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Visit our showroom today 1 Stirling Court, Eleventh Avenue North, Team Valley, Gateshead, NE11 0JF
www.wdix.co.uk 0191 482 0033

Since 1931 our family business, est.1888, has
supplied and installed AGA Cookers in homes
throughout the North East and Yorkshire.
We also supply a wide variety of high quality range
cooker and refrigeration brands for all kitchen styles
and sizes. A North East company you can trust, our
team are dedicated to providing you the best advice,
price and service to ensure that you find the best
appliances for your kitchen. Based in Gateshead,
just off the A1, our magnificent showroom has

dedicated AGA displays, with all current models, col-
our ranges and specialist AGA Cookshop. Our expert
staff can demonstrate the workings of this renowned
cooker, and show why an AGA is more than just a
cooker. As Range Cooker Specialists our showroom is
filled with leading cooker brands such as Wolf,
Lacanche, Steel, Rangemaster and Falcon. ESSE
Range Cookers are our latest addition for this Spring.
We also have a selection of refrigeration displays from
leading brands Sub Zero, Steel and KitchenAid
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The superior Range Cookers and Refrigeration products available at Walter Dix & Co are seriously cool, 
and seriously capable. Discover why every kitchen should have that statement piece.

Visit our Gateshead showroom to see our range of dedicated displays, or contact us today. 

DISCOVER THE GREATEST 
QUALITY RANGE COOKERS 

AND REFRIGERATION FROM 
WALTER DIX & CO

SHOWCASE
YOUR KITCHEN
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FOREWORD
Welcome to the June edition of Northern Insight.

Synergi IT return to out front cover this month and reflect on their best year ever in 2021.

Within a packed business section look out for some great coverage from NE1 on the plans 
to transform Pilgrim Street. Our popular Charity of the Month feature also returns whilst 

regular contributor Ammar Mirza reflects on the momentous Jubilee celebrations.

On our travels we sample lunch at Newcastle’s Cote Brasserie and enjoy a  
first visit to the lovely Glass House at Wynyard Hall.

We hope you find something to enjoy within our 80th edition,  
another landmark on our journey so far.

Thank you to everyone concerned for the continued support.  

Until next month...
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Newcastle-based investment fund, TOC Property Backed Lending Trust, 
is highlighting its role in the levelling up of the North of the UK under 
its new name, Develop North PLC (Develop North). 

Since its launch in 2017, the London Stock Exchange-listed fund has 
supported the development of 31 residential and commercial projects, across 

the North East of England and Scotland with a combined value of £66m and 
an estimated £160m Gross Development Value (GDV). 

As Develop North, the fund aims to attract investors and property developers 
of all sizes, looking to contribute to the economic regeneration of the North. 

Managed by Newcastle-upon-Tyne-based wealth and fund management 
specialist, Tier One Capital (Tier One), Develop North currently has 19 schemes 
benefiting from Develop North loans, ranging from small scale, high value 
executive homes to larger developments of more than 140 properties. 

John Newlands, Chairman of Develop North PLC, said: “The fund’s new name 
gives a clear signal of its Northern UK credentials and aspirations. 

“Since its launch in 2017, the fund has allowed regional developers the 
opportunity to bring forward schemes which have added to the broader 
availability of housing and commercial premises.

He added, “Such projects contribute to unlocking the potential of the 
North. We look forward to working with more developers, creating a shared 
commitment to enhance communities and economies across the North.”   

Ian McElroy, Chief Executive of Tier One, the investment adviser, and fund 
manager to Develop North, said: “We have built a strong portfolio of projects 
in areas such as Tyneside, County Durham and Tees Valley and currently 
have loan facilities worth a combined £32m supporting the development of 
schemes in these areas and across the North.

“We have an active pipeline of new projects and an outlook for continued 
growth, which we are confident will be enhanced by the Develop North 
banner, bringing greater focus to the fund’s commitment to the region.” 

SUCCESSFUL NORTH EAST INVESTMENT FUND CONTINUES TO PROMOTE 
LEVELLING UP IN THE REGION UNDER NEW NAME, ‘DEVELOP NORTH PLC’  

COUPLAND LEATHER 
STORMS AHEAD WITH 
DIVERSIFICATION
In early 2022, North East-based luxury 
leathersmith, Stuart Coupland announced 
growth of an additional 70 per cent in 
turnover compared to Coupland Leather’s 
turnover in 2021, and has now added an entire 
new range of products to its portfolio as well 
as being announced as one of Insider Media’s 
’42 under 42’.

The range of high quality clothing items 
feature the company’s logo and strapline ‘let’s 
get leathered’ and have been welcomed with 
excitement by customers who have been 
snapping them up.

This diversification comes as Stuart Coupland was 
highlighted as a new and upcoming business 
leader and ‘one to watch’ by Insider Media, just 
weeks after being personally congratulated in a 
handwritten letter from Mayor Ben Houchen. He 
has also taken on a permanent member of staff to 
support growth in sales.

In addition to this success, Coupland Leather is in 
the process of agreeing contracts to provide high 
quality, handcrafted leather items for businesses 
including a well-known country outlet, designed 
to their specification and in their own brand with 
further announcement expected in the coming 
weeks.

Formed at the beginning of the first Covid 
lockdown in 2020, Coupland Leather has 
repeatedly gone from strength to strength and 
through savvy investment, strategic marketing 
and building new partnerships, is set to continue 
this trend.

Stuart said: “The brand has received some 
amazing attention and we’re lucky to have some 
fantastic, highly supportive customers. The 
clothing has been a huge success already and it’s 
a proud moment to see people walking around 
wearing t-shirts with my logo on them!”

Coupland Leather’s most recent success was 
thanks in part to the company’s growing 
popularity in the US, Dubai, Belgium, Hong Kong 
and Australia, and these new projects mean Stuart 
is setting the bar high for this year too.

He continued: “We have already attended some 
great events and expos, with more in the pipeline, 
and have some great projects in the pipeline 
including bespoke luggage tags for a travel 
consultant – we’re only a half of the way into the 
year and I’m excited for what’s to come.”
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ST OSWALD’S HOSPICE ANNOUNCES 
LATEST WILD IN ART SCULPTURE 
TRAIL FOR NEWCASTLE IN 2023 
Following the success of Great North Snowdogs in 2016 and Elmer’s 
Great North Parade in 2019, St Oswald’s Hospice has announced it will 
be bringing a third art trail to the region next year, to celebrate the 
support shown by their community throughout the pandemic.

Created in partnership with creative producers Wild in Art, the larger-than-life 
art project will see around 50 specially-designed sculptures bring colour and 
conversation to the streets of Newcastle and surrounding areas.

The chosen sculpture remains a top secret for now, but they are planned to 
be unleashed from July 2023 to form an art trail for visitors and locals alike 
to enjoy throughout the summer. As well as raising awareness and funds for 
St Oswald’s Hospice, the trail aims to give something back to the North East 

communities who have proven to be a vital source of support to the charity 
during a challenging couple of years.

The project has already been many months in the planning and now the 
momentum is growing with the hospice calling on local businesses and 
organisations to consider getting involved with sponsoring a sculpture or 
lending other practical support.

Jane Hogan, Head of Fundraising at St Oswald’s Hospice said:  “After two very 
difficult years when we have all been struggling, we are just so excited to 
announce the launch of our third art trail which we hope will be something 
glorious for our whole community to look forward to. It’s our way to give 
something back to those who have held our hand through a very challenging 
time, as well as an opportunity to support the revival of high streets and our 
creative communities. We think it’s time to have some fun, and what better 
way than unleashing giant art sculptures across our city?

“Our chosen sculpture remains a secret for now, but we are very confident 
that everyone will love it as much as we do!”

SUNDERLAND BUSINESS FESTIVAL 
RECRUITMENT FAIR ANNOUNCES 
TWO EVENTS
The success of a recruitment fair launched as part of last year’s 
Sunderland Business Festival has led to two events being announced 
for 2022.

And the fairs – which will both take place at the Stadium of Light – will give 
employers, educators and training organisations the chance to showcase 

their opportunities to people of all ages.

The previous event attracted around 50 companies and training providers, 
with more than 1000 people attending to find out about jobs in a range of 
industries.

And the hope is now to attract even more people this time round, particularly 
young people who may be preparing to leave school.

The fair – organised by Sunderland Business Partnership - is being held on 
Thursday 30 June from 10am until 3pm and companies have already begun 
signing up to take part.

Ellen Thinnesen, former Principal of Sunderland College and chair of the North 
East Local Enterprise Partnership Skills Advisory Panel and of Sunderland 
Business Partnership, hopes the event will be well supported again.

“Our first Sunderland Business Festival was a great success and the 
Recruitment Fair played a great part in that,” she said.

“It was really well received by both businesses from across the region and the 
people who attended, which is why we have decided to host two events this 
year.”

The events are being designed to appeal to everyone from students to 
people thinking about a change of career, want to upskill or have been out of 
the job market for any length of time.

While the June fair is a stand alone event, the October fair -which will take 
place on Wednesday 12 October – will be part of the second Sunderland 
Business Festival. The cost of attending for companies is £200 plus VAT or £350 
plus VAT for anyone booking both events.
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Back in 2019 at the embryonic stage of 
development, we planned in partnership 
with Teesside University Business School to 
launch an annual Sales Conference. Needless 
to say, 2020 didn’t happen, neither did 2021 
so here we are almost three years later ready 
to launch.

The North’s first Sales, Service and Success 
Conference at Teesside University International 
Business School.

Just Williams celebrated its 7th birthday this 
month and as our Sales Academy turns one in 
September, we have organised an incredible 
line up of inspirational, educational and industry 
leaders in the field of customer service, sales 
and business development. This day will bring 
together industry professionals covering these 
remits to share, learn and create an ongoing peer 
to peer network of like-minded professionals. 
2022 marks the first year of our ambitions to run 
an annual conference of this nature.

Last month we talked about professionalising the 
sales industry and creating an industry standard 
across the board for all sales professionals. 
In partnership with the Institute of Sales 
Professionals and Teesside University International 
Business School we will be bringing you the 
industry thought leaders, some key tips and 
takeaways to help recruit, retain, train and drive 
your sales teams forward to achieve growth, 
exceptional customer service, higher retention 
and improved performance across the board.

If you are interested to find out more about 
attending, sponsoring, exhibiting or just intrigued 
– contact us on JWSA@justwilliamssales.academy. 
With only 100 tickets available, tickets will go 
online in a few months so register your interest 
ahead to receive first refusal.

We look forward to welcoming you!

Jessica@JustWilliamsLtd.co.uk  
Twitter @JessicaJAW1903  
@JustWilliamsLtd  
@JustWilliamsSa1
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Jessica Williams

PROFESSIONALISING  
THE SALES INDUSTRY 
Last month we covered the myriad of misnomers surrounding the 
sales industry as a whole and how our ethos at both Just Williams 
and sister company, The Just Williams Sales Academy has been to 
professionalise the industry from the outset. 

Remove Watermark
Wondershare
PDFelement

http://cbs.wondershare.com/go.php?pid=5239&m=db


www.justwilliamssales.academy

Be different. 
Learn differently.
Sell better.

Wednesday 7th September 2022
Teesside University International Business School,
Middlesbrough.

S A V E  T H E

D A T E . . .

T h e  N o r t h ' s  f i r s t

S a l e s ,  S e r v i c e  a n d

S u c c e s s  C o n f e r e n c e .
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SYNERGI 
ACHIEVES 
RECORD LEVEL 
GROWTH 
FOLLOWING 
BEST YEAR EVER 
IN 2021 

Success for cloud solutions 
and managed services 
provider follows record  
level growth in the 
technology sector. 

The technology sector in the UK has grown 
exponentially in the past decade. Despite the 
challenges of 2020 including lockdowns and 
the Brexit transition period, the sector has 
shown resilience and record levels of growth in 
investment. 

It’s becoming clearer for many why the sector is 
experiencing this record level growth; The world 
has changed and working practices continue to 
evolve. How we now live and work is having a major 
impact on business technology requirements. 
Organisations embracing the right modern 
technology solutions is the driving force behind the 
growth in both the sector and for Gateshead-based 
technology partner Synergi. 

Cloud solutions and managed services provider 
Synergi is mirroring the industry trend, having 
already out performed Q1 2021 in the current 
financial year by over 20%. The Synergi team is 
proud to have helped existing and new customers 
from a host of different industries to maximise 
their investment in modern technology. This 
includes changing and digitising working practices, 
improving cloud collaboration and adoption, and 
critically, securing data to protect against rising 
cyber-crime and threats.

Fundamental shifts in how people now prefer to 
work, brought on by the pandemic has meant that 
businesses need to invest to retain and attract top 
talent. Pre-pandemic, most organisations adopted 
an in-office working culture, post-pandemic this is 
being challenged. The role of modern technology 
is to bring control together with flexibility to 
empower the ‘work from anywhere’ revolution. 

How can ‘non-tech’ businesses thrive 
with technology?

A survey conducted by the London School of 
Economics found that 75% of firms in their survey 
had adopted productivity-enhancing technologies 
since the start of the pandemic. Synergi continues 
to help implement such technologies for varied 
industry sectors across the UK and has seen 
first-hand how manufacturing companies, the 
professional services industry, transport, travel and 
charities to name a few, have seen positive impact 
and efficiency gains in their business resulting from 
new technology investment.

Ambitious, high-growth organisations recognise 
the value in technology and are harnessing that 
potential by working with specialist technology 
partners, like Synergi, who possess a knowledge of 
their sector. It is important to invest intelligently 
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with a prioritised roadmap that will scale with their business growth and make 
them a modern attractive place to work that will attract and retain its people. 

Here are six ways to empower innovation, growth and agility in  
your business  

1. Effective & performance driven hybrid working – the ability to work from 
anywhere cannot be overlooked. The pandemic was termed a ‘wake-up call’ 
for many workers who now view hybrid working as the new normal. Cloud 
technologies such as SharePoint and Microsoft Power Platform have the ability 
to increase staff performance and effectiveness.

2. Finding the right technology partner – Working with a managed IT 
provider, such as Synergi, means you have access to the best experts and 
technology to transform your business. Many are now turning to a co-managed 
approach whereby the Synergi team works in collaboration with your in-house 
IT team to pro-actively manage and secure your whole IT environment. This 
allows your in-house team to focus on business improvements.

3. Focus on cybercriminals and threats – 
It’s a common misconception that your Microsoft data is 100% protected by 
Microsoft, which is why it is essential to assess your full cloud and on-premise 
environment and put into place cyber-security measures and data protection. 

4. Automation for the everyday –  
Think about the everyday processes within your business such as starters/
leavers/quotations/sales/onboarding new clients etc. These processes can often 
be repetitive, time-consuming manual tasks. We often find they are not properly 
mapped out or considered organisation-wide. That’s where process mapping 

and automation can really transform, saving time and money and removing 
frustration from your end-users.

5. Accounting from anywhere –  
Gaining remote access to some of the more well-known accounting systems 
throughout the pandemic was a challenge to say the least. That’s where 
Microsoft Dynamics, specifically Business Central, really drives value. Synergi’s 
Microsoft Dynamics practice, Unifi, takes customers from old, often hard to 
access systems into a secure cloud environment with secure access anytime, 
anywhere.  

6. Embracing the modern digital workplace – The new digital workplace is 
a virtual form of the traditional in-office approach. Many organisations are now 
utilising the modern technologies available to bolster their staff productivity. 
For example Microsoft Teams was quickly embraced when we all were forced 
to switch to work from home, however there is potentially so much more to the 
platform than many are currently utilising such as telephony and SharePoint 
intranet integration.

Talk to the team at Synergi today to see how they can help you  
discover what’s possible in your organisation.  T: 0191 477 0365     
E: enquiries@teamsynergi.co.uk    W: teamsynergi.co.uk 
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L-R: Justin Short, Peter Joynson and Paul Burns

...Ambitious, 
high-growth 

organisations 
recognise 

the value in 
technology ...
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SYNERGI  
GOLF DAY

Gateshead-based cloud solutions and 
managed services provider, Synergi, 

excitedly welcomed a number of customers 
to their first golf day of 2022. 

Held at Close House, the event saw Synergi 
customers from across the region learn about 
the latest in process mapping and automation, 

cyber-security and how the Synergi co-
managed service offering is empowering SMEs 
to take a pro-active approach to their business 
technology. Synergi customers then engaged 
in some friendly competition and hospitality.
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The region’s leading Business 
Technology provider CMYK 
have planted 70 trees as part of 
The Queens Green Canopy to 
celebrate The Queens Platinum 
Jubilee. 

The idea of a dedicated ‘Platinum Plantation’ 
of 70 trees to mark The Queens Platinum 
Jubilee was planned in early 2021, to coincide 
with the 2021/2022 tree planting season and 
the Jubilee celebrations. Whilst plans were 
underway, the Royal Household were also 
planning their very own initiative to mark 
the Jubilee celebrations. The Queen’s Green 
Canopy (QGC) a unique tree planting initiative 
created to mark Her Majesty’s Platinum 
Jubilee in 2022 which invites people and 
organisations across the United Kingdom 
to ‘Plant a Tree for the Jubilee’. So it made 
absolute sense to combine the ‘Platinum 
Plantation’ alongside the QGC project. 

The team were delighted to welcome back Mrs. 
Sue Snowdon, Her Majesty's Lord-Lieutenant 
of County Durham, along with Councillor Alex 
Watson, the amazing learners and Staff from 
Learning For Life, Consett Junior School to Haystax 
and the CMYK Community Tree Planting Project 
to celebrate the first of 70 trees being planted at 
the ‘Platinum Plantation’. The ceremony was filled 
with laughter, enjoyment and some heartfelt 
speeches from all involved on the importance of 
sustainability for our next generation. 

Ian and Lorna Adamson, owners of Woodlands 
Park Farm in Knitsley near Consett, formed a 
partnership with CMYK in early 2021 to launch 
the CMYK Community Tree Planting Project. 
The Tree Plantation Project is exclusively and 
freely available to all CMYK Clients. As part of 
CMYK’s drive to be socially responsible, to give 
back to the local community and to help create 

an environmentally sustainable future for their 
business and their clients, they automatically 
enroll all clients into the Tree Plantation Project. 
This means trees are planted for every one of 
CMYK’s new clients which helps to protect our 
environment for generations to come. 

However, the great work doesn’t stop there...also 
occupying the same site at Woodlands Park Farm 
is Haystax Inclusive Farm Experience. Due to be 
launched later this summer Haystax, designed 
by Lorna and Ian on their site at Woodlands 
Park Farm will be a specially designed complex 
to accommodate families who have a family 
member with special educational needs and 
disabilities (SEND). The Farm experience centre 
will provide facilities such as animal therapy 
opportunities, sensory rooms, quiet rooms, arts 
and crafts facilities, a classroom for educational 

information sessions, an indoor play area, pedal 
tractor fun, woodland watch & walks, insect hotels, 
beehives and so many more exciting outdoor 
activities for the whole family to enjoy. The site will 
also provide much needed respite for parents and 
carers to socialise and enjoy a refreshment from 
the Café. Lodges have also been introduced to the 
site to open up these amazing facilities to families 
who live further afield.

With a commitment of thousands of trees still to 
plant, everybody involved with the project from 
Haystax and CMYK are very excited to see the 
site develop as building work continues and tree 
planting resumes later this year. 

To find out how your business can be involved 
please contact c.pratt@cmyk-digital.co.uk or 
call 0191 389 7751 
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VIVE LA FRANCE 
By Michael Grahamslaw

An ongoing love affair with French food led us to one of 
Newcastle’s standout chain restaurants on a scorching 
Bank Holiday Weekend. 

Côte Brasserie is one of the city’s few French restaurants and has really offered diners 
something different since opening around five years ago. 

Occupying the former Barclays Bank site in the heart of the city, striped canopies create a 
distinctly French exterior whilst inside the dining area exudes that trademark brasserie chic. 

On arrival, the place was absolute bustling with its lunchtime offering and extensive wine 
list clearly proving a hit with punters. 

The restaurant’s showstopping a la carte menu showcases a tantalising array of brasserie 
classics whilst there’s also good value available through the week on a prix fixe menu with 
two courses available for £14.95 and three for £18.95. 

In addition to this, there’s a 35-bottle strong wine list with an impressive 14 of these 
available by the glass. We picked out a lovely, smooth Bordeaux rouge along with a bowl of 
spicy olives and a fougasse provencal garlic bread to pick on. 

Following on, I chose the traditional crab maison – a delightful blend of tender crab meat, 
avocado, capers, red onion and mayonnaise. My wife Lisa meanwhile enjoyed fresh, wispy 
smoked salmon with pistou crème fraiche and a fennel and apple salad. 

Main courses also found their mark. Lisa chose the luxe Poulet Breton – a rich poultry dish 
originating from Brittany in Northern France. This comprised half a chargrilled chicken 
cooked in a cider-based sauce with Dijon mustard, leeks, thyme and onion and served with 
pomme frites and wild rocket. 

With many big flavours vying for attention, this was when the wine really came into play 
and our bottle of rouge set off my classic eye steak frites exquisitely. An extra helping of 
roasted vegetables completed this pretty picture. 

This had already been a superb meal yet we rounded off with real aplomb with a pair of 
table-tappingly good desserts. 

Lisa chose the strawberry and basil pavlova with peach & raspberry compote, crème fraiche 
and meringue whilst I opted for the Crème Caramel – traditional-set vanilla pod custard 
with dark caramel and cream. 

Inspired by restaurants in Paris, Côte Brasserie champions all-day dining with its sumptuous 
A la Carte menu perfect for special occasions or winning business lunches. available 
in addition to its cheaper fixed price menu. Amidst the current cost of living crisis, the 
restaurant offers an affordable alternative. 

This is also a venue which likes to shake up its offering with ever-changing seasonal specials 
sure to feature some sprightly, summery dishes now well into the warmer weather. 

At Côte Brasserie then, we have something of a rarity. A chain restaurant with that added je 
ne sais quoi! 

For more information, visit www.cote.co.uk/restaurant/newcastle
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Newcastle Falcons’ preparations 
for the 2022-23 Gallagher 
Premiership season are 
well underway with the 
announcement of two new 
signings and key player  
contract extensions.  

As the season draws to a close, Newcastle 
Falcons have been busy planning for the new 
campaign, bolstering the squad with two 
new signings in fly-half Tian Schoeman and 
second-rower, Josh Peters.

“I’ve only heard good things about Newcastle, 
both as a city and a club, and I’m really looking 
forward to playing here” said Schoeman, the 
30-year-old from Pretoria, South Africa. Signing 
on a three-year deal, Schoeman had previously 
played for South African sides the Bulls and 
Cheetahs, as well as spells at Bordeaux, and most 
recently, Bath. 

Schoeman is currently rehabbing from a knee 
injury that kept him out of most of this season 
and upon reflection and looking ahead to the 
new campaign, he added: “My journey at Bath was 
tough, with coming over in January 2021, playing 
five games and then suffering a serious injury, but 
Newcastle is a fresh start for me, and I can’t wait 
to get going.

 “I want to bring some flair and an attacking 
mind-set, and I really back myself with the ball. 
Hopefully I can transfer that into the team once I 
start properly in the summer.”

Speaking on his new team-mates, Schoeman 
added: “One of their things throughout has always 
been to have a great pack of forwards. You get a 
lot of front-foot ball playing behind those guys, 
and as a fly-half that excites me.”

Joining Schoeman for next season, is 26-year-old 
Peters, standing at 2.04m (6 foot 8) and weighing 
117kg (18 stone 5). Capped 10 times for Spain, the 
Spanish international joins from Championship 
title contenders Doncaster Knights, having 
previously enjoyed spells at Northampton Saints 
academy, Coventry, Cambridge and Blackheath. 
Speaking on his move to Falcons, Peters said: “It’s a 
great opportunity to go up a level and challenge 
myself in a Premiership environment.”

Signing on a two-year deal, Peters joins an already 
competitive list of Falcons second-rowers but is 
confident of bringing an extra dimension to the 
squad, adding: “It’s exciting to be making the 
move, with set-piece and physicality being the 
main areas of strength in my game, through hard 
work and learning, I’ll look to push for a place.”

Further to the new additions to the squad, Falcons 
have also been busy securing key player contract 
extensions. Matias Orlando, Connor Collett, 
Brett Connon, Adam Brocklebank, Mark Tampin, 
Philip van der Walt, Mateo Carreras, Tom Penny, 
Iwan Stephens and Freddie Lockwood have all 
committed to future seasons in the North East, 
many having come through the club’s academy.  

Speaking on his recent two-year extension, 
Connon said: “I’ve been involved with the Falcons 
since I was 15, and even before that I came 
here as a fan. I would be waiting for the players’ 
autographs after the games, so to be here now as 
a player myself is really special.

“Playing for the club you supported as a boy is 
most people’s dream, and as well as being close 
to family and friends, it’s great being part of 
something exciting with the way we’re building 
here.

 “We always talk about games like Toulon away 
and Montpellier at home as being the best times 
at the club, and over the next two years if I can 
help us get back to occasions like that, then I’ll be 
happy.

“Getting back into the top half of the Premiership 

and into the top level of European competition is 
where we want to be, for the club and all of our 
supporters.”

Season ticket memberships  
for 2022-23 are on sale now from  
www.newcastlefalcons.co.uk
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NEW SIGNINGS AND CONTRACT EXTENSIONS BOOST 
FALCONS’ 2022-23 CAMPAIGN PREPARATIONS
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Tian Schoeman playing against the Falcons, last season

Josh Peters 
in action for 

Doncaster Knights

Brett Connon
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Michelle Jones with Mayor Jamie Driscoll.
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But everyone can do something to embed ethics and 
sustainability in how we choose to do things. That’s why I 
created Kind Currency – a community interest start-up, based 
in Newcastle, with a mission to create an economy of kindness 
that protects people and the planet.

Kind Currency functions as a community. The power of community 
is the energy to create change. Community simplifies the problem 
by working collectively to deliver one purpose, ultimately enabling 
a solution to a capacity that not only allows us to overcome our 
issues, but also allows us to flourish beyond expectation. The 
community has two pathways, providing local businesses and local 
people with the power to challenge social injustice and climate 
change.

The community connects ethical businesses that join the Kind 
Business Club for free with our Human-kind Club subscribers, 
conscious consumers keen to make more ethical and sustainable 
choices, ready to shop kind. This subscription fee subsidises our 
‘Kindness Fund’, which is then used to provide resources and 
opportunities to the kind local people living in deprivation; our 
voluntary and charity workers, care workers, NHS workers and ex-
service people.

In setting up Kind Currency, there seemed to me to be a natural 
overlap between our mission and that of The Good Work Pledge, 
established by the North of Tyne Combined Authority, headed by 
Metro Mayor Jamie Driscoll. The Good Work Pledge is designed 
to help local businesses demonstrate their commitment to 
providing not just jobs but good jobs – ones that provide security, 
development opportunities, and a decent standard of living. 

To ‘take’ The Good Work Pledge means signing up to five ‘pillars’ of 
good practice: 

 Valuing and rewarding the workforce 
 Promoting health and wellbeing
 Effective communications 
 Representation developing a balanced workforce  
 A social responsibility. 

Taking the pledge, said Mayor Jamie Driscoll, is a chance for 
businesses “to showcase the fact they’re a good business, and a 
good employer, providing and delivering consistently good work”.

The similarities in purpose between Kind Currency and The Good 
Work Pledge provide a clear opportunity for collaboration between 
the two initiatives. And so, as part of their application to join Kind 
Currency and be celebrated as a ‘kind business’, local enterprises are 
required to meet the first pillar of good practice – that is, valuing 
and rewarding the workforce – and any two of the remaining pillars. 
The idea being that kind businesses are good to work for – and vice 
versa. Both communities support local people, local businesses, 
local communities, the local economy, and the local environment, 
embedding kindness and sustainability in what they do.

It’s early days for Kind Currency but it’s fantastic to have the support 
of The Good Work Pledge, the NTCA, and the Mayor. I’m looking 
forward to the opportunities we can create together for the people 
and businesses in an effort to make the North East the kindest 
region in the UK. No-one can do everything, but everyone can do 
something. A kinder way of doing business is just a start.

Our collective voices and actions can deliver change. 

We can alleviate the poverty crisis and the climate emergency but 
only if we come together, community is our most valuable asset.

To find out more about Kind Currency visit...  
kindcurrency.co.uk 

A KINDER WAY OF DOING BUSINESS
Faced with a perfect storm of the climate crisis, poverty, and unsustainable 
consumer choices, I wanted to come up with a solution. A new way for 
consumership and doing business in the region that tackles the poverty 
crisis with climate action. For small, local enterprises, huge, messy, and 
intractable problems such as these can seem outside their sphere of 
influence – collateral damage left by big faceless corporations. 

23

Im
ag

es
 c
re
di
t:S

ue
 T
od

d 
Ph

ot
og

ra
ph

y

Remove Watermark
Wondershare
PDFelement

http://cbs.wondershare.com/go.php?pid=5239&m=db


“I’m really optimistic about the future,” says 
Ralph Thompson, owner of Alnwick-based 
Silvermoor Ltd. “We have loads of new 
products in the pipeline to launch and also 
opportunities with export as well.”

These are exciting times for Ralph and his team, 
who produce haylage for the equestrian, dairy 
and poultry sectors.

Silvermoor’s growth has been supported by the 
North of Tyne Rural Business Growth Service 
Programme, which helps micro, small and 
medium-sized businesses in the rural areas of 
Northumberland, Newcastle and North Tyneside. 

