to pursue 
this and give other people that feeling,” she says.
“When I did my research on teacher training programmes, I looked 
at different educational trusts and I loved BCCET’s values and the 
aspirations that the Trust has for its students regardless of their 
background or ability.”
Applications are now open for September 2026. Courses are 
available in Primary 4-11, Primary 3-7 and Secondary in Maths, 
English, Biology, Chemistry, Physics, History, Geography, RE, 
Music, PE and MFL. 
To be eligible to apply, you will need: an undergraduate degree or 
equivalent, to demonstrate significant knowledge in the subject you 
are applying to teach (either through your degree qualification, A 
Levels or relevant experience), and Grade 4 (C) or above in English 
and maths GCSEs or equivalent qualification. 
To teach primary, you will also need Grade 4 (C) or above in science 
GCSE.

For more information about the Teach First BCCET programme, 
visit Teach First/SCITT | Bishop Chadwick Catholic Education 
Trust or email teach@bccet.org.uk

Could you become a teacher?
Teach First BCCET SCITT applications are now open.

Bobbi Bowman

Chloe Harvey Alex Dyssell



Rooted in Sunderland.  
Leading in Education.

Sunderland’s only independent school  
for young people up to the age of 16.

Argyle House School, 
19/20 Thornhill Park, Sunderland, SR2 7LA

t:  0191 510 0726
admissions@argylehouseschool.co.uk  

“The curriculum helps pupils to develop and 
extend their knowledge and understanding 
so that they are prepared effectively for the 

next stage of their education.”

-  Independent Schools Inspectorate,  
September 2025

Join us for our Open Morning on  
Wednesday 26th November from  
9.30am to 11.30am.

Meet the Head on Friday 28th  
November from 9.30am to 10.30am.

Booking essential for all our events.  Scan the QR code or email admissions@argylehouseschool.co.uk



RGS Newcastle, 
in our own words 

By The Royal Grammar School 
(RGS), Newcastle. 

We are proud to be the  
only independent school  
in Newcastle offering  
co-education across  
every year group. 

From Year 3 to Year 13 for over 25 years, 
and to be one of the very few schools 
across the world to be celebrating 500 
years of excellence in education – across 
all three key pillars in life at RGS: region-
leading academic success, impactful 
pastoral support, and our inspirational 
co-curricular programme which 
instils our students with life skills and 
confidence.
But what truly makes life at RGS so special? 
In their own words, our RGS leaders share 
what sets our community apart (for our 
students and families): 

“What makes RGS special is the deep sense 
of belonging that runs through the school, 
fuelled by strong values shared by families, 
staff and children. The Superpowers in the 
Junior School and the four pillars in the 
Senior School have allowed a significant 
focus on character development, emotional 
regulation and the joy of education. 
“I think there has often been a 
misunderstanding about academic success 
and pastoral care – that a school offers 
one or the other – but the RGS has proved 
that it’s possible to be both highly caring 
and highly ambitious in the classroom. 
When you then add the huge and varied 
co-curricular programme, you have the 
reason why RSGS is so special – an all-
round education.” - Mr Miller, Head of RGS 
Junior School. 

“As both a current parent and Headmaster, 
I believe what truly sets RGS apart is not 
only its academic excellence, but the 
warmth and inclusivity that define its 
community. It is this unique combination 
that makes RGS a genuinely exceptional 
school.
“Visitors consistently remark on the 
genuine welcome they receive - a reflection 
of the school’s strong sense of belonging 
and care. Diversity and inclusion are 
not just values at RGS; they are lived 
experiences. We celebrate individuality and 
ensure that every student, regardless of 
background or need, feels seen, supported, 
and empowered. 
“While RGS is rightly known for its 
outstanding academic results, what is 
particularly impressive is that these 
achievements place the school in the top 
1% nationally when compared to students 
of similar ability elsewhere. This includes 
students with Special Educational Needs 
and Disabilities (SEND), highlighting our 
commitment to tailored support and high 
expectations for all. 
“Beyond the classroom, RGS offers an 
extraordinary breadth of cocurricular 
opportunities. From music and drama 
to sport, debating, coding, or outdoor 
pursuits, every student can find something 
that excites and inspires them. This rich 
variety of activities ensures that learning 
at RGS is not only rigorous but also joyful 
and fulfilling, preparing students to thrive 
both in school and far beyond.” - Mr Stanford, 
Headmaster of RGS Newcastle. 

“Sixth Form at RGS is about preparing 
students for life - not just academically, 
but personally and socially. The dedicated 
Sixth Form Team work hard to ensure that 
every student develops independence, 
leadership, and a strong sense of 
community. 
“Students are encouraged to explore their 
passions - whether through the Duke of 
Edinburgh’s Award, CCF, music, drama, or 
student-led societies. Everyone finds their 
niche, and the school brings out the best 
in each individual. They’re challenged, 
supported, and inspired to push themselves 
academically and personally.
“What makes RGS special for me is the 
personalised support which enables 
students to thrive. From tailored UCAS 
guidance and academic clinics to 
mentoring, wellbeing initiatives and a 
diverse co-curricular programme. Nothing 
is off limits; RGS Sixth Form is about 
broadening horizons, building confidence, 
and creating lasting memories.” - Miss 
Enevoldson, Head of RGS Sixth Form. 

Join us for our Open Morning on Saturday, 
15th November 2025, from 9.30am to 
12.30pm. You will be able to discover 
first-hand why there’s more to life at 
RGS across our Junior School, Senior 
School and Sixth Form - and to be part 
of a milestone moment in our school’s 
remarkable journey as we celebrate our 

500th anniversary. 

www.rgs.newcastle.sch.uk/admissions
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Mr Miller

Mr Stanford Miss Enevoldson
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The building blocks of  
future leaders 

Written by Geoff Laidler, Head of Dame Allan’s Junior School.

As the Head of a Junior School, educating boys  
and girls from ages 3 - 11, my days are often filled 
with the sounds of laughter in the playground, 
phonics lessons, and of exuberant amateur brass 

players during a music lesson. 

However, underneath this cheerful cacophony are many deliberate 
threads, which all come together to help shape our young people into  
the leaders of tomorrow. 

Emotional Awareness and Empathy 
As well as working their way through the curriculum, focusing on their 
literacy, numeracy, languages, and much more, from their first moments in 
school I see firsthand how teaching can begin to embed important values 
in our young people. One of the big things we work on at Dame Allan’s 
is ensuring every child feels happy and confident through our specialist 
pastoral care offering. With access to a dedicated wellbeing area - The Cosy 
Snug - plus counsellors, wellbeing assemblies, staff trained as mental health 
first aiders, and accessible mental health quiz software, Zumos, pupils grasp 
from a young age that understanding their emotions and the emotions 
of others is a key part of life. Not only does this build self-awareness, but 
crucially it embeds a strong sense of empathy - vital for any well-rounded 
young person making their way in an increasingly divided world.
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Geoff Laidler



Yes, you can be a Mentor
Leadership and mentoring skills are directly taught at Dame Allan’s 
at an early age. There are  lots of opportunities to get involved, 
such as our Digital Leaders Programme, which empowers pupils 
to develop their own tech skills and volunteer as peer mentors to 
teach younger pupils how to be more digitally savvy. 
Our Buddy Scheme too is another way that our pupils can take 
on some additional responsibility. Year 5 pupils ‘buddy’ up with 
Reception pupils to show them the ropes in the outdoor play space, 
to enjoy sessions playing and reading together, and even take trips 
out of school. Seeing pupils learn to take the lead and support their 
younger buddy is so rewarding, and offers them a fantastic chance 
to act as a role model and trusted friend. 

Try, try, try again
When looking at inspiring and nurturing the next generation, 
we must also consider the importance of helping pupils discover 
their passions, develop resilience, and enhance their social skills. 
All of this and more are developed via our thriving co-curricular 
programme, where Junior School pupils can choose from more 
than fifty activities each week - from football and dance, to Nature 
Club, Art Club, choir, and more. These clubs instil a need for 
timekeeping and organisation, offer the chance to mix with pupils 
they may not meet in their lessons, and help our young people 
to develop the resilience to keep trying if they find that they can’t 
score that winning penalty on the first try! 
Additionally, our co-curricular programme helps to instil a sense of 
community in our pupils, something that is increasingly valuable 
in a world that can be quite insular. For example, our pupils in the 
choir sing at hospitals and local care homes, whilst our GECO club 
carries out litter picks and plants gardens onsite for our whole 
community to enjoy.

When we think about what makes a successful leader, I’d argue that 
these traits of empathy, confidence, resilience, and community-
mindedness will hold any leader in good stead. And, if we can 
encourage those values in Junior School - alongside the usual fun of 
playground fresh air, budding friendships, and school lunch smiles 
- we can be sure that the next generation will be in good hands. 

For more information or to arrange a visit to Dame Allan’s 
Schools, please contact the Head of Admissions on 0191 275 0608 
or visit www.dameallans.co.uk
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Mowden Hall School in Stocksfield, 
Northumberland, is delighted to have 
been named Independent Prep School of 
the Year at the Independent Schools of the 
Year 2025 Awards.
As the independent school sector’s 
leading awards programme, the awards 
celebrate the transformative benefits of 
an independent school education and 
highlight the innovative, caring, and life-
enhancing experiences pupils enjoy. This 
year saw a record number of nominations, 
with judges praising schools for their 
resilience and commitment to nurturing 
future global citizens.

The winners were announced at a 
ceremony at The Law Society in London 
on Tuesday 14 October. When announcing 
the award, the judges commended Mowden 
Hall for its strong commitment to outdoor 
learning, academic breadth, and the 
nurturing of confident, curious, and kind 
young people.
Headteacher Phil Sturt said: “We are 
absolutely thrilled and deeply honoured 
to receive this national recognition. For 
a school in rural Northumberland to 
be named Independent Prep School of 
the Year is a tremendous achievement 
and a real testament to the passion and 

dedication of our entire community. I 
would like to thank our outstanding staff, 
our wonderful pupils, and our supportive 
parents, whose belief in what we do makes 
Mowden Hall such a special place. This 
award reflects the spirit, energy, and care 
that defines our school every single day.”

Set within 52 acres of beautiful 
Northumberland countryside, Mowden 
Hall School combines a strong academic 
foundation with a rich programme of 
co-curricular opportunities. With its 
caring ethos, emphasis on creativity, and 
commitment to helping children enjoy 
childhood to the fullest, the school offers 
an education that truly goes beyond the 
classroom.

This national accolade shines a light on a 
thriving North East school community that 
continues to inspire, innovate, and nurture 
future generations.

www.mowdenhall.org.uk
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National spotlight shines on 
Northumberland prep school
A rural prep school near Newcastle has won a  

prestigious national award.



Prestigious scholarship 
award for Mowden pupil
A talented Year 8 pupil from Mowden Hall  
School has been recognised with a major 

scholarship honour. 

Isla Odd has been awarded the Michael Palin All-Rounder 
Scholarship at Shrewsbury School, one of the UK’s leading 
independent schools.
Founded in 1552, Shrewsbury School has a long tradition 
of recognising exceptional talent through its scholarship 
programme. The All-Rounder Scholarship celebrates pupils who 
demonstrate outstanding aptitude in two specialist areas, chosen 
from Sport, Music, Drama, and either Art or Design Technology.
Isla, whose chosen specialisms were Sport and Music, impressed 
throughout a rigorous selection process and was chosen from 
hundreds of applicants across the country.
Headteacher Phil Sturt said: “We are absolutely delighted for 
Isla. This is a wonderful and well-deserved achievement.”
“The Michael Palin Scholarship is awarded to pupils who not 
only excel in their chosen areas but also embody enthusiasm 
and a love of learning - qualities that Isla shows every day. We 
are immensely proud of her, and I know the whole Mowden 
Hall community will join me in congratulating her on this 
outstanding success.”
Scholarship competitions are highly competitive, demanding 
commitment, resilience, and courage. Simply taking part is an 
achievement in itself, and all Mowden Hall’s Year 8 scholars are 
to be commended for their effort and determination this year.

www.mowdenhall.org.uk
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Isla Odd



        admissions@mowdenhall.org.uk
  01661 842147

Book your personal tour at Mowden Hall School today
and discover the #MagicofMowden for yourself:

Discover the Magic of Mowden...
Day and Boarding School in the heart of Northumberland.

Co-education for children aged 2-13 years

Mowden Hall School
Independent Prep

School of the Year 2025
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The inspection, a rigorous review of 
all aspects of school life including 
leadership, teaching, pastoral care, and 
safeguarding, confirmed that the school 
met every required standard.
This achievement comes as Argyle House 
recently celebrated 140 years of educational 
excellence in Sunderland, reinforcing its 
legacy as the city’s only independent school 
and a cornerstone of the local community.
The ISI report highlights the school’s 
commitment to high-quality education 
and its nurturing, inclusive environment. 
Inspectors praised the strong relationships 
between staff and pupils, noting that “Staff 
know the pupils well and are quick to 
offer consistent and effective support. As 
a result, pupils develop self-esteem and 
confidence.”
Early Years provision was singled out for 
particular commendation, with inspectors 
stating: “Leaders in the Early Years provide 
an interesting and stimulating curriculum. 
Children are encouraged to learn, play and 

form positive relationships. They develop 
respect, kindness and confidence.”
The report also recognised the 
school’s emphasis on moral and social 
development, stating: “Pupils learn about 
equality and respecting people’s rights to 
make individual choices. As a result, they 
are well prepared for life in British society.”
Older pupils impressed inspectors with 
their maturity and readiness for the 
future. “The curriculum helps pupils to 
develop and extend their knowledge and 
understanding so that they are prepared 
effectively for the next stage of their 
education,” the report noted.
Leadership and governance were also 
praised, with inspectors acknowledging 
that, “Governors provide effective oversight 
of school policies and the work of leaders 
and staff,” and that they “assure themselves 
that leaders have appropriate knowledge 
and skills to fulfil their responsibilities 
carefully and effectively.”

The school’s culture of kindness and 
inclusion was another highlight, with 
inspectors observing that “Pupils learn 
to be morally responsible and tolerant 
towards others,” and that “Pupils are 
provided with opportunities to provide 
help and service to others within the school 
community.”
Headteacher John Sample expressed his 
pride in the report, saying, “This inspection 
outcome is a testament to the dedication of 
our staff, the enthusiasm of our pupils, and 
the support of our families and governors. 
It reflects the spirit of Argyle House, a place 
where every child is valued and supported 
to thrive. As Sunderland’s only independent 
school, we are proud to have served this 
community for 140 years and remain 
committed to delivering an exceptional 
education for generations to come.”
The full ISI report is available on the Argyle 
House School website.

Families are invited to visit the school’s 
open morning on 26th November at 
9.30am, or meet with Head on Friday  
28th November at 9.30am. Email 
admissions@aryglehouseschool.co.uk  
to book.

www.argylehouseschool.co.uk

Argyle House School celebrates glowing  
ISI Inspection Report

Argyle House School in Thornhill Park, Sunderland,  
is proud to announce the outstanding results of its recent 

Independent Schools Inspectorate (ISI) inspection,  
which took place in early September.
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Hendrika takes  
Comedy Accolade 

Laugh Lines and Glory: New Comedy Talent 
Crowned at ‘A Sketch for Sammy’
The search for the North East’s next big 
comedy writer has found its champion! The 
Sunday for Sammy comedy scriptwriting 
competition, A Sketch for Sammy, has 
officially crowned a new recipient of the Ian 
La Frenais Award — and the laughs were loud 
and proud.
“We were thrilled to bring back A Sketch for 
Sammy as part of our mission to uncover 
and support fresh comedy talent,” said Ray 
Laidlaw, producer of the legendary Sunday for 
Sammy shows, which will once again storm 
Newcastle's Utilita Arena on 15th February 
2026.
Presented by the mischievously marvellous 
Kelly Rickard and Cal Halbert, the evening 
served up a full buffet of brand-new sketches, 
stand-up, and songs. The audience feasted on 
local humour — from the lovingly absurd to 
the gloriously daft — as emerging writers took 
their turn in the comedy spotlight alongside 
some familiar funny faces.
This year’s final featured original sketches, 
each with its own take on life in the North 
East. The night was rounded off with extra 
comedy chaos from Your Aunt Fanny and 
Metroland, plus music from Western Quay, 
all cheerfully held together by hosts Cal 
and Kelly, whose quick-fire banter kept the 
laughter rolling from start to finish.
Hendrika Segura Bigg from Heaton, whose 
brilliantly awkward and side-splitting look at 
Peeping Toms took the top spot, delighting 
both the judges and the audience.
The laughter continues when the next full-
scale Sunday for Sammy show hits the Utilita 
Arena on Saturday 15th February 2026.
www.utilitaarena.co.uk/events/detail/
sunday-for-sammy

The Beatles arrive at The Glasshouse
On Sunday 23 November, audiences at The Glasshouse can take their seats on the 
legendary stage of Sage One for an out-of-this-world listening experience: Afternoon 
Tea and Sgt. Pepper’s Lonely Hearts Club Band – The Beatles.
This is a first at The Glasshouse: a full album playback paired with afternoon tea, served 
in the same space where countless world-renowned artists have performed.
Guests will enjoy tasty scones, sandwiches and pastries, accompanied by tea, coffee or a 
glass of fizz. With world-class acoustics and lighting, this listening session presents a rare 
opportunity to experience Sgt. Pepper in a setting designed to elevate every sonic detail.
A kaleidoscope of sound, colour and experimentation, The Beatles’ eighth UK album 
pushed boundaries like never before, experimenting with rock, psychedelia, classical, 
Indian influences and music hall vibes. Capturing the spirit of the 1967 Summer of Love, 
it remains endlessly inventive and feels like stepping into a magical time warp. 

