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Foreword
N O R T H E R N  I N S I G H T

Welcome to the April issue of Northern Insight.

Firstly, huge congratulations to Newcastle United for winning the  
Carabao Cup, thus ending a 70 year wait for domestic silverware. Having  
watched my beloved Magpies for the last 47 years this was a day I didn’t  

think would ever arrive. It will live forever in my memory.

Amidst all of the excitement we have produced another mighty issue  
celebrating the people, businesses and innovations shaping the North.

Our cover star is Daniel Wade from Wade Construction Management Consultants  
who are committed to leading change in the construction industry.

This heads up an enlarged Built Environment section which we hope you’ll enjoy.

Elsewhere we showcase the fantastic Cash for Kids Day and also meet Mark Spanton, 
General Manager of the new Dakota Hotel in Newcastle.

In a welcome return of our Meet the Artist feature we talk to  
Alan Reed about his enduring 40 year career.

Thank you for being part of our journey and we look forward to continuing to  
shine a light on the brilliance of the North East in the months ahead.

Enjoy the read!

FOREWORD

185

Edition Sponsors

Michael Grahamslaw, Publisher 
michael@northern-insight.co.uk
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Yorkshire firm wants pies to be 
officially recognised as Britain’s 

National Dish
A North Yorkshire pie maker is aiming to have the humble 
British Pie officially recognised and added to the UNESCO List of 
Intangible Cultural Heritage as a national food of Britain.
Yorkshire Handmade Pies enlisted the help of the former Prime 
Minister, and current Richmond MP Rishi Sunak, who supported 
the move by contacting Lisa Nandy, Secretary of State for Culture, 
Media and Sport, who has agreed that pies can be nominated for a 
UK shortlist to be submitted to UNESCO.
Every year countries can nominate one item to be considered for 
inclusion in the Representative List of Items of Intangible Cultural 
Heritage. In the past this has included successful applications such 
as Neapolitan Pizza in Italy, Belgian Beer, and the French Baguette.
Founder of Yorkshire Handmade Pies, James Sturdy said: “Pies 
have a long and fascinating history within British Culture. Baked 
into our culinary DNA, they have fed everyone from the working 
class to aristocracy over many centuries. British pies reflect not just 

the national cuisine, but also regional speciality, with many areas 
of the UK having created their own unique pies. It’s important to 
preserve our heritage and, as a fundamental part of that, we believe 
the Great British pie should officially be put forward as one of our 
national dishes and recognised on the global stage.”

Week2Week Supports International 
Businesses Expanding into Newcastle
As Newcastle continues to attract global business interest, 
Week2Week Serviced Apartments is proud to support overseas 
companies looking to establish a presence in the North East.
Offering high-quality, fully furnished serviced apartments, 
Week2Week provides international business travellers with a true 
home-from-home experience.

With a handpicked portfolio of quality accredited apartments in 
prime locations across Newcastle, Gateshead, and the surrounding 
areas, Week2Week ensures that professionals relocating or working 
on temporary assignments have a comfortable and convenient 
base. Each apartment is designed to offer a stress-free stay, 
featuring fully equipped kitchens, high-speed Wi-Fi and flexible 
booking options.
What sets Week2Week apart is its personalised service and 24/7 
guest support, ensuring business travellers receive assistance 
whenever they need it. From personal check-ins to giving 
recommendations for local restaurants, transport, and cultural 
experiences, the team goes the extra mile to make each stay 
enjoyable.
Additionally, Week2Week partners with local businesses, to offer 
guests exclusive discounts off local attractions, restaurants and 
wellbeing activities enabling guests to make the most of their time 
in Newcastle.
By prioritising guest comfort, security, and flexibility, Week2Week 
makes business travel smoother for companies looking to grow in 
the region.

South Tyneside manufacturer 
celebrates £4.5m contract wins

South Shields-based Metec UK has secured two lucrative export 
contracts worth over £4.5 million.

The largest of the contracts will see the company provide its 
sacrificial anodes to a major offshore windfarm in the North Sea, 
which will provide green energy power to more than 3 million 
British homes.

The other contract will see the company support the development 
of the UK’s offshore grid network by providing sacrificial anodes to 
another major offshore substation.

Metec UK reported its best year on record in 2024, with both pre-
tax profits and turnover reaching record highs.

The rising demand for its sacrificial anodes which provide long-

term protection against corrosion to steel monopile and jacket 
foundations - has been driven by the global shift to renewable 
energy.
Metec UK has established itself as a market leader in the supply of 
sacrificial anodes, which are also used by companies in the oil and 
gas, LNG, marine and shipping industries.
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Private investment in airport 
to drive jobs and growth

Proposals for the biggest ever private sector 
investment in Teesside Airport – creating jobs and 
boosting economic growth – have been revealed.
Agreements are being progressed with three key 
airport tenants to each expand their operations, 
which will create 250 new jobs and unlock £16 million 
in private sector investment.
To unlock this growth, Tees Valley Combined 
Authority Cabinet will consider approving £12.5 
million in capital funding at its March meeting to fund 
the construction of new aircraft hangars, attracting 
new investors and enabling existing firms - Draken, 
Willis Lease Finance Corporation, and Airbourne 
Colours - to expand.
The proposed developments will also generate 
significant sums in business rates alongside income 
for Teesside Airport through rent and landing 
fees, supporting the airport’s long-term financial 
sustainability.
Tees Valley Mayor Ben Houchen said: “This multi-
million-pound private investment in Teesside Airport 
would be a game-changer for our region—creating 
hundreds of jobs, driving economic growth, and 
unlocking huge opportunities for local businesses."

Kinewell Energy signs multi-year global 
contract renewal with Equinor

North East cleantech scale-up Kinewell Energy has signed a multi-year global 
contract renewal with Equinor for the continued use of its offshore wind cost 
optimisation software, KLOC.
The Kinewell Layout Optimisation of Cable (KLOC) software utilises AI-powered 
technology to rapidly design optimised inter-array cable layouts for offshore 
wind farms.
KLOC uses advanced mathematical optimisation algorithms to produce 
economically optimised layouts with greater reliability, typically saving around 
20% of cable system capex, while streamlining early-stage development.
Dr Andrew Jenkins, CEO and Founder of Kinewell Energy, said: “We are 
absolutely thrilled that our global partnership with Equinor has been renewed, 
and as a result, Equinor will continue to leverage the significant savings in both 
cost and time that our software delivers.”
Equinor is a leading broad energy partner to the UK, supplying natural gas from 
Norway, developing domestic energy resources, and generating low-carbon 
electricity. 
Headquartered in Norway, the company employs 23,000 people globally, and 
over 750 in the UK. Equinor’s purpose is to turn natural resources into energy 
for people and progress for society. Equinor supports the UK economy by 
investing billions in crucial energy infrastructure, working with over 700 
suppliers across the country.

Newcastle Lifted Project Board launches 
to fuel female founder funding 

The Lifted Project Newcastle Board has launched to increase the 
flow of capital to female-led businesses in the region.
The new initiative, led by Lifted Ventures, an early stage investment 
connector co-founded by Jordan Dargue and Helen Oldham, has 
created regional female founder growth boards in five cities across 
the UK including Newcastle, Edinburgh, Birmingham, Leeds and 
Liverpool in a bid to make high-growth entrepreneurship more 
accessible to women outside of London and the South East. 
The Lifted Project is a data and ecosystem-led approach to increase 
the flow of capital to regional, high-growth female founders. A 
five-year project aligned with the Investing in Women Code and 
Treasury, utilises a data-driven approach and provides regional 
insights, powered by Panintelligence and Data City. 
Jordan Dargue, Co-founder of Lifted Ventures said: “We are on 
a mission to establish the North East as the premier investment 
capital for women and ensure the region becomes a thriving hub 
for women's success.”
Debra Leeves, Chair of the Lifted Project, Newcastle added; 

“This Board represents the very best of the North East business 
community. Together, we’re confident in creating a supportive 
environment for female-led businesses to thrive, allowing them 
to scale their businesses and achieve their full potential with the 
funding and support needed. The Lifted Project Newcastle Board 
is poised to unlock a wave of innovation and economic growth, 
driven by the power of female leadership, and we’re excited to see 
what’s achieved.” 



Marketing is, of course, closely linked to BD. Both 
functions aim to generate business opportunities, attract 
customers, and drive revenue. Where marketing might 
focus on building brand awareness and generating leads, 
business development nurtures these leads into long-term 
partnerships. 
My skilled colleagues at 360 Growth Partners have significantly 
impacted clients by delivering strategic marketing clarity and 
implementation. The board is happy, brand awareness rises 
and leads come in. What then?
Success or failure comes down to the BD mindset in that 
organisation. And by that I don’t just mean the senior leaders 
or even sales teams if you have them. I mean everyone in that 
organisation. Do you have a growth plan? Are you making 
time for BD in your everyday life? Is there any accountability? 
I suspect the answer is, no. The intention is there but you don’t 
have time, you don’t feel comfortable ‘selling’, you don’t feel 
it’s your responsibility….the list of excuses go on. We’ve heard 
them all.
So, when the opportunity came along to join 360 Growth 
Partners as a BD Associate, it felt the natural choice. Together 
we will help businesses collaborate across all functions to 
deliver against the overall growth strategy of the business.
Here’s why integrating a business development and marketing 
approach is essential for SME growth.

1. Aligning Marketing and Business  
Development for Growth
For SMEs, Marketing & BD must work hand in hand. Marketing 
builds brand visibility and attracts potential customers, while 
BD converts these prospects into lasting business relationships. 

When SMEs align their BD and marketing strategies, they 
create a seamless customer journey from awareness to 
conversion and retention.

2. Quality over Quantity
Businesses that integrate BD into their marketing strategy 
should focus on quality over quantity. It’s a dangerous trap that 
we see many businesses fall into, that quantity of leads is the 
metric to chase. Wrong.  How on earth are you going to put the 
effort in to develop a meaningful relationship with 100 leads? 
You simply can’t. The efforts feel like failure and the merry 
dance begins again. Lists upon lists are generated, shared and 
then ignored. Our advice, pick 3-4, yes you heard me, just 3-4 
prospects that align with your ideal customer profile and focus 
on building an authentic relationship. 

3. Build a Strong Brand and Robust Relationships
In today’s digital world, SMEs must position themselves as 
industry leaders to gain trust and credibility. Marketing plays 
a crucial role in brand-building while business development 
strengthens this reputation by forming strategic partnerships, 
engaging in industry events, and fostering customer 
relationships. A thought leadership strategy can attract 
potential clients, but efforts are wasted without a BD plan 
that tracks leads and fosters a culture of accountability and 
relationship building.

4. Track, Train and Task
SMEs that combine BD with marketing, ensure that leads are 
nurtured into long-term, loyal customers and move beyond the 
transactional to a partnership. This requires a commitment 
to track leads, train individuals to adopt a BD mindset which 
prioritizes customer engagement, retention, and relationship-
building and then task them to be accountable. 
So, in short, a business development mindset is crucial for 
SME growth, but its impact is maximized when integrated with 
marketing efforts. Businesses that align BD and marketing 
create a powerful growth engine to deliver against a holistic 
growth strategy positioning themselves for long-term success 
and sustained market relevance.

If you would like to know more about 360 Growth 
Partners and how we can help with integrating a business 
development and marketing approach to support your 
growth, then please get in touch and let’s start the 
conversation. 360growthpartners.co.uk

B U S I N E S S

Why having a Business Development Mindset  
is Key to Long-Term SME Growth

Sustaining growth in a competitive market is a challenge. One of the key factors  
that sets thriving SMEs apart, is their business development (BD) mindset. 
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...Andrew and the 360 team have been 
invaluable over the past 18 months 
at a crucial time for the growth of my 

business.  Their combination of skills and 
experience helped instil the confidence 
that we needed during the process of 
defining our values and behaviours, 
business growth strategy and our staff 

personal development plans.
We are already seeing the benefits of 

working with such an experienced team 
and the support we receive on an ongoing 
basis is invaluable. I wouldn’t hesitate in 
recommending Andrew and the 360 team 
to anyone looking for help and support 

within their business...

Rob Brown, Founder & Managing Director, JUMP

360 Growth Partners - Unlocking your potential together

...Andrew and the 360 team have 
helped guide my business at a 
pivotal time in its development. 
They are knowledgeable and 
approachable, have enabled 
longer-term planning, acting 
as a critical friend when I’ve 
needed it most. I trust them 

implicitly and know they have the 
best interests of myself and the 
business at heart. When you’re 
a solo founder, it’s good to know 
you have a partner alongside you 
that understands your world and 
you can turn to for advice and 

guidance... 

Rachel McBryde, Founder, McBryde & Co

...Andrew and the 360 
team are like partners and 
colleagues rather than 
external consultants.

They’ve listened, challenged, 
and worked with us to 

unpack complexities, clarify 
priorities and help us to 

develop plans and strategies 
that are already making a 

real difference.  

They are also a lovely bunch 
of people to work with, 

which helps!..

Julia Hankin, Marketing, 
Communications and IT Director,  
International Centre for Life



CMYK &  
Close House 

announce ‘MAJOR’ 
Collaboration 

This exciting announcement 
will unveil a new format  
for the golfing calendar at 

Close House. 

Bringing together club members to 
compete for the newly formed ‘CMYK 
Champion Golfer of the Year’ this new 
addition to the existing line up of trophy 
events will further elevate the significance 
of Major Tournaments. 
Jonathan Lupton, Close House managing 
director commented; “Close House are 
delighted to announce a new addition to 
the Close House member trophy event 
calendar for 2025, thanks to our continued 
partnership with CMYK.” 
“On the weekend of each Major 
Championship this year, we will host 
a members trophy competition, which 
will be generously supported by CMYK. 
Combined scores from each of the major 
events will then contribute to member’s 
overall score, with the best overall score 
across the four events being crowned the 
coveted ‘CMYK Champion Golfer of the 
Year’ at Close House.” 
Jonathan added; “Since Close House 
opened in 2011, we have boasted an 
outstanding list of trophy events for the 
membership which are supported by 
our corporate partners and individual 
members. The addition of this new series of 
events will further enhance the competitive 
experience of our membership. I would 
like to thank Craig Pratt and the team at 
CMYK for their continued support of the 
club. CMYK have been associate partners of 
Close House since 2021 and assist the club 
with our managed print services across the 
site. The service and support have always 
been outstanding, and we look forward to 
continuing and enhancing the partnership 
moving forward.” 
CMYK is proud to support Close House 
beyond the fairways by managing their 
technology needs, so when the opportunity 
arose to introduce this exciting new 
format to the golfing calendar, it was an 

immediate yes. CMYK’s relationship with 
Close House dates back to the founding 
of their Newcastle operations, and this 
collaboration will further deepen that 
connection, while also benefiting fellow 
club members. 
Craig Pratt, regional director of CMYK 
remarked; “We are thrilled to announce 
our exciting collaboration with Close House 
to help champion their premier events 
throughout the year. We are immensely 
honoured to introduce the 'CMYK 
Champion Golfer of the Year' Trophy to 
the collection. Close House has played a 
big part in expanding our presence in the 

region and never fails to be the perfect host 
venue for our many golfing and charitable 
events we host throughout the year. I’m 
very much looking forward to seeing the 
positive impact this sponsorship will have 
on the club and the members.”

This expanded partnership will enhance 
CMYK’s already busy schedule of golfing 
events, which they organise for their valued 
clients, partners, and guests, including the 
prestigious Cyber Cup® and other events 
that support local charitable causes.

www.cmyk-digital.co.uk

B U S I N E S S
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9 Station Road North, Forest Hall, Newcastle upon Tyne, NE12 7AR
0191 2663656  •  www.tasteofindiaforesthall.com

Taste of India
Offer valid from 1st April to 30th April 2025 and excludes special/set menu and drinks and delivery.

We are currently observing 
the Holy month of Ramadan 
and during this month we 
follow a strict daily fast 
from dawn till dusk. 

The fast is broken with a meal  
at dusk known as “Iftaar”.  
As a gesture for “Iftaar” we  
would like to offer all our  
customers 15% off their  
takeaway bill. 

All our dine in customers will  
receive 20% off their bill too,  
from Monday to Thursday.
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Despite this, outdated procurement models persist, prioritising 
passing risk down onto the supply chain over collaboration and 
project outcomes. The industry has reached a crossroads: either 
accept mediocrity or drive genuine transformation. We are 
committed to leading this change, breaking down barriers, and 
driving project success through true collaboration.

Why the industry must change
Construction remains one of the least digitalised industries, still 
relying on outdated practices. If you look at photographs from the 
1930s, the image of construction, cranes, steelwork, and concrete 
blocks, remains largely unchanged. The industry’s slow evolution has 
led to stagnation, a widening skills gap, and an outdated perception 
of construction as a rigid, male-dominated field. 
The “modernise or die” warning from Mark Farmer’s 2016 Review 
remains more relevant than ever. Procurement models continue 
to operate on a ‘design, bid, tender’ cycle, burdening contractors 
with excessive risk while limiting room for innovation. This creates 
a destructive loop: the industry demands efficiency and speed but 
refuses to invest in the methods required to achieve it.

Breaking free from outdated procurement models
At the root of the problem is procurement. Too often, clients 
delegate project management to advisors, who then lead them into 
a traditional tendering process that pits contractors against each 
other on cost, shifting all risk onto the supply chain. The result is 
a lack of transparency, minimal collaboration, and an adversarial 
environment where problem-solving takes a back seat.
Instead of passing risk down the chain, clients must be in a better 
position to understand risk and, at times, take ownership of it. When 
risk is fairly distributed and clearly understood from the outset, 
projects become more predictable and successful. This leads us 
to a more collaborative approach, encouraging trust and enabling 
contractors to focus on delivering quality work rather than constantly 
fighting to manage risk in order to maintain minimal profit margins.

How Wade drives true collaboration
We challenge the status quo by creating environments where 
collaboration, shared responsibility, and innovation thrive. Our 
approach is built on three key principles:

1. Influence projects through early stakeholder engagement
Bringing all stakeholders into the conversation from day one ensures 
alignment on scope, risks, and objectives before work even begins. 
Our experience in highly regulated sectors like pharmaceuticals and 
healthcare proves that proactive engagement prevents costly delays 
and disputes down the line.
2. Challenging traditional procurement
The traditional model forces contractors into a cycle of bidding, 
squeezing margins, and absorbing risk. We advocate for trust-based 
partnerships that prioritise long-term value over lowest-cost bidding. 
By engaging supply partners early and eliminating unnecessary and 
often duplicated effort, we improve efficiency and ensure project 
predictability.
3. Embracing modern methods of construction (MMC) and  
digital innovation
The industry must move beyond outdated techniques. A McKinsey 
report found that 65% of UK construction firms plan to increase 
their use of MMC to improve efficiency and sustainability. However, 
without fundamental changes to procurement and a focus on key 
project outcomes, these advancements will remain out of reach for 
many firms.

The consequences of inaction
Poor procurement models not only stifle innovation but also 
contribute to an adversarial work environment. Contractors are 
penalised through liquidated damages and withheld payments, 
creating an "us vs them" mentality rather than fostering 
collaboration. When risk is unfairly loaded onto contractors, projects 
suffer. Margins are squeezed, delays become inevitable through 
change, and trust is eroded.
It’s time to reject outdated procurement models and embrace 
transparency, collaboration, and innovation. Clients must gain a 
better understanding of risk management and stop washing their 
hands of risk and instead engage with suppliers in a meaningful, 
solutions-driven way. We need procurement processes that reward 
efficiency, expertise, and problem-solving, not just the lowest bid.

Conclusion
The industry cannot afford to continue down the same path. We 
must move away from adversarial relationships and towards a truer, 
more transparent industry focusing on project outcomes through 
collaboration and mutual trust. That means breaking free from 
outdated procurement models, investing in digital transformation, 
and adopting MMC at scale.
At Wade, we are committed to leading transformation in the 
construction industry. We accelerate delivery and eliminate 
uncertainty from construction projects. Experience the difference 
of working with a team dedicated to transforming the construction 
sector. Get in touch and let's collaborate to achieve outstanding 
results with efficiency and sustainability at the core.

Daniel Wade, Wade Construction Management Consultants 
www.wadecmc.com

The future of construction:  
Leading change through collaboration

The construction industry is at a critical juncture. Traditional methods  
continue to deliver traditional results, leading to KMPG reporting up to  

69% of projects failing on original budget or schedule. 

Cover Story...
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...At the root of 
the problem is 
procurement...
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Developer announces 
£35million North East 
investment drive

A commercial property developer has 
announced plans to invest over £35million 
in the North East of England over the next 
two years.
UK Land Estates has ringfenced tens 
of millions of pounds to construct over 
270,000sq ft of new, Grade A industrial and 
warehousing space throughout 2025/2026.
The company has also set aside £12million 
to refurbish and retrofit several units 
across its business parks spanning 
Northumberland to Teesside.
All of the new build developments are 
speculative, with over 200,000sq ft on Team 
Valley, and 25,000sq ft in Teesside.
Moreover, the business has - or is in the 
process of - securing outline consent for a 
further 600,000sq ft of space across its core 
estates.
Keith Taylor, Managing Director of UK 
Land Estates, said: “There is still a supply 
and demand imbalance in the region 
for high quality, well located industrial 
space, evidenced by our recent building 
programme and successful leasing activities.
“Last year, we brought several new units to 
market, ranging from 9,000 to 72,000sq ft, 
to fit a range of industry sectors and sizes 
and the team delivered a superb product, 
with most letting on or before practical 
completion.
“We’re blessed as a region to have an 
incredibly skilled workforce and great 
location, which is why so many businesses 
want to invest here, however if we are to 
continue building on this momentum then 
we must ensure we have the space available 
those seeking to grow or relocate here, and 
hopefully these developments can help us 
ensure that.”

Final plank placed in 
new bridge milestone

Another milestone has been reached as 
progress continues apace on the city’s 
newest landmark.
This week, the team working on the New 
Wear Footbridge, at Riverside Sunderland, 
has laid the last of 91 deck planks, which 
will form the “floor” of the stunning new 
river crossing. 
The 10-metre wide planks have been 
installed north to south using a bespoke 
trolley system, designed specifically for 
this project, with each plank lifted by crane 
from the southern riverside park onto 
the deck trolley, which then transports 
and positions them with precision before 
returning for the next one. Once in place, 
each plank is “stitched” to its neighbour 
using in-situ concrete to create a seamless 
deck. 
Cllr Kevin Johnston, Portfolio Holder for 
Business, Housing and Regeneration at 
Sunderland City Council, said: “The laying 
of the final plank is a significant milestone 

for this incredibly important project, 
which is a key part of Sunderland’s ongoing 
transformation.
“To get all 91 of these mammoth, steel 
reinforced pre-cast concrete deck planks 
put in place so quickly and efficiently 
in just over one month is testament to 
the skill and know-how of our partners 
at VolkerStevin, who are delivering this 
project that will provide a fantastic new 
link between a vibrant Keel Square and 
newly-created Sheepfolds neighbourhood.”

North East charities 
urged to bid for a share 

of £10K
A leading North East housebuilder is once 
again handing out £10,000 to charities 
across the region – and all they have to do 
is apply.
Miller Homes introduced its regional 
Community Fund in 2022 to help grassroots 
projects linked to education, wellbeing, the 
environment and sport across the North 
East.
And now the first of two rounds of 2025 
funding is underway, with the company 
urging groups, organisations and good 
causes to submit their applications.
In the last round of funding, schools and 
community groups as far afield as County 
Durham and North Tyneside received 
grants of either £1k or £2k, enabling them 
to boost the services and facilities they 
offer to children and adults alike.
Backworth Miners Welfare received 
£1k which it has used to fund essential 
refurbishments to its Welfare Hall and 
to support its sport and physical activity 
sessions.
The charity runs four sporting clubs 
and James Morgan, chair of the cricket 
club, said: “Our membership has grown 
enormously over the last four or five years 

and we had run out of space and facilities 
to store all the kit we now have.
“This award has been incredibly useful to 
us and we’re very grateful to Miller Homes 
North East.”
Another beneficiary of £1k was community 
interest company The Neurothentic 
Network, which supports neurodivergent 
children and their families across the 
North East and used its award to resource 
additional socialising groups for autistic 
children. 
Children at Castleside Primary School, 
Consett, received additional outdoor 
resources thanks to an award of £2k, while 
the Grange Villa Residents Association, 
at Pelton, County Durham, benefitted to 
the tune of £1k, which they allocated to 
the development of the Grange Village 
community allotment project.
Miller Homes is currently developing 12 
sites across the North East, from Seaham 
in County Durham to Bedlington.

A Comprehensive Property and Maintenance 
Service throughout the North East 

Call us on 0191 3409925 • 0191 3402208
info@wdlnortheast.co.uk • www.wdlnortheast.co.uk



The leading retailer of premium kitchen appliances 
in the North East of England and North Yorkshire. 

Visit their large showroom or contact for more information. 
1 Stirling Court, Gateshead NE11 0JF

0191 4820033 | wdix.co.uk

Premium Perfection
Fill your kitchen with the very best range cooker 

and refrigeration appliances from Walter Dix & Co.



The changing 
fashion of colour  

By Neil Turner, Director,  
Howarth Litchfield.   

 I read with interest that  
the Pantone Colour Institute 
selected Mocha Mousse as its 
colour of the year, apparently 

for its ‘warming brown 
hues imbued with richness’, 
reminding us of coffee  

and chocolate. Last year’s  
colour was Peach Fuzz, a  

pink-orange! 

So, does this mean we should all be 
painting our walls in browns and buy a 
new sofa in earthy tones that look like 
a coffee house? Probably not I would 
suggest. 

Well Pantone is influential in providing 
designers around the world with the ability 
to define colours, just like the German RAL 
system or British standard (BS). The choice 
of paint has never been greater from a 
huge range of manufacturers ranging from 
modern emulsion to lime based paints.
Colour is hugely important to all of us and 
especially so in architecture and design. 
Whilst some colours appear fashionable, 
other are stylistically more resilient and 
stylish.
Certain colours become synonymous 
with periods of time or an era - and as a 
conservation architect I have to be extra 
sensitive to the appropriateness of colour.
The buildings in our region and across the 
country are affected by the clays and soils 
found, which were the constituents in early 
paints. In the medieval periods colour was 
limited but was focused on stained glass 
with reds, blues and greens. The Baroque 
period saw rich coloration and gilding. 
The Georgian periods of the 18th century 
favoured more muted colours of sage 
green, blue grey and pastel tones, restricted 
by the lead content. The Victorians moved 
towards darker and richer tones, chestnut 
brown, dark green and burgundy.
Through the 20th century tastes have 
been more influenced by themes from the 
Bauhaus and its use of primary colours and 
international style of minimal whites.
History can teach us so much about why 
colours were created or used, often the 
meanings now lost, but we are accustomed 
to seeing them. 
I was in Norway recently and they have 
used red, yellow ochre and white on 
buildings. The red was made from earth 
pigments, the yellow from copper mines - a 
little more expensive - and the white made 
from zinc, which was the most expensive 
and therefore reserved for only special 
houses. So, the status of the buildings was 
clear from the colours creating a hierarchy 
through colour. 

We have further seen the influence of 
different countries, as people have travelled 
more over the last fifty years with rich 
Mediterranean hues, Oriental and Asian 
influences. 
Add in spiritual and social influences; 
then the choice of colour becomes more 
eclectic. 
It’s always fascinating to see what clients 
ask or request on buildings and also what 
designers think is suitable. It can make or 
break a good piece of design if the colour 
choices are wrong. 
If you have a historic house or modern 
building, then there may be certain colours 
that work best and it’s wise to stay within 
certain rules. 
But on most houses the choice is down to 
individual taste, moods and preferences. If 
you are not confident in colour, then seek 
advice and help. 
At the end of the day, we all see things 
differently. So, whether you are an all-white 
person or primary colour person it’s worth 
thinking about the building, the use of the 
space, the furniture to go into that space 
and maybe, just maybe, the answer could 
be Mocha Mousse. 

Neil Turner, Director, Howarth Litchfield 
can be contacted on 0191 384 9470 or  
email n.turner@hlpuk.com   
www.howarthlitchfield.com
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Colour of  the Year 2025

Mocha Mousse 17-1230

Norwegian houses at Trondheim A typical Georgian study



slight drop at the end of 2024 at these higher price points. The 
rare! team have sold 12 properties in excess of £1 Million since 
the beginning of the year, with a lot of their business taking 
place off the market, so it is imperative that you get in touch 
with myself, Ashleigh, Duncan or any of the rare! team so that 
we can discuss your property requirements and give you the full 
scope of what we have for sale.

The rural market has been a bit trickier so far in 2025, 
however with Spring arriving and gardens looking their best we 
expect this to pick up over the coming months.

I hope everyone has had a fantastic start to the year and are 
looking forward to the lighter and warmer months ahead. Please 
do not hesitate to get in touch with me on 07769227200 or 
harry.young@sandersonyoung.co.uk to discuss how I can help 
you sell your property or find your next home.

Harry Young
Regional Valuer
SANDERSON YOUNG

The first quarter of 2025 has been extremely positive for 
Sanderson Young, where we have seen very high demand on 
suburban properties and a strong market across all price points.  
A lack of stock at this current time means prices are being 
driven up and we have seen multiple properties achieving an 
outstanding number of viewings and going to Best & Final offers.

Our Gosforth office, in particular, has been very busy and is 
achieving excellent figures for homes throughout the region.

We have recently marketed a flat in Heaton at ‘Offers Over’ 
£200,000, where we had over 40 viewings and 16 offers, 
resulting in it achieving well in excess of its asking price.

A beautifully presented, mid terraced home in Gosforth 
was brought to the market for ‘Offers Over’ £495,000 and this 
had 27 viewings, 11 offers, and achieved an exceptional figure 
above its marketing price.

Finally, we had a semi detached property on the market in 
Jesmond at ‘Offers Over’ £800,000 and this achieved 30 viewings 
and 15 offers, again selling well in excess of its asking price.

At the top end of the market, we have also seen a very 
strong start and early signs of confidence returning after the 

A POSITIVE MARKET!



Honister Avenue
High West Jesmond

This stunning mid terrace family home is perfectly situated 
in the popular residential area of High West Jesmond, a 
minute’s walk from the Town Moor and Ilford Road Metro 
Station. The superb period property offers accommodation 
over three floors and has retained original features including 
lovely fireplaces, decorative ceiling coving and picture rails, 
original internal doors and sash windows. Tenure: Freehold. 
Council Tax Band: D.

Price Guide:
Offers over £495,000

Moor Crescent
Gosforth

This fabulous, detached family home, constructed in the 1980s, 
has been refurbished, improved and significantly extended 
by the current owners including the addition of a sun lounge 
area overlooking the beautiful gardens. Another tremendous 
feature is the magnificent external garden room with its own 
log burning stove, recently built to a very high standard and the 
ideal place to enjoy the garden all the year round. 
Tenure: Freehold. Council Tax Band: G.

Price Guide:
£1.25 Million

4 3 34 2 2 D

Debbie Brown
0191 213 0033
debbie.brown@sandersonyoung.co.uk

Mary Walker
0191 223 3500
mary.walker@sandersonyoung.co.uk
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Congratulations to NUFC for winning the Carabao Cup 
and bringing home their first domestic trophy in 70 years! 
What an amazing achievement and so well deserved!
 
In keeping with the team’s colours, we hope you enjoy 
this selection of properties that we currently have for sale 
with black & white interiors.
 
If you would like a winning team to help you sell your 
home, please contact Sanderson Young to arrange your 
free valuation:

TOON TOON
BLACK & WHITE ARMY

0191 213 0033 | 0191 223 3500 

contact@sandersonyoung.co.uk

www.sandersonyoung.co.uk

BEECHFIELD ROAD, 
GOSFORTH

Carlton Terrace
Jesmond

A magnificent, five storey, mid terraced family home within this 
very fine terrace of John Dobson designed houses, offering 
great flexibility in its high quality, luxury accommodation. This 
beautiful Georgian property also boasts a town garden, south 
facing courtyard and a separate mews block with secure garaging 
for 2.5 cars and a versatile space above, ideal as a self contained 
studio or office. Tenure: Freehold. Council Tax Band: G.

Price Guide:
£1.1 Million

Mary Walker
0191 223 3500
mary.walker@sandersonyoung.co.uk

5 2 4 E

MILLFIELD, 
DARRAS HALL

OSBORNE ROAD, 
JESMOND

WOODSIDE, 
MILBOURNE ACORN LODGE, GUBEON WOOD

BARRY HOUSE, CRAMLINGTON

SYCAMORE SQUARE, GOSFORTH

DARRAS ROAD, DARRAS HALL
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Founded in Edinburgh in 1986, Narro became employee-owned 
in 2014 and today, operates from six offices in Edinburgh, 
Glasgow, Stirling, Inverness, Aberdeen and Newcastle, its first 
base outside Scotland. Its 100+ team delivers over 700 projects 
annually.
Here we speak to Bill Calder, senior associate and business 
development lead in the Newcastle office.

Did you always envisage a career working in and around 
The Built Environment?
I have always had a keen interest in architecture and design but 
am also very technically minded and always need to know how 
things work. Engineering is the career that allows these two 
things to be brought together. My interest in engineering comes 
from my interest in architecture and I feel like I am a better 
engineer the more I understand about the architectural vision of 
a project. 

Tell us about your current role.
My current role is as senior associate and section leader of the 
Newcastle office of Narro. After joining Narro as a graduate in the 
Edinburgh office, I worked my way up and then got an amazing 
opportunity to open Narro’s first English office in Newcastle. 
There has been a big adjustment needed from focusing on 
project work to being immersed in the world of business 
development and all that it entails as I build the Narro brand in 
the region. It may seem a daunting task, but I absolutely love 
this side of the job and it is easy if you believe in the service and 
expertise you are providing.

Tell us about your team.
We have an incredible team in Narro Newcastle. Three years ago, 
it consisted of me alone with assistance from engineers in the 
other Narro offices. Very quickly it became apparent that there 
was a real need for more team members to cover the growing 
workload. Jenn was the first appointment, a senior engineer to 
assist in the growth and development of the office and we have 
steadily grown into a very tight and effective team. 
We’re fortunate in having staff from a variety of specialist 
backgrounds including conservation of historic buildings, 
sustainable design and Passivhaus projects as well as structural 
timber design.

What are you currently working on?
I have been working on a number of historic iron buildings 
recently including the Orchard House at Cragside and Alnwick 
Railway station which is the home of Barter Books. These are the 
types of projects that I particularly enjoy where we are working 
to conserve part of our built heritage and with materials that 
are unusual in a modern context. This involves a much more 
in-depth approach to the project to ensure we are treating the 
original fabric in a sensitive and appropriate way.
We’ve also been working on a beautiful project for a five-star 
hotel - a new spa and swimming pool building – which has really 
played to our strengths of designing in timber with a focus on 
sustainability and we feel privileged to have worked on the 
beautiful Grade I listed Church of Our Lady at Seaton Delaval Hall 

and St Mary’s Heritage Centre in Gateshead.
Museum projects also play a large role and we are currently 
working on the redevelopment of the Segedunum Roman Fort 
Museum and The Museum of Hartlepool. These projects are 
always great to work on as they combine conservation and 
sustainability yet also create new challenges like inventive ways 
to suspend or support items of the collection.

What is your proudest career achievement?
Without a doubt it is the setting up and development of the 
Newcastle office alongside Jenn. I’m very proud of where we 
stand three years later with a team of eight absolutely amazing 
people.

How do you see your industry evolving over the next  
10 years?
I would like to start to see more of a value placed on quality of 
service and design and a move away from competitive tenders 
driving fees to rock bottom. I would really like to promote a 
change to this and increase clients’ understanding of the value 
that we and other consultants can add to a project if the fees are 
appropriate. 

What does the future hold?
The future of the Narro brand is to further consolidate its 
position in the North East in the conservation, cultural and 
sustainability sectors. We will continue to grow and would like 
to extend our footprint within the North of England generally, in 
the future.  

How do you like to unwind?
I have three young kids including one-year-old twins so there isn’t 
much opportunity to unwind. I generally spend my weekends 
keeping them busy either at football, bike rides or at National 
Trust sites. When I do manage a free afternoon, I will be out on 
my bike. 

www.narroassociates.com
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Bill Calder
Narro, Newcastle.

Narro Associates (Narro) provides innovative, sustainable civil and structural  
engineering solutions across the North East, Scotland, the UK and internationally. 

In Conversation With...

The Narro Newcastle team
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Bill Calder

...We’re 
fortunate in 
having staff 
from a variety 
of specialist 

backgrounds...

Charlie and Hamish, the faithful friends of Narro Newcastle



One of the area’s leading precision 
engineering firms based in 
Middlesbrough, which provides sub-
contract services for a wide range of 
industries, has acquired an advanced HNK 
Horizontal Boring Machine to increase 
capacity and enhance its capabilities.
The new machine has officially begun 
producing its first components for the 
nuclear industry.
This investment represents a major step 
forward for Dormor, allowing them to take 
on larger and more complex projects while 
maintaining the high precision and quality 
standards they are known for.
Helen Cameron-Clarke, Managing Director 
of Dormor, said: “This is the largest 
investment in a single machine since the 
company was formed in 1979.
“The HNK Horizontal Boring Machine is a 
high precision machine that increases our 
capabilities to machine large components 
to a very high standard to serve various 
sectors and industries."
The benefits of the new machine include 
multi-operational capabilities, increased 
efficiency, productivity and high-tech 
tooling.

The machine features a 90-pocket 
tool carousel, Renishaw probing for 
accurate component setting and aids 
final inspection, plus a contouring head 
attachment for precision profiling.
Helen said: “We now have the biggest 
machining envelope we have ever had. 
This machine has just been commissioned. 
The initial training has been completed, so 
only just gone into production after being 
installed over Christmas.”
The HNK Horizontal Boring Machine has 
already been utilised to produce pump 
casings and hinges for the nuclear industry.  
It has also opened doors to new clients and 
projects that were previously beyond their 
capabilities.
Dormor’s commitment to innovation and 
investment is rooted in the company's 
proud Teesside roots. Founded in 1979 on 
an old British Steel site, the company has 
continuously embraced new technologies 
to improve its services at the HQ on 
Dormor Way.
Helen said: “My late father, Clive Wood 
MBE, took over the business in 1979 and 
retro-fitted machines to computer operated 
machinery from that day onwards.
“He embraced new technology and moved 

the business forward. Over the last 25 years 
we have taken that on and invested even 
further to where we are today and we want 
to keep going.”
Such progress has fuelled Dormor's growth 
and success. The company experienced 
a period of significant expansion due to 
manufacturing roller assemblies for cable 
laying ships used in the offshore wind 
industry. That led to doubling the size of 
the factory in 2012 and further expansions 
in 2016.
Dormor has a highly skilled team of 34 
employees, many of whom began as 
apprentices trained through local providers 
like Middlesbrough College.
In addition to investing in technology and 
its workforce, Dormor is actively working 
towards Net Zero and reducing its carbon 
footprint.
Helen said: “We are a sustainable 
manufacturer. We have reduced our 
electrical consumption through investing 
in new machinery and solar PV, across the 
whole of the factory roof.
“There is new lighting in the factory 
as well, so all of that has reduced our 
electricity consumption by 23.4 per cent. 
It is important for us to have a positive 
impact. We will continuously review that 
on the Net Zero journey we are on.”

For further information on  
Dormor’s services check out  
www.dormormachine.co.uk

Dormor Machine & Engineering makes largest 
investment in company’s history

Middlesbrough-based Dormor Machine & Engineering has 
made a significant investment in new technology, marking 

the largest single investment in the company’s 46-year history.

L-R: Dormor’s David Sansom (Production Manager), Ian Vickers (Business Development),  
Helen Cameron-Clarke (Managing Director) and Glyn Kirwan (Production Manager)  

stand by the new HNK Horizontal Boring Machine
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Hi everyone,
Great news! Uncle James and Auntie Sarah are getting a 
new puppy next month. More details on that later. 
My best friend Emily came back to see me this week 
and as usual, I have been spoiled. Struggling a bit to get 
around now with these old bones but hopefully will get 
to my 15th birthday.

Q. I live in a cottage built around 1900 with rendered brick walls 
(render possibly original) and a slate roof. After the heavy rains 
recently there was water ingress around the two chimney stacks 
through to the bedroom ceilings. 
A roofing company repaired the stacks and treated the 
render but during the following winter one chimney stack 
appeared to be waterproof but the other not. I re-called the 
roofing company who stated that the chimney stacks were 
sound externally, but the chimney brickwork etc may be 
“hygroscopic” which might require expert attention. This 
chimney stack was linked to an open fireplace downstairs used 
over the years. Coincidentally we had a multi burner stove 
installed last year. 
The stove company recommended and installed Leca 
insulation, inserting this down one chimney pot before fitting 
a cowl. The other chimney passage to the bedroom is vented. 
The loft space is small but on inspection this chimney stack 
was quite damp inside the loft after the winter, drying out 
afterwards. The loft has original airbricks plus three ventilating 
ridge tiles, fixed at a much later date. Has the fitting of the 
woodburner contributed to what may be condensation? What 
are your suggested solutions please?

A. The brickwork forming the flues in old houses will be 
impregnated with salts given off by decades of coal and wood 
smoke. These salts make the brickwork hygroscopic, meaning 
that it can absorb moisture directly from the air. This is not 
the same thing as condensation. For a common example of 

hygroscopicity, think of a salt cellar on the table of a steamy 
café in winter – sometimes you can see individual grains of salt 
around the spout forming into little pools of water. Or – if you 
don’t frequent greasy spoon cafés as I do – have a look at the 
salt sprinkled on the roads during dry but icy weather – you will 
see each grain of salt sitting in its own little damp patch. 
For this reason, it is important to keep disused old flues, 
chimney breasts and stacks ventilated, allowing a trickle of 
air to flow up from the room below and out through the pot. 
It sounds as though the flue used by your multi-fuel stove has 
been fitted with a corrugated stainless-steel liner, with Leca 
insulation granules poured around the outside. 
This is standard industry practice, and helps the stove to 
draw when it is first lit. But it does take away that important 
drying effect. The chimney breast in the roof space being 
damp is not in itself damaging, and you say that space is now 
well ventilated. So the only problem would appear to be the 
hygroscopic moisture migrating to the adjacent bedroom 
ceiling, which I’m guessing is probably modern gypsum 
plasterboard – a material which itself is hygroscopic. You can 
prevent this migration by cutting a physical gap between the 
chimney breast and the ceiling, and hiding it with acrylic 
mastic or a timber moulding.

ZiggyThe continued  
     adventures of...

Please send me your building queries through 
facebook - @WDLne, website: wdlnortheast.co.uk 

or through Michael at Northern Insight  
on micahael@northern-insight.co.uk

and Cally!
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Clothier Lacey & Co: your 
trusted marketing partner 
for property developments 

In today’s fast-moving property market, 
developers need more than just a great 

product; they need a marketing strategy that 
ensures their properties stand out. With 

mortgage approvals up 18% over the past year, 
the demand for well-positioned properties is 
rising, and the competition is fiercer than ever. 

That’s where Clothier Lacey & Co come in. 
With over 25+ years of experience and a reputation as a trusted 
partner for companies nationwide, the Newcastle-based 
marketing and PR agency has helped developers accelerate 
property sales through strategic traditional and digital marketing 
campaigns. With the introduction of its new SEO services, Clothier 
Lacey is positioning properties for success. 

A tailored approach to property marketing
Clothier Lacey specialises in land and new homes marketing, 
rolling out bespoke campaigns that are crafted to suit each 
client’s individual needs. The agency supports developments 
from concept to completion, offering an extensive list of services, 
including PR, branding, design of all marketing materials, email 
marketing and social media management.
“We know the property market inside and out; from fluctuating 
mortgage rates to planning reform,” says Philippa Clothier, 
managing director. “Our job is to help developers position their 
properties strategically and create a brand that resonates with 
buyers.”

L-R: Philippa Clothier and Zoe Leahy



Meeting market challenges head-on  
The property market is currently navigating a complex landscape. 
Mortgage rates remain high, averaging at 4.5%, though there are 
signs of recovery, as Zoopla reports a 10% year-on-year increase 
in sales agreements from the first quarter of 2025. This could be 
attributed to the stamp duty increases, which have created a sense 
of urgency among buyers. 
Simultaneously, the government’s overhaul of planning regulations 
is expected to accelerate the supply of new homes, so developers 
must adapt in order to stand out amongst competitors.
For property developers, every enquiry counts. So, how can you 
ensure that your properties get the visibility they need in today’s 
crowded market? The answer lies in Clothier Lacey’s new Search 
Engine Optimisation (SEO) services.

Clothier Lacey’s new SEO service
Clothier Lacey has recently introduced SEO services to its digital 
marketing portfolio, positioning the agency as a one-stop shop for 
companies looking to increase their online visibility.
Clothier Lacey has appointed Ethan Martin as digital marketing 
manager. Due to his extensive experience in SEO across a variety 
of industries, from mining to home furniture, Ethan has driven the 
development of the SEO services and now leads them. He explains 
the importance of SEO in today’s market:
“SEO ensures your business appears when potential customers 
search for relevant terms. It’s not just about getting more website 
traffic - it’s about getting traffic that will result in sales.
“We handle everything from on-page optimisation to local SEO, 
ensuring that developers reach buyers at the optimal moment in 
their search journey.”
Highlighting Ethan’s significant contribution to the company’s 
growth, Philippa says: “The world of digital marketing is evolving 
rapidly, and we knew we needed to further our in-house expertise.
“Ethan’s appointment means we can now offer 360-degree support 
to our clients, combining traditional marketing with data-driven 
digital strategies.”
With the launch of its SEO service, Clothier Lacey strengthens its 
position as a leading agency in land and new homes marketing. 

Delivering results
Director and head of Clothier Lacey’s land and new homes 
division, Zoe Leahy, explains the agency’s new approach: “We’ve 
always prided ourselves on delivering results. Adding SEO into 
the mix allows us to provide even more value. It’s about creating a 
consistent presence, whether that’s through press coverage, social 
media or search rankings - we ensure that potential buyers engage 
with the right message at the right time.”

Clothier Lacey maintains transparency in all its services, providing 
straightforward pricing with no hidden fees or long-term contracts, 
so clients have full visibility over their marketing spend. 

A trusted marketing partner for property developers
As the property market continues to adjust to new economic and 
regulatory factors, Clothier Lacey stands out as a trusted partner 
for developers looking to maximise sales and visibility. Their 
expertise in land and new homes marketing, combined with their 
expanded digital capabilities, positions them at the forefront of the 
industry.
“For developers, the challenge is not just building the right product, 
it’s ensuring the right people see it,” says Zoe. “That’s where we 
come in. We help developers cut through the noise and connect 
with buyers. In a market where every enquiry counts, that’s more 
important than ever.
“Clothier Lacey’s strong track record and innovative approach 
position us as a trusted marketing partner for property developers 
anywhere who are aiming to enhance their online presence.”

www.clothierlacey.co.uk 
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Housebuilder Banks Homes 
is proud to introduce its first 
ever residential development 
in North Yorkshire – The 
Cornfields in Yarm. 

Set in the stunning surroundings of 
the charming Georgian market town, 
The Cornfields will be a vibrant new 
community of up to 109 high quality 
homes, with each property built to high 
design and environmental specifications, 
and with style included as standard.
The development will include a range of 
three-to-five-bedroomed homes, with the 
11 different property designs available 
providing options that will suit every type 
of housebuyer, and will also benefit from 
excellent road, rail and air transport links.
All Banks Homes also come with 
sustainability built in, with each property 
featuring Hive smart heating systems, air 
source heat pumps and electric vehicle 
car charging points, while a number of 
the house types at The Cornfields will also 
come with underfloor heating.
A formal launch event for The Cornfields is 
set to take place on Wednesday 7th May at 
Crathorne Hall Hotel near Yarm, at which 
properties will be available for buyers to 
reserve off plan.

Construction work is set to start around 
the same time, with the first homes at The 
Cornfields expected to be ready for buyers 
to move into by spring next year.
Aisling Ramshaw, head of sales and 
marketing at Banks Homes, says: “Banks 
Homes was born from a desire to create 
sustainable homes that positively impact 
on health and happiness, and our mission 
is to bring together striking design, future-
proof sustainability and desirable locations 
to create a new blueprint for contemporary 
living.
“This will be our guiding principle as 
we work towards bringing our plans to 
life for The Cornfields, Banks Homes’ 
first residential development in North 
Yorkshire, which will offer the perfect 
setting for families and professionals 
seeking modern homes in a stunning 
location.
“This fantastic development is just a ten-
minute walk from the centre of Yarm, one 
of the region’s most beautiful and sought-
after places to live, and will be in easy reach 
of all the attractions and facilities that 
anyone could want.”
All the properties at The Cornfields will 
include spacious gardens, three-quarter 
height windows, bi-fold doors, Porcelanosa 
bathrooms and Omega kitchens.
Aisling Ramshaw continues: “We believe 
our design specifications are the very 
best among our peers, with the role and 

function of every room being carefully 
considered to ensure they provide 
everything homeowners need for a 
healthier, happier life.

“The energy efficiency and intelligent 
technologies we include will also help to 
reduce owners’ energy usage and bills, and 
mean that a Banks Home is already evolved 
for tomorrow.

“Whichever style of home you want at The 
Cornfields you choose, you’ll find the same 
perfect location, discerning style and a 
home truly evolved for tomorrow.

“We’re so excited to be bringing the Banks 
Homes brand to Yarm and look forward to 
welcoming everyone to our launch event 
for The Cornfields next month.”

For more information on The Cornfields 
at Yarm or to reserve a place at the 
development’s launch event on  
Wednesday 7th May, please email 
cornfields@bankshomes.co.uk, call  
0191 378 6100 or visit www.bankshomes.
co.uk/developments/the-cornfields

For further information on Banks Homes’ 
growing range of high quality residential 
developments across the North East  
and Yorkshire, please visit  
www.bankshomes.co.uk 

Banks Homes offering style as standard  
at new Yarm residential development

An artist's impression of Banks Homes' Cornfields development at Yarm



Specialist Dust & Fume Extraction 
Systems for all Industries
With over 40 years of experience in the air movement 
industry, Ideal Extraction Ltd in Ilkley, West Yorkshire, are 
specialist providers of industrial dust and fume extraction 
systems and associated services. 

Our award-winning business works with companies 
of all sizes; from providing cost effective solutions for 
small independent businesses to installing multi-million-
pound contracts for large blue-chip companies.

We are proud to be the sole UK agent for Moldow A/S.

Contact our experts:
 01943 700 007
 info@idealextraction.co.uk
 www.idealextraction.co.uk
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Expert Lettings 
Management 
in the North of 

England: Trusted 
by Landlords
At youngsRPS, we 

understand the rewards 
and challenges of managing 

rental properties. 

As the rental market in the North of 
England grows, landlords need a reliable 
team to secure long-term tenants, 
maximise rental returns, and ensure 
compliance with evolving legislation. Our 
experienced residential lettings team, 
based in Hexham, offers expert guidance 
and tailored services to help landlords 
navigate property letting.

The Growing Rental Market in the 
North of England
Recent data from Rightmove highlights 
the strength of the private rental sector in 
the North, with Northumberland seeing 
significant growth. The average rent in 
the region has risen to £922 per month—a 
7.7% increase from last year—offering an 
average yield of 8.3%. Demand for quality 
rental homes is rising, with one-bedroom 
properties and larger family homes seeing 
strong interest.
Northumberland’s affordability, job market, 
and quality of life make it an attractive area 
for tenants. As demand for rental homes 
increases, landlords must ensure efficient 
property management.

A Trusted Lettings Partner in 
Northumberland
youngsRPS is proud to have a skilled team 
in Hexham, led by Residential Lettings 
Manager Teresa Sargeant. Since joining 
in 2016, Teresa has combined her local 
expertise with a passion for exceptional 
service.
With years of experience in the 
property sector, Teresa leads the lettings 
department, ensuring personalised service 
for every client. Supported by a dedicated 
team, youngsRPS offers comprehensive 
lettings solutions tailored to meet 
landlords’ and tenants’ needs.

Why Choose youngsRPS for Your 
Lettings Needs?
The private rental sector is constantly 
evolving. Successful property management 
requires in-depth knowledge of market 
trends, tenant expectations, and legal 
obligations. Our lettings team provides 
tailored support to ensure peace of mind 
and long-term success.
Setting the Right Rental Price: Accurate 
pricing attracts quality tenants and 
maximises returns. We conduct detailed 
market analyses to help landlords set 
competitive rates.
Effective Marketing: A well-presented 
property is key in today’s market. We use 
professional photography and targeted 
marketing strategies to reach the right 
audience.
Finding and Retaining Reliable Tenants: 
Securing the right tenant is more than 
filling a vacancy. We perform thorough 
checks and foster strong relationships to 
reduce turnover.
Staying Compliant with Legal Changes: With 
continuous regulatory updates, including 

the upcoming Renters’ Reform Bill in 2025, 
staying compliant is vital. Our team ensures 
landlords understand and implement these 
changes.
Proactive Property Management: 
Maintaining high standards is essential 
for tenant satisfaction and long-term 
value. Our trusted contractors address 
maintenance issues promptly.

A Promising Future for Landlords in 
Northumberland
With increasing demand, Northumberland 
remains a prime location for investment. 
At youngsRPS, we are committed to 
supporting landlords with expert advice, 
top-notch services, and proactive 
management.
Whether you're a seasoned landlord or new 
to property letting, having an experienced 
team is essential for success in today’s 
evolving market. Contact our Hexham 
lettings team to learn how we can help you 
thrive.

youngsrps.com

youngsRPS Residential Team L-R:  
Sarah Butterfield (Senior Sales 
Negotiator), Ciara Duncan (Sales 
Negotiator), William Thornton (Head 
of Residential Agency), Teresa Sargeant 
(Residential Lettings Manager), and 
Cheryl Scott (Valuer)



Thinking of selling your 
home? Partner and Head 
of Residential Sales and 
Lettings at GFW Lindsay 
French shares her five top 
tips for selling in the  
current market.

1. Pricing Strategy
It’s so important in a post covid market 
to be realistic with your price and have a 
strategy with your agent to finely balance 
the best achievable price with the best 
timescale. Motivation for selling is different 
for everyone, so the pricing strategy we 
adopt is different for every home we sell. 
For example, if your motivation is to 
achieve a quick sale, you may look at an 
‘offers over’ approach, where you guide 
your property slightly lower, in the hope 
that you achieve more interest which drives 
up the price. If time is less of a pressure, 

you may look at a slightly higher guide 
price, which allows a little wiggle room 
with your negotiations.

2. Marketing
I always tell my clients that buyers are 
very visual, so the photography, brochure, 
property videos, floorplans and land plans 
that your agent produces on your behalf 
have a huge bearing on the interest that 
your property receive, and how you make 
yourself stand out from the competition.

3. Property presentation
Viewings are one of the most important 
steps in securing a buyer, so my top tip is 
to have your property ready to view, as you 
would want to view a property. Think about 
finishing touches such as clear surfaces, 
flowers, well-made beds, nice smells etc. 
These can make all the difference to a 
prospective purchaser.

4. Transparency
Nobody wants to think about compliance, 
but being open and honest from the outset 
and having your ducks in a row so to speak, 

is the best way to protect yourself from a 
fallen sale. So for example, if you know you 
have no mobile signal at your property, be 
transparent about it, as this could affect a 
buyers decision further down the line.

5. Choose a proactive agent
When choosing an agent, so many people 
make a decision around cost and fee, when 
really the decision ought to be centred 
around service and exposure. When the 
market is a little stickier, it’s easy to tell the 
difference between a proactive agent and a 
reactive agent. A proactive agent, may cost 
a little more at first glance, but by applying 
the skills to fight for a better sale price, and 
get the sale over the line, it may well mean 
you end up thousands of pounds better off.