The programme – delivered by Advance 
Northumberland and Northumberland County 
Council and part funded by the North of Tyne 
Combined Authority – will assist more than 
300 businesses on their growth journeys by 
2023. More than £1 million of support has been 
awarded to date. And just under £1 million is still 
available for businesses to tap into.

The programme offers a Capital Grant Investment 
Fund to support investment in projects that 
enable rural businesses to expand productive 
capacity and / or diversify into new markets or 
products, which will lead to new job creation.

In addition, its Business Advice and Support 
Services can help companies with the 
development of growth plans and guide them 
towards appropriate sources of finance. There’s 
a single point of contact, with access to 1-2-1 
specialist advice via Technical Advisors that 
specialise in business planning, financial planning 
and management, financial projections, supply 

chain, resilience planning, legal advice and 
taxation.

Powering expansion, workforce development 
and diversification 

In Silvermoor’s case, the £57,974 worth of grant 
assistance received under the North of Tyne Rural 
Business Growth Service Programme has helped 
the company tackle new markets.

Visit the company’s site and you’ll find new bailers, 
a new briquette machine and a new forklift truck, 
which are powering its progression. 

The investment also provided a catalyst for 
workforce development, with the appointment of 
several new machine operators. 

For Glendale Engineering Milfield Ltd – a 
Wooler-based company specialising in large-
scale commercial and agricultural steel frame 
construction – the programme has helped to 
fund plant machinery, create new jobs and enable 
diversification. 

The firm was awarded £42,640 through the 
programme, which supported the purchase of 
a 14-tonne excavator with steel wrist tilt rotator: 
this has enabled it to engage and complete civil 
engineering works along with the manufacture 
and erection of steel frames on large scale 
construction projects. 

The result? Glendale Engineering can take on 
larger scale projects and it has been able to start 
a new arm of the business specialising in ground 
works: four new staff members were taken on to 
support this. 

Paul McKenna, Glendale Engineering Finance 
Director, is in no doubt of the programme’s 
impact. “This expansion project into ground works 
has been in our business plans for some time now 
as we were receiving more and more enquiries 
to deliver the complete package from civils to 
structural steel, including M&E,” he explains. “We 
would not have been able to get this project off 
the ground in such a timely manner without this 
support.”

The programme has also made a big impact on 
Pilgrims Gelato, which sells vegan gelato from 
its shop on Holy Island. Funding of £23,053 
has supported the creation of a purpose-built 
production facility in Denwick, and helped 
Pilgrims Gelato extend its reach to tourism 
hotspots across the North East.

“The future looks really exciting,” says owner 
Charlotte Thompson. 

And for Mousen Ltd – named after its location 
near Bamburgh – grant funding of £150,000 
supported investment into a factory to produce 
environmentally-friendly heat briquettes and 
compost briquettes. The company, which is 
part of the Calibrate Group, states that the 
investment in the site will help to create new job 
opportunities. 

B U S I N E S S  I N S I G H T
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SUPERCHARGING RURAL  
BUSINESS GROWTH
Northumberland companies are being boosted by large-scale 
support programmes, which are helping them to diversify 
and supercharge their growth plans across the rural economy. 
Advance Northumberland looks at the success to date – and urges 
businesses who want to benefit to get in touch. 

...the future  
looks really  
exciting...

“

Steve Batey, Owner of Rural Generator Services. 
Photo credit: Nat Wilkins, Canny Productions.
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These are just some of the companies who have 
benefited from the Rural Business Growth Service. 

North of Tyne Cabinet Member for Culture, 
Creative, and Rural Cllr Glen Sanderson, who is 
Leader of Northumberland County Council, said: 
“It’s wonderful to see great Northumberland 
companies like Pilgrims, Glendale and Silvermoor 
flourish as a result of support from the North of 
Tyne Rural Business Growth Service Programme 
and North of Tyne funding.

“Support for business is key to the North of Tyne 
devolution deal. We’re committed to seeking 
ways to unlock potential, create conditions for 
businesses to flourish, nurture investment, and 
support long term opportunities for growth.”

Putting rural communities at the heart of 
business growth

A new business has been launched to provide 
families living off-grid with specialist maintenance 
and servicing of home generators across rural 
Northumberland.

Launched in late 2021, Rural Generator Services, 
owned by Steve Batey, specialises in the 
maintenance and servicing of home generators, 
providing a lifeline to the 350 off-grid households 
across the county. 

Reliant on the use of generators to provide their 
electricity, these households have, until now, 
had to call on support from outside the region 
when their systems have broken down or needed 
maintaining. 

Steve worked alongside the Rural Design Centre 
Innovation Project - delivered by a partnership 
between Advance Northumberland, Innovation 
SuperNetwork and Northumbria University - as 
part of the ‘Powerless People’ campaign, which 
has involved working alongside Community 
Action Northumberland to help find short- and 
medium-term solutions to the issues faced by the 
off-grid community in rural Northumberland.

Steve Batey said: “The support I received inspired 
me, encouraging me to ‘take up the spanners’ 
again, and that’s how I came about setting the 
business up.

“People are struggling to get someone out to look 
at, and look after, generators in the rural area, so I 
thought, ‘well, I can help’.”

Interested in support for your business? 
Don’t waste any time! 

The Rural Business Growth Service can help 
growth plans and guide businesses towards 
appropriate sources of finance and enable 
expansion and diversify for the future. 

We’d encourage any Northumberland businesses 
who want to take up this support to contact the 
Rural Business Growth Team as soon as possible. 

A Rural Enterprise Specialist will diagnose, develop 
and manage an individual tailored programme of 
support for your business. 

You can reach the team on 01670 
528 400, email: ruralsupport@
advancenorthumberland.co.uk or visit  
www.ruralbusinessgrowthservice.co.uk

Further information

The North of Tyne Rural Business Growth Service 
2020 – 2023 is a £7.9 million programme of investment 
part funded by the European Regional Development 
Fund (ERDF) as part of the European Structural and 
Investment Funds Growth Programme 2014-2020, and 
the North of Tyne Combined Authority.

The Rural Design Centre Innovation Project is working 
alongside local communities across Northumberland 
and providing local SMEs with the tools to develop new 
products and services. For more information about 
work happening near you, head to the website; https://
www.rural-innovation.co.uk

The Rural Design Centre Innovation Project is part 
funded by the European Regional Development 
Fund (ERDF) as part of the European Structural and 
Investment Funds Growth Programme 2014-2020, and 
the North of Tyne Combined Authority.
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Silvermoor in Alnwick has been supported by the North of 
Tyne Rural Business Growth Service Programme
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PREPARING 
YOUR BUSINESS 
FOR SALE
By Michael Cantwell, head of 
corporate finance at RMT Accountants 
& Business Advisors Ltd

The last two years have been 
the catalyst for change on a 
wide range of different fronts 
within the commercial world.

Without the pandemic, there’s no way, for 
example, we would have seen remote and 
flexible working being such a common 
occurrence as it is today, as without being 
forced to go down this route, most businesses 
wouldn’t have been willing to take the risk 
of finding out if it worked for them and their 
staff. 

There’s also been a surge in the number of people 
deciding to go into business for themselves, with 
more than 4,200 new companies set up in the first 
quarter of 2022 alone.

These new entrepreneurs may have had, perhaps 
for the first time, the opportunity to flesh out 
a business idea while on furlough, or they may 
now feel that, after everything that we’ve all been 
through, they should simply seize the day.

At the other end of the business management 
process, we’re finding that a growing number of 
business owners are changing their plans around 
selling it on.

Before the pandemic, many entrepreneurs would 
have been content with continuing to run their 
businesses up to a point in the far-off future when 
they would consider selling or passing them on.

But whether through their personal well-being, a 
change in priorities or gaining a new perspective 
on the world, we’re seeing more of them bring 
these succession plans forward with a view to 
them being able to enjoy the fruits of their labours 
sooner rather than later.

If you’re in this position, there are a number of 
issues to think about to make sure you get full 
value for your assets and can dispose of it in a way 
that suits your needs.

Selling a business is usually best approached 
as a long-term project, although in the present 
climate, the process has been condensed by 
seeking out the right kind of expert advice.

First of all, consider how you want to leave the 
business – by making a clean break, as would 
seem likely in this situation, or having an agreed 
handover period to ensure a smooth transition to 
the new owners?

The latter approach may realise you more capital 
in the longer term, but may not fit with your 
present needs.

Your next consideration is who might buy it from 
you?  Your management team might be your best 
initial port of call, especially as it could cause bad 
feeling among key staff members if they don’t get 
an early opportunity to express their interest in 
the business.

Alongside this option, there might be rival 
businesses in your sector that are looking for 
acquisitions as part of their growth strategy, 
while your professional advisors might also have 
contacts who they know are on the lookout for 
a new challenge and could be a good match for 
you and your business.

When any discussions begin, showing that you've 
successfully achieved solid sales and profits in 
the past is clearly going to be important, but it's 
equally important to be able to show that you've 
got the structures and people in place to carry 
this on in the future.

Potential buyers are going to be interested in 
three main areas - your client list, your brand/
reputation and your infrastructure, all of which 
will combine towards creating sustainable value 
in your business, so you should be doing all you 
can to gather robust information in each of these 
areas as early as you can.

We’re clearly still in a volatile economic situation, 
but that doesn’t mean there won’t still be buyers 
out there for quality businesses, and getting 
robust, independent advice on your disposal 
plans will help you get everything you need in 
place to maximise your chances of achieving your 
sale objectives.

For further information on managing 
all aspects of business disposals and 
acquisitions, please contact Michael Cantwell 
at RMT Accountants & Business Advisors  
on 0191 256 9500 or via  
michael.cantwell@r-m-t.co.uk 
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RGCF CONTINUES 
EXPANSION WITH 
LATEST APPOINTMENT
RG Corporate Finance (RGCF) continues 
to grow its team of experienced corporate 
financiers with the addition of Corporate 
Finance Executive Sam Shield.

Sam joins RGCF following the promotion of 
Tom Cosby from Corporate Finance Executive to 
Corporate Finance Manager.

Sam, who is an exam-qualified Chartered 
Accountant, graduated from the University of 
York in 2018 with a BSc in Chemistry and a MSc in 
Management and he joins the firm from Deloitte 
where he was an Audit & Assurance Assistant 
Manager.

As a result of Sam’s appointment, RGCF now 
boasts a team of 23, making RGCF one of the 
largest, full-service CF advisory boutiques in 
the North East.  Working with clients regionally, 
nationally and internationally, RGCF has built a 
strong track record for advising its high growth 
clients on all aspects of growth, change and 
transformation, including M&A transactions, such 
as acquisitions, disposals, MBOs and MBIs, and 
fundraises.

Carl Swansbury, Partner and Head of Corporate 
Finance at RGCF, who founded RGCF back in May 
2011, said: “Sam is a brilliant, welcome addition to 
our growing CF business, which is continuing to 
excel in the advisory services we provide to our 
clients. 

“Having advised on 42 completed transactions 
in 2021, including the sale of Fostr to IDHL, the 
MBO of Energize, eQS’s acquisitions of EW Group, 

Challenge Consultancy and The Educational 
Guidance Service, the sale of Epco to Mega Group 
and the MBO of Komatsu, to name a few, we 
entered 2022 with a very strong pipeline of M&A 
transactions, which has continued to increase and 
has created the opportunity for us to grow the 
team.

“We’re delighted to have Sam joining us.  His 
experience of working with a wide range of 

businesses across a number of sectors will be of 
great value to our clients.

Sam Shield said: “I am looking forward to 
progressing my career with RGCF and working 
alongside Carl, Nick, Simon, Grahame and 
the team. RGCF is a very dynamic, fast paced 
CF advisory business, which has an excellent 
reputation in the North East and further afield.”

FORMULA PLASTICS RENEWS NEL 
INVESTMENT RELATIONSHIP AS 
PART OF NEW SCALE-UP STRATEGY
A County Durham injection moulding firm has renewed its longstanding 
relationship with the North East’s most active business investor as part 
of its plans to double its turnover by the end of next year.

Formula Plastics has worked with NEL Fund Managers to bring in a £100,000 

investment from the North East Small Loan Fund Supported by The European 
Regional Development Fund via the Recovery Loan Scheme as it looks to 
regain ground lost during the pandemic.

The Newton Aycliffe-based firm manufactures high tolerance precision 
components which are used by companies in a growing range of sectors, 
including automotive, engineering, lighting and electronics.

Having diversified its customer base and enhanced its business development 
resources, Formula Plastics is now aiming to take its current £2m turnover 
up to around £4m by the end of next year, with up to 20 new jobs set to be 
created as the business grows.

Formula Plastics’ relationship with NEL goes back to 1996, when it provided 
start-up funding to get the business going.

The new Small Loan Fund investment is the seventh time that the two 
organisations have worked together, with Formula having successfully exited 
their most recent agreement in 2015.

John Suggate, chairman at Formula Plastics, says: “In common with many 
companies, the last few years have proved challenging for us, but we’re now 
see signs of improvement across all the sectors in which we’re active and 
want to capitalise on the opportunities this provides.

“The high standards to which we’ve always worked and the quality of the 
work that we deliver are being recognised and welcome by clients in a 
growing range of industries, and we’re seeing our order book filling up across 
all the markets in which we’re active.”

Peter
Cromarty
E: peter@ccbsg.co.uk
M: 07715 409 386

To see a range of our recently transacted deals,  
visit us at www.ccbsg.co.uk/deals

Matt 
Lister
E: matt@ccbsg.co.uk
M: 07572 854 284

Graeme 
Harrison
E: graeme@ccbsg.co.uk
M: 07719 560 356
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Leading North East financial 
advisory firm, Lowes Financial 
Management, has strengthened 
its leadership team with 
the appointment of its first 
associate director.

Andy Gardiner has been employed to the 
new role as part of a wider restructure and 
expansion of the practice and services.

As a multi-award-winning IFA, Lowes – which 
last year celebrated 50 years of servicing clients 
– recently opened a new office in Teesside to 
further develop its national and regional profile.

With headquarters in Newcastle, the firm has 
plans to open further offices during the year and 
is adjusting its team structure to accommodate 
and manage the planned changes and growth.

Chartered Financial Planner and Fellow of the 
Personal Finance Society Andy Gardiner, 40, of 
Gosforth, Newcastle has been with Lowes for 
more than 16 years and has seen the financial 
advisory market alter significantly during that 
period.

Andy said: “It’s a real pleasure to be taking up this 
new role at this exciting time. Lowes has some big 
plans to build on its strong traditions of personal 
finances being cared for personally whilst also 
embracing greater use of technology to enhance 
client service and our fantastic investment 
proposition. 

“I look forward to playing a key role in helping to 
promote and develop the firm, taking things to 
the next level, establishing an enhanced advice 
proposition to ensure sustained growth for the 
business.”

He will continue to have a client-facing role 
but will also have a focus on developing new, 
improved strategies to further grow and enhance 
the business.

“Financial services have changed significantly in 
the last 15 or so years. We need to understand and 
use technology more, but only for those tasks that 
can and should be automated,” he said. “Face-to-
face meetings and the personal service will always 
be key features of what we do but we also need 
to be aware that some of our younger, internet 
savvy clients, are far more comfortable using 
digital services.”

Ian Lowes, MD of Lowes Financial Management, 
said: “For a successful business with a 50-year 
history under our belt, it’s time to start writing 

the next chapter. We need dynamic people like 
Andy and others in the team to drive the business 
forwards, to cement Lowes as the largest and best 
IFA in the North East.

“It is important that our advisers constantly add 
value and help clients build and maintain their 
wealth. It’s important that in the next few years 
we make Lowes the ‘go to’ company for financial 
advice.”

Lowes advises clients across a wide range 
of financial aspects such as inheritance tax 
planning, investment management, pensions, 
tax mitigation, long term care and other general 
financial planning issues helping clients and 
their families to secure their financial future. 
More specifically, Lowes is a recognised national 
authority in the profession on structured retail 
products.

Last October, Lowes was once again recognised as 
the UK’s Best Investment Advice Firm by financial 
adviser magazine Money Marketing – winning the 
award for three out of four years, being runner up 
in 2019. The Money Marketing Awards are one of 
the financial services profession’s most prestigious 
awards that recognise and reward the sector’s 
leading advisers and providers.

For more details about the firm visit  
www.Lowes.co.uk

LOWES FINANCIAL MANAGEMENT STRENGTHENS 
TEAM STRUCTURE
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Andy Gardiner
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£1.5 MILLION FUND 
TO SUPPORT NORTH 
EAST’S CONSTRUCTION 
SKILLS SHORTAGE
One of the region’s leading colleges 
has been awarded funds to help create 
new employment opportunities in the 
construction, engineering and built 
environment sector.

Gateshead College has successfully secured 
£1.5million in funding to establish BuildNE, a 
new initiative designed to enable long-term 
unemployed people across Newcastle, North 
Tyneside and Northumberland enter the 
workforce. BuildNE will tackle the barriers people 
face to entering further education, training 
and the workplace. One of the key goals of the 
scheme is to provide greater access to sustainable 
and secure employment opportunities.

The project is also designed to meet a chronic 
skills shortage in roles such as labourers, joiners, 
maintenance workers, groundworkers, and 
road/rail infrastructure engineers. It’s specifically 
intended to support those aged 16 and above 
struggling to find jobs in the construction 
sector, especially females and those from BAME 
communities looking to enter or return to the 
industry.

Steve Logan, Project Director at Gateshead 
College, said: “We need to do more to create 
training opportunities for people to enter the 
North East construction sector so that we can 

address the large skills shortage across the 
industry.

“BuildNE provides a package of support, training, 
education and information that enables people 
currently unemployed and economically 
inactive to find a way to work, a way to return to 
employment or a new career direction.

“The project will not only create specific job 
opportunities for those who need them most, it 
will also help employers with skills development, 
providing workers with the appropriate training 
and skillset to carry out the job required.

“We have well-established and strong working 
relationships with some of the region’s biggest 
construction employers.

"This, combined with our ability and experience to 
enable people to learn new skills, new trades and 
give them access to appropriate qualifications, 
means we can help people who are struggling to 
find employment and provide a solution to the 
construction skills shortage the region faces.”

BuildNE includes the provision of advice 
sessions, taster sessions and training courses 
that deliver a broad range of work-ready skills 
for the construction, engineering and property 
sectors. Through the project, people will gain 
access to general and specialist skills learning, 
specific courses, work placements, accredited 
qualifications guaranteed interviews and access to 
apprenticeships and jobs.

LUXURY NORTHUMBERLAND 
HOMES BUILT WITH FW CAPITAL 
INVESTMENT
A development of luxury country homes has been made possible with 
investment from the North East Property Fund (NEPF).

North End Farm comprises six high-end, detached homes and four 
contemporary barn-style properties on the site of a former dairy in 
Longframlington, Northumberland.

The developer, Form Properties Limited, received a loan of £1.5m from the 
NEPF to fund the construction of the homes, two of which have already been 
reserved.

Led by Form Properties Director Michael Foster-Smith, an experienced 
property developer, work on the initial phase is currently underway and is 
scheduled to be completed in late summer. Phase two will see the four barn-
style homes added to the development.

The site is located on a former dairy at North End Farm and just a few minutes 
walk into the centre of the village. Longframlington is on the A697, 11 miles 
north-west of Morpeth and five miles south-east of Rothbury.

Managed by FW Capital, the NEPF was established with the aim of supporting 
the development of small-scale property schemes and is backed by 
Santander and the North East Local Enterprise Partnership (LEP).

FW Capital Investment Executive Tony Cullen said: “This investment provided 
the opportunity to support the creation of these beautiful, high-quality rural 
homes in Northumberland. We’re pleased to be supporting Form Properties 
with a finance package from the North East Property Fund and am grateful to 
Rob Peacock of Solutions Northern Ltd for the introduction.

“Longframlington is a lovely small village located between the Cheviots and 
the coast – a superb location for buyers.

“In addition to bringing new family homes to the area, the construction work 
is being completed by a number of local tradesmen, meaning job creation 
and support for the local economy.”
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RYECROFT GLENTON 
SUMMER DRINKS PARTY

Leading Newcastle-based advisory firm Ryecroft 
Glenton was delighted to host its long-awaited 

summer drinks party for its many clients, 
professional contacts, and friends on the evening 
of the 12th May 2022. The celebration, held at 
Banyan Newcastle, was attended by more than 
200 guests who gathered to mark the firm’s 

120th anniversary. The event, postponed from 
last year due to Covid restrictions, proved a great 
opportunity for the firms many guests to socialise 

and reconnect with one another.
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MAVEN LEADS 
£1.5 MILLION 
INVESTMENT IN 
ROMAN 
The UK’s largest shower 
manufacturing plant receives 
funding package from Finance 
Durham and the North East 
Development Capital Fund to 
support record sales demand. 

Maven Capital Partners (“Maven”) has led 
a £1.5 million investment in Roman Ltd 
(“Roman”), a local business that manufactures, 
sells and installs shower screens, trays, 
bathroom furniture and fixtures and fittings. 
The transaction includes an £800,000 
investment from the Finance Durham Fund 
(“Finance Durham”) established by Durham 
County Council and overseen by Business 
Durham, and a £700,000 investment from 
the North East Development Capital Fund 

(“NEDCF”), supported by the European 
Regional Development Fund. 

The funding package will be used to support a 
significant increase in demand, invest in Roman’s 
400,000 sq ft manufacturing plant in Newton 
Aycliffe to purchase new machinery and materials 
to supply to its growing number of customers.

Roman designs and manufactures shower 
products to trade merchants and independent 
retailers, whilst supplying white labelled own 
branded products to national retailers. The 
business also has a special projects and supply 
& fit service that provides bespoke bathroom 
and shower design, alongside supply and fit 
solutions to house builders and hotel groups both 
domestically and internationally.

Providing showering solutions for over 37 years, 
Roman is the UK and Europe’s largest shower 
manufacturer with a strong presence in over 70 
International markets. They support an impressive 
range of international hotel groups, architects 
and designers, including Berkeley Homes, Taylor 
Wimpey, Keepmoat, Miller, IHG hotels and Hilton.

The home furnishing market is large and mature 
with the UK the second largest market in Europe. 
Demand has increased during the pandemic and 
is forecast to continue to grow with opportunities 
existing within both the online channel retailers, 
and traditional retailers and merchants.

David Nixon, Senior Investment Manager at 
Maven, said: “Roman is a well-established business, 

with a good reputation and a strong order book. 
We are delighted to support such a high-profile 
manufacturing business in the North East and this 
is a great example of our regional funds working 
together to provide a long-term finance solution 
to enable a local business to grow. David and the 
team are highly experienced and knowledgeable 
and we look forward to working with them to 
help the business expand.”

David Osborne, CEO of Roman, said: “We find 
ourselves in a period of prolonged growth and 
expansion in the UK and internationally. This 
North East based funding allows us to focus on 
optimising some amazing opportunities and 
continuing to create sustainable long term jobs 
and careers in County Durham.”

Cllr James Rowlandson, cabinet member for 
resources, investment and assets at Durham 
County Council, said: “It is fantastic that the 
funding we are providing through Finance 
Durham has enabled Roman to take advantage 
of the growing demand for their products, 
both nationally and internationally.  As one of 
the longest established businesses on Aycliffe 
Business Park we recognise how additional 
funding will help create more and better jobs 
and contribute towards a strong competitive 
economy for the future.” 

mavencp.com
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L-R: Councillor James Rowlandson, 
David Osborne CEO of Roman, Sarah 
Slaven, Manager Director at Business 

Durham and Michael Dickens, 
Investment Manager at Maven.
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Finance Durham Fund
Debt and equity funding available between £150,000 and £2 million
for businesses in, or looking to relocate to, County Durham.

H

 potential, 

A simple alternative to bank finance, the Finance Durham Fund is 

Maven Capital Partners UK LLP is authorised and regulated by the Financial Conduct Authority, Firm Reference Number 495929, mavencp.com

ow can Finance Durham help my business to grow?
transforming

the financial landscape for businesses across County Durham. 

We can back companies of all sizes and across most sectors, which contribute
to business growth and job creation within the County.

Purchasing new
machinery

Capital
expenditure

Exporting
abroad

Investing in
new products

Hiring a
new team

Filling gaps in
working capital

Sales and
marketing

Management
buyouts

If your business is in need of finance to help unlock its growth
we may be able to help.

For more information please contact:

info@financedurham.co.uk   |   T: 0191 731 8595  |   financedurham.co.uk
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Andrew Marsh
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Following on from his diversity article last month, Andrew is 
this month looking at the importance of a robust policy and 
approach for engagement rather than simply paying lip service 
here and there. 

“In the Diversity, Engagement and Inclusion conversation each are as 
important as each other, and intricately bound together, but for the 
purpose of this article I am focusing on Engagement. 

“So what is Engagement? In essence, Engagement is how you 
communicate and create an environment for people, namely 
employees, customers and stakeholders; and how you encourage 
them to interact with your company or organisation long term. 

“Engagement isn’t just a one-way street. Good engagement not 
only creates a channel for sharing, it should also create a channel for 
listening to inform further engagement. And it isn’t just about creating 
the right environment, it’s about what you do with that environment 
and why. People will only engage repeatedly if they feel the feedback 
is positive, and if their engagement action was made easy by you. 

“Engagement isn’t just about the language and communication tools 
you use. It is also a physical act like providing ramps for wheelchairs, 
changing rooms for babies, hearing loops, braille, prayer rooms, 
suitable washroom facilities...the list goes on for physical engagement 
but at its core, it is about how you allow people to consume your 
offering, on their terms. 

“Once you start with engagement you must continue it, and that is 
very important when it comes to internal engagement with your team 
and throughout any recruitment process. 

“The subject of Engagement is so wide, that it takes on the potential 
of a whole book, not just an article, so for the rest of this article I am 
going to concentrate on talent engagement. 

“Talent engagement is currently a real challenge, following both the 
pandemic and Brexit, the UK has become a job seekers market. There is 
a shortness of skilled people, and those who are skilled can command 
silly salaries in certain sectors. So, it is paramount that as an employer 
you use as many engagement tactics as possible to keep your team 
loyal and connected. Being an attractive employer takes much more 
than ticking boxes, so let’s explore what you can do. 

“Firstly, everyone deserves to be comfortable where they work, so 
look at your facilities – are they clean, modern, fit for purpose? Are 
work stations good for posture, is the lighting right, do you have 
good kitchen facilities? Is hygiene high and is everyone in your 
employ’s needs taken into consideration? I once heard a story about 
an employee who returned from maternity and had to express in the 
disabled toilet, storing her breast milk in the fridge where people’s 
lunches and milk was stored – was that employer engaging with 
her as an employee to make her feel valued at a time when she was 
probably very emotionally stretched? It goes without saying that 
company lost that employee and her talents. 

“Holidays are also very important to most people. Does your policy 
meet needs for adequate time out and seem fail? I am hearing of more 
and more companies that close between Christmas and New Year 

but expect their team to knock those days off their annual holiday 
allowance, with no option. Imagine how great they would feel and 
how much more engaged in the New Year they would be, if you gifted 
them those days you are closed as a thank you!

“Many people engage more when entrusted with responsibility and 
accountability. By having ownership, many employees find their 
motivation and determination to do well. By trusting, you encourage 
a long-term engagement and a trust that is given back to you. It is a 
win-win situation. 

“Respect is also important – both ways. Open forums and honesty 
create a mutually respectful engagement. Showing you are human, 
and you have understanding also goes a long way, as long as there is 
a fine line understood that isn’t crossed bringing too much personal 
baggage or too many mistakes into play. 

“Regular team and one-on-one focus meetings foster an excellent 
opportunity to engage with each other’s needs and expectations. 
Bonding and co-created visions help team structure and make people 
‘belong’ which is key to commitment and engagement. 

“Rewards should also be personalised to encourage ongoing and 
dependable engagement. Not everyone is motivated by the same 
goals. For some it’s money, for some it’s a positive experience, for some 
it’s time off, for others it’s acknowledgement. Find out what makes 
your people tick personally, and they will engage right back. Showing 
you care, that you take time to know them and want them to feel 
good, is priceless. 

“A Vistage 2020 survey stressed that engagement had to be ongoing 
to be successful. And if it is done right sales, staff retention and profit 
all took a positive turn of up to 20% organically. Donald Rheen also 
talks about how employee engagement increases profitability, but it 
needs measuring to make sure the outputs justify the inputs, and that 
it isn’t just taken for granted which is when profitability starts to drop 
off again. 

“Support organisations such as ScaleUp Capital are investing in 
engagement platforms, and CEOs across the UK are visibly driving 
cultural change to tackle staff turnover. According to a recent Deloitte 
survey, 28% of UK employees either left their job in 2021 or plan to 
this year. According to an article in Investment Times this month, the 
same trend can be seen across the globe, with the ‘quit rate’ reaching 
a 20-year high.

“All that added together means we must accept that it is time to 
acknowledge our engagement as a whole needs to improve area, and 
as leaders we have to step up and be the ones to drive it!”

If you need help improving engagement throughout your 
company or your board, then do get in touch with Andrew on 
andrew@marshbusinesstransformation.co.uk

DIVERSITY, ENGAGEMENT AND INCLUSION
Andrew Marsh, chair of Vistage for the North East and Northumberland, NED for 
numerous businesses and charities; and successful entrepreneur, spends his days 
helping business leaders achieve goals and find opportunity.
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The firm, which has offices in Jesmond and 
Durham has launched this service due to a 
demand in its clients wanting a more holistic 
approach to their business strategy. 

The marketing coaching will be delivered by 
Robson Laidler’s head of marketing Gemma 
Graham and will be run as one-day programme 
with follow up sessions covering strategic 
marketing planning, audience mapping, sustained 
competitive advance and creative tactics to help 
businesses reach their goals.