Iconic 80s movie comes to the stage
Producers Naoya Kinoshita, Kumiko Yoshii, John Gore and Kenny Wax are delighted 
to announce the UK premiere production of THE KARATE KID – THE MUSICAL will 
embark on a major UK Tour next spring, prior to the West End and Broadway. Written 
by Robert Mark Kamen, screenwriter of the original 1984 movie that launched a 40-year 
strong global franchise, with music and lyrics by Drew Gasparini, THE KARATE KID – 
THE MUSICAL will visit Sunderland Empire from Tuesday 14 - Saturday 18 July 2026.
The original Karate Kid blockbuster starring Ralph Macchio as Daniel LaRusso and Pat 
Morita as Mr Miyagi enjoyed spectacular box office success and wide critical acclaim, 
with Morita receiving an Academy Award nomination for Best Supporting Actor. The 
movie fast became a cultural phenomenon, launching a major global franchise that has 
included three movie sequels, a 2012 remake starring Jaden Smith and Jackie Chan and 
the popular Netflix series Cobra Kai (2018 – 2025). This year saw the release of the sixth 
movie, Karate Kid: Legends starring Jackie Chan and Ralph Macchio. THE KARATE KID 
– THE MUSICAL received its world premiere in St. Louis, USA in 2022, playing to sold out 
houses with rave reviews from audiences and critics alike.
Bringing the original, now legendary 1984 film to life on stage, this heart-felt coming of 
age story is reimagined through movement, music, and raw, energetic storytelling. At 
its heart is the powerful bond between Daniel LaRusso and Mr. Miyagi, who teaches that 
karate isn’t about fighting, it’s about balance, dignity, and respect.
A Tony Award-winning design team transform iconic cinematic moments into an 
emotionally charged, kinetic stage experience. Honouring the roots of the timeless 
story, this musical celebrates resilience, mentorship, and the quiet strength that bridges 
generations. Destiny is in your hands – wax on – wax off.

Join us as a
business
sponsor

417k
Social media

reach

50k
Yearly website visits

63%
Of audience from
NE3 postcodes

45k
visits per year





10th birthday for 
Project A
By Phil Hoffmann,  

Creative Development Producer at 
Newcastle Theatre Royal.   

On the 21st of September 
2025, Project A, Newcastle 
Theatre Royal’s professional 
acting course, hit double 
figures, turning the ripe  

old age of 10. 

Sitting here thinking about the actors, 
writers, dancers, directors, facilitators, 
stage managers and creators that have 
graduated from the course, I am left with 
a sense of great pride in them and all 
they have gone on to achieve: The acting 
jobs they have  won, the work they have 
created and the legacy they continue to 
forge as they travel through their creative 
careers and endeavours. 
We started the Project A course to give 

young people living in the North East of 
England the opportunity to train as actors. 
To offer high-quality tuition at an affordable 
cost. That they might carve out careers here 
in the region, feeding and strengthening 
the creative sector with the exceptional 
talent that the North East undoubtedly has. 
The graduates of the course have gone on 
to do so much more than we ever could 
have hoped. 
Ten years ago, actor training was 
increasingly beyond the reach of many 
young people, regardless of talent or 
ambition. Investment in the storytellers 
of tomorrow is crucial, across all of our 
regions and communities. For all of our 
futures. Giving audiences the opportunity 
to watch, be mesmerised, entertained 
and challenged by great art produced, 
regardless of geography or background. 
These opportunities were becoming less 
available, and we wanted to address that. 
The course started thanks to the generous 
support of the Barbour Foundation. Since 
then, we have come a very long way, and 
our alumni students have travelled even 
further. Flying far and wide regionally, 
nationally and across the globe for acting 
jobs and to continue their training at some 
of the most prestigious actor training 
institutions in the world. 

They have performed professionally in 
every theatre in the North East. On stages 
across the country (including London’s 
West End), as well as in Europe, America 
and New Zealand. They have appeared 
in films and television series that have 
won Oscars, Baftas and Golden Globes. 
They have become commissioned writers, 
choreographers, facilitators, and some of 
them, parents. In being who they are, they 
have waved the North East flag high and 
championed the region in the best way 
possible. demonstrating the enormous 
talent that comes from here across multiple 
artistic genres. 
I am smiling now as I sit here remembering 
all the many successes. 
Project A is constantly evolving, the 
course responding to changing times 
in our industry and our world. We have 
overcome many bumps in the road, facing 
each challenge with trademark Theatre 
Royal creativity and can-do attitude. The 
pandemic saw us deliver two years training 
online when necessary, nurturing the 
ensemble in isolation when we worked 
in our bubble in person and producing a 
major production on film with the young 
actors spread all over the North of England, 
to name but one example. 
The training road map for actors is 
developing as well, focusing on a more 
accelerated format. We are currently 
adapting to allow our students more 
professional performance opportunities 
whilst training with us. You will always 
learn faster with the motivation of a first 
night to aim for! 
The future here in the North East is looking 
bright for the creative industries, with 
the commitment of our new combined 
authority to support its development and 
the creation of a world class workforce. My 
hopes for the future are that Project A will 
be an intrinsic part of nurturing the next 
generation of writers, creators, performers 
and cultural ambassadors, to help lead the 
way in this industry for decades to come. 
Well done to all the Project A alumni for 
everything you have achieved! We are 
proud to celebrate you. It is always a great 
pleasure to see you perform in the shows 
I go to, and the TV and films I watch, with 
the odd Christmas advert thrown in to boot.  
Raise a glass to Project A at 10. May there 
be many more years to come. Cheers.  

www.theatreroyal.co.uk

196   November 2025	 Northern Insight

A R T S

Phil Hoffmann



November 2025   197

A R T S

Calm before  
the storm
By Mary Ann Rogers.

As autumn brings a chill to 
the air, we headed off  

to Dumfries and Galloway 
with the e-bikes for a few 
days holiday before all  
hell breaks loose as 

Christmas approaches.

Characterized by an unusually large crop 
of tree seeds such as nuts and acorns, 
2025 is indeed a mast year. We didn’t need 
to be reminded of this as we cycled round 
the south west of Scotland, the sound 
of acorns falling onto the road, even 
occasionally our heads, plus the carpet of 
beech mast and acorns on the roads and 
paths we cycled over clearly indicated an 
extraordinarily high volume of nuts.
For once, a trip away which didn’t involve 
a delivery of paintings, prints or anything 
work-related, made a nice change. This 
is just as well, since we ended up having 
to take the Honda Jazz, which came into 
my possession after my mother’s death. 
Imagine packing two e-bikes, swimming 
and cycling kit plus clothes etc for five days, 
also two bags of logs for the log stove (not 
used as the place was boiling) plus coats, 
wellies and our own duvets and pillowcases 
(we’re fussy that way) plus a bag of 
basic food into a little hatchback. Once 
everything was out of the car we didn’t 
drive again until the day we left for home.
The constantly changing scene at the 
Solway takes a lot of getting used to. 

The sea disappears for hours and hours 
then races in, where it looks so pretty, 
and swimming, sailing, fishing etc is all 
possible, then out it goes again leaving 
vast areas of shining wet muddy sand for 
many hours. This raises so many questions, 
including how people managed to fish 
from boats. I discovered that Haaf net 
fishing is a thing in the Solway. Fishermen 
use huge structures like the things people 
scoop chips out of the fat in a chippy, but 
a hundred times bigger. They wade out 
into the shallow water as the tide comes 
in and standing chest deep, use these to 
trap the salmon as they head upriver. Sadly 
we didn’t get a chance to watch the Haaf 
fishermen.
We cycled, hiked and swam until every part 
of my body ached and it was time for home.
Its always lovely to get home, especially 
when there are unfinished paintings to get 
on with, plus ideas for new ones itching 
to get out. The colours of the landscape 
and the trees are quite beautiful at this 
time of year. Bracken which has turned 
gold, grass which has deepened in colour, 
heather now dark and white grass all create 
a tapestry which has inspired the tweed 
industry which reflects the autumn colours 
so perfectly.
As we head into the busiest time of the year, 
with Christmas fairs, open weekends and 
online orders filling the days, its to stop and 
observe the small changes in this little part 
on Northumberland every day and cherish 
every moment.

Mary Ann Rogers Christmas open 
weekends: Sat 28th, Sun 29th November 
also Sat 6th, Sun 7th December and Sat 
13th & Sun 14th December 10-5. Mulled 

wine, mince pies and good cheer!

Mary Ann Rogers Gallery,  
West Woodburn, Hexham NE48 2SE  

Open Tues, Thurs, Fri 10-4  •  Sundays 2-5   
•  07967 550772  •  www.marogers.com



Americana and 
Pre-Columbian 

culture on Route 
66 in Illinois

By Stuart Forster

When it comes to epic  
road trips, America’s Route 
66 is arguably the world’s 

most famous. 

Roadside attractions, museums and 
signage have been receiving upgrades 
ahead of the historic highway’s centenary 
in 2026. That means there’s no time like 
the present to plan a journey on ‘the 
Mother Road’.
That term became popular after John 
Steinbeck used it in The Grapes of Wrath. 
Telling the story of the Joad family’s 
westward journey along Route 66 during 
the Great Depression, his novel conveys a 
sense of the hope it offered.
Billy Troup’s much-covered song, written 
in 1946, encouraged people to “get their 
kicks” on Route 66. The hit further 
popularised the appeal of driving the 2,448-
mile highway between Chicago and Santa 
Monica.
Unlike today’s multi-lane highways, Route 
66 had just one lane in each direction when 
it opened in 1926. An example of that can 
be seen at Carpenter Park in Springfield, 
Illinois. Running through towns and cities, 
the road helped connect communities and 
supported livelihoods. It was dubbed ‘The 
Main Street of America’.
Over time, the famous highway’s route 
fluctuated as new sections of road were laid 
and older alignments bypassed. Cutting 
journey times for long-distance journeys, 
multi-lane interstates grew in popularity 
and Route 66 was decommissioned as a 
highway in 1985.
Nonetheless, the iconic status of the 
historic route means that the idea of 
driving on Route 66 remains aspirational 
for many travellers. Three weeks is 
typically the recommended duration for a 
driving holiday along the entire route. Yet 

as someone who enjoys pausing frequently 
to take photographs, I’d prefer far longer, 
so decided to experience only the 301 miles 
within Illinois over a week.
Less really can mean more while travelling. 
A well-planned itinerary –  with numerous 
highlights along the way – allowed plenty 
of time to chomp on regional delicacies, 
including a battered cozy dog, a tenderloin 
sandwich at the Ariston Café in Litchfield 
and an ice cream cookie sandwich from 
Uptown Scoops in Collinsville.
With my flight home booked from Chicago, 
it made sense to hop southwest to St Louis 
and then drive back towards my departure 
point – but at nothing near the speeds of 
well over 300 miles per hour that the drag 
racers record at the World Wide Technology 
Raceway in Madison.
Not all of the highlights along the way 
were automotive-related or opportunities 
to embrace 20th-century Americana. 
Remarkably, the city that occupied what is 
today Cahokia Mounds State Historic Site, 
in Collinsville, was more populous than 
London during its heyday – around the 
year 1100. It is the site of the biggest pre-
Columbian earthwork in the Americas. The 
vast pyramid stands more than 30 metres 
high and is known as Monks Mound.
West End Service Station in Edwardsville 
dates from the 1920s and is one of the few 
remaining stations from that era where 
drivers refuelled and had opportunities 
to consult with mechanics. With restored, 
gleaming red Texaco pumps and period 
signage, the station hosts a compact 
museum that tells the story of the historic 
highway’s significance for the local 
community.
Fibreglass figures standing 20-ft tall were 
designed to attract motorists’ attention, 
typically indicating the services of 
businesses through items they held. Known 
as ‘Muffler Men’, various examples can 
be seen along Route 66, including outside 
of the Pink Elephant Mall in Livingston, 
whose mid-century ice cream parlour 
leads into a store packed with pre-loved 
Americana.
My final stop before Chicago was Old Joliet 
Prison – out of choice, not necessity – for a 
guided tour of the correctional facility that 
featured in the opening scenes of The Blues 
Brothers film.
Easy to follow and enjoy, Route 66 is a well-
travelled way that offers insights into the 
Americas of both yesterday and today.

Travel information
St Louis (STL) is an 85-minute United Airlines flight from  

Chicago O’Hare International Airport (ORD), which can be reached flying with KLM via 
Amsterdam Schiphol, Aer Lingus via Dublin and British Airways via London Heathrow.

Visit illinoisroute66.org to discover more about Route 66 in Illinois.
Illinois Office of Tourism (enjoyillinois.com) outlines things to do  

and see in ‘the Prairie State’.
 The U.S. National Park Service (nps.gov/subjects/travelroute66/index.htm)  

has information about the heritage of Route 66.
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B o o k  N ow
fo r

Chr i s tmas

www.fratelliponteland.co.uk

For more information or to book a table, 
please visit our website:

Join us for an evening of food and wine with Emanuele 
Barrasso, brand ambassador for Marchesi Antinori

A n  E v e n i n g  w i t h  M a r c h e s i  A n t i n o r i

T H U R S D AY  4 T H D E C E M B E R  |  7 P M

*Limited Availability*
S E T  M E N U  &  W I N E  PA I R I N G

Scan here for more inormation
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Duo revive tradition with beer that 
puts people first

Electrician Anthony Sewell and gas engineer Scott Borthwick 
forged successful careers in construction before deciding to take 
on an additional new challenge together. When the opportunity 
came to buy a small local brewery, the friends seized it – and 
relaunched with a philosophy rooted in patience, tradition, and 
doing things the right way.
Their flagship product, Baylin Lager, is a crisp, clean lager named 
after their brewery manager James Baylin. Unlike mass-market 
lagers which can be produced in under a week, Baylin is fermented 
naturally for three weeks or more. The result is a full-flavoured 
lager that drinkers describe as “how lager used to taste.”
For Anthony and Scott, the brewery is about more than just beer. 
Their guiding principle is simple: quality first, no shortcuts. That 
means: No chemicals added to speed up the process – just water, 
malt, hops and yeast. Patience over profit, allowing the beer to 
ferment naturally until it’s ready.
“Every business we’ve run has taught us the same lesson – you’ve 
got to do things properly,” said Anthony. “Cut corners, and it comes 
back to bite you. We’d rather take our time, keep control, and know 
that every pint we serve is something we’re proud of.”

Launch of exciting new spanish tapas 
bar concept in the North East

The team behind renowned Tomahawk Steakhouse and RIO 
Brazilian Steakhouse, celebrated for their exceptional dining 
experiences, are expanding their culinary portfolio with the 
launch of an innovative new Spanish restaurant concept in the 
North East. 
The fresh new standalone venture, La Terraza will bring authentic 
Spanish flavours and vibrant dining culture to Yarm’s thriving 
food scene. La Terraza will take over the unused upper floor of the 
Tomahawk Steakhouse in the town, transforming the space into a 
bold new tapas concept.
Building on the success and reputation of the Tomahawk 
Steakhouse chain Tom Sturman, Director and Co-Founder at 
Tomahawk Steakhouse is excited to introduce the new concept that 
embraces the spirit of Spain through a carefully curated menu of 
traditional tapas, signature lunch and dinner dishes, a Spanish led 
wine list, Sangria and expertly crafted cocktails, with free-flowing 
Tapas every Sunday from 12-4pm. 
Tom Sturman, Co-Founder, La Terraza said: “We are excited to 
introduce this fresh new concept to Yarm that celebrates the art of 
tapas while maintaining the quality and service Tomahawk guests 
expect. Our new Spanish restaurant concept will bring a warm, 
edgy, and effortlessly cool dining destination to the town.”

Hickory’s Smokehouse announce 
plans to open in Gateshead

The team behind Hickory’s Smokehouse, the UK’s most beloved 
Southern-style BBQ restaurants and neighbourhood bars, are 
thrilled to announce plans to open their second smokehouse in 
the North East early next year.

Speaking about the opening, Hickory’s Managing Director John 
Welsh said: “We are so excited to be heading to Gateshead - it’s an 
area that’s been on our wishlist for a while now, and we’re over the 
moon to finally be planning our first smokehouse in the town and 
our first in the wonderful county of Tyne & Wear.”

“We’ll be spending plenty of time getting to know the area and 
our ambition is to create something really special. We can’t wait 
to become part of the local community for many years to come. 
Across all our restaurants we love working with schools, charities, 
grassroots sports teams and community groups - and Gateshead 
will be no different.”

The team at Gold Medal have been informed of the exciting plans 
for the venue. Alongside a significant investment in the new 
smokehouse and neighbourhood bar, Hickory’s will be creating 

around 100 new jobs and will be actively recruiting for passionate 
chefs, servers, bartenders and managers, while also supporting 
current team members.
Gold Medal is set to close in February 2026 and reopen as Hickory’s 
Smokehouse in Spring 2026.
The team are now busy putting the final touches to their plans and 
can’t wait to share more details early next year.

