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When people see a design, they see the final product — a beautiful 
website, an eye-catching logo, or a sleek brochure. But most clients 
don’t see the things that go into making this happen behind the 
scenes.
Here are some of those things...

Thinking time is still working time
One of the most overlooked aspects of the design process is thinking 
time. Whether it’s a logo, website, or social media content, the time 
spent brainstorming is crucial.
Alan said: “It’s not just about sitting down and drawing something 
straight away, you need to think about the client’s brand, the 
audience, and the objectives. Sometimes the best ideas come while 
out and about, or lying in bed, but that is still work, even if there’s no 
mouse clicking involved. In fact I’ve always said to Nathan, ‘if you’re 
thinking about work, you’re working.’”
This thinking time is part of what clients need to pay for, even though 
there’s no immediate visual result.

Drafting: the road to ‘final version’ (and sometimes 
‘finalfinal version’)
Any designer reading this will know the pain of ‘Final Version’ often 

being far from the actual final version. And it’s never the first version 
either. Drafting is another hidden part of design.
Nathan said: “Clients see the end result but not the versions that I 
didn’t like or Alan didn’t think would work for that client, and for 
every really good idea we’re happy with, there are several that weren’t 
good enough and that’s before we even send them to the customer.”

Gathering elements: more than magic
It’s easy to look at a finished design and assume that the elements — 
fonts, colours, images, and graphics — just magically appeared there. 
In reality, building a cohesive design involves carefully selecting and 
harmonizing each of these elements.
Alan said: “It’s not just about picking any colour or font, everything 
has to align with the brand or project, and that takes time. We might 
go through dozens of fonts or colours or fonts before finding the right 
fit.” Nathan added: “And not to mention we don’t always get these 
elements from clients, we very often have to source the fonts, find or 
take new photographs and even have to re-draw logos.”

Feedback that isn’t design-related
One of the most surprising things for designers, when they first start 
out, is how much time can be spent on feedback that isn’t actually

DESIGN : THE THINGS YOU

In the first in a series of insights into the world of design and web development,  
Alan Sawyers and Nathan Cockburn of AS Design talk about the ‘hidden’ side  

of their work that clients seldom get to see. 
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based on the design. Often, clients request “design changes” that 
involve rewording content or adding details to copy they provided in 
the first place.

Nathan said “This can be frustrating, when a client asks for design 
revisions, and we end up spending time tweaking copy instead, it 
adds to the project timeline.” Alan added: “This is time we should – 
but almost always don’t – charge extra for.”

Communication is key
Effective communication between designer and client is essential. 
Designers can spend a lot of time helping clients articulate their 
vision and refining ideas through ongoing discussions.

Alan said: “Sometimes clients don’t know what they want until they 
see what they don’t want, and it’s our job to help guide them toward a 
clear direction, which can take several rounds of feedback.”

Every email exchange, clarification, and feedback request adds time 
to the project. What seems like a simple conversation is actually a 
vital part of the creative process.

More than just “pretty pictures”
Design is about more than making things look good. It’s about 
problem-solving, communicating ideas, and creating a visual identity 
that resonates. Clients should remember that what they don’t see — 
the thinking, drafting, gathering, and interpreting feedback — are all 
integral parts of the design process.
Alan said: “We put a lot of ourselves into every project, even the parts 
that aren’t visible to the client. Every piece of work has layers of 
thought, revisions, and hidden effort behind it.”
Next time you admire a well-designed website or logo, remember: 
what you see is just the tip of the iceberg.

AI is helping us help clients
The emergence of AI over the past few years has made various 
aspects of many businesses and roles easier - and design is no 
different. Nathan said: “We use AI every day, but we already did even 
before it exploded - it just wasn’t called AI. Modern tools help us to 
generate ideas, formulate plans and do a lot of things generally a lot 
faster.”
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Foreword
N O R T H E R N  I N S I G H T

Welcome to the March issue of Northern Insight.
With Spring finally upon us and the lighter evenings in sight we are  
delighted to bring you another fantastic issue of the regions most  

comprehensive business and leisure publication.
Our cover star is David Taylor from Howie White Resourcing who are  

providing an alternative to database recruitment agencies.
We are also delighted to showcase the return of the popular fundraising show  
Sunday for Sammy which we shall be heavily involved with going forward.
In a packed business section we talk to Christopher Welch, Sintons Solicitors  

Managing Partner who outlines their plans for 2025.
For our popular Charity of the Month slot we look at the amazing work of  
The Bubble Foundation while in our new area feature we showcase many of  

the fantastic businesses within the Jesmond suburb of Newcastle.
On our travels we take a trip to the award winning Amaze Gourmet Spice in Monkseaton 

and make a welcome return to the newly refurbished Radisson Hotel in Durham.
We are also delighted to feature Chris Reay from Fells Kitchen creating a meal and a  
day to remember for Robson Green and his Grantchester co-star, Kacey Ainsworth.

Another issue we are very proud of. We hope you enjoy it.

FOREWORD

138

Edition Sponsors

Thanks to all our wonderful  
clients, readers and suppliers.  

Michael Grahamslaw, Publisher 
michael@northern-insight.co.uk
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New multi-million pound hub near 
Newcastle Airport to help businesses 
thrive and expand into global markets 

A new multi-million pound business hub that will propel North 
East companies onto the global stage and attract vital investment 
to the region has officially opened its doors.  
The 10,200 sq ft International Space Station (ISS) Airview is the 
newest addition to AirView Park, a premier business destination 
near Newcastle Airport that offers bespoke office spaces and national 
and global links. 
Regional business figure Ammar Mirza CBE is behind the ISS which 
aims to help regional SMEs scale-up and take advantage of global 
trade and export opportunities in key markets, including South 
Asia, Turkey, the Middle East prioritising Saudi Arabia and the 
Netherlands. 
The ISS offers businesses flexible workspaces, including scaleup 
co-working space, office suites and conference facilities, and can 
accommodate over 150 desk spaces. 
Ammar Mirza CBE said: “It’s incredibly exciting to see our plan for 
the UK’s first dedicated International Trade Hub come to life, in 
partnership with strategic allies.  
“Providing a physical platform that’s underpinned by the 
three key enablers of growth - innovation, investment, and 
internationalisation.”
Mike Clark, Director of Tynexe Commercial Limited, said: “ISS 
Airview is a prime example of how strategic investment, backed by 
regional devolution, is driving economic growth and creating new 
opportunities for businesses in the North East.  
“Under the North East Mayoral Combined Authority, we have a 
renewed focus on enhancing infrastructure, attracting investment, 
and supporting businesses to expand into global markets. 
“Developments like this reinforce our region’s position as a dynamic 
hub for innovation and enterprise, strengthening our economy and 
creating high quality jobs for the future.” 
Mark Hunt, Chief Financial Officer at Newcastle Airport, said: “The 
opening of ISS Airview marks a significant milestone for the North 
East’s business community.” 
ISS Airview is the latest addition to Airview Park, joining national 
homebuilder Bellway plc, architects Sadler Brown and wellbeing 
solution provider ART Health Solutions at the site. 
Newcastle Airport is located just one mile from AirView Park and 
provides businesses with vital global connectivity to key markets. 

Beaconhouse events recognised as one 
of the UK’S most sustainable agencies

Newcastle-based BeaconHouse Events has been recognised as 
one of the top 30 most sustainable event agencies in the UK by 
eventdecision and micebook. 
'The Power 30 Most Sustainable Agencies UK' list identifies and 
recognises event agencies from across the UK that prioritise 
sustainability across all aspects of their business and their ability to 
deliver measurable and impactful sustainable outcomes for client 
events. 
BeaconHouse Events, the only agency on the list headquartered in 
the North of England, has an unwavering commitment to changing 
the way that the event industry views sustainability and the impact 
that events have on our planet. The agency’s strategy is led by co-
founder and director Sarah Thackray, whose passion for the topic 
started when she began working with client Planet Mark, a national 
organisation that provides sustainability accreditations.
The award recognised that instead of traditional carbon offsetting, 
BeaconHouse Events has devised new and innovative ways to 
focus on tangible regional impact rather than bold, unachievable 
statements. This includes the launch of a local donation fund to 
support environmental causes across the North East with the 
agency donating 10% of event emissions carbon credit equivalent 
to charity Groundwork NE & Cumbria, championing greener by 
default catering at events, carbon tracking of events using TRACE, 
and partnering with local suppliers. In 2025 the agency is focusing 
on food waste, with plans to partner with organisations like Olio to 
redistribute excess event food locally and testing Klimato for carbon 
labelling on menus to improve awareness of food sustainability. 
Accessibility, and inclusive approaches to delivering events is also 
front of mind with the introduction and roll out of new access & 
inclusion audits for events.
The 30 agencies that made the list are all at different stages of 
their sustainability journey, but all have made a commitment to 
embedding sustainability into their internal and external business 
practices. Agencies completed a rigorous and wide-ranging 
questionnaire, requesting data on both agency strategy, tactics and 
accreditation, followed by an analysis of real event case-studies to 
enter the Most Sustainable Agencies. Submissions were scored, 
then benchmarked to provide the clearest view of event agency 
sustainability available. 
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Teesside opening for 
Three60 Energy

THREE60 Energy strengthens UK presence with 
Teesside expansion. Aberdeen headquartered 
THREE60 Energy, a leading global provider of 
innovative engineering, technology, and energy 
transition solutions, is pleased to announce the 
opening of its new office in Teesside, UK. 
This strategic expansion underscores THREE60’s 
commitment to enhancing its presence in regions 
with rich industrial heritage and significant 
growth potential.
This expansion aims to provide the local market 
with a market-leading, agile, and flexible 
solution provider to address their Engineering, 
Procurement, Construction, and Commissioning 
(EPCC) needs and challenges.
By establishing a new office in Teesside, THREE60 
will bring its extensive expertise in EPCC and 
Operations Management to support the region's 
ongoing industrial and economic development.

Council shaves days off major job - by 
using drones to do it in 80 minutes

A North East council has utilised a ‘game-changing’ drone to help 
inspect over 5,000 solar panels at the UK’s first ever low-carbon 
depot.
Durham County Council tested the innovative ‘drone-in-a-box’ to 
monitor the 23-acre solar site powering its multi-million pound 
Morrison Busty depot.
Previously, the process took several days with staff inspecting the site 
on foot with handheld thermal scanners.
However, a drone inspection using a DJI M3TD thermal drone 
took just 80 minutes - helping the council save valuable time and 
resources.
The inspection was carried out by skilled pilots at heliguy. The North 
Shields-based firm is one of the UK’s leading drone suppliers and 
training specialists, and a pioneer when it comes to automated drone 
operations.
Staff launched the drone from inside a DJI Dock 2, which can be 
based on-site and can instantly send a device airborne on-demand. 

The technology has been heralded as transformative for everything 
from security patrols to turbine and pipeline inspections - and can 
potentially even unearth problems a human may miss.

“Defects that are invisible to the naked eye can present themselves 
clearly using infrared. In the case of solar panels, this may be due to 
disconnected lines or faulty panels,” said Alex Williams, Technical 
Geospatial Specialist at heliguy.

“Being able to identify these issues with the speed and efficiency 
of drones can save valuable time, as there is no need for in-person 
physical inspection.”

Further details have been revealed 
about the facilities and events visitors 
will be able to enjoy when Culture House 
Sunderland opens later this year.
The multi-million-pound, four floor 
venue at Keel Square is set to open its 
doors to the public this Autumn.
A key feature of Culture House 
Sunderland will be The Atrium, an open 
plan space intended to be a living room 
where people can meet and relax. It 
will stretch all the way from the ground 
floor to the roof of the building and will 
include digital screens that can be used 
for live performance streaming, digital 
art or immersive storytelling.
It will be home to the City Library, with a 
huge range of physical and digital books..
There will be a number of different 
galleries including the Immersion gallery 
a cutting edge 360-degree digital story 
telling space. Two podcasting studios 
will also be available for the public to 
hire alongside a series of workshops on 
podcasting techniques, storytelling and 
editing.
A large, adaptable event space will 

provide a home for talks, gigs, comedy 
shows and creative gatherings. 
Three additional galleries will host 
a range of events and exhibitions 
throughout the year.
The first Focus exhibition will feature 
local creative collective Sunderland Indie 
and explore themes of sustainability.
For the little ones, as well as plenty of 
children’s books, there will be The Den 
– an area where they can play creatively 
and enjoy enchanting stories.
The Teen Library space has been 
co-created with young people using 
Minecraft as an engagement tool to 
incorporate their ideas. .
The top floor will include a Sky Garden, 
a lush rooftop oasis perfect for events, 
workshops or simply unwinding with 
stunning views.
Cllr Beth Jones, Communities, Culture 
and Tourism Portfolio Holder at 
Sunderland City Council, said: “Culture 
House will be a fantastic addition to the 
city with a vast range of things to see, 
do and take part in, meaning that there 
really will be something for everyone.”

Culture House Sunderland details revealed
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Tell us about your background?
Very early years - I was born up in Ashington, moved around 
the country a fair bit for parents work, spending time in 
Exeter and Norwich before finding our way to Teesside. 
I did business management at university up in Newcastle 
followed by a couple of summer Placements with Howie 
White Resourcing, joining them full time after I graduated, 
and then took over the running of the business in 2022.

What is your role?
I am the Managing Director of Howie White Resourcing.

What is the main purpose of HWR? 
Howie White Resourcing was established, to provide an 
alternative to database recruitment agencies. We do not have 
a database of people seeking employment, but proactively 
find candidates for the role through our extensive range of 
contacts and by networking within relevant markets.

What is your proudest business achievement? 
Working my way up through the business starting as a 
graduate in 2013 to taking over the business three years ago 
and continuing to lead it to success. 

What were your career ambitions growing up?
I always wanted to own my own business, (was never sure 
doing what) I just knew that is what I wanted to aspire to do 
when I was older. It makes me proud that I have achieved 
that ambition, but now it’s about bettering myself in the role 
and making the business the best it can possibly be. 

What is your business USP?
People buy from people. Simple. Every role that we recruit 
is unique, because every business and every appointment 
is different. We take time and use our experience to really 
understand what a client wants from someone coming 
into a role. We seek to understand, not only the technical 
requirements of a role, but also the culture and values of a 
business. When you understand what you’re looking for you 
can find it.

What services do you provide?
We are a search based recruiter, pure and simple. While this 
sounds simple, making it happen takes a unique skill set. 
We find that people are incredibly helpful if approached and 
treated properly and are happy to engage with us to reach 
relevant candidates. 

How do you like to unwind?
Spending family time with my wife, our four year old son and 
our new addition, eight week old Ella. Going to watch NUFC 
- although this isn’t always relaxing! Having a good work/life 
balance can be challenging at times, especially as a business 
owner, but it’s important to me to make sure I maintain one 
and don’t miss any key milestones with our young children 
because I’ve got my head in a laptop. 

Briefly, what does a typical working day comprise 
for you?
It’s the cliche of business owners to say, ‘there isn’t really 
a typical day, everyday is different’ but it is entirely true. 
Working with a wide variety of sectors and clients means 
every role we handle is different. Typically though, my day 
always starts with taking my son to school, then it’s head 
down with emails, calls and meetings for the rest of the day. 
I really cherish that twenty minutes in the car with my son 
each morning and having a chat with him before work mode 
kicks in. 

What are the plans longer term?
There are no plans for fundamental change, as we are 
confident that our business model is one which is attractive 
to our existing, and prospective clients. What drives me, 
is making sure Howie White can be the best it can be and 
continue to provide a first class service to our clients.

What advice would you give to someone with a 
business idea?
I’d say, surround yourself with likeminded people and also 
people that know a lot more than you. Build a network, get 
out and meet business owners as well as setting yourself 
goals, you will get knock backs, but persevere. 

What is your company’s mission? 
To raise standards within the recruitment industry and to 
ensure that we continually add value to the businesses that 
we work with.

What has been your career highlight? 
I wouldn’t say I have one career highlight. I am very proud 
of the business as a whole - Coming through COVID where 
the world changed in terms of business as usual, was a real 
challenge, but one that we rose to. Seeing Howie White 
change and adapt when technology tries to infiltrate the 
recruitment industry more and more, while still retaining the 
personal element of the job is always rewarding to see.

Finally...a quick fire round of ‘Either/Or’...
Dog or cat? Dog - we have a pug and a Cockapoo 
Indian or Chinese? Indian - Goan Chicken Curry always! 
Sunshine or slopes? Sunshine hands down! Preferably with 
beer in hand
Teams or face to face? Face to face, can’t beat meeting people 
in person. 
Email or call? Both! Both have their place for different 
requirements
Tea or coffee? Coffee - milk no sugar, if you’re offering!

www.howiewhite.co.uk

Let’s talk recruitment with David Taylor
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David Taylor

...People buy  
from people. 
Simple...



Sunday for Sammy  
is back!

The Sunday for Sammy Trust 
recently announced the return of 
their popular fundraising show 
at a special breakfast briefing. 
The show will take place at 

Utilita Arena Newcastle on 15th 
February 2026.
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Situated on Gosforth High Street, our regional office was our 
first branch to open in 1999 and has continued to be the main 
hub of Sanderson Young.  

Selling a variety of homes throughout the region up to 
£850,000, our team all have a wide range of experience 
covering many locations, house types and prices, meaning 
they can help you in all aspects of selling your home to make 
the process as easy as possible. 

The Gosforth Regional Office of Sanderson Young combines 
the skills of a proficient estate agency team with an amazing 
250 years of collective industry experience, assuring your home 
is handled by the leading property experts.

Why Choose Sanderson Young:
Here at Sanderson Young we understand the impact of attractive 
advertising and media design. So much so that we have our 
own, well established, Media department, who look after every 
aspect of the exposure of your home, from in-house brochure 
design, to presence on global property portals, to editorials in 

prime regional and national press, right through to our much 
anticipated, twice yearly Collection magazine.

Sanderson Young also have a dedicated social media 
marketing team who oversee our interactive platforms with 
Instagram, Facebook, Tik Tok and LinkedIn. This increasingly 
popular method of communication is very effective when 
promoting our unique, and very often, rare properties. Our 
social media accounts, within the estate agency business, are 
some of the most proactive and engaged in the North East and 
they are all increasing daily.

If you are looking to sell your property, take advantage of the 
current buoyant market and choose Sanderson Young as your 
local family owned estate agent. Please feel free to contact us 
to book a free, honest property valuation: 

0191 213 0033
contact@sandersonyoung.co.uk
WWW.SANDERSONYOUNG.CO.UK

SANDERSON YOUNG’S
GOSFORTH TEAM

HARRY YOUNG | REGIONAL VALUER 
JULIE SUMMERBELL | GOSFORTH BRANCH MANAGER
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Osborne Road
Jesmond

This super stylish penthouse apartment is situated in one of the 
most sought after locations in Newcastle, close to wonderful 
local amenities including delightful restaurants, cafes and 
shops. This impressive and unique property offers luxurious 
living throughout, with incredible interiors and fantastic 
features including a private sun terrace with glass balustrades 
and panoramic views over Jesmond. Tenure: Share of Freehold. 
Council Tax Band: D.

Price Guide:
Offers over £495,000

Emma Lane
0191 213 0033
emma.lane@sandersonyoung.co.uk

Eastcliffe Avenue
Gosforth

This stunning semi detached family home has been fully 
renovated throughout and simply demands an early inspection to 
appreciate the quality of accommodation on offer. The property 
enjoys a fantastic, re-landscaped, west facing rear garden and 
is tucked just off Kenton Avenue, only a short walk from the 
delightful Ashburton Village and with easy access to the City 
Centre and Town Moor. Tenure: Freehold. Council Tax Band: D.

Price Guide:
Offers over £425,000

3 1 1 C2 2 2 C

Debbie Brown
0191 213 0033
debbie.brown@sandersonyoung.co.uk
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DEVELOPMENT NOW FINISHED,
ONLY TWO PLOTS REMAINING!

A luxury development of four bedroom detached 
family homes, situated within the charming 

village of Catton, Northumberland.

Prices From £625,000

A VILLAGE COMMUNITY OF 14 EXCEPTIONAL A VILLAGE COMMUNITY OF 14 EXCEPTIONAL 
HOMES IN A SPECTACULAR RURAL SETTING!HOMES IN A SPECTACULAR RURAL SETTING!

The Kilns is a unique community of 
meticulously designed homes clustered 

around a village green.

Prices From £585,000Prices From £585,000

A STUNNING COLLECTION OF CONTEMPORARY & 
STYLISH HOUSES & APARTMENTS LOCATED OFF 

NORTH AVENUE, GOSFORTH.

Nestled in a secluded enclave with access from North 
Avenue, Sycamore Square offers a sought after address.

Townhouses - Prices From £615,000 
Apartments - Prices From £350,000 

DMV Apartment - Prices From £222,500

BUILT BY DACRE STREET DEVELOPMENTS GLANTON 
TWO LIMITED, A MULTI AWARD WINNING DEVELOPER.

Situated within the Northumberland countryside, is this 
exclusive development of three fabulous, four bedroom 

stone built detached homes.

Prices From £850,000

LAST TWO PLOTS REMAINING IN PHASE ONE!

Located in the picturesque village of Streetgate, 
Sunniside, is this luxury new development of 
3 & 4 bedroom, three storey detached and 

semi-detached homes.

Prices From £425,000
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Browse some of our stunning portfolio of quality new build homes available throughout the 
region, from independent developers through to large scale house builders.

Every developer, large or small, should consider the New Homes Division’s services in order 
to maximise value and interest in their upcoming developments. 

If you require any further information on how working with Sanderson Young could be of 
benefit, please contact Amy Brice on 0191 2130033 or email amy.brice@sandersonyoung.co.uk



DEVELOPMENT NOW FINISHED,
ONLY TWO PLOTS REMAINING!

A luxury development of four bedroom detached 
family homes, situated within the charming 

village of Catton, Northumberland.

Prices From £625,000

A VILLAGE COMMUNITY OF 14 EXCEPTIONAL A VILLAGE COMMUNITY OF 14 EXCEPTIONAL 
HOMES IN A SPECTACULAR RURAL SETTING!HOMES IN A SPECTACULAR RURAL SETTING!

The Kilns is a unique community of 
meticulously designed homes clustered 

around a village green.

Prices From £585,000Prices From £585,000

A STUNNING COLLECTION OF CONTEMPORARY & 
STYLISH HOUSES & APARTMENTS LOCATED OFF 

NORTH AVENUE, GOSFORTH.

Nestled in a secluded enclave with access from North 
Avenue, Sycamore Square offers a sought after address.

Townhouses - Prices From £615,000 
Apartments - Prices From £350,000 

DMV Apartment - Prices From £222,500

BUILT BY DACRE STREET DEVELOPMENTS GLANTON 
TWO LIMITED, A MULTI AWARD WINNING DEVELOPER.

Situated within the Northumberland countryside, is this 
exclusive development of three fabulous, four bedroom 

stone built detached homes.

Prices From £850,000

LAST TWO PLOTS REMAINING IN PHASE ONE!

Located in the picturesque village of Streetgate, 
Sunniside, is this luxury new development of 
3 & 4 bedroom, three storey detached and 

semi-detached homes.

Prices From £425,000
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Browse some of our stunning portfolio of quality new build homes available throughout the 
region, from independent developers through to large scale house builders.

Every developer, large or small, should consider the New Homes Division’s services in order 
to maximise value and interest in their upcoming developments. 

If you require any further information on how working with Sanderson Young could be of 
benefit, please contact Amy Brice on 0191 2130033 or email amy.brice@sandersonyoung.co.uk



Responsible 
Business in the 

North East 
On 25th January Just 

Wiliams hosted the North’s 
first Responsible Business 
Conference in partnership 

with Northumbria University, 
Newcastle Business School. 

An idea and conversation that stemmed 
back a year ago when Dr Alex Hope and I 
mused over the journey Just Williams had 
taken to become a certified B-Corp. 
We wanted to bring an accessible and 
independent view to this rather confused 
landscape and help support businesses on 
their journey – and the Responsible Business 
Conference or RBC as we now call it, was 
born.
The term itself breeds confusion with over 
15 separate definitions (I stopped looking 
at this point, so no doubt there are many 
more). A responsible business according 
to the ORB (Organisation for Responsible 
Business) is a business that operates 
efficiently and effectively; meets and exceeds 
legislation; and always considers its impact 
on people (the workforce, the community 

and society at large) and the environment. 
For us at Just Williams who are a proud 
B-certified business -  it’s taking a values-
based approach where profits, people, planet 
and purpose align. In fact, when we asked 
our audience, which comprised of business 
owners, senior managers, and a strong 
representation from three of the region’s 
universities – the answers were all in fact 
different. But we started the conversation 
and provided a platform for discussion and 
Ive always been an action over words kind 
of girl! However, many of the attendees 
had already begun their journey, so our 
challenge for next year is how do we ensure 
those who haven’t, attend and engage. 
Suggestions welcome…
Our speakers covered a broad range of 
subjects with panelists, key notes and even a 
‘fireside chat’ hosted by Northumbria’s Vince 
Robson. From the Greggs pledge with Head 
of Sustainability, Paul Irwin-Rhodes to Data 
being the new single use plastic with Sharon 
Sinclair – Williams. We covered a plethora of 
subjects and asked all delegates to take one 
key action from the day and to move forward 
on their own Responsible Business pledge. 
Here’s a few;
 Embed ESG into our Strategy. 
 Reduce single use plastic in the office.
  Grow Living Wage movement in the North 
East and Tees Valley. 

 Complete Carbon Literacy Training. 
  Consider Digital Footprint and Digital 
Waste. 

Robert Swan famously said “The greatest 
threat to our planet is the belief that 

somebody else will save it” which was one 
of the key actions taken away by one of 
our delegates with the action saying in no 
uncertain terms ‘Take Responsibility’.
Bringing together over 60 organisations 
and individuals to talk, share, network and 
learn is powerful – it’s taking action and 
for that we are both enormously proud. 
Next steps for the RBC are to hold regular 
roundtables and get togethers to continue 
the conversation and to once again host a 
Responsible Business Conference in 2026. If 
you want to get involved – get in touch.
You can’t be what you can’t see and so 
we at Just Williams along with the team 
at Northumbria University continue to 
celebrate, champion and support all 
those choosing to take the path of being 
a Responsible Business. For Responsible 
business is not just ethical—it’s a long-term 
strategy for success, and sustainability 
and inclusivity must be embedded into 
governance, not just initiatives.
Imagine if we could be the first region in 
the UK renown for Responsible Business 
and further still – what would a responsible 
region look like?
Additional Resources available...
 Real Living Wage Movement. 
 Business in the Community. 
  Northumbria University – Newcastle 
Business School – The Business Clinic. 

  B-Corp Certification and Impact 
Assessment. 

Just Williams – Sales and Marketing  
www.justwilliamsltd.co.uk
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360 Growth Partners 
welcome Business 

Development Specialist
Newcastle-based business growth 
specialists, 360 Growth Partners, 
is expanding its team of experts by 
welcoming experienced business 
development specialist, Justine Joisce, as 
an Associate. 
Justine has over 30 years of marketing 
and business development experience in 
senior roles within national and regional 
consultancy and professional services 
organisations, including Addleshaw 
Goddard, Ward Hadaway and global life-
science agency, ramarketing. 
Commenting on her appointment, Justine 
said; “Where marketing focuses on building 
brand awareness and generating leads, 
business development nurtures these leads 
into long-term partnerships and profitable 
business opportunities. 
“Combining my skills with the experienced 
marketing associates here at 360 Growth 
Partners offers a powerful mix.” 
Justine joins 360 Growth Partners 
Director, Andrew Silver, and the team of 
experienced associates, including leadership 
development and HR associate Alice 
Ackroyd, marketing and digital marketing 
associates Samantha Legget and Anna 
Shepherd, and business technology associate 
Mark Jenkinson.

Knight Frank Newcastle 
announces new senior 

appointment 
Knight Frank’s Newcastle office has 
welcomed a new senior property 
professional to support the management of 
over 20 million square feet of commercial 
space across the North of England.
Janet Young has joined as associate and will 
play a key role in the firm’s property asset 
management team, which is headed-up by 
partner, Jason Wall.
Janet, who joins from GFW (formerly George 
F White) and previously worked at Johnson 
Tucker and BNP Paribas Real Estate, has 
over 35 years’ experience in surveying with 
extensive skills in managing properties for 
both private and public sector clients.
Janet will be managing industrial estates, 
multi-let offices, business parks and 
shopping centres, including Wellington 
Square Shopping Centre in Stockton and 2 St 
James’ Gate, Newcastle.

Durata appoints Ashaan Ayoub as Commercial 
Director to drive ambitious growth strategy

Durata, a leading provider of modular data centres and critical power solutions, 
has announced the appointment of Ashaan Ayoub as Commercial Director. 
This strategic hire comes as Durata sets its sights on significant expansion 
throughout 2025 and beyond.
Ashaan  brings extensive experience to Durata, having honed his skills over a 
decade in the civil engineering and construction industries since graduating as a 
quantity surveyor from Northumbria University. 
His expertise spans various contract forms, including Joint Contracts Tribunal (JCT) 
and New Engineering Contract (NEC), and has a proven track record of success 
in cost management and project delivery for major clients such as Northumbrian 
Water and Leeds City Council.

New Head of Finance at 
Malhotra Group PLC

One of the North East’s leading hospitality 
and care businesses has announced the 
appointment of a new Head of Finance.
Newcastle-based Malhotra Group plc has 
recruited Andrew Carr FCMA, CGMA to the 
position.
Andrew brings 25 years’ experience in senior 
financial roles to the position which he has 
gained in several high value businesses and 
organisations in a variety of sectors.
Malhotra Group’s portfolio includes The 
Great North and Grey Street hotels and bars 
such as Newcastle’s Three Mile and Leila 
Lily’s, along with residential care providers 
Prestwick Care and Lifestyle Care and an 
extensive property portfolio.
Andrew joins the Grey Street-headquartered 
group from Biddick Academy Trust, where 
he held the role of Director of Finance 
and Business, with responsibilities 
covering the breadth of non-teaching 
operations, including finance, ICT, estates, 
administration, data protection and health 
and safety.
His new role at Malhotra Group will 
encompass oversight of the finance team, 
financial reporting internally and externally 
and ownership of the Group’s year end 
audit process, its corporation tax affairs and 
involvement with group-wide IT governance 
and systems.



Small Steps,  
Big Impact 
– Tackling 
business 

challenges with 
confidence 

“A journey of a thousand 
miles begins  

with a single step”
- Lao Tzu

For SME owners and senior leaders, 
reflection is an ongoing process. It involves 
assessing where the business stands, 
anticipating what’s ahead, and identifying 
the challenges that come with it. However, 
recognising those challenges is just the first 
step, the real work lies in finding the right 
solutions to tackle them.
If there’s one thing I’ve learned from over 
30 years of leading businesses, from Board 
Director to CEO and business partner, it’s 
that problems rarely just go away. The key is 
to take action as soon as possible.

Getting started – One small step  
at a time
I love the above quote from Lao Tzu. I’ve 
used it in so many one-to-one coaching 
sessions. You might have ambitious plans 
for your business, whether that’s expansion, 
new hires, or process improvements, but 
if you’re stuck in ‘planning mode’ without 
action, nothing will change.
Don’t overthink it. What’s the first, 
simplest step you can take? Do you need 
to collaborate with others? Take action. 
Momentum fuels motivation and sharing 
challenges with others creates accountability
Oh, and when you’ve done it, give yourself 
some credit. You’ve taken the first step, and 
that’s a win.

Having the difficult conversations
“When we avoid difficult conversations, we 
trade short-term discomfort for long-term 
dysfunction.”
If something really matters, we owe it to 
ourselves, our team, and our business 

to address it. One of my previous CEO’s 
used to say, ‘grasp the nettle early’. In my 
experience, it’s often not as bad as you think.
Tackling tough conversations head-on 
can make all the difference in how your 
team operates. When trust and openness 
are part of your company culture, difficult 
conversations become easier and more 
productive. If there’s something you need to 
address, approach it with a curious mindset, 
be clear by giving specific evidence and 
use active listening.  Finally confirm the 
next steps and be aware that might include 
change for you too!
Will it be uncomfortable? Probably. Will it 
be worth it? Definitely. As leaders, our job 
is to create an environment where people 
feel safe having honest conversations. And 
you never know, you might learn something 
valuable about yourself in the process.
At 360 Growth Partners, we actively practise 
this, and we’re still learning every day. Give 
it a go.

Leading through business and 
personal challenges
Let’s be honest, being a business owner, 
founder, or senior leader isn’t just about 
navigating professional challenges. It’s 
deeply personal. It can be lonely at the top, 
and the pressure to have all the answers can 
feel relentless.

I know this first-hand. And if I’ve learned 
anything, it’s that you don’t have to do it 
all yourself. Nobody has all the answers, 
and the best leaders have the humility to 
admit they need help. Delegate effectively 
to those around you and surround yourself 
with the right people, whether that’s trusted 
advisors, mentors, or a peer network of 
fellow business owners who understand the 
journey.

Most importantly, give yourself permission 
to pause when needed. It’s about finding the 
right balance between driving forward and 
knowing when to step back to reflect and 
reset.

The 360 Approach – Supporting you 
every step of the way
At 360 Growth Partners, we know that 
overcoming business challenges is part of 
being a leader but it doesn’t have to be a solo 
endeavour.  

If any of this resonates with you, let’s talk!  
Whether you need guidance on a specific 
challenge or a broader strategy to unlock 
your next phase of growth, we’re here to 
help.

So, what’s your first step?

www.360growthpartners.co.uk

Andrew SIlver
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Martin Potts



Durham-based Shrewd HR has welcomed four new 
team members in the past four months as demand for 
its expertise grows. And it’s planning to continue its 
recruitment drive over the coming months.
As the number of clients increase, the Belmont-based 
company has also announced new specialist services to 
help business owners and organisations navigate their HR 
requirements.
Shrewd HR launched in 2022 with Managing Director and HR 
specialist Martin Potts at the helm. His vision was to offer a 
new approach to HR support by providing bespoke, quick 
response services that could be accessed when needed.
He also wanted to focus on key areas of HR support, 
including helping businesses improve by growing a better 
culture and implementing new technology to improve 
automation around HR processes.
As the business began to grow, Martin recruited a 
commercial director and HR specialist last year. And with 
an increasing number of clients, it was clear that Shrewd HR 
needed to recruit to keep up with demand.
As well as hiring HR consultants and a business development 
researcher in the past three months, it has also welcomed an 
employment law and HR adviser, making Shrewd HR one of 
few HR companies in the North East to have a legal adviser as 
part of its team.

New services
As Shrewd HR has welcomed its new team members, it has 
also announced a range of new services for organisations 
across the UK to access. These include:
 Private investigation to tackle workplace issues.
 Drug and alcohol testing.
 Mediation.
 Occupational health.
 People assessments and analytics. 
 HR software.
 Training and development.
 Health and Safety.  

Martin said: “I am delighted to welcome such a strong team 
of professionals to Shrewd HR. When I launched less than 
three years ago, I had a vision to offer a HR service that broke 
the mould and offered a more cost effective, bespoke service 
which covered every aspect of HR and the employee life 
cycle”.
“We spent time listening to businesses about what they 
needed, and we quickly understood common frustrations 
which included not getting the support they were promised, 
speaking to different advisers having to repeat their situation 
each time, and having to wait around for support. Which is 
why our focus has been to ensure we deliver fast, effective 
support whenever our clients need us. Our aim is to retain 
every client, and to date we’ve managed to do just that.”

“This model has been incredibly successful and our client 
base began to grow rapidly last year. As a result we have 
recruited some very talented people.
“We are particularly excited to be able to add an employment 
law and HR adviser to our team. It’s rare for a HR support 
company to have access to such a legal expert on its team. 
This gives Shrewd HR a unique offer in the North East to 
support our fantastic team of HR consultants and specialists.”
He said that the additional services being added would also 
give clients access to a full range of requirements no matter 
what HR situation arose.
“Our services include private investigation to tackle 
workplace issues,” Martin explained. “We also offer 
Occupational Health services to support employees through 
and to protect businesses by implementing reasonable 
adjustments to get employee's back to work and to help keep 
them in work.”  
Drug and alcohol testing has been added to help clients who 
want alcohol and drug policies to ensure the safety of all 
workforce members.
“I always wanted Shrewd HR to be different, with a focus on 
adding value, not just around compliance which is why we 
offer bespoke HR services that are wrapped around each 
business we work with.” 
Adding these extra services means Shrewd HR has truly 
become a one-stop shop for businesses of all sizes, in any 
industry and at any point of their business journey, from 
start-ups to established SME’s,” Martin added.

shrewd-hr.co.uk
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North East HR support consultancy  
team and services grow 

A North East HR support consultancy firm has started the year  
by doubling its team, beating its sales targets for the first  

two months of 2025 and adding key new services.

Team Shrewd HR, 
L-R: Wendy Chaplin, 
Amy Chandler,  
Manik Latwal,  
Stan Heslop,  
Martin Potts,  
Graham Sleep and 
Becky Sleep



B U S I N E S S

28   March 2025	 Northern Insight

In December 2024, UltramapGlobal’s Co-Director 
Martin Connelly, and Brand and Marketing 
Lead, Mychael Owen spent a day at Sunderland’s 
National Space Academy.
“It was great to be invited to talk about our 
business.” Explains Martin.
“We spoke to four different groups in a day. And it 
sparked something. Yes, the young people we spoke 
to were interested in what we do. But they were just 
as interested in how our Northeast headquartered 
business had gone from a standing start 16 years 
ago, to the world's most used.”

From Client Number One.  
To World Number One.
Any business that does well in the long term needs 
good timing and luck. Right place, right time. But 
the age-old ingredients are important too. Hard 
work. Focus. Resilience. Adaptability. A clearly 
defined and well communicated brand. And at the 
heart of everything, a great product.
UltramapGlobal is hired by many of the world’s 
most significant subsea cable owners, to protect 
some of the world’s most important subsea cables 
from damage from sea vessels. Martin explains how 
things work.

How the UltramapGlobal business works.
“UltramapGlobal’s flagship product is our software, 
AssetMonitor. It monitors one hundred million 
vessel movements. Every. Single. Day. The software 

keeps an eye on how boats and ships are behaving 
around our client’s cables and associated assets. 
If the software identifies a threat, an alarm is 
triggered and one of our global monitoring team 
intervenes. Cable strikes are expensive. Cables can 
be many millions of dollars to repair, and there are 
dangerous outages to deal with too.

UltramapGlobal’s Monitoring Team are 
skilled and experienced negotiators and 
relationship builders.
“Our monitoring team don’t really ‘police’ the 
seas, they educate and support. The global fishing 
community and cable owners need to co-exist. So 
really great negotiation and relationship building 
skills are important.

Would you like us to tell our story - at your 
North East University or College in 2025?
In 2025 we’re looking to tell our story at a small 
number of North East Colleges and Universities. 
One has happened already, one is planned, and 
there’s room for a couple more. If you’d like Martin 
and the UltramapGlobal team to chat, in an informal 
Questions and Answers format at your University or 
College, email mychael@mychael.co.uk with your 
contact details and we’ll get back to you.

ultramapglobal.com

Would you like us to tell our story at your 
North East University or College in 2025?

Over the last 16 years, Newcastle based UltramapGlobal has  
grown from Customer Number One, To World Number One.  

In 2025, we’re storytelling how it happened.
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...In 2025 we’re 
looking to tell our 
story at a small 
number of North 
East Colleges and 
Universities....

Martin Connelly



Guest experience 
elevated by 

Week2Week

Week2Week, a leading 
provider of serviced 
apartments across the 

North East, is delighted to 
introduce a suite of exclusive 
perks designed to elevate the 

guest experience. 

With a focus on quality, comfort, and 
convenience, Week2Week now offers 
a range of handpicked discounts and 
partnerships, providing guests with 
added value during their stay.
Guests staying in Week2Week’s serviced 
apartments will benefit from exclusive 
discounts on local attractions, restaurants, 
and wellbeing activities, encouraging 
them to explore the best that the region 
has to offer. Whether indulging in fine 
dining, enjoying cultural experiences, 
or unwinding with wellness treatments, 
Week2Week ensures that guests can make 
the most of their time in the North East.
“Week2Week has always been committed 
to providing exceptional accommodation 
experiences,” said Claire Parry, Director 
at Week2Week. “With our exclusive 
Week2Week Perks, we’re taking this 

commitment a step further by not only 
offering premium serviced apartments but 
also enhancing our guests’ overall stay with 
unique discounts and local partnerships.”
In addition to high-quality serviced 
apartments in prime locations such as 
Newcastle City Centre, Quayside, Gateshead 
and beyond, Week2Week’s Perks further 
showcase its dedication to providing a 
seamless and enjoyable experience. From 
business travellers to leisure guests, every 
stay is now enriched with special offers that 
support local businesses while delivering 
outstanding value.

For more information on Week2Week’s 
serviced apartments and exclusive guest 
perks, visit www.week2week.co.uk or 
contact 0191 2813129.
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www.week2week.co.uk       +44 (0) 191 281 3129       info@week2week.co.uk

North East and Nationwide | Relocation | Extended Stays

Corporate Housing | Contractor Accommodation | Property Management

Experience the ultimate in home-away-from-home with Week2Week

Business  |  Corporate  |  Leisure  |  Contractor
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Lowes Financial 
Management enters 
new chapter while 
retaining client-
centric ethos

Lowes Financial Management is 
embarking on an exciting new 
chapter as it merges with wealth 
management firm Saltus, aiming for 
continued growth while staying true 
to the values and principles that have 
defined the firm for over 50 years.

With a long-standing heritage, Lowes 
Financial Management is widely 
regarded for its commitment to 
client-centric financial advice and 
investment expertise. The firm, 
headquartered in Newcastle upon 
Tyne, manages approximately £1bn 
in assets and employs around 80 
financial professionals and support 
staff. 

Saltus is an award-winning financial 
planning and investment management 
firm which has spent the last 20 
years providing institutional calibre 
fund management and high-quality 
financial planning to clients, 
managing over £7.5bn of assets 
and employing over 300 people. 
This merger will enable Lowes 
to enhance its offering to clients 
while maintaining its deep-rooted 
commitment to personalised financial 
planning.

They are among the 122 mid-year 
promotions at all levels in its UK business 
and include Newcastle-based Louise 
Phillips, previously VAT Senior Manager, as 
one of eight promoted Directors.
Azets, a UK top 10 accountancy and advisory 
firm, has regional offices in Alnwick, Crook, 
Durham, Hexham, Newcastle, Morpeth and 
Wynyard.
There are also promotions in Newcastle for 
Harry Waters as Senior and Thomas Gillis as 
Assistant Manager Senior Marketing.
At the Wynyard office, Hannah Crofts is 
Executive and Mofeyisayo Juwe is Assistant 
Manager, with James Lee made Senior at the 
Durham office.
Notably, 60% of the senior promotions in the 
UK have been awarded to women, reflecting 

progress in improving gender representation 
in leadership roles within the firm.
Peter Gallanagh, UK CEO at Azets, said: 
“This latest round of promotions reflects the 
exceptional depth of talent we have at Azets.

“Our people are the driving force behind 
our success, and it’s fantastic to see so many 
colleagues progressing in their careers and 
stepping into new leadership roles.
“As we continue to grow and support the 
evolving needs of our clients, investing in 
our people remains a priority.
“It’s particularly encouraging to see more 
women stepping into senior positions, 
reflecting the progress we’re making in 
improving diversity at leadership level 
in what remains a traditionally male-
dominated profession.
“There’s more work to do, but this is an 
important step in the right direction.
"On behalf of everyone at Azets, I’d like to 
congratulate all 122 colleagues on their well-
earned success.”

Mincoffs Solicitors 
advises in sale  

of Cheshire’s Mere  
Court Hotel 

Ownership of an award winning Cheshire 
hotel and popular wedding venue has changed 
hands in a multi-million pound deal, thanks 
to legal support from a leading North East law 
firm.

Luxury venue, Mere Court Hotel has been 
acquired by a North West hotelier, with 
Newcastle-based Mincoffs Solicitors advising 
the seller, Ailantus.

The four-star country house hotel is located 
just outside of Knutsford and is set across seven 
acres of grounds, home to 34 rooms and an AA 
Rosette restaurant.

The Ailantus group includes the North East-
based George Washington Hotel, Holiday Inn 
Gosforth Park and the Quality Hotel Boldon, 
as well as other hotels in the North of England. 
Mincoffs have advised the group for more than 
25 years.
Mincoffs’ corporate partner John Nicholson 
worked closely with Ailantus director, Neel 
Chawla, to deliver the transaction, with support 
from other members of the Mincoffs’ team 
including corporate solicitor Grace Hughes, 
real estate associate solicitor Keith Ravenhill, 
employment partner Nick Smith and licensing 
and gaming partner Matt Foster.
Neel Chawla said: “The corporate team, 
spearheaded by John Nicholson, have once 
again transacted diligently and efficiently in our 
group’s first hotel asset disposal.
“We look forward to working with Mincoffs on 
future transactions.”

Peter Gallanagh, UK CEO 
at Azets, the UK top 10 

accountancy firm which 
has announced 122 mid-

year promotions, including 
in the North East.

International business advisory group Azets has made a number of 
promotions in the North East





L E G A L  A N D  F I N A N C I A L  N E W S

34   March 2025	 Northern Insight

ReadMilburn 
& COMPANY

71 Howard Street, North Shields, NE30 1AF

tel: 0191 257 0355   mob: 07736 548 228   info@readmilburn.co.uk

“The Coastal Accountants”

ReadMilburn & Co.
“The Coastal Accountants”

71 Howard Street, North Shields, NE30 1AF 
tel: 0191 257 0355  |  mob: 07736 548 228  |  info@readmilburn.co.uk

Accountancy firm takes  
on Ben Nevis to raise money 

for charity
A group of thrill-seeking accountants will take on 
an arduous charity challenge later this year as they 
seek to tackle the UK’s highest peak, Ben Nevis in 
Scotland.
On 10th May ten members of the team will climb 
the 1345-metre mountain to raise money for its own 
community fund managed by Point North, which will 
support projects and community groups in the North 
East.
The one-day ascent will see the team, which is aiming 
to raise £1000, push to the summit, which overlooks 
the highlands of Scotland and then celebrate their 
success on the descent with a campfire, cold water dip 
and onsite sauna.
Robson Laidler head of people and culture Amy Park 
said: “Each year our team and clients get together and 
embark on fun and physical activities to support local 
projects and community groups that make a positive 
difference to people’s lives. We've done everything 
from climbing the Yorkshire Three Peaks, through 
to an intense velodrome race and a Coast-to-Coast 
challenge.
“These activities bring us together as a team and give 
us a shared sense of purpose. Supporting important 
causes reflects our commitment to making a difference 
beyond numbers and building lasting connections with 
our community along the way.”
Point North chief executive Michelle Cooper said: 
“The money raised by Robson Laidler Accountants will 
be distributed throughout the region to charities and 
community groups who are working tirelessly to help 
people who need urgent support today and to create 
opportunities for a better life tomorrow.
“The donations might go towards a food bank for 
local families, or cooking lessons for young adults. It 
might go to community centres who keep their doors 
open and their heating on throughout winter, or it 
might support a talented young athlete to travel to a 
tournament.”
The Ben Nevis team challenge is being managed by 
Gateshead-based Alexander Adventures who also 
facilitate a training schedule with practice walks, all 
travel and accommodation and provide refreshments 
during the event itself.
Point North is a charity and grant maker fighting 
poverty and enriching lives throughout the North East. 
You can sponsor the Robson Laidler team here: point-
north-together.raiselysite.com/t/ben-nevis-2025

Durham law firm 
helps give historic 
building a new  
lease of life

Legal work undertaken by Durham 
City’s leading law firm, Swinburne 
Maddison LLP, (Swinburne Maddison) 
on a newly refurbished Grade 
II building on High Street West, 
Sunderland, has given it a new lease 
of life.
The freehold owners of the building, 
Philip and Valerie Gibbs, who are 
longstanding clients of Swinburne 
Maddison, purchased the building as 
an investment in 2010 as trustees of 
their family trust, Arrow Commercial.

Arrow Commercial entered into a 
lease agreement with Sunderland City 
Council for the use of the offices in 
2014, and on surrender of the lease in 
2023, Arrow Commercial immediately 
embarked on a refurbishment 
programme to transform the building, 
submitting plans to Sunderland City 
Council. These were given the green 
light last September.
Commenting on this project and 
the Arrow Commercial portfolio, 
Philip Gibbs, said: “Lambton House 
is a perfect demonstration of how we 
operate as a business. When we saw 
this building, we were determined 
to bring it back to a full and useful 
commercial life and at the same time, 
create new jobs, so I was delighted 
when our plans were approved.

Teesside solicitor 
joins leading NE  

law firm
Muckle LLP, has appointed Teesside-
born Joe Millar as a solicitor to its 
award-winning Real Estate team.
The Muckle Real Estate team is one 
of the largest commercial property 
practices in the region and has been 
named Insider’s Property Law Firm of 
the Year four times, most recently in 
2023 and 2024.
Joe brings valuable experience in 
residential and commercial property 
from his time at a major UK law 
firm in Leeds. Now returning to his 
Teesside roots, Joe will play a key role 
in strengthening Muckle’s Real Estate 
services across the North East and 
Teesside.
The Real Estate team already serves 
a wide range of clients in Teesside 
including Teesside International 
Airport, Tees Valley Combined 
Authority and FW Capital. With the 
addition of new team members, Muckle 

is set to further enhance its offerings in 
the region.
Joe said: “I’ve always been really 
interested in property—it was one 
of the first areas I got into after 
finishing my LPC masters degree 
at Leeds Beckett. I kept building on 
that experience while working as a 
Chartered Legal Executive before 
finally qualifying as a solicitor last 
year.”
Jonathan Combe, Partner and Head of 
Real Estate, said: “We’re delighted to 
start the new year by welcoming Joe to 
the team. His background in property 
and knowledge of the area will be 
invaluable in supporting clients across 
both the public and private sectors.





Maximising 
productivity with 
Microsoft Copilot 

for Teams
By Stephen McNickle, commercial 
director at RMT Technology, the 
specialist technology arm of RMT 
Accountants & Business Advisors

The ever-increasing prevalence 
of Artificial Intelligence (AI) 

systems and the positive impact 
they can have on business 
processes has been a key 
technology theme in recent 
years - and judging by the 

increasing range of AI-related 
advice and solutions we’re 
providing to our clients, this 
trend is seemingly going to 
continue through 2025.

One of the most prevalent AI technologies 
is Microsoft Copilot, which has quickly 
become a game-changer for users looking to 
streamline their communication, meetings 
and collaboration.
Launched as part of Microsoft’s initiative 
to incorporate AI into its suite of products, 
Copilot works by leveraging the Microsoft 
Graph and Open AI’s GPT-4 model, and 
offers insights, drafting capabilities, meeting 
summaries, and more.  
Here are some of the ways you can get the best 
out of Microsoft Copilot in Teams and how it 
can help your business complete tasks more 
efficiently.

1. Optimising chat and channel 
interactions 
One of Copilot’s strengths is helping users 
with message composition. It can suggest edits 
to match the tone and format you’re aiming 
for, help create a professional, concise version 
of your initial draft and adjust the tone from 
formal to more conversational if needed, all of 
which can save time and improve the quality 
of your communication.
For users joining Teams channels after time 
away, Copilot can quickly summarise key 
points from messages and mentions, which 
saves users from scrolling through a backlog 
of messages, and can retrieve updates 
specifically relevant to an individual’s needs, 

making searching for information shared in 
busy channels much easier.

2. Driving meeting productivity and 
efficiency
Meetings are often packed with information, 
and it’s easy to miss details when multitasking 
or jumping between discussions. Copilot 
can create a real-time meeting summary, 
highlighting critical points, action items and 
the decisions made, all of which makes post-
meeting follow-ups easier to handle.
Copilot can also provide a structured, 
post-meeting recap with follow-up actions, 
categorised discussion points and details 
in lists or tables for easy digestion. This not 
only streamlines task assignment, but by 
organising discussions into actionable steps, 
it also helps to keep projects moving forward 
and project teams on track. 

3. Crafting effective prompts for accurate 
responses
Developing specific and clear prompts, adding 
context and revising or rephrasing prompts 
as required, allows you to get the best out of 
Copilot, as its accuracy relies on the clarity of 
your instructions.
Follow-up questions should be asked if you’re 
not getting the output you need, with refining 
requests from the generic to the specific 
(i.e., “Summarise today’s meeting” becomes 
“Highlight decisions from today’s project 

kick-off.”) will help to ensure that you get 
structured, relevant responses. 

4. Ensuring Privacy and Security
Copilot operates under rigorous privacy 
standards, meaning data remains private 
and secure, and is not shared with external 
services or used for broader AI training. This 
privacy commitment is especially important 
in industries such as finance, healthcare 
or government, where confidentiality is 
essential.
Copilot also supports compliance needs 
for regulated industries, with built-in data 
management protocols and user control 
features that provides a secure and compliant 
environment that aligns with regulatory 
standards.
The potential of AI to reshape collaboration 
and productivity within Teams is clearly just 
beginning.
Microsoft Copilot already enables enhanced 
meeting management, communication and 
project alignment, and as the technology 
evolves, it’s likely that even more capabilities 
will soon be introduced.

For further information on how Microsoft 
Copilot and other AI technologies might help 
your business enhance its systems, processes 
and efficiency, please contact Stephen 
McNickle at RMT Technology on 0191 256 
9550 or hello@rmttechnology.co.uk
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ReadMilburn 
& COMPANY

71 Howard Street, North Shields, NE30 1AF

tel: 0191 257 0355   mob: 07736 548 228   info@readmilburn.co.uk

“The Coastal Accountants”
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Andrew Marsh

...Knowing 
your macros is 
the only way to 
identify potential 
opportunities...



He brings speakers to the region to examine 
economy, business action and best practice. Here he 
talks through how to understand the latest macro 
environment, what they will mean and how to respond 
accordingly.
“The Macro environment in the UK and our region is 
ever shifting, and to really get to grips with strategic 
thinking, they not only need to be analysed but also 
considered in depth when building out a strategy for 
stability or growth. Knowing your macros is the only way 
to identify potential opportunities or hazards that might 
impact the business. 
“By analysing the current macros in building your 
strategic plan as a leader, you enable and prepare 
your management team before they need to act with 
information that assists them in making operational 
decisions to improve performance.
“Some leaders go as far to employ experts in evaluating 
macro-environmental factors who then provide 
recommendations tailored to the company. These 
experts review broad macro-environmental forces 
related to factors including politics, the economy, 
demographics, technology and more.
“A great example that I use to get people in my Vistage 
and Experience Bank peer groups thinking about the 
size and scope of macros, is the question ‘how is toast 
made?’. Some people will start at taking the bread out of 
its bag or cutting a slice off the loaf and putting in the 
toaster. Some will start at going shopping for bread or 
baking it. Others will drill right down into how the bread 
is made, as far back as the grain being grown in other 
countries like Ukraine, which then brings in macros of 
war, freight issues, wholesale markets, retail buyers etc. 
On the other side, some people will stop when the toast 
pops out of the toaster, others will go into as much detail 
of what they put on it and where that was sourced. So, 
you see, macros that affect you may be obvious or more 
than likely need a deeper delve.
“Political factors are something that with a relatively 
new government in place that we are aware are already 
and that could continue to impact a business negatively. 
As well as the obvious increase in costs in being an 
employer, political macros include laws, new regulations 
and legislations that allow or don’t allow companies or 
the industry in which they operate to behave in certain 
ways. These can close market routes, cost money and 
involve operational upheaval with, as one example, 
training needed.