If you’d like to talk to someone about 
the process of selling your home, or if 
you have any other property needs, the 
Residential Sales and Lettings team at 
GFW would love to hear from you. 
Give GFW a call on 0333 920 2220 or  
visit gfwllp.co.uk 
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GFW’s five top tips for selling your home

Lindsay French
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The New Way of Working:  
How hybrid and flexible workspaces  

are changing the game
An insight from Laura Goldston, General Manager at Hoults Yard Hubs.

Laura Goldston



Employees now crave flexibility, and businesses are 
seeking smarter, more cost-effective workspace solutions 
that allow them to scale without unnecessary overheads.
At Hoults Yard Hubs, we’ve seen this shift firsthand and have 
adapted our offering to meet the evolving demands of the 
modern workforce. Our flexible workspaces are designed 
with agility in mind, offering everything from private offices 
to meeting rooms and event venues, allowing businesses to 
work in a way that best suits their team dynamics.

The hybrid working boom
The hybrid working model has become a norm for many 
organisations. Instead of rigid, five-day office schedules, 
employees split their time between home and a shared 
workspace, benefiting from autonomy and collaboration. 
This shift has changed what businesses look for in an office—
long-term leases are being swapped for flexible agreements, 
and location convenience now trumps city centre prestige.
Our business centres across Newcastle and the North East 
have seen a growing demand for flexibility, with many 
companies looking for adaptable spaces that can grow 
alongside their team. Whether it’s a satellite office to support 
a hybrid workforce, a fully serviced space that removes the 
hassle of facilities management, or access to high-quality 
meeting rooms for collaborative sessions, businesses are 
rethinking the traditional office setup.
This shift isn’t just about convenience—it has real 
implications for work-life balance, particularly for working 
parents. Studies show that women, who often take on most 
childcare responsibilities, face more significant barriers to 
career progression when flexible working isn’t an option. By 
embracing hybrid models and flexible workspace solutions, 
businesses can help level the playing field, ensuring that 
talented professionals aren’t forced to choose between 
career growth and family commitments.

More than just a desk
What sets flexible workspaces apart isn’t just the ability to 
rent an office for as little or as long as you need—it’s the 
community, the experience, and the amenities that come 
with it. Employees working remotely often report feeling 
isolated, and businesses struggle to maintain company 
culture when teams are dispersed. That’s where spaces like 
ours come in, offering a dynamic environment where people 
can connect, collaborate, and thrive.

At Hoults Yard Hubs, we prioritise community. Our spaces 
are designed to foster interaction, whether it’s through our 
breakout areas, networking events, or casual ‘Brew and 
Bite’ meetups. With super-fast internet, on-site support, 
and stylish, functional designs, our workspaces create an 
environment where businesses and individuals can be 
productive without compromising on the benefits of in-
person interaction.
For those who don’t require a permanent office, we also 
offer flexible day passes and fully equipped meeting rooms, 
giving businesses and individuals access to a professional 
workspace when they need it most.

The future of workspaces
The office as we knew it isn’t coming back—but that’s 
not a bad thing. Instead, we’re moving towards a more 
thoughtful, human-centric approach to workspace design. 
Businesses are embracing a mix of remote work, in-person 
collaboration, and flexible solutions tailored to their needs.
At Hoults Yard Hubs, we’re excited to be at the forefront 
of this change. By offering a range of flexible workspace 
solutions, we’re helping businesses of all sizes navigate 
the future of work with confidence. Whether you’re a 
growing team in need of a scalable office, an established 
business looking to optimise costs, or someone who needs a 
professional space for the day, our workspaces provide the 
perfect balance of flexibility, functionality, and community.
The way we work has changed for good—and flexible 
workspaces are leading the charge.

Considering a move to flexible workspace?
We’ve got some great offers to get you started:
- 50% off half your term - When signing up for 12 months or 
more on an office space.
- 50% off meeting room bookings - Perfect for when you 
need to bring the team together.

Laura is the General Manager at Hoults Yard Hubs. If you 
are considering flexible workspace and are interested in 
how Hoults Yard Hubs can support you contact Laura via 
LinkedIn, Laura.Goldston@hyhubs.com, or via our website 
www.hyhubs.com

The world of work has undergone a seismic shift in recent years, with businesses 
and employees alike reassessing their needs when it comes to office space. Hybrid 
working, once a necessity born from lockdowns, has evolved into an expectation, 

shaping the way companies think about their workplaces.
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Castle Peak 
Group - Driving 

business forward
Diversity and equality in 
the workplace makes good 

business sense. 

In last month’s edition of Northern Insight 
we began what is going to be a series of 
articles about diversity and why it’s not 
only the right thing do when it comes to 
business…it also makes sense in terms of 
your bottom line. 
This all comes about following extensive 
research which has been undertaken by 
Castle Peak Group to look at the progress…
or lack of it…regarding diversity at 
executive and board level. 
Castle Peak Group, led by CEO James Carss, 
is a North East based Executive Search 
company which strengthens organisations 
through diversity and equality. 

Why does he concentrate on diversity 
and equality? Simple…because James 
Carss is one of the UK’s most experienced 
recruiters. He knows what works when 
a company is recruiting…he knows how 
a boardroom and executive team ticks…
how it makes that business successful. He 
knows how to deal with people who operate 
at a senior level. With over 20 years of 
experience under his belt, when he’s giving 
out advice, you should listen very carefully. 
Something he knows which makes a 
massive difference to a company is 
diversity and equality at senior levels. It 
can see a business flourish, create greater 
income and provide an opportunity for that 
business to move forward. 
“A diverse board or team of executives 
from different backgrounds brings a 
wealth of experiences together. Companies 
can transform their leadership teams 
through inclusive hiring, allowing talented 
executives to drive genuine progress. 
Diversity and performance go hand in 
hand because it can lead to better decision 
making and therefore make organisations 
and businesses more efficient and effective 
- something which is vital in difficult 
times.”

In other words, if you have a business and 
you employ people, or you are someone 
at a senior level within a company, this 
research is something you need to read.  
Here’s an idea which James’s research 
has picked up on…it may work for you. 
The National Housing Federation has a 
set of guidelines. One suggestion is for 
organisations to set out a six-year board 
limit with the intention to create more 
churn in senior roles. This provides more 
opportunity for fresh faces, fresh ideas 
and fresh points of view. He admits that 
this can make the appointing of new board 
members more complicated but, if it’s an 
idea which can improve a business, then 
go for it. 

If you’d like information on how to 
take your business forward via proper 
recruitment or would like Castle Peak 
Group to help with your recruitment 
plans, contact James Carss directly on 
07802 531040 or emailing  
info@castlepeak-group.com  
You’ll also read about the research and 
what Castle Peak Group can do for you by 
logging on to www.castlepeak-group.com
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James Carss with his dog, Bella



Thinking about making your first property investment? It can 
feel a bit overwhelming, especially with all the stories about bad 
tenants and legal headaches. With inflation at a 41-year high, 
many landlords are facing rising costs for maintenance and 
repairs, making informed decisions more crucial than ever.

Where to Start?
Take your time—there's no rush! Start with thorough research to 
familiarise yourself with key legislation, like the Housing Act and 
the upcoming Renters Reform Bill. Understanding these laws is 
vital for your success as a landlord.

Your Responsibilities
As a landlord, you have several responsibilities to ensure your 
property is safe and compliant. This includes conducting essential 
safety checks and keeping the necessary documents handy. Missing 
out on required certificates can lead to significant legal issues and, 
more importantly, put your tenants at risk.

Essential Certificates:
  Energy Performance Certificate (EPC): Minimum rating of E 
required before renting.

  Gas Safety Certificate: Renew annually by a Gas Safe registered 
engineer.

  Electrical Safety Certificate: Five-year checks by a qualified 
electrician.

  Fire Safety Check: Ensure smoke alarms and carbon monoxide 
detectors are operational.

  Legionella Risk Assessment: Identifies potential water risks.
  How to Rent Guide: Must be provided to tenants at the start of 
the tenancy.

  Deposit Protection Information: Proof that the tenant’s deposit is 
secured.

Welcoming Tenants
Screen your tenants carefully—conduct credit checks and verify 
their rental history. Once you’ve chosen a tenant, set up a reliable 
rent collection system to ensure timely payments. Maintaining 
a positive relationship with your tenants is key to preventing 
disputes.
While becoming a landlord can be rewarding, it requires 
preparation and awareness of legal changes. Wright Residential has 
been guiding landlords since 1998.

Get in touch with us today at 0191 240 1818 or visit us at  
176 Chillingham Rd, Newcastle upon Tyne, NE6 5BU. For more 
information, check out our website: www.wrightresidential.co.uk 
or email us: info@wrightresidential.co.uk

Wright Residential’s Short Guide for First-Time Investors
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Johnston Carmichael 
welcomes top tax talent 

to Newcastle team
Leading accountancy and business 
advisory firm Johnston Carmichael has 
welcomed three significant tax hires to 
its Newcastle team, further enhancing 
their expertise in the region. 
Will Hamilton has joined as Corporate Tax 
Senior Manager, Zita Duggan as Specialist 
Tax Manager, and Rebecca McColl as R&D 
Manager.
Will Hamilton has joined the team with 
24 years of experience in corporation 
tax compliance and advisory work, 
bringing significant technical expertise. 
He said: “Johnston Carmichael stood 
out as a dynamic, fast-growing firm with 
an outstanding team. The opportunity 

to contribute to the development of the 
Newcastle practice was really appealing 
to me.”
Rebecca McColl brings extensive 
experience in innovation tax, including 
R&D tax relief and Patent Box incentives. 
She said: "Being part of Johnston 
Carmichael’s expansion into the North 
East, particularly in my hometown, is 
an exciting prospect. I’m really looking 
forward to engaging with local businesses 
and supporting their innovation 
initiatives.”
Zita Duggan has over 30 years of 
experience in tax, with a focus on 
employee share plans and employment-
related securities. She commented: “I 
am passionate about helping businesses 
implement tax-efficient solutions for 
their employees and investors, and I am 
delighted to be working with such a highly 
regarded team.”
Paul Shields, Partner and Head of the 
Newcastle office, added: “Will, Rebecca, 
and Zita are incredible additions to our 
team. Their knowledge, drive, and fresh 
perspectives will be invaluable to both our 
clients and our growing presence in the 
region. We’re excited to see them shine at 
Johnston Carmichael.”

Mincoffs returns as 
Northern Football Club 

sponsor
Newcastle-based Mincoffs Solicitors has 
returned as shirt sponsor for Northern 
Football Club’s youth and mini teams’ next 
season.
Founded in 1875, the organisation is based 
at McCracken Park, Gosforth and has a large 
offering for young people with 14 groups – 
ranging in age from under 6s to under 16s – 
training at the grounds each week.
The club has strong links with Newcastle 
Falcons and, from U14s upwards, regularly 
has players go through the development 
player programme and academy.
Mincoffs, which has a team of more than 115 
staff at its Jesmond offices, supports a range 
of sports, charities and community groups as 
part of its ongoing ESG strategy.
Paul Hughes, senior partner and head of 
corporate, looks forward to following the 
team’s progress.
“After a fantastic last season across all 
age groups, we’re delighted to be backing 
Northern Football Club as shirt sponsor for 
another year,” he said.
“The club provides a really important space 
for young people and allows them to develop 
skills such as resilience, commitment and 
working together as a team, which will set 
them in great stead for their futures.
“Northern Football Club does amazing work 
for the North East sporting community and 
are an organisation we are proud to support.”
Chair of youth rugby at Northern Football 
Club, Ben Hunter, said: “As chair of youth 
rugby, I would like to thanks Mincoffs on 
behalf of all at Northern for their continued 
partnership.
“This will help us continue to support all 
the age groups to develop the players as 
individuals and as a team.
“The funds are used to support players 
throughout the season and help the teams go 
on a mini tour. This trip away is a highlight 
of the year where players strengthen 
friendships, create memories and celebrate 
the successes of the season.”

Muckle LLP strengthens 
Teesside offering with 
strategic appointment

Leading law firm Muckle LLP has 
appointed a new partner to enhance its 
Teesside offering and grow its private 
client portfolio.
Leah Duffield, born and bred in 
Middlesbrough, joins Muckle to build on 
the firm’s Teesside presence and add to the 
private client team.
The firm already advises many of the 
region’s leading organisations, including 
Teesside International Airport, Tees 
Valley Combined Authority, Great North 
Air Ambulance and Wilton Universal 
Group. Muckle also supports charities 
such as Middlesbrough-based Clean Slate 
Solutions on an ongoing basis.
Leah has become the latest lawyer to join 
Muckle. After studying at the University 
of York, Leah returned to Teesside and 
worked in the region since qualifying in 
2012. Leah, who will join the team as a 
partner, is experienced in advising clients 
on their succession strategies and all 

aspects of their personal planning.
Leah said: “Muckle has a brilliant 
reputation across Teesside and the North 
East. I really value working with great 
clients and colleagues so joining Muckle 
feels like a perfect fit.
“I am excited to be part of the private 
client team at Muckle. It is a big 
opportunity both for me and for Teesside 
that Muckle is looking to build its Teesside 
base. I am passionate about giving back 
to local communities and Muckle has 
an established framework and culture 
for encouraging staff to give their time 
and energy through pro bono work, 
volunteering and trusteeships.”



0191 603 1760
www.conceptaccountancy.co.uk  
hello@conceptaccountancy.co.uk   

Who said that accountancy and finance can’t be interesting? (We’ll do our best!)  

INTERESTING TIMES
The Finance Newsletter That You’ll Actually Want To Read  | NORTHERN INSIGHT VERSION 

READ THIS
The Richest Man in 
Babylon. GGeeoorrggee  SS  
CCllaassoonn.

This is a pleasant read. 
Short tales with life 
lessons and financial 
lessons woven in.

A pick-up-and-put-down 
book. With time to think 
in between tales. 

Over 45,000 ratings on 
Amazon.

It’s well read!

The Richest Man In 
Babylon costs 
under £10 online. 

Mark Melville

INTERESTED?
If you’re interested in working with an accountant that really 
is interested in you. You’ll be interested in Concept 
Accountancy. 

Please call 0191 603 1760 or email Mark at 
hello@conceptaccountancy.co.uk, anytime.

INTERESTING QUOTES
The first copper you save 
is the seed from which 
your tree of wealth shall grow. 
George S Clason.PERSISTENT

  PROFITABILITY
  PROBLEMS

  And How 
  To Fix Them

You saw the money coming in... So, where’s it gone?
The age-old conundrum that businesses of any size face. It’s 
not how much money comes in that matters. It’s what you 
have left. Here are three tips to protect profitability.

1. Price Based on What’s Profitable, Not What Feels 
‘Fair’
Too many business owners set prices based on gut instinct 
or what competitors charge without properly working out 
what they need to charge to make a profit.  If your prices 
aren’t covering costs and giving you a healthy margin, 
you’re working hard for nothing.  Calculate true costs and 
set prices accordingly.  

2. Making Decisions Based on Data, Not Bank Balance
Checking your bank balance is not business strategy.  Many 
small businesses make decisions reactively, spending when 
there’s cash, cutting back when it’s tight, without properly 
understanding what’s driving profitability. Use financial 
reports to spot trends, plan, and make informed decisions. 
Focus on more than just year-end accounts. The goal isn’t 
just to survive another year; it’s to build a business that 
grows on purpose, not by accident.

3. Don’t Confuse Turnover With Profit
It’s easy to celebrate big sales, but turnover means nothing 
if too much disappears in costs.  Many businesses assume 
that if money is coming in, they’re doing fine – until they 
check the bank balance! Track profit margins properly. If 
margins are too tight, review pricing, cut costs, or rethink 
your business model.  A business that’s busy but barely 
profitable is just an expensive hobby.

Give these a try. See how you go. Call me on 0191 603 1760 
if I can help you. Mark Melville.

ONE SUBJECT  |  THREE TIPS

NOT ALL GOALS ARE FINANCIAL. AND NOT ALL BALANCE IS ABOUT NUMBERS.
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Gateshead bookkeeper 
champions 

neurodivergent 
business owners

Emily Rodgers, the founder of 
Bookgeeking Ltd, is revolutionising 
bookkeeping for small businesses 
with a unique focus on neurodivergent 
entrepreneurs. 
Based in Gateshead, Emily combines 
her financial expertise with a deep 
understanding of neurodiversity, 
ensuring her services are tailored to the 
needs of creative and neurodivergent 
business owners.
With a strong background in finance 
departments across the North East, 
Emily decided to channel her experience 
into helping small businesses thrive. 
After finishing maternity leave, she 
identified a gap in the market—bringing 
corporate-level expertise to independent 
businesses in an accessible and 
supportive way.
“I’ve always loved working with 
individuals rather than large corporate 
departments,” says Emily. “I particularly 
enjoy supporting neurodivergent 
creatives. They’re the people I connect 
with best, and my own experiences 
mean I understand their challenges first 
hand.”
Diagnosed with dyspraxia at an early 
age, Emily later received an ADHD 
diagnosis, which helped her better 
understand her own working style. 
“It gave me a new level of empathy 
for myself and my clients. Many 
neurodivergent people struggle with 
financial organisation, and I want to 
provide them with the systems and 
support they need to succeed.”

New appointment at 
Swinburne Maddison

Durham City’s leading law firm, Swinburne 
Maddison LLP (Swinburne Maddison) has 
announced the appointment of Helen Lyne, 
an experienced commercial litigation 
partner to its dispute resolution team.
Helen, who studied Law at the University 
of Northumbria and qualified in 2012 joins 
Swinburne Maddison from two prominent 
regional law firms in Teesside, where she 
developed a strong network of contacts and 
business clients.
Her appointment, as a senior member of 
the team, will see her working alongside 
Swinburne Maddison’s dispute resolution 
partner, David Low, to generate instructions 
from both new and existing contacts. This 
appointment is part of the firm's ongoing 
growth strategy and marks an exciting 
milestone as the department expands to 26 
members.
With experience of all types of litigation 
and insolvency cases, Helen is used to 
supporting a range of clients from high 
profile individuals through to public and 
private sector bodies. Her ability to attract 

national and multinational clients will 
further strengthen Swinburne Maddison’s 
reputation within the North East business 
community.
Jonathan Moreland, Swinburne Maddison’s 
Managing Partner and Head of Dispute 
Resolution, commented:
“We are delighted to welcome Helen to the 
firm. Last year, our commercial litigation 
team earned a Top Tier ranking in the latest 
Legal 500. Helen’s appointment will enhance 
the expertise of our team and align perfectly 
with our ambitious growth plans.
“With an incredibly impressive track record 
and standing in the profession, Helen is a 
remarkable addition, and we are excited to 
have her on board.”

Hay & Kilner advise on 
the acquisition of The 

Dubliner York
Hay & Kilner, the full-service law firm, 
has acted for Daniel Van Hymus on his 
acquisition of The Maltings in Tanner’s 
Wharf, York, for an undisclosed sum. Upon 
acquisition, the pub was refurbished and 
rebranded as The Dubliner York, an Irish-
themed pub with live music.
Mr Van Hymus already runs a successful 
Irish pub and live music venue on 
Newcastle’s Quayside, The Dubliner, and 
was looking to bring that same success to 
York. Daniel started considering bringing 
The Dubliner to York after the rate of their 
growth in the North East and the fact that 
there were no Irish pubs in the city.
Hay & Kilner’s Commercial Property and 
Employment team provided legal advice on 
the acquisition and refurbishment to Daniel 
Van Hymus, led by Georgia Whitfield and 
supported by Tom Clarke.
Daniel Van Hymus, owner of The Dubliner 
said: “We're buzzing to bring the magic of 
The Dubliner to York! The venue has created 
a dozen new jobs, and will inject almost 
£200k a year into the local music scene.

“It was critical we got the deal done before 
the height of the Christmas period in York 
- so would like to thank everyone involved 
in getting it over the line so quickly, in 
particular Georgia Whitfield of Hay & Kilner 
representing us, Elliot Newby of Stephensons 
Property and the former proprietors Anita, 
Sean and Maxine. We also could not have 
done it without local building firm Sorrell's 
and a host of other local tradesmen.
“We'll continue to be on the lookout for 
exciting new opportunities that help us 
in our goal to bring special moments to 
thousands of people every week, and 
creating incredible opportunities for those 
that help make it happen.”



WHAT’S A GREAT EXAMPLE.
OF A GREAT QUESTION.

FROM A GREAT ACCOUNTANT?

“HOW’S THE DOG?”

NOT ALL GOALS ARE FINANCIAL. AND NOT ALL BALANCE IS ABOUT NUMBERS.

Great accountants take an 
interest in you. Your 
business. You as a person. 
Your family. Even the dog.

At Concept, ‘Accountancy with Interest’ 
means just that. We’re interested in you 
and what you want your business to do 
for you and yours.

Yes, Record Keeping is important. And 
Compliance. But it’s not as important as 
exploring Direction. 

Direction means taking a (proper) 
interest in the numbers. It’s pausing. 
Grabbing a coffee with your Concept 
Account Manager. And chatting.

So, next time you’re interested in 
chatting about staff training and house 
training. Team talks and dog walks. 
We’re here.

0191 603 1760
www.conceptaccountancy.co.uk  
hello@conceptaccountancy.co.uk   



Payrolling 
benefits in kind – 
get ahead of the 

changes
By Louise McGuire, head of payroll 
services at RMT Accountants & 

Business Advisors

With changes to employee 
benefits reporting  just a year 
away, now is the perfect time 
for you to be taking proactive 
steps to future-proof your 

business’s payroll processes. 

HMRC has announced that, from April 
2026, reporting and paying income 
tax and Class 1A National Insurance 
Contributions (NIC) on benefits in kind 
through payroll will become mandatory 
as part of the government's efforts to 
streamline reporting and improve tax 
transparency. 
Payrolling benefits is a method of reporting 
the taxable value of employee benefits 
such as company cars, private medical 
insurance and gym memberships through 
your monthly payroll system, instead of 
annually via a P11D form.
This will allow employees to pay the tax in 
real-time, rather than through a tax code 
adjustment in the following year.

These changes will require businesses 
to adapt their payroll systems to ensure 
compliance – and while this may seem 
like a major task, acting early on the new 
approach provides real opportunities for 
business owners.
Advantages of payrolling employee 
benefits
1. Simplified administration
Payrolling benefits removes the need to 
file P11D forms at the end of the tax year, 
significantly reducing the administrative 
burden on businesses. All benefit tax is 
calculated and collected monthly, ensuring 
a smoother, more predictable process.
2. Improved employee experience
Employees can see the tax impact of their 
benefits in real-time on their payslips, 
avoiding surprises or confusion from 
underpaid taxes later. This transparency 
fosters trust and makes it easier for 
employees to manage their finances.
3. Efficient tax handling
By payrolling benefits, businesses ensure 
that taxes are calculated accurately 
throughout the year, reducing the risk of 
errors or delays that can occur with annual 
reporting.
4. Enhanced cash flow management
For both employers and employees, 
spreading the cost of benefit-related taxes 
over the year can ease cash flow pressures.

How easy is it to make the switch?
Switching to payrolling benefits is 
straightforward, especially if you work 
with an experienced payroll team. RMT 
Accountants’ specialist payroll team can 
handle the transition for you, ensuring 
your payroll system is updated and 

compliant with HMRC guidelines. 
Our outsourced payroll services take the 
stress out of managing employee benefits, 
allowing you to focus on running your 
business.
Key steps include:
  Registering with HMRC to payroll 
benefits.

  Updating payroll software to include 
taxable benefits.

  Communicating changes to employees to 
ensure they understand the new process.

Why you should act now
Although the mandatory deadline is April 
2026, waiting until the last minute could 
create unnecessary challenges.
By implementing payrolling now, you’ll 
avoid the inevitable rush closer to the 
deadline, giving your business time to 
adapt smoothly.
Making the switch before the April 2026 
deadline also means you’ll start enjoying 
the administrative and financial benefits 
immediately, and ensures your employees 
are comfortable with the changes well 
ahead of time.
Our expert payroll team is here to guide 
you every step of the way. With years of 
experience helping businesses across the 
North East, we can manage the entire 
process for you—from registration with 
HMRC to employee communication.

For further information and advice on 
how payrolling benefits can work for your 
business and to get started as soon as 
possible, please contact Louise McGuire at 
RMT Accountants & Business Advisors on 
0191 256 9500 or via advice@r-m-t.co.uk
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Here he talks about the impact membership is having on 
the region, and the benefits enjoyed by members.
“Vistage is a global organisation that provides peer advisory 
groups for CEOs, business owners, and executives to help 
them make better decisions, achieve better results, and 
become better leaders. Members of Vistage typically receive 
a range of benefits designed to support their personal and 
professional growth. We also have some exciting events with 
world class speakers.
“Vistage members meet monthly in small, confidential 
groups with other business leaders. These groups offer a 
safe space to discuss challenges, share experiences, and 
provide insights. The diversity of industries and experiences 
amongst members allows for unique perspectives and 
solutions. 
“We do a monthly sign in which encourages members to 
share in Chatham House rules as the peer groups operate on 
a foundation of confidentiality and trust, allowing members 
to discuss sensitive issues that may not be suitable for 
other settings, such as board meetings or with employees. 
This approach fosters collaborations, and the opportunity 
to learn from others facing similar business challenges 
as well as members set goals and action plans and report 
back to their groups on their progress. This accountability 
helps them stay focused, motivated, and on track toward 
achieving their business and personal objectives.
“Vistage members benefit from the collective wisdom of 
their peer group and the guidance of their Chair. This leads 
to better decision-making, as members can discuss their 
decisions, get feedback, and explore alternative perspectives 
before taking action. Vistage groups also provide a sounding 
board for strategic and operational decisions, reducing the 
isolation that many business leaders face.
“Alongside all of these benefits of the peer group, members 
receive personalised coaching, helping members navigate 
challenges, set goals, and develop strategies for personal 
and business success. This coaching is designed to foster 
leadership growth and business effectiveness.
“Every quarter I bring my members from my peer groups 
together for a joint meeting, where we enjoy a world class 
speaker. They have ranged from speakers who inject fun 
into the working day, to those who make us think seriously 
about strategy, finance, marketing, industry trends, best 
practice, growth and people. We have even had a hostage 
negotiator talk to us about negotiation in business! Many 
members say these sessions are invaluable as they can take 
back their learnings to the rest of their team.

“Members also get access to leadership development 
resources and frameworks that help members grow as 
leaders. This includes learning new decision-making 
techniques, improving team leadership, enhancing 
communication skills, and managing company culture 
effectively. Leadership development programs are designed 
to help members grow not just as business owners or 
executives, but as individuals, fostering both professional 
and personal growth.
“As well building stronger local relationships with like-
minded people, Vistage also provides access to a global 
network of over 24,000 CEOs, executives, and business 
owners, creating opportunities for cross-industry 
networking and partnerships, which can lead to new 
business opportunities and insights.
“Online, Vistage provides a wealth of resources, including 
articles, research reports, webinars, and tools that can be 
used to enhance decision-making and improve business 
operations. These resources help members stay up to 
date with the latest trends and best practices in business 
management. And members often gain exclusive access to 
proprietary Vistage content.
Members feedback include:
  “My imposter syndrome has completely disappeared 
since joining Vistage.”

  “We enjoy the best speakers, who ignite us into making 
positive change.”

  “The monthly 1-2-1 are invaluable and keep me on track.”
 “ As a leader we often forget our own wellbeing but the 

peer groups check in and it makes all the difference.”
“In conclusion, Vistage provides a comprehensive support 
system for business leaders through peer advisory groups, 
executive coaching, leadership development, and access 
to an exclusive network of industry professionals. This 
combination helps members enhance their decision-
making, improve their leadership abilities, and achieve both 
business and personal growth. Sound like what is missing 
in your leadership journey? Then get in touch to discuss the 
opportunities to join!”

Andrew also runs independent peer groups for emerging 
leaders so if someone in your team would benefit then get 
in touch for more information.

Andrew.marsh@vistagechair.co.uk

The Benefit of Peer Group Membership
Andrew Marsh is chair of Vistage North East and Northumberland. He currently 
runs a number of peer groups in the region with members ranging from business 

owners to CEO’s and senior leaders in organisations of all sizes. 
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Historic Tees hotel reimagined as £2m 
wedding destination with backing 

from Develop North
A £2 million transformation of The Croft Hotel near Darlington 
is breathing new life into a landmark property—creating a 
thriving wedding and events venue backed by Newcastle-based 
investment fund, Develop North PLC.
The Grade II-listed hotel, located at Croft-on-Tees, is the latest 
addition to The Apartment Group’s expanding portfolio of 
distinctive hospitality destinations across the North East. With 
financial support from Develop North, the property has undergone 
a complete renovation including an Enchanted Wedding Chapel, 
upgraded restaurant and wellness facilities, a new function suite, 
landscaped gardens and six additional bedrooms.
The project has already created 17 new jobs, with further roles 
expected as the venue grows in popularity.
Brendan O’Grady, Fund Manager at Tier One Capital, which 
manages the fund, said: “We’re proud to have supported The 
Apartment Group in transforming The Croft Hotel into a high-
quality wedding venue. This project highlights how Develop North’s 
alternative lending can help dynamic, entrepreneurial businesses 
make a meaningful impact on the local economy.”
Originally built in the early 19th century as a spa hotel, The Croft 
Hotel’s picturesque setting—overlooking the River Tees and within 
reach of the Yorkshire Dales and North York Moors—makes it 
ideally positioned as a regional events destination.
Stuart Bailey, CEO of The Apartment Group, said: “The Croft Hotel 
has become an outstanding addition to our portfolio, and the 
investment has delivered a spectacular setting for weddings and 

events. Develop North’s support was invaluable in realising our 
vision. It’s fantastic to partner with a fund that truly believes in the 
potential of businesses like ours.”
Develop North PLC has now provided more than £80 million in 
funding to property developments across the North of England 
and Scotland, helping to regenerate communities and support 
economic growth.

Major investment powers 
regeneration of former Sunderland 

police station site
A major regeneration project is under way in Sunderland, where 
property developer Almscliffe Dhesi (AD) is transforming the 
former Farringdon Police Station into a fully let, multi-million-
pound retail park that will create up to 150 local jobs.
The development has been supported by a £6 million loan from 

the North East Commercial Property Investment Fund, managed 
by FW Capital and backed by the North East Combined Authority 
(NECA). It is the largest deal completed by the fund since its launch 
in 2023.
Further investment has come from Develop North PLC, the 
Newcastle-based property investment fund managed by Tier One 
Capital. Develop North provided both the initial capital and a 
follow-on mezzanine facility, bringing its total investment in the 
project to £930,000.
The 32,100 sq ft retail scheme will include national brands such as 
B&M Homestore, Costa, Greggs and Westway Vets.
Neil Creeney, Director at AD, said: “This investment is helping us 
repurpose a derelict site that had become a magnet for anti-social 
behaviour. Now, it’s a thriving retail hub that will boost the local 
economy. The support from FW Capital and Develop North has 
been fundamental to the project’s success.”
Tony Cullen, Fund Manager at FW Capital, said: “It’s great to be 
working with AD again on a scheme that brings real employment 
and investment to the region.”
Brendan O’Grady, Fund Manager at Tier One Capital, added: “We’re 
proud to support a project that demonstrates how alternative 
lending can help unlock regeneration and job creation in the North 
East.”
The development is part of a wider strategy by NECA to attract 
investment, improve infrastructure, and generate thousands of jobs 
through targeted funding.
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The Tier One Fund Management team 
joined the Invest Newcastle delegation at 
MIPIM in the South of France, where they 
engaged with delegates on the evolving 
landscape of regional investment. 
They emphasised the growing importance 
of investing with purpose across the 
UK’s wider regions to ensure that capital 
aligns with opportunity. Their discussions 
highlighted how strategic investment can 
drive regional economic growth while 
delivering long-lasting social benefits for 
local communities.
Develop North is a North East based 
investment company listed on the main 
market of the London Stock Exchange 
and is a leading provider of finance 
solutions of between £0.5 million and 
£5million to credible professionals and 
businesses across the North of England and 
Scotland.
As a Public Limited Company (PLC), 
Develop North has the financial strength, 
credibility and professionalism expected 
of a business listed on the London Stock 
Exchange, while also offering the flexibility, 
creativity and common sense of an 
approachable, local business. 

The company’s objective is to provide 
investment and alternative finance 
solutions to professional, credible and 
capable businesses in the North of England 
and Scotland, whilst simultaneously 
generating attractive returns for investors.
Since 2017, Develop North PLC has 
invested almost £100 million in funding 
40 projects across the North of England 
and Scotland and has helped create over 
3,200 jobs with a gross development value 
of over £250 million.  
Recent successful projects have included 
a £2.2million, 30-month facility to fund 
the construction of a new warehouse in 
Darlington, a £1.1million, 24-month facility 
to refurbish a hotel and wedding venue in 
North Yorkshire and a £2.7m residential 
development in Hexham, Northumberland.
MIPIM is the world’s leading real estate 
event, bringing together the most 
influential players in the international 
property industry for four days of 
networking. 
Speaking at the event, Fergus Trim, 
Broadoak Asset Management, representing 
Tier One Capital, said: “As a key sponsor 

of MIPIM and partner of Invest Newcastle, 
we wanted to fly the flag for the North 
East region to influential players in the 
international property industry, at the 
same time highlight the importance of the 
Develop North Fund and the role regional 
investment can play supporting SME's and 
economic growth.

“Devolution and a changing investment and 
development landscape has created real 
opportunities for a trusted local fund with a 
focus on the North East and a real depth of 
knowledge of the local market.  

“MIPIM is an ideal platform for us 
to outline our plans and the fund 
management team at Tier One is now 
looking to capture exciting growth 
opportunities in the next stage of the 
strategic growth, as we explore investment 
opportunities and develop potential new 
partnerships.”

Dr Sarah Green OBE, Chief Executive, 
NewcastleGateshead Initiative, said: “We 
are delighted to have welcomed the Fund 
Management team from Tier One Capital 
representing Develop North PLC to our 
MIPIM delegation this year, helping us 
champion the North East on the global 
stage.

“A diverse funding landscape is central to 
our investor offering, so we were thrilled 
to have Develop North join us in Cannes to 
discuss their fund and support our broader 
mission of driving investment into places 
and communities.”

www.tieronecapital.co.uk

Develop North PLC fund managers outline the 
importance of regional investment for growth at major 

international real estate event

Newcastle upon Tyne based Fund Management specialists 
Tier One Capital (Tier One), the fund manager to North East 
investment company Develop North PLC (Develop North),  
has taken to the world real estate stage to outline the 

importance of regional investment for economic growth,  
job creation and social impact. 

'Bright outlook' John Seager and Fergus Trim, 
Broadoak Asset Management, don specially branded 
Develop North PLC sunglasses, handed out to visitors 

to the Invest Newcastle stand at MIPIM
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The transaction includes an investment from the Maven 
VCTs alongside NPIF II - Maven Equity Finance, which is 
managed by Maven as part of the Northern Powerhouse 
Investment Fund II.
Founded in 2018, Kani was created to address the complex 
challenges of payment reconciliation and reporting faced 
by banks, payment companies and other fintechs. The 
company’s award-winning SaaS platform automates, 
simplifies, and streamlines the process to save clients time 
and money, while ensuring compliance with industry and 
regulatory requirements.
The combined investment will be used to further develop 
Kani’s highly scalable platform, grow its team, and support 
international expansion. With increasing digitisation in 
financial services, alongside greater global safeguarding 
regulations, the requirement for compliant reporting 
solutions is greater than ever, positioning Kani for 
continued success.
Kani operates across five continents and has reconciled 
over €24 billion in processed payments to date. Kani’s 
innovative platform is currently used and trusted by many 
leading financial services companies such as Cardaq, 
Paysafe, Pluxee, and Transact Payments.
Rebecca MacDermid, Investment Manager at Maven Capital 
Partners, said: "Kani has developed an innovative, award-
winning platform that is addressing a critical challenge 
in the fast-evolving payments industry. The company's 
proprietary technology, coupled with the team’s deep sector 
expertise, has helped the business achieve year on year 
growth with annual recurring revenues sharply increasing 

in the last year, driven by a 70% increase in clients. With 
the increasing complexity of payment reconciliation and 
regulatory compliance, demand for Kani’s solution is 
set to grow further. We are excited to support Aaron and 
his team as they scale the business and expand into new 
global markets, particularly with significant opportunities 
emerging in the US."
Aaron Holmes, CEO at Kani Payments, added: “This 
investment marks a pivotal moment in Kani's evolution 
as we expand our automated reconciliation platform to 
meet surging global demand. With processed payments 
exceeding €24 billion and our client base spanning five 
continents, we see firsthand how critical automated 
reconciliation has become for financial institutions. 
Maven's backing will accelerate our platform development 
and global expansion, particularly as we see increasing 
opportunities in markets where regulatory compliance and 
payment reconciliation complexity continue to grow.”
Tony Kerr and Craig Dewar, Co-founders and Directors 
at Kani Payments, said: "This is the perfect time for Kani 
to bring on investment from an institutional firm like 
Maven. Their backing is a strong endorsement of Kani’s 
vision, capabilities, and growth trajectory. This investment 
not only validates its position in the payments sector but 
also fuels the ability to scale rapidly, innovate further, 
and expand into new markets. With Maven’s support, the 
business is well-positioned to accelerate its mission of 
transforming payment reconciliation and reporting for 
businesses worldwide.”
Sarah Newbould, Senior Investment Manager, at the British 
Business Bank, said: “The North East has experienced a 
recent boom in tech growth and is now home to a broad 
ecosystem of thriving businesses. NPIF II was created 
to help foster growth in innovative companies like Kani 
Payments to further drive the region forward, create highly 
skilled jobs and cement the North East as a hub for tech 
talent.”
Maven is one of the UK’s most active private equity 
investors and has a track record of identifying and 
nurturing technology-driven businesses. If you are looking 
at private equity as a solution to fund future growth we 
would love to hear from you. 

Find out more at mavencp.com

Maven leads multi-million investment in  
Kani Payments to fuel growth

Maven Capital Partners has led a multi-million investment into  
Newcastle based fintech specialist, Kani Payments. 
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A native of the North East, Naomi studied 
Law at the University of Leeds before 
joining KPMG Newcastle in 2014, where 
she gained extensive experience across 
audit and corporate finance over seven 
years. 
As a Corporate Finance Manager at KPMG, 
she provided lead advisory services to 
businesses across the North, notably on 
the sale of Visualsoft to Livingbridge, 
the investment by LDC in WCCTV, and 
the sale of Bloom Procurement to BGF – 
achievements that led to her being named 
‘North East Emerging Dealmaker of the 
Year’ in 2021.
In 2021, she joined mid-market private 
equity firm LDC as Investment Manager, 
supporting management teams across 
a broad range of sectors in the North 
East. Her work in the region was further 
recognised when she was named ‘Young 
Financier of the Year’ at the North East 
Young Professionals Awards in 2022.

Naomi joins one of the largest Corporate 
Finance teams in the North East, known 
for its strong track record of delivering 
deals both regionally and nationally. Her 
appointment follows a standout 2024 for 
UNW Corporate Finance, during which the 
team completed a number of high-profile 
deals, ranked among the region’s most 
active advisors, and won both ‘Transaction 
Services Team of the Year’ and ‘Dealmaker 
of the Year’ (Chris Wilson) at the North East 
Dealmakers Awards.
Speaking of her motivations for joining 
the firm, Naomi said: “I’ve always admired 
UNW’s reputation – not just for the quality 
of its work but for how it supports its 
people. Having worked alongside the team 
in various capacities over the years, I could 
see firsthand how much trust clients place 
in them, and I’m excited to now be part of 
that.
“UNW has built a fantastic Corporate 
Finance team, and I’m looking forward 

to working with ambitious businesses 
across the region, helping them navigate 
their growth opportunities. I’m also 
really pleased to be working with Chris 
Wilson and Nick Broadhead again, having 
previously worked together at KPMG. This 
is an exciting new chapter for me, and I 
can’t wait to get started.”
Naomi’s arrival follows the recent move 
of ICAEW-qualified Jack McCullagh, who 
joined the Corporate Finance team as an 
Executive in January 2025 after previously 
working in UNW’s Audit department.
Chris Wilson, Partner and Head of 
Corporate Finance at UNW, said: “We’re 
thrilled to welcome both Naomi and Jack 
to the team. Naomi’s extensive experience 
and proven track record in dealmaking – 
as both an advisor and an investor – will 
offer a unique perspective and provide 
immediate value to our clients. At UNW, 
we’ve consistently stated that we want 
to provide the highest quality advice to 
our clients and having the best and most 
experienced people is a big part of that 
strategy. 
We are also committed to creating 
opportunities for talent to develop and 
progress. Jack’s recent move from Audit to 
Corporate Finance is a great example of 
how the firm invests in its people and offers 
varied career paths.
With Naomi and Jack on board, our team is 
stronger than ever as we head into another 
exciting and busy year.”

unw.co.uk

UNW continues to invest in Corporate 
Finance team with senior hire 

Newcastle-based independent chartered accountancy  
and business advisory firm UNW has further strengthened its 

growing Corporate Finance team with the appointment  
of award-winning dealmaker Naomi Townsend  

(neé McDiarmid) as Senior Manager.
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Naomi Townsend (sixth from left) 
with UNW’s corporate finance team



 Expert insights & best practices
 Strategy, confidence & accountability
 Peer collaboration & real-life case studies
 Monthly check-ins to keep you on track

The Robson
Laidler Growth
Hub 2025
A series of practical workshops
throughout the year to accelerate your
business growth - designed for leaders
who want results.

17th June – Leadership strategies for success
16th September – Boosting growth & profits
16th December – High-performing cultures

Location: Fernwood House, Jesmond

Cost: £75+VAT per month for annual
membership (£225+VAT per session).

Upcoming workshops:

*Note Attendance at all three sessions
is required as part of the Growth Hub

package to gain the full impact.

To book your spot, scan the QR code
or email dadamson@robson-laidler.co.uk

Limited places available!
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Sarah Siddons

...Start with 
the end in 
mind, have 
a plan, and 
be ready to 
adapt...



What were your career ambitions growing up?
I attended a traditional all-girls school in the 1980s, where 
a career in finance wasn’t even on my radar! I initially 
wanted to be a PE teacher until mine pointed out I could 
continue playing sports without having to teach them. After 
completing a Politics degree at Warwick University I started 
my career in advertising, spending 14 years in both London 
and Leeds working with agencies before deciding to switch 
industries. In April 2008, I retrained as a financial planner 
through the St. James’s Place Academy Programme and 
set up my own financial planning practice that September. 
After 17 years of building my business and qualifying as a 
Chartered Financial Planner, I merged my practice with my 
colleague Adrian Brook in October 2024.

Tell us about your current role.
I spend my days meeting clients who want to take control 
of their financial future. Many already have pensions 
and investments but aren’t sure if they’ll have enough for 
retirement. I love helping them create a clear plan and 
peace of mind.
Having been through it myself, I’m particularly passionate 
about supporting women through divorce, helping them 
navigate financial decisions with confidence. Divorce is 
challenging, and many women find themselves managing 
finances alone for the first time. I help them understand 
their position, make informed choices, and build a secure 
future. Drawing up a solid plan provides much-needed 
stability during a difficult transition.

What is your proudest business achievement?
Leaving a well-paid job to work for myself, just after having 
my first child. I wanted to create a work-life balance that 
allowed me to run my own business while being present as a 
mum. Seventeen years later, I have two wonderful children 
and have grown my business from no industry experience 
or clients to managing nearly £70 million of clients’ wealth 
by the end of 2024.

How has your industry changed in the last decade?
Technology has transformed the way we work. There’s more 
paperwork, but it has also improved client interactions, 
making meetings more engaging. I now use cashflow 
modelling tools which brings financial plans to life in a way 
that wasn’t possible when I started. However, one thing 
remains unchanged - the importance of building long-term 
relationships. Face-to-face meetings are still key, especially 
when dealing with something as personal as finances.

What are you currently working on?
We’re in the early stages of merging Siddons & Co with 
Bowcliffe Wealth Management, so there’s a lot of work 
happening behind the scenes.

Tell us about the team you work with.
The Bowcliffe team is friendly and highly professional, 
clients may not see all the work that happens in the 
background, but our support team is invaluable, they make 
everything run smoothly.

What is the best piece of business advice you’ve  
been given?
“Start with the end in mind, have a plan, and be ready to 
adapt.”

What has been your biggest challenge?
Balancing running my practice, studying for my Chartered 
qualification, and being present for my family was my 
toughest challenge. It took two years of hard work, but 
I qualified as a Chartered Financial Planner in 2019. An 
achievement I’m proud of, given that less than 20% of UK 
financial planners hold this qualification.

Who are your heroes inside and outside of business?
I wouldn’t say I have ‘heroes,’ but I found the late Mike 
Wilson, one of the founders of St. James’s Place, incredibly 
inspiring. He built a hugely successful business that now 
serves nearly a million clients across the UK. I’m proud to 
have been part of that journey for the past 17 years.

How do you unwind outside of work?
I love playing tennis at my local club, spending time with 
family, and travelling - so much so that my friends have 
nicknamed me ‘Judith Chalmers’!

Favourite book and box set?
I love crime thrillers but don’t have a single favourite book. 
My favourite box set is The Crown - my kids laugh at me 
because I’ve watched it so many times!

Sarah Siddons is a Senior Adviser at Bowcliffe Wealth 
Management, a Senior Partner Practice of St. James’s Place 
Wealth Management        
www.bowcliffewm.co.uk/sarah-siddons

In Conversation With
Northern Insight talks to... 
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Tees firm benefits from 
first investment using the 

£20million Teesside Flexible 
Investment Fund.

FW Capital launched the £20 million 
Teesside Flexible Investment Fund in 
2024, to tackle identified funding gaps in 
the region and assist economic growth.
The Fund, launched with investment from 
the Teesside Pension Fund, is supporting 
economic development in Hartlepool, 
Middlesbrough, Stockton-on-Tees and 
Redcar and Cleveland through a mix of 
property development funding, contract-
related bond finance and finance to support 
management teams in buying a business. 
The Fund has now completed its first 
investment, with Teesside stainless steel 
alloy specialist and manufacturer Paralloy 
Group receiving a seven-figure loan.
The investment has helped Paralloy with 
their next stage of growth, facilitating 
activities that will generate new jobs 
locally and have a significant impact on 
the Teesside economy while meeting the 
increased demands from industrial markets 
and advances in new technologies.
Since the launch of its Billingham site 
in 1967, Paralloy has specialised in the 
transformation of raw elements into 

world-class products that power the 
Syngas and Ethylene industries. Paralloy’s 
products are used for power generation 
and transportation for manufacturing and 
critical chemical industries.
Today Paralloy is a global business 
working across five sites in the UK, 
with headquarters in Billingham and a 
presence in Middlesbrough and Sheffield. 
It is the third largest operator in its field 
and doubled its workforce in the last five 
years to employ over 500 people across the 
North East and over 1000 globally. The firm 
was also awarded a 2024 King’s Award for 
Enterprise. 
Robert McGowan CEO said: “Paralloy is 
proud to be based in Teesside, employing 
local people and showcasing our local 
capabilities alongside our global presence. 
We’re committed to driving economic 
growth and this is why we are working 
with FW Capital and the Teesside Flexible 
Investment Fund.
The North East is making a solid claim as a 
key player in the UK’s energy transition and 
we’re well positioned to support the next 
generation of industry and the fuels of the 
future.”
Joanne Whitfield, Fund Director at FW 
Capital added: “It’s fantastic to complete 
the first deal under the Teesside Flexible 
Investment Fund. We’ve been supporting 
businesses in Teesside for 13 years and 
Paralloy is a great example of how the 

finance from our new fund can help firms 
to scale up following acquisition, bringing 
new opportunities and jobs to the area. 
We have a long-standing relationship with 
Paralloy and this investment has been an 
opportunity for us to support their next 
stage of growth. There’s a lot happening in 
Teesside  and we’re thrilled to help unlock 
vital finance for local businesses with this 
new fund. We are keen to talk to businesses 
across the region about their future plans 
and how we might be able to support 
them.” 
The Teesside Flexible Investment Fund can 
be used for:
 Loans for residential and non-
speculative commercial developments. 
Providing up to 100 percent of build costs 
for suitable schemes with repayment terms 
available up to three years. 
 Loans for contract-related bonds 
including advance payment guarantees, 
performance, warranty, highways and 
water authority bonds. Repayment terms 
are available of up to two years. 
 Loans and equity investments for 
management teams seeking to own and 
run their own business. Investments are 
available between 1-5 years.

If you want to find out how we can  
support your business please email  
info@fwcapital.co.uk or visit our  
website www.fwcapital.co.uk

Funding boost helps Paralloy to make a significant 
impact across Teesside 

B U S I N E S S

L-R - Joanne Whitfield, FW Capital, Robert McGowan, 
Paralloy, Alex Gent, FW Capital, Michael Dolan, 
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  BECOME A  
SUNDERLAND BID AFFILIATE. 

• Promote your business via Sunderland BID channels, 
including social media, newsletters and digital screens 

• Unique networking opportunities 
• Regular email updates about BID initiatives and events  

in Sunderland 
• Volunteering opportunities for your staff
• Invitations to BID events, meetings, training sessions  

and seminars
• Corporate sponsorship opportunities and visibility for  

your brand

All businesses and organisations benefit from the work 
we do in Sunderland. Therefore, we’re extending many of 
the benefits that levy payers enjoy to non-levy payers and 
other businesses in and around Sunderland by creating  
an Affiliate Scheme. 

Affiliates of the BID can benefit from appropriate services  
and get involved in relevant projects and campaigns. Just a  
few of these benefits are - 

Most importantly, you will be 
supporting our local economy 
by getting involved with an 
organisation that protects local 
business interests.

Scan to find out 
more about the 
scheme!

GET IN TOUCH.
Email: roberta@sunderlandbid.co.uk
Telephone: 0191 722 1002 

Your opportunity to have your voice heard  
and influence change in Sunderland! 



Confessions of an 
Entrepreneur 

Ryecroft Glenton had the pleasure of 
co-hosting, alongside law firm Ward 

Hadaway our first ever Confessions of an 
Entrepreneur LIVE event on Thursday 6th 
March 2025, where RG’s very own Partner 
and Head of Corporate Finance, Carl 

Swansbury had the pleasure of facilitating 
a Chatham house, no-nonsense, panel 
discussion with four very experienced, 
highly esteemed panellists Sara Davies 
MBE, Peter Kirkham, Geoff Ramm and  

Geoff Hodgson.
As an extension to Carl Swansbury’s 
Confessions of a CEO/entrepreneur 
podcast series, the panel discussion 
was delivered live in front of 120 

entrepreneurs, CEOs, advisors, and 
investors, who were our guests for the 
evening. The panellists shared with our 
guests an insight into their journeys to 
date, their successes, biggest challenges, 
the advice they would give their 16 year 

old selves, and more.
If you would like to listen to Ryecroft 
Glenton’s “Confessions of a” podcast 

series, where Carl has most recently had 
the pleasure of inviting Sara Davies MBE, 
founder/CEO, investor and entrepreneur 
onto, please visit our YouTube channel – 
Ryecroft Glenton or alternativity listen to 
the podcast on amazon, Apple or Spotify 
by searching Confessions of a CEO – Carl 
Swansbury, where you can also access all 

other podcasts from the series.
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When any business goes through a rebrand, there is a lot  
more to think about than choosing nice bright colours and  
font types and creating a new logo.

In the case of Jacksons Law Firm, the current partners were 
aware there was a disconnect between the brand’s visual 
identity and the people representing the firm.

Erica Turner, Jacksons head of legal explains: “The feedback 
we were receiving from people when they met the partners was 
that they were not what they expected - and we took this to 
mean our internal image didn’t match our external image. 

“We are a people first organisation that is looking to the future 
with a dynamic range of individuals, which is the reason why 
we have such a long and proud heritage in the North East. 

“The new brand reflects Jacksons as the North East’s trusted 
independent law firm and we now have our external messaging 
aligned with our internal vision.”

Jacksons image now aligned with internal vision.

Jacksons worked with Mark Easby, founder and 
managing director at Better Brand Agency, to 
create a narrative around why colleagues come to 
work at Jacksons and what they deliver for clients.

Discussions were held with Emily Bentley, the firm’s 
head of marketing and business development, the 
partners and the wider workforce as well as clients, 
to get a feel for who the people at Jacksons are and 
the perception of people in the region about the 
brand.

“Branding is about working together and scratching 
the surface of a business to see what makes it 
distinctive and special – and ensuring the rebrand 
captures that,” Mark said.

“The first stage is talking to the team and getting 
the senior leaders around the table. 

“Internal stakeholders and external clients have all 
fed into it.  

“The narrative is built; the visuals come last.”

The eagerly anticipated new brand for Jacksons 
was exclusively revealed at events at Wynyard Hall 
and Baltic’s Riverside suite, attended by colleagues 
from the firm’s Teesside and Newcastle offices as 
well as business leaders from across the region.

It features merging coloured lenses with the red and 
orange representing the firms’ caring employees 
working in collaboration with clients.

Clients are represented by a blue-green lens, 
colours which reflect clarity and confidence – and 
the merging lenses reflects the firm’s long heritage 
of providing a caring and tailored service when 
collaborating with clients.

The brand also anticipates an exciting future where 
the best is yet to come for Jacksons, its employees 
and the community it serves.

For more information on how Jacksons can support you through life’s big events, visit jacksons.law

Caring law firm with people at 
its heart reveals new branding

Advertising Feature

However, while it is attractive and distinctive, the key 
objective of the new brand is to reflect Jacksons’ 
culture of care for both clients and staff.

Amie explained: “Buying a house; arranging a 
will; selling a company; resolving a dispute. For 
generations, Jacksons have been a guide through 
life’s biggest moments - and we’ve always done so 
with genuine care.

“Through times of joy and happiness, pain and 
stress; through the ups and downs, the highs and 
the lows; at every milestone and every challenge – 
we take care.

“Whether it’s business or personal – we provide 
expertise, reassurance and peace of mind. We listen 
with empathy and guide with clarity.”

Mark added the word ‘care’ was important to 
include as part of Jacksons’ narrative, as this is a 
big part of their heritage. 

“They would not have been around this long if they 
weren’t special and they didn’t care,” Mark said.

“Purpose is a big thing – for clients and the team – 
and branding joins that together. 

“Branding isn’t only about sales and marketing; it 
affects the whole team, relationships with clients, 
recruitment and retention, across the board.”
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From April, the Digital Market Competition 
and Consumers Act 2024 (DMCCA) will 
introduce changes to UK consumer law, 
including the ability for the Consumer 
Markets Authority (CMA) to impose fines 
on businesses that breach consumer law.

Key changes to consumer law under 
the DMCCA
1. More severe enforcement powers for 
the Competition and Markets Authority 
(CMA): under the DMCCA, the CMA 
will be granted the authority to impose 
substantial fines up to 10% of global annual 
turnover on businesses found to have 
infringed consumer law.  This is massive 
as it introduces swifter and more impactful 
enforcement action. Keep reading!

2. A crackdown on misleading practices:
a. Fake reviews: businesses are prohibited 
from hosting or displaying consumer 
reviews without taking “reasonable 
and proportionate steps” to verify 
their authenticity.  Additionally, the 
commissioning or facilitating of fake reviews 
is explicitly banned. 
b. Drip pricing and other misleading pricing 
practices: the DMCCA aims to crackdown 
on misleading pricing practices, such as 
“drip pricing”, where additional charges are 
added to the advertised price of a product or 
service at a later stage during the purchasing 
process.  