07977 860 183 
bernice@sortedpr.com 

Sorted PR Ltd, 116 Rotterdam House,  
Quayside, Newcastle, NE1 3DY
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Grape 
Expectations 
By Michael Grahamslaw 

As regular readers will know, 
I am partial to a glass or 

two of vino. I was therefore 
thrilled to read of the 

opening of Veeno Durham on 
the City’s Riverwalks. 

The wine bar and kitchen captures the 
magic of Italy’s aperitivo culture, offering 
authentic Italian wines paired with café-
sized plates and sharing platters. 
Veeno champions wines from small-scale, 
independent producers while Spuntini 
boards are also imported from specialist 
Italian artisan suppliers. 
Having visited Sicily this Summer, my wife 
Lisa and I were immediately transported to 
happier (and sunnier times). 
Lisa, who has developed a palate sharper 
than mine and a healthy scepticism of 
anything described as “authentic” had 
reservations. But, I’m pleased to report, 
Veeno passed the test. 
On a crisp Sunday afternoon, we ventured 
in, lured by the promise of wine, warmth 
and a menu that promises a taste of la dolce 
vita. 
What followed was a meal that felt less like 
dining out and more like being welcomed 
into someone’s home—albeit one with 
impeccable taste and access to a top 
vineyard in Marsala.

Fittingly, the atmosphere was relaxed and 
inviting. Exposed brick, rustic wood, soft 
lighting, and a wine wall that could double 
as a passport to Sicily. 
From the moment we arrived, we were 
looked after with genuine warmth—none 
more so than by our waiter Kieran, who 
struck the perfect balance between 
attentive and relaxed. 
Friendly without being fussy, he guided us 
through the menu with the kind of quiet 
confidence that makes you trust every 
recommendation and we were certainly 
made to feel welcome during the final 
drops of my ever-extending ‘birthday 
month’. 
Sounds of chatter and glass-clinking 
pervade the air while some hearty Italian 
aromas really got the digestive juices 
flowing. 
Under starter’s orders, we began with 
the Grande Sharing Platter, a winning 
spread of cured meats, cheeses, olives and 
bruschetta. 
It arrived like a Mediterranean care 
package—truffle salami, speck, Parmigiano, 
gorgonzola, and a balsamic glaze that really 
tied the flavours together. 
Lisa declared the bruschetta the “best we’ve 
had since Summer.” 
Following on, I opted for the Paccheri 
all’Arabiata—a bold, fiery tomato sauce 
clinging to chunky, al dente pasta. It 
packed just the right amount of heat to 
make me reach for my wine, incidentally, 
an excellent bottle of Grillo much like the 
ones we enjoyed on our travels. 
Lisa chose the Tagliatelle ai Funghi, a silky 
swirl of pasta with earthy mushrooms and 
a whisper of garlic. She was quiet for a 
moment, which is always a good sign. 

After a meal this good, dessert was always 
going to be on the cards. Lisa enjoyed the 
Cannoli Siciliani; crisp pastry shells filled 
with traditional sweet ricotta. The Tiramisu 
was textbook—light, boozy, and layered like 
a good novel.
In a city where dining options are 
increasingly polished, Veeno offers 
something relaxed and personal while 
its wine list will impress even the most 
seasoned oenophile. 
It’s a hot ticket to Sicily – minus the 
passport. 

For more information, visit  
www.veenobars.com/veeno-durham



Make your next event unforgettable

FORTH BANKS  |   NEWCASTLE UPON TYNE  |   NE1 3SG

0191 261 9035  |   INFO@SACHINS.CO.UK  |   WWW.SACHINS.CO.UK

Classic hospitality and the finest Punjabi cuisine, situated in the  
city’s historic Forth Banks. Private room hire for up to 50 guests.



Nationally, hospitality supports around 
2.6 million jobs – over 7% of the UK 
workforce – and contributes more than 
£62 billion to the economy. 
Yet since the last Budget, our sector has 
lost more than 84,000 jobs, and operating 
costs show little sign of easing. Energy 
bills, wages and business rates remain 
some of the biggest pressures. Even with 
hotel occupancy levels averaging 76–82%, 
profitability is being squeezed.

At a recent meeting of the North East 
Hoteliers Association, these challenges 
were front and centre of our discussions. 
It made me reflect on just how important 
the upcoming Budget will be in shaping the 
future of our businesses, our teams, and 
the communities we serve.
If we are to protect jobs and safeguard 
community assets, government support 
in this Budget will be vital. Key measures 
could include:

Business rates reform, extending and 
increasing relief for hospitality businesses.
Employer National Insurance support, 
reducing the cost burden of recruitment.
VAT reform, to bring the UK more in line 
with European competitors.
Incentives for investment, particularly in 
energy efficiency and sustainability.
At Lumley Castle, and across the sector, 
we are committed to doing our part 
by improving efficiency, investing in 
our teams, and continuing to deliver 
exceptional guest experiences. But long-
term resilience requires a fair partnership 
between business and government.
Hospitality is not only about service and 
tourism – it’s about sustaining jobs, driving 
growth and anchoring local communities. 
With the right decisions in the upcoming 
Budget, we can secure a stronger future for 
our sector and the places we serve.

www.lumleycastle.com

Diary of a GM 

 Jeff Hodgson

Budget Support for Hospitality
By Jeff Hodgson, General Manager, Lumley Castle

As we look towards the upcoming Budget, it’s clear that  
the hospitality sector faces another challenging period. 
Hotels, restaurants and venues like ours are at the centre  
of local economies, but rising costs continue to erode  

already tight margins.
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Whitechurch now offers a casual urban event space for weddings,  
private events and corporate hire. Close to the Durham registry office & university,  

within a 10 minute walk to Durham’s historical City Centre.

For further information and bookings,  
email: events@whitechurchdurham.com 

www.whitechurch.co.uk
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Most of you reading this will at some time have been to an Indian 
restaurant. It’s very easy to flick through a menu and order a particular 
type of chicken, lamb, seafood, or vegetarian dish without realising that 
you are delving into India’s culinary culture. 
Dabbawal in Newcastle is widely recognised as one of the first restaurants in 
the UK to bring the energy and flavour of Indian street food to the dining table 
— inspiring a wave of others to follow.
You have a choice of two Dabbawal restaurants Newcastle. One is on 
Brentwood Mews in Jesmond, while the other is the original Dabbawal 
restaurant which opened in 2008 on High Bridge in the centre of Newcastle. 
The history of Dabbawal food…hence the name of the restaurants in 
Newcastle…is fascinating. In the bustling streets of India, food is much more 
than just a meal; it’s an experience. It’s a culinary tradition that captures the 
essence of local life. From small, unassuming stalls to elaborate carts on busy 
street corners, Dabbawal food is an integral part of India’s diverse street food 
culture.
It all started with men cycling around Mumbai delivering freshly made, 
home-cooked food to thousands of office workers, students and families. 
Don’t confuse this with the sort of delivery folk you see cycling around our 
cities… the Dabbawalas have been perfecting this incredible system for 
over a century, carrying meals cooked from recipes passed down through 
generations. The name “Dabbawal” takes its inspiration from them and from 
the dabbas, or tiffin boxes, they deliver.
Whether it’s enjoying a warm meal after a long day’s work or indulging in a 
snack with friends, Dabbawal food brings people together. Each region of 
India offers unique variations, ingredients, and preparation methods. For 
example, a Dabbawal food stall in Mumbai may focus on the city’s signature 
dishes, while one in Delhi could offer its own local delicacies.
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From Mumbai to Newcastle – 
The street food pioneers

Dabbawal…bringing the taste of India to Tyneside 
and launching the delights of street food. 



And it is this street food culture which has 
been captured by the Dabbawal restaurants in 
Newcastle for nearly 20 years
Such has been the success of the food and the way 
it is presented at Dabbawal, that it was named 
as the UK’s Best Casual Dining Restaurant at 
the British Curry Awards four times…quite an 
accolade. 
It’s fair to say that Dabbawal has led a revolution 
in casual dining, introducing the UK to its unique 
take on traditional Indian street food and chaats, 
tapas-style grazing dishes, classic plates and 
street combos served in its buzzing kitchens. The 
interiors are very traditional mixing vintage tiles 
and timbers with corrugated iron, bamboo, big 
colours and open kitchens. It’s a fabulous setting 
and always leaves a lasting impression…there’s 
nothing else like it. The restaurants are filled 
with the aroma of freshly ground spices sizzling 
in pans, heated over open fires. Just like with the 
Dabbawals in Mumbai, the Newcastle restaurants 
use recipes which have been passed through 
generations. Food preparation involves the same 
time-consuming methods used throughout 
history. This is food made the old way…the right 
way. 
As with all street food, dining at Dabbawal isn’t 
fussy. You can expect a relaxed experience with 
food arriving as it’s cooked. Their small plates are 
ideal for sharing while cultured combinations 
and big eats can be enjoyed individually. The 
Dabbawal speciality is a traditional and explosive 
Bombay Bomb – a twist on the classic Dahi 
Puri. The Bhel Puri always gets people talking. 
Whatever you choose, you can be sure every dish 
would feel at home on even on the most cultivated 
Indian dining table.
Dabbawal are incredibly proud to have started 
the street food movement in Newcastle— long 
before it became the nationwide craze it is today, 
reflecting their forward-thinking spirit.

Fancy sampling some pioneering Indian street 
food? Go to Dabbawal in Jesmond or Dabbawal 
on High Bridge, Newcastle. Immerse yourself 
in some Indian street culture and discover how 
a North East restaurant started the street food 
craze which swept across the UK. 

dabbawal.com
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The business of culture
Why corporate partnerships matter to 

Durham’s future.

As Durham prepares to glow once again under the lights of 
Lumiere 2025, Stuart Lloyd, General Manager at Radisson Blu 
Durham reflects on how a decade-long partnership with Artichoke 
helped illuminate not just the city’s November nights, but its visitor 
economy, community connections and corporate identity.

A cultural event that sparked a legacy
Few events captured the spirit of Durham quite like Lumiere, the 
UK’s largest light art event. Produced by Artichoke, commissioned 
by Durham County Council and supported using funding from Arts 
Council England, it has drawn more than 1.3 million visitors since 
2009 and generated over £43 million in economic impact for the 
region.
For Radisson Blu Durham, situated on banks of the Wear, in the heart 
of the city, the event represents more than a tourism boost. It’s a 
partnership that brings together hospitality, culture and purpose and 
one which showed how local businesses can play an active role in the 
region’s creative and economic regeneration going forward.
“Hosting Lumiere has been about more than accommodation, it’s 
about being part of the creative heartbeat that powers Durham, 
during those unforgettable November nights. And we’re proud to 
have been part of it.” says Stuart Lloyd, General Manager at Radisson 
Blu Durham. 

A template for corporate hospitality partnership
The collaboration goes back to the very first Lumiere in 2009. 
Every two years, the hotel becomes a logistical hub for the event, 
accommodating over a hundred technicians, artists and organisers as 
they prepare installations across the city.
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In addition to being the official accommodation partner for 
thousands of new and returning visitors to the event, the hotel 
also hosts the Sponsor’s Preview Night. An exclusive event that 
thanks local and national backers from across the business 
community from Prima Cheese and Durham University, New 
College Durham, Swinburne Maddison to host of trusts and 
foundations who support the event's learning and participation 
work, including Point North and the Gillian Dickinson Trust. An 
opportunity to network, share and celebrate the city.
“It’s a great example of how cultural events bring public, private 
and creative sectors together.” adds Lloyd. 

Investing in infrastructure for the future
As part of a £5 million refurbishment, Radisson Blu Durham’s 
conference and event facilities have been redesigned to meet 
growing demand from both cultural and corporate clients.
The Auger Suite, which hosts the Lumiere Sponsor’s Supper, 
now offers advanced AV technology, including InstaShare 
connectivity and reconfigurable layouts that make it ideal for 
hybrid events, workshops and creative showcases.
“Our refurbished spaces are about flexibility,” Lloyd explains. 
“They can transform from boardroom to gala dinner, from 
business summit to arts reception. This perfectly reflects 
Durham’s evolving identity as a city where culture and 
commerce work together.”

Beyond the event: year-round impact
While Lumiere will light up three nights this November, the 
partnership’s benefits have and will endure year-round. The 
event has contributed to stronger local recognition, new client 
relationships and repeat business from visitors who first 
discovered the city during the festival.

Durham’s hospitality sector has benefited from the increased national 
profile that Lumiere has brought. Data from Durham County Council 
shows sustained visitor growth and a broader range of business tourism 
since the festival began.
Speaking about the partnership Artichoke's Development Director 
Ma'ayan Plane said: "Radisson Blu stands out because they truly feel like 
part of the Lumiere family. Their team understands the festival’s scale 
and spirit, and they go above and beyond to make every guest, artist, 
and visitor feel welcome. They bring energy, professionalism, and a 
genuine commitment to everyone staying at the hotel during Lumiere. 
Their involvement is heartfelt, it’s clear they care about Lumiere and 
what it brings to Durham as much as we do."

Shared values: sustainability and community
Both organisations have shared a strong sustainability ethos. Artichoke 
works with A Greener Festival to measure and reduce carbon impact, 
while Radisson Blu Durham continues to embed sustainability into its 
operations from Culligan refillable water systems throughout guest 
areas and plastic-free meeting amenities to locally sourced menu items 
and smart energy management.
“It’s about leaving a positive mark on the city, environmentally, socially 
and culturally.” says Lloyd.

Lighting the way forward
As Durham continues to develop its cultural and business offer, the 
Radisson Blu–Artichoke partnership offers a model for how local 
business can align commercial success with civic pride.
The Radisson Blu Durham’s role as a civic venue has grown beyond 
Lumiere. Each year, it provides meeting space for the Durham Miners’ 
Gala organisers and hosts major trade union gatherings, including GMB 
and USDAW conferences. 
“We’ve become a natural home for the city’s large-scale events,” Lloyd 
explains. “Whether it’s a cultural festival or a community celebration, 
we’re proud to provide the space, the hospitality and the infrastructure 
bringing the organiser’s vision to life in a way that helps Durham shine.”

radissonbludurham.com
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Founded by Newcastle local Paolo 
Franchi, Sanco will bring an innovative 
and authentic Italian dining concept 
to the city, serving hand-crafted pizzas 
baked in a traditional wood-fired oven. 
Its unique ‘pizza roulette’ invites guests to 
switch on a table light to receive surprise 
slices of freshly made pizza and switch it 
off when they’re done. The concept offers 
a fresh take on casual dining, designed to 
reduce food waste and create a memorable 
and sociable experience around quality 
food.
The funding, led by Investment Executive 
Jonathan Armitage, will support the launch 
of the restaurant, which is set to open 
next week. Rooted in authentic Italian 
techniques, bold flavours and sustainability, 
customers can expect traditional pizzas, 
with ingredients imported from Italy and 
served in a vibrant, welcoming setting. 
Jonathan Armitage, investment executive 
at NEL Fund Managers, commented: “NEL 
is building a track record of supporting 
fantastic businesses and brands in the 

leisure and hospitality sector across the 
North East. We’re absolutely delighted to 
add Sanco to our portfolio. 
“Paolo brings a wealth of knowledge, 
experience and professionalism to the 
business and it was a pleasure to work with 
him. We’re excited to see this new concept 
fully launched in a city recently crowned 
as best in the UK for food and drink and we 
look forward to seeing the business go on 
to be a great success.”
Paolo Franchi, founder of Sanco, 
expressed: “It was an absolute pleasure 
dealing with Jonathan and the NEL team. I 
received invaluable support and guidance 
throughout the entire process, particularly 
the due diligence stage. It was fantastic to 
see how genuinely passionate the team 
was about my business, and I can’t wait to 
launch and see what we achieve.
“Being a local lad starting up a business in 
the city I love means everything to me. I’m 
so glad to have taken this step and explored 
what was possible with NEL and NPIF II 
funding. I’d encourage anyone in a similar 

position to investigate the support that’s out 
there.”
Sarah Newbould, senior investment 
manager at the British Business Bank, said: 
“NPIF II is committed to backing innovative 
ventures like Sanco. Paulo has created a 
sustainable, fresh and boundary-pushing 
dining experience that redefines the norm 
and reduces food waste. We're excited to 
see Sanco launch and can’t wait to see what 
they go on to achieve.”
The £660m Northern Powerhouse 
Investment Fund II (NPIFII) covers the 
entire North of England and provides loans 
from £25k to £2m and equity investment 
up to £5m to help a range of small and 
medium sized businesses to start up, scale 
up or stay ahead.
The purpose of the Northern Powerhouse 
Investment Fund II is to drive sustainable 
economic growth by supporting innovation 
and creating local opportunity for new 
and growing businesses across the North 
of England. The Northern Powerhouse 
Investment Fund II will increase the supply 
and diversity of early-stage finance for the 
North’s smaller businesses, providing funds 
to firms that might otherwise not receive 
investment and help to break down barriers 
in access to finance.
NEL Fund Managers are also managing the 
NPIF II – NEL Debt Finance which offers 
Debt Finance from £100,000 to £2m to 
established businesses looking to realise 
their growth potential.

For more information about NEL, please 
visit www.nel.co.uk or contact the 
investment team on 0345 369 7007.