“Other macros can include the cost of imported goods, 
that a company needs to manufacture its products, 
increasing - it makes sense to strategically pre-plan for 
this by having knowledge of other suppliers and their 
costs so you can switch quickly if needed. If there are no 
other suppliers and your hands are tied to an increase 
in cost, your strategy needs to be around how you pass 
that cost on to your customers without losing them. 
That brings in many of your company’s departments 
including marketing and customer service!
“There are many tools out there like Pestel which can 
help you evaluate these risks, but don’t do this exercise 
with blinkers on. You need to look at your forward 
customer chains at the same time and make sure you 
consider all of them, otherwise your goals may not be 
fully achievable. 
“Personally, I think the six main macros that we 
should all be aware of right now are recruitment 
issues due a talent shortage, emerging technologies 
and AI, sustainability and demands to operate in an 
environmentally friendly way, the threat of recession 
and rising costs, and the overriding feeling of systemic 
mistrust. However, at an event I recently hosted for my 
Vistage members, economist Roger Martin-Fagg painted 
a brighter future that went some way to lifting this 
mistrust, so remember to always collect your facts from 
a range of sources! 
“In conclusion, by adopting a macro-management 
leadership style you are truly focusing on long-term 
strategy, so it is also important that you prioritise 
delegating responsibilities with clean lines of authority 
throughout your team. 
“It is also worth remembering that there is not always a 
need to worry or over panic, the macro environment's 
impact on a company depends on how much of its trade 
is dependent on the health of the overall regional and 
national economy. There are always ways to refocus, 
pivot and improve which are often positively highlighted 
by understanding the influencing macros on your 
company’s future.”

If you’d like to discuss anything in this article,  
then please do get in touch on  
Andrew.marsh@vistagechair.co.uk

Navigating the Macro Environment and what  
it really means for you 

Andrew Marsh, chair of Vistage for the North East and Northumberland,  
NED and business owner regularly scans the region’s business horizon to 

look at what is ahead and how to respond. 
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An active market 
for 2025

By Phil Ballantyne, Cavu

The North East is poised 
to build on a strong 2024, 
where the Autumn Budget 

triggered a late surge in deals 
as shareholders looked  
to get ahead of long-
anticipated capital  
gains tax increase. 

With several marquee transactions lined 
up for 2025, we anticipate a more stable, 
but still very active market in 2025.
Last year saw a high volume of mid-
market deals in the region, including the 
sale of multiple businesses by regional 
private equity firms, such as LDC’s sale of 
iamproperty, and the sale of BGF-backed 
Datum360 to international software giant 
Autodesk. Additionally, listed companies 
continued their expansion through bolt-on 
acquisitions as part of their M&A strategies, 
with notable transactions including 
SkinBioTherapeutics PLC’s acquisition of 
Dermatonics and Bio-Tech Solutions.
As 2025 begins, there is a sense of optimism 
around the deal community that this year 
will continue to build on 2024. There are 
a number of sectors that continue to drive 
M&A activity including technology and 
software businesses, digital transformation 
consultancies, healthcare service business 

and critical business services. These deals 
are poised to launch and have already 
attracted strong interest from bidders.
On a broader scale, the impact of global 
political developments on the UK M&A 
market remains uncertain. The return of 
a former U.S. President for a second term, 
who has expressed intent to cut taxes 
while aggressively advocating for tariffs 
on international trade partners, could 
introduce new dynamics for dealmaking in 

the months ahead. Additionally, a stronger 
U.S. dollar against the GBP may further 
drive interest from U.S. based buyers.

Overall, 2025 is shaping up to be another 
strong year for M&A activity in the North 
East, driven by a healthy pipeline of mid-
market transactions and continued interest 
from private equity funds.

www.cavucf.com
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Local Advice, International Reach
Private Equity • Development Capital • Company Sales • Company Acquisitions 
Buy Outs/Buy Ins • M&A Support • Debt Advisory • Exit Planning and Strategy

City Quadrant, 11 Waterloo Square, Newcastle upon Tyne, NE1 4DP  Tel: 0191 2557772 • www.cavucf.com

Phil Ballantyne



We focus on you, so you  
 can focus on your business.

Raymond James Investment Services Limited is a member of the London Stock Exchange and is authorised and regulated by the Financial  
Conduct Authority. Registered in England and Wales No. 3779657. Registered office: Ropemaker Place, 25 Ropemaker Street, London, EC2Y 9LY.

Our personalised wealth management services put your goals front and centre. 
With investing your capital is at risk

Scan to read more.
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Mark Brown
Owner, L4 Financial Management 

What were your career ambitions  
growing up?
I always had a strong interest in numbers 
and problem-solving, which naturally led me 
towards finance. But I wasn’t just interested 
in the numbers. I was interested in how 
businesses actually work, the decisions 
behind them, and what makes them 
successful. 

Tell us about your current role.
I’m the founder of L4 Financial, a business 
that provides part-time Finance Director 
services to SMEs. Many smaller businesses 
can’t justify a full-time FD but still need 
strategic financial expertise. I work closely 
with owners and management teams to help 
them understand their numbers, improve 
reporting, and put better systems in place. 
My approach isn’t just about finance, it’s 
about ensuring finance is fully integrated 
with the rest of the business so that decision-
making is focused and more effective.

What is your proudest business 
achievement?
Taking the leap to start L4 Financial was 
a big moment for me, but my real sense 
of achievement comes from the impact 
I have on my clients. Seeing SMEs go 
from firefighting issues to having a clear, 
structured plan for driving the business 
forward is what makes it worthwhile. I 
recently helped a client transform their 
financial reporting and debt collection 
process, which not only improved cash flow 
but also gave them the confidence to plan 
ahead with more certainty. Moments like 
that reinforce why I do what I do.

How has your industry changed in the  
last decade?
Technology has had a massive impact. Ten 
years ago, many SMEs were still reliant on 
spreadsheets and manual processes. Now, 
cloud-based accounting, automation, and 
software integrations have transformed 
what’s possible. The challenge isn’t just 
adopting new technology for the sake of it. 
It is knowing which tools add real value. I 
help businesses cut through the noise and 
implement systems that make life easier, not 
more complicated.

What are you currently working on?
Alongside my ongoing work with SME 
clients, I’m growing L4 Financial to support 
more businesses in the North East. I’m also 

involved in a project that will link finance, 
facilities management, and operational 
decision-making, helping a client develop 
a clearer and more streamlined financial 
workflow for their business. A big focus for 
me right now is making financial reporting 
more accessible.

What is the best piece of business 
advice you have been given?
“Keep things simple.” Finance can get 
unnecessarily complex, but the best business 
decisions come from clear, straightforward 
thinking. Whether it’s cash flow, pricing, 
KPIs, or profitability, simplicity leads to 
better decisions and fewer mistakes.

What has been your biggest 
challenge?
One of the biggest challenges for SMEs is 
balancing short-term pressures with long-
term strategy. Many businesses get stuck in 
a cycle of reacting rather than planning. A 
challenge in my role is shifting that mindset. 
I help business owners see that taking a step 
back to plan properly doesn’t slow them 
down; it actually speeds up growth in the 
long term.

Have you an ideal client?
My ideal clients are SMEs that have a clear 
direction but recognise the need for expert 
financial support to grow. They’re open to 
constructive feedback, willing to improve 
their financial processes, and value practical 
advice. I work best with business owners 
who want to move beyond just ‘keeping up’ 

with the numbers and instead use them to 
drive better decisions and long-term success.

What other businesses do you 
admire?
Since launching L4 Financial, I’ve paid closer 
attention to local businesses and the effort 
their owners put in. The North East is spoilt 
for choice when it comes to independent 
businesses. Some of my favourites include 
Proven Goods for the best doughnuts by far, 
Laneway & Co for high-quality coffee and a 
bit of tranquillity in the city centre, Reflex, 
an independent music store which is great 
for adding to my vinyl collection, and Riley’s 
Fish Shack for a great location and amazing 
freshly cooked food. 

How do you unwind outside of work?
Music is a big passion of mine. I love 
collecting vinyl and going to gigs. Walking 
our dog also helps clear my head, especially 
after a day of problem-solving. And when I 
get the chance, I love to travel. Seeing new 
places and experiencing different cultures is 
always inspiring.

Favourite Books and Boxset?
For business, Shoe Dog by Phil Knight is a 
must-read. It’s a great insight into the need 
for resilience when running a business. 
For fiction, Misery by Stephen King is a 
favourite. 
For a boxset, The Sopranos is hard to beat.

L4Financial.co.uk

In Conversation 
With...

Mark Brown





The attraction of working from anywhere, 
coupled with the enticing proposition 
of hiring talent globally, has unlocked 
exciting new opportunities. However, this 
newfound flexibility comes with its own 
set of tax, legal, and compliance challenges 
that without pro-active management, can 
come unravelling ex post facto.

1. Working from anywhere: Individual 
flexibility and corporate risks
The concept of working from anywhere 
sounds appealing, but it is far from simple 
in terms of compliance obligations. While 
remote work offers freedom, it also means 
businesses must navigate a complex web of 
immigration regulations, labour standards, 
and corporate risks.
When employees work remotely in foreign 
jurisdictions, businesses may create a 
‘permanent establishment’, triggering 
corporate registration and tax liabilities. 
Other considerations include social security, 
income tax, and payroll regulations, which 

vary significantly per country.
Although a ‘work from anywhere’ model 
is appealing, businesses should invest in 
up-front professional advice to ensure 
compliance and avoid penalties or 
reputational damage. The costs associated 
with appropriate legal and tax consultation 
are far outweighed by the risks of non-
compliance.

2. Hiring from anywhere: Expanding 
talent pool expanding complexity
Hiring from anywhere gives companies 
access to global talent without requiring 
physical relocation. However, to do so the 
employer must navigate the challenges of 
employment law, payroll tax and reporting 
requirements in an unfamiliar overseas 
jurisdiction. For example, differing labour 
laws can impact employee benefits, working 
hours and termination rights so requires 
careful legal guidance.
In addition, payroll compliance presents 
another challenge. Hiring an individual in an 

overseas territory can bring about employer 
obligations such as payroll to account for 
income tax and social security liabilities, and 
failure to adhere to local rules can lead to 
penalties. 

3. Working from vessels: An offshore 
challenge
Remote work isn’t confined to land. 
Professionals such as engineers and 
maritime crew often work from vessels in 
foreign ports or international waters. This 
scenario introduces unique complexities, 
as jurisdictional tax rules can vary widely. 
For example, some countries consider the 
employee’s residency, while others apply 
source-based taxation based on where the 
vessel operates.

4. A proactive approach  
To navigate these challenges, employers 
should take a proactive approach to global 
mobility tax planning. This includes 
mapping out where employees are working 
and understanding the tax and legal 
implications proactively by engaging with 
professional advisers to address compliance 
risks.
While working and hiring from anywhere 
offer great potential, businesses must 
carefully negotiate the tax landscape to avoid 
costly pitfalls and position themselves for 
success.

For more advice on global mobility, please 
contact tom.harrison@jcca.co.uk
www.johnstoncarmichael.com

Navigating Tax Challenges of Remote 
Working in a Global Economy

By Tom Harrison, Tax Senior Manager at Johnston Carmichael.  

Remote working has transformed the global  
employment landscape, offering businesses and  

employees unprecedented flexibility. 
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Providing innovative  
funding solutions

Phone: 0191 2111450   

Email: info@ccbsg.co.uk    

www.ccbsg.co.uk

@CCBSGroup CCBS Group

• Cashflow 
Finance

• Business Loans

• Asset Finance

• Invoice 
Finance

• Short Term 
Funding

• Vehicle 
Finance

• Vehicle 
Sourcing

• Outsourced 
Credit Control

• Property 
Finance

• Business 
Consultancy

• Receivables 
Management

• Commercial 
Debt Recovery

• VAT & Tax 
Loans

CCBS Group is a commercial 
finance boutique helping North East 
businesses achieve their aspirations, 
take advantage of great opportunities 
and endure when times are tough. 

Whether it’s fundraising, business system
improvements, outsourced credit control or
commercial debt recovery our team can support 
you with your next move.



CRL is a food & beverage producer that utilises in-house patented 
technologies to manufacture a range of ready-to-drink (RTD) 
beverages including cold brew coffees, teas and protein drinks.  
Its innovative retort equipment and unique processes underpin 
CRL’s superior quality of product, sterilising and pasteurising 
products with delicate ingredients whilst achieving significant 

water and energy savings in the production cycle.  CRL provides its 
services to a number of major retailers, national food-to-go outlets 
and well-known brands.
Maven originally invested in CRL Foods in 2021 and 2022 via the 
North East Development Capital Fund to enable the business to 
expand its team, invest in new equipment to add additional

NPIF II Maven Equity Finance invests  
£1 million in CRL Foods

Newcastle-based CRL Foods, a specialist food & beverage canning business 
with pioneering thermal processing technology, has secured a £1 million 
investment from NPIF II - Maven Equity Finance, which is managed by 

Maven as part of the Northern Powerhouse Investment Fund II.
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production lines to its growing factory and increase capacity. Today’s 
transaction will allow CRL to scale rapidly and enable the business to 
deliver significantly higher volumes following a number of exciting 
new contract wins.
With consumer trends moving towards convenience and healthy 
living, demand is driving a wider range of more innovative products 
with an environmentally friendly focus.  CRL is supporting this 
sustainability movement by delivering long shelf life ambient 
products with recyclable packaging; reducing unnecessary food 
and packaging waste in the process, and helping secure a future for 
applied food technologies in UK.
Gareth Phillips, Managing Director of CRL Foods, said: “At CRL, 
we are on a mission to improve the quality and sustainability of 
thermally processed food and beverage products in the UK, and 
ultimately worldwide, by providing innovative and value-added 
contract manufacturing solutions.  We are delighted to have Maven’s 
continued support with this latest round of growth capital funding to 

accelerate our progress towards these goals.”
David Nixon, Senior Investment Manager at Maven said: “CRL 
is a growing business that has utilised its unique manufacturing 
processes to develop a strong order book from high-quality 
customers since we first supported the firm back in 2021. The 
company is well positioned to support increasing consumer demand 
for healthy and sustainable food & drink, and they have achieved 
impressive year on year growth to date. The team has many years’ 
experience within the food and beverage industries, and we’re 
delighted to support them at such a pivotal point in the company’s 
development.”
Sarah Newbould, Senior Investment Manager at the British Business 
Bank said: “NPIF II is driving innovation across the North and its 
recent investment in CRL Foods exemplifies this commitment. This 
investment demonstrates how the Fund supports a broad range of 
industries to drive technological advancement and boost growth 
across the regional economy.”
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NPIF II - Maven Equity 
Finance can provide 
investment of up to 
£5 million to support 
ambitious earlier and 
later stage businesses 
across the North East  
of England. 
If your business, or the 
business you advise, is 
looking for an equity 
investment as a solution 
to fund future growth, 
visit mavencp.com to 
find out more.



As we head towards the 
spring of 2025, the region’s 
commercial property market 
is seeing some significant 
developments that will 
help boost the North East 

economy. 

There is funding available for those 
seeking to fulfil growth ambitions and 
local developer Lemon Properties is a 
great example. The business  has received 
a £517k funding boost to support a new 
property development in Sunderland. 
Finance to support the development comes 
from the North East Property Fund (NEPF) 
which is an investment programme managed 
by FW Capital and backed by the North 
East Combined Authority. It is assisting the 
development of a building on St Mary’s Street 
that will be released in May 2025. It covers 
two floors and was formerly commercial 
shops and offices. The new development, 
which sits near Sunderland’s Park Lane 
Interchange will now consist of a high 
quality apartments and offices.

Following the completion of this 
development Darryl Cullerton, Director 
at Lemon Properties will have a property 
portfolio of 100 across Sunderland, with 
a value of over £10million. He talks about 
the importance of regeneration and 
development in Sunderland. 
Darryl said: “My main focus is investing 
in Sunderland and bringing high end 
accommodation to the city. This latest 
development, which will be released in May 
2025, brings quality apartments to the city 
centre. The  interior design is by Gerard 
Mcelvenny from Pulp Studios Design House. 
I never thought I’d get to own this particular 
site – one of the previous shops was where 
I used to get my school uniform so it brings 
back memories. I’ve invested over £500k into 
this development because I want to make 
Sunderland a better place and provide great 
accommodation. This is the first time I’ve 
worked with FW Capital and is the start of 
our relationship. I’ve been happy with the 
support I’ve received from Lewis Blakelock 
who understands my vision.”
Lewis Blakelock, Investment Executive at FW 
Capital said: “Darryl has a great track record 
of success in the local property market. 
His drive and determination to invest in 
quality new developments that will improve 
Sunderland is impressive and at the forefront 

of his business strategy. There’s been lots of 
regeneration and development happening 
within the city and we share Darryl’s vision. 
The NEPF funding was created in response 
to demand for smaller construction and 
property development financing and this is 
a great example of how this is being used 
positively.”
The North East Property Fund offers short-
term loans for small and medium-sized 
construction and property development 
companies. Loans from £250,000 up to £2 
million are available for residential and non-
speculative commercial developments in 
Tyne & Wear, Northumberland, and County 
Durham.
The £20 million fund is backed by the North 
East Combined Authority. The Fund was 
launched to address a gap in the market 
and facilitate the delivery of new residential 
and non-speculative property development 
projects in the North East area.

If you’re a business in the North East 
looking for finance, get in touch to find  
out more about how we can help.   
Call 0191 269 6969 or email  
info@fwcapital.co.uk  You’ll also  
find additional details on website  
www.fwcapital.co.uk
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Local property developer invests over £500k in Sunderland

L-R: Darryl Cullerton, Director at Lemon Properties and 
Lewis Blakelock, Investment Executive at FW Capital



Clean, check &  

rhodium plate your  

ring, in just one hour!

Only £20  

per ring

North East 
B Local presents...
Force for Good Exchange: 
Connecting ideas, expertise, 
and impact. Powered by Muckle.

Thursday 6th March
3pm-6pm
The Core, Helix,
Newcastle upon Tyne, NE4 5TF

Patent Attorneys

For practical advice in relation to:

Patents
Design right
Trade marks
Copyright
Know-how or related matters

26 Northumberland Square, 
North Shields,  
Tyne & Wear,  
NE30 1PW

T: +44 (0) 191 570 0039    
F: +44 (0) 191 247 7102    
E: office@heip.co.uk 
www.heip.co.uk

Please contact:

Dominic Elsworth CPA, EPA (Head of Practice)



“We all know that charities have limited 
unrestricted funds and resources, so for 
them to invest in anything there needs to 
be a compelling business case that shows 
a clear return on investment and positive 
contribution to impact.
“Because of this, and my commitment to 
helping organisations with purpose, I have 
developed an affordability-based service for 
charities that includes support with a boards 
skills matrix assessment, compilation of 
role and person specifications, compilation 
and design of candidate information pack, 
a carefully thought-through recruitment 
campaign, and access to the most 
comprehensive network of charity board 
level talent in the region.
“Whilst I have made this package highly 
competitive and good value, I also appreciate 
that some smaller charities may still find 
the full service unaffordable. It is my 
philosophy to help as many charities as 
possible and I have pledged to always look 
for a way to support if I can. I rarely say 
no, and will structure a level of support for 
charities with the tightest of budgets. We 

are all in it together, and those charities and 
organisations with purpose who can afford 
to invest in my full service will not only be 
helping themselves but also allowing me to 
support some of the much smaller, fellow 
charities those that can’t.”
Peter currently has a number of 
opportunities for leadership roles in 
charities across the region including:
Chief Executive (salary range £60k to £70k) 
for Tyne Rivers Trust, an organisation 
dedicated to improving the wellbeing of 
our rivers and people through education, 
tackling pollution, and practical 
conservation. The right person will be 
an individual who brings business and 
managerial expertise to TRT, and who 
is passionate about wanting to create a 
biodiverse environment for people and 
wildlife to thrive, now and for all time.
They are looking for someone regardless 
of age, background or experience who 
has: Proven experience in business and 
managing an organisation effectively; the 
ability to think innovatively, objectively and 
make sound decisions, without being afraid 

of new ideas; a collaborative spirit and a 
willingness to work effectively as part of a 
team and a strong commitment to improving 
our environment. 
Think this would suit you and your skills? 
Get in touch. Or maybe you’d be more 
interested in:
Deputy Chief Executive (salary range £45k 
to £55k) for Reviving the Heart of the West 
End (RHWE) – this organisation is delivering 
an extraordinary level of holistic and 
personalised support to people in the West 
End of Newcastle, enabling them to make 
more informed choices and empowering 
them to take the steps towards getting the 
job they really want, exploring a self-
employment idea, or consider training or 
education opportunities.
The DCEO will be responsible for shaping, 
implementing and strengthening the 
organisation’s processes and infrastructure 
to support the Charity’s Strategic Plan 
and embed sustainable growth initiatives, 
ensuring compliance and regulatory 
requirements are met, delivering strong 
and sustainable service improvements, 
demonstrating direction and leadership 
to ensure high quality services. The 
DCEO must also demonstrate a robust 
understanding of the operational impacts 
on financial performance of each of the 
Charity’s services, ensuring that all operating 
policies, procedures and best practices are 
maintained, successfully promoting the 
Charity’s culture and vision. The DCEO 
must have relevant legal, commercial and 
financial acumen. 

If this sounds like you, you can find the full 
details on Board Level Recruitment page 
of The Experience Bank Group’s website 
theexperiencebank.co.uk/board-level-
recruitment
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Recruitment philosophy of 
Experience Bank Group

Experience Bank Group specialises in the identification and 
development of board level talent, and is particularly active 
in the recruitment of Chief Executives and Trustees for 

Charities. Here, founder Peter Neal, tells us why he does what 
he does, and about the latest roles for which he is looking for 

the perfect candidates.

Peter Neal





Tier One Capital (TOC), 
the Newcastle-based fund 
and wealth management 
specialist, has appointed 

Broadoak Asset Management 
(Broadoak) to help support 
the strategic growth of 
successful North East 

investment fund, Develop 
North PLC (Develop North).

Working alongside Develop North’s fund 
management team, Broadoak has been 
appointed to help expand the reach of 
the fund to support more residential and 
commercial property developments in the 
North East, while also supporting its plans 
to explore options for future additional 
fund raising.
Established in Newcastle in 2014, Broadoak 
is owned by experienced property experts 
Fergus Trim and John Seager, who have 
a long track record of leading successful, 

large scale property development and asset 
management projects in the region.
Develop North has been listed on the main 
market of the London Stock Exchange since 
2017 and is a leading provider of property 
development finance in the North of 
England and Scotland.
The fund has already provided more than 
£80m in debt funding to 39 residential and 
commercial projects, creating significant 
economic growth in the regions and 
helping to create over 3,200 jobs. 
Broadoak’s successful property projects 
include Newcastle Helix, Quorum Business 
Park, Siglion and recently on Strawberry 
Place for Newcastle United Football Club.  
Develop North currently has a niche focus 
on the North of England and Scotland, 
offering bespoke secured loans of between 
£0.5 million and £5 million to credible and 
professional property developers across 
residential and commercial sectors.
Ian McElroy, Chief Executive, Tier One 
Capital, said, “We are delighted to appoint 
the team at Broadoak to work alongside 
our existing fund management team. John 
and Fergus will be a valuable addition to 
our team and we expect them to make 

a significant contribution to the next 
phase in the strategic growth of Develop 
North. To date we have worked with 
many development teams in the North of 
England and Scotland, to provide a gross 
development value of more than £160m. 
“Integrating John and Fergus’s expertise 
with our team brings a wealth of property 
experience as we look to capture exciting 
growth opportunities in the region.”
Broadoak Director Fergus Trim said ‘We’re 
really excited to be appointed to work 
alongside Tier One Capital’s existing fund 
management team. The Develop North 
fund has a great track record, and we are 
looking to build on that and take advantage 
of some big opportunities in the North 
East.  
“Devolution and a changing investment and 
development landscape has created real 
opportunities for a trusted local fund with 
a focus on the North East and a real depth 
of knowledge of the local market. We are 
keen to bring our expertise to support the 
growing impact the fund can have on this 
region.”

www.tieronecapital.co.uk

Tier One Capital appoint Broadoak Asset Management to 
support strategic growth of North East investment fund
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L-R: John Seager, Fergus Trim, Broadoak and  
Ian McElroy, Tier One Capital



Transform your business 
with employee training 
Having the right people with the right  
talent will truly transform your organisation.
Muckle LLP offers a range of training options that will help to ensure your people have 
the right skills to unlock the capabilities of your business.

They cover everything from employment law to data protection,  
and are delivered by lawyers who are experts in their field.

Book your place now online

Call 0191 211 7777 email collect@muckle-llp.com to learn more

muckle-llp.com

Northern Insight Employment_margin rework.indd   1Northern Insight Employment_margin rework.indd   1 17/10/2024   15:13:2417/10/2024   15:13:24



The new head of Corporate and Commercial at a North East 
law firm believes changes to capital gains tax and business 
asset disposal relief announced in the last Budget have 
accelerated SMEs’ succession plans and entrepreneurs’ 
business exits.
Dan Flounders, who joins Jacksons Law Firm from Knights 
(formerly Archers) in Stockton, is looking forward to the 
challenge of growing the Corporate and Commercial team.
At the same time, Dan, who has a strong reputation as a 
Corporate and Commercial legal adviser, is also relishing the 
opportunity to support younger solicitors in developing their 
careers in the successful way he has carried out himself.
Dan anticipates increased activity in the team in the first 
quarter of 2025, as business owners respond to recent changes 
in the autumn Budget, in which adjustments to capital gains 
tax and business asset disposal relief (formerly Entrepreneurs’ 
Relief) were announced.
As a result, he says a number of SMEs have accelerated their 
succession plans and more entrepreneurs are looking for an 
exit strategy for their business, before changes with adverse tax 
implications come into effect. 
There is driving demand for expert legal advice on structuring 
business sales and acquisitions in a tax efficient manner, while 
ensuring a smooth transition post sale. 
“Businesses are keen to act before rules tighten or tax 
advantages diminish further, meaning we’re supporting more 
clients with strategies to navigate and accelerate succession 
plans,” Dan says.
Dan trained at Archer’s Law in Stockton and quickly rose 
through the ranks, working his way up to partner. 
The company sold out to Knights in 2021, and Dan remained 
there, until the opportunity arose to head up the Corporate and 
Commercial team at Jacksons. 
“I’m still quite young and always wanted to get back into a 
regional practice and have an involvement in the day-to-day 
running and strategic decisions being taken by a firm,” he said. 
“Jacksons was a firm I had a lot of respect for - and I’ve been 
involved in a number of transactions with them throughout my 
career.
“If I was ever going to leave to go anywhere else it was going to 
be to come here.”
Dan says it is pleasing to see the firm has a lot of younger 
partners looking to move Jacksons forward over the next five 
or ten years.
“With my profile in the region, I hope to be able to bring in 
work and contacts and grow the team – that’s the ultimate 
goal,” he added, complimenting Jacksons for “maintaining 
their roots in the North East”.

“Jacksons are training young people and bringing them 
through the ranks, and they have many people who have 
trained there progress to partnership,” he noted. 
“I am looking forward to working with the younger workforce 
who are where I was 10 years ago, taking them on the journey I 
have been on and growing the team organically.”
Dan is also looking forward to the challenge of working and 
acting for local SMEs across the region, with Jacksons also 
having an office in Newcastle.
“I looked at it and thought, ‘it’s an opportunity I have to be part 
of something and make an impact’, he said.
“I think the key attraction for me is the planned growth. 
“I want to be involved in the strategic decisions of the business, 
and I want to feel like I’m making an impact.”
Erica Turner, head of legal at Jacksons Law Firm, said: “We 
would like to extend a warm welcome to Dan, who brings with 
him a wealth of experience and a formidable reputation in 
Corporate and Commercial law. 
“Dan’s appointment aligns with the strategic growth plans we 
have in place for Jacksons over the next five to ten years, and 
the ambitions we have around providing holistic legal services 
solutions for SMEs across our region.
“Dan’s experience, rising through the ranks from trainee to 
partner in a busy law firm, will also be a huge asset to the 
young people he will be working with in the Corporate and 
Commercial team – and we look forward to seeing where he 
takes them.” 
Current head of the Corporate and Commercial team Tony 
Wentworth, will continue to provide his valuable experience to 
the busy team.
He said: “We’re really pleased to welcome Dan to the team. 
“The firm’s focus over the past couple of years has been on 
building for the future, remoulding our leadership around 
a young and ambitious team that will steer and grow the 
business for many years to come.
“We’re already a long way down the road to achieving that and 
Dan’s appointment to head up the Corporate and Commercial 
team is the latest piece in the jigsaw. 
“It gives the next generation the opportunity to continue to 
develop our already highly experienced and expert team and to 
continue to grow one of Jacksons’ key legal service areas.”

www.jacksons-law.com

Jacksons’ latest appointment welcomes growing SME 
demand for Corporate and Commercial legal services

Dan Flounders is joining Jacksons to head up the firm’s  
Corporate and Commercial team.
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L-R: Erica Turner, Dan Flounders and Tony Wentworth



The power of collaboration: 
Unlocking the ‘win-win’ 

in charity and corporate 
partnerships
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 L-R: Lydia Stewart, Hugh Welch, and  Debbie McCormack of 
Muckle LLP with Chris Conroy, Centre Manager at Choysez



Traditionally, these relationships have been (and 
often still are) centred around donations; however, 
businesses and charities alike are realising the 
greater value of longer-term strategic partnerships.
Muckle LLP is one of those businesses. The firm 
has been developing its environmental, social, and 
governance (ESG) strategy for decades and, in 2023, 
became the first law firm in the North East and 
Cumbria to receive B Corp Certification™.
Hugh Welch, who heads up Muckle’s ESG strategy, 
discusses how working closely in partnership with 
local charities has benefited the firm, its people, and 
its partners.

Mutually beneficial partnerships
By definition, a partnership is mutually beneficial. 
The real value of partnerships between businesses 
and charities goes beyond a one-off fundraising 
initiative; it’s shifting from a “we’re here to help you” 
mindset to one that recognises the potential of the 
charity sector to offer value back to the business. 
For example, many of our people act as trustees 
and governors, and we actively encourage this as 
a firm. Many of our younger lawyers are taking up 
trusteeships, and it is a fantastic opportunity for 
them to not only use their legal skills to help a charity 
but also develop useful board-related skills to support 
their own professional development in strategy, 
governance, leadership, and business management.
Volunteering is another area that has traditionally 
been seen as ‘one-sided’, with only the charities 
seeing any value. However, research has shown 
that people who carry out regular volunteering 
experience higher levels of mental well-being than 
those who never volunteered. Improved mental 
health in the workplace has been shown to improve 
productivity, performance, attendance, staff 
retention and morale – what business wouldn’t want 
that? Everyone working at Muckle gets two days a 
year to volunteer; it’s important that we encourage 
first-hand connections between our people and local 
charities, as it’s also a fantastic way to see the tangible 
impact we can have on our local communities. 

It’s a part of doing business
Being a responsible business isn’t just a nice-
to-have—it’s a must. Clients, employees and 
stakeholders expect businesses to play their part in 
tackling social and environmental issues, so  I would 
suggest that this should be a key part of any strategy. 
It is a potential differentiator and an opportunity to 

compete on grounds beyond just price, particularly 
if your business is bidding for contracts in the public 
sector. 
The public sector is the biggest purchaser of goods 
and services in the UK, and most, if not all, tenders 
have social value requirements built in. Anyone 
wanting to supply the public sector must detail the 
economic and social benefits they will create through 
the delivery of the contract. Many charities are 
working directly with communities most impacted 
by various issues – so who better for a business to 
ask about what they could do to create or add value? 
Having those pre-existing relationships with charities 
and community groups makes delivering on those 
social value commitments that much easier.

Making funding go further
As our strategy has developed over the years, we’ve 
looked at moving beyond simple donations to 
working more closely with local charities to support 
lasting change through shared goals and values.
That isn’t to say financial help isn’t important; 
funding will always be a major priority for charities 
as the cost of providing services becomes more 
expensive and the need in our communities becomes 
greater. Our Muckle Fund at the Community 
Foundation has been active since 2002, and in that 
time, we’ve given almost 750 grants to local charities. 
In 2024, we supported 30 separate charities, four of 
which we’d given grants to in the previous two years. 
This included Bedlington-based charity Choysez, 
which supports young women throughout 
Northumberland aged 9-16 years old with individually 
designed programmes to help gain nationally 
recognised qualifications and boost their self-esteem.
Being a responsible business is an important part 
of modern business strategy. Collaborating with 
charities will not only create better social and 
environmental impact but also help build stronger 
relationships with stakeholders and improve long-
term business success.
You can find more information about business as a 
force for good at bcorporation.uk. 

If you’d like to speak to Muckle about  
its journey, contact Hugh Welch at  
hugh.welch@muckle-llp.com

Corporate partnerships hold considerable value for charities and not-
for-profit organisations; the Charities Aid Foundation (CFA) estimates 
that UK businesses contribute around £4bn in total to the sector. But it’s 
not just about money. Through meaningful collaboration, both sides 
can benefit hugely, leading to a real impact on our communities and 

environment. But what does that mean in practice?
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Five things all 
businesses 

should know 
about the  
UK GDPR 

Hannah Nagel, an associate 
solicitor in Mincoffs 

Solicitors’ commercial team 
who specialises in data 

protection, advises on five 
key points to help businesses 

stay compliant. 

Most businesses will come into contact 
with personal data, which can range from 
basic identifiers, such as names, email 
addresses and IP addresses, to more 
‘sensitive’ personal information such as 
medical records or religious beliefs.  
Under the UK GDPR, businesses must handle 
this data responsibly, ensuring compliance 
with legal requirements to protect 
individuals' privacy and security.

1. Your customers need to know what 
happens to their data
Not only do customers want to know how 
you will handle their personal data, it is also 
a legal requirement under the UK GDPR. 
This is called the ‘transparency principle’. 
You must also have a lawful basis, such 
as legitimate interests or consent, for 
processing their personal data. 
You should be proactive and tell your 
customers what you’re doing with their 
data and why, and what lawful basis 
you are relying on to do so. This is best 
communicated via a privacy notice. 

2. Get ahead of your data protection 
obligations to save time and money 
We recommend viewing data protection 
compliance as an investment in your 
business’ future. This investment can 
help reduce the risk of data breaches and 
complaints resulting from non-compliant 
practices, which can save time and costs. 
Complying with your data protection 
requirements can also result in inadvertent 

advantages for your business. For example, 
another key principle of the UK GDPR 
is ‘storage limitation’, which means that 
you must not keep data for longer than 
necessary. Limiting data storage in this way 
can make it quicker and easier for you to find 
what you need.
At the outset of a project, data protection 
impact assessments (DPIAs) are a useful tool 
to help organisations identify and mitigate 
risks.

3. Be aware of the eight rights of 
individuals 
One of the most well-known rights is the 
‘right of access’ which is often exercised 
as data subject access requests (SARs). 
However, there are eight data subject rights 
to be aware of: the right to be informed, to 
access, rectify, erase, restrict processing, 
object, data portability and rights in relation 
to automated decision-making, including 
profiling.
Your organisation must comply with these 
rights and requests (including SARs). We 
would recommend that you seek legal advice 
if you are unsure how to comply. 

4. Consider any third parties that may 
handle personal data on your behalf 
and make sure you have agreements 
in place
If you use any third-party payment 
providers, CRM providers, payroll providers 
or analytics services, then it is important 
to consider that there is a data processing 

agreement in place.
The law stipulates what must be included in 
a data processing agreement. For example, 
the contract must state the processors’ 
responsibilities such as: only processing 
personal data on documented instructions 
from the controller; taking appropriate 
security measures; and returning all 
personal data when the contract ends.

5. Pay the annual data protection fee 
to the ICO
Under data protection law, most businesses 
handling personal data must pay a data  
protection fee to the Information 
Commissioner’s Office (ICO) and you may be 
subject to a fine if you don’t pay.

In our view, it is worth the investment into 
compliance as the consequences of non-
compliance can be significant. Aside from 
reputational damage, the ICO can also award 
fines of up to a maximum of £17.5 million or 
4% of the total annual worldwide turnover 
in the preceding financial year, whichever is 
higher.
In an increasingly data-driven world, now 
more than ever is the time to invest in your 
business’ data protection compliance. 

To speak to a data protection solicitor, call 
our commercial team on 0191 281 6151 or 
email Hannah Nagel, associate solicitor  
at hnagel@mincoffs.co.uk
www.mincoffs.co.uk
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Hannah Nagel



Nathan May-O’Brien
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Employment 
Appeal Tribunal 
case highlights 

risk of failing 
to deal with a 

grievance
Nathan May-O’Brien is a Solicitor 
at specialist employment law firm, 
Collingwood Legal. Nathan considers 
the importance of resolving grievances.

Background 
The decision in Eddie Stobart Ltd v Graham 
[2025] EAT 14 primarily concerned 
overruling an Employment Tribunal award 
which was “manifestly excessive”. However, 
the facts of the case concern an employer’s 
failure to investigate a grievance. 
The Claimant informed her employer 
that she was pregnant in October 2021. In 
March 2022, the employer commenced 
a redundancy process. She believed that 
she had the right to be offered a suitable 
alternative vacancy as a Transport Shift 
Manager because she would shortly be 
commencing maternity leave. The employer 
did not view that this role was “suitable”. 
The Claimant applied for the role and was 
unsuccessful. 
The Claimant raised a grievance about the 
redundancy process, but this email was 
twice blocked by the employer’s firewall. 
She was eventually dismissed by reason of 
redundancy. While discussing maternity 
pay with the Head of HR she mentioned 
her unanswered grievance. The Head of 
HR investigated this, was informed by a 
colleague that no grievance was received, 
and no further mention was made of the 
grievance when replying to the Claimant’s 
maternity pay query.
She brought a number of claims in the 
Employment Tribunal including unfair 
dismissal. She also brought a claim that the 
failure to investigate her grievance was an 
unlawful detriment for taking maternity 
leave and pregnancy and maternity 
discrimination. She was successful only in 
respect of the claims related to her grievance 
in that she had made her employer aware 
that she wished to raise a grievance, and 
this was not sufficiently followed up. The 
employer did not have a sufficient reason to 
explain why it did not follow this up and the 
Claimant was awarded £10,000 in injury to 
feelings. The Employment Appeal Tribunal 
(“EAT”) agreed with the employer that this 

award was excessive on the basis that failure 
to deal with the grievance was “limited in 
scope and impact”.

Comment 
It is perhaps unsurprising that the EAT 
reduced the amount awarded to the 
Claimant as it accepted that the failings 
of the employer were procedural, and any 
discriminatory conduct was not overt.
However, it is important to note that the 
employer was still liable for discrimination 
arising from their failure to investigate the 
grievance. It is possible that the risk of the 
claim could have been negated by providing 
some sort of outcome to the grievance. 
In this case, the Claimant argued that 
the failure to investigate her grievance 
amounted to discrimination, but it is also 
possible, in appropriate circumstances, 
for a failure to investigate a grievance to 
amount to a repudiatory breach of contract 
entitling the employee to resign and claim 
for constructive unfair dismissal. 
While this employer was able to reduce their 
liability on appeal, the case demonstrates 
that employers can be put to significant 
time and money for failing to investigate a 
grievance. 

How we can help –  
Essential Manager Training 
Managing discipline and grievances is one 

of six modules that Collingwood Legal are 
covering in their Essential Manager Training 
from April to July 2025. 
Each module is 90 minutes long and takes 
place remotely.
1.  Introduction to employment law for 
managers – 10 April 2025 

2.  Having difficult conversations – 1 May 2025 
3.  Managing discipline and grievances –  
15 May 2025 

4.  Absence management, disability and 
adjustments – 5 June 2025 

5.  Discrimination, harassment and bullying – 
19 June 2025

6.  Ending the employment relationship –  
3 July 2025 

Collingwood Legal is a specialist 
employment law firm and we provide 
bespoke training and advice to organisations 
on all areas of employment law. 

Early-Bird Discounts are  
available for bookings made  

before 31 March 2025.
Please email  

sue.graham@collingwoodlegal.com  
or view the Events section of our website 

www.collingwoodlegal.com for  
further information.



Update on the 
Leasehold and 

Freehold Reform 
Act 2024 (LAFRA)

Major Reforms for 
Leaseholders: What to  

Expect in 2025

The previous landscape of leasehold 
property rights in England and Wales 
is set to finally undergo significant 
transformation in 2025, bringing 
forth some of long-awaited reliefs to 
leaseholders. 
As part of the government’s previous 
leasehold reform agenda, new 
implementations will remove key barriers 
to lease extensions and enfranchisement, 
expanding the leaseholder rights, and 
paving the way for comprehensive legislative 
change.

Immediate changes from  
31 January 2025
One of the most notable reforms taking 
effect from 31 January 2025 is the removal 
of the two-year ownership requirement for 
leaseholders seeking to extend their lease or 
buy their freehold. Previously, leaseholders 
were required to wait two years before 
initiating these processes, but this will no 
longer be the case, significantly improving 
flexibility for those seeking greater control 
over their properties.
The change applies not only to flat 
leaseholders but also to house leaseholders, 
who will now be able to extend their lease or 
purchase their freehold immediately upon 
acquiring their property.

What these changes mean
The upcoming reforms marks a reignited 
focus in the UK Property Laws, with a 
clear focus on empowering leaseholders 
and reducing exploitative practices by 
freeholders. By eliminating costly delays, 
expanding Right to Manage access, and 
preparing for a major legislative overhaul.

Voluntary and Statutory Lease 
Extension procedures
The processes involved in navigating 
lease extensions and enfranchisements 
is a complex legal minefield and requires 
specialist advice in order to successfully 
action the extensions. 

Voluntary Lease Extension – A lease 
extension can be agreed upon directly 
between the landlord and tenant, with 
negotiated terms and variations. Rent may 
be set at an equal or lower proportion of 
the current rent until the original term 
ends, followed by a peppercorn (£0.00) rent. 
Alternatively, a peppercorn rent may be 
agreed to apply from the extension’s grant 
date going forth for an agreed premium.
Once all has been agreed between the 
parties. We can assist in formalising the 
agreement through a new lease. If there is a 
charge on the leaseholder’s or freeholder’s 
title, beneficiary consent is required from 
the charge holder and if there are no charges 
or restrictions, there will be no further 
consents required to be obtained, and the 
lease can be agreed and executed. 
Statutory Lease Extension – The premium 
is determined through a valuation, typically 
conducted by a RICS-accredited valuer. 
Once the valuation is obtained, a notice is 
served to the landlord, who has two months 
to respond—either accepting the claim or 
issuing a counter-notice with proposed 

terms and a statutory deposit.
Upon agreement, new leases are prepared 
for execution, and completion is arranged on 
a mutually agreed date.
A short lease can reduce property value 
and complicate selling or refinancing. 
Addressing it early helps maintain 
marketability, as extension costs vary based 
on the remaining term.
These new changes are a positive 
development, reducing constraints for 
leaseholders and helping to control costs, 
preventing continuous increases while 
waiting to extend the lease.
With these changes on the horizon, 
leaseholders should stay informed and 
prepared to take advantage of the new legal 
landscape in 2025. 

For advice and guidance, contact 
Sweeney Miller Law’s lease extension and 
enfranchisement specialist Shahar Sadat 
via email at Shahar.Sadat@sweeneymiller.
co.uk, visit www.sweeneymiller.co.uk  or 
call 0345 900 5401. 
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Christopher Welch

...People remain  
at the heart of  
our business...



For Sintons, 2024 was a year of change and 
investment, investment in our clients, in our 
infrastructure and in our people. 
A real highlight was the complete refurbishment 
of our head office in Newcastle city centre. The 
conclusion of this two-year project, with a seven-
figure spend, has not only transformed how we 
work, but has further cemented our position as a 
leading law firm here in the North East. 
Our aim was to create the best possible 
environment for our clients and our colleagues 
and to provide facilities which were better suited 
to the type of work we do and the sophistication 
of the clients we are proud to represent. We have 
succeeded in our aim and now have facilities which 
are not only first class in terms of client experience 
but also better embrace the new ways in which our 
colleagues work. 

New appointments 
People remain at the heart of our business, and we 
continue to invest in the best talent with 40 new 
appointments throughout the firm in 2024.
We now have over 210 colleagues supporting 
our clients across all aspects of their business 
and personal needs and I’m looking forward to 
welcoming further significant hires this year. 
We are proud to continue investing in fostering new 
talent as well; through our links with the region’s 
universities and our continued participation in the 
solicitor apprenticeship scheme, which provides 

colleagues with a different career path to 
becoming a qualified solicitor. 

Harnessing emerging 
technology 
It is impossible to run any 
business without ensuring 
that your IT capabilities 
remain first rate. Over 
the course of the next 9 
months, we are replacing 
the firm’s entire practice 
management system. This is 
a huge task and will enable 

us to harness the benefit of emerging technologies 
whilst continuing to ensure that our systems are 
reliable, secure and able to adapt to different ways 
of working.
The common theme with all the changes we have 
made is that we want to ensure we provide the 
highest standards of service to our clients whilst 
also providing the best facilities for our colleagues. 

Consistent values 
As our business continues to evolve and grow, there 
are some things which will always remain at the 
heart of our values as a firm – and that includes 
giving back to the North East community, of which 
we are proud to be a part. Following on from the 
£30,000 we were delighted to donate to The People’s 
Kitchen last year, our colleagues are now busy 
fundraising for The Percy Hedley Foundation, 
which is our chosen charity for the next two years.
2024 was a fantastic year for Sintons. We continue 
to build on our success and are very excited for 2025 
and the opportunities it provides. We have great 
colleagues, looking after great clients from great 
premises; any one of these things would make a 
good law firm; all of them make us the great firm 
that we are.

Sintons works with clients across the UK,  
operating in a full range of sectors. 
Find out more at www.sintons.co.uk  

Building for tomorrow, today 
On the back of another year of strong financial growth, plus  

the transformation of the firm’s head office we speak to Sintons’  
managing partner, Christopher Welch, about his plans for 2025. 
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With a wealth of experience and a wide 
breadth of knowledge they boast a growing 
team renowned for high quality, client-
focused service.

How can Hay & Kilner help?
The Newcastle City office provides expert 
support across a wide range of family law 
matters offering guidance on divorce, 
financial matters and private children’s 
issues. Our experienced team assists a wide 
range of clients offering tailored solutions to 
their specific circumstances, including cases 
involving business assets, farms or multiple 
properties. Our approach is practical 
and clear, focusing on achieving the best 
outcomes for clients in emotionally complex 
situations.
We are also one of the few North East firms 
offering the ‘one solicitor’ approach assisting 
both parties to reach an amicable solution. 
Additionally, we offer collaborative family 
law where parties are separately represented 
but agree at the outset to deal with matters 

co-operatively and outside the court arena.
With a mind to protective planning for 
your assets and reducing time and money 
spent in dispute the team are able to advise 
in relation to both Pre and Post Nuptial 
agreements. Currently, many unmarried 
couples choose to live together in a property 
bought with financial support from family 
members and/or their own savings, they also 
advise about future proofing those assets 
with a well drafted Cohabitation Agreement. 
One size does not fit all, and their service is 
bespoke.
The Wallsend office works in conjunction 
with our Newcastle offering providing 
Legal Aid services for children’s matters. 
This ensures access to justice for clients 
who may qualify for public funding. Our 
team is particularly skilled in handling 
care proceedings, child protection issues, 
adoption, as well as a variety of other 
sensitive family matters.
The Wallsend team specialises in both 
public and private law children proceedings. 

Kerry Kelso and Anna Curphey hold the 
Law Society Children Law Accreditation. 
The team deals with a wide range of cases 
where they act for parents, family members 
and children when they are facing the most 
stressful periods in their lives.
The team approaches each case with 
empathy and determination, helping clients 
work towards the best possible outcomes for 
their children.

A cohesive and experienced family 
law team
The Partner and Head of the Hay & Kilner 
Family Team is Kerry Kelso who is based 
in Wallsend, with Fiona Ryans and Louisa 
Bestford leading as heads of the Newcastle 
team. However, regardless of location, Hay 
& Kilner’s Family Law team works cohesively 
across both the Newcastle and Wallsend 
offices, offering clients expert guidance and 
practical solutions for every family situation. 
As Kerry Kelso, Partner at Hay & Kilner, 
expressed, “Our team really does go the extra 
mile for the families we work with, bringing 
empathy, integrity, and legal expertise when 
it’s needed most.
“The team’s strength lies in its diverse skill 
set, whether handling complex financial 
matters, child protection issues, or 
collaborative separations. We are proud to 
offer tailored support, ensuring that every 
client receives the focused and dedicated 
attention they deserve.”

If you need any assistance with family 
matters, please contact us on  
0191 232 8345 or info@hay-kilner.co.uk 
www.hay-kilner.co.uk 

Family at the heart of growing  
Hay & Kilner team

Operating from offices in Newcastle and Wallsend, Hay & 
Kilner’s family law team offers comprehensive legal support 
across all aspects of family law, ensuring tailored support for 
every client. They recognise that each of their clients have 

different needs and unique circumstances. 
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0191 232 8345  |  hay-kilner.co.uk

You take care of  
the deals. We take  
care of the details.
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Comment 
By Barry Speker OBE

The arrival of the Chinese 
Lunar New Year - for 2025 
the Year of the Snake - was 
welcomed in fine style in 
Newcastle. Sunday 2nd 
February saw thousands 
enjoying various events in 

Stowell St and the Chinatown 
area as well as throughout 

the city. 

There were numerous groups displaying 
music and dancing as well as ear-splitting 
fire-crackers, funfair and much street food.
The arrangements were coordinated by the 
Chinese Festivities group, this year chaired 
by Edmund Ng of the Choy Lee Fut Kung Fu, 
Lion and Dragon Club. During the week I 
was pleased to be at Gosforth Palace (thanks 
to Yifan and Bo), Sky Restaurant for the 
North East Chinese Association celebration 
(Jimmy Tsang) and the South Mountain 
Chinese Older People’s Association (thanks 
to Stephen, Amanda and Sow Fong).
The event gets better every year.
The professed aim may be peace but the 
controversial approaches to achieving 
it and the differences in perception of 
what are realistic terms, have produced 
utter confusion around the world. From 
international and sanctioned pariah, having 
committed war crimes, Putin has been 
transformed into a victim and a peace-
seeking partner with President Trump.
And President Zelensky, from heroic 
patriotic leader of his invaded nation, is now 

characterised by Donald Trump as a dictator 
with minimal support, refusing to have 
elections, accused of having started the war 
and of having failed to secure peace during 
the last three years.
Some argue that Trumpian statements are 
mere rhetoric and that we should await the 
commencement of the real negotiations. 
However there is no doubt that American 
prioritisation of Putin above NATO partners 
and declaration that Ukraine should 
not expect to recover seized land, have 
emboldened Russia whilst causing major 
concern in Ukraine and Europe. [Note to 
Rachel Reeves - Need to increase defence 
spending to 5% of GDP!]
Recent statements indicate Trump and Putin 
are kindred spirits in seeking territorial 
expansion of neighbouring countries 
particularly if rich in natural resources, 
fossil fuels and rare metals.
The forthcoming meeting between President 
Trump and our Prime Minister might serve 
as a reminder of our expectations of the 
USA as our ally and NATO partner. Ironically 
it is 80 years since the Yalta Conference in 
February 1945 when US President Franklin 
D Roosevelt, British Prime Minister Winston 
Churchill and Soviet Premier Joseph Stalin 
met and carved up Europe, in particular 
Germany and Poland. Déjà vu?
I strongly recommend The Brutalist, a truly 
stunning film starring Adrien Brody as 
Hungarian visionary architect László Toth, 

a Jewish Holocaust survivor, rebuilding his 
life in post war America. Brody has won a 
Golden Globe and BAFTA as best actor and 
he and the film are tipped for the Oscars, in 
competition with Conclave which featured a 
bravura performance by Ralph Fiennes.
The Brutalist at 3hrs 35mins in length is 
a true epic in every sense with brilliant 
cinematography and a stunning score by 
Daniel Blumberg, (the grandson of my late 
dear friend Maurice Black). 
A film not to be missed!
Access to Newcastle is not easy with the 
ongoing Tyne Bridge repairs (almost funded) 
and now the closed Gateshead flyover. Praise 
to North of Tyne Mayor Kim McGuinness in 
suggesting some funding may be found to 
deal with it. Incidentally has anyone checked 
the Central Motorway recently?

barryspeker@hotmail.com
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Making wellness and  
personal growth accessible 

team.inclusiveescapes@gmail.com

Boxers fight to deliver ambulances  
to the frontline

A boxing event took place to raise funds and awareness to support 
Ukrainian frontline brigades with life-saving ambulances and 
equipment. 
The event was organised by Paul Lysaght of Durham based Go The 
Distance CIC (GTD) Paul has more than 40 years’ experience in 
sport and leisure, and he is also a qualified boxing coach at England 
Boxing. Proceeds from the event enabled the charity organisers 
to purchase essential medical evacuation vehicles, including 
ambulances, to save lives on Ukraine’s frontlines.
Fellow organiser Dr. Anatoliy Telpov is a doctor in the Emergency 
Department of South Tyneside District Hospital, and he has first-
hand experience of delivering ambulances to Ukraine. Now living in 
Backworth but originally from Ivano-Frankivsk, in Western Ukraine, 
Dr. Telpov has personally delivered ambulances from the UK to the 
Polish border, where they were handed over to Ukrainian military 
representatives.
"Transporting these ambulances to Ukraine has been one of the most 
meaningful contributions I’ve made to my homeland," said Dr. Telpov. 
"These vehicles are not just transportation—they are mobile lifelines, 

bringing hope and urgent care to injured soldiers. Without them, 
many would not survive the critical window after an injury. This is 
why the proceeds from this event are so vital."
Dr. Telpov explained the process: "The ambulances we deliver 
are immediately deployed to high-need areas. These are vehicles 
designed to move quickly and navigate rough terrain, stabilising 
patients and transporting them to field hospitals or safer medical 
facilities. Every vehicle has saved countless lives, but they face 
immense challenges in active combat zones, which is why 
replacements are urgently needed."

Maggie and Loukas celebrate special 
Great North Run surprise

Maggie Pavlou, a volunteer and Trustee of The People’s Kitchen 
charity, and her son Loukas have ran the Great North Run many 
times, as part of a team raising money for The People’s Kitchen. 
When the early ballot place confirmation emails went out last week, 
they were both inundated with ‘is that you?’ messages, as the image 

used was a photo of them crossing the finish line last year in their 
People’s Kitchen running vests.
“What an honour, this is a wonderful opportunity to raise awareness 
of what we do”. 
Everyone at The Kitchen is a volunteer and the charity relies on 
donations and fundraising to help feed up to 250 people per day, 365 
days a year.
“If you were successful in getting a place in the ballot and would  
like to run for The People’s Kitchen, please get in touch ASAP 
info@peopleskitchen.co.uk    
Every penny raised goes towards feeding the homeless, vulnerable 
and less fortunate people within our community,” said Maggie.
The charity is encouraging supporters to cheer on their team on race 
day and contribute to their fundraising efforts, helping to make a real 
difference to those in need.
“If everyone who sees their confirmation email, thinks of us and 
simply donates even £5, we would be able to help feed more people 
in need and ensure that someone’s life is made just a little better that 
day”. www.justgiving.com/thepeopleskitchennewcastle

Whitley Bay Travel Show a 
resounding success

Independent ABTA-registered travel agent, Destinations By John, 
has successfully hosted the first-ever Whitley Bay Travel Show 
at the town’s Playhouse, attracting more than 300 enthusiastic 
visitors.

The event featured an impressive lineup of exhibitors, including 
renowned travel companies such as Newmarket Holidays, Riviera 
Travel, Wendy Wu Tours, and a selection of hotel chains and 
cruise lines. Attendees also had the opportunity to participate in a 
photography competition and explore essential holiday accessories 
from local IT experts, Canny Clever.

John Dixon, owner of Destinations By John, expressed his delight at 
the event’s success, stating: “This has been a fantastic event, offering 
something for everyone—from walking and cycling tours to luxury 
cruises and long-haul holidays. The feedback we have received has 

been overwhelmingly positive, and we are now looking into booking 
the venue for next year.”
The Whitley Bay Travel Show provided a unique platform for 
travel enthusiasts to connect directly with industry experts, gather 
inspiration, and plan their next adventures. With such a strong 
turnout and enthusiastic response, this event is set to become a staple 
in the local travel calendar.



Council puts wheels in motion 
A brand-new Skatepark was opened in Blyth by the Mayor of Blyth, 
Cllr Aileen Barrass. 
Cllr Aileen Barrass expressed her enthusiasm, stating, “This 
skatepark is a wonderful addition to our community, providing 
a much-needed space for young people to be active, social, and 
creative. I am thrilled to see so many people here today, and I look 
forward to the positive impact it will have for years to come.”
Beyond the fun of the opening event, the Isabella Skatepark brings 
significant benefits to the community. It offers a safe and designated 
space for skateboarders, BMX riders, and scooter users to develop 
their skills while reducing the likelihood of skating in unsuitable 
areas. The park fosters a sense of belonging and camaraderie among 
local young people, providing a positive social environment that 
encourages teamwork, resilience, and perseverance.
Additionally, skateboarding is an excellent form of exercise that 
improves balance, coordination, and cardiovascular health. The 
skatepark also serves as an inclusive space where people of all 
ages and skill levels can participate, breaking down barriers and 

promoting an active lifestyle. This incredible new facility was made 
possible by Blyth Town Council, with support from Northumberland 
County Council, and was constructed by Wheelscape Skateparks. 
Additional support was provided by Silks and Shred The North. 