3. Regulation of subscription Contracts: 
businesses will be required to provide 

clear information about subscription 
terms, facilitate easy cancellations, and 
send reminders before auto-renewals of 
product subscriptions and allow “cooling 
off” periods. These measures aim to prevent 
consumers from being trapped in unwanted 
subscriptions. Whilst these provisions are 
not expected to come into force straightaway 
(with their implementation being scheduled 
for 2026), they may require significant 
changes to internal processes and IT systems 
of businesses to ensure compliance when 
they come into force.

The price for non-compliance
Businesses will face severe consequences 
for infringing consumer law, following the 
introduction of the DMCCA. Not only will 
their reputations be on the line, but they will 
also face a much higher risk of a substantial 
financial hit from serious non-compliance.

1. Monetary fines
The DMCCA empowers the CMA to impose 
fines of up to 10% of a company’s global 
annual turnover. This is higher than in most 
EU countries. In certain circumstances, the 
DMCCA will also give the CMA power to hold 
parent companies accountable for breaches 
of consumer law by their subsidiaries.

2. Redress orders
Under the DMCCA, the CMA will also 
be able to impose “enhanced consumer 
measures”, which may require businesses to 
compensate consumers who have suffered 
harm or allow early termination of contracts.

3. Private enforcement
In addition to remedies available under 
the DMCCA, businesses face the risk 
of private claims from individuals.  In 
addition, there has been a rise in law firms 
specialising in bringing class actions on 
behalf of consumers who have been harmed 
by anti-competitive behaviour or unfair 
trading practices. The costs of litigation and 
potential settlements could be substantial to 
businesses in such cases. Whilst the DMCCA 
doesn't change the substantive law here, it 
is likely to encourage claimant law firms to 
explore more opportunities to bring claims 
in this area. 

Why these changes matter
For businesses, it’s a reminder that staying 
competitive means not just innovating, but 
also complying with regulatory standards of 
fairness and accountability.
Ushering in a new era of oversight, the 
DMCCA poses severe reputational and 
financial risks to businesses that fail to move 
with the times.
With all business now under the microscope 
of the DMCCA, staying competitive means 
not only innovating, but also complying with 
new regulatory standards of fairness and 
accountability.

For more information on keeping  
your business compliant, contact  
David Wozniak at david.wozniak@muckle-
llp.com or on 0191 211 7831.

It’s time to sink or swim: How to avoid 
major fines under the DMCCA

The choppy waters of consumer law are becoming increasingly 
difficult to navigate. When the penalty for breaching these laws is 
more than reputational damage alone, your business must adapt 
quickly to avoid drowning in serious fines. Muckle LLP explains 

how you can stay compliant.
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They’re your ideas.
Don’t let someone else take the credit.

For a chat on protecting your brand, your trade secrets and the way 
you do business, please get in touch.

Call 0191 211 7777 or email advice@muckle-llp.com

muckle-llp.com

Northern Insight IP Advert.indd   1 18/02/2019   16:51:19



A trade mark is effectively an identifier 
which distinguishes one business’ goods 
and services from those of another and 
protects your brand identity. 
Most people will be familiar with the 
common forms of trade marks, such as 
word and logo marks, however trade 
marks can also be used to protect less 
conventional signs, such as shape, colour 
and sound marks.
If your mark is capable of being 
represented clearly and precisely, it will 
likely be capable of registration and 
protection as a trade mark (subject to it not 
falling foul of the “absolute” and “relative” 
grounds of refusal, discussed further on in 
this article).

Consider what goods and services the 
mark will be used on
When applying to register a trade mark, an 
application must be filed against certain 
classes of goods and services, known as 
a class specification. A trade mark can be 
registered against multiple classes however 
the more classes included, the more 
expensive the application will be.  Goods 
and services are classified under a system 
called the Nice Classification System, 

totalling 45 different classes. Ensuring you 
have chosen the correct classes in your 
application is crucial as this ultimately 
defines the scope of your protection. 

Check your mark is available to use
It is important to assess whether your mark 
is available for use and registration by 
undertaking a trade mark clearance search, 
which will highlight any pre-existing trade 
marks which may conflict with yours. 
Whilst undertaking trade mark clearance 
searches prior to applying for a trade mark 
is not mandatory, it is arguably one of the 
most important steps to take when looking 
to secure a trade mark for your brand. 
Trade mark clearance searches can help 
businesses avoid legal disputes, have to 
deal with a potential rebrand or have their 
application rejected. 

File an application through the UKIPO
Once you have undertaken trade mark 
clearance searches and are content your 
mark is available, a trade mark application 
can be filed with the UK Intellectual 
Property Office (UKIPO) -the government 
agency responsible for intellectual 
property rights in the UK. When a trade 

mark application is filed, it will firstly be 
examined by the UKIPO to ensure that it 
is inherently capable of being protected 
as a trade mark and that it does not fall 
foul of the absolute and relative grounds 
for refusal of registration. The absolute 
grounds cover things such as the mark 
lacking distinctiveness, being descriptive 
of the goods and services or being contrary 
to public policy or morality. The relative 
grounds cover situations where the 
application conflicts with earlier existing 
trade mark registrations. 

Registration 
If you are successful in obtaining a trade 
mark registration, your business will be 
able to reap the legal and brand protection 
benefits a trade mark provides. Your 
registration can also last indefinitely, 
provided it is renewed every 10 years, 
which can add a great deal of commercial 
value to your business. 

More than just a brand or logo, a trade 
mark is your business’ identity, reputation 
and what sets you apart from others. 
Mincoffs Solicitors’ commercial services 
team have vast experience in securing 
and protecting trade marks in the UK 
and overseas, along with licensing and 
assigning, and dealing with trade mark 
disputes.

To speak to an intellectual property 
lawyer, call our commercial services 
team on 0191 281 6151 or email Hannah 
Flowers at hflowers@mincoffs.co.uk

www.mincoffs.co.uk 

Protect your business identity – a 
guide to UK trade mark registration  
Hannah Flowers, an associate solicitor in Mincoffs Solicitors’ 
commercial services team, provides a brief overview on how 

trade mark registrations are made in the UK.
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Straight talking,
hard working
and forward thinking
since 1948.



Age 
Discrimination 

in spotlight from 
Parliament to 

the Employment 
Tribunal

Roland Fairlamb is an 
Associate Solicitor at specialist 

employment law firm, 
Collingwood Legal. Roland 
considers a recent case 

concerning age discrimination 
and considers calls to reform 

the law in this area.

Scott v Walker Morris LLP
Age is a unique characteristic under the 
Equality Act 2010 (“EqA 2010”). Unlike 
direct discrimination claims relating to the 
8 other protected characteristics identified 
within the EqA 2010, when an employee 
raises a claim of direct age discrimination 
it is open to the employer to defend 
itself by saying that its actions, while 
discriminatory, were objectively justified.
These competing concepts played out in 
the case of Scott v Walker Morris LLP, where 
the employee alleged that his employer’s 
refusal to accept his application to extend 
his Partnership and delay his retirement 
constituted direct age discrimination. His 
employer accepted that the application of 
its retirement age was discriminatory but 
argued that it was a proportionate means of 
achieving a legitimate aim (being to protect 
the interests of business and ensure inter-
generational fairness). 
The Employment Tribunal (“ET”) 
accepted that the retirement policy had 
legitimate aims, namely, to avoid difficult 
performance management of older 
Partners and to aid succession planning 
to ensure that the business had enough 
Partners to run a profitable business. 
However, the ET held that the treatment 
of the employee was not appropriate or 
reasonably necessary to achieve those 
aims. The ET concluded there was no 
evidence that the employer’s policy aided 
succession planning or that performance 
was deteriorating when Partners reached 
their 50s and 60s. The ET added that these 
aims could have been achieved by less 
discriminatory alternatives. 

Parliamentary committee looks to 
tackle “ageism”
In the decision in Scott, the ET commented 
that some of the assertions made by 
the Respondent in seeking to justify 
its retirement policy were based on 
discriminatory assumptions (for example, 
that energy levels began to reduce for 
Partners in their 50s and 60s). 
The Women and Equalities Committee 
in Parliament has recently published a 
report, the Rights of Older People, which 
suggests that discrimination law is not 
providing sufficient support for older 
people and that ageism (and assumptions 
around age) are widespread in the UK. It 
proposes that the Equality and Human 
Rights Commission review the protections 
which exist in the EqA 2010 and whether 
there should be a requirement for an 
employer to take reasonable steps to 
prevent age discrimination (similar to 
the new obligation on preventing sexual 
harassment, introduced in October 2024). 

What can employers learn from the ET 
and Parliament 
There is no suggestion that age 
discrimination law is going to change 
imminently, and while Parliament is clearly 
concerned about age discrimination, the 
case in Scott highlights that employers face 
an uphill struggle objectively justifying 
retirement policies, especially where 
claimants argue that the rationale behind 
the policy is tainted by assumptions 
based on age. Retirement policies are less 
common in workplaces now, but employers 

should be mindful of the risk of being 
consciously or unconsciously influenced by 
assumptions based on age. 

How we can help –  
Essential Manager Training 
Dealing with risks concerning 
discrimination and harassment are covered 
in Collingwood Legal’s Essential Manager 
Training from April to July 2025. 
Each module below is 90 minutes long and 
takes place remotely:
1.  Introduction to employment law for 
managers – 10 April 2025 

2.  Having difficult conversations –  
1 May 2025 

3.  Managing discipline and grievances –  
15 May 2025 

4.  Absence management, disability and 
adjustments – 5 June 2025 

5.  Discrimination, harassment and bullying 
– 19 June 2025

6.  Ending the employment relationship –  
3 July 2025 

Please email sue.graham@
collingwoodlegal.com or view  
the Events section of our website  
www.collingwoodlegal.com for  
further information.

Collingwood Legal is a specialist 
employment law firm and we provide 
bespoke training and advice to 
organisations on all areas of  
employment law. 
www.collingwoodlegal.com  
0191 282 2880

B U S I N E S S

68   April 2025	 Northern Insight

Roland Fairlamb



“Excellent response times and 
business acumen alongside 
pragmatic and practical advice.”  
Legal 500 Guide to Law Firms 

Our lawyers are experts in employment  
law. We work with employers and senior 
executives and take a personal approach 
to achieve results for our clients.

T: 0191 282 2880    www.collingwoodlegal.com



Q&A with 
Sweeney Miller
Sweeney Miller Law’s Head 
of Corporate Jess Fenwick 
responds to the most asked 
questions the firm receives 
from business clients.

The lease on my business premises 
ends soon – what are my renewal 
options?
If both the landlord and tenant are happy 
to continue with the existing terms, these 
can be negotiated informally; if either 
side wishes to initiate formal renewal or 
make changes, a Section 25 or 26 notice 
should be served. For both sides, renewal 
is an opportunity to renegotiate the best 
terms. However, any renewals made under 
the Landlord and Tenant 1954 Act will be 
largely on the same terms as the current 
lease (other than the amount of rent).

Do I need a lawyer to go through and 
negotiate a business lease?
Whether you’re a landlord or a tenant, 
a well drafted lease sets out the agreed 
terms for both. Leases are complex legal 
documents and a poorly written lease, or 
one with mistakes or that is unclear leading 
to a dispute, could cost you far more in the 
long run.

How do I sell the business I’ve owned 
for years?
Start by thinking about who is going to 
buy it – competitor, people already in the 
business, or a third-party investor? Will you 
be selling individual named assets of the 
business (asset sale) or will you be selling 
your shares in the company (share sale)? 
The business then needs to be prepared 
for sale – ensuring the company structure, 
financials and leases are all in order to 
maximise its value. Tax implications also 
need to be considered at an early stage.

What should I look out for when 
buying a business?
Do your research and get the best expert 
advice, be it from accountants, surveyors, 
funders, or lawyers. Examine the business’ 
history, financial performance, projections, 
reasons for sale, disputes, regulatory 
implications, stock, goodwill, premises, 
and staffing. Having advised hundreds of 
businesses, we know what to look out for, 
the likely hurdles and how to deal with 
them.

How do I buy a freehold business 
premises instead of renting?
If you are looking to buy a commercial 
property, expert advice can ensure you 
negotiate the best terms, satisfy the lender’s 
strict requirements and have the right 
paperwork. Be clear on the best strategy – 
for example, is it more beneficial for you or 
your company to buy it and what are the tax 
implications?

If I retire, how can my employees buy 
the shares in my company?
A good option is a Management 
Buyout (MBO) – selling the business to 
management or key employees, after all 
they know the business better than anyone. 
The process varies widely depending on the 
business, so advice from experienced legal 
advisers and corporate finance specialists 
from the planning stage will give you the 
best chance of a seamless and positive 
outcome for you and the new owners.

How can I refinance my commercial 
property portfolio with a new lender?
Refinancing can be a sensible financial 
decision for business owners looking 
to grow, possibly by reducing mortgage 
payments or renegotiating terms to free up 

cash. Each bank has its own requirements 
and you need someone on your side 
who can navigate the complexities and 
jargon. Before refinancing, consider 
maximising any equity from your portfolio; 
for example, titles could be split, and 
individual units remortgaged rather than 
mortgaging a full block of properties to 
create more equity.

Should I use a limited company when 
buying a property portfolio?
There are pros and cons – there may be tax 
and commercial benefits, however, lenders 
can be reluctant and may require personal 
guarantees. The end goal should often 
be the starting point. Are you acquiring 
properties for retirement income or to 
pass wealth to the next generation? Speak 
to experienced tax advisers and property 
lawyers to advise on the best route.

Expert advice
These are just a few examples and as 
each case is unique, they should not be 
taken as legal advice. If you are a busy 
business owner or property investor 
looking for answers to your business 
questions, call 0345 900 5401, email 
enquiries@sweeneymiller.co.uk or visit 
sweeneymiller.co.uk
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Derek Pack is known and respected 
throughout the North East for his legal 
knowledge. With more than 38 years of 
experience, he has established himself as 
a go-to name in family law.

“I’ve worked in several other law firms but 
I wanted to join Sintons because of the 
quality of the work that is done here. That 
quality is achieved because we have a team 
made up entirely of specialists who have 
chosen to focus their careers on family law 
and who are dedicated to getting the best 
possible results for our clients,” said Derek.

“We’re a team which takes a modern and 
progressive approach to family law; it’s 
no longer just about litigation, it’s about 
helping people choose the best way to 
resolve the particular issues they are facing 
as the result of a relationship breakdown.

“There are many paths which can be taken, 
from mediation to collaborative law, and 
we have the experience and the knowledge 
to assess each person’s circumstances, 
recommend the best option for them, and 
support them throughout the process.

“Jo and I are both qualified as collaborative 
lawyers and are non-practicing resolution 
trained mediators, and everyone in the 
team takes a holistic approach to resolving 
disputes. This is how we make sure every 
client gets advice which is tailored to their 
situation.
“Everyone we work with – our clients 
and our colleagues – has the benefit of 
our years of experience and our ongoing 
development. As well as leading the 
department and meeting with clients, 
Jo and I actively pass our knowledge on 
to other members of the team and we 
regularly speak on various family law topics 
at free events and on Sintons’ podcasts.”
Jo Scott has more than 30 years’ 
experience in family law and, like Derek, 
is qualified as a collaborative lawyer 
and a Resolution Together specialist, 
supporting people to resolve issues out of 
court.
“Whether a case involves finance, 
children or is about pre or post-nuptial 
agreements, we support the whole person 
and, as part of a full-service law firm, our 

clients also benefit from direct access to 
experts in other areas of law – like wills, 
trusts and estates, court of protection 
and neurotrauma matters, for example,” 
explained Jo.
“So, no matter how complex or challenging 
a case is, we are in a position to deliver 
advice and support which will get the best 
result for our clients.
“We’re a team with incredible depth of 
experience but also the understanding to 
help people through a difficult time in their 
lives.
“Everyone within the team holds 
themselves to the highest standards. 
And when we recruit, we look for people 
who are at the top of their field, who will 
bring proven knowledge and experience, 
alongside empathy, diligence and absolute 
dedication to advocating for our clients.
“Our family law team is one of the most 
experienced in the north of England and 
is frequently named in rankings such as 
Chambers and Partners, which identifies 
the best law firms and lawyers in the UK.
“The feedback we get from clients tells 
the same story, with people saying they 
feel listened to and supported. Our clients 
frequently tell us they’re so glad they chose 
to come to us for their legal advice, and that 
is the best confirmation that our approach 
makes a difference.”
Sintons’ team of family law experts is based 
in the firm’s newly-redeveloped head office 
in Newcastle city centre.

www.sintons.co.uk
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A progressive approach to family law
Sintons’ family law team is headed up by two vastly 
experienced lawyers, each with more than three  
decades of expertise. We talk to Derek Pack and  
Jo Scott about the approach the award-winning  

team takes to all aspects of family law.

Derek Pack and Jo Scott
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Comment 
By Barry Speker OBE

After a drought of 70 years, 
Newcastle United have won a 
domestic trophy at Wembley. 
The last such victory was in 
1955 when the Magpies won 
the FA Cup and I recall the day 
clearly, my father having gone 
to London for the final. On his 
return he told me “Wembley is 
our lucky ground, Newcastle 
have never lost there” and  

that was true.

Since then from 1974 I have attended 
every Wembley match Newcastle played 
and they lost every one!
So we are entitled to be euphoric and 
ecstatic at beating Liverpool (the Premier 
League Champions in waiting) by 2-1, and 
thoroughly deserving the win. Heroes all! - 
despite the grudging put-downs of pundits.
After such a long silverware drought and 
in advance of the celebration parade there 
is talk of Dan Burn getting the Freedom of 
Northumberland and Eddie Howe (perhaps 
the whole team) the Freedom of the City.
There may even be a statue of Eddie, in line 
with Newcastle custom - the only modern 
statues being of Jackie Milburn, Sir Bobby 
Robson and Alan Shearer; not forgetting 
the Angel of the North (himself/herself/
itself festooned in a black and white shirt) 
and Cardinal Hume, a lifelong United 
supporter. It was a great day at Wembley- 
could this win be the start of a golden - or 
silver- era?

The importance of resilience, risk strategy 
and preparedness cannot be better shown 
than by the recent debacle at Heathrow 
Airport.
Following an unexplained fire at the North 
Hyde electrical substation a few miles 
from the airport, terminals were plunged 
in darkness, disrupting 1,300 flights and 
affecting 300,000 passengers.
Heathrow is Europe’s busiest airport with 
power requirements said to be akin to 
those of a small city. It might be reasonable 
to expect that the National Grid would have 
suitable back up structure in place should 
the electricity supply be disrupted. The 
closure will cause significant reputational 
damage to the airport and to the UK as a 
transport hub.
The inevitable ‘lessons learned’ review 
as to the airport and the power company 
must answer the question whether more 
could have been done to prepare for such 
a calamity. A real wake-up call about the 
importance of resilience.
Some interruptions cannot be instantly 
resolved such as massive ash clouds from 
Icelandic volcanos or a Covid pandemic 
necessitating isolation of passengers. But 
power outage is normally predictable with 
alternatives prearranged. Crucial parts of 
our infrastructure must be better served.
Having said which, the inconvenience 
of 300,000 air passengers pales into 
insignificance compared with the 
experience of Butch Wilmore and Suni 
Williams. They were launched in a space 
ship on June 5 2024 planning to spend 

not more than eight days aboard the 
International Space Station. Technical 
problems prevented their prompt return 
and in the event they remained on the 
Space Station for 286 days until being 
happily returned to Mother Earth, willing 
Guinea pigs in studies of the physical and 
mental effects of the long term exposure to 
no gravity.
Still this is a tribute to resilience and 
preparedness of food, air and other needs 
of a nine month as opposed to an eight day 
trip.
The critics seem to have already written 
off the Disney remake of Snow White but 
it would be fairer to allow the intended 
young audience to form its own view. I can 
recommend the thriller Black Bag starring 
Cate Blanchett, Michael Fassbender and an 
irascible Pierce Brosnan in a dramatic and 
tense portrayal of high British intelligence 
chiefs and the search for a traitor. Far more 
grown up than the Claudia Winkleman 
reality TV offering!

barryspeker@hotmail.com
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Unlocking savings through the 
Patent Box System

The Patent Box system offers a significant  
opportunity for innovative businesses to reduce  

their corporation tax liabilities. 
Designed to encourage investment 
in research and development (R&D) 
and innovation, the Patent Box 
allows eligible companies to apply a 
lower tax rate to profits derived from 
patented inventions.
Introduced in the UK in 2013, the 
Patent Box provides a reduced 
corporation tax rate of 10% on 
qualifying profits, compared to the 
standard rate of 25% (as of 2023). This 
substantial tax saving can free up 
resources for businesses to reinvest in 
innovation and growth.
To qualify for the Patent Box, 
businesses must own or exclusively 
license patents granted by certain 
authorities such as the UK Intellectual 
Property Office or the European 
Patent Office.  Additionally, companies 
must demonstrate active involvement 
in the development of the innovation 
lying behind the patented IP. 
Statistics from HM Revenue and 
Customs (HMRC) released towards the 

end of last year indicated that during 
the tax year 2022 to 2023 around 1600 
companies elected into the Patent 
box, slightly lower than during the 
previous tax year.  The total value 
of relief claimed rose slightly to an 
estimated £1469 million, with this 
figure primarily being driven by large 
companies claiming most (94%) of 
the relief. The area of the UK with the 
fewest number of companies claiming 
this relief is estimated to have been 
the North East, with only 2% of the 
companies claiming relief during the 
tax year 2022-2023 being based here.

For corporation tax payers, a patent 
filing strategy should consider the 
potential for tax savings, and the 
specific requirements of the Patent 
Box, alongside the broader strategic 
objectives of protecting and exploiting 
the business’s innovations.

www.heip.co.uk

Patent Attorneys

For practical advice in relation to:

Patents • Design right
Trade marks • Copyright
Know-how or related matters

26 Northumberland Square, North Shields, Tyne & Wear, NE30 1PW
T: +44 (0) 191 570 0039     F: +44 (0) 191 247 7102     E: office@heip.co.uk     www.heip.co.uk

Please contact:

Dominic Elsworth CPA, EPA (Head of Practice)

Dominic Elsworth
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solicitors

Your local law specialists
Our team are here for you, your family and your business specialising in:
• Family law inc. mediation
• Conveyancing
• Wills, probate and lasting power of attorney
• Personal and business immigration
• Criminal defence
• Motoring offences
• Mental health
• Court of protection

Contact us by calling 0191 232 9547
or email lawyers@davidgray.co.uk

www.davidgray.co.uk
X-TWITTER   linkedin-in   Facebook-F   INSTAGRAM   YOUTUBE-SQUARE
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Entrepreneur flags  
two businesses 

Simon Walker, a dedicated businessman 
with a passion for craftsmanship, 
cleanliness and quality, is the owner of 
two successful enterprises: The Flag Man, 
a flag-making business based in Morpeth, 
and Clean-Ex, a professional carpet and 
upholstery cleaning company operating 
in Newcastle and covering the whole of 
the North East.

In September 2008, Morpeth was 
devastated by one of the worst floods in its 
history submerging hundreds of homes 
and businesses, including The Flag Man’s 
previous premises. The catastrophic 
flooding caused immense damage, leaving 
the town reeling in its aftermath.

While dealing with the painstaking process 
of restoring his own business, Simon 

encountered at first hand the challenges 
of post-flood clean-up. Frustrated by 
delays and unsatisfactory workmanship 
from insurance-appointed contractors, 
he identified a crucial gap in the market. 
Determined to make a difference, he 
trained in flood restoration and established 
Anytime Flood Restoration, specialising 
in professional carpet and upholstery 
cleaning, with a particular focus on flood 
recovery.  

Simon remains committed to serving the 
local community. AFR Clean-Ex has since 
become a trusted name in the North East, 
helping residents and businesses recover 
from water damage and maintain clean, 
hygienic spaces.

Northumberland Freemasons  
support Sensory Garden 

Abbeyfield House in Alnwick, a well-established residential 
care home, has recently enhanced its sensory garden thanks to 
the generous support of the Northumberland Freemasons. The 
donation has contributed to the addition of a beautifully crafted 
metal arch, completing the garden space and further enriching 
the experience for residents.
Kerry Riddell, Deputy Manager at Abbeyfield House, expressed her 
appreciation for the ongoing generosity of the Freemasons: “The 
sensory garden is a fantastic feature for our residents, especially 
those living with Alzheimer's and dementia. The new arch has 
really finished it off, making the space even more welcoming. We 
also receive kind donations from the Freemasons on a regular 
basis, which we truly appreciate.”
The sensory garden, designed with elements such as lavender, 
fragrant plants, and a tranquil water feature, provides a calming 
environment that promotes well-being. 

The sensory garden at Abbeyfield Northumbria has already been 
warmly received by residents and staff alike, even before its official 
opening. It stands as a testament to the power of community 
collaboration, ensuring a better quality of life for those in care.

For almost six years, North Shields-based Live 
Well with Cancer has been a beacon of hope and 
support for individuals and families affected 
by cancer. Fuelled by a relentless commitment 
to meeting the unmet needs of cancer patients, 
the charity was founded by Maureen Elliott, a 
specialist cancer nurse of more than 30 years. 
Now, the charity is thrilled to announce its highly 
anticipated fundraising fashion show, taking place 
on June 21st, 2025, at the Village Hotel, Silverlink. 
This special event will shine a spotlight on the 
strength and resilience of individuals impacted by 
cancer, as they take centre stage on the catwalk.
The fashion show will feature a diverse group of 
models, all of whom have faced or are currently 
facing cancer. This empowering evening aims to 
celebrate their courage and determination while 

raising vital funds for those affected by the disease.
With the event already sold out, anticipation and 
excitement is running high. Maureen Elliott, 
founder of Live Well with Cancer, said: “We are 
calling on local businesses to step up and support 
this incredible event. Our fashion show is not 
just about style; it’s about showcasing strength, 
resilience, and hope. A sponsorship could make a 
real difference by allowing our inspiring models 
to take part without financial burden. This event 
could be life-changing, not only for those walking 
the runway but for the wider cancer community 
that benefits from our charity’s work.”
For more information on sponsorship 
opportunities and raffle prize donations,  
please contact Live Well with Cancer  
www.livewellwithcancer.co.uk

Live Well with Cancer’s inspirational fundraising fashion show



Working together to strengthen flood 
resilience in Blyth

Following the devastating impact of the October floods, the 
Environment Agency (EA) has been working closely with 
Blyth Town Council to improve flood preparedness across the 
community.
Although Blyth Town Council does not have any direct 
responsibility for flood management, they have worked with the EA 
to develop the Blyth Flood Resilience Plan.The EA has played a key 
role in shaping this plan, which will provide earlier flood warnings. 
improve direct communication between the Town Council, the EA, 
and residents and maintain records of vulnerable residents who 
may need support.

The EA met with the Flood Wardens for Chillingham Close 
advising them on the flood response process and how the Town 
Council’s plan will help forewarn and support residents. The EA’s 
guidance and expertise continue to be instrumental in ensuring 
communities are better prepared for future flood risks.

People Doing Good!

Northumberland Freemasons have generously donated £10,000 
to the Dragonfly Cancer Trust, a charity dedicated to supporting 
young cancer patients from birth to the age of 25 who are facing 
life-limiting cancer diagnoses. 
This significant contribution will fund the creation of Sibling 
Boxes, a thoughtful initiative aimed at helping families navigate 
challenging conversations and preserve cherished memories.
The Dragonfly Cancer Trust is committed to empowering young 
cancer patients and their families by providing practical and 

emotional support. The charity offers small cash gifts to young 
patients to help them create special moments, as well as Memory 
Boxes and Sibling Boxes designed to foster meaningful discussions 
and provide emotional comfort.
The donation from the Northumberland Freemasons will directly 
support the production and filling of these boxes, particularly for 
families in Northumberland and Tyneside. The funds will also help 
ensure that each sibling receives an age-appropriate box, enabling 
the family to create lasting memories together.
Norman West, representing Northumberland Freemasons, shared 
why this charity holds a special place in their hearts: “We’ve all 
got children or grandchildren, and the thought of losing one is 
unimaginable. By supporting Dragonfly Cancer Trust, we hope to 
bring a little ray of sunshine into what could be a very dark time for 
these families.”
CEO of the Dragonfly Cancer Trust Jane Dennsion said: “We are 
very grateful to Northumberland Freemasons for their generous 
donation. These Sibling Boxes are not just temporary gifts but 
are designed to grow into treasured memory boxes. Families will 
revisit them, reflecting on the moments and memories they created 
together, turning challenging times into enduring connections.” 

Local businesses support Kenton Food 
Bank with nearly £9,000 donation 

Kenton Food Bank has received a significant financial boost 
thanks to the generosity of local businessman Rob Armstrong 
of Nearby Taxis and a group of supportive businesses. Together, 
they have raised nearly £9,000 to cover the food bank’s rent for 
the next year, ensuring it can continue serving families in need.
Now operating under the name of Make Your Way (North East) 
CIC, Kenton Food Bank was founded four years ago by Loree 
Wilson, who was struck by the harsh realities of food poverty while 
delivering community furniture to families in crisis. Since then, 
the food bank has grown substantially, now operating from its own 
premises and supporting around 550 families each month.
“We started just before COVID hit, and we’ve worked hard to 
make the community aware of our services,” said Loree Wilson. 
“We receive fantastic support from local supermarkets, collecting 
donations two to three times a week. Families can visit weekly to 
receive a parcel suited to their needs, whether they are individuals, 
couples, or larger households. Our aim is to help those on a tight 
budget, allowing them to stretch their income further and cover 
essential bills.”
In addition to food distribution, Kenton Food Bank collaborates 
with local schools and community groups to raise awareness about 
food insecurity and offer training sessions. Looking ahead, Loree 

hopes to expand the food bank’s reach and develop it into a broader 
community hub.
Rob Armstrong, of Nearby Taxis who grew up in the area and 
attended Kenton School, was inspired to act after seeing the impact 
of the food bank on the community. “Kenton Food Bank has 
become a lifeline for so many people,” said Rob. “It’s incredible to 
see the local community come together to donate food and support 
those in need. However, the food bank has ongoing expenses like 
rent and utility bills, which can be a real challenge. That’s why I, 
along with other like-minded business owners, decided to step in 
and help.”

Northumberland Freemasons donate £10,000 to Dragonfly Cancer Trust
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International Women’s Day supper 
club raises £2k for NE Youth

Who doesn't love pizza? Add in a group of women who love to 
party, a live performance from Channy & a bit of fundraising and 
you have the recipe for an amazing night.
NE Youth are celebrating their 90th anniversary this year so the 
International Women's Day Supper Club stepped things up and in 
doing so raised over £2000!!
There was of course a serious side to the event- which included 
highlighting some of the issues that women and girls ( WAGs) are 
facing here in the North East. NE Youth run programmes solely for 
girls, the 1-2-1 sessions help them work on their confidence, well 
being and mental health.
Channy- North East singer song writer performed a set which had 
everyone up singing and dancing the night away.
Dee Macdonald from NE Youth commented: “This is the ninth year 
we've put on an event to celebrate International Women's Day. Its 
so important to highlight the incredible work NE Youth is doing in 
our region whilst having a fun evening! Theres nothing better than 
women supporting women! Big thanks to David Gray Solicitors who 
have sponsored our events from day one and to Channy- what a 
voice she has... It just gets better and better!”
 The IWD event was held at The Wood Oven in Wylam 

Business Beats Cancer North East 
lights up the region’s landmarks

On Friday 7th March, Cancer Research UK’s Business Beats 
Cancer North East (BBCNE) took over the Utilita Arena to host 
its largest business dinner to date, bringing over 600 people 
together to raise awareness and funds to support the amazing 
work happening in our region to fight cancer.
The record-breaking amount of £85,000 raised on the night, more 
than double the previous year’s dinner, will go to the Cancer 
Research UK Newcastle Centre where millions are spent every year 
delivering world-leading research that accelerates the transition of 
lab-based discovery to the clinic, for the benefit of people affected 
by cancer in the region and all over the world.
To mark the occasion, BBCNE worked with the local councils to 
light up the region in pink and blue, with landmarks all over the 
North East glowing in Cancer Research UK colours on Friday 7th 
March. From the Tyne Bridge and the Civic Centre to Penshaw 
Monument, Seaburn Lighthouse, Hylton Castle, The Sunderland 
Empire and many more.

Nearby Taxis drive funds for the 
Charlie and Carter Foundation 

In Summer 2024 Nearby Taxis ran a hugely successful airport 
campaign offering South Tyneside customers a massive £10 
saving on the cost of an airport transfer as well as supporting 
the Charlie and Carter Foundation with a £1 donation from 
the company for each completed journey which raised was an 
amazing £6,219!
Steven Pippin, Nearby Taxis, presented the cheque to the charity's  
Co- Founder Sarah Cookson and Retail Manager Jacqueline 
Stidolph. He  said “ The charity was set up by Sarah and husband 
Chris after the tragic loss of both of their boys , Charlie and 
Carter, to help other parents going through a similar situation 
and assisting with the likes of taking time off work, help with bills 
and ultimately help with funeral costs if and when needed! After 
presenting the cheque to Sarah it was clearly visible just how much 
the money meant especially as she explained that times are hard 
at the moment. Thank you to the whole team for everything you do 
both for the kids and their parents in easing the strain a little bit 
and allowing families to make extra special memories to cherish 
always! Well done guys, amazing people doing amazing things! “

Sarah Cookson said “Our staff and volunteers never stop; they give 
their everything in memory of our two angels and our families.... 
but without you - our supporters - and your massive hearts and 
kindness we would not be able to survive.
You are the ones who go that extra mile for us, you choose us, 
you put your heart and soul into raising funds for us... so you can 
help us change the lives of families who will only kiss their child 
goodnight for a short while, who go to bed feeling blessed they have 
lived another day with their child. From the bottom of our hearts, 
thank you”





The Red Sky 
Foundation 

Why was the charity formed?
Sergio and Emma Petrucci’s daughter Luna 
was born with two holes in her heart. She 
was admitted to the Freeman Hospital for 
an operation to mend the holes and the 
operation was successful. After seeing 
what other children were going through 
on the ward, Sergio and Emma wanted to 
give back and fundraise for children with 
complex heart problems.

Which area do you cover?
Red Sky Foundation covers all things heart 
related. The charity supports babies, adults 
and children with complex heart problems.

What type of fundraising events do 
you have?
Our biggest event is the Red Sky Ball which 
takes place in March every year. There 
are other fundraiser events that happen 
throughout the year such as the Red Sky 
Dive, Red Sky Fireworks Extravaganza, 
Boxing Day Dip, Great North Run and so 
many more. 

There’s something for everyone to take 
part it. Lots of our supporters do their 
own fundraising events as well which is 
fantastic to see!

Who are your trustees and patrons?
Our patrons are Faye Tozer, famously 
known as part of the group Steps and 
Mackem Lioness, Jill Scott.

What have been your proudest 
moments so far?
There have been so many proud moments 
throughout Red Sky’s journey. The proudest 
moments aren’t always the most money 
raised at certain events, but the things 
that happen behind closed doors when 
we support families going through the 
toughest times in their lives when their 
child is waiting for a heart transplant.

What are you currently working on?
At the moment, we are working on 
organising the Red Sky Ball. We also have 
a big cardiac project that we’re working 
on which focuses on visiting deprived 
communities in the North East with a high 
level of recorded heart disease which will 
test over 60s to find early signs of heart 
disease and failure.

What does the future hold?
There’s so many more ground-breaking 
projects we want to fund but ultimately, 
continuing to save more heartbeats.

How do you get involved?
The best way to keep up with fundraising 
opportunities is to follow us on our social 
pages and visit our website  
www.redskyfoundation.com
info@redskyfoundation.com  0191 337 1774
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Cash for Kids Day
North East charity, Cash for Kids, is getting 
ready to tackle the issue of Holiday Hunger 

across the North East this summer.

For some local children their school dinner is the only meal of 
the day. During the holidays struggling families simply can’t 
afford enough food, so they’re often eating unhealthy options  
or even nothing at all. 

Money raised this Cash for Kids Day on Thursday, 1st May  
will help with fun activities and that important meal during  
the holidays.

Who are Cash for Kids?
Cash for Kids is the charity of Bauer Media, dedicated to 
improving the lives of disadvantaged children and young  
people across the North East, from the moment they’re born  
up to and including the age of 18. 

Their mission is to be there when they need them the most, 
helping combat poverty, illness and neglect, making living with 
additional needs that little bit easier, or simply offering a helping 
hand. They believe that every child deserves the opportunity to 
thrive and be their true selves. Cash for Kids work with grassroots 
organisations that aim to make a difference to young lives, 
directly supporting families who often have nowhere else to go.

Charity Aware
B U S I N E S S
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What is Cash for Kids Day?
Cash for Kids Day is an annual fundraiser and a 
celebration of the charity, which this year takes place 
on Thursday, 1st May. Funds raised will be granted to 
local projects providing food and activities for children 
during the long six-week summer holiday. According to 
government figures, there are around 90 days of school 
holiday each year where children could go hungry and 
almost 40% of working households have been classed as 
food insecure.1 in 4 families with children struggle to 
afford food and 1 in 10 15-year-olds have missed meals 
because of poverty. These are the children Cash for Kids 
Day are aiming to help.

How can you get support Cash for Kids Day?
The charity is encouraging local businesses, schools 
and individuals to do what they can to raise money. One 
fundraising challenge, which is being spearheaded by 
the team at Hits Radio, is to help cover 68 million steps 
as they aim to walk around the world, but they can’t do 
it alone! Cash for Kids is asking schools, groups and 
individuals to join in with the challenge, get sponsored 
and help reach this ambitious goal. 
Raising just £52 could provide a place at a five-day sports 
club with breakfast and lunch, with a £5,200 donation 
funding places at a five day sports club with breakfast 
and lunch for 100 children.

What other fundraising appeals do Cash for Kids run?
Cash for Kids fundraise all year round. Their biggest appeal is Mission 
Christmas, which aims to ensure that every child receives a gift from 
Santa on Christmas Day. Last year in the North East, gifts were distributed 
to over 42,000 children living in poverty via their beneficiaries. Mission 
Christmas will return from 17th November 2025 and there are lots of ways 
to help, from fundraising to collecting gift donations.
The team also run their well-established Sports Challenge in the Autumn, 
supporting local clubs and groups to get more disadvantaged children 
into sport. In 2024, over £280,000 was granted out in the area via the 
Sports Challenge. 
Other fundraisers include the popular Charva Choons Live event with 
radio presenters Steve & Karen and Laffs4Kids at the Utilita Arena, 
organised by comedian Jason Cook.

How do I find out more about Cash for Kids?
If you’re interested in finding out more about the work of Cash for Kids 
in the local community and how you can support them, you can visit 
their website cashforkids.org.uk or email northeast@cashforkids.org.uk
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GNCR enables health and care 
professionals to securely access patient 
data from multiple providers, all in one 
platform. This streamlined approach 
supports more informed decision-
making, resulting in higher quality of care 
and safer experiences for patients.
Passing one million monthly views 
coincides with GNCR’s fifth anniversary – 
and since its launch in March 2020, it has 
become one of the world’s leading shared 
care record systems, with 25 million total 
views and 30k regular users. Over that time, 
annual views have increased by 839% - 
rising from 998k in 2020, to 9.3 million in 
2024.
The landmark one million monthly view 
caps off another year of significant growth 

for GNCR, including the region-wide 
launch of GP Connect. It is also the first 
shared care record in the country to have 
all NHS Foundation Trusts in the region 
sharing maternity data through one 
common electronic patient record. 
Currently, just over half of health and care 
professionals in the North East and North 
Cumbria who can access GNCR are doing 
so, with its reach and impact on health 
and care services in the region continuing 
to grow. With plans to expand the system 
into areas such as community dentistry, 
the volunteer sector, care homes, and 
community pharmacy, Great North Care 
Record is set to enhance collaboration and 
improve patient care even further.
Lisa Sewell, GNCR Programme Director, 

said: “We’re delighted to have surpassed 
our landmark goal of one million monthly 
views. It evidences the incredibly positive 
impact that GNCR has had at scale. It 
continues to enable timely and informed 
decision making supporting a person’s care 
in NENC.
“It brings immense pride for all involved 
to see how far GNCR has come in the last 
five years. It is now a core digital enabler 
within our region’s health and social care 
system. We recognise that there is still 
more to do to ensure the scale and quality 
of information presented continues to 
develop. Our goal continues to be that 
the value of GNCR is maximised for the 
benefit of all in the North East and North 
Cumbria.”
Professor Graham Evans, Executive 
Chief Digital and Infrastructure Officer, 
NHS North East & North Cumbria ICB, 
added: “It gives me great pride to see the 
service continuously go from strength to 
strength and support frontline care for the 
population we serve, 
“Over the past five years, GNCR has led the 
way when it comes to shared care records 
and connecting organisations together 
digitally. Regionally, we must continue to 
collaborate and promote using Great North 
Care Record to maximise its value and 
provide greater benefit for all.”

www.greatnorthcarerecord.org.uk
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Leading shared care record system 
passes one million monthly views 

ahead of 5th anniversary
The digital shared care record system, Great North Care 

Record, has reported that its system has reached one million 
views every month by health and care staff across the North 
East and North Cumbria – making it one of the most used 

systems of its kind in the UK. 

Great North Care Record is now viewed more than 
one million times every month by health and care 

staff in the North East and North Cumbria

Cr
ed
it
: G
re
at
 N
or
th
 C
ar
e 
Re
co
rd



www.biggerscene.com

T: (0191) 236 9603 | e: mark@thebiggerscene.com



What’s your 
legacy?

Jen Harrison and Jonny 
Pearce are proud north 

easterners and their social 
enterprise, Better Places, 
is driven by a belief that 
every organisation has the 
potential to create positive 
change on its doorstep.  

They’re on a mission to help business 
leaders build legacies that matter, tackling 
the region’s toughest social challenges so 
that businesses and communities thrive 
together.
Businesses thrive when communities do – 
and the North East has the pie ‘n’ peas to 
prove it
The North East has always been a region of 
innovation, resilience and ambition. From 
our industrial heritage in shipbuilding, 
manufacturing and mining to today's 
leadership in emerging technologies, 
advanced manufacturing and the green 
economy, we have a long tradition of 
responsible business leadership.
That spirit of business as force for good 
is reflected among some of our most 
recognised North East brands – from 
tackling economic hardship at The Barbour 
Foundation and addressing inequalities 
at The Greggs Foundation, through to 
supporting arts, culture and young people’s 
projects at Kavli Trust. 
These are now established organisations, 
but their community legacies started with a 
single act of kindness. The ingredients for 
The Greggs Foundation, for example, began 
in 1967 with nothing more than a simple 
‘pie ‘n’ peas’ supper for older residents in 
Gateshead.

Thriving businesses need thriving 
communities
Right now, businesses are navigating an 
unpredictable landscape - rising costs, 
supply chain disruptions and global 
economic uncertainty. But despite these 
changing headwinds, one thing remains 
unchanged: long-term business success 
is built on the foundations of strong 
communities. 
So how can North East businesses turn 
today’s challenges into opportunities for a 
stronger, fairer and more connected future? 
At Better places, it’s all about collaboration. 
Jen’s experience of working with charities, 
government and public services gives her 
a unique take on how to build partnerships 
that lift up communities and support 

businesses through an equal and shared 
vision for long-term success:
“At Better Places, we’re supporting a 
community of leaders who are passionate 
about creating lasting social impact. We 
know that for many, the intention is there, 
but it’s hard to turn those good intentions 
into action.
“That’s where we come in. Through expert 
consultancy, collaborative programmes and 
fractional leadership, we help organisations 
connect the dots - creating partnerships 
that make a real difference, whether that’s 
transforming lives through grassroots 
support or gathering evidence to shape 
policy for lasting change.
“Collaboration is at the heart of everything 
we do. When we come together with a 
shared purpose, the benefits speak for 
themselves – powerful communities, 
stronger connections and opportunities for 
everyone to thrive.”
Through Jonny’s experience across public 
and private companies, he understands 
that supporting communities is good for 
business:
“Our communities aren’t just where we do 
business, they’re home to our current and 
future colleagues, customers, suppliers, 
and even investors. When communities 
face disadvantage, businesses inevitably 
feel the impact, whether through workforce 

challenges or lost opportunities for growth.
“We collaborate with business leaders who 
are passionate about tackling issues like 
digital inclusion, tackling health inequalities, 
and addressing isolation and loneliness. 
They see the role their business can play in 
driving change but often struggle with where 
to start. Others have social impact embedded 
in their governance but lack the resources to 
activate it effectively.
“The good news? Businesses don’t have to do 
it alone. By aligning strategy with action and 
leveraging the right partnerships, companies 
can create meaningful, measurable 
impact. When businesses invest in thriving 
communities, they’re also investing in their 
own resilience and long-term success.”

So how do you make your first  
small step?
From strengthening communities to and 
creating meaningful change for future 
generations, the North East is brimming 
with innovators, creators and changemakers, 
each driven to make a lasting impact and 
power up the region. 

What will your legacy be? Let Better Places 
help you shape it.  
jen@forbetterplaces.co.uk 
jonny@forbetterplaces.co.uk  
www.forbetterplaces.co.uk
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Should trustees 
be paid?

Peter Neal, founder of 
Experience Bank Group, 

specialises in recruitment for 
charities at leadership level, 
specifically chief executives 
and trustees. In this article 
he explores a question he is 
being asked more and more 
– should trustees be paid for 

their roles?

“In the UK, trusteeships are generally 
unpaid voluntary roles, undertaken 
as a way of giving back to our local 
communities. However, the debate is 
stepping up as to whether this is ethical, 
fair, and sustainable as the number of 
leaders offering themselves as trustees 
becomes less.
“Currently whether trustees should be 
paid depends on the nature of the charity, 
the specific roles of the trustees, and the 
policies of the charity itself. Trustees are 
generally considered to be volunteers and 
are not typically paid for their work. The 
Charity Commission for England and Wales 

expects trustees to act in the best interests 
of the charity, without financial incentive.
“That said, there are certain situations 
where trustees may be paid or reimbursed 
for their time and expenses.
“It is wholly acceptable that trustees are 
reimbursed for reasonable expenses 
incurred while fulfilling their duties, 
such as travel costs or other out-of-
pocket expenses directly related to the 
charity’s activities. These should always 
be demonstrated with receipts, logged 
with the charities finance process and 
where necessary declared to HMRC by the 
recipient.
“There are certain situations though, where 
a trustee can be paid. If a trustee is also an 
employee of the charity (e.g., in a different 
role), they can be paid for their work in 
that capacity, but the Charity Commission 
must be notified, and there must be 
transparency. There are a number of 
charities in the region I know, for example, 
where the CEO is also a trustee.  They are 
salaried for their executive role but not for 
their trusteeship.
“Trustees with specific skills or expertise 
may be compensated for their professional 
services. For example, a lawyer or 
accountant might be paid for the services 
they provide to the charity in addition to 
their trustee role. However, this should be 
clearly outlined in the charity’s governing 
documents and comply with charity law.
“Some larger charities with complex 
governance structures might pay trustees, 

especially if their roles involve substantial 
time commitments or require specific 
expertise. Again, this is always clearly 
outlined in governing documents, with the 
Charities Commission and must comply 
with charity legislation.
“Clearly, the payment of trustees can create 
potential conflicts of interest. Charities 
need to have clear policies to manage 
conflicts of interest and ensure the charity's 
activities remain focused on its mission and 
are not driven by the financial interests of 
its trustees. If trustees are paid, the charity 
must ensure transparency. This includes 
proper documentation and disclosure in 
annual reports and accounts. 
“The Charity Commission closely monitors 
the financial management of charities, and 
any payment made to trustees must be in 
line with the charity’s articles of association 
and governing documents.
“In conclusion, and in my opinion, trustees 
in the UK should generally not be paid 
for their governance role, but as outlined 
there are exceptions. If you want to read 
more about this subject, then there is very 
clear guidance at www.gov.uk/guidance/
payments-to-charity-trustees-what-the-
rules-are.
“Due to the non-renumeration of these 
roles, many charities struggle to find 
quality trustees.”

If this is the case for your organisation,  
do get in touch to discuss by emailing 
peter@theexperiencebank.co.uk
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Rise Learning Group 
Launch & Learn event

An afternoon of conversation, 
connection and collaboration, 
exploring how to support people 

through the end-to-end  
colleague journey.

Filled with inspiring conversations  
to understand how employee 

experiences impact engagement, 
retention, and productivity. 

All perfectly complementing the Rise 
Learning Group Four Pillars  

of Excellence, which were launched  
at the event.

Thank you to guest speakers Elaine 
Bartlett, Liz Robertson, Kayleigh Burn, 
Iain Herdman, Kathryn Connell CeMAP 

CIPD and Helen Boyd. 
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The future of 
work: Enabling 

emotional fitness 
and agility

Over recent weeks and 
months, I’m sure I’m not  
the only one watching the 
news, wondering what will 

happen next. 

What impact will this have on geopolitics, 
humanity, and the ecosystem? And that’s 
before considering the effect decisions 
by our global leaders will have on the 
economy, businesses, and our lives. We 
are all interconnected, so there is no way 
to avoid impact.
In conversations, I'm noticing a growing 
sense of tension, uncertainty, and constant 
flux, which is showing up as busyness, 
scattered thoughts, and emotional 
rollercoasters. We're not thinking clearly, 
reacting calmly, or presenting our best 
selves. What we're experiencing is a 
reflection of a BANI world, a framework 
created by Jamais Cascio to explain our 
current reality.
  Brittle: This refers to systems that seem 
strong but shatter under stress. For 
individuals, this might be a tipping point, 
a rapid change, or sustained pressure 
causing burnout or unpredictable 
behaviour.

  Anxious: Heightened uncertainty and 
worry, caused by unpredictable events. 
What once things felt certain they are  
now unclear, leading to misinformation, 
indecision, and overwhelm.

  Non-Linear: Situations are complex, 
with disproportionate or unpredictable 
outcomes, leading to confusion and 
stress.

  Incomprehensible: Everything moves at 
a fast pace, leaving people overwhelmed 
with information, struggling to make 
decisions.

This framework doesn't offer a quick 
fix, but it helps explain the current 
circumstances. So, how can we stay 
emotionally fit and agile in a BANI world?
Here’s what each stage requires:
  Brittle systems need resilience, and the 
capacity and agility to withstand shocks.

  Anxiety requires empathy, 
understanding and the willingness to be 
kind and forgiving

  Non-linear requires improvisation, 
adaptation and to be creative under 
pressure

  Incomprehensible requires us to check 
in with and work with our intuition, and 
find a way forward.

How then can we personally take care of 
ourselves, become emotionally fit and able 
to work in this current environment?

1. Build Resilience
Resilience is fostered by habits like 
sleeping well, eating well, exercising, and 
making time to reflect. Conduct a self-
audit: On a scale of 1 to 10, how would 
you rate yourself in these areas? What 
adjustments can you make to operate at 
your best? When should you pause and 
to improve effectiveness? What changes 
throughout your day would help you?

2. Offer Empathy
Reflect on the pressures you’re facing and 
their physical and mental impact. Are you 
recognising this? Do your colleagues and 
family understand? What conversations 
could help share this burden? Can you 
be kinder to yourself and seek help when 
needed? Who in your team needs you to 
offer empathy and understanding to them? 

3. Step Back, Review the Big Picture, 
and Collaborate
Remember, you can’t solve everything 
alone. Step back and consider the bigger 
picture. Gather feedback and insights from 

those around you. Creativity doesn’t always 
mean novelty—what seems “business as 
usual” to one person might be ‘innovation’ 
to another. Sharing ideas can enhance 
creativity.

4. Act with Integrity and Stay True to 
Your Values
Check in with your intuition, recognize 
when something feels right or wrong, and 
ensure your actions align with your values. 
This will allow you to lead with integrity 
and make decisions based on what you 
know. You can always adjust them later.
To be emotionally agile, we must recognize, 
accept, and be curious about our emotions 
as they occur. This awareness gives 
us the freedom to choose how we act. 
Under pressure or stress, our prefrontal 
cortex—the thinking part of our brain—
loses oxygen, which impacts decision-
making. Breathing, building resilience, 
practicing empathy, and stepping back help 
restore clarity, allowing us to make better 
decisions.

Annabel is an Executive and Team Coach,  
Leadership Facilitator and Coach 
Supervisor. If you would value a  
thinking space, why not reach our to  
Annabel for a chat via LinkedIn,  
annabel@successfultraining.co.uk, or visit 
www.successfultraining.co.uk  
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From Fear 
to Faith: My 

Newcastle United 
Journey

As a kid, I stood behind the 
counter of our family shop on 
Pitt Street, watching waves of 
black-and-white shirts flood 

past on matchdays.  
The roar of St. James’ Park 
was deafening, but inside  
our little shop, it felt like 
another world - one we 

weren’t part of. 

Drunken fans would stagger in, some 
shouting abuse, and Newcastle United 
Football Club didn’t feel like my club. 
It felt distant, unwelcoming, even 
intimidating.
Across the road was Murray House, where 
I’d run, heart pounding, through a gauntlet 
of racist taunts, a bit like Indiana Jones in 
Temple of Doom—except this wasn’t an 
adventure. It was just life. Football wasn’t 
my refuge. I was rubbish at it, always the 
last to be picked, and every playground 
rejection only deepened my disconnect 
from the sport that seemed to define this 
city.
But life has a way of rewriting stories.
Fast forward a few decades, and my son, 
the absolute joy of my life, loves football. 
He plays for a team, far better than I ever 
was, and through his passion, I found mine. 
We were there at every home game. The 
transformation began with shared trips to 
matches, evolving into a cherished ritual.
Recently, we travelled to Wembley 
Stadium, not just to watch a game, but 
to witness history being made. For the 
first time in 70 years, Newcastle United 
lifted a cup—the Carabao Cup. It was an 
electrifying experience, watching our team 
triumph, a moment of pure elation that felt 
both surreal and deserved. Celebrating this 
victory together, amidst a sea of black and 

white, was undoubtedly one of the best and 
most memorable experiences of our lives.
This victory did more than just end a 
trophy drought; it reaffirmed my faith in 
the unifying power of sport. For 20 years, 
I’ve supported and sponsored grassroots 
football, from local junior teams to 
Newcastle University Women’s team, and 
now, seeing Newcastle United excel on 
such a grand stage has further motivated 
me. It has shown me the tangible impact of 
perseverance and community spirit.
Sport is powerful. It can exclude, but more 
profoundly, it can unite. This is epitomised 
by the Newcastle United Foundation, now 
situated where Murray House once was, 
demonstrating the power of inclusion. As 
a proud recipient of the Asian Business 
Connexions #Inclusionbydefault award, 
the Foundation underscores what we 
stand for—unity through diversity and 
strength through shared experiences.

Newcastle United once felt like it had 
no space for me. But now? Now, it’s 
different. It feels like home. The club’s 
recent triumph is a testament not only 
to its players and management but to its 
legion of devoted fans—people like you and 
me, whose unwavering support has been 
instrumental in this journey.
Because this is my city.  
My region. My club.
This is Newcastle.
And we are United.

Ammar Mirza CBE is Chair & Founder 
of Asian Business Connexions, 
Executive Chair of the AmmarM Group, 
Honorary Colonel of 101 Regiment RA 
and holds various positions across the 
public and private sectors with a deep 
interest in Inclusion, Innovation and 
Internationalisation.
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Running a business can be incredibly 
rewarding—but it can also be challenging 
and, at times, isolating. That’s where the 
North Tyneside Business Forum comes in. 