Gemma Graham said: “The marketing coaching is 
aimed at providing a seamless solution for clients 
who utilise our business advisory services but can 
also be done as a standalone project.

“We’ve been considering offering marketing 
coaching as part of our suite of business advisory 
services at Robson Laidler for some time, as when 
planning for growth in business, there is often 

demand for marketing to help fuel the business 
strategy.

“Expansion or diversification often means there is 
a need for initial and ongoing marketing advice 
as well as support around business development 
and PR. Therefore, it makes sense to bring 
together our marketing expertise in-house and 
coaching capabilities to complement our own 
business advisory support; helping companies 
to achieve their goals, remain competitive and 
stand out.

“After the coaching session clients come away 
with clear marketing goals and KPIs to help them 
achieve results and a comprehensive marketing 
strategy that they can utilise in their business.”

Robson Laidler has already achieved marketing 
success with clients including online fashion 
retailer Dressmezee, money laundering 
consultancy Sage Consult and garage D&R Tyres. 

Sue Hart general manager at Dressmezee said: 
“The marketing coaching service from Robson 
Laidler was a no-brainer for us. We were already 
working with our RL business coach who 
introduced us to Gemma as we had questions on 
our current marketing tactics and how these fit 
with our overall business goals. Gemma was able 
to help us unpick this and pull together a revised 
marketing and PR strategy and worked alongside 
our current marketing assistant to execute this. 
Robson Laidler has also helped us break into the 
local media scene, helped with the recruitment 
of our new marketing manager and is always on 
hand for advice.”

Client relationship director Martin Wardle said: “We 
are excited about working in this way with our 
clients and we have already seen amazing results 
from those who have undertaken the marketing 
coaching service. 

“Often business development, marketing and 
business strategy work hand-in-hand, and we are 
thrilled to be able to offer this full suite of support 
to the businesses we work with. It’s a natural 
development for Robson Laidler and a great 
extension to our business.”

Robson Laidler’s other business advisory 
services include, business planning, cashflow 
management, forecasting, identifying wastes, 
organisational reviews and assistance with 
funding applications.

www.robson-laidler.co.uk/accelerator
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ACCOUNTANCY FIRM LAUNCHES 
MARKETING COACHING SERVICE LINE
Accountancy firm Robson Laidler has launched a marketing 
coaching provision as part of its advisory services, making it the 
first professional services firm of its kind to offer a creative solution 
to its clients.

Gemma Graham
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It marks the third UK acquisition in four months as 
Azets continues to deliver on its ambitious growth 
plans, with the £13m turnover firm advising 
around 4,000 clients.

Tait Walker was established in 1937 and has 
five offices across the North East and Cumbria 
– headquartered in Gosforth (Newcastle), with 
offices in Stockton (Tees Valley), Morpeth, Durham 
and Carlisle. 

The acquisition takes Azets’ UK regional network 
to 84 offices and enhances the UK Top 10 
accounting firm’s key service lines including 
Accounting, Audit and Assurance, Tax, Data 
Analytics, Corporate Finance, and Payroll services.

Tait Walker also provides a Wealth Management 
service, authorised to provide regulated activities 
by the FCA, which expands Azets’ UK Wealth 
Management service into the North for the first 
time, extending its successful business in the 
South.

Tait Walker clients will benefit from Azets’ current 
and future investment in technology, with digital 
platforms such as Azets CoZone being further 
developed to help deliver a technology enabled, 
advisory-rich service to help clients grow and 

provide them and our people with tools and 
information to enable real-time business and 
commercial advice.

Acquiring Tait Walker adds over 170 talented smart 
people in business support and client-facing roles 
to the Azets team, including 12 Partners.

Azets already has a strong presence across the 
North with eight offices in the North East, six 
offices in the North West and two in Yorkshire.

Chris Horne, Group CEO of Azets, which supports 
some 120,000 clients across its network of over 
165 offices in the UK and Nordics, said: “We’re 
excited to welcome Tait Walker to the Azets 
family; this firm has a reputation for high-quality 
people providing first class client service. The 
acquisition is another significant step on our 
growth journey to increase revenue by 50% in 
the next five years, following quickly on from our 
recent acquisitions of Garbutt + Elliott in Yorkshire 
and Inspire Accountants in Poole. Tait Walker is 
established among the leading accounting and 
business advisory firms in the North East, with a 
long heritage of excellence and a broad capability 
across accountancy and business advisory 
services.

“Azets offers trusted, business critical advice, 
compliance and outsourcing services to ambitious 
companies and business owners. Tait Walker 
Wealth Management is a logical and valuable add 
on as we work to provide our clients with more 
advice that will improve their businesses and their 
lives.”

Peter Gallanagh, Regional CEO for the North 
at Azets UK, added: “We believe strongly in the 
local delivery of personalised client services, 
whilst giving businesses in the North East the 
opportunity to benefit from our breadth, depth, 
and experience as an SME focused international 
accounting, tax, audit, advisory and business 
services group. Tait Walker has a strong regional 
reputation for its personable approach and 
specialist expertise which, combined with Azets’ 
local and international reach, opens up a wealth 
of opportunities for our clients.”

Andrew Moorby, Managing Partner at Tait 
Walker, said: “This is a wonderful opportunity for 
Tait Walker and our clients, and the acquisition 
demonstrates our commitment to the continued 
growth of our business, as we enter the next 
phase of our long and successful journey as part 
of the UK’s newest Top 10 accounting firm. Azets is 
a business which shares our clear focus on people 
and clients – it is the perfect fit both strategically 
and culturally.

“Tait Walker has a long-standing reputation for 
delivering service excellence to businesses across 
the North East. As part of Azets, existing and new 
SME clients will benefit from an even broader set 
of specialist expertise, as they continue to drive 
forward the UK’s economic recovery.”

www.azets.co.uk

AZETS ACQUIRES £13M TURNOVER 
TAIT WALKER IN THE NORTH EAST
Azets, the UK’s largest accounting firm and specialist business 
advisor to SMEs, recently announced the acquisition of Tait Walker, 
one of the largest independent accountants and business advisors 
in the North East.

 L-R: Andrew Moorby Managing Partner, Peter Gallanagh, Regional CEO, North, Azets
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UNW’S EMPLOYMENT 
TAXES UPDATE 2022

Newcastle-based independent chartered accountancy 
and business advisory firm UNW recently held its annual 
Employment Taxes Update at The Catalyst building in 

the Newcastle Helix development.

Following on from last year’s virtual update, this year 
saw a return to an in-person event, with around 100 
guests from a wide range of sectors in attendance. 
Following an introduction by UNW’s Employment 

Taxes Partner Lee Muter, attendees heard some of the 
latest industry insight from the firm’s Employment Tax 
specialists, David Paul and Paul Tucker, who presented 

on National Insurance Contributions and Tax Exemptions 
respectively. Special guest speaker Katy Hampton (Ex-
HMRC and Managing Director of Fair Pay Hub Ltd) gave 
a presentation on the main issues employers should be 
aware of in relation to National Minimum Wage before 
the panellists joined each other on stage to answer 

questions posed by the audience.

If you would like more information about UNW’s 
employment tax offering, please visit www.unw.co.uk
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Mr. Max Profit, business owner, and his 
Finance Director, Arthur Sixpence, are having 
a meeting as to how they should fund the 
much-needed modifications to the production 
line of the business, “Profit and Moore 
Manufacturing Limited.”

“Max, I don’t think the bank will help us with the 
£200,000 we need,” moaned Arthur. “And if they do 
they will probably want a charge over your house.”

“Well they can’t have that. Mrs. Profit would never 
put up with it. It is where we brought up the 
little Profits and so she would never risk it. I don’t 
like the idea either. These are challenging times,” 
opined Max.

“But we do need new machinery?” Arthur was 

seeking confirmation.

“No doubt about that” affirmed Max. “We need to 
keep up with the competition.”

Arthur scratched his chin in an effort to look as 
though he was thinking. In reality he just had an 
itch. “What about looking for a business angel to 
invest?”

Max raised an eyebrow in a rather Roger Moore 
manner. “Really? Are you serious? Such an 
investor would want a chunk of ownership of the 
company for a paltry £200,000.”

“It’s not paltry if you haven’t got it yourself,” 
proffered Arthur nervously.

Max swung toward Arthur, eyes ablaze, and was 
about to lambast him when the door flew open!
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THE FUNDING 
SUPERHERO 
This is a tale of how help  
can come from unexpected 
places. The key is to take  
advice. You may well be very 
pleasantly surprised.
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L-R: Peter Rutherford, Denise Graham and David Hughes

“It is I, The Funding Superhero! You have known 
me as your independent financial adviser but I 
have Super Funding powers.”

“David!? What on earth..?” stammered Arthur.

The Funding Superhero pulled himself up to his 
full five foot seven and a half and announced “You 
think you do not have the wherewithal for the 
new machinery, but you do! I have been advising 
you, Max, on your pension for the last few years 
and it can fund your needs.”

Max and Arthur looked at each other in some 
disbelief.

The Funding Superhero continued, “The pension 
fund can take a charge on the new machinery 
and lend the company the money to purchase it. 

The company will pay interest which is deductible 
against Corporation Tax but it goes into your 
pension fund tax free so you get the profit on 
lending money. The interest rate can be very 
competitive too and no need for a charge on your 
house.”

Max grinned. “That’s brilliant! How much can I 
borrow?”

“Up to 50% of your fund value as long as the 
pension fund can take some security.”

“So, I could borrow more and get some new 
delivery trucks?” asked Max.

“Yes, and any older pension plans could be 
consolidated and used for lending purposes,” said 
David, The Funding Superhero.

“David, you are a genius and have given me and 
my business a new lease of life. But I must ask.”

“Anything” said David, “I am here to help.”

Max continued, “Do you really think that the Y 
Fronts worn over your blue pinstripe suit is a good 
look?”

If you would like more information, or 
would like to discuss your own position, 
then please do not hesitate to contact 
me or my colleagues, David Hughes and 
Denise Graham.

Peter Rutherford is a director at 
Rutherford Hughes Ltd.  
He can be contacted on 0191 229 9600 or  
peter.rutherford@rutherfordhughes.com  

www.rutherfordhughes.com 

Tax advice is not regulated by the FCA and legislation 
is subject to change. Capital at risk. Rutherford Hughes 
Ltd. is authorised and regulated by the Financial Conduct 
Authority. Rutherford Hughes Ltd company registration 
no: 10431722. Country of registration: England. Office 
& Registered Office address: Collingwood Buildings, 38 
Collingwood Street, Newcastle upon Tyne, NE1 1JF. 

...The Funding 
Superhero 

pulled himself 
up to his full 
five foot seven 
and a half...

“
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TAKING A LEAD ON 
EQUALITY, DIVERSITY  
AND INCLUSION
Specialist Di Keller talks all about her role at 
Karbon Homes and why she volunteers with 
the IoD North East (North) branch to spread the 
equality, diversity and inclusion message.

Tell us about your role at Karbon Homes.

At Karbon Homes we build, manage and look after affordable homes for 
people across the North. And then we go further, we give them the strong 
foundations they need to get on with life. My role as Strategic Equality 
Diversity and Inclusion Lead is to help Karbon deliver its ambitions to be  
more inclusive for our people, our communities and our organisation.

Why is Equality, Diversity and Inclusion (ED&I) so important to 
organisational success?

For me there are four key areas; Financial, Legal and Regulatory, Market 
and Reputation and People. There is a lot of high quality research available 
that will give more in depth context into the importance of each of these 
areas, but most will circle back to people, whether that is people in your 
organisation or the people who are your end users, be that your customers, 
communities you work with or other organisations. As a society we are 
demanding more and especially post pandemic we’ve seen a seismic shift in 
what people are looking for from their worklife as an employee through to 
the environment we are living in. ED&I is at the centre of all of these areas and 
should be a key part of any business strategy, but often we see it as a bolt on. 

How are you bringing your ED&I experience to bear as a branch 
member for IoD North East (North)?

Wherever an organisation is on their journey with ED&I it can sometimes feel 
overwhelming, uncomfortable and there is often a huge concern for getting 
it wrong. I have worked with many organisations and across many different 
sectors. This has given me great insight into what has worked well and what 
hasn’t in terms of ED&I. It is a continual journey of learning for us all. As all 
members bring their own expertise and experience to the branch network – 
my role as a member and an ambassador is to support our current and future 
members on their journey with ED&I.

Why us being an IoD member so important to you?

I work within a number of networks and have found huge benefit from the 
diverse aspects they all bring to my personal and professional development. 
In honesty, the IoD felt as though it was out of my reach, that I wasn’t good 
enough to be a member. I then realised that I had fallen into ‘Imposter 
Syndrome’ which is something I talk to other people about quite often. I 
knew Sarah Waddington, who is now our branch chair, through another of 
my networks and after chatting with her I realised that the offering of the IoD 
was very broad and diverse and very much open to everyone. So for me it is 
about challenging the status quo – both from building our approach to ED&I 
from within, but making it feel more accessible for others to feel that it’s the 
network for them. 

If you had to share one IoD membership benefit with others,  
what would it be and why?

Opportunity! From meeting and working with peers across our region to the 
discounted courses that are a great framework for all stages of your journey 
as a director.

For more information, please visit  
www.iod.com/locations/yorkshire-north-east
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Contact Peter Cromarty
P: 0191 2111450   M: 07715 409386   E: peter@ccbsg.co.uk
Yorkshire Chamber, 112-118 Pilgrim Street, Newcastle Upon Tyne NE1 6SQ

www.ccbsg.co.uk

Providing innovative 
funding solutions

@CCBSGroup CCBS Group

• Cashflow Finance

• Business Loans

• Asset Finance

• Invoice Finance

• Short Term Funding

• Vehicle Finance

• Vehicle Sourcing

• Property Finance

• Business 
Consultancy

• Receivables 
Management

• Outsourced Credit 
Control

• Commercial Debt 
Recovery

• VAT & Tax Loans

Corporate and Commercial Business 
Solutions Group is a commercial 
finance brokerage and business 
consultancy helping NE businesses 
achieve their aspirations. 

Whether it is fund raising, business system 
improvements or outsourced credit control and 
commercial debt recovery we can offer more than  
50 years experience in assisting SME businesses.
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MINCOFFS SOLICITORS 
WELCOMES NEW 
PARTNER
An award-winning North East law firm is 
consolidating a successful start to the year 
with the appointment of a new Partner. 

Head of Residential Conveyancing Emma Liddle 
has been promoted to Partner at Jesmond-based 
Mincoffs Solicitors.

With more than 20 years of experience in the field, 
Emma – who is a Chartered Legal Executive – has 
been pivotal in growing the service at the firm 
since she joined in 2013, with restructures to both 
the team and its processes.

The promotion takes the number of Partners at 
Mincoffs to 12 and Emma is looking forward to 
stepping into the role.

“It has been an incredibly tough couple of years 
for everyone involved in the property market, 
with the uncertainty of Brexit and the pandemic 
followed by a surge in demand bolstered by the 
stamp duty holidays,” she said.

“I am delighted to be appointed to Partner and 
I hope to assist the firm as a whole so we can 
continue to grow and flourish.”

DURHAM LAW FIRM 
STARTS FINANCIAL 
YEAR WITH ELEVEN 
NEW APPOINTMENTS 
Durham City’s leading law firm, Swinburne 
Maddison LLP (Swinburne Maddison) has 
started a new financial year with a further 
eleven appointments and promotions as part 
of its continuing expansion plans.

One year later, Jonathan Moreland, managing 
partner and head of the firm’s dispute resolution 
and employment teams, reports that the benefits 
of the new strategic leadership to both its 
employees and clients have been dramatic, with 
an increase in fee income of 19% and a rise in net 
profits of 5%, placing Swinburne Maddison within 
the top quartile of all law firms nationally.

Leading this new wave of appointments and 
promotions are Catherine Lowther and Andrew 
Allon, who have both been promoted to 
managing associates.  Catherine, who is an expert 

in family law, has worked for Swinburne Maddison 
for eight years while Andrew, who specialises in 
residential property, has three years with the firm.

Three legal directors have also been appointed 
- associate solicitor in the corporate and 
commercial team, Mike Ward, who has been 
at Swinburne Maddison for nine years; Kath 
Hill, head of the family law department and a 
CILEX Lawyer, who is a much-valued long-term 
employee with over 25 years at the firm and David 
Canwell, a solicitor with ten years of employment 
in the residential property team. All took up their 
new roles from May 1.

The firm has also appointed six new associates 
- Charlotte Excell and Lauren Rutherford, 
(commercial property), Rebecca Harper 
(residential property), Lewis Brown (dispute 
resolution) and Eleanor Bradshaw and Sophie 
Allerton (corporate and commercial law).  With 
33 years of service between them at Swinburne 
Maddison, these latest appointments will provide 
each member of staff with a springboard for 
further career development in the future if they 
so wish.

WBD ANNOUNCES 
SENIOR PROMOTIONS 
AT FIRM’S NEWCASTLE 
OFFICE
Law firm Womble Bond Dickinson (WBD) has 
confirmed a number of senior promotions 
across its UK offices, including three new 
Partners and one Legal Director in the firm's 
Newcastle office.  

Stacey Hall, Sarah Daun and Gavin Ellison have 
been promoted to Partner, and Liz Evans has been 
promoted to Legal Director.

Stacey predominantly focuses on corporate 
transactional work and has experience working 
for serial acquirers, owner-managers and investors, 
and has been involved in some of the region’s 
leading deals.

Sarah specialises in privacy law and has significant 
experience of drafting and negotiating complex 
commercial agreements across the public, private 
and third sectors on a national and international 
basis, with a focus on the manufacturing sector.

Gavin has over 15 years' experience acting for 
trustees and employers on pensions law, working 
with clients on formulating and progressing 
benefit restructuring and transition management 
exercises for a combination of defined benefit, 
hybrid and defined contribution schemes.

Liz’s principal focus is commercial landlord and 
tenant work and investment property sales and 
acquisitions. She has experience of acting for both 
investors and owner/occupiers in the acquisition 
and disposal of commercial properties, as well 
as acting for both landlords and tenants on 
commercial lease arrangements.

Nigel Emmerson, head of WBD’s Newcastle office, 
commented: “I am thrilled that the Newcastle 
team is set to benefit from the expertise of three 
new partners and a new legal director.
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O� ering the 
support you need
The global lawyers with 
deep roots in the North East 

eversheds-sutherland.com
© Eversheds Sutherland 2022. All rights reserved.
Eversheds Sutherland (International) LLP and Eversheds Sutherland (US) LLP are part of a global legal practice, operating through 
various separate and distinct legal entities, under Eversheds Sutherland. For a full description of the structure and a list of o�  ces, 
please visit www.eversheds-sutherland.com
DTUK004168_05/22

Based in Newcastle, our experienced lawyers work with 
local and international businesses of all sizes. Whatever 
your sector, we can help you achieve your ambitions. 

Contact:

Tim Hill
Senior O�  ce Partner
timhill@eversheds-sutherland.com

3,000+
lawyers

5,000+
people

30
countries

More than

70
o�  ces

Over

750+
partners

From 2020-2021, 
we acted for:

134 of the Fortune 200 
79 of the Fortune 100 

65 of the FTSE 100 
40 of the Fortune 50
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Tim Hill with Max and Mollie.
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Did you always envisage a career in the industry?

Yes! I love classic film and TV dramas and always harboured 
romantic notions of finding that ‘smoking gun’ in the 
evidence which would turn a Courtroom scene on its head. 
Fair to say the real legal world is not quite so dynamic, 
although I like to think I have had my moments!

What has been your career path so far?

I grew up in Newcastle, then had a gap year working 
for six months at Kidd & Spoor in the City Centre as a 
combination of general office runner, legal secretary and 
what would now be regarded as a paralegal; before 6 
months travelling and working in France.

I studied law at the University of Nottingham then my 
LPC at Nottingham Law School. I always envisaged 
being a corporate lawyer in the City so having secured a 
summer placement with a magic circle firm I thought I 
was made. Then on day one of a four week scheme the 
penny dropped that this was the last thing I really wanted! 
I changed all my applications to Newcastle firms and was 
delighted to be offered a training contract with Dickinson 
Dees. I qualified as a litigator in the Commercial Disputes 
Group and started picking up elements of health, safety 
and environmental matters, as well as ‘personal’ criminal 
matters for existing clients (!) and licensing when it was still 
within the remit of the Magistrates’.

My career then took a dramatic turn on 5 October 1999 
in the aftermath of the Ladbroke Grove rail crash outside 
Paddington station: one of the firm’s biggest clients 
operated the franchise of the train which went through 
the red light leading to the tragedy. Working with specialist 
health and safety lawyers appointed by insurers, I was 
inducted into that area of law over the next four years and 
never looked back.

I then moved to Eversheds in April 2006 to specialise 
further in a wider range of regulatory criminal work for 
corporate defendants across a national and international 
client base. 16 years on and never a dull moment, with the 
EHS team maintaining its #1 position in both Legal 500 and 
Chambers & Partners ever since I joined.

What have been the biggest challenges you have 
faced so far?

The nature of my work genuinely means 24/7 access in the 
event of a crisis, so juggling critical and urgent situations 
with ongoing work, not to mention testing the patience 
of my family with short notice changes of plan, presents 
an ongoing challenge. Usually the rewards of helping 
clients navigate a way out of those dilemmas makes it all 
worthwhile, but it never seems to get any easier.

Who do you most respect in your industry?

I was fortunate enough to play a small part in a pro bono 
project we supported last autumn to help Afghan judges, 
particularly female judges, try to escape the country after 
the Taliban’s rise to power. To hear first-hand the price they 
risked paying simply to dispense the justice we all take for 
granted was truly humbling.

Which fictional lawyer would you most like to meet?

Guilty pleasure: Fletcher Reede (Jim Carrey) in “Liar Liar” – 
he finds the path of righteousness in the end!

What is your greatest strength?

Being accessible and always finding time to discuss matters 
with colleagues. I have been Graduate Recruitment Partner 
for many years and it is always rewarding to be part of the 
career progression of the next generation of lawyers, and 
helping them learn and develop into great lawyers.

What is your biggest weakness?

See above: not being able to say No to anyone asking for 
help!

What are your future career aspirations?

I am delighted to have recently taken over as Senior Office 
Partner.  I am passionate about the growth and strengths 
of businesses in the North East and having been Regional 
Chair for Business In The Community for the last three 
years, it is time to draw those connections together.  That 
should be quite enough to be going on with for the next 
few years then (hopefully!) time to think about winding 
down a little.

How do you see your industry evolving in the next 
10 years?

I think there will need to be more consolidation of law 
firms which presents both opportunities and challenges 
depending on where you sit. Sadly this may result in even 
more polarisation between global corporate firms and 
smaller local firms which does cause me a concern in 
terms of wider access to justice and the continued delivery 
of high quality legal advice in a way that is accessible to 
businesses and individuals at all ends of the spectrum.

How do you like to unwind?

I am rather partial to travel, wine and food, so my two 
working cocker spaniels are essential to keeping me fit 
and healthy as well as a perfect way to enjoy the very best 
walks Northumberland has to offer.

timhill@eversheds-sutherland.com 
+44 7740 157416
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SOLICITOR OF THE MONTH

TIM HILL
Partner and Solicitor Advocate in Eversheds 
Sutherland’s Environment, Health and Safety team. He 
is also the Senior Office Partner for the Newcastle office.
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Leading North East law firm 
Hay & Kilner is making a major 
investment in relocating 
its headquarters to one of 
Newcastle’s most exciting new 
developments.

The independent practice, which celebrated 
its 75th anniversary last year, is taking over 
the whole of the fifth floor of The Lumen, 
which sits on St James’ Boulevard within 
the landmark Newcastle Helix hybrid city 
quarter.

The 14,600 sq ft open plan space comes with 
iconic views over the surrounding cityscape 
and will allow Hay & Kilner to bring its whole 
Newcastle team together in one place, while 
also providing room for further colleagues to 
join them as the practice expands in the future.

While Hay & Kilner has adopted a flexible 
working model which enables staff to split their 
week between being office and home-based, 
each employee still has an allocated desk in 
the new building to provide the workplace 
continuity that the staff asked for as part of the 
move.

A large social space and breakout spaces are 
also included, while a dedicated client suite runs 
along the front of the building.

The practice expects to complete its move from 
its present offices in Newcastle’s Cloth Market in 
the summer.

Hay & Kilner is one of North East England's 
leading independent law firms and provides 
comprehensive legal advice across every aspect 
of the law to businesses and individuals from 
both within and outside the region.

It has a growing presence in all commercial 
areas, including in the technology sector, as well 
as a particularly strong reputation for its private 
client and rural work.

Jonathan Waters, managing partner at Hay 
& Kilner Law Firm, says: "The Lumen offers 
everything that we could have asked for in a 
new headquarters building and it’s fantastic to 
be starting the next phase of our development 
in such a spectacular location.

“The quality of the office space, the facilities it 
provides and its position within our home city 
are all second to none, while the Helix’s wider 
focus on science and technology reflects an 
area in which we’re already growing our own 
presence.

“Having a modern open plan office environment 
will deliver so many benefits in terms of 

collaborative working and sharing ideas, while 
ensuring everyone retains their own dedicated 
space will provide an important degree of 
continuity and belonging.

“Our long-term aim is to become a bigger, better 
version of ourselves and growing the team is 
very much part of this plan, so we’re allowing 
space in our new offices for more people to join 
us in the future.

“Our future development will be based around 
the same basic principles that have always 
served us well – providing high quality advice 
and support to clients which meets both their 
commercial and personal needs, understanding 
what’s important to them as people and 
bringing our different teams together wherever 
possible to deliver a comprehensive service that 
meets all their requirements.

“We’re proud to be building on more than 75 
years of history in Newcastle and plan to be 
an independent part of the city’s professional 
services community for many more decades to 
come.”

www.hay-kilner.co.uk

HAY & KILNER CHOOSES NEWCASTLE’S LUMEN 
BUILDING FOR NEW STATE-OF-THE-ART HEADQUARTERS
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LOYAL, 
TRUSTED, 
EXPERTS
FOR YOU  
AND YOUR 
BUSINESS
Corporate & Commercial
Employment
Construction
IPR & IT
Dispute Resolution
Commercial & Residential Property
Wills, Trusts & Tax Planning
Family
Clinical Negligence
Healthcare
Charities
Agriculture
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It was Richard Branson that 
once said “if you take care of  
your employees, they will take 
care of the clients.”

It’s a mantra that’s been firmly adopted by a 
fast-growing, award-winning firm of North 
East solicitors, whose approach to people 
development and employee engagement has 
seen it attract some of the best professionals 
in their field.

EMG Solicitors started off in a modest way, from a 
small rented office in Durham, with just a handful 
of experienced solicitors.

Fast forward a few years and not only does the 
company have a huge office block in Durham but 
it also has a branch in Gosforth – and is just about 
to open its third base in the Lake District.

Overseeing the new Penrith operation is 
Samantha Edward, a director and head of EMG’s 
Wills, Trusts and Probate division.

Samantha helped launch the Newcastle office – in 
a prominent position on Gosforth High Street 
and has now taken on the task of opening in the 
north west.

If ever confirmation was needed that EMG is not 
your standard law firm, it’s when Samantha reveals 
that it was her personal wellbeing that helped 
Managing Director, Emma Gaudern, make the 
decision to open a third office.

“My family and I are originally from the Lakes and 
after spending lockdown working from  home in 
Newcastle we wanted to move back to be closer 

to family,” said Samantha.

“Emma was concerned about me balancing my 
work and family life and about me coming back 
and forth to the North East so she made the 
decision that we would expand and that meant I 
could work closer to home.”

Samantha will still retain her role as head of this 
busy department, but because staff are hand 
picked for their expertise, she knows that each 
office is in safe hands.

“We are very lucky to have such a good reputation 
that many solicitors want to work with us, but we 
take our time and ensure that we pick the right 
people,” she said.

Those “right people” in recent years have included 
bringing in Stephanie Rodgers, who joined as a 
senior associate early in 2022.

She had previously worked with Samantha at 
a top 100 law firm in Newcastle before moving 
to London to join a prestigious company, 
handling private client work and advising on 
wills, inheritance tax and estate planning, the 
administration of estates, the preparation and 
administration of trusts and capacity matters such 
as Lasting Powers of Attorney and Deputyship 
applications.

“I always wanted to bring Stephanie to EMG so I 
was delighted when she came back to the North 
East and we got the opportunity to have her on 
our team,” said Samantha.

“As a Senior Associate Solicitor she brings so much 
expertise, with the added bonus of being really 
experienced at business development so she’s a 
complete all-rounder.”

Stephanie is now part of a strong group which 
includes associate Claire French, who is dually 

qualified as both solicitor and accountant and 
specialises in Wills, Trusts Probate and Court of 
Protection, solicitor Michael Cattermole – who 
Samantha also mentioned she was lucky enough 
to bring to the team earlier this year – and Emma 
Etherington who both Samantha and Stephanie 
have worked with previously and who is vastly 
experienced in a range of private client matters 
but particularly estate administration.

“We’ve gathered together people with a huge 
amount of experience in the area that they 
specialise in and who fit completely with the 
ethos of EMG”, added Samantha, who also works 
for a range of prominent private clients handling 
multi-million pound estates and advising business 
owners on inheritance tax planning.

Recognised each year in the Legal 500, Samantha 
is also now building up the team at Penrith, ready 
for the official opening later this year.

“EMG Solicitors really isn’t like any other law firm,” 
said the director.