People Doing Good!

The Well-being coach helping clients 
find the perfect home for the soul 

Jackie Webster, a well-being coach based in North Devon, is 
pioneering a unique approach to wellness by exploring the 
correlation between where people live and their overall well-being. 
With over a decade of experience in coaching, Jacqueline has created 
a niche service and helped countless clients find their ideal home 
– not just a place to live, but a space that nurtures their mental, 

emotional, and physical health.
Her business Soul Purpose helps people all over the world including 
the North East. What sets her apart is the ability to identify when 
a person’s environment is negatively impacting their well-being. 
Through her coaching, she helps clients recognise the emotional and 
psychological effects of their surroundings and empowers them to 
make life-changing decisions – sometimes even relocating to a place 
that better aligns with their needs.
Her approach is gaining recognition as more individuals realise that 
where they live directly affects their happiness and health. “Some of 
my clients feel emotionally trapped in spaces that don’t serve them. 
They long for nature but live in a concrete jungle, or they crave 
peace but are surrounded by noise. Helping them move to a location 
that truly supports their well-being has been transformative,” she 
explains.
Jackie encourages people to take a fresh approach to their well-being. 
“Spring is a time of renewal. It’s not just about cleaning your home 
but also about refreshing your mind. Small changes – whether it’s 
opening a window, stepping outside for fresh air, or considering a 
bigger life shift – can make a huge difference,” she advises.
Having moved around 15 times herself, Jacqueline understands the 
challenges and emotional complexities of relocation. “My role isn’t 
just about moving house – it’s about helping people step into a new 
chapter of their lives with confidence,” she says. “If I can be a small 
part of that transformation, then my job is done.” 

Freemasons Show that they are at the 
Heart of the Community 

The Masonic Hall in North Shields has recently installed a 
defibrillator outside its building, symbolising Freemasonry’s 
heartfelt commitment to supporting the community, giving back, 
and being at the heart of local life.
Lewis Bartoli, Treasurer, said, “Not only is it a potentially lifesaving 
asset, but it’s also a symbol of care, compassion, and Northumberland 
Freemasons’ commitment to the local community.”
The funding for the defibrillator came from a collective effort. The 
Freemasons of Northumberland provided a generous donation, 
which was supplemented by contributions from various Masonic 
orders associated with the hall. Additionally, match funding from the 
Department for Health and Social Care’s Community Fund helped 
complete the project, covering the cost of the cabinet as part of the 
package.
“We’re proud to have this equipment available for public use. Of 
course, we hope it never has to be used, but it’s reassuring to know 

it’s there,” he added. “This initiative underscores the Masonic 
commitment to community care, ensuring safety and support for all 
who live and work in North Shields.”
The Provincial Grand Lodge of Northumberland, through the Richard 
Henry Holmes Masonic Benevolent Fund, donates approximately 
£160,000 each year to local charities and good causes. 
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Support The Charlie and  
Carter Foundation

April is Charlie’s month at The Charlie and Carter Foundation 
as they celebrate Charlie’s birthday. This year they  are inviting 
you to make a bold statement and raise much needed funds by 
participating in Wear Blue for Charlie and Carter.

Could you hold a Wear Blue Day at your office, host a Blue Event or 
have a Blue Raffle? It’s time to get creative and raise funds in memory 
of Charlie, who would have been 14 this year.

There are so many ways to get involved but the main thing to 
remember is to have fun and support The Charlie and Carter 
Foundation!

All funds raised allow us to support families who have had to reduce 
their working hours to care for a child with a life limiting illness.

If you would like to discuss how you can go Blue in April, please 
contact Laura Jane Forbes on Laura@ccfemail.co.uk

A busy west Newcastle community hall is looking forward to a 
brighter future after using funding from a North East employer to 
pay for a new energy efficient lighting system.
Throckley Community Hall has used a £1,897 Banks Group grant to 
replace failing, 15 year-old strip lights in its main room with a state-
of-the-art LED lighting system which is both cheaper to run and less 
impactful on the environment.
Local contractor Switch Electrical & Mechanical Services was chosen 
to carry out the required work, with feedback from the Hall’s regular 
users already highlighting how much of a positive difference the 
change has made to the venue.
And the Hall committee is hoping that the improved environment 
within the building will encourage more local people to hold their 
events and activities there.
The volunteer-run Throckley Community Hall welcomes over 500 
visitors every week and hosts a wide range of different groups and 
functions, including dance and exercise classes, a youth club, a men’s 
group, Knit & Knatter sessions, a craft club and popular twice-weekly 
bingo sessions.

It is also the home of a community larder which distributes food 
parcels to dozens of local people and families in need every week.

Michelle Mitchell, office manager at Throckley Community Hall, 
says: “The difference that the new lighting has made is immense and 
we’re thrilled with how much brighter our main hall now is."

OnPath Energy adopts Sunderland 
Community Soup Kitchen as 2025 

dedicated charity 
Colleagues at Sunderland-headquartered renewable energy 
developer OnPath Energy are set to swap wind farms for whisks in 
support of a city food poverty charity.
The OnPath team voted to adopt the Sunderland Community Soup 
Kitchen as their English dedicated charity for 2025, with the company 
matching every £1,000 that colleagues raise in the next 12 months, up 
to a maximum of £5,000.

And as well as undertaking a range of fundraising activities through 
the year, members of the OnPath team will also be volunteering at the 
Soup Kitchen, joining more than 60 other local volunteers who help 
to deliver the charity’s services every week.
Founded in 2019 by CEO Andrea Bell, Sunderland Community Soup 
Kitchen provides free, freshly cooked hot meals for around 100 local 
people during every shift which are available to anyone in need, 
whether on a regular basis or just once in a while.
It moved into its Albert’s Place home on High Street West in the 
city in 2021 and is open from 3-4pm on Mondays, Wednesdays and 
Fridays, and between noon and 1pm on Sundays.
The charity recently opened a breakfast pit stop café for people 
working in the local area and is set to open a new community hub 
later this year which will be available for local businesses, groups and 
organisations to hire for their events and activities.
It also has its own allotments on which some of its service users help 
to tend and grow much of the fruit and vegetables that are used to 
make its meals.
Sunderland Community Soup Kitchen receives no statutory funding, 
and relies entirely on its own fundraising efforts and support from 
local people, regional businesses and grant-giving organisations.

Banks Group grant lights the way to Throckley Community Hall improvements



From their humble beginnings in 1935 as 
The Northumberland Association of Boys 
Clubs the charity has evolved and changed 
hugely over the last 90 years.

NE Youth now offers direct open access 
youth provision and targeted programmes 
which reflect their deep commitment to 

addressing the changing needs of young 
people over the years.

To celebrate their special anniversary they 
will be hosting a Gala event at The Fed, 
Gateshead on Thursday, 10th April 2025 
7-12pm, It promises to be a one-of-a-kind 
celebration event.

The night is poised to be a stand-out event in 
the 2025 calendar- guests will enjoy fizz on 
arrival, great food, entertainment, auctions, 
games, raffles, live music, dancing and more!
Its important to look forward as well as back 
on anniversaries. NE Youth hope that the 
money they fundraise during their 90th year 
will mean that more young people will be 
supported next year and for many years to 
come.
To secure a table for the 90th Gala event 
contact NE Youth - table prices are set at just 
£350 per table for NE Youth Members and 
Charities, and £550 for corporate guests.

www.neyouth.org.uk
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NE Youth celebrate 90th year with big bash
NE Youth have reached an incredible milestone - they are 

celebrating their 90th anniversary throughout 2025. For nine 
decades they have impacted the lives of over 1 million young 

people across the North East!
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Charity of the Month
In the latest of this hugely popular series of 
features Northern Insight speaks to... 

Tell us about the charity.
Founded in 1993, the Bubble Foundation is a small charity 
based on Ward 3 at the Great North Children’s Hospital at the 
RVI in Newcastle. Children admitted to the ward have a life-
threatening immune deficiency and require a bone marrow or 
stem cell transplant. Whilst on the ward they live in isolation 
with a parent or carer, in a protective ‘bubble’ to keep them 
safe from infection. Children mainly come for treatment from 
as far south as Birmingham and from Wales, Scotland and 
Ireland, but some come from further afield due to the ward’s 
reputation for excellence of the service. They are uprooted 
from their home and family for many months. 
The Bubble Foundation provides toys, activities and equipment 
for the children, medical equipment for the ward which can’t 
funded by the NHS, and emergency funds and support for 
families. The charity also funds vital research into treatments 
and diagnosis of primary immunodeficiencies and has made 
a significant contribution to improving outcomes for these 
children.
Our aim is to give every young superhero on Ward 3, the care 
and childhood they deserve as they face their daily battle 
fighting for life leading to lifelong cure of their condition.

What type of fundraising events do you have?
We have a small number of places in the Great North Run! 
You can organise your own event for us such as a cake sale 
or a Wear Blue Day. You can also take part in our annual 
challenge – Steptember! Can you walk 10,000 steps every day 
in September? Better still get your workplace involved, create 
healthy habits and add a bit of competition – who can walk the 
furthest? Get in touch for details! 

Who are your patrons and trustees?
We are honoured to have Brian McFadden (of Westlife and 
Boyzlife) as out President, actress Charlie Harwick and 
artist Alexander Millar are our Patrons. We have a very 
active Trustee Board including some medical staff who have 
been involved with the ward, and the charity, for over 30 
years. Professor Andrew Cant is our Chair. Other trustees 
are Professor Andy Gennery, Professor Mary Slatter, Neil 
Stotesbury, Anna Hodgson, Vicky Philipson, Helen Mylott, Dan 
Clark, James Turnbull and Bevis Jones.  James, our youngest 
trustee, has an amazing story. As a small child James was 
diagnosed with Chronic Granulomatous Disease. The disease 
means that the immune system is not working correctly, 
leading to increased susceptibility to infections which can be 
critical. In August 2012, when he was nine years old, James 
was a patient on Ward 3 where he underwent a bone marrow 
transplant. This is a major procedure which required a seven 
week stay in an isolation ‘bubble’. James was so inspired by his 
time on Ward 3 that he graduated from Sheffield University, 
as a Pediatric Nurse last year. In a wonderful turn of events, 
he is now a nurse on the very same pediatric bone marrow 
transplant ward where he was a patient 12 years ago.
Find out more about our trustees here -  
www.bubblefoundation.org.uk/learn

What has been your proudest moment so far?
Research funded by the Bubble Foundation has helped to 
improve the survival rate of children treated on Ward 3 from 
50% to over 90%. This is an amazing achievement, but we 
continue to strive for better results.  

What are you currently working on?
We are working on updating our website and we are looking 
forward to revealing a new logo for the Bubble Foundation in 
the spring! 
We will be holding our first online raffle in the spring, and we 
are looking for prizes to entice people to buy lots of tickets. If 
you can help, please get in touch.
We are building a corporate support package to expand our 
connections with businesses. Corporate support can vary from 
supplying a raffle prize, to holding an office cake sale, having 
our leaflets at reception, to holding an event, such as a golf day 
or dinner or sponsoring a piece of equipment. 

How do you get involved? 
  Follow us on social media:   
Share our posts whenever you can, this helps raise 
awareness of primary immunodeficiencies and the work of 
the Bubble Foundation. 

  Fundraise for us:  
Take on a challenge or set up an event to fundraise for us. 
Get in touch for ideas and support. 

  Help us find corporate support:  
Can you introduce us to a business who would like to know 
more? Our relaunch in spring will draw a lot of attention, 
would your business like to be involved? 

  Donate now:  
www.bubblefoundation.org.uk/donate 

  Visit our website to learn more:  
www.bubblefoundation.org.uk

Get in touch: 
Email: bubble.foundation@nhs.net  
Phone: 07760 393187
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Retention 
Revolution: 
Building a 

workplace that 
keeps talent
With rising employee 
National Insurance 
contributions and an 

increase in the minimum 
wage, businesses across  
the UK are feeling the 

financial strain. 

Many companies are looking for ways to 
cut costs and training and development 
budgets are often among the first to go. But 
while reducing investment in people might 
seem like a quick fix, it can have damaging 
long-term consequences.
Now, more than ever, businesses must focus 
on retaining talent, maximising productivity 
and engaging the workforce and that starts 
with managing the employee journey. 
Cutting back on people development may 
save money in the short term, but the cost 
of high attrition, disengaged employees 
and low productivity will far outweigh any 
immediate savings.

Why investing in the employee 
journey is more crucial than ever
With operational costs rising, companies 
need a high-performing, motivated and loyal 
workforce to succeed. Yet, many businesses 
are struggling with retention as employees 
look for better opportunities when things 
are tight. 
Here’s why we believe that prioritising the 
employee experience is not just the right 
thing to do, it’s a business necessity:

1. Retention is more cost-effective than 
recruitment.
Replacing an employee can cost up to twice 
their salary in recruitment, training and lost 
productivity. In a time when every penny 
counts, businesses should focus on keeping 
their best people rather than continuously 
replacing them.

2. Engaged employees drive productivity.
Research by Gallup shows that “Engaged 
employees are, on average, 22% more 
productive, innovative and committed to 
business success”. Investing in onboarding, 
training and career development can unlock 
greater performance without increasing 
headcount.

3. Employees expect growth opportunities.
Rising costs mean many businesses can’t 
afford to offer significant pay increases right 
now. However, development opportunities, 
career progression and being part of 
something bigger is just as important 
in keeping employees motivated. When 
businesses invest in their people, they foster 
loyalty, even in tough times.
At Rise Learning Group, we know that 
business leaders want to continue to 
develop and retain their people, even during 
challenging economic times.
That’s why we’ve launched our live, 
interactive series of webinars, focusing on 
supporting your people through each stage 
of the colleague journey. 
These sessions will provide practical, 
effective strategies to retain talent, boost 
engagement and drive productivity without 
breaking the bank.
What you’ll get from the webinars:
  Strategies to retain employees and reduce 
costly turnover.

  Practical ways to boost engagement 
without increasing salaries.

  Insights on creating a workplace culture 
that attracts and retains top talent.

  Cost-effective training and development 
solutions for businesses with limited 
budgets.

Webinar Series Schedule:
Webinar 1: Transforming Onboarding – 
From Offer Stage to Long-term Success

Webinar 2: Transforming Customer 
Conversations – Communication Skills

Webinar 3: Transforming Leadership – 
Leading with Confidence

Webinar 4: Transforming Training – 
Essential Skills for Workplace Trainers

Webinar 5: Supporting Bereaved Colleagues 
– A Compassionate Approach

Webinar 6: Neurodiversity – Creating an 
Inclusive Colleague Journey

Don’t miss the opportunity to future-proof 
your workforce, scan the QR code to register.

riselearninggroup.com
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Effective and engaging 
training solutions for every 
stage of business success.

Contact • Jen Tait, jen.tait@riselearninggroup.com • Alex O'Neill, alex.oneill@riselearninggroup.com • www.riselearninggroup.com 

Readiness
From job offer to the end of probation, 
we help new hires become confident, 
competent, and loyal employees by 
designing and delivering a structured 
onboarding framework tailored to your 
company.

Empower
Ensure your internal Trainers deliver 
impactful learning experiences with our 
Traing Skills programme, designed to 
elevate their ability to identify training 
needs, design, deliver, and evaluate 
successsful training programmes.

Impact
Strengthen your customer-facing 
teams with training designed to 
enhance communication, customer 
understanding, and positive outcomes 
that drive business results.

Success
Equip your aspiring, new, and 
experienced managers with a 
wide range of leadership and 
commercial skills, delivered over an 
8-month development and coaching 
programme.

#Riseandbebetter

Speak to us today to explore 
how we can support your 
business and it’s people 
through our four pillars  
of excellence.



The future of 
work: Being 

Leaders v Doing 
Leaders

To be or to do – that is  
the question.

A few years ago, during a coaching 
development session, we were asked: “Are 
you being coach or doing coach?” 

The question hung in the air. I remember 
exchanging confused glances with another—
neither of us knew what it meant. But we 
answered, and in doing so, we stumbled 
upon the essence of leadership.

What does it mean to be a “Being” 
Leader?
When dealing with people, responding to 
challenges, and handling stress, we often fall 
into two camps: “doing” people and “being” 
people.

The Doing People
Doing people get on with tasks for various 
reasons:
 To block out distractions or stress.
  To keep moving forward as a coping 
mechanism.

  To achieve, ticking off tasks as a measure 
of success.

They focus on output, productivity, and 
measurable results. But often, the work they 
prioritize isn't the most important—it’s just 
what keeps them busy. This busyness can 
lead to burnout, neglecting relationships, 
and missing out on what truly matters. In a 
world that glorifies being busy, doing people 
wear their effort like a badge of honour, but 
it isn’t always the answer.

The Being People
Being people take a different approach. They 
question why things are done, considering 
the bigger picture and the long-term impact. 
They focus on:
 Understanding behaviour and psychology.
  Being clear on their purpose, identity, and 
role.

  Playing the long game—developing people 
and creating sustainable success.

Being people know how to show up to 
influence their environment positively. They 
reflect on their actions, understand their 
impact, and hold up the mirror not just for 
themselves but for others as well.

So what does this then look like in the 
workplace?
Approach 1: The Doing Leaders
Doing leaders drive teams forward, focusing 

on success, competition, and achievement. 
Their priority is getting results, often 
without reflecting on how they got there. 
They concentrate on objectives, KPIs, 
and outputs but may overlook the impact 
on team culture, morale, and long-term 
sustainability. They are great at making 
things happen, but what if they leave? Will 
the team and organisation have the skills and 
capability to sustain without them?

Approach 2: The Being Leaders
Being leaders play the long game. They 
recognize that true success requires:
  Investing in people, capability and role 
modelling the right behaviours.

  Creating an environment that fosters 
development, psychological safety and 
collaboration

  Encouraging self-awareness and 
accountability.

They build teams that can sustain success 
beyond their own tenure. This approach 
requires patience, self-reflection, and the 
willingness to challenge the status quo. 
It also demands that leaders leave their 
ego at the door—focusing not on personal 
recognition but on long-term impact.

My Own Leadership Journey
I didn’t realize I was a being leader until 
much later. I wasn’t interested in quick fixes. 

Sure, I could “do,” but I always did it with 
intention. When leading teams, I focused 
on building capability, aligning with values, 
and fostering independence. This wasn’t 
always popular—it took time, and time isn’t 
always available in business. But I knew the 
long game worked, as people continued to 
develop without me.
I spend my time working with leaders on 
behaviour, recognising that how they present 
themselves can transform their impact on 
their teams and organizations. 
Consider your own approach:
 What systems shaped you? 
 What habits have you formed? 
 What gets in your way?
  How do you need to be your best self for 
your family, friends, and team?

Start noticing when you’re “doing” and 
ask yourself why. Recognize the power of 
“being” and embrace the leadership style 
that fosters true, lasting impact.

Annabel is an Executive and Team  
Coach, Leadership Facilitator and  
Coach Supervisor. If you would like to 
explore what’s next for your development 
Contact Annabel via LinkedIn,  
annabel@successfultraining.co.uk, or  
visit www.successfultraining.co.uk  
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There’s no place 
like Hoults Yard
The coolest place to work 
in Newcastle! Flexible 
workspaces, inspiring 

community, and a vibrant 
local culture.

Looking for a workspace that sparks 
creativity, fosters collaboration, and 
connects you with a thriving community? 
At Hoults Yard, we believe work should be 
more than just a place you go – it should 
be a place that inspires. Whether you’re 
a freelancer, a growing startup, or an 
established business, you’ll find the perfect 
space to flourish in Newcastle’s most 
vibrant business village.

A community like no other
At Hoults Yard, it’s not just about the 
space – it’s about the people. Join a 
community where ideas are shared over 
coffee, partnerships are born in casual 
conversations, and successes are celebrated 

together. From our Brew and Bites, and 
Good Business meetups to cake giveaways, 
every day brings new opportunities to 
connect and grow.

Spaces that inspire
Our offices and meeting rooms are 
housed in buildings rich with local 
history, thoughtfully redeveloped to blend 
industrial charm with modern comfort. 
Whether you’re looking for a private office, 
industrial warehousing, or a creative 
meeting space, you’ll find an inspiring 
environment that adapts to your needs.

A day at Hoults Yard
Imagine starting your morning with freshly 
brewed artisan coffee, brainstorming ideas 
in a beautifully designed meeting room, 
and wrapping up the day with a craft beer 
at the onsite taproom. With wellness spots, 
local eateries, and even a barbershop 
on your doorstep, Hoults Yard perfectly 
balances productivity with lifestyle.

Supporting Local, Celebrating Success
We’re proud to support local businesses 
– from doughnut makers to burger 
maestros – all contributing to the unique 
buzz at Hoults Yard. And when one of our 
members achieves something great, we 

make sure to celebrate it. After all, success 
tastes even sweeter when shared with 
friends.

Special Offers to get you started
Looking to join our community? We’ve 
got some fantastic offers to help you get 
started:
  50% off meeting room bookings – Ideal 
for your next big pitch or team meeting.

  50% off a quarter of your licence term – 
When signing up for 12 months or more 
on an office space.

These offers are available for a limited 
time, so don’t miss out!

Ready to Find Your Space?
Come and experience Hoults Yard for 
yourself. Schedule a tour today and find the 
perfect home for your business.
Join our vibrant community and see how 
your business can grow at Hoults Yard 
– Newcastle’s most exciting workspace 
destination.

Visit hyhubs.com, call 0191 607 0200, or 
email the team at hi@hyhubs.com
Follow us on @HyHubs for the latest news 
and community events.

B U S I N E S S

March 2025   77

    
 

Work from Hoults Yard
We’re ready to help you find your perfect workspace
HI@HYHUBS.COM 0191 607 0200 WWW.HYHUBS.COM



This prestigious accolade honours those 
who put people first, making a real, lasting 
impact on the lives of residents while 
fostering a spirit of togetherness and 
generosity throughout the borough.
Michael James, Chair of the North Tyneside 
Business Forum, shared his enthusiasm for 
the initiative:
“This is always my favourite award from 
the whole Business Awards. Every nominee 
goes above and beyond their daily work to 
support the community. Their passion and 
generosity make a real difference in North 
Tyneside.”
2024 Winners, North East Nipple Project is 
run by Megan Jones and Amanda Patterson 
from Wallsend who have transformed lives 
through their free areola tattooing service 
for women recovering from breast cancer 
reconstruction. Their compassionate work 
has not only restored confidence but also 
provided emotional healing, proving that 
community care is about more than just 
services—it’s about changing lives.
Amanda Patterson said: “It was a real 
surprise to win the award, and we are 
grateful to everyone who voted for us. It’s 

lovely to know that our work is helping so 
many people to regain their confidence after 
having breast surgery.”
The previous year’s winner Tynemouth 
Decorators is a family-run business who 
have painted a brighter future—both literally 
and figuratively—through their tireless 
support of local organisations like Pathways 
4 All, as well as international projects such 
as painting schools in Gambia. Their hands-
on involvement in initiatives like DIY SOS 
reflects a steadfast commitment to giving 
back and creating spaces filled with hope.
“We’ve helped dozens of good causes by 
giving away free paint and by helping 
in projects like the BBC DIY SOS TV 
programme, we enjoy doing things like this 
and never expected to get an award, but 
we are very honoured,” said Tynemouth 
Decorator’s owner Stephen Hull. 
“Our inspiring past winners have set 
the gold standard for the Heart of the 
Community Award,” said Michael James. 
“There are many other people, businesses 
and organisations in North Tyneside who 
champion those in need with compassion, 
creativity, and collaboration and we need to 

find them to give them the recognition they 
deserve.”
The North Tyneside Business Forum invites 
businesses and organisations to showcase 
how they’re making a difference. This year, 
the award will feature three distinct themes 
that highlight key pillars of community 
impact:
Positive Impact (Until end of March 2025) 
– Recognising those who have made a 
tangible, meaningful difference in people’s 
lives.
Collaboration (April–June 2025) – 
Celebrating businesses that work together 
with other organisations, charities, and local 
groups to achieve greater impact.
Wellbeing (July–September 2025) – 
Honouring initiatives that prioritise the 
health, happiness, and welfare of the North 
Tyneside community.
Nominations will be open for six weeks 
during each phase, with a winner announced 
at the end of each period. The three 
winners will then advance as finalists for 
the prestigious Heart of the Community 
Award, which will be presented at the 
North Tyneside Business Awards 2025 in 
November.
Anyone can nominate a business that 
is making a real difference, and self-
nominations are welcome throughout the 
year. Submissions will be carefully evaluated 
by the North Tyneside Business Forum 
management team, with input from external 
judges, including representatives from the 
North Tyneside Council Economic Growth 
team and VODA directorate.

For more information on how to 
nominate or get involved, visit www.
northtynesidebusinessawards.co.uk/heart-
of-the-community-award

North Tyneside Business Forum  
on the hunt for the Beating Heart  

of the Community
The Heart of the Community Award is back for 2025,  

ready to shine a light on the businesses and organisations  
that go above and beyond to support, uplift, and empower 

North Tyneside. 
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As the world faces the 
pressing challenge of 

climate change, the built 
environment plays a crucial 
role in reducing carbon 
emissions and promoting 

sustainability.  

Non-domestic buildings, comprising 
offices, retail spaces, industrial facilities 
and public sector buildings account for a 
significant portion of energy consumption 
and greenhouse gas emissions. 
To achieve net-zero carbon goals, retrofitting 
these buildings is essential.

One key standard guiding the retrofit 
of non-domestic buildings is PAS 
2038. 
The standard provides a structured approach 
to retrofitting, ensuring compliance 
with best practices for energy efficiency 
improvements.  Brighter Compliance, a 
leading North East consultancy specialising 
in regulatory and environmental 
compliance, offers tailored support to 
help businesses navigate the complexities 
of non-domestic retrofit and PAS 2038 
implementation.

Why Non-Domestic Retrofit is 
Essential
Reducing Carbon Footprint – Many older 
UK commercial buildings suffer from poor 
insulation, outdated heating systems and 
inefficient lighting leading to excessive 

energy use. Retrofitting addresses these 
inefficiencies by integrating modern 
technologies such as LED lighting, high-
performance insulation and renewable 
energy solutions.
Enhancing Energy Efficiency and Cost Savings 
– As energy prices continue to fluctuate, 
retrofitting non-domestic buildings improves 
energy performance, leading to reduced 
operational costs. 
Regulatory Compliance and Future-Proofing 
– With commercial landlords needing 
to achieve an EPC rating of at least ‘E’ 
and with future policies likely to impose 
stricter requirements, retrofitting ensures 
compliance and avoids potential legal and 
financial penalties.
Improving Occupant Well-being and 
Productivity - A well-retrofitted building 
enhances indoor air quality, lighting and 
thermal comfort, contributing to a healthier 
and more productive working environment. 

Understanding PAS 2038: A 
Framework for Non-Domestic Retrofit
Developed by the British Standards 
Institution (BSI), it ensures systematic 
energy efficiency improvements through 
a staged process. This framework aligns 
with the UK’s drive toward net-zero carbon 
emissions and complements PAS 2035, which 
focuses on domestic retrofitting.
PAS 2038 encourages a comprehensive 
evaluation of a building’s energy 
performance rather than piecemeal 
upgrades. This ensures integrated 
improvements for maximum impact.
While the standard requires collaboration 
among building owners, consultants, 
contractors, and energy assessors to develop 
effective retrofit strategies, post-retrofit 

assessments ensure that energy efficiency 
measures deliver the intended benefits, 
avoiding ineffective interventions.
North Tyneside based Brighter Compliance 
offers expert guidance to businesses and 
organisations seeking to implement PAS 2038 
and optimise their retrofit projects.  Having 
recently been named as the compliance 
partner of Warmworks, the Managing Agent 
of the Scottish Government’s national fuel 
poverty scheme, Warmer Homes Scotland, 
the Brighter team are using their vast 
knowledge and experience to support 
installers within the retrofit sector.
David Stobbs, Brighter’s experienced PAS 
compliance consultant, commented on the 
increase in demand for the retrofit standard, 
‘As the UK continues their efforts to combat 
climate change, we have experienced an 
increase in demand from installers for the 
PAS 2038 standard.  
Offering tailored support to businesses to 
gain and retain the standard, we work with 
our clients’ workforce and supply chain 
to create or enhance their management 
system, we have a flexible approach and 
understand that many installers are at 
different stages of their compliance journey.
The retrofit of non-domestic buildings is no 
longer optional, it’s a necessity for achieving 
a sustainable future.  With our support, 
installers can navigate the PAS 2038 process 
smoothly, unlocking financial savings, 
regulatory compliance and environmental 
benefits.’

More information on the PAS 2038  
support from Brighter Compliance can  
be found on their website.  
www.brightercompliance.co.uk

Why non-domestic retrofit and PAS 2038 is vital for 
achieving a sustainable future
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I'll get back  
to you 

Dr David Cliff explores  
the most common cliché  

in business.

Those of you who know me know that 
I maintain courtesy in business is an 
absolute prerequisite to good trading and 
good business relationships. The ability 
to acknowledge someone’s humanity, over 
the transactional nature of the business 
in hand is central to who we are as people. 
The old adage “people buy from people”, is 
a truism, not a cliché. 
Modern social exchanges often involve 
increasingly distant communication through 
electronic devices, particularly since the 
advent of social media. An increasing use 
of emails may be convenient but has the 
tendency to distance and depersonalise. 
We can communicate whilst severing the 
natural human reciprocity that naturally 
occurs in face-to-face communication 
and constitutes the basis of so many of 
our relationships. You might not need this 

closeness for a simple transaction, but for a 
lasting relationship based on more than just 
the exchange of goods and services you need 
trust, understanding, customer centrism 
and true reciprocity. These things are truly 
essential.
One of the most frustrating things I see 
across business are those people who are 
happy to garner the time and efforts of 
individuals and organisations in an attempt 
to meet their needs for goods and services. 
Then, at a pre-contractual stage, people 
will go into what I call “I’ll get back to you 
mode”. Sometimes this is a genuine need 
for time to consider something of great 
importance, sometimes it is simply because 
the circumstances are not yet ripe for the 
proposed exchange to take place. All too 
often, however, people have thought beyond 
the original exchange and have decided that 
they seek something else, have lost energy 
on an idea they originally thought was a 
solution for them, or simply can’t afford 
to proceed or just don’t have the time to 
proceed. 
That is not the problem of the trader who 
has taken the time and effort to engage 
with a potential customer, discuss the 
issues and attempt to frame an offer that is 
central to why they are in business. They 
are left waiting, they don’t know whether 
it’s proceeding or not. They then have to 

progress chase to clarify what is going on, 
having already devoted time and effort 
to securing your business. This lack of 
reciprocity, this “kicking down the road” 
or just completely ignoring someone is 
intensely egocentric on the part of the 
person who fails to communicate. “I’ll get 
back to you” or worse, complete failure 
to respond fundamentally affects future 
working relationships. It is intensely 
devaluing of people and a poor reflection of 
the integrity of the offender.
The world is getting an increasingly remote 
place. Business relationships, just like 
other relationships are bounded by not 
just the nature of the transaction. They 
involve sharing human qualities that are 
essential to define who we are. In a world 
of globalisation and automation, we can all 
too quickly forget that. AI on its own is not 
the answer either. It “can get back to people” 
but often in inauthentic ways that can easily 
reduce people to feeling like a “data packet” 
or just plain manipulated. It is this very 
space that small to medium size businesses 
can excel in, provided they honour the 
simple protocol of courtesy, reciprocity and 
to communicate rather than just maintain 
“radio silence”.
But dear reader, you never do that do you?

www.gedanken.co.uk
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Enjoyed this article? 
Take the next step!
If you’ve found David’s perspective thought-
provoking, why not explore how it could 
transform your leadership, work, business, 
teams, and personal development? You will 
never truly know if this approach is right 
for you just by browsing the web or window 
shopping online, you have to experience it.

Book a 45-minute, no-obligation 
conversation and see what’s possible...

Contact us through our website:  
www.gedanken.co.uk or  

email: admin@gedanken.co.uk

Dr David Cliff



In today’s fast-paced industrial landscape, 
businesses rely on electrical systems to 
keep operations running smoothly. 
Unexpected failures can lead to costly 
disruptions, impacting productivity and 
profitability. Q-Care is our solution to this 
challenge—a tailored service approach that 
extends beyond Variable Speed Drives (VSDs) 

to cover all critical electrical infrastructure, 
ensuring businesses remain operational, 
efficient, and future-proof.
For nearly four decades, Quantum 
Controls has set the industry standard for 
maintenance and service excellence. With 
over 350 service contracts across industries 
such as Food Manufacturing, Agriculture, 

Paper, Waste, and Aggregates, we understand 
the critical need for reliable, 24/7 technical 
support, rapid engineer response, and 
expert-driven solutions. Q-Care builds on 
this legacy, offering businesses a proactive 
maintenance strategy that not only prevents 
costly breakdowns but also optimises 
performance, extends equipment lifespan, 
and reduces energy consumption.

Take control of your electrical 
Maintenance Today
Don’t wait for an unexpected failure to 
disrupt your business. Join the growing 
number of UK industries that trust Quantum 
Controls to keep their operations running 
smoothly. With Q-Care, you get round-the-
clock technical support, priority emergency 
response, and a proactive service plan 
tailored to your needs.

Call us today at 01661 835 566 or visit 
quantum-controls.co.uk to discover how 
Q-Care can safeguard your operations and 
drive long-term efficiency.

82   March 2025	 Northern Insight

B U S I N E S S

Quantum Controls reinvents 
industrial maintenance with Q-Care 

Service Partnerships
Quantum Controls, the UK’s leading independent drive service 

and maintenance provider, is revolutionising industrial 
maintenance with the launch of Q-Care—a new suite of 

comprehensive service partnerships designed to eliminate 
unplanned downtime, enhance operational efficiency, and 

provide businesses with complete peace of mind.



Are you Waste 
Aware? The North 
East Partnership 

approach to 
waste awareness

Starting from the 31st 
March 2025, organisations 
across England with 10 or 
more full-time equivalent 
employees will need to 

comply with the new Simpler 
Recycling regulations 

designed to streamline waste 
management and boost 

sustainability. 

For organisations in the North East, an 
innovative partnership is ensuring that all 
organisations that need to comply across 
the region are given the information they 
need.
Waste Aware North East, a pioneering 
campaign created by Genee Consulting, 
Net Zero North East England, and the North 
East Recycling Forum, with sponsorship 
from industry leaders like J&B Recycling, 
Alupro, Olive Compliance, and Suez, has 
been developed to help organisations 
navigate upcoming legislation with ease. 
The sponsorship is key to the success of the 
initiative and testament to the waste sector 
recognising the importance of working 
together to get the message out to all 
organisations that will need to comply.
The aim is to ensure organisations know the 
legislation is on the way, help them develop 
waste management systems internally to 
efficiently manage, segregate and reduce 
waste and how they work with waste 
service providers to dispose of their waste. 
The partnership approach has meant that 
messaging and awareness raising is being 
done through a network of organisations 
across the region who are sharing the 
resources.
If your organisation employs 10 or more 
full-time equivalent staff, these regulations 
will affect you. Whether you already have a 
waste management system in place or need 
to establish one, compliance isn’t just about 
meeting legal requirements, it also reduces 
waste output, lowers costs, and enhances 
sustainability credentials.
To help North East businesses stay ahead of 
the curve, Waste Aware North East is offering 
a suite of free tools, including:

  A recorded webinar featuring key insights 
from WRAP and DEFRA, outlining the 
legislative changes.

  Guide to Simpler Recycling for 
organisations.

  Downloadable website and newsletter 
content, and graphics to keep stakeholders 
informed.

As well as managing the Waste Aware North 
East campaign, Genee delivers the Investors 
in the Environment (iiE) accreditation 
programme across the North East and 
North West, helping organisations to 
effectively manage and reduce their waste. 
The accreditation provides a structured 
framework for organisations to implement 
sustainable practices, and with the 
upcoming Simpler Recycling regulations, 
organisations that participate in the iiE 
programme will benefit from guidance and 
support to ensure compliance.
Jo Holmes, MD at Genee Consulting Ltd 
and Secretariat for the North East Recycling 
Forum, said: “We’ve been working with 
Net Zero North East England to strengthen 
regional partnerships and emphasize the 
connection between resource management 
and climate action. The Waste Aware 
North East campaign is a testament to the 
power of collaboration, making it easier 

for organisations to embrace sustainable 
practices and contribute to the region’s 
net-zero ambitions. We’re grateful for the 
support of our sponsors, who share our 
vision for a greener future. Our waste sector 
has made amazing progress in addressing 
the challenges of the climate crisis, halving 
the greenhouse gas emissions associated 
with its activities over the past thirty years, 
by dramatically phasing out landfill and 
increasing recycling. But as the climate 
emergency grows ever more pressing, 
managing the UK’s waste still accounts for 
eight per cent of total UK greenhouse gas 
emissions – reducing the sector’s emissions 
further is an urgent issue if the UK is to 
achieve net zero greenhouse gas emissions 
by 2050.”
With sustainability becoming an integral 
part of corporate responsibility, now is the 
time for businesses to act. Stay informed, 
stay compliant, and take advantage of the 
free resources available through Waste 
Aware North East.

Access all free resources at  
www.nerf.org.uk/waste-aware-north-east 
For more information or to speak with a 
representative, contact Jo Holmes at  
info@genee.org.uk
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With AI innovations, potential economic 
recovery, and renewed hiring activity, there 
are many reasons to be positive for the year 
ahead. 
As the UK economy continues to evolve in 
response to technological advancements, 
policy shifts, and global economic trends, 
several key industries are expected to 
experience significant growth in 2025. 
These sectors will not only drive economic 
expansion but also create new job 
opportunities, attract investment, and 
enhance the UK's global competitiveness. 
Below, I thought I would explore some of 
the industries poised for growth and their 
potential impact on the UK economy.

Renewable Energy and Sustainability 
The UK government’s commitment to 
achieving net-zero carbon emissions is 
fuelling significant investment in renewable 
energy sources, such as wind, solar, and 
hydrogen. Offshore wind energy, in particular, 
is set to expand, with major projects in 
development across the North Sea. The 
growth of this industry will create thousands 
of jobs in engineering, construction, and 
maintenance while reducing reliance on fossil 
fuels. Additionally, advancements in battery 
storage and green hydrogen production will 

support the transition to a more sustainable 
energy grid.

Artificial Intelligence (AI) and Technology 
AI and automation are transforming multiple 
industries, from healthcare to finance. The 
UK is emerging as a leader in AI innovation, 
with startups and established firms investing 
in machine learning, robotics, and big data 
analytics. AI applications in healthcare, 
including diagnostics and drug development, 
will enhance medical services and efficiency. 
Furthermore, the technology sector's growth 
will spur demand for skilled professionals, 
reinforcing the UK's position as a hub for 
digital innovation.

Biotechnology and Life Sciences 
The life sciences sector is another key area 
expected to thrive in 2025. The UK has a 
strong reputation for biomedical research 
and pharmaceutical development, with major 
players expanding their operations. Advances 
in personalized medicine, gene therapy, 
and vaccine development will continue to 
drive investment in this field. Government 
funding and partnerships between academia 
and industry will accelerate breakthroughs, 
benefiting both the economy and public 
health.

Financial Technology (FinTech) 
The UK has long been a global leader in 
financial services, and FinTech is set to 
play an even more significant role in the 
economy. With innovations in digital banking, 
blockchain, and cybersecurity, FinTech 
companies are enhancing efficiency, security, 
and accessibility in financial transactions. The 
expansion of open banking and regulatory 
support will further drive growth, attracting 
foreign investment and reinforcing London’s 
position as a global financial hub.

E-Commerce and Logistics 
The shift towards online shopping continues 
to reshape the retail landscape, and 
e-commerce is expected to grow further in 
2025. The rise of direct-to-consumer brands, 
advancements in last-mile delivery solutions, 
and the integration of AI-driven supply 
chain management will drive efficiency and 
consumer satisfaction. Growth in this sector 
will boost the logistics industry, creating 
job opportunities and encouraging further 
infrastructure development.
In summary, there are many reasons to feel 
optimistic towards 2025 and the expansion 
of these industries will contribute to 
GDP growth, job creation, and increased 
investment in the UK. While some sectors may 
face challenges related to workforce shortages 
and regulatory changes, the overall economic 
outlook remains positive and as these 
industries flourish, they will help shape a 
resilient and future-ready economy, benefiting 
businesses and citizens alike.

Collaborative Search operates across all major 
industries and we are experts at finding the 
best talent for our clients, wherever they 
are in the world. If you would like to learn 
more about how we can support your talent 
requirements or your next career move, 
please do not hesitate to reach out to us. 

www.collaborativesrch.com

Key industries poised for  
growth in 2025 and their impact  

on the UK Economy
By Michael Ward, Director, Collaborative Search.

It is fair to say that 2024 was a turbulent year, with challenges 
like election uncertainty, rising interest rates, and shifts in 
workplace preferences leading to a double-digit downturn. 
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The city boasts an eclectic mix of locally owned and 
much-loved independent operators alongside national 
and international brands that together create a dynamic 
and ever-changing late-night scene. There’s a healthy 
competition in the sector that elevates standards and 
quality, and encourages innovation.  
Newcastle punches above its weight in the hospitality and 
leisure stakes and is well-represented in both the number 
of restaurants and independent venues per capita. The city 
has more independent restaurants per square mile than 
any other city outside London. 
Recently, there have been several exciting announcements 
of new venue openings that will expand the city’s offer. The 
famous darts and cocktail bar Flight Club is scheduled to 
open in Eldon Square, together with the £16 million Freight 
Island development, which will transform the upper floors 
of the former, and now vacant, Debenhams store into a 
large food, drinks, and entertainment complex. As well as 
housing its own restaurant, Freight Island will include a 
variety of street food vendors and its signature attraction, 
the Music Box, which will provide a new venue for live 
music and a range of national and international touring 
acts.
Meanwhile, the North East’s own STACK is set to launch its 
latest venture this spring in the Grade II listed Worswick 
Chambers on Pilgrim Street. This will see STACK’s 
hallmark shipping containers and outdoor performance 
areas combine with the building’s historic architecture 
to create three floors of food, drink, and live music and 
entertainment space.
On the face of it, this is all great news for the city.  
It would be so easy to assume that all is well with the night 
time economy. But beneath the glitz and glamour and 
news of new openings, there are real difficulties, and the 
hospitality industry faces significant challenges. 
Nationally, 50 pubs are closing each month, a clear 

indicator of the pressure on the sector. 
Increases in the Minimum Wage and 

National Insurance contributions 
scheduled for this April, 
combined with the reduction 
in business rates relief, 
will disproportionately 

impact hospitality and retail businesses, making margins 
even tighter. Rising energy and supply costs have already 
stretched operators to their limits. All these factors make 
it more and more difficult to operate successful leisure 
businesses.
The sense of frustration is palpable within the industry. 
Despite its substantial contribution to a city’s cultural 
and leisure offer combined with the experience, profile, 
and employment it creates, the hospitality industry feels 
increasingly devoid of support and isolated. 
In principle, NE1 is always supportive of investment 
and innovation. New venues add to the city’s offer and 
experience attracting new visitors and employing local 
people. If the offer is strong enough, they can also provide 
an uplift for surrounding businesses. A reputable brand 
will also help attract other operators keen to join the ranks. 
Having said that, when is too much, too much?  
The question of sustainability looms large. How much new 
business can Newcastle's nightlife sustain? Developments 
like those taking place on Pilgrim Street, in the Helix, and 
Stephenson Quarter promise an influx of approximately 
20,000 additional workers into the heart of the city, but the 
significant impact of these additional workers will not be 
felt until 2027 at the earliest. 
Despite these challenges, Newcastle is a far richer place for 
our vibrant hospitality scene; it differentiates the city and 
is a vital part of its appeal, attracting students, businesses, 
visitors, and residents alike. 
Competition is essential for any major city. It prevents 
stagnation and decline, and ensures a constant cycle of 
renewal, rebirth and evolution. However, as the first law 
of economics, supply and demand, teaches us, to allow 
supply to grow unchecked can lead to an oversaturated 
market and all the difficulties that presents. 
We are rightly proud of our vibrant hospitality and leisure 
scene, but to ensure its future prosperity, we need a 
strategic vision for the sector in the city based on solid 
economic sustainability. Without this, we risk losing a great 
deal, which once lost, will be difficult to get back.

www.newcastlene1ltd.com

Nightlife under pressure: Vision needed for  
Newcastle’s night-time economy

By Stephen Patterson, Chief Executive at NE1 Ltd

Newcastle is internationally renowned for its vibrant nightlife  
and is synonymous with a great night out.

B U S I N E S S

March 2025   87



Standing into 
danger

Fear is triggered by the  
threat of danger.

Fear is the word I’ve heard the most in 2025. 
Whether it’s been in an individual context or from a 
business perspective, people (adults and children) 
are frightened. There’s a mild hysteria brewing due 
to very real threats. 
We are witnessing unkind decisions taking priority 
over decisions that support all to thrive.
Businesses from grassroot community initiatives 
to large national corporations to public services 
are struggling. Social needs and problems are 
growing; against the global trend, poverty in the UK 
is increasing.  
There’s an extensive amount of conversation that is 
creating division, and eroding opportunity.
Everything seems unstable right now, and the 
future feels uncertain.
People feel they are powerless and have no control. 
And whilst some are powerless, many of us do 
have some degree of control. We certainly have the 
power to take kind action.
The real threat is if we don’t.
There’s an old mariners expression ‘standing into 
danger’, it’s a warning that without action the ship 
is in danger of running aground or colliding. They 
take it very seriously and work collectively to keep 
the ship asail. If they don’t, the ship sinks and they 
go with it.

We have a choice to stand against the threat. 
We are in control of our own decisions and actions 
and how they affect others as well as ourselves. 
And if we are all choosing to, do the right thing, 
collectively we can keep afloat.
In business, our internal and external social 
responsibility is a significantly powerful resource.
Whether it’s labelled EDI, CSR, ESG or Social Value, 
it’s an opportunity to deliver business success 
alongside supporting the needs we face in society. 
It’s GOOD business:
 Increases customer loyalty by 88%.
  Improves employee satisfaction and retention, 
some studies demonstrate it increases by a huge 
50%.

 Drives up productivity by 13%.
  Impact investing has grown by 14% and 
continues to grow against economic challenges.

 Win more contracts! 

You are twice as likely to win a contract with a 
strong commitment to delivering social good.
It has been unnecessarily complex for some time 
to be a business for good that is profit driven, but 
this is about to change, we just need to make the 
decision to step into the opportunity and stand into 
the danger to steer our ships into calmer waters. 

 www.kindcurrency.co.uk
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The Power 
of Patience, 

Perseverance 
and Positivity

They say overnight success 
takes about 10 years.  
Well, in my case, it’s  

been 15...and counting.

Fifteen years of conversations, handshakes, 
shared meals, and countless flights 
between Newcastle and key global 
destinations. Fifteen years of building 
relationships, earning trust, and proving 
that the North East is a serious player on 
the world stage. And now, after all this 
time, we’re finally launching ISS Airview—
an international gateway at Newcastle 
International Airport, designed to drive 
investment, innovation, and trade.
It’s a moment of immense pride, but also a 
lesson in patience, perseverance, and the 
power of positivity.
If I had a pound for every time I thought, 
“This deal will be done in six months”, I’d 
probably own an airline by now. The reality 
is, anything truly worth doing takes longer 
than you expect. Plans change, priorities 
shift, and unexpected roadblocks appear.
There were times when the vision for 
ISS Airview felt so close I could touch 
it—only for the world to change overnight. 
Economic downturns, shifting policies, 
global disruptions… every setback required 
a recalibration. But here’s the thing: if you 
believe in something enough, you don’t 
quit—you adjust.
Fifteen years ago, when I started fostering 
these international relationships, there 
were no guarantees. Some people told me to 
focus on ‘easier’ wins, stay closer to home, or 
scale down my ambition. But that’s not how 
progress happens.
As Sir Winston Churchill once said: “Success 
is not final, failure is not fatal: it is the 
courage to continue that counts.”
And so, we continued.
I’ve learned that your mindset is the single 
biggest factor in whether you succeed or 
fail. When doors close, when plans unravel, 
when yet another ‘sure thing’ gets pushed 
back another year—what keeps you going?

For me, it’s optimism. It’s knowing that 
every ‘no’ brings me one step closer to a 
‘yes’. It’s believing that the right people, 
the right partnerships, and the right 
opportunities will align if you keep 
showing up and doing the work.
There’s an old saying: “When nothing is 
going right, go left.” I’d add: When nothing 
is going right, keep your head up, keep moving 
forward, and stay positive—because things 
always shift when you least expect it.
And now, with ISS Airview, we’re taking 
that same spirit of patience, perseverance, 
and positivity to the next generation of 
regional scaleups.
For businesses ready to take their first 
international steps—or those already 
making waves globally but looking to scale 
10x—you don’t need to do it alone. ISS 
Airview provides all the support you need to 
grow global, leveraging the government and 
ground-level relationships we’ve built over 
the last 15 years.

Success isn’t just about talent or timing. It’s 
about resilience, playing the long game, and 
surrounding yourself with the right people.
As the great Napoleon Hill once said: 
“Patience, persistence, and perspiration 
make an unbeatable combination for 
success.”
Now, it’s your turn. Let’s take your business 
beyond borders. Let’s grow global. Let’s 
scale. And together, let’s make the next 15 
years count.
(To find out more about our growing global 
plans, and how you can be part of them, reach 
out to grow.global@issairview.com)

Ammar Mirza CBE is Chair & Founder of 
Asian Business Connexions, Executive Chair 
of the AmmarM Group, Honorary Colonel 
of 101 Regiment RA and holds various 
positions across the public and private 
sectors with a deep interest in Inclusion, 
Innovation and Internationalisation.
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Navigating 
rising National 

Insurance costs: 
What employers 

need to know
As businesses step into 2025, 
the cost of employment is 
soaring, and rising National 
Insurance (NI) contributions 
are adding further strain. 

From April 2025, employer NI 
contributions will increase from 13.8% 
to 15%, while changes to the contribution 
threshold will see more businesses paying 
out even more. Combined with National 
Living Wage increases, these shifts are 
significantly raising employment costs, 
forcing companies to rethink budgets, 
workforce planning, and employee 
benefits.
For small and medium-sized businesses, 
this financial burden can present difficult 
decisions—from reducing staff numbers to 
implementing pay freezes, or scaling back 
benefits. These changes could also impact 
employee morale and retention, making 
it harder to attract and keep talent in an 
already competitive market.

The key challenges for businesses
Higher Payroll Costs – Increased NI 
contributions and wage hikes mean higher 
employment costs, putting pressure on 
budgets.
Compliance & Legal Risks – Keeping up with 
tax and employment law changes is crucial 
to avoiding costly errors and disputes.
Employee Retention Struggles – Cutting 
benefits or delaying pay reviews may lead 
to low morale, decreased engagement, and 
higher turnover.

Turning challenges into opportunities
While these cost increases are undeniably 
challenging, they also offer a chance for 
businesses to reassess HR strategies and 
improve workforce efficiency. face2face 
HR is supporting employers through these 
changes with tailored, practical solutions 
that ensure compliance, maximise 
resources, and keep employees engaged.

What can businesses do?
Review Workforce Structure – Now is the 
time to analyse staffing levels and ensure 
teams are aligned with business goals. 

This helps businesses maximise efficiency 
without unnecessary financial strain.
Stay Legally Compliant – with more changes 
on their way under the Employment Rights 
Bill, employment law compliance is more 
important than ever. face2faceHR ensures 
businesses document and implement pay 
changes correctly, ensuring clarity and 
avoiding disputes.
Prioritise Employee Engagement – 
Transparency is key. Open communication 
about pay, benefits, and restructuring 
helps employees feel valued and informed. 
face2face HR offers guidance and training to 
help employers manage these conversations 
effectively.
Plan for the Future – Beyond the immediate 
financial impact, businesses must take a 
long-term approach. face2face HR helps 
companies with succession planning, 

workforce development, and future-proofing 
strategies to remain resilient.

The bigger picture
Yes, the rising cost of employment presents a 
challenge—but it doesn’t have to derail your 
business. By taking a strategic approach, 
companies can turn these pressures into 
an opportunity to streamline operations, 
strengthen employee engagement, and 
future-proof their workforce.
At face2face HR, we provide expert guidance 
and tailored solutions to help businesses 
navigate these changes with confidence. 
Whether it’s restructuring, ensuring 
compliance, or supporting employee 
retention, we’re here to help.

Kathryn Rodgers, face2faceHR 
face2facehr.com, 07946 330 025.
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BICWorkspace
As flexible as you need

To arrange a viewing or to  
find out more contact the team:

0191 516 6000  info@ne-bic.co.uk 

The space to build 
a better business

• Free parking
• Reception
• Café
• 24 hr security

• Nursery
• Meeting Rooms
• Onsite support
• Outdoor spaces

North East BIC 
Wearfield, Enterprise Park East 
Sunderland, Tyne and Wear SR5 2TA

ne-bic.co.uk

From just £49 per week

Offices, coworking & meeting rooms in 
a prime riverside location, Sunderland.

Wear Business Magazine.indd   1Wear Business Magazine.indd   1 06/04/2022   14:5806/04/2022   14:58



The HR Dept’s Diane Mactavish has 
recently expanded and grown her 
business to cover Northumberland.
The HR Dept helps local businesses access 
the levels of expertise and practical support 
usually reserved for large organisations 
with in-house HR professionals. Local HR 
professionals are on call to provide a full 
range of local support including an advice 
line to deal with day-to-day personnel 
queries and tailored one to one advice 

on issues ranging from employment 
contracts and handbooks, HR policies and 
procedures, employment law advice to 
disciplinary and grievance issues. The HR 
Dept acts as the HR department for SME 
employers.
Diane Mactavish comments ‘It is a privilege 
to be able to expand the business into 
Northumberland and be able to support 
more SME’s with their HR issues and take 
away those HR headaches so the business 

owner can focus on running their business’.
The growth and expansion is encouraging 
at a time where businesses of all sizes are 
facing tough times. Already burdened 
employers are plagued by ever changing 
legislation which is keeping The HR Dept 
busy.  
“Growing my business by expanding to 
a new area means that more employers 
have the opportunity to be more proactive 
in managing their workforce effectively. 
Most small and medium sized businesses 
don’t need a full time HR presence but do 
need support with dealing with HR issues 
that arise when employing either their first 
member of staff or their 100th.” 
Diane works with a wide range of clients, 
and from 1 employee to 250 employees, 
local limited companies to national PLC’s, 
providing a local and personal service 
that works with and understands local 
employers and their organisations. 

Diane can be contacted on 0191 2838732, 
or via the website: www.hrdept.co.uk/
newcastle-north-and-north-tyneside

The HR Dept Newcastle North and 
North Tyneside celebrates growth by 

expanding into a new territory
Local employers can now access practical employment advice 
and support from an expanded The HR Dept Newcastle North 
and North Tyneside, in a bid to help and support small and 
medium sized business owners prevent people problems. 
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A one-day leadership 
training with award 

winning creative 
learning company 

Mortal Fools. 

This training promotes a  
creative attitude to leadership 
and is suitable for leaders at all 
levels. Across the day, you will 
reflect on your own authentic 
leadership style and build a 
practice that is adaptable, 
responsive and evolutionary. 
This workshop covers: 
 
• Identifying your leadership  
 style and building your  
 leadership practice
• What ‘good’ leadership is  
 and what it looks like
• How to lead by example
• The rider and the elephant  
 – how to motivate others
• The importance of interpersonal 
 dynamics and building  
 authentic relationships
• Effective and impactful  
 communication
• How to positively  
 influence others

 
Note: We don’t use role play of any kind in 

our training.

mortalfools.org.uk/connect

Our experience with Mortal Fools  
was amazing! They definitely deliver 
leadership training with a difference; 
it’s fun, impactful and delivers 
meaningful learning experiences  
in a very memorable way.  
We’ve never laughed and learnt  
so much at the same time.”