Established in 2020 and led by a team of 
dedicated business owners, this unique 
community exists to connect, support, 
and empower local businesses across 
the borough. Whether you’re a start-up, 
a growing enterprise, or an established 
business, we’re here to help—and the best 
part? Membership is completely free!

Why join the North Tyneside Business 
Forum?
As one of the largest peer-to-peer 
business networks in the North East, 
our forum brings together a mix of 
local entrepreneurs, offering valuable 
opportunities for networking, mentorship, 
and collaboration. We understand that 
running a business can sometimes feel like 
a solitary journey, but at the Forum, you’re 
never alone. Every member is welcomed 
with a friendly face and an open door 
to expert advice, business support, and 
community-driven initiatives.

What you’ll gain as a member
 Peer Support & Networking – Connect 
with like-minded business owners who 
understand the challenges you face. Build 
relationships, exchange ideas, and forge 
valuable partnerships.
 Expert Guidance & Resources – Gain 
access to industry experts and local 
advisors who can provide tailored support 
to help your business thrive.
 Events & Workshops – Attend our free 
events and workshops designed to equip 
you with the latest insights, strategies, and 
skills for business success.
 A Voice in Your Community – Influence 
local business policies and be part of a 
network that works collaboratively with 
North Tyneside Council to support and 
promote businesses in the borough.

Keeping business local & thriving
The North Tyneside Business Forum isn’t 
just about networking—it’s about building a 
stronger, more resilient local economy. By 
joining, you’re contributing to a movement 
that encourages businesses to support each 
other, share knowledge, and drive collective 

success. Our events and initiatives nurture 
a culture of collaboration, ensuring that 
local businesses stay connected, stay 
supported, and stay local.

No cost, just opportunity
Thanks to the support of North Tyneside 
Council, membership in the Forum is 
completely free. There are no hidden 
costs—just genuine opportunities to 
grow your business and connect with a 
supportive community.

Join today!
If you’re a business with a trading address 
in North Tyneside, don’t miss out on this 
fantastic opportunity. Join the North 
Tyneside Business Forum today and take 
the next step in growing your business with 
the support of our community.

northtynesidebusinessforum.org.uk

Join the North Tyneside Business Forum – Your free 
business support network

B U S I N E S S

98   April 2025	 Northern Insight

Scan me!



Innovative 
software is 
helping to 

support the UK’s 
net zero targets
In the evolving landscape 
of energy efficiency and 

sustainability, the innovative 
Green Hub software from 
Brighter Compliance has 

emerged as a pivotal tool for 
achieving and maintaining 

retrofit certification.

As the UK pushes towards its target to 
reach net zero greenhouse gas emissions 
by 2050, the push for sustainability and 
retrofit projects has never been more in 
demand. 
For businesses involved in the sector who 
wish to gain access to funding opportunities 
and enhance customer trust, the PAS 2030 
and MCS certifications are an essential part 
of their compliance and growth plans, also 
being mandatory for companies seeking to 
participate in government-funded schemes 
like the Energy Company Obligation (ECO).
The Green Hub software, which was 
designed to streamline the processes 
associated with PAS 2030 and MCS 
certification, addresses the complexities of 
documentation and compliance, assisting 
energy-efficiency installers in several key 
areas:

Pre-Written Procedures Ready for 
Assessment
Version-controlled procedures are 
pre-written to comply with PAS 2030 
standards, this feature simplifies the initial 
certification assessment, ensuring that all 
necessary protocols are in place and up-to-
date. 
Company Profile Management
The platform offers a dedicated area to 
manage all relevant company information 
required by certification bodies during 
assessments, this centralised database 
ensures that critical data is organised and 
readily accessible. 

Installation Management
Pre-populated forms ensure compliance 
with both standards, this functionality 
simplifies the recording of information 

from design through to customer handover, 
ensuring ongoing compliance and efficient 
project management. 

People Training and Competency
The system enables easy management 
of installer and subcontractor records, 
ensuring full compliance with competency 
requirements for all standards, this feature 
is crucial for demonstrating that personnel 
meet the necessary qualifications and 
training. 

Accessible 24/7
As a cloud-based platform, Green Hub 
is accessible around the clock, allowing 
teams to update and view records whenever 
necessary, ensuring that compliance and 
project management are not confined to 
traditional office hours. 

Fully Auditable
Due to its organisational strengths, 
Green Hub is the software of choice for 
certification bodies, making assessments 
more straightforward and transparent. 

Adapting to Changes in PAS 2030 
Standards
To ensure adherence to British Standards, 
the system is updated regularly to remain 
fully compliant with the latest standards, 
helping clients navigate transitions 
seamlessly. 
Managing Director of Brighter Compliance, 
Austin Gibbons, is delighted with how 

the software has been received by clients, 
commenting, ‘Users of Green Hub have 
reported significant improvements in 
efficiency and compliance management.  
With our flexible model and comprehensive 
training with our clients, they feel at ease 
using the software and are confident that 
when their audit arrives, they are prepared 
and compliant.
As the push to net zero continues, achieving 
PAS 2030 and MCS certification has never 
been as important for organisations or 
professionals looking to work on domestic 
energy efficiency retrofit projects under 
government-backed initiatives. 
Working within the industry for many 
years, our experienced team are well versed 
as to the resources and support required to 
gain and maintain the standards, however, 
for small businesses, it can be a daunting 
process.
Following extremely positive feedback from 
our clients and the recent announcement 
that we are the chosen compliance partner 
of Warmworks in Scotland, we’re delighted 
that the software is supporting businesses 
and is helping towards the wider economic 
impact of sustainability and the UK’s net-
zero housing goals.’

Need more information on PAS or  
MCS certification?  Contact the  
Brighter Compliance team at  
www.brightercompliance.co.uk  
for further details.
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A funny thing 
happened to 

me on the way 
to consumer 
satisfaction… 
Dr David Cliff explores 

customer service or in many 
cases the lack thereof.

People buy from people, of that there is no 
doubt. Increasingly however, online sales 
and offers that come from organisations 
that have central distributive outlets rather 
than local high street shops or branches, 
have reduced much of the purchasing 
experience to that of a transactional 
nature.
The problem is, however, particularly in the 
business to consumer arena, the consumer 
is not just buying an item that is a simple 
functional transaction. They are often 
acquiring something that gives them a form 
of enhancement in their life or even, an 
‘evolutionary advantage’. Deep within us 
are primal programs that ensure that we 
can survive. Acquiring goods or obtaining 
services, is consistent with that, as is the 
collaboration between people that ensures 
our sources of supply. Yes, consumerism, 
works at many levels other than the simply 
acquisitive.
Of central importance, is the nature of the 
relationship which upholds the transaction. 
If it can be relied on, trusted and can respect 
our individuality, we gain an advantage at 
so many levels. It also fosters a shed load of 
loyalty towards those who understand its 
importance. 
Algorithms, automated systems and other 
fulfilment mechanisms simply do not 
give that “buzz” to people. Evolutionary 
psychology considerations aside, humans 
seek meaning, and a big part of meaning 
construction are the relationships we 
have in the external world. Whether it is 
friendship or commercial, the opportunity 
to gain personal meaning, satisfaction and 
fulfilment through contact is vital. Business 
is business, but this does not diminish much 
when it is a purely commercial relationship 
involved.
In all of this the generation of trust is 
fundamental and this is where good 
customer service in particular, is important. 
Where there are automated systems or even 

just staff who have a low level of authority 
within the organisation, the ability to 
escalate one’s humanity to someone who 
can respond, listen and treat you as a unique 
individual, is crucial. In acknowledging 
our humanity, transactions become so 
much more meaningful. It is to notice 
that research suggests that 70% of callers 
actively attempt to evade Chatbots or other 
automated response mechanisms, preferring 
to talk to a human being. Equally, whilst 
price may still be an acute point of consumer 
choice, over 60% of consumers would prefer 
to pay more for a better service. 
When situations require customer services 
interventions, if these are not authentic, 
in real time and person centred, a 
valuable opportunity is lost to re-cement 
the organisations relationship with the 
customer, validate their individuality and 
give a sense of value, that will foster trust 
and brand loyalty. Too many sales operations 
destroy this relationship by seeking short-
term, target focused objectives, where the 
sale is all and there is little heed to what 
then follows relationally. This approach 
fragments the customer relationship and 
leaves a sense of deep insecurity or even 
exploitation for many. Quality customer 
service back up can restore faith. So, it needs 
to be authentic, scripted and oh yes, human, 
wherever possible.
Some companies are very good at getting 
past all of this with automation, but they are 
few in number. Amazon’s success is by the 

sheer efficiency of its fulfilment operation 
and an unequivocal set of solutions that 
automatically work for the consumers 
benefit. No quibble returns, refunds issued 
before the goods get back to the warehouse, 
all of these things can operate and give great 
customer satisfaction without the human 
contact when they are scaled up to the size 
and might of an organisation like Amazon. 
Most companies are not like that however, 
and the human touch matters.
It’s in this particular niche, where smaller 
businesses can fare very well. The 
opportunity to develop a trusted, congruent, 
visible human relationship often positively 
accords with brand loyalty, and courts a 
considerable degree of tolerance over issues 
such as delivery.
However automated you can become, 
whatever AI or algorithms you use for 
fulfilment, please, please never lose sight 
of the basic simplicity of humans listening 
to humans and being accessible to them in 
any transactional process. In simple terms, 
this can amount to as little as making sure 
“contact us” has a clear telephone number 
and you speak to a human within thirty 
seconds of it being answered. Sure, it is not 
as cheap as a bot, at least in the short term, 
but if client lifetime values have anything to 
commend them, they are predicated by such 
relationships.

www.gedanken.co.uk
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Enjoyed this article? 
Take the next step!
If you’ve found David’s perspective thought-
provoking, why not explore how it could 
transform your leadership, work, business, 
teams, and personal development? You will 
never truly know if this approach is right 
for you just by browsing the web or window 
shopping online, you have to experience it.

Book a 45-minute, no-obligation 
conversation and see what’s possible...

Contact us through our website:  
www.gedanken.co.uk or  

email: admin@gedanken.co.uk

Dr David Cliff



Quantum Controls, a 
leader in control panel 
manufacturing and 

engineering solutions, 
continues its trajectory of 

rapid growth and investment 
in its panel shop, achieving 
an impressive 94% business 

growth in 2024. 

This expansion has led to the recruitment 
of 11 additional skilled professionals, 
strengthening the company’s ability to 
meet increasing demand and maintain its 
industry-leading position.

Strengthening the Estimating Team: 
Introducing Lauren Hill and  
Jasmine Jones.
As part of this growth strategy, Quantum 
Controls is pleased to announce the 
expansion of its estimating team with 
the appointment of Lauren Hill as Senior 
Estimating and Tendering Engineer and 
Jasmine Jones as Estimating and Tendering 
Engineer. Their expertise will play a pivotal 
role in ensuring the company continues to 
deliver high-quality, cost-effective control 
panel solutions while meeting the evolving 
needs of clients.

Lauren Hill: A Seasoned Expert in 
Engineering Estimation
Lauren brings 17 years of experience 
in the engineering and construction 
industry. Her journey into engineering 
began unexpectedly during a university 
gap year while studying law. Starting as an 
Engineering Assistant at 19, she discovered 
a passion for the field and worked her way 
up to Estimating Manager before joining 
Quantum Controls.
“Quantum Controls is a rapidly expanding 
business, and I was excited at the thought 
of joining the team to contribute to 
its future growth,” said Lauren. She is 
committed to staying ahead of industry 
trends, leveraging automation, cost 
analysis, and historical data to refine 
tender estimates and improve efficiency. 
Her expertise in project planning and 
estimation will be invaluable in driving the 
company’s continued success.

Jasmine Jones: A Passion for 
Estimating and Engineering
Jasmine brings nearly seven years of 
experience in estimating, having started 
in July 2018 as an entry point into 
engineering. She quickly developed a 
passion for the field, appreciating the fast-
paced environment and daily challenges 
that drive continuous learning.
“I initially saw estimating as a way to 
build commercial awareness alongside 
technical knowledge, but I found a genuine 

passion for it. It’s incredibly rewarding 
to be part of projects ranging from major 
UK infrastructure to smaller, personal 
installations,” Jasmine shared. “One of the 
best parts of my job is driving past sites and 
being able to say, ‘I helped with that.’”
She also emphasises the importance of 
continuous learning and relationship-
building in the field: “Take any and all 
training opportunities, don’t be afraid 
to ask questions, and build strong client 
relationships, these are key to securing new 
projects and advancing in the industry.”
Investing in the Future of Control Panel 
Manufacturing
Quantum Controls’ investment in its panel 
shop and expansion of the estimating team 
underscore the company’s commitment 
to growth, innovation, and excellence. 
With a focus on energy-efficient solutions, 
modular designs, and renewable energy 
integration, the company is positioning 
itself as a leader in the evolving landscape 
of control panel manufacturing.
The company remains dedicated 
to investing in top talent, advanced 
technology, and enhanced capabilities 
to better serve clients across various 
industries.

For more information about Quantum 
Controls and its industry-leading 
solutions across the North East, please 
visit quantum-controls.co.uk or contact 
sales@quantum-controls.co.uk

Quantum Controls expands control panel manufacturing 
capabilities with strategic growth and investment
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Sustainability 
and the  

Bottom Line
Sustainability is becoming  
an ever more pressing 
business need – driven 
by supply chain pressure, 
funding requirements and 

ever-changing environmental 
legislation. 

Many businesses are recognising 
that implementing an Environmental 
Management System (EMS) isn’t just good 
for the environment; it’s a strategic move 
that drives efficiency, cost savings, and 
long-term resilience.
Running a business means managing costs, 
improving efficiency, increasing customer 
satisfaction, and staying competitive. 
Genee delivers a nationally recognised 
environmental accreditation programme 
called Investors in the Environment across 
the North of England, designed to help 
businesses combine operational efficiency 
with environmental stewardship.
Investors in the Environment is a 
structured approach to sustainability which 
provides a clear roadmap to identify cost-
saving opportunities while also meeting 
the growing demands for environmental 
accountability from customers, suppliers, 
and tender applications. With iiE’s 
bronze, silver and green accreditation 
levels, businesses can progress at a 
pace that suits them, implementing 
tangible improvements along the way. 
This step-by-step approach allows you to 
gradually integrate sustainability into your 
operations, ensuring that every change 
delivers measurable value.
One of the biggest financial benefits of 
an Environmental Management System 
is cost reduction through improved 
resource efficiency. Energy-saving 
measures, such as LED lighting, smart 
heating systems, and better insulation, 
can lead to significant reductions in utility 
bills. Many businesses also find savings 
through simple operational changes like 
reducing unnecessary printing, optimising 
logistics routes, or improving equipment 
maintenance to avoid energy wastage.

Beyond energy, water efficiency and 
waste reduction offer further cost-cutting 
opportunities. Businesses that track and 
minimise water use can significantly lower 
their bills, while better stock management 
and lean production techniques reduce 
waste and unnecessary spending on 
materials.
Sustainability is also becoming a key factor 
in procurement decisions. More suppliers 
and contractors now require businesses to 
demonstrate environmental responsibility, 
with some tenders even specifying the need 
for an externally verified accreditation 
like iiE. Having a recognised certification 
not only improves credibility but also 
gives businesses a competitive edge when 
bidding for contracts.
A common misconception about 
sustainability is that it’s too expensive for 
small businesses to adopt. Many fear the 
upfront investment, however, the reality 
is that the financial returns far outweigh 
the initial costs. A structured EMS helps 
businesses see exactly where their biggest 
cost savings lie. iiE’s staged approach 
makes it even easier to implement changes 
gradually, ensuring financial sustainability 
alongside environmental progress.
As regulations tighten and consumer 
preferences shift towards greener brands, 

companies that have already embedded 
sustainability into their strategy will be 
the ones leading the market. By adopting 
an EMS and gaining accreditation with 
Investors in the Environment, your 
business can enhance its reputation and 
trust with customers, gain a competitive 
edge in tenders and secure financial saving 
Many see sustainability as an added cost, 
but in reality, it’s an investment. In the 
long run, sustainable practices can unlock 
new markets, enhance your company’s 
reputation, and reduce risks associated 
with environmental liabilities. Businesses 
with a proven commitment to sustainability 
are often favoured by investors, partners, 
and customers, leading to higher profits 
and a more resilient bottom line. 
Think of sustainability as a way to future 
proof your business. As environmental 
regulations tighten and consumer demand 
for eco-friendly products grows, those who 
have already adopted sustainable practices 
will be ahead of the curve. They won’t be 
scrambling to catch up - they’ll be leading 
the way. 

To discuss your business’ environmental 
impact and how to reduce it, contact us at 
jo@genee.org.uk or visit our website  
www.genee.org.uk 
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Shoptalk 2025 proved to be 
a game-changing event, and 
Collaborative Search was 
thrilled to be a part of it. 

Amongst more than 10,000 attendees, we 
had the incredible opportunity to connect 
with industry leaders, engage with 
cutting-edge innovations, and solidify our 
expertise in the ever-evolving eCommerce 
landscape. Held in the vibrant city of 
Las Vegas, the event brought together 
retailers, brands, and technology 
pioneers to discuss the future of retail and 
digital commerce.

At Shoptalk 2025, our team met with several 
forward-thinking companies that are 
revolutionizing the eCommerce industry. 
From AI-driven customer engagement 
solutions to groundbreaking supply chain 
optimizations, the innovations on display 
demonstrated the rapid advancements 
shaping the future of online retail. Our 
discussions with these companies provided 
us with valuable insights into emerging 
trends, including personalized shopping 
experiences, omnichannel strategies, and 
advancements in machine learning for 
search and discovery.

One of the most exciting aspects of the 
event was the chance to explore new 
technologies that align with our mission of 
enhancing eCommerce search capabilities. 
We connected with thought leaders who 
are pushing the boundaries of digital 
transformation and identified opportunities 
to integrate the latest tools into our own 
solutions.
As an organization dedicated to improving 
search experiences in eCommerce, we 
recognize the importance of staying at 
the forefront of industry developments. 
Attending Shoptalk 2025 was an essential 
step in expanding our knowledge base, 
fostering strategic partnerships, and 
refining our approach to delivering top-tier 
solutions.
From keynote sessions led by retail 
executives to interactive panel discussions, 
we absorbed key takeaways that will 
influence our strategies moving forward. 
Topics such as AI-driven personalization, 
voice commerce, and data-driven decision-
making underscored the significance of 
continuous learning in a competitive digital 
marketplace.
Collaborative Search remains committed 
to advancing our expertise and applying 
the latest industry insights to benefit our 
clients. By leveraging the knowledge gained 
at Shoptalk 2025, we aim to enhance our 
capabilities and drive even greater value for 

eCommerce businesses seeking optimized 
search solutions.
Our experience at Shoptalk 2025 reinforced 
the importance of collaboration and 
innovation in shaping the future of retail. 
As we return from Las Vegas, we are more 
energized than ever to implement new 
ideas, explore emerging technologies, 
and continue our mission of transforming 
eCommerce search.
At Collaborative Search, we are also deeply 
committed to investing in our consultants 
and supporting their professional 
expertise. By fostering an environment 
of continuous learning and development, 
we ensure that our team remains at the 
forefront of industry advancements. This 
dedication enables us to deliver innovative 
and impactful solutions to our clients, 
driving success in this ever-evolving 
landscape.
Collaborative Search continues to grow, and 
we are excited about the future ahead. We 
welcome new opportunities to collaborate, 
innovate, and push the boundaries of 
search solutions across all of the major 
industries in which we operate. 

If you would like to learn more about 
our expertise and how we can support 
your business, please reach out to us on 
contact@collaborativesrch.com
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The Cup of Life
The entrepreneur behind a 
multi-award unique North 
East centre for sustainability 
has launched Cup of Life 

Coaching, to help businesses 
– and their employees - stay 
in the best of health in every 

sense of the word.

Of all the obstacles and challenges 
businesses face, improving business 
profitability and reducing staff costs - 
without losing staff or paying them less – 
are surely key.
Yet, the nation’s health has taken a nosedive 
in recent years with an estimated 186 million 
working days lost through ill health and 
employee sickness absence believed to be 
costing UK businesses around £30 billion 
annually. 
But now one of the region’s leading health 
and wellbeing experts is addressing that, 
with a series of coaching courses designed 
to boost health, wellbeing, presence and 
performance of employees and business 
leaders.
Dr Jenny Connor, MB.ChB.FRCR.MA(LIC), 
founder of Cup of Life Coaching, boasts 40 
years’ experience in the NHS, where she held 
senior medical and leadership positions, 
combined with several decades working with 
plants for food and medicine. 
It is her background of both conventional 
medicine and lifestyle medicine which puts 
her in a unique position to help everyone in 
the corporate world – maintaining that most 
chronic diseases can be halted, reversed or 
even cured through simple lifestyle changes.
Since retiring from the NHS, Jenny has 
studied vegan and whole food, plant-based 
nutrition, coaching, and root cause lifestyle 
medicine, while setting up her Vegan Fruit 
Farm and the School of Sustainable Living 
and Wellbeing at Dalton Moor Farm, at 
Seaham.
And she says improving employee health will 
not only help businesses boost productivity 
but could save them around £2000 per 
employee.

“Sick leave and presenteeism – where staff 
are at work but not functioning productively 
– are on the increase and the damage that is 
doing to businesses and the wider economy 
is enormous,” said Jenny.
“Businesses are losing productivity, wasting 
time, losing staff and skills, losing orders, 
losing opportunities, losing money and 
losing reputation. 
“But that damage can be reversed, by using 
a holistic approach to staff – and employer – 
wellbeing.”
Cup of Life Coaching offers five programmes 
for groups of different sizes, covering topics 
such as Physical Symptoms and Health, 
Food and Nutrition, Social Environment, 
Relationships and Movement and Exercise.
Other areas covered in the programmes, 
which are tailored to each client, include 
Lifestyle, Ambitions and Expectations, Stress 
Management, Overwhelm and Burnout, 
Emotional Health, Beliefs and Habits and 

Physical Environment.
And the success of the year-long courses – 
which comprise a combination of face-
to- face meetings, quarterly reviews and 
monthly catch ups – lies in the emphasis 
they place on mental as well as physical 
wellbeing.
“We also hold monthly group coaching 
workshops,” said Jenny, “and these cover 
everything from food and nutrition to 
lifestyle, trauma and support.
“So, in short, we are a one-stop shop for 
people to develop the physical and emotional 
tools they need to stay as fit and healthy as 
possible – and that’s not only good for them 
but it’s good for their employers.”  
All coaching courses – Acorn, Seeding, 
Sapling, Oak Tree and Mighty Oak – include 
an initial meeting to discuss the issues the 
business and its team are facing, examine 
data and agree targets for improvement.
And progress is measured through quarterly 
review meetings which identify successes, 
determine remaining challenges and 
redirect resources if needed.
Wellbeing Residential Retreats at Dalton 
Moor Farm – comprising two days and 
nights of healing for up to 12 staff - are also 
included in the Mighty Oak programme, 
and can be included as options in the Acorn, 
Seedling, Sapling & Oak Tree programmes.

For more information contact  
jenny@cupoflife.co.uk or call 07887551643. 
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A triple whammy made up of the hike in Employer 
National Insurance Contributions, the rise in the 
minimum wage, and cuts to business rate relief will 
create a perfect storm, hitting at a time when many 
businesses are already struggling with soaring 
operational costs and volatile economic conditions. 
High street retail and leisure businesses, reliant on 
bricks and mortar premises, will be hardest hit.    
Without government support and action, job cuts, loss 
of investment, poor growth and business closures are 
likely, as well as price rises for customers. In the long 
term, without action, the very survival of our flagship 
high streets, the lifeblood of our country, is under 
threat. This is not scaremongering; the government 
itself has acknowledged the critical role UK high 
streets play as engines of growth both nationally and 
locally. Without a robust plan, flagship high street 
destinations could feasibly become unsustainable and 
risk collapse.
Working on behalf of our businesses to address these 
issues, NE1 is proud to have joined forces with other 
business partnerships nationally to form High Streets 
UK, a pro-growth coalition representing over 5,000 
businesses across the country that contribute over £50 
billion in Gross Value Added (GVA) annually. Business 
representatives from Aberdeen, Birmingham, Bristol, 
Cardiff, Edinburgh, Leeds, Liverpool, London, and 
Newcastle have come together to tackle the most 
pressing issues facing the UK’s flagship High Streets 
and to unlock local and national growth. 
One of the immediate and most pressing challenges 
high streets face is the crippling and complex business 

rate system in this country which has been 
recognised for many years as unwieldy 

and not fit for purpose. We 
welcome this government’s 
long-overdue commitment 
to reviewing and reforming 
business rates, which 
was announced in the 
Autumn Budget, and have 
actively contributed to the 
Government’s Business 
Rates Discussion Paper. 

More importantly, following High Streets UK’s 
inaugural quarterly forum, held in Liverpool, we 
submitted a series of policy recommendations to 
the government; all are realistic and achievable 
and have been shaped by insights from our 5,000 
business members operating on flagship high streets 
nationwide. We have called for decisive action to avoid 
store closures and job losses, two of the unintended 
consequences we foresee resulting from rate rises. 
Under the government’s current proposed reforms, 
properties with rateable values exceeding £500,000 
could face a business rate multiplier of up to 10p 
higher than the current level. This would place an 
unfair and disproportionate burden on physical 
flagship high street locations. Upcoming rates 
revaluations which are scheduled for 2026 fuel 
additional uncertainty and will deter short to mid-
term investment.
Whilst we support a permanent rate reduction for 
smaller retail, leisure and hospitality businesses when 
the temporary relief ends in 2026/2027, the current 
proposals place an excessive burden on flagship high 
streets and large businesses based there. We are also 
pressing for a full impact assessment of the proposed 
multiplier increases and a freeze on any rise in the 
higher multiplier until 2027/28 to provide businesses 
with much-needed certainty and time to plan.
Properties in the heart of city centres – often occupied 
by large retail, hospitality, or leisure operators, and 
businesses in professional services - play a vital role as 
major employers, anchors of their local communities 
and drivers of footfall. If these businesses falter, the 
ripple effect will be felt throughout the high street and 
beyond.  
We urge the government to adopt our proposals for 
reforming business rates to protect the high street, 
encourage investment and create a fairer, more 
sustainable system.

www.newcastlene1ltd.com

High Streets UK urges action to protect 
businesses and the economy

By Stephen Patterson, Chief Executive at NE1 Ltd

Death and taxes are memorably the only certainties in life.  
This month, taxes will be the number one concern for businesses  

as they face a maelstrom of increasing costs. 
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The new Procurement 
Act is good news  

for social businesses 
and society

The new act, follows the intentions of the 
Government to simplify the procurement 
process enabling voluntary, community 
and social enterprises (VCSE) along with 
local small businesses to bid competitively.

It’s been refreshing to hear the Government give 
recognition to the VCSE sector stating “they are more 
likely to generate diverse and thriving local economies, 
creating jobs and economic growth”.
Some of the positive changes ensure fair and just business 
practice such as the 30-day payment practice. Other changes 
within the act will hopefully reduce barriers for businesses 
and ensure maximum value for society going forward. The 
move supports sustainability and ethical growth.
Whilst the act is related to public procurement, it’s a 
significant opportunity for all businesses to reflect on their 
own procurement processes and the buying powers they 
hold. It’s legislation that can be adopted into the policies 
of any organisation to ensure the eco-system within and 
around your business has a positive contribution on the 
world, with the services delivered and beyond.
Our supply chains and partners significantly influence the 
change we can create and the impact we have on society, 
their values are our values too. For all the good you may be 
doing, your supply chain could be significantly damaging 
society and you are supporting them to do so. An impact 
lead procurement process is fundamental to protecting the 
ethos and credibility of our businesses.
Do your suppliers and partners align with your ethical 
values? Do they help you achieve your social goals?
If you want to win bids for public sector contracts, and stand 
out from your competitors then now is the time to create a 
change in your business, whether you’ve got ethical goals 
you haven’t put into action yet, or you’ve not considered 
ethical practice before, acting now is essential. 
The public sector spends on average over £350 billion 
annually on procurement. That’s £1 in every £3 of 
government spending. 

Imagine the difference that will be achieved if that £350 
billion is contracted to businesses that care, and positivity 
impacts our world!
But more importantly, it’s a revenue opportunity that is 
much needed in the social sector, with 180,000 organisations 
struggling to stay open, the opportunity to bid alongside 
more commercial operators will help sustain the sector.
This new policy sits alongside the Government’s Social 
Value Act, aligning itself with the ambition to ensure public 
money is spent in the best way possible and every business 
that benefits from public money is adding genuine positive 
impact back into society.
Ultimately, the Procurement Act ensures every £1 really 
matters. It ensures good business thrives.

www.kindcurrency.co.uk
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Empowering 
communities 

through ethical 
finance

Celebrating the legacy of  
MD Patricia Alexander.

As Shared Interest marks its 35th 
anniversary, the organisation prepares 
to bid farewell to Managing Director 
Patricia Alexander, who will retire later 
this year after nearly two decades of 
transformational leadership.
Since joining in 2006, Patricia has helped 
expand Shared Interest’s global impact, 
strengthen ethical investment, and support 
thousands of farmers and artisans in 
developing countries. With an MBA from 
Durham University she brought a strong 
blend of strategic insight and purpose-driven 
leadership.
Prior to joining Shared Interest, Patricia held 
a senior role at Saint-Gobain Quartz Group. 
However, her desire to create social impact 
led her towards ethical finance. “When the 
opportunity came up, I knew it was the right 
move. It was a chance to use my experience 
to make a real difference,” she said.
At that time, Shared Interest had just 
15 staff and slower decision-making 
processes. Today, thanks to improved 
governance, financial oversight, and digital 
transformation, the organisation operates 
more efficiently while staying true to its core 
values.

Shared Interest’s model is unique: supported 
by its members, it provides loans to farmers, 
artisan groups, and fair trade buyers in 
communities facing challenges such as 
climate change, corruption, conflict, and 
economic instability. These loans enable 
access to working capital, order pre-
financing, and essential equipment—offering 
people the chance to build sustainable 
livelihoods. Once repaid, the funds are 
reinvested into other communities in need.
Under Patricia’s leadership, Shared Interest 
opened regional offices in Kenya, Costa 
Rica, Peru, and Ghana, broadening its reach 
and deepening relationships with producer 
groups. Membership increased from 8,402 
in 2006 to 11,800 today, and share capital 
more than doubled—from £20 million to £52 
million. Lending also rose significantly, with 
82% of capital currently in use.
Patricia’s time at Shared Interest has not 
been without its challenges. She led the 
organisation through the 2007 financial 
crash, Brexit, and the COVID-19 pandemic. 
“The crash forced us to rethink our 
model—making lending income our main 
revenue stream. Brexit weakened the pound 
overnight, reducing our lending capacity. 
But careful financial management helped 
us stay on course. During COVID-19, we 
moved online within days and became the 
only social lender to introduce virtual due 
diligence, allowing us to continue lending 
when others paused. That adaptability kept 
us strong.”
Patricia also played a key role in growing 
the Shared Interest Foundation—the 
organisation’s charitable arm—providing 
training and capacity-building to help 
producers thrive. Under her leadership 
to date, the Foundation has delivered 51 
projects across 15 countries, reaching over 
13,000 individuals.

Witnessing the impact first hand has been 
one of her greatest career highlights. 
“In Rwanda, I met widows who had lost 
everything in the genocide. With our 
support, they rebuilt businesses, fed their 
families, and sent their children to school. 
In Kenya, a group of Maasai women turned 
their beadwork into a business, brought 
electricity to their village, and funded their 
daughters’ education. Some even returned to 
education themselves.”
She believes that access to finance is 
powerful, but must be paired with the right 
support. “People don’t want handouts. They 
want the dignity of providing for themselves. 
That’s what makes Shared Interest so 
special.”
Patricia credits Shared Interest’s strength to 
its members and team. “Our members put 
their money where their values are. Their 
patience and commitment have been vital to 
everything we’ve achieved.”
As Patricia prepares to step down, the 
future looks bright. Kerrey Baker—who has 
been with Shared Interest for 14 years—will 
take on the role of MD. With a background 
in marketing, finance, and the non-profit 
sector, she shares the organisation’s deep 
commitment to empowering communities.
Patricia’s legacy is one of resilience, 
compassion, and lasting impact—shaping 
Shared Interest into a trusted force for 
ethical finance.

To find out how you can support Shared 
Interest by investing in a fairer world, visit: 
www.shared-interest.com

Patricia Alexander



Keeping up with 
the changes

Business owners are being 
kept on their toes this year 
with all of the employment 
legislation now being 
implemented and in  

the pipeline!

In April, as well as the increases to 
National Living Wage, Employer National 
Insurance and statutory payments, the 
introduction of Neonatal Leave means 
that new parents whose child has to 
have neonatal care can take up to 12 
weeks’ leave to help them through this 
distressing time. If eligible, parents will 
also be eligible for Statutory Neonatal Pay.
There are always regular changes to 
employment law but the Employment 
Rights Bill is the most significant overhaul 
in a long time! 
Following the conclusion of government 
consultations, a number of amendments 
have been proposed to the Bill. These 
changes could affect your business in 
various ways, including the need for 
additional budgeting and changes to 
policies and procedures. 
The proposed changes to how zero-hour 
contracts work – which includes the 
offer of guaranteed hours at the end of a 

reference period, the right to reasonable 
notice of changes in shifts and the right to 
payment for cancelled or curtailed shifts 
– is to be extended to agency workers. The 
government has confirmed it will table this 
amendment to include a framework for the 
extension of these measures, however how 
they will work is as yet unclear. This follows 
a consultation on the implementation 
of the ban on ‘exploitative’ zero-hour 
contracts. It has also been confirmed that 
the responsibility to offer guaranteed hours 
to qualifying agency workers will fall on the 
end hirer. 
One change that will not be implemented 
is the ‘right to switch off’, which the 
government has dropped from its plans. 
The right to switch off would have 
prohibited businesses from contacting 
employees outside of their standard 
working hours. Whilst the government 
have not ruled it out in the future, it will not 
be included in this initial Bill. 
An amendment that is being carried 
through is the expansion of two weeks’ 
parental bereavement leave to couples 
who suffer a miscarriage before 24 weeks. 
This is already in place for miscarriages 
that occur after 24 weeks gestation, 
however this amendment would apply 
the right to leave for the entire pregnancy 
period. Though this is something many 
organisations already offer, it will now 
become compulsory. 
Various changes to the legislative 
frameworks in which trade unions operate 
have been proposed in these amendments. 
This includes lowering the notice period 
for staging action, giving the government 

power to lower the threshold at which 
employees can ballot for union recognition 
and increasing the length of time before 
a mandate for industrial action expires. 
Overall, these changes will make it easier 
for employees to join unions, to organise 
and to take part in industrial action. 
The government had already announced 
that statutory sick pay will become 
available to employees from day one and 
had previously indicated that they wished 
to make this available to those on the 
lowest pay. They have now suggested that 
low paid employees should receive either 
80% of their average weekly earnings or the 
current rate of SSP – whichever is lowest. 
The government is also proposing changes 
to the protective Awards for failure to 
consult during collective redundancies 
and as a way of penalising companies that 
engage in the ‘fire and rehire’ practice. 
They have doubled the maximum period 
of the protective award from 90 days to 
180. The protective award is pay due to any 
employee who has been affected, and it 
must be full pay. Collective redundancies 
are for more than 20 people, and additional 
rules apply including a 30-day consultation 
period and Government form to complete. 
We will always be available to help business 
owners with this.
If you require any help with any of the 
above changes, The HR Dept is here to 
help.

Alison Schreiber, HR Dept – Durham & 
Newcastle South. Call 01325 526 036 or 
email: alison.schreiber@hrdept.co.uk
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Let’s talk about something 
that, while not the cheeriest 
of subjects, is incredibly 
important: Lasting Powers  

of Attorney (LPAs). 

These crucial legal documents allow you 
to appoint people you trust (Attorneys) to 
make decisions on your behalf if you find 
yourself unable to do so due to illness, 
injury, or age related conditions. 
We at Brenda Beveridge Wills and Trusts 
understand that contemplating these 
scenarios can feel daunting, but setting 
up LPAs offers invaluable peace of mind 
for you and your loved ones, ensuring that 
your affairs will be managed by people you 
know and trust.
We strongly believe that in an ideal world, 
everyone over the age of 18 should have 
LPAs in place, as none of us know if we’re 
going to have an accident or illness that will 
incapacitate us, even on a temporary basis.
Imagine this: without LPAs in place, if 
you were to lose your mental capacity, 
your family would have to go through 
the lengthy and often stressful process 
of applying to the Court of Protection to 
appoint a Deputy to manage your finances. 
Not only can this be time-consuming 
and expensive, but it also adds emotional 
strain during an already difficult time. 
However, with LPAs in place, your trusted 
Attorneys step straight in, making the 
whole experience smoother for everyone 
involved.
There are two types of LPA to consider: 

one for financial decisions and another 
for Health and Welfare. A Financial LPA 
grants your Attorneys the authority to 
manage your bank accounts, pay bills, and 
make decisions about your property and 
investments. This can be a real lifesaver if, 
say, you’re in hospital and need someone 
to handle your finances. Without it, your 
family could face significant hurdles in 
accessing your accounts or covering your 
expenses. These can also be used with your 
permission while you still have capacity, 
you could be abroad and need a financial 
situation sorted while you’re away.
On the other hand, the Health and Welfare 
LPA covers decisions related to your 
medical treatment, care, and personal 
living arrangements. This document 
becomes vital if you’re unable to express 
your wishes due to illness or injury. The 
Attorneys you choose can ensure that 
your care is in accordance with your 
preferences—whether that means staying 
at home with carers or moving to a care 
facility. Without LPAs, decisions may fall 
to doctors and social services, which could 
lead to family disagreements.
Setting up LPAs can also help prevent 
disputes among family members. If there’s 
disagreement about your care or finances, 
having LPAs gives legal power to your 
chosen Attorneys, removing the need for 
family members to battle it out in court. 
It respects your wishes and alleviates the 
emotional burden on your loved ones 
during an already challenging time.
There are also General Powers of Attorney 
(which not many people know about) that 
give your Attorneys the ability to manage 
your financial affairs while you have 
capacity.  These can be useful if you don’t 

have the time to put LPAs in place and are 
going on a long holiday, moving abroad, 
going into hospital or other situations 
where you might need someone to act on 
your behalf on a temporary basis.
The key difference between Lasting and 
General Powers of Attorney is that a 
General Power of Attorney is effective as 
long as you retain mental capacity, whereas 
LPAs continue to be valid even if you later 
lose mental capacity. General Powers of 
Attorney do not need to be registered, so 
they can be put in place quickly.
It’s wise to act early and establish LPAs 
while you still have mental capacity. Once 
conditions like dementia progress, it may 
be too late to create one. The registration 
process for LPAs typically takes about 8 to 
12 weeks, so it’s best to prepare ahead of 
time. At Brenda Beveridge Wills and Trusts, 
we offer free, no-obligation consultations to 
help you understand how to create LPAs to 
suit your individual requirements.
Lasting Powers of Attorney are an essential 
part of planning for the future. They 
provide peace of mind, ensuring that your 
financial and healthcare decisions are 
made by people you trust if you can no 
longer manage them yourself. At Brenda 
Beveridge Wills and Trusts, we’re here to 
guide you through the process of setting up 
LPAs, offering tailored advice to meet your 
individual needs.
Take control of your future today by setting 
up your LPAs and ensuring your wishes are 
respected.

For more information, please get in touch 
with us at www.brendabeveridge.co.uk or 
call us on 07485 619415.

Understanding Lasting Powers of Attorney:  
A vital step for your future
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As a business coach, I’ve witnessed first-
hand how a strong value proposition can 
transform a business. 
A value proposition transcends a mere 
marketing slogan; it’s a clear articulation 

of the unique benefits a company offers. It 
describes how a product or service solves 
specific problems, enhances situations, 
or satisfies needs better than competitors 
can. This clarity is not just important for 
external communications—it also provides 
internal direction, aligning the entire team 
around the core values and objectives of 
the business.
Working with Chris Carroll at MGC Agency 
highlighted the importance of this. We 
redefined MGC’s value proposition to align 
more closely with the evolving needs of 
the market and their clients, shifting the 
company from transactional operations to 
a relationship-driven approach.
The challenge was to evolve from 
merely creating websites to offering 
comprehensive solutions like fixing historic 
problems, maintenance packages and 
developing new apps and software. The 
revised value proposition centered on 
this transformation, emphasizing their 
capability to deliver ongoing value rather 
than one-off services.
Crafting an effective value proposition 
involves deep reflection and strategic 
thinking. Businesses need to answer 
critical questions:

1.  What pain do we solve? Identifying the 
specific challenges your customers face.

2.  What is the ideal solution? Describing 
the optimal outcome for your customers.

3.  Why are we the ideal provider? 
Highlighting what sets your offering 
apart from the competition.

As always, these three questions appear 
to be simple. However, the devil is always 
in the details, and answering all three will 
truly define the success of your business.

Your value proposition should be 
embedded into every aspect of your 
business—from how you communicate 
on your website to how you interact with 
clients and train your staff. It should guide 
decision-making and help maintain focus 
on delivering consistent value, thereby 
building trust and loyalty.

The journey with MGC Agency is a 
testament to the power of a well-crafted 
value proposition. It not only sparked 
significant growth but also redefined their 
market presence, underscoring the crucial 
role of strategic clarity in achieving long-
term success and customer satisfaction.

Kinnery.co.uk

The importance of a value proposition for your business

Ian Kinnery

Unlocking business 
potential with Ian Kinnery
Q&A with Jarrett Palmer, Head of Global 
Operations Procurement, Astra Zeneca

Why did you decide to work with Ian Kinnery?
Back in 2011 I was at a pivotal moment in my career. I had been 
promoted and suddenly faced the challenge of leading a team that 
had once seen me as a peer. My HR director introduced me to Ian, 
recognising a mismatch with my previous coach. From our first 
meeting, Ian’s approach resonated with me, especially his ability 
to relate leadership in business to sports strategies, which made a 
significant impact on me.

What were some of the initial challenges you faced in your 
leadership role, and how did Ian assist you?
Ian was instrumental in shifting my perspective from being task-
oriented to focusing on strategic leadership. He pointed out that I 
was trying to do everything myself, which was a game-changer for 
me. He guided me in delegating effectively and using my leadership 
team to their full potential.

How has your leadership style changed since working  
with Ian?
Ian has transformed me from a hands-on manager to a strategic 
leader. This change was not just about business growth but also 
about personal development. Ian encouraged a leadership style 
that emphasised clear vision and purpose, which has enhanced 
our operational effectiveness and helped us scale our business 
operations more efficiently.

How has Ian’s coaching influenced your approach to work-
life balance?
Ian’s coaching transcended traditional business mentoring. He 
emphasised the importance of work-life balance and helped me 
realise the necessity of taking time for personal growth and well-
being. This approach not only improved my productivity but also 
my overall job satisfaction and health.

For those considering a business coach, what advice would 
you offer based on your experience with Ian?
Engaging with a coach like Ian can be transformative. It’s crucial 
to be open and committed to the process, as the real value 
comes from applying the learning and embracing change. Ian’s 
mentorship offers a blend of challenge and support, pushing for 
growth while providing the necessary tools to achieve it.

Ready to grow your business? Visit Kinnery.co.uk or contact  
ian@kinnery.co.uk to schedule a conversation.

Jarrett Palmer



In workplaces across the 
North East and beyond, 
we see a familiar scenario 
unfold time and again: high-
performing employees are 
promoted into management 

roles with little to no 
leadership training.

While these individuals excelled in 
their previous positions, stepping 
into management brings an entirely 
different set of challenges - decision-
making, performance management, 
team motivation, conflict resolution, and 
strategic thinking.
This is the reality of the “accidental 
manager”: someone thrust into leadership 
without the preparation or support needed 
to succeed. The problem is widespread, and 
the consequences can be severe, not just 
for the individual but for the teams they 
manage and the businesses they serve.
According to recent research from 
the Chartered Management Institute (CMI), 
a staggering 82% of UK managers have 
never received formal leadership training. 
This lack of preparation results in avoidable 
workplace challenges, from disengaged 
employees to high staff turnover.
CMI’s report, Rigid, Reluctant, 
Demoralising – Accidental Managers at 
Work, highlights that nearly one in three 
employees has left a job due to poor 
management. When leaders lack the 
skills to inspire and engage, businesses 
suffer. Poor leadership leads to decreased 
productivity, low morale, and a culture of 
stress and uncertainty.

But the consequences of untrained 
managers extend far beyond just day-to-day 
frustrations. A study by Unmind’s Closing 
the Leadership Skills Gap Report revealed 
that:
  39% of employees believe their 
managers lack the necessary training to 
lead effectively.

  58% feel their managers would benefit 
from further education and leadership 
development.

When businesses fail to invest in leadership 
development, they risk:
  High employee turnover – poor 
leadership is a key driver of staff 
resignations.

  Ineffective managers create toxic 
workplaces, reducing both team 
engagement and their own motivation.

  Lower productivity – without strong 
leadership, teams struggle to perform 
efficiently.

  Missed business opportunities – a lack 
of leadership skills prevents managers 
from driving strategic growth.

For businesses in the North East - where 
industries such as manufacturing, 
technology, and professional services are 
rapidly evolving - the ability to cultivate 
strong leadership is more critical than ever. 
At People Spark Solutions, we firmly believe 
that effective leadership isn’t an innate 
talent - it’s a skill that can be developed. 
As Viccy Arnold, Head of Organisation 
Development, explains: “Leadership 
isn't just about technical expertise or 
seniority - it’s about developing the 
confidence and capability to bring people 
together, communicate effectively, and 
create the right environment for success. 
Organisations that invest in leadership 
development see stronger engagement, 

better collaboration, and more resilient 
teams.”
One of the most effective ways to develop 
leaders is by fostering a strong community 
of leadership within an organisation. 
Purposeful leadership development is 
proving successful in creating peer-to-peer 
support networks, where managers can 
learn from each other, share challenges, 
and develop solutions together. This 
collaborative approach fosters a culture 
of continuous improvement, helping 
organisations create leaders who inspire, 
engage, and drive real results.
We specialise in leadership development, 
psychometrics, facilitation, and coaching, 
helping businesses build confident, capable 
managers who lead with impact. 
Our tailored programmes equip leaders 
with:
  Essential leadership skills – from 
communication to conflict resolution, we 
ensure managers have the practical tools 
they need.

  Emotional intelligence and self-
awareness – helping leaders understand 
their impact on others and develop 
stronger relationships.

  Change management and resilience – 
preparing managers to navigate 
challenges and drive strategic change.

  Peer-to-peer leadership communities 
– creating internal networks where 
managers can support and learn from 
each other.

Are You Doing Enough to Support Your 
Managers? - To discuss your management 
and leadership development needs, 
contact Scott at  
scott@peoplesparksolutions.co.uk

Are you doing enough to support your accidental managers?
B U S I N E S S
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One size no 
longer fits all

Bryony Gibson, Director of 
Bryony Gibson Consulting, 
shares her thoughts on the 
evolving role of recruitment 
and retention when your 
organisation has multiple 
generations of talent.

Your recruitment strategy plays a 
crucial role in shaping organisational 
culture, performance, and success. From 
communication and benefits to learning 
styles and career progression, if you 
believe people are your greatest asset, 
understanding what engages them as 
individuals and tailoring your approach will 
improve your ability to attract and retain top 
talent at all levels.
This is particularly true in the modern 
workplace, where teams often span multiple 
generations. What inspires one individual 
may not resonate with another, making a 
one-size-fits-all approach ineffective.

GENERATION X (Born 1965-1980)
Communication
Generation X typically prefer clear, direct 
communication via email or phone. They 
value autonomy and efficiency and frown 
upon unnecessary meetings. To keep them 
engaged, avoid over-communication and 
ensure that messaging is clear, concise, 
focused and relevant.

Benefits
Financial security, healthcare, and work-
life balance are key motivators for Gen X. 
Offering competitive salaries, robust pension 
schemes, comprehensive health insurance, 
and clear career progression will appeal 
most to this group.

Training and Development
Gen X prefers structured learning, such 
as workshops, classroom training, and 
leadership development programs. They 
respond well to practical, career-oriented 
training that supports career progression.

Recruitment
When attracting Gen X candidates, 
emphasise job security, career progression 
and pathways, and stability. Highlight the 

long-term vision of the company, and how 
their role can grow within it to appeal to this 
generation.

GENERATION Y (Born 1981-1996)
Communication
Also known as ‘Millennials’, these workers 
lean into instant messaging, video calls, and 
collaborative digital platforms like Slack 
or Microsoft Teams. Transparency and 
regular feedback are key drivers of their 
engagement.

Benefits
Flexible working arrangements, purpose-
driven work, and growth opportunities 
motivate Millennials. They appreciate 
remote working options, wellness programs, 
personal development budgets, and student 
loan assistance.

Training and Development
Gen Y enjoys self-paced, online learning. 
They respond well to mentorship and 
coaching, skill-based certifications, and 
access to digital learning platforms like 
LinkedIn Learning.

Recruitment
To attract Millennial talent, focus on 
employer branding. Showcase company 
culture, values, and opportunities to grow. 
Millennials want to work for companies that 
have a positive purpose. And one that aligns 
with their values.

GENERATION Z (Born 1997-2012)
Communication
Gen Z prefers fast, visual communication, 
such as short video clips, social media style 
tutorials, and real-time messaging apps 

like Telegram. Lengthy emails and formal 
meetings can disengage them, unlike 
interactive platforms.

Benefits
Putting high importance on mental health 
support and wellbeing programmes, salary 
transparency, and personalised benefits, Gen 
Z values authenticity and inclusivity in the 
workplace.

Training and Development
Interactive, gamified learning and short 
microlearning platforms connect with Gen 
Z best. They want fast, mobile-friendly, 
practical knowledge delivered in a digestible 
and engaging format.

Recruitment
Gen Z talent is drawn to companies 
that demonstrate authenticity, social 
responsibility, and diversity. Recruitment 
strategies should include strong, engaging 
social media content and a fast, streamlined, 
digital hiring process.

The Key to Success
While the focus of recruitment and retention 
remains the same, how it is executed needs 
to evolve if you want to meet the needs of a 
multi-generational workforce. 
Adopting tailored communication styles, 
benefits packages, and development 
strategies will help you create an 
environment where every employee feels 
supported and motivated. By recognising 
generational differences and adapting your 
recruitment strategy accordingly, you will 
attract top talent and cultivate a high-
performing and loyal workforce.

Jobs. Advice. Expertise.

Bryony Gibson
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North East Procurement 
Organisation strengthens 

team with dual 
appointments

North East-based procurement organisation, 
NEPO, has bolstered its team with two 
personnel appointments as the business 
looks to extend its offering in 2025. 
The move will see Kaye Wallace assuming 
the post of Partnership Specialist and 
Brett Sharkey joining as Organisational 
Development Specialist, as the team looks to 
support its members and drive innovation 
within the public sector.
In her role, Kaye will support the drive for 
significant framework performance, nurture 
pivotal external partnerships, and work across 
the portfolio to maximise support and further 
embed NEPO in the industry. Kaye joins 
NEPO with extensive expertise in partnership 
development from her time working in 
the pharmaceutical sector. Brett will work 
alongside Kaye and the wider NEPO team 
to implement a programme of development 
initiatives to reinforce the organisation’s vision 
of providing progressive sector-wide solutions.
The ambition of the NEPO senior management 
team to position the organisation as a national 
leader in procurement has led to an expanded 
role for its Organisational Development 
Specialist. Brett, a new hire to the team, will 
support apprentices while also facilitating 
training and skills development plans at all 
levels within the business with the aim of 
harnessing technology and innovation to 
deliver pioneering procurement solutions.
Nicola Shelley, Managing Director at NEPO, 
said: “We are delighted to be able to announce 
this dual appointment as we work towards 
our ambitious plans for 2025. Our aim is to 
position NEPO on a national stage, providing 
the best opportunities for our members.”

New appointment for 
Port of Tyne

The Port of Tyne is taking another 
bold step towards shaping the future 
of maritime by strengthening its 
2050 Maritime Innovation Hub with 
the appointment of Elaine Scott as 
Innovation Partnerships Manager. 
This announcement underscores the 
Hub’s commitment to developing the 
skills, partnerships, and technologies 
that will drive sustainable growth and 
innovation in the maritime sector, both 
regionally and nationally.
Elaine brings a wealth of experience 
from her time at Space North 
East England, where she led the 
development of the region’s Space 
sector with support from Business 
Durham, the UK Space Agency, and 
local Universities.
The North East has seen significant 
investments to increase the facilities 
and skills development, and businesses 
thriving in the sector. Now, she will 
focus on the skills and innovations 
needed to future-proof the maritime 
industry.
In this newly created role for the 2050 
Maritime Innovation Hub, Elaine 
will build and nurture strategic 
relationships with external partners 
across industry, academia, and 
government to help businesses and 
start-ups to accelerate their ideas into 
commercial success. To deliver this, 
she will also be looking at growing the 
networks and capabilities at the Hub 
and the Port of Tyne to provide the 
testbeds and support these companies 
need over the coming years.

Bilclough takes grid  
and operations director 
role at Sunderland’s 
OnPath Energy

Leading renewable energy developer 
OnPath Energy has strengthened its senior 
management team with the appointment 
of Andy Bilclough as its new grid and 
operations director.
Andy brings almost 30 years’ energy 
industry experience to his new role, in 
which he is responsible for managing the 
firm’s health and safety, operational and 
grid teams and contributing to OnPath’s 
wider business growth strategy.
He began his career as an apprentice 
linesman with National Grid and spent 12 
years working his way through different 
positions within the business before taking 
on a project manager role.
He then moved to Northern Powergrid 
to head up its £50m overhead powerline 
capital investment programme before 
becoming its head of connections delivery.
Andy Bilclough says: “Being responsible 
for the 24/7 operation of essential power 
infrastructure has given me a huge amount 
of experience, knowledge and insight that is 
directly relevant to the role I’m now playing 
at OnPath.
“Moving to the energy generation side of 
the power industry for the first time gives 
me a fantastic opportunity to continue 
learning while also using my knowledge 
and network help secure the best grid 
connections for OnPath’s growing project 
portfolio.
“When OnPath first approached me, I had 
a really positive gut feeling about the role 
that was on offer and it’s proved to be an 
accurate one.



Horizon Works is to develop a branding, 
messaging and a comprehensive digital 
toolkit. Bradley O’Mahoney will deliver 
a communications and stakeholder 
engagement campaign, with ROAR Digital 
Marketing delivering a strategic multi-
channel online campaign to generate 
online awareness and engagement. All 
three companies are members of the 
NEAA.

The toolkit will extend beyond this 
pilot, being used in schools, colleges 
and community outreach to raise the 
attractiveness of the automotive sector 
and promote career pathways in advanced 
manufacturing.

The project, funded by the UK Shared 
Prosperity Fund (UK SPF), has an initial 
aim of getting unemployed or NEET (Not in 
Education, Employment or Training) South 

Tyneside locals into entry-level automotive 
jobs to address significant worker 
shortages. It will also support a further 
cohort to access a vocational skills pathway 
leading to employment in advanced 
manufacturing. The innovative approach 
seeks to be self-sustaining and support 
best-practice pathways in other sectors, 
including construction and health.
It will create opportunities for a diverse 
range of local residents, including women 
and those with Special Educational Needs 
(SEN). Participants will receive practical 
resources, confidence-building support 
and clear pathways into employment. The 
initiative focuses on overcoming barriers 
such as low self-esteem and a lack of work 
experience, empowering individuals to see 
their potential and take the next step into 
the workforce, as well as showcasing career 
pathways and success.