“It is such a great place to work with such a 
positive culture of inclusivity and support, not just 
of people professionally but on a personal level.

“The fact that people are happy and want to 
come to work here filters down to the clients, 
where everyone is so committed to putting the 
clients first and doing the best job for them.”

As well as their expertise in Wills Trusts and 
Probate, EMG Solicitors also offers Court of 
Protection work, employment law, residential 
conveyancing, commercial property support, 
dispute resolution and family law.

For further information visit  
www.emgsolicitors.com
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WHAT GOES AROUND COMES AROUND

L-R: Claire French, Mike Cattermole, Stephanie Rodgers, 
Samantha Edward, Emma Etherington and Nathan Maddison.
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When others choose to be 
Goliath, we are David. We 
fight for our clients all day 
long. We are agile, flexible 
and dedicated. No matter 
your size or ability, all we see 
is potential, yours and ours.
We work smart, dream big 
and produce excellence. 
We protect our clients, their 
assets and each other. We 
believe in you, in ourselves 
and in community.

We are

0191 500 6989 / emgsolicitors.com
Court of Protection  /  Employment Law  / Residential Conveyancing    
Wills, Trusts & Probate / Mental Health Law  /  Commercial Property   
Family Law  /  Family Mediation  /  Disputes & Litigation

Durham  /  Gosforth  /  Penrith
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CYCLISTS –  
TAKE CARE! 
By Mark Hipkin, Alderson Law LLP  

May is blossoming as I write 
this article and, wherever you 
go, you can’t miss noticing 
the number of cyclists on 
our roads, both country and 
urban. I thought it would be a 
good idea to remind cyclists of 
certain legal issues that affect 
them from racers to folding bike 
commuters to BMXers.  

The recent revamp of the Highway Code 
provides us with the ‘hierarchy of road users’ 
in descending order with larger vehicles such 
as lorries and buses, going down to cars and 

to motorcycles and scooters, then to cyclists 
and to pedestrians. Cyclists, you will note, are 
second bottom of the ladder.  There are crucial 
new parts of the Code. There are new rules 
about cycle tracks and shared spaces; cycling 
positioning and riding in pairs and riding in 
the centre of the lane, together with passing 
and overtaking, action at junctions and 
roundabouts and not riding on the pavement.  
Part of the Code also states that car drivers 
opening car doors onto cyclists use the ‘Dutch 
reach’, i.e. the driver looks over their right 
shoulder when parked and reaches round to 
open the door with their left hand rather than 
opening with their right hand, forcing them to 
look over their shoulder into their blind-spot.

This should be reflected in court decisions 
on proof of liability in claims and in criminal 
prosecutions for driving incorrectly.

There is nearly a ‘must’ in the Highway Code 
at Rule 59 for ‘cyclists should (my underlining) 
wear a cycle helmet which conforms to current 
regulations, a cycle helmet...appropriate clothes 
for cycling. Light coloured or fluorescent clothing 
(which helps other road users to see you in 
daylight and poor light)... reflective clothing and/
or accessories in the dark.’

What’s the effect of not abiding by Rule 59? 
It doesn’t say ‘must’ but says ‘should’. I see 
arguments against the cyclist for not abiding by 
the Highway Code. Does this mean that a cyclist 
will not get the benefit of the doubt of a Judge in  
proceedings?

The old Rule 163 stated that cyclists should be 
given at least as much space as you would a car. 
Now, the Code says when you pass a vulnerable 
road user you have to give at least one and a half 
metres safe passing distance in speeds up to 30 
mph and two metres for horses and pedestrians. 
Another big change is for cars turning left at a 
junction, to give precedence to cyclists going 
ahead on their nearside.  

This is a risky scenario for cyclists. 
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Another particular problem for two-wheelers is highway defect claims. 
Potholes are a particular hazard. Two-wheelers approaching a pothole 
on an already wet road are unable to see that there is a pothole under 
what appears just to be a bigger puddle of standing water. This requires 
a careful consideration of the depth, width and length of the pothole 
and the inspection regime of the highways authority normally the local 
council, depending upon the frequency of inspection intervals (often 
six months) but can be daily on a motorway or yearly on a country road.  
I include negligent ‘banding’ and/or linear gullies as cyclists can tram 
line along them. These are often bitterly contested cases especially if 
the injuries of the cyclist are severe. Witnesses at the scene, immediate 
and detailed photographs with measurements, enquiries of the nearest 
householder to the scene as to the level of complaint/inspections, are 
essential.

These are a few topics that I felt would interest cyclists (and other two-
wheelers). Cycling is a healthy, gregarious, inspiring and very enjoyable 
pastime (or way of life) and you can argue that the UK is miles behind 
our friends on the continent in how we look after our cyclists. How long 
will it take for the UK to reach a similar situation on our overcrowded 
islands? Keep pedalling – and gan canny!
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Mark Hipkin practises at Alderson Law LLP in sunny Whitley Bay 
(it is always sunny in Whitley Bay!), and is a Partner/Head of the 
Personal Injury and Civil Litigation department. He welcomes 
your e-mails or calls on the law (or your cycling experiences) at 
wbay@aldersonlaw.co.uk or call 0191 2533509.

...Cycling is 
a healthy, 

gregarious, 
inspiring and 
very enjoyable 

pastime...
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COLLECTIVE 
CONSULTATION: 
LESSONS FROM 
P&O
As nearly 800 P&O Ferries 
employees were dismissed on 
17 March 2022, many asked 
the question of whether their 
actions were legal. P&O Ferries 
CEO, Peter Hebblethwaite, 
admitted to MPs that his 
Company broke the law 
by failing to consult, whilst 
maintaining that he would 
make the same decision again. 

The story is a useful reminder of an employer’s 
collective consultation requirements and the 
legal and commercial consequences of getting 
the process wrong.

What is involved in a collective consultation 
process?

Where the employer makes a proposal to 
dismiss as redundant 20 or more employees at 
one establishment, within a 90-day period, the 
employer is required to engage in collective 
consultation with a recognised trade union or 
elected employee representatives. 

This process is geared towards minimising 
the impact of redundancies on impacted 
employees by providing a period of time, while 
the redundancy proposal is still in its infancy, for 
discussions before any dismissals take place. 

The consultation process must be conducted 
with a view to reaching agreement with 
the employee’s representatives on: avoiding 
dismissals, reducing the number of dismissed 
employees and mitigating the consequences of 
dismissals. 

Where an employer is proposing to dismiss 
between 20 – 99 employees within a 90-day 
period, consultation must begin at least 30 days 
before the first dismissal takes effect. Where 
the number is more than 100 employees, this 
increases to 45 days.

Employers are also required to notify the Secretary 
of State of their proposals. 

The costs of getting it wrong

P&O staff were told that P&O would not be “viable” 
without jobs being cut immediately.  Employers 
are accustomed to weighing up legal risk against 
the commercial realities of day-to-day operations. 
Not only has P & O’s approach been a PR disaster 
there is usually little commercial sense in taking 
such a ruthless decision, especially when one 
considers the value legal risks.  

One key component of an award for failure to 
collectively consult is a protective award. The 
award is capped at a maximum of 90 days’ gross 
pay per employee but considering the nature of 
these dismissals and their sudden nature, one 
would have expected a hypothetical award in 
such a case to at this maximum level.  be near 
the maximum amount. This would be on top 

of payment for notice for impacted employees 
and unfair dismissal awards and redundancy 
payments.. 

However, P&O pre-empted these actions through 
a reported £36.5 million severance package to 
cover all their impacted employees via settlement 
agreements. 

P&O could also now face potential criminal 
charges for failing to inform the Secretary of 
State about the proposed redundancies. The 
Insolvency Service announced on 1 April 2022 
that it had commenced formal criminal and civil 
investigations. 

Comment

Most employers will not have to deal with 
redundancies on such a large scale, but this 
unfortunate situation is a reminder for employers 
that disregarding the requirement to consult not 
only has legal and financial risks, but reputational 
and commercial ones too. 

Paul McGowan is Managing Partner at 
specialist employment lawyers Collingwood 
Legal www.collingwoodlegal.com 
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There have already been several 
changes in the past five years 
when it comes to the minimum 
energy efficiency standards 
(MEES) and EPC ratings, and 
now the government is further 
emphasising its pledge on 
green energy by introducing 
new legislation for commercial 
property leasing. 

But what are the changes, and how will they 
affect your property? Dale Smith, founder 
and director of residential and commercial 
conveyancing firm Grey-Smith Legal, explains 
all...

Going for green

Back in April 2018 the government introduced 
new legislation to tackle the leasing of unsuitable 
premises by making it unlawful for a landlord to 
grant a new tenancy on a commercial property 
with an EPC rating lower than E. The emphasis here 
is on new, so existing properties could continue to 
be leased. 

However, in 2020 the government released its 
energy whitepaper which set out the steps it must 
take in order to ‘power our net zero future’ and meet 
its commitment to reach zero emissions by 2050. 

One of the changes it has pledged to make 
concerns existing property leasing. This means that, 
as of April 2023, it will also be unlawful to continue 

renting a property with an EPC rating of less than E, 
or indeed, renew a lease too. 

Upgrade your EPC

There are several changes you can make to 
improve the EPC rating your property is given. For 
commercial property, this includes:

Replacing your boiler

Heating and hot water can account for up to half of 
your monthly expenditure. Replacing an old boiler 
with a new, energy-efficient one can typically save 
you up to 25 per cent if you choose a condensing 
model. But not only will it save you money, it will 
also improve the energy efficiency in the building, 
and, as a result, the EPC rating too.

You could also consider replacing other items such 
as refrigerators, air conditioning and lighting too. 
If you’re unsure where to start, the government 
has a list of independently verified energy-efficient 
products. 

Installing roof and wall insulation

Many old commercial properties do not have 
any insulation, but a well-insulated building can 
significantly reduce the amount of energy lost, 
improving your EPC rating in the process. High 
R-value materials are the most effective, and while 
you may be able to install some products yourself, 
a qualified professional will have the skills to ensure 
you get the maximum thermal performance. 

Installing double-glazing

You could save 10 to 20 per cent of energy by 
replacing single glazed windows and doors. 
Doing so will mean less heat is lost to the outside, 
lowering your energy bills and keeping the building 
warmer. Not only will the ongoing cost be lower 

than before, but the EPC rating will improve too. 

Installing a renewable energy source

If you have the space and budget to allow for it, 
install renewables such as solar panels, ground-
source heating or biomass boilers. Doing so 
will ensure your business is at the forefront of 
sustainability initiatives, as well as raise the EPC 
value of the property. 

Support for businesses

If this sounds expensive, and you are worried 
about having the budget to pay for the necessary 
improvements, you may be eligible for support. 

There are a number of government schemes 
offering loans, grants and subsidised energy-saving 
measures to help businesses reduce their impact on 
the environment.

Contacting your local council is a good approach 
as they will often provide funding for energy 
efficiency or sustainable business growth plans. 
Some initiatives may also be available for business 
innovation funding.

Business grants may be available from your energy 
company too, though these will likely depend on 
the size of the business, location and sector. 

You could also try searching for free grants online.

Act now

We are fast running out of time to make the 
necessary changes to buildings before the new 
legislation is introduced. By acting now, you 
will ensure you can continue to use and lease 
your commercial properties and avoid any nasty 
surprises further down the line.

grey-smithlegal.com

COMMERCIAL LANDLORDS: DON’T GET LEFT OUT IN 
THE COLD WHEN IT COMES TO EPC RATINGS
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Venture House, Aykley Heads Business Centre Durham, DH1 5TS  
Tel: 0191 384 2441 swinburnemaddison.co.uk

Level up
We have the tools to take your business to 

the next level. For a tailor-made service, think 
Swinburne Maddison.
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THINGS TO  
CONSIDER WHEN 
WRITING YOUR WILL
What is a Will?

A Will is a legal document which lets you decide what happens to your 
money, property and possessions after your death.

Who should make a Will?

Everyone aged 18 or over who owns property or has savings and/or 
investments should make a Will. 

What happens if I do not make a Will?

If you do not have a Will then the Intestacy Rules will dictate who will 
inherit your money, property and possessions and these people may 
not be the ones you wish to inherit anything from you.

If you are cohabiting but are not married and you do not make a Will 
then your partner will not benefit from your estate.

If you have re-married your children from a previous marriage or 
relationship may not benefit at all on your death.

If you are married and do not have any children then your surviving 
spouse will inherit everything.

If you are married and have children then your surviving spouse will 
inherit:

 - All personal chattels

 - The first £270,000.00

 - Half of the remaining estate (if the estate exceeds £270,000.00)

 -   The right to acquire the deceased’s interest in the matrimonial 
home

The other half of the remaining estate exceeding £270,000.00 will go to 
any surviving children.

How many Executors should I appoint?

The minimum number is one. In principle, there is no maximum. 
However, as only a maximum of four can apply for the Grant of Probate 
there is little point in naming more than four Executors. 

If only one Executor is named then there is a risk that they may 
predecease the testator or become unable or unwilling to act for some 
other reason. It is therefore prudent to appoint at least two Executors, or 
name a substitute.

What are the impacts of jointly owned property?

There are two different ways of jointly owning property. These are as 
beneficial joint tenants or as tenants in common.

If the property is held as joint tenants, in the event of one of your 
deaths, the deceased owner’s share automatically passes to the 
surviving owner and not in accordance with their Will. 

On the other hand, if the property is held as tenants in common, then 
in the event of one of your deaths, the deceased owner’s share will not 
pass to the survivor of you but will pass in accordance with your Will. 

Can I amend my Will?

You cannot amend your Will after it has been signed and witnessed. The 
only way you can change your Will is by making a Codicil which can 
be utilised for any minor changes, e.g. removing an Executor. For major 
changes then you should make a new Will.

How can I avoid a challenge to my Will?

Unfortunately, there is no way you can completely lock down your Will 
against any contests or disputes. However, you can take the following 
steps to help avoid the situation:

 1.  Plan as early as you can to ensure that you have the requisite 
mental capacity when creating the Will.

 2.  Use a professional lawyer who will be able to pin-point any 
potential loopholes or pitfalls.

 3.  Make at least a lump sum provision in your Will for those relatives 
who may have a potential claim under the Inheritance (Provision 
for Family & Dependants) Act 1975. 

 4.  Avoid making regular payments to those relatives you wish to 
leave out of your Will.

 5. Write an accompanying letter to add context to your decisions. 
 6. Keep your family members in the loop.
 7. Give charitably during your lifetime.
 8.  Review your Will every five years and after any major change in 

your life, e.g. getting divorced/married or having a child.

As with all other legal documents, we recommend  
you obtain specialist advice before making a will.  
Contact our Wills & Probate expert Gemma Brown by email  
on Gemma@sweeneymiller.co.uk or by phone on 0345 900 5401 
for more information.

Gemma Brown
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Cash flow shows no signs of improvement and 
inflation will continue to surge in the coming 
months – compounded by the recent cost of 
living crisis, high inflation, supply chain issues 
and soaring energy prices. Debt recovery 
experts at Muckle LLP advise it is crucial for 
those with debt owed to seek advice at the 
earliest opportunity to get customer invoices 
paid quicker.

According to recent figures released by the FSB, 
one in ten businesses (8%) say late payment is 
now threatening the viability of their business 
and that close to one in three (30%) has seen 
late payment of invoices increase over the last 
three months. Research carried out by industry 
body R3 showed that almost 670,000 North East 
companies had unpaid invoices on their books, 
and more than 38,000 regional businesses had 
overdue bills.

It also looks like the cash flow squeeze is starting 

to translate into formal insolvency procedures. 
Figures show that, in February 2022, the total 
number of company insolvencies rose by 121% 
compared to February 2021 and was 13% higher 
than the number registered pre-pandemic, in 
February 2020. This increase has been driven by 
Creditors’ Voluntary Liquidations, which were 40% 
higher than pre-pandemic levels.*

Beverley Oliver, Head of Debt Recovery at Muckle 
LLP, said: “We understand the damaging impact 
this is having on businesses in the region. Our 
clients tell us that chasing customer payments 
is a significant distraction from their businesses’ 
day-to-day running.

“But now isn’t the time to be complacent. Your 
customers will likely have multiple creditors. 
Businesses that are proactive with their debt 
collection will see their invoices paid first.

“If you’ve already asked for payment but not 
received it, then warned you’ll escalate and still 

not been paid, then you need to seek help. Using 
a professional service to collect payment will save 
your time, money and resources.

“Our market-leading debt recovery team has 
an enviable track record, recovering 92% of B2B 
debts. We help you get paid quicker, reduce debt 
write-off, and in some cases, reclaim more than 
the debt is worth. While results are important, we 
understand it’s a delicate topic, and we ensure 
that we act appropriately and ethically at what is 
a difficult time for many organisations. We advise 
any business to seek professional help as early 
as possible to make the process seamless for all 
parties involved.”

Let Muckle Collect 

Debt collection is becoming ever more 
sophisticated, with technology speeding up the 
process, using insights to find the best way to 
recover monies owed.

Muckle is leading the way in debt recovery with 
our easy-to-use online tool – Muckle Collect. Our 
online portal allows businesses 24/7 access to 
submit and manage outstanding debts. Making 
it easier than ever to log each invoice, agree on a 
strategy for recovery and track progress – either 
for a fixed cost or on a ‘no recovery, no fee basis’.

To find out more about Muckle Collect, 
visit: www.muckle-llp.com/mucklecollect or 
contact our Debt Recovery Team on 0191 211 
7889 or email collect@muckle-llp.com

* The Insolvency Service Monthly Insolvency Statistics for February 2022
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time to recover

Make things easier on your business and recover your B2B debts
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The North East MP has a longstanding interest 
in public health as a former Cabinet Member 
of Health and Wellbeing at Gateshead Council 
and intends to raise the issue in parliament.

Type 2 diabetes is a major health crisis affecting 
3.9 million people in the UK and is set to rise to 
5.5 million by 2030. It also places a huge financial 
strain on the health service; the NHS spends at 
least £10 billion a year on diabetes care. Almost 
80% of the NHS's money spent on diabetes goes 
on treating complications after the damage is 
already done.

In response to the crisis, husband and wife 
medical duo Paul and Amanda have recently 
launched Diabetes Lifestyle Doctors, a social 
enterprise style initiative to help reduce and 
reverse the effects of type 2 diabetes for high-risk 
patients. As part of their work, they are calling for a 
step-change in the way diabetes is treated with a 
great focus on early intervention, which can help 
prevent future problems before they start.

Research has consistently shown that combined 
lifestyle interventions such as diet, physical activity 
and sustained weight loss can effectively reduce 
the risk of type 2 diabetes by around 50%. Paul 
and Amanda’s work offers patients a 12-week 
programme of support based on diet, behaviour 
and lifestyle change to deliver long-term 
sustainable results.

Dr Paul said: "I truly think the NHS does an 
exceptional job in light of the scale of the problem 
we're facing in this country. But, unfortunately, 
the majority of the resources are directed towards 
managing diabetes complications, of which there 
are many.”

“We know from research that more intensive 
lifestyle intervention, particularly earlier on, 
around the time of diagnosis, is a particularly 
powerful tool for reversing the root causes of type 
2 diabetes. If everyone diagnosed had easy access 
to a diabetes lifestyle programme, this could be a 
game-changer for managing the condition and 

benefit our nation’s health."

Paul and Amanda still practice as NHS GPs in 
County Durham and decided to reach out to 
their local MP, Mary Kelly Foy, to support their 
campaign for change. Mary currently serves on 
the Health and Care Bill Parliamentary Committee 
and several health-related All-Party Parliamentary 
Groups and has repeatedly called for greater 
Government action to tackle health inequalities in 
the North East. 

Mary Kelly Foy commented, “Diabetes is a major 
health issue in my constituency and the North 
East as a whole. Our region suffers from serious 
health inequalities, and diabetes is an important 
aspect. According to Health inequalities expert 
Professor Marmot, someone who lives in a 
deprived area of the North East will likely have 
poorer health outcomes than someone living in a 
similarly deprived area in London.”

“Tackling this challenge isn’t easy and will require 
rebalancing the standard of care available in 
deprived areas like the North East. This will also 
involve changing the treatment paradigm for 
health conditions like type 2 diabetes, with a 
greater focus on preventative work and early 
intervention.

As such I will be looking to raise the importance of 
thisa pproach within the NHS in Parliament at the 
earliest opportunity.

diabeteslifestyle.com

NORTH EAST MP BACKS CAMPAIGN 
TO CUT NHS DIABETES CARE COSTS
Mary Kelly Foy, MP for the City of Durham, has thrown her support 
behind a new campaign by North East NHS GPs Dr Paul Baker and 
Dr Amanda Porch to cut the cost of diabetes care for the NHS. 
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CHARITY STARTS 
@ HOME
Local company JAM Prints & Marketing have 
teamed up with their neighbours FACT Charity 
at Pride Radio Media Centre to do their social 
media free of charge for a year. As part of their 
commitment to assist one charity a year, FACT will 
benefit from the social media offering from JAM 
by planning their posts to increase traffic to their 
online platforms.

Lorraine Hawthorne from FACT Charity, which stands 
for Fighting All Cancers Together said:  “Although we 
have tried to keep on top of our social media, we’re 
not exactly experts, so it’s great having JAM on board 
to assist us in this.  We’re extremely grateful for the 
help JAM give us.”

JAM has written up a full social media strategy and 
post daily for the charity, as well as running special 
promotions on their online channels.

Geeta Patel-Ral said:  “Each year we choose a charity 
to work with and as FACT Charity are in the same 
building as us, it seemed a natural choice to help the 
one on our doorstep this year.  They are a great charity 
and it’s good to give something back to this very 
worthwhile cause.”

Lorraine concluded:  “It’s great working with the 
Jammy Dodger’s at JAM, we feel like they represent us 
in a very positive way.  Long may it continue.”

JAM Prints & Marketing Ltd   
0191 917 0819   
www.jamprintsmarketing.co.uk

Geeta Patel-Ral and Lorraine Hawthorne

• Employment law, general commercial 
advice and commercial disputes

• Our value-based pricing model focuses  
on outcomes for clients

• Clients get peace of mind working with us

 “Thank you for your support and legal  
advice, you provided a great service and  

greatly appreciated.”

Claire RolstonDavid Lant

YOUR LEGAL PARTNER

Baltimore House, Baltic Business Quarter, Gateshead, NE8 3DF     Tel: 0191 6030061     www.clrlaw.co.uk     @clrlaw
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The 23rd and 24th May 2017 were meant to 
be one of the most exhilarating and exciting 
days of my life. And they were. However, the 
day before on the 22nd May 2017, was also one 
of the darkest days of our United Kingdom. An 
attack at Manchester Arena that took a number 
of young innocent lives. Coupled with the 20th 
May which is the date the most amazing 
and inspirational person in my life – my late 
mother - sadly passed away. For both good and 
bad these dates I will never forget.

2017 was the 100th Anniversary of the 
Most Excellent Order of the British Empire 
which was created by King George V to 
reward both civilian and military wartime 
service. Subsequently the honour was changed 
and bestowed for meritorious service to the 
government, in peace as well as gallantry 
in wartime. There are over 100,000 living 
members of the Order and I am extremely 
proud of being a Commander of the Order.

The 100th Anniversary Celebration was taking 
place at St Pauls and a ballot was held for 

members of the Order to attend. As a Commander 
I had successfully submitted an application to 
join and was invited to the ceremony. However, 
much to my surprise I was asked to join the 
procession and say a short bidding prayer as 
part of the service.  

I had never been inside St Pauls Cathedral, nor 
had I considered the gravitas of the event, prior to 
attending. On the morning of the 23rd May I got 
the red-eye train to London and onto St Pauls for 
the rehearsals. I will never forget the feeling of 
awe and wonder upon entering the Cathedral. 
What an incredibly beautiful vast space and place 
filled with centuries of history and heritage. 

In front of me were approximately 40 members of 
the Order including the Knights Bachelor, Bishop 
of London and numerous others, all dressed 
in their respective regalia preparing for the 
ceremony. This included two members standing 
in for Our Majesty the Queen and Prince Philip. 
And it was at this point that I realised how big 
of a deal the ceremony was. 

Understandably the following day, the mood had 
changed slightly by the Manchester attacks and 
the security surrounding the event enhanced. 
Nonetheless, the pomp and ceremony remained 
astonishing. The look of disbelief on the usher’s 
face as I showed them my ticket which had an 
allocated number on the front row a few seats 
away from our Majesty the Queen and His Royal 
Highness Prince Philip. 

When I got up to share a prayer with Our Majesty 
in front of 2,000 dignitaries, it was one of the 
most daunting and scariest experiences ever, but 
equally one that brought me immense joy and 
pride. Here was a Geordie Asian born on the 
banks of the Tyne, coming from abject poverty 
and now stood at the front of St Pauls sharing 
a prayer with Royalty. I remember looking up 
and thinking of my late mother, how I wish she 
could see me, but in my heart, I knew she was 
looking down on me.

The whole wonderful experience is something 
that I will never forget, especially as I have the 
video too. I am so proud, honoured and 
humbled by my everlasting royal experiences. 
As we rejoice the 70 years of Our Majesty’s 
reign, let us all collectively raise a loyal 
royal toast to acknowledge the landmark 
celebration. God Save Our Queen.   

Ammar Mirza CBE is Chair & Founder of Asian 
Business Connexions, Chair of the NELEP 
Business Growth Board, Honorary Colonel of 
101 Regiment RA and holds various positions 
across the public and private sectors. 

Ammar Mirza CBE

A LOYAL TOAST
Reflecting on the momentous Jubilee celebrations and how 
fortunate I am to have met Our Majesty the Queen on a few 
occasions over the years. From being invited to a garden party at 
Buckingham Palace to attending Galas and the most memorable 
and daunting experience at St Pauls in 2017.
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ABC Awards 2022

Recognising and celebrating the impact
of the Asian community

Nominate your colleagues, family and friends for the 2022 ABC Awards to recognise
their incredible work and achievements across the North East.

 
Find out more about the nominations on www.abconnexions.org/abc-awards-

nominations.

ABC is a not-for-profit social enterprise that aims to connect, support and promote the Asian and wider community
www.abconnexions.org/abc-awards-nominations | 0844 24 777 05

17 Main Street, Ponteland, Newcastle upon Tyne NE20 9NH
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These plans moved a step closer with the announcement that planning 
has been approved on the next phase of the transformational 
investment in Pilgrim Street and the creation of what is being described 
as the ‘landmark’ Pilgrim’s Quarter building.

The council approved plans to create what will be the largest single office 
scheme ever built in Newcastle City Centre. The proposals will see the 
regeneration of the northern block of Pilgrim Street which has in the past 
housed Commercial Union House, the former Odeon cinema and Stack 
Newcastle, the temporary shipping container leisure complex, which 
operated on the site until recently.  

This decision signals a huge step forward in the long-awaited regeneration of 
the Pilgrim Street site. Owned by the Reuben Brothers, the whole site covers 
three blocks from Northumberland Street in the north to the Tyne Bridge in 
the south, spanning a 7.9 hectares site.

Now that permission has been granted for Pilgrim’s Quarter, the developers 
have said they intend to step up the pace of work on the development and 
start building the nine-storey, 463,000 sq ft office scheme. They hope to be 
finished and the building occupied by 2027. Even before the plans were 
submitted, a deal had been struck with HMRC to occupy the site on a 25-year 
lease, moving 9,000 Government workers from their current head office in 
Longbenton to Newcastle city centre and the Pilgrim’s Quarter Building.

Bringing HMRC into the city centre is fantastic news for the city. The 
agreement will cement the Department’s historic links with Newcastle for 
another 25 years, making Newcastle the HMRC’s single largest base in the UK. 
When complete, the whole Pilgrim Street site will employ 15,000 workers. To 
put this in perspective, Newcastle currently has in the region of 75,000 office-
based workers across the entire city centre, with this development alone 
boosting numbers by 20%.

PILGRIM STREET – HISTORY IN THE MAKING 
By Stephen Patterson, Chief Executive, NE1

As a city, Newcastle has always been synonymous with innovation and change. Names 
like Armstrong, Grainger, Grey, and Dobson which grace the streets and monuments of 
the city bear witness to the ‘Greats’ who shaped Newcastle in the 19th century with their 
engineering, architectural and creative vision. Today, the city continues to honour their 
legacy with new and ambitious plans for transforming the heart of the city centre.
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...This is history 
in the making and 
will have a major 
transformational 
effect on the city...

“

Stephen Patterson
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Since the pandemic, office workers have been the last piece of the jigsaw for 
the city as it emerges from lockdown and businesses transition from working 
from home to returning to the office. With new premises being built across 
the city and the number of office workers increasing dramatically, the whole 
of Newcastle and the wider region stand to benefit.

This huge influx of workers into the heart of the city centre is exactly what 
the wider business community needs. Leisure operators, food and drink 
businesses and retailers will all benefit serving the needs of this newly 
established audience. Footfall on Northumberland Street is currently around 
40,000 per day, when complete the Pilgrim Street development could 
increase footfall by as much as 75%.

It is not just retail and leisure that will be helped, it is also great news for 
public transport across the region. Bus companies and the Metro, hit hard by 
the pandemic, can now look forward to bolstering their fleets and services 
with an impending significant increase in their customer base.  

Rising passenger numbers and ticket sales are exactly what these services 
need to justify improvements and investment both in the medium and long 
term. And, the £389m investment already earmarked for the Metro network 
could not have come at a better time.

This is history in the making and will have a major transformational effect on 
the city.