Nicola Leyden  
Director of HR – Muckle LLP

To find out more or  
to book a place email:  
connect@mortalfools.org.uk

This session is part of CONNECT:  
a dynamic and practical training and 
professional development programme  
for businesses, teams and leaders. 
Scan QR code to download our training brochure.

THroUGH DYNAMIC LEADERSHIP

One Strawberry Lane, Newcastle Upon Tyne, NE1 4BF 

Wednesday 26th March, 9am—5pm

This one-day training session is open to book NOW!
Cost per participant:  
 
• Medium-Large businesses: £200pp
• Third Sector organisations of any size and small businesses  
 of 20 people and under: £100pp
• Individual freelancers: £75pp
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For any business to be successful, it needs to have the right people 
on the bus—which also means that the wrong people need to be 
taken off the bus. This may seem relatively straightforward and 
simple, yet in my 20 years of experience as a coach, very few 
people manage to do this successfully. Hence, it warrants deeper 
consideration and an explanation of what it means and how it can 
be achieved.
The concept of people being on or off the bus involves attracting the 
right individuals, recognising when someone isn’t a fit, and taking 
appropriate action. So, what defines the ‘right’ person for your 
business? 

Firstly, the ‘right person’ will live and breathe your organisation’s 
core values. When an organisation knows and can communicate 
its core values, identifying individuals who resonate with your 
company’s ethos becomes easier. This alignment is more than 
possessing the advised skills or qualifications; it goes deeper into 
their perspective and approach to their role within the company. It's 
about their integrity and how they perform their duties in line with 
the company’s vision and mission.
Clear expectations are also very important when getting the right 
people onboard. Understanding what you expect from team members 
allows for a transparent performance measure. The right people will 
grasp these expectations intuitively and often exceed them because 
they align with the company’s core values. 
Furthermore, recognising the right people requires more than 
evaluating skills and qualifications. It involves identifying those who 
excel in their tasks and understanding and integrating the values that 
drive your business. 
The right individuals may not come fully developed but they should 
be able to demonstrate the potential and willingness to grow. They 
should value any opportunities for personal development as an 
opportunity for growth rather than viewing it as criticism. This 
openness to development is pivotal for fostering business growth and 
agility, and will show a desire to work for the business today and long 
term. 
Deciding if it’s worth the time and effort to invest in someone 
depends on these key factors. The ‘right person’ will naturally align 
with your core values, meet performance expectations, and embrace 
ongoing professional development, meaning that the investment is 
likely to yield positive returns. If these elements are lacking, it may 
be time to stop the bus and let this ‘wrong person’ off the journey.

Kinnery.co.uk

Business insights for ambitious entrepreneurs from Ian Kinnery 

Ian Kinnery

Unlocking business 
potential with Ian Kinnery

Q&A with Daniel Wade,  
Wade Construction Management Consultants

What led you to choose Ian Kinnery as your business coach? 
During a period of significant growth, I realised the importance of 
guidance. After discussing with peers and connections who spoke 
highly of Ian, I reached out to him. His approach resonated with 
me, especially his understanding of the complexities involved in 
managing a business.

How has Ian helped you through your business challenges? 
Ian has been instrumental, particularly in navigating people 
challenges. The common joke among business owners is that 
managing people is the hardest part, and Ian has provided essential 
support in this area.

What do you find most valuable about working with Ian? 
His support during my darkest times as a business owner. I’ve picked 
up the phone to Ian and it all looks completely different. That’s 
the best thing about working with him - it’s that arm around your 
shoulder saying: ‘it’s all right, we’ll do this, there’s always a different 
way, there’s a better way.’ He's like a reassuring presence, offering 
a new perspective or simply a chance to breathe and regroup. His 
ability to transform challenging situations is invaluable.

What are some of the challenges of working with Ian? 
Ian is a hard taskmaster. Working with him isn’t about getting easy 
affirmations; it’s about real growth and sometimes tough love. He 

pushes you beyond the comfort zone, which is essential for true 
progress.

Would you recommend Ian to other business owners? 
Absolutely. One of the best decisions I’ve made was to engage Ian as 
a coach. He’s not only a great coach and mentor but also provides the 
guidance and support necessary to navigate the complex business 
landscape. Working with him has been a pleasure, and I highly 
recommend his services to anyone looking to genuinely improve and 
grow their business. 

Ready to grow your business? Visit Kinnery.co.uk or contact  
ian@kinnery.co.uk to schedule a conversation.

Daniel Wade



Scott Smith launched the company in 2020, 
and having grown the portfolio and team, 
found himself in a position where he had 
ambition and vision but needed guidance 
from an advisory board who would hold 
him accountable and be a sounding board.
A mutual friend introduced Scott to Peter 
Neal, founder of The Experience BankTM, 
who guided him through how to attract the 
right people to challenge him. The response 
to Peter’s call out was a resounding success 
with Scott lining up three board advisors and 
six people that he can call on for specific 
help when needed.
Specialising in empowering leaders, 
elevating teams and driving success for 
their clients People Spark Solutions offer 
coaching and mentoring, leadership and 
team development, team facilitation and 
psychometrics to support finding the 
insights that lead to smart hiring of talent. 
Scott said: “I have welcomed Mark Dixon, 
Ian Scurfield and John McConnell to our 

first two board meetings already and I can 
tell this is going to be exciting times ahead. 
I left these meetings feeling very challenged 
and out of my comfort zone, and as we head 
towards our third board meeting things have 
already moved along significantly.
“The three advisors bring great diversity 
in experience and thinking and they have 
really had me focussing on what is different 
about what we do at People Spark Solutions. 
They’ve had me look at my business through 
the eye of a client, to see that we are 
authentic, speak the language of our clients 
and behave like an extended part of each 
client. Now we have recognised that, we will 
be using it to launch the future strategy of 
the company.”
Scott described his experience with Peter 
and The Experience BankTM as nothing but 
positive from start to finish and he was so 
impressed he made a donation. Peter said:
“Whilst The Experience BankTM is a 
philanthropic endeavour, we have costs to 
cover and it is always hugely appreciated 
when a client like Scott values what we 
have done to help them enough to make a 
donation to cover our overheads!”

Scott, who is keen to benefit from the 
services of Peter and the wider Experience 
Bank Group in the future concluded by 
saying: “People Spark Solutions has survived 
many challenges since its inception and now 
we set to help even more people as we head 
towards our fifth birthday in 2025 thanks 
to The Experience BankTM. This includes 
further growth in one-to-one coaching for 
business leaders, expansion of leadership 
development services, and maximising 
on our current reputation of being a go to 
partner for high-growth tech companies 
who want to nurture healthy, productive 
workplaces.”
Experience Bank Group is a commercial 
venture specialising in peer groups and 
board/high-level recruitment for charities 
and SMEs with purpose. Its philanthropic 
offering, The Experience BankTM, offers 
qualifying start up and small companies 
primed for growth access to a bank of 
hundreds of leaders from the region who 
offer up time and experience pro-bono. 

You can find out more about The Experience 
BankTM on theexperiencebank.co.uk

People Spark 
finds solution 

with The 
Experience 

BankTM

People Spark Solutions has set 
out an ambitious 2025 strategy 
to develop more people, grow 
the company, work with more 
organisations and ensure 

continued exceptional service, 
thanks to the support from 
philanthropic organisation 
The Experience BankTM.

Scott Smith

Peter Neal
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There’s more to 
work than  

your paycheck
Bryony Gibson, Director of 
Bryony Gibson Consulting,  
shares her thoughts on what 
you should consider before 

switching jobs. 

With salary review season upon us, 
many people, especially in the world of 
accountancy, will be weighing up their 
options. Should you stay put, push for a 
raise, or is it time to look elsewhere? 
While money is an important factor, it 
shouldn’t be the only reason to change jobs. 
A career move should be about long-term 
satisfaction, growth, and professional 
reputation - not just financial gain. 
If you’re considering a job switch, there are 
many important factors to bear in mind 
before making your decision.

Why do you want to leave?
Before signing on the dotted line to move, 
take a moment, step back and reflect 
on why you began looking for a change 
in the first place. Was it a lack of career 
progression? A toxic work environment? 
Do you feel undervalued? A higher salary 
is always appealing, but if core issues 
remain unresolved, you will quickly become 
dissatisfied again.

Career growth
As tempting as a big paycheck is, remember 
to ask yourself if the new role aligns with 
your long-term goals. Take time to consider 
the company’s culture. What are the 
opportunities for progression and training? 
Will you learn and develop new skills? If 
career growth matters to you, a move must 

take you towards your ultimate aspiration, 
rather than stepping sideways - or even 
backwards - purely for financial gain.

The risk of a counteroffer
A common but risky strategy people adopt 
when they are unhappy with their salary 
is to use external offers to negotiate a raise 
with their current employer. If you are 
testing the market to leverage a counteroffer, 
think again. While it might seem like a win, 
it can seriously damage your professional 
reputation. 
In my experience, employers often see 
counter offers as a temporary fix and may 
not prioritise your career development in the 
future. Furthermore, unless money is your 
sole motivation, the reasons why you want to 
leave will still be there.

Work-life balance 
Money can’t buy a good work-life balance. 
Does the new job offer flexibility in terms of 
remote work or hours that fit your lifestyle? 
A pay rise may not be worth it if it comes at 
the expense of your well-being and personal 
time.

Training, Development & Support
A great salary won’t mean much if your 
career stagnates. Does the new company 
invest in employee growth? Look at 
the opportunities for mentorship and 
professional development, and whether the 

role will help you build new skills that open-
up new opportunities.

Do your values align?
Work is a major part of your life, and job 
satisfaction often comes down to more 
than numbers on a pay slip. Ask yourself: 
Does this company’s mission resonate with 
me? Do I respect its leadership? Does the 
business empower and value its people? A 
misalignment in values will quickly lead to 
dissatisfaction, no matter how attractive the 
salary is.

Make the right move for the right 
reasons
I believe that, wherever possible, the 
decision to change jobs should be strategic, 
not impulsive. If money is your only 
motivation, you are going to find yourself 
job-hopping throughout your career as soon 
as the excitement of a new role fades. 
In the end, the choice is yours but whatever 
you decide, I urge you to consider the full 
package: career progression, work-life 
balance, company culture, long-term fit, and 
salary.
Most importantly, remain professional. 
Not every job offer is right for you, but the 
accountancy world is small, especially in the 
North East, and how you conduct yourself in 
negotiations and transitions can impact your 
future opportunities. 
Think long-term and choose wisely.

Jobs. Advice. Expertise.
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Rephrase owner Paul Fraser has spent more than 20 years 
working in the media for a variety of titles regionally and 
nationally, including a long stint at The Northern Echo 

 Rephrase's range of services can be on a pay-as-you-go 
basis or as part of a longer-term package

We will do all we can to advise and produce the best 
possible solution for your needs

We aim to maintain long-term relationships to achieve goals

Paul Fraser

www.rephrasemedia.com     
e:info@rephrasemedia.com

23-25  C lay ton  Road   Jesmond   Newcas t l e  upon  Tyne   0 191  21 2  1 1 23
Breakfast served all day, 

every day!

“To eat well in England, you should have breakfast three times a day.”  Somerset Maughan



What is a Will & 
do I even need 

one?
A Will is a legally binding 
document that outlines 
how your estate will be 
distributed after your 
passing. It can address 
important matters such 
as funeral arrangements, 
guardianship of children 
or dependents, and any 
charitable donations or 
personal gifts you wish to 

leave behind. 

Creating a Will is essential for everyone, 
particularly those with dependent relatives 
under 18 or property ownership. 
Without a valid Will, your estate will be 
distributed according to the Rules of 
Intestacy—a strict legal framework that may 
not reflect your personal wishes. This could 
result in your assets being allocated in ways 
you never intended or, in the absence of 
eligible heirs, claimed by the state.

Types of Wills
Understanding the different types of Wills 
can help you make informed decisions about 
your estate planning:
  Standard Will: A straightforward 
document that specifies how you want 
your assets distributed after death.

  Mirror Will: Used by couples who want 
their estates distributed similarly; if 
one spouse dies, the other inherits the 
entire estate, with the intention that 
their children, or chosen beneficiaries 
inherit their estates on second death. 
However, it’s important to be aware that 
if the surviving spouse remarries, the 
inheritance may unintentionally go to the 
new family. We often see this situation 
arise, so it’s crucial to consider the 
implications of Mirror Wills carefully. 

Why having a Will is important
While contemplating death is uncomfortable, 
it’s crucial to prepare for the unknown. 
Having a Will ensures your wishes are 
carried out and provides peace of mind 
for you and your loved ones. The loss of a 
family member is always painful; thoughtful 

planning can help alleviate some of the 
heartache and tensions that may arise within 
families.
Proper estate planning addresses key 
legal and financial issues, ensuring assets 
are distributed according to your wishes, 
avoiding lengthy probate proceedings, 
settling outstanding debts, and managing 
taxes. By taking these steps in advance, you 
provide clarity and security for your family 
during an already challenging time.

The Benefits of a Trust
While a Will is vital, sometimes it isn’t 
enough. A Trust can offer an extra layer 
of protection for your assets. When assets 
are distributed directly to beneficiaries 
through a Standard Will, they become part 
of the beneficiaries' estates, making them 
vulnerable to risks such as creditors, divorce 
settlements, or inheritance tax. A Trust 
safeguards these assets, ensuring they are 
managed and distributed according to your 
wishes while providing protection from 
potential financial threats.

Reviewing your Will
It’s advisable to review your Will every 
three to five years to ensure it remains valid 
and reflects your current wishes. Major 
life events—such as the birth of a child, 
marriage, or divorce—can significantly 
impact your circumstances, making it 

essential to update your Will accordingly. 
While it’s never too early to organise your 
affairs, many people delay until it’s too late.

Final steps
Do you know what will happen to everything 
you’ve worked for during your life? Have 
you appointed guardians for your children? 
Is there a trusted person in place to make 
decisions on your behalf if necessary? If 
you’re uncertain about any of these matters, 
now is the time to take action and protect 
your future and your loved ones.
At Brenda Beveridge Wills and Trusts, 
we understand the complexities of estate 
planning. As a family-run business based 
in North West Durham, we offer tailored 
solutions that meet individual needs. 
We provide a free, no-obligation initial 
consultation to discuss your requirements 
and offer recommendations specifically for 
you—whether you prefer an online or face-
to-face meeting.

For further information or to arrange 
your free consultation regarding your 
future planning or updating your current 
provisions, please contact Karen at Brenda 
Beveridge Wills and Trusts on 07485 
619415 or email karen@brendabeveridge.
co.uk. Don’t leave your future to chance; 
take control today.

B U S I N E S S
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A Comprehensive Property and Maintenance 
Service throughout the North East 

Call us on 0191 3409925 • 0191 3402208
info@wdlnortheast.co.uk • www.wdlnortheast.co.uk

Summers Inman 
extends its higher 
education expertise 
into Yorkshire with 

new wins
Summers-Inman, the award-winning 
construction and project management 
consultancy with an office in Leeds and 
seven further offices located between 
Edinburgh and London, is celebrating 
new contract wins in the higher 
education sector.

These latest appointments will enable 
Summers-Inman to bring its considerable 
higher education experience gained 
across various university projects UK 
wide, into Yorkshire.

Recently won, is a multidisciplinary 
consultancy framework agreement 
appointment for the University of 
Sheffield. Consultants have been 
appointed to deliver services for specific 
projects on a call-off basis as and when 
required.

In addition, the firm has also won a place 
on the university’s framework agreement 
for Cost Management Services.

The University of Sheffield has 30,000 
students and more than 350 buildings 
across its multi-campus estate, which it is 
working towards making net-zero.

Summers-Inman will have the 
opportunity to work on a range of projects 
with the university which aims to deliver 
around £200 - £300 million of projects 
over the course of the framework.

Xenia Lettings new office 
opens in Sunderland as 
rental boom continues

Xenia Lettings has opened its first office in the 
North East, the first regional office outside 
the North West – as it begins a programme of 
regional office expansion across the UK.
As a nationwide lettings agency, Xenia Lettings 
combines local expertise with national reach, 
specialising in both residential and student 
lettings, delivering dependable, stress-free 
property management services while maximising 
landlords’ return on investment.
Branch Manager, Antonia Askew, has over 18 years 
of expertise in lettings and property management, 
will lead Xenia’s Sunderland team from its new 
offices on North Bridge Street.
The Sunderland branch opens at a time when the 
property market has demonstrated resilience and 
growth over the past two years. Average house 
prices rose 2.3% to £150,000 from November 
2023 to November 2024, and the average monthly 
private rent also rose to £650 in December 2024, 
an 8.9% increase from £597 in December 2023. 
As of November 22, 2024, 2,596 properties in 
Sunderland had been sold subject to contract 
(STC), a 12.8% increase from 2,302 properties 
during the same period in 2023.
Daryl Tomlinson, Director of Xenia Lettings, 
commented, “I am absolutely delighted with the 
successful launch of our new Sunderland lettings 
office. The opening event was fantastic, and it 
was great to see the enthusiasm of the local team. 
Our new branch manager, Antonia, is the perfect 
choice to lead Xenia Lettings into this exciting 
new chapter. She possesses the ideal blend of 
local knowledge and connections, coupled with 
an empathetic and diligent approach, and is 
incredibly eager to work with local landlords.
“This new office represents an exciting 
opportunity for us to support local landlords by 
providing expert guidance and services to help 
them manage their properties effectively. With 
such a strong team in place, I’m confident we’ll 
make a real difference in the area. I’m looking 
forward to the journey ahead!”

New benchmark reached 
on Team Valley with new 

letting to FPS 
Commercial property consultancy, 
Naylors Gavin Black, has secured a 
major letting on the Team Valley in 
Gateshead, for a new-build industrial 
unit on Eighth Avenue.
Distribution firm, FPS (part of Alliance 
Automotive Group) has leased a brand 
new, 36,000 sq. ft. property, built and 
owned by UK Land Estates, at a rent that 
sets a new tone for the estate.
FPS Distribution has signed a 15-year 
term and will use the building as a 
regional distribution centre.
The unit is highly sustainable, with 
solar panels, air source heat pumps and 
electric vehicle charging stations - rated 
EPC A.

Naylors Gavin Black are joint agents with 
Knight Frank.

UK Land Estates, which is continuing with 
its significant investment programme 
on the Team Valley, is now on site at 
Centralway building a new, sustainable, 
65,000 sq. ft. industrial unit.

Keith Stewart, partner at Naylors Gavin 
Black, comments: “UK Land has delivered 
a high-quality unit with exemplar ESG 
credentials which most tenants now want 
so there were a number of interested 
parties.

“The letting to a business like FPS on 
a long lease demonstrates that there is 
healthy demand for mid-size units in 
the region. We’re expecting high interest 
in UK Land’s 65,000 sq. ft warehouse 
now under construction, which will be 
available in Q4 this year.”



The leading retailer of premium kitchen appliances 
in the North East of England and North Yorkshire. 

Visit their large showroom or contact for more information. 
1 Stirling Court, Gateshead NE11 0JF

0191 4820033 | wdix.co.uk

Premium Perfection
Fill your kitchen with the very best range cooker 

and refrigeration appliances from Walter Dix & Co.



EPC, improving 
the energy 

ratings of our 
houses - why is it 

so confusing? 
By Neil Turner, Director,  
Howarth Litchfield   

There is much talk in the 
media of changes to Energy 
Performance Certificates 
(EPC) on rental properties  
requiring landlords to have a 
minimum rating of C on their 
properties. This is all part of 
the Government’s target of 
achieving net zero by 2050. 

Surely, it’s a good thing that properties will 
be improved, which will create better living 
conditions and ideally, houses that use less 
energy, resulting in lower energy bills for 
tenants?
Well, it’s never that simple. To get properties 
up to the standard by 2030 is going to require 
some significant investment as currently 
only 48% of properties meet the new 
minimum standard.
I have seen landlords complaining about 
investment costs of £15,000 and even young 
renters worried that the investment costs are 
going to be directly passed on in the form of 
higher rents.  
According to Zoopla (December 2024) rents 
for new lets are £270 per month higher than 
three years ago, making the average annual 
cost £3,240 higher since the pandemic.  This 
means that the average rental cost has risen 
by 27 per cent since 2021 — compared to 
earnings growth of 19 per cent.
Zoopla also predicted that average UK rents 
will rise by a further four per cent in 2025. 
However, there is some good news in that 
annual rate of rent inflation is now at 3.9 per 
cent, which is a little lower than previously.
So, what can be done? For a start I would 
create a new version of the EPC, as it is 
outdated and often badly calculated by 
inexperienced assessors. Notwithstanding 
that, a system of recording is needed, in 
whatever format deemed to be modern and 
workable. 

At the heart of the issue is the fact that UK 
housing stock consists of poor, old and not 
well-maintained properties, throughout 
both the private and rental sectors. Common 
sense improvements like loft insulation, 
cavity wall insulation and low energy LED 
lighting all help the rating. 
I have little sympathy for landlords 
complaining of having to invest - a recent 
survey by Goodlord said the average landlord 
was only willing to invest £2400. Surely 
keeping the property well maintained helps 
to maintain investment value as well as 
marketability? Spreading the investment 
across the next few years would also 
assist.  The UK, ‘Homes (Fitness for Human 
Habitation) Act 2018 ‘requires proper 
ventilation in rental houses’. 
So how do we incentivise landlords to 
upgrade in a way that actually benefits 
everybody in society? A better-quality 
housing stock with warmer houses, free 
from mould and damp, would  help tenants, 
young and old alike.
I believe it’s a carrot and stick issue. Let’s 
encourage everyone to invest by giving tax 
credits on the investment. California for 
example, gives a 30% tax credit on solar 
panel systems installed, which provides a 
powerful incentive to do something.  
In the UK, there are various government 
grants available to support green energy 
initiatives on boilers, PV generation and 
insulation, but they are complicated and 
don’t cover the full costs - in most cases,  
they are subject to income.
My suggestion is that everyone who makes 
their houses warmer, greener or better 
ventilated (landlord or homeowner), be 

offered tax credits, cheaper mortgages 
or reductions in council tax; then there 
would be a much larger take up of building 
improvements and upgrades. 
The boost to the economy of these changes 
in the building industry would offset the 
perceived loss of tax.
If we want landlords to invest, then simply 
telling everyone to improve, will only lead to 
people doing the minimum work (to achieve 
standard C, for example) not necessarily 
the right thing. The housing stock in the 
country needs investment and we need good 
housing. It would be good to square the 
circle. 

Neil Turner, Director, Howarth Litchfield 
can be contacted on 0191 384 9470 or  
email n.turner@hlpuk.com   
www.howarthlitchfield.com
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Inspirational 
charity brings 
to market its 

Newcastle 
headquarters

JK Property Consultants LLP 
has been instructed by First 
Step North East, a registered 
charity, to bring to market 
its headquarters, located on 
Westgate Road in Newcastle 

upon Tyne.

First Step North East, dedicated to 
promoting equity, inclusivity and personal 
growth by, with and for women and young 
people predominantly in Newcastle West, is 
exploring options to either lease back part 
of its terraced property, valued at £220,000, 
subject to a decision on VAT election, or 
relocate to a new facility.
JK Property Consultants LLP provides expert 
property consultancy services, specialising 
in residential and commercial real estate and 
delivers tailored solutions and personalised 
services to clients across the UK.
First Step North East, formed in 1991 by 
community activists as a direct response 
to local need, offers informal and formal 
learning and volunteering opportunities. It 
champions equity for all through accessible 
programmes, supported by an onsite creche, 
community languages, a lived experience 
volunteer mentoring programme and full 
disabled access and facilities. 
The property, situated at the edge of the city 
centre’s business district, offers convenient 
access to local amenities, including shops, 
cafes and sports facilities. It is also well-
connected by transport, with Newcastle 
City centre and Central Station. The A1(M) 
motorway is approximately an 11-minute 
drive away.
Key features of the property include:
  Toilet facilities on both the ground and 
first floors, with an accessible toilet on the 
ground floor.

  A fitted kitchen on the second floor.
  Disability access via the front elevation, 
including a platform hoist and disabled 
access area with a call system.

  Two car parking spaces in the yard, 
accessible from the rear lane.

The building is currently subject to a 
rateable value of £14,500 with a small 
business rate liability of £7,235.50 per year.
First Step North East is open to selling the 
freehold interest with vacant possession or 
will consider a leaseback arrangement for 
the ground floor, which would continue to 
serve as an Adult Learning and Community 
Centre. The proposed lease terms are:
  A 10-year lease, subject to the Landlord 
and Tenant Act 1954.

  An annual rent of £8,000, excluding costs, 
with a review at the end of five years.

   An internal repairing lease, with the 
tenant responsible for paying a proportion 
of the building’s insurance premium.

Kevan Carrick, co-founder, JK Property 
Consultants, said: “We are committed to 
providing First Step North East with the best 
possible solutions during this important 
transition.
“The property is ideally positioned with 

easy access into and out of the city centre 
and the local amenities are plentiful. The 
interior provides adequate space and is 
fully functional for any business or charity 
seeking a base that is in a prime location. 
Having been well maintained by its current 
occupants, it is ready to move straight into.
 “First Step North East’s work in promoting 
equity and diversity within the community 
is commendable and we are dedicated 
to helping them secure a future that best 
supports its ongoing mission.”

For more information about the property, 
please contact:  
Kevan Carrick, 07957 811824,  
E: kevan@jkpropertyconsultants.com;  
Jennifer Welch, 07808 138 255  
E: jennifer@jkpropertyconsultants.com 
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Installation of defibs will 
help save lives

In the UK there are more than 30,000  
out-of-hospital cardiac arrests a year  

where emergency medical services try to 
resuscitate the patient.

Yet according to NHS data the survival rate is low - only one in 10 
people who have a heart attack outside a hospital setting live. 
That's why Kenton's Ward committee funded another three defibs outside 
Wyndley House and Harehills Tower, Montagu and St Cuthbert's.
These devices complement two existing defibs outside Kenton Park 
Sport Centre and Hillsview Surgery (the latter donated by the local 
community).
Kenton Councillors Stephen Lambert, Ged Bell and Paula Maines said: 
"We're determined to secure more funding and work in partnership with 
our community groups to ensure more Kenton residents can have quick 
access to these life-saving devices."
Meanwhile Kenton Park Sports Centre is running a cardiac rehab 
programme coupled with gentle exercise classes for those in mid-life/
late-life who have had heart operations.

Residents can find out where local defibs are by using  
www.defibfinder.uk and learn CPR on the British Heart Foundation 
website www.bhf.org.uk
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ZiggyThe continued  
     adventures of...

Please send me your building queries through 
facebook - @WDLne, website: wdlnortheast.

co.uk or through Michael at Northern Insight on  
micahael@northern-insight.co.uk

and Cally!

Hi everyone,  
This cold weather is not doing anything 
for my old bones. Thank heaven for 
Cally who does all the outside stuff now. 
Sad news - cousin Dexter has gone to 
the kennel in the sky - we will miss him. 
Uncle James is getting a new puppy - so 
more news on that next month!

Anyway *Russ from Forest Hall asks:
Q: I have a wooden-framed, three-panelled 
lounge window, 4m x 2.5m, with no opening 
lights. I want to change it to one which 
opens onto a patio. The house was built in 
the early 50’s and the window has a hidden 
lintel, I assume, with bricks forming the 
outside of the cavity wall appearing to be 
placed directly on top of the wooden frame. 
I have invited three specialist window 
installers to inspect, and to give me a 
quote. Company One suggested that PVC-U 
or aluminium could be used - that a steel 
angle iron may be required upon further 
investigation (ie during the alteration) 
and that an external lintel may also be 

required. Company Two said PVC-U would 
not be strong enough, and aluminium 
would be needed. This agent did inspect 
the outside of the window and said that 
Building Regulations would not now allow 
the external bricks to just rest on the frame - 
they would need some independent support. 
Company Three insisted that PVC-U would 
be the best material, and he brought small 
samples to demonstrate their strength. 
He did not go outside and did not mention 
lintels. So, could you please try to clear up 
my dilemma as to which company is right?
A: In your opening lines, you say you 
assume that this four-metre wide window 
opening has ‘a hidden lintel’ supporting 
the weight of the brickwork above. This is 
a dangerous assumption. Nowadays there 
are some clever designs of steel lintel, 
where the main structural support is up 
inside the cavity (although they all usually 
reveal a tell-tale strip of steel between the 
top of the window frame and the bricks). In 
the early 1950s such a design did not exist. 
There was usually a substantial timber 
lintel above the inner leaf (sometimes 
steel), but it was common for the first 
course of outer-leaf bricks to be bedded 
directly onto the window frame. In other 
cases a ‘flat’ brick arch would have been 
designed to carry the load; in time, these 
too might have settled, meaning that the 
window frame became load-bearing. Fitters 

working for replacement window firms are 
often ignorant of this fact, or perhaps they 
just don’t care. All over the UK you can see 
examples of houses that have been damaged 
by cheap replacement windows - whether 
PVC-U, aluminium alloy, or thin-section 
timber. The original window had been 
carrying the load of the wall above - whether 
by accident or design. The new window is 
not up to the job, and after a few years a 
characteristic cracking pattern emerges, 
with a triangle of brickwork detached from 
the rest of the wall, and perching on top of 
the sagging window frame. Your first two 
companies at least acknowledge that a new 
lintel would be needed, but appear vague 
about the size or type. I suggest that rather 
than a “specialist window installer”, what 
you really need is a Fenestration Surveyor or 
Structural Engineer to survey the property, 
specify the best product, and inspect the 
final installation.



North East property 
consultancy GFW is set to 
expand its team in 2025, 
with a strong focus on 

recruitment across its Rural 
and Commercial sectors as 
part of its commitment to 
nurturing local talent and 
supporting regional growth.

Last year, the firm strengthened its 
workforce with the addition of 20 new hires 
and 10 key promotions, including Lesley-
Ann Riddles, who joined GFW as a Senior 
Associate and Commercial Chartered 
Surveyor in March and progressed to 
Partner within six months. 
The success of team members like Riddles 
exemplifies GFW’s dedication to fostering 
professional development and creating 
opportunities for advancement within the 
business.
Other notable promotions include Adeline 
Rutherford, a Rural Chartered Surveyor 
who having joined GFW during a placement 
year, has this year been appointed Partner in 
recognition of her contribution to the firm’s 
continued growth. Additionally, Sally Heath, 
Liz Rhodes, and Ashley Barnes have all 
been elevated to Associate, reflecting their 
expertise, dedication, and impact within 
GFW’s rural and residential teams.
Founded in Alnwick in 1979, GFW has 
grown from a rural practice into a leading 
multidisciplinary consultancy, with over 

100 employees operating across six offices 
throughout the Northeast and North 
Yorkshire. The firm offers a comprehensive 
range of services, including property 
management, architecture, planning and 
development and residential sales and 
lettings, while staying deeply connected to 
its rural offering.
In recent years, GFW has achieved 
significant growth milestones, including a 
2022 merger with Johnson Tucker LLP, which 
established one of the largest commercial 
property teams in the North of England.
Sally Hart, joint Managing Partner at GFW, 
said: “This year our priority is investing in 
people. We’re focused on bringing skilled 
and passionate people into the business, 
ensuring we continue to meet the evolving 

needs of our clients and communities.”
“Our history provides a strong foundation for 
everything we do, but it’s our commitment 
to growth and innovation that drives us 
forward. Expanding our team and expertise 
not only enhances the services we offer but 
also strengthens our ability to contribute to 
the development of the region for years to 
come.”
With a clear vision for recruitment and 
talent development, GFW is poised to 
continue its journey of success, creating 
opportunities for individuals and delivering 
value to clients and communities across the 
North of England.

To find about more about GFW’s current 
vacancies, visit www.gfwllp.co.uk/careers

GFW gears up for talent expansion in 2025
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A much-anticipated viewing 
of 4/6 Trinity Chare, a 
13th century building 
on Newcastle Quayside, 

attracted huge interest from 
leading commercial estate 

agents on Tyneside.

Situated in the heart of Newcastle, 4/6 
Trinity Chare is part of the Corporation 
of Newcastle-upon-Tyne Trinity House 
and presents an ideal opportunity 
for companies looking to distinguish 
themselves with a distinctive brand image. 
The building’s rich history and prime 
location make it a standout offering in the 
city’s competitive property market and the 
viewing attracted agents such as Knight 
Frank, Naylors Gavin Black, George F 

White, Parkers Knight, Savills, Sanderson 
Weatherall, BNP Paribus and Dunlop 
Heywood.
4/6 Trinity Chare is available to let through 
JK Property Consultants.
Kevan Carrick, co-founder of JK Property 
Consultants, said: “The turnout and 
feedback from agents at the viewing was 
extremely positive and they were all taken 
by the history of the building and its very 
special features. It offers a great location by 
Newcastle Quayside, providing the perfect 
setting for businesses seeking to create a 
memorable brand presence while promoting 
sustainable office standards. It’s rare to find 
a property with this level of character and 
potential in such a prime location.”

Originally built in the 13th century as a 
Merchants House, 4/6 Trinity Chare has 
undergone various transformations over 
the centuries. The building, offering 
approximately 2,000 sq. ft. over three floors, 
is now being offered for lease for five years 
or more, with availability expected in late 
summer 2025. Listed building consent has 
been applied for to modernise the interior to 
meet contemporary office and sustainability 
standards, with works anticipated to begin in 
early 2025.
The building will feature modern amenities, 
including LED lighting, heat pumps, toilet 
and kitchen facilities and broadband, while 
maintaining its historic charm. Additionally, 
the Trinity House site offers meeting and 
function rooms for hire, making it an 
attractive option for businesses looking to 
host events in a distinctive setting.

For further information,  
please contact Kevan Carrick at  
Kevan@jkpropertyconsultants.com
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Trinity Chare attracts huge interest from leading 
commercial estate agents

Kevan Carrick and Jennifer Welch (foreground) 
with leading commercial estate agents with 4/6 

Trinity Chare in the background

Kevan Carrick



Housebuilder Banks Homes 
has signed up to an award-
winning national mortgage 
scheme that aims to make 
home ownership more 

attainable for more people.

The Own New Rate Reducer takes 
housebuilder incentives, which are used 
to top up somebody’s deposit, and invests 
them into the mortgage to allow lenders to 
offer lower monthly rates and homebuyers 
to own 100 per cent of their new property.

Own New, which won the Innovation In 
Personal Finance category at the 2023 
Moneyfacts Awards, works with a growing 

range of well-known mortgage providers, 
including Virgin Money, Halifax and 
Darlington Building Society.
Banks Homes is now offering the Own New 
option on selected plots at its new Cathedral 
Meadows development in West Rainton, 
where two five-bedroomed show homes 
officially opened their doors just before 
Christmas.
Aisling Ramshaw, head of sales and 
marketing at Banks Homes, says: “We’ve 
welcomed hundreds of visitors from across 
the region to Cathedral Meadows over 
the last month and are thrilled with the 
feedback we’ve had about the sustainable, 
contemporary living spaces we’re creating in 
West Rainton.
“Own New offers a new approach that is 
making it possible for more homeowners 
across the UK to buy the homes they want 
and by signing up to what they offer, we’ll 

be providing a valuable extra incentive 
for people looking to move to Cathedral 
Meadows.”
Banks Homes is building 150 high 
specification new homes at Cathedral 
Meadows, which will include 120 detached, 
three-to-five bedroomed family homes 
and a further allocation of 30 affordable 
properties.
A bespoke range of seven different house 
types has been created for the development, 
with each property featuring an advanced 
Hive heating system, an Omega kitchen, 
Porcelanosa bathrooms, a Ring video 
doorbell, a full range of kitchen appliances, 
bi-fold doors and a fully-turfed garden.
Cathedral Meadows will also include a new 
play area, new landscaped areas and new 
areas of public open space, with the first 
occupants scheduled to be moving into their 
new homes there later this year.
Aisling Ramshaw continues: “The build 
quality, the high design specification and 
the style we offer as standard at Cathedral 
Meadows have been very well received 
by our show homes visitors, and it’s very 
pleasing to see a growing number of 
property reservations being taken by local 
homebuyers.”

For further information on the Own New 
reduced rate scheme, or on the Cathedral 
Meadows development, please visit  
www.bankshomes.co.uk/development/
cathedral-meadows-development  
or call 0191 378 6200.
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Banks Homes signs up to innovative ‘Own New’ reduced 
rate mortgage scheme



Being a landlord can be rewarding, but it 
also comes with challenges—unreliable 
tenants, maintenance issues, and ever-
changing regulations, to name a few. At 
Wright Residential, we specialise in making 
property management as stress-free as 
possible. Here’s how we help landlords 
overcome common issues and enjoy a 
smoother letting experience.
Unlike agencies that juggle sales and lettings, 
we specialise in rentals, ensuring landlords 
receive dedicated service. With over 80 years 
of combined experience, our team offers 
expert advice, helping landlords navigate 
the complexities of the rental market 
confidently.
A common frustration with large agencies 
is constant staff turnover, making 
communication difficult. Our team is stable, 
with long-standing members, ensuring 
landlords always have a consistent point of 
contact. Finding good tenants is crucial, and 
we minimise risks with a rigorous vetting 
process that assesses financial stability, 
rental history, and employment. For 
landlords living far from their properties, we 
use technology to keep them informed, no 
matter where they are.
Maintenance issues are one of the most 
stressful aspects of letting, but we take a 

proactive approach with regular inspections 
and thorough inventories. When repairs are 
needed, we rely on trusted, professional 
contractors to ensure quality work at fair 
prices. With over 300 regulations governing 
the rental market, compliance is essential. 
We handle all legal requirements, protecting 
landlords from potential risks and penalties.
Poor communication is one of the biggest 
complaints landlords have about letting 
agents. We prioritise clear, responsive 
communication, ensuring landlords are 
always informed and supported. At Wright 

Residential, we build trust through excellent 
service, long-term relationships, and a 
commitment to making lettings stress-free. 
Hundreds of landlords rely on us to manage 
their properties efficiently. Whether you're 
a first-time landlord or an experienced 
investor, we provide the expertise and 
support you need.

If you would like to take the first step to 
stress-free letting, contact us today on 
01912401818 or email us at 
info@wrightresidential.co.uk

Let us make it Wright: How Wright Residential alleviates 
stress for landlords
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Esh Group committed to building a  
safer, greener and brighter future

As one of the North of England’s largest privately-owned contractors,  
Esh Group is strengthening its commitment to sustainability, safety and  
investing in future talent. Through a wide range of initiatives across site  
operations and in line with its Constructing Local strategy, Esh is taking 

meaningful steps to support the future of the construction sector.

There’s no time to be idle! 
Esh Group has expanded its anti-idling campaign after 
seeing an 84% reduction in time fleet vehicles have sat 
idle during a four-month trial period.
As part of its Even Greener strategy – which sets out 
plans for reducing carbon emissions throughout the 
business and its operations – Esh used 18 HGV tippers 
from its fleet to understand the carbon emitted from 
idling, putting measures in place to actively encourage 
drivers to think about their impact on the environment. 
With true idling being measured as vehicles being 
stationary for more than two minutes, the 18 vehicles 
reduced their idling time from a combined 392 hours in 
July 2024, down to just 60 hours in November – an 84% 
idling-time reduction, which equates to 15 return trips 
from Esh’s headquarters in County Durham to London’s 
Trafalgar Square!
Following the trial’s success, Esh Group is now gearing 
up to roll idling monitoring and education out across 
its 258-strong fleet of vehicles, which will contribute to 
a further reduction in carbon emissions and improved 
fuel efficiency across operations.

Life-saving defibrillators introduced across 
North East and Yorkshire sites
Defibrillators have been installed across Esh Group sites 
as the business underlines its commitment to helping 
everyone who works on or visits an operational site to 
return home safely at the end of the day.
The contractor has invested in 55 defibrillators which 
have been installed across sites in the North East 
and Yorkshire as part of its Everyone Safely Home 
campaign. 

Health, Safety, Environment and Quality Director 
William Stobbs, said: “We have an ongoing commitment 
at Esh Group to maintain our safety – built on an ethos 
that everybody working on one of our sites or at one of 
our offices, should return home safe in an evening.
“Part of our continuous improvement comes on the 
occupational health side too and we have had the full 
backing of the executive board to make a substantial 
investment to introduce this life-saving equipment.”

Esh Group strengthens apprenticeships 
commitment with The 5% Club membership
Esh Group has reinforced its dedication to developing 
the next generation of industry talent after signing up 
to The 5% Club’s prestigious 2024-25 Employer Audit 
Scheme. 
In its inaugural year, Esh has achieved gold-
accreditation membership, which recognises its 
proactive approach to recruiting and retaining 
apprentices and graduates and fostering career 
opportunities for young people across the construction 
sector.
Esh’s apprenticeship cohort stands at approximately 8% 
of its workforce. Traditional routes for construction-
themed apprenticeships have seen continued sign-
ups in roles such as quantity surveying, engineering 
and groundworks, but this year, Esh has introduced 
a Corporate Responsibility & Sustainability 
apprenticeship to the mix. With the course aligning 
with Esh’s ambitions to work towards a more 
sustainable way of doing business, 39-year-old mum of 
two Rachael Thompson, is hoping the course will not 
only grow her own skillsets and understanding, but

L-R: William Stobbs, Health, Safety, Environment and 
Quality Director, with Workshop Manager Phil Bassett 
as Esh rolls out defibrillator initiative across its sites
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back up Esh’s journey toward an ‘Even Greener’ future.
The Social Value Coordinator, who delivers a range of 
employability and careers workshops to students in 
communities in which Esh operates, said: “We place 
great emphasis on corporate responsibility at Esh, 
and sustainability is such a huge topic within that. It’s 
really given me an opportunity to learn more about Esh 
and several areas of the business I hadn’t previously 
encountered.
“What’s great about this opportunity is that it shows 
there’s no set path in life, and learning doesn’t stop 
when you reach a certain age. Apprenticeships aren’t 

just for school leavers—they’re a great way to develop 
professionally."
Darush Dodds, Corporate Affairs & Social Value 
Director at Esh Group added: “Esh has a proud history 
of nurturing talent with many of our long-serving 
colleagues starting their journey as apprentices. We 
are dedicated to developing the next generation of 
professionals and are passionate about providing 
opportunities for growth.”

To find out more about Esh Group, visit  
www.eshgroup.co.uk 

...Esh has a proud 
history of  

nurturing talent...
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Over the next few months, we’re going to be 
looking at work which has been undertaken by 
Castle Peak Group to look at the progress…or lack 
of it…regarding diversity at executive and board 
level. 
In this particular, and very extensive, piece of 
research, Castle Peak Group, led by the company’s 
CEO James Carss, has focussed on the housing 
sector….however, even though James and his team 
have spoken to senior people within this particular 
industry, much of the research applies to other 
fields such as technology, manufacturing, finance, 
law, HR, sales, transportation etc…indeed any 
workplace is relevant for the simple reason that 
diversity is the right thing to do. 
If you have a business which employs people, this 
research will apply to you. 
Why concentrate on executive and board level? 
Simple…those people will be the decision-makers 
within that particular business. They will be the 
leaders that everyone will look up to in terms of 
guidance but also for setting an example of what’s 
right. 
This isn’t some sort of lip service or box-ticking 
exercise…it makes perfect business sense to have 
a diversified workforce and leadership team, no 
matter what level. When we spoke to James last 
month he said…
“People are realising that having a diverse board 
or team of executives is not only the right thing to 
do, it makes sense purely from a business point 
of view. Diversity isn’t just a buzzword. You need a 
combination of people from different backgrounds 
to bring a wealth of different experiences together.
“The real measure of our success is watching 
clients transform their leadership teams through 
inclusive hiring, seeing talented executives step 
into roles where they can drive genuine social 
impact, and building a business that proves 
diversity and performance go hand in hand.”
So, even though this research will concentrate on 
the housing sector, the results and comments made 
by the leaders of some household names, will be 
something you should take notice of. In many cases 

it might be a great example of ‘been there, done 
it’ and either had success or failure….but they will 
have learnt from it. 
And so can you. 
Castle Peak Group is perfectly placed to undertake 
this research because they are an executive search 
firm specialising in diversity and inclusion. 
Whenever they undertake the search for a 
suitable applicant to fill a particular role, as well 
as obviously looking at whether that person is 
qualified for the position, they also study the 
workplace into which are going. James and his 
team will have looked carefully at the make-up 
of the senior people within the business and 
ascertained whether the levels of diversity are 
appropriate. Remember, it’s not only the right thing 
to do, it’s good for business. 
The research, titled Progress Under Pressure, 
speaks in-depth to more than a dozen housing 
sector leaders, and finds confidence that many of 
the programmes and initiatives aimed at growing 
diversity in senior roles are working, but an 
acknowledgement that there's still significant work 
to do to ensure housing leadership is representative 
across all characteristics.
Importantly, participants also noted they were 
seeing operational benefits from increased 
diversity, including better decision making at board 
level and improvements in customer experience.
In other words, diversity works.
Over the coming months here in Northern Insight, 
we’ll be looking at the Castle Peak Group research 
and seeing how it can help you with your diversity 
at executive and board level.

If you’d like more information or would like  
Castle Peak Group to help with your recruitment 
then you can contact James Carss directly by 
calling 07802 531040 or emailing  
info@castlepeak-group.com  
You’ll also find out more details about the research 
and what Castle Peak Group can do for you by 
logging on to www.castlepeak-group.com

Castle Peak Group executive search, 
driven by diversity

New research into diversity within the workplace  
reveals fascinating results. 
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James Carss with his dog, Bella

...Diversity 
isn’t just a 
buzzword....



Where are we 
going?

We are now just over six 
months into our new 

government, and I don’t 
think it will be unfair to say 
that they are probably one of 
the most quickly unpopular 
government ever elected. 

For people who thought that the last 
administration had damaged the economy 
(particularly during the short tenure of Liz 
Truss and Kwasi Kwarteng), Keir Starmer 
and Rachel Reeves seems to have taken 
things to new highs (or is that new lows?). 
I think nobody would deny that the economy 
is in a mess, following the vast expense 
of Covid – partly caused by true reasons, 
and partly caused by government wastes 
of money. However, the current policy of 
the Chancellor of the Exchequer to slightly 
decrease the level of National Insurance 
payable by employees is compensated by the 
increased costs to employers. An Employee 
on £37,430 per annum basic salary (the UK 
average), National Insurance contributions 
have dropped from £2,486 to £1,989 – putting 
£497 in their pockets. However, the Employer 
is now going to have to fork out not £3,909 
for the privilege of giving a job, but from 
April £4,865 will be required – an increase 
of £956, a net difference of £459. It doesn’t 
sound like a lot until one applies it across the 
UK workforce of 33,780,000 people – then the 
stark figure of over £15.5 BILLION becomes 
apparent. That’s £29,500 a second that won’t 
be spent on goods and services in the ‘real’ 
economy. You really think this is a good idea 
Rachel? Although from the maths you used to 
work out your work experience, maybe you 
come up with a lesser figure. How many shops 
and small businesses will survive this money 
not being available?  
Talking of the costs of Covid, I make no 
apology for my belief that WFH is in many 
cases SFH (Shirking From Home) and quite 
apart from the direct consequences of 
employees not being supervised to work 
most effectively, there is the additional effect 
on town centres where shops, coffee shops, 
pubs and restaurants enjoyed the benefit of 
office workers (and others) spending money 
at lunchtime. That has been pulled away from 
them over the last several years with less 
people being in these offices and other places 
of employment. 
At least Newcastle does have the benefit 
of the new HMRC offices, which will bring 

congestion to the town (I still don’t think they 
have thought enough about car parking) but it 
will at least bring another 4,000 heads into the 
City Centre. In themselves these will not be 
new jobs, but they are likely to generate trade 
and therefore will grow the local economy. 
Let’s be thankful for small mercies. 
Against this, we have our local infrastructure 
issues. At long last the Ashington to Newcastle 
railway line is operational, but apart from 
being several years after promised, all the 
stations are not yet open. That’s the good 
news on balance. On the flip side, the long 
promised new Metro trains seem to be being 
delivered at a snail’s pace – we need the new 
trains with extra capacity and extra reliability 
to get around – especially as we are seeing 
serious issues in our roads with the Gateshead 
flyover being potentially demolished (what 
that will do for commuting south of Gateshead 
Town Centre is anybody’s guess), issues with 
the Central Motorway where repairs are now 
required, and scarily, issues on the new A1M 
where there are issues with an almost new 
road structure. Don’t say the word ‘Bridge’ 
– especially with either the word ‘Tyne’ or 
‘Redeugh’).

So what does this all mean for property? I 
think it will revitalise Newcastle City Centre 
but the effect would have been greater had 
more money been allowed to be kept in 
people’s pockets. What is gratifying is to see 
the take-up of new offices in the city centre, 
which is helping to stretch the Central 
Business District.
However I do fear for the congestion issues 
that the demolition of the Gateshead flyover 
is going to cause. This will have major impact 
on Gateshead and anybody travelling from 
south of the river to Newcastle and north of 
the river – compositive action is required to 
replace the flyover. If town centres decay, then 
values rapidly drop – Bishop Auckland is a 
case in point. If City Centres can be allowed 
to flourish then I think we will see some rises 
in values (as we already have) in Newcastle 
and I think the Central Business District will 
grow, particularly down Pilgrim Street to Bank 
House, which bodes well for the new Stack on 
Worswick Street and others. 

www.bivbowes.com
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Property and Business 
Consultancy, youngsRPS 
is proud to announce 
the promotion of Harry 
Morshead and Tom 

Whitehead to Directors, 
a strategic move that 
highlights the firm’s 

commitment to its long-term 
succession planning and 

future growth. 

This signals a new phase in the leadership 
in a business that has been fundamental 
to the property landscape in Northern of 
England since 1879.
Over the past 20 years, their fellow Directors 
and business partners, Graeme Bruce, John 
Turnbull and Charles Raine have evolved 
the business, and the services offered across 
the rural, residential, commercial and 
development sectors – offering a multi-
dimensional and innovative approach to 
property solutions. In their new role, Harry 
and Tom will take the helm in guiding 
youngsRPS into its next chapter, focusing on 
client service and expanding the company’s 
reach across its core markets. Their 
combined expertise and vision, supported by 

the wider leadership team, will play a crucial 
role in ensuring the continued success and 
sustainability of the firm. 

The future of leadership and growth
Harry and Tom’s promotions reflect their 
dedication to the business and their ability to 
adapt to the dynamic needs of the industry. 
Both have been instrumental in shaping 
the company’s strategic direction in recent 
years, contributing to its reputation for 
professionalism, integrity, and excellence.
Managing Director, Graeme Bruce, 
comments: “The promotion of Harry and 
Tom is a testament to their leadership 
qualities and their unwavering commitment 
to our clients and the communities we serve. 
This marks an exciting new chapter for us 
as we continue to build on our legacy and 
embrace opportunities for growth.”
With decades of collective experience in 
rural enterprise, land management, and 
property valuation, Harry and Tom bring 
a wealth of knowledge to their new roles. 
Their leadership ensures that youngsRPS 
remains well-positioned to navigate the 
challenges of the ever-changing terrain 
across the property sector, while staying true 
to its original values.  
Commenting on his promotion, Harry 
Morshead said: “I have worked for 
youngsRPS for the past 12 years, and in that 
time, we have seen an exceptional amount 
of change across global markets, culture and 
politics, which in turn has seen dramatic 
adjustments to the way in which our clients 

conduct business. Whether that is in the 
rural, residential or commercial spheres, 
and/or whether they are landlord or tenant, 
we are committed to ensuring that our 
service and quality is aligned to meeting 
their objectives and more.  
Tom Whitehead, adds: “We have 
encountered a considerable amount of 
change over the last four years. Brexit, war, 
a global pandemic and the recent change 
in government have created unparalleled 
challenges for the property sector. As a 
firm, we have adapted to ensure that we 
can continue to support our clients as they 
face uncertainty. Our team aren’t just rural 
agents and property consultants; many are 
farmers themselves, and they have applied 
their hands-on farming knowledge to create 
innovative yet practical solutions for our 
clients, allowing them to navigate a new 
landscape and thrive. Similarly, our property 
specialists have worked tirelessly to support 
clients with valuations, tenancy advice, 
and sales to meet ever changing market 
demands. I look forward to working with the 
rest of the board to ensure that we continue 
developing our services as we move into this 
new era."
As the firm celebrates its 145th year in 
business, it is focussed firmly on the future. 
The appointment of Harry and Tom as 
Directors reinforces the firm’s commitment 
to delivering creative solutions that meet the 
diverse needs of its clients.

youngsrps.com
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Appointment of new directors at YoungsRPS

L-R: John Turnbull (Chairman), Harry Morshead (Director), 
Graeme Bruce (Managing Director),  

Tom Whitehead (Director) and Charles Raine (Director)



THAA_Architects: 
Designing 

sustainable and 
innovative homes
The UK is facing a growing 
demand for high-quality 
housing, and custom and 
self-build homes play a 
crucial role in addressing 

this need. 

By giving individuals, the opportunity to 
design and build homes tailored to their 
specific needs, custom and self-build 
projects promote diversity in housing, 
enhance local communities, and encourage 
innovative, sustainable construction 
methods. We believe in empowering 
homeowners to create unique, well-
designed spaces that improve quality of 
life while also meeting high environmental 
standards.
At THAA_Architects, we are passionate 
about creating high-quality residential 
and commercial architecture that is both 
innovative and sustainable. Our approach 
is rooted in thoughtful, context-driven 
design. Whether we’re crafting new homes, 
transforming existing spaces, or restoring 

historic properties, we focus on blending 
aesthetics with functionality. Sustainability 
is at the heart of what we do. We integrate 
energy-efficient solutions, high-quality 
materials, and modern construction 
techniques to ensure that every project is 
environmentally responsible and built to 
last.
From Paragraph 84 projects, designing 
exceptional homes in open countryside 
where planning restrictions are strict, to 
contemporary extensions that enhance the 
connection between indoor and outdoor 
spaces to the sensitive restoration of heritage 
buildings, our goal is always to design homes 
that reflect the needs and aspirations of 
the people who live in them. Paragraph 84 
projects challenge us to push the boundaries 
of design, demonstrating outstanding 
architectural quality, environmental 
sustainability, and a deep connection to 
the surrounding landscape. By embracing 
innovative building techniques and 
respecting local character, we create unique 
homes that truly belong in their setting. We 
believe in balancing tradition with forward-
thinking ideas, crafting homes that are both 
timeless and future ready.
With experience spanning urban, rural, 
and coastal settings, we continue to shape 
residential architecture with a commitment 
to quality, sustainability, and exceptional 
design.

To learn more about our work,  
visit thaa.co.uk. If you have a project  
in mind, do reach out to us at  
contact@thaa.co.uk

T H E  B U I LT  E N V I R O N M E N T

118   March 2025	 Northern Insight

Scremeston, Berwick

Painshawfield Estate, Stocksfield

High Biggins, Kirkby LonsdaleWhitton, Rothbury



Prosper awards 
£440K in social 
value dividend 

payments
Procurement experts Prosper 
has awarded £440,854 in 

Social Value Annual Dividend 
payments to 12 social 

landlords.

The funding covers the procurement 
throughput with Prosper for the period 1 
October 2022 to 30 September 2023 and is 
a 37% increase compared to the previous 
year. Prosper has allocated 15% surplus 
contribution, an increase of 7.5%.
The company, which specialises in the 
delivery of bespoke end-to-end procurement 
solutions, issues funding annually to 
landlord partners from its Social Value 
Dividend Fund.

The purpose of the fund is for partners 
to reinvest the money into projects and 
initiatives that improve the communities 
they serve.
The 12 landlords are located across the 
UK from regions including the North East, 
Yorkshire, Wales and the South West with 
believe housing based in County Durham 
receiving the largest annual payment of 
£157,900.
Rod Brasington, CEO of Prosper, said: “We 
are delighted to announce our Social Value 
Annual Dividend fund payments which will 
hugely benefit the communities our landlord 
partners serve. Landlords can allocate 
the funding to any project that helps their 
communities flourish.
“This year’s Dividend has been boosted 
by a 15% surplus contribution which is a 
commitment by our Board and the total 
amount of £440K awarded this year is 
incredible. I’m really looking forward to 
seeing how this funding will impact local 
communities. 
Newcastle City Council has been awarded a 
dividend fund of £107,691. Vicky McDermott, 
Director of Housing and Communities at 
Newcastle City Council, said: "We were 
delighted to be able to fund so many worthy 
community projects with the money we 

received from Prosper last year and look 
forward to doing more of the same with this 
incredible sum. We are committed to making 
a positive difference to our neighbourhoods, 
and this funding helps us to deliver on the 
things that matter to our residents."