Sanco fires up Newcastle food 
scene with NPIF II – NEL investment 

Newcastle upon Tyne, UK - Sanco, a Newcastle-based 
Neapolitan pizza dining experience, has secured a strategic 
investment from NPIF II – NEL Smaller Loans, which is 
managed by NEL Fund Managers as part of the Northern 

Powerhouse Investment Fund II (NPIF II).

L-R: Paolo Franchi, founder of Sanco & Jonathan 
Armitage, investment executive at NEL Fund Managers
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Truly authentic wood-fired  
Neapolitan pizza

Open daily from 10am for coffee and cannoli

Serving pizza from 12pm
 

Find out more and book at sancopizza.com

SANCO, THE FORGE, FORTH BANKS 
NE1 3AA, NEWCASTLE UPON TYNE

WWW.SANCOPIZZA.COM

NO MENU. NO LIMITS. JUST PIZZA.

SANCO



Ember: 
Sunderland’s 

culinary 
firestarter 

When Ember opened its 
doors at Sheepfolds Stables 
a year ago, few could have 
predicted just how much 
heat it would bring to 

Sunderland’s culinary scene.

In a city better known for its football 
chants and shipbuilding heritage than 
boundary-pushing gastronomy, Ember 
has quietly – and then not so quietly – 
flipped the script. 
Ember opened its doors with quiet 
confidence and bold ambition. Tucked 
inside one of the city’s most exciting 
regeneration projects, it promised to 
do something different: not just serve 
exceptional food, but tell stories through 
flavour. 
2025 was their ‘Tour of the World’ - a 
culinary odyssey that challenged their 
chefs to recreate dishes exactly as they’d 
be found in their home countries. The 
results were daring, delicious, and often 
unexpected. Some menus surprised. All 
impressed. Along the way, Ember earned 
a coveted place in the Good Food Guide, 
cementing its reputation as one of the 
North East’s most compelling dining 
destinations. 
When speaking with the team at Ember, 

they said: “We have just celebrated a 
huge milestone at Ember: one year at 
Sheepfolds. What a ride it’s been! 
2025 was our Tour of the World, with 
menus that pushed our chefs to recreate 
dishes as you would find them in their 
home countries. Some were wild, all 
were unforgettable. We also got into the 
Good Food Guide which is an incredible 
achievement and we are incredibly proud. 
December will be our grand finale - a 
showcase of this year’s favourites, plus a 
Christmas dinner that’s already making us 
hungry. 
As for 2026 we are keeping it under wraps 
for now, but it will be something you won’t 
expect to find in Sunderland and very much 
Ember, pushing boundaries as far as we 
can.”
For me, Ember is more than a restaurant. 
It’s a statement of intent and a sign that 
the North East’s culinary evolution isn’t 
limited to the bigger cities. It represents 
a new cultural rhythm for Sunderland - 
one that values creativity, ambition and 
world-class experiences without losing its 
sense of place. Its home, Sheepfolds, has 
become a canvas for reinvention: industrial 
heritage repurposed into a hub for culture, 
dining, and nightlife. In that setting, 
Ember shines as a kind of culinary theatre 
- immersive, surprising, and deeply rooted 
in storytelling. 
This December, Ember will stage its grand 
finale, but the real intrigue lies in what 
comes next. 2026 remains under wraps, 
but the team hints at something wholly 
unexpected - another bold chapter in this 
city’s unfolding story. 
Sunderland may not have been on every 
foodie’s map before - but Ember is making 
sure it will be.

theember.co.uk
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Unusually for this column, I am writing a 
“Part Two” to tell the rest of my three night 
stay in Dunoon, but also to reflect on the 
“nearly zero carbon” nature of my journeys 
in this long-running series which in some 

magazines goes back to 2003. 

Each time I travel, I usually go by train and occasionally by 
bus, these being vehicles which will make the journey anyway, 
whether I am travelling on them or not. Accordingly, if I am 
riding on a train the extra fuel cost (in electricity or diesel) to 
move my 100kg is tiny, whereas if I take a car real carbon is 
emitted to move not only my weight, plus any passengers, and 
the weight of the vehicle itself. In terms of real carbon emissions, 
going by bus or train is hugely more beneficial.
I had spent Saturday out in Inverary and the Mull of Kintyre and 
returning on the last ferry from Tarbert to Portavadie. The hourly 
ferry was a good deal more frequent than the bus, but the bus – 
even at 1900 Saturday – was well used with local people making the 
journey between villages. On the Sunday morning I took a taxi (my 
mode of last resort) to the outskirts of town to join the congregation 
of the Episcopal (Anglican) church, where the minister is Rev David 
Rushton, formerly of St Chad’s College, Durham. Unfortunately he 
was out of town. After a rousing family service, I was given a lift 
into the town by two members of the congregation, and ended up 
at the Argyll Hotel where I was staying. 
Options were rather limited for Sunday afternoon. First choice, 
even though rain was forecast, was Benmore, a branch of the Royal 
Botanic Garden Edinburgh. I had passed it the previous day on 
the way up to Inverary and was looking forward to seeing their 
Giant Redwoods and special gardens featuring plants from Chile 
and Bhutan. Their leaflet referred to a shuttle bus from Dunoon to 
the gardens, seven miles north. I phoned several times for details, 
but no answer, and I wondered why they could not just give fuller 
details in the leaflet or on the website.
Despite its pleasures, a wet Sunday afternoon stuck in Dunoon 
itself did not appeal. I decided to repeat my experience of using 
a mobile bus ticket, for the £7.40 Dunoon/Cowal 24 Hour Area. 
There’s only one bus, route 489, out of the depot on a Sunday, which 
runs between Ardentinny and Toward (yes, towards Toward!) which 
is a single shift for one driver. It serves all the coastal communities 
on the Cowal peninsula, and offered the chance to visit Blairmore 
and Inellan with fine coastal views. There was also the opportunity 
to look inland to see the fine Victorian and Edwardian houses built 

for families who did well out of the industrialisation of the River 
Clyde.  
Whilst I would not particularly recommend an afternoon shuttling 
between the villages, I had a very good afternoon tea at Blairmore 
and a walk on the pier and the beach, and a pootle around the 
village of Inellan with a textbook style public toilet and waiting 
facility, pictured. The 24 Hour area ticket was, of course, still valid 
on the following morning. Caledonian MacBrayne don’t operate 
at certain times to allow for crew rest periods, so I was able to use 
my bus ticket to reach Hunters Quay where the competing Western 
Ferries service sails to McInroy’s Point, Gourock. A short bus ride 
into Gourock station had me quickly on the train to Glasgow and 
onward to Carlisle and home.

alexnelson@nationalrail.com, www.nationalrail.com
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APF Appleford 

Cholsey CHO

Goring & Streatley
GOR

PAN Pangbourne

TLH Tilehurst

EAR Earley 

Theale THE

RDW
Reading West

RGP Reading Green Park

MDG
Midgham 

Kintbury
KIT

Bedwyn
BDW

Melksham 
MKM

Henbury Filton
North

Pilning
     PIL

Stonehouse SHU

Kemble KEM

Stroud (Gloucs) STD

Swindon (Wilts)
SWI

Lydney LYD

HIG Highbridge & Burnham 

BWT Bridgwater 

NRC
Newbury

Racecourse 

Aldermaston 
AMT

Thatcham 
THA

Hungerford 
HGD

Pewsey PEW

FRO Frome 

TRO Trowbridge 

BOA Bradford-on-Avon 

AVF x Avoncliff 

BRU Bruton 

CLC Castle Cary 

Newbury
NBY

WSB Westbury 

WNS Winnersh 

WTI Winnersh 
Triangle 

WKM Wokingham 

Bracknell BCE
Martins Heron MAO

Longcross
LNG

Sunningdale SNG

CRN Crowthorne Dilton Marsh
x DMH

Warminster WMN

SND Sandhurst (Berks) 

BAW Blackwater BMY Bramley (Hants) 

Mortimer 
MOR

FNN Farnborough North 

RAD Radley 
CUM Culham 

HND Hanborough 

CME Combe (Oxon) 

FIN R Finstock 

CBY Charlbury 

AUW R Ascott-under-Wychwood 

SIP Shipton 

KGM
Kingham

HYB
Honeybourne

Pershore
PSH

Worcestershire 
Parkway WOP

Moreton-in-Marsh 
MIM

Evesham
EVEWorcester

Shrub Hill
WOS

Malvern
Link MVL

Colwall
CWL

Droitwich Spa DTW

Leominster LEO

Ludlow
LUD

CRV
Craven

Arms 

CTT
Church

Stretton 

WLP Welshpool 

NWT Newtown (Powys) 

CWS
Caersws 

MCN
Machynlleth Penhelig x PHG 

Aberdovey AVY
Tywyn TYW

Tonfanau x TNF 
Llwyngwril x LLW 
Fairbourne FRB
Morfa Mawddach x MFA
Barmouth BRM
Llanaber x LLA 
Talybont x TLB 
Dyffryn Ardudwy x DYF 
Llanbedr x LBR 
Pensarn (Gwynedd) x PES 
Llandanwg x LDN 
Harlech HRL
Tygwyn x TYG 
Talsarnau x TAL 
Llandecwyn x LLC 

Penrhyndeudraeth PRH
Minffordd MFF

Porthmadog
PTM

CCC 
Criccieth

Penychain
x PNC   

Pwllheli
PWL 

ABH x 
Abererch 

Borth BRH

Bow Street BOW

DVY 
Dovey

Junction 

Wellington
(Shropshire) 

WLN

TFC
Telford 
Central 

COS
Cosford 

CSL   
Codsall 

OKN
Oakengates 

SFN
Shifnal 

Gobowen GOB

CRK Chirk 

Ruabon RUA

GWE Gwersyllt 

CYB x Cefn-y-Bedd 

CGW x Caergwrle 

HPE Hope (Flintshire) 

Penyffordd PNF
Buckley BCK
Hawarden HWD
Shotton SHT

Hawarden
Bridge x HWB

Neston NES

Flint
FLN

Rhyl
RHL

Abergele
& Pensarn 

AGL

CNW x Conwy 
PMW x Penmaenmawr 

     Llanfairfechan
 x LLF Bodorgan x BOR 

Llanfairpwllgwyngyllgogerychwyrndrobwllllantysiliogogogoch
x LPG 

Valley x VAL 
Rhosneigr x RHO   

Ty Croes x TYC 

  Llandudno 
Junction

LLJ

DGY x Deganwy 

Prestatyn
PRT

GCW x Glan Conwy 

TLC x Tal-y-Cafn 

 DLG x Dolgarrog

NLR x North Llanrwst

LWR Llanrwst

BYC Betws-y-Coed

PYP x Pont-y-Pant

DWD x Dolwyddelan

RMB x Roman Bridge
Blaenau 

Ffestiniog
BFF

CWB
Colwyn Bay

Wrexham
Central WXC

YRT x Yorton 

WEM Wem 

PRS x Prees 

WTC Whitchurch 
(Shropshire) 

WRE x Wrenbury 

NAN Nantwich 

ALB
Albrighton 

BBK
Bilbrook

Port Talbot
Parkway

PTA

Neath NTH
Briton Ferry BNF

Baglan BAJ

Skewen SKE
Llansamlet LAS

Gowerton x GWNLLE Llanelli 

PBY Pembrey & Burry Port 
KWL x Kidwelly 

FYS x Ferryside 

Carmarthen
CMN

Whitland
WTL 

St 
Clears

NAR x
Narberth 

SDF x
Saundersfoot 

Haverfordwest 
HVF

Johnston
(Pembs) x JOH

Milford Haven 
MFH

PNA x
Penally 

LAM x
Lamphey 

PMD 
Pembroke

Dock 

Kilgetty 
x KGT 

Tenby 
TEN

Manorbier 
MRB

Pembroke
PMB

Clunderwen x CUW 

Clarbeston Road x CLR 

Fishguard
Harbour FGH

Fishguard & Goodwick FGW

Swansea
SWA

BYE x Bynea 

LLH x Llangennech 

PTD x Pontarddulais 

PTF Pantyffynnon 

AMF x Ammanford 

LLI x Llandybie 

FFA x Ffairfach 

LLL Llandeilo 

LNR x Llanwrda 

LLG x Llangadog 

LLV Llandovery 

CYN x Cynghordy 

SUG x Sugar Loaf 

LNW Llanwrtyd 

LLM x Llangammarch 

GTH x Garth (Powys) 

CIM x Cilmeri 

BHR x Builth Road 

LLO Llandrindod 

PNY x Pen-y-Bont 

DOL x Dolau 

LLT x Llanbister Road 

LGO x Llangynllo 

KNU x Knucklas 

KNI Knighton 

BUK x Bucknell 

HPT x Hopton Heath 

BME x Broome 

LED
Ledbury

GMV
Great

Malvern

Bicester
Village 

BIT

OXP
Oxford

Parkway 

Bicester
North BCS

Winslow

Haddenham &
Thame Parkway
HDM              MRS 
         Monks
Risborough Little

Kimble
    LTK

Islip 
ISP

HYD Heyford 

TAC Tackley 

KGS Kings Sutton 

OXF Oxford 

Hereford HFD

WOF
Worcester
Foregate

Street

Didcot Parkway 
DID

SDR Saunderton 

                  PRR 
Princes Risborough 

Great Missenden
             GMN 

Wendover WND

Stoke
   Mandeville
      SKM

Aylesbury
    AYS

Aylesbury Vale 
Parkway AVP

Bond Street BDS 

WLW Welwyn North 
KBW Knebworth 

Roydon RYN

Harlow Town HWM

Harlow Mill HWM

Sawbridgeworth SAW

Bishops Stortford BIS

Stansted Mountfitchet SST

Shelford (Cambs) SED

ELY Ely 

WLE
Whittlesea 

MCH
March

MNE
Manea 

WBC Waterbeach 
CMB Cambridge North 

Cambridge South

Dullingham 
DUL

Newmarket 
NMK    

Kennett KNE

Bury St Edmunds BSE

Thurston TRS

SPP x R  
Shippea Hill 

Soham SOJ

BND
Brandon

HRD
Harling Road 

ATL
Attleborough 

WMD
Wymondham 

Lakenheath      
        LAK x

Littleport LTP

Spalding SPA

Netherfield 
NET

MMO
Melton Mowbray 

OKM
Oakham

Stamford (Lincs)
SMD

RDF
Radcliffe-
on-Trent 

CTO Carlton 

BUJ Burton Joyce 

LOW Lowdham 

THU Thurgarton 

BSB Bleasby 

FSK Fiskerton 

ROL x Rolleston 

NCT Newark Castle 

Collingham CLM

Swinderby SWD

Hykeham HKM

Gainsborough
Lea Road

GBL

SXY
Saxilby 

RET Retford 

Gainsborough
     Central

         GNB

KTL      Kirton Lindsey 

Kirk Sandall KKS
Hatfield & Stainforth HFS

Thorne South 
TNS

CWE
Crowle 

SNI
Snaith 

Rawcliffe 
RWC

Goole GOO

WRS
Wressle 

EGN
Eastrington 

BMF
Broomfleet 

Ferriby
FRY

Cottingham CGM

Beverley BEV

Arram ARR

Hutton Cranswick HUT

Driffield DRF

Nafferton NFN

Bridlington BDT

Bempton BEM

Hunmanby HUB

Filey FIL

Seamer SEM

Malton MLT

ThirskTHI

Northallerton NTR  

Saltmarshe SAM

Thorne North
         TNN

Althorpe 
ALP

BGG      Brigg 

Barnetby 
BTB

Barton-on-Humber BAU
Barrow Haven BAV

New Holland NHL
Goxhill GOX

Thornton Abbey TNA

Habrough HAB

Ulceby ULC

Stallingborough SLL
Healing HLI

Great Coates GCT

Grimsby Docks GMD
New Clee x NCE

ALK
Aslockton 

BTF
Bottesford 

Bingham
BIN

Elton &
Orston
R ELO 

Heckington HEC
RAU

Rauceby
ANC

Ancaster
SLR 

Sleaford 

Swineshead SWE

Ruskington RKT

Metheringham MGM

Market Rasen MKR

Hubberts Bridge HBB

Boston BSN

Thorpe Culvert TPC

Wainfleet WFL

Havenhouse HVN

Skegness SKG

Downham Market DOW

Watlington WTG

Thetford
TTF

Eccles Road 
ECS

Spooner Row 
x SPN

Elmswell ESW

Whittlesford Parkway WLF
Great Chesterford GRC
Audley End AUD
Newport (Essex) NWE
Elsenham (Essex) ESM

Stratford International 
SFA

Billericay
  BIC

    WIC
Wickford 

Ingatestone INT

HAP Hatfield Peverel 

Beaulieu 
Park

WTM Witham 

Marks
Tey 
MKT

Kelvedon 
KEL

Colchester
Town CET

Great
Bentley 

GRB

Thorpe-
le-Soken 

TLS

HYH
Hythe 

(Essex) 

Mistley 
MIS

Harwich
International 

HPQ

Harwich
Town HWC

WRB
Wrabness 

Felixstowe 
FLX

Derby Road 
(Ipswich) DBR

TRM
Trimley 

WDB Woodbridge 

MES Melton (Suffolk) 