Unemployment and economic inactivity 
are acute issues in South Tyneside, 
disproportionately impacting residents 
and constraining the local economy. The 
unemployment rate is the highest in the 
North East, with some wards experiencing 
rates twice the regional average. 
Over 20% of local households are workless 
and around 14% of 17-year-olds in South 
Tyneside are NEET. A quarter of the 
working-age population is economically 
inactive, with 40% attributed to long-term 
health conditions, the highest level of core 
or work-limiting disability in the North East 
(34%) and the lowest proportion of disabled 
people in employment (39%) – increasingly 
impacting the future workforce.
Paul Butler, CEO of the North East 
Automotive Alliance, said: “We believe this 
is the start of a much wider initiative aimed 
at raising sector attractiveness and the 
variety of roles available in the sector. 
“The pilot is a vital step towards filling 
the many unfilled roles in the region’s 
automotive sector. At the same time, it 
provides long-term unemployed residents 
with the support they need to gain 
meaningful employment. By focusing 
on inclusivity, confidence-building and 
support, the programme offers a unique 
opportunity to succeed in a sector that 
needs workers and can offer a life-long 
career.”

northeastautomotivealliance.com
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Trio of agencies collaborate to assist 
long-term unemployed 

The North East Automotive Alliance (NEAA) is working  
with a trio of marketing, communications and digital 
agencies to deliver a pilot campaign to assist long-term, 

unemployed residents in South Tyneside, secure entry-level 
roles and raise the sector attractiveness of the advanced 

manufacturing industry.

Laura Gage (foreground) marketing and PR manager,  
North East Automotive Alliance, with (left to right) Sarah 

O’Mahoney, Michael Knowles and Samantha Vassallo



But as a business grows - taking on more clients, hiring new 
team members, introducing new services or products - the 
simplicity of decision-making starts to erode. The structure 
that once enabled quick progress can begin to create 
friction. 
More people need input, more layers are added, and 
suddenly, what used to take minutes now takes days. Business 
owners find themselves stuck in a cycle of approvals, 
constantly answering questions, and being pulled into 
decisions that don’t really need their input. What once felt like 
control now feels more like firefighting.

Understanding the Emergence of Decision Bottlenecks
Decision bottlenecks rarely appear overnight. They develop 
gradually and often without much notice. In the early stages, 
the founder-led model makes sense - quick decisions, full 
oversight, and a hands-on approach. But what worked when 
the team was five people doesn’t scale when the team is fifty.
Often, the issue stems from a lack of clarity around who 
is responsible for making which decisions. When no one 
knows where authority begins and ends, people naturally 
look upward for approval. Team members second-guess 
their choices - not because they don’t know what to do, but 
because they’re unsure whether they’re allowed to do it. This 
hesitation leads to delays, duplicated efforts, and growing 
frustration.
These bottlenecks often arise from:
  Unclear ownership: Without defined accountability, 
decisions stall as people wait for others to take the lead.

  Lack of process: Teams have no consistent method to 
evaluate options or move decisions forward.

  Cultural dependency on leadership: If the team is used to 
running everything past the founder, it becomes ingrained 
to always seek sign-off.

The Hidden Costs of Centralised Decision-Making
The consequences of this centralisation go far beyond a few 
delays. It affects every part of the business.
Projects lose momentum. Clients get frustrated with 
slow responses. Teams become demotivated, feeling their 
input isn’t trusted. Innovation suffers because no one feels 
confident enough to take initiative. Meanwhile, the owner - 
who should be focused on strategy - is bogged down in day-to-
day decisions others could handle.
Over time, this creates a fragile business model. One that 
relies too heavily on a few people and lacks the resilience to 
scale. Growth becomes exhausting instead of exciting, and 
opportunities are missed because the business can’t move fast 
enough.

Strategies to Alleviate Decision-Making Bottlenecks
The good news is that this challenge is solvable. Shifting away 
from centralised decision-making doesn’t mean letting go 
of control - it means creating a business that can function 
smoothly without everything going through you.
Here are some practical ways to begin:
1. Define Roles and Responsibilities
Make sure everyone knows what they’re responsible for and 
what they have authority to decide. Clarity builds confidence 
and reduces the need for constant sign-offs.
2. Introduce Simple Decision-Making Frameworks
Provide your team with a consistent way to assess problems 
and make decisions. Even a basic structure - defining the 
issue, exploring options, agreeing on a solution - helps people 
act faster and with more confidence.
3. Promote a Culture of Empowerment
Encourage your team to take initiative within their roles. 
Let them know it’s okay to make decisions, even if they 
occasionally get it wrong. Mistakes are part of growth and 
improvement.
4. Leverage Technology to Streamline Information Flow
Use tools that give people access to the data and updates 
they need. Workflow systems, project platforms, and 
communication tools help reduce back-and-forth and speed 
up decisions.

The Benefits of Decentralised Decision-Making
When you reduce decision bottlenecks and empower your 
team, the results are immediate and long-lasting. Projects 
move faster. Client satisfaction improves. Leaders can focus 
on growth rather than approvals.
You’ll see greater team engagement, better use of talent, and a 
culture where people take ownership. Most importantly, your 
business becomes more resilient and better equipped to grow 
without relying solely on you.

Ready to step away from every decision?  
We’d love to talk
At Simplified Operations, we work with business owners to 
break decision making bottlenecks and build self-sufficient 
teams. If you’re ready to stop being the default decision-
maker and start building a more resilient operation, get in 
touch and let us share how we can support your journey.

www.simplifiedoperations.co.uk

B U S I N E S S

118   April 2025	 Northern Insight

Escaping the Decision Trap:  
Removing Decision-Making Bottlenecks in SMEs

In the early days of running a business, decision-making often feels easy.  
With a small team - often just the founders or a few trusted individuals -  
everyone has their finger on the pulse. Decisions are made quickly, action  

is taken swiftly, and the business remains agile and responsive.
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...The goal 
isn’t to take 
leadership 
out of the 
equation...

Helen Butler
Managing Director - Simplified Operations
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Talented mum 
to deliver sales 

summit after first 
successful year

Success for Cheryl 
Spears comes despite 

twin daughter’s complex 
healthcare needs.

A talented mum is set to turnover 
£250,000 in her first full year of business, 
after putting her self-employment plans 
on hold while caring for one of her 
severely ill twin girls.
Cheryl Spears, the award-winning owner of 
Stockton-based Spear-heads sales support 
and training consultancy, immediately had 
a full order book when she told her 18,000+ 
LinkedIn connections she was launching 
her own business.
So, in September 2023, she made the leap 
into self-employment with confidence.
However, just two months later, she was 
devasted when the pacemaker one of her 
twin girls has failed - and she had to put 
most of her new business plans on hold 
as little Mia recovered from life-saving 
surgery at The Freeman Hospital.
Cheryl, current holder of the Tees 
Businesswomen Awards ‘Best Newcomer’ 
title and ‘Best New Sole Trader’ from 
November’s Best New Tees Business 
Awards, said: “I was able to keep the 
business ticking over to a small extent and 
most of my clients were really supportive.
“So, when I relaunched properly in 
March 2024 once Mia’s health had made a 
significant improvement, my order book 
was full again within a week.”
Cheryl’s expertise as a sales professional is 
so sought after, that she was immediately 
able to take on six freelance sales 
professionals to support her with the new 
influx of clients.
Now, she is able to demonstrate a healthy 
six-figure turnover, as well as continuing 
to take on more and more staff to help her 
with her many clients, while she provides 
one-to-one coaching and group training in 
all things sales.

“It sounds impressive, but the figures don’t 
mean a great deal to me – I just want to 
provide a good life for my family and be 
a positive role model for my daughters,” 
Cheryl says. 
“At the moment, as well as life with my 
husband and twin girls outside of work, 
I’m focused on putting on a sales summit 
in July, where I will share some of my tips, 
tricks and techniques - and I will have guest 
speakers and panellists also offering advice. 
“I strongly believe in businesses in the 
Teesside area helping each other out, 
sharing ideas and collaborating - and that’s 
why I have come up with this event.”
Cheryl believes sales is one of the toughest 
areas of being your own boss - and 
something which is still feared and dreaded 
by many entrepreneurs.
However, she strongly believes it needn’t be 
like that. 
She says: “People involved in sales, 
especially business to business sales, are 
basically helping other professionals to 
overcome their pain points.
“If everybody viewed their business as 

offering expertise which helps another 
business to function better in a specific 
area, then they would find it easier to sell 
that expertise.
“However, a lot of highly successful and 
useful businesses are still too shy or modest 
to reach out to the businesses they think 
they could help and want to work with – 
that’s where I come in.”
Cheryl’s sales summit will take place 
at Hardwick Hall on July 9, with early 
bird tickets now available at £70 instead 
of £90, which includes two meals plus 
refreshments. Both prices are inclusive of 
VAT.
Cheryl is on the lookout for a headline 
sponsor for the summit and is open 
to collaborating with other sales and 
marketing professionals.
A wide range of sponsorship opportunities 
and exhibition stands are available.

For more information, including 
sponsorship opportunities, contact Cheryl 
by email at Hi@Spear-heads.co.uk or drop 
her a DM on LinkedIn at www.linkedin.
com/in/cheryl-spear

Cheryl with husband Stuart and  
Twins Fay left and Mia, right



 To find out more simply pop Cheryl a DM on Linkedin
or email: hi@spear-heads.co.uk 

Sales Summit
BREAKFAST PASTRIES • 2-COURSE BUFFET LUNCH

JULY 9TH 2025 | HARDWICK HALL HOTEL

Telesales

What will be covered?
why it’s still the
best technique

Sales Through Linkedin
Social Selling Tips
Selling Through PR
Managing Difficult
Conversations in Sales
How to Network
Effectively

15 minute speaker slot

Headline Sponsorship

Full page in programme
5 summit tickets
Cheryl Spears social media coverage

Expo Stand £200

£800

£350

£300

Sponsorship

Tea & Coffee
Sponsorship

Programme
Sponsorship

4 x Merchandise
Sponsorship
Opportunities
all delegates will recieve tote bags on arrival

*All sponsorships include 2 summit tickets

£1,000

SUMMIT TICKETS

BEFORE THE END OF APRIL 2025
EARLY BIRD £70

AFTER 30th APRIL 2025
STANDARD £90
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Martin Connelly



“Considering we have a brilliant sales team 
and a determined approach to growth,” 
explains Martin, “We’re not that salesy.”
“There’s no aggressive prospecting or chasing. 
We just keep an eye on product quality, software 
development and results. Then tell our story as we 
go. Storytelling is a big part of what makes us tick.” 
In the beginning, UltramapGlobal was just Ultramap. 
They had one client, one problem to solve, and one 
software solution with which to solve it. Sixteen 
years later and UltramapGlobal’s flagship software – 
AssetMonitor – is the world’s most used subsea asset 
monitoring software.
And as each year passes, Martin and the team 
continue to storytell how the business has grown 
from client number one – to world number one.

Think Like a Publisher. Not Like a Marketer.
When it comes to telling the UltramapGlobal story, 
Martin and his team think differently to the rest at a 
fundamental level. They think like a publisher. Not 
like a marketer.
This means there’s a real focus on producing 
enjoyable, palatable copy and content that people 
actually want to read. Because whilst a marketer 
might be thinking about selling and persuading, 
a publisher is thinking about building a loyal and 
genuinely interested readership. This holds on to the 
‘not yets’ until they're ready to buy.
“We write about our business about six times each 
month. And we publish what we write on LinkedIn, 
at our website blog, and in our newsletter.
“Pretty much the same content goes out on each 
channel, because nobody reads everything. The 
newsletter goes to a few hundred people, and almost 
half of people open and read it. Which is pretty good.
“Because we think like a publisher, most of our 
stories are – broadly – about the global marine 

industry, and what we think people in the global 
marine industry actually want to read. So we’re just 
as likely to write about a wonderful coastal whisky 
distillery, or the latest onboard compass for sailing 
hobbyists, as we are about how we’re doing here at 
UltramapGlobal. That way, we’re interesting. Who 
wants to sit next to someone at a dinner table that 
only talks about themselves? And who wants to read 
yet another newsletter that talks only about the 
business that sends it?”

Annual Storytelling Themes
Here are the storytelling themes that UltramapGlobal 
has focussed on for the last four years...
2022 – Surety. A one-word theme. Bolstered by  
the line, ‘Some think they’re protected. Others –  
they know.’

2023 – Better Informed Means Better Protected. 
This line allowed us to talk about the connection 
between more clients, more data and more 
protection.

2024 – Insights. Infrastructure. Interpretation. 
This was the year of investment – in how we 
interrogate information, robustness of infrastructure, 
and the useful application of data.

2025 – From Client Number One. To World Number 
One. A zoomed-out narrative of how UltramapGlobal 
has become the global frontrunner.

See www.ultramapglobal.com for more.
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THE ULTRAMAPGLOBAL SERIES
Over 16 years, Newcastle based UltramapGlobal has grown from  
Customer Number One, to World Number One. In each issue of  
Northern Insight, Co-Founder Martin Connelly focuses on one  

area that’s been important along the way.

This issue: STORYTELLING



Navigating 
redundancies 

in small 
businesses: A 

practical guide
By Kathryn Rodgers, face2faceHR

Redundancies are never an 
easy topic, and for small 

business owners, they can be 
particularly challenging. 

Unlike large corporations with HR teams 
to manage the process, small businesses 
often have to handle redundancies with 
fewer resources—while also considering 
the personal impact on valued employees.
With the pending increase to employers’ 
National Insurance contributions and 
ongoing economic uncertainty, many 
business owners in the North East are 
reviewing their staffing needs. If you’re 
facing the difficult decision of making 
redundancies, it’s essential to approach 
the process fairly, legally, and with 
compassion. Here’s how to manage 
redundancies effectively while supporting 
both your business and your employees.

Understanding Redundancy in  
a Small Business
Redundancy isn’t about individual 
performance—it occurs when a job role is 
no longer required due to business closure, 
workplace changes, or a reduced need for 
certain roles. Being clear on this distinction 
helps ensure a fair and legally compliant 
process.
In small businesses, every team member 
plays a key role, so reducing staff can feel 
personal. However, handling redundancies 
professionally and empathetically can 
help maintain morale and protect your 
business’s reputation.

A Fair and Transparent  
Selection Process
If you need to reduce roles rather than 
closing your business entirely, selecting 
employees for redundancy must be 
based on fair, objective criteria. Common 
approaches include:
  Skills and experience – Who has the 
expertise that will be most needed in the 
business moving forward?

  Performance records – Using 
documented evidence rather than 
subjective opinions.

  Attendance records – But be careful to 
exclude absences related to maternity, 
disability, or other protected reasons.

Avoid using “Last In, First Out” as the 
sole method, as this could be seen as 
discriminatory. Instead, a balanced, well-
documented approach ensures fairness and 
reduces the risk of legal claims.

Consultation:  
Open Communication is Key
Even when dealing with just one 
redundancy, UK employment law requires 
a fair consultation process. This means 
discussing the redundancy with the 
affected employee before making a final 
decision.
A good consultation process includes:
  Explaining the reasons – Be open about 
why redundancies are necessary.

  Listening to employee input – They may 
have ideas to avoid redundancy, such as 
reduced hours or job-sharing.

  Exploring alternative roles – If there 
are other vacancies within the business, 
discuss these as potential options.

Even if the outcome doesn’t change, 

employees appreciate being heard. Clear 
and respectful communication can help 
reduce stress and uncertainty.

Support During and After 
Redundancy
Redundancy is tough, but small businesses 
can support employees through the 
transition by:
  Providing clear redundancy notices 
– Following legal notice periods and 
making final payments promptly.

  Offering practical help – Giving time off 
for interviews, providing references, and 
signposting to job search resources.

  Maintaining professionalism – 
Employees who feel respected during 
redundancy are more likely to speak 
positively about your business in the 
future.

Redundancies are never easy, but handling 
them with fairness, transparency, and 
empathy can help you protect your 
business while supporting your employees. 
If you’re unsure about the process or 
need guidance tailored to your situation, 
face2faceHR is here to help.

For friendly, expert advice, contact 
Kathryn Rodgers, face2faceHR.com, 
07946 330 025.
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Contact us today: info@howiewhite.co.uk

We operate in an environment where 
two things have to happen...the 

candidate has to be right for the job and 
the job has to be right for the candidate!

“No more
square pegs in
round holes”

David Taylor

No 3  |  Metro Station  |  The Sidings  |  Tynemouth  |  North Shields  |  NE30 2TF  |  www.buy-the-kilo.com

ZERO WASTE, PLASTIC FREE SHOPPING WITH AN IN-HOUSE ART GALLERY
 DRIED GOODS - OILS AND VINEGARS - HOUSEHOLD CLEANING - PLASTIC FREE TOILETRIES AND MUCH MORE!
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To professionalise the sales industry – to 
create an industry standard – to elevate 
the profession to a higher level and 
create an industry people choose to work 
in rather than one many fall into. This 
remains key and now having trained over 
4500 in the last 5 years, we’ve learnt a lot 
about what sales teams, sales managers 
and businesses want and need in this 
space.
The sales industry remains unregulated 
with few qualifications or certifications 
easily accessible and in my opinion a 
significant lack of investment in continued 
professional development. So it’s been 
heartening to see so many through our 
doors over the last few years. To learn, 
grow and invest in themselves to improve 
and move onward and upward. Here 
are some of the key challenges our sales 
professionals, account managers, team 
leaders and customer service professionals 
have come to us with over the last few 
years;
 Improving Retention 
 Increasing Existing Customer Spend 
 How to Communicate Effectively 
 Creating Sales Processes

Professionalising the Sales Industry

Just Williams turns 10 this year. The business was originally 
established as a sales consultancy and has since evolved 
into a sales and marketing agency. The Just Williams Sales 

Academy was established five years later to support  
the industry with training, online and in person. Our  

original ethos remains.



B U S I N E S S

April 2025   127

 Customer Excellence Delivery 
 Customer Lifetime Value 
 Account Management 
 Aligning Sales and Marketing for Impact 
  Metrics and Management Tools and 
Techniques 

Over the last few years we have strived to 
bring professionals in the industry together 
through our network and annual Sales, 
Service an Success conference. 
This year sees our 4th conference which 
is being held in October at Wynyard Hall. 
Where we encourage the sharing of best 
practices and a network of like minded 
sales people. 
Sales has never been and should never 
be in my mind transactional, pushy or 
solutions focused as the industry has in the 
past been depicted. 
Our focus should be on creating curious 
professionals with a growth mindset who 
provide solutions and develop long term 
relationships creating customer lifetime 
value from the outset.
Account managers may not always be 
responsible for new business growth but 
that does not make them exempt from 
growth metrics. We instill a 5 point toolkit 
for internal growth to include customer 
satisfaction scores, referrals received, 
average services or products held, retention 

rate and overall financial growth within a 
portfolio. 
These five metrics give a comprehensive 
overview of performance and the health of 
your accounts and customers.
This year we are making some changes 
to the businesses, taking them to the next 
stage as we venture into our second decade 

(that’s as terrifying to write as it sounds!)
So if you’d like to start to develop a CPD for 
your sales and marketing teams or looking 
to grow and need some support from a 
local business who’s been around the block 
– we would love to hear from you. 

www.justwilliamsltd.co.uk
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Pasimo announced as 
Winner of the All Access 

Pass Programme
Sunderland Software City is delighted to 
announce Pasimo as the winner of the 
All Access Pass programme’s pitch event, 
supported by the North East Combined 
Authority and Destination North East 
England.
This highly anticipated pitch event, held on 
Friday the 14th of March, marked the end 
of the All Access Pass programme and saw 
eleven North East organisations pitch their 
innovative ideas to a panel of judges, all 
competing for a £10,000 prize pot provided 
by England’s first Destination Development 
Partnership, Destination North East 
England.
This initiative was designed to support 
regional organisations harness the power of 
5G and immersive technologies, designed to 
make the North East’s visitor economy more 
inclusive and accessible.
Over the last 10-weeks, the cohort have 
rapidly evolved their solutions from idea 
to build stage. The bespoke programme 
included specialist design support from 
Seated Consulting and Digital Poverty 
Alliance, with technical expertise provided 
by Vodafone and Accelleran.
In addition, participants had access to 
Digital Catapult’s 5G Immersive Lab in 
Eldon Square with a standalone 5G testbed, 
immersive headsets and 360 cameras to help 
them bring their product to life.
Following a compelling pitch, Andrew 
Blance was selected as the winning 
organisation and will now receive a £10,000 
to further develop his immersive sign 
language learning app.

Hundreds of people from the North East 
tech community have lent their support 
to a new fund aimed at tackling digital 
poverty across the region.
Dynamo’s inaugural North East Tech 
Charity Dinner, held at Wylam Brewery 
recently , saw nearly 200 guests come 
together to raise funds and celebrate the 
launch of the Dynamo North East Digital 
Inclusion Fund.
Initiated by Dynamo North East, a 
not-for-profit tech sector membership 
organisation which is the region’s 
largest tech cluster, and managed by the 
Community Foundation, the fund aims 
to support initiatives to help people gain 
confidence in digital technologies and 
create pathways into employment.
Businesses, entrepreneurs and 
foundations from across the region have 
already raised over £40,000 towards the 
fund. A generous donation by the Reece 
Foundation and a matching fund of 
£20,000 pledged by Tony and Anne Platten 
have also helped to launch the initiative.
The UK Government recently  launched 
a dedicated Digital Inclusion Action Plan 
to help close the digital divide in the UK, 
ensuring that the benefits of technology 
can be felt by all.
According to Lloyds Bank, over 1.6 million 
people in the UK are currently living 
offline, with the North East having some of 
the lowest levels of digital capability.
Common causes of this can include people 
suffering worse health outcomes, higher 
costs when shopping for everyday items 
and being over five times more likely to be 
unemployed.

Through the Dynamo North East Digital 
Inclusion Fund however, Dynamo is 
seeking to tackle the root cause of the 
problem, by supporting initiatives which 
provide people with the confidence and 
skills to be more digitally capable.
Dr David Dunn, Chief Executive Officer 
of Dynamo North East, said: “We are 
incredibly proud as an organisation 
to be leading the charge to improve 
digital inclusion and to be helping lift 
communities across the region out of 
digital poverty.
 “It is disappointing in this day and age that 
so many people in the region are digitally 
excluded, meaning they don’t have the 
skills, confidence, devices or connectivity 
to reap the benefits of technology.
“Digital inclusion is a key driver of 
economic growth and is key to bridging 
the digital skills divide, which is why it’s so 
important that we tackle the issue at the 
root cause and do all we can to level the 
playing field.
“This is why we launched the Dynamo 
North East Digital Inclusion Fund, to 
bring together people from across the 
industry to tackle digital poverty and 
to ensure people from all backgrounds 
and communities benefit from the 
life-changing opportunities that will be 
presented as our sector continues to grow.
“By working together, we can help bridge 
the gap, enabling individuals and families 
to access education, employment, and 
essential services that are increasingly 
online and secure long-term, skilled 
employment opportunities right here on 
their doorsteps.”

Tech community backs drive to tackle  
digital poverty

Your Business.
Protected. Transformed. Powered.

THE POWER 
OF THREE



Total Business 
Group 

appoint total 
businessman
Paul Anderson…one of  

the region’s most respected 
IT experts, joins the 
Gateshead company. 

If you have a company…doesn’t matter 
what sort of size…there are certain 
contact details you need to keep on a 
speed dial. 
If something goes wrong with anything like 
IT, printers, telecoms, copiers or even with 
some furniture, you’ll need to get it sorted 
as quickly as possible because you should 
be spending time on running your business 
and dealing with suppliers and clients 
rather than trying to figure out why the 
shredder is jammed or why your computers 
won’t connect to the internet. 
Which is where Total Business Group 
come in handy. Give them a call or fire off 
an email and they’ll quickly put wheels in 
motion to get you up and running again. 
As with every business, it is the people you 
deal with who can have a massive impact. 
You need leaders who can lead…leaders 
who know how to make things happen….
quickly. 
Which is precisely why Total Business 
Group have appointed Paul Anderson as 
their Head of IT.
“I started working in IT in 1982 and have 
spent most of the past 43 years based here 
in the region...so it means I know a lot 
of people and probably even more know 
about me,” said Paul. “My first position 
was with North East business Sumlock 
Electronics where I learned my trade 
and worked my way from being a junior 
technician to become Installation Manager. 
Things were very different back then but 
there are similarities with current tech 
especially the core hardware components 
which remain the same…disk, memory, 
cpu and connectivity. A special mention 
to Bromley Towart who helped me get to 
where I am today.”
In 2000, Paul made a key decision. He and 
three colleagues, Garry Sheriff, Michael 
Jopling and Joe Olabode, took the plunge 
to start their own business and formed 
ITPS based in Dunston. The company 
would go on to become one of the region’s 

largest data centre and managed IT service 
experts.
“It was a fantastic business. We built our 
own Tier3 Datacentre in Durham hosting 
systems for government departments 
as well as for firms involved in finance, 
manufacturing etc. I helped grow the 
business to employ 120 permanent 
staff with an annual turnover of £20m. 
I led a technical team of 50+ engineers, 
monitored performance and ensured they 
had the necessary strategies, training and 
development plans to consistently achieve 
in line with business objectives. However, 
all good things come to an end and in 2021 
ITPS was sold. It was time for a change of 
career.” 
Paul then joined Experis, part of the 
Manpower Group, a £5bn turnover global 
recruitment organisation, in a senior 
position as Practice Lead Cloud and 
infrastructure. He would be the first admit 
that he learnt a lot in a short space of time, 
principally that smaller businesses are 
much better than big companies at some 
things…but not others. On the plus side, he 
did benefit from training where he attained 
Microsoft Azure Solutions Architect and 

AWS practitioner in Cloud and Artificial 
Intelligence.

And now he’s with Total Business Group in 
Gateshead as their Head of IT, leading the 
team which looks after the Service Desk, 
Field Engineers and Installations. 

Which, bearing in mind his incredible level 
of experience in the IT industry, means he’s 
likely to be brilliant in this new role which, 
no surprise, came via one of the hundreds 
of contacts he’s made over the years…Neil 
Rock, a former customer and now a good 
friend of 25 years. 

Which of course is good news for you if 
you have any IT issues. Paul plainly knows 
what he’s doing…he knows how to grow a 
business...and he knows IT inside out. He’s 
also a decent golfer…beware. 

Need some help or advice? You can contact 
Paul Anderson and his team…as well as 
the other departments at Total Business 
Group by calling 0191 490 0822.

You can find out more details about the 
services available by logging onto their 
website…www.totalbusiness.co.uk
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L-R: Paul Anderson with Neil Rock 
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Circle Cloud marks another year of 
rapid growth in Teesside

Circle Cloud, the Teesside-based IT Managed Service Provider, 
is celebrating another year of rapid growth with contracted 
revenues growing over 20% in 2024 & on track to exceed £2M in 
2025.
As specialists in providing IT Support & Cyber Security packages 
to SMEs (small & medium-sized organisations) nationally, Circle 
Cloud have a strong regional focus & a unique ‘money back 
guarantee’ offer in the unlikely event that any SLAs (Service Level 
Agreements) are missed.
Headquartered at the Fusion Hive building in Stockton, the 
ambitious business is led by CEO Tomas Roberton & recently 
appointed non-executive chairman Neil Stephenson to their board, 
bringing his own experiences of building IT infrastructure, data & 
support business Onyx Group into the region’s company of the year 
in 2010.
As Microsoft Gold Cloud Platform Partners with extensive 
experience in delivering Office 365, Teams & Azure projects 
over the past 10yrs, Circle Cloud offer prospective clients free 
technology audits on the security of their systems & are able to 
help them manage their consumption of cloud services to bring 
exceptional value for money IT Support with built in Cyber 
Security.
To highlight their position as a specialist IT provider for 
SMEs, Circle Cloud are sponsoring PLATFORM, the popular 
business networking & growth advice events that take place in 
Middlesbrough, Sunderland, Newcastle & Edinburgh each month.
Commenting on the sponsorship, Tomas Roberton said “We are 

excited to be the IT sponsor for PLATFORM which is on a similar 
growth journey to our own & now operates actively in all our core 
geographic markets. The team recently announced they were 
adding a Middlesbrough event to their monthly schedule from 
March 2025 onwards & we see that as a valuable way of enabling 
business owners & leaders across the North East of England, 
Teesside & Scotland to connect, collaborate & learn how to be more 
successful through better use of IT services.”
The brainchild of award-winning entrepreneur & ‘SuperConnector’, 
Paul Lancaster, the PLATFORM events were launched in January 
2024 & now operate on a weekly basis with free-to-attend events 
for ambitious business owners & leaders that typically attract 60-80 
attendees to each event (over 700 in 2024).

Two of the North East’s leading tech firms, Hicomply and Waterstons, are combining 
their expertise to help businesses align with a government-backed framework to 
strengthen their cybersecurity and access new opportunities.
The Cyber Assessment Framework (CAF) was developed by the National Cyber Security 
Centre (NCSC) to assess and improve cyber security and help combat substantial risks 
from increasing and sophisticated cyber-attacks.
CAF has been in place for a number of years, but 2024 saw a pivotal shift as early 
adopters across key sectors began their journey to align with CAF, including the NHS. 
Further adoption with compliance timelines will kick in this year for Government 
bodies and regulated sectors such as healthcare.
Whilst the framework is particularly relevant for organisations covered by the Network 
and Information Systems (NIS) Regulations, it is becoming increasingly important 
for those working across supply chains within critical national infrastructure, as well 
as regulated industries such as healthcare and finance. It is also essential for those 
seeking to win tenders and opportunities with organisations and sectors that will be 
bound by CAF regulation.
With cyber threats on the rise, businesses of all sizes and sectors are under increasing 
pressure to protect their systems, data, and customers. The CAF provides a more 
advanced approach to measuring how well organisations manage cyber risks – built 
upon four objectives: managing security risk, protecting against cyber-attacks, 
detecting cyber security events, and minimising the impact of incidents.
Hicomply, a UK leader in information security management software, is partnering 
with Waterstons to help businesses to navigate the complexities of the CAF and to build 
on the foundations they may already have from other certifications such as ISO 27001.

North East tech leaders join forces to help businesses navigate the evolving 
cyber assesment landscape

Take the hassle out of managing your IT so you can focus on growing your 
business. Whether you're streamlining daily operations, securing your data, 
or launching a new business, we ensure your technology works seamlessly 
across cloud, mobile, and office environments. With expert guidance and 
hands-on support, we help you stay efficient, secure, and ready for the future.

take control of your technology  •  0191 249 4416  •  www.zenith.systems



Celebrating B 
Corp Month with 

Brave & Heart 
We believe that business can 
be used as a force for good. 

Now, as a B Corp certified agency, we’re 
proud to be part of a global community 
of businesses that meet high standards of 
social and environmental impact.
March is B Corp month, which means that 
2,500 business across the UK, including us, 
used their platforms to talk about what B 
Corp means to them, and to the future. 
This year, the theme of B Corp month was 
“Generation B” – the generation changing 
the world of business for the future. 

What does Generation B mean to us?
Generation B is the next generation of 
companies who know that there is a better 
path to a better world - one of action and 
purpose, inspiration and community. 
For us, the actions we’ve taken to become 
a B Corp are at the heart of our identity as 
a digital agency offering strategic digital 
solutions to allow businesses to reach their 
full potential. 
By integrating B Corp’s rigorous standards 
into our business practices, we have 
created a sustainable and socially 
responsible operation that benefits our 
team, clients, communities, and the 

environment – and we think we’re better 
for it.

How did we celebrate B Corp month? 
In the spirit of helping the next generation, 
our team attended an International 
Women’s day event in Newcastle which 
focused on how to "pay it forward" to the 
women coming next in the workplace. 
One of the facts that shocked our team 
was that it would take 100 years to end the 
gender gap in the workplace, hopefully the 
Gen B movement can help close that gap 
sooner.
We also recorded a B Corp special edition 
of our tech news round-up podcast, Tech & 
Trends, discussing the movement and what 
it means for the future, such as the ethical 
and environmental questions around AI.

Taking B Corp month further 
We’re not only passionate about B Corp 
during the month of March, we commit 
to many facets of the vision and mission 
across our business practises. 
For example, we’re proud to be accredited 
by the Living Wage Foundation as an 
official employer. If we want to offer the 
highest-quality work to our clients, we need 
to offer our employees a high quality of life. 
We’re also Silver Sponsors of the North-
East STEM Foundation (NESF), joining 
employers who aim to break down barriers 
for young people to enter careers in 
science, technology, engineering, and 
maths (STEM).
We think it’s important to give back to our 
communities, and where better than our 
spiritual home, the North-East. 

What we can do for you
At Brave & Heart, we’re passionate about 
helping businesses succeed by aligning 
strategy, empowering teams, and using 
digital transformation to drive real growth 
and resilience. 
We don’t sell “stuff” to make money; we 
ensure to add real value and provide honest 
and impartial advice - delivering practical 
solutions that make a real difference.
Our team focus on integrating strategy, 
people, and technology—in that order. 
We focus on crafting tailored solutions 
that enable organisations to manage 
risks, streamline operations, and achieve 
sustainable success, and our approach 
consistently addresses all three pillars: 
Strategy, People, and Technology. 

Contact Us 
We work with client across the globe, from 
global logistics giants DP World to UK 
public sector companies like CPI and The 
MTC.

Are you a B Corp? Get a 5% discount off any 
of our services. 

Are you a public sector company? Find us 
directly on G-Cloud 14. 

Contact us at info@braveandheart.com or 
check out our case studies at  
www.braveandheart.com

Plus, listen to our podcast Tech & Trends 
on Apple Podcasts or Spotify to catch up 
with all weekly tech, strategy and people 
news.
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With a cyber attack happening every 39 
seconds, safeguarding business data is 
no longer optional, it is a necessity, and 
it is now vital to consider every area 
vulnerable to attack, including often 
overlooked technology like multifunction 
printers.
Team Valley-based office technology 
company, SOS Group, is well-placed to 
provide IT security advice and support for 
any business or organisation.
Established in 2002, SOS Group specialises 
in providing copy, print, scan solutions 
for clients from local start-ups to multi 
nationals and holds both ISO 9001, 
the internationally recognised Quality 
Management System standard, and 
ISO 27001, the highly prized IT security 
accreditation.
SOS Group Director, John Behan, says: 
“Achieving ISO 27001 shows we have the 
policies, procedures and risk controls 
needed for robust IT security management.
“It also demonstrates how securely we 

treat client data and information, and our 
expertise to support clients to do the same.
“Cyber security is one of the biggest threats 
to every business in today’s world and the 
move to remote working and change in 
practice by most businesses has heightened 
risks still further.
“It’s never been more important to 
integrate effective cybersecurity throughout 
your business and that must now include 
print systems.
“Multifunction printers (MFPs) are often 
connected to networks, process sensitive 
data, and interact with devices such as USB 
drives and email systems. These functions 
make them a prime target for hackers.
“It’s vital to consider every possible weak 
point and provide a robust defence.”
As a proud Develop partner, SOS Group 
offers a strong solution to elevate print 
system security for MFPs.
By integrating Bitdefender®, the industry 
leader in cybersecurity, with Develop 

devices, SOS Group can provide unmatched 
protection against evolving threats, 
ensuring sensitive data stays safe.
Develop devices are already among 
the most secure MFPs on the market, 
delivering reliable performance and robust 
data protection.
By adding Bitdefender®, these devices offer 
advanced antivirus scanning in real time, 
creating a fortified shield against modern 
cyber threats.
John adds: “With cyber threats increasing 
daily, it’s essential to be proactive, not 
reactive.
“And adding Bitdefender® to Develop 
devices is a powerful security weapon to 
have in your armoury.
“It will detect and stop malware, 
ransomware, and other threats before 
they can compromise your systems and 
is designed to work effortlessly with 
Develop devices, so you can enhance 
security without impacting performance or 
usability.
“Real-time and on-demand scanning 
provides continuous protection, while 
automatic updates ensure your virus 
definitions are always up to date, 
safeguarding your systems from the latest 
threats.
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Countering Cyber Threats
In today’s digital landscape, cyber threats are more  

sophisticated and relentless than ever. 

John Behan



“And, once activated, Bitdefender® secures 
your Develop device for its entire service life 
at no additional cost.”
Businesses partnering with SOS Group for 
Bitdefender® integration will benefit from 
an expert assessment ensuring solutions are 
tailored to your unique needs.
Seamless setup and support is guaranteed, 
as the experienced SOS Group team 
handles the installation and setup, ensuring 
a smooth transition to a secure print 
environment.
John adds: “We know cybersecurity is vital 
and you can demonstrate to your own 
customer or client base that your business 
prioritises security by using Bitdefender®-
enabled Develop devices.
“It’s absolutely a win, win scenario. Not 
only are you securing your own data and 
systems, and securing your clients’ networks 
and data, you’re also enhancing your own 
reputation as an organisation to trust.”
As a Develop partner, SOS Group can help 
you integrate Bitdefender® into your print 
environment effortlessly, guiding you 
through every step, from selecting the right 
devices to providing ongoing support.
Contact SOS Group today to learn how 
Bitdefender® and Develop devices can 
secure and transform your business.

www.sosgroup-ltd.co.uk  
info@sosgroup-ltd.co.uk • 0345 230 8080
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AWS in focus: 
Bringing the 

northern tech 
community 

together 
From startups to global 
enterprises, businesses 
are under increasing 
pressure to improve 

operational efficiencies 
through modernisation, 
driven by rising customer 
expectations, economic 

changes and the accelerating 
pace of innovation. 

But whilst the move to the cloud offers 
enormous potential, it leaves many 
businesses asking the same question: how 
do we modernise without disrupting what 
already works? 
For many, the challenge isn’t just technical, 
it’s strategic. With cloud skills shortages, 
rising costs, and evolving best practices, 
businesses are looking for ways to make 
smarter decisions around cloud adoption. 
And for organisations outside of the major 
tech hubs, access to the right knowledge, 
skills and community support can be 
harder to come by. That’s where the value 
of shared learning comes in. 

The business case for cloud 
modernisation
According to Grand View Research, 
the cloud migration services market is 
experiencing strong, robust growth and the 
UK market is expected to grow at a CAGR 
of 25.9% from 2025 to 2030. This growth is 
predominantly being driven by companies 
increasing their expenditure on cloud 
solutions and the associated expertise 
required to introduce these systems. 
Despite this rapid growth, many businesses 
struggle to navigate the complexities of 
cloud modernisation. “Cloud adoption 
isn’t just about technology, it’s about 
making the right strategic decisions” says 

Steve Morland, CTO at Leighton. “We 
see companies investing heavily in cloud 
solutions but often facing roadblocks when 
it comes to optimising cost, performance 
and scalability.” 
One of the biggest gaps is knowing what 
‘good’ looks like in practice, like how to 
balance innovation with stability. When 
to refactor versus rearchitect. And how 
to avoid spiralling cloud costs. These are 
decisions that can’t be made in isolation, 
and increasingly, businesses are looking 
to peer-led discussions, user groups and 
industry events to fill that gap. 

The rise of community-led cloud 
learning
The North East has been no exception to 
this trend. Over the past few years, we’ve 
seen a growing appetite for in-person 

events that go beyond theory and dive into 
practical, hands-on cloud discussions. AWS 
and serverless user groups in the region 
have steadily expanded, and yet, many 
cloud professionals still find themselves 
travelling to London or further afield for 
major AWS-focused events. 
This highlights a broader challenge in the 
UK tech ecosystem: while cloud adoption is 
booming, access to real-world, peer-driven 
learning opportunities is still unevenly 
distributed. Tech clusters outside of the 
capital are thriving, yet regional events that 
bring together engineers, architects, and 
leaders remain scarce.
In response, cloud computing advocates 
from the North’s leading AWS software 
development business, Leighton, decided 
to take action. The goal? To create a space 
where businesses and technologists in the
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region can share real-world experiences, 
learn from experts, and contribute to 
shaping the future of cloud adoption.
The result is the AWS North Community 
Conference, a specialist event designed to 
provide a platform for AWS practitioners, 
technical leaders, developers, and 
businesses to exchange insights on cloud 
transformation, explore how AWS is 
transforming the tech landscape, and how 
as a community we can transform how we 
design, build and scale software solutions 
to increase operational efficiency.  
Speaking about the event, which will 
be funded by Leighton and supported 
by Dynamo North East, organiser Steve 
Morland said: “There’s a real gap in 
the region for a place where our cloud 
professionals can come together and 
innovate. While many businesses are 

pushing forward with modernisation, they 
need the right conversations, real-world 
examples, and connections to do it well.”
Unlike large-scale vendor-driven 
conferences, community-led events 
like AWS North take a more grassroots 
approach, focusing on practical solutions, 
peer collaboration, and direct engagement 
with experts. This model is already 
thriving in other regions, with similar 
AWS community conferences helping to 
bridge the knowledge gap between large 
enterprises, SMEs, and startups.

The future of cloud adoption if 
community-driven
The response so far suggests strong 
demand for this kind of event. “We’re 
already seeing huge interest from 
developers, architects, and business leaders 

eager to share experiences and learn from 
one another,” says Steve. “It’s a sign that the 
tech community in the North East is ready 
to shape its own future, rather than waiting 
for resources to come to them.”
As cloud adoption continues to accelerate, 
so too does the need for collaborative, 
community-driven learning spaces. 
Whether it’s through events like AWS North 
Community Conference or the broader 
network of AWS professionals across 
the UK, the ability to exchange ideas, 
troubleshoot challenges, and stay ahead of 
industry changes will define the next phase 
of cloud innovation.

For further information about AWS  
North please visit the website:  
www.awsnorth.com
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The team behind AWS North 

L-R: Steve Morland, CTO, Dan Pudwell, Solutions Architect,  
Lee Gilmore, Principal Solutions Architect, Claire Cundill,  

Chief Business Officer, Holli Taylor, Head of Marketing
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Peter Joynson

...Pick a niche, do it 
well and repeat it...
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What inspired you to start your technology 
business, and what was the biggest challenge in  
the early days?
Having been in tech for 20 plus years and selling 
traditional server-based solutions, it was time for change 
and the emergence of Microsoft’s cloud strategy, Office 
365, was the perfect timing to start Synergi back in 2013, 
the early challenge being people’s initial reluctance to 
move to the cloud: how times change! 

How has your company evolved since its inception, 
and what key milestones have shaped its growth?
Although the technology landscape continues to evolve, 
our purpose has always been to help businesses improve 
using modern technology, this focus has not changed. 
Across the 12 years, we’ve grown from £500 thousand 
turnover to £8 million, and the team from five staff to 60. 
The key milestones include the addition of our Dynamics 
practice in 2017 and our managed services team in 2020. 

What sets your business apart from competitors in  
the tech industry?
The power of three! Synergi is perfectly positioned to help 
businesses across all industry sectors and size, our three 
focused practices can work in isolation or combine to 
deliver a unique, modern technology strategy from one 
supplier relationship. 

What trends in technology do you believe will have 
the biggest impact in the next five years?
It’s the most obvious answer really but AI is the buzz 
around every business strategy just now; however, there is 
still much to do in terms of understanding, educating and 
readying your business for this next wave of evolution. 
Naturally, Synergi can help with this, most businesses can 
absolutely benefit from elements of AI, but often we find 
that most need to step back and understand the processes 
they are actually trying to improve. We are experts in 
process mapping and this is a big growth area too.

How do you stay ahead of rapid technological 
advancements and market changes?
Well, personally I don’t, but thankfully our very capable 
CTO and technical experts do! Don’t ask me how, but they 

just have a knack of having the right products ready at the 
right time to ensure our customers technology strategy, 
security and business efficiency continues to improve.

What’s been the most exciting innovation or 
breakthrough your company has achieved?
Building out from our core cloud solutions into our three 
practice areas, bringing them together under our new 
branding in January this year, as Agiliti, Unifi and Sentri, 
has enabled each of them to go from strength to strength.

How do you balance innovation with practicality  
in your business strategy?
The tools we position need to deliver real life 
improvements and results, be that improving an ageing 
finance/ERP system with Microsoft Dynamics, or building 
an improved security and resilience to all business 
users or driving improved process changes to deliver 
streamlined efficiency, everything we do is outcome 
focused. 

What advice would you give to aspiring 
entrepreneurs looking to break into the  
tech industry?
Pick a niche, do it well and repeat it… quickly! 

What role does sustainability and ethical 
responsibility play in your business decisions?
As an SMT we lead a culture that is focused on 
environmental sustainability and ethical responsibility, an 
example of this is our Synergi Forest, we recently began to 
plant a tree for every service day we deliver, we are proud 
to have over 3600 trees already in our Synergi forest.

What’s next for your company, and what can we  
expect to see in the future?
Continued growth, change and dedication from all our 
team to deliver on our promise.

www.teamsynergi.co.uk

Talking Technology and Digital
This month Northern Insight talks to...

Peter Joynson
Chief Executive Officer, Synergi.



Jackie Webster
A well-being coach, is the 
founder of Soul Purpose. 
Here she tells us how she 
likes to spend her weekend.

Do you ever have to work weekends? 
I am pleased to offer sessions every 
other Saturday morning, providing an 
opportunity for individuals who work 
regular 9-5 hours to still engage in my 
services. This is very different to the many 
years that I worked with horses, which 
even though a total joy, didn’t ever allow 
anything other than every other Sunday off. 

Are most weekends the same? 
Primarily, yes. I function most efficiently 
when my life follows a routine, whether it 
is a weekday or a weekend. However, even 
though the kind of things I enjoy doing at 
the weekend may be the same, the venue 
can differ, and it is always a joy to welcome 
visiting family and friends to our home.

Do you find it hard to switch off? 
I have had to work hard over the years with 
being too productive and a perfectionist. 
I always tell my clients that we are 
all something of a work in progress. 
Thankfully, I now have an excellent toolbox 
of resources that I dip into every day. They 
always help me and my clients to realise the 

importance of rest and renewal in our lives.

What do you do at a weekend which 
you can’t fit in through the week?
I love being self-employed because it 
means I can use my time and energy as 
wisely as possible. Sometimes there isn’t 
much of a demarcation because there is 
joy in ordinary life at any time of the week. 
Having time to just potter about doing 
housework, food shopping, chatting with 
friends and family can easily be fitted into 
the week which leaves most of the weekend 
for relaxation and fun.

Morning exercise or a recovery lie in? 
I tend to get up at 7.30 each morning and 
if the Devon weather isn't horrendous, I 
go for a walk in the woods. It gives me the 
daylight and fresh air to let my body know 
the day has started. It fills my Soul with 
hope. 

Big night out or a night in the house? 
I am a night in the house type of person! 
The days of being out clubbing or even out 
after 9pm are in the past. Nowadays I really 
value the simple pleasures of life with the 
log-burner and a good series to enjoy. Being 
at home with my husband makes me happy.

Do you watch or play sports on the 
weekend? 
Even though I am not sporty I do love to 
watch the 6 Nations rugby and Formula 1 
which entertains my daughters because 
I seem to have amassed a considerable 
knowledge about both endeavours, even 

though the off-side rule still puzzles me and 
obviously the equestrian sports too.

Where do you like to eat out at a 
weekend?
If it’s a summer evening, Fish and Chips 
on the beach watching the sunset; at 
lunchtime it would be The Depot in Devon 
as they have a good selection of gluten and 
dairy free options.

How important is the weekend to you? 
It is very important to me. Mentally it 
brings one working week to a close, have 
quality time with my husband, and then 
that allows me to recharge for the week to 
come, so that I can support my clients on a 
100% battery.

What’s the best thing about 
weekends? 
Getting out and about, enjoying the 
stunning scenery of North Devon, having a 
cup of coffee somewhere with my husband 
and making each other laugh.

Of a weekend, you’ll usually find me 
most happy..? 
With my husband, on the beach with 
crashing waves and sand in between my 
toes, it really is my Soul’s home where the 
energy invigorates me. One of the most 
joyous blessings about the beach is the 
chance to cuddle other people’s dogs and 
stroke any pony we might meet.

www.soulpurposementor.co.uk

My Weekend...

Jackie Webster
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The future belongs to those that build communities.

KLIK SaaS™ provides the technology for you to build a 
fully branded community platform that will position you 
a whole generation ahead of your competitors.

Whether it’s to improve engagement, generate leads, 
capture feedback or explore the next frontier, KLIK SaaS
closes the gap between you and the people that matter.

Book your demo:
hello@kliksaas.com
0333 733 5899

Community 
took us from

Kelly M. Whitfield
Founder & CEO
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North East PR agency 
launches PR podcast

A North East PR agency has launched 
a new ‘pocket-size’ PR podcast to 
help marketing professionals access 
industry-leading tips and insights from 
today's top communications experts.
Harvey & Hugo, based in Darlington but 
working with clients across the UK, has 
created the Pocket-size PR podcast as 
a go-to source for concise, actionable 
PR and marketing insights designed for 
busy marketing professionals. Founder 
and CEO Charlotte Nichols’ mission is 
simple: deliver pocket-size portions of 
PR wisdom through insightful interviews 
with top communications experts.
Harvey & Hugo was founded in 2009 by 
Charlotte, who has just under 20 years of 
experience in PR and communications.
She said, “Every business and brand has 
a unique voice that needs an individual 
strategy to be heard. But in an ever-
changing digital world, it can be very 
hard to keep up with the latest news, 
trends, and tips from the PR industry. 
The PR industry has lost its identity. 
By launching this new podcast, we are 
aiming to be the go-to resource for 
marketing and PR professionals who 
want to keep up with their peers and 
industry news.”
The pocket-size PR podcast has already 
welcomed Ashleigh King, a creative 
entrepreneur, podcaster, trainer, and 
the creative director of Flamingo 
Heights Podcast Studio; Emily Bentley, 
marketing and business development 
manager at Jackson's Law Firm and 
director of Tees Valley Business Club; 
and Dan Smith, venture director at 
Growth Capital Ventures. 

Newcastle-based strategic brand 
communications agency Gardiner 
Richardson has unveiled the new brand 
for the biggest North East cultural 
organisation.
Tyne & Wear Archives & Museums (TWAM) 
became North East Museums in late 2024, a 
regional museum, art gallery and archives 
service that manages nine museums and 
galleries across Tyneside and the Archives 
for Tyne and Wear.
Keith Merrin, Director of North East 
Museums, said: “Our new name and 
identity created with the team at Gardiner 
Richardson puts us in a fantastic position as 
our organisation grows into Northumberland 
managing three additional venues from April 
onwards.
“Our new brand was front and centre for 
our campaign to drive visitor numbers 
for February half term across our venues, 

and we’ve seen a real boost to footfall and 
interest in our organisation.”
The rebrand is the result of months of work 
including meeting with visitors, employees 
and the wider community to ensure the new 
brand would be authentic to the people at 
the heart of the organisation.
Gardiner Richardson developed brand 
positioning, identity and a social media 
campaign for North East Museums.

McBryde & Co, an award-winning 
communications consultancy, is 
celebrating becoming a B Corp, joining over 
2,400 other UK organisations committed to 
high social and environmental standards, 
and one of only 31 organisations in North 
East England. 
Verified by B Lab, the not-for-profit behind 
the B Corp movement, this certification 
recognises the consultancy's dedication to 
transparency, accountability, and making a 
positive impact.
Achieving B Corp status requires 
organisations to meet rigorous standards 
across five key areas: governance, workers, 
community, environment, and customers. 
Last year, McBryde & Co underwent a 
comprehensive assessment process to 
demonstrate its commitment to ethical 

business practices and sustainability. From 
registering as a Living Wage Employer, 
ensuring fair wages to professional 
development opportunities for its team to 
embedding sustainability into its operations, 
the consultancy has proven it is serious 
about being a business for good.

Rachel McBryde, founder and director of 
McBryde & Co, said: “Becoming a B Corp is 
a huge milestone for us. As a team, we’ve 
worked towards certification for many 
months, because we believe businesses 
should be a force for good.

“We wanted to be part of a wider movement 
that prioritises people and the planet, not 
just profit. This certification reinforces our 
commitment to running a business that has a 
positive impact.”

Gardiner Richardson rebrands North East’s biggest 
cultural organisation ahead of expansion

North East Communications announces B Corp status
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North East Agency of the 
Year targets export growth
The Unknown Creative, the Newcastle-
headquartered independent brand agency, 
has outlined its ambitions as it enters its 
sixteenth year. The agency’s international 
client mix now makes up 80 per cent of its 
overall portfolio, led by major projects in life 
sciences, aviation technology, transport and 
green energy. 
The agency now plans to grow revenue by an 
additional 25 per cent in the next eighteen 
months, to hit the £1.25 million mark.
Recently named Agency of the Year at the 
North East Marketing Awards, The Unknown 
Creative has doubled its headcount in the last 
five years, launched its own Design School to 
nurture upcoming local talent, and entered 
new international markets, particularly in 
North America.
Commenting on these recent successes, 
founder and creative director John Dunne said: 
“2024 was a strong year for us. Our team grew 
by 20 per cent, our client base by 30 per cent, 
and we saw a 25 per cent revenue increase in 
specialist international projects across life 
sciences, biotech, aviation technology and 
green energy.
“We have big ambitions for 2025, aiming to 
upskill, strengthen and nurture talent within 
our team, as well as hiring for two new roles.
“Since launching The Unknown Creative 
in 2009, we have worked hard to deliver 
outstanding creative work, top-tier client 
service, and a legacy of craft, originality and 
integrity.”

Outrank named 3rd on the UK’s 100  
‘Best Workplaces’ list

Leading Teesside-based digital marketing agency, Outrank, has been ranked the 
third best small business to work for in the UK on the prestigious 2025 Great Place to 
Work® list, marking its second year receiving this recognition and its first time in the 
top 10. 
The Great Place to Work® awards, created by the global authority on workplace culture, 
recognise UK companies that actively invest time, energy, and resources into the 
development and well-being of their employees.
“We are absolutely thrilled to be named one of the top 10 places to work in the UK” 
said Stephen Robinson, Founder of Outrank. “This recognition is a testament to the 
incredible team we’ve built and the strong culture we’ve nurtured. Since we launched 
back in 2018, we’ve always focused on creating a supportive environment where our 
people can grow and succeed.”
The small business category on the UK Best Workplaces™ list includes companies with 
fewer than 100 employees. Outrank, which currently employs 43 people, has already 
welcomed six new hires this year, further strengthening its in-house capabilities. 
These new team members have played a key role in enabling Outrank to deliver a 
comprehensive, full-service offering, now covering PPC, organic and paid social media, 
customer success management, and email marketing in-house.

Global PR agency returns to North East BIC home
A Sunderland-born entrepreneur has returned to his roots, setting up a global 
performance PR agency at the North East BIC.
Set up in August 2024, Jake Holyoak, founder of One March, has made waves across the 
sector, securing global clients from the USA, Australia and Asia.
For Jake, launching his business at the BIC was a full-circle moment, having started his 
career there over a decade ago as an apprentice at Claro Creative.
Jake realised a gap in the market to build a business that prioritises measurable 
results, ensuring PR efforts directly impact clients’ success, and with over 12 years of 
experience in PR, Jake took the leap and started One March, with its approach setting it 
apart in the industry.
One March specialises in performance PR with campaigns tailored to each client to help 
generate leads and build brand awareness and engagement, working with household 
names such as Ladbrokes, Michelin and Ralph Lauren.
Jake said: “The BIC was an obvious choice for me. Not only is it where I took my 
first steps in the industry, but the access to business experts, events, networking 
opportunities and the wider community make it an invaluable asset for a growing 
business.
“There’s a real energy here in the North East that drives innovation and success and I’m 
really keen to show the incredible talent and be a part of the movement that’s putting 
Sunderland on the map.”

We’re going all in with
a different way of working...

differentnarrative.com/allinCurious? Visit
scope creep.
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Making 
Clients 
Famous.