Karbon Homes has been awarded £95,941. 
Jessica Alexander, Social Value Coordinator 
from Karbon, said: “One of our key aims 
as an organisation is to help shape, strong 
sustainable places for our communities, 
and the social value commitments of our 
contractors and suppliers play an important 
role in elevating the support we’re able to 
provide.  

“We’re delighted to receive this year’s 
dividend from Prosper, which will enable us 
to support even more brilliant projects and 
initiatives across the North East which help 
our customers and communities to thrive.”

While landlords can allocate the funding 
to support any project that benefits their 
communities, they are encouraged to spend 
it on projects that are educational, provide 
employment and training opportunities or 
support hard to reach groups.

www.prosper.uk.com
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Bulien ranked among UK’s top 
tech firms

A North East data consultancy has been named as 
one of the UK’s fastest growing tech firms.
Bulien has been ranked 6th in the Tech 200, an annual 
ranking of the fastest growing tech suppliers in the 
UK public sector, published by Tussell & techUK.
Headquartered in The Core at Newcastle Helix, Bulien 
specialises in helping public sector organisations be 
more productive and make more informed decisions 
by better utilising their data.
Since its launch in 2018 by founders David Westwood 
and Chris McEleavey, the company has grown rapidly, 
creating 18 jobs and working with clients across the 
UK.
David said: “We are absolutely thrilled to have been 
recognised by Tussell and techUK as one of the 
nation’s fastest-growing tech suppliers to the public 
sector.
“The achievement is in no small part to the hard work 
and dedication of all our technical and commercial 
teams, who are constantly receiving outstanding 
customer feedback in our public sector work in 
partnership with Alteryx and Microsoft Power BI.
“As the UK public sector continues to embrace the 
possibilities of no code and low code software, the 
projects we deliver have proven to save our clients 
both time and money, while boosting efficiency.”

CyberNorth to power Pathways for girls to 
access Cyber Security Careers

CyberNorth have  announced a funding boost from Innovate UK which will 
support the launch of a first of its kind project in the North East in a bid to inform, 
equip and empower careers advisors and computer science teachers with the 
resources and knowledge to support young girls and women to access a career in 
cyber security.
Despite the opportunities to thrive in the high demand, lucrative sector, the growth 
of women in the cyber security field has stagnated in a sector where women hold just 
17% of cyber security jobs nationally.
The transformative new project, Influencing the Influencer is set to launch in 
March 2025 and includes the development of a useful signposting portal with case 
studies, study route information and essential employer details in the region, and 
the trailblazing campaign has the power to change perceptions of careers in cyber 
security for young girls and women in the region.
The project will also implement a series of online and in person (Newcastle and 
Darlington) CPD events in March to help give careers advisors and teachers a 
thorough understanding of the jobs available in cyber security.
Since inception, CyberNorth has facilitated the development of the cyber security 
community in the North East and raised local, national and international awareness 
of opportunities and capacity in the North East.
The project will be led by Danielle Phillips who recently took the reins as CEO, and 
a key lobbyist in the mission to close the persistent gender disparities in the field. 
CyberNorth is itself pushing against the industry norm with female representation 
on their core management team now sitting at 60%.

TechNExt is back for 2025
ONE OF the North East’s most dynamic sectors 
will be showcased and supported this summer, 
as the first details of the region’s biggest tech 
festival are unveiled.
TechNExt, a celebration of the North East’s 
thriving technology sector – will span five days in 
June, bringing together thousands of attendees 
who will share ideas, learn from one another and 
celebrate a sector that is thriving in the region.
Taking place between June 16 and 20, TechNExt 
will feature everything from curated showcases 
to community-led fringe events, displaying the 
diversity, achievements, and innovation of the 
North East’s tech scene.

The event – hosted by a partnership of North 
East businesses and stakeholders working 
collaboratively, and led by Dynamo North East 
CIC and Sunderland Software City working with 
BeaconHouse Events – is now in its third year, 
providing an opportunity for the region’s tech 
community to come together and share best 
practice. 

This year’s programme has been fine-tuned 
based on feedback from attendees in 2024, 
with the major change to the festival being the 
creation of ‘hubs’ where a range of events and 
sessions will be held in the same location across 
each day, to allow people to attend more events 
across the course of the week.



Switch Off 
with Eclipse 
Wholesale

What is the Switch Off?
The UK telecoms industry is undergoing a 
major transformation with the nationwide 
switch off of old PSTN lines, first announced 
by BT Openreach in November 2017. PSTN 
(Public Switched Telephone Network) 
is an analogue line that also provides 
ADSL and FTTC services. This means all 
traditional telephone networks will be 
completely switched off by Openreach 
and replaced with a fully digital network. 
While the original deadline was set for 31st 
December 2025, it has now been extended 
to 2027 to ensure a smooth transition for 
all customers, particularly those relying on 
telecare services. A ‘stop sell’ policy came 
into place in September 2023, meaning that 
no new PSTN services can be provisioned. 
All customers will be required to find an 
alternative service by 2027, or their service 
will no longer work. 

Why is it happening?
PSTN lines, some of which date back to 
the 19th century, are increasingly difficult 
to maintain and repair. With the rapid 

advancement of technology, these ageing 
copper lines can no longer keep up with 
modern demands. The transition to an 
all-digital network will introduce countless 
new opportunities, making communication 
faster, more reliable and better suited for a 
fast-paced future. 

The Eclipse Wholesale Switch Off 
Project
At Eclipse Wholesale, we are proactively 
working towards the 2025 deadline to 
transition all our partners to an alternative 
service, excluding those with telecare 
services. The reliability and support issues 
associated with PSTN lines make it key to 
transition to modern alternatives, with 
the number of faults on PSTN services 
increasing by 20% in 2023, causing a 60% 
increase in hours lost for customers on the 
analogue network. Many businesses have 
already adopted newer communications 
and connectivity solutions such as VoIP, 
SoGEA and FTTP. However, it is essential to 
recognise these solutions are not a one-size-
fits-all replacement. Thousands of PSTN 
lines currently in use may not be suitable 
for a SoGEA or FTTP transition due to cost, 
compatibility or logistical challenges. These 
can include essential services such as lift 
lines, taxi call points, traffic management 
systems or alarm monitoring. In such cases, 
alternative solutions like IoT (Internet 
of Things) must be considered to ensure 
continuity and reliability. 
Eclipse Wholesale began the process of 

migrating all legacy analogue services to 
alternative solutions in the summer of last 
year and plans to have this completed by 
September 2025. 
Our Managing Director, James Drake, says 
“The switch off is a pivotal moment in the 
telecoms industry and we’re committed 
to helping partners make a smooth and 
successful transition. Although the deadline 
has been extended, Eclipse Wholesale 
is prepared and ready to assist partners 
through our 2025 project, allowing them 
to feel the benefits of an all-digital future 
sooner.’’

Steps you should take:
  Identify the assets in your estate that will 
be affected by the Switch Off. 

  Make a list of all the devices currently 
plugged into the master socket and any 
extensions.

  Check each asset for calls, broadband 
markers or block terminals. 

  Work with your provider on the migration 
paths available for each asset. 

  Investigate if any alternative networks are 
available at the asset address. 

  Use bulk migration tools if the size of your 
WLR (Wholesale Line Rental) estate is 
sizeable. 

Eclipse Wholesale is fully prepared to guide 
our partners through this transition. Don’t 
wait until the last minute, start preparing 
for the Switch Off today. 
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The Future of AV Technology:  
Key Trends to Watch in 2025

The audio-visual (AV) industry is undergoing a transformative  
shift, driven by the rise of hybrid work models, digital learning,  

and changing consumer expectations. 
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As we look ahead to 2025, AV technology is set to play an even more 
pivotal role in shaping how businesses operate, collaborate, and 
engage with customers. To stay ahead of the curve, it’s essential 
for businesses to understand these evolving trends and leverage 
innovative AV solutions to remain competitive. 

This article explores the key AV trends for 2025 and how Universal AV 
can support businesses in adapting to these changes.

Network-Integrated AV Systems:  
The Future of Seamless Connectivity
AV systems are transitioning from standalone units to integrated, 
network-based solutions, allowing for better connectivity, scalability, 
and ease of management. This shift not only enhances real-time 

communication across devices but also enables businesses to 
optimise their IT infrastructure and streamline operations. By 
adopting network-integrated AV systems, businesses can improve 
collaboration, enhance user experiences, and future-proof 
their technology investments. Universal AV is at the forefront of 
implementing these solutions, assisting clients in creating scalable, 
network-connected AV environments that align with their operational 
goals.

AI-Driven AV:  
Revolutionising Efficiency and User Experience
Artificial Intelligence (AI) is set to play an increasingly vital role in 
AV systems by creating more responsive, adaptive, and intuitive user 
experiences. From AI-powered digital signage that dynamically



As AV Technology continues to evolve and 
become engrained in more aspects of our day-to-
day lives, there’s likely to be a bigger number of 
organisations investing in AV as a Service, as this 
allows a more flexible approach to purchasing 
and implementing new technologies.” 

Looking Ahead:  
Preparing for the Future of AV 
Technology in 2025
The future of AV technology is an exciting one, 
with networked systems, AI, smart buildings, 
and AVaaS poised to revolutionise how 
businesses operate, collaborate, and engage with 
their customers. As these trends continue to 
gain traction, businesses must remain proactive 
in adopting these technologies to maintain a 
competitive advantage and deliver enhanced 
experiences to both employees and customers. 
With Universal AV’s expertise in implementing 
cutting-edge AV solutions, businesses can 
confidently navigate the evolving AV landscape 
and thrive in an increasingly connected world.
By staying ahead of these trends, businesses 
can not only optimise their operations but also 
create more dynamic, flexible, and innovative 
environments that position them for long-
term success in the digital age. Universal AV 
is committed to helping businesses adapt to 
the future of AV technology, ensuring they 
are well-equipped to face the challenges and 
opportunities that lie ahead in 2025 and beyond.

www.uniav.com
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adjusts based on audience behaviour to automated systems 
for tasks such as visitor check-ins, AI promises to streamline 
operations, reduce human error, and improve overall 
efficiency. In addition, AI can facilitate highly personalised 
interactions, enabling businesses to create more engaging 
environments that resonate with both employees and 
customers. Universal AV are incorporating AI capabilities 
into their solutions to ensure clients can harness the full 
potential of these cutting-edge technologies.

Smart Buildings:  
Integrating AV Solutions into the Workspace  
of Tomorrow
The trend towards smart buildings is rapidly gaining 
momentum, with AV systems becoming a central component 
in managing and optimising workspaces. Through the 
integration of Internet of Things (IoT) devices, businesses 
can gain valuable insights into space usage patterns, enabling 
more effective space management, energy efficiency, and 
cost reduction.  AV systems can be integral to create flexible, 
collaborative, and optimised work environments that support 
the needs of modern, hybrid workforces. Universal AV is 
already assisting clients in implementing smart building 
solutions, helping businesses to maximise resource usage 
while reducing operational costs.

AV as a Service (AVaaS):  
Flexible, Scalable, and Cost-Efficient Solutions
“AVaaS or AV as a Service is also becoming increasingly 
popular, allowing organisations to spread the cost of 
purchasing AV equipment over a fixed period.  

Throughout this duration, they enjoy benefits such as regular 
hardware and software updates, service and maintenance 
contracts, and the ability to scale their technology as needed.



Mike Carter
CEO, Roamer Robotics Ltd.

Did you always envisage a career in the world of 
Technology?
I was a teacher when computers first came into primary schools and 
I was not a fan. I could not see any reason why they would be used 
in school. As I was the youngest teacher in the school I was given 
the new computer to take home with me. I spent all weekend trying 
to get it to work, alas, unsuccessfully. I was worried about what the 
headteacher would say on Monday. When I went in the secretary told 
me that another package had arrived late on Friday. It was the tape 
cassette and some programs which could be loaded into the machine. 
I loaded a mathematics game and thought that the children would 
really enjoy working on the computer which they did. That was my 
first step into educational technology. I always had to remind the 
children in the class not to switch the plugs off at breaktime as that 
was when I would load the programs ready for the next lesson.

What tips would you give to someone looking to work in  
the industry?
The tech industry has always been changing rapidly and it is very 
hard to keep up. I would suggest that someone wanting to enter the 
industry should master a few key applications and be able to use 
them to a high standard.

Tell us about the most exciting project your currently 
working on?
Roamer Robotics is a small start up based in Gateshead and we have 
managed to get an order to provide the teachers in Miami-Dade 
County schools in Florida, USA with Roamer Robots. This has the 
potential to be a really impressive order if the schools then place an 
order for more Roamer Robots to use with their children in class.

Tell us about your team?
I am the CEO of the company and also responsible for operations. 
The Roamer Robot was invented by world renowned robotics 
engineer Mr. Dave Catlin. He is in charge of our technical 
development team. Mrs Sheila Walker is the Managing Director and 
responsible for moving the company forward.

What are your long term plans for the business?
Dave is busy working on the next development of the Roamer Robot 
which will employ wireless and bluetooth and also RFID technology. 
We are also exploring the use of AI and VR technologies to work with 
the Roamer Robot providing more phenomenal activities for all users 
interacting with Roamer Robot. 

What’s your favourite piece of technology?
For me it is the mobile phone. I know it has its detractors and it can 
be invasive, but used proficiently it is an amazing piece of kit. I was 
recently in London and  had to reschedule my train back to the North 
East, I had just purchased a new phone and had to use my old phone 
for banking details. The old phone was no longer on a network and 
the WiFi was not great so whilst travelling on the Elizabeth Line 
heading to Kings Cross station, I shared the network with my new 

phone, used my bank account details on the old phone and managed 
to reschedule my train on the new phone, all whilst travelling on the 
tube. Amazing!

Do you have any heroes or mentors?
I am a great believer in the work of people like Jean Piaget, Lev 
Zygotsky and Seymour Papert, educators and philosophers. They 
viewed education as something that was experienced, not something 
that was done to young people. They all celebrated the power of play. 
The epitome of this movement for me is the late Sir Ken Robinson. 
Robinson’s key argument is that creativity is as important as literacy, 
but that our education system doesn’t value it. In fact, he says, 
“we’re educating people out of their creative capacities”. He believes 
creativity is the crucial 21st century skill we’ll need to solve today’s 
pressing problems. (22nd May 2022)

When not working how do you like to relax?
I like to get out and walk. It clears my head and allows time to 
recharge batteries and relax. I am fond of visiting towns and cities 
with my wife. We always invest in a treasure trail, we find that we 
learn a lot more about places doing this. I like reading and am 
currently reading a fascinating book about the Huguenot persecution 
in France.

What’s your fondest career memory?
Being presented with my MA Ed (Res) in 2010 from Newcastle 
University.

What’s the best piece of business advice you’ve received?
Work hard and plan effectively. Develop relationships and nurture 
them; the rewards will come over time. I believe, especially in the 
education market, that there is no need for the “hard sell” approach. 
If educators like the product and can see an educational value in it for 
the young people, they will invest in it. Be yourself!

roamer-robotics.com
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It’s no secret that keeping an existing customer is easier 
(and cheaper) than finding a new one. But when it comes to 
building customer loyalty, good service, fair pricing and a bit 
of personalisation are just scratching the surface of what’s 
possible. 
Working in digital, I see every day how software can help 
businesses build stronger relationships with customers. But 
I also know that for many businesses, it’s not always obvious 
how to make the most of these tools or even where to start. 
Here are four areas where I’ve seen software play a real role in 
keeping customers coming back.

1.  Loyalty schemes 
(that actually get used)

Most businesses know about loyalty cards and points-based 
rewards, but a lot of schemes don’t work because they’re too 
clunky. If a customer has to jump through hoops to claim a 
reward, they’ll lose interest.
A good digital loyalty scheme makes earning and redeeming 
rewards effortless. The Starbucks app is a great example. 
Customers earn points and can see their balance in real time 
through a tiered rewards system where regular customers 
can unlock extra perks and exclusive offers. This encourages 
people to keep spending to maintain their status, rather than 
just redeeming points and moving on.
Airline frequent flyer programmes use a similar approach, 
offering perks like priority boarding and lounge access to 
frequent travellers. The more they fly, the more valuable the 
programme becomes, keeping them loyal to one airline rather 
than shopping around.
Small businesses can learn from these examples, using mobile 
apps or even simple email-based systems. The key is making 
it effortless but meaningful. Customers need a reason to stay 
engaged beyond just collecting points. 

2.  Keeping customers engaged  
(without nagging them)

People don’t mind hearing from businesses they like, but 
there’s a fine line between useful reminders and spam. The 
trick is using digital tools to send the right message at the right 
time, based on real customer behaviour, not guesswork.
Online retailers send abandoned basket reminders to nudge 
customers towards a purchase. But this only works if it’s done 
well. A generic "You left something behind" email is easy to 
ignore. A well-crafted message that highlights low stock or 
offers a small discount makes it feel helpful.
Streaming services do this brilliantly. Netflix doesn’t just tell 
you what’s new, it suggests what you’d want to watch based 
on what you’ve enjoyed before. This is where data makes the 
difference. Businesses that track customer habits, preferences, 

and purchase history can send messages that feel personal, 
relevant, and well-timed.
For any business using digital tools to communicate with 
customers, don’t just send messages. Make them matter. The 
more relevant and well-timed your communication, the more 
likely customers are to engage with it.

3. Turning customers into a community
Loyalty isn’t just about transactions. Some of the strongest 
customer relationships come from people feeling part of 
something bigger. The more emotionally invested a customer 
is in a brand, the less likely they are to switch.
Businesses that build communities around their brand don’t 
just create customers, they create advocates. Look at Peloton. 
People don’t just buy a bike. They join a group, compete in 
challenges, and share their progress. This sense of belonging 
keeps them engaged beyond initial purchase.
Smaller businesses can do this on a local level, whether that’s 
a private Facebook group, a customer forum, or exclusive in-
person events. If people feel part of something, they’ll stay.

4.  Subscription models that keep people  
coming back

More businesses are shifting towards memberships and 
subscriptions to build long-term customer relationships. 
Take Amazon Prime. People don’t just sign up for next-day 
delivery, they stay for the extras, like exclusive discounts 
and free streaming. Retailers and hospitality businesses are 
experimenting with paid loyalty programmes, like Pret A 
Manger’s coffee subscription where customers get exclusive 
perks for a monthly fee.
Subscriptions shouldn’t just be about locking customers in. 
They should offer ongoing value that keeps people engaged.
The biggest mistake businesses make with loyalty is thinking 
it’s just about offering money off. While discounts have 
their place, real loyalty comes from making life easier for 
customers, giving them a reason to engage, and making them 
feel valued.
Digital tools make all of this easier, but only when they’re used 
well. The businesses that get it right use tech to build genuine 
connections with their customers. And when that happens, 
loyalty follows naturally.

 
leighton.com
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Building customer loyalty with digital solutions
By Claire Cundill, Chief Business Officer, Leighton

Over the past few months, I’ve had many conversations about the  
importance of loyalty and the best ways to cultivate it. 
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...If people feel 
part of something, 
they’ll stay...

Claire Cundill
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World Class 
digital office 

services
Providing copy, print, 
scan services at major, 

internationally significant, 
events has become a strong 

area of expertise for  
SOS Group.

This year, the Gateshead-based firm will be 
delivering at almost one major event every 
week and, as the SOS team are quick to 
point out, if they can deliver reliable digital 
office services by a swimming pool or in a 
field, they can certainly deliver them in a 
standard work environment.

SOS Group Director, Andrew Skelton, says: 
“Events are often very high pressure for 
everyone involved and we certainly thrive 
on that.
“Providing this kind of service support 
can range from a few days with just two 
or three devices, or it can be very involved 
across multiple sites and requiring up to 117 
devices for weeks at a time.
“The logistics involved and client 
requirements vary enormously but what 
doesn’t change is the necessity for us to 
create a strong project plan and then be 
flexible to adapt this wherever that might be 
needed.
“Every venue, from international swimming 
arenas and athletics tracks, to major 
conference centres, brings with it its own set 
of challenges and requires very specific and 
detailed planning.
“Any issue or possible issue encountered will 
be something we’ve seen and solved before 
at an event and that certainly translates 

into a more standard office, service or 
manufacturing workplace.
“Clients appreciate our ability to 
problem solve, be that logistics, security, 
sustainability or cost. That’s that challenge 
sorted, what’s next?”
Established in 2002, SOS Group facilitates all 
business and event requirements, including 
communications and IT, and specialises 
in providing copy, print, scan solutions 
for clients from local start-ups to multi 
nationals.
It has a centralised office on the Team Valley 
as well as specialist engineers servicing 
accounts nationally from six regional 
hubs in London, Scotland, the North West, 
Midlands, South Yorkshire, South West and 
North East.
The company, which has achieved both 
ISO 9001 and ISO 27001, recently provided 
office services for the Labour Party during 
the General Election cycle, including local 
elections, by-elections, Scottish and Welsh 
conferences, regional conferences, national 
party forums and an Annual Conference.
In addition, it supported an extremely 
significant national inquiry and, over the 
last 12 months, has worked at 21 different 
locations across the UK to ensure the smooth 
running of events for clients including 
British Athletics, Aquatics GB, Swim 
England, British Taekwondo and the World 
Orienteering Championships.
For the last six years, SOS Group, has also 
supported the Riding Disability Association’s 
(RDA) National Championships at Hartpury 
University & College in Gloucester.
The biggest disabled equestrian event of its 
kind, last year’s Championship featured a 
record number of entries and spectators.

The Riding Disability  
Association’s National Championships

RD
A
 im

ag
es
: M

ic
ha
el
 M
ar
ti
n 
Ph
ot
og
ra
ph
y

Andrew Skelton  
(SOS Group Director) 
presenting awards  
at the Riding 
Disability 
Association’s 
National 
Championships

Triathletes Dan Dixon and Rosie Bell.
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Over three days, RDA participants took part in competition classes 
from dressage and showjumping to carriage driving, showing, 
endurance, countryside challenge, best turned out, vaulting and arts 
and crafts. 
Throughout the event, SOS Group provided practical, hands-on 
technical support and equipment for the busy event administration 
team.
Clare Prysbet, Head of Fundraising at the Riding Disability 
Association, says: “Running a show of this scale, with hundreds of 
competitors and volunteers, is a huge logistical operation.
“We are therefore incredibly grateful for the long-term technical 
support provided by SOS Group, to help keep the event office running 
smoothly.”
Andrew adds: “We’re trusted by internationally recognisable 
names and have previously delivered services at the IAAF World 
Championships and World Paralympics competitions.
“Ensuring vital office services run smoothly, be that a sporting 

competition, a major national inquiry or political event, means 
physically moving a proportion of a client’s office, or an image of that 
office, and transporting it to another part of the country.

“In the last year, we’ve delivered fully operational services in this 
way in venues from Aberdeen to Plymouth. Across those events in 
total, approximately 2.15 million prints were produced for our clients 
requiring just four service interventions.

“That’s a track record we’re extremely proud of and everything 
we need to consider in advance of any event, any specific client 
needs and logistics, that’s all just as relevant within a standard work 
environment like a hotel, a factory or a school.

“Ultimately, our clients are always assured that their requirements 
are met exactly and any problems they need to solve, we can provide 
the solutions.”

For more information, please visit: www.sosgroup-ltd.co.uk

Andrew Skelton 



CMYK’s long-term association with the 
Red Sky Foundation has raised thousands 
of pounds to date. Their recent pledge at 
the Red Sky Ball at Sunderland's Beacon 
of Light led to the installation of the new 
defibrillator, enhancing their commitment 
for community healthcare and wellbeing.
Craig Pratt, regional director at CMYK, 
commented, “We are pleased to have 
installed this piece of life-saving equipment 
at our offices, which will serve a busy part 
of the Newcastle quayside area. We hope it 
never has to be used, but it’s here to save a 
life if needed.” 
This heartwarming story exemplifies true 
community spirit, with CMYK’s client Owben 
stepping forward to make a significant 
contribution. Not only have they volunteered 
to install the life-saving device, but they've 

also committed to placing a publicly 
accessible defibrillator at their Sunderland 
headquarters, demonstrating remarkable 
charitable leadership.
Sergio Petrucci MBE, founder of Red Sky 
Foundation, added; “I’m delighted with the 
support we receive from our partners and 
the help we’ve had from CMYK and Owben 
is evident by seeing firsthand the impact 
and the physical lifesaving device now in 
place. While we hope this latest defibrillator 
is never needed it really does give everyone 
peace of mind that it’s there and that it can 
save every heartbeat.”  
Sergio remarked; “Red Sky Foundation’s 
commercial partnerships are instrumental 
to us saving lives and this is just a brilliant 
example of how we can all work together for 
the greater good.”  

Andrew Corsar, managing director of 
Owben commented; “Owben are proud 
to have partnered with CMYK to deliver 
a lifesaving piece of equipment at their 
Newcastle HQ. Owben have partnered with 
CMYK for several years to provide critical 
IT solutions to our business. We partnered 
with CMYK not only for their IT expertise’s 
but the core community values they hold 
and demonstrate as a business across the 
communities we operate in. When Craig 
approached us to install the defibrillator, we 
were more than happy to assist.” 

Andrew added; “2015 marks the 10-year 
anniversary of Sergio and Emma’s daughter 
Lunas lifesaving heart surgery. Owben will 
pledge to support 10 local businesses that 
buy a defibrillator at the upcoming Red Sky 
Foundation Ball, by providing labour to 
install the units at their premises as our way 
of acknowledging this huge milestone for 
both Luna and the Red Sky Foundation.” 

Craig concluded; “We urge all organisations 
and companies to get involved with the Red 
Sky Foundation, the charity really does make 
a huge difference in our communities and 
provides vital support to families during the 
most difficult and challenging moments."

www.cmyk-digital.co.uk

T E C H N O LO G Y
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CMYK | Business Technology deploys life-saving device 
through partnership with Red Sky Foundation

CMYK | Business Technology has shown its dedication 
to community welfare by installing a publicly accessible 
defibrillator. CMYK purchased the defibrillator during last 
year’s Red Sky Ball. Supported by their clients, Owben, this 
life-saving equipment is available 24/7 at CMYK’s Newcastle 
headquarters situated on the popular quayside walkway  

and coast-to-coast route.
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Frisk Radio announces 
Lancashire Expansion

North East Regional DAB station Frisk 
Radio is delighted to announce its 
upcoming expansion into Lancashire.
Utilising SS-DAB transmitters in Preston, 
Chorley and Blackpool, Frisk will bring its 
signature “Beats & Banter” formula to the 
region starting mid-April.
The move aligns with the mass rollout of 
digital out-of-home billboards by Frisk’s 
parent company, Smart Outdoor Media.
Mark Catterall, CEO of Smart Outdoor 

Media said: “Our growing footprint across 
Lancashire makes this the ideal time to 
launch Frisk Radio in the same area.

With over 100 screens coming online, we 
can offer advertisers a unique, omni-channel 
opportunity to connect with their target 
audience across the region.”

Stuart Landreth, Director of Frisk Radio said:

“We are very excited to introduce the Frisk 
brand to Lancashire. Our rapid growth, and 
success in the North East has shown there is 
a clear demand for an upbeat, dance-music 
focussed station in local markets.”

Frisk Radio is available on DAB in selected 
areas of the North East, online at  
www.friskradio.com, and through the  
Frisk Player app.

O to grow its talent community in 2025
Newcastle creative communications agency O has confirmed its 
commitment to young people by dialling up its grOw Programme in 
its 20th year.
O agency was formed in 2005 and has kept youth talent at the heart 
of its regional commitment, winning several awards in the last two 
decades for its workplace initiatives*.

It rolled all its commitments into a new programme after the 
pandemic, called grOw, which delivers its ‘Ocademy’ of work 
placements and internships, its ‘On the Road’ programme of school 
talks and its ‘Open House’ events for young people to come in and 
meet people working in a creative agency.
Now, as it celebrates its 20th year in business, O has committed to 
mentoring from all of its staff in 2025 to build a grOw Community.
Kari Owers, Founder of O agency, said: “The objective of establishing 
our grOw Community is to give all of our team the chance to lead a 
mentorship scheme which supports emerging talent aged 18-25.
“We will donate 20 hours per person in our 20th year to make a 
difference to a young person, from passing on our knowledge and 
skills, to helping them navigate the creative industry, build a network 
and access opportunities.
“We want to inspire young individuals aspiring to pursue careers in 
strategy, marketing communication, PR & influence, event planning, 
design & creative, video production and more, by connecting them 
with young people already working in the North East creative 
industry for a chat and some advice.”
If you are aged 18-25 and would like to join the grOw Community and 
access mentoring advice please email Opportunities@O.agency with 
your name, age and contact details.

YourFilm expand team 
with double hire to 
begin 20th year  

A North East video production company 
has started 2025 with the announcement of 
a double hire into its expanding team. 
Gateshead based YourFilm, which this year 
is celebrating their 20th anniversary, says 
the new recruits are an indication of their 
continued growth, despite challenging 
industry conditions.  
YourFilm, who have created TV ads and 
promotional films for the likes of Flymo, 
Admiral, Nissan and Thomson Reuters has 
recruited Maddie Tipping as studio manager 
and Josh James as a junior animator.  
Maddie, who studied law at Durham 
University, joins as studio manager, and will 
make sure the dozens of video projects the 
Gateshead HQ’d team are working on remain 

on time and on budget.  
At the same time, Josh James joins YourFilm 
as an animator and will be working across a 
range of projects, having finally found what 
he calls ‘the perfect match’ of his graphic 
design and animation talents that can then 
be put to commercial use. 
Maddie, who secured a role as a paralegal 
at a top Newcastle law firm after her studies 
admitted she felt out of place in the legal 
industry: “I’d always loved drama and being 
creative and I think it took that time at the 
law firm to realise I just wasn’t cut out for 
that type of career. 
“I’m enormously grateful Kevin and Matthew 
have taken a gamble on me and I can’t wait 
to get stuck into the great projects YourFilm 
are working on through 2025 and beyond.”  
Josh, a former Northumbria University 
student, said: “I’m already learning a host 
of new skills and processes around editing 

and production. It’s been a steep learning 
curve, but the team has been tremendously 
welcoming and helpful. 
“Having felt a little frustrated in previous 
roles, bringing my animation skills to 
YourFilm feels like I’ve finally found the 
perfect match.”



After months of rigorous assessment, 
they became a certified B Corp™ business, 
joining a community of companies 
committed to using their business as 
a force for good. The milestone was a 
fantastic way to round off an incredible 
first year in business, reinforcing their 
dedication to balancing profit with 
purpose.
But becoming a B Corp™ wasn’t the finish 
line for Phonetic Digital, in fact, it’s just 
the beginning. Managing Director Steven 
Parker added ‘This certification challenges 
us to continuously improve, hold ourselves 
accountable, and drive meaningful change 
within our local community.

What does it mean to be a B Corp™?
B Corps™, or Benefit Corporations, are 
companies that meet the highest standards 
of social and environmental performance, 
transparency, and legal accountability. 
Unlike traditional businesses that focus 
purely on profit, B Corps™ operate with a 
clear mission: to have a positive impact on 
their employees, communities, customers, 
and the environment.
To become certified by B Lab, businesses 
must complete the B Impact Assessment, 
which measures their performance across 
five key impact areas:
  Governance – Transparency, ethical 
decision-making and accountability.

  Workers – Employee well-being, fair pay 
and workplace culture.

  Community – Positive social impact, local 

engagement and diversity.
  Environment – Sustainability, energy 
efficiency and waste reduction.

  Customers – Responsible business 
practices and customer satisfaction.

A B Corp™ certification isn’t just a badge for 
your website, it’s proof of real, measurable 
impact. To qualify, companies need to score 
a minimum of 80 points, demonstrating 
genuine dedication to doing business 
responsibly.

Phonetic Digital’s journey
Our journey to certification took around 12 
months. It involved taking a deep, honest 
look at how we do business, and how we can 
improve.
One of our biggest priorities at Phonetic 
Digital is employee well-being. Our team 
is at the heart of our success, which is why 
we proudly pay all employees a Real Living 
Wage and are officially accredited Living 
Wage Foundation Employers.
We also take sustainability seriously, actively 
seeking ways to reduce our environmental 
impact, whether it’s minimising waste, or 
collecting rainwater from our office roof 
to water our plants! We believe that every 
action, big or small, contributes to a more 
sustainable future.
Beyond our social and environmental 
responsibility, we’re committed to upholding 
the highest standards of accountability, 
transparency, and security. That’s why we 
achieved our Cyber Essentials accreditation, 

providing proof of our dedication to data 
protection and operating with integrity at 
every level.
As part of our commitment, we also 
updated our legal structure to reflect our 
responsibility to all stakeholders, embedding 
our purpose into the foundation of our 
business.
Finally, to maintain full transparency, we 
created a 2024 Impact Report, outlining our 
journey, our achievements and the steps 
we’re taking to keep raising the bar.

A growing B Corp™ community in  
the North East
We feel incredibly fortunate to be part of 
the growing community of B Corps™ in the 
North East, with over 30 certified businesses 
in the region. 
To support this movement, B Local North 
East, in partnership with B Lab, is creating a 
space for businesses to connect, collaborate 
and share knowledge, helping each other to 
grow and drive meaningful change.
With B Corp™ month taking place in March 
we’re excited to work alongside other 
companies, learning from their experiences 
and finding new ways to make business 
better for everyone.

What’s next for Phonetic Digital?
Becoming a B Corp™ is just the start of 
our journey. Certification isn’t permanent 
and we’ll be reassessed every three years, 
ensuring we continue to improve and push 
for better standards.
For us, this is more than just a certification, 
it’s a commitment to always do better. We’ll 
keep challenging ourselves, supporting our 
team, and finding new ways to use business 
as a force for good.

If you’d like to learn more about our 
journey, you can check out our 2024 Impact 
Report or get in touch with us at hello@
phoneticdigital.co.uk

Same great ideas, now B Corp™ certified.

M E D I A

March 2025   133

Phonetic Digital joins the growing 
North East B Corp™ community

North East digital marketing agency, Phonetic Digital has 
cemented itself as one of the north east’s most forward-

thinking and values-driven employers.
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Newcastle agency hails launch of free 
marketing masterclass sessions as it 

sponsors local football club
A Newcastle-based marketing agency known for its highly targeted, 
data-driven campaigns has celebrated the successful launch of a 
series of free marketing masterclass sessions, as it announces its 
sponsorship of South Shields FC.
Aimed at marketing teams and business owners who want to achieve 
growth through their marketing efforts, the first session took place 
at South Shields FC where Who’s Listening is now a club sponsor, 
and covered key topics such as elements of social, web, SEO and paid 
search, delivered by the Who’s Listening expert team.

Managing Director, Shane Gammage said: “As we move into 2025 and 
our business continues to grow, were looking for new ways not only 
to promote our business but also to give back to the local community. 
That's why this partnership with South Shields FC made perfect 
sense for us. I'm delighted that, in the short time we've been working 
together, we've already been able to help Pam and the team at PRS 
Inclusion & Training Services - something that resonates deeply with 
me given my daughter's autism diagnosis.”
The first event, which took place on 31st January was very well 
received, with attendees noting the rapidly gained knowledge 
delivered in a clear and concise way, as well as valuable networking 
opportunities.
Carl Mowatt, Commercial Director at South Shields FC, added: "I 
am thrilled and very excited to have Who's Listening Ltd joining the 
club as a long-term partner and sponsor. I have already warmed to 
the ethos of Shane, Liam, and the team - their workshops and their 
support of PRS Inclusion & Training Services, an organisation very 
close to my heart, are truly commendable.”
The forthcoming sessions run from 10.30am to 12.30pm on 
Wednesday 26th February (Social Media Marketing for Businesses 
in 2025) at Aidan House in Gateshead, and 10.30am to 12.30pm on 
Friday 28th March (An Introduction to SEO - The Fundamentals for 
Your Business in 2025) at South Shields FC with tickets available via 
Eventbrite.
Who’s Listening has recently launched its free downloadable 
‘marketing trends for 2025’ report which can be downloaded from the 
website.
Who’s Listening is a full-service marketing agency with specialisms 
in social media, paid ads (meta and search), email marketing and 
websites, working with businesses across the UK. Rapid growth has 
seen the team almost double in size recently, with plans to recruit at 
least two more team members in the next 12 months.

Salesfire launches award-winning AI 
Teesside-based SaaS company

Salesfire have started 2025 with a bang. After months of 
development and testing, they launched their game-changing 
technology, Salesfire AI, on Wednesday the 22nd of January.
In the same week, this new technology won Best Martech at 
the Northern Digital Awards, giving them plenty to celebrate. 
The Northern Digital Awards recognises businesses from ‘The 
Powerhouse North of England’ who are at the forefront of digital 
marketing.
Chief Executive Officer, Rich Himsworth, and Chief Marketing 
Officer, Josh McGregor attended the event, which took place on 
Thursday the 23rd of January in Manchester, to accept the award. 
Speaking about the launch and award win, CEO Rich commented: 
“We are ecstatic. All of our teams have worked so hard to create this 
stand-out technology and receiving this award in the same week we 
officially launched Salesfire AI is fantastic recognition for what we 
bring to the eCommerce space.” Salesfire, a business that provides 
retailers with intelligent customer journey optimisation solutions, 
received the award for its newly released Salesfire AI technology.
Salesfire AI is changing the game for eCommerce brands by enabling 
retailers to identify and retarget more of their anonymous shoppers 
with personalised messaging, without relying on third-party cookies. 
Using ID profiling technology, the solution can recognise returning 
visitors across different devices even when they are not logged in, 
understanding their interests in real-time and deploying highly 
personalised retargeting campaigns that drive sales. The technology 

is adaptable for businesses of varying sizes. It enables SMEs to deliver 
a level of personalisation once only attainable by eCommerce giants 
while providing a solution for enterprise businesses to streamline 
their tech stack and automate their marketing efforts. The judges of 
the Northern Digital Awards expressed the impact this will have on 
the eCommerce industry, stating that it “was an interesting product, 
aligning seamlessly with the evolving Martech landscape, addressing 
privacy-first concerns whilst delivering personalised experiences 
with unmatched pricing
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Philippa Clothier 
talks to us about 

International 
Women’s Day

Clothier Lacey & Co has been a proudly 
female-founded business for over 25 years 
- what does that legacy mean to you and 
how does it shape the company today?
Hopefully my daughters, Zoe and Sophie, 
may take over the business at some stage. 
They’ve both been steeped in the world of 
marketing and PR since they were quite 
young. Whilst I have some highly talented, 
fabulous people in the business, attracting 
fresh, new talent is the life blood of any 
successful business.

International Women’s Day is all about 
celebrating progress and empowerment 
- what advice would you give to women 
looking to build a successful business of 
their own?
Don’t start a business unless you are 
totally committed. It is extremely hard 
work. Bloody mindedness, determination, 
competitiveness and the ability to work long 
after everyone else is fast asleep: these are 
all useful qualities. It often does not feel very 
empowering though – exhausting more like - 
definitely not for the faint-hearted.

The company has gone from strength to 
strength, what’s been the key to sustaining 
growth and evolving in such a fast-paced 
industry?
It is important to be constantly morphing 
into the next big thing – standing still is not 
an option. Zoe, a geek at heart, has far more 

of a technology bent than me and sees the 
future as being very much AI-shaped.

Clothier Lacey & Co has built a reputation 
for excellence in PR & marketing. What 
would you say sets the business apart from 
the competition?
A passion for excellence, our network of 
contacts, our reputation, our no-nonsense 
approach, our experience and… we don’t 
take ourselves too seriously. We hugely enjoy 
our work and hope our clients enjoy the 
experience too!

Tell us why it’s important to have a 
professional team for PR & Marketing…
In-house teams are an asset and have their 
place but can become inward-looking with 
only one ‘client’. We bring a fresh, well-
informed and objective perspective because 
of our daily engagement with different 
companies in various sectors.

Working together as mother and daughter 
must bring a unique perspective to 
leadership, how do you balance family 
and business while driving the company 
forward?
We often drive each other mad but we’re 
both dedicated to the success of the 
business. Zoe is currently studying for 
a Post Graduate Strategic Leadership 
Apprenticeship whereas, I am self-taught. 
I often shock her by what I say. Work:Life 
balance wasn’t even a thing when my girls 
were young - nor was political correctness.

How do your different strengths 
complement each other, what have you 
learned from each other along the way?
I take things personally, especially if we lose 
a client, which is rare. But it still upsets me. 
Zoe says – ‘it’s just business; don’t take it 
personally’. She says I’m a pessimist, I say, 
I’m a realist. She is always optimistic.

Looking ahead, what’s next for Clothier 
Lacey & Co? Are there any exciting 
projects/new services on the horizon?
Our focus is AI-driven, enhancing in-
house processes and client services. We're 
upskilling our team and implementing 
automation to boost efficiency. With our new 
AI Search service replacing traditional SEO, 
we’re ahead of the game. Stay competitive—
get in touch to future-proof your digital 
strategy! 

Who’s more likely to be first to attend a 
meeting, and who’s more likely to forget 
their coffee?
I’m often called ‘the late Philippa Clothier’ 
and alas, Zoe is a conscientious understudy. 
On the other hand, Sophie, my other 
daughter, is ALWAYS early and we drive her 
nuts. Neither of us would ever forget our 
coffees though.

Describe each other in three words.
Philippa on Zoe:  
Knowledgeable, Dependable and Neophilic 
(look it up!).
Zoe on Philippa:  
Relentless, Aggravating and Incredible.

Which song is top of your playlist  
right now? 
I Follow Rivers – Lykke Li. It’s an oldie but 
goody!  

Top book recommendation?
I have three books waiting to be read: 
Boris Johnson – Unleashed 
Rory Stewart – Politics on the Edge 
James O’Brien – How they broke Britain
I will tell you if they’re worth reading once 
I’ve read them.

Which TV show has you hooked right now?
The new series of Unforgotten – I love a good 
crime drama.

www.clothierlacey.co.uk
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L-R: Zoe Leahy, Sophie Anderson and Philippa Clothier
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L-R: Sarah McCrady with Nina Walton

...we love a 
challenge, problem 

solving is our 
thing...



Did you always envisage a career in the Marketing and  
Media Industry?
Nina: I did! Since the age of 17 I knew I wanted to pursue a career 
in marketing. I loved anything creative at school, from written 
content to art, so that career path always felt like a natural option. 
Sarah: I’ve always loved being creative in some way or other 
and I was lucky that my school offered a GCSE in Graphic Design 
specifically. At the age of 12, my Mum also bought me the 
‘Usborne Book of Graphic Design’ which was a lightbulb moment, 
I poured over every page!

What has been your career path so far?
Nina: After graduating from Newcastle University, I worked at 
Galaxy Radio, then at the Chronicle and Journal in various roles. 
After studying for my CIM marketing qualifications I joined PwC 
as their Marketing Manager, a role I enjoyed for nearly 10 years. 
I learnt so much there (special mention to Paul Woolston) and it 
drove my ambition to eventually start a business in 2014. 
Sarah: After graduating, I got my first job at a design studio in 
Edinburgh and I absolutely LOVED IT! However, I always missed 
Newcastle and moved back a few years later. I worked at several 
local agencies, eventually becoming design director and then in 
2015 I took the plunge into the crazy world of self-employment 
and never looked back.

What have been the biggest challenges you have faced so far?
Getting the balance right of working ‘on’ and ‘in’ the business, 
whilst keeping your eye on the overall vision. The industry 
continues to change at a rapid rate with each stage presenting 
different obstacles - but we love a challenge, problem solving is 
our thing! 

Who do you respect most in your industry?
People with big ideas, tenacity and the conviction to go for it! 
There are so many amazing entrepreneurs and business owners 
in the North East who inspire us. We recently worked with Alice 
Rowen Hall, she’s incredibly inspirational and we have massive 
respect for her and everything she’s achieved.

Which fictional media character can you most relate to?
Nina: It would have to be Emily in Paris for me! She epitomises 
my teenage dream of working at a cool marketing agency in an 
amazing city. 
Sarah: Maybe a Fairy Godmother given my role in transforming 
brands and sprinkling a bit of brand magic! 

What is your greatest strength?
Nina: I’d say it was my ability to connect with people, my 
creativity and tenacity. 
Sarah: I’m a pretty optimistic and enthusiastic person and I really 
love solving problems. 

What is your biggest weakness?
Nina: I’m naturally quite cautious which can sometimes hold 
me back from seizing opportunities, but now I’m more open to 
trusting my gut and taking the plunge when things ‘feel’ right. 
Sarah: Cooking! Unfortunately, my creativity does not extend into 
culinary skills - Thank goodness my husband is an amazing cook 
otherwise I’d probably be living on sandwiches! 

What has been your proudest achievement?
Aside from our lovely children of course, it has to be running a 
business for over 10 years, that has given us a life we love and so 
much pride and satisfaction that we get to work with amazing 
clients every day…and help them succeed.  
Everything we do, we do with passion and a smile, and I think 
that comes across to our clients. We are business partners but 
true friends too. We laugh, we cry, we share the ups and the 
downs, and we are really loving the journey. 

What are your future career aspirations?
To keep doing this! And to help as many businesses as possible 
through powerful, empowering brand transformations! It’s a 
really exciting time too as we’ve just launched a new product 
called the ‘Brand Plan’ which is proving to be really popular 
with clients, helping them see with clarity where their unique 
marketing and brand opportunities are.   

What is the best piece of business advice you have been given? 
Nina: Work hard, be nice to people and trust your gut! 
Sarah: One mantra I tell others and live by myself is that you 
didn’t come this far to only come this far! You deserve to give 
yourself the best possible chance of succeeding.

How do you see your industry evolving in the next 10 years?
The rise in AI is growing at an unprecedented rate which will 
invariably have a huge impact on the way marketing services are 
delivered. Brand marketing is also becoming increasingly popular 
as companies look to differentiate themselves and connect on a 
deeper level with consumers. 

How do you like to unwind?
Nina: I love to spend time with friends and family, entertaining 
and cooking! Running is a real passion too.  
Sarah: I’m quite a DIY nut and there’s nothing I love more than a 
new power tool! I’ve laid floors, tanked and tiled bathrooms and 
recently built a huge multi-level deck in my back garden.

www.transformingbrands.co.uk 
 

Marketing and Media Matters
In the latest of this popular series of features  
Northern Insight talks to...
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Nina Walton and Sarah McCrady
Founders of Transforming Brands

Scan me!
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...A change is as good as a rest..
Spring is a time for change - Highlights PR’s Keith Newman asked some of his RADAR 

members to tell us what the future has in store for their business.
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With Spring just around the corner, I’m looking forward to a season 
filled with growth, both personally and professionally, as well as 
lighter evenings and warmer days and spending time with my two 
daughters and their partners and the furry members of our family 
too! Living just over the border of North Tyneside in beautiful 
Northumberland, getting out in nature is one of my goals especially 
as my professional diary is fast filling with exciting local, national, 
and potentially international work in my two specialist areas, digital 
literacy and information governance. All this, alongside welcoming 
new members to my monthly support service AskMrsWatson.com! 
Momentum is building, and I’m full of gratitude (and excitement!) 
for the opportunities coming —life is good!

Kate Watson, www.askmrswatson.com

Finally taking a well-earned 
rest! It’s been an incredibly 
busy start to the year, topped 
off with our Travel Show last 
month, which was a fantastic 
event. We had a great turnout, 
and it’s been non-stop ever 
since, handling follow-up 
enquiries and helping people 
plan their dream trips. It’s 
safe to say I could do with a 
holiday myself after all that! 
Time to recharge before the 
next big thing. 

John Dixon,  
Destinations by John,  

0800 177 7857

It was a pleasure to launch our new luxury design service 
Antiques of the Future at the Department for Culture, 

Media and Sport Creative Industries Growth Summit at The 
Glasshouse International Centre for Music. It was a great 

way to start 2025 and I got to meet a wide variety of decision-
makers and even ask MP Lisa Nandy a direct question at her 

fireside chat with Sara Davies.
Antiques of the Future is all about using my 13 years of design 

expertise and my British supply chain to create beautiful 
products for our clients. Our mission is to also invest a 

percentage of the profits from this work to support the next 
generation of neurodiverse creatives. Being neurodiverse as 
is my son means I have a personal interest in helping this 

community to thrive.   
Corrine Lewis Ward,  

www.creativeheritagestudios.co.uk/design-services
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Last month our RADAR members appeared on BBC TV, BBC Radio, Local TV and many magazines and newspapers. To find out more  
about the benefits of becoming a RADAR member, contact keith@highlightspr.co.uk or call Keith on 07814 397951.

Join RADAR Today - Be Noticed Tomorrow!
Keith@highlightspr.co.uk • www.highlightspr.co.uk

Stay ahead of  
the curve with  
RADAR’s  
Media Reach

At Ridgetek, we have developed Customer Relationship 
Management systems (CRMs) for clients on several occasions 

and it got us thinking that we needed to have a tidy up and 
amalgamate all our communication systems into one place 

too.
We have now moved everything over to HubSpot and we are 
finding it much easier to store all the information about our 
Clients and workstreams in one space. This helps keep the 

whole team updated on everything that’s going on at Ridgetek.
Rutva Patel, Ridgetek Web Solutions, www.ridgetek.co.uk

“We are thrilled to once again be delivering holiday activities for 
young people as part of the Holiday Activities and Food Programme. 
Our team is dedicated to creating a safe, engaging, and fun 
environment where children can learn new skills, make friends, and 
enjoy nutritious meals. We can’t wait to see the positive impact this 
will have on our community and the young people we support.”

James Palmer, www.leadinglink.co.uk



A caring voice
“My passion as a Communications Manager 
in the NHS stems from a deep commitment to 
making a difference. It’s more than a job – it’s 

a purpose-driven journey”.
Laura Keen, External Communications and Marketing Manager

Veronica spoke to Laura about using the CIM’s master’s level 
qualification to advance her marketing knowledge and leadership 
skills. This was an eventful period in her life for many reasons, 
including the arrival of baby number two, graduation, and a 
promotion.

What was your journey into the NHS?
After university, I spent a few months working for an agency at the 
Home Office, where I eventually secured a permanent role in the 
‘comms’ department. Working in the public sector was rewarding, 
so when a role at the Fire Service came up, it felt like the right next 
step. While I enjoyed working in that sector, my real passion was the 
NHS, so I was naturally drawn to an opportunity at North Tees and 
Hartlepool NHS.
As a senior comms and marketing officer, I had my first 
opportunity for post-grad education—the PG Certificate in Health 
Communications. The application process was competitive, but 
securing my place on the course reassured me that I could do it. I 
gained an in-depth understanding of the behaviours and knowledge 
required to effectively engage, involve, and communicate with the 
public about health matters. I was able to take this learning back 
into the workplace, and it really boosted my confidence, particularly 
around consultation. A few years into the job, an opportunity came 
up much closer to home at Northumbria Healthcare. 

What prompted you to pursue further professional 
development with nesma? 
Although this was a level transfer, it was the right move for me and 
my family at the time. It’s an incredible organisation to work for, with 
genuine investment in staff professional development. Once in post, 
I researched the courses at nesma. After meeting with Veronica, I 
decided that the CIM Marketing Leadership Programme (Level 7) was 
the right choice of qualification for me.
Working through the CIM Marketing Leadership qualification 
has been invaluable. Although communications and marketing 
management in the health sector are incredibly exciting, we work 
in a complex, fast-evolving environment. Constantly juggling these 
questions, how do we use patient stories to drive behaviour change 
and empower the public to manage their own health? How do we 
quantify what we do and demonstrate the impact we can have 
on the organisation’s overall strategy? How do we overcome our 
biggest challenge of bridging our work into the overall strategy 
and demonstrating that we are the important thread that runs 
throughout?

Veronica Swindale
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How do you feel about it now that you have graduated?
The CIM Marketing Leadership qualification combines marketing 
acumen with advanced leadership proficiency, providing the tools 
and insights needed to excel in strategic roles. As an External 
Communications and Marketing Manager, this qualification empowers 
me to craft impactful strategies, lead confidently, and drive meaningful 
change. It bridges the gap between marketing theory and practical 
leadership, enabling me to make informed decisions, inspire my 
team, and enhance communication efforts that resonate with diverse 
audiences. This qualification is not just about career growth—it's about 
making a lasting impact in my role and within the organisation.

How relevant was each module to you?
The first module, Contemporary Challenges, was really useful as it 
encourages you to bring ‘real’ work-based scenarios to the table and 
use the framework to produce a workable strategy. The second module, 
Leading Change, was a great opportunity to reflect not only on the 
organisation but also on my role as a leader and how I might influence 
and effect change. For the final module, I chose to focus on sustainable 
transformation in marketing, and this was a brilliant opportunity to 
reflect on myself and my personal development plan.

How did nesma support you through your learning journey?
Veronica and the team were supportive and available to answer any 
questions whenever needed. I was given the autonomy to set the 
learning pace, which is valuable when you have such a demanding day-
to-day role. I ended up going into labour just before the final submission 
date! The team secured an extension on my submission deadline, which 
was a huge relief and another nod towards just how the course can flex 
around your personal needs. In the end, I secured a distinction, which I 
was really delighted with. 

What was your biggest takeaway from this experience?
It's not just about your learning journey; you must bring the learning 
back into your workplace to ensure its valuable. I used the knowledge 
gained to improve my own area of work, using the theory to write an 
effective marketing strategy for one of our commercial arms. After 
successfully completing the course's second module, I was also delighted 
to secure a promotion at work. 
“Continued professional development keeps your skills relevant and 
interested in your role. It also gives you the confidence and kudos to lead 
from the front and challenge where necessary.” 
What would you say to someone reading this considering the CIM 
Marketing Leadership Programme? 
Set yourself a real challenge for 2025 and go for it. It will re-ignite your 
passion for the day-to-day and give you some food for thought about your 
future.

Whether you aim to refine your strategic thinking, stay ahead of 
industry trends, or become a more effective leader, this programme 
provides the tools, insights, and network to help you succeed.  
Contact Jen at 07734 222 254 or email hello@nesma.co.uk
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A Love for Print
Collaborating with Northumbria University’s 

Fashion Communications Students

On February 14th, you can see love everywhere, in all its forms. Whether 
it’s giving flowers to those who raised you or sharing chocolates with 
someone who’s always been by your side, Valentine’s Day is all about 
expressing yourself and showing gratitude for what you love.
This Valentine’s Day, we celebrated what’s at the heart of Unique Magazines: 
print and people. We set up a pop-up shop at Northumbria University, 
teaming up with Fashion Communications students. They were in the thick 
of their final year projects, creating works that reflect their artistic vision 
and everything they’ve learned. While their projects could take any form, 
many were drawn to designing their own print materials.
Chatting with students at our pop-up store, they shared their uncertainties 
about the directions of their projects. However, as they flipped through our 
magazines and snapped photos of the eye-catching double-page spreads, 
they gathered plenty of inspiration for their own print projects.
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The classroom we set up in was decorated with posters 
showcasing previous students' magazine projects. They had 
transformed their personal experiences and emotions into 
relatable stories for their final projects. Among these, a few 
stood out for their sheer creativity. One remarkable example, 
noted by both Chris and I, was a magazine entirely devoted to 
depicting fears as animals. This project used the metaphor of 
fear creatively, suggesting overcoming it by literally embodying 
the fear with a tattoo. We found this concept strikingly 
unique, reflecting the boldness that characterizes many of our 
independent titles.
We also saw stacks of magazine drafts, where students had added 
their own unique spins to classics like Vogue. They seemed 
inspired by the fashion communications department's extensive 
collection, which includes issues dating back to the 1980s.
 As more students and lecturers stopped by, we had enriching 
conversations about the diverse world of print. We had the 
wonderful opportunity to work closely with Gayle Cantrell, 
an Assistant Professor specializing in fashion, product, and 
heritage at the School of Arts, as well as Chris Hodge, an Assistant 
Professor in Fashion Communications, to organise this pop up.
As magazine specialists, we were there to provide these creative 
and talented students with insights and resources to help them 
create something truly memorable. Even a single magazine 
displayed on our table could ignite a big idea, potentially leading 
to something extraordinary. We recognize our potential to inspire 
these ambitious students, and we're committed to making our 
magazines accessible to everyone.
We offered inspiration, shared ideas, and provided motivation, 
helping students see the vast possibilities in designing their own 
publications.
We believe that the fashion communications course is a starting 
point for many students growing love for magazines. With such 
engaging activities focused on print, it's hard not to fall in love 
with these fascinating keepsakes created by amazing talents.
Recently, we welcomed a new member to the Unique Magazines 
team Jessica Todd—a former Fashion Communications student 
from 2019 to 2022. Her extensive experience in fashion and 
magazines makes her an exciting addition to our team. 
Looking ahead, we're eager to host more pop-up events to 
continue building our community and spreading our love for 
magazines, not just on Valentine's Day but every day of the year.

www.uniquemagazines.co.uk

@uniquemagazines        Unique Magazines        Unique Magazines 
Our Blog: www.themagazineclub.co.uk 



Hard times 
create Marketing 

Powerhouses
The UK economy is  

currently on the decline. 