I have not seen such transformational change happening over such large 
swathes of the city in my lifetime. Pilgrim Street’s regeneration is huge and 
its proximity to Newcastle’s retail core reinforces the need for the £50m that 
is being channelled into the City Centre Transformation programme. These 
plans are designed to transform the retail core of Northumberland Street and 
surrounding streets by prioritising people and public spaces over traffic and 
creating the right environment for the city’s future growth. The increase in 

office workers and the potential 75% daily hike in footfall demonstrates that 
the vision and strategic approach for Northumberland Street and the retail 
core has proven to be the correct one, and that the investment is already 
bearing fruit.

These developments all link to plans we, and many others, have been 
championing to reimagine the future for the Quayside. With the help of 
world-leading architects, Gehl, local architects and designers, and the people 
of the region, we have been exploring key themes and ideas for the future of 
the area, which will see more than £850m of private investment in the next 
decade. In June, we hope to present the findings of these collaborative efforts 
and recent public surveys for consideration and next step development.

It would be a mistake to view these investments as solely about the city 
centre, Newcastle is the region’s capital and any new investment and jobs 
provide employment for people in the suburbs and across the North East. The 
social and economic impact of any city centre investment and improvements 
will be felt far beyond the confines of the buildings under construction.

Seeing cranes on the city’s skyline is a clear sign of the optimism, prosperity 
and hope for the city’s future. The landmark development of Pilgrim’s 
Quarter marks a crucial milestone in the whole Pilgrim Street rejuvenation. 
Collectively, these investments will transform the city in a way not seen since 
the days of Dobson and Grainger, and the city and the region will be better 
places for it.

www.newcastlene1ltd.com
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Since 2020 the number of people registering their business from home has
increased dramatically. 

Did you know? 

You could be losing home privacy
No professional business presence
You're pushing customers away

The challenge:

The solution:
 

Virtual and registered offices provide
you with a professional business

address for a fraction of the cost of
physical office space. 

 

Explore our virtual and registered
office services

Visit www.smecofe.com to find out
how our virtual and registered offices
can help you achieve a professional
presence in the North East from only
£15.00 per month.

Tel. 01661 823234www.smecofe.com hello@smecofe.com

17 Main Street, Ponteland, Newcastle Upon Tyne, NE20 9NH
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The energy crisis continues to 
loom over the British economy. 
Soaring energy prices underlie 
the issue of likewise soaring 
cost of living in the country. 
An estimated 1.5 million 
households across the UK will 
struggle to pay food and energy 
bills over the next year.

The current state of the energy market in the 
UK and in Europe can be characterised as 
“disconnected.” 

This is caused by Europe beginning to retract 
Russian gas from its supply in response to 
Russia’s war in Ukraine. The European market 
has been further rattled since Ukraine said on 11 
May that it will suspend the flow of gas through 
a transit point that delivers nearly a third of 
the fuel piped from Russia to Europe through 
Ukraine. Stopping Russian gas supplies will 
increase European gas prices even further. 

“We are seeing a major disconnect in the global 

energy market,” said Latif Faiyaz, Head of Flexible 
Purchasing at Northern Gas and Power. The UK 
and European day-ahead prices are no longer 
linked. For instance, the premium for Dutch gas 
is almost double that of the UK market, which 
is why we are seeing strong UK exports to the 
continent.”

Prices are expected to remain high throughout 
the year, accounting for the possibility of Russia 
halting gas supplies to Europe. Even if Russia 
continues to send gas to Europe, customers 
may be reluctant to extend long-term contracts 
given that the European Commission is pushing 
to move away from Russian energy in the long 
run.

There are positive outlooks for the UK energy 
market on the horizon. UK gas storage has 
returned to the five-year range, returning to 
storage levels to 2017 and 2021 levels. 

“UK storage is very comfortable and on track to 
be 100 percent full by August. The UK energy 
market will be in good shape for winter.” Latif 
Faiyaz said.

It should be noted that, at least soon, fuller 
gas supplies do not immediately lead to lower 
prices. The UK can capitalise financially by 
exporting gas to Europe for a premium price. 

Ramnikh Kular, Energy Trader at Northern Gas 

and Power, said that the price disconnect 
has encouraged the UK to export significant 
volumes to Europe.

“As it stands, the UK has been exporting 
significant volumes to the Netherlands and 
Belgium, because of this divergence. The 
decision to export gas is purely financial, as 
the UK is currently benefiting from the higher 
European premium.”

Maintenance in the UK energy infrastructure is at 
an all-time low, following extensive catch-up last 
year from the lack of maintenance in 2020. 

The gas price premium in the UK market, 
relative to other parts of the globe, continues 
to incentivise LNG cargoes to UK terminals. 
Accordingly, gas sendout during the last few 
weeks has been robust, despite maintenance at 
terminals. The arrival of LNG cargoes is providing 
the short-term gas market with bearish price 
sentiments and has been a key contributor to 
the recent decline in prices.

If you have any further questions about 
the energy market or business energy 
contracts, contact Northern Gas and Power 
on +44 (0)3 300 300 800 or email our 
trading desk via: trading@ngpltd.co.uk
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Lorem ipsum
COMING SOON
NEW, HIGH QUALITY OFFICE SPACE AVAILABLE FOR SALE 
OR TO LET NEXT TO NEWCASTLE INTERNATIONAL AIRPORT 
(AVAILABLE FROM AUTUMN 2022).

AirView Park is a strategic North East development offering easy access to main transport links and global business routes. 
Plot 2b includes modern, open plan, self-contained offices (Grade A) ranging from 1,433 to 3,245 sq ft. 

Commercial enquiries: please contact Jessica Ross or Chris Pearson on 0191 232 7030

Go to www.airviewpark.co.uk for more details. 
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Entrepreneurial isolation would fit into this category. 
The term, is used interchangeably with entrepreneurial 
loneliness (perhaps a more accurate description) and 
is often raised in general business conversation and 
also comes up in membership organisations. We know 
from research within the general population that 
isolation can have serious physical and mental impacts, 
ranging from sleep disturbance, reduced enjoyment 
of life, through to paranoia and depression. There 
is considerable evidence that loneliness increases 
morbidity (a person’s susceptibility to illness) and can 
even shorten lifespans. 

Loneliness is frequently seen as ‘part and parcel’ of the 
entrepreneurial journey, perhaps because it is tacitly 
accepted as part of the process of aspiring to more 
where “go-it-alone” is celebrated as a virtue, rather than a 
counterfactual. Entrepreneurial activity usually takes place 
in conditions where associations are ‘situationally created’ 
by the nature of your business, and you must remain 
constantly savvy to the calibre and conduct of confederates, 
colleagues, and competitors. It is an environment wherein 
even the most collaborative of endeavours are held together 
with a balance of partnership and caution. 

The truth is being an entrepreneur puts you into a relatively 
rare demographic. Most people are in employment, most 
people are generally risk averse, whereas entrepreneurial 
science positively correlates with the success that often 
comes with greater levels of risk taking. If successful and the 
risk/reward ratio is high this renders one even more rare in 
the community. Conversely if unsuccessful you are often left 
to suffer in splendid isolation. 

It is quite interesting over the years that every time I 
have tried to run workshops on this subject everybody 
acknowledges it, signs up for it and then late cancellations 
come in. It is like the elephant in the room that no one 
wants to admit to applying to them. Sharing ones isolation, 
the fact that it is difficult to cope sometimes and like any 
other human being, entrepreneurs are not inured to despair 
at times is something acknowledged, but rarely explored. 

Many Gedanken clients address this in a one to one, but 
there are many ways to alleviate that sense that you are 
alone, the buck stops with you and remove the sense that 
these feelings are something to do with your own personal 
pathology rather than a social process. Here are a few:

  Acknowledge that during those hard, go it alone times 
when they present, you are human after all and these are 
normal;

  Find a friend, colleague, coach, mentor or counsellor 
to talk about these issues “offline”, recognising these 
dialogues are not just about how you do business but the 
way you do business;

  Network with groups that can offer more than just 
business referral, whether it is a business association, a 
professional grouping etc., putting a bit of time in here 
can make a difference in terms of increasing a sense of 
belonging and recognising common experiences;

  Avoid alcohol. Whatever issues you are facing, research 
shows that alcohol just makes it worse. Alcohol amplifies 
emotions and if yours are ones of loneliness then you 
can wind up feeling like you are on a rock somewhere. It 
messes with your sleep too so there is no escape;

  Re-examine the work-life balance. Celebrate and augment 
what gives you energy. Share with the people you love 
rather than maintaining an image of “mover and shaker”, 
“coper”, “father of the house”, “strong emancipated 
woman”, or whatever. These social masks just give the 
wrong message to people who could truly support us 
and we sit in isolation behind them. 

In common with all human experience, the entrepreneurial 
journey is an emotional one, with its highs, lows and 
consequences on minds and bodies that have been millions 
of years in evolution. We simply can’t dismiss feelings with 
concepts and buzzy positive mind-sets alone. We need self-
awareness, self-compassion and active connection to others 
to support us on our journey. 

My door is always open for those who wish to take  
the first step.

www.gedanken.co.uk
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THE REALITY OF THE MENTALITY
Whilst I applaud the current openness and debate about the real 
presence of mental health in modern life, a lot of mental health 
problems are in reality, reasonable people reacting to unreasonable 
or unique pressures, rather than some pathology. 

...like the elephant  
in the room that no 

one wants to admit to 
applying to them...

“
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Leading Northeast business processing 
expert, Shared Services Connected Ltd 
(SSCL), is ranked amongst the top 20 super 
large organisations in the UK in the Great 
Place to Work list and has a Centre of 
Excellence in Newcastle.

It’s here you’ll find a wealth of expertise, mixing 
public service knowledge with the skills of 
private sector. 

A technology company with a vision of 
‘Empowering the UK public sector with digital 
solutions and innovative services to deliver 
better outcomes for UK citizens’, SSCL is the 
largest provider of business-critical support 
services to Government, Police and Defence.

The company employs around 2,500 people 
across six centres in the UK, with 330 based in 
SSCL Newcastle. The company is instrumental 
in supporting its own people – both in their 
wellbeing and also equipping them with the 
skills that have been instrumental in enabling 
the public sector make savings of c£400m 
– providing more funds for essential public 
services.

How has SSCL done this? Through its people 
and technology! The company has a successful 
track record of developing innovative 
technology solutions that have transformed 
business processing; moving away from 
traditional methods and capitilising on Robotic 

Process Automation, for example digitising 
repetitive tasks and introducing Bots to support 
transformation.

By moving into the Cloud, creating its own 
Intelligent Ecosystem, and partnering with 
some of the biggest names in technology SSCL 
has been able to create a gateway to many 
more services Cloud technology has to offer. 
This supports civil servants across the UK from 
Government, Police and Defence so they can get 
on with their day jobs.

SSCL not only looks after its own people but 
also understands the importance of customer 
experience and how innovative technology 
is key to delivering adaptable and effective 
business services. It understands current tech 
trends and focuses on predicting what the 
workplace of the future will look like.

Want to find out more about SSCL  
and work for a company that not only  
cares for its workforce but is changing  
how critical business services operates? 
Visit www.sscl.com

ALL ROLLED INTO ONE
HR case managers, Payroll experts, Pension administrators, Finance 
and Procurement services, Omni Channel Contact Centre Services, 
Innovation and Advisory Service consultants – where can you find 
so many roles in one organisation?
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“The Uncertainty Experts:  A 
Mind-Blowing, Eye-Opening, 

Brain-Expanding Experience.” 
- Netflix

Keynote Speaker- Sam Conniff 
of The Uncertainty Experts

Staring:
Sam Conniff
Lisa Morrison
Ket Patel
Lou Banks
Olivia Chalmers
Michelle Robson
Neil Bestford
Cathy Lawson

Alison Burgess
Robin Hills
Kate Simpson
Emily Pearson
Paul Bannister
Ammar Mirza
James Bunting
Jo Darby

23 June, Northumbria University
www.peoplepowerevents.co.uk
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‘GOING GREEN’ 
MISSION AT TYNE 
TUNNELS SEES 
FIRST EV
Tyne Tunnels operator, TT2, 
has announced a raft of new 
green measures to make the 
river crossing more sustainable, 
improve air quality and reduce 
emissions.

First Electric Vehicle

TT2 has added its first electric vehicle (EV) to its 
fleet – in a trial that, if successful, will see the full 
diesel-powered fleet replaced with EVs - reducing 
yearly carbon emissions by 60 tonnes. 

The Vauxhall Vivaro-E Elite EV (pictured) will be 

used for escorting tankers and abnormal loads, 
general operations and security.  

Customer Operations Manager, Shaun Simmons 
said: “This is an exciting first step towards a fully 
electric fleet, we hope to replace all diesel vehicles 
with EVs.

“The operations team travel around 60,000 miles a 
year carrying out escorts and general operational 
movements, so the switch to electric will support 
our ambitions to reduce emissions in the local 
area.”

Community Garden

On site employees have introduced a community 
garden, as part of internal health and wellbeing 
initiatives. To support this, the team have begun 
composting for over 150 employees, from coffee 
machine coffee grounds to lunch leftovers and 
Fruity Thursdays.

TT2 also have three beehives onsite, as part of 
their beehive project which was introduced 
to improve the landscape of the site, help to 
encourage more bee activity and increase the 
number of honey bees in the local area.

Tyne Pass

The switch to open road tolling last year saw CO2 
emissions slashed by a staggering 90%, which is 

equivalent to eliminating the carbon created by 
31,200 return flights by passengers to New York, 
every year. 

CO2 emissions are set to further fall when 
the current roadworks to remove the defunct 
payment plazas are complete.

Chief Executive at TT2, Philip Smith said: “We 
are excited to see our first EV on site and it’s 
encouraging to see how enthusiastically our team 
are getting behind composting waste and our 
bees, which are boosting insect numbers and 
flowers.

“Reducing emissions has a positive effect on 
air quality for those who live and work near the 
tunnels and we are determined to do everything 
we can to increase sustainability.”

TT2 was certified as carbon neutral by the Carbon 
Trust in 2020 by ensuring that its emissions from 
owned or controlled sources are net-zero. This was 
achieved through a range of measures including 
installing LED lighting in the tunnels and ensuring 
all of its electricity is generated from certifiable 
renewable sources. 

For information visit www.tt2.co.uk
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Joanne Howe

The reason to invest in improving morale is 
because it is the right thing to do and leads 
to improved business performance. Staff in 
the main consider leaving a business as they 
no longer feel valued. Boosting morale goes a 
long way to keeping a happy workforce.

Coming out of the pandemic and returning to 
“normal” has seen an increase in mental health 
issues amongst the workforce. HR management 
originated from personnel management which 
originated from welfare management. We’ve 
come full circle as businesses now more than ever 
are actively introducing welfare strategies. We 
don’t need to spend a fortune, but we do need a 
budget and here’s some cost-effective solutions 
to be getting on with:

1. Minimise uncertainty and communicate 
openly

Communicate openly, fully and with complete 
honesty even if the news isn’t great. Don’t think 
that if you hide any bad news, it’ll go away, or 
staff will not find out. They will. If they find out 
and it’s not from you, then you’ve lost them. 
Communicating just one piece of bad news with 
staff is hugely influential in gaining their trust. 
Create opportunities for staff to ask questions 
and get honest answers. If you can’t answer their 
questions, tell them that you can’t answer their 
questions and explain why.

2. Encourage Sincere Feedback

Inspire managers to make a point of observing 

staff doing something good every day. Don’t 
underestimate the power of a simple thank-you 
or a pat-on-the-back. It’s even better if it comes 
from the level above the current manager (the 
boss’s boss). This is simple to achieve, costs 
nothing and is hugely beneficial however it must 
be sincere. Do it in the right way, upbeat, sincere, 
and positive.

3. Celebrate Success

Celebrate any business success with a bit of a 
flourish. If you win some new business, retain 
some business, get invited to pitch for new 
business, tell your people. Actively encourage staff 
to get involved in finding and reporting on these 
positive stories. Let staff have some fun and make 
one minute masterpiece short video clips that 
can be posted internally or to your own YouTube 
channel or company blog. Spend five minutes at 
your next team meeting updating on the teams’ 
successes (major or minor) over the last month.

4. Introduce Very Low Cost, On-The-Spot 
Rewards

You could give a £10 voucher to spend in the 
local supermarket/shop, arrange for a free month’s 
subscription at the gym, pay for an employee and 
their partner to have a meal at a local restaurant 
etc. The key is matching the reward to the 
individual.

5. Fix Trivial Housekeeping Issues

People at work tolerate some stuff because it’s 

not a big deal. They assume that they can get 
through their day without having to resolve every 
single minor problem they encounter. However, 
these small irritants tend to snowball. The tea and 
coffee area is a real mess, the toilet doesn’t flush 
properly. All these irritants have a completely 
disproportional effect on morale (small stuff with 
big effect) so, get fixing straight away.

6. Team Meetings

Weekly team meetings are your chance as a 
manager to set the tone for next week’s work. 
Create a buzz by doing things in a different way. If 
the weather is good, take the meeting outdoors 
to a local park, especially after all the lockdowns. 
If you need to be indoors, find a quiet pub or 
restaurant (happy days). If you absolutely have to 
stay within your building, go to a different part of 
the premises (not your normal surroundings) and 
get everyone a proper coffee and a treat for the 
meeting

7. Make It Happen

Just make it happen. Take one of these ideas and 
just try it out this week. In fact, if reading this has 
sparked your own idea, then that’s even better, 
use your own idea and make that one happen.

TEAMWORK brings GREAT WORK

Joanne Howe, MD @ Howe Consultancy  
www.howeconsultancy.co.uk   
07921 256 981

QUICK WINS FOR RAISING STAFF MORALE
Ask yourself - Is there anything I could be doing to make people feel better about working for me?
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Now a leading player in the UK’s drive towards 
clean renewable energy use, the plant, which 
generates 420MW of electricity from biomass 
wood pellets to power 450,000 homes, has 
seen significant milestones met and new 
advances being made, especially over the last 
12 to 24 months.

The pandemic, during lockdown, saw the site’s 
146 key worker staff, international contract 
partners and regional suppliers work tirelessly 
and safely together under challenging conditions 
to maintain constant power supplies under 
restrictions never seen before. 

The launch of the ‘Glasgow Declaration on 
Sustainable Bioenergy’ followed in November 
2021 at COP26, and saw Lynemouth Power 
Limited (LPL) placed at the very heart of a 
global industry’s commitment to sustainable 
growth, supporting key principles including the 
management of natural resources, transparent 
carbon accounting and protecting biodiversity. 

It marked the start of a major collaboration 
between the power sector’s ‘big hitters’ on a 
worldwide scale and one that LPL has fully 
embraced as part of its own best practices and 
sustainability criteria. 

2021 also saw the power station embark on new, 
innovative R&D trials of non-wood pellet biomass 
with encouraging results to build upon later in 
2022 with more test periods planned. 

LPL also delivered its first feasibility study into the 
possibility of integrating bioenergy with carbon 

capture and storage (BECCS), developed in full 
dialogue with the UK Government who are keen 
to explore all avenues within the sector as part of 
wider climate change ambitions. This has opened 
up a new development pathway for possible new 
investment at Lynemouth.

Fiona MacLeod, Managing Director of Lynemouth 
Power Station, explained, “There is a lot going 
on at Lynemouth with many projects having the 
ability to create new long-term opportunities for 
the site, our employees, the North East region 
and the UK as a whole. We are constantly looking 
ahead to the future and this means considering 
all options available to us as part of a much bigger 
conversation around renewable energy and 
the role biomass plays in low carbon electricity 
generation.

“The launch of the ‘Glasgow Declaration on 
Sustainable Bioenergy’ at COP26 was the ideal 
platform to get our message across, not just as 
a company but as an industry too. It brought 
together players from across the whole biomass 
supply chain and demonstrated our combined 
commitment to sustainable bioenergy and what 
can be achieved as part of net zero policy.

“But we need to keep pushing the boundaries 
of what is possible too. Around 7% of the UK’s 
electricity is currently supplied from bioenergy 
sources, and with Lynemouth’s Contract for 
Difference (CfD) running until 2027, it is essential 
that we review every option available to us. 

“BECCS is one example of that, with Lynemouth 

having a huge window of opportunity to help 
offset CO2 emissions from hard to decarbonise 
sectors. This is a major step-change for biomass 
generation. 

“The market has evolved significantly too to a 
point where since April, higher fossil fuel and 
carbon prices have exceeded our strike price 
meaning we will actually be paying back to the 
Low Carbon Contracts Company (LCCC) over the 
forthcoming months. 

“This is a huge milestone for us and one that 
means we’re not only generating renewable 
energy and creating lower emissions, but also 
providing value for money to consumers at a time 
when it is needed the most.”

In 2020-21, Lynemouth Power Station reported 
that its own emission levels were approximately 
43% below the grid average. This year, the site also 
commenced its first major outage cycle following 
the plant’s full conversion to biomass, providing 
an opportunity for inspections and surveys to 
assist with post-2027 optioneering. Development 
of the project, in parallel with constructive 
dialogue with the Department of Business, Energy 
and Industrial Strategy (BEIS), is providing a 
number of opportunities to build upon.

Fiona added, “The Government’s Biomass 
Strategy is due for publication later in the year 
and this should enable the industry to keep 
delivering positive results and make a significant 
contribution to global climate change efforts. 
Lynemouth is making huge strides forward, 
reacting to market demands and external 
forces, as well as integrating innovative new 
technologies. Our work will help to deliver a 
long-term vision for the site, enabling the plant to 
stay at the forefront of the UK’s renewable energy 
transition.”

www.lynemouthpower.com
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SIGNIFICANT OPPORTUNITIES AND ADVANCES MADE 
AT LYNEMOUTH POWER STATION

Formerly a site of heavy coal-fired industry in an area steeped 
in generations of mining history, the transformation at 
Northumberland’s Lynemouth Power Station over the last decade 
plus is nothing short of remarkable.

Fiona MacLeod, Managing Director of 
Lynemouth Power Station.
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YOUTH STARTS HERE CAMPAIGN IS 
LAUNCHED BY NORTH EAST YOUTH 
ALLIANCE
The North East Youth Alliance ( NEYA) are proud to announce the 
launch of their new campaign- ‘Youth Starts Here’

For too long there has been a lack of understanding in the media and indeed 
the general public about youth work.  Many wouldn't accredit it to being a 
career or 'proper' profession and this has led to a problem when it comes to 
recruitment and investment into the sector.

The NEYA wants to change the perception of youth work and spread the 
word about what a rich, rewarding and progressive career it can be.

Their new campaign will shine the light on youth work, it will highlight the 
importance of youth workers, tell their stories and what it feels like to be a 
youth worker in 2022 whilst trying to educate and inform the public, media 
and stakeholders.

Their main objectives for the campaign are to grow understanding, increase 
recruitment and investment and encourage new allies to join the movement 
so that together we can disseminate positive messages around youth work.

NEYA want to make youth work attractive again and highlight that there 
is value to the different roles it plays to young people's lives and the 
contribution it makes within the wider sector.

ROYAL QUAYS 
NEW BUSINESS IS 
VIRTUALLY A GAME 
CHANGER 
Royal Quays Outlet and Independent Centre 
has welcomed another new business to join 
the ever-growing number of visitor attractions 
on site. 

The Arcade Warehouse is a new venue for the 
whole family containing a wide range of classic 
arcade games and modern state of the art units. 
From the classic Pac Man and Space Invaders of 

the 80’s through to future proof Virtual Reality, 
the venue offers a new, fresh look at the gaming 
world. 

Unlike other more traditional arcades, the 
machines are all set to free play and an entrance 
fee of £8.95 is applied meaning that people can 
sample all the machines and play constantly 
through their two-hour time slots. Caton currently 
employs six staff and is looking to take on more 
as the businesses grow. The Arcade also includes 
a café and the whole space is available for private 
parties and functions. 

“We’re seeing parents coming in and going 
straight for the classic games such as Space 

Invaders as it reminds them of their teenage 
years, and we see our younger customers getting 
competitive in high-definition games or VR. It’s 
been fantastic to see families enjoying spending 
a few hours together and bonding in a safe, cool 
environment, “said Caton.

Royal Quays Outlet and Independent Centre, 
manager Matt Dawson believes that the Arcade 
Warehouse is another step towards making the 
Centre more than just a good shopping centre 
but a destination for the whole family. 

“The Centre is evolving constantly, and I am 
always looking at new, fresh ideas to welcome 
people her to shop, eat and enjoy themselves.” 
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EMPLOYERS 
NEED TO ACT 
NOW OR FACE 
THE GREAT 
ATTRITION
Many employees have had 
enough and will no longer 
endure poor working 
conditions and wrongdoing 
in the workplace, according to 
national whistleblowing hotline 
provider Safecall.

The UK along with countries overseas have 
witnessed the Great Resignation, with people 
in a post-pandemic environment choosing 
not to go back to their old jobs and ways of 
working.

Sanjay Raja, chief UK economist at Deutsche Bank, 
has been quoted as saying there are “historically 
elevated levels of workers leaving the labour 
market entirely” with the level of resignations 
being the highest since 2009.

Tim Smith, operations director for Sunderland-
based Safecall, said: “A report just prior to the 
pandemic, from the Film and TV Charity’s ‘Looking 
Glass research’, suggested 56% of employees 
believed they had suffered bullying in the 
previous year.

“When you look at Google search results and see 
there are 20,000 searches per year for how to cope 
with ‘bullying in the workplace’ in the UK.

“So, it’s more than possible that some of the Great 
Resignation results from employees simply not 
being prepared to go back into those same poor 
working conditions.”

It is no exaggeration to say Covid-19 has changed 
everything! The enforced isolation also provided 
a breathing-space for employees to rethink their 
life. Many have taken a premeditated, thought-
through decision to change how they want to 
live and work. This led to what has been termed 
the Great Resignation and which has become the 
Great Attrition.

Tim Smith added: “The Covid-19 pandemic was 
the catalyst for employees to re-evaluate their 
working conditions when they were being asked 
to return.

“It enabled people to reassess what they wanted 
from life, and many of them decided they literally 
did not want to return to their jobs and would 
either start looking elsewhere for work or drop-
out of working life altogether.”

It should come as no surprise that smarter senior 
executives are spending a lot of time and effort 
providing additional staff benefits, and improving 
working conditions, to retain employees.

Many employers have beefed up their employee 
packages by adding both physical and mental 
health care, social benefits such as gym 
membership, retail discounts, and additional 
sick and compassionate care benefits, as well as 
improving pay and flexibility working hours.

But they are also trying to improve the actual 
places where the employee works, and that 
sometimes means preventing or dealing with 
some rather uncomfortable situations. For that, 
organisations often require whistleblowing 
services.

Tim added: “We’ve seen a significant increase 
in directors, general counsels, and HR 
managers approaching us to set up an external 
whistleblowing hotline.

“That’s because an outsourced hotline is quicker 
and easier to set up and start managing than 
creating and staffing one in-house.

“We can often have a fully operational 
whistleblowing hotline up and running for 
organisations within 24-hours.  That is world-wide, 
with multiple offices or work locations, in nearly 
every language and dialect.

“Every one of our call handlers is a former 
police officer, and each has more than 25 years’ 
experience speaking with people from all walks of 
life in all sorts of situations.”

When anonymous whistleblowing services are 
introduced, staff feel their managers are trying 
to do what’s right by them. Lots of staff research 
shows the value of being seen to be a good 
employer in a world where the employee can just 
walk away and start work elsewhere.

No-one is saying whistleblowing is the solution to 
employment issues facing businesses across the 
globally, Europe, the EU, or even just the UK, said 
Tim, but he believes it should be part of a package 
of measures that businesses can use to help retain 
their staff.

www.safecall.co.uk
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Tim Smith
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Breakfast served all day, 

every day!

“To eat well in England, you should have breakfast three times a day.”  Somerset Maughan
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Sponsored by:
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PR | Marketing | Design 
Call: 07711 356 972     Email: zoe.leahy@clothierlacey.co.uk     www.clothierlacey.co.uk

Helping clients and candidates successfully 
navigate the IT recruitment journey

To find out how we can help give us a call now on 0191 2460153
KGalloway@NewcastleITrecruit.co.uk  |  www.newcastleitrecruit.com

• The Northern Echo's former Chief 
Football Writer Paul Fraser aims to 

raise the profiles of clients

• Rephrase's range of services can 
be on a pay-as-you-go basis or as 

part of a longer-term package

• We will do all we can to advise  
and produce the best possible 

solution for your needs

• We aim to maintain long-term  
relationships to achieve goals

Paul Fraser

For further information check out www.rephrasemedia.com or 
email info@rephrasemedia.com
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RICHARD’S LEADING 
THE WAY FOR YOUNG 
LEADERS
A Northumberland charity that maximises 
the potential in young people has appointed 
one of its first Young Leaders as its Chair 
of Trustees and celebrated an important 
anniversary at an emotional and motivational 
event at Alnwick Gardens.

Bedlington charity Leading Link is celebrating 15 
years of providing young people with confidence, 
resilience and the drive to do well in life and 
supporting them to identify and achieve their 
aspirations regardless of their background or 
location within the North East. Now an established 
youth provider in the community, they link 
families, schools and communities through a 
variety of innovative and diverse projects which 
are accessible to everyone.

One of their major successes has been the 

Young Leader Programme where participants 
can take ownership of events, planning activities 
and community work. The programme helps to 
develop young people’s social skills as well as 
giving them practical experiences that can be 
used in job and university entrance interviews. 

One of the first young leaders from 2007 was 
Richard Crulley, who now works as a marketing 
manager. Richard has recently been appointed as 
Chair of the Trustees for the charity, a role that he 

is looking forward to taking part in. 