Bradleyomahoney.co.uk

Marketing. Video. 
Branding. Public Relations.



Did you always envisage a career in the marketing  
and media industry?
Media? Yes. Marketing? Not at first. I’ve always been creative, 
and after editing videos for a decade and initially running a 
successful YouTube channel, running my own business wasn’t 
on my radar. That changed when I started working at Durham 
BID, where I saw how businesses struggled with marketing. 
Now, I get to use creativity with purpose, and I love it.

What has your career path been so far?
After college, I became the Students’ Union President at New 
College Durham, which sparked my interest in leadership. 
Helping my partner’s family open Cafédral Durham 
introduced me to the business world, leading to a role at 
Durham BID as their Social Media & Engagement Officer. 
There, I saw first-hand what businesses needed to thrive 
online. When I left Durham BID, that’s when my partner and 
I launched Shout Loud Social. It has grown from a bedroom 
startup to a full agency with an office, boardroom and a fancy 
new recording studio at Ushaw Historic House, Chapels and 
Gardens. 

What have been the biggest challenges you’ve faced  
so far?
Growing a business while working with my partner haha! 
We started Shout Loud Social just before the pandemic, so 
adapting to uncertainty was a huge challenge. As we grew as 
a team, it was then about learning when to push forward and 
when to step back, which has been key. Balancing work and 
life is always a challenge too, but I’ve learnt to set boundaries 
(most of the time!). Once upon a time, I was still in the office 
at 3 am! 

What is your greatest strength?
Trusting my gut while constantly learning. I have a natural 
instinct for what works, but I also take in strategies, trends 
and content that shape my decisions. It’s not just about 
following the latest hype; it’s about understanding what 
actually connects with people and delivers results. I absorb 
what’s happening in the industry, spot patterns and adapt 
quickly, which means I can make smart, creative decisions 
without overthinking. That balance of instinct and insight 
helps me create marketing that stands out and actually works. 
Watching some of our clients go viral organically has been 
exciting! 

What is your biggest weakness?
Switching off. When you run your own business, it’s hard to 
step away and not let work take over every part of your life. 
I’m always thinking about the next idea, the next project or 
how to improve something. It’s a strength in some ways, but it 
can make it difficult to fully relax. I’m getting better at setting 
boundaries, but it’s a work in progress!

Which fictional character can you most relate to?
Apparently, people in the office (and friends) think I’m 
Hyacinth Bucket, which somewhere deep inside me I take 
as a compliment. I do love her. High standards, a touch of 
drama, and a firm belief that things should be done properly. 
There’s also Cam from Modern Family, enthusiastic, a bit 
over-the-top at times, but always meaning well and fully 
committed to whatever he throws himself into!

What has been your proudest achievement?
The ability to give multiple people a job is amazing. Starting 
as a small business, it felt surreal when we got to the point of 
hiring our first team member. I'm really proud of knowing 
that the business I built can support other people’s careers. 
It’s not just about growth, it’s about creating opportunities 
and building something that lasts.

What are your future career aspirations?
To keep growing the business while staying true to why we 
started, helping businesses who don’t know where to begin 
and don’t have the time to figure it out. I want to build a 
strong, talented team, create more opportunities for others 
and work with brands that genuinely excite me.

What is the best piece of advice you’ve been given?
My dad has taught me not to burn bridges. You never know 
when you’ll cross paths with someone again, and how you 
handle things matters. Business moves fast, but relationships 
and reputation last. Even when things don’t work out, leaving 
on good terms can open doors in the future.

How do you see your industry evolving in the next  
10 years?
Marketing will keep moving faster. AI and automation will 
play a bigger role, but creativity and genuine connection will 
always win. I think we’ll see a shift away from vanity metrics 
and surface-level content, with brands focusing more on 
authenticity and real engagement. The challenge will be 
keeping up without losing the human touch.

How do you like to unwind?
I have two Goldendoodles, Rubin and Bonnie, so walking is a 
big part of my routine. Every Saturday, I walk the old railway 
line to a local farm café. It’s my time to switch off, listen to a 
podcast and enjoy the walk. It’s a simple routine, but I look 
forward to it every week. I also go to a quiz every week with 
my friends which I love. It’s become a bit of a ritual, or as the 
host says, a cult. 

shoutloudsocial.co.uk
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Marketing and Media Matters
In the latest of this popular series of features Northern Insight talks to...

Ryan Briggs 
Managing Director, Shout Loud Social
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Ryan Briggs

...The ability to give 
multiple people a job 

is amazing...



North East at 
Heart: Phonetic 

Digital’s 
commitment to 

community
The sense of community has 
always been a cornerstone  

of the North East. 

Phonetic Digital recognises this, actively 
supporting their local community 
working alongside over thirty businesses 
across the region. Whether it’s 
collaborating with other organisations or 
getting involved in North East events, they 
are committed to championing the region 
we all call home.

What community means for us at 
Phonetic Digital
As we head into our second year of 
business, we’re taking a moment to reflect 
on what worked well, and one thing stands 
out: our greatest successes happened when 
we were most connected to our community. 
Last year, we had the pleasure of 
collaborating with key local organisations 
such as Sunderland BID and the North 
East Chamber of Commerce, offering our 
expertise in website design, refreshes and 
maintenance. Working with these regional 
leaders introduced us to new networks 
and allowed us to immerse ourselves even 
deeper into the local business landscape.

But for us, community isn’t just about 
working with the big names, it’s about 
supporting businesses of all sizes! We’ve 
been lucky enough to work alongside many 
smaller businesses, who have played a huge 
role in shaping the local community too.
Through word of mouth recommendations 
we’ve built some brilliant relationships 
that keep us closely connected to what’s 
happening in our city.

Our community connections
Staying connected with Sunderland’s 
thriving business community is a top 
priority for us. We’re always eager to 
attend local events and workshops when 
we can, and on the 8th of May we’ll be 
heading to the North East Expo, exhibiting 
our services and connecting with other 
businesses from across the region.
Sunderland, in particular, is at the forefront 
of development and opportunity. The 
community is rapidly expanding, with new 
business prospects emerging all the time. 
Even our office space, which was once a 
neglected building has been transformed 
into a vibrant hub that houses numerous 
local businesses.

Offering local opportunities - Building 
the future right here
Supporting all areas of our community is so 
important for us as a business. We recently 
hired a University of Sunderland MA 
Marketing student, Jess Davey. Jess shared 
“I feel so welcomed by Sunderland and its 
strong sense of community, I feel fortunate 
to have this opportunity and be able to stay 
in this local area”. She also added, “This 
role lets me put into practice the skills I 
have learnt from my masters degree and 
get real hands-on experience at the same 
time”.

Education and professional growth 
are key for us, which is why we’ve also 
partnered with a local college to offer 
internships. Every week we work with a 
student, providing them with real life office 
experience, building on the skills they’re 
learning in college. These internships 
are designed to be flexible, allowing the 
students to take ownership of their learning 
by choosing from a range of subjects that 
we specialise in, from website development 
to social media strategies and SEO.

Taking sustainable steps, small 
changes, big impact
We are deeply invested in our community, 
so it’s important that we take the correct 
steps when it comes to the local 
environment. While sustainability can 
become a buzz word in business, and often 
gets associated with large-scale changes, 
we believe that even the smallest of steps 
can make a significant impact. In our 
office, we take recycling seriously, ensuring 
we reduce our waste and operate in an 
environmentally responsible manner. 
Our focus on the environment isn’t a side 
project, it’s the heart of a responsible 
business strategy.

The future of our business 
community: Growing together
It’s exciting to see how fast the North 
East’s business community is developing 
just in our first full year in business. We’re 
committed to continuing our efforts to 
positively impact the community and look 
forward to growing alongside it.

If you’d like to learn more about  
our journey or the services we offer,  
get in touch with us at  
hello@phoneticdigital.co.uk
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Are you ready to transform your corporate strategy and boost your team's 
performance? Wadds Inc. offers tailored solutions for:

Elevate your organisation with 
Wadds Inc.
Expert guidance for in-house teams, agency leaders and executives

In-house comms directors
• Align your work with management goals
• Enhance your digital transformation
• Develop critical skills and competencies

Agency bosses
• Accelerate your start-up, scale-up, or sale
• Access industry expertise and benchmarking
• Build high-performing teams

Executives and teams
• Unlock your potential with executive coaching
• Improve team dynamics through DISC profiling
• Join PRogress, our exclusive peer-to-peer network

Led by Stephen Waddington and Sarah Waddington CBE, Wadds Inc. brings decades of experience in public 
relations, management, and communications to your organisation.

wadds.co.uk

Led by Stephen Waddington and Sarah Waddington CBE, Wadds Inc. brings decades of experience in 
public relations, management, and communications to your organisation.



What motivated you to become a marketer?
Like many marketing professionals, I was drawn to the industry by the creativity 
and storytelling aspects. I’ve always been fascinated by how brands connect with 
their audiences, influence decisions, and shape perceptions. There’s always a 
new challenge to tackle, a new strategy to test, or an emerging trend to explore. 

What attracted you to being a member of the nesma team?
It’s a small yet rapidly growing organisation specialising in marketing training, 
and the opportunity to collaborate with marketing experts genuinely excited me 
about this new chapter in my career.

What motivation strategies have inspired you throughout your career?
Throughout my career, I’ve found that adaptability and continuous learning 
are key to staying motivated. Embracing new technologies, testing innovative 
campaigns, and learning from successes and failures have shaped my marketing 
approach. I strongly believe in the power of mentorship. Learning from 
experienced marketers and, in turn, mentoring others has helped me stay 
connected to my passion for the industry. Being part of professional networks 
and attending industry events has inspired and engaged me.

What impact does motivation have on collaboration and team 
dynamics?
Motivation acts as the glue that unites a marketing team. A highly motivated 
team is not only more productive but also more creative, innovative, and 
resilient. When team members feel inspired and valued, they are more likely to 
share ideas and support one another. Conversely, lacking motivation can lead to 
disengagement, high turnover, and uninspiring ideas. Fostering an environment 
where team members feel empowered to contribute, take ownership of projects, 
and celebrate successes can significantly boost motivation. 

How can organisations sustain a marketers’ long-term motivation?
In my experience, they should support both professional and personal 
development. This can be achieved by offering clear pathways for career 
progression, providing access to training and learning opportunities, and 
encouraging experimentation and innovation. Promoting a healthy work-life 
balance is equally important. Marketers often face pressure to achieve results 
quickly, but burnout can drain motivation. Leaders should ensure that workloads
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Motivation in 
Marketing 

Marketing is an exciting and 
constantly evolving field; however, 
sustaining team motivation and 
engagement in such a fast-paced 
industry can be challenging due to 
shifting trends, tight deadlines, and 

increasing expectations.

Lucas Peregrin has recently joined the nesma team 
as Marketing Manager. He shares his thoughts 
on maintaining team motivation with Managing 
Director Veronica Swindale.

Veronica Swindale



are manageable and employees have the necessary flexibility. 
Recognition and rewards play a significant role, too. Whether 
celebrating small wins, offering incentives, or simply 
acknowledging work well done, showing appreciation can go a 
long way in keeping teams motivated. 

What role do learning and development play?
Continuous learning is one of the most powerful tools for 
maintaining motivation. The marketing landscape constantly 
evolves, with new technologies, platforms, and consumer 
behaviours continually emerging. Training can play a significant 
role in equipping individuals with the right tools to progress in 
their jobs and develop solutions that have a positive effect. It 
promotes an educational mindset and inquisitiveness. At nesma, 
we've seen firsthand how upskilling and staying informed about 
industry trends can empower marketers to be more confident 
and innovative. When teams feel they are growing, they are more 
likely to stay motivated and committed to their organisation.

Do you think the trend for purpose-driven marketing 
campaigns will contribute to a marketer's sense of 
fulfilment?
Absolutely. Purpose-driven marketing aligns brands with 
meaningful causes, which can be incredibly motivating for 
marketers. Knowing that your work contributes to something 
greater than sales, whether sustainability, social justice, or 
community impact, can provide a profound sense of fulfilment.
Consumers today expect brands to take a stand on important 
issues, and marketers play a crucial role in shaping those 
messages. Working on campaigns that make a real difference 
strengthens brand loyalty and gives marketers a more profound 
sense of purpose.

My Final Thoughts
Marketing is demanding yet rewarding, and keeping teams 
motivated requires a proactive approach. By fostering a learning, 
collaboration, and purpose culture, organisations can ensure 
their marketing teams remain engaged, inspired, and ready to 
take on new challenges. Investing in continuous development, 
recognising achievements, and creating meaningful work will 
fuel long-term success for individuals and businesses.

nesma is committed to helping marketers grow their skills 
and careers. If you want to upskill your team or advance your 
marketing knowledge, contact Jen Lorimer at 07734 222 254 or 
jen.lorimer@nesma.co.uk to learn more.
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Lucas Peregrin
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...Keeping one step ahead in business...
Highlights PR’s Keith Newman asked some of his RADAR members to tell us how  

they respond to change either in their business or to help their customers?
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My Newcastle Gallery will close when the lease ends in July as I drift into semi-retirement. The 
Newcastle Gallery has been an incredible part of my journey, but this change allows me to focus 
more on painting, spending time in Glasgow, and continuing to connect with people through pop-
up exhibitions and online. Although I’m looking forward to spending time travelling and painting 
subjects based on my experiences at new locations, you’ll never take Newcastle or Glasgow away 
from my soul. It’s in my heart.
Alexander Millar, www.alexandermillar.com

As a website development 
company, we embrace 

change as an opportunity for 
growth and improvement. 
Whether it’s adapting to 

new technologies, industry 
trends, or customer 

needs, we stay ahead by 
continuously learning and 
evolving. We actively listen 
to our clients, ensuring our 
solutions remain relevant 

and effective. 
Whether it’s updating a 
website for better user 

experience, integrating the 
latest security measures 

or adding additional 
functionality to the site, we 
approach every change with 
a problem-solving mindset.
Our goal is not just to react 
to change but to anticipate 
it, ensuring our clients stay 

competitive online.
Rutva Patel,  

Ridgetek Web Solutions  
www.ridgetek.co.uk
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Join RADAR Today - Be Noticed Tomorrow!
Keith@highlightspr.co.uk • www.highlightspr.co.uk

Stay ahead of  
the curve with  
RADAR’s  
Media Reach

Last month our RADAR members appeared on BBC TV, BBC Radio, Local TV and many magazines and newspapers. To find out more  
about the benefits of becoming a RADAR member, contact keith@highlightspr.co.uk or call Keith on 07814 397951.

The way we help our customers is by always 
being ahead of the game so that they get the best 
possible deal. Destinations By John. in the heart 
of Whitley Bay is geared up for those people still 
looking to book their summer holidays. Offering 
a personal service, we check people in for their 
flights and print out all their paperwork, we retain 
a loyal client base and grow by recommendations. 
Worldwide holidays to UK coach trips are catered 
for and we are cheaper than booking Jet2 on line!
John Dixon,  
Destinations by John, 0800 177 7857

Being agile and adaptable is at the core of how I approach life both personally and 
professionally. The only constant is that things will always change and the trick is 

to embrace it and make the most of it. Whether it’s market trends, customer needs, 
or new technologies such as AI, I stay ahead by listening, learning, and innovating. 

For my customers, that means offering flexibility, personalised support, and 
forward-thinking strategies to ensure they succeed in any environment. 

My goal is to make embracing change a competitive advantage for both my 
business and my customers. I am running a series of online AI workshops 
currently that support that goal - register at www.trybooking.com/uk/EMIG  

Kate Watson,  
www.askmrswatson.com
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Leanne with her East Durham Business Network  
colleagues Gursh Kahlon, Guy Bashford and Ranj Gill



It was back in 2012 that I made the decision to start my own 
business. And I’d be lying if I said there aren’t times that I have 
regretted that decision.
That might seem like a strange thing to say when I am talking 
about the future and what I would like to achieve.
But I genuinely think no one understands how hard, 
emotionally and mentally, being self employed is until you do it. 
Yes, it’s flexible, and yes, to a certain extent, you get to pick and 
choose who you work with. 
I have also been lucky enough to spend invaluable time with 
my children over the years, something that were I employed 
full time, I wouldn’t have been able to do. The flip side to that 
is, that while nothing is more important than your children, 
being a full-time mam did take me away from the business – my 
priorities changed however I still had a business to run and 
juggling the two was tough.
However, there has also been far too many sleepless nights and 
months where money is so tight I have wondered whether I can 
keep the wolf from the door any longer.
Somehow, though, by hook or by crook, I have managed it and 
now, my focus is on what I want to achieve from my business 
and what I have to do to get it to the point where my love for 
what I do has fully returned.
As a journalist by trade, LEC was launched to enable me to work 
with ambitious regional and national businesses that wanted 
to celebrate their successes and highlight to the outside world 
why they are so good at what they do. And as the business grew, 
we started adding more strings to our bow, including internal 
communications, web development, social media profiling and 
marketing. And in turn, our portfolio of clients expanded.
Today we work with businesses and organisations from a diverse 
range of sectors, including automotive, childcare, accountancy, 
software development, business coaching and domestic and 
commercial services.
I am also communications lead for East Durham Business 
Network, a role I have had since the group was created back 
in 2014, initially as Peterlee Business Park Group before the 
rebrand in 2021, which LEC managed.
Through my role with the network, I work closely with Business 
Durham, Clearwater Developments (the network’s co-chairmen 
are Clearwater directors Ranj Gill and Gursh Kahlon) and the 
many companies who are members of it. Our aim is to drive 
prosperity, share opportunities and give our employers the right 
platforms to share their good news, whether that be through 
our quarterly networking events or our website, social media 
channels or email newsletter.
It’s through this venture that LEC launched East Durham 
Business magazine, the flagship magazine which celebrates our 
wonderful area and the many companies and organisations that 
are based within it.
But like with LEC, it hasn’t all been plain sailing - securing 
the sponsorship and advertising revenue we need to fund 

production of the magazine has at times been impossible and 
left me wondering if it had a future (certainly in print). However, 
after several meetings with Business Durham and Ranj and 
Gursh, and discussions with our members, we have decided to 
continue with it, so the priority now is to find those businesses 
who are prepared to back the magazine financially.
So, what is next for me and LEC? 
Recently I have done a lot of soul-searching regarding the 
business. Is the love I had when I started it still there? Does 
it suit me to continue to be self employed given my personal 
circumstances (I am a mam of three including to a two-year-
old)? Would the security of employment be a better option?
I came to the conclusion that the answers are yes, yes and no.
What that means for me is, I need to be more proactive. In 
today’s challenging climate, I can’t expect work to come to me 
and I can’t rely on retainers, as I have done in the past. I have to 
go and find it and that is exactly what I am doing.  
At the start of the year, my aim was to get in front of as many 
businesses as possible – to show them what LEC can do for them 
as their strategic communications partner. And if I can convert 
a handful of those potentials into clients, I will be heading in the 
right direction.
It feels like a fresh start and that I am going full circle, back 
to where it all began, but that feels to me like more of a leap 
forward rather than a step back. And that can only be a good 
thing.

www.lecc.co.uk
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Back to where it all started
Communications consultancy LEC was launched by experienced journalist  
and public relations professional Leanne Fawcett 13 years ago. And although  

the business has grown by offering a full suite of PR, marketing and web services,  
Leanne is now looking back to where it all started in her ambition to take LEC forward. 

Here she talks about why she’s keen to go back to basics…

Leanne Fawcett
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A clear identity
Over the past year, Unique Magazines 

has undergone a significant 
transformation. We’ve redefined our 
identity, clarifying to our customers 
exactly what we do. In an industry 
where roles can be misunderstood, 
we’ve taken great strides to ensure 
there is no confusion—we are not 

publishers; we sell printed magazines 
but our passion for them is no less 

than those who create them. 

This year, one of our major initiatives has been the 
establishment of a new room dedicated entirely to 
independent magazines. This space is a departure from 
our traditional focus, which had long been dominated 
by mainstream titles. The independent magazine room 
not only diversifies our offerings but also represents 
a shift in our identity and mission, marking a new 
chapter in our journey.
Our vision for the future of publishing is clear: we 
believe that magazines will transition to being published 
less frequently, with increased focus on quality and, 
consequently, at a higher price point. Establishing a 
dedicated hub to support this evolution was imperative. 
We wanted to not only keep pace with the changing 
landscape of the publishing world but to be at the 
forefront of this transformation.
The introduction of our magazine room was met 
with enthusiasm from the independent publishing 
community. We received numerous inquiries from 
publishers who were eager to see their works featured 
in our store. Previously, we had mostly worked with 
suppliers for our inventory. 
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However, with each new inquiry from an indie publisher, we 
found ourselves asking, “Why not embrace this change?” This 
opened up a thrilling opportunity to offer titles that are not only 
unique but also exceedingly rare in the commercial market, by 
getting them direct from the source- independent publishers. 

Working directly with these independent creators has been 
an eye-opening experience. Typically, these publishers are 
small presses or nonprofit organizations that operate with 
a clear mission and purpose. They are driven by passion 
and a desire to make a meaningful impact through their 
publications. Whether it’s a magazine dedicated to the niche 
joys of rollercoaster adventures or a deep dive into the world of 
backpacking, the diversity and richness of content have been 
astounding. We have truly seen it all here at Unique Magazines 
and we want to ensure we can offer something for everyone. 

Since opening our magazine room in April, we’ve managed to 
secure 44 unique titles from 44 different indie publishers. This 
number proudly excludes major, focusing instead on those who 
embody the spirit of independence and innovation in print.

Our new focus has had a particular resonance here in the 
North. Historically, we’ve observed that opportunities for 
cultural and creative engagement can be more limited 
here than in the South. By establishing a northeast hub for 
independent magazines, we’ve bridged that gap, making these 
unique and inspiring publications accessible once more as well 
as giving these independent publishers a chance to spread their 
craft to as many people as possible.

The relationships we’ve built with these publishers have been 
invaluable, not only for our business but for our community. 
We’ve introduced these magazines to universities and student 
events, where they have become a cornerstone of inspiration 
for students engaged in final projects or seeking creative 
stimulation. 

Our commitment is to continue expanding our magazine 
room, bringing in new titles from a variety of backgrounds 
and perspectives. We aim to connect with enthusiasts who 
appreciate and seek out rare finds in the world of print. We 
are dedicated to working closely with more independent 
publishers, continuously enriching our collection and 
reinforcing our commitment to the evolving landscape of  
print media.

Being a part of this dynamic, ever-changing industry feels incredibly 
rewarding. As we move forward, our mission is clear: to enrich, 
inspire, and provide access to the best of independent print media.

www.uniquemagazines.co.uk

@uniquemagazines        Unique Magazines        Unique Magazines 
Our Blog: www.themagazineclub.co.uk 



Marketing 
consultancy 
celebrates 

birthday 
milestone
Washington based  
Riverside Marketing 

Solutions is celebrating five 
years in business following 
its launch at the beginning  
of the Covid pandemic.

When owner, Nicola Halse, found herself 
out of work in March 2020, she decided to 
take the plunge and set up the marketing 
and business development business.  
Since then, she has worked with over 
fifty organisations from a variety of 
sectors including engineering, logistics, 
insurance, construction, accountancy and 
most recently, cyber security.
Nicola, who has over 30 years’ experience 
within marketing, sales and business 
development, decided to offer Riverside’s 
range of services on a completely flexible 
basis, with companies not committed to 
signing any short or long term agreements.
With services covering fractional 
marketing manager support, social media 
management, email campaigns, business 
development and tailored LinkedIn 
training sessions, the ‘no ties’ approach is 
something which North East SME’s have 
certainly taken advantage of.
Last year, due to an increase in demand for 
her services and with an eye on the current 
and future investment in the Sunderland 
area, the business took up a co-working 
space at the North East BIC.
Commenting on the birthday milestone, 
Nicola said, ‘Who would have thought 
that in the turmoil that was the start of 
the Covid pandemic, I would be sitting 
here five years later celebrating my fifth 
anniversary.
Whether it’s on a long term basis or one-off 
projects, I’ve worked with so many fantastic 
businesses and have been delighted to 
be a part of their success.  As a general 
rule, I’ve found the North East tends to 

keep under the radar about the fantastic 
things we do and that included many of 
my clients.  From employing apprentices, 
winning awards, increasing turnover or 
moving into larger premises, it’s important 
that organisations share the successes they 
experience and that’s where marketing is 
an essential part of their business strategy.
The last five years have definitely not 
always been easy and especially launching 
in such a difficult period, however, with 
the support of my family, friends and the 
fantastic North East business community, 
I’m immensely proud to have made it this 
far.
Locating to The BIC last year was a 
real turning point for me, it’s provided 
fantastic opportunities to access their 
business support and connect with fellow 
organisations within the centre, several of 
which are now clients.
Not only has the business given me the 

opportunity to share the successes of my 
clients but it’s also given me the flexibility 
to focus on a subject I’m passionate about, 
which is supporting and advising young 
people about the world of work.

I became an Enterprise Advisor at Durham 
Sixth Form in 2022 and have recently also 
taken up the role of a STEM Ambassador, 
these have given me the opportunity to 
support students through career talks, 
advice with projects and attend many 
mock interview sessions (a big thank you 
to my clients too who regularly get asked to 
attend with me!).

I’m looking forward to working with 
fantastic North East businesses and 
showcasing the very best they can do while 
supporting young people in my community, 
here’s to the next five years!’

www.riversidemarketingsolutions.co.uk
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MARKETING 
AND BUSINESS 
DEVELOPMENT 
SUPPORT  
FOR SMALL  
BUSINESSES
Our services include...  
social media management,  
email campaigns, marketing manager  
support, sales and business development.  
No contracts, no ties, just services as and  
when you need them most.

Testimonials...

“I would wholeheartedly recommend Nicola to anyone 
     looking to promote their business.” 
           Will Fatherley, ProFire Saftey and Training

                   “I have loved working with Nicola, she made it stress free and  
                        easy and was very proactive around our posts and content.” 
                                Sarah Reid, Richard Reed Solicitors

                                          “Nicola has been fantastic to work with, her first email campaign  
                                                 for us resulted in a conversion that is now a closed sale.” 
                                                           Kieran Turnbull, Zenith Systems



2024 marked the 100th 
anniversary of North 

East family-run footwear 
retailer Charles Clinkard, 
and to celebrate O agency 
was tasked with opening 
a shoebox of memories...

literally!

Following a visit to the company’s 
headquarters in Middlesbrough, the 
creative team from O agency were given 
a unique opportunity to dig through the 
archives.
Kari Owers, founder of O agency, said: “We 
had such a wonderful time opening up old 
shoeboxes stuffed with vintage footwear, 
old newspaper clippings, sales ledgers and 
photographs. The company’s rich 100-year 
history shone through, with memories 
of people bringing their children in to 
store to try on their first pair of shoes, or 
picking out a special pair for their wedding 
demonstrating how central the stores were 
in people’s lives.
“We wanted to bring that sense of 
community and memory-making to the 
fore in an integrated creative campaign 
that everyone from staff to customers could 
enjoy to celebrate its 100th birthday.”
O agency created a campaign to increase 
awareness of the Charles Clinkard brand 
across all channels and showcase the 
entrepreneurial spirit of the founding 
family that shaped the company’s history to 
date and drives an exciting future forward. 
Taking its inspiration from the heyday 
of the silver screen in the 1920s, when 
the company first formed with one 

store in Middlesbrough, we developed 
an overarching campaign creative that 
would soon underpin every element of 
the campaign. Old archive imagery with 
the strapline “A lifetime of memories” 
led across all on and offline marketing, 
providing a new visual identity for the year 
ahead. This included a gorgeous logo lock 
up that appeared across every birthday 
touchpoint including point of sale, creative 
window displays and lookbooks, as well 
as an online takeover on the brand’s social 
media channels and website. 
“We took inspiration from the art deco era, 
creating a special CC100 logo for window 
decals that could be used across all stores 
and an in-store display that used some of 
the archive photos we found right back on 
day one. Commemorative gift bags and 
a special edition newspaper helped us 
celebrate the event with customers,” added 
Kari.
A 100th birthday footwear collection was 
launched to commemorate the anniversary, 
with social media influencers gifted their 
choice of style to help share the story, 
which boosted ecommerce web traffic 
and social engagement, and reached over 
68,000 people.
Following a series of in-store launches 
for staff and customers, O’s PR team set 
up media interviews with the founder’s 
grandson Charles Clinkard and the 
retailer’s Managing Director for Retail, Tim 
Payne, revealing its growth and plans for 
the future achieved regional and national 
editorial coverage, including features 
with Drapers and BBC Look North, as well 
as Newcastle Chronicle and The Journal 
achieving a total reach of 18 million people 
for the anniversary news.
Rebecca Elvis, Charles Clinkard said: 
“Celebrating 100 years of Charles Clinkard 
was a momentous occasion, and working 
with O Agency to bring our history to 

life in such a creative and engaging way 
made it even more special. Their support 
throughout the campaign helped us truly 
capture the essence of our company - the 
results were fantastic, creating a real sense 
of pride amongst our team and bringing 
our history alive for our customers.”

www.o.agency
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Stepping into its 100th year, a look inside a  
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Your strategic brand,  
digital and marketing  
partner rolled into one. 

vidacreative.co.uk

Looking to make an impact in the B2B or tech space?  
We’ll help you reach your next big milestone.



Helping put 
Croxdale Group 

on the map!
From test driving new  
EVs to writing about  
the need for better EV 
charging infrastructure,  
SASS Media goes the extra 

mile for clients.

At SASS media Ltd, we pride ourselves on 
going the extra mile for clients.
For the last six months, we’ve been working 
with Croxdale Group, a Durham-based car 
dealership, car and van rental company 
and servicing and repair centre, to generate 
press coverage and write a series of articles 
that could be used on LinkedIn and the 
company website.
For Sarah Walker, a once reluctant driver 
who only passed her test at the age of 
27 when doing so was mandatory for a 
working journalist, this posed a challenge - 
but one that she has really enjoyed!
Sarah borrowed an MG4 Electric Vehicle for 
the weekend as part of her work and wrote 
an honest review based on how the car 
fitted into the life of a working mum. 

As the MG4 is fully electric, this also gave 
Sarah the opportunity to get a real world 
feel for what making the switch from an 
ICE vehicle (internal combustion engine) 
would mean – and the conclusion was that 
better charging infrastructure is needed 
across the region and the UK.
This also formed the basis of a thought 
leadership piece by Croxdale Managing 
Director Anthony Rockingham, who 
welcomed the efforts being made by 
Durham County Council to install more 
electric vehicle charging points across the 
city.
Anthony also welcomed the £65m 
investment in electric charging 
infrastructure, promised by Chancellor 
Rachel Reeves, as part of a raft of new 
measures to kickstart the economy – but 
urged the Government to do even more.
This comes as the Government’s Zero 
Emission Vehicles (ZEV) mandate places 
increasing demands on manufacturers, by 
requiring 28% of new cars sold in 2025 to 
be electric.
“As demand for electric vehicles continues 
to grow, it is vital that the charging network 
keeps pace,” Anthony said.
“More publicly available chargers will make 
it easier for drivers to make the switch to 
electric, particularly for those without off-
street parking.”
For Sarah W at SASS, making the switch to 
an EV would make economical sense, since 
she has a driveway and charging at home 
would cost significantly less than petrol, 

so it’s something she is now seriously 
considering, thanks to the extended test-
driving opportunity.
Sarah is also looking forward to continuing 
to work with Croxdale on articles covering 
a range of new topics, from how AI can 
benefit the business and improve customer 
service to supporting young drivers and 
their preferences for brand new cars.
Croxdale also prides itself on taking on 
apprentices and Sarah has been delighted 
to promote the success of Bethany 
Coleman, who started her career in 
accountancy with Croxdale at the age of 18 
while studying at college and is now group 
accountant seven years on.
Croxdale has also recently extended its 
range of cars to include Alfa Romeo, Jeep 
and Leapmotor and these developments in 
the expanding business have given Sarah 
plenty of positive news to write about, 
as well as the opportunity to develop her 
photography skills.
For someone who was once such a 
reluctant motorist, it has been exciting 
to work with a large automotive business 
which is doing so well in the region!

If you feel that SASS could benefit your 
business, whether this is through lifestyle 
content promoting your products or 
services, or celebrating success in your 
organisation in the media, please get in 
touch!
Email sarah.walker@sassmedialtd.co.uk 
or call 07896 894538.
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Sarah Walker with her two sons, Alexander left and William right
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For more information visit: 
www.bondedagency.com 

Siobhan Byrne

Siobhan Byrne Talks Search & Strategy

Q: What made you want to start Bonded?

Siobhan: Starting a company with people I had 
worked with for a number of years, that I trusted 
and respected felt like a no brainer. 

Bonded was formed during the pandemic years, 
which felt like a period of significant change – 
many people switched from working full-time in 
the office to full-time at home, priorities were 
shifting, and it felt like the right climate to try 
something new. 

Q: What are some common misconceptions      
     people have about SEO? 

Siobhan: Sometimes I think that there is a 
misconception that you can hire one person to 
‘do SEO’ – but in reality it takes a village; from 
tech specialists to content writers and creatives 
– not to mention a driven client team who gets 
work live.

Another big consideration is that it is very often 
a slow burn – but if you get SEO right, the work 
you do in year one can drive performance many 
years later. SEO is very much the long game! 

Q: Are there any upcoming developments  
     in SEO that you’re excited about?

Siobhan: I think we are seeing a diversification 
of search platforms and search behaviour. From 
younger generations using social platforms for 
search and the explosion of ChatGPT.

We will start to see more strategies around 
targeting these platfoms, and hopefully the data 
and insights to back up these strategies which is 
currently lacking.

I’m very keen on automation, and I think we are 
in a golden age of creating efficiencies for clients 
and freeing up teams from repetitive tasks for 
more interesting work. Improved job satisfaction 
and better client results? I’m all in!

Q: What does Bonded’s core belief of    
     connection mean to you?

Siobhan: At the minute, connection means 
something very specific to me; switching off from 
work, my phone and any other distractions to 
connect with my daughter who is 16 months old 
and still very new to the world.

At work, connection means listening to team 
members and what they need and taking time to 
get to know them on a personal level. It makes for 
much better teamwork!

Siobhan Byrne, SEO & Content Director and co-founder of Bonded, shares her 
insights on the evolving search landscape, why Search Engine Optimisation (SEO) 
is a long-term game, and how automation is unlocking new opportunities. 

Bonded is the digital and media agency that prioritises connection. Join us as we connect with 
a different member of the team each month to get their take on all things digital media. 

Bonded Digital & Media

SEO & Content Director

If you get SEO right, the 
work you do in one year 
can drive performance 
many years later.

“

“



Shaping Future 
Leaders

Polly Enevoldson’s vision for 
The Royal Grammar School 
(RGS) Newcastle's Sixth Form

As we celebrate our quincentenary, RGS 
welcomes Polly Enevoldson as its new 
Head of Sixth Form - a leader passionate 
about shaping students into well-rounded 
individuals ready for success beyond the 
classroom. 

The RGS Sixth Form is a special place to 
study beyond GCSE, widely renowned for 
its academic excellence and breadth of 
opportunities for students to discover their 
passions for life after school. Under Polly’s 
leadership, our Sixth Form will combine 
academic success with personal growth, 
ensuring students thrive in their chosen 
careers.

Polly’s career in education began in the 
North East, where she initially trained 
as a teacher before moving South to join 
Paddington Academy. From a dedicated 
science teacher to a key pastoral leader 
and Head of Sixth Form while working in 
London, she has always been drawn to 
helping students develop both academically 
and personally. “My passion is helping 
students to grow - not just as learners but as 
people,” she says. “I love helping students 
to solve problems, guiding them through 
challenges, and watching them leave 
school with confidence in their abilities.” 
Returning to the North East was both a 
personal and professional milestone. “RGS 
is such a well-respected school, known 
for its academic achievements and strong 
sense of community. My dad is actually a 
former RGS student – he was Head Boy - so 
coming back feels like coming full circle.”

With around 350 students, including 
40–50 new entrants each year, RGS Sixth 
Form offers an enriching environment. 
Polly shares our core values – a sense of 
belonging; love of learning; belief in each 
other and ambition to succeed - and our 
aim to balance academic excellence and 
students’ personal development. “The 
RGS Sixth Form team and I work hard to 
ensure that students are prepared for life 

after school, not just with A-levels, but 
with a sense of independence, leadership, 
and community spirit,” she explains. 
“We provide an exceptional range of 
opportunities - from academic enrichment 
to leadership roles and extracurricular 
activities.” A distinctive feature of the 
RGS Sixth Form is its PLUS Programme, 
which introduces students to external 
speakers, career workshops, and university 
preparation support. Additionally, the 
Complementary Studies program allows 
students to explore diverse skills, from 
sports leadership to environmental 
initiatives and practical skills like cooking.

Beyond the classroom, students are 
encouraged to broaden their horizons, 
explore their passions, and explore our 
many co-curricular activities. Whether 
through the Duke of Edinburgh’s Award, 
Combined Cadet Force, music, drama, 
charity initiatives, or student-led societies, 
RGS fosters an environment where students 
develop confidence, leadership, and 
teamwork. “For me, the Sixth Form is about 
more than studying - it’s about broadening 
horizons, trying new things, and creating 
lasting memories,” Polly adds.

Ensuring every student feels valued is 
key for Polly. RGS takes a personalised 
approach to Sixth Form life with tailored 
UCAS guidance, career mentorship, and 

academic clinics for subject-specific help. 
“We want to make sure no student is left 
behind,” Polly explains. “The transition 
from GCSE to A-levels can be daunting, and 
our dedicated team—from tutors to pastoral 
leaders—provides individual support. 
Through mentoring, study skills workshops 
and wellbeing initiatives we ensure 
every student thrives.” The Sixth Form 
also has a buddy system for new joiners, 
helping those from other schools feel 
part of the RGS family from day one. “We 
encourage a strong sense of peer support 
and opportunities to build meaningful 
friendships and networks,” Polly added.

As the school marks its historic 500th 
anniversary, Polly is eager to contribute 
to RGS’s legacy. She views her role as 
helping students become the best versions 
of themselves. Focused on leadership, 
personal growth and community 
engagement, she is determined to uphold 
the school’s tradition of excellence while 
fostering an environment where students 
can truly flourish. “Education isn’t 
just about grades,” she says. “It’s about 
preparing young people to enter the world 
as confident, capable, and kind individuals. 
That’s what I aim to do at RGS Sixth Form.”

www.rgs.newcastle.sch.uk
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Daily Pour, a disruptive 
coffee brand born from 
the entrepreneurial spirit 
of Northumbria University 
graduate, Jack Fenwick, is 
shaking up the North East 

coffee scene.

The brand, focused on blending coffee 
with musicality and community, recently 
held its first successful pop-up event. The 
DJ event, in collaboration with Minor 
Figures Oat Milk at Hidden Heights 
Creative Studio in Newcastle, saw Jack 
serving up his signature coffee, while 
DJ sets from Ally, Bradley Circles and 
Socialness created a fusion of music 
and coffee culture. It marked the first of 
several pop-up events planned for 2025.
Initially, available exclusively online, 
Daily Pour has now expanded its reach, 
announcing a partnership with select 
retailers in Newcastle and surrounding 
areas. Currently stocked at Local, Jesmond, 
Ernie and Ooze in Ouseburn and The Rare 
Drop in Low Fell, Daily Pour is rapidly 
gaining traction.
Jack, a 2016 Northumbria University 
Marketing Management graduate, aims 
to build a brand that resonates with a 

counter-culture audience who appreciate 
art and design without the pretence often 
associated with specialty coffee. Using 
the knowledge gained from his degree, 
he single-handedly designed the brand 
from the ground up, including the website, 
social media presence and merchandise, 
all designed to reflect the brand’s story and 
future vision.
Each bag of Daily Pour coffee, roasted in 
the North-East, features striking artwork 
by renowned North East graffiti artist Mul, 
famous for his record-breaking Quayside 
mural and 2023 exhibition at The Baltic 
Centre for Contemporary Arts. Mul’s work, 
known for its bold style and vibrant energy, 
encapsulates the brand’s rebellious, yet 
approachable spirit. Further enhancing 
the experience, a QR code on each bag 
links to a curated music playlist, aimed at 
blending the visual and auditory aspects of 
the brand.
Jack, said: “I wanted to create a coffee 
experience that was inclusive and enjoyable 
for everyone. My love for coffee, design 
and music, combined with my marketing 
background, all came together to form 
Daily Pour. It’s about enjoying a great cup 
of coffee without the snobbery.
“We’re all about community, creativity and 
good times. The pop-up event was a perfect 
way to bring together coffee lovers, music 
enthusiasts and artists without the need to 
be out at a club until 3am. It’s exactly what 
Daily Pour is about - blending great coffee 

with the energy of music, whilst building a 
space where people can connect and enjoy 
the moment.”
“The skills and knowledge I gained during 
my time at Northumbria University played 
a crucial role in turning my passion for 
coffee into a successful brand in the 
North East. The marketing strategies, 
entrepreneurial insights and leadership 
training I received, laid the foundation 
for my success. Here’s to a future built on 
education, determination and amazing 
coffee.”
Beyond the product itself, Daily Pour is 
building a community. Plans for 2025 
include more small-scale coffee events as 
the brand continues to deepen its roots in 
the music scene.
Craig Bradshaw, Assistant Professor 
in digital marketing at Northumbria 
University, said: “Jack’s innovative thinking 
and entrepreneurial spirit are a testament 
to his ambition and the nurturing of his 
talent during his studies at Northumbria 
University.
“The university prides itself on building 
leaders of the future that create change 
and stimulate new ways of thinking. Many 
business plans have formed over a cup of 
coffee but, in this case, it is the coffee and 
the brand attached to it that is the new, 
innovative, business disrupting mainstream 
consumerism.”

dailypour.co.uk

Daily Pour shakes up North East coffee culture

Jack Fenwick
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Discover the Magic of Mowden...

Book your personal visit to Mowden Hall School today:

        admissions@mowdenhallpst.org
  01661 842147

Day and Boarding School in the heart of Northumberland
Co-education for children aged 3-13 years

Based in Stocksfield, just 13 miles west of Newcastle



Developing 
Community 

Strength through 
Partnerships 

By Mr Will Scott, Principal at Dame 
Allan’s Schools, Newcastle

If there is one thing that the 
North East embodies, it is 

community spirit - which has 
recently been seen in full 
force as Newcastle United 

Football Club celebrates their 
first trophy win in 70 years! 

Geordies especially are known for being 
a friendly bunch, and as a Newcastle-
based School Principal, I see everyday 
how our pupils make friends and support 
each other through the - sometimes 
challenging - teenage experience, as well 
as look further afield as to how they can 
support others outside of the school.
It’s an established fact that having a shared 
goal or cause helps to unite employees 
within a business, and it is no different 
within a school community too. That 
supportive charitable spirit is something 
we champion inside and outside of Dame 
Allan’s. We’re passionate about supporting 
our local community, as well as developing 
our pupils into well-rounded, empathetic, 
and kind-hearted people. 
Partnerships are woven throughout both 
the Junior and Senior School, starting 
with something as simple as non-uniform 
fundraising for Children in Need, or 
helping to litter pick and plant a garden 
in the school grounds. All of these things 
model for pupils the power of coming 
together as a force for collective good, 
where a community thrives by helping each 
other.
In the Senior School, charitable acts and 
fundraising continue to be embedded in 
the culture. Pupils host bake sales and 
collect for food banks, supporting local 
and national charities whilst helping to 
educate each other on important causes 
such as food and hygiene poverty. In the 
Sixth Form, students can choose to take 
part in regular volunteering placements. 
From schools, to Women’s Centres, local 
charities, and care homes, our students 
understand how giving their time, skills, 
and often just a listening ear, can have a big 
impact on those around us.

Consider, is there an organisation in the 
North East who would make a natural 
partnership for your business? For 
example, our academic partnerships too 
come from reciprocal and long-standing 
relationships with some of the North East’s 
most-respected cultural institutions. We 
have long worked with Dance City to give 
our dancers the chance to perform on a 
professional stage, as well as with local 
businesses such as The Alnwick Garden 
and Sage Wealth Management, to support 
events with a tailored performance from 
our dancers. Not only was this fantastic 
entertainment for guests at Sage’s event, 
it was a wonderful opportunity for our 
dancers to perform live in a challenging 
new environment; a win-win some might 
say! 
Similarly within our drama department. 
our longstanding relationship with the 
People’s Theatre sees our pupils star 
in a multitude of local productions: we 
help them to find the next generation 
of talented young performers, and the 
Theatre offers them invaluable performing 

opportunities. In sport, our partnership 
with the Newcastle Eagles basketball team 
sees regular guest coaches offer training at 
Dame Allan’s, offering our young athletes 
that chance to learn from the pros, and 
the Club the chance to inspire a new 
generation of basketball stars, and raise 
the local profile of the game. We have 
also recently launched a partnership with 
Tynedale Rugby Club, again helping to both 
boost the profile of the club, whilst offering 
dedicated coaching to our dedicated young 
rugby players. 
It is important to the school that we are 
not just an insular community. Any school, 
or business, operates as a vital cog in the 
local community, and so has the potential 
to make positive change within that space. 
I applaud any local business or institution 
that supports local charities, shares skills, 
or offers work placements to young people 
- it’s those small, supportive acts that make 
the North East such a special place to live, 
work, and grow. 

Find out more at dameallans.co.uk 
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Shaping the future 
of education 
recruitment
For over 15 years, The 
Education Network has 
led the way in education 
recruitment, connecting 
schools with talented 

professionals across the UK. 

With an office in Newcastle, the agency 
has built a reputation as a trusted partner 
for schools seeking supply, interim 
and permanent staff. As the industry 
evolves, CEO Kevin Gill reflects on recent 
achievements, the shifting recruitment 
landscape and the future of The Education 
Network.

A year of growth and resilience
With staff shortages continuing to 
challenge schools, demand for recruitment 
services has remained high. The Education 
Network has recently focused on filling 
specialist roles to support schools where 
they need it most. Gill explains, “This 
past year has been dynamic and fast-
paced,” says Gill. “We saw significant 
growth, particularly due to the push 
towards addressing teacher shortages and 
increasing the presence of specialists in 
schools.” 
A key achievement was the reopening of 
the Leeds office, marking a major step in 
the company’s expansion. “Closing that 
office during the pandemic was tough, but 
bringing it back reflects our resilience,” 
Gill explains. “We’ve also strengthened 
our presence in Yorkshire by appointing 
two experienced professionals to lead our 
growth in the region.”

Shifting trends in education 
recruitment
Schools are increasingly seeking flexible 
staffing solutions, turning to temporary 
and contract roles to manage fluctuating 
budgets. “More and more, schools rely 
on these options to deliver a high quality, 
well-rounded education to their students,” 
Gill notes.

Schools are looking to build specialist 
workforces, particularly in Special 
Educational Needs and Disabilities (SEND). 
“Schools need a workforce that reflect their 
students’ needs, and we’re committed to 
supporting that.”

Government policy and funding 
impacts
Recent government funding 
announcements have been met with 
cautious optimism, with hopes that 
increased investment will ease staffing 
pressures. “Any additional funding for 
education is positive,” says Gill, “but 
the real challenges are implementing it 
effectively and ensuring that it reaches the 
right areas.” 

Prioritising SEND recruitment
One of the biggest challenges for 
schools remains the shortage of skilled 
professionals in SEND roles. With the 
number of children requiring additional 
support rising sharply, demand for 
specialist staff has never been greater. 
“One in six children aged 5-16 is likely to 
experience a mental health condition,” Gill 
highlights. “That figure has surged by 65% 
in just three years.”
Recognising this urgent need, The 
Education Network has prioritised SEND 
recruitment, ensuring schools can access 
the right specialists. “We have appointed an 
in-house SEND specialist recruiter, who can 

expertly lead interviews and assessments 
with specialist teachers,” Gill explains. 
“Not all recruitment agencies have SEND 
expertise, but we understand how vital it 
is to place the right professionals in these 
roles.”

The future of The Education Network
The Education Network remains focused 
on “expanding its network, investing in 
cutting edge recruitment technology 
and enhancing candidate and client 
satisfaction. We’re always looking for ways 
to innovate and improve,” Gill confirms.
“Our core values remain unchanged. We 
will continue to act responsibly, ethically 
and with integrity whilst we push to solidify 
our position as a trusted recruitment 
partner for educational institutions.”

Expansion opportunities
Looking ahead, The Education Network is 
open to growth opportunities, including 
potential mergers and acquisitions. “While 
organic growth is our priority, M&A could 
allow us to enter new markets or bring in 
new expertise,” Gill explains. “We are open 
to exploring these options to ensure we 
evolve in ways that benefit both schools and 
education professionals.”
With dedication, a clear vision and a 
passion to go above and beyond to find 
the best candidates for each role, The 
Education Network is well-positioned to 
shape the future of education recruitment.

theeducationnetwork.co.ukSpecialist Recruitment Agency for the Education Sector

0191 232 3780

E D U C AT I O N

April 2025   167   

Kevin Gill



A Multi-Academy Trust (MAT) has 
strengthened its standards team to support 
the Trust’s strategic priorities and provide 
a ‘holistic oversight’ whilst maintaining its 
philosophy of Cohesion and not Uniformity 

across its thirty schools. 

Bishop Chadwick Catholic Education Trust (BCCET) has 25 
primary schools and five secondary schools across the North-east 
in Sunderland, South Tyneside, and East Durham with 11,000 
pupils and 1,500 staff members.
The MAT’s standards team comprises four former headteachers – 
Leanne Barker, Fran Craik, Kathryn Fenwick, and Glenn Sanderson 
– whose remit as chief standards officers is to support the senior 
leadership team of each of the Trust’s schools to drive consistency, 
achievement, transformational change, sustainable improvement, 
and collaborative leadership.
Their particular areas of focus will be success of all pupils, 

curriculum development, professional development, and data-
informed decision-making. The Trust’s innovative strategy is 
centred on a collaborative, partnership-driven process. 
The standards team roles are wider in scope than school 
improvement, as while quality of education is integral, the CSOs 
play a pivotal role in “walking alongside” school leaders and staff, 
identifying evidence-based practices that support improvement. 
They support headteachers in particular, with all aspects of their 
roles.
“When leaders feel well supported, they are more likely to engage 
in honest reflection,” explains Kathryn Fenwick.
“Together, we can then identify any areas of focus and implement 
lasting solutions.”
Glenn Sanderson, former executive headteacher at St Aidan’s 
Catholic Academy in Sunderland, says: “Collaboration is key. The 
purpose of the new standards team is to collaborate with school 
leaders to continuously improve the quality of education and 
standards of the schools spanning both primary and secondary.”
Leanne Barker, a former executive headteacher whose previous 
role was BCCET’s senior school improvement lead, adds: “We 
all have specialities in different areas and will work together to 
support both primary and secondary schools across the Trust to

Multi-Academy Trust’s strategic vision for raising 
standards and fostering collaborative leadership
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ensure there is continuity from Early Years to Key Stage 5. If we have 
continuity in how we teach and assess children, then students will 
rise and be able to achieve even better outcomes.”
Fran Craik, former executive headteacher of St Wilfrid’s RC College, 
South Shields, adds: “We firmly believe that sharing best practice, 
collective goals and collaboration will foster positive change and 
continuous improvement.”
The standards team regularly visits the 30 schools to speak to senior 
leadership teams and their input has been welcomed by senior 
leaders.
Lisa Ashton, executive headteacher of Our Lady of the Rosary 
Catholic Primary, Shotton, and St Joseph’s Catholic Primary, 
Blackhall, says: “Our CSOs have been a tremendous support across 
both schools and have collaborated closely with us to ensure that 
there has been continuous improvement across our federation. 
Leaders and all staff value our CSO, who is a great listening ear to 
offer advice.”
Eve Alderson, headteacher of St Matthew’s Catholic Primary, Jarrow, 
adds: “The support we have received from our CSOs is instrumental 
in helping us to continuously improve so that all our pupils receive 
the best education possible. The visits are always incredibly 
supportive, providing challenge, whilst also celebrating successes.”

Each school will retain its uniqueness but benefit from the “wealth 
of knowledge” across the different schools.

Glenn says: “One huge positive – and the power of being in a Trust 
– is we are working together on the data and data insights, financial 
and HR support so headteachers can focus on their jobs of running 
their own schools.”

Continuing Professional Development (CPD) is one of the focuses of 
the team. “The whole country is in a recruitment crisis,” says Glenn.

“We want BCCET to be an employer of choice. With the right staff 
development, we can achieve that. We also want to be families’ 
first choice for their child’s education. Our schools span areas of 
high deprivation and more affluent areas, and we want families to 
know that whichever school they go to within the Trust, pupils will 
have the best possible high-quality educational experience and be 
supported to be the best version of themselves.

“We spend a lot of time talking to children and young people, as 
they are at the centre of all that we do so it is important that pupils’ 
voices are heard.”

For more information about BCCET, visit www.bccet.org.uk
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L-R: Glenn Sanderson, Francesca Caik, Leanne Barker 
and Kathryn Fenwick, Chief Standards Officers



Rising Star
Northern Insight talks to Rose Underwood 
from NECA who has recently won at the The 
Edge Apprentice of the Year awards.

What were your career ambitions  
growing up?
When I was younger, I wanted to be in a role 
that helped people, and I am so fortunate to 
know I get to do this in my role at NECA.

Tell us about your current role?
I currently work as a business support 
apprentice; this has been a very varied role 
which has really helped me gain knowledge 
and experience. NECA have supported 
me with my apprenticeship throughout 
so I can balance my day with gaining vital 
work experience and still completing my 
qualification.

How did you feel about winning one of  
The Edge Apprentice of the Year awards?
I felt so grateful to win the award and it was 
so nice to celebrate it with my colleagues.

What are you currently working on?
I am currently working on passing my 
driving test.

Tell us about the team you work with?
I work in the administrative team at 
headquarters, it has been great to learn 
alongside them. The great thing about all 
the staff at NECA is that we are all part of 
the same team and are happy to help one 
another.

What is the best piece of career advice you 
have been given  
so far?
The best piece of advice I was given was 
“Love what you do, and you’ll never work a 
day in your life”

What has been your biggest challenge?
My biggest challenge is self-confidence, this 
has been something I have been working on 
throughout my time at NECA and I can say 
this has been helped by those around me to 
believe that I can achieve whatever I put my 
mind to.

Who are your heroes and mentors?
My heroes are my family. My mum, dad and 
two brother’s support has been essential 

throughout everything I have done, and I 
wouldn’t be in the position I am now without 
them.

How do you unwind outside of work?
I love spending time with my friends outside 
of work, whether it is the gym, a walk or 
going for food in Newcastle. It is my favourite 
way to unwind.

Where do you see yourself in five years 
time?
I would love to continue developing my 
career in administration, but I have always 
been keen to travel the world.

Favourite film?
My favourite film is Mrs Doubtfire.
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Rephrase owner Paul Fraser has spent more than 20 years 
working in the media for a variety of titles regionally and 
nationally, including a long stint at The Northern Echo 

 Rephrase's range of services can be on a pay-as-you-go 
basis or as part of a longer-term package

We will do all we can to advise and produce the best 
possible solution for your needs

We aim to maintain long-term relationships to achieve goals

Paul Fraser

www.rephrasemedia.com     
e:info@rephrasemedia.com

23-25  C lay ton  Road   Jesmond   Newcas t l e  upon  Tyne   0 191  21 2  1 1 23
Breakfast served all day, 

every day!

“To eat well in England, you should have breakfast three times a day.”  Somerset Maughan



Dedicated, specialist teaching

Unrivalled opportunities

Bespoke primary facilities
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A vibrant,A vibrant,independent,
independent,child-centred
child-centredschool forschool for  3-11 year olds!