What I have been asked a lot in recent 
weeks is: How essential is it to maintain 
a Marketing budget during financially 
challenging times? I always answer the 
same: Very.

When economic conditions become 
challenging, many businesses instinctively 
look for areas to cut costs - and marketing 
budgets are often the first to face reductions. 
Whilst it may seem like a good idea at 
the time to scale back on marketing 

expenditures, doing so can have long-term 
consequences on both business operations, 
market share, and brand awareness.
The first impact businesses face when 
reducing their marketing spend is a 
reduction in their visibility and brand 
awareness amongst their target audience. 
Out of sight often means out of mind, 
especially when competitors continue 
to market aggressively. During the 2008 
recession, companies like Procter & Gamble 
and Coca-Cola increased their marketing 
spend while others cut back. As a result, they 
emerged stronger, capturing greater market 
share once the economy improved.
Consistent marketing efforts, campaigns, 
press engagement, and community 
management keeps your brand at the 
forefront of consumers’ mind, ensuring that 
when spending rebounds, your business or 
organisation remains a top choice. 
When competitors begin to slash their own 
marketing budgets, whilst you maintain 
yours (and potentially even increase it!), 
you create the opportunity to capture more 
market share. With less noise in the market, 
your messages can reach audiences more 
effectively, without disruption. A study by 
McGraw-Hill found that companies who 
maintained or increased their marketing 
during the 1981-82 recession saw 256% 
higher sales growth than those that cut back. 
So, sometimes in life and business, you have 
to spend money to make money!
Brand visibility and market share are not 
the only important factors to consider 
when maintaining your marketing costs - 

the most important factor at the heart of 
any marketing strategy, is of course, your 
customers. During hard times consumers 
seek reliability and reassurance. Businesses 
that continue to engage with their audience 
and provide value-driven messaging 
build stronger relationships. Consistent 
communication helps reinforce trust and 
shows customers that your brand is reliable, 
even in uncertain conditions.

*Ensure to focus on empathetic and customer-
focused messaging that resonates with 
current consumer concerns. Demonstrating 
how your product or service can genuinely 
help during tough times fosters loyalty - who 
doesn’t want to buy from a brand or business 
that understands what people are feeling and 
aligns their messaging likewise? 

While it may be tempting to cut marketing 
budgets during financially difficult times, 
doing so can be detrimental to long-
term success. Maintaining or increasing 
marketing efforts helps preserve brand 
awareness, capture market share, build 
customer trust, and position your business 
for future growth. Businesses that stay 
proactive and innovative in their marketing 
strategies during downturns are more likely 
to emerge stronger and more competitive 
when economic conditions improve.
In challenging times, resilience and 
strategic investment in marketing can be the 
differentiators that set your business apart 
and drive lasting success.

marriottcommunications.com

Samuel Marriott-Dowding
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Kaleidoscope, the North East’s leading 
creative film & video agency recently made 
a emotional film about a group of midwives 
who met at work and through their shared 
love of the ocean decided to take up sea 
swimming together.
Lock down paid its toll on many- not least 
the midwives who worked through it but 
weren’t able to get together and do activities 
to help them de-stress. After covid the group 
of women and men decided to try out sea 
swimming. They found that the shared 
experience made them more confident 
and calm. Come wind, rain or shine, they 
ventured to the Northumberland coast and 
unwound in the waves.
One of the midwife team commented; 
‘Initially you think... what am I doing- but 
then the adrenaline kicks in and you get 
addicted to the rush. Its been great for my 
mental health!’
The film crew at Kaleidoscope are not only 
highly experienced, they also have a lot 
of specialist kit- in this case a drone and 
underwater camera which allow them to 
follow the group into the water and take over 
head shots.
Craig, Founder of Kaleidoscope said: ‘It was a 
real honour to film these guys - not only are 

they doing an incredible job bringing new 
life into this world but they have also found 
a way to exercise together whilst improving 
their mental and physical health. The North 
Sea is freezing!!... but it was worth getting 
cold and wet to capture these guys and make 
a beautiful piece that highlights the bond 
they’ve formed’ 
Kaleidoscope are proudly based in 
Newcastle upon Tyne, they’re one of the only 
companies in the North East providing such 
a wide range of video production services 

and professional services in videography, 
documentary films, animation and 
photography.

The film was commissioned by the NHS and 
is called: Northumbrian Mermaids:  
www.youtube.com/watch?v=YQcqsNjKA5o

If you have a story to tell- let Kaleidoscope 
help you with it. Contact Craig on: 
craig@kaleidoscopecfa.com 
www.kaleisdoscopecfa.com

Northumbrian Mermaids- North East leading film makers 
go underwater to make beautiful film
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WTTB leads the 
way in digital 

print…
A company which works 
with some of the biggest 

brands in the UK – as well as 
being a lifeline for smaller 
businesses – is going from 
strength to strength and just 
happens to be based in the 

North East.

When it comes to print solutions, it’s not for 
nothing that WTTB has gained a reputation 
which is hard to beat.
Award-winning customer service, a 
dedicated Book Super Centre which prints 
everything from novels to notebooks, fast 
turnaround, top quality products – just some 
of the reasons why this digital print company 
has clients throughout the UK.
And it all operates from its headquarters at 
Sunderland BIC.
For an astonishing 15 years the company 
has been at the top of its game, providing 
its services direct to customers as well as to 
resellers who make their living on platforms 
like Etsy.
Add into the mix creating everything from 
banners to merchandise and helps to 
explain just why – in a highly competitive 
market – WTTB manages to stay ahead of the 
competition.
According to Managing Director, Louise 
Stephenson, the success of WTTB is down to 
a number of factors.
“We may be an online platform but talking to 
someone is literally just a phone call away,” 
she said.

“So if anyone does have an issue or a 
question, they can get straight through to 
one of our team who can help.”
It is that level of customer service which is 
one of the reasons why the company has 
been shortlisted in this year’s prestigious 
Printweek awards for Customer Service 
Team of the Year.
But that’s not the whole story. WTTB is 
always looking at ways to enhance its 
offering to its customers, which is why it has 
also created a door drop marketing service.
Printing leaflets and flyers are all well and 
good, but to really maximise their potential 
it’s about ensuring they get to the right 
audience, at the right time.
WTTB uses a range of demographic 
management tools to help identify a target 
audience and when they will be most 
receptive to receiving information – and 
hopefully will then act on it.
For example a furniture shop might want 
to target people moving into new homes. 
WTTB has access to the insights which will 
show when new movers are most likely to be 
in the market for a new sofa or bed and so 
that information can hit their letterboxes at 
exactly the right time.
“With more people than ever working 
from home, information coming through 
a letterbox is much more likely to be read,” 
said Louise.
“We can help hit a particular demographic, 
a particular age group and/or a specific 
geographical location to ensure that 
marketing materials are really effective.”
With around 150 products available – a 
number that is constantly increasing – plus 
an incentive programme and a new all 
singing and all dancing website on the way, 
WTTB continues to dominate the market.
“We are very excited about what the future 
holds for us,” said Louise.

For further information visit  
www.wttb.co.uk
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Are you ready to transform your corporate strategy and boost your team's 
performance? Wadds Inc. offers tailored solutions for:

Elevate your organisation with 
Wadds Inc.
Expert guidance for in-house teams, agency leaders and executives

In-house comms directors
• Align your work with management goals
• Enhance your digital transformation
• Develop critical skills and competencies

Agency bosses
• Accelerate your start-up, scale-up, or sale
• Access industry expertise and benchmarking
• Build high-performing teams

Executives and teams
• Unlock your potential with executive coaching
• Improve team dynamics through DISC profiling
• Join PRogress, our exclusive peer-to-peer network

Led by Stephen Waddington and Sarah Waddington CBE, Wadds Inc. brings decades of experience in public 
relations, management, and communications to your organisation.

wadds.co.uk

Led by Stephen Waddington and Sarah Waddington CBE, Wadds Inc. brings decades of experience in 
public relations, management, and communications to your organisation.



Storytelling is a fundamental aspect 
of human communication. Crafting 
compelling narratives can create emotional 
connections with your audience, it fosters 
brand loyalty and ultimately, drives 
conversions. In marketing, storytelling 
transforms a brand from a faceless entity 
into something relatable and engaging.
Facts and features alone don’t sell your 
product or service, however, emotions do. 
A well-told story can evoke feelings of joy, 
nostalgia, empathy or even excitement, 
making it easier for audiences to connect 
with your brand on a personal level. Think 
of the Nike ‘Just Do It’, Coca-Cola ‘The 
Happiness Factor’ or Apple’s ‘Innovation 
Through Emotion’ campaigns as great 
examples of storytelling within marketing.
So, how do you start to tell your story?
A great story starts with knowing who 
you’re telling it to therefore it’s crucial 
you understand your audience. Research 
their pain points, desires and values, 
think of the challenges they face and what 
motivates them, you can then align your 

brand story with their experiences, creating 
a connection that feels personal and 
authentic.
Your story should answer questions such 
as why your company exists, how are you 
making a difference in your customers’ 
lives and should include key elements such 
as a loyal customer or employee, show the 
struggles faced and explain how your brand 
provides a solution or brings about positive 
change.
Very similar to case studies or customer 
experiences, the most compelling stories 
follow a structure including introducing the 
character and the challenges they face, the 
struggles they face and how they discover 
your brand’s solution and finally, the positive 
outcome achieved with your product or 
service.
Storytelling can be used in various different 
formats, video can have significant impact, 
social media can be used for behind-the-
scenes content or testimonials, personal 
stories within email campaigns can boost 
engagement and conversions while the 

About Us page on your website can be a great 
place to tell your brand’s story.
While your brand plays a crucial role in the 
story, it’s your customer who should be the 
hero. Show how they overcome obstacles 
with the help of your product or service. 
When potential customers see themselves in 
the story, they’re more likely to engage and 
convert.
Avoid overly polished or exaggerated stories, 
audiences crave authenticity. Share real 
struggles, genuine emotions and relatable 
experiences to make your story feel 
believable and inspiring.
Using powerful visuals and descriptive 
language to make your story more engaging 
is key, whether that’s imagery, music or 
colours, these can enhance the emotional 
appeal of your narrative, making it more 
impactful.
Ultimately, storytelling is one of the most 
powerful tools in marketing. It helps build 
emotional connections, strengthens brand 
loyalty and makes your brand memorable. 
By understanding your audience, crafting 
compelling narratives and using the right 
formats, you can captivate your audience 
and inspire them to take action.
Incorporate storytelling into your marketing 
strategy and watch as your brand transforms 
from just another company into a beloved, 
trusted name, remember, people don’t just 
buy products, they buy stories, experiences 
and emotions.

For support with telling your  
marketing story, contact Nicola at  
Riverside Marketing Solutions at  
www.riversidemarketingsolutions.co.uk
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The power of storytelling and how to 
captivate your audience

In today’s saturated marketplace, simply having a great 
product or service isn’t enough. As consumers are 

bombarded with thousands of marketing messages daily, 
it’s difficult for brands to stand out. The secret to breaking 

through the noise is storytelling.

Nicola Halse
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Bonded’s Latest Recruits: Ellie & Caitlin

Driving Growth: Ellie Cresswell

Ellie joins Bonded as Director of Growth, bringing 
over a decade of experience in client consulting, 
revenue generation, and data-driven decision-
making. 

Her role is pivotal in leading Bonded’s new business 
strategy, ensuring we continue to deliver cutting-
edge solutions that help brands thrive in an ever-
changing media landscape.

“I’m thrilled to join Bonded and contribute to 
its exciting growth journey,” Ellie shares. “For 
me, growth isn’t just about numbers—it’s about 
innovation, collaboration, and building strong client 
relationships that stand the test of time.”

With an in-depth understanding of industry trends 
and a strategic approach to business development, 
Ellie’s leadership will help propel Bonded towards 
new milestones. Expect to see her driving forward 
key initiatives, working closely with the senior 
team, and playing a vital role in shaping the 
agency’s future success.

Elevating Digital PR: Caitlin Purvis

Caitlin Purvis joins Bonded as Senior Digital PR 
Manager, bringing a wealth of experience in SEO, 
content marketing, and outreach from her previous 
roles at large UK agencies. 

Bonded is the digital and media agency that prioritises connection. Each month we connect 
with a different member of the team to get their take on all things digital media. 

Bonded Digital & Media

Caitlin Purvis
Senior Digital 
PR Manager

Join us in welcoming our latest recruits, Ellie Cresswell as Director of Growth, 
and Caitlin Purvis as Senior Digital PR Manager, bringing a wealth of expertise in 
business growth and digital PR to the Bonded team.

For more information visit: 
www.bondedagency.com 

Ellie Cresswell
Growth Director

With a keen eye for impactful storytelling and 
data-led PR campaigns, Caitlin is set to enhance 
Bonded’s digital PR offering.

“Digital PR is all about making meaningful 
connections,” Caitlin explains. “I’m excited to 
bring my expertise to Bonded and drive innovative 
campaigns that not only boost visibility but also 
create lasting brand impact.”

Caitlin’s approach focuses on blending creativity 
with analytics, ensuring that Bonded’s campaigns 
deliver measurable results while keeping audiences 
engaged. Whether it’s securing top-tier media 
coverage or crafting compelling narratives, she is 
dedicated to elevating our clients’ presence in a 
competitive digital landscape.

We’re excited to welcome Ellie and Caitlin to 
the team. Their expertise will be invaluable as 
we continue to innovate and push boundaries 
in digital and media.

“

“

Steve Underwood, 
Managing Director
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...the outside  
world is so much 
more challenging 

for young 
children...

Phil Sturt
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continued...

Phil Sturt
Head, Mowden Hall School

In conversation with...

Tell us a bit about your background and career so far.
I was brought up in Lancashire, where I attended Queen 
Elizabeth’s Grammar School before moving to Nottingham 
University to study BSc Genetics. Shortly after university, I 
joined the British Army, where I was commissioned into The 
Royal Artillery, serving with 39th Regiment RA in Afghanistan, 
before moving to 5th Regiment RA.
I joined the teaching profession in 2011, starting my career 
at Durham School, where I went on to run the Combined 
Cadet Force, Duke of Edinburgh Award Scheme, was a Senior 
Housemaster and taught GCSE and A Level Biology.
In 2022 I made the move into the Prep sector, joining Mowden 
Hall School as the Assistant Head (Pastoral Care), before being 
appointed as Head in January 2025.

What do you hope to bring to your new Headship  
at Mowden Hall?
I am incredibly grateful for the opportunity to lead a school 
such as Mowden Hall. The school is in a strong position both 
in terms of pupil numbers, but also in relation to its ethos. 
At Mowden we understand the significant importance 
of character and values for children - this is what we are 
really known for - and so of equal importance to a strong 
academic education is the need to ensure that children take 
opportunities to test themselves. This can be on stage or in 
the concert band, to push their own boundaries on the 
sports field or in the swimming pool but also to have 
great fun each and every day in our incredible 50 acres 
of beautiful countryside! We want happy children, 
because happy children have the confidence to test 
themselves in the classroom and not be scared to fail. 
So, what do I hope to bring to this role? To be honest, 
my overriding hope is that this strong message of 
our values and “style” OD education gets to as many 
people as possible, as the offer we give at Mowden is 
incredible. The more children that can experience 
it the better!

Tell us about your team at Mowden Hall.
I tell prospective parents that I see Mowden Hall as an 
extension of their family. I want children to see coming to 
school as an opportunity not only to learn and have fun, but to 
feel safe testing themselves and pushing to reach their goals. 
Whilst the incredible facilities help in so many ways (seriously, 
they are breath-taking), it is our people that make the place so 
special and I am not just talking about the teachers. I would 
put money on nearly every member of staff here, be that 
Grounds, Domestic, Boarding or Business staff (not to mention 
Academic) knowing every child in our community. They make 
it their business to build relations with them, so that they can 
recognise when a child is feeling sad or needs a bit of help but 
also for those opportunities to praise success as well. Prep 
School staff have a unique opportunity to make a positive 
impact on a young person’s life and I am incredibly proud of 
how well we do it here.

What are your priorities for your first year?
Building trust is central to the success of a Headmaster. 
Parents bestow on me the responsibility to ensure that their 
child is both educated and develops as a young person in a 
safe environment. 
I know that what we have here is special and that any child 
that joins us will benefit immensely from there time at 
Mowden - I am not concerned about this - what I want to 
ensure is that both the children and parents trust me to lead 
this place in a responsible, but visionary manner to ensure 
that we really do make the most of their time here during 
these special years of their life.

What is your proudest achievement in education,  
so far?
Supporting Mowden Hall to achieve the Wellbeing Award for 
Schools last year, meaning that the school is recognised for 
everything that it does to support everyone in our community.

Mowden Hall School



How has the world of education changed in the  
last decade?
There has been a significant shift towards recognising the 
importance of mental health and wellbeing throughout a 
child’s education since I started in the teaching world. I think 
that this is caused by two separate factors. 
Firstly, we are much better at recognising and identifying 
those children who require extra support. They do not 
necessarily need a diagnosis as such, but a little extra support 
to learn how to better-understand their emotions and how to 
communicate their concerns.
Secondly, the outside world is so much more challenging 
for young children. I remember as a child always being told 
by older generations that “it was a lot harder in my day”. I 
genuinely believe that this current generation of children 
will find it tougher than I did, and so it is imperative that as a 
Headmaster I enure that they are prepared for that future.
For me, pastoral care and a focus on mental health and 
wellbeing should be seen as the foundations on which we 
build a child’s education. Get the foundations solid, through 
strong support and development of character, and the 
potential for success is huge. If we get it wrong, and focus too 
heavily on academic success at an early age at the expense 
of a holistic education, that “academic building” will simply 
collapse under the pressure of public examinations and life in 
general at a later stage.

What is the best piece of advice that you have been 
given in your career?
PPPPP....Prior Preparation Prevents Poor Performance!
At times, we need to be able to “wing it”, but those risks 

are mitigated by preparing well when we can and building 
reserves of go-to resources. 
An ability to be flexible and respond quickly to changing 
circumstances is always a great strength in this line of work 
too!

What has been your biggest challenge in your career?
When I joined Mowden Hall, I wanted to make sure that our 
youngest children feel as much a part of our community as 
everyone else, so I offered to teach Year 2 Science once per 
week. I would bring the children to the Science Laboratory 
(yes, with high tables and stools to sit on) and teach them their 
syllabus, but in a different environment. I have been to war, 
I have taught Oxbridge candidates A Level Biology and I have 
raised two children of my own (alongside my wife!) but I can 
confidently say that Year 2 Science on a Wednesday morning 
has been the biggest challenge of my career, but I wouldn’t 
change it for the world!

Do you have any heroes or mentors?
Not really, and I get asked this a lot. What I do have however 
are traits in people that I aspire to have myself.
Honesty, hard-working, empathy and a sense of perspective 
are traits that I see in so many people young and old that 
I continually work to maintain myself and impart on the 
children in my care.

How do you unwind outside of work?
I run a lot (not necessarily very quickly, but frequently) and I 
also engage in battle with the local slug and snail population 
surrounding my vegetable patch. I am contractually obliged 
to say that I unwind by spending time with my family (!), and 
I thoroughly enjoy that time. As much of it as possible is spent 
being active and outdoors.

www.mowdenhallpst.org
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To book your personal visit to
Mowden Hall School, please contact:
      admissions@mowdenhallpst.org

     01661 842147

One of the leading Prep Schools
in the North of England
Mowden Hall School is a happy, caring
and creative school wherein each child is
known and valued.

We believe that schooldays should be
magical for every child.

Come and visit us to find out more 
and discover the Magic of Mowden 
for yourself.



Celebrating 
Diversity

By Geoffrey Stanford, Headmaster, 
Royal Grammar School, Newcastle. 

The Royal Grammar School, 
Newcastle, recognised for 
Outstanding Commitment  

to Inclusion 

At a time when Equality, Diversity and 
Inclusion is under pressure, it was a 
real pleasure to see the publication of 
the report from our recent inspection 
specifically highlighting the RGS’s 
“commitment to promote a highly 
developed awareness of and sensitivity 
towards diversity in the pupils” as a 
significant strength of the RGS. 
Under the new ISI framework, the accolade 
of “significant strength” is a rare distinction 
that is awarded if it demonstrates a clear, 
measurable, and profoundly positive impact 
on pupils if the aspect of the educational 
provision:
1.  shows a deep understanding of and 
aspiration for pupils' development of 
knowledge, skills, and understanding.

2.  is attributable to the knowledge, skills 
and decision making of leaders, managers 
and/or staff.

3.  has very clear and highly beneficial 
impact for pupils involved.

The report states that “pupils speak with 
confidence about cultural and economic 
diversity, neurodiversity and protected 
characteristics. Their participation in 
voluntary and partnership opportunities 
within the community, and their behaviour, 
reflect this positive approach to inclusion.” 
This was illustrated by the success of a 
student-led week-long cultural festival 
organised by RGS Diversity, which aimed 
to help people become more confident 
and prouder of their backgrounds and 
ethnicity. The celebration of world cultures 
here at RGS featured musical and dance 
performances, national dishes that were 
served at lunchtime, and a range of activities 

such as Japanese calligraphy lessons. The 
week culminated in a joyful day of cultural 
dress, where students proudly wore outfits 
ranging from saris to kilts.
In recent years, following an audit exercise, 
the school has embarked on a transformative 
journey to enhance our approach to EDI. 
This initiative led to the implementation 
of an action plan, resulting in significant 
developments across various facets of 
our institution. We have systematically 
integrated EDI themes into our schemes of 
work and proactively promoted diversity 
in our recruitment materials. Our Special 
Educational Needs and Disabilities (SEND) 
provision has been restructured and 
centrally relocated within the school, 
ensuring that students with SEND receive 
support to perform on par with their peers. 
Additionally, we have actively invested 
in expanding our fundraising efforts for 
bursaries and partnership initiatives.
Alongside these advances, we recognise the 
need to diversify our teaching staff further 

to provide representative role models for our 
students. While we diligently work towards 
this goal, we are committed to fostering an 
environment where all staff members serve 
as allies. This commitment is particularly 
vital given that our student body is notably 
diverse, encompassing individuals of all 
faiths and none. In a world where conflicts 
are increasingly prevalent, it is essential 
for our students to appreciate the value of 
diversity. We encourage them to consider 
the perspectives of others and subscribe 
to the ethos at the RGS of developing a 
sense of belonging and a belief in each 
other. If, for whatever reason, someone 
does feel marginalised, our robust pastoral 
systems are designed to identify concerns 
and provide necessary support through 
peer mentors and trusted adults. Above 
all, we strive to ensure that every student, 
regardless of their background, enjoys a 
positive educational experience at RGS. 

www.rgs.newcastle.sch.uk
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Letting the lives of
our students speak 

SINCE 1823



From The  
Headteachers Study...
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What has been your career path so far?
I am originally from Richmond, North Yorkshire. I studied history 
at Nottingham University and completed my postgraduate degree in 
Newcastle. I worked at St Thomas More Catholic School in Blaydon 
from being an NQT to deputy headteacher. It is a lovely school; I 
worked in a range of roles there from history teacher to curriculum 
lead in history and then moved into senior leadership.

Why did you join St Wilfrid’s?
It’s a fabulous school and I was attracted to its ethos around faith and 
learning. I work in Catholic education because of its focus on young 
people’s development as well as their academic education. 

What is your initial view of Bishop Chadwick Catholic 
Education Trust?
The Multi-Academy Trusts all have very distinct identities and 
BCCET’s vision is very clear of ‘Better Schools, Better Communities, 
Better Futures in Christ’. The Trust really stands by those values and 
that is what has impressed me the most since joining BCCET. 

How have you been welcomed by your new team?
Everyone at school has been so supportive and patient. Everyone is 
on board with what we are trying to achieve at St Wilfrid’s and they 
are so dedicated and committed. The support has been fantastic, 
not only the practical help from my business manager and deputy 
headteacher but the fact I can collaborate with the Trust’s chief 
standards officers too.

What do you enjoy most about your job?
Interacting with the pupils. When I am having a busy day, I enjoy 
taking some time out to talk to the pupils. We have amazing young 
people in school. I learn so much from them too. Watching them 
grow, being part of their educational journey and seeing the impact 
of that on them is wonderful. Leadership can take you away from the 
classroom, but spending time with pupils is my favourite part of the 
day.

What improvements have you implemented so far and  
plan to bring in?
We have established our new behaviour curriculum called St Wilfrid’s 
Way, which lays down all our expectations for behaviour across the 
school. St Wilfrid’s Standards sets out our expectations of pupils in 

the classroom. We held a great event at the end of Autumn term 
praising the pupils for their achievements. We have also introduced 
visualisers in every classroom and launched new opportunities for 
lunchtime activities such as academic enrichment, sports and art.

What has been your proudest achievement in your career?
I love watching other leaders grow and develop and watching them 
thrive because of the culture that we have built, the support they 
receive and things that we have put in place. When you see other 
leaders grow in confidence and the impact of their work and that 
ripple effect – that is when I feel the proudest.

What are the key challenges facing the education sector?
The main challenges affecting the education sector are ensuring an 
education system that is fit for our pupils now, and in the future, and 
ensuring an engaging and relevant curriculum for all pupils – not 
just about academic pathways, but a curriculum that is appropriate 
for all learners. Our challenges in the North-east are different to 
those in other parts of the country, so we need a regional response to 
funding to allow schools to meet the changing needs and challenges 
of our cohorts. We are also facing the challenges of recruitment and 
retention as teaching is no longer as attractive an option for many 
graduates.

What has been the best piece of leadership advice you  
have received?
Leadership is about action not position. It’s not about a job title; it’s 
about how you act, how you think, and how you behave.

What is your leadership style?
For me, at the heart of leadership is the premise of servant 
leadership. It’s not about status or position; we are here to serve 
the school, the pupils and the community. In terms of my style, I’m 
quite a pace-setting leader. I set the standard and the expectations 
but combine that with building a consensus to build the team. 
Leadership is not about one person: it’s about valuing the input of the 
wider team. You would be foolish to think you know everything. 

How do you unwind?
I am a married mum of two daughters aged 12 and 15 so my free time 
is spent with my family. Like many working parents, I go home and 
make the tea and help with homework. I like going out with my dog, 
a Cavalier King Charles spaniel called Rupert and it’s an unusual one, 
but I love doing DIY! I really like painting; it’s a great distraction. We 
live in a Victorian house on the coast and as a history teacher, I love 
to spend time painfully restoring it.

There are places available at St Wilfrid’s. 
To find out more about the school,  
visit www.st-wilfrids.org
Find out more about BCCET at www.bccet.org.uk

Catherine Lennox
New Headteacher of St Wilfrid’s RC College, South Shields.

Catherine Lennox joined St Wilfrid’s RC College, South Shields, in September 2024 as  
the new Headteacher. St Wilfrid’s RC College is part of Bishop Chadwick Catholic  
Education Trust (BCCET), which has 25 primary schools and five secondary  

schools across South Tyneside, East Durham and Sunderland.
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The College, rated as good with outstanding 
features by Ofsted this month, has 
officially announced Anne-Marie Chiswell’s 
appointment to the leadership team 
position.
The 41-year-old brings a wealth of 
experience and a huge passion for 
education, having worked in the Further 
Education (FE) sector for many years.
Originally from Hereford, Anne-Marie 
moved to the North East for university 
and discovered her love of teaching while 
working with secondary school students.
She said: “I found teaching through working 
with Year 10 secondary students running 
radio production tasters while at university.
“That opened up my passion for working 
with young people to unleash their creativity 
and provide opportunities to inspire them 
and open their eyes to the creative industries 
and their potential careers.”
Anne-Marie went on to complete her 
PGCE, taught media production and then 
progressed into various management roles 
in FE.
She is excited to join Bishop Auckland 
College and help boost the economy across 
the area through building partnerships and 

helping more people into work.
A prime example of this is the College 
reopening the McIntyre Centre, an iconic 
Grade II listed building on Newgate Street, 
as a hub for community engagement, skills 
development and job creation in the heart of 
the town.
“This is a really exciting role I'm taking on 
offering an incredible opportunity to build 
stronger connections between the college, 
local businesses and the wider community,” 
said Anne-Marie.
“I’m excited to take on the role at such a 
pivotal time for the North East. This region 
is brimming with exciting opportunities, 
thriving industries to emerging sectors 
driving innovation and growth.
“Equipping learners with the skills needed 
to access these opportunities is essential. I 
look forward to working closely with local 
businesses and community partners to 
address skills gaps, provide training that 
meets employer needs and help our learners 
build an exciting career in this region.”
Anne-Marie is also excited to be working 
with the experienced team at Bishop 
Auckland College and forging strong 
relationships with local businesses to 

provide learners with the skills they need to 
succeed.
She said: “I look forward to collaborating 
with local businesses and community 
partners to bridge skills gaps, deliver 
training tailored to employer needs and 
empower our learners to achieve their 
potential.”
Bishop Auckland College believes Anne-
Marie’s leadership and expertise will be 
invaluable in strengthening its links with the 
business community and providing students 
with the best possible opportunities for 
success.
Shaun Hope, the Principal and CEO of 
Bishop Auckland College Group, said: “After 
a very competitive recruitment process we 
were thrilled to appoint Anne-Marie. 
“She brings a wealth of experience of leading 
work with businesses and community 
organisations and support them with 
education and training.
“Already Anne-Marie has started to 
implement that experience with our 
partners here in South West Durham. 
“It is a really exciting time here at Bishop 
Auckland College, we are on the back of an 
Ofsted inspection that highlights the journey 
the College is on to become outstanding. 
“We recently opened the McIntyre Centre, 
our state of the art training facility in the 
heart of Bishop Auckland. 
“We have continued to partner with local 
community organisations as we look to 
expand the work we do for the local people 
in our area. 
“Anne-Marie will be pivotal in leading this 
work and supporting the College’s future 
achievements.”

For further information about Bishop 
Auckland College check out bacoll.ac.uk
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Bishop Auckland College welcomes 
new Assistant Principal who is 

‘pivotal’ to future achievements 
Bishop Auckland College’s new Assistant Principal for Business 
and Community is focused on contributing to the growth and 

development of the region after starting her new role.
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Anne-Marie Chiswell 



Durham Sixth Form Centre - 
Spring Open Event 

Durham Sixth Form Centre is delighted to announce its Open Event is 
taking place on Thursday 10th April 2025, from 4.30pm to 7.30pm. 
Prospective students, parents and carers are invited to explore the wide range 
of opportunities available, meet with our specialist staff, hear about our 
students’ outstanding achievements and experience the vibrant community 
that makes Durham Sixth Form Centre an excellent place to study.
During the Open Event, you will have the chance to:
  Talk to our specialist teachers to learn more about the diverse range of 
over 30 A-Level and almost 20 vocational courses tailored to suit different 
aspirations and career paths.

  Meet current students to hear first-hand about their personal experiences, 
including their academic journeys and enrichment opportunities such as 
The Duke of Edinburgh Silver Award, national/international trips, local 
clubs and societies.

  Tour the facilities, including the science labs, art studios & gallery, tv 
studio, theatre and classrooms.

  Discuss future pathways, from university preparation to apprenticeships 
and employment support, with our expert Progression Team. 

“We look forward to welcoming students and their parents/carers to our 
second opening evening. Our staff are on hand to answer any question you 
might have about post 16 education. It’s a great opportunity to see and hear 
what we stand for; high quality teaching and learning alongside excellent 
care and guidance which brings out the best in all our students.” Jo Lain, 
Principal.
Whether you are looking to continue your education in a challenging and 
inspiring environment or seeking guidance on your next steps, this Open 
Event will provide the information you need to make an informed decision 
about your future. 

For more information visit www.durhamsixthformcentre.org.uk

OPEN EVENT
Thursday 10th April

4:30pm - 7:30pm
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The Education Network, a specialist 
education recruitment company, is 
committed to bridging this gap by working 
alongside inspiring educators who 
advocate for inclusivity and demonstrate 
the importance of strong female role 
models. 

Breaking barriers in education 
recruitment
Vikki Lowrey, director at The Education 
Network, has built a successful 17-year 
career in recruitment while balancing 
motherhood. Throughout her career, 
Vikki has shown that women can excel 
in leadership roles while managing both 
parental and professional responsibilities. 
As a single mother in a demanding industry, 
Vikki offers valuable insight into the 
changes needed in education recruitment.  
She is passionate about increasing female 
leadership in the sector. “Although the 
education workforce is predominantly 
female, leadership roles are still largely held 
by men. It’s time to change that; we need 
more women in leadership roles.”

Inspiring the next generation
Strong female role models in education, both 
in teaching and recruitment, are crucial for 
inspiring young women. Courtney Munro, 
compliance administrator at The Education 

Network, emphasises this point: “Having 
strong female teachers motivates young 
women to push themselves, work hard and 
aspire to success.” 
Courtney, who transitioned from a teaching 
background to The Education Network, 
highlights the importance of strong leaders: 
“When I first joined The Education Network, 
I was supported and trained by a highly 
skilled female colleague. Having strong 
mentors can make a huge difference to a 
person’s confidence and sense of belonging.” 
As an integral member of the compliance 
team, Courtney now trains new recruits 
and ensures that candidates have a smooth 
journey through the recruitment process. 
“It’s incredibly rewarding to get a candidate 
registered, cleared for work and placed in 
a role within a week. That kind of impact 
makes for a positive experience for both the 
candidate and the client.”

The future of women in education 
recruitment
While women are well-represented in 
education recruitment, Vikki believes there’s 
still progress to be made. “In order to drive 
meaningful change, we must rethink hiring 
strategies to eliminate unconscious bias and 
champion more women in leadership roles.”
Courtney is excited about her future 
with The Education Network, "The role 

of a compliance administrator is always 
changing, and I look forward to continuously 
learning and developing. The Education 
Network is a fantastic place to expand my 
skills.”
The Education Network is committed to 
creating an inclusive and empowering work 
environment for women, as highlighted by 
CEO Kevin Gill: “At The Education Network, 
we are incredibly proud of the talented 
and hardworking women who make our 
company what it is. 
“Their dedication, passion and leadership 
inspire us every day and we are truly 
grateful for their impact - not just within 
our business, but across the education 
sector. We are committed to supporting 
their professional and personal growth by 
creating opportunities for development 
and encouraging more women to build 
successful careers in recruitment. 
“This International Women’s Day is an 
opportunity to recognise their achievements 
and reaffirm our commitment to 
championing women in our sector.”

Looking ahead
Significant progress has been made in 
supporting women in education recruitment, 
but there is still more to accomplish. 
Increasing female representation in 
leadership roles, offering greater flexibility 
and focusing on mentorship are key to 
ensuring continued success for women in 
the sector. 
With The Education Network, the future 
is bright for women in education. With 
continued advocacy, the sector will continue 
to evolve, offering even greater opportunities 
for women in the years to come.  

www.theeducationnetwork.co.uk 

Celebrating female leaders and educators for International 
Women’s Day 2025 with The Education Network

International Women’s Day is a time to celebrate the 
achievements of women across all industries, including 
education. From the classroom and beyond, women have 
long played a vital role in shaping the sector, yet leadership 

positions remain largely male-dominated. 
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JesmondWelcome to Jesmond
With its eclectic mix of great bars, 

fantastic restaurants, top businesses, 
leisure facilities and quality retailers 
Jesmond truly is one of the jewels in 

Newcastle's crown.

In this special feature we showcase some 
of  what this vibrant area has to offer...



stayingTo Stay...

Jesmond Dene House
Offering space and peace and room to breathe 
this stunning boutique hotel has 40 bedrooms, 
an upmarket restaurant (Fern), great wedding 
facilities and spacious meetings and events 
facilities.

www.jesmonddenehouse.co.uk
 

Holiday Inn Jesmond 
A modern and welcoming retreat with 119 
contemporary bedrooms which is ideal for both 
business and leisure travellers. Fratellos is an 
authentic Italian restaurant serving delicious 
dishes while Zio Bar is a great place to unwind. 
Also the perfect venue for meetings, events and 
celebrations.

www.hinewcastle.co.uk
 

The Caledonian Hotel
Combining Georgian architecture with a 
contemporary edge the Caledonian has 89 
spacious ensuite bedrooms, a fully equipped 
conference and banqueting centre and a range 
of dining options.

www.peelhotels.co.uk
 

The New Northumbria Hotel
At the new Northumbria Hotel you will find  
55 welcoming ensuite rooms, each varying 
in their own individual style, from spacious 
standard rooms to modern superior rooms 
and indulgent suites. Also part of the Malhotra 
Group the leisure and care group which 
includes venues such as Leila Lily’s, Three Mile 
and Pizza Dough Co.

www.thenewnorthumbriahotel.co.uk
 

The Cairn Hotel
A stylish.modern boutique hotel offering 
comfort and convenience at an affordable 
price. 78 beautifully designed rooms are 
all equipped with modern amenities giving 
everything you need for a comfortable stay.
Dining at the Cairn includes Sohe, a chic 
Asian fusion restaurant offering bold flavours 
and 97 & Social, a lively cocktail bar with a 
contemporary dining space.

www.cairnnewcastle.com
 

The New Kent Hotel
32 bedrooms suitable for families or individual 
travellers. All rooms offer ensuite facilities, 
TV, refreshment tray, radio system, direct dial 
telephone and comfortable chairs.

www.newkenthotel.co.uk

Jesmond Dene House

Holiday Inn Jesmond

A R E A  F E AT U R E

164   March 2025	 Northern Insight



Nestled on the outskirts of Jesmond Dene, a leafy park dotted with quaint bridges and 
waterfalls sits Jesmond Dene House Boutique Hotel and Fern Dining Room & Bar.

We have space, peace, and room to breathe. We don’t take our good fortune for granted. All this makes us even more 
passionate that our guests are well looked after; above all, feel at home, because it is a home, albeit quite a grand 

one! We’re passionate about detail and Geordie hospitality. Often, it’s the little things that make the difference!

Fern is an upmarket neighbourhood restaurant where the cooking is skilful, with a focus on creating fine, flavoursome 
food, where there’s both respect and passion for the ingredients. Dishes inspired by the rhythm of the seasons.

Jesmond Dene House  |  Jesmond Dene Road  |  Jesmond  |  Newcastle upon Tyne  |  www.jesmonddenehouse.co.uk  |  0191 212 3000  |  info@jesmonddenehouse.co.uk

Boutique Hotel in the Heart of Jesmond
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drinkingTo Drink...

The Lonsdale
A pillar of the local community with live sport, 
expertly kept beers, hearty Sunday roasts and a 
main menu of pub classics and small plates for 
sharing with friends and family. A proper local 
and true home away from home.

www.greeneking.co.uk
 

The Punchbowl 
Sitting in the heart of Cradlewell bypass this 
is a haven for beers, wines, cocktails, Mexican 
food and Sunday lunches. Look out also for Taco 
Tuesday, Wing Wednesday, Student Meal Deals 
and Bottomless Brunch. 

www.punchbowlnewcastle.com
 

As You Like It
A venue which truly does have it all. Three 
sprawling floors, four stunning bars, beautiful 
restaurant with casual bistro style menu, live 
music and DJs every weekend, private dining 
room and Jesmonds only 2am license.

www.asyoulikeitjesmond.com
 

The Carriage
Plant based food, Craft Beer, Sunday lunch, Local 
Casks and Dog Friendly. This great bar also runs 
a popular quiz night and has an excellent outdoor 
seating area.

Follow on Facebook
 

The Collingwood Arms
Long established pub preparing Latin dishes 
alongside lagers, cask ales and wine, with quiz 
nights and a patio.

Follow on Facebook
 

Phoenix Bar
Located in the heart of Osborne Road the Phoenix 
bar is situated over three areas. The Restaurant 
provides the ultimate dining experience, for the 
more private occasions. The Main Bar, for a more 
casual dining setting and The Sports Bar to watch 
all your live sports and play some games.

www.phoenixbarjesmond.co.uk
 

Osbornes Bar
At the heart of Jesmonds nightlife Osbornes is 
simply the “in place” attracting both young and 
old, students and professionals.The venue has 
two bars offering a diverse drinks selection, 
heated outdoor terraces including outside TV’s 
and Sheesha Garden. Daily offers and happy hour 
game guarantee a great night out for all.

www.newnorthumbriahotel.co.uk

The Carriage

The Lonsdale
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eatingTo Eat...

Peace and Loaf
A wonderful restaurant offering a 
seasonal menu which frequently 
changes based on the best seasonal 
and locally sourced ingredients 
available. There is also a tasting menu 
served Wednesday to Saturday, lunch 
and evening, a set menu and seasonal 
five course lunch. Packages are also 
available for intimate groups to full 
venue hire for larger parties.

www.peaceandloaf.co.uk
 

Willi's Cafe
A cosy,independent cafe serving hearty 
breakasts, brunches and lunches. 
A terrific place to host  a business 
meeting, catch up with friends or for 
a  Saturday morning post Park Run 
pitstop. The friendliest of welcomes 
and great service guaranteed.

Follow on Facebook and  Instagram
 

Pizzeria Francesca
Hugely popular family run Italian 
restaurant serving traditional cuisine.

www.francescasjesmond.com
 

Santana's Restaurant
Traditional Italian restaurant,offering 
freshly prepared and tasty food, 
friendly staff and quick service.

Follow on Facebook
 

Lovage
This lovely  restaurant offers a relaxed 
intimate setting with dishes created by 
a small team of dedicated chefs and 
front of house staff. The menu boasts 
vibrant and flavourful Mediterranean 
inspired dishes, delicious small 
plates, generous sharing plates and 
large dishes to enjoy. A set menu is 
also served on Sundays offering a 
traditional Sunday roast.

www.lovagejesmond.co.uk
 

Avanti
This esteemed Italian eatery has been 
delighting diners with its authentic 
cuisine and warm atmosphere for over 
two decades. Boasting a diverse menu 
featuring classic dishes crafted with 
the freshest ingredients and traditional 
recipes, Avantis offers a gastronomic 
journey through Italy’s rich culinary 
heritage.

www.avantinewcastle.co.uk

Branches
A multi award winning restaurant 
which aims to provide its customers a 
contemporary dining experience in a 
beautifully modern decor surrounding.
Branches has won Tripadvisors 
Travellers choice award for multiple 
consecutive years and appeared 
consistently in their top 10 restaurants 
in Newcastle upon Tyne.

www.branchesrestaurant.co.uk
 

The Valley Junction
Dine in style in the characteristic 
old signal box and railway carriage 
adjacent to the Carriage pub. Fine 
Indian dining within an elegantly 
refurbished, stylish and modern 
restaurant.

www.new.valleyrestaurants.co.uk
 

Arlo
An informal eatery, filled with Alpine 
memorabilia and retro knick-knacks 
which creates a warm and homely feel. 
Whilst a popular brunch and daytime 
haunt, the evening bistro and beautiful 
bar are not to be missed. Look out also 
for the in-house bakery for amazing 
cakes,scones and quiches to eat in and 
takeaways or celebration cakes for that 
special occasion.

www.arlojesmond.com
 

Dabbawal
An open kitchen, bright interiors 
and illustrations create a relaxed 
environment made for great food to 
be enjoyed with great friends. Superb 
authentic Indian street food served  in 
a perfect urban oasis.

www.dabbawal.com

Peace & Loaf

Lovage

Willi's

Arlo
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 Dream making 
 to trailblazing
An all-girl education will help your 
daughter be the girl she wants to be.

Register now at newcastlehigh.gdst.net
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pamperingHealth, Wellbeing and Beauty...

The Northumberland Club
The premier racket sports venue in the North East 
where you can take part in Tennis, Badminton, 
Pickleball and Table Tennis. There is also an indoor 
sports hall, gym, bar, cafe, fitness club and tribal 
cycle, ODFC and Hot Pod Yoga on site.

www.northumberlandclub.org
 

City Retreat
The perfect antidote to the hustle and bustle of city 
life where you can enjoy a truly relaxing spa day 
or simply choose from a wide range of treatments. 
A relaxing and soothing place to unwind and truly 
nurture your wellbeing.

www.city-retreat.com
 

Nuffield Health  
Newcastle upon Tyne 
Hospital
Providing outstanding private healthcare to people 
in the North East for over 40 years. The team of 
specialist consultants are leading experts in their 
medical field who will guide you through your 
treatment journey. Areas of speciality include 
orthapaedic and spinal surgery, men's and women's 
health, opthalmology and cosmetic surgery.

www.nuffieldhealth.com
 

Honour Health
Offering routine NHS dental care,private dental 
care and a broad range of aesthetic treatments 
including teeth straightening, teeth whitening, 
veneers and dental implants.

www.honourhealth.co.uk
 

Jesmond Beauty
With a vast range of expertise and experience over 
the last 30 years the Jesmond Beauty team offer 
tailored treatments and advanced technology to 
help you look and feel your very best.

www.jesmondbeauty.co.uk
 

Jesmond Pool and Gym
An award winning social enterprise operating as a 
charity since reopening in 1992.
The 22m pool offers lane and family swimming 
sessions, aqua fit classes, Masters sessions, pool 
parties, mermaid experiences and chill out 
sessions. Jesmond Aqua school offers private and 
group swimming lessons for children and adults.
There are also two gyms offering a variety of 
cardiovascular equipment and weight stack 
machines to free weight bars and dumbbells.

www.jesmondpool.online

The Northumberland Club

City Retreat

Jesmond Pool

Acorn Road
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Straight talking,
hard working
and forward thinking
since 1948.



networking

shopping

For Business...

For Retail...

Mincoffs Solicitors 
Founded in 1948 Mincoffs has been 
supporting businesses across the North 
East and further afield for over 75 years, 
working across a range of sectors and 
industries.

www.mincoffs.co.uk
 

Robson Laidler
An award winning accountancy, 
business advisory and wealth 
management firm. Since the early 
days over 100 years their purpose has 
been the same - “To make a positive 
difference to people’s lives.”

www.robson-laidler.co.uk
 

BIV Bowes
Under the experienced guidance of 
founder Philip Bowe the firm has been 
serving Jesmonds commercial and 
residential property needs for over 40 
years.

www.bivbowes.com

Lowes Financial 
Management 
The firm advises clients across a wide 
range of financial aspects such as 
inheritance tax planning, investment 
management, pensions, tax mitigation, 
long term care and other general 
financial planning issues.
A combined wealth of experience and 
industry knowledge ensures financial 
advice tailored to your personal needs.

www.lowes.co.uk

Jesmond Wine Company
Specialises and stocks wines of the very highest 
quality.The shelves are stocked with an incredible 
range of carefully selected wines, Champagne and 
spirits for every occasion.

www.jesmondwinecompany.co.uk
 

Palmer Menswear 
Upholding a standard of excellence in menswear 
for over 50 years.

www.palmermenswear.com
 

Oliver Bonas
Specialising in feminine clothes & accessories, 
fashionable jewellery and homewares.

www.oliverbonas.com/jesmond
 

Gourmet Gifts
Boutique gift shop specialising in cards, jewellery 
and personalised goods, the perfect place to find a 
gift for a special occasion or to treat yourself.

Find on Facebook and Instagram

Osborne Road

Jesmond Wine Co.
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Dedicated, specialist teaching

Unrivalled opportunities

Bespoke primary facilities

Incredible extra-curricular activities
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A vibrant,A vibrant,independent,
independent,child-centred
child-centredschool forschool for  3-11 year olds!

3-11 year olds!

Come along to see for yourself!

Newcastle Preparatory School, 6 Eslington Road, Jesmond NE2 4RH

Visit our website to find out moreVisit our website to find out more
and book a tourand book a tour
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Q
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N
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W

www.newcastleprepschool.org.uk

Jesmond Road, Newcastle Upon Tyne NE2 1PR  •  07760 625 207  •  www.hinewcastle.co.uk

A home away from home...

Located in the stylish and affluent Jesmond area, Holiday Inn Jesmond is a modern 
and welcoming retreat just a 10-minute walk or a quick 2-minute Metro ride from 
Newcastle’s bustling city centre. The hotel features 119 contemporary guestrooms, 
ideal for both business and leisure travellers. 

Guests can dine at Fratellos, an authentic Italian restaurant serving delicious dishes 
made with fresh ingredients, or unwind at Zio Bar, offering a relaxed atmosphere 
with a great selection of drinks and cocktails. With versatile function rooms catering 
for up to 200 guests, it’s the perfect venue for meetings, events, and celebrations. 

Plus, with easy access to top restaurants, bars, and St James’ Park, home of 
Newcastle United, you’re always close to the action.



learningTo School...

Royal Grammar School
A leading independent, fully co-educational day 
school for boys and girls aged 7-18 years. Known and 
respected throughout the whole country, RGS is a place 
where aspirations are high, results are outstanding and 
opportunities are endless.

www.rgs.newcastle.sch.uk

Newcastle Preparatory School
A forward looking independent preparatory school 
which specialises in the education of children from 3 to 
11 years of age. At NPS you’ll find a broad and balanced 
curriculum, complemented by a range of interesting 
and inspiring school visits.

www.newcastleprepschool.org.uk

Newcastle High School  
for Girls
A school committed to offering an outstanding all girl 
education from 3 to 18, allowing all girls to flourish 
academically and pastorally and guiding them to their 
place in the world.

www.newcastlehigh.gdst.net

Newcastle High School for GIrls

Avanti
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Royal Grammar 
School

Jesmond Cricket Ground



Servicing all of Jesmond’s*  
Commercial and  

Residential Property  
Needs for over 40 years

(*and a lot further away)

For some of the best quality property advice in the region, 
whichever way you read it...

(0191) 462 6264 
is the only number you need!

www.bivbowes.com 

Phil Bowe



176   March 2025	 Northern Insight

A R T S  N E W S

Time-travel tale explores  
WWII North Shields

Andrea Hewitson, a talented author from Rowlands Gill, has 
released her debut children’s novel, A Flight in Time. The book 
takes readers on an enthralling journey through time as they 
follow a young boy who uncovers his home's World War II history 
in North Shields.
The story begins when the boy’s family moves into a terraced house 
in North Shields. While renovating the house, he discovers old 
paper planes—decorated like Spitfires and Hurricanes—hidden in 
the ceiling. This discovery triggers an extraordinary adventure, 
transporting him back to the same house during the 1940s Blitz. 
Immersed in the dangers and resilience of wartime life, the boy 
embarks on a poignant coming-of-age journey.
During World War II, North Shields was significantly impacted by 
the Blitz, with its proximity to the River Tyne and industrial areas 
making it a prime target for German bombers. One of the most 
devastating events was the bombing of Wilkinson’s lemonade 
factory, where 173 lives were tragically lost. These real-life events 
are woven into the fabric of A Flight in Time, offering readers a 
poignant reminder of the wartime sacrifices and courage of local 
communities.
“I want this book to be a gift for teachers—a way to engage students 
not only in storytelling but also in local history and its significance,” 
Hewitson explains. “It can be used across English, History, 
Geography, and even Drama classes.”

Dear England to play Newcastle 
Theatre Royal

Following a record-breaking run in London’s West End, the National 
Theatre has announced a highly anticipated tour of its smash-hit 
production, Dear England. The 2024 Olivier Award-winning ‘Best 
New Play’ will visit Newcastle Theatre Royal (Tue 11 – Sat 15 Nov 
2025) in a co-production with Josh Andrews and Stuart Galbraith of 
JAS Theatricals.

Written by the multi-award-winning stage and screen writer, James 
Graham (Sherwood, BBC One; Quiz, ITV) and directed by the Almeida 
Theatre’s Artistic Director Rupert Goold (Patriots, King Charles 
III), Dear England, tells the uplifting, at times heartbreaking, and 
ultimately inspiring story of Gareth Southgate’s revolutionary tenure 
as England manager in this gripping examination of nation and 
game.

Playwright James Graham said: “I am beyond delighted and grateful 
that Dear England is heading out on a nation-wide tour across 
England. To put the National Game on the stage of the National 

Theatre and then in the West End back in 2023 was an utter dream. 
Now, to head out on a nation-wide tour feels like winning the treble. 
As someone from a community that had limited access to culture 
growing up, I'm especially aware of how vital it is to share work of 
such a scale beyond the capital. And as a lifelong theatre and England 
fan, the chance to tell a story about the beautiful game and through 
the prism of Gareth Southgate's transformative term has been a 
privilege.”

The Wizard of Oz at Tyne Theatre & 
Opera House, Newcastle

This Easter, audiences are invited to follow the Yellow Brick 
Road to the Tyne Theatre & Opera House for a spectacular Easter 
pantomime version of The Wizard of Oz.
On Saturday 19th and Sunday 20th April 2025, Enchanted 
Entertainment presents a magical adventure packed with dazzling 
dance routines, well-known pop songs, and plenty of audience 
participation – perfect for all ages.
Bringing the much-loved characters of Oz to life are some well-
known stage and screen stars including Stevi Ritchie, best known for 
The X Factor and Celebrity Big Brother, as the Tin Man, Steve Royle, 
Britain’s Got Talent finalist and comedy performer, as the Scarecrow 
and Lewis Denny, a familiar face at the Tyne Theatre, as the Cowardly 
Lion. They will join Dorothy and her loyal dog, Toto, as they are 
swept away by a tornado and transported to the magical Land of Oz. 
With the help of their new friends, they must make their way to the 
Emerald City to seek the help of the wonderful Wizard of Oz. But will 
they outwit the Wicked Witch of the West before she captures them in 
her dungeon?
Producer Jezz Weatherall said: “We’re really looking forward to 
touring during the Easter holidays with this fantastic show. It’s got 
a great cast of TV stars as well as a spectacular team of professional 
actors, singers, and dancers.”



PUT YOUR BUSINESS IN 
THE SPOTLIGHT AT 

SUNDERLAND EMPIRE

1907 Corporate Club  |  Sponsorship  |  Advertising
Corporate Entertaining  |  CSR opportunities

Be part of something
special and unlock a
host of key benefits

to your business,
including ticket

allocations,
hospitality, stand out
advertising and brand

awareness to over
350k visitors. 

For more details visit the corporate section on our
website at atgtickets.com/sunderland 

or email direct at
paulamitchell@atgentertainment.com
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A vibrant and 
versatile space

Tyneside Cinema’s  
Corporate Venue 
Hire supports local 
businesswomen.