WCM Wickham Market 

NMT Needham Market 

DIS Diss 
OUN Oulton Broad North 

SYT Somerleyton 

HAD x Haddiscoe 

Reedham
(Norfolk) REE

Berney Arms x BYA Cantley CNY
Buckenham
      (Norfolk)
        x BUC 

ACL
Acle

LGD
Lingwood 

BDA
Brundall 

Salhouse SAH

Hoveton & Wroxham HXM

Worstead WRT

North Walsham NWA

Gunton GNT

Cromer 
CMR

West 
Runton 
WRN

Sheringham 
SHM

Roughton Road RNR

Brundall 
Gardens 

BGA

SMK Stowmarket 

MNG Manningtree 

SAX Saxmundham 

DSM Darsham 

HAS Halesworth 

BRP x Brampton (Suffolk) 

BCC Beccles 

OUS Oulton Broad South 

LWT
Lowestoft

 

WFI
Westerfield 

IPS Ipswich 

NRW
Norwich 

GYM
Great

Yarmouth 

DVC
Dovercourt 

ALR
Alresford (Essex) 

WEE
Weeley 

Kirby Cross KBX

Frinton-on-Sea FRI

Walton-on-the-Naze
WON

Clacton-on-Sea 
CLT

Wivenhoe 
WIV

COL Colchester

WNY White Notley 

CES Cressing (Essex) 

BTP Braintree Freeport 

BTR Braintree 

Sudbury (Suffolk) SUY

Bures x BUE

Chappel &
   Wakes Colne
       CWC

CHM Chelmsford 

Rayleigh 
RLG

    HOC
Hockley 

BLB
Battlesbridge 

NFA
North

Fambridge 

South Woodham 
Ferrers

SOF

Althorne 
(Essex)

ALN

Southminster 
SMN

BUU
Burnham-
on-Crouch 

Prittlewell PRL
Southend 
Victoria SOV 

Rochford RFD

   SIA
Southend Airport 

Watton-at-Stone WAS

Hitchin HIT

Arlesey ARL

Biggleswade BIW

Sandy SDY

St Neots SNO

Cambourne

Tempsford

Huntingdon HUN

     LET
Letchworth
Garden City 

     BDK
Baldock

RYS Royston 

MEL Meldreth 

STH Shepreth 

FXN Foxton 

AWM
Ashwell

& Morden 

Stevenage SVG

CBG Cambridge 

Peterborough 
PBO

Grantham GRA

Newark
North Gate 
NNG

Mansfield MFT

Sheffield 
SHF

Worksop
WRK

LCN
Lincoln 

Doncaster DON

SCU
Scunthorpe 

Grimsby Town GMB

Cleethorpes CLE

Selby
SBY

York YRK

Scarborough
SCA

Hull HUL

Howden 
HOW

Gilberdyke 
GBD

Brough
BUH

Hessle 
HES

NOT
Nottingham 

Barnsley
BNY

Huddersfield HUD

Rochdale RCD  

Halifax 
HFX

Bradford
Interchange 

BDI

BDQ Bradford Forster Square 
Leeds LDS

Wakefield
Westgate
WKF

Derby DBY

Kings Lynn KLN

Stansted Airport SSD

MKC Milton Keynes Central 

BAN Banbury 

Leamington Spa
LMS  

Northampton
   NMP

BDM Bedford 

Leicester LEI

Stratford-
upon-Avon 

SAV

LIC Lichfield City 

STA Stafford 

Stoke-on-Trent SOT

Macclesfield MAC

Stockport SPT

Manchester
Oxford Road

MCO

Wilmslow WML

Crewe CRE

Manchester
Airport

MIA

WAC
Warrington 

Central

WGN Wigan 
North Western 

PRE Preston 
(Lancs) 

Lancaster LAN

Barrow-in-
Furness

BIF

Isle of Man

Blackpool 
North BPN

Wigan 
Wallgate
WGW Bolton BON

Blackburn BBN

Runcorn    
RUN

LPY
Liverpool South 

Parkway

St Helens Central SNH

Liverpool
Lime Street

LIV

  Liverpool
Central LVC

Warrington
Bank Quay 
WBQ

BWD
Birchwood

SNK
Sankey for 

Penketh 

Warrington
West
WAW

HGN
Hough 
Green 

HNX
Hunts
Cross 

                    WAV    
        Wavertree
  Technology
       Park 

Broad Green BGE

ROB Roby 

Kirkdale
 KKD

   Fazakerley
FAZ

Rainford RNF
Headbolt
Lane HBL

Upholland UPL
Orrell ORR

Pemberton
PEM   

     Kirkby
(Merseyside) KIR

Rice Lane RIL

Walton
(Mersyside) 

WAO

Orrell Park
     OPK

AIN Aintree 
ORN Old Roan 

MAG Maghull 
MNS Maghull North 

TWN Town Green 
AUG Aughton Park 

OMS Ormskirk 
BCJ Burscough Junction 

Rufford 
RUF

Croston CSO

HUY Huyton 
Whiston 

WHN
Rainhill 

RNH

PSC Prescot 
Eccleston Park ECL

Thatto Heath THH

St Helens Junction SHJ

GSW
Garswood BYN Bryn Ince INC

Lostock LOT
Horwich Parkway HWI

Blackrod BLK
Adlington (Lancs) ADL

Buckshaw Parkway BSV
Chorley CRL

SLW Salwick 
Layton LAY

Moss Side MOS

Lytham LTMSQU Squires Gate 

BPB Blackpool 
Pleasure Beach 

BPS Blackpool South 

Ansdell &
Fairhaven AFV

Kirkham &
Wesham KKM

Poulton-le-
Fylde PFY

Fleetwood 

Heysham Port
R HHB

Bare
Lane 
BAR

MCM
Morecambe 

CNF Carnforth

Wennington 
WNN

Bentham 
BEN

Clapham
(North Yorkshire) 

CPY

Giggleswick 
GIG

Oxenholme
Lake District 
OXN

Penrith
(North Lakes) 
PNR         

SVR Silverdale 

ARN Arnside 

ROO
RooseASK Askam 

FOX x Foxfield 
GNR x Green Road 

MLM Millom 

Silecroft x SIC 

Bootle (Cumbria) x BOC 

Ravenglass for Eskdale RAV

Drigg x DRI 

Seascale SSC

Sellafield SEL

Braystones (Cumbria) x BYS 

Nethertown x NRT 

St Bees SBS

Corkickle x CKL 

Whitehaven WTH

Parton x PRN 

Harrington x HRR 

Workington WKG

Flimby x FLM 

Maryport 
MRY

Aspatria x ASP 

Wigton
WGT

DLS x 
Dalston

(Cumbria)

KBF x Kirkby-in-Furness ULV
Ulverston

Dalton 
(Cumbria)

DLT

Cark &
Cartmel 

CAK

KBK
Kents Bank

KEN Kendal 

BUD Burneside (Cumbria) 

SVL Staveley (Cumbria) 

WDM Windermere 

Grange-over-
Sands GOS

St Annes-
on-Sea SAS

Lostock
Hall LOH

BMB
Bamber
Bridge 

Pleasington 
x PLS

CYT
Cherry Tree

Mill Hill
(Lancs) 

MLH

Hindley 
HIN Daisy Hill DSY

HGF Hag Fold 

ATN Atherton 

WKD
Walkden 

Westhoughton WHG

MSD
Moorside 

SNN
Swinton

(Manchester) 

Salford Crescent SLD
Salford Central SFD

Clifton (Manchester) R CLI 

Kearsley (Manchester) KSL
Farnworth FNW

Moses Gate MSS

Hall-i-th-Wood HID

Bromley Cross 
(Lancs) BMC

Entwistle x ENT 

Darwen DWN

Ramsgreave
& Wilpshire RGW  

Langho LHO

Whalley (Lancs)
              WHE

Clitheroe CLH

Patricroft 
PAT

Eccles
(Manchester)

ECC

Newton-le-
Willows
  NLW 

Lea Green 
LEG

ERL Earlestown 

Widnes 
WID

Halewood 
HED

West
Allerton 

WSA

Mossley
Hill

MSH

Edge
Hill
EDG

Brunswick 
BRW

Aigburth 
AIG

Cressington 
CSG

St. 
Michaels 

STM

IRL
Irlam 

Chassen
Road 
CSR

Humphrey
Park
HUP

DGT
Deansgate 

SHR
Shrewsbury 

Wrexham General 
WRX 

Chester 
CTR

LLD Llandudno 

Bangor (Gwynedd) BNG

Holyhead HHD

Fenny Stratford FENWOL Wolverton 

Long Buckby LBK

Rugby RUG 

WRW Warwick 

Warwick
Parkway WRP

Hatton 
HTN

LPW Lapworth 

KNN Kings Norton 

Alvechurch ALV

Redditch RDC

BTG Barnt Green 

BMV Bromsgrove 

HBY Hartlebury 

TLK The Lakes (Warks) 

Bearley
BER

Claverdon 
CLV

WDE Wood End 
DZY Danzey 

HNL Henley-in-Arden 
Wootton Wawen x WWW 

WMC Wilmcote 

Stratford upon 
Avon Parkway 

STY

Bow Brickhill BWB

Woburn Sands WOB

Aspley Guise APG

RID Ridgmont 

LID Lidlington 

MLB Millbrook (Bedfordshire) 

SWR Stewartby 

KMH Kempston Hardwick 

BSJ Bedford St Johns 

WEL Wellingborough 

KET Kettering 

Bedworth BEH

Kenilworth 
KNW

Bermuda 
Park BEP

Water Orton WTO Hinckley
(Leics)
HNK

Narborough 
NBR

Coleshill
Parkway 

CEH

South
Wigston 

SWS

Nuneaton 
NUN

Atherstone ATHWilnecote
(Staffs)
WNE

Polesworth R PSW 

Tamworth TAM

Burton-on-Trent BUT

Willington WIL

LAW Landywood 

CAO Cannock 

HNF Hednesford 

RGT Rugeley Town

SNE
Stone

(Staffs)

Longport LPT
Kidsgrove KDG

Congleton CNGAlsager 
ASG

Sandbach SDB

Mouldsworth 
MLD

DLM 
Delamere 

FRD Frodsham 

Runcorn
East
RUE

    Helsby 
HSB

INE
Ince & Elton
(Cheshire)

ELP
Ellesmere

Port 
LTT

Little Sutton 

Overpool OVE

Eastham Rake ERA
Hooton HOO

Bromborough Rake BMR
Bromborough BOM

Spital SPI
Port Sunlight PSLBEB Bebington 

RFY Rock Ferry 

   Green Lane
GNL

CNP Conway Park 

BKQ Birkenhead Hamilton Square 

LVJ
James Street

Liverpool 

MRF Moorfields 

SDL Sandhills 

BDL Birkdale Meols Cop 
MEC

New Lane NLN

BES
Bescar Lane 

BCB
Burscough

Bridge 
HSC

Hoscar 

PBL Parbold 

Euxton
Balshaw 

Lane 
EBA

LEY Leyland 

APB Appley Bridge 

GST Gathurst 

HIL Hillside 
ANS Ainsdale 

FRE Freshfield 
FBY Formby 

HTO Hightown 
HLR Hall Road 

WLO Waterloo (Merseyside) 

BAH Bank Hall 

BLN Blundellsands & Crosby 

SFL Seaforth & Litherland 
BNW Bootle New Strand 

BOT Bootle Oriel Road 

SOP Southport 

BKP Birkenhead Park 

BKN Birkenhead North 

WLV Wallasey Village 

Leasowe
LSW

Bidston BID

MRT
Moreton

(Merseyside)
Meols MEO

Manor Road MNR

Hoylake HYK

West Kirby WKI

WLG Wallasey Grove Road 

NBN New Brighton 

Birkenhead 
Central BKC

Capenhurst CPU
Bache BAC

Stanlow &
Thornton

SNT
Cuddington 

CUD
Hartford (Cheshire) HTF

Greenbank GBK
Northwich NWI

Lostock Gralam LTG
Plumley PLM

KNF Knutsford 
MOB Mobberley 

Winsford WSF

Acton Bridge
    (Cheshire)
        ACB

Holmes Chapel HCH
Goostrey GTR

Chelford (Cheshire) CEL

Alderley Edge ALD

Prestbury PRB

Adlington
(Cheshire) 
ADC

Poynton PYT

Bramhall BML

Middlewood MDL
Chinley

CLY
Edale 
EDL

Strines SRN
New Mills Central
   NMC

Marple MPL
Rose Hill 

RSH

BNT
Brinnington 

Heaton
Chapel HTC

Levenshulme 
LVM

Bredbury 
BDY

Romiley RML

Woodley WLY
Hyde Central HYC

Hyde North HYT
Padgate 

PDG
Glazebrook 

GLZ

FLI
Flixton 

URM
Urmston 

Trafford
Park
TRA 

BLV Belle Vue 
RRB Ryder Brow 
RDN Reddish North 

Reddish South
    RDS

MAU Mauldeth Road 
BNA Burnage 

East Didsbury
           EDY

Gatley GTY
Navigation
Road NVR

Hale
(Manchester)

HAL

ASY
Ashley

ALT
Altrincham 

Heald Green 
HDG

SYA Styal 

Handforth  
     HTH

Denton
    DTN

BAM
Bamford 

GRN
Grindleford 

Hope
(Derbyshire) 

HOP

Hathersage 
HSG

Dore & 
Totley 
DOR

Disley DSL

New Mills Newtown NMN

Furness Vale FNV

Whaley Bridge WBR

Chapel-en-le-Frith CEF

Dove Holes DVH

Buxton BUX

Cheadle Hulme
CHU

Davenport DVN
HAZ

Hazel Grove

Woodsmoor 
WSR

 Shenstone
SEN 

PKG Penkridge 

Lichfield
Trent Valley
    LTV   

RGL
Rugeley

Trent Valley

KID Kidderminster 
Blakedown
BKD 

 Hagley HAG MHR Market Harborough 

COR Corby 

Sileby SIL 

Syston SYS

Loughborough LBO

East Midlands Parkway EMD

Barrow-upon-Soar BWS

Beeston BEE

Bulwell BLW

Alfreton ALF

Langley Mill
     LGM

Ilkeston 
ILN

Hucknall HKN

Newstead NSD

CHD Chesterfield 

DRO Dronfield 

Kirkby-in-Ashfield KKB

Sutton Parkway SPK

Shirebrook SHB

Swinton (South Yorks) SWN

MEX
Mexborough 

CNS
Conisbrough 

Darnall DAN    
Woodhouse WDH

Kiveton Bridge KIV
Kiveton Park KVP

Shireoaks SRO

Rotherham Central RMC

MHS Meadowhall 

MRP Moorthorpe
South

Elmsall 
SES

Adwick 
AWK

Bentley
(South Yorks) 

BYK

FZW Fitzwilliam 

Sandal
& Agbrigg
          SNA

THC Thurnscoe

GOE Goldthorpe

BTD 
Bolton-upon-

Dearne

CLN Chapeltown
(South Yorks) 

ELR Elsecar 

WOM Wombwell 

Dodworth
DOD

PNS Penistone 
DBD Denby Dale 

Shepley SPY
Stocksmoor SSM

Darton 
DRT

Brockholes BHS
Honley HOY

Berry Brow BBW
Lockwood LCK

DHN Deighton 

Brighouse BGH

FZH Frizinghall 
SHY Shipley (Yorks) 

Low 
Moor 
LMR

Baildon 
BLD

Guiseley GSY

Menston MNN

Apperley
Bridge 
APY Kirkstall

Forge KLF

Burley-in-Wharfdale BUW

Ben Rhydding BEY
Ilkley ILK

Saltaire SAE

Bingley BIY

Crossflatts CFL

Keighley KEI
Steeton & Silsden SON

Cononley CEY                         

Skipton SKI

Gargrave GGV

Long Preston LPR

Settle SET

Horton-in-Ribblesdale HIR

Ribblehead RHD

Dent DNT    

Garsdale GSD

Kirkby Stephen KSW

Appleby APP

Langwathby LGW

Lazonby & Kirkoswald LZB

Armathwaite AWT

Hellifield HLD   

Mirfield 
MIR

New Pudsey NPD

Bramley
(W Yorks) BLE

Burley Park BUY

Headingley HDY
Horsforth HRS

Weeton WET

Pannal PNL
Hornbeam Park HBP

Starbeck SBE

Harrogate HGT

COT Cottingley 
White Rose

OUT
Outwood

Wakefield
Kirkgate 

WKK

Streethouse 
SHC

Featherstone FEA

Whitley
Bridge 
WBD

KNO
Knottingley 

HEL
Hensall

NOR
Normanton

Pontefract
Tanshelf 

POT

Pontefract Baghill PFR

Woodlesford WDS

CRG
Cross 
Gates 

Thorpe
Park

GRF
Garforth 

MIK  
Micklefield 

Sherburn-
in-Elmet SIE

CHF Church Fenton 

ULL Ulleskelf 

KNA
Knaresborough 

HMM
Hammerton 

CTL
Cattal 

POP
Poppleton 

EGF
East

Garforth 

South
Milford
SOMCastleford CFD

Pontefract 
Monkhill PFM

Glasshoughton GLH

MLY Morley 
   BTL Batley  

DEW Dewsbury 
Ravensthorpe
          RVN 

SWT Slaithwaite 

Castleton (Manchester) CAS 

Smithy Bridge SMB

Littleborough LTL

Walsden WDN

RIS
Rishton 

ACR
Accrington 

Church &
Oswaldtwistle 

CTW

Huncoat 
HCT

RSG
Rose 
Grove 

Burnley
Manchester
Road BYM

HBD
Hebden
Bridge 

SOW
Sowerby
Bridge 

Mytholmroyd MYT

BUB x Burnley Barracks 
BNC Burnley Central 

BRF Brierfield 
NEL Nelson 

CNE Colne 

HPN x
Hapton 

Todmorden TOD

MIH Mills Hill (Manchester) 