“Some of the skills that I gained from being a 
Young Leader with Leading Link have helped 
me in my chosen career path. It’s given me a lot 
of confidence in my abilities and provided skills 
that I use everyday including decision making 
and prioritising. I’m delighted to have come full 
circle by now being the Chair of this wonderful 
organisation.”

PEOPLE’S KITCHEN 
VOLUNTEERS CLEAN 
UP STREETS 

Volunteers from Newcastle’s People’s Kitchen 
donned high viz vests and grabbed litter pickers 
to tackle the growing problem of litter on 
the city’s streets. The initiative, supported by 
Newcastle NE1 was part of Keep Britain Tidy’s 
2022 Great British Spring Clean which encourages 
everyone to fill a bag with rubbish. 

Jackie Boardman a Trustee at The Kitchen was 
pleased with the number of volunteers which 
included several “friends” who regularly use the 
facilities provided by the charity.

“We were tasked with cleaning up an area in the 
vicinity of The Kitchen around Bath Lane and 
Black Friars. We were all given safety briefings and 
risk assessments before going out to pick up the 
litter. We rely on our volunteer’s time to help run 
what we do and it was fantastic that some of our 

volunteers and friends gave up even more of their 
time to make the streets of Newcastle cleaner for 
the benefit of others.” 

The People’s Kitchen runs on voluntary donations 
and receives no funding from government to 
carry out its work. The Kitchen relies on donations 
from individuals, organisations, and businesses 
to maintain the level of support it gives to 
the vulnerable people of Newcastle and its 
surrounding towns. Its volunteers have supported 
people in Newcastle for more than 35 years 
serving up to 200 meals every session, cooking 
everything from scratch.

Anyone wishing to donate can do so at www.
peopleskitchen.co.uk/donate

NORTHUMBERLAND 
FREEMASONS COME 
TO THE RESCUE OF 
“MA SONIC” THE 
HEDGEHOG  
A nature lover from Alnwick has received a 
grant from Northumberland Freemasons that 
will help her to look after one of the UK’s most 
endangered species. 

Alnwick based Sandra Shepherd,  fosters and 
adopts severely injured or hedgehogs including 
those suffering from blindness and amputated 
limbs. She is currently providing a safe and secure 
place for 17 animals.

Northumberland Freemasons, through the 
Richard Henry Holmes Masonic Benevolent Fund, 
have donated £1000 to Sandra to assist with the 

day to day expense of the provision of food and 
bedding and also to create a number of custom 
built homes for the creatures. 

“The Trustees of the Freemasons Benevolent 
Fund heard that a number of ‘Hedgehog Houses’ 
in Sandra’s Garden were coming to the end of 
their useful lives and were in urgent need of 
replacement. The Trustees were delighted to 
grant an award of £1,000 to Sandra to enable her 
to acquire new ‘Houses’ for the Hedgehogs and 
give some financial support towards the cost of 
feeding them”  

 Sandra said, “I am very grateful for the support 
from Northumberland Freemasons. Without the 
additional help I would be unable to help as many 
of these endangered animals and I hope that this 
year might see some successful breeding, which 
will see more hedgehogs being returned to the 
wild.”.

The Benevolent Fund donates around £160,000 
annually to local charities and good causes, 
including food banks, to boost worthwhile and 
deserving projects throughout Northumberland, 
Newcastle and North Tyneside

For over 85 years NE Youth have  
been making a positive difference in 
the lives of  young people, now more 
than any time we need your support

Visit:  
www.neyouth.org.uk 

to learn more or  
email:  

jon@neyouth.org.uk
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To find out more about  
our new campaign visit:  
www.neya.org.uk 
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I am already seeing ‘Graduate Pending’ CVs 
land regularly in my inbox, along with school 
leavers too. And, staying mindful that Covid 
has denied young people the part-time work 
experience opportunities that usually prove 
how dependable and responsible they can be, 
the current crop of up-and-coming job seekers 
will be presenting to the market with little or 
no practical experience in the professional 
world.

Even with the high volume of vacancies we 
are seeing across the UK right now, it can be 
extremely hard to stand out and be shortlisted for 
an interview if there is nothing on your CV to link 
you to the job you have applied for. So how do 
you begin to tell new graduates apart?

One of the crucial areas I explore in any CV that 
helps me to decide whether someone stands out 
from the crowd is the ‘sport and interests’ section.

As a recruiter familiar with CVs of all shapes and 
sizes, my advice if you are preparing a graduate 

resume - or helping your children to compose 
theirs - is that while academics are important, 
what people look for most is what I call the ‘extra 
bits’. It is the volunteering, the charity work, or 
the discipline and dedication it takes to reach a 
certain level in sport.

I believe that the skills young people learn in 
these pursuits contribute greatly to their overall 
development. Especially through sport.

Not only does sport instil resilience and improve 
emotional intelligence, but it also helps to shape 
values and improve interpersonal and teamwork 
skills. Offering demonstrable examples of this in 
your CV is how you can shine as it offers recruiters 
an insight into the personality of the individual 
they could be hiring. 

Having spent a not-insignificant amount of 
time volunteering CV advice and hosting 
mock interviews in schools on behalf of 
Founders4Schools, I have seen that it is the 
children who regularly do out of school activities 

that have the most to talk about. Often, they are 
more confident than their peers and, for the most 
part, are better communicators.

Only last Saturday morning, I was sitting poolside 
at 7am on the outskirts of Leeds while my 
son prepared to compete in a regional swim 
competition. Watching the children interact 
freely with others from their club and those in 
neighbouring cities and boroughs reassured me 
that all the early starts spent poolside are not such 
a bad idea after all.

Perhaps my weekend spent sweltering on plastic 
seats amongst the blistering heat of a packed 
spectator gallery was a reasonable trade if it 
teaches my son skills that will build his character, 
shape his outlook toward a challenge, and be 
incredibly useful when the time comes to join the 
workplace.

Having recently helped a graduate who 
competed at a professional level in his chosen 
sport, not only did his CV shine out to me, but 
when I spoke with him, he was a long way ahead 
of others in terms of his attitude, professionalism, 
maturity, and drive. In many ways, he had seen 
more of life, and it has helped him immensely. He 
found a career opportunity very quickly.

Regardless of the activity, competing at 
an elevated level in anything takes a lot of 
commitment, discipline, dedication, and time. If 
you see this on a CV, remember that it also means 
people have more than likely missed events with 
friends to ensure they still are dedicated to their 
training routine and if they can do that, they can 
go the extra mile in the workplace too.

Jobs. Advice. Expertise.Jobs. Advice. Expertise.Jobs. Advice. Expertise.
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Bryony Gibson

SPORT, RECRUITMENT, AND 
GRADUATE CV’s 
Bryony Gibson, Director of Bryony Gibson Consulting, shares advice on how best 
to prepare a graduate CV and find young people who stand out from the crowd.

As we approach the end of another academic year, very soon, 
the job market will prepare for an influx of fresh and enthusiastic 
academics looking for their first career break. 
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20TH MAY WAS 
INTERNATIONAL 
HUMAN 
RESOURCES DAY. 
HONESTLY IT 
WAS!
We love any excuse to celebrate 
our colleagues and the hard 
work that they do, so we made 
sure we celebrated the day - 
with cake!
But it’s also a really great time for us to point 
out the importance of good HR support for 
your business, too.

Contrary to popular belief, HR isn’t all about 
disciplinaries and tribunals, bullying and sick 
leave. There’s a really light, nice side to HR that not 
enough people consider. And that’s the side that 
really helps to develop your people, mould them 
into star employees, and gives them the tools 
and skills they need to become more engaged 
and more motivated. It’s about solid training, goal 
setting, and looking at the best way to reward and 
recognise a job well done.

This kind of care and attention to your employees 

can make them happier. It can make them more 
productive. And, of course, it will give you a whole 
new level of loyalty that will help you retain your 
best people for years to come. Keeping your team 
happy and valued really has benefits for everyone.

Of course, there is always that compliance side of 
HR too. The things that come wrapped in red tape 
and procedure and policy. And, while we would 
all avoid this side of things if we could, sadly there 
comes a time when things get a little tricky and 
you need expert advice and support to keep you 
on the right side of the law when it comes to 

tackling issues. Although stressful, bad situations 
with employees can be made a lot easier to deal 
with if you have the right expert team leading 
the way.

So if there is an HR professional that you’d like 
to celebrate or thank, we’d love to hear about 
them!  Or perhaps you’d like to use today as an 
opportunity to get more acquainted with the 
team at Holgate HR to see how we can help your 
business? If so, we’d love to talk! Just give us a call.

www.holgatehr.co.uk
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At present, UK households 
face the sharpest annual rise 
in the cost of living in decades, 
driven predominantly by rising 
inflation – currently at 7% – 
including across utilities such 
as water, gas, and electricity. 
Inflationary pressures have 
prompted an overwhelming 
majority (96%) of UK businesses 
to call for greater government 
intervention to tackle the cost-
of-living crisis. 

Given the precarious financial position 
many UK businesses and households find 
themselves in, significant efforts need to be 
made to support these groups in lowering 
costs wherever possible.

With Ofgem’s announcement that the energy cap 
could be reviewed every three months, consumer 
backlash is indicative of the reputational 
standing of energy companies in this present 
crisis; with many fearful regular reviews will 
be taken advantage of to pass higher costs 
onto consumers, even if wholesale prices do 
eventually fall. Clearly, there is an opportunity for 
utility companies to become better consumer 
advocates and to take a lead on promoting cost-
saving measures. 

Raising Wider Awareness 

Many groups fail to identify cost-saving 
opportunities within their water bills due to a lack 
of information about their water usage levels, 
in part, the result of a lack of smart meters. Only 
having access to the industry-standard monthly 
or six-monthly meter reads limits people’s ability 
to identify inefficiency in their water usage. By 
working with industry bodies and the regulator 
to make smart metering more accessible and 
affordable, users can be better positioned to 
reduce water usage and cut costs. 

In addition to raising awareness through smart 
meters, Everflow recently launched the UK’s 
first free Business Water Efficiency certifications 
scheme to encourage businesses to reduce 
their water consumption. Participating business 
will receive reports showing fully costed and 
personalised water efficiency recommendations, 
with calculations of how much water each 
business could save and its impact on water bills. 
This has the potential to save between 30-70% 
for customers, offering businesses crucial financial 
support. 

Ultimately, providers who profit from increased 

usage are often disincentivised to support 
their customers to eliminate waste and make 
savings. Everflow is set up in a way which ensures 
we do not profit from increased usage. As an 
independent retailer, we pass on wholesale 
charges without mark-up and cover our service 
with fixed, transparent fees. This gives us the 
freedom to focus on delivering initiatives to 
reduce the amount of water entering the 
wastewater network, improve infrastructure 
and offer all SME customers practical guides to 
improve water efficiency.

Supporting Engagement in the Water  
Retail Market

The deregulation of the water industry in 2017 
empowered businesses to switch providers and 
renegotiate their contracts via utility brokers when 
they were dissatisfied with the services provided. 
A driving factor behind creating an open water 
retail market was to help businesses secure 
savings on water rates, both by allowing them to 
switch from default contracts to fixed contracts 
and by incentivising retailers through competition 
to offer increasingly attractive rates. 

The Consumer Insight Survey (CIS) 2021 showed 
that nearly two-thirds (62%) of those who 
switched experienced lower prices, higher quality 
service or better customer service as a result 
of switching water providers. The vast majority 
(86%) indicated they had received benefits that 
exceeded expectations. Despite these clear 

advantages, a general lack of awareness of the 
retail water market means that engagement is 
far below other utility markets with only 9% of all 
customers in the water market had been active in 
the prior 12-months. 

The benefits of this open market – including 
cost-saving innovation, improvement to services 
and lower prices – are likely to increase with 
greater customer engagement. Therefore, greater 
business engagement with this market is highly 
recommended to improve the ecosystem and 
cut costs.

The Overlooked Water Utility Bill 

The rising costs of essential utilities have 
highlighted the need to identify all opportunities 
to cut business costs, improve efficiency and 
reduce costly waste. However, the public’s focus 
on the cost-saving options around electricity and 
gas leaves many overlooking the chances to cut 
costs on their water utility bills. 

By improving wider awareness of their 
consumption habits and by incentivising their 
engagement in the water market by providing 
brokers with the tools to make switching 
customers as straightforward as possible, the 
industry has an opportunity to help UK businesses 
to take the vital steps forward toward saving 
money and navigating the choppy economic 
waters ahead. 

www.everflowwater.com
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UTILITY INDUSTRIES NEED TO STEP UP EFFORTS TO 
HELP UK BUSINESSES AND HOUSEHOLDS NAVIGATE 
THE ‘COST-OF-LIVING’ CRISIS By Josh Gill, CEO and Founder of Everflow

Josh Gill
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Making utilities simple

The only 100% carbon-neutral  
water supplier

Rated ‘Excellent’ on Trustpilot

98% retention rate

Saves small and  
medium-sized businesses an  

average of £150 a year

Get a quote in seconds to see  
how much you could be saving

everflowwater.com

The UK’s fastest growing  
water supplier
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LOOKING 
FORWARD TO A 
STRONGER AND 
MORE RESILIENT 
NORTH EAST 
ECONOMY
By Helen Golightly OBE, Chief 
Executive Officer of the North East 
Local Enterprise Partnership

When I think back to the 
start of the pandemic in 
2020, I will always remember 
that despite the fears and 
uncertainties we all faced, 
the rigour, commitment and 
sheer determination of our 
team, partners, businesses 
and communities to do the 
right thing - and continue to 
champion our region - did not 
falter. 

As we emerge from the pandemic, I am so 
proud of the fact that, throughout all the 
challenges, the North East LEP has continued 
to make a positive contribution to the 
North East economy following the impact of 
COVID-19 and EU Exit.

Throughout this last year we remained delivery 
focused, despite a national policy vacuum caused 
by delays to the Levelling Up White Paper and 
national LEP review. We continue to develop 
our understanding of the labour market so we 
can see if our activity is working, or if we need to 
pivot or accelerate activities to meet changing 
circumstances and influence partners and 
government.

The Strategic Economic Plan has defined our 
direction of travel as we strive to create a stronger, 
greener and more inclusive economy for the 
region. During the 2021/22 financial year we 
published an interim evaluation of the North 
East Strategic Economic Plan, which assessed its 
effectiveness and impact, and implementation on 

the region’s economy. I’m happy to say the Plan 
is meeting its targets on job creation and better 
jobs, and moving in the right direction to reduce 
both the employment gap and the economic 
activity gap.

The evaluation gave us lots of recommendations 
to take forward and highlighted two positive 
points. It showed the North East LEP has excelled 
in providing leadership, influence, synergy and 
engagement around the Strategic Economic Plan. 
And our Local Growth Fund and Enterprise Zone 
programmes have, to date, indicated good to very 
good value for money.

Essential to the success of the North East Strategic 
Economic Plan is our work to drive forward its 
programmes of delivery. Our Business and Sector 
Growth team, for example, have provided support, 
advice and guidance to a large proportion of 
the region’s business community over the past 
12 months. In total, the North East Growth 
Hub delivered 23,987 business interventions in 
2021/22, and 96% of businesses surveyed were 
happy with the help they received, demonstrating 
the vital role Growth Hubs play in the regional 
business economy.

Our Skills team played a significant role in the 
national conversation around skills policy. 
Michelle Rainbow, Skills Director at the North 
East LEP, provided representation to the House of 
Lords Youth and Employment Select Committee, 
resulting in recommendations from the North 
East LEP being taken forward in the committee’s 
‘Skills for every young person’ report. The North 
East LEP’s Skills team also hosted the launch of 
the 2022 National Careers Week, the first time the 

event has taken place in the North of England.

Key to driving more competitiveness and growth 
across the region, the Innovation team secured 
£1.03m in funding to deliver two innovation 
programs - Innovation Delivery Partnership and 
Challenge North East. 

And investment and funding programmes 
managed by the North East LEP also made an 
impact across the region in 2021/22. All £47m 
awarded to the North East LEP area through the 
Getting Building Fund has been fully committed 
against 20 capital projects, and the £10.5m 
invested from the Local Growth Fund has helped 
create 1,500 new jobs in the North East.

2021/22 was also a very significant year for me 
personally as I was awarded an OBE for services 
to business and the regional economy. I am 
immensely proud and humbled to have been 
recognised in this way. 

I dedicated this honour to the whole North East 
LEP team because I feel so incredibly lucky to 
have people behind me who have commitment, 
passion and drive like no other – who strive 
to increase investment and improve skills, job 
opportunities and purposeful business support 
across the North East to improve the lives of 
others, because they want to do the right thing 
for a region that is so special to us all.

I end this year feeling hopeful, confident and 
determined.

Read the North East LEP’s Annual Review 
2021/22 at northeastlep.co.uk
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The room was packed to the rafters, people 
were networking, the air was filled with 
excitement, you could feel the energy flowing 
and the anticipation was building. People had 
gathered to celebrate the achievements of our 
North East 90 - a group of high-flying startups 
who graduated from the North East Growth 
Hub’s High Potential Startups programme 
and all of whom are leading the way. At the 
very heart of the celebration was the North 
East’s very own Dragon Sara Davies MBE, 
someone who epitomises entrepreneurial flair, 
dynamism and presence.

Sara provided a thought provoking and 
motivating talk, encouraging questions from 
the audience. Sharing positive energy, as well as 
golden nuggets of advice and inspiration, it was 
clear she truly is a force to be reckoned with. 

Her talents are clear, Sara is incredibly impressive 
yet humble and recognises what she’s good at 
and what she’s not. A key feature of her talk was 
her ability to spot talent, to recognise when to 
ask for help - and with that who’s best placed to 
provide the best advice. While our High Potential 
Startups programme wasn’t around back then, 
she also reflected how in her early days the 

services of Business Link provided a welcome 
boost, demonstrating the importance of investing 
in and supporting our entrepreneurial talent. 

As if the energy levels weren’t high enough, the 
charismatic and inspirational serial entrepreneur 
and chair of the North East LEP’s Business Growth 
Board, Ammar Mirza CBE, chaired a panel session 
with three of the North East 90, Isabella Dryden of 
Saint Belle, Siddesh Iyer of SportFin and Jo Storie 
of KnitLab North. Each provided insights into their 
incredible journeys, sharing the highs and the 
lows and the different things that contributed to 
their early success.

Sara made the point that entrepreneurs like 
herself are ordinary people, the difference being 
passion and belief. Our corporate successes are 
ordinary people who are doing and achieving 
extraordinary things - they are the innovators, the 
disruptors and the change agents that the new 
economy demands. 

Believe it or not, 54% of the North East’s workforce 
have an aspiration to start their own business, yet 
only 1% actually step over the line to do it. The 
reality is that starting a business is the same as 
having a baby, there is never going to be a right 
time. 

Most of the North East 90 started in the thick of 
the pandemic and this unique period of time 
made them reflect on what was important to 
them. They questioned why they were stuck in the 
mundane corporate rigmarole and spending their 
Sunday evenings dreading a Monday morning. 
For the North East 90 this was no longer an option 
and they are now making their dreams a reality. 

Although starting a business is one of the most 
challenging things anyone can do, the North 
East 90 no longer work for a living, they are living 
their passion (which coincidentally makes them 
money) – like Sara, they are ordinary people doing 
extraordinary things.   

If you have an entrepreneurial itch,  
that needs to be scratched we can help.  
It’s what we’re here to do! You can contact  
the North East Growth Hub on to find out 
what help and support is available to you  
at www.northeastgrowthhub.co.uk
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ORDINARY PEOPLE DOING 
EXTRAORDINARY THINGS
Colin Bell, Business and Sector Growth Director at the North East 
Local Enterprise Partnership (LEP), reflects on the recent North East 
90 event which celebrated the success of the North East Growth 
Hub’s High Potential Startups programme.
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A leading North East mental 
health charity, Mental Health 
Concern, is on a volunteer 
recruitment drive for their Chain 
Reaction initiative to tackle 
loneliness and isolation in older 
people in Newcastle. 

Chain Reaction, a city-wide partnership 
between Mental Health Concern, Search, and 
KeyRing, currently offers a range of support 
for over 200 older people to help them 
stay active in the community and improve 
their mental wellbeing. Projects include 
community group activities like art clubs, 
walking groups, reading groups, and coffee 
groups, as well as one-to-one support for 
those who need it. 

Following the COVID-19 lockdown, many of 
the face-to-face activities provided by Chain 
Reaction had to be cancelled, and the charity 

had to find other ways to help tackle loneliness 
and isolation in older people. A telephone 
buddy support system was set up, where 
volunteers call people who are living alone to 
chat and offer friendship and company. As Covid 
restrictions have lifted, many in-person groups 
and activities have been reintroduced but there 
is still a need for distanced support for those 
who cannot go out or feel uncomfortable in 
crowded places. 

Due to the increase in demand for the range 
of services, Chain Reaction is looking to recruit 
more ‘befriending’ volunteers to talk to older 
people living on their own, and provide 
friendship, advice, and support in their day-
to-day lives. The charity is also looking for 
volunteers to help facilitate the increasing 
number of community activities that are back up 
and running across the city, as well as one-to-
one assistance for older people returning home 
from hospital who live alone and need extra 
help as they get settled. 

Over half of people referred to Chain Reaction’s 
services in 2022 report that loneliness or 
isolation is impacting their mental health, with 
the Mental Health Foundation reporting that 

nationally, during the COVID-19 lockdowns, 
loneliness was almost three times that of pre-
pandemic levels.  

Michelle Ree, Team Lead at Chain Reaction, said: 
“We are very proud of the range of activities and 
support we offer older people in Newcastle, but 
following the pandemic, and a huge increase in 
loneliness in our older people, it is so important 
to provide the right support and friendship that 
our communities need. 

“Our volunteers are an incredible group 
of people who take time to talk to those 
who use our service, making sure they feel 
listened to, supported, and connected to 
their neighbourhood. Volunteering is a truly 
fulfilling activity, and Chain Reaction can offer 
a flexible way for people to give back to their 
communities.”  

More information about volunteering  
for Chain Reaction, can be found at  
www.chainreaction-newcastle.co.uk. 
Anyone looking to use Chain Reaction’s 
services can call 0300 300 7070 for  
further details. 
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So why do we need to ‘sell’ to stand out and 
what types of things will help us sell our 
opportunity over our competitors who are 
also recruiting?

Here are some Talentheads tips to consider when 
putting together your advert to hook and pull that 
ideal individual in -

1. Ask your current team. There is no better 
way to understand what will catch a prospective 
employees eye than to ask the team who have 
already been courted and have chosen to join you 
over anyone else.  

Consider what appealed to them about your job 
opportunity over your competitors. What stood 
out to them? What should you be telling people 
about working in your business? Also, ask where 
they were looking when they were job searching 
– this will support you in your decision making on 
where to spend your advertising budget.

2. Explore your Employee Value Proposition 
and what you want to be known for. Do you 
have amazing company values or are you on an 
exciting growth path? Do you offer stability as 
people stay for years or have you a development 

programme better than your competitors?  
Nail your company approach to renumeration, 
benefits, work, career, and culture – and you’ll 
know clearly what you offer and what you stand 
for.

3. Get into the mindset of your ideal 
candidate. If you think like the person you’re 
recruiting you will be able to write an advert that 
speaks to them directly – rather than to a general 
mass of many irrelevant job seekers. Think of 
the demographics, qualifications, and goals and 
interests of the individual you’re seeking and use 
these to write the advert in a way which screams 
‘this role is for me!’

Remember that as the struggle for talent 
continues it’s important to look at your business 
and the opportunity before going out to market 
so you hit the job boards and social media with 
something meaningful. Afterall, do any of us really 
believe that a general job description posted into 
an advert template is going to work? 

To find out more about standing out in a 
candidate led market, give Talentheads 
a shout on 0191 300 8688 or hello@
talentheads.co.uk
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THE NEED TO SELL WHEN 
RECRUITING IS MORE IMPORTANT 
NOW THAN EVER
As we all know, it’s tough out there when searching for your new 
team members. The market is super competitive, it’s expensive to 
recruit, and good candidates are gone in the blink of an eye.  

Sam Spoors
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Fast forward to June 2022 and Nevil’s New Results company 
is thriving. 

Why? Simple...because the business landscape has changed 
and it means Nevil and his team are out there helping 
businesses small and large to adapt. 

Nevil Tynemouth is one of the UK’s leading keynote speakers and 
a highly regarded trainer and coach with one aim; to improve your 
business development and sales techniques. Let’s just say that if 
your job involves clients or customer sales in any shape or form, 
you need to hear what Nevil Tynemouth has to say.

So, the first question we wanted to ask Nevil is, what has been the 
most significant change he’s seen in business development and 
sales techniques.

“The COVID-19 pandemic made all of us change the way we 
operate,” said Nevil. “You could no longer wander into a business 
and have a chat with someone about a product or a service. 
Consequently, the biggest change we’ve seen is how much more 
everyone places in trust and personalisation. Customers have 
become used to searching online...they’re looking more closely 
at what they’re buying and who they’re buying it from. Customer 
loyalty and retention has always been important but once people 
start searching online they suddenly discover there is a much 
wider choice in terms of products, services and prices. 

This means that you and your business needs to stand out, and 
once you start dealing with a customer, ensure that you provide 
the best possible service. If you provide a good product and 
efficient service, there is a strong possibility that the customer 
won’t continue to search...they’ll go straight back to you. Ask 
yourself...’What does this client want this time?’ People are 
individuals...don’t group them together and assume they’re all after 
the same thing.”

Another change he’s seen is that people are more conscious of 
time. Most of you reading this will have travelled to a meeting, 
discussed business over a coffee or some lunch, and then headed 
back to base. If we’re totally honest with ourselves, we could 
probably have just discussed everything with a ten minute phone 
call. 

“The explosion in the use of Zoom, Skype, Teams etc has seen 
customers getting straight down to business. You could probably 
get full attendance for a group meeting because everyone was 
working from home. Doing business online became the norm. 
For example here at New Results we have been working closely 
with Hampden Bank & Co delivering training for the past twelve 
months. We’ve only just in the last week met anyone from the 
bank in person. The same applies with Brighton based Soircas 
Consultancy. We’ve been working with them for nine months. 
We’ve had our first face-to-face training session last month.”

One of the best ways to check whether your business has changed 
the way it operates and whether it needs to change, is to simply 
look at how your own habits in business have changed. It’s almost 
certain that you will have altered how you do business and 
deal with companies, but has your own business changed? It’s 
easy to fall back into old habits and patterns, but now is a great 
opportunity to stand back and make sure you are doing the very 
best for each and every client. 

“Confidence is another area where our business development 
and sales techniques courses have seen a big shift. A lot of people 
struggle when they have to talk to a room full of people at a 
networking event for example. However, sitting in the security of 
their own home and speaking to a group of people on a computer 
monitor is not so threatening. We’ve seen some people really 
blossom and embrace our courses because they have new-found 
confidence in their ability to do business networking.”

In other words, Nevil Tynemouth and the guys at New Results, 
based on the outskirts of Houghton-le-Spring and operating here 
in the North East as well as nationally and internationally, are in 
huge demand. New Result has changed the way it operates by 
offering online as well as face-to-face training, and they’ve made 
their sessions shorter to suit client’s changing needs.  

They’re also doing their bit to help charities who’ve had a seriously 
tricky time over the past two years. 

“We want to give something back,” adds Nevil. “We’ve got four 
charity-focussed online webinars coming up. They’re totally free. 
If you work for a charity or know a charity that you think would 
benefit, please get in touch with us at New Results. The first one 
is on July 6th and is all about networking. In September will be 
looking at LinkedIn. December’s topic is presentation skills and 
then in March next year we’re concentrating on coaching skills.”

So, are you involved in business development or sales? If the 
answer is yes, you need to speak to Nevil Tynemouth and the team 
at New Results. 

New Results have moved with the times...have you?

To contact Nevil email him on nevil@newresults.co.uk  
You can also connect with him on LinkedIn or visit the 
website www.newresults.co.uk
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THE BUSINESS LANDSCAPE HAS CHANGED, 
BUT ARE YOU STILL STUCK IN A RUT?
It’s almost two years since we last spoke to Nevil Tynemouth. COVID-19 had 
arrived on our shores and was taking hold of our everyday lives. For many 
businesses it was the beginning of the end. 

...We’ve seen some 
people really  
blossom and 
embrace our 

courses...

“
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The world of work has changed, and it looks like new 
working practices are here to stay, but as we move 
to the new normal, findings show that the mental 
wellbeing of employees needs to be high on the 
agenda.

The theme of Mental Health Awareness Week last month 
centred around loneliness and highlighted how isolation 
impacts mental health. This is poignant as with new 
Hybrid Working practices in place, isolation can become 
prevalent amongst employees.

Louise Kennedy, Managing Director at Oculus HR said, 
“The move to Hybrid Working is a great leap for many 
post-pandemic, however it does come with its flaws if 
not managed and supported correctly by employers. 
We are seeing more and more employers investing in 
creating a healthy work environment and they now see 
it makes good business sense, alongside supporting 
employees.”

Employers have a duty of care to staff, it is therefore vital 
to have the right mechanisms in place to provide the 
right support and create a culture that nurtures open 
communication.”

Statutory health and safety duties in the UK include 
taking reasonable care towards someone with mental 
health problems. The first thing employers or line 
managers need to be aware of is how approachable they 
are, and it should be a key priority to put an effective 
support system in place.

With Hybrid Working models in place across many 
businesses and an increase in remote working, ensuring 
communication channels are open is a key component. 
It’s important to show you care and have time for your 
staff, so ensuring regular reviews or catch ups may 
provide opportunities to open up and talk.