By Emily Duff

Tyneside Cinema, nestled in the heart 
of Newcastle, has long been a cultural 
hub for film lovers and creatives. But 
beyond its iconic Grade II-listed art deco 
building and its role in highlighting global 
cinema, the Tyneside is also a vibrant 
and versatile space for corporate events, 
playing a pivotal role in supporting local 
entrepreneurs.  
One of its most recent high-profile events 
was the launch of BBC's The Big Idea Works 
by Sara Davies, a local businesswoman and 
star of Dragon's Den. By choosing Tyneside 
Cinema for her event, Davies highlighted 
the venue’s appeal to those looking to 
elevate their brand in a unique and inspiring 
environment while reinforcing reciprocal 
support for the local economy.
Tyneside Cinema is an excellent choice 
for businesses seeking a distinctive venue 
for their events. Whether it's a networking 
event, launch party, or corporate meeting, 
the cinema offers a range of spaces suited 
to all types of occasions. Hosting monthly 
business breakfasts for Women of Steel, 
the Tyneside provide a platform for 
collaboration in a creative yet practical 
setting. Its partnership with organisations 
like NE1 and the Chamber of Commerce 
further emphasise its role in fostering local 
business connections and utilising the 
talents across the North East.  
The cinema’s flexible and competitive 
pricing ensures that events are both 

accessible and impactful. For instance, 
when North East Screen booked the cinema, 
Tyneside Cinema offered a tailored deal, 
proving its commitment to providing 
bespoke packages for businesses of all sizes.
Tyneside Cinema also plays an active role 
in championing women in business. The 
venue has partnered with the global WOW 
(Women of the World) Festival to host 
"Think Ins" where participants, regardless 
of gender, help shape the future of the 
festival as it makes its North East debut. 
For this, Tyneside Cinema provided a 
dedicated space, the Coffee Rooms, offering 
refreshments and a welcoming environment 
for collaboration and discussion. This 
initiative is just one example of how 
Tyneside Cinema offers more than just a 
venue - it provides a platform for dialogue 
and growth, particularly women-led 
initiatives.
Beyond corporate events, Tyneside Cinema 
plays a key role in nurturing local talent. The 
cinema regularly supports initiatives like 
New Writing North, providing discounted 
spaces for screenwriting courses. As part of 
its commitment to the arts, Tyneside Cinema 
also houses a screenwriter-in-residence, 
further strengthening its connection to the 
creative industries in the North East.
Tyneside Cinema is dedicated to supporting 

the next generation of creatives. Involved 
with the Young Women’s Film Academy, 
they display the work of young female 
filmmakers. For International Women’s 
Day, the cinema will screen Bend It Like 
Beckham, which will be presented by the 
Academy and followed by a showcase of 
short films made by them. Additionally, the 
Tyneside played a pivotal part in the MOBO 
Awards Fringe Events, hosting workshops 
with local youth groups and schools. 
These workshops, which culminated in the 
premiere of a youth-created video alongside 
live performances from local rapper Kay 
Grayson, are just one example of how the 
cinema is helping to shape the future of 
creative industries in the North East.
With affordable rates, flexible event spaces, 
and a commitment to supporting local 
businesswomen and creatives, Tyneside 
Cinema is the ideal venue for corporate 
events. More than just a venue, it’s a partner 
in creating meaningful, impactful events.
By choosing Tyneside Cinema, you’re not 
only selecting a historic, but iconic venue 
also - you’re supporting a local business 
that is deeply committed to empowering 
creativity in the region.

Find out more here: bit.ly/41Bqb59 

L-R: Alison Gwynn (Chief Executive of North East Screen), Sara Davies, Antonia Hurford Jones 
and Duncan Gray (Founder at Twenty Six 03 Entertainment). Courtesy of Barry Pells

MOBO Beyond the Screen Event. Courtesy of Richard Lister Photographer



When Siobhan (Shiv) Murray was made 
redundant in 2024, she could have seen it as 
a setback. Instead, it became the push she 
needed to fully embrace her artistic passion. 

Now, through her business, Art by Shiv, she is steadily growing her 
presence in the creative world, offering art prints, gift illustrations, 
live wedding illustrations, custom stationery, and greeting cards.
Shiv’s journey began in 2020 during the pandemic, when she started 
painting for friends. What began as a creative outlet quickly turned 
into commissions from strangers. However, returning to full-time 
work meant putting her growing business on hold.
That changed in 2024. After deciding to explore digital art and 
rebrand her business, an unexpected redundancy accelerated her 
plans. She launched her first collection of prints, introduced her 
popular ‘speedy illustrations’, and stepped into the wedding industry 
with live guest illustrations.
“The response from my first live illustration event was incredible,” 
says Shiv. “It made me realise this was something special.” By January 
2025, she had officially launched her wedding illustration packages, 
offering couples a unique, personalised experience for their big day.
Shiv has big plans for 2025. She is gearing up for her first in-person 
market and is set to expand her product offerings, all while balancing 
part-time work to pursue her dream full-time.

“Being made redundant was a huge turning point,” says Shiv. 
“Without it, I might not have taken the leap. Now, I get to create art 
that brings people joy, and I couldn’t be more excited for what’s to 
come.”

For more information on Art by Shiv and to explore her collection, 
visit www.artbyshiv.uk or follow her Instagram @artbyshiv.uk

Turning setback into success: An artist’s journey to  
a thriving small business
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Catrina McHugh MBE

...We are proud to 
have created such  
a compelling piece 

of theatre...



We’ve been working with Open Clasp, an award-
winning feminist theatre company tackling big issues 
that some women in our society face, for several 
months now in a bid to help promote their plays -  
and we have to say we are in awe of the powerful work 
they do.
Open Clasp is the multi-award-winning theatre company 
behind New York Times Critics’ Pick Key Change and 
Sugar on BBC iPlayer.
Playwright Catrina McHugh MBE is an advocate for 
using the stage to shine a spotlight on issues ranging 
from sex workers’ rights, to how mothers in prison are 
treated.
Her play Rupture, is on tour in the North East this 
month, from the 5th to the 18th. 
This hour-long one-woman show sees the character 
Destiny, who was co-created by women in HMP Low 
Newton, escape onto a prison roof.
From there, the audience discovers for themselves how 
deep the threads of systematic and societal failures on 
women in prison go and watch as Destiny decides to take 
back control.
The play comes hot on the heels of the tour of the film 
version of another Open Clasp Theatre Company play, 
Mycelial.
This play was co-created with sex workers from the 
North East and New Zealand and Catrina visited New 
Zealand on the film’s tour towards the end of 2024.
Highlighting her pride in Mycelial, she said: “It has 
been a long process, but the results, in the form of 
a groundbreaking play which is asking important 
questions about the way sex workers should be treated, 
are extremely rewarding.”
Despite her nerves at the New Zealand showing, Catrina 
felt extremely proud of the film four years after the 
workshops with sex workers and one year after the film 
version was created.
She admitted to feeling emotional as she joined the 
panel of speakers after the second showing of the play in 
New Zealand.
“It felt so epic and I felt so proud of Open Clasp and the 
co-creators who took a leap of faith back in 2020, with 
workshops online during a pandemic,” she said.
“It was a huge production for us to create, but through 
true collaboration, we have achieved something 
remarkable with it.”
The same can now also be said of Rupture.

Catrina wrote the play following a series of workshops 
as part of the Parental Rights in Prison project with 
NEPACS – a North East charity supporting families 
affected by the prison or care system - and Durham 
University. 
In England and Wales, women account for around 4% 
of the prison population and around 60% are mothers 
(PRT, 2022). It is estimated that over 17,000 children per 
year are affected by maternal imprisonment (Kincaid et 
al., 2019).
Catrina says: “Rupture is a great example of how the 
arts can be used to challenge perceptions around 
incarcerated women.
“We have been co-creating theatre with women in prison 
for over 10 years and are committed to the community 
of people who are incarcerated in this country as 
talented theatre makers with voices which need to be 
heard and as our audience. 
“We are proud to have created such a compelling piece 
of theatre, which explores the harsh realities of prison 
life for women and particularly, incarcerated mothers.”
Three cheers for Open Clasp and the important 
advocacy of women their creative works achieve!
They are truly changing the world one play at a time!

For more stories on Open Clasp and other SASS Media 
clients visit www.sassmedialtd.co.uk

Strong women telling powerful stories
As March is the month when International Women’s Day takes place, SASS 
Media  wanted to devote our regular page to the remarkable women from 

Open Clasp Theatre Company, in Newcastle and their co-creators.
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Cragside’s little neighbour has a  
big story to tell 

Nestled just outside Rothbury, on the southeastern side of the 
renowned Cragside Estate, Cragend Farm is where history, heritage, 
and sustainability converge. Lou Renwick, along with her family, has 
transformed this once-derelict farm into a thriving hub of agricultural 
innovation, historical preservation, and rural charm since purchasing it 
in 2011.
Cragend Farm is steeped in history, having been an integral part of Lord 
Armstrong’s pioneering Cragside Estate. Armstrong’s innovations in 
sustainable energy and industrial efficiency are etched into the fabric of the 
farm, with remnants of his visionary engineering still visible today.
During restoration, the Renwick family uncovered two rare Gilbert Gilkes 
of Kendal turbines, a hoist, a weighbridge, and a one-of-a-kind hydro-
powered silo used to create silage for cattle. These fascinating artifacts 
reflect Armstrong’s forward-thinking approach and have been meticulously 
preserved, offering visitors a glimpse into 19th-century ingenuity.
“Lord Armstrong was ahead of his time, blending technology with 
sustainability,” says Lou Renwick. “We are proud to continue his legacy while 
integrating modern farming techniques that honour the past.”
Cragend Farm offers industrial heritage tours where visitors can explore 
these remarkable innovations and learn about Armstrong’s vision for the 
estate. The tours bring Northumberland’s heritage to life, making the farm a 
must-visit destination for history lovers and engineering enthusiasts. 

Jesmond Dene House unveils 
a new culinary Vision with the 
appointment of Executive Chef 

Gareth Rayner
Jesmond Dene House is delighted to announce the 
appointment of Gareth Rayner as its new Executive Chef. 
Bringing a wealth of experience and a passion for culinary 
excellence, Gareth is set to elevate the dining experience at 
one of Newcastle’s most renowned boutique hotels.
Originally from Hartlepool, Gareth has an impressive 
background in fine dining. He has worked at prestigious 
establishments such as The Gin Trap in Norfolk, earning 
three AA Rosettes as Chef Patron. He also played a key role 
in opening Forge at Middleton Lodge and served as Executive 
Chef at Wynyard Hall.
Known for his dedication to using the finest seasonal 
ingredients, Gareth aims to bring Jesmond Dene House 
back to how people remember it while infusing a fresh, 
contemporary feel. Embracing the ‘neighbourhood dining’ 
ethos, he plans to introduce a regularly changing menu that 
reflects local produce and the changing seasons. His new 
menu is set to launch in March in Fern, promising guests 
refined yet approachable dishes that celebrate North East 
flavours.

A County Durham hotel is investing more than £6m in creating 
what will be one of the UK’s top golf facilities.

Ramside Hall Hotel, Golf and Spa already has two championship 
courses, which brings players from across the region and nationally.

And now the hotel is building a multi-million-pound golf academy, 
leisure and entertainment hub.

The ambitious development will include a 43 bay TopTracer driving 
range, a six-lane indoor bowling alley, sports bar with interactive 
electronic games such as darts and shuffleboards, pool tables and 
large screens which will show major sports events.

A new academy – which it is hoped will attract more golf 
professionals - will include new short game practice and coaching 
areas, a new retail outlet and a 120 seater function room.

The phased opening of the development will take place between 
March and August.

Hotel owner, John Adamson, believes the development is a great asset 
not just for Ramside but for County Durham.

“These new facilities will have something for everyone, just for 

golfers,” he said.
“The bowling alley and the sports bar with the electronic games will 
hopefully attract people who just want to enjoy some fun activities 
but don’t necessarily want to play golf.
“At the same time, the Golf Academy will mean that anyone who 
is interested in learning the game – or who wants to improve their 
existing game – can also make use of the state-of-the-art facilities.”

Ramside Hall Hotel to create multi million pound golf facility





Maybe I’m 
Amazed 

By Michael Grahamslaw 

Friday night, two unabashed 
curry aficionados and 
a superb local Indian 

restaurant hot on the heels 
of a prestigious award win. 
Does life get much better? 

It certainly didn’t for my son Jack who was 
looking for any excuse for a blowout after 
his yearly Dry January abstinence. 
Our visit to Amaze Gourmet Spice – which 
occupies a slice of Monkseaton’s burgeoning 
culinary strip – however, would prove a 
level up from your typical curry and Cobra 
jamboree. 
Amaze, which has recently scooped the 
impressive New Fine Dining Restaurant of 
the Year in this year’s North England Prestige 
awards, offers Indian fine dining in lavish 
surroundings. 
Inside, the dining area is a real sight to 
behold. Bathed in rich shades of royal blue 
and gold, its atmosphere is decidedly regal 
and was portentous of the dishes to come. 

In line with modern dining sensibilities, we’d 
perused online menu PDF’s meticulously, 
and exchanged WhatsApp messages on our 
respective orders, however, our plans were 
foiled when invited to try the restaurant’s 
flagship ‘culinary journey’ menu. 
This proved no bad thing.
Amaze’s journey heritage menu is the 
restaurant’s signature selection, perfect for 
group dining, which can be enjoyed as a 
multi-course experience or full blown, tapas-
style feast. Expect a winning mix of snacks, 
starters, traditional curries and tandoori 
specialities. 
Starters arrived thick and fast and proved a 
tapestry of the Indian good stuff. 
The Chef's Tandoori Trio was a highlight of 
the evening. This dish featured a selection 
of tandoori bites, each cooked to perfection 
and bursting with flavour. The Tikka Roast, 
available in both chicken and lamb, was 
mildly spiced and roasted in the tandoori 
oven. The meat was tender and juicy, with 
a subtle smokiness that added depth to the 
flavour profile.
Our main courses were nothing short 
of spectacular. The Dakeswari Chicken, 
a creamy korma-style curry made with 
fenugreek, butter, and sweet almond, was 
a luxurious dish that melted in the mouth - 
and was washed down with gusto by a couple 
of excellent pints of Indian lager.
The rich, creamy sauce was perfectly 
balanced, with a hint of sweetness that 

complemented the tender chicken.
For those of us who prefer a bit more 
heat (guess who), the Rawlpindi Chicken 
(Madras) was an excellent choice. This dish 
featured a robust blend of cardamom, cloves, 
dry red chillies, bay leaf, tomato and a hint 
of sweet vinegar. The result was a complex, 
flavourful curry that packed a punch without 
overwhelming the palate.
Mains were served up with basmati pilau 
rice and pillowy naan breads, providing 
the perfect accompaniment to the rich and 
flavourful curries. Rice came fluffy and 
fragrant, while the naan breads were soft 
and buttery, ideal for soaking up the sauces 
with aplomb.
This had been a sumptuous meal and a 
real feast for all the senses, so, we lingered 
further into the evening over coffee and 
liqueurs while soaking up some more of the 
ambience. 
Throughout our visit, we were looked after 
superbly well by owner, Mohammed and 
his team. Their recent award marks the 
latest in a long line of celebrations for his 
multi-award-winning family who have also 
won accolades with Jashn in Gateshead and 
Turmeric Gold in Coventry.
If this visit was anything to go by, Amaze 
Gourmet Spice may prove their most exciting 
venture yet. 

For more information, visit  
www.amazeexperience.uk
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“Whitechurch ticks a  
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seconds of walking 
through the door.”
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When it comes to event catering in the North East, one of 
the most highly respected companies is Epicurus (www.
epicurus.co.uk). As well as cooking-up delicious food using 
locally sourced produce and ensuring top quality service, 
they also offer party & event equipment hire, service staff & 
bar staff hire. 
Epicurus can take care of your catering needs. 
Running the company is one of the North East’s leading chefs, 
Chris Reay. He launched Epicurus in 1998…things got off to a 
highly successful start. 
Then March 2020 arrived. Everyone was told to stay at home 
which, obviously, is not what an outdoor catering company 
needs to hear.
“I’d thrown everything into my great passion…cooking…
and given up a successful career in TV production to launch 
Epicurus,” said Chris. “Covid brought everything to a halt. At 
least I had time to indulge in my other passion…walking in the 
wonderful North East countryside.”
Which turned out to be the starting point for Chris’s other 
venture…Fells’ Kitchen. Chris is a fully qualified mountain 
leader….so…why not take people on a lovely walk and provide 
stunning food along the way. 
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Chris Reay –  
Mountain Leader and Chef to TV Celebrities

Creating a meal and a day to remember for Robson Green and his  
Grantchester co-star, Kacey Ainsworth.

Chris Reay



That’s how Chris ended up on BBC TV. He provided 
food and a walk for a couple of well-known TV 
personalities. The show is ‘Robson Green’s Weekend 
Escape’ where Robson takes other celebrities on 
countryside walks. The show, available on BBC 
iPlayer and which aired on February 10th (Series 3:1) 
sees Robson with his  Grantchester co-star Kacey 
Ainsworth walking up Warden Hill near Hexham.
And that was where Robson and Kacey met Chris. He 
acted as a guide pointing out features like where the 
North Tyne and South Tyne meet…with the Cheviots 
and North Pennines in the distance…but the 
important moment took place in a sheltered hollow 
near the top of the hill. 
Robson said, as he and Kacey tucked into their Fells’ 
Kitchen meal prepared by Chris… “It’s the first time 
I’ve had a meal with a 360-degree view of the area 
which is within easy reach of where I live. Everybody 
should do this once in a while…loved the walk, loved 
your company and your food is exceptional.” 
For the record, Chris cooked them scallops and black 
pudding followed by a dessert of blood orange posset 
with crushed amoretti biscuit. 
Chris organises walks across Northumberland, 
Durham, North Yorkshire and the Lake District…
although he’ll go further afield if you give him plenty 
of notice. 
“I speak to the client, find out what sort of food they 
like, where they’d like to go and, importantly, how 
capable they are. Sometimes it’s just a casual stroll…
other times it’s something a bit more strenuous.”
Fells’ Kitchen – catered outdoor adventures; a 
unique experience of exhilarating exercise with 
nature as your backdrop, and then relax with a meal 
prepared in front of you by one of the region’s most 
experienced chefs.
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Interested in a stunning walk and stunning food?  
Visit Chris’s website…. www.fellskitchen.co.uk…
and check out the shop page for general bookable 
experience days. You can contact him directly to 
discuss dates & locations.  
This is best if you have a group of up to six or eight  
and want to organise a special birthday party, 
corporate day or event for someone.
Keep up with Fells’ Kitchen on Instagram @fellskitchen 
or follow Chris on Facebook @fellskitchenadventures

Ph
ot
os
: Z
oi
la
 B
ro
za
s 

L-R: Kasey Ainsworth,  
Robson Green and Chris Reay



Welcome to Sachins. 
Newcastle’s Favourite Punjabi Restaurant

Step into Sachins and experience the magic of traditional 
Punjabi cuisine, served with a modern twist.  

Offering a relaxed and refined dining experience, get ready 
to indulge in the delectable and exotic flavours of the Punjab 

within our characterful and welcoming restaurant. 
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“We are extremely proud of the food we serve at Sachins 
restaurant. There is nothing artificial about our food, we 

don’t use crazy-hot spices or extra colouring in our dishes 
and all our spices are roasted and ground right here on 

the premises. Our reds come from chillies, our yellows 
from turmeric and so on.” 

Bob Arora 
Head Chef and owner of Sachins
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Coming out of the Eurostar terminal at 
St. Pancras recently, I spotted a series of 

posters for London’s newest retail and leisure 
attraction at Battersea Power Station, an 
iconic building which once appeared on a 
Pink Floyd album called Animals with an 

inflatable pig between the four towers (1977).

I had three hours before the last train north at 2200 so a trip to 
Battersea seemed like a good idea, and I took the Northern Line 
to Kennington to pick up the other branch from Charing Cross to 
Battersea Power Station, the only tube station with the word Station 
in its name.
This gave rise to a debate when it opened in 2021 as to whether this 
new terminus should be called “Battersea Power Station Station”!  It’s 
a short walk to the building, an Art Deco feast dating from 1935 which 
at one time supplied a fifth of London’s needs. Closed and derelict 
since the mid-1980s, the whole 42-acre site has been redeveloped 
by Malaysian investors, and it opened to the public in October 2022. 
They must be proud of their success.
Stuffed full of high-end retailers including Rolex, Cartier and Apple, 
there are three floors to explore including a cinema and Lift 109 
which takes you up inside the north-western cooling tower to the top 
from where you can view 360 degrees inside the lift car 109 metres 
from the ground. Just think, if they had measured it in yards, it would 
be Lift 119 instead. However, the adult price for the ascent is £23.60 
for adults and £17.55 for under 16s. Luckily it had closed for the 
evening, so I was not going to be tempted.
The malls echo what the power station was like in its heyday, and one 
of the restaurants is set up in one of the old control rooms, complete 
with original equipment. A wide range of eating establishments are 
available late into the night, and surrounding streets have been built 
up alongside where there were once coal trains stabling. On the 
western edge is The Arches beneath the railway line where a row of 
bars and restaurants appealed to the late-night visitors.
I had intended to return on the Northern Line tube to Kings Cross 
despite the listing of four consecutive trains to Edgware via Charing 
Cross on my arrival. The Arches had led down to the River Thames 
and the river bus pontoon from which I took the photograph shown 
here which was the only view available of all four towers. A boat to 
North Greenwich was due in two minutes and could take me in 23 
minutes to Blackfriars where the train could take me to St Pancras, 
ideal for my train at Kings Cross. 

The fare for a trip on the Thames Clipper (now sponsored by Uber) is 
£9 in the central zone, a substantial hike from what it used to be, even 
if you use an Oyster card. But it enabled a good view of the South 
Bank and the receding Power Station, and the Houses of Parliament 
on the north side. I arrived back at Kings Cross to catch the last and 
cheapest train of the night arriving at 0122 in Durham. Battersea is 
worth seeing, even though I didn’t spend any money there and left a 
deposit at the public lavatories instead. But I will return to marvel at 
both the architecture and the prices!
Remember March is a good month to visit London by LNER, Grand 
Central or Lumo. Come April, fewer cheap tickets are available, and 
prices creep up for the summer season.  

alexnelson@nationalrail.com, www.nationalrail.com
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Hastings HGS

Eastbourne
EBN

LONDON

APF Appleford 

Cholsey CHO

Goring & Streatley
GOR

PAN Pangbourne

TLH Tilehurst

EAR Earley 

Theale THE

RDW
Reading West

RGP Reading Green Park

MDG
Midgham 

Kintbury
KIT

Bedwyn
BDW

Melksham 
MKM

Ashley Down
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Tunnel
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STJ Pilning
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Stonehouse SHU

Kemble KEM

Stroud (Gloucs) STD

Swindon (Wilts)
SWI

Lydney LYD
Chepstow CPW

Caldicot CDT

HIG Highbridge & Burnham 

BWT Bridgwater 
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Newbury

Racecourse 

Aldermaston 
AMT

Thatcham 
THA

Hungerford 
HGD
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Newbury
NBY
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WTI Winnersh 
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Sunningdale SNG

CRN Crowthorne Dilton Marsh
x DMH

Warminster WMN

SND Sandhurst (Berks) 

BAW Blackwater BMY Bramley (Hants) 

Mortimer 
MOR

FNN Farnborough North 

RAD Radley 
CUM Culham 

HND Hanborough 

CME Combe (Oxon) 

FIN R Finstock 

CBY Charlbury 

AUW R Ascott-under-Wychwood 

SIP Shipton 

KGM
Kingham

HYB
Honeybourne

Pershore
PSH

Worcestershire 
Parkway WOP

Moreton-in-Marsh 
MIM

Evesham
EVEWorcester
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WOS

Malvern
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Colwall
CWL

Pontypool &
New Inn PPL

Droitwich Spa DTW

Leominster LEO
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LUD

CRV
Craven

Arms 

CTT
Church

Stretton 
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NWT Newtown (Powys) 
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MCN
Machynlleth Penhelig x PHG 

Aberdovey AVY
Tywyn TYW

Tonfanau x TNF 
Llwyngwril x LLW 
Fairbourne FRB
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Barmouth BRM
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Talybont x TLB 
Dyffryn Ardudwy x DYF 
Llanbedr x LBR 
Pensarn (Gwynedd) x PES 
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Minffordd MFF
Porthmadog PTM
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PWL
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Borth BRH
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Codsall 
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Shotton SHT
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Roman Bridge x RMB 

Blaenau Ffestiniog BFF
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Colwyn Bay

Wrexham
Central WXC

YRT x Yorton 

WEM Wem 

PRS x Prees 

WTC Whitchurch 
(Shropshire) 

WRE x Wrenbury 

NAN Nantwich 

ALB
Albrighton 

BBK
Bilbrook

Crosskeys 
CKY

Newbridge
   NBE

Llanhilleth
    LTH

Ebbw Vale Parkway EBV

Ebbw Vale Town EBB

Risca & 
Pontymistr 

RCA
Rogerstone 

ROR

Pye
Corner 

PYE

Abergavenny
AGV

Heath
High Level 
HHLLlandaf

        LLN

DCT Danescourt 

RDR Radyr 

NNP
Ninian
Park 

BGN
Bridgend 

LLR
Llanharan 

PCD
Pencoed 

Barry
Docks
BYD

CAD
Cadoxton 

Eastbrook 
EBK

CGN Cogan Dingle Road
   DGL

Penarth 
PEN

GTN Grangetown
(Cardiff) 

Dinas
Powys
DNS

Llantwit Major LWM

Barry Island 
BYI

Rhoose Cardiff
International Airport

RIA

Pyle PYL

Port Talbot
Parkway

PTA

Neath NTH
Briton Ferry BNF

Baglan BAJ

Skewen SKE
Llansamlet LAS

Gowerton x GWN
LLE Llanelli 

PBY Pembrey & Burry Port 
KWL x Kidwelly 

FYS x Ferryside 

Carmarthen CMN

Whitland WTL
St Clears

NAR x
Narberth 

SDF x
Saundersfoot 

Haverfordwest 
HVF

Johnston
(Pembs) x JOH

Milford Haven 
MFH

PNA x
Penally 

LAM x
Lamphey 

PMD 
Pembroke

Dock 

Kilgetty 
x KGT 

Tenby 
TEN

Manorbier 
MRB

Pembroke
PMB

Clunderwen x CUW 

Clarbeston Road x CLR 

Fishguard
Harbour FGH

Fishguard & Goodwick FGW

Swansea
SWA

PYC
Pontyclun 

TAF Taffs Well 
TRE Trefforest Estate 

Maesteg MST

Maesteg (Ewenny Road) MEW

Tondu TDU

Garth (Mid Glamorgan) GMG

Sarn SRR

Wildmill WMI
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PTD x Pontarddulais 
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AMF x Ammanford 
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FFA x Ffairfach 
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CYN x Cynghordy 

SUG x Sugar Loaf 
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GTH x Garth (Powys) 

CIM x Cilmeri 

BHR x Builth Road 
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PNY x Pen-y-Bont 

DOL x Dolau 

LLT x Llanbister Road 

LGO x Llangynllo 

KNU x Knucklas 

KNI Knighton 

BUK x Bucknell 

HPT x Hopton Heath 

BME x Broome 

TPN
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LLY
Llwynypia 

DMG
Dinas

(Rhondda) 
TRH

Trehafod 
YNW

Ynyswen 

Ystrad
Rhonnda 

YSR

Tonypandy 
TNP

Porth
POR

PER Penrhiwceiber 
MTA Mountain Ash 

FER Fernhill 
CMH Cwmbach 

ABA Aberdare 

Merthyr Tydfil MER
Pentre-Bach PTB

Abercynon ACY

Quakers Yard QYD
Merthyr Vale MEV

Troed-y-rhiw TRD

Pontypridd
             PPD

FRW Fairwater 
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Coryton COY
Whitchurch (Cardiff) WHT
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Thornhill
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Ystrad Mynach YSM
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Brithdir BHD
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Pontlottyn PLT

Rhymney RHY
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Churchill Park
                 ECP

Llanishen 
LLS

Cardiff Bay
CDB

Cwmbran 
CWM

LED
Ledbury

GMV
Great

Malvern

Bicester
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BIT

OXP
Oxford

Parkway 

Bicester
North BCS
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Haddenham &
Thame Parkway
HDM
MRS Monks
Risborough Little

Kimble
LTK
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HYD Heyford 
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KGS Kings Sutton 

OXF Oxford 

Hereford HFD
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Worcester
Foregate

Street

Cardiff
Queen
Street CDQ
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Cardiff
Central 

Newport
(South Wales) 
NWP
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Barry

Didcot Parkway 
DID

SDR Saunderton 

PRR Princes Risborough 
GMN Great Missenden 

Wendover WND

Stoke
   Mandeville
      SKM

Aylesbury
            AYS

Aylesbury Vale 
Parkway AVP

Bond Street BDS 

WLW Welwyn North 
KBW Knebworth 

Roydon RYN

Harlow Town HWM
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Sawbridgeworth SAW

Bishops Stortford BIS

Stansted Mountfitchet SST

Shelford (Cambs) SED

ELY Ely 

WLE
Whittlesea 

MCH
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MNE
Manea 

WBC Waterbeach 
CMB Cambridge North 

??? Cambridge South

Dullingham 
DUL

Newmarket 
NMK    

Kennett KNE

Bury St Edmunds BSE

Thurston TRS

SPP x R  
Shippea Hill 

Soham SOJ

BND
Brandon

HRD
Harling Road 

ATL
Attleborough 

WMD
Wymondham 

Lakenheath      
        LAK x

Littleport LTP

Spalding SPA

Netherfield 
NET

MMO
Melton Mowbray 

OKM
Oakham

Stamford (Lincs)
SMD

RDF
Radcliffe-
on-Trent 

CTO Carlton 

BUJ Burton Joyce 

LOW Lowdham 

THU Thurgarton 

BSB Bleasby 

FSK Fiskerton 

ROL x Rolleston 

NCT Newark Castle 

Collingham CLM

Swinderby SWD

Hykeham HKM

Gainsborough
Lea Road

GBL

SXY
Saxilby 

RET Retford 

Gainsborough
     Central

         GNB

KTL      Kirton Lindsey 

Kirk Sandall KKS
Hatfield & Stainforth HFS

Thorne South 
TNS

CWE
Crowle 

SNI
Snaith 

Rawcliffe 
RWC

Goole GOO

WRS
Wressle 

EGN
Eastrington 

BMF
Broomfleet 

Ferriby
FRY

Cottingham CGM

Beverley BEV

Arram ARR

Hutton Cranswick HUT

Driffield DRF

Nafferton NFN

Bridlington BDT

Bempton BEM

Hunmanby HUB

Filey FIL

Seamer SEM

Malton MLT

ThirskTHI

Northallerton NTR  

Saltmarshe SAM

Thorne North
         TNN

Althorpe 
ALP

BGG      Brigg 

Barnetby 
BTB

Barton-on-Humber BAU
Barrow Haven BAV

New Holland NHL
Goxhill GOX

Thornton Abbey TNA

Habrough HAB

Ulceby ULC

Stallingborough SLL
Healing HLI

Great Coates GCT

Grimsby Docks GMD
New Clee x NCE

ALK
Aslockton 

BTF
Bottesford 

Bingham
BIN

Elton &
Orston
R ELO 

Heckington HEC
RAU

Rauceby
ANC

Ancaster
SLR 

Sleaford 

Swineshead SWE

Ruskington RKT

Metheringham MGM

Market Rasen MKR

Hubberts Bridge HBB

Boston BSN

Thorpe Culvert TPC

Wainfleet WFL

Havenhouse HVN

Skegness SKG

Downham Market DOW

Watlington WTG

Thetford
TTF

Eccles Road 
ECS

Spooner Row 
x SPN

Elmswell ESW

Whittlesford Parkway WLF
Great Chesterford GRC
Audley End AUD
Newport (Essex) NWE
Elsenham (Essex) ESM

Stratford International 
SFA

Billericay 
BIC

WIC
Wickford 

Ingatestone INT

HAP Hatfield Peverel 

Beaulieu 
Park

WTM Witham 

Marks
Tey 
MKT

Kelvedon 
KEL

Colchester
Town CET

Great
Bentley 

GRB

Thorpe-
le-Soken 

TLS

HYH
Hythe 

(Essex) 

Mistley 
MIS

Harwich
International 

HPQ

Harwich
Town HWC

WRB
Wrabness 

Felixstowe 
FLX

Derby Road 
(Ipswich) DBR

TRM
Trimley 

WDB Woodbridge 

MES Melton (Suffolk) 

WCM Wickham Market 

NMT Needham Market 

DIS Diss 
OUN Oulton Broad North 

SYT Somerleyton 

HAD x Haddiscoe 

Reedham
(Norfolk) REE

Berney Arms x BYA Cantley CNY
Buckenham
      (Norfolk)
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ACL
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LGD
Lingwood 

BDA
Brundall 

Salhouse SAH

Hoveton & Wroxham HXM

Worstead WRT

North Walsham NWA

Gunton GNT

Cromer 
CMR
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Runton 
WRN

Sheringham 
SHM

Roughton Road RNR
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Gardens 

BGA

SMK Stowmarket 
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SAX Saxmundham 

DSM Darsham 
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OUS Oulton Broad South 

LWT
Lowestoft
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NRW
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DVC
Dovercourt 
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Alresford (Essex) 

WEE
Weeley 

Kirby Cross KBX

Frinton-on-Sea FRI

Walton-on-the-Naze
WON

Clacton-on-Sea 
CLT

Wivenhoe 
WIV
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CES Cressing (Essex) 

BTP Braintree Freeport 

BTR Braintree 

Sudbury (Suffolk) SUY

Bures x BUE

Chappel &
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       CWC
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HOC
Hockley 
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Battlesbridge 
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North
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Ferrers
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Althorne 
(Essex)

ALN

Southminster 
SMN
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on-Crouch 

Prittlewell PRL
Southend 
Victoria SOVRochford RFD

SIA
Southend Airport 

Watton-at-Stone WAS

Hitchin HIT

Arlesey ARL

Biggleswade BIW

Sandy SDY

St Neots SNO
CBG

CambourneTempsford

Huntingdon HUN

LET
Letchworth
Garden City 

BDK
Baldock

RYS Royston 

MEL Meldreth 

STH Shepreth 

FXN Foxton 

AWM
Ashwell

& Morden 

Stevenage SVG
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Peterborough 
PBO

Grantham GRA

Newark
North Gate 
NNG

Mansfield MFT
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SHF

Worksop
WRK

LCN
Lincoln 

Doncaster DON

SCU
Scunthorpe 

Grimsby Town GMB

Cleethorpes CLE

Selby
SBY

York YRK

Scarborough
SCA

Hull HUL

Howden 
HOW

Gilberdyke 
GBD

Brough
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HES

NOT
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Barnsley
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Huddersfield HUD
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HFX

Bradford
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WKF

Derby DBY

Kings Lynn KLN

Stansted Airport SSD
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   NMP
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Coventry COV
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SAV

Birmingham
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New Street

BHM 
Birmingham 
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BMO 
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Snow Hill
BSW
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Stoke-on-Trent SOT

Macclesfield MAC

Stockport SPT
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Oxford Road

MCO
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Piccadilly

MCV
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Wilmslow WML

Crewe CRE
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Airport

MIA
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WGN Wigan 
North Western 

PRE Preston 
(Lancs) 

Lancaster LAN

Barrow-in-
Furness

BIF

Isle of Man

Blackpool 
North BPN

Wigan 
Wallgate
WGW Bolton BON

Blackburn BBN

Runcorn    
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LPY
Liverpool South 

Parkway

St Helens Central SNH

Liverpool
Lime Street

LIV

  Liverpool
Central LVC

Warrington
Bank Quay 
WBQ

BWD
Birchwood

SNK
Sankey for 
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HGN
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Green 

HNX
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Cross 

                    WAV    
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       Park 

Broad Green BGE

ROB Roby 

Kirkdale
 KKD
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FAZ

Rainford RNF
Headbolt
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Pemberton
PEM   

     Kirkby
(Merseyside) KIR

Rice Lane RIL

Walton
(Mersyside) 

WAO

Orrell Park
     OPK

AIN Aintree 
ORN Old Roan 

MAG Maghull 
MNS Maghull North 

TWN Town Green 
AUG Aughton Park 

OMS Ormskirk 
BCJ Burscough Junction 

Rufford 
RUF

Croston CSO

HUY Huyton 
Whiston 

WHN
Rainhill 

RNH

PSC Prescot 
Eccleston Park ECL

Thatto Heath THH

St Helens Junction SHJ

GSW
Garswood BYN Bryn Ince INC

Lostock LOT
Horwich Parkway HWI

Blackrod BLK
Adlington (Lancs) ADL

Buckshaw Parkway BSV
Chorley CRL

SLW Salwick 
Layton LAY

Moss Side MOS

Lytham LTMSQU Squires Gate 

BPB Blackpool 
Pleasure Beach 

BPS Blackpool South 

Ansdell &
Fairhaven AFV

Kirkham &
Wesham KKM

Poulton-le-
Fylde PFY

Fleetwood 

Heysham Port
R HHB

Bare
Lane 
BAR

MCM
Morecambe 

CNF Carnforth

Wennington 
WNN

Bentham 
BEN
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(North Yorkshire) 

CPY

Giggleswick 
GIG

Oxenholme
Lake District 
OXN

Penrith
(North Lakes) 
PNR         

SVR Silverdale 

ARN Arnside 

ROO
RooseASK Askam 

FOX x Foxfield 
GNR x Green Road 

MLM Millom 

Silecroft x SIC 

Bootle (Cumbria) x BOC 

Ravenglass for Eskdale RAV

Drigg x DRI 

Seascale SSC

Sellafield SEL

Braystones (Cumbria) x BYS 

Nethertown x NRT 

St Bees SBS

Corkickle x CKL 

Whitehaven WTH

Parton x PRN 

Harrington x HRR 

Workington WKG

Flimby x FLM 

Maryport 
MRY

Aspatria x ASP 

Wigton
WGT

DLS x 
Dalston

(Cumbria)

KBF x Kirkby-in-Furness ULV
Ulverston

Dalton 
(Cumbria)

DLT

Cark &
Cartmel 

CAK

KBK
Kents Bank

KEN Kendal 

BUD Burneside (Cumbria) 

SVL Staveley (Cumbria) 

WDM Windermere 

Grange-over-
Sands GOS

St Annes-
on-Sea SAS

Lostock
Hall LOH

BMB
Bamber
Bridge 

Pleasington 
x PLS

CYT
Cherry Tree

Mill Hill
(Lancs) 

MLH

Hindley 
HIN Daisy Hill DSY

HGF Hag Fold 

ATN Atherton 

WKD
Walkden 

Westhoughton WHG

MSD
Moorside 

SNN
Swinton

(Manchester) 

Salford Crescent SLD
Salford Central SFD

Clifton (Manchester) R CLI 

Kearsley (Manchester) KSL
Farnworth FNW

Moses Gate MSS

Hall-i-th-Wood HID

Bromley Cross 
(Lancs) BMC

Entwistle x ENT 

Darwen DWN

Ramsgreave
& Wilpshire RGW  

Langho LHO

Whalley (Lancs)
              WHE

Clitheroe CLH

Patricroft 
PAT

Eccles
(Manchester)

ECC

Newton-le-
Willows
  NLW 

Lea Green 
LEG

ERL Earlestown 

Widnes 
WID

Halewood 
HED

West
Allerton 

WSA

Mossley
Hill

MSH

Edge
Hill
EDG

Brunswick 
BRW

Aigburth 
AIG

Cressington 
CSG

St. 
Michaels 

STM

IRL
Irlam 

Chassen
Road 
CSR

Humphrey
Park
HUP

Manchester
United

Football 
Ground

        MUF

DGT
Deansgate 

Walsall WSL
WVH Wolverhampton 

SHR
Shrewsbury 

WRX Wrexham General 

Chester 
CTR

LLD Llandudno 

Bangor (Gwynedd) BNG

Holyhead HHD

Fenny Stratford FENWOL Wolverton 

Long Buckby LBK

Rugby RUG 

WRW Warwick 

Warwick
Parkway WRP

Hatton 
HTN

LPW Lapworth 

SRI Spring Road 

FWY Five Ways 

BBS      Bordesley 

UNI University (Birmingham) 

SLY Selly Oak 

BRV Bournville 

KNN Kings Norton 

Moseley 

Kings
Heath

Pineapple 
Road

LOB Longbridge 

NFD Northfield 

Alvechurch ALV

Redditch RDC

BTG Barnt Green 

BMV Bromsgrove 

HBY Hartlebury 

HLG Hall Green 
YRD Yardley Wood 

SRL Shirley 
WTE Whitlocks End 

WYT Wythall 
EWD Earlswood (West Midlands) 

TLK x The Lakes (Warks) 

Bearley
x BER

Claverdon 
x CLV

WDE x Wood End 
DZY x Danzey 

HNL Henley-in-Arden 
Wootton Wawen x WWW 

WMC Wilmcote 

Stratford upon 
Avon Parkway 

STY

DDG Dorridge 

OLT Olton 

Acocks
    Green   
         ACG

TYS Tyseley 

SMA Small Heath 

WMR Widney Manor 

Bow Brickhill BWB

Woburn Sands WOB

Aspley Guise APG

RID Ridgmont 

LID Lidlington 

MLB Millbrook (Bedfordshire) 

SWR Stewartby 

KMH Kempston Hardwick 

BSJ Bedford St Johns 

WEL Wellingborough 

KET Kettering 

Bedworth BEH

Coventry Arena CAA

Kenilworth 
KNW

Bermuda 
Park BEP

Hampton-in-Arden
    HIA

Adderley Park ADD

Duddeston DUD

Water Orton WTO Hinckley
(Leics)
HNK

Narborough 
NBR

Coleshill
Parkway 

CEH

South
Wigston 

SWS

Aston AST

Gravelly Hill 
GVH

Erdington 
ERD

Nuneaton 
NUN

Atherstone ATHWilnecote
(Staffs)
WNE

Polesworth R PSW 

Tamworth TAM

Burton-on-Trent BUT

Willington WIL

Chester Road 
CRD

Bescot Stadium BSC

Perry Barr PRY
Witton
   (Birmingham)
      WTT

Hamstead
    (Birmingham) HSD

Tame Bridge Parkway
TAB

Wylde Green 
WYL

Sutton
Coldfield 

SUT

Four Oaks
FOK  

Butlers Lane
BUL  

Bloxwich BLX

Willenhall

Darlaston

Bloxwich North   
            BWN

LAW Landywood 

CAO Cannock 

HNF Hednesford 

RGT Rugeley Town

SNE
Stone

(Staffs)

Longport LPT
Kidsgrove KDG

Congleton CNGAlsager 
ASG

Sandbach SDB

Mouldsworth 
MLD

DLM 
Delamere 

FRD Frodsham 

Runcorn
East
RUE

    Helsby 
HSB

INE
Ince & Elton
(Cheshire)

ELP
Ellesmere

Port 
LTT

Little Sutton 

Overpool OVE

Eastham Rake ERA
Hooton HOO

Bromborough Rake BMR
Bromborough BOM

Spital SPI
Port Sunlight PSLBEB Bebington 

RFY Rock Ferry 

   Green Lane
GNL

CNP Conway Park 

BKQ Birkenhead Hamilton Square 

LVJ
James Street

Liverpool 

MRF Moorfields 

SDL Sandhills 

BDL Birkdale Meols Cop 
MEC

New Lane NLN

BES
Bescar Lane 

BCB
Burscough

Bridge 
HSC

Hoscar 

PBL Parbold 

Euxton
Balshaw 

Lane 
EBA

LEY Leyland 

APB Appley Bridge 

GST Gathurst 

HIL Hillside 
ANS Ainsdale 

FRE Freshfield 
FBY Formby 

HTO Hightown 
HLR Hall Road 

WLO Waterloo (Merseyside) 

BAH Bank Hall 

BLN Blundellsands & Crosby 

SFL Seaforth & Litherland 
BNW Bootle New Strand 

BOT Bootle Oriel Road 

SOP Southport 

BKP Birkenhead Park 

BKN Birkenhead North 

WLV Wallasey Village 

Leasowe
LSW

Bidston BID

MRT
Moreton

(Merseyside)
Meols MEO

Manor Road MNR

Hoylake HYK

West Kirby WKI

WLG Wallasey Grove Road 

NBN New Brighton 

Birkenhead 
Central BKC

Capenhurst CPU
Bache BAC

Stanlow &
Thornton

SNT
Cuddington 

CUD
Hartford (Cheshire) HTF

Greenbank GBK
Northwich NWI

Lostock Gralam LTG
Plumley PLM

KNF Knutsford 
MOB Mobberley 

Winsford WSF

Acton Bridge
    (Cheshire)
        ACB

Holmes Chapel HCH
Goostrey GTR

Chelford (Cheshire) CEL

Alderley Edge ALD

Prestbury PRB

Adlington
(Cheshire) 
ADC

Poynton PYT

Bramhall BML

Middlewood MDL
Chinley

CLY
Edale 
EDL

Strines SRN
New Mills Central
   NMC

Marple MPL
Rose Hill 

RSH

BNT
Brinnington 

Heaton
Chapel HTC

Levenshulme 
LVM

Bredbury 
BDY

Romiley RML

Woodley WLY
Hyde Central HYC

Hyde North HYT

ADK
Ardwick 

Padgate 
PDG

Glazebrook 
GLZ

FLI
Flixton 

URM
Urmston 

TRA
Trafford

Park 
GTO

Gorton 
FRF

Fairfield 

Flowery
Field FLF

Godley 
GDL

Hattersley HTY
Broadbottom BDB

Dinting DTG
Hadfield 
HDF

Glossop GLO

BLV Belle Vue 
RRB Ryder Brow 
RDN Reddish North 

Reddish South
    RDS

MAU Mauldeth Road 
BNA Burnage 

East Didsbury
           EDY

Gatley GTY
Navigation
Road NVR

Hale
(Manchester)

HAL

ASY
Ashley

ALT
Altrincham 

Heald Green 
HDG

SYA Styal 

Handforth  
     HTH

Denton
    DTN

GUI
Guide 
Bridge 

NWN
Newton 
for Hyde 

ABY
Ashburys 

BAM
Bamford 

GRN
Grindleford 

Hope
(Derbyshire) 

HOP

Hathersage 
HSG

Dore & 
Totley 
DOR

Disley DSL

New Mills Newtown NMN

Furness Vale FNV

Whaley Bridge WBR

Chapel-en-le-Frith CEF

Dove Holes DVH

Buxton BUX

Cheadle Hulme
CHU

Davenport DVN
HAZ

Hazel Grove

Woodsmoor 
WSR

Blake Street
BKT  

 Shenstone
SEN 

PKG Penkridge 

Lichfield
Trent Valley
    LTV   

RGL
Rugeley

Trent Valley

Jewellery
Quarter JEQ

KID Kidderminster 
BKD Blakedown 

HAG Hagley 
Lye LYE

CRA Cradley
Heath 

OHL Old Hill 

ROW Rowley Regis 

LGG Langley Green 

SBT Stourbridge Town 

SBJ Stourbridge 
Junction 

THW
The

Hawthorns 

CSY Coseley 

TIP Tipton 
DDP Dudley Port 

SAD Sandwell & Dudley 

SGB Smethwick Galton Bridge 

Smethwick 
Rolfe Street 

SMR

Stechford SCF
Lea Hall LEH

Marston Green MGN

Berkswell
     BKW

Tile Hill
     THL

Canley
       CNL

MHR Market Harborough 

COR Corby 

SIL Sileby 

Syston SYS

Loughborough LBO

East Midlands Parkway EMD

Barrow-upon-Soar BWS

Beeston BEE

Bulwell BLW

Alfreton ALF

Langley Mill
     LGM

Ilkeston 
ILN

Hucknall HKN

Newstead NSD

CHD Chesterfield 

DRO Dronfield 

Kirkby-in-Ashfield KKB

Sutton Parkway SPK

Shirebrook SHB

Swinton (South Yorks) SWN

MEX
Mexborough 

CNS
Conisbrough 

Darnall DAN    
Woodhouse WDH

Kiveton Bridge KIV
Kiveton Park KVP

Shireoaks SRO

Rotherham Central RMC

MHS Meadowhall 

MRP Moorthorpe
South

Elmsall 
SES

Adwick 
AWK

Bentley
(South Yorks) 

BYK

FZW Fitzwilliam 

Sandal
& Agbrigg
          SNA

THC Thurnscoe

GOE Goldthorpe

BTD 
Bolton-upon-

Dearne

CLN Chapeltown
(South Yorks) 

ELR Elsecar 

WOM Wombwell 

Dodworth
DOD

PNS Penistone 
DBD Denby Dale 

Shepley SPY
Stocksmoor SSM

Darton 
DRT

Brockholes BHS
Honley HOY

Berry Brow BBW
Lockwood LCK

DHN Deighton 

Brighouse BGH

FZH Frizinghall 
SHY Shipley (Yorks) 

Low 
Moor 
LMR

Baildon 
BLD

Guiseley GSY

Menston MNN

Apperley
Bridge 
APY Kirkstall

Forge KLF

Burley-in-Wharfdale BUW

Ben Rhydding BEY
Ilkley ILK

Saltaire SAE

Bingley BIY

Crossflatts CFL

Keighley KEI

Steeton & Silsden SON
Cononley CEY                         

Skipton SKI

Gargrave GGV

Long Preston LPR

Settle SET

Horton-in-Ribblesdale HIR

Ribblehead RHD

Dent DNT    

Garsdale GSD

Kirkby Stephen KSW

Stanhope
Frosterley
Kingfisher Halt

Wolsingham
Witton-le-Wear

Bishop
Auckland

West

Appleby APP

Langwathby LGW

Lazonby & Kirkoswald LZB

Armathwaite AWT

Hellifield HLD   

Mirfield 
MIR

New Pudsey NPD

Bramley
(W Yorks) BLE

Burley Park BUY

Headingley HDY
Horsforth HRS

Weeton WET

Pannal PNL
Hornbeam Park HBP

Starbeck SBE

Harrogate HGT

COT Cottingley 
White Rose

OUT
Outwood

Wakefield
Kirkgate 

WKK

Streethouse 
SHC

Featherstone FEA

Whitley
Bridge 
WBD

KNO
Knottingley 

HEL
Hensall

NOR
Normanton

Pontefract
Tanshelf 

POT

Pontefract Baghill PFR

Woodlesford WDS

CRG
Cross 
Gates 

Thorpe
Park

GRF
Garforth 

MIK  
Micklefield 

Sherburn-
in-Elmet SIE

CHF Church Fenton 

ULL Ulleskelf 

KNA
Knaresborough 

HMM
Hammerton 

CTL
Cattal 

POP
Poppleton 

EGF
East

Garforth 

South
Milford
SOMCastleford CFD

Pontefract 
Monkhill PFM

Glasshoughton GLH

MLY Morley 
   BTL Batley  

DEW Dewsbury 
Ravensthorpe
          RVN 

SWT Slaithwaite 

CAS Castleton (Manchester) 

Smithy Bridge SMB

Littleborough LTL

Walsden WDN

RIS
Rishton 

ACR
Accrington 

Church &
Oswaldtwistle 

CTW

Huncoat 
HCT

RSG
Rose 
Grove 

Burnley
Manchester
Road BYM

HBD
Hebden
Bridge 

SOW
Sowerby
Bridge 

Mytholmroyd MYT

BUB x Burnley Barracks 
BNC Burnley Central 

BRF Brierfield 
NEL Nelson 

CNE Colne 

HPN x
Hapton 

Todmorden TOD

MIH Mills Hill (Manchester) 

MSO Moston 
MSN Marsden (Yorks) 

GNF Greenfield 
  MSL Mossley (Manchester) 

Stalybridge SYB
Ashton-Under-

Lyne AHN

SLK Silkstone Common 

Creswell CWD

Whitwell (Derbyshire) 
WWL

Langwith-Whaley Thorns LAG

Mansfield
Woodhouse MSW

Attenborough ATBLGE
Long Eaton 

SPO
Spondon 

Peartree 
PEA

Tutbury & Hatton TUT

Uttoxeter UTT

Blythe Bridge BYB

Longton LGN

Belper BLP

AMB Ambergate 
WTS Whatstandwell 
CMF Cromford 

MTB Matlock Bath 

MAT Matlock 

Duffield DFI

Leagrave LEA

Harlington (Beds) HLN

Lutondart.com

Flitwick FLT

LUT Luton 

Ascot 
(Berks) 

ACT

         MAI
Maidenhead 

GLD Guildford 

Woking 
WOK

Basingstoke 
BSKSAL

Salisbury 
EXC

Exeter
Central

Plymouth 
PLY

EXD Exeter St David’s 

EXT Exeter St Thomas 

MBT Marsh Barton

SCS Starcross 

Gunnislake GSL

Calstock CSK

Bere Alston BAS

Bere Ferrers BFE

St Budeaux Victoria Road SBV

Coombe Junction Halt R COE 

St Keyne Wishing Well Halt x SKN 

Lostwithiel LOS

Newquay NQY
Quintrell Downs QUI

St Columb Road x SCR 
Roche x ROC 

Bugle x BGL
Luxulyan x LUX 

BOD
Bodmin

Parkway 

Causeland x CAU 

Sandplace x SDP 

Looe LOO

DWW Dawlish Warren 

 DWL Dawlish 

TGM Teignmouth 

NTA Newton Abbot 

TRR Torre 

Totnes 
TOT

Dockyard 
x DOC 

St Budeaux
Ferry Road 

SBF

St Germans 
SGM

LSK
Liskeard Ivybridge IVY

DPT
Devonport (Devon) 

KEY
Keyham 

STS
Saltash 

MEN x
Menheniot  

TQY Torquay

PGN Paignton

Taunton TAU

Stone Crossing SCG
SWM Swanscombe 

NFL Northfleet 
GRV Gravesend 

HGM Higham (Kent) 

Ebbsfleet International EBD

SOO Strood (Kent) 

Cuxton CUX
Halling HAI
Snodland SDA

New Hythe NHE
Aylesford AYL

KMS
Kemsing 

WMA
West

Malling 

EML
East

Malling 

Barming 
BMG

Borough 
Green & 
Wrotham 

BRG

Sheerness-on-Sea SSS
Queenborough QBR
Swale SWL
Kemsley KML

Rochester 
RTR

Sole Street 
SOR

Meopham 
MEP

Longfield LGF

Farningham Road FNR

Gillingham
(Kent) GLM

Newington 
NGT

WHI
Whitstable 

Faversham 
FAV

Sittingbourne 
SIT

TEY
Teynham 

MSR
Minster

STU
Sturry

Adisham ADM

Bekesbourne BKSChartham CRT
Bearsted BSD

Hollingbourne
     HBN

Maidstone
Barracks 
MDB

MDW
Maidstone
        West

EFL East Farleigh
WTR Wateringbury

YAL Yalding
BEG Beltring

HRM Harrietsham
LEN Lenham

CHG Charing (Kent)

Marden 
(Kent)
 MRN

SPU
Staplehurst

PDW
Paddock

Wood PLC Pluckley

Headcorn
 HCN

Chilham CIL

Wye WYE Aylesham AYH

Snowdown SWO

Shepherds Well
SPH
Kearsney
(Kent)
KSN

Westenhanger WHA

Sandling SDG

HMT Ham Street

Eurostar 
service suspended

Appledore (Kent)
APD

Rye (Sussex) RYE
Winchelsea WSE

Doleham DLH

Three Oaks TOK

Folkestone
  West FKW

SEG Selling 

Broadstairs BSR

Dumpton Park DMP

Thanet
Parkway

THP

Sandwich SDW

Deal DEA

Walmer WAM

Martin Mill MTM

Ramsgate RAM

Folkestone 
Central

FKC

Ashford 
International

 AFK

Maidstone East MDE

Dover 
Priory
DVP

CBW
Canterbury

West

Canterbury
East CBE

HNB
Herne Bay 

Birchington-
on-Sea

BCH

WGA
Westgate-on-Sea 

Chestfield &
Swalecliffe 

CSW

Margate MAR

    RAI
Rainham

(Kent)
CTM

Chatham 

Ore
ORE

BEX Bexhill

CLL Collington

COB Cooden Beach

NSB Normans Bay

PEB Pevensey Bay

Hampden Park (Sussex)
HMD

Southease SEEFalmer FMR

Moulsecoomb MCB
PRP Preston Park

HSK Hassocks
BUG Burgess Hill

WVF Wivelsfield

BAB Balcombe

TBD Three Bridges

HHE Haywards Heath

London Road (Brighton)
LRB

Newhaven Town NVN

Newhaven Harbour NVH

Bishopstone (Sussex)
    BIP

Seaford (Sussex) SEF

GLY
Glynde

LWS
Lewes

CBR
Cooksbridge

Plumpton
PMP

BRK
Berwick (Sussex)

PLG
Polegate

PEV Pevensey & 
Westham    

St Leonards
Warrior Square

SLQ

High Brooms HIB

Leigh (Kent) LIH

Penshurst PHR

Edenbridge (Kent) EBR

Hever HEV

REI
Reigate

BTO
Betchworth

CRW
Crawley

IFI
Ifield

AGT
Aldrington

FSG
Fishersgate

EWR
East

Worthing

WWO
West

Worthing

GBS
Goring-
by-Sea

SSE
Shoreham
-by-Sea

HRH Horsham

Portsmouth & 
Southsea PMS

Portsmouth 
Harbour PMH

Chichester
CCH

Angmering
ANG

Ford
FOD

FSB
Fishbourne

(Sussex)
NUT

Nutbourne
EMS

Emsworth

 BDH
Bedhampton

FNC Farncombe 

GOD Godalming 

MLF Milford (Surrey) 