MSO Moston 
MSN Marsden (Yorks) 

GNF Greenfield 
  MSL Mossley (Manchester) 

SLK Silkstone Common 

Creswell CWD

Whitwell (Derbyshire) 
WWL

Langwith-Whaley Thorns LAG

Mansfield
Woodhouse MSW

Attenborough ATBLGE
Long Eaton 

SPO
Spondon 

PEA
Peartree 

Tutbury & Hatton TUT

Uttoxeter UTT

Blythe Bridge BYB

Longton LGN

Belper BLP

AMB Ambergate 
WTS Whatstandwell 
CMF Cromford 

MTB Matlock Bath 

MAT Matlock 

Duffield DFI

Leagrave LEA

Harlington (Beds) HLN

Lutondart.com

Flitwick FLT

LUT Luton 

Ascot 
(Berks) 

ACT

         MAI
Maidenhead 

GLD Guildford 

Woking 
WOK

Basingstoke 
BSKSAL

Salisbury 
EXC

Exeter
Central

Plymouth 
PLY

EXD Exeter St David’s 

EXT Exeter St Thomas 

MBT Marsh Barton

SCS Starcross 

Gunnislake GSL

Calstock CSK

Bere Alston BAS

Bere Ferrers BFE

St Budeaux Victoria Road SBV

Coombe Junction Halt R COE 

St Keyne Wishing Well Halt x SKN 

Lostwithiel LOS

Newquay NQY
Quintrell Downs QUI

St Columb Road x SCR 
Roche x ROC 

Bugle x BGL
Luxulyan x LUX 

BOD
Bodmin

Parkway 

Causeland x CAU 

Sandplace x SDP 

Looe LOO

DWW Dawlish Warren 

 DWL Dawlish 

TGM Teignmouth 

NTA Newton Abbot 

TRR Torre 

Totnes 
TOT

Dockyard 
x DOC 

St Budeaux
Ferry Road 

SBF

St Germans 
SGM

LSK
Liskeard Ivybridge IVY

DPT
Devonport (Devon) 

KEY
Keyham 

STS
Saltash 

MEN x
Menheniot  

TQY Torquay

PGN Paignton

Taunton TAU

Stone Crossing SCG
SWM Swanscombe 

NFL Northfleet 
GRV Gravesend 

HGM Higham (Kent) 

Ebbsfleet International EBD

SOO Strood (Kent) 

Cuxton CUX
Halling HAI
Snodland SDA

New Hythe NHE
Aylesford AYL

KMS
Kemsing 

WMA
West

Malling 

EML
East

Malling 

Barming 
BMG

Borough 
Green & 
Wrotham 

BRG

Sheerness-on-Sea SSS
Queenborough QBR
Swale SWL
Kemsley KML

Rochester 
RTR

Sole Street 
SOR

Meopham 
MEP

Longfield LGF

Farningham Road FNR

Gillingham
(Kent) GLM

Newington 
NGT

WHI
Whitstable 

Faversham 
FAV

Sittingbourne 
SIT

TEY
Teynham 

MSR
Minster

STU
Sturry

Adisham ADM

Bekesbourne BKSChartham CRT
Bearsted BSD

Hollingbourne
     HBN

Maidstone
Barracks 
MDB

MDW
Maidstone
        West

EFL East Farleigh
WTR Wateringbury

YAL Yalding
BEG Beltring

HRM Harrietsham
LEN Lenham

CHG Charing (Kent)

Marden 
(Kent)
 MRN

SPU
Staplehurst

PDW
Paddock

Wood PLC Pluckley

Headcorn
 HCN

Chilham CIL

Wye WYE Aylesham AYH

Snowdown SWO

Shepherds Well
SPH
Kearsney
(Kent)
KSN

Westenhanger WHA

Sandling SDG

HMT Ham Street

Eurostar 
service suspended

APD
Appledore 

(Kent)

RYE Rye (Sussex)

WSE Winchelsea

Doleham DLH

Three Oaks TOK

Folkestone
  West FKW

SEG Selling 

Broadstairs BSR

Dumpton Park DMP

Thanet
Parkway

THP

Sandwich SDW

Deal DEA

Walmer WAM

Martin Mill MTM

Ramsgate RAM

Folkestone 
Central

FKC

Ashford 
International

 AFK

Maidstone East MDE

Dover 
Priory
DVP

CBW
Canterbury

West

Canterbury
East CBE

HNB
Herne Bay 

Birchington-
on-Sea

BCH

WGA
Westgate-on-Sea 

Chestfield &
Swalecliffe 

CSW

Margate MAR

    RAI
Rainham

(Kent)
CTM

Chatham 

Ore
ORE

BEX Bexhill

CLL Collington

COB Cooden Beach

NSB Normans Bay

PEB Pevensey Bay

Hampden Park (Sussex)
HMD

Southease SEEFalmer FMR

Moulsecoomb MCB
PRP Preston Park

HSK Hassocks
BUG Burgess Hill

WVF Wivelsfield

BAB Balcombe

TBD Three Bridges

HHE Haywards Heath

London Road (Brighton)
LRB

Newhaven Town NVN

Newhaven Harbour NVH

Bishopstone (Sussex)
    BIP

Seaford (Sussex) SEF

GLY
Glynde

LWS
Lewes

CBR
Cooksbridge

Plumpton
PMP

BRK
Berwick (Sussex)

PLG
Polegate

PEV Pevensey & 
Westham    

St Leonards
Warrior Square

SLQ

High Brooms HIB

Leigh (Kent) LIH

Penshurst PHR

Edenbridge (Kent) EBR

Hever HEV

    REI
Reigate

BTO
Betchworth

CRW
Crawley

IFI
Ifield

AGT
Aldrington

FSG
Fishersgate

EWR
East

Worthing

WWO
West

Worthing

GBS
Goring-
by-Sea

SSE
Shoreham
-by-Sea

HRH Horsham

Portsmouth & 
Southsea PMS

Portsmouth 
Harbour PMH

Chichester
CCH

Angmering
ANG

Ford
FOD

FSB
Fishbourne

(Sussex)
NUT

Nutbourne
EMS

Emsworth

 BDH
Bedhampton

FNC Farncombe 

GOD Godalming 

MLF Milford (Surrey) 

WTY Witley

LIP Liphook

LIS Liss

PTR Petersfield

 RLN Rowlands Castle

 CSA Cosham

 PTC Portchester

 SNW Swanwick

 BUO Bursledon
 HME Hamble

Netley
   NTL

Sholing
   SHO

Woolston
   WLS

Bitterne
    BTE

Millbrook (Hants) MBK
Redbridge RDB TTN Totton

 ANF Ashurst (New Forest)

 BEU Beaulieu Road

Lymington Town LYT

Lymington Pier LYP

 BCU Brockenhurst

 SWY Sway

 NWM New Milton

 HNA Hinton Admiral

Christchurch CHR

Pokesdown POK

BSM
Branksome

WOO
Wool

Dorchester
South
DCH

HOL
Holton
Heath

POO
Poole

WEY
Weymouth

Parkstone
(Dorset)

PKS

Hamworthy
HAM

Wareham
(Dorset)
WRM

MTN
Moreton
(Dorset)

Upwey
UPW Bournemouth

BMH

Hedge End HDE

Botley BOE

St Denys
SDN

 FRM Fareham

HSL Haslemere

Bosham
BOH

Southbourne
SOB

Warblington
WBL

Havant
HAV

Hilsea HLS
Fratton FTN

RYP Ryde Pier Head

RYD Ryde Esplanade

RYR Ryde St Johns Road

BDN Brading
SAN Sandown
LKE Lake

SHN Shanklin

SAB      Smallbrook Junction

BAA
Barnham

Bognor Regis
BOG

Littlehampton
LIT

Durrington
-on-Sea

DUR

Worthing
WRH

Lancing
LAC

Southwick
SWK

Portslade
PLD

Hove
HOV

LVN
Littlehaven

WNH Warnham 

Ockley OLY

Holmwood HLM

CHH Christs Hospital

BIG Billingshurst

PUL Pulborough

AMY Amberley

ARU Arundel

FGT
Faygate

Hurst Green HUR

Oxted OXT
Woldingham WOH

Edenbridge Town EBT

Cowden (Kent) CWN

Lingfield
 LFD

Dormans
 DMS

 East Grinstead
           EGR

Ashurst (Kent) AHS

Eridge ERI

Crowborough COH

Buxted BXD

Uckfield UCK

HLB Hildenborough 

Birkbeck 
BIK

Tunbridge Wells TBW
Tonbridge

TON

Brighton
BTN

Frant FRT
Wadhurst WAD

SOG Stonegate
ETC Etchingham

RBR Robertsbridge

BAT Battle
Crowhurst CWU

West St Leonards WLD

GNH
Greenhithe
for Bluewater 

GDN
Godstone

Nutfield
NUF

Hinchley
Wood HYW

Claygate CLG

Oxshott OXS

Cobham & 
Stoke D’Abernon CSD

Esher
 ESH

HER
Hersham 

WYB
Weybridge 

BKO
Brookwood 

London Road
(Guildford) 

LRD

Effingham
Junction

EFF
Clandon

CLA
Horsley

HSY

Walton-on-
Thames

 WAL

Byfleet &
New Haw

 BFN

WBY
West 

Byfleet 

AHD Ashtead 

Leatherhead 
LHDBookham

 BKA

Box Hill &
 Westhumble
       BXW

DKG Dorking (Main) 

Dorking
Deepdene

DPD

Dorking
West
DKT

Gomshall
GOM

Chilworth
CHL

Shalford
(Surrey)

SFR

Addlestone ASN

Worplesdon WPL

Ash Vale AHV

NCM   
North 
Camp 

Ash ASH

WAN Wanborough 

AHT Aldershot 

Farnborough
(Main) FNB

Fleet 
FLE

Winchfield 
WNF

GRT
Grateley 

GIL
Gillingham

(Dorset)
SHE

Sherborne 

Yeovil Pen Mill YVP

Thornford x THO 

Yetminster x YET 

Chetnole x CNO 

Maiden Newton MDN

Dorchester West
  DCW

Yeovil
Junction 

YVJ
Axminster 

AXM
Feniton

FNT
Cranbrook 

(Devon)
CBK

PIN
Pinhoe

Polsloe Bridge POL

Digby & Sowton DIG

Newcourt NCO

Topsham TOP

Exton x EXN 

Lympstone Commando x LYC 

Lympstone Village LYM

Exmouth EXM

WCH
Whitchurch

(Hants)

Andover 
ADV

Tisbury 
TIS

Templecombe 
TMC

Crewkerne 
CKN

HON
Honiton

WHM
Whimple

NTC x Newton St Cyres 

CDI Crediton 

YEO x Yeoford 
COP x Copplestone 

MRD x Morchard Road 

Okehampton
OKE

Okehampton 
Interchange

LAP x Lapford 

EGG Eggesford 

KGN x King’s Nympton 

PMA x Portsmouth Arms 

UMB x Umberleigh 

 CPN x Chapelton (Devon) 

BNP Barnstaple 

Tiverton Parkway TVP

St James 
Park

(Exeter)
SJP DEN Dean (Wilts) 

ROM Romsey 

DBG Mottisfont &
Dunbridge

Overton
OVR

Hook 
HOK

Micheldever MIC

Winchester WIN

Shawford SHW

Eastleigh ESL
Chandlers Ford 

CFR

 SOA
Southampton

Airport Parkway

 SOU
Southampton

Central

 SWG Swaythling

FNH Farnham 

BYY Bentle (Hants)                       

AON Alton 

CHY Chertsey

Bagshot BAG

Camberley CAM

Frimley FML

AYW
Aberystwyth 

Darlington DAR
MBR

Middlesbrough

NAY
Newton
Aycliffe

NRD
North Road
(Darlington)

Shildon
SHD

Heighington 
HEI

Seaham SEA

Blyth Bebside BLI

Bedlington BEJ

Northumberland Park NOP

Horden HRE
Chester-le-Street CLS

Durham DHM

Dunston 
DOT

MCE
MetroCentre 

SKS
Stocksfield 

CRB
Corbridge 

HDB
Haydon Bridge

HWH
Haltwhistle

WRL
Wetheral

Lockerbie LOC

BLH
Bellshill

Whifflet WFF

HLY
Holytown

Airbles
 AIR

Shieldmuir
 SDM Wishaw WSH

CLU Carluke 

LNK Lanark 
CRS Carstairs 

MTV 
Mount Vernon 

BGI 
Bargeddie 

Coatbridge Central CBC

High
Street HST

Bellgrove
BLG

Argyle Street AGS
Bridgeton BDG

Dalmarnock DAK
Rutherglen RUT

Shettleston
SLS

Easterhouse 
EST

Coatdyke 
COA

Drumgelloch 
DRU     

Armadale 
ARM

Blackridge
BKR

Livingston
North LSN

Carntyne CAY

CHC
Charing
Cross

(Glasgow) 

Barnhill BNL

Alexandra Parade AXP

Duke Street DST GAR
Garrowhill

BAI       
Blairhill

ADR
Airdrie 

CAC
Caldercruix Bathgate BHG

Uphall
UHA

SGL South Gyle 

Edinburgh Gateway EGY

NQU North Queensferry 

Dalmeny DAM 

INK Inverkeithing 

Edinburgh
Park
 EDP

LIN Linlithgow 

ROS Rosyth Dalgety Bay DAG

Aberdour AUR

Burntisland BTS

Kinghorn KGH

Markinch MNC

LEU Leuchars 

PLN Portlethen 

DYC Dyce 
(for Aberdeen Airport)

STN Stonehaven 

MTS Montrose 

LAU Laurencekirk 

ARB Arbroath 

CAN Carnoustie 

GOF R Golf Street 

BYL R Barry Links 

MON Monifieth 

BSI R Balmossie 
BYF Broughty Ferry 

CUP Cupar 

SPF Springfield 

COW Cowdenbeath 
LCG Lochgelly 

CDD Cardenden 

GLT Glenrothes
with Thornton 

DFE Dunfermline
City

DFL Dunfermline
Queen Margaret 

PMT Polmont 

Camelon 
CMO

Alloa ALO

BEA Bridge of Allan 

DBL Dunblane 

GLE Gleneagles 

DKD Dunkeld & Birnam 

Invergowrie ING

Inverurie INR Kintore KTRInsch INSHuntly HNTKeith KEHElgin ELGForres FORNairn NRN
Inverness

Airport

PIT  Pitlochry 

BLA Blair Atholl 

DLW Dalwhinnie 

NWR Newtonmore 

KIN Kingussie 

AVM Aviemore 

CAG Carrbridge 

BEL Beauly 

 MOO Muir of Ord 

DIN Dingwall 

CBD Conon Bridge 

ASS x Alness 

IGD Invergordon 

FRN x Fearn 

TAI Tain 

ARD Ardgay 

CUA x Culrain 

INH x Invershin 

LRG Lairg 

ROG x Rogart 

GOL Golspie 

BRA Brora 

HMS Helmsdale 

KIL x Kildonan 

KBC x Kinbrace 

FRS Forsinard 

ABC x Altnabreac 

SCT x Scotscalder 
Georgemas
Junction GGJ

Wick WCK

Thurso THS 

DNO x Dunrobin Castle 
(Summer service only)

LBT Larbert 

Falkirk
Grahamston FKG

SLA Slateford

KGE Kingsknowe 
Brunstane BSU

MUB
Musselburgh 

Wallyford WAF Longniddry LND

PST
Prestonpans 

DRM
Drem 

NBW
North Berwick 

Newcraighall NEW

Shawfair SFI  

Eskbank EKB

Newtongrange NEG

Gorebridge GBG

Stow SOI

Galashiels GAL

Tweedbank TWB

WTA Wester Hailes 

CUH Curriehill 
KKN Kirknewton 

CBS
Coatbridge
Sunnyside 

CRF
Carfin

Cleland
CEA

Shotts
SHS

Baillieston 
BIO

Newton
NTN

Blantyre BLT
Hamilton West

HNW

KKH Kirkhill 

       Burnside
    (Strathclyde) BUI CFF Croftfoot 

Kings Park 
KGP

Langside 
LGS

Thornliebank 
THB

Giffnock 
GFN

Gretna Green 
GEA   

Annan ANNDumfries DMF

Clarkston CKS

Cathcart 
CCT

Muirend MUI

Williamwood WLM

Busby BUS

Thorntonhall THT

Hairmyres HMY

East Kilbride EKL
Whitecraigs WCR

Patterton PTT

Neilston NEI

KNS Kennishead 

PTL Priesthill & Darnley 
Nitshill NIT

Barrhead BRR

Dunlop DNL

Stewarton STT

Kilmaurs KLM

Auchinleck AUK

New Cumnock NCK

Kirkconnel KRK

Sanquhar SQH

Kilmarnock KMK

Mount Florida MFL
Crosshill COI
Queens Park (Glasgow) QPK

Pollokshields
East PLE

EXG Exhibition Centre (Glasgow) 