If a staff member makes the approach to discuss their 
mental health, employers and line managers need to 
avoid making any assumptions and assure the employee 
of the confidentiality of the discussion and respond in a 
considerate and caring manner. It may be necessary to 
seek internal or external advice to ensure the situation is 
approached in the best way possible, or businesses may 
be able to make adjustments to an employees working 
day so that they feel more comfortable in the workplace. 

If an employee has been absent from work, it is 
important to carry out a return-to-work meeting on 
their return. This shows that as an employer you have 
staff and their wellbeing at the forefront and provides 
an opportunity to find out about the absence and if 
anything can be put in place for support. 

While you’re not expected to be an expert in mental 
health, you do need to be aware of how mental health 
can affect the working day. There are many expert 
organisations in place if you need guidance or advice 
surrounding mental health, or you can seek support 
from HR. 

In summary, care, consideration, and communication 
are key when supporting employees with mental health 
problems. Oculus HR provide trusted support and advice 
on how to deal with mental health in the workplace 
and our employment law expert can also ensure you 
understand your duties and provide the knowledge to 
help support the process. 

Sunderland based Oculus HR provide innovative 
and flexible HR solutions to SMEs regionally and 
nationally through their dedicated and holistic 
approach. To find out more about the support 
packages available for businesses contact the team 
at Oculus HR at louise@oculus-hr.co.uk or visit 
www.oculus-hr.co.uk

SPOTLIGHT ON WORKPLACE 
MENTAL HEALTH
Hot on the heels of Mental Health Awareness Week in May, Oculus 
HR are this month shining the spotlight on the need to support 
employees more than ever post-pandemic.
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...We are seeing more 
and more employers 
investing in creating 

a healthy work 
environment...

“
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Do you ever have to work weekends?  

I value my time with my family so weekends 
are very important to me, and I try not to 
make any work appointments during these 
times. However, I will soon be launching a new 
Podcast, so I use weekends to do my research 
and source guests for the Podcast.

Are most weekends the same? 

I’m very lucky in that I have a lot of family and 
friends and I do a lot of activities, so weekends 
are never the same. They do however appear 
hectic at times as I’m either with family or 
committing to friends. I tend to start my 
weekend on a Friday as I’m lucky that I can plan 
my workload around my other commitments. 

Do you find it hard to switch off? 

Quite the opposite, I believe that it’s important 
to keep refreshed for the following week, so in 
that respect I find it very easy to leave the day 
job behind for a couple of days. 

What do you do at a weekend which you 
can’t fit in through the week? 

I love to play golf, and, on a Friday, I tend to play 
a round with my clients, corporate contacts, and 
friends. My other passion is cycling, and I’ll take 
longer rides on a Saturday or Sunday, which still 
leaves me a good deal of time for family.

Morning exercise or a recovery lie in? 

My preference is an early cycle with enough of 
the weekend still to enjoy.

Big night out or a night in the house? 

Since Covid, it would be a night in the house 
with Mrs M either ideally in the garden or our 
converted shed.

Do you watch or play sport at a weekend? 

I do enjoy sport and used to play football at a 
professional level, so I still enjoy watching the 
odd football match. Lately I have found myself 
watching rugby a lot more. 

Where do you like to eat out at a weekend? 

There is a standing joke in our family in that food 
holds no real enthusiasm for us and hence why 
it’s not high on our agenda.

How important is the weekend to you? 

It is incredibly important as it gives me time to 
switch off, spend time with my family and enjoy 

the company of those closest and trusted.

What’s the best thing about weekends? 

Having that Friday to Sunday to just do as you 
please including working on my golf handicap. 
I’m also a member of the national nautical 
charity the Maritime Volunteer Service and enjoy 
learning boating skills on the river and then 
putting them to good use helping at river-based 
community events such as The Tall Ships Race 
which is coming to Hartlepool next year.

Of a weekend, you’ll usually find me most 
happy..? 

Two putting or less on every hole over 18 holes.

You can contact Marc on 07842628731 or 
Marc.Millar@sjpp.co.uk
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MY WEEKEND

MARC MILLAR 
Financial adviser working with North 
Wealth Management, an appointed 
representative of St. James’s Place 
Wealth Management plc. 

Based in Sunderland but 
operating all across the UK, 
Marc has a wide network of 
work and social contacts. Here 
he shares his thoughts on the 
importance of weekends.

Marc Millar
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When it comes to numbers, quantity isn’t everything, but team high 
volumes of customers with excellent customer services, a loyalty that 
is second-to-none and a business that holds it community close to its 
heart, you get a well-respected company called: Noda Taxis.

Carrying over 2M passengers, safely to their destination each year, it’s not 
surprising that Noda are the preferred choice of taxi company in the region. 

Covering Newcastle, North Tyneside, Gateshead and the surrounding areas, 
the company has a fleet of over 600 cabs, making them one of the largest 
in the region, as well as a huge contributor to the North East’s economy.

Working with businesses and individuals alike, Noda prides themselves on 
the professionalism throughout, whether it’s your granny being driven for 
her local grocery shop, to important business airport pick-ups, the service 
is the same. 

Customer Care Manager David Singh said: “It’s an honour to work with 
Noda Taxis Customer Care Team, as they take such pride in their work and 
care passionately about good service for their customers. We set out the 
standards and monitor each and every driver and employee to ensure that 
these standards are met.

“It’s those standards that set us apart from others in the industry. As 
Richard Branson once said: “If you look after your staff, they’ll look after your 
customers – it’s that simple!”

If you’d like your taxi company to have the same morals and ethics as you 
do in your business, you can set up a competitive business account by 
emailing info@nodataxis.co.uk. Their helpful Customer Service Care Team 
would be more be more than happy to help you through the simple 
process. All vehicles are tracked by their 24/7 call centre, which never closes 
– Reliability is literally our middle-name! 

Noda Taxis, 0191 222 1888.

PRIDE IS IN THE NUMBERS 
AND, SO MUCH MORE 

David Singh
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COUNTY 
DURHAM – A 
PLACE TO INVEST 
AND GROW
Durham County Council 
attended UKREiiF, a national 
exhibition designed to 
showcase the scale of 
development progress across 
the UK and profile future 
investment opportunities 
to investors, developers and 
commercial occupiers from 
around the globe. 

With £2 billion of investment, planned 
or underway, and an ambitious ten-year 
economic strategy, the council are keen to 
make the point that Durham makes an ideal 
location for investment and development. 

A hotbed of innovation, the county has seen its 
hi-tech sector go from strength-to-strength, along 
with growth in the up-and coming UK space 
sector. 

With a top 100 university on the doorstep, and 
four others in the region, it has one of the largest 
pools of talent anywhere in the UK. 

Key to success is the quality of County Durham’s 
strategic business sites, which provide the facilities 
and the environment to allow companies to grow 
and flourish, along with easy access to world-wide 
markets through excellent connectivity by road, 
rail, air and sea. 

At the event the team from Business Durham, 
the business support service of Durham County 
Durham, highlighted the strength of hi-tech 
companies in the area, with scores of thriving 
innovative technology businesses County Durham 
is setting a high bar. 

The team showcased why Durham is a great place 
for businesses to locate – companies like radio 
frequency (RF) communications specialist Filtronic. 
The company has ambitious plans to expand at 
NETPark where, since 2014, continuous innovation 
has seen the company grow its turnover, staff and 
footprint. 

Marketing manager, Fin Farrelly, explained: 
“County Durham has a lot to offer, not least in 

terms of finance such as capital grants, incentives 
and investment, along with access to a skilled 
workforce.

“Together with our own investment it has meant 
we have been able to expand our manufacturing 
and testing facilities, so we can produce larger 
quantities enabling us to win work with other 
companies, accelerating our plans for growth.

Filtronic is one of over 40 companies based at 
NETPark who together employ over 600 people 
from university spinouts, start-ups to more 
established companies. 

Durham is also home to a growing number of 
space sector businesses along with the North 
East Satellite Applications Centre of Excellence 
(NESACoE), which has been instrumental in 
putting the county firmly on the intergalactic 
map. 

Led by Business Durham, NESACoE, based at 
NETPark, was set up to deliver the region’s space 
strategy and has engaged with more than 700 
organisations and helped companies secure more 
than £10m-worth of funding. 

One of those companies is the RHEA Group, an 
internationally-renowned security and space 
engineering company, providing services to 
aerospace, security and defence companies across 
the world. 

RHEA Group Chief Commercial Officer (CCO) and 
UK Vice President, John Bone said: “It is easier to 
expand here than in some areas of the UK with 
the graduate programmes, the room to physically 
grow the company footprint and access to 
resources and people.

“There is a very collaborative environment and we 
work closely with other space industry and hi-tech 
firms who complement what we do, to make 
things happen.“

County Durham has an ambition to build a 
successful, sustainable future promising a healthy 
and fulfilled lifestyle for all of its residents through 
access to good housing and employment. 

To achieve that ambition, £3.4 billion will be 
invested in creating jobs, attracting inward 
investment and building new homes. 

Bigger projects include £200m for the 
development of Aykley Heads; £400m at 
Bishop Auckland; £58m for the NETPark phase 3 
expansion; £200m at Riverside, Durham City and 
£44.5m at Jade Business Park, Murton. 

It is expected that the investment will generate 
30,000 new jobs by 2035 and see 25,992 new 
homes built by 2035. 

With opportunities for companies already here 
and new ones looking to relocate or expand the 
event is an opportunity to shout about all the 
county has to offer.

To find out more about current and future 
development as well as the support and 
advice available from Business Durham visit 
www.businessdurham.co.uk
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John Bone RHEA

Filtronic at NETPark
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DRIVING 
INNOVATION 
IN COUNTY 
DURHAM 
As the business support 
service of Durham County 
Council, Business Durham has a 
proven track record of helping 
companies grow, thrive and 
bring innovation to market.

With the rapidly changing world, it has never 
been more important to help businesses 
navigate the challenges they face and 
Business Durham is committed to supporting 
businesses to succeed. 

In 2021, it launched the Durham Future 
Innovation Building (DFIB) programme to 
support innovation in the construction, health 
and electech sectors across the county. 

Since its inception, the programme has provided 
support to over 20 companies  to bring their 
innovative product, process or service for the 
future to market. 

One of the businesses which has benefited from 
the DFIB programme is County Durham based 
deep technology company SEEDS (Sustainable 
Energy Efficient Designed Structures) Capital 
Limited. The company specialises in the research 

and development of advanced organic nano-
materials to greatly improve the performance of 
battery and solar technologies. 

Founder Jason Chehal says: “We applied to 
Business Durham’s DFIB programme to help us 
connect with companies who could benefit 
from our energy harvesting inks. 

“The DFIB programme has laid the foundation 
for building a stronger relationship with 
Business Durham, helping us to create a local 
supply chain centred around the cutting-edge 
technology we are developing to boost the 
attractiveness of County Durham as a region for 
advanced technology manufacturing.” 

Sarah Slaven, Business Durham’s managing 
director, says: “Business Durham has a proven 
track record of helping innovative companies 
grow and thrive, and bringing innovation to 
market. 

“The DFIB programme is just one of the ways we 
are supporting companies during this rapidly-
changing time. 

The DFIB programme is delivered through a 
series of events, masterclasses, workshops and 
practical sessions, designed to help businesses 
unlock their innovation potential and develop 
their knowledge and skills. Companies are 
also able to apply for funding to increase their 
expertise. 

DFIB is a two-and-a-half year programme, 
funded by the European Regional Development 
Fund (ERDF), for SMEs. It will run until June 2023. 

For more details about the programme  
and eligibility criteria, and to book a  
place on the online introduction, visit  
www. businessdurham.co.uk/dfib
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CHARITY OF 
THE MONTH

DAISY CHAIN 
PROJECT 

Why was the charity founded?

Daisy Chain was founded in 2003. Founder, Lesley 
realised there was a lack of support available and 
dreamed of a place for autistic children and adults; 
a place where people could receive personalised 
support and feel safe to be their authentic selves. 
Nearly 20 years on, we’re growing all the time, 
expanding services and supporting over 4,500 
families.

Which area do you cover?

Our state-of-the-art, therapeutic day centre and 
farm are based in Norton, Stockton-on-Tees. Many 
of the children, adults and family services take 
place on-site, and people travel from across the 
region to access them. Although our face-to-
face services operate in Tees Valley, some of our 
services reach beyond the local area such as our 
Autism Support Helpline which supports people 
across England.

What type of fundraising events do  
you have?

There are so many ways to support Daisy Chain 
through fundraising. From our events such as 
our annual golf day and winter ball, to individual 
challenges and corporate partnerships. If you’re 
the adventurous type, you can join us for events 
like the Cleveland 4 Peaks, Great North Run and 
much more.

The biggest fundraising event in the Daisy Chain 
calendar is our annual Winter Ball. The theme for 
2022 is Viva Las Vegas, and tickets are only £65 

each. Tables are filling fast so get in touch with 
us to secure yours. Think a fun-filled evening of 
feathers, glitz, glam and fantastic entertainment! 

How did you adapt during the  
Coronavirus pandemic?

Overnight we adapted services to offer telephone 
support and virtual support services. We created 
more COVID secure areas, utilising outdoor spaces 
through funding for a pod village, enabling 
us to run socially distanced support sessions. 
We increased our hours of operations and ran 
our Summer programme of activities after the 
first lockdown that helped young people be 
emotionally equipped to return to school. We 
also introduced wellbeing support, offering 
counselling to autistic young people.

What is your proudest moment so far?

Introducing outreach support services across 
the full Tees Valley was a huge win for us. Not all 
families can utilise our services due to accessibility 
and finance so being able to reach further afield 
and support people in all five local authority areas 
is something we’re very proud of.

Who are your main trustees and patrons?

We have nine trustees in total, including our Chair, 
Duane Hanson, who is also a co-founder. We also 
have two patrons, one of which, Anna Kennedy, 
developed Autism’s Got Talent which is a live, non-
competitive talent show showcasing the diverse 
talents of children and adults with autism. This 
year it’s in the North East, hosted by Daisy Chain in 
conjunction with Anna Kennedy Online.

What are you currently working on?

During the last few years, we’ve suffered financial 
losses due to the restrictions placed on our social 
enterprise income, and a halt to fundraising 
activity. Yet, at the same time, we’ve seen an 

increase in diagnosis and demand for support. 

We need to continue raising vital funds for 
frontline services, to meet a need that continues 
to grow and find new innovative ways to provide 
those services; that’s why we’re looking to open 
an adult centre to support the growing demand 
for adult services. 

What does the future hold?

2023 marks our 20th year, and we’ve got some 
big plans which we can’t wait to share. Daisy 
Chain has proven that we are a small charity 
that continuously belts above its weight and we 
know this from the impact that our work has 
had on a local and national level. Most recently, 
our Understanding Myself training has been 
recognised by the UK Government.

2023 gives us the opportunity to support more 
neurodivergent people and families; we can do 
that with your support. 

How do you get involved?

There are so many events and fundraising 
activities for you and your teams to get involved 
in to support us. We also offer the opportunity for 
you to explore neurodivergent placements in your 
workplace, thus helping autism talent shine. 

To find out more about employability, please 
email: employability@daisychainproject.
co.uk. For general enquires please get in 
touch: info@daisychainproject.co.uk 
01642 531248
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POWERING 
SUPPLY CHAINS
Research Interest Group (RIG), 
part of Northumbria University’s 
Newcastle Business School, 
is looking to partner with UK 
SMEs operating in national 
or global supply chains, to 
help reduce inefficiencies 
and enhance cost-savings, 
profitability and customer 
satisfaction.

Here, Dr Alireza Shokri, lead at RIG, explains 
what the Group can do for SMEs and how 
the benefit to business productivity and the 
bottom line can be vast.

The Group has been able to predict £50m in 
savings, over an eight-year period, for SMEs it 
has worked with. It is now reaching out to the 
region’s SMEs to assist them. 

Can you explain the types of SMEs you are 
looking to partner with?

We are looking to work with SMEs from all sectors 
and industries, the precursor simply being that 
they operate within UK or global supply chains. 
Every business, despite how well they think they 
operate, can become more efficient and increase 
productivity as part of continuous improvement 
which, ultimately, will have a positive impact 
on the bottom line with minimum effort and 
resources.

I hear all the time from businesses that they are 
selling well but their bottom line does not reflect 
this. It is time for SMEs to look inwards to identify, 
via data collection and analysis, the hidden areas 
for them in which improvements can be made. 
The results can be vast.

Can you explain the level of investment 
required, in terms of time and, if any, cost?

RIG has worked with a number of SMEs and time 
is a most valuable asset that is often in short 
supply. I am keen to reassure businesses that may 
be interested in engaging with us that many of 
the SMEs we have assisted are time poor and we 
have worked around that to achieve significant 
results.

In terms of cost, there is none involved with 
partnering with RIG. The initial step is a simple 
conversation, where we will ask about the SME’s 
pain points and then we will look at ways to 
find a solution. In some instances, we can agree 
a consultancy project or apply for funding 

if the solution is more complicated. This is 
never guaranteed and if the application is not 
accepted, we will look at the problem laterally and 
endeavour to find an alternative solution.

What is the benefit for an SME in partnering 
with a university?

There are a number of reasons why an SME would 
benefit from collaborating with a university, in 
this instance Northumbria University’s Newcastle 
Business School. One of the most obvious 
being that we have a wealth of experience and 
knowledge, having worked with a multitude of 
SMEs that face similar problems, helping them to 
operate in a smarter way. 

The business landscape is very challenging and 
most SMEs are firefighting on a day-to-day basis. 
When you have RIG’s support, which understands 
operational and supply chain pain points and 
has the knowledge to come up with practical 
solutions, a company can continue with business 
as normal whilst we work on its behalf to improve 
efficiency, profitability and business productivity.

Newcastle Business School also has a growing 
SME network and host dedicated events aimed 
at supporting likeminded SMEs to help network 

and grow. Much of this activity is communicated 
through the ‘Why Small Business Matters’ podcast 
that can be listened online or through your 
podcast app on your smartphone. 

Are you looking to establish on-going 
relationships with the SMEs you assist?

RIG exists to find a sustainable solution for 
problems that SMEs are facing, so we leave 
them in a position where they no longer have 
the problem or can deal with it independently. 
That being said, we are always keen to keep an 
open dialogue with those businesses we have 
partnered with and if any other operational 
inefficiencies or problems arise, we would 
encourage them to seek our assistance once 
again.

How can SMEs contact you to discuss how 
RIG can help their business?

The easiest way is to contact me directly via 
email: alireza.shokri@northumbria.ac.uk

A simple chat can be the beginning of a very 
fruitful relationship and the journey to making a 
business more profitable and competitive.

Dr Alireza Shokri
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The partnership has been spearheaded by 
Charlotte Enright, business development 
manager and sustainability lead at Anglo 
Scottish Asset Finance.

Following discussions with Diode, which was 
established in 2020 in response to the climate 
change emergency and is a recipient of Innovate 
UK and Department for Transport grant funding, 
the two companies are partnering to provide a full 
circle service for businesses looking to invest in EVs. 

Diode, an innovative web-based software 
platform that provides an all-in-one solution 
to help businesses, employees and consumers 
assess their electric vehicle suitability, generate a 
tailored charge point roll-out plan and purchase 
charge points through an automated tender 
process, identified that initial investment for many 
businesses would require finance and, as such, 
the relationship between the two companies was 
agreed.

The partnership coincides with the recent 
publication of the government’s UK Electric Vehicle 
Infrastructure Strategy. Included, was a £1.6 billion 
commitment towards achieving a tenfold increase 
in charge points by 2030, which will accelerate the 
government’s aim to end the sale of new petrol and 
diesel vehicles by 2030 and ensure all new cars and 
vans are zero-emission by 2035. 

With the average driver needing to charge for 
approximately seven hours per week at a standard 
7kW charge point, installing charge points at 

workplaces will be a critical component if the target 
is to be achieved.

Established in 2007 and with headquarters in 
Chester-le-Street, County Durham, Anglo Scottish is 
an independent business finance broker, providing 
a range of financial services across the UK including 
asset finance, business loans and vendor and dealer 
finance, as well as personal vehicle solutions and 
vehicle sourcing. 

Dan Eyre, co-founder and COO, Diode, said: “At 
current petrol and electricity prices, the cost per 
mile for electric vehicles is about half that of an 
equivalent petrol vehicle. 

“The high upfront costs of the vehicles and charge 
points can put businesses and drivers off making 
the switch and is why finance options are so 
important, because it means our customers can 
start taking advantage of low-cost electric driving 
from day one.

“More than 90% of the drivers that complete our 
Electric Vehicle Readiness Assessment are in the 
position to make the switch. For some businesses, 
they may choose to make a full transition then and 
there, whilst others may wish to go at a slower pace. 
Diode can help companies that fit in to both of 
these groups and with Anglo Scottish as our finance 
partner, customers will quickly reap the benefits, 
both in terms of cost savings and accelerating their 
transition to electric vehicles.”

Charlotte Enright, sustainability lead, Anglo Scottish 

Asset Finance, said: “Recent figures published by 
The Society of Motor Manufacturers and Traders 
highlighted a huge increase in sales of electric and 
plug-in hybrid vehicles in 2021. In fact, more new 
battery electric vehicles were registered than over 
the previous five years combined. Interestingly, 
there were 190,727 battery electric vehicles and 
114,554 plug-in hybrids, meaning 18.5% of all new 
cars registered in 2021 could be plugged in. 

“As part of the UK’s transition to electric vehicles, 
Diode has identified the need for a streamlined, 
simple, data driven platform that requires very 
little in terms of time investment. Results are quick 
and the benefits for businesses that work with the 
platform are huge. 

“Once employees have completed their 
assessments, and businesses have generated their 
roll-out plans, those seeking finance are directed to 
Anglo Scottish, where we will find the best possible 
finance deals for electric vehicles and charging 
stations, via our vast panel of lenders.

David Foster, managing director, Anglo Scottish 
Asset Finance, said: “As we continue to strengthen 
our sustainable finance offering, with the aim of 
becoming the leading provider in the UK, we need 
look no further than the current investment taking 
place within electrification. 

“For many, the journey towards making workplace 
operations sustainable will be on-going and Anglo 
Scottish aims to make this transition as smooth as 
possible, both for existing and new customers.” 

www.angloscottishfinance.co.uk

ANGLO SCOTTISH DRIVES 
ELECTRIFICATION IN THE WORKPLACE
Chester-le-Street-based, Anglo Scottish Asset Finance, is partnering 
with Diode, specialists in electric vehicle (EV) suitability assessments 
and charge point procurement, to help break down the barriers to 
EV adoption and drive forward electrification in the workplace.
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David Foster, managing director, Anglo 
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Enright, business development manager 
and sustainability lead, Anglo Scottish 
Asset Finance
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CARL MOFFETT
Chief financial officer at  
Samuel Knight International

What is your role at Samuel Knight 
International?

I am chief financial officer, responsible for 
managing the financial actions of the company. 
The role is very varied and can include 
everything from tracking cash flow and financial 
planning to analysing the company's financial 
strengths and weaknesses and proposing 
corrective actions.

What do you enjoy most about your role?

My work differs from day to day and we 
are operating in a very exciting market. It 

is incredibly fast paced. There are so many 
opportunities within the US renewable market, 
as it is in its infancy. Clients need guidance and 
we have the expertise.

What is your proudest business 
achievement?

I have so many but to name a few:  I joined 
the company during the middle of securing 
investment with Gresham House Ventures 
and helping to play a part in this was a proud 
moment, as was achieving 81% growth and 
turnover in year two, the company securing a 
major client in the US and breaking into the US 
market in the right and compliant way.

What challenges have you encountered?

The challenge has been getting the right 
foundation in place for Samuel Knight’s growth, 
being adaptable to changing the business 
quickly and understanding the US market.

Scaling up the business in the US can be 
complex, as there are 52 different states all with 
very different legislations.

How has the industry changed since you 
began your career?

Renewable energy has massively taken off. 
Previously, our sector was very much focused 
on oil and gas but renewable energy is now the 
backbone of the business.

How do you like to unwind?

I unwind by spending time with my family 
and friends and I like to do a lot of cycling. 
My daughter also plays a lot of football, so we 
often watch her play at a weekend. She plays 
at county level, for Newcastle United girls and 
Heaton Hawks Football Club, so that keeps us 
all busy.

samuel-knight.com
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NECTA AWARDS
Promoting service and culinary 
excellence NECTA aims to 
improve standards within the 
North East hospitality industry 
and raise its profile across 
the UK. Working closely with 
colleges to develop better 
skill sets and with employers 
to provide recruitment 
opportunities.

The annual Hospitality Salon is a showcase 
for young people with talent in the North 
East of England and the 2022 event, the first 
in three years was an excellent two days, a 
time to reunite and relaunch the profession 
in the North East, as well as promoting and 
encouraging recruitment, employment and 
professional training.

Douglas Jordan, from NECTA said:  “It was 
wonderful to see the regional colleges competing 
with such dedication. With Cookery and Service, 
Sugar Craft, Floristry, Mixology and Barista we 
cover all aspects of the skills sector in hospitality 
and are keen to grow the close partnerships we 
have already developed with industry leaders and 
with other professional associations to be able 
offer improved opportunities for young people.

“Given the success of this year’s event it is our 
task to encourage more participation from both 
potential competitors and sponsors and we look 
forward with great excitement to celebrate with 
everyone in 2023.”

North East Chef of the Year ‘22 winner was Kyle 
Greenwood from Seaham Hall.

Previous winners include Parichat Somsri-Kirby of 
Sohe in Jesmond and Andrew Wilkinson from 31, 
The Quay in North Shields.

For more information go to the website  
www.nectachef.org
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HEIDI TURNER
Director of Cheviot HR Ltd,  
HR Consultancy

What were your career ambitions  
growing up?

I’ve always been interested in the world of 
business, and what makes people tick, so I really 
felt that I’d found my calling when I started my 
career in HR pretty much as soon as I graduated.  
My dad was a serial entrepreneur and he inspired 
me greatly to start up on my own. If he was with 
us today, I’m sure he would have been a mega 
proud dad.

Tell us about your current role?

I’m lucky to work with some fabulous businesses 
across the North East, managing their HR function, 
as well as getting new employers ready to take on 
their first employees, ensuring all the necessary 
HR frameworks and processes are in place.

Managing employees and addressing the 
issues that come with this responsibility can 
be extremely stressful for business owners and 
managers. Taking that stress away from them 
often comes with immense relief, which for me is 
what I find most satisfying about my job.

What is your proudest  
business achievement?

Getting my first retained client!  I can remember it 
like it was yesterday! I did a little victory dance in 
my head whilst trying to maintain my composure 
as I closed the deal.

I smile to myself every so often at how excited I 
was back then, on what was a comparatively small 
deal, but they do say, you always remember your 
first!

How has your industry changed in the  
last decade?

Employer branding. Who had heard of employer 
branding a decade ago? Everyone knows how 
important brand image is when it comes to 

winning market share but companies are now 
recognising the importance of establishing and 
communicating who they want to be as an 
employer.

This goes hand in hand with helping employees 
obtain a better work-life balance, challenging 
how, when and where we work, developing 
employee wellbeing strategies and modernising 
traditional pay and benefits packages.  

It has been a truly revolutionary decade in the 
world of HR.

What are you currently working on?

I’ve been working with some fantastic start-
ups lately, with big growth plans, to get all 
their HR policies, procedures, processes and 
reporting systems in place to take on their first 
employees. Everything from documentation 
and benchmarking, to establishing terms and 
conditions of employment, workforce planning, 
recruitment, you name it. It’s really exciting to get 
involved from the start, particularly when you 
see a company grow from a concept to a major 
household name!

What is the best piece of business advice you 
have been given?

Like the Nike slogan, “Just Do It”. There is never a 
“right time” to start a business. If you are waiting 
for the right time, it will never happen.

Believing in yourself is another one. There are 
always people in this world who will try to knock 
you down and give you 100 reasons why you 
shouldn’t do something, but you have to belief in 
yourself and what you can offer.

What has been your biggest challenge?

Juggling my responsibilities as a mum and 

growing my business. That conflict between 
wanting to give my kids the time they deserve, 
and wanting my business to do well.  

I think most working mums out there will always 
find this a physical and mental struggle, but we 
should remind ourselves that we are inspiring our 
kids to work hard and pursue their dreams .

Who are your heroes inside and outside  
of business?

Sara Blakely, who owns Spanx, the underwear 
company. She’s the youngest self-made female 
billionaire from her simple concept after cutting 
the feet out of tights. She started her business 
with her life savings of $5,000 when she was just 
27. Did you know that she actually paid people 
to show up at her promotional events to create a 
bit of hype?! She is the perfect example of what 
strong conviction and hard work can achieve.

How do you unwind outside of work?

I love going for walks with the family along our 
beautiful Northumbrian coast, it really blows 
away the cobwebs! I love our coastline and the 
countryside, we really are privileged to live where 
we do.

Favourite Book and Boxset

I do love a good boxset!! Particularly a British 
crime drama or thriller like Line of Duty, The 
Bodyguard, The Fall, The Night Manager was 
fantastic years ago, do you remember that one? 
Too many to mention. What did we do when we 
just had four TV channels?!!

Get in touch with heidi@cheviothr.co.uk
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Make a difference to residents' lives in Wallsend,
Whitley Bay and Gosforth
Work with friendly and caring staff in a relaxed
'home-from-home' atmosphere
Earn the living wage 
Full training provided
Long service awards
BUPA cash-back scheme
Company sick pay programme
Paid breaks
Have your birthday off work

WHY EOTHEN CARE HOMES?