3-11 year olds!

Come along to see for yourself!

Newcastle Preparatory School, 6 Eslington Road, Jesmond NE2 4RH

Visit our website to find out moreVisit our website to find out more
and book a tourand book a tour
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www.newcastleprepschool.org.uk

Clean, check &  

rhodium plate your  

ring, in just one hour!

Only £20  

per ring
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Blyth Media Day inspires 
young filmmakers

Following the success of last year’s Media Day 
for young people, Blyth Town Council once again 
hosted an engaging and educational session, 
providing hands-on experience in acting and 
behind-the-scenes filmmaking.
The event was organised in collaboration with Act 
2 Cam, a performing arts school that encourages 
young people to explore creativity through drama, 
art, and filmmaking. This initiative aimed to offer 
an immersive experience in film production, 
culminating in the creation of a short film by the end 
of the day.
While some participants had prior drama experience, 
the event catered to both aspiring actors and those 
interested in technical aspects such as directing, 
producing, and operating filming equipment. 
Attendees not only performed in front of the camera 
but also gained valuable insights into the intricate 
processes of filmmaking, from conceptualising 
storylines to managing camera work. As a free 
half-term activity, Blyth Media Day provided an 
enjoyable and productive experience for the 50 young 
participants. Hosted at the Phoenix Theatre in Blyth, 
the event fostered a warm and creative environment 
for children to develop their storytelling skills.
Julie Summers from Blyth Town Council said: 
“The Blyth Media Day was more than just acting—
it was about fostering a wide range of talents. 
From clapperboard handlers to camera and boom 
operators, there was a role for everyone”. 

Newcastle Theatre Royal and Michael 
Harrison team up to offer free theatre trips 

for school children
More than 5,000 schoolchildren from across the North East will have the 
opportunity to be the first in the world to see a brand new musical thanks 
to an exciting new collaboration between Wallsend-born theatre producer 
Michael Harrison and Newcastle Theatre Royal.
Michael, widely considered as one of the industry’s leading theatre producers 
with credits including Joseph and the Amazing Technicolor Dreamcoat and 
Starlight Express, has a long association with the iconic Grey Street venue 
and has chosen his hometown theatre for the world premiere of his newest 
venture, Weird (Wed 28 – Sat 31 Jan 2026), an electrifying pop-powered musical 
reimagining Shakespeare’s classic tragedy Macbeth.
Telling the dramatic tale of the Scottish king through the eyes of the three 
witches, Weird – written by Nick Butcher (The Little Big Things), and siblings 
Kerri Watt and Fraser Watt - will combine witchcraft, mischief, mayhem with a 
soundtrack of newly created pop anthems, when the production hits the stage at 
Newcastle Theatre Royal in January 2026.
As part of an initiative to provide more pathways for young people to be able 
to access live theatre, Newcastle Theatre Royal has joined forces with Michael 
Harrison to pledge that the first five weekday performances will be earmarked 
for schoolchildren from across the region with ticket prices waived to enable 
them to see the new musical free of charge. The initiative will also provide 
the pupils – from Year 5 and above - with a once-in-a-lifetime opportunity to 
see a world premiere on their doorstep, inspiring them and instilling a love of 
theatre, culture and live performance from an early age.

Sunday for Sammy’s anthem of NE talent
The Sunday for Sammy Trust is marking 25 years of championing 
creative and performing artists in the North East. As part of the 
celebrations, local musician Joe Allan, who has received grants 
from the Trust, has written and performed a song that embodies its 
mission of empowering and supporting aspiring artists in the region.
Performing under the name Ernie, Joe explains his artist moniker: 
“The name Ernie found me—my middle name is Ernest after my 
grandad, and there have been lots of Ernie’s in my life, from my family 
to even a deli where I worked.”
Joe recorded the track at Blank Studios in Newcastle, collaborating 
with producer Josh Ingledew and fellow artist Imogen Williams, lead 
vocalist of Imogen and the Knife, another recipient of the Sunday 
for Sammy Trust’s support. Their song, Carrying the Weight Around, 
addresses the challenges of breaking into the creative industries, 
particularly from the North East, and encourages perseverance in the 
face of adversity.
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A much loved theatre venue 
in the North East is levelling 
up its commitment to local 
businesses through a series 

of initiatives.
Gosforth Civic Theatre aims to work 
closely with the local business community 
in 2025 through a series of events and 
corporate offerings.
First opened in 2016 by Liberdade 
Community Development Trust, Gosforth 
Civic Theatre has played host to a range 
of B2B events alongside its regular 
programming, and offers a wide range of 
options for local businesses to get involved 
and support its work.
The impressive venue, which incorporates 
stages, communal areas and a cafe, 
is available for corporate hire, while 
businesses are also able to sponsor events, 
volunteer projects and equipment, and 
become a corporate partner.
Most recently, the venue has been the 
location for new networking events 
by Gosforth Business Network, led by 
entrepreneur and Uniquethinking founder 
Sam Hook.
Sam, who works with business owners 
and entrepreneurs from across Newcastle 

and North Tyneside, commented: “I chose 
to host the Gosforth Business Network at 
Gosforth Civic Theatre because it’s such an 
integral part of the local community which 
I live and work in, and supports a wide 
range of groups and initiatives. 
“The team at the theatre is fantastic to work 
with, and with their excellent facilities 
and room hire options for businesses, this 
partnership is a real win-win.”
Rob Huggins, founder of Liberdade and 
Gosforth Civic Theatre, said: “Gosforth 
Civic Theatre is passionate about forging 
links with other organisations, working 
in a reciprocal way to support the local 
community as it supports us.

“The support of local businesses enable us 
to deliver some fantastic initiatives, while 
the theatre, which has undergone a £2.5m 
transformation in recent years, is the ideal 
setting for a wide range of corporate and 
business events.”

“I would urge any local or regional 
businesses looking for ways to support the 
arts and social change to get in touch and 
see how we can work together.”

To learn more about how Gosforth Civic 
Theatre can work with local businesses, 
go to www.gosforthcivictheatre.co.uk/
support-us.

Gosforth Civic Theatre supports local SME Network

The latest Gosforth Business Network event at  
Gosforth Civic Theatre on Friday 21st February

High quality conference
and meeting space with

a social conscience.

We'd love to work with you, contact us at
venue@gosforthcivicitheatre.co.uk to enquire

As a disability arts charity we work hard to raise
expectations of what people with learning disabilities can
achieve. You can support us by booking your meeting or
conference at our venue.

Our spaces offer excellent physical accessibility and give
you access to state-of-the art theatrical AV and lighting
facilities in newly refurbished and modernised spaces.



Hamilton: A 
revolutionary 

moment in 
theatre hits 
Sunderland 

Empire’s Stage.
The Olivier, Tony, Grammy 
and Pulitzer Prize-winning 
musical is set to make its 
highly anticipated debut at 
Sunderland Empire from 

Tuesday 17 June. 

The groundbreaking production focuses 
on the life of Alexander Hamilton, one 
of the Founding Father’s of the USA 
and brings his story to life through the 
powerful music of Lin-Manuel Miranda. 
The incredible soundtrack blends a range 
of genres like hip-hop, R&B, and pop 
to create something totally unique that 
propels history to the modern day. The 
musical follows Hamilton’s rise from a 

poor immigrant to a key figure in the 
American Revolution and the formation of 
the U.S. government, all while highlighting 
the personal and political struggles that 
shaped his life. The fast-paced, emotionally 
charged performance style, combined with 
a diverse cast and contemporary music, has 
redefined what a musical can be.
A show of this calibre touring to the 
region is a huge opportunity: for the local 
community, the broader cultural landscape 
and the local economy. Over 80,000 visitors 
will be coming to Sunderland City Centre to 
enjoy the show bringing with them a local 
economic value of around £3 million. 
“We are absolutely thrilled to bring 
Hamilton to the North East, marking a truly 
significant moment for the city and the 
entire region” says Marie Nixon, Theatre 
Director at Sunderland Empire. 
“This world-renowned production will not 
only captivate audiences, but in bringing 
tens of thousands of visitors to the theatre 
it will also drive high-quality tourism and 
enhance Sunderland’s night-time economic 
activity, benefiting local businesses and 
our vibrant cultural landscape. Hamilton is 
one of the most significant and celebrated 
shows of our time, and we are confident it 
will leave a lasting impression on all who 
experience it. 
To ensure an unforgettable evening, we’ve 
also upgraded our hospitality offerings, 
providing more opportunities than ever to 
eat, drink, and socialise with friends before 

the show. This is a milestone event, and we 
can’t wait for everyone to be part of it!”
After debuting on Broadway in 2015 and 
transferring to London’s West End in 2017, 
the show is now touring the UK. The show’s 
arrival at Sunderland Empire presents a 
unique opportunity for local businesses to 
be in the room where it happens with great 
sponsorship opportunities that showcases 
your company to thousands of theatre 
lovers from the wider region all while 
treating clients to undeniably one of the 
most influential and exciting musicals of 
our time. 
With so much anticipation for a six week 
Summer run, local fans may not realise 
that the production has links to our very 
own Wearside history. ‘Founding Father’ 
of the United States, and the country’s first 
president, George Washington has his 
ancestral home at Washington Old Hall. 
Five generations of his direct descendants 
lived in the region, and Washington DC, 
was named in his honour – directly linking 
Washington Wearside to the nation’s 
Capital. 
In addition to the performances, there 
will be various outreach programs and 
community events aimed at engaging the 
local audience with the musical’s themes 
and history. Schools and local groups are 
also likely to benefit from initiatives that 
bring the story of Alexander Hamilton 
and his contemporaries to life in a way 
that is relevant and engaging for modern 
audiences.
This tour is so much more than a debut to 
the region, it is a celebration of history, 
diversity, music, dance and culture. A 
captivating story, strong performances, 
musical theatre at its very finest. You do not 
want to throw away your shot, secure your 
tickets today! 

Corporate packages available,  
please contact:  
PaulaMitchell@atgentertainment.com  
for more information. 
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Creative Learnings 
Fantastic Journey

Recently audiences enjoyed a fabulous 
evening at Sunderland Empire to 

experience firsthand the incredible work 
that their Charity achieves throughout 
the year joining their Creative Learning 
groups for a fantastical journey through 
fairy tales, from musical theatre to pop 

music and brand new plays.
These community projects, activities 
and experiences enhance the region’s 
cultural life, providing enriching and 
educational opportunities that engage, 
accommodate and empower people of 
all abilities, ages, genders, races and 

socio-economic backgrounds.
If your business is interested in 

supporting the work of Sunderland 
Empire Theatre Trust then please 
get in touch, PaulaMitchell@

atgentertainment.com
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The Eurostar service from St Pancras, just across 
the road from King’s Cross where trains from 

the North East arrive, has not entirely recovered 
from the pandemic. No trains stop at Ebbsfleet 
or Ashford in Kent but that is no problem for the 

traveller from this region.  

Trains are almost exclusively to Paris (notwithstanding WW2 
bombs found by the track bed), and Brussels. Add a couple to 
Amsterdam, but nothing to the south of France anymore.  Yet I 
had a trouble-free journey to Ghent in Belgium (pop 273,000) 
with a single change at Brussels’ central Midi station, courtesy 
of Eurostar and Visit Flanders.  You need two or three nights 
to do justice to this fascinating and well-preserved city.  Fast 
trains from Brussels arrive at the Station Gent-Sint-Pieters from 
which point a tram will take you to the City Centre.  A day ticket 
covering the four tram lines and additional bus lines costs only 
7.50 euros, which saves using taxis.
I stayed at the Marriott Bonvoy hotel which was very comfortable 
and with a superb view across the river to the City Centre.  
Passenger boats ply up and down to give a good view of the city, 
both by day and night.  It’s a very walkable city and the maps and 
Official City Guide from the tourist office help you to navigate the 
streets and alleyways. 
I enjoyed the sense of discovery, and in this region of destruction in 
the First World War it was good to see, in English, a window on the 
marketplace with the lettering “no soft smart fragile tender human 
tissue should ever be ripped apart because we differ.”    If urban 
graffiti is of interest, you will like any of the four graffiti streets 
where anyone is allowed to spray or paint their own improvements 
to the existing graffiti.   Conceived as a temporary project during 
the 1995 Ghent festivities, the alley called Werregarenstraat serves 
as a dynamic sketchbook.  Tags and pieces change daily, and the 
rule of the spray can is to simply respect works that are better than 
yours.
With more time I would have gone to the Museum of Industry 
at Minnemeers 10.  It’s the home of an original “Mule Jenny”, 
which was smuggled out of England piece by piece.  This English 
invention should not have been exported, but its arrival in Ghent 
earned the city  its nickname as the “Manchester of the European 
mainland”.
Another of the many attractions is the Design Museum which is 
presently being reconstructed before reopening in 2026.  But that’s 
only one of 64 attractions in the City Guide, of which the most 
important is St. Bavo’s Cathedral, which is home of the Mystic 

Lamb painting in several parts by Jan Van Eyck, completed in 1432.  
A virtual reality headset enables you to explore the crypt of the 
Cathedral and its history, before you get to see the real painting, 
amazingly colourful for its age.  The painting has had an eventful 
history, and the Cathedral itself is vast and impressive, dedicated to 
St. John the Baptist.   
Double decker trains run between Ghent and Brussels, with several 
carriages designated first class on the top deck, and you immigrate 
into the UK at the Eurostar terminal before leaving Brussels, once 
more getting a stamp in your passport which never happened 
when we were in the EU.  I found the Belgians very welcoming and 
pleased to see visitors in a working city which has plenty to enthral 
the visitor without being full of tourists.

www.gent.be  www.eurostar.com  
alexnelson@nationalrail.com, www.nationalrail.com
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Parkway

PTA

Neath NTH
Briton Ferry BNF

Baglan BAJ

Skewen SKE
Llansamlet LAS

Gowerton x GWN
LLE Llanelli 

PBY Pembrey & Burry Port 
KWL x Kidwelly 

FYS x Ferryside 

Carmarthen CMN

Whitland WTL
St Clears

NAR x
Narberth 

SDF x
Saundersfoot 

Haverfordwest 
HVF

Johnston
(Pembs) x JOH

Milford Haven 
MFH

PNA x
Penally 

LAM x
Lamphey 

PMD 
Pembroke

Dock 

Kilgetty 
x KGT 

Tenby 
TEN

Manorbier 
MRB

Pembroke
PMB

Clunderwen x CUW 

Clarbeston Road x CLR 

Fishguard
Harbour FGH

Fishguard & Goodwick FGW

Swansea
SWA

PYC
Pontyclun 

TAF Taffs Well 
TRE Trefforest Estate 

Maesteg MST

Maesteg (Ewenny Road) MEW

Tondu TDU

Garth (Mid Glamorgan) GMG

Sarn SRR

Wildmill WMI

TRF Trefforest 

Treherbert 
TRB

Treorchy 
TRY

BYE x Bynea 

LLH x Llangennech 

PTD x Pontarddulais 

PTF Pantyffynnon 

AMF x Ammanford 

LLI x Llandybie 

FFA x Ffairfach 

LLL Llandeilo 

LNR x Llanwrda 

LLG x Llangadog 

LLV Llandovery 

CYN x Cynghordy 

SUG x Sugar Loaf 

LNW Llanwrtyd 

LLM x Llangammarch 

GTH x Garth (Powys) 

CIM x Cilmeri 

BHR x Builth Road 

LLO Llandrindod 

PNY x Pen-y-Bont 

DOL x Dolau 

LLT x Llanbister Road 

LGO x Llangynllo 

KNU x Knucklas 

KNI Knighton 

BUK x Bucknell 

HPT x Hopton Heath 

BME x Broome 

TPN
Ton Pentre 

LLY
Llwynypia 

DMG
Dinas

(Rhondda) 
TRH

Trehafod 
YNW

Ynyswen 

Ystrad
Rhonnda 

YSR

Tonypandy 
TNP

Porth
POR

PER Penrhiwceiber 
MTA Mountain Ash 

FER Fernhill 
CMH Cwmbach 

ABA Aberdare 

Merthyr Tydfil MER
Pentre-Bach PTB

Abercynon ACY

Quakers Yard QYD
Merthyr Vale MEV

Troed-y-rhiw TRD

Pontypridd
             PPD

FRW Fairwater 
WNG Waun-Gron Park Cathays  

        CYS

Coryton COY
Whitchurch (Cardiff) WHT

Rhiwbina RHI

Birchgrove BCG
Ty Glas TGS

Heath Low           
    Level
        HLL

Lisvane & 
Thornhill
LVT

Caerphilly CPH

Aber ABE

Llanbradach LNB
Ystrad Mynach YSM

Hengoed HNG

Pengam PGM
Gilfach Fargoed GFF

Bargoed BGD
Brithdir BHD

Tir-Phil TIR
Pontlottyn PLT

Rhymney RHY

Energlyn &
Churchill Park
                 ECP

Llanishen 
LLS

Cardiff Bay
CDB

Cwmbran 
CWM

LED
Ledbury

GMV
Great

Malvern

Bicester
Village 

BIT

OXP
Oxford

Parkway 

Bicester
North BCS

Winslow

Haddenham &
Thame Parkway
HDM
MRS Monks
Risborough Little

Kimble
LTK

Islip 
ISP

HYD Heyford 

TAC Tackley 

KGS Kings Sutton 

OXF Oxford 

Hereford HFD

WOF
Worcester
Foregate

Street

Cardiff
Queen
Street CDQ

CDF
Cardiff
Central 

Newport
(South Wales) 
NWP

BRY
Barry

Didcot Parkway 
DID

SDR Saunderton 

PRR Princes Risborough 
GMN Great Missenden 

Wendover WND

Stoke
   Mandeville
      SKM

Aylesbury
            AYS

Aylesbury Vale 
Parkway AVP

Bond Street BDS 

WLW Welwyn North 
KBW Knebworth 

Roydon RYN

Harlow Town HWM

Harlow Mill HWM

Sawbridgeworth SAW

Bishops Stortford BIS

Stansted Mountfitchet SST

Shelford (Cambs) SED

ELY Ely 

WLE
Whittlesea 

MCH
March

MNE
Manea 

WBC Waterbeach 
CMB Cambridge North 

??? Cambridge South

Dullingham 
DUL

Newmarket 
NMK    

Kennett KNE

Bury St Edmunds BSE

Thurston TRS

SPP x R  
Shippea Hill 

Soham SOJ

BND
Brandon

HRD
Harling Road 

ATL
Attleborough 

WMD
Wymondham 

Lakenheath      
        LAK x

Littleport LTP

Spalding SPA

Netherfield 
NET

MMO
Melton Mowbray 

OKM
Oakham

Stamford (Lincs)
SMD

RDF
Radcliffe-
on-Trent 

CTO Carlton 

BUJ Burton Joyce 

LOW Lowdham 

THU Thurgarton 

BSB Bleasby 

FSK Fiskerton 

ROL x Rolleston 

NCT Newark Castle 

Collingham CLM

Swinderby SWD

Hykeham HKM

Gainsborough
Lea Road

GBL

SXY
Saxilby 

RET Retford 

Gainsborough
     Central

         GNB

KTL      Kirton Lindsey 

Kirk Sandall KKS
Hatfield & Stainforth HFS

Thorne South 
TNS

CWE
Crowle 

SNI
Snaith 

Rawcliffe 
RWC

Goole GOO

WRS
Wressle 

EGN
Eastrington 

BMF
Broomfleet 

Ferriby
FRY

Cottingham CGM

Beverley BEV

Arram ARR

Hutton Cranswick HUT

Driffield DRF

Nafferton NFN

Bridlington BDT

Bempton BEM

Hunmanby HUB

Filey FIL

Seamer SEM

Malton MLT

ThirskTHI

Northallerton NTR  

Saltmarshe SAM

Thorne North
         TNN

Althorpe 
ALP

BGG      Brigg 

Barnetby 
BTB

Barton-on-Humber BAU
Barrow Haven BAV

New Holland NHL
Goxhill GOX

Thornton Abbey TNA

Habrough HAB

Ulceby ULC

Stallingborough SLL
Healing HLI

Great Coates GCT

Grimsby Docks GMD
New Clee x NCE

ALK
Aslockton 

BTF
Bottesford 

Bingham
BIN

Elton &
Orston
R ELO 

Heckington HEC
RAU

Rauceby
ANC

Ancaster
SLR 

Sleaford 

Swineshead SWE

Ruskington RKT

Metheringham MGM

Market Rasen MKR

Hubberts Bridge HBB

Boston BSN

Thorpe Culvert TPC

Wainfleet WFL

Havenhouse HVN

Skegness SKG

Downham Market DOW

Watlington WTG

Thetford
TTF

Eccles Road 
ECS

Spooner Row 
x SPN

Elmswell ESW

Whittlesford Parkway WLF
Great Chesterford GRC
Audley End AUD
Newport (Essex) NWE
Elsenham (Essex) ESM

Stratford International 
SFA

Billericay 
BIC

WIC
Wickford 

Ingatestone INT

HAP Hatfield Peverel 

Beaulieu 
Park

WTM Witham 

Marks
Tey 
MKT

Kelvedon 
KEL

Colchester
Town CET

Great
Bentley 

GRB

Thorpe-
le-Soken 

TLS

HYH
Hythe 

(Essex) 

Mistley 
MIS

Harwich
International 

HPQ

Harwich
Town HWC

WRB
Wrabness 

Felixstowe 
FLX

Derby Road 
(Ipswich) DBR

TRM
Trimley 

WDB Woodbridge 

MES Melton (Suffolk) 

WCM Wickham Market 

NMT Needham Market 

DIS Diss 
OUN Oulton Broad North 

SYT Somerleyton 

HAD x Haddiscoe 

Reedham
(Norfolk) REE

Berney Arms x BYA Cantley CNY
Buckenham
      (Norfolk)
        x BUC 

ACL
Acle

LGD
Lingwood 

BDA
Brundall 

Salhouse SAH

Hoveton & Wroxham HXM

Worstead WRT

North Walsham NWA

Gunton GNT

Cromer 
CMR

West 
Runton 
WRN

Sheringham 
SHM

Roughton Road RNR

Brundall 
Gardens 

BGA

SMK Stowmarket 

MNG Manningtree 

SAX Saxmundham 

DSM Darsham 

HAS Halesworth 

BRP x Brampton (Suffolk) 

BCC Beccles 

OUS Oulton Broad South 

LWT
Lowestoft

 

WFI
Westerfield 

IPS Ipswich 

NRW
Norwich 

GYM
Great

Yarmouth 

DVC
Dovercourt 

ALR
Alresford (Essex) 

WEE
Weeley 

Kirby Cross KBX

Frinton-on-Sea FRI

Walton-on-the-Naze
WON

Clacton-on-Sea 
CLT

Wivenhoe 
WIV

COL Colchester

WNY White Notley 

CES Cressing (Essex) 

BTP Braintree Freeport 

BTR Braintree 

Sudbury (Suffolk) SUY

Bures x BUE

Chappel &
   Wakes Colne
       CWC

CHM Chelmsford 

Rayleigh 
RLG

HOC
Hockley 

BLB
Battlesbridge 

NFA
North

Fambridge 

South Woodham 
Ferrers

SOF

Althorne 
(Essex)

ALN

Southminster 
SMN

BUU
Burnham-
on-Crouch 

Prittlewell PRL
Southend 
Victoria SOVRochford RFD

SIA
Southend Airport 

Watton-at-Stone WAS

Hitchin HIT

Arlesey ARL

Biggleswade BIW

Sandy SDY

St Neots SNO
CBG

CambourneTempsford

Huntingdon HUN

LET
Letchworth
Garden City 

BDK
Baldock

RYS Royston 

MEL Meldreth 

STH Shepreth 

FXN Foxton 

AWM
Ashwell

& Morden 

Stevenage SVG

CBG Cambridge 

Peterborough 
PBO

Grantham GRA

Newark
North Gate 
NNG

Mansfield MFT

Sheffield 
SHF

Worksop
WRK

LCN
Lincoln 

Doncaster DON

SCU
Scunthorpe 

Grimsby Town GMB

Cleethorpes CLE

Selby
SBY

York YRK

Scarborough
SCA

Hull HUL

Howden 
HOW

Gilberdyke 
GBD

Brough
BUH

Hessle 
HES

NOT
Nottingham 

Barnsley
BNY

Huddersfield HUD

RCD Rochdale 

Halifax 
HFX

Bradford
Interchange 

BDI

BDQ Bradford Forster Square 
Leeds LDS

Wakefield
Westgate
WKF

Derby DBY

Kings Lynn KLN

Stansted Airport SSD

MKC Milton Keynes Central 

BAN Banbury 

Leamington Spa
LMS  

Northampton
   NMP

BDM Bedford 

Leicester LEI

Coventry COV
SOL Solihull 

Stratford-
upon-Avon 

SAV

Birmingham
International BHI

Birmingham
New Street

BHM 
Birmingham 
Moor Street

BMO 

Birmingham 
Snow Hill
BSW

LIC Lichfield City 

STA Stafford 

Stoke-on-Trent SOT

Macclesfield MAC

Stockport SPT

Manchester
Oxford Road

MCO

MAN
Manchester
Piccadilly

MCV
Manchester

Victoria 

Wilmslow WML

Crewe CRE

Manchester
Airport

MIA

WAC
Warrington 

Central

WGN Wigan 
North Western 

PRE Preston 
(Lancs) 

Lancaster LAN

Barrow-in-
Furness

BIF

Isle of Man

Blackpool 
North BPN

Wigan 
Wallgate
WGW Bolton BON

Blackburn BBN

Runcorn    
RUN

LPY
Liverpool South 

Parkway

St Helens Central SNH

Liverpool
Lime Street

LIV

  Liverpool
Central LVC

Warrington
Bank Quay 
WBQ

BWD
Birchwood

SNK
Sankey for 

Penketh 

Warrington
West
WAW

HGN
Hough 
Green 

HNX
Hunts
Cross 

                    WAV    
        Wavertree
  Technology
       Park 

Broad Green BGE

ROB Roby 

Kirkdale
 KKD

   Fazakerley
FAZ

Rainford RNF
Headbolt
Lane HBL

Upholland UPL
Orrell ORR

Pemberton
PEM   

     Kirkby
(Merseyside) KIR

Rice Lane RIL

Walton
(Mersyside) 

WAO

Orrell Park
     OPK

AIN Aintree 
ORN Old Roan 

MAG Maghull 
MNS Maghull North 

TWN Town Green 
AUG Aughton Park 

OMS Ormskirk 
BCJ Burscough Junction 

Rufford 
RUF

Croston CSO

HUY Huyton 
Whiston 

WHN
Rainhill 

RNH

PSC Prescot 
Eccleston Park ECL

Thatto Heath THH

St Helens Junction SHJ

GSW
Garswood BYN Bryn Ince INC

Lostock LOT
Horwich Parkway HWI

Blackrod BLK
Adlington (Lancs) ADL

Buckshaw Parkway BSV
Chorley CRL

SLW Salwick 
Layton LAY

Moss Side MOS

Lytham LTMSQU Squires Gate 

BPB Blackpool 
Pleasure Beach 

BPS Blackpool South 

Ansdell &
Fairhaven AFV

Kirkham &
Wesham KKM

Poulton-le-
Fylde PFY

Fleetwood 

Heysham Port
R HHB

Bare
Lane 
BAR

MCM
Morecambe 

CNF Carnforth

Wennington 
WNN

Bentham 
BEN

Clapham
(North Yorkshire) 

CPY

Giggleswick 
GIG

Oxenholme
Lake District 
OXN

Penrith
(North Lakes) 
PNR         

SVR Silverdale 

ARN Arnside 

ROO
RooseASK Askam 

FOX x Foxfield 
GNR x Green Road 

MLM Millom 

Silecroft x SIC 

Bootle (Cumbria) x BOC 

Ravenglass for Eskdale RAV

Drigg x DRI 

Seascale SSC

Sellafield SEL

Braystones (Cumbria) x BYS 

Nethertown x NRT 

St Bees SBS

Corkickle x CKL 

Whitehaven WTH

Parton x PRN 

Harrington x HRR 

Workington WKG

Flimby x FLM 

Maryport 
MRY

Aspatria x ASP 

Wigton
WGT

DLS x 
Dalston

(Cumbria)

KBF x Kirkby-in-Furness ULV
Ulverston

Dalton 
(Cumbria)

DLT

Cark &
Cartmel 

CAK

KBK
Kents Bank

KEN Kendal 

BUD Burneside (Cumbria) 

SVL Staveley (Cumbria) 

WDM Windermere 

Grange-over-
Sands GOS

St Annes-
on-Sea SAS

Lostock
Hall LOH

BMB
Bamber
Bridge 

Pleasington 
x PLS

CYT
Cherry Tree

Mill Hill
(Lancs) 

MLH

Hindley 
HIN Daisy Hill DSY

HGF Hag Fold 

ATN Atherton 

WKD
Walkden 

Westhoughton WHG

MSD
Moorside 

SNN
Swinton

(Manchester) 

Salford Crescent SLD
Salford Central SFD

Clifton (Manchester) R CLI 

Kearsley (Manchester) KSL
Farnworth FNW

Moses Gate MSS

Hall-i-th-Wood HID

Bromley Cross 
(Lancs) BMC

Entwistle x ENT 

Darwen DWN

Ramsgreave
& Wilpshire RGW  

Langho LHO

Whalley (Lancs)
              WHE

Clitheroe CLH

Patricroft 
PAT

Eccles
(Manchester)

ECC

Newton-le-
Willows
  NLW 

Lea Green 
LEG

ERL Earlestown 

Widnes 
WID

Halewood 
HED

West
Allerton 

WSA

Mossley
Hill

MSH

Edge
Hill
EDG

Brunswick 
BRW

Aigburth 
AIG

Cressington 
CSG

St. 
Michaels 

STM

IRL
Irlam 

Chassen
Road 
CSR

Humphrey
Park
HUP

Manchester
United

Football 
Ground

        MUF

DGT
Deansgate 

Walsall WSL
WVH Wolverhampton 

SHR
Shrewsbury 

WRX Wrexham General 

Chester 
CTR

LLD Llandudno 

Bangor (Gwynedd) BNG

Holyhead HHD

Fenny Stratford FENWOL Wolverton 

Long Buckby LBK

Rugby RUG 

WRW Warwick 

Warwick
Parkway WRP

Hatton 
HTN

LPW Lapworth 

SRI Spring Road 

FWY Five Ways 

BBS      Bordesley 

UNI University (Birmingham) 

SLY Selly Oak 

BRV Bournville 

KNN Kings Norton 

Moseley 

Kings
Heath

Pineapple 
Road

LOB Longbridge 

NFD Northfield 

Alvechurch ALV

Redditch RDC

BTG Barnt Green 

BMV Bromsgrove 

HBY Hartlebury 

HLG Hall Green 
YRD Yardley Wood 

SRL Shirley 
WTE Whitlocks End 

WYT Wythall 
EWD Earlswood (West Midlands) 

TLK x The Lakes (Warks) 

Bearley
x BER

Claverdon 
x CLV

WDE x Wood End 
DZY x Danzey 

HNL Henley-in-Arden 
Wootton Wawen x WWW 

WMC Wilmcote 

Stratford upon 
Avon Parkway 

STY

DDG Dorridge 

OLT Olton 

Acocks
    Green   
         ACG

TYS Tyseley 

SMA Small Heath 

WMR Widney Manor 

Bow Brickhill BWB

Woburn Sands WOB

Aspley Guise APG

RID Ridgmont 

LID Lidlington 

MLB Millbrook (Bedfordshire) 

SWR Stewartby 

KMH Kempston Hardwick 

BSJ Bedford St Johns 

WEL Wellingborough 

KET Kettering 

Bedworth BEH

Coventry Arena CAA

Kenilworth 
KNW

Bermuda 
Park BEP

Hampton-in-Arden
    HIA

Adderley Park ADD

Duddeston DUD

Water Orton WTO Hinckley
(Leics)
HNK

Narborough 
NBR

Coleshill
Parkway 

CEH

South
Wigston 

SWS

Aston AST

Gravelly Hill 
GVH

Erdington 
ERD

Nuneaton 
NUN

Atherstone ATHWilnecote
(Staffs)
WNE

Polesworth R PSW 

Tamworth TAM

Burton-on-Trent BUT

Willington WIL

Chester Road 
CRD

Bescot Stadium BSC

Perry Barr PRY
Witton
   (Birmingham)
      WTT

Hamstead
    (Birmingham) HSD

Tame Bridge Parkway
TAB

Wylde Green 
WYL

Sutton
Coldfield 

SUT

Four Oaks
FOK  

Butlers Lane
BUL  

Bloxwich BLX

Willenhall

Darlaston

Bloxwich North   
            BWN

LAW Landywood 

CAO Cannock 

HNF Hednesford 

RGT Rugeley Town

SNE
Stone

(Staffs)

Longport LPT
Kidsgrove KDG

Congleton CNGAlsager 
ASG

Sandbach SDB

Mouldsworth 
MLD

DLM 
Delamere 

FRD Frodsham 

Runcorn
East
RUE

    Helsby 
HSB

INE
Ince & Elton
(Cheshire)

ELP
Ellesmere

Port 
LTT

Little Sutton 

Overpool OVE

Eastham Rake ERA
Hooton HOO

Bromborough Rake BMR
Bromborough BOM

Spital SPI
Port Sunlight PSLBEB Bebington 

RFY Rock Ferry 

   Green Lane
GNL

CNP Conway Park 

BKQ Birkenhead Hamilton Square 

LVJ
James Street

Liverpool 

MRF Moorfields 

SDL Sandhills 

BDL Birkdale Meols Cop 
MEC

New Lane NLN

BES
Bescar Lane 

BCB
Burscough

Bridge 
HSC

Hoscar 

PBL Parbold 

Euxton
Balshaw 

Lane 
EBA

LEY Leyland 

APB Appley Bridge 

GST Gathurst 

HIL Hillside 
ANS Ainsdale 

FRE Freshfield 
FBY Formby 

HTO Hightown 
HLR Hall Road 

WLO Waterloo (Merseyside) 

BAH Bank Hall 

BLN Blundellsands & Crosby 

SFL Seaforth & Litherland 
BNW Bootle New Strand 

BOT Bootle Oriel Road 

SOP Southport 

BKP Birkenhead Park 

BKN Birkenhead North 

WLV Wallasey Village 

Leasowe
LSW

Bidston BID

MRT
Moreton

(Merseyside)
Meols MEO

Manor Road MNR

Hoylake HYK

West Kirby WKI

WLG Wallasey Grove Road 

NBN New Brighton 

Birkenhead 
Central BKC

Capenhurst CPU
Bache BAC

Stanlow &
Thornton

SNT
Cuddington 

CUD
Hartford (Cheshire) HTF

Greenbank GBK
Northwich NWI

Lostock Gralam LTG
Plumley PLM

KNF Knutsford 
MOB Mobberley 

Winsford WSF

Acton Bridge
    (Cheshire)
        ACB

Holmes Chapel HCH
Goostrey GTR

Chelford (Cheshire) CEL

Alderley Edge ALD

Prestbury PRB

Adlington
(Cheshire) 
ADC

Poynton PYT

Bramhall BML

Middlewood MDL
Chinley

CLY
Edale 
EDL

Strines SRN
New Mills Central
   NMC

Marple MPL
Rose Hill 

RSH

BNT
Brinnington 

Heaton
Chapel HTC

Levenshulme 
LVM

Bredbury 
BDY

Romiley RML

Woodley WLY
Hyde Central HYC

Hyde North HYT

ADK
Ardwick 

Padgate 
PDG

Glazebrook 
GLZ

FLI
Flixton 

URM
Urmston 

TRA
Trafford

Park 
GTO

Gorton 
FRF

Fairfield 

Flowery
Field FLF

Godley 
GDL

Hattersley HTY
Broadbottom BDB

Dinting DTG
Hadfield 
HDF

Glossop GLO

BLV Belle Vue 
RRB Ryder Brow 
RDN Reddish North 

Reddish South
    RDS

MAU Mauldeth Road 
BNA Burnage 

East Didsbury
           EDY

Gatley GTY
Navigation
Road NVR

Hale
(Manchester)

HAL

ASY
Ashley

ALT
Altrincham 

Heald Green 
HDG

SYA Styal 

Handforth  
     HTH

Denton
    DTN

GUI
Guide 
Bridge 

NWN
Newton 
for Hyde 

ABY
Ashburys 

BAM
Bamford 

GRN
Grindleford 

Hope
(Derbyshire) 

HOP

Hathersage 
HSG

Dore & 
Totley 
DOR

Disley DSL

New Mills Newtown NMN

Furness Vale FNV

Whaley Bridge WBR

Chapel-en-le-Frith CEF

Dove Holes DVH

Buxton BUX

Cheadle Hulme
CHU

Davenport DVN
HAZ

Hazel Grove

Woodsmoor 
WSR

Blake Street
BKT  

 Shenstone
SEN 

PKG Penkridge 

Lichfield
Trent Valley
    LTV   

RGL
Rugeley

Trent Valley

Jewellery
Quarter JEQ

KID Kidderminster 
BKD Blakedown 

HAG Hagley 
Lye LYE

CRA Cradley
Heath 

OHL Old Hill 

ROW Rowley Regis 

LGG Langley Green 

SBT Stourbridge Town 

SBJ Stourbridge 
Junction 

THW
The

Hawthorns 

CSY Coseley 

TIP Tipton 
DDP Dudley Port 

SAD Sandwell & Dudley 

SGB Smethwick Galton Bridge 

Smethwick 
Rolfe Street 

SMR

Stechford SCF
Lea Hall LEH

Marston Green MGN

Berkswell
     BKW

Tile Hill
     THL

Canley
       CNL

MHR Market Harborough 

COR Corby 

SIL Sileby 

Syston SYS

Loughborough LBO

East Midlands Parkway EMD

Barrow-upon-Soar BWS

Beeston BEE

Bulwell BLW

Alfreton ALF

Langley Mill
     LGM

Ilkeston 
ILN

Hucknall HKN

Newstead NSD

CHD Chesterfield 

DRO Dronfield 

Kirkby-in-Ashfield KKB

Sutton Parkway SPK

Shirebrook SHB

Swinton (South Yorks) SWN

MEX
Mexborough 

CNS
Conisbrough 

Darnall DAN    
Woodhouse WDH

Kiveton Bridge KIV
Kiveton Park KVP

Shireoaks SRO

Rotherham Central RMC

MHS Meadowhall 

MRP Moorthorpe
South

Elmsall 
SES

Adwick 
AWK

Bentley
(South Yorks) 

BYK

FZW Fitzwilliam 

Sandal
& Agbrigg
          SNA

THC Thurnscoe

GOE Goldthorpe

BTD 
Bolton-upon-

Dearne

CLN Chapeltown
(South Yorks) 

ELR Elsecar 

WOM Wombwell 

Dodworth
DOD

PNS Penistone 
DBD Denby Dale 

Shepley SPY
Stocksmoor SSM

Darton 
DRT

Brockholes BHS
Honley HOY

Berry Brow BBW
Lockwood LCK

DHN Deighton 

Brighouse BGH

FZH Frizinghall 
SHY Shipley (Yorks) 

Low 
Moor 
LMR

Baildon 
BLD

Guiseley GSY

Menston MNN

Apperley
Bridge 
APY Kirkstall

Forge KLF

Burley-in-Wharfdale BUW

Ben Rhydding BEY
Ilkley ILK

Saltaire SAE

Bingley BIY

Crossflatts CFL

Keighley KEI

Steeton & Silsden SON
Cononley CEY                         

Skipton SKI

Gargrave GGV

Long Preston LPR

Settle SET

Horton-in-Ribblesdale HIR

Ribblehead RHD

Dent DNT    

Garsdale GSD

Kirkby Stephen KSW

Stanhope
Frosterley
Kingfisher Halt

Wolsingham
Witton-le-Wear

Bishop
Auckland

West

Appleby APP

Langwathby LGW

Lazonby & Kirkoswald LZB

Armathwaite AWT

Hellifield HLD   

Mirfield 
MIR

New Pudsey NPD

Bramley
(W Yorks) BLE

Burley Park BUY

Headingley HDY
Horsforth HRS

Weeton WET

Pannal PNL
Hornbeam Park HBP

Starbeck SBE

Harrogate HGT

COT Cottingley 
White Rose

OUT
Outwood

Wakefield
Kirkgate 

WKK

Streethouse 
SHC

Featherstone FEA

Whitley
Bridge 
WBD

KNO
Knottingley 

HEL
Hensall

NOR
Normanton

Pontefract
Tanshelf 

POT

Pontefract Baghill PFR

Woodlesford WDS

CRG
Cross 
Gates 

Thorpe
Park

GRF
Garforth 

MIK  
Micklefield 

Sherburn-
in-Elmet SIE

CHF Church Fenton 

ULL Ulleskelf 

KNA
Knaresborough 

HMM
Hammerton 

CTL
Cattal 

POP
Poppleton 

EGF
East

Garforth 

South
Milford
SOMCastleford CFD

Pontefract 
Monkhill PFM

Glasshoughton GLH

MLY Morley 
   BTL Batley  

DEW Dewsbury 
Ravensthorpe
          RVN 

SWT Slaithwaite 

CAS Castleton (Manchester) 

Smithy Bridge SMB

Littleborough LTL

Walsden WDN

RIS
Rishton 

ACR
Accrington 

Church &
Oswaldtwistle 

CTW

Huncoat 
HCT

RSG
Rose 
Grove 

Burnley
Manchester
Road BYM

HBD
Hebden
Bridge 

SOW
Sowerby
Bridge 

Mytholmroyd MYT

BUB x Burnley Barracks 
BNC Burnley Central 

BRF Brierfield 
NEL Nelson 

CNE Colne 

HPN x
Hapton 

Todmorden TOD

MIH Mills Hill (Manchester) 

MSO Moston 
MSN Marsden (Yorks) 

GNF Greenfield 
  MSL Mossley (Manchester) 

Stalybridge SYB
Ashton-Under-

Lyne AHN

SLK Silkstone Common 

Creswell CWD

Whitwell (Derbyshire) 
WWL

Langwith-Whaley Thorns LAG

Mansfield
Woodhouse MSW

Attenborough ATBLGE
Long Eaton 

SPO
Spondon 

Peartree 
PEA

Tutbury & Hatton TUT

Uttoxeter UTT

Blythe Bridge BYB

Longton LGN

Belper BLP

AMB Ambergate 
WTS Whatstandwell 
CMF Cromford 

MTB Matlock Bath 

MAT Matlock 

Duffield DFI

Leagrave LEA

Harlington (Beds) HLN

Lutondart.com

Flitwick FLT

LUT Luton 

Ascot 
(Berks) 

ACT

         MAI
Maidenhead 

GLD Guildford 

Woking 
WOK

Basingstoke 
BSKSAL

Salisbury 
EXC

Exeter
Central

Plymouth 
PLY

EXD Exeter St David’s 

EXT Exeter St Thomas 

MBT Marsh Barton

SCS Starcross 

Gunnislake GSL

Calstock CSK

Bere Alston BAS

Bere Ferrers BFE

St Budeaux Victoria Road SBV

Coombe Junction Halt R COE 

St Keyne Wishing Well Halt x SKN 

Lostwithiel LOS

Newquay NQY
Quintrell Downs QUI

St Columb Road x SCR 
Roche x ROC 

Bugle x BGL
Luxulyan x LUX 

BOD
Bodmin

Parkway 

Causeland x CAU 

Sandplace x SDP 

Looe LOO

DWW Dawlish Warren 

 DWL Dawlish 

TGM Teignmouth 

NTA Newton Abbot 

TRR Torre 

Totnes 
TOT

Dockyard 
x DOC 

St Budeaux
Ferry Road 

SBF

St Germans 
SGM

LSK
Liskeard Ivybridge IVY

DPT
Devonport (Devon) 

KEY
Keyham 

STS
Saltash 

MEN x
Menheniot  

TQY Torquay

PGN Paignton

Taunton TAU

Stone Crossing SCG
SWM Swanscombe 

NFL Northfleet 
GRV Gravesend 

HGM Higham (Kent) 

Ebbsfleet International EBD

SOO Strood (Kent) 

Cuxton CUX
Halling HAI
Snodland SDA

New Hythe NHE
Aylesford AYL

KMS
Kemsing 

WMA
West

Malling 

EML
East

Malling 

Barming 
BMG

Borough 
Green & 
Wrotham 

BRG

Sheerness-on-Sea SSS
Queenborough QBR
Swale SWL
Kemsley KML

Rochester 
RTR

Sole Street 
SOR

Meopham 
MEP

Longfield LGF

Farningham Road FNR

Gillingham
(Kent) GLM

Newington 
NGT

WHI
Whitstable 

Faversham 
FAV

Sittingbourne 
SIT

TEY
Teynham 

MSR
Minster

STU
Sturry

Adisham ADM

Bekesbourne BKSChartham CRT
Bearsted BSD

Hollingbourne
     HBN

Maidstone
Barracks 
MDB

MDW
Maidstone
        West

EFL East Farleigh
WTR Wateringbury

YAL Yalding
BEG Beltring

HRM Harrietsham
LEN Lenham

CHG Charing (Kent)

Marden 
(Kent)
 MRN

SPU
Staplehurst

PDW
Paddock

Wood PLC Pluckley

Headcorn
 HCN

Chilham CIL

Wye WYE Aylesham AYH

Snowdown SWO

Shepherds Well
SPH
Kearsney
(Kent)
KSN

Westenhanger WHA

Sandling SDG

HMT Ham Street

Eurostar 
service suspended

Appledore (Kent)
APD

Rye (Sussex) RYE
Winchelsea WSE

Doleham DLH

Three Oaks TOK

Folkestone
  West FKW

SEG Selling 

Broadstairs BSR

Dumpton Park DMP

Thanet
Parkway

THP

Sandwich SDW

Deal DEA

Walmer WAM

Martin Mill MTM

Ramsgate RAM

Folkestone 
Central

FKC

Ashford 
International

 AFK

Maidstone East MDE

Dover 
Priory
DVP

CBW
Canterbury

West

Canterbury
East CBE

HNB
Herne Bay 

Birchington-
on-Sea

BCH

WGA
Westgate-on-Sea 

Chestfield &
Swalecliffe 

CSW

Margate MAR

    RAI
Rainham

(Kent)
CTM

Chatham 

Ore
ORE

BEX Bexhill

CLL Collington

COB Cooden Beach

NSB Normans Bay

PEB Pevensey Bay

Hampden Park (Sussex)
HMD

Southease SEEFalmer FMR

Moulsecoomb MCB
PRP Preston Park

HSK Hassocks
BUG Burgess Hill

WVF Wivelsfield

BAB Balcombe

TBD Three Bridges

HHE Haywards Heath

London Road (Brighton)
LRB

Newhaven Town NVN

Newhaven Harbour NVH

Bishopstone (Sussex)
    BIP

Seaford (Sussex) SEF

GLY
Glynde

LWS
Lewes

CBR
Cooksbridge

Plumpton
PMP

BRK
Berwick (Sussex)

PLG
Polegate

PEV Pevensey & 
Westham    

St Leonards
Warrior Square

SLQ

High Brooms HIB

Leigh (Kent) LIH

Penshurst PHR

Edenbridge (Kent) EBR

Hever HEV

REI
Reigate

BTO
Betchworth

CRW
Crawley

IFI
Ifield

AGT
Aldrington

FSG
Fishersgate

EWR
East

Worthing

WWO
West

Worthing

GBS
Goring-
by-Sea

SSE
Shoreham
-by-Sea

HRH Horsham

Portsmouth & 
Southsea PMS

Portsmouth 
Harbour PMH

Chichester
CCH

Angmering
ANG

Ford
FOD

FSB
Fishbourne

(Sussex)
NUT

Nutbourne
EMS

Emsworth

 BDH
Bedhampton

FNC Farncombe 

GOD Godalming 

MLF Milford (Surrey) 

WTY Witley

LIP Liphook

LIS Liss

PTR Petersfield

 RLN Rowlands Castle

 CSA Cosham

 PTC Portchester

 SNW Swanwick

 BUO Bursledon
 HME Hamble

Netley
   NTL

Sholing
   SHO

Woolston
   WLS

Bitterne
    BTE

Millbrook (Hants) MBK
Redbridge RDB TTN Totton

 ANF Ashurst (New Forest)

 BEU Beaulieu Road

Lymington Town LYT

Lymington Pier LYP

 BCU Brockenhurst

 SWY Sway

 NWM New Milton

 HNA Hinton Admiral

Christchurch CHR

Pokesdown POK

BSM
Branksome

WOO
Wool

Dorchester
South
DCH

HOL
Holton
Heath

POO
Poole

WEY
Weymouth

Parkstone
(Dorset)

PKS

Hamworthy
HAM

Wareham
(Dorset)
WRM

MTN
Moreton
(Dorset)

Upwey
UPW Bournemouth

BMH

Hedge End HDE

Botley BOE

St Denys
SDN

 FRM Fareham

HSL Haslemere

Bosham
BOH

Southbourne
SOB

Warblington
WBL

Havant
HAV

Hilsea HLS
Fratton FTN

RYP Ryde Pier Head

RYD Ryde Esplanade

RYR Ryde St Johns Road

BDN Brading
SAN Sandown
LKE Lake

SHN Shanklin

SAB      Smallbrook Junction

BAA
Barnham

Bognor Regis
BOG

Littlehampton
LIT

Durrington
-on-Sea

DUR

Worthing
WRH

Lancing
LAC

Southwick
SWK

Portslade
PLD

Hove
HOV

LVN
Littlehaven

WNH Warnham 

Ockley OLY

Holmwood HLM

CHH Christs Hospital

BIG Billingshurst

PUL Pulborough

AMY Amberley

ARU Arundel

FGT
Faygate

Hurst Green HUR

Oxted OXT
Woldingham WOH

Edenbridge Town EBT

Cowden (Kent) CWN

Lingfield
LFD

Dormans
DMS

EGR East Grinstead

Ashurst (Kent) AHS

Eridge ERI

Crowborough COH

Buxted BXD

Uckfield UCK

HLB Hildenborough 

Birkbeck 
BIK

Tunbridge Wells TBW
Tonbridge

TON

Brighton
BTN

Frant FRT
Wadhurst WAD

Stonegate SOG

Etchingham ETC

Robertsbridge RBR
Battle BAT

Crowhurst CWU
West St Leonards WLD

GNH
Greenhithe
for Bluewater 

GDN
Godstone

Nutfield
NUF

Hinchley
Wood HYW

Claygate CLG

Oxshott OXS

Cobham & 
Stoke D’Abernon CSD

Esher
 ESH

HER
Hersham 

WYB
Weybridge 

BKO
Brookwood 

London Road
(Guildford) 

LRD

Effingham
Junction

EFF
Clandon

CLA
Horsley

HSY

Walton-on-
Thames

 WAL

Byfleet &
New Haw

 BFN

WBY
West 

Byfleet 

AHD Ashtead 

Leatherhead 
LHDBookham

 BKA

Box Hill &
Westhumble

 BXW

DKG Dorking (Main) 

Dorking
Deepdene

DPD

Dorking
West
DKT

Gomshall
GOM

Chilworth
CHL

Shalford
(Surrey)

SFR

Addlestone ASN

Worplesdon WPL

Ash Vale AHV

NCM   
North 
Camp 

Ash ASH

WAN Wanborough 

AHT Aldershot 

Farnborough
(Main) FNB

Fleet 
FLE

Winchfield 
WNF

GRT
Grateley 

GIL
Gillingham

(Dorset)
SHE

Sherborne 

Yeovil Pen Mill YVP

Thornford x THO 

Yetminster x YET 

Chetnole x CNO 

Maiden Newton MDN

Dorchester West
  DCW

Yeovil
Junction 

YVJ

Axminster 
AXM

Feniton
FNT

Cranbrook 
(Devon) 

CBK

PIN
Pinhoe

Polsloe Bridge POL

Digby & Sowton DIG

Newcourt NCO

Topsham TOP

Edginswell

Exton x EXN 

Lympstone Commando x LYC 

Lympstone Village LYM

Exmouth EXM

WCH
Whitchurch

(Hants)

Andover 
ADV

Tisbury 
TIS

Templecombe 
TMC

Crewkerne 
CKN

HON
Honiton

WHM
Whimple

NTC x Newton St Cyres 

CDI Crediton 

YEO x Yeoford 
COP x Copplestone 

MRD x Morchard Road 

Okehampton
OKE

LAP x Lapford 

EGG Eggesford 

KGN x King’s Nympton 

PMA x Portsmouth Arms 

UMB x Umberleigh 

 CPN x Chapelton (Devon) 

BNP Barnstaple 

Tiverton Parkway TVP

Wellington

St James Park
(Exeter)

SJP DEN Dean (Wilts) 

ROM Romsey 

DBG Mottisfont &
Dunbridge

Overton
OVR

Hook 
HOK

Micheldever MIC

Winchester WIN

Shawford SHW

Eastleigh ESL
Chandlers Ford 

CFR

 SOA
Southampton

Airport Parkway

 SOU
Southampton

Central

 SWG Swaythling

FNH Farnham 

           Bentle (Hants)
                       BYY

AON Alton 

CHY Chertsey

Bagshot BAG

Camberley CAM

Frimley FML

Aberystwyth AYW

SUN Sunderland 

Newcastle upon Tyne NCL

Darlington DAR
MBR

Middlesbrough

NAY
Newton
Aycliffe

NRD
North Road
(Darlington)

Shildon
SHD

Heighington 
HEI

Seaham SEA

Seaton Delaval

Newsham

Blyth Bebside

Bedlington

Ashington

Northumberland Park

Horden HRE
Chester-le-Street CLS

Durham DHM

Heworth 
HEW

MAS Manors 

Dunston 
DOT

MCE
MetroCentre 

SKS
Stocksfield 

CRB
Corbridge 

HDB
Haydon Bridge

HWH
Haltwhistle

WRL
Wetheral

Lockerbie LOC

BLH
Bellshill

 

Whifflet WFF

HLY
Holytown

 

Airbles
 AIR

Shieldmuir
 SDM Wishaw WSH

CLU Carluke 

LNK Lanark 
CRS Carstairs 

Mount
Vernon MTV

Bargeddie 
BGI

Coatbridge Central CBC

High
Street HST

Bellgrove
BLG

Argyle Street AGS
Bridgeton BDG

Dalmarnock DAK
Rutherglen RUT

Shettleston
SLS

Easterhouse 
EST

Coatdyke 
COA

Drumgelloch 
DRU     

Armadale 
ARM

Blackridge 
BKR

Livingston
North LSN

Carntyne CAY

CHC
Charing
Cross

(Glasgow) 

Barnhill BNL

Alexandra Parade AXP

Duke Street DST GAR
Garrowhill

BAI       
Blairhill

ADR
Airdrie 

CAC
Caldercruix Bathgate BHG

Uphall
UHA

SGL South Gyle 

Edinburgh Gateway EGY

NQU North Queensferry 

DAM Dalmeny 

INK Inverkeithing 

Edinburgh
Park
 EDP

LIN Linlithgow 

ROS Rosyth Dalgety Bay DAG

Aberdour AUR

Burntisland BTS

Kinghorn KGH

Markinch MNC

LEU Leuchars 

PLN Portlethen 

DYC Dyce 
(for Aberdeen Airport)