AND Anderston 

PTK Partick

Anniesland ANL

Kelvindale
   KVD

SUM
Summerston 

Gilshochill 
GSC

Ashfield 
ASF

SPR
Springburn 

SPS
Stepps

RRN
Robroyston

BBG
Bishopbriggs

Garve GVELochluichart x LCC Achanalt x AAT Achnasheen ACNAchnashellach x ACH Strathcarron STCAttadale x ATT Stromeferry STF  Duncraig x DCG 

Kyle of Lochalsh KYL

Duirinish x DRN 

Plockton PLK

LNZ
Lenzie 

CRO
Croy 

Gartcosh GRH

CUB Cumbernauld 

GRL Greenfaulds 

PPK
Possilpark &
Parkhouse 

MLN Milngavie 

HLF Hillfoot 

BRN Bearsden 
DMC Drumchapel 

Clydebank
CYK

Garscadden 
GRS

SCH
Scotstounhill Yoker YOK

DMR
Dalmuir 

BWG
Bowling

Balloch BHC

Alexandria ALX

Renton RTNHLU Helensburgh
Upper 

GCH Garelochhead 

ART Arrochar & Tarbert 

TYL
Tyndrum
Lower 

LHA
Loch Awe

TAY
Taynuilt

Connel Ferry
CON

Dalmally 
DAL

Falls of
Cruachan

FOC
(Summer service only)

AUI x Ardlui 
Crianlarich CNR 

Upper Tyndrum UTY

Bridge of Orchy BRO

Rannoch RAN

Corrour CRR

Tulloch TUL

Roy Bridge x RYB

Spean Bridge SBR

Banavie BNV

Corpach CPA

Loch Eil Outward Bound LHE

Locheilside x LCS 

Glenfinnan GLF

Lochailort x LCL 

Beasdale x BSL 

Arisaig ARG

Morar MRR

   Mallaig MLG

Dalreoch 
DLR

Craigendoran 
CGD

Cardross 
CDR

HLC Helensburgh
Central 

Dumbarton
East DBE

Kilpatrick
KPT

DBC Dumbarton
Central 

Jordanhill 
JOR

Westerton 
WES

Drumry DMY

Singer SIN

MYH 
Maryhill

Hyndland 
HYN

Pollokshields
West PLW

Woodhall WDL Bishopton 
(Strathclyde)                    

BPT

Pollokshaws
East PWE

PWW Pollokshaws West 

CMY  Crossmyloof 

HLW
Hillington

West 

PYJ
Paisley

St James 
PTG

Port Glasgow 
LGB

Langbank 

Ardrossan
South
Beach
ASB

Stevenston 
STV

Saltcoats SLT

HLE
Hillington

East 
CDO  

Cardonald 

Johnstone
(Strathclyde)
JHN  

MIN Milliken Park 

HOZ Howwood
(Renfrewshire) 

Lochwinnoch
LHW  

Glengarnock
GLG  

DLY Dalry 

Kilwinning KWN 

West Kilbride WKB

Fairlie FRLADS
Ardrossan
Harbour 

Ardrossan
Town
ADN 

Largs LAR

Whinhill WNL

BGS Bogston 

Cartsdyke CDY
Greenock Central GKC

Greenock West GKW
Fort Matilda FTM

Gourock GRK

Drumfrochar DFR

Branchton BCN

Inverkip INP

Wemyss Bay
WMS

Irvine IRV

Barassie BSS 

Troon TRN
Prestwick International Airport PRA

Prestwick Town PTW
Newton-on-Ayr NOA

Ayr AYR
Maybole MAY

Girvan GIR
Barrhill BRL

Stranraer STR

DUM Dumbreck 
CKH Corkerhill 

MPK Mosspark 
CKT Crookston 

Hawkhead 
HKHPaisley

Canal 
PCN

Maxwell Park 
MAX
Shawlands SHL

Hamilton Central HNC 

CTE Chatelherault 

MEY Merryton 

LRH Larkhall 

Cambuslang 
CBL

Uddingston
 UDD

Carmyle 
CML Kirkwood 

KWD

Breich
R BRC 

West
Calder
WCL

HTW
Hartwood 

FLD
Fauldhouse 

ADW
Addiewell 

LVG
Livingston

South 

WYM
Wylam 

Blaydon 
BLO

Prudhoe 
PRU

Riding Mill 
RDM

Hexham 
HEX                                                   

Brampton
(Cumbria) 

BMP

Bardon Mill
BLL

CRM Cramlington 

MPT Morpeth 

PEG Pegswood 

WDD Widdrington 

ACK Acklington 

Alnmouth ALM 
for Alnwick 

CHT R Chathill 

BWK Berwick-upon-Tweed 

DUN Dunbar 

ELT
East Linton 

RSN Reston

Hartlepool HPL

Seaton Carew SEC

Billingham
   (Cleveland) BIL

Stockton STK

DND
Dinsdale

ALW
Allens West 

Teesside
Airport

       TEA Eaglescliffe
EAG

Yarm YRM

TBY
Thornaby

SBK
South
Bank

Redcar Central RCC

MTO Marton 
JCH James Cook

GYP Gypsy Lane 
NNT Nunthorpe 

GTA Great Ayton 

BTT Battersby 
Kildale KLD

Commondale COM
CSM Castleton Moor 

DNY Danby 
LHM Lealholm 

GLS Glaisdale SLH
Sleights 

Ruswarp 
RUS

Whitby 
WTB

EGT Egton 

Grosmont
GMT

Redcar East RCE
Longbeck LGK

Marske MSK
Saltburn SLB

RBS R
Redcar
British 
Steel

Carlisle CAR

Motherwell
 MTH

GLC
Glasgow Central 

Glasgow
Queen Street GLQ

Fort William 
FTW

Falkirk
High
FKK

STG Stirling 

PYG
Paisley
Gilmour
Street 

Oban OBN

HYM
Haymarket

 

Kirkcaldy
     KDY

Perth PTH

DEE Dundee 

ABD Aberdeen 

INV Inverness 

    EDB
Edinburgh
Waverley

 

Heswall HSW

Upton
    (Merseyside)
        UPT

Ladybank LDY

Leven LEV
Cameron

Bridge CBX

Eurostar services
to Lille, Brusells
& Paris

Eurostar is not currently serving Ebbsfleet International
or Ashford International

Occasional
service

Luton 
Airport

LUA

Seasonal
service

Old Oak
Common

Eurostar 
service suspended

Willenhall

Darlaston

Global Centre of 
Rail Excellence

Seasonal
service

Stanford-le-Hope SFO
Benfleet BEF Chalkwell 

CHW
Thorpe Bay

TPB
Southend
Central 

SOC

LES
Leigh-on-Sea 

Southend 
East
SOE 

WCF
Westcliff 

SRY
Shoeburyness 

Dagenham Dock DDK

RNM
Rainham (Essex) 

OCK Ockendon 
Chafford Hundred

Lakeside CFH GRY
Grays 

Tilbury Town TIL
East Tilbury ETL

Upminster 
    UPM

WHR
West

Horndon 

Laindon
LAI

BSO
Basildon 

PSE
PitseaBarking BKG

Bletchley BLY 

SAA St Albans Abbey 

WGC Welwyn Garden City 

Hertford North HFN
HFE

Hertford East 

SNF
Shenfield 

DFD
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and the Opening of the  
Stockton and Darlington Railway, 
27th September 1825

For help with bookings, email alex@nationalrail.com

Available for a  theatre or venue near you:

Learn the techniques  in 70 minutes.

Alex Nelson 
(Ticket Guru)

For bookings to and from  
North East England and  
trains all over Great Britain
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plus optional free pdf  
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•  Advance and walk-up  
(on the day) tickets

• First and standard class
• Eco friendly trains
•  Groups of up to nine, and all  

railcards accepted
•  Split ticketing to maximise  

your savings all over England,  
Scotland and Wales

We can advise on delay repay!
Poster map for display is  

63.5cm wide x 100cm deep

grandcentralrail.com

lumo.co.uk

crosscountrytrains.co.uk

lner.co.uk

www.northernrailway.co.uk
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Places to go...Dunoon
L E I S U R E
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Dr. Anatoliy Telpov, an Emergency 
Department doctor at South Tyneside 
District Hospital, has teamed up with 
local boxing clubs and FSNE Medical 
Group to send two frontline ambulance 
vehicles and a 17-seat minibus to 
Ukraine.
“This project focuses on getting evacuation 
vehicles directly to frontline brigades and 
hospitals,” said Dr. Telpov. “The aim is to 
create an efficient chain so that wounded 
soldiers can be quickly evacuated and 
reach medical care faster.” 
The latest delivery includes a fully 
equipped frontline ambulance destined 
for a military hospital, a Land Rover 4x4 
ambulance going to a frontline brigade 

and a17-seat minibus provided by Empire 
School of Boxing in Blyth, which will be 
used to move personnel and supplies near 
the front line.

FSNE Medical, led by Craig and Melissa 
Douglas, have donated the two ambulance 
vehicles. The company previously 
supported Dr. Telpov’s efforts by funding 
earlier deliveries and vehicle costs.

“This will be the third and fourth vehicle 
we’ve donated,” said Craig Douglas, 
Director of FSN Medical. The ambulance 
is a full NHS-spec vehicle with all the 
essential equipment, and the Land Rover 
4x4 will help reach patients in hard-to-
access areas.”

Turning ‘Disabled’ to 
‘Enabled’

“Turning ‘disabled’ to ‘enabled’ is more 
than a statement. It’s a mindset that 
produces positive outcomes,” says John 
McDonald, Tynemouth based Disability 
Consultant and Founder of Eagles Wings 
Consultancy, who brings over 20 years of 
experience within the healthcare sector 
to his mission of promoting disability 
inclusion.
John’s journey is both personal and 
professional. In 2016, he was diagnosed 
with bowel cancer and hydrocephalus (fluid 
on the brain). Though treatments addressed 
both conditions, complications during 
brain surgery left him with lasting deficits, 
including fatigue and balance issues.
“Despite the challenges, I’ve developed 
coping strategies that allow me to lead a 
meaningful life both professionally and 
personally,” John explains. “My experience 
has deepened my understanding of the real 
barriers people face—not just physical ones, 
but social and attitudinal too.”
Motivated by his experiences, John 
founded Eagles Wings Consultancy to 
help bridge the gap between organisations 
and individuals living with disabilities, 
neurological conditions, or invisible 
illnesses. The consultancy offers expert 
advice, training, and practical strategies to 
foster more inclusive workplaces.
“Many companies already have policies and 
procedures in place, but there’s often room 
for improvement,” John says. “Sometimes 
it’s not about expensive structural 
adaptations—it’s about supportive attitudes, 
flexibility, and open communication.”

Healthwatch Gateshead 
and Healthwatch 
Newcastle join 

forces with Radio 
Northumberland

Healthwatch Gateshead and 
Healthwatch Newcastle are teaming 
up with community broadcaster Radio 
Northumberland to provide listeners 
with regular up-to-date information 
and advice about health and social care 
services across both locations.
The new partnership aims to help local 
people better understand and access the 
care and support available to them, while 
also giving them a platform to share their 
experiences and influence how services 
are delivered in the future.
Yvonne Probert, Chief Executive Officer 
of Tell Us North CIC, the organisation that 
manages both Healthwatch Gateshead 
and Healthwatch Newcastle, said: “We’re 
delighted to be working with Radio 
Northumberland to reach even more 
people who use services in Newcastle and 
Gateshead. This collaboration will help 

ensure that everyone has access to trusted 
information about local health and care 
services, and that their voices are heard 
when it comes to shaping the support they 
need.”
Keith Newman, Director of Radio 
Northumberland, added: “As a community 
radio station, we’re passionate about 
connecting people and sharing stories that 
make a real difference. This partnership 
allows us to provide our listeners with 
valuable, reliable information on topics 
that directly affect their wellbeing.”
Regular features and interviews will be 
broadcast on Radio Northumberland, 
which is based in New Hartley and serves 
listeners across the North East and beyond. 
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The Holistic Self-
Care Kit Company 

Launches
Helping people slow down, 

heal, and reconnect.

An innovative self-care offering has 
officially been launched by a disabled 
mum, bringing solutions to people in 
need of wellbeing boosts where more 
prescriptive methods do not work or are 
not on offer. 
Featuring handmade self-care kits the 
company is supporting stress relief, restful 
sleep, emotional balance, and everyday 
wellbeing – all in one small box.
Founded by Allison Rose-Mannall, The 
Holistic Self-Care Kit Company was born 
from her own journey of healing. After 
years of juggling the pressures of modern 
life, Allison experienced the toll of burnout 
and anxiety firsthand. What started as her 
personal search for grounding practices 
and natural tools to support her wellbeing 
eventually grew into a passion for sharing 
those same practices with others.
“All too often, self-care is treated like an 
indulgence, something you ‘fit in’ if you 
have the time,” said Allison. “But for me, 
it became my lifeline. When I was at my 
lowest, small rituals — breathing with an 
affirmation card, rolling on a calming oil 
blend, holding a crystal during meditation 
— gave me moments of peace I desperately 
needed. I created The Holistic Self-Care Kit 
Company so that others wouldn’t feel alone 
in those moments of overwhelm. These kits 
are like a gentle reminder: you are worthy 
of care.”
Each kit is lovingly assembled in Norwich 
and designed to be more than a product — 
they’re tools for building sustainable self-
care habits. Popular offerings include:
	 �Roller blends such as “Overworked, 
Underslept, & Out of Fcks™”, created to 
soothe the nervous system and support 
sleep.

	� Children’s kits, like the “Calm Bubble 
Kit”, made to help kids discover calming 
rituals of their own.

	� Targeted blends such as “Ouch! The 
Blend” (Pain without Pills relief), 
designed for natural pain relief; and 
“Winter Mood Magic” – an uplifting 
blend for SAD and Winter Blues.

	� Gift Kits for teachers, Halloween and 
Christmas are also available.

Allison’s latest release is an innovative 
solution for women experiencing 
menopause – Hormones and Hellfire 
including a cooling calm roller blend and 
Hot Mess Rescue Kit is designed to settle 
hormonal chaos.
Beyond their function, the products carry 
Allison’s values: they’re vegan, cruelty-
free, eco-conscious, and handmade with 
intention.
For Allison, this company is not just about 
wellness products — it’s about building a 
community where people feel supported, 
empowered, and seen. “Every affirmation 
card I tuck into a box, every crystal I 

choose — it’s a way of sending love and care 
out into the world. I want each person who 
opens a kit to feel held.”
The kits are available to purchase on 
theholisticselfcarekitcompany.com/
collections/all
Look for The Holistic Self-Care Company 
on TikTok, Instagram and Facebook too for 
hints tips and a community to support you 
whatever your challenge! 

About The Holistic Self-Care Kit Company
Based in Norwich, UK, The Holistic 
Self-Care Kit Company crafts natural, 
handmade wellness kits filled with 
essential oils, crystals, roller blends, 
affirmation cards and more. Created by 
founder Allison Rose-Mannall following 
her own journey through burnout and 
healing, the company exists to make self-
care simple, accessible, and meaningful 
for adults and children alike. All products 
are vegan, cruelty-free, and sustainably 
packaged.

theholisticselfcarekitcompany.com
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Founded by Kim Stacey, described by The 
Telegraph as a “fitness guru reshaping 
how we see our bodies”, Body Image 
Fitness offers a weight-neutral, non-diet 
approach to movement that prioritises 
strength, confidence, and community 
over aesthetics or numbers on a scale.
“It feels like diet culture is trying to make 
a comeback, more so than ever,” says Kim 
Stacey, Founder of Body Image Fitness. 
“You can see it in the language, the ‘body 

transformation’ trends, even the gym 
aesthetics. But we’re not here to shrink 
ourselves or dim our light, we’re here to 
move, feel powerful, and take up space.”
The new studio is a rebellious response 
to the intimidating black, industrial-style 
gyms that dominate the industry. Instead, 
the space bursts with colour, warmth, and 
joy, featuring pink and blue dumbbells, 
pastel weights, pink-speckled flooring, 
and a proudly displayed Pride flag as a 

statement of inclusion and celebration.
“Our space is designed to feel safe, joyful, 
and vibrant,” Stacey adds. “We want people 
to walk in and think, this feels different. 
Because it is.”
Every class at Body Image Fitness is built 
around inclusivity and empowerment. With 
small-group personal training, boxing, 
yoga, and beginners’ weightlifting courses, 
instructors are trained in trauma-informed, 
neurodiverse-friendly, and body-positive 
coaching, ensuring everyone feels 
welcome, no matter their background, size, 
or ability.
As the fitness world once again flirts with 
diet culture nostalgia, Body Image Fitness 
stands out as a joyful rebellion, a space 
where movement is about empowerment, 
community, and colour.

For further information visit the website: 
www.bodyimagefitness.com
Body Image Fitness Studio Gym opened in 
October 2025 in Heaton, Newcastle Upon 
Tyne.