WTY Witley

LIP Liphook

LIS Liss

PTR Petersfield

 RLN Rowlands Castle

 CSA Cosham

 PTC Portchester

 SNW Swanwick

 BUO Bursledon
 HME Hamble

Netley
   NTL

Sholing
   SHO

Woolston
   WLS

Bitterne
    BTE

Millbrook (Hants) MBK
Redbridge RDB TTN Totton

 ANF Ashurst (New Forest)

 BEU Beaulieu Road

Lymington Town LYT

Lymington Pier LYP

 BCU Brockenhurst

 SWY Sway

 NWM New Milton

 HNA Hinton Admiral

Christchurch CHR

Pokesdown POK

BSM
Branksome

WOO
Wool

Dorchester
South
DCH

HOL
Holton
Heath

POO
Poole

WEY
Weymouth

Parkstone
(Dorset)

PKS

Hamworthy
HAM

Wareham
(Dorset)
WRM

MTN
Moreton
(Dorset)

Upwey
UPW Bournemouth

BMH

Hedge End HDE

Botley BOE

St Denys
SDN

 FRM Fareham

HSL Haslemere

Bosham
BOH

Southbourne
SOB

Warblington
WBL

Havant
HAV

Hilsea HLS
Fratton FTN

RYP Ryde Pier Head

RYD Ryde Esplanade

RYR Ryde St Johns Road

BDN Brading
SAN Sandown
LKE Lake

SHN Shanklin

SAB      Smallbrook Junction

BAA
Barnham

Bognor Regis
BOG

Littlehampton
LIT

Durrington
-on-Sea

DUR

Worthing
WRH

Lancing
LAC

Southwick
SWK

Portslade
PLD

Hove
HOV

LVN
Littlehaven

WNH Warnham 

Ockley OLY

Holmwood HLM

CHH Christs Hospital

BIG Billingshurst

PUL Pulborough

AMY Amberley

ARU Arundel

FGT
Faygate

Hurst Green HUR

Oxted OXT
Woldingham WOH

Edenbridge Town EBT

Cowden (Kent) CWN

Lingfield
LFD

Dormans
DMS

EGR East Grinstead

Ashurst (Kent) AHS

Eridge ERI

Crowborough COH

Buxted BXD

Uckfield UCK

HLB Hildenborough 

Birkbeck 
BIK

Tunbridge Wells TBW
Tonbridge

TON

Brighton
BTN

Frant FRT
Wadhurst WAD

Stonegate SOG

Etchingham ETC

Robertsbridge RBR
Battle BAT

Crowhurst CWU
West St Leonards WLD

GNH
Greenhithe
for Bluewater 

GDN
Godstone

Nutfield
NUF

Hinchley
Wood HYW

Claygate CLG

Oxshott OXS

Cobham & 
Stoke D’Abernon CSD

Esher
 ESH

HER
Hersham 

WYB
Weybridge 

BKO
Brookwood 

London Road
(Guildford) 

LRD

Effingham
Junction

EFF
Clandon

CLA
Horsley

HSY

Walton-on-
Thames

 WAL

Byfleet &
New Haw

 BFN

WBY
West 

Byfleet 

AHD Ashtead 

Leatherhead 
LHDBookham

 BKA

Box Hill &
Westhumble

 BXW

DKG Dorking (Main) 

Dorking
Deepdene

DPD

Dorking
West
DKT

Gomshall
GOM

Chilworth
CHL

Shalford
(Surrey)

SFR

Addlestone ASN

Worplesdon WPL

Ash Vale AHV

NCM   
North 
Camp 

Ash ASH

WAN Wanborough 

AHT Aldershot 

Farnborough
(Main) FNB

Fleet 
FLE

Winchfield 
WNF

GRT
Grateley 

GIL
Gillingham

(Dorset)
SHE

Sherborne 

Yeovil Pen Mill YVP

Thornford x THO 

Yetminster x YET 

Chetnole x CNO 

Maiden Newton MDN

Dorchester West
  DCW

Yeovil
Junction 

YVJ

Axminster 
AXM

Feniton
FNT

Cranbrook 
(Devon) 

CBK

PIN
Pinhoe

Polsloe Bridge POL

Digby & Sowton DIG

Newcourt NCO

Topsham TOP

Edginswell

Exton x EXN 

Lympstone Commando x LYC 

Lympstone Village LYM

Exmouth EXM

WCH
Whitchurch

(Hants)

Andover 
ADV

Tisbury 
TIS

Templecombe 
TMC

Crewkerne 
CKN

HON
Honiton

WHM
Whimple

NTC x Newton St Cyres 

CDI Crediton 

YEO x Yeoford 
COP x Copplestone 

MRD x Morchard Road 

Okehampton
OKE

LAP x Lapford 

EGG Eggesford 

KGN x King’s Nympton 

PMA x Portsmouth Arms 

UMB x Umberleigh 

 CPN x Chapelton (Devon) 

BNP Barnstaple 

Tiverton Parkway TVP

Wellington

St James Park
(Exeter)

SJP DEN Dean (Wilts) 

ROM Romsey 

DBG Mottisfont &
Dunbridge

Overton
OVR

Hook 
HOK

Micheldever MIC

Winchester WIN

Shawford SHW

Eastleigh ESL
Chandlers Ford 

CFR

 SOA
Southampton

Airport Parkway

 SOU
Southampton

Central

 SWG Swaythling

FNH Farnham 

           Bentle (Hants)
                       BYY

AON Alton 

CHY Chertsey

Bagshot BAG

Camberley CAM

Frimley FML

Aberystwyth AYW

SUN Sunderland 

Newcastle upon Tyne NCL

Darlington DAR
MBR

Middlesbrough

NAY
Newton
Aycliffe

NRD
North Road
(Darlington)

Shildon
SHD

Heighington 
HEI

Seaham SEA

Seaton Delaval

Newsham

Blyth Bebside

Bedlington

Ashington

Northumberland Park

Horden HRE
Chester-le-Street CLS

Durham DHM

Heworth 
HEW

MAS Manors 

Dunston 
DOT

MCE
MetroCentre 

SKS
Stocksfield 

CRB
Corbridge 

HDB
Haydon Bridge

HWH
Haltwhistle

WRL
Wetheral

Lockerbie LOC

BLH
Bellshill

 

Whifflet WFF

HLY
Holytown

 

Airbles
 AIR

Shieldmuir
 SDM Wishaw WSH

CLU Carluke 

LNK Lanark 
CRS Carstairs 

Mount
Vernon MTV

Bargeddie 
BGI

Coatbridge Central CBC

High
Street HST

Bellgrove
BLG

Argyle Street AGS
Bridgeton BDG

Dalmarnock DAK
Rutherglen RUT

Shettleston
SLS

Easterhouse 
EST

Coatdyke 
COA

Drumgelloch 
DRU     

Armadale 
ARM

Blackridge 
BKR

Livingston
North LSN

Carntyne CAY

CHC
Charing
Cross

(Glasgow) 

Barnhill BNL

Alexandra Parade AXP

Duke Street DST GAR
Garrowhill

BAI       
Blairhill

ADR
Airdrie 

CAC
Caldercruix Bathgate BHG

Uphall
UHA

SGL South Gyle 

Edinburgh Gateway EGY

NQU North Queensferry 

DAM Dalmeny 

INK Inverkeithing 

Edinburgh
Park
 EDP

LIN Linlithgow 

ROS Rosyth Dalgety Bay DAG

Aberdour AUR

Burntisland BTS

Kinghorn KGH

Markinch MNC

LEU Leuchars 

PLN Portlethen 

DYC Dyce 
(for Aberdeen Airport)

STN Stonehaven 

MTS Montrose 

LAU Laurencekirk 

ARB Arbroath 

CAN Carnoustie 

GOF R Golf Street 

BYL R Barry Links 

MON Monifieth 

BSI R Balmossie 
BYF Broughty Ferry 

CUP Cupar 

SPF Springfield 

COW Cowdenbeath 
LCG Lochgelly 

CDD Cardenden 

GLT Glenrothes
with Thornton 

DFE Dunfermline
City

DFL Dunfermline
Queen Margaret 

PMT Polmont 

Camelon 
CMO

Alloa ALO

BEA Bridge of Allan 

DBL Dunblane 

GLE Gleneagles 

DKD Dunkeld & Birnam 

Invergowrie ING

Inverurie INR Kintore KTRInsch INSHuntly HNTKeith KEHElgin ELGForres FORNairn NRN
Inverness

Airport

PIT  Pitlochry 

BLA Blair Atholl 

DLW Dalwhinnie 

NWR Newtonmore 

KIN Kingussie 

AVM Aviemore 

CAG Carrbridge 

BEL Beauly 

 MOO Muir of Ord 

DIN Dingwall 

CBD Conon Bridge 

ASS x Alness 

IGD Invergordon 

FRN x Fearn 

TAI Tain 

ARD Ardgay 

CUA x Culrain 

INH x Invershin 

LRG Lairg 

ROG x Rogart 

GOL Golspie 

BRA Brora 

HMS Helmsdale 

KIL x Kildonan 

KBC x Kinbrace 

FRS Forsinard 

ABC x Altnabreac 

SCT x Scotscalder 
Georgemas
Junction GGJ

Wick WCK

Thurso THS 

DNO x Dunrobin Castle 
(Summer service only)

LBT Larbert 

Falkirk
Grahamston FKG

Slateford
SLA

KGE Kingsknowe 
Brunstane BSU

MUB
Musselburgh 

Wallyford WAF Longniddry LND

PST
Prestonpans 

DRM
Drem 

NBW
North Berwick 

Newcraighall NEW

Shawfair SFI  

Eskbank EKB

Newtongrange NEG

Gorebridge GBG

Stow SOI

Galashiels GAL

Tweedbank TWB

WTA Wester Hailes 

CUH Curriehill 

KKN Kirknewton 

CBS
Coatbridge
Sunnyside 

CRF
Carfin

Cleland
CEA

Shotts
SHS

Baillieston 
BIO

Newton
 NTN

Blantyre BLT
Hamilton West

HNW

KKH Kirkhill 
BUI Burnside
(Strathclyde) 

CFF Croftfoot 

Kings Park 
KGP

Langside 
LGS

Thornliebank 
THB

Giffnock 
GFN

Gretna Green 
GEA   

Annan ANNDumfries DMF

Clarkston CKS

Cathcart 
CCT

Muirend MUI

Williamwood WLM

Busby BUS

Thorntonhall THT

Hairmyres HMY

East Kilbride EKL
Whitecraigs WCR

Patterton PTT

Neilston NEI

KNS Kennishead 

PTL Priesthill & Darnley 
Nitshill NIT

Barrhead BRR

Dunlop DNL

Stewarton STT

Kilmaurs KLM

Auchinleck AUK

New Cumnock NCK

Kirkconnel KRK

Sanquhar SQH

Kilmarnock KMK

Mount Florida MFL
Crosshill COI
Queens Park (Glasgow) QPK

Pollokshields
East PLE

Exhibition Centre
(Glasgow) EXG

Anderston 
AND

Partick
PTK

Anniesland ANL

Kelvindale
   KVD

SUM
Summerston 

Gilshochill 
GSC

Ashfield 
ASF

SPR
Springburn 

SPS
Stepps

RRN
Robroyston

BBG
Bishopbriggs

Garve GVELochluichart x LCC Achanalt x AAT Achnasheen ACNAchnashellach x ACH Strathcarron STCAttadale x ATT Stromeferry STF  Duncraig x DCG 

Kyle of Lochalsh KYL

Duirinish x DRN 

Plockton PLK

LNZ
Lenzie 

CRO
Croy 

Gartcosh GRH

CUB Cumbernauld 

GRL Greenfaulds 

PPK
Possilpark &
Parkhouse 

MLN Milngavie 

HLF Hillfoot 

BRN Bearsden 
DMC Drumchapel 

Clydebank
CYK

Garscadden 
GRS

Scotstounhill 
SCHYoker YOK

DMR
Dalmuir 

BWG
Bowling

Balloch BHC

Alexandria ALX

Renton RTNHLU Helensburgh
Upper 

GCH Garelochhead 

ART Arrochar & Tarbert 

TYL
Tyndrum
Lower 

LHA
Loch Awe

TAY
Taynuilt

Connel Ferry
CON

Dalmally 
DAL

Falls of
Cruachan

FOC
(Summer service only)

AUI x Ardlui 
Crianlarich CNR 

Upper Tyndrum UTY

Bridge of Orchy BRO

Rannoch RAN

Corrour CRR

Tulloch TUL

Roy Bridge x RYB

Spean Bridge SBR

Banavie BNV

Corpach CPA

Loch Eil Outward Bound LHE

Locheilside x LCS 

Glenfinnan GLF

Lochailort x LCL 

Beasdale x BSL 

Arisaig ARG

Morar MRR

   Mallaig MLG

Dalreoch 
DLR

Craigendoran 
CGD

Cardross 
CDR

HLC Helensburgh
Central 

Dumbarton
East DBE

Kilpatrick
KPT

DBC Dumbarton
Central 

Jordanhill 
JOR

Westerton 
WES

Drumry DMY

Singer SIN

MYH 
Maryhill

Hyndland 
HYN

Pollokshields
West PLW

Woodhall WDL Bishopton 
(Strathclyde)                    

BPT

Pollokshaws
East PWE

PWW Pollokshaws West 

CMY  Crossmyloof 

HLW
Hillington

West 

PYJ
Paisley

St James 
PTG

Port Glasgow 
LGB

Langbank 

Ardrossan
South
Beach
ASB

Stevenston 
STV

Saltcoats SLT

HLE
Hillington

East 
CDO  

Cardonald 

Johnstone
(Strathclyde)
JHN  

MIN Milliken Park 

HOZ Howwood
(Renfrewshire) 

LHW Lochwinnoch 

GLG Glengarnock 

DLY Dalry 

Kilwinning KWN 

West Kilbride WKB

Fairlie FRLADS
Ardrossan
Harbour 

Ardrossan
Town
ADN 

Largs LAR

Whinhill WNL

BGS Bogston 

Cartsdyke CDY
Greenock Central GKC

Greenock West GKW
Fort Matilda FTM

Gourock GRK

Drumfrochar DFR

Branchton BCN

Inverkip INP

Wemyss Bay
WMS

Irvine IRV

Barassie BSS 

Troon TRN
Prestwick International Airport PRA

Prestwick Town PTW
Newton-on-Ayr NOA

Ayr AYR
Maybole MAY

Girvan GIR
Barrhill BRL

Stranraer STR

DUM Dumbreck 
CKH Corkerhill 

MPK Mosspark 
CKT Crookston 

Hawkhead 
HKHPaisley

Canal 
PCN

Maxwell Park 
MAX
Shawlands SHL

Hamilton Central HNC 

CTE Chatelherault 

MEY Merryton 

LRH Larkhall 

Cambuslang 
CBL

Uddingston
 UDD

Carmyle 
CML Kirkwood 

KWD

Breich
R BRC 

West
Calder WCL

HTW
Hartwood 

FLD
Fauldhouse 

ADW
Addiewell 

LVG
Livingston

South 

WYM
Wylam 

Blaydon 
BLO

Prudhoe 
PRU

Riding Mill 
RDM

Hexham 
HEX                                                   

Brampton
(Cumbria) 

BMP

Bardon Mill
BLL

CRM Cramlington 

MPT Morpeth 

PEG Pegswood 

WDD Widdrington 

ACK Acklington 

ALM Alnmouth for Alnwick 

CHT R Chathill 

BWK Berwick-upon-Tweed 

DUN Dunbar 

ELT
East Linton 

RSN Reston

Hartlepool HPL

Seaton Carew SEC

Billingham
   (Cleveland) BIL

Stockton STK

DND
Dinsdale

ALW
Allens West 

Teesside
Airport

       TEA Eaglescliffe
EAG

Yarm YRM

TBY
Thornaby

SBK
South
Bank

Redcar Central RCC

MTO Marton 
JCH James Cook

GYP Gypsy Lane 
NNT Nunthorpe 

GTA Great Ayton 

BTT Battersby 
Kildale KLD

Commondale COM
CSM Castleton Moor 

DNY Danby 
LHM Lealholm 

GLS Glaisdale SLH
Sleights 

Ruswarp 
RUS

Whitby 
WTB

EGT Egton 

Grosmont
GMT

Redcar East RCE
Longbeck LGK

Marske MSK
Saltburn SLB

RBS R
Redcar
British 
Steel

Carlisle CAR

Motherwell
 MTH

Glasgow Central GLC

Glasgow
Queen Street GLQ

Fort William 
FTW

Falkirk
High
FKK

STG Stirling 

PYG
Paisley
Gilmour
Street 

Oban OBN

HYM
Haymarket

 

Kirkcaldy
     KDY

Perth PTH

DEE Dundee 

ABD Aberdeen 

INV Inverness 

    EDB
Edinburgh
Waverley

 

Heswall HSW

Upton
    (Merseyside)
        UPT

Ladybank LDY

Leven
Cameron
Bridge

Eurostar services
to Lille, Brusells
& Paris

Eurostar is not currently serving Ebbsfleet International
or Ashford International

Saturdays
   only

Service currently
     suspended

Saturdays
only

Occasional
service

Luton 
Airport

LUA

Seasonal
service

Old Oak
Common

Eurostar 
service suspended

Stanford-le-Hope SFO
Benfleet BEF Chalkwell 

CHW
Thorpe Bay

TPB
Southend
Central 

SOC

LES
Leigh-on-Sea 

SOE
Southend East 

WCF
Westcliff 

SRY
Shoeburyness 

Dagenham Dock DDK

RNM
Rainham (Essex) 

OCK Ockendon 
Chafford Hundred

Lakeside CFH GRY
Grays 

Tilbury Town TIL
East Tilbury ETL

Upminster 
    UPM

WHR
West

Horndon 

Laindon
LAI

BSO
Basildon 

PSE
PitseaBarking BKG

Bletchley BLY 

SAA St Albans Abbey 

WGC Welwyn Garden City 

Hertford North HFN
HFE

Hertford East 

SNF
Shenfield 

DFD
Dartford 

SEV Sevenoaks 

UWL Upper
Warlingham

CAT Caterham

TAT
Tattenham

Corner

EPS Epsom (Surrey) 

Chessington South CSS

GTW Gatwick
Airport

HMC Hampton Court 

WNR Windsor & Eton Riverside 

Virginia
Water 

VIR

Reading
   RDG

WNC Windsor & Eton Central 

Marlow MLW

Henley-on-
Thames HOT

GFD Greenford 

AMR Amersham 

Norwood Junction NWD

Anerley ANZ

Penge West PNW

CYP Crystal Palace 

BCY Brockley 
HPA Honor Oak Park 

 Forest Hill 
      FOH

Sydenham (London) SYD

New
Bermondsey

NXG
New Cross Gate

Battersea Park
    BAK

PMR Peckham 
Rye 

Denmark Hill 
DMK

Clapham
High Street CLP

Shepherd’s 
Bush SPB
Kensington
Olympia KPA

  West
Brompton
        WBP

Imperial
    Wharf
        IMW

Acton Central ACC

South Acton SAT

Twickenham 
TWI

Kew Gardens 
KWG

Queens Park
(London) 

QPW

Willesden 
Junction 
WIJ

South
Hampstead 

SOH

HDN Harlesden 
SBP Stonebridge Park 

WMB Wembley Central 
NWB Wembley 

SOK South Kenton 
KNT Kenton 

HRW Harrow & Wealdstone 
HDL Headstone Lane 

HTE Hatch End 
CPK Carpenders Park 

BSH Bushey 
WFH Watford High Street 

Kensal
Rise
KNR

Brondesbury Park BSP

Brondesbury 
BSY

FNY
Finchley
Road & 
Frognal

Hampstead
Heath
HDH

Camden
Road 
CMD

Kentish
   Town West
       KTW

GPO
Gospel

Oak 

UHL
Upper

Holloway 

CRH
Crouch

Hill

Caledonian 
Road & 

Barnsbury
CIR

Highbury &
Islington HHY

             LOF
London Fields

Haggerston 
HGG

Hoxton
HOX

Shoreditch
High Street 

SDC

CBH Cambridge 
Heath 

BET Bethnal
Green

Dalston
   Kingsland
      DLK

Dalston
Junction 

DLJ

Harringay Green Lanes 
HRY

Stamford Hill 
SMH

Stoke Newington SKW

Rectory Road REC

Clapton CPT

CNN
Canonbury 

Hackney Downs HAC

Hackney Central HKC
Homerton HMN

Hackney Wick
    HKW

South
Tottenham 

STO

Edmonton Green
EDR

Bush Hill Park 
   BHK

Southbury 
SBU

Theobalds
Grove
TEO

TUR
Turkey
Street 

ENF
Enfield Town

SLV Silver Street 

WHL White Hart Lane 

BCV Bruce Grove 

SVS Seven Sisters 

St James
Street

(Walthamstow)
SJS

Walthamstow
Queen’s Road WMW

Chingford CHI

Highams Park HIP

Wood Street WST

Leyton Midland 
Road LEM

Leytonstone
High Road LER

Wanstead Park WNP

Walthamstow
Central WHC

Blackhorse
   Road BHO

Cheshunt CHN

Chadwell
Heath 
CTH Emerson Park

EMP

Barking Riverside
BGV

Surrey Quays
SQE 

Canada Water ZCW

Rotherhithe 
ROE

Wapping 
WPE

Shadwell 
SDE

ZLW Whitechapel

London 
Fenchurch
Street FST

SRA Stratford

West Ham 
WEH

Stratford International 
SFA

Limehouse LHS

New Cross NWXQRP Queens 
Road (Peckham) 

Clapham
Junction 
CLJ

Gunnersbury 
GUN

Cheddington CED

KGL Kings Langley 
APS Apsley 

HML Hemel Hempstead 

BKM Berkhamsted 

TRI Tring 

LBZ Leighton Buzzard 

KNL Kensal
Green 

KBN Kilburn
High Road 

Watford Junction 
WFJ

London
Euston 

EUS

Hendon
HEN

Mill Hill Broadway MIL

Elstree & Borehamwood ELS

Radlett RDT

St Albans City SAC

Kentish
Town KTN

LTN Luton Airport Parkway 

NSG New Southgate 
OKL Oakleigh Park 

NBA New Barnet 
HDW Hadley Wood 

PBR Potters Bar 
BPK Brookmans Park 
WMG Welham Green 
HAT Hatfield (Herts) 

WAR
Ware 

(Herts) 

SMT
St Margarets

(Herts)
RYH

Rye House 

Broxbourne BXB

Waltham Cross WLC

Enfield Lock ENL

Brimsdown BMD

Ponders End PON

Meridian Water MRW

Tottenham
Hale TOM

Northumberland 
Park NUM

Lea
Bridge 
LEB

Finsbury Park FPK

Drayton Park DYP

Harringay HGY
Hornsey HRN
Alexandra Palace AAP

Bowes Park BOP

Palmers Green PAL

Winchmore Hill WIH

Grange Park GPK

Enfield Chase ENC

Gordon Hill GDH
Crews Hill CWH

Cuffley CUF
Bayford BAY

Maryland 
MYL

FOG
Forest
Gate 

Manor
Park 
MNP

Seven
Kings 
SVK

IFD
Ilford 

GMY
Goodmayes 

RMF
Romford 

GDP
Gidea
Park 

HRO
Harold
Wood 

Brentwood 
BRE

Deptford DEP Maze Hill MZH

GNW
Greenwich 

Westcombe
Park WCB

Woolwich
Dockyard WWD

Woolwich
WWC

Plumstead 
PLU

Belvedere BVD
Erith ERH

Slade Green SGRCharlton
CTN

Woolwich
Arsenal WWA

London Cannon 
Street CST

BKH
Blackheath 

Lewisham LEW Eltham 
ELW

Welling 
WLI

Barnehurst 
BNH

KDB
Kidbrooke 

FCN
Falconwood 

BXH
Bexleyheath St Johns SAJ

VIC
London Victoria

LGJ
Loughborough 

Junction Nunhead NHD

London 
Blackfriars

BFR

Farringdon 
ZFD

CHX
London 

Charing Cross

London
Waterloo East WAE

London Bridge 
              LBG 

Abbey Wood ABW

DNG Dunton Green 

KCK Knockholt 

CLD Chelsfield 

ORP Orpington 

PET Petts Wood 
SEH Shoreham

(Kent)
OTF Otford 

Bat & Ball BBL

SMY
St Mary

Cray 
SAY

Swanley 
BMS Bromley

South 
BKL

Bickley 

CTF Catford 

CFT Crofton
              Park 

Bellingham BGM
Beckenham
    Hill BEC

Elephant & Castle 
EPH

 SBM
South 

Bermondsey       

RDD
Riddlesdown

Norbury NRB
Thornton Heath TTH

Selhurst SRS

Streatham
    Common SRC

Balham BAL

Wandsworth
Common WSW

SCY South Croydon 
ECR East Croydon 

Sanderstead SNR

Kenley
KLY

Whyteleafe
South
WHS

Whyteleafe
WHY

PUO Purley Oaks
PUR Purley 

ELD Earlswood (Surrey)

  Coulsdon South
CDS

 Merstham
MHM 

SAF Salfords (Surrey)

HOR Horley

Redhill
RDH

KND
Kingswood

Tadworth
TAD

Chipstead
CHP

Coulsdon Town 
CDN

WME
Woodmansterne

RHM
Reedham (Surrey) 

Motspur
   Park
       MOT

Worcester
  Park WCP

Stoneleigh
   SNL

Ewell West
   EWW

Wimbledon    
        WIM

  Raynes
  Park  
RAY

Earlsfield
    EAD

                  MAL
Malden Manor      

TOL Tolworth 

Chessington North 
CSN

         SUR
Surbiton

Thames Ditton THD
BRS Berrylands 

New
Malden 

NEM

WRY Wraysbury 
SNY Sunnymeads 

DAT Datchet 

Staines
SNS

Ashford
(Surrey) 

AFS

Feltham FEL Kew
Bridge 
KWB

Brentford 
BFD

Isleworth 
ISL

London 
Waterloo
WAT

Queenstown  
Road

(Battersea)
QRB

Vauxhall VXH

Barnes Bridge BNI
Chiswick CHK

Wandsworth
Town WNT

Putney PUT

Barnes 
BNS

London Paddington
  PAD

IVR
Iver 

WDT
West

Drayton 
HAN

Hanwell 
STL

Southall 

HAY
Hayes &

Harlington 
SLO

Slough 

        AML
Acton Main

   Line

Langley
(Berks) LYY

  DRG
    Drayton
        Green
        Ealing

Broadway
EAL

Egham 
EGH

Hounslow 
HOU

Syon
Lane SYL

Shiplake SHI
Wargrave WGV

Twyford
TWY

SGN South Greenford 
CBP Castle Bar Park 

Harrow-on-the-Hill
                         HOH

RIC Rickmansworth 

CLW Chorleywood 

Chalfont & Latimer 
CFO

London Marylebone 
MYB

London Kings Cross
KGX

LST London
Liverpool Street 

Harpenden HPD

Tottenham Court Road
TCR 

Elmers End ELE

Eden Park EDN

West Wickham WWI

Hayes (Kent) HYS

Beckenham
Junction BKJ

Clock House CLK

Shortlands 
SRT

Penge East 
PNE

Kent House 
KTH

NBC New Beckenham 
LSY Lower Sydenham 

SYH
Sydenham Hill 

    North 
Dulwich NDL

Ladywell 
LAD

Bromley
North BMN

SUP Sundridge Park 

Grove 
Park 
GRP

Hither Green 
HGRCatford 

Bridge 
CFB

         RVB
Ravensbourne

AYP Albany
Park 

NEH New
Eltham 

LEE
Lee (London) 

Mottingham 
MTG

Sidcup
SID

Elmstead Woods ESD

Chislehurst CIT

Bexley BXY
Crayford CRY

Belmont
BLM
Banstead
BAD

Sutton
(Surrey)
 SUO

Waddon 
WDO

Carshalton
Beeches 

CSB

Cheam
 CHE

       Ewell
    East
EWE

West
Croydon

WCY

Epsom Downs
EPD

   MIJ
Mitcham Junction 

Hackbridge HCB
Carshalton CSH

Wallington WLT

Tooting 
TOO

Haydons
Road 
HYR

Mitcham   
  Eastfields  
       MTC

Sutton Common SUC
St Helier (Surrey) SIH

Morden South MDS

South Merton SMO

Wimbledon Chase WBO

West Sutton
   WSU

WDU
West 

Dulwich WNW
West Norwood 

GIP Gipsy Hill 

Streatham
STE 

SRH
Streatham Hill 

TUH
Tulse Hill 

HNH Herne Hill 

BRX Brixton 

Wandsworth
    Road WWR

East
Dulwich

EDW

Heathrow
Terminals 1,2,3 HXX

Heathrow
Terminal 5 HWV

Heathrow
Terminal 4 HAF

West
Ealing WEA

BNM
Burnham 
(Bucks) 

Bourne End BNE
Cookham COO

Furze Platt FZP

TAP Taplow 

Wembley
Stadium

WCX

Sudbury Hill
Harrow SDH

NLT
Northolt

Park 

SUD
Sudbury
& Harrow

RoadSRU South Ruislip 

WRU West Ruislip 

DNM Denham 

DGC Denham Golf Club 

GER Gerrards Cross 

SRG Seer Green 

BCF Beaconsfield 

HWY High Wycombe 

City Thameslink
   CTK

                      STP
     London St Pancras       
                International Old Street OLD

Essex Road EXR

Moorgate 
MOG

West Hampstead 
WHD

Cricklewood 
CRI

Watford North WFN

Garston 
(Hertfordshire) GSN

Bricket Wood BWO  

HWW How Wood (Herts) 

PKT Park Street 

Purfleet PFLCanary Wharf
                  CWX 

Custom House
                  CUS 

Woodgrange Park WGR

Eynsford EYN

Kempton Park KMP

Shepperton SHP

Sunbury SUU
Upper Halliford UPH

    Hampton 
(London) HMP

Fulwell FLW

Strawberry
Hill STW

Whitton
(London) WTN

St Margarets 
(London) 

SMG Richmond 
(London)

RMD

North
Sheen 
NSH

Mortlake 
MTL

Teddington TED

Hampton Wick
  HMW

Kingston KNG

Norbiton NBT

Brent Cross
West BCZ

WSM Weston-super-Mare 

WNM Weston Milton 

BMT Bedminster 

PSN Parson Street 

NLS Nailsea & Backwell 

YAT Yatton 

WOR Worle 

BRI Bristol
Temple Meads 

Filton Abbey Wood FIT

Stapleton Road
SRD

Lawrence Hill
LWH

CFN
Clifton
Down 

MTP
Montpelier 

Redland 
RDA

Sea Mills 
SML

SHH Shirehampton 

Severn Beach
SVBSAR St Andrews Road 

AVN Avonmouth 

PWY Patchway 

CDU Cam & Dursley 

YAE Yate 
BPW

Bristol
Parkway 

GCR
Gloucester

Ashchurch
for Tewkesbury ASC

Cheltenham
Spa CNM

Chippenham 
CPM

Keynsham
KYN

OLF
Oldfield

Park 
Freshford
   FFD

BTH
Bath
Spa

Perranwell x PRW 
Penryn (Cornwall) PYN

Penmere PNM
Falmouth Town FMT

Falmouth Docks
 FAL

St Austell SAU

Par PAR

Truro TRU
RED Redruth

CBN Camborne

Hayle HYL

St Erth SER

LTS Lelant Saltings
LEL x  Lelant

CBB Carbis Bay

SIV
St Ives 

(Cornwall)

Penzance PNZ

PRI Portway Park & Ride

Small Station 
of the Year

Medium Station of the Year

Large Station 
of the Year

Major Station 
of the Year

Winner

Brodick (Arran)
Campbeltown

(Summer only)

Cumbrae (for Millport)

Rothesay (Bute)

Dunoon
Kilcreggan

Castlebay (Barra)
Coll and Tiree

Craignure (Mull)
Lismore

Lochboisdale (South Uist)
Port Askaig & Port Ellen (Islay)

Scalasaig (Colonsay)

Armadale (Skye)
Canna

Castlebay (Barra)
Eigg

Lochboisdale (South Uist)
Muck
Rum

Kirkwall (Orkney)
Lerwick (Shetland)

Portsmouth
Yarmouth

(Isle of Wight)

Le Havre
Caen

Cherbourg

Cherbourg

St Malo
Roscoff

Santander

Stromness (Orkney)

Bus link
Scrabster

Douglas (Isle of Man)

Douglas (Isle of Man)

Calais
Dunkirk

Hook

Rosslare

Dublin

Rotterdam
Zeebrugge

North Shields 
to Ijmuiden (Amsterdam)

BIA
Bishop

Auckland 

Perth 

Ayr

Hamilton

Musselburgh

Kelso

Carlisle

Cartmel

Hexham

Newcastle

Catterick

Sedgefield

Thirsk

Redcar

Ripon

York

Pontefract

Doncaster

Market Rasen

Beverley

Wetherby

Chester

Haydock
Park

Aintree

Uttoxeter

Ludlow

Bangor-on-Dee

Southwell

Wolverhampton

Nottingham

Leicester

Huntingdon

Ffos Las

Fakenham

Great
Yarmouth

Newmarket

Worcester

Cheltenham

Chepstow

Warwick

Hereford

Bath

Newbury

Ascot

Wincanton

Taunton

Salisbury

Exeter

Newton
Abbot

Chelmsford
City

Windsor

Kempton
Park

Sandown
Park

Epsom
Downs

Lingfield

Plumpton

Goodwood

Fontwell Park

Stratford

Brighton

NWY Newry

Poyntzpass

DUK Dundalk

DRA Drogheda

 DCL Dublin Connolly

Rosslare

Cork

Scarva

PTN Portadown

Lurgan

Moira

LBN Lisburn

Hilden

Lambeg

Derriaghy

Dunmurry

Finaghy

Balmoral

Adelaide

Yorkgate

Whiteabbey

Jordanstown

Greenisland

Trooperslane

Clipperstown
Carrickfergus

Carnalea

Helen’s Bay

Seahill

Cultra

Marino

HolywoodSydenham

Titanic
Quarter

Larne Harbour

Larne Town
Glynn

Magheramorne

Ballycarry

Whitehead
Downshire

Mossley West

ANM Antrim

Ballymena

Cullybackey

Ballymoney

CEI Coleraine

Castlerock

Bellarena

Londonderry LDR

Bangor West

Bangor

University

Dhu Varren

Portrush PTS

City Hospital

Botanic

BFC Belfast Lanyon Place 

Gt Victoria Street
Europa Buscentre

translink.co.uk/Services/Enterprise

translink.co.uk/Services/NI-Railways

www.irishrail.ie

Northern Ireland Railways is run by the devolved 
administration, and is not part of Great British Railways

Irish Rail (IE) is a subsidiary of Córas Iompair Éireann,  
a statutory corporation of the Republic of Ireland

Holyhead

Fishguard

January 2024/3306/Edition D2. 
 Copyright National Rail Bishop Auckland Ltd. 

 Registered design applied for in EU.
No part of this publication may be reproduced, stored in a retrieval system or transmitted in any form or by any means, 

electronic, mechanical, photocopying, recording or otherwise, without the permission of National Rail Bishop Auckland Ltd.
To the best of the publishers’ knowledge, the information contained in this is map correct at the time of going to press. 

No responsibility can be accepted for any errors or their consequences.
Original cartography: Luke Gardner. Design and artwork: www.bpduk.biz.

The intellectual rights to the double arrow logo 
remain vested in the Secretary of State for Transport.

Bishop Auckland Railway Station
Bob Hardisty Drive, Bishop Auckland, Co. Durham DL14 7TL

Ticket orders can be placed  
by telephone on:

01388 661394
or online at:

Additional copies of this map, and back editions,  
are available at: railmap.org.uk

Please enquire about special editions of this map at: 
alex@nationalrail.com

National Rail Bishop Auckland Ltd

UK National Rail Map2024
EDIT ION D2

Book your rail tickets at nationalrail.com

For bookings to and from  
North East England and  
trains all over Great Britain
• Advance and walk-up (on the day) tickets
• First and standard class
• Eco friendly trains
•  Groups of up to nine, and all railcards 

accepted
•  Split ticketing to maximise your savings 

all over England, Scotland and Wales

Alex Nelson 
(Ticket Guru)

Available for a  

theatre or venue near you:

Learn the techniques  

in 70 minutes.

NationalRail.com

For help with bookings, email alex@nationalrail.com

Our map is available for purchase  
at railmap.org.uk plus optional 
free pdf for personal use
Poster map for display is 63.5cm wide  
x 100cm deep

We can advise on  
delay repay!

grandcentralrail.com

lumo.co.uk

crosscountrytrains.co.uk
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Places to go...Battersea Power Station, London

190   March 2025	 Northern Insight

L E I S U R E





Location: Affectionately known as “The 
Bridalpath’’ the club is in a secluded area and only 
2.5 miles north of Newcastle

Setting: The course sits in a parkland setting 
and is  always presented in fantastic condition. 
It provides a fun golf challenge with a mixture of 
long holes and interesting short holes.

Length of course: The course measures 6001 
yards from the Men’s white tees and 5489 yards 
from the Ladies red tees.

Facilities: We have a main lounge and separate 
bar area. Our dining room is on the first floor 
with wonderful views over the course. We also 
have a covered practice facility with astro turf 
bays and an  excellent pro shop offering tuition to 
golfers of all levels.

Longest Drive: The longest drive hole is the 18th.

Toughest Hole: Undoubtedly the 7th where it is 
always a challenge to achieve a par.

Signature Hole: This would be the 4th where 
you have a blind tee shot over a brough and out 
of bounds on the right. This is then followed by 
a tough second shot which needs to clear a wide 
burn and is played to an undulating green.

Course record: 62

Competitions: We have a busy competition 
schedule which also incorporates midweek 
tournaments.

Membership prices: We have various 
Membership options available and fees are 
competitive. 

On the Tee Box - Gosforth Golf Club

Full information is available from the Secretary Grahame Garland on 0191 285 3495, option 3,  
or visit the website www.gosforthgolfclub.co.uk
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Lumley Castle Hotel, Chester le Street,  
County Durham, DH3 4NX  •  Tel: 0191 389 1111   

www.lumleycastle.com

The magnificent spectacle of Lumley Castle  
dominates the County Durham landscape.  

Surrounded by beautiful parklands, overlooking  
the River Wear and Durham County Cricket Ground, 

Lumley Castle Hotel is a superb monument  
to a proud history.

As one of the most iconic hotels in the region,  
Lumley Castle effortlessly combines old and new to  
create a unique venue in the North East of England  

for leisure breaks, weddings, conferences,  
celebrations and private dining.

Where ancient history and 
modern luxury combine...



Staying Power
By Michael Grahamslaw

It seemed an apt time to visit the 
Staybridge Suites. 

The Newcastle hotel, which has just completed a £1.8 
million renovation of all its bedrooms, has been a top 
choice on Trip Advisor in the city for the past 12 years. 
It consistently receives the highest marks in the hotel 
group’s own IHG ratings, and it’s easy to see why. 
The hotel - which stands proudly on the city’s Buxton 
street (five minutes from the city centre) - is managed 
by the experienced hotelier Lisa Crocker, whose father 
Neal was also a client many years ago. This personal 
touch added a layer of history to our visit and as a 
reminder of my many (many) years in the game! 
Pitching up for our first overnight stay of 2025, parking 
proved a breeze with the 85-berth car park, and we 
quickly made our way to our guest room. 
The recent modernisation project was evident in the 
sleek, contemporary design of the room. Each suite 
comes with a fully equipped kitchen and living area, 
making it perfect for both short trips and extended 
stays. The kitchen was stocked with all the essentials, 
and the living area was spacious and comfortable, 
providing a true home-from-home feel.
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A hallmark of the Staybridge Suites experience is the range of 
amenities available to guests. Complimentary Wi-Fi ensures 
all guests stay connected, while the state-of-the-art fitness 
studio – for those looking to keep fit on the road – provided 
the chance to sweat out some of the party pounds. 
The laundry facilities were a convenient addition, especially 
for those on longer stays. The 24/7 reception and Grab and 
Go Pantry were also incredibly handy, offering snacks and 
essentials at any hour.
Location is another major advantage. Just a stone's throw 
from the Quayside, it serves as an ideal base for exploring the 
city. We took a leisurely stroll along the Quayside, enjoying 
the scenic views and buoyant atmosphere, while enjoying a 
few excellent pints of Vitamin G in the process. 
Returning to the hotel, our suite enveloped us in a haven of 
comfort and style featuring plush bedding, polished wood 
and heavy drapes ensuring a restful night's sleep. 
The modern bathroom was equipped with high-quality 
toiletries (enjoyed by Lisa) and swish power shower (enjoyed 
by yours truly after a morning run). 
Throughout our stay, the staff at Staybridge Suites went above 
and beyond to ensure we had everything we needed. 

Whether it was providing local recommendations to a few unsung local eateries or assisting with 
any requests, their dedication to excellent service was readily apparent.
Our stay was a perfect start to the new year, and we look forward to returning in the future for 
business or leisure. 
For long-term residents, the hotel even hosts evening socials every Monday, Tuesday, and 
Wednesday. These events provide an opportunity to enjoy free food and drink while mingling with 
other guests. It’s a thoughtful touch that fosters a sense of community among the residents. 
For us, however, it was back to home and reality. If only we could stay another day! 

For more information, visit www.ihg.com/staybridge/hotels/gb/en/newcastle-upon-tyne
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Blu Sunday
By Michael Grahamslaw

Thoroughly intent in 
squeezing the last drops  

out of the weekend, my wife 
Lisa and I screeched down to 
Durham for an overnight  
stay which will live long  

in the memory.

Durham remains the Quintessential British 
University city, a maze of cobbled streets, 
buoyant nightlife and riverbanks so 
picturesque it makes you want to pick up a 
paintbrush.
Also, “Not far, but far enough” from our base 
at Northern Insight HQ in Newcastle, the city 
is a solid choice for the weekend staycation.
Occupying an enviable location on the banks 
of the river, the Radisson Blu is undisputedly 
one of the best hotels in the area, combining 
easy city centre access with the best features 
of a more rural retreat, such as in-house spa 
and destination restaurant.
A recent £5 million refurbishment has 
elevated its guest experience yet further 
and proved the perfect time to revisit for a 
recharge of the batteries.
Central to the new-look Radisson is its 
extensive ground-floor transformation, 

comprising swanky hotel reception, cutting-
edge conference facilities and a stylish new 
bar area overlooking Durham Cathedral and 
Castle.
While I’m sure this bright and airy space 
will assume even greater splendour during 
the Summer months, it still really emitted 
that “wow factor” on our arrival in the bleak 
midwinter.
Few hotels boast so many UNESCO world 
heritage on the doorstep with the city’s world 
famous attractions within walking distance, 
so, with this in mind, we ditched the bags to 
survey all downtown Durham had to offer.
Returning to the hotel, we were equally 
impressed by the high quality of our newly-
renovated guest suite.
The hotel comprises 207 bedrooms in total, 
each resplendent with that trademark 
Radisson contemporary design and 
technology.
Wrapped up in a warm glow and clean-
carpet smell, Room 416 proved a haven of 
comfort and convenience, well equipped 
with Flat Screen TVs, plush armchairs and 
boutique toiletries. Most impressively, it 
even featured a hi-tec Nespresso coffee 
machine and panoramic views of the river.
After a quick blast in the walk-in shower and 
a change for dinner, we arrived at the hotel’s 
new, in-house eatery Jozef’s.
An all-new dining concept, Jozef’s Riverside 
Bar and Restaurant, raises a glass to Count 
Jόzef Boruwalski, a polish-born musician 
who famously retired to Durham during the 
twilight of his years in the early 19th century.

This interestingly offbeat restaurant 
eponym is echoed by the restaurant’s lively 
atmosphere and eclectic selection of drinks.
After kicking off with a brace of creative 
cocktails, Lisa and I kicked off with Tomato 
and Basil Soup and Roasted Beetroot Salad.
For the main event, Lisa enjoyed the roast 
chicken breast atop creamed cabbage, bacon 
and her favourite dauphinoise potato while 
I waded into the pan-roasted fillet of bream 
with king prawns in a chilli and lemongrass 
broth.
Both dishes boasted a wondrous depth 
of flavour, piqued further by an excellent 
Sauvignon Blanc.
The following morning, after a full eight (!) 
hours sleep, we were refreshed enough to 
venture down to the spa for a morning tune 
up. Here with the latest resistance and cardio 
equipment, we worked up a strong appetite 
for a salubrious breakfast back in the hotel’s 
riverside restaurant.
We left both highly impressed by a venue not 
content to rest on its laurels. The revamped 
Radisson Blu Hotel offers a range of versatile 
spaces to cater to diverse needs.
Its upgraded main events space has received 
rave reviews for its flexibility and impressive 
ambience. It is the perfect venue for 
conferences, corporate events, weddings and 
private celebrations.
A safe choice, then, for any business or 
leisure traveller.

For more information, visit  
www.radissonbludurham.com
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Su n d ay 
Lu n ch

B O O K  O N L I N E 
www.fratelliponteland.co.uk

Magic or Face Painting every week!

E V E R Y  S U N D A Y
F R O M  1 2 P M
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Micky Cochrane
Micky Cochrane is an actor, 
producer, singer and a 

personal trainer. He will be 
performing at Newcastle 
Theatre Royal in June in 

Carrying David. Here he tells 
us what he likes in the world 

of culture. 

Who is your favourite author and 
why?
I tend to be a reader of plays more, but 
I remember loving the books of James 
Herbert. 

What would be your three Desert 
Island Discs?
Pills, Thrills and Bellyaches - Happy Mondays. 
Just a great snapshot of a moment in time 
and a movement. 
Revolver - The Beatles. I could listen to this 
over and over. Taxman is a great start to an 
album and Here, There and Everywhere is 
just beautiful.
Accelerator - The Future Sound of London.

Who is your favourite film star and 
why?
If I had to pick one I’d go Gary Oldman. 
Effortlessly intense. 

What are your top three films? Tell me 
about them. 
The Warriors. Nostalgia for me. First film 
I saw on tape. One that you can talk about 
with mates and quote over a couple of beers.
Goodfellas. I remember not being able 
to take my eyes off this film. It puts you 
through the mill, brilliant performances and 
something that keeps you on the edge. 
Rocco and his Brothers. It’s epic and intense. 
Great film.

Which poem left a lasting impression 
on you?
The Send Off by Wilfred Owens.
I read this out as part of a remembrance 
Sunday event and it stuck with me. The 
words, images and music. I can feel and hear 
it right now, talking about it.

What box sets have you enjoyed?
It’s Always Sunny in Philadelphia. They’ve 
done around 16 seasons now and it has 
become something I look out for and still get 
excited about. 

Who is your favourite artist or 
performer?
I loved watching Sean Lock. Still watch his 
performances and clips and they make me 
laugh and make me happy. I did the stage 
version of ‘I Daniel Blake’ in 2023 and Dave 
Johns who was great friends with him told 
me some stories about the two of them. 
Fantastic.

What is your favourite venue?
Live Theatre. It was always somewhere I 
wanted to perform and have had the chance 
to do it quite a few times. In 2006 I was in 
‘A Nightingale Sang’ which is a brilliant 
play and had a brilliant cast. For one of the 
shows, I had 23 friends and family all in 
together, all round the front of the stage. I 
was never more than a few paces away from 
them. Terrifying and exhilarating. 

Which musical instrument do you 
particularly enjoy?
Guitars, seeing as I’ve always been in guitar 
bands. Love a violin and I’d love to learn 
piano.

From the world of Arts and Culture 
who would be your ideal dinner party 
guests?
I’d love to listen to Malcolm X and 
Muhammad Ali. I love sport and also how 
he became the most famous person in the 
world. I’m sure those two would have some 
working out to do.
Billie Holiday, fascinated by her story.
Joe Wilson for some Geordie representation. 
I played the man who wrote ‘Keep Your Feet 
Still Geordie Hinny’ and often wondered 
what he really sounded like and if we’d have 
a good bit banter.
Johnny Vaughan would regale us with some 
great stuff. Love listening to his podcast. 

Micky Cochrane is in Carrying David at 
Newcastle Theatre Royal 21/22nd June.

Culture Club

Micky Cochrane





When exercising, 
joint health is 

essential 
Training on softer surfaces 
like grass, sand, or astro turf 
provides big advantages over 
hard surfaces such as concrete. 
Softer terrain helps absorb 
impact forces, reducing the 
stress on your joints and 

minimizing the risk of pain or 
long term wear. 

Over time training on the right surface can 
support overall joint health and longevity.

Benefits of softer surfaces for  
joint health
Reduced Impact Forces 
Concrete and other hard surfaces do not 
absorb shock well, meaning that every foot 
strike sends a strong impact through your 
feet, ankles, knees, and hips. Softer surfaces 
like grass and sand absorb some of these 
forces, reducing stress on the joints.

Decreased Risk of Injury  
Hard surfaces can lead to repetitive 
stress injuries, including shin splints and 
stress fractures. Softer surfaces provide 
cushioning, which can help prevent these 
conditions.

Encourages Stability and Strength 
Development 
Uneven ground like sand and grass uses 
more of the the stabilizing muscles around 
the joints, improving overall strength and 
reducing the likelihood of an injury.

Lowering the Risk of Chronic Conditions 
Long term training on concrete may 
contribute to degenerative conditions such 
as osteoarthritis due to the continuous stress 
placed on the joints in exactly the same area, 
repetitively. Using softer surfaces can slow 
down these effects.

Enhanced Comfort and Endurance 
Training on softer surfaces can be more 
comfortable, allowing for longer workouts 
without causing joint fatigue or discomfort.

Ideal for Rehabilitation 
If you are recovering from injury, softer 
surfaces provide a more forgiving 
environment that allows a gradual return to 
exercise with less risk of re-injury.

Better for Aging Athletes 
As we age, joint cartilage naturally wears 
down. Training on softer surfaces can help 
reduce excessive wear and tear, allowing you 
to keep training for longer in life.

Promotes Natural Movement Patterns 
Running or training on soft ground allows 
the foot to move more naturally, reducing 
the risk of poor biomechanics that could 
lead to joint issues.

Safer non-weight bearing gym 
equipment for joint health
There are several pieces of equipment in 
the gym designed to offer a cardiovascular 
workout while minimizing joint strain. These 
include:

VersaClimber 
A low-impact, full-body cardio machine that 
simulates climbing, engaging both upper 
and lower body muscles without excessive 
pressure on the joints. We are the only gym 
that runs VersaClimber classes north of 
London. They are hugely motivating 30min 
high energy sessions and ofcourse joint 
friendly.

Cross Trainer 
Offers a smooth, gliding motion that reduces 
impact on the knees and ankles compared to 
running.

Stationary Bike (Recumbent or Upright) 
Provides cardiovascular benefits while 
keeping the weight off the lower body joints.

Rowing Machine 
Engages multiple muscle groups while 
keeping stress off the knees and ankles.

Seated Leg Press Machine 
Strengthens leg muscles without requiring 
full weight-bearing motion.

Resistance Bands 
Joint-friendly strength training without the 
heavy strain of free weights.

Cable Machines 
Controlled resistance training that 
minimizes joint stress.

David’s summing up
By training on softer surfaces and utilizing 
joint-friendly gym equipment, you can 

protect your joints and maintain long-term 
mobility, ensuring a healthier and more 

sustainable fitness regime.

www.davidfairlambfitness.co.uk

David Fairlamb
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THERE AIN’T  
NO MOUNTAIN 
HIGH ENOUGH!
Supercharge your metabolism at the 

only gym in the UK with a custom 

designed VersaClimber hub...

Great fu
n,  

safe,  

non weight 

bearing and only

£10  

per class!

3 Saturn Court • Orion Business Park • Tyne Tunnel Trading Estate • NE 29 7YB • 07713 640 899 • davidfairlambfitness.co.uk

David Fairlamb



A new fragrance 
in town

Maison Berger Paris 
launch new stunning home 
fragrance collections for 

Spring Summer 2025. Now in 
stock at Blagdon Gallery.

Maison Berger Paris, the renowned French 
heritage brand synonymous with exquisite 
home fragrance and design, proudly 
introduces its highly anticipated 2025 
collections.
Inspired by timeless elegance and cutting 
edge innovation, the new offering showcase 
Maison Berger’s continued commitment to 
enriching homes with a unique blend of style 
and functionality.
Founded in 1898, the famous Lamp Berger 
continues to pursue its path of excellence 
as market leader. Originally the system of 
diffusion via catalysis was invented to destroy 
odours and purify the air. Today over 125 years 
later the Lamp continued to not only purify 
but fragrance the air, thanks to its catalytic 
burner which is unrivalled in its perfuming 
quality.
Each Maison Berger fragrance is expertly 
developed with top perfumiers. There are 
several fragrance families each characterised 
by their elegance and olfactory signature. 
Over the years the collection has evolved to 
introduce new products such as Bouquets, 
Mist Diffusers and Car Diffusers.

Cannelo Lamp – NEW for SS25
Cannelo Lamp Berger is a sublime portrayal 
of elegance and refinement. This lamp, is 
beautifully inspired by the contemporary 
trend of the fluted design. Its slightly rounded 
silhouette, conceived by designer DeVog, 
emanates an unmatched sense of softness. 
Available in three colour options – Paprika, 
Green and Grey.

Cosy Lamp – New for SS25
Introducing the Cosy Lamp Berger Gift Pack, 
an authentic icon from the Cosy Collection.
Designed by DeVog, this catalytic lamp 
showcases a gentle and ample design that 
radiates a sense of comfort and tranquillity. 
It is paired with the Cozy Musk fragrance, 
which ushers you into a singular sensory 
journey. The top notes unveil the gentle allure 
of orange blossom, leading to a soothing heart 
of Roman chamomile. The base notes of white 
musk unfurl a pure, delicate scent, setting up 
a warm and enveloping ambiance.

NEW Fragrance – Blue Seduction
This new fragrance invites you on a 
revitalising sensory journey. Drawing 
inspiration from the refreshing scents of the 
sea, it infuses your home with a crisp breath 
of fresh air. An invigorating blend of aquatic 
notes, zesty grapefruit, sharp coriander and 
maritime pine creates a captivating top note. 
The heart notes, composed of marine notes, 
cool mint, mystical incense and transparent 
florals, gradually meld into a base of oakmoss, 
warm amber, sturdy cedar, earthy patchouli, 
and gentle musk. 

NEW Fragrance – Home Sweet Home
This fragrance invites you to a unique journey 
of comforting warmth. Drawing inspiration 
from the snug and cosy feeling of our family 
nests, the Home Sweet Home scent is marked 
by its refreshing green and aquatic notes, 
reminiscent of nature's freshness. The heart 
of this fragrance unveils a rich bouquet 
of cinnamon, clove and lily of the valley, 
contributing a warm, spicy touch. In the base 
notes, amber intertwines with patchouli, 
sandalwood, vanilla and musk, fostering a 
serene and soothing atmosphere.

MINERAL Bouquet Collection
Inspired by natural stone & glass our NEW 
mineral bouquet collections provides a 
style home fragrance solution. Available in 
may colour options and fragrances there 
are the “must have” pieces of the season. 
Each bouquet, comes with 180ml fragrance 
included and refills are available making 
this a great investment piece for your 
home. Fragrances include the best selling 
Liliflora, Blue Seduction, Pure White Tea and 
Wilderness.
Maison Berger is part of the The Emosia 
group. The Emosia group markets a wide 
range of complementary fragrance products 
such as Berger lamps, scented bouquets, 
electric diffusers, car diffusers, candles 
and more. Today, Emosia boasts the most 
complete range on the fragrance market, 
thanks to emblematic brands such as Maison 
Berger Paris, My Jolie Candle and Ambiances 
Devineau.
Emosia employs nearly 600 people at five 
manufacturing sites. Two of these brands, 
Maison Berger Paris and Bougies la Française, 
hold the Entreprise du Patrimoine Vivant 
(EPV) label, which recognizes French 
companies with outstanding craftsmanship 
and industrial expertise.

www.blagdongallery.co.uk
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Imagine if excellence   
was the standard at least

#ImagineALawFirm

For over 10 years we’ve continued to build a passionate team that work tirelessly 
to help protect, serve and support our clients each and everyday.   

We see nothing but potential in our people, our community and you. 

Imagine, together what we could do.