STN Stonehaven 

MTS Montrose 

LAU Laurencekirk 

ARB Arbroath 

CAN Carnoustie 

GOF R Golf Street 

BYL R Barry Links 

MON Monifieth 

BSI R Balmossie 
BYF Broughty Ferry 

CUP Cupar 

SPF Springfield 

COW Cowdenbeath 
LCG Lochgelly 

CDD Cardenden 

GLT Glenrothes
with Thornton 

DFE Dunfermline
City

DFL Dunfermline
Queen Margaret 

PMT Polmont 

Camelon 
CMO

Alloa ALO

BEA Bridge of Allan 

DBL Dunblane 

GLE Gleneagles 

DKD Dunkeld & Birnam 

Invergowrie ING

Inverurie INR Kintore KTRInsch INSHuntly HNTKeith KEHElgin ELGForres FORNairn NRN
Inverness

Airport

PIT  Pitlochry 

BLA Blair Atholl 

DLW Dalwhinnie 

NWR Newtonmore 

KIN Kingussie 

AVM Aviemore 

CAG Carrbridge 

BEL Beauly 

 MOO Muir of Ord 

DIN Dingwall 

CBD Conon Bridge 

ASS x Alness 

IGD Invergordon 

FRN x Fearn 

TAI Tain 

ARD Ardgay 

CUA x Culrain 

INH x Invershin 

LRG Lairg 

ROG x Rogart 

GOL Golspie 

BRA Brora 

HMS Helmsdale 

KIL x Kildonan 

KBC x Kinbrace 

FRS Forsinard 

ABC x Altnabreac 

SCT x Scotscalder 
Georgemas
Junction GGJ

Wick WCK

Thurso THS 

DNO x Dunrobin Castle 
(Summer service only)

LBT Larbert 

Falkirk
Grahamston FKG

Slateford
SLA

KGE Kingsknowe 
Brunstane BSU

MUB
Musselburgh 

Wallyford WAF Longniddry LND

PST
Prestonpans 

DRM
Drem 

NBW
North Berwick 

Newcraighall NEW

Shawfair SFI  

Eskbank EKB

Newtongrange NEG

Gorebridge GBG

Stow SOI

Galashiels GAL

Tweedbank TWB

WTA Wester Hailes 

CUH Curriehill 

KKN Kirknewton 

CBS
Coatbridge
Sunnyside 

CRF
Carfin

Cleland
CEA

Shotts
SHS

Baillieston 
BIO

Newton
 NTN

Blantyre BLT
Hamilton West

HNW

KKH Kirkhill 
BUI Burnside
(Strathclyde) 

CFF Croftfoot 

Kings Park 
KGP

Langside 
LGS

Thornliebank 
THB

Giffnock 
GFN

Gretna Green 
GEA   

Annan ANNDumfries DMF

Clarkston CKS

Cathcart 
CCT

Muirend MUI

Williamwood WLM

Busby BUS

Thorntonhall THT

Hairmyres HMY

East Kilbride EKL
Whitecraigs WCR

Patterton PTT

Neilston NEI

KNS Kennishead 

PTL Priesthill & Darnley 
Nitshill NIT

Barrhead BRR

Dunlop DNL

Stewarton STT

Kilmaurs KLM

Auchinleck AUK

New Cumnock NCK

Kirkconnel KRK

Sanquhar SQH

Kilmarnock KMK

Mount Florida MFL
Crosshill COI
Queens Park (Glasgow) QPK

Pollokshields
East PLE

Exhibition Centre
(Glasgow) EXG

Anderston 
AND

Partick
PTK

Anniesland ANL

Kelvindale
   KVD

SUM
Summerston 

Gilshochill 
GSC

Ashfield 
ASF

SPR
Springburn 

SPS
Stepps

RRN
Robroyston

BBG
Bishopbriggs

Garve GVELochluichart x LCC Achanalt x AAT Achnasheen ACNAchnashellach x ACH Strathcarron STCAttadale x ATT Stromeferry STF  Duncraig x DCG 

Kyle of Lochalsh KYL

Duirinish x DRN 

Plockton PLK

LNZ
Lenzie 

CRO
Croy 

Gartcosh GRH

CUB Cumbernauld 

GRL Greenfaulds 

PPK
Possilpark &
Parkhouse 

MLN Milngavie 

HLF Hillfoot 

BRN Bearsden 
DMC Drumchapel 

Clydebank
CYK

Garscadden 
GRS

Scotstounhill 
SCHYoker YOK

DMR
Dalmuir 

BWG
Bowling

Balloch BHC

Alexandria ALX

Renton RTNHLU Helensburgh
Upper 

GCH Garelochhead 

ART Arrochar & Tarbert 

TYL
Tyndrum
Lower 

LHA
Loch Awe

TAY
Taynuilt

Connel Ferry
CON

Dalmally 
DAL

Falls of
Cruachan

FOC
(Summer service only)

AUI x Ardlui 
Crianlarich CNR 

Upper Tyndrum UTY

Bridge of Orchy BRO

Rannoch RAN

Corrour CRR

Tulloch TUL

Roy Bridge x RYB

Spean Bridge SBR

Banavie BNV

Corpach CPA

Loch Eil Outward Bound LHE

Locheilside x LCS 

Glenfinnan GLF

Lochailort x LCL 

Beasdale x BSL 

Arisaig ARG

Morar MRR

   Mallaig MLG

Dalreoch 
DLR

Craigendoran 
CGD

Cardross 
CDR

HLC Helensburgh
Central 

Dumbarton
East DBE

Kilpatrick
KPT

DBC Dumbarton
Central 

Jordanhill 
JOR

Westerton 
WES

Drumry DMY

Singer SIN

MYH 
Maryhill

Hyndland 
HYN

Pollokshields
West PLW

Woodhall WDL Bishopton 
(Strathclyde)                    

BPT

Pollokshaws
East PWE

PWW Pollokshaws West 

CMY  Crossmyloof 

HLW
Hillington

West 

PYJ
Paisley

St James 
PTG

Port Glasgow 
LGB

Langbank 

Ardrossan
South
Beach
ASB

Stevenston 
STV

Saltcoats SLT

HLE
Hillington

East 
CDO  

Cardonald 

Johnstone
(Strathclyde)
JHN  

MIN Milliken Park 

HOZ Howwood
(Renfrewshire) 

LHW Lochwinnoch 

GLG Glengarnock 

DLY Dalry 

Kilwinning KWN 

West Kilbride WKB

Fairlie FRLADS
Ardrossan
Harbour 

Ardrossan
Town
ADN 

Largs LAR

Whinhill WNL

BGS Bogston 

Cartsdyke CDY
Greenock Central GKC

Greenock West GKW
Fort Matilda FTM

Gourock GRK

Drumfrochar DFR

Branchton BCN

Inverkip INP

Wemyss Bay
WMS

Irvine IRV

Barassie BSS 

Troon TRN
Prestwick International Airport PRA

Prestwick Town PTW
Newton-on-Ayr NOA

Ayr AYR
Maybole MAY

Girvan GIR
Barrhill BRL

Stranraer STR

DUM Dumbreck 
CKH Corkerhill 

MPK Mosspark 
CKT Crookston 

Hawkhead 
HKHPaisley

Canal 
PCN

Maxwell Park 
MAX
Shawlands SHL

Hamilton Central HNC 

CTE Chatelherault 

MEY Merryton 

LRH Larkhall 

Cambuslang 
CBL

Uddingston
 UDD

Carmyle 
CML Kirkwood 

KWD

Breich
R BRC 

West
Calder WCL

HTW
Hartwood 

FLD
Fauldhouse 

ADW
Addiewell 

LVG
Livingston

South 

WYM
Wylam 

Blaydon 
BLO

Prudhoe 
PRU

Riding Mill 
RDM

Hexham 
HEX                                                   

Brampton
(Cumbria) 

BMP

Bardon Mill
BLL

CRM Cramlington 

MPT Morpeth 

PEG Pegswood 

WDD Widdrington 

ACK Acklington 

ALM Alnmouth for Alnwick 

CHT R Chathill 

BWK Berwick-upon-Tweed 

DUN Dunbar 

ELT
East Linton 

RSN Reston

Hartlepool HPL

Seaton Carew SEC

Billingham
   (Cleveland) BIL

Stockton STK

DND
Dinsdale

ALW
Allens West 

Teesside
Airport

       TEA Eaglescliffe
EAG

Yarm YRM

TBY
Thornaby

SBK
South
Bank

Redcar Central RCC

MTO Marton 
JCH James Cook

GYP Gypsy Lane 
NNT Nunthorpe 

GTA Great Ayton 

BTT Battersby 
Kildale KLD

Commondale COM
CSM Castleton Moor 

DNY Danby 
LHM Lealholm 

GLS Glaisdale SLH
Sleights 

Ruswarp 
RUS

Whitby 
WTB

EGT Egton 

Grosmont
GMT

Redcar East RCE
Longbeck LGK

Marske MSK
Saltburn SLB

RBS R
Redcar
British 
Steel

Carlisle CAR

Motherwell
 MTH

Glasgow Central GLC

Glasgow
Queen Street GLQ

Fort William 
FTW

Falkirk
High
FKK

STG Stirling 

PYG
Paisley
Gilmour
Street 

Oban OBN

HYM
Haymarket

 

Kirkcaldy
     KDY

Perth PTH

DEE Dundee 

ABD Aberdeen 

INV Inverness 

    EDB
Edinburgh
Waverley

 

Heswall HSW

Upton
    (Merseyside)
        UPT

Ladybank LDY

Leven
Cameron
Bridge

Eurostar services
to Lille, Brusells
& Paris

Eurostar is not currently serving Ebbsfleet International
or Ashford International

Saturdays
   only

Service currently
     suspended

Saturdays
only

Occasional
service

Luton 
Airport

LUA

Seasonal
service

Old Oak
Common

Eurostar 
service suspended

Stanford-le-Hope SFO
Benfleet BEF Chalkwell 

CHW
Thorpe Bay

TPB
Southend
Central 

SOC

LES
Leigh-on-Sea 

SOE
Southend East 

WCF
Westcliff 

SRY
Shoeburyness 

Dagenham Dock DDK

RNM
Rainham (Essex) 

OCK Ockendon 
Chafford Hundred

Lakeside CFH GRY
Grays 

Tilbury Town TIL
East Tilbury ETL

Upminster 
    UPM

WHR
West

Horndon 

Laindon
LAI

BSO
Basildon 

PSE
PitseaBarking BKG

Bletchley BLY 

SAA St Albans Abbey 

WGC Welwyn Garden City 

Hertford North HFN
HFE

Hertford East 

SNF
Shenfield 

DFD
Dartford 

SEV Sevenoaks 

UWL Upper
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AN EVENING WITH

PETER BEARDSLEY

www.radissonbludurham.com

MAY 16TH 2025  
7PM - 11PM
3 COURSE MEAL & LIGHT ENTERTAINMENT
HEAR FROM THE LEGENDARY PETER BEARDSLEY 
 

Enjoy an evening of indulgence with a glass of fizz on arrival at 
7pm, followed by a sumptuous three-course dinner with light 
entertainment before listening to Geordie legend Peter Beardsley 
tell all about his amazing career at the biggest clubs in English 
football.

This event is in aid of St Cuthbert’s Hospice with a portion 
of ticket sales, bar revenue and a charity raffle aiming to raise 
vital funds for our beloved community hospice.

Visit our website and follow on socials for party nights and events. 

FUNDRAISING FOR

SPONSORED BY

TICKETS 

£65pp



This summer, Alex will be closing his 
Newcastle Gallery on Grey Street as he 
takes a step back from the hectic, daily 
business of gallery life. However, this 
is far from a farewell; rather, it is an 
evolution, as he embraces the true spirit 
of the Gadgie and shifts his focus towards 
new artistic adventures.
While the Newcastle Gallery will close 
when the lease ends in July, Alexander’s 
presence in the art world remains strong. 
The Glasgow Gallery will continue to 
operate, a fitting decision given his Scottish 
roots and the long-established connection 
that his art has in that city. Additionally, he 
will remain highly active through online 
sales and exhibitions, ensuring that fans 
and collectors still have access to his work.
“I’m not retiring – I’m just slowing down a 
little,” Alexander shares. “The Newcastle 

Gallery has been an incredible part of 
my journey, but this change allows me to 
focus more on painting, spending time in 
Glasgow, and continuing to connect with 
people through pop-up exhibitions and 
online.”
Over the years, Alex’s work has captured 
the heart and soul of Newcastle and 
beyond. The Gadgie has become an iconic 
representation of everyday life in the 
region, resonating deeply with those who 
see themselves and their families reflected 
in the characters he paints.
 “The city has given me so much,” he 
reflects. “Newcastle has been my adopted 
home, and the people here have embraced 
me in a way I’ll always be grateful for. This 
isn’t the end – I’ll still be around, popping 
up for events, exhibitions, and, of course, 
enjoying a coffee in my favourite haunts.”

To mark this transition, Alexander intends 
to have a series of future pop-up events, 
ensuring that fans can still engage with his 
work in person. 

Additionally, a “semi-retirement” sale is 
taking place starting on 15th March, giving 
collectors a final opportunity to acquire 
artwork from the gallery and view his 
full collection in its entirety before the 
Newcastle location closes. Indeed, now his 
work is more accessible than ever through 
his website and Alexander has seen a 
steady rise in the number of online sales.

 “We live in an online world and the 
technology is there to connect with people 
all over the globe. Although I’m looking 
forward to spending time travelling and 
painting subjects based on my experiences 
at new locations, you’ll never take 
Newcastle or Glasgow away from my soul. 
It’s in my heart.

“I want this shift in my work ethic to be 
a celebration of everything we’ve built 
over the years,” he says. “This is about 
embracing the next phase – becoming a 
Gadgie myself and enjoying the creative 
freedom that comes with it.”

www.alexandermillar.com

Artist Alexander Millar embraces  
the Gadgie life

After decades of success as one of the UK’s most  
beloved artists, Alexander Millar the creator of the Gadgie 
character – is embarking on a new chapter in his life.

Alexander at his Galley in Newcastle 
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Spring eternal
By Mary Ann Rogers.	

Spring sprang then retreated 
here in West Woodburn, 
but progress is relentless. 
Snowdrops carpet the 

woody places, and daffodils 
suddenly burst into colour. 

Here at Leam Cottage, we have quite a 
range of varieties, but my favourite is the 
understated, wild daffodil with its paler 
outer petals. They still put the sturdy, 
bright yellow more cultivated varieties in 
the shade as far as Im concerned.

We have a flock of sneaky hen pheasants 
who turn up out of nowhere every morning 
to pinch the guinea fowl feed, and now 
the cock pheasants are on the scene, 
parading around, fighting and showing 
off generally to the ladies. Our rookery is 
a hive of activity, with a flurry of mating, 
nest building and general flirting going on. 
I’ve been making quick paintings of them 
directly outside the studio window – speed 
is of the essence!

Up on the hill, hares are being spotted 
more often than during the colder months, 
and we hope to see leverets again lying 
tight in the place where their mother has 
left them while she goes off to feed on 
new grass. Some years we have been lucky 
enough to have leverets in the garden, 
very close to the house, where they can 
be observed hopping about, washing and 
eating without disturbing them.
It’s been a wonderful quiet start to the year, 
plenty of time for watching the wildlife and 
painting. The estate on the opposite side 
of the river to us has introduced a range 
of measures to increase the waterfowl, 
including digging out ‘scrapes’ which are 
really just shallow ponds which fill during 
floods and remain unless the weather gets 
very dry. A new feature has recently been 
created- an ancient river oxbow which 
was cut off long ago, has had water access 
channels dug through, so that when the 
river floods these will also fill with water, 
making further habitat for all sorts of 
wildlife and waterfowl. Our daily river 
walks have become a great deal more 
interesting, now that we see many varieties 
of duck, as well as geese, oystercatchers, 
herons and even an egret.
Huge excitement recently when a beaver 
was spotted on the river Rede near 
Otterburn. We went up to the spot, and 
searched along the river bank, finding 
much evidence of beavers- trees which had 
been completely felled and clear signs of 
beaver munch marks. It turned out that 
this particular beaver had escaped from 
an enclosure some miles away. Steve was 
recaptured and taken to a new location 
in Dorset, so I don’t think we will see 

him again. The releasing of beavers into 
the environment is quite contentious, 
with the ‘pro’ camp in favour of the 
increased biodiversity their activities 
create, also the slowing down of floods 
further downstream. The ‘antis’ fear mass 
destruction of trees, and problems created 
by constant dam building. We shall see.
It has been about two years since we saw 
otters on the nearby stretch of river, which 
is disappointing, but we always look out for 
them, one day maybe! 
Now that the weather is less wintry, we are 
welcoming more visitors to the gallery. This 
seems to be the time of year when people 
think about a new look for their homes, and 
what could be better than a new painting 
or print? Our fabulous daffodil lined drive 
is just the most spectacular welcome at this 
time of year!

Mary Ann Rogers Gallery 
West Woodburn, Hexham NE48 2SE 

Original watercolour paintings, limited 
edition prints, cards and exquisite gifts.
Open Tues, Thurs, Fri 10-4  •  Sundays 2-5
07967 550772  •  www.marogers.com
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What was built as a Secondary Modern in 1938, became 
Newcastle college’s West End campus in 1994 until 2013, 
and later post-COVID lockdown found a new lease of 
life after being embraced by the creatives and cultural 
organisations who had been displaced by the Pilgrim’s 
Quarter development.
Sitting amongst a diverse range of talent and artistry 
is Cherries on Fire - a bold and boundary-pushing 
photographer whose thought-provoking images 
challenge conventional ideas of beauty, sexuality, and 
representation, whilst exploring the intersectionality of 
diversity and identity.
Cherries, also more formally known as Michael 
McGuire, uses his photography studio to demonstrate a 
commitment to both authenticity and unadulterated self-
expression. Whilst Cherries’ portfolio is sleek, artistic, 
and sensual; delving deeper into the expressionism, 
reveals a portfolio dedicated to storytelling, provoking 

emotion, developing discourse, and affirming the right to 
live unapologetically. Each image embraces fluidity, self-
love, and implores the viewer to question the paradigms 
of beauty that have become the set standard.
Cherries on Fire creates a nuanced perspective on what 
beauty means. The traditional representation of beauty 
in photography (and many other creative spaces), are 
shaped by heteronormative ideals - white, athletic build, 
perfect hair, perfect teeth, perfect skin - but this ideal of 
beauty often sidelines minority experiences. Cherries 
dismantles this outdated narrative by showcasing beauty 
in all its diverse forms. The imagery works to reject 
the notion that beauty, sensuality, and self-expression 
belong to only a select few. Instead, Cherries embrace all 
bodies, all sizes, all colours, all identities, all experiences 
- reinforcing the idea that the concepts of attractiveness, 
beauty, and desirability are just as diverse as the bodies in 
front of the camera.
Beyond aesthetics, Cherries’ work serves as a form 
of modern-day activism. By providing a safe space to 
marginalized voices, Cherries’ photography fosters 
conversations about self-worth, acceptance, and the 
importance of diverse representation in art. In a world 
that often pressures individuals to conform, this work 
acts as a reminder that authenticity is a powerful act 
of defiance against a society that enforces a particular 
status quo - an act that is becoming more important in a 
world that’s slowly tilting towards an intolerance of the 
alternative.
Cherries on Fire’s artistic approach is deeply rooted in 
a passion for storytelling and a commitment to not only 
challenging barriers and boundaries, but breaking them 
down. Their work inspires people to challenge their own 
perceptions of identity and beauty. Each photograph 
serves as an invitation to see beauty in places where it has 
often been overlooked and to celebrate the freedom of 
self-expression in all its vibrant glory.
Through their art, Cherries encourages audiences to 
embrace their individuality, question outdated norms, 
and recognize that beauty exists in infinite forms, 
beyond societal limitations. Ultimately, Cherries on Fire’s 
photography is more than just visually striking - it is a 
statement, a celebration, and a revolution in the way we 
perceive ourselves and each other. 

marriottcommunications.com

Cherries on Fire:  
A little sweet,  
a whole lot of heat
Nestled in the West End of Newcastle 
City Centre sits the John Marley Centre; 
an intimate creative hub for the unique,  
the innovative, and the artistic. 
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STACK to open four new venues in 2025
The success of a leading North East-based leisure company is set to 
continue this year, with plans to open four new venues.
STACK – which creates food and entertainment hubs by using 
repurposed shipping containers or giving new life to redundant 
buildings – had a highly successful 2024, with the opening of three 
new sites.
And that is set to be topped in 2025, with the company confirming 
that another four of its sites will open in the next 12 months. The 
highly anticipated flagship site at the historic Worswick Chambers 
remains on track to open in late spring as STACK Newcastle.
This will be followed in the summer by STACK Bishop Auckland, 
a purpose-built two storey building with a roof terrace at Newgate 
Street, with STACK Durham due to open in the autumn in the city’s 
former Marks & Spencer store.
STACK Whitley Bay – housed in the former Empress Ballroom – is 
also scheduled to open in the winter.
Neill Winch, CEO of STACK, confirmed that alongside these projects, 
progress is also being made on several other sites across the country.
“We are at varying stages with our sites in Sheffield, Leeds, Carlisle, 
Wigan, Northampton, and Manchester, but we are making great 
progress with all of them,” he said.
Plans also include developing a second phase at STACK Seaburn 
in Sunderland, with planning applications now going through the 
official process. This continued growth follows the success of the 
three STACK venues that launched last year.
STACK Lincoln, which opened in May, completely reimagined the 
former Argos store in the city centre, transforming it into a lively 
destination featuring 10 street food outlets and five bars, a roof 
terrace and a coffee shop, with a central plaza and stage. Along with 
SIDESHOW, STACK’s competitive socialising brand.
In August the highly anticipated St. James’ STACK presented by Sela, 
opened its doors, a leisure hub and fanzone jointly created by STACK 
and Newcastle United Football Club. The 2,000 plus capacity venue 
– made out of more than 50 shipping containers – brought together 
11 street food vendors and six bars and became the hottest ticket in 
town from day one.
The demand was such that food operators had to recruit more staff 
almost immediately and it has now firmly established itself as one of 
the city’s go-to places, for football fans, local people and visitors to 
the city.
Closing out the year, STACK Middlesbrough launched in December, 
transforming the underpass beneath the A66 into a vibrant hub with 
five street food outlets, three bars and STACK’s signature programme 
of top-tier live entertainment.

Pure Padel confirms first  
North East indoor club 

Manchester-headquartered progressive padel operator - Pure 
Padel - has confirmed it is to launch its debut North East club 
in Darlington, taking it to a three club business. The plans - the 
club’s first to be revealed for 2025 - have been confirmed for 
a state-of-the-art seven court indoor set up, which is due to 
officially open in May 2025.
Based in a former DIY store on popular Darlington Retail Park, 
owned by Adderstone Group, the warehouse unit is currently 
undertaking a full refit to transform it into a stylish and sporty 
padel club, ready to welcome fans of this fashionable and 
accessible sport. 
The new premium venue will offer seven panoramic padel 
courts, a pro-padel shop, a bistro-style café and bar, a heated 
sports lounge, fully equipped changing rooms with showers, plus 
access to expert coaches. Free onsite parking and wifi will also be 
available to customers. 
The announcement follows Pure Padel’s successful launch of 
Manchester’s premier indoor padel club last September at its 
club on Dutton Street, as well as a club at Alderley Park, which 
it launched in October 2023. Moving the racket sport indoors 
eradicates the need for dry and calm weather and allows players 
to continue with their plans totally undisturbed by the elements.
With accessibility at its core, matches will be on a ‘pay to play’ 
basis allowing players of all abilities to book and play via the 
Playtomic app from 6am right through to 10pm. The app enables 
first timer or solo players to find and play with others of a similar 
level and matches them accordingly for an enjoyable and fair 
game. With no member fees, Pure Padel enables players to play 
as much or as little as they choose without the constraints of the 
traditional sports club model.
Pure Padel has demonstrated its success and ambition through 
its more than 13,000 players and status as the first padel club 
in the North West to operate multi-site facilities. The ambitious 
business has plans to build another 30 padel clubs in the UK over 
the next five years, with five currently in planning and a further 
15 in the pipeline. 
The Midlands and South West London are among the business’ 
target regions, as well as further expansion across its home 
county of Cheshire. Meanwhile, planning permission has been 
logged for a second site in the North East, in Gosforth. 

PUBLIC RELATIONS | EVENT MANAGEMENT | MEDIA BUYING

PUBLIC RELATIONS 
WITHOUT THE BULL 0191 265 6111

bernice@sortedpr.com



A STAY YOU CAN DEPEND ON
Find us on Northshore, across from the Teesdale Business Park. We’re centrally 
located in the Tees Valley and within 20 minutes of Teesside Freeport and 
Teesworks. The Infinity Bridge and the town centre are a half mile away and 
Preston Farm is within 10 minutes. The beautiful coast is 20 minutes and North 
Yorkshire Moors just a 25 minute drive. Enjoy our 24-hour fitness centre, free 

Wi-Fi, complimentary hot breakfast, and Lobby bar.

Hampton by Hilton Stockton on Tees  •  Church Road, Stockton on Tees, TS18 1TW  •  enquiries@hbhstockton.com  •  01642 432520



L E I S U R E

184   April 2025	 Northern Insight

In Conversation With....

Nola Collinson
Director of Sales at Staybridge Suites, Newcastle.

What were your career ambitions growing up? 
I was never ambitious when I was younger. So, I started life as a 
beauty therapist, at Ponteland Health and Beauty, I then went to 
Ivy Court, where I was lucky enough to be trained by of Lesley 
Aitken who helped me understand the world of sales. It wasn’t 
until I met Neal Crocker, who took me under his wing at Thistle 
Middlesbrough. His mentoring and coaching allowed me to 
develop my skills for all things hotels, this is when I got the drive 
to focus on a career.

Tell us about your current role.
I am lucky enough to work at Staybridge Suites Newcastle, out of 
all the four and five star hotels I have worked at, I never thought 
of Staybridge Suites was any competition. One day, Lisa, my 
General Manager, gave me the opportunity to join the team, I can 
honestly say it’s the best hotel I have worked at. I have been here 
nearly seven years; this is the longest period I have been in any 
role.
At Staybridge Suites Newcastle, I look after our corporate 
accounts implementing rates for accommodation. I collaborate 
with Lisa and our commercial team to create a strategy for the 
year that works for our hotel and the current market climate. 
Building relationships with our local community and the wider 
community creating awareness of Staybridge Suites Newcastle 
and Newcastle itself to our feeder markets and industry segments.
As the concept of Staybridge Suites is starting to be high on the 
list of companies sustainable and wellbeing agenda, having the 
advantage of living space and kitchen facilities in our suites, I 
have a broad scope of industry segmentation we work closely 
with.

What is your proudest business achievement?
I think one of my most rewarding achievements was being part 
of the team in North East Hotel’s Association. Engaging with 
local companies who contribute and support North East Hotels 
Association and our annual Excellence Awards. 
To be able to recognise, highlight and celebrate overachievers in 
our industry is a great opportunity for everyone. To be part of the 
awards, knowing I was a very small cog in a big wheel that made 
it happen, is a great achievement for me. 

How has your industry changed in the last decade?
Hotels are always changing, people’s taste change so inevitably so 
does the decor and the facilities we provide. 
We are moving into a new era now, where our guest’s identity and 
requirements are the focus for any stay. This has always been the 
case in a human context, but we are now starting to deliver this 
with new technology, building on data from industry and social 
platforms, to create the appropriate environment for a guest’s 
arrival.

I am not scared of technology for our industry as I feel it will 
create more time for us to be engaging with our guests, our team 
members and building stronger relationships throughout our 
hotels and our communities. It’s an interesting time for hotels.

What are you currently working on?
I am doing a part time course at Newcastle University in Level 7 
Senior Leadership. It’s a great opportunity to become a leader for 
the future, the world is changing and so should our leadership 
practice. Lisa, my General Manager, has been extremely 
supportive giving me the opportunity to be part of the cohort and 
implement some of my learning from the course into Staybridge 
Suites Newcastle. 

Tell us about the team you work with.
Where do I start, family, friendly, just read our TripAdvisor 
reviews to see how great our team are. We have been number 1 
on TripAdvisor for several years and there is a reason for that, not 
only are they all extremely friendly but they are also genuinely 
caring and considerate. I am very fortunate to be around such 
great people every day. I never get the Monday blues!

What is the best piece of business advice you have  
been given?
Any best practice I have been given has come from Neal Crocker, 
my mentor, all these years have passed since I have worked with 
him (I’m not going to name how many) and still I use the skills 
he taught me. Its about understanding business, delving deeper, 
asking questions and actively listening….. Engaging with all 
stakeholders.

Who are your heroes inside and outside of business?
Obviously my General Manager, Lisa. She has the trust in what 
we do as a team and lets us try out new things, even if the strategy 
doesn’t work at least we have dared to be different.
Outside of business, David Attenborough, to have a one to one 
with him for a couple of hours would be so interesting and 
inspirational.

How do you unwind outside of work?
I am lucky enough to say I have an amazing group of friends 
around me, years of listening to my life’s woes… and they are still 
there! Our catch ups I am happy to say are not as much alcohol 
orientated these days, either going out for walks, lunches or a gig, 
life would be very dull and stressful without them.

www.ihg.com
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...where our 
guest’s identity 
and requirements 
are the focus for 

any stay...

Nola Collinson



Diary of a  
Hotel GM

We are delighted to introduce 
a new monthly feature from 
experienced Hotelier Jeff 

Hodgson looking at the latest 
news from the magnificent 

Lumley Castle 

What’s been happening at  
Lumley Castle?
As always, we take great pride in 
celebrating our employees. This past 
month, we were thrilled to award Keith 
Stephenson, our Assistant C&B Manager, 
the title of Employee of the Year! Keith was 
overwhelmingly voted for by his colleagues, 
a testament to his dedication, experience, 
and mentorship of the wider team. 
Congratulations, Keith!
We have also continued our support for 
The Fells, Changing Lives—a fantastic 
facility just outside Chester-le-Street that 
assists men facing homelessness. Our team 
has exciting plans to further support both 
residents and providers in the coming 
months, including the creation of more 
usable outdoor spaces and cookery classes 
led by our Head Chef, Thomas Knott.
We also participated in Wear Red for a Day 
to support the Red Sky Foundation. The 
team donned and crafted special, red-
themed cocktails, with the Castle donating 
£1.00 for every cocktail purchased.
A special milestone was also celebrated this 
month—our talented gardener, Brian Batey, 
turned 60! Brian has been with Lumley 
Castle for an impressive 22 years and 
continues to win awards for his outstanding 
work on the Castle’s grounds and gardens. 
Happy Birthday, Brian!

Looking ahead:  
Exciting times at Lumley!
This month, we are delighted to welcome 
back our long-standing client, Tabletop 
Vacations. Twice a year, they bring guests 
from around the world to experience the 

magic of playing Dungeons & Dragons in 
a Castle! It’s always a pleasure to host this 
unique event, and we are honoured to be 
their first UK destination.

The Castle, as a historic property dating 
back to 1389, requires continuous care 
and upkeep. Under the guidance of Lord 
and Lady Scarbrough, we—its caretakers—
strive to maintain the balance between 
preserving its rich history and meeting 
the modern expectations of today’s 
travelers. Recently, we completed a soft 
refurbishment of our function spaces, 
updating carpets and curtains, with even 
more improvements planned for the near 
future.

Exciting News!
We are thrilled to announce that a Tipi 
is coming to Lumley Castle from 4th July 
to 15th August! This will be a fantastic 
opportunity for those looking to host 
weddings, corporate events, and special 
celebrations in a truly unique setting. 
More details will be shared in next month’s 
article—stay tuned!

That’s all for now, but we look forward 
to sharing more updates with you next 
month. Thank you for your continued 
support, and we hope to welcome you to 
Lumley Castle soon!
www.lumleycastle.com
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Perfectly situated on St. Ann’s Wharf, 
overlooking the riverside promenade, 
Dakota offers a first class service complete 
with atmospheric spaces, luxurious 
finishing touches and stunning views of 
the Quayside.
With 118 beautifully appointed guest 
rooms and sophisticated suites, decorated 
in soothing, muted tones, the hotel offers 
an elegant stay for visitors. Dakota offers 
8 room types including; Classic Double 
Room, Classic King Room, Junior Suite, 
Signature Suite, Executive Suite, Deluxe 
Suite, and Newcastle’s premier suite— 
the Grand Deluxe — redefining luxury 
as the city’s largest and most opulent 
accommodation. This two-bedroom suite 
exudes sophistication, featuring a fireplace, 
steam shower, roll-top bath, elegant lounge, 
and a huge dedicated  dressing-room area. 
In addition, a selection of Classic King 
Rooms offer stunning archway views across 
the River Tyne, allowing guests to soak up 
Newcastle’s vibrant atmosphere. All rooms 
include crisp cotton linen and sumptuously 
soft bedding, an ensuite bathroom with 
rainfall shower and luxury toiletries, Apple 
TV with streaming apps and Sky Sports 
package (including complimentary high 
speed WiFi), a hairdryer, iron & ironing 
board and an in-room safe. 
At the heart of the hotel lies The Grill, a 
refined dining destination where sleek 

décor, impeccable service, and a menu 
of timeless classics come together. 
Showcasing the finest seasonal ingredients, 
The Grill’s specialty is its prime cut 
steak—grass-fed, 35-day-aged beef, lightly 
seasoned and perfectly cooked over hot 
coals. Guests can also indulge in fresh 
seafood, hearty Sunday roasts, and 
decadent desserts, all crafted to elevate the 
dining experience. 
The hotel’s Bar offers a stylish and vibrant 
setting for coffee catchups, business 
meetings, or date-night drinks. With plush 
seating, mood lighting, and a thoughtfully 
curated cocktail menu, it’s the perfect spot 
to unwind. Adding to the allure, Dakota 
boasts an elegant Champagne Room, an 
intimate space for gatherings, and a Cigar 
Terrace, where a humidor and a selection 
of the finest cigars create a sophisticated al 
fresco retreat.
Designed to cater to business needs, Dakota 
features a selection of versatile meeting 
spaces, accommodating groups from six to 
60 guests. These include two Private Dining 
Rooms (8 guests), the Boardroom (10), the 
Champagne Room (20), the Library (30), 
and the Meeting Room (60). The Library, 
in particular, provides a striking backdrop 
for corporate functions and private 
celebrations, offering an inspiring and 
distinctive setting for any event.
Commenting on the opening, Mark 

Spanton, General Manager of Dakota 
Newcastle commented “We’re incredibly 
proud to bring this new hotel to Newcaslte 
and can’t wait to show guests visiting 
the North East the luxury hospitality 
that Dakota is renowned for. With its 
breathtaking views of the River Tyne, 
Newcastle’s iconic Quayside is the perfect 
backdrop for this sophisticated and stylish 
new property.” 

Please visit www.dakotahotels.co.uk/
newcastle to make a booking. 

Dakota Hotel now open in Newcastle 
Award-winning boutique hotel group Dakota opens  

in Newcastle, marking the arrival of the sixth property  
in the Dakota portfolio.
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...I fell in love 
with hospitality 

and never 
looked back...

Mark Spanton
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What were your career ambitions growing up?
Originally, I wanted to be a football coach – I studied Sports 
Development with Coaching at University. During the 
summers, I’d work full time at Cranage Hall, and fell in love 
with hospitality - never looked back.

Tell us about your current role.
My role is General Manager of Dakota Newcastle, having 
previously been General Manager of Dakota Leeds, and Deputy 
General Manager in Dakota Manchester. What’s different – and 
exciting! – about my role in Newcastle is I’m overseeing the 
opening of the hotel from start to finish.
I’m incredibly hands-on with a much wider facet of Dakota 
than previous positions: architects, interior designers, site 
managers. It’s been eye-opening, as I’m not just a hotelier for 
this property – I’m dealing with different stakeholders and 
managing people across a broad range of industries related to 
the build and design.

What is your proudest business achievement?
I have recently been awarded a prestigious Master innholders 
scholarship – granted by The Worshipful Company of 
Innholders, the Lord Forte Foundation, the Master Innholders 
Charitable Trust and the Savoy Educational Trust. I’m 
incredibly proud to have been granted such an incredible 
opportunity; I travel to Ithica in June 2025 take part in the 
General Managers Programme at Cornell University.

How has your industry changed in the last decade?
Covid, and the resulting cost of living crisis, has had a massive 
impact. From a team side – it’s made me focus even more on 
ensuring my team are motivated and supported; I try and 
create an environment they can thrive in.
From a guest perspective, I’m even more determined to make 
every stay as special as possible. My hotel and team should 
help make memories, creating moments of theatre. When 
guests travel now – especially within the luxury hotel space – 
they deserve an exceptional offering and superb service.

What are you currently working on?
Opening the hotel! 
My main priority ahead of opening is fostering great 
relationships with the team, and seeing where I can help them 
develop, or offer support. 12 team members have moved to 
Newcastle from our other hotels, so I’m dedicated to making 
them feel valued. 

Tell us about the team you work with.
It’s a fantastic team and I’m proud to be leading them. It feels 
like we’ve all been working together for ages – there’s a real 
togetherness amongst the group. 
I’ve got a superb core team that really understand Dakota’s 
values and ethos – we’ve also got some great newcomers that 
are already proving to be invaluable. I’ve got incredibly strong 
team members across every department and an outstanding 
support system in Cameron Chritchley (Hotel Manager) and 
Chris Turner (Operations Manager). 

What is the best piece of business advice you have  
been given?
I like how our Managing Director, Andrew Ovenstone, operates 
– he’s focussed on generosity, service, going above and beyond. 
‘Kill people with kindness’: build strong relationships, and 
create a feeling of loyalty amongst guests. 
Take ownership: if something’s not right, I’ll hold my hands up!

What has been your biggest challenge?
Whilst it’s been fairly smooth sailing opening Dakota 
Newcastle, it’s been a new experience for me – I’ve not opened 
a property before in my career. You have to be incredibly 
flexible, as such a large project will be agile and fluid with 
dates, progress, updates; there’s then a ripple effect on the 
team and wider business. There’s lots of moving parts!

Who are your heroes inside and outside of business?
Dakota founder Ken McCulloch, absolutely. Ken had old-school 
hospitality values and was known for being generous with 
guests. 
Outside of the business, I was very close to my Granddad, who 
sadly passed away at 98 last year. He used to joke ‘Mark works 
at the Savoy!’, as I worked in luxury hospitality – I’m committed 
to making my family proud.

How do you unwind outside of work?
Being a Dad. I have two young children, so the minute I walk 
through the door I’ve put on a different hat! 
Running and exercising; I completed a half marathon in 2024, 
and I’d love to take part in the Great North Run, now I’m based 
in the North East. I’m also doing 100 mile walk for MIND in 
August, called the Cheshire Ring Charity Walk. 

Favourite Book and Boxset?
Simon Sinek: Leaders Eat Last 
Sopranos (or Succession!)

dakotahotels.co.uk

Meet the GM 
Northern Insight talks to...

Mark Spanton
General Manager, Dakota Newcastle



Nice day for a 
Whitechurch 

wedding
Exciting news from 

Whitechurch in Durham- 
they are expanding 
into hosting wedding 

celebrations!

Having successfully tested the waters with 
private parties and weddings over the 
last few months to ensure they can offer 
a five star service, they will be throwing 
their doors open in Spring to offer newly 
weds the ultimate place to celebrate their 
special day.
The heritage of Whitechurch speaks for 
itself - standing at the heart of the Church 
Lane crossroads it has long-standing roots 
in the city’s history as an Inn where the 
local community would gather. Its name 
pays homage to The White Church that 
once stood on the very site where the 
magnificent Cathedral now commands the 
vista of the city . 
With Durham's new registry office a stone's 
throw away, the team at Whitechurch 
couldn't resist offering their venue as the 
ideal place to keep the celebration going for 
newlyweds.

Whitechurch is the perfect choice for 
couples seeking a relaxed, intimate 
wedding reception. With a city-centre 
location, a welcoming atmosphere, and an 
unparalleled menu, the team ensure that 
all celebrations will be both memorable 
and unique.

Their wedding packages are designed 
to offer the happy couple an inclusive 

experience for those who want a stress-
free planning process. For couples seeking 
more flexibility, their bespoke package 
allows for personalised additions to create 
the perfect celebration.

Packages start at £4,995 and include: 
  Exclusive use of their tent, bar and 
restaurant from 4pm. 

  Reception decoration with a choice of 
four styles designed by local company 
Thistle & Fête.

  A wedding cake with a choice of two 
styles made by Jacqueline’s Cake 
Company. 

 Their fairy and festoon lighting. 
 Glassware. 
  Use of their sound system and 
microphones for background music and 
speeches. 

 Full staffing.
 Catering. 
 Menu tasting for couple.
 Bar service. 
  Their specialised wedding coordination 
service. 

So if you are looking for a luxurious 
and intimate wedding venue in Durham 
contact: events@whitechurchdurham.com
whitechurchdurham.com
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The Blackbird Inn, Ponteland, Newcastle upon Tyne NE20 9UH   
admin@theblackbirdponteland.co.uk    •   01661 822684

Experience History and Flavour
Dine at The Blackbird Inn’s 13th century castle and savour seasonal menus

•  14th century historic castle.

•  Seasonally changing menus 
featuring local produce. 

•  Cask Marque accredited bar 
with beer garden. 

•  Historic minstrel gallery and 
modern tipi both available  
for private hire for all types  
of events. 



S u n d ay 
Lu n ch

B O O K  O N L I N E 
www.fratelliponteland.co.uk

Magic or Face Painting every week!

E V E R Y  S U N D A Y
F R O M  1 2 P M



A SUNDAY LUNCH
WORTHY OF WORSHIP 

Available from 12pm - 5pm

BOOK NOW 0191 386 8897 
whitechurchdurham.com
Whitechurch, 29 Church Street Head, Durham, DH1 3DN

“Whitechurch ticks a  
lot of boxes within 

seconds of walking 
through the door.”

APPETITE  
MAGAZINE
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A Newcastle businesswoman 
has realised her dream 
of opening a kitchen bar 
inspired by her childhood 
in the Northumberland 

countryside.
The Barn Door in Heaton combines 
Tracy Tunn’s memories of growing up 
in Lynemouth, near Morpeth, with her 
experience of working in hospitality 
venues in Northumberland from her 
teenage years onwards.
“Where I grew up, the cornfields and farms 
were our playground,” explained Tracy. 
“Those memories have stayed with me 
and I always wanted to create a venue that 
brings a bit of that lifestyle into the city.”
Tracy has transformed a former aesthetics 
clinic on Chillingham Road in Heaton 
into a two-storey bar and kitchen serving 
draught and bottled beers, wine, cocktails, 
soft drinks, and chicken wings and burgers 
cooked using air fryers to reduce the 
amount of fat used.
Floor to ceiling 3D murals of hay bales 
give the appearance of being inside a barn, 

while reclaimed furniture, faux cow hides 
and farmyard birds and animals complete 
the look.
“Chillingham Road is definitely on the up, 
and it’s a great community to be a part of,” 
added Tracy, who is running the venue 
alongside family members including her 
partner, Permi, as chef and her son, Adam, 
as bar manager.
“Within a few hundred metres, people can 
experience craft ales at Elder Beer, fine 
dining at The Nest, cocktails at Mother 
Mercy, as well as handmade pizza at 
Flint Restaurant and fabulous wines at 
Sobremesa. Now, The Barn Door, with a 
country music vibe, gives the option of 
drinks and light meals in a venue that’s 
completely different from anywhere else in 
Heaton.”
The licence for The Barn Door was secured 
by Sarah Smith, partner at Newcastle-based 
law firm Sintons, while senior associate 
Danielle Dale advised on the lease. 
“Sintons were recommended to me as the 
best people to go to for help with licensing. 
I knew of the firm and its reputation, and 
the team completely put my mind at ease. 
I could relax knowing that everything was 
being looked after,” said Tracy.

Sarah Smith added: “Tracy’s done an 
incredible job of creating a space that’s 
welcoming, and the fact that it’s all inspired 
by her own personal memories here in the 
North East makes it all the more special.”

The Barn Door is open six days a week  
and offers private hire. Find out more  
on Facebook.
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New bar opens in Newcastle inspired 
by Northumberland countryside

Tracy Tunn

Great Food • Expertly Crafted Cocktails • Dog Friendly
Fabulous Sunday Lunches • Jam Sessions every Thursday

Open Hours 
Mon - Closed 

Tues - Wed 12pm - 10.30pm 
Thurs - Sat 12pm - 11.30pm 

Sun 12pm - 10.30pm

Book a Table!
07899 491 689

Chillingham Road, Heaton 
NE6 5LP

Follow us on  
Facebook and Instagram
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A flying visit  
to London
By Stuart Forster

Two men wearing red overalls and crash 
helmets beckon me to join them in the 
Perspex-framed chamber. Speaking 
would be pointless over the howling wind. 
Leaning through the door, I continue to 
drop forward into a horizontal position 
until I feel myself being lifted.
My first indoor skydiving lesson has begun. 
With arms and legs outstretched, I adopt 
an uncertain version of Superman’s flying 
pose. Instructors stand either side of me 
and gently press on my back, preventing 
me from rising above the height of their 
shoulders.  
Willingly stepping out of a moving aircraft 
doesn’t appeal to me, but indoor skydiving 
has long been on my bucket list. I’m ticking 
that box at iFLY, inside The O2 in London.
Enrico, my instructor, is an experienced 
skydiver who has recorded more than 8,000 
jumps. After I’ve had a handful of goes in 
beginner mode, he demonstrates human 
aerobatics.
“In the sky, you have more room. If you 
can do it here, you can do it in the sky,” he 
explains as I hand in my overalls and helmet 
after the experience, which has been both 
thrilling and fun.
With dusk darkening London’s sky, I stroll 
towards the IFS Cloud Cable Car. Five 
minutes from the arching dome of the O2, it 
is a way to cross the River Thames. Using my 

Oyster card, I tap through the turnstile and 
climb the stairs towards what must be the 
capital city’s most scenic form of transport.
The car rocks gently while accelerating away 
from the station and rises over the waterway. 
Lights speckle the semi-silhouetted London 
skyline and the skyscrapers of Canary Wharf.
My base for my two-night minibreak in 
London is the Good Hotel (goodhotel.co), 
which floats by the Royal Victoria Dock. 
It’s a social enterprise retraining long-term 
unemployed people for hospitality industry 
careers. Reasonably priced, it’s quiet and 
close to public transport.
Looking out my window on waking, I spot 
people swimming in the dock. Wearing 
brightly coloured swimming hats, they loop 
green buoys. Dismissing the idea of joining 
them, I head for a warm shower before 
breakfast, then into the city on the Elizabeth 
Line.
At The Postal Museum (postalmuseum.
org) in Holborn, I board another train 
– one formerly used to transport mail 
below London’s streets. Running between 
Paddington and Whitechapel, the Mail 
Rail system operated from 1927 to 2003, 
transporting up to four million letters and 
parcels a day. Only a short section of track 
is now open, telling its story as a tourist 
attraction.
From there, I walk to the recently 
redeveloped Coal Drops Yard, near King’s 
Cross station. At Lightroom (lightroom.uk), 
images and videos are projected onto the 
four walls of the white-walled immersive 
venue, which reminds me of a sports centre 
strewn with seating. Narrated by Cate 
Blanchett, VOGUE: Inventing the Runway is 
the story of how fashion houses showcase 
collections.

Unashamedly sporting a last-decade look 
rather than anything fresh from a catwalk, 
I continue to Covent Garden for a bite to eat 
before an evening in the West End. The Lion 
King (thelionking.co.uk) has been performed 
in London at The Lyceum Theatre since 1999 
and held its 10,000th show in February 2025. 
Remarkably, it has also welcomed more than 
20 million guests.
“People of all ages can see and enjoy The Lion 
King but what you’re going to experience 
as a kid is very different from what you’re 
going to experience as an adult,” says Walt 
Disney Company’s Nick Greatrex when we 
meet after an performance of the engaging 
musical that uses puppetry to tell the story of 
the lion Simba avenging his father’s murder.
Realising I could murder a pint before 
returning to my hotel, I pull out my phone to 
identify a suitable watering hole near Covent 
Garden.

Travel information
The visitlondon.com website has 

information about accommodation,  
things to do and sells theatre tickets.

Getting there
Lumo (lumo.co.uk) and LNER (lner.co.uk) 
operate rail services between Newcastle 

and London.
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Flock to the Danish capital, otherwise known as the greenest 
city in the world, for a true Scandinavian experience this 
summer. The city is brimming with vibrant culture, cutting-edge 
design, and a culinary scene to rival the best in the world.

Set sail on a fl oating hot tub around the harbour and enjoy 
elevated views of the city’s iconic landmarks, from the Little 
Mermaid to the colourful Nyhavn waterfront. Afterwards, savour 
the fl avours of Copenhagen while al fresco dining by the 
harbour, where fresh seafood and Nordic delicacies are paired 
with stunning waterside views.

For a taste of the city’s renowned baking culture, stop by 
artisanal bakeries like Apotek 57, Buka, or Sonny, where fl aky 
pastries and expertly brewed coffee will make every morning 
a delight. 

No visit to Copenhagen is complete without a trip to Tivoli 
Gardens, the world’s second-oldest amusement park, where 
magical gardens, concerts, captivating ballet and theatre 
performances, create unforgettable summer memories.

Fly direct to Copenhagen from 2nd May with Norwegian 
Book now at norwegian.com/uk

Trianglen 7 © Daniel Rasmussen, 
Copenhagen Media Center

Copenhagen
Culture, Cuisine and Charm

Tivoli Gardens, Copenhagen

Nyhavn, Copenhagen



Feeling drained?
Tiredness and exhaustion 
are increasingly common in 
today’s fast-paced world. 

Often they are linked to your lifestyle 
choices, mood, and the accumulation 
of daily stresses. While certain 
behaviors have always contributed 
to fatigue, modern life has amplified 
these pressures, leaving many feeling 
constantly drained.
Technology has created a society that 
never sleeps, and we find ourselves rushing 
through life without taking time to rest. 
As a result, our behaviors that have always 
existed become intensified, leading to 
widespread exhaustion. Some common 
culprits include:
  Drinking alcohol too frequently or in 
excess.

  Consuming too much caffeine.
  Working late shifts or extended hours 
due to pressure.

  Long commutes that make days and 
weeks feel endless.

  Eating on the go, leading to increased 
consumption of processed and sugary 
foods.

  Lack of regular exercise
  Insufficient time for relaxation 
and recovery due to work and daily 
responsibilities.

There are many reasons why tiredness and 
fatigue may be affecting your life, but one 
thing is certain, improving your diet and 
lifestyle can make a significant difference.

Tips to Boost Your Energy

Avoid Toxins
Choose natural, whole foods and minimize 
your exposure to toxins, especially sugar, 
caffeine, and alcohol. Focus on consuming 
fresh, nutritious foods such as lean meats, 
fish, vegetables, fruits, salads, and eggs.

Stay Hydrated
Proper hydration is crucial for maintaining 
energy levels. Studies show that even mild 
dehydration can lead to fatigue, so make 
sure you drink enough water throughout 
the day.

Rethink Your Lunch
Opt for lean protein-based meals instead of 
carb-heavy lunches to avoid the afternoon 
energy slump. A well-balanced meal can 
transform how you feel for the rest of the 
day.

Increase Fruit and Vegetable Intake
When you’re tired and craving unhealthy 
foods, your body is likely searching for 
energy. Instead of reaching for processed 
snacks, nourish your body with at least five 
servings of fruits and vegetables daily.

Choose a Refined Sugar-Free Breakfast
Avoiding sugar-laden cereals and fruit 
juices in the morning can prevent energy 
spikes followed by crashes. Instead, opt for 
slow-releasing energy sources like porridge 
or eggs to keep you fuller for longer.

Exercise Regularly
Exercise not only boosts your metabolism 
but also enhances mood and energy levels. 
The endorphins released during physical 

activity will leave you feeling invigorated 
rather than drained.

Surround Yourself with Positivity

Spending time with positive, supportive 
friends in a happy environment can 
significantly boost your mood and energy.

Manage Stress Effectively

Chronic stress and high cortisol levels 
contribute to fatigue. Take time to relax 
by practicing yoga, visiting a spa, or 
disconnecting from emails for a day. Once 
recharged, you’ll feel more energized and 
focused.

www.davidfairlambfitness.co.uk
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David Fairlamb

...David’s summing up...
If you frequently feel drained at certain times of the day, 

examine your daily routine. Small lifestyle changes can provide 
the energy boost you’ve been craving.



THERE AIN’T  
NO MOUNTAIN 
HIGH ENOUGH!
Supercharge your metabolism at the 

only gym in the UK with a custom 

designed VersaClimber hub...

Great fu
n,  

safe,  

non weight 

bearing and only

£10  

per class!

3 Saturn Court • Orion Business Park • Tyne Tunnel Trading Estate • NE 29 7YB • 07713 640 899 • davidfairlambfitness.co.uk

David Fairlamb



Ahead of his 40th anniversary 
exhibition at the Blagdon Gallery, 
Michael Grahamslaw spoke to...

Alan Reed
What inspired you to pursue a  
career in art?
My father was a professional Artist so I 
very much grew up with it around me and 
I loved to watch Dad paint and draw. At 
the age of 16 I decided I wanted to be a 
Graphic Designer and went to what was 
then the College of Arts and Technology 
(now Newcastle College) where I attained 
an HND in Applied Design. I specialised 
in illustrations and taught myself to paint 
in watercolour. By the end of the course 
some of my tutors  had started to buy my 
paintings.
I staged my first exhibition at Ponteland 
Library at the age of 19 and I was delighted 
when I sold everything. Over the next few 
years I worked on my portfolio and then 
took a job at the Great North Musuem. 
In 1984 I made the decision to become self 
employed with the help of the Enterprise 
Allowance Scheme. This very much 
kickstarted things and I began to exhibit in 
galleries, started part time lecturing in Arts 
and Design, made Artists impressions of 

buildings working from architects drawings 
and even worked on an album cover for the 
band Blitzkrieg. 
In 1990 I met my wife who had lived in 
Venice and she introduced me to Italy. Five 
years later she joined me in working in my 
business. In 1996 I was proud to open my 
own gallery in Eldon Garden.

What has been your proudest 
achievement?
I was delighted to do many commissions 
for the Government in Oman, win various 
awards from the Royal Watercolours 
Society and also attain the Circus Painting 
Prize in the Bath Prize.

Who are your heroes and mentors?
Unquestionably my father Ken who became 
a famous golf course artist and handled 
commisions for stars such as Gary Player 
and Greg Norman. I also admire John 
Singer Sargent who was an American 
expatriate artist, considered the leading 
portrait painter of his generation, the great 
landscape painter Winslow Homer and 
Edward Seago, an English artist who used 
both oils and watercolours.

What is the best advice you have 
received in your career?
I always return to the 31 chapters from the 
book of proverbs in the Bible of which my 
favourite is ch22 v 29 “who excels in his 
work stands before kings.”

What are you currently working on?
My next exhibition at Blagdon Gallery 
which will run from Thursday 10th April 
to Sunday 11th May. This will be a 40 
year retrospective of my career including 
paintings of Italy, Scotland and Oman. 
Some of my late fathers work will also be 
on show as well as my paintings of the Toon 
Army filing past the Strawberry to watch 
Newcastle United.

What has been your most  
challenging project?
Running the unit in Eldon Garden was 
difficult as I had little retail business 
experience. However I’m glad of the 
experience and we made it work. It made 
me appreciate the challenges that gallery 
owners face.

alanreed.com
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Meet the Artist 



                    @Blagdon Gallery                         

EXHIBITION OF NEW ORIGINAL PAINTINGS FROM APRIL 11TH



Imagine a team that   
wears their heart on their sleeve

#ImagineALawFirm

For over 10 years we’ve continued to build a passionate team that work tirelessly 
to help protect, serve and support our clients each and everyday.   

We see nothing but potential in our people, our community and you. 

Imagine, together what we could do.