A rebellious response to the return 
of 90s diet culture

As fitness culture slips back toward the restrictive, body-
focused messaging of the 90s and 00s, Body Image Fitness 
(BIF) is breaking the mould with the opening of its new 

bright and unapologetically colourful studio gym in Heaton, 
Newcastle Upon Tyne.
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Unfortunately, this transformation is taking 
place in a climate of unregulated practice 
and inconsistent education. With few 
legal safeguards around who can deliver 
aesthetic treatments in the UK, patients are 
often left vulnerable, unsure who to trust 
or where to turn. 
According to Save Face’s 2025 Non-Surgical 
Complaints and Complications Report, 
thousands of patients continue to experience 
adverse outcomes each year, with the 
majority linked to unregistered, non-medical 
providers. This highlights the urgent need 
for stronger standards, better education, and 
accountability across the industry.
At Self Medical Aesthetics, we believe 
aesthetic medicine should never be about 
perfection. It’s about confidence, education, 
and empowerment. My professional journey 
began in the NHS over a decade ago as a 
Registered Nurse at Sunderland Royal
Hospital, later progressing to a Public Health 
Specialist Nurse in the community, where 
patient safety and safeguarding were at the 
heart of every decision. That ethos now 
forms the foundation of everything we do in 

clinic. Our ethos is simple: we put patients 
first.
An ethical approach to aesthetics starts 
long before the treatment room. It’s about 
honest consultation, realistic outcomes, 
and transparency. Every patient deserves 
to be fully informed, respected, and given 
space to make decisions without pressure or 
judgment.
Whether it’s anti-wrinkle injections, skin 
boosters, or regenerative treatments, my 
aim is not to enhance beauty, it’s to build 
confidence and guide patients toward 
treatments that are medically suitable for 
their individual needs.
In recent years, we’ve seen a welcome 
shift in attitudes. Patients are more 
discerning, practitioners are becoming 
more accountable, and conversations 
around safety are louder than ever. In 2025, 
the UK Government reaffirmed its plans to 
introduce a national licensing scheme for 
non-surgical cosmetic procedures, aimed 
at improving patient safety and ensuring 
only appropriately qualified practitioners 
perform higher-risk treatments (Aesthetics 

Journal, 2025; GOV.UK, 2025). While 
consultation and legislation are still ongoing, 
it’s clear that regulation is no longer 
optional, it’s essential.
As practitioners, we must balance 
innovation with responsibility. The rise of 
regenerative treatments and advanced skin 
therapies offers exciting opportunities, but 
clinical evidence and patient safety must 
remain our foundation. Progress is only 
meaningful when it’s grounded in ethics. 
Running a clinic in this environment also 
means leading by example, showing that 
medical aesthetics can be compassionate, 
professional, and empowering.
Sadly, the lack of regulation and the ease 
of access to low-quality training courses 
have created a space where unqualified 
individuals can legally perform medical 
procedures.
This not only confuses patients but also 
challenges ethical practitioners to uphold 
higher standards in an increasingly 
unregulated environment.
At Self Medical Aesthetics, we choose the 
opposite: to educate, to protect, and to raise 
the bar. We refer when needed, we prioritise 
safety over sales, and we hold our integrity, 
even when it means saying “no.”
Over the coming months, this column will 
explore the evolving world of aesthetic 
medicine, from ethics and education 
to innovation, entrepreneurship, and 
patient wellbeing. My aim is to open 
conversations that inspire confidence, 
deepen understanding, and highlight the 
professionalism behind safe, evidence-based 
practice.

www.selfmedicalaesthetics.com

The Fine Line: Expectations, trends, 
and ethics in Aesthetics
By Hannah Dodds, Founder of Self Medical Aesthetics. 

The world of aesthetics is evolving. For too long, it’s been 
seen through a lens of vanity, filters, and unrealistic trends. 
But a quiet shift is happening; patients now seek integrity, 
professionalism, and trust, and for me, that’s where the true 

value of aesthetic medicine lies
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Location
Gosforth, Newcastle upon Tyne - conveniently situated just 
off the Great North Road, with easy access from the A1 and 
surrounding areas. The course enjoys a peaceful parkland 
setting on the edge of the city.

Setting
A parkland course offering a challenging and enjoyable 
layout for golfers of all abilities. Immaculately maintained 
fairways and greens combine with tree-lined vistas to make 
every round memorable.

Length of Course
Men’s: 6,444 yards   |   Ladies’: 5,474 yards

Facilities
    18-hole parkland course in excellent condition year-round
    Practice area, short-game area, and putting green
    �Fully stocked Pro Shop with PGA professional coaching by 
Professional Steven McKenna and Assistant Professional 
Alex Dixon

    �Modern clubhouse with restaurant, bar, and function 
suites

    �Bar and restaurant open to the public, serving quality food 
and drinks in a welcoming setting

    Visitor golf parties and society bookings warmly welcomed
    �Event and room hire for events, celebrations, and 
corporate occasions

    Buggies and trolleys available for hire
    Regular social events for members, guests and visitors

Longest Hole
15th Hole - 521 yards
A true test of distance and accuracy. A well-placed tee shot 
opens up a demanding approach to a protected green on this 
long par 5.

Toughest Hole
16th Hole
A challenging par 4 that rewards precision from tee to green. 
With trees framing the fairway, par here is always hard-
earned.

Signature Hole
14th Hole - “Wee Gem”
A beautifully designed short par 3 that lives up to its 
name. Precise club selection is key on this stunning and 
memorable hole.

Course Record
Phil Ridden - 61

Competitions
With five competitions each week, City of Newcastle offers a 
full calendar of events - including mixed competitions, men’s 
and women’s fixtures, and seniors’ matches.

Membership
A variety of membership categories are available to suit all 
golfers.
Full details and prices can be found on the club’s website.

On the Tee Box - City of Newcastle Golf Club

www.cityofnewcastlegolfclub.com



Fern Snailham: Redefining 
success at City of 

Newcastle Golf Club
Bold leadership and fresh thinking are transforming one of the 
North East’s most respected golf clubs.
When Fern Snailham became General and Commercial Manager 
at City of Newcastle Golf Club in October 2024, she brought fresh 
energy and business acumen to one of the region’s most respected 
clubs. Less than a year later, she’s been named among the top 
three finalists for the GCMA Newcomer of the Year 2025 awards, 
recognised nationally for her leadership and transformative 
results.
“Fern Snailham isn’t just managing a golf club - she’s redefining 
what leadership in golf looks like.”

Driving change with purpose
A former Entrepreneur of the Year award winner, Fern brought 
a proven record of innovation and commercial success. Though 
new to golf, her entrepreneurial mindset has driven a modern 
approach focused on growth, member engagement, and long-term 
sustainability.
Under her leadership, the club has been revitalised, hospitality 
enhanced, partnerships strengthened, and operations modernised.
Fern is defining a new era of club leadership - driven by creativity, 
inclusivity, and the ambition to shape what’s next.
The GCMA Award winners will be announced on Monday 17th 
November 2025.

www.cityofnewcastlegolfclub.com
Fern Snailham
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Finding calm in a world 
that won’t slow down 

By Craig from Clear Mind Meditation.
Hello! I’m Craig, founder of Clear Mind Meditation, and I’m 
delighted to be writing a monthly column for Northern Insight. 
Each month, I’ll share practical tools and insights from the world 
of meditation and wellness - designed to help you live with more 
clarity, calm, and resilience.
Let’s begin with a question: why is it so hard to feel calm?
The answer lies in our nervous system. Most of us are stuck in 
“fight or flight” - the body’s ancient stress response. To understand 
why, let’s rewind 50,000 years to our hunter-gatherer ancestors. 
Life was simple, but dangerous. Imagine you are faced with a 
sabre-toothed tiger, the body would respond instantly: heart racing, 
muscles tensing, adrenaline and cortisol flooding the system. Once 
the threat passed, the body would return to baseline.
Back then, this stress response activated maybe 1–5 times per 
week. Today? It’s triggered 20–50 times per day. Not by predators, 
but by deadlines, traffic, financial pressure, and the constant hum 
of digital noise. Our bodies react as if we’re under threat - but we 
rarely get to “fight” or “flee.” Instead, we stay stuck in tension, 
dysregulating our nervous system and affecting sleep, focus, and 
overall wellbeing.
So how do we shift out of this state?
Meditation is one of the most effective tools we have. Start with 
just 10 minutes a day, ideally in the morning. Sit quietly, close your 
eyes, and rest your awareness on the breath. When thoughts arise 
- as they will, gently let them dissolve and return to the breath. 
With patience and consistency, you’ll begin to notice your triggers, 
regulate your responses, and find a sense of inner stillness.

One technique I love is Black and White Breathing. Take a deep 
breath in and imagine white, warm light filling your body - bringing 
peace and calm. Hold for a few seconds. As you exhale, picture 
thick black smoke leaving your body, releasing tension, stress, 
or anything you’re ready to let go of. You can use this on the spot 
(say, stuck in traffic or before a big meeting) or as part of a deeper 
meditation practice.
In a world that rarely pauses, these small rituals can really help us 
reconnect with our true inner essence, of stillness and peace.

Be kind to yourself, see you next month....Craig.

Craig Robinson 
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Avoiding burnout before Christmas
As the year draws to a close, workloads 
rise, deadlines loom, and energy often 
dips. For many teams, November becomes 
the perfect storm, long hours, festive 
pressures, and the mental fatigue that 
comes from pushing hard all year.
But high performance doesn’t have to mean 
high stress. In fact, the most successful 
teams are those who know when to pause, 
reset, and recharge. Building resilience isn’t 
about working harder, it’s about working 
smarter and recovering better.
I’m Cheryl, a menopause wellness and 
workplace strength coach. Through my 
work with organisations like the NHS and 
NatWest, I’ve seen how simple mindset 
shifts and movement-based strategies 
can completely transform energy, focus, 
and morale, especially in the run-up to 
Christmas.

3 simple ways to boost resilience at work:
Move often: Just 5–10 minutes of 
movement can reduce stress hormones and 
improve focus. Encourage stretch breaks or 
walking meetings.
Check in, don’t check out: Regular, honest 
team conversations about workload help 
prevent silent burnout.

Recover with intention: Quality rest, 
hydration, and boundaries are not luxuries, 
they’re performance tools.

As we head into one of the busiest times of 
the year, take a moment to invest in your 
team’s wellbeing. A small step now can 
prevent burnout and boost productivity 
when it matters most.

Book your “Resilience Reset” workshop 
before the January rush

Let’s help your team finish the year strong 
and start the next one even stronger.

Menopausefitnesscoach@gmail.com 
www.cheryltannerpt.co.uk 
07547 288273 

Stress & resilience for high-performing teams
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The Seasonal 
Effect

Just because the nights are 
drawing in doesn’t mean  
it’s time to overindulge and 

hide beneath bigger,  
bulkier clothes. 

Waiting until next year to make a change 
won’t get you anywhere. If you want to 
reach and maintain a healthy weight, you 
need lasting lifestyle changes ongoing, 
rather than seasonal efforts.
The reality is worrying, obesity rates 
are at an all-time high, especially here 
in the North East. One in three children 
now leaves primary school overweight, 
a shocking statistic that reflects how 
unhealthy habits have been passed down 
through generations. Things won’t improve 
until we take personal responsibility 
for ourselves and for our children. The 
earlier we act, the more chance we have of 
breaking this cycle and building healthier, 
happier lifestyles.
The good news is positive change doesn’t 

have to be drastic. Often it’s about making 
small, consistent choices that soon become 
new habits. These changes may seem 
minor at first, but together they build 
momentum and create a powerful long 
term impact on both your body and mind.
Here are a few of my tips:
	� Take the stairs instead of the lift 
whenever possible.

	� Swap white bread, pasta, and rice for 
whole grain alternatives.

	� Add extra protein instead of extra carbs, 
protein keeps you fuller for longer and is 
lower in calories.

	� Eat fruit instead of drinking it. Smoothies 
can pack in far more calories than you’d 
normally eat whole.

	� Be honest about those small treats with 
tea or coffee, cut them back or cut them 
out.

	� Make your own lunch. Shop bought so 
called healthy options are often high in 
fat or sugar. Preparing your own ensures 
you know what’s going into your body.

	� Drink more water, especially before 
meals, to help prevent overeating.

	� Use a smaller plate, your brain will 
think you’ve had a bigger meal than you 
actually have.

	� Watch your sugar intake. 4g equals 1 
teaspoon. Adults should aim for no more 
than 28g per day. Check labels and cut 
back where you can.

www.davidfairlambfitness.co.uk

David’s Summing Up
Small, daily changes add up. 
Stick with them over weeks, 
months, and years, and the 
results can be life-changing. 
Not only will you feel better 
physically, but your energy 
levels, sleep quality, and 

confidence will also improve.
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THERE AIN’T  
NO MOUNTAIN 
HIGH ENOUGH!

Supercharge your metabolism at the only 
gym in the UK with a custom designed 

VersaClimber hub...

Great fun,  

safe,  

non weight 

bearing and only

£10  
per class!

3 Saturn Court • Orion Business Park • Tyne Tunnel Trading Estate • NE 29 7BY • 07713 640 899 • davidfairlambfitness.co.uk

David Fairlamb



Comment 
By Barry Speker OBE

Too much attention can be 
paid to opinion polls when 
there may be four years until 
the next general election. 
However, recent polls make 
alarming reading for both of 
the (currently) major parties, 
suggesting stated voting 

intentions indicate that Reform 
could win over 400 seats.

Reform is said to attract centre and 
right of centre voters from Labour 
and Conservatives. Hence the Labour 
conference aimed at decrying Reform and 
its leader.
Now it is suggested the bigger threat to 
Labour is from the Green Party, attracting 
left-wing voters, disillusioned by Labour’s 
claimed shift to the right on welfare, 
migration and transgender rights, and the 
Greens’ extreme views on Gaza. They now 
have 126,000 members, which is more than 
the Tories. Some of their policies attracting 
Labour voters include nationalising gas 
and electric companies, a strident wealth 
tax and banning domestic flights between 
British airports if travelling by train takes 
less than three hours.
It won’t be long before the new extreme 
leftie Jeremy Corbyn party, as yet with 
neither a name nor an identity, jumps into 
bed with the Greens.
Against this background, the Chancellor 
will be struggling to devise an impending 
budget which is acceptable to her party and 
avoiding further serious damage to public 

finances, the cost of living and the prospect 
of growth. There is a massive hole in the 
national finances (the blame for which 
can no longer be placed on the previous 
government). How will the budget on 
November 26 deal with this?
The National Institute of Economic 
and Social Research postures that the 
shortfall is now £50 billion. This is deeply 
uncomfortable in the context of Rachel 
Reeves’ previous budget, which unleashed 
on the UK no less than £40billion in tax 
rises, largely but not solely focussed on 
businesses and high earners. The raising 
of national insurance on employers, 
abolition of non-dom status, increase in 
capital gains tax and increased stamp duty 
on second homes have all had serious and 
in some cases unintended consequences. 
Rather than ‘fixing’ the economy, they have 
seriously damaged it.
Increased taxation has shaken business 
confidence, discouraged recruitment and 
increased the thousands fleeing the country 
to avoid a punitive tax regime.
How will the Chancellor demonstrate a 
pro-growth agenda? From where will she 
produce the extra revenue?
It is predicted that the target is the ‘better 
off’ (who don’t see themselves as better off 
or having the so-called ‘broad shoulders’). 
Ideas include capital gains tax on sales 
of higher value main residences, cutting 
the cash ISA allowance and the tax-free 
pension lump sum.
Such measures will cause pain to the asset-
rich but cash poor, discourage pension 
saving, paralyse the housing market 
and increase rents. More unintended 
consequences?
A night of joy for Newcastle United 
defeating Benfica 3-0 in the Champions 
League. What a great atmosphere, and a 
nostalgic tribute by Worflags to hero and 
former manager Joe Harvey.
The banning of Maccabi Tel Aviv football 
fans from attending their team’s match 
with Aston Villa, sparked understandable 
outrage as an act of antisemitism.
Birmingham MP Ayoub Khan and Jeremy 
Corbyn had petitioned for the ban, falsely 
alleging that the fans are ‘violent’ and 
‘hooligans’. The petition showed the real 
purpose was a political attack on Israel in 

relation to Gaza - but no reference made to 
or condemnation of Hamas.
The investigation of violence at a 2024 
match in Amsterdam between Ajax and 
Maccabi Tel Aviv, found there had been a 
planned premeditated attack by several 
hundred Arabs and Muslims which they 
called a “Jew-Hunt”. The Khan-Corbyn 
petition misrepresented the truth of what 
happened.
Although the PM and other political 
leaders have called out the Birmingham 
ban as wrong and said they were working 
to reverse it, the clear picture was that 
the police in Birmingham claimed they 
were unable to keep the away supporters 
safe from violent attack by people in 
Birmingham.
To their credit Maccabi Tel Aviv then 
announced that they would not take an 
allocation of any tickets for the match in 
order to protect their fans but expressed 
the hope that in the future, it would be 
possible safely to engage in sporting events 
in Birmingham without the risk of violent 
attacks.
The message is that Britain’s second 
largest city is not safe for Israeli Jews. The 
murderous attack against Jews on 2nd 
October at a synagogue in Manchester 
makes that message wider and even more 
troubling.
A more reassuring recent picture 
was of Countdown’s mathematician 
extraordinaire, Rachel Riley being 
granted the freedom of the City of 
London. The citation declared that this 
was ‘in recognition of her antisemitism 
campaigning and her Holocaust education 
work’.
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Imagine if distinction  
was matched with success

#ImagineALawFirm

For over 10 years we’ve continued to build a passionate team that work tirelessly 
to help protect, serve and support our clients each and everyday.   

We see nothing but potential in our people, our community and you. 

Imagine, together what we could do.