'PUTTING THE CARE INTO CAREER'
 

www.eothenhomes.co.uk/0191 281 9100
recruitment@eothenhomes.org.uk

Our compassionate carers are dedicated to providing the best care to our
amazing residents. Can you help us make a difference?
They've looked after us, now let's look after them.
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NEW OFFICE FOR RAZORBLUE
A leading IT Managed Service Provider which works with over 500 companies across the UK has 
relocated its Teesside office to support its continued rapid growth.

razorblue has grown exponentially over the last few years and now boasts seven offices, a headcount 
of over 140, a client base which covers the length and breadth of the UK and is on track to hit £13m in 
turnover this financial year.

The new office is located on the riverside in Stockton, with room for over 100 colleagues - and has been 
fitted out with razorblue’s signature high speed connectivity, Microsoft Teams rooms and recreation areas 
for staff.

This move supports the company’s recruitment drive to support its expansion plans. With several 
vacancies currently available and the recent launch of its own apprenticeship academy, the company is 
constantly seeking new staff to drive the business forward as it continues to grow.

CEO, Dan Kitchen said: “Having outgrown our previous Teesside base, we took the opportunity to find a 
space that offered more to our people, too. Stockton has excellent transport links, has more in the way of 
venues for social events for our team, is a far larger premises to support growth, and we are lucky to be 
able to enjoy a beautiful view of the river.

“We are thrilled to have made this move and look forward to spending many years here as our exciting 
journey continues.”

SOFTWARE 
CONSULTANCY SCOTT 
LOGIC LAUNCHES NEW 
HQ AT THE LUMEN IN 
NEWCASTLE HELIX
Software consultancy Scott Logic  recently 
opened its new Newcastle HQ at a launch 
party  in the Lumen, one of the flagship 
buildings in Newcastle Helix. It plans to 
recruit 200 more people in Newcastle as part 
of ambitious growth plans over the next few 
years.

Scott Logic employs more than 400 people across 
its six UK offices, providing a range of technology 
services to organisations such as the Scottish 
Government, the Department for Work and 
Pensions and NatWest Group. Founded in 2005, 
Scott Logic has always been headquartered in 
Newcastle and the new HQ supports Scott Logic’s 
long-term growth plans, focus on sustainability 
and sets the company up for a new era of hybrid 
working.

“Scott Logic has always been about integrating 

with the communities around us and having 
an influence beyond our core business,” said 
Steve Foreshew-Cain, CEO, Scott Logic. “We 
are embedded within North East communities 
and committed to future talent development, 
from close ties with Newcastle University and 
Durham University, where we fund scholarships 
for students from disadvantaged backgrounds, to 
the continued expansion of our graduate hiring 
programme in Newcastle.”

NORTH EAST 
BUSINESSES 
CELEBRATE THE NORTH 
EAST INSTITUTE OF 
TECHNOLOGY 
Over 60 visitors recently  attended New 
College Durham to celebrate the work done by 
the North East institute of Technology (NEIoT); 
and to take part in the official opening of the 
NEIoT facilities at New College Durham by the 
Mayor of Durham City.

Local businesspeople and representatives from 
the NEIoT’s partner colleges enjoyed talks from a 
range of speakers including Andy Radcliffe, Chief 
Executive of Esh Group, Ian Green MBE, Learning 
Specialist British Volt and Rachel Chambers, Chief 
Operating Officer, Driving the Electric Revolution 
Industrialisation Centre North East. 

Visitors then had the opportunity to take part in 
the interactive partner marketplace, try out the 
Virtual Reality equipment, watch demonstrations 
of the robotic equipment and take tours of the 
building.

Andy Broadbent, Principal and CEO at New 
College Durham said: “This event was  the perfect 
opportunity to celebrate the North East Institute 
of Technology and raise the profile of IoTs and 
technical education. We want to showcase the 
opportunities Institutes of Technologies provide 
in terms of training, employment and economic 
growth, as well as network with those involved 
in the programme from around the North East 
region.”

Our team put the solution before the problem.
At Synergi we know that teamwork begins by building trust. Our ability to put the solution before  
the problem is what our customers value most. Talk to us about how we can support your business.

Call: 0191 477 0365   Email: enquiries@teamsynergi.co.uk
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The new “business normal” has well and truly arrived for every organisation no

matter the size. The boundaries of your organisation have become increasingly

borderless and expanded to limitless endpoints and networks. The potential attack

surface of your organisation has never been greater and is increasingly unknown. 

 

For the last 33 years, Lucid has helped, advised and supported our clients to make the

most appropriate decisions for their organisation, working to understand your needs,

identify your risks and most importantly, your priorities. 

 

We work in partnership with you to keep your data cyber safe now and the future. 

FREE IT security audit
and consultation

01642 792567

lucidgrp.co.uk
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Did you always envisage a career in the world  
of Technology?

No, definitely not. When I was at school, I wanted to be a lawyer 
(mainly from watching Ally McBeal in the 90’s) I fell into a tech 
career through seeking general management/leadership 
opportunities that would allow me to move back home to the 
North West (at the time I was working in the B&Q logistics team 
in Southampton). Openreach was holding internal and external 
assessment centres to identify their senior leaders of the future 
and I was successful in gaining a role. It’s the utility-like nature 
of technology that I love, the fact that the services my business 
provides are critical to our customers (often more so than 
traditional utilities nowadays). 

What attracted you to your current role?

The people, the products and services we provide to our 
customers. When I was seeking my next role (12 months ago 
now) I was fortunate enough to quickly end up in six different 
processes (five out of six of them were in the Tech industry). 
The thing that made Pixel Group (the parent company of 
Perfect Image, Cyphra and now Technique) stand out was the 
friendliness and technical competency of the people I met 
through the recruitment process; everyone from the PE House, 
Chairman, NED and Exec members were all truly passionate 
about the organisation and the great products and services 
we provide. Having worked in Technology for over five years 
prior to joining, the cyber, cloud migration and data & analytics 
competencies really attracted me as I knew how in demand they 
were in the market and how valuable they are to our existing and 
potential customers.

How important has Technology been during the  
Coronavirus pandemic?

It’s been absolutely business critical; and for many businesses the 
difference between whether they could continue operating or 
not; and therefore, how impacted (or the size of the opportunity 
for) their business by the pandemic.

What tips would you give to someone looking to work in  
the industry?

Do it! The industry is a fast growing one, with lots of opportunities 
and is a great industry to work in if you want to help people and 
businesses solve their problems. There are also so many different 
roles (from the truly technical, to more customer centric or central 
specialist functions) so there is something for everyone in most 
businesses in this industry.

Tell us the most exciting thing you're currently working on? 

A rebrand. With the recent acquisitions we will be joining Perfect 
Image and Technique together under a new single brand, and 
rebranding the Group (currently Pixel Group) to tie in.

Tell us about your team.

I have a team of true superstars. As part of the rebrand we have 
asked a lot of our customers what makes us special to them; 
and without fail they have all commented on the technical 
competency, integrity and friendliness of our people. 

What's your fondest memory of a career in the industry?

The pandemic provided almost daily opportunities to go above 
and beyond for customers and the community; whether it was 
getting the connectivity into a pop-up Nightingale hospital 
within five days or enabling a 2000 strong workforce to work from 
home over night there were lots of proud moments at a very 
difficult time.

What piece of technology would you be lost without?

My iphone.

Who are your heroes and mentors from a  
career perspective?

There are too many to mention them all; as I’m extremely 
fortunate in this space. 

My family have been a great source of inspiration all the way 
from two sets of grandparents who all worked multiple jobs 
and juggled family life to set their children up to have more 
opportunity than they had through to having two entrepreneurs 
(my dad and my cousin) who I got to observe starting up their 
own businesses, and making them successful, while I was 
growing up. 

I’ve also been lucky enough to have been mentored and 
supported by lots of inspirational people throughout my own 
career – Anna Keep (Founder of Accelerated Change), Jenny 
Davies (CEO Dovehaven Care Home Group), Tricia Williams (COO 
Northern Trains) and Paul Pintiliescu (currently starting up his 
own business whilst  performing a full time CTO and a strategy 
role for two other Tech businesses) to name but a few. 

When not working, how do you like to relax? 

It’s all about the yin and yang for me so I simultaneously love 
socialising with friends and family (I like to keep up to date with 
all the new bars and restaurant openings) whilst also enjoying 
time on my own either reading a book or knitting (badly!)

perfect-image.co.uk
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TALKING TECH AND DIGITAL 
In the latest of these popular series of features we talk to...

KELLY SIMKISS
CEO, Perfect Image

...It’s the utility-like 
nature of technology 

that I love...

“
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Kelly Simkiss
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RETAIL / LEISURE / HOSPITALITY / BUSINESS / BOARDROOM / EVENTS

Call us - 0191 336 1995
enquiries@sharkdigitaldisplays.com
www.sharkdigitaldisplays.com

ARE YOU READY  FOR 
HYBRID WORKING?

// CONFERENCING SOLUTIONS FOR ANY SPACE AND ANY BUDGET.

As we look to the future, we see our offices as places for 
collaboration between both in-person and remote 
meeting participants.
Enabling the hybrid workforce to be successful requires 
technology that is flexible and simple enough for any 
employee to use.

// CONTACT US NOW TO BOOK YOUR FREE 
-  NO OBLIGATION CONSULTATION

// DEDICATED MICROSOFT TEAMS OR ZOOM ROOMS.

// FLEXIBLE BRING YOUR OWN DEVICE SOLUTIONS FOR USE WITH 
-  ANY CONFERENCING SOFTWARE PLATFORM
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The business has also made two key appointments 
to its senior leadership team, to spearhead the next 
phase of growth. 

Headquartered in Hebburn and with bases in London, 
Edinburgh and Belfast, HTG holds Advanced Specialist Gold 
level partnerships with leading industry names including 
Microsoft, Citrix and VMware. Its UK client base includes 
global high profile names such as Goldman Sachs, as well 
as a range of public and private sector organisations with 
staff numbers ranging from SME level to 150,000 seats.

The new two-storey, 5,000 sq ft premises on Monkton 
Business Park in Hebburn will have a full refit including 
the creation of the North East’s first Microsoft Centre of 
Excellence, designed to attract and develop local talent to 
HTG’s workforce, and support its in-house apprenticeship 
and graduate schemes.
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CLOUD EXPERTS HTG ON 
EXPANSION TRAIL TO ACHIEVE 

£30M TURNOVER

Secure cloud expert Howell Technology Group (HTG)  
is on the expansion trail, doubling the size of its  

premises to allow it to create at least 20 new jobs in  
the next year, and accelerate the firm’s bid to reach  

a £30m turnover in the next five years.
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CEO Kevin Howell said: “This move to a much 
bigger location comes on the back of a series of 
contract wins across the UK, thanks to our ability 
to apply the latest innovative cloud technology to 
solve business problems for clients in any sector 
and of any size, all backed up by great customer 
service.

“Organisations right across the board continue to 
shift more of their infrastructure to cloud, thanks 
to its proven ability to support digital business 
transformation that boosts productivity and 
improves customer service, and enable the secure 
remote working that has now become the norm.

“The global cloud market is expected to be 
worth $474billion this year, and our privileged 
partnerships with Microsoft and other leading 

vendors give us a major advantage over our 
competitors, and we are confident we will achieve 
our aim to become the leading cloud provider 
across a number of identified sectors.”  

The new appointments see George Galloway join 
as sales and marketing director, bringing with 
him a 20-year background in successful senior 
commercial roles within the North East IT industry.  
HTG’s former programme and operations 
manager Niall Quinn, who is a certified Project 
Management Professional (PMP), PRINCE2 holder, 
and experienced Scrum Master, is promoted to 
operations director.

“This is a pivotal moment for HTG, as we 
restructure and strengthen our senior leadership 
team to enable our growth. We are very pleased 

to have George on board, and to recognise 
Niall’s achievement and ambition with a senior 
appointment,” added Kevin.

“Attracting and retaining the highest levels of 
talent is vital to our success. Both George and Niall 
are highly regarded within the North East business 
community and will play a key role in leading and 
shaping our future.

“The move to bigger headquarters and our new 
appointments put us in the ideal position to 
expand, create more jobs here in our heartland, 
and support our customers in their digital 
journeys. This is a very exciting time for the 
business.”

www.htg.co.uk
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...The move 
and our new 
appointments 
put us in the 
ideal position 

to expand, 
create more 

jobs, and 
support our 
customers in 
their digital 
journeys...

“

L-R: Sales and Marketing Director George Galloway; Technical Director 
Alan McBurney; CEO Kevin Howell; Finance Director Sarah Howell; 

Operations Director Niall Quinn; with the HTG team.
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Joining the team as a software engineer, is 
Ganesh Cheekati from Newcastle. Ganesh will 
be working closely with Steve Todd, Technical 
Director, to develop the technology and 
broaden its uses and applications across a 
range of sectors. 

Whilst GUARDIAN® remote technology is new 
to Ganesh, he brings with him six years of under 
and post graduate studying, having achieved 
a Masters degree in Computer Science from 
Northumbria University. He has also spent two 
years working on IoT projects whilst on work 
placement in Hyderabad, India. 

Ganesh said: “The concept of IoT has always 
interested me. To get this opportunity that opens 
up the chance for me to learn more, whilst 

bringing my knowledge into the business, is 
perfect for me. I’m excited to use my experience 
in a practical way and learn from Steve’s enviable 
experience in the arena. He gives me freedom to 
explore and learn; and I have some great ideas for 
next stages of development already!

“The team at Plexus Innovation has been very 
welcoming, and I am looking forward to both 
seeing the product installed, in action and to 
help develop it further. It really is an exciting 
opportunity to join the company at such a critical 
growth stage!” 

Plexus Innovation is changing the way many 
sectors monitor and measure essential services 
that need reliable compliance data. GUARDIAN® 
remotely monitors and measures temperature, 

CO2, humidity and water systems, enabling 
insight-driven decisions via real time monitoring 
for compliance reporting and automated alerts 
to identified health risks or failing assets that 
otherwise may not be known about. 

Steve, who is a co-founder of the innovative 
business alongside Ian Murray, said: “Ganesh is 
a welcome addition to the development team. 
Having him join us right now is instrumental 
to our future strategic plans, where we will be 
growing the current customer base, taking 
feedback, and developing the IoT product to new 
capacity, as well ensuring current customers get 
the best possible service and results.”

In his personal time 28-year-old Ganesh likes 
spending time with friends, playing cricket, 
discussing the future and taking part in debates; 
and he has a love for watching movies, his 
favourite being Bollywood style. 

He concluded: “I have been looking for a long-
term career option and my plan is to stay here at 
Plexus Innovation, helping deliver an outstanding 
product and drive further development with 
Steve. I see this as a solid opportunity and can’t 
wait to grow the role, so I am making a real 
difference to the company.”

More information on GUARDIAN® and  
Plexus Innovation is available by contacting 
info@plexus-innovation.com or by visiting 
www.plexus-innovation.com
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SOFTWARE ENGINEER BOOSTS 
CAPABILITY FOR PLEXUS 
INNOVATION
The company behind GUARDIAN® remote technology, has 
grown its team again, to provide extra support with product 
development, so that the company can achieve its ambitious 
growth plan.

Ganesh Cheekati
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SECURITY COMES 
IN ALL SHAPES 
AND SIZES
When it comes to hackers, 
you’re likely to imagine a scary 
figure behind a computer 
screen; hoodie up, mask on, 
hiding behind the anonymity 
of a virtual world. But are all 
hackers bad?

Ours aren’t. 

That’s right; we have a team of hackers – we 
call them our cyber security team. 

What do hackers do?

Hackers play a critical role in keeping people and 
companies safe. 

Cyber security professionals, consultants, and 
technical experts use their knowledge and 
expertise to test the level of cyber security in any 
given company, and by doing so they identify 

potential threats and weaknesses. 

Not only that, but many hackers also spend 
their time looking at the rules and regulations 
behind information security in order to help 
organisations better understand their threats, 
and how to put mitigations and controls in 
place. 

This misrepresented group of individuals work to 
protect all aspects of the online world many of 
us have become acquainted with.

What about the bad guys?

An alternate term for someone who commits 
a crime online is a Cyber Criminal or Cyber 
Attacker. 

Hacking itself is NOT a crime, but the intent 
behind an individual's reason to hack is what 
may lead to crime. 

An unethical doctor would be called a murderer, 
an unethical banker a thief, and an unethical 
entrepreneur a fraudster.

Do I need a hacker?

Every business needs some level of cyber 
security. Whether it is simply to protect the data 
you store through multifactor authentication, 
or more sophisticated systems that ensure your 
production methods, R&D or even your secret 
sauce recipe are securely under (virtual) lock 
and key. 

So, the next time you think about hackers, just 
remember we aren't all bad. 

Visit our website to find out more about our 
team of hackers and how they can protect your 
business 

waterstons.com
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Sarah Cunningham, one of our hackers

Scan here to find out 
more about our team of 

hackers and how they can 
protect your business
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Aspire, who are one of the fastest growing IT 
managed service and cyber security providers in 
the UK, has won the contract to provide Portland 
House - the former city centre offices of Newcastle 
Building Society for 25 years - with a new fibre cable 
infrastructure as part of a five-figure investment to 
upgrade internet services. 

Aspire have set ambitious plans for improving business 
connectivity across the North East after a multi-
million-pound investment to build their own full fibre 
North East network, known as Ultrafast Dedicated 
Connectivity (UDC). 

With UDC, Portland House will provide tenants with 
easily accessible, reliable and cost effective internet 
connectivity of up to a phenomenal 100 gigabit per 
second (Gb/s).

The work is part of an ambitious multi-million-pound 
refurbishment programme being undertaken by 
Gateshead office fit out consultancy Ultimate Group, 
transforming the 1990s built offices into 60,000 sq. ft. 
of modern workspace across five floors in the heart of 
the city.

Aspire is working alongside WiredScore, which assesses 
and improves digital connectivity and smart technology 
within commercial buildings around the world, to 
achieve a Platinum accreditation for Portland House.

Oliver Holland, one of the developers of Portland House, 
said: “We are installing the infrastructure for occupiers 
to access next generation, low latency (<1ms), fully 
redundant, multi-network internet service which is 
scalable up to 100 gigabit per second. This provides the 
fastest speeds and most reliable service available in the 
country.

“Having a market leading technology spine with the 
most advanced connectivity available is a crucial 
part of our vision for Portland House. We are making 

excellent progress on site ahead of the summer 
completion and we are extremely encouraged by the 
enquiries from businesses looking for high quality office 
accommodation.”

Shaun Richardson, senior account manager at Aspire, 
added: “Following our investment in the North East’s 
connectivity infrastructure, we are in the unique 
position to offer local organisations the fastest 
connectivity on the market at an affordable price. 
Portland House is another prestigious project for us. We 
are proud to be at the forefront of delivering advanced, 
scalable and high-performance services as part of 
integrated turnkey solutions to leading organisations, 
not only in the North East but across the UK.”

The redevelopment of Portland House, situated on 
Blue Square opposite the Laing Art Gallery, is due for 
completion in July. The scheme is being marketed 
by joint letting agents, BNP Paribas Real Estate and 
Sanderson Weatherall.

www.aspirets.com
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ASPIRE POWERS FORMER NEWCASTLE 
BUILDING SOCIETY FOR SUCCESS
The next phase in the transformation of the former head office 
of Newcastle Building Society is underway with the provision of 
revolutionary ultrafast internet connectivity throughout the building. 
Deployed by Aspire Technology Solutions throughout the North East, 
the ultrafast dedicated connectivity (UDC) boasts some of the fastest 
speeds available in the country.
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THREE HIDDEN 
RISKS OF 
BUSINESS APPS 
By Steve Morland, Specialist Tech 
Lead, Leighton

Over the last couple of years, 
as the pandemic spread 
across the globe, the world of 
work was forced to change. 
Many businesses turned 
to technology to enable 
remote working, whilst others 
scrambled to develop online 
experiences for customers. 

Whereas once tech solutions were preferred 
by early adopters, nowadays they’re critical 
to keep businesses productive. But with 
the average enterprise business using 175 
different applications, it’s important to 
understand the risks, especially when it comes 
to “off the shelf” solutions.

Risk 1 - Security 

As reliance on business apps to support core 
business functions increases, so does the risk 
to security. Cyberattacks targeting sensitive 
private information such as human resources 
data, personally identifiable information or 
intellectual property and are commonplace, with 
49% of organisations saying they suffered a data 
breach over the past two years. The costs of a 
security breach can be critical resulting in lost 
business, reputational damage, and downtime to 
business-critical applications. When selecting an 
application, it’s critical you do your due diligence 
and ensure your data is properly secured and 
backed-up and that access to confidential 
information is protected. All apps have multiple 
stakeholders, each with different requirements. 
Business stakeholders may desire feature 
improvements that deliver value to the end users, 
whereas technical stakeholders may focus more 
on security and resilience – between them, they 
should be building a roadmap for the ongoing 
development and security of the application.

Risk 2 - Inefficiency 

Often, the need for a business application spins 
out from a spreadsheet that has been outgrown.  
Businesses are willing to invest in low code type 
tools but end up with resources tied up looking 
after these systems. Businesses will often “make 
do” with existing apps and systems even if they’re 
no longer fit for purpose to cut costs or to avoid 
the friction of change. This results in inefficiencies 
which can overcomplicate processes and hamper 
operations. Other inefficiencies come from 
using too many apps, lack of integration, missing 
insights or having difficult to use systems or 
processes. So, when adding another application 
into the mix, it's important to carefully consider 
your business’ objectives as well as the functional 
and technical requirements of the application, 
keeping in mind potential integrations required as 
well as scalability.

Risk 3 - Scalability 

As a business grows, there are frequent changes 
to its requirements. Not only do products and 
services change along the way, but teams also 
need to adapt to changes in the way a business 
operates, particularly when a new business 
application is introduced. With that in mind, 

business apps need to be scalable and flexible. 
Businesses that depend on too many applications 
may be more at risk when it comes to scaling, 
particularly if they lack integration. As such, when 
choosing a business application, you should think 
about your short-term needs as well as your long-
term goals to ensure you can continually optimise 
performance and increase productivity as the 
business grows. Your business apps should be 
able to handle a growing number of customers, 
clients or users whilst maintaining performance 
and data consistency. A healthy business 
application will always need feature enhancement 
and ongoing maintenance but being able to 
change with the business needs and maintain 
performance through the application’s lifecycle is 
a must and often not considered.

In today’s landscape, businesses depend on 
critical applications to remain productive, to 
better serve customers and to keep up with 
demand. By addressing the risks involved with a 
business application early, businesses can grow 
whilst limiting the risk of damage to the brand, 
bottom line or compliance procedures. 

leighton.com
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Steve Morland
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Expert security operations center (SOC)-as-a-service

Concierge SecurityTM engineers and analysts act as 
an extension of your team

24x7 eyes-on-glass monitoring through Arctic Wolf™ 
Managed Detection and Response

Vulnerability management with Arctic Wolf™ 
Managed Risk

For more information about TruStack and Arctic Wolf, visit 
trustack.co.uk/soc

PARTNERING TO 
PROTECT YOUR 
BUSINESS FROM 
CYBER ATTACKS
 

TruStack has first-class, best of breed cybersecurity 
management and applications ready to help you.  
Arctic Wolf® is the market leader in security operations.

04721_ArcticWolf_TruStack_Advert.indd   104721_ArcticWolf_TruStack_Advert.indd   1 19/05/2022   13:4219/05/2022   13:42
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Technology
Because

matters

0191 466 1050   www.theunitegroup.co.uk

IT Services
●   Office 365  
●   Cloud Services 
●   Cyber Security
●   IT Support  

Communications
●   Hosted Telephony  

and SIP  
●   Leased Lines 
●   Mobiles  
●   Broadband 

●  Digital Marketing
●  Social Media Management 
●   Web Design and SEO  
●  Network + 

We are delighted to introduce 
Network + as a new offering 
from Social Plus. Providing  
    a new approach to  
    Business Networking!
     Online, Offline, Anytime.
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AWARD-WINNING CONSULTANCY TO PROJECT 
MANAGE STATE-OF-THE-ART ENGINEERING 
BUILDING
Award-winning construction and property consultancy, Summers-Inman, has been appointed 
at Middlesbrough College to a state-of-the-art £10m Engineering facility that will both enhance 
student experience and support Teesside in its green energy aims. 

Summers-Inman has been appointed following a successful tender win to the proposed state-of-the-
art building and will provide Project Management, Quantity Surveying and Principal Designer services 
to relocate TTE, a leading provider of technical training to the oil and gas, process, manufacturing and 
engineering sector- which was acquired by Middlesbrough College in 2019.

GEORGE F WHITE 
STRENGTHENS 
COMMERCIAL MARKET 
POSITION 
The north’s leading property specialist George 
F White has welcomed Johnson Tucker LLP 
into its consultancy, as the businesses merge 
to further strengthen their established 
commercial service offering 

With a significant track record of delivering and 
achieving projects at scale, this move will see 
George F White build on the holistic approach it 
offers clients. The blending of skills and expertise 
from the Johnson Tucker team will create one 
of the largest commercial property teams in the 
North of England, employing over 100 people and 
operating out of 6 offices across the region. 

Established in 2006, Johnson Tucker LLP 
specialises in chartered surveying and 
commercial property and is particularly strong in 
commercial investment and agency and property 
management. Its integration into George F White 
will ensure a complementary offering for clients.

Richard Garland, Head of Commercial and 
Development at George F White, said: “We are 
delighted to welcome Johnson Tucker into the 
George F White family. The team prides itself 
on attention to detail and driving the right deal 

through holistic advice. We offer a specialist 
service comparable to large national firms, whilst 
maintaining the flexibility of a regional client-
focused business. The merger with Johnson 
Tucker expands our range of specialist services 
and allows us to apply them to larger projects 
than ever before.”

David Johnson, added: “Much care went into 
finding the right partner to take the Johnson 
Tucker consultancy forward; we know this move 
will benefit both sides considerably, along with 
creating a bright future for our team, allowing 
the company to develop within the support and 
structure of George F White for years to come. 
We are very grateful for the support of our many 
longstanding and more recent clients over many 
years and look forward to continuing to work 
together.”

NAYLORS GAVIN 
BLACK NAMED MOST 
ACTIVE INDUSTRIAL 
AGENT IN NORTH EAST
Independent property consultancy Naylors 
Gavin Black has been ranked the most active 
industrial agent in the North East.

Its topping of the EG Radius league table was 
achieved thanks to one of the biggest industrial 
deals so far in 2022.

This involved Naylors Gavin Black marketing the 
freehold of a 186,530 sq ft unit at Northumberland 
Dock Road, Wallsend. It was bought by 
Northumbrian Water from Akdeniz Chemson for 
an undisclosed sum.

Naylors Gavin Black is ahead of its rivals in the 
North East industrial market by some way, having 
acted on 428,449 sq ft of deals in the first quarter 
of the year.

As well as increasing Naylors Gavin Black’s lead 
in the North East, the Wallsend deal helped the 
agent move up to fourth place in EG’s national 
industrial agent rankings.

Keith Stewart, a Naylors Gavin Black partner, said: 
“It is testament to the hard work and expertise 
of our staff that we have been recognised as the 
leader in this prestigious regional ranking.

“Our positions in both the North East and national 
league tables are a reflection of the high quality 
of service and care that we provide to our clients 
that in turn lead to successful deals.”

Norr Architects
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OAKLAND HOUSE, MOORFIELD, HIGH WEST JESMOND, NEWCASTLE

PRICE GUIDE: OFFERS OVER £1 MILLION
Oakland House, which is perfectly situated on the corner of Moorfield and Lodore Road, offers a rare opportunity to purchase one of Jesmond’s most prominent 
terraced homes. The property, which was purchased by the current owners back in 2011, has an abundance of period charm with stunning open aspect views 
over Newcastle’s Town Moor and has since undergone extensive modernisations. This substantial, immaculately presented, six bedroom family home is ideally 
located close to the shops, cafes, and amenities of Gosforth High Street whilst also being only a short walk into central Jesmond, Ilford Road Metro Station and 
outstanding independent and local state schooling. Externally, Oakland House enjoys a lovely town garden which extends to the front and side of the house whilst 

to the rear is a lovely courtyard/garden with paved patio and gated access out onto the rear service lane.

Contact rare! From Sanderson Young on 0191 223 3500        ashleigh.sundin@sandersonyoung.co.uk      www.sandersonyoung.co.uk
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We have always been very proud of the company website which focuses on delivering what people want 
as quickly as possible and with the greatest of ease. Our focus is to ensure we maximise the value of 
our clients’ homes for sale or rent, using powerful large professional images and comprehensive state of  
the art sales techniques to give our users the best experience. The new website is our fifth since we  
launched in 1999, and for many will show little visual change to the old one, however the back office  
intelligent technology has been completely rewritten making our cross pollination of applicants and  
clients’ information seamless. Our focus has also been in our New Homes Division where we are soon to 
launch many new projects with exciting Computer Generated Images and Augumented Reality displays. 
The website has been rewritten to help our New Homes clients gain the best impact from their marketing 
and increase the sale rates and prices of the varying beautiful properties coming to the market.

SANDERSON YOUNG WILL CONTINUE TO LEAD, INNOVATE AND EXCEED THE EXPECTATIONS OF 
OUR CLIENTS THROUGH OUR WEBSITE AS WELL AS OUR TEAM OF PROFESSIONAL COLLEAGUES.

SANDERSON YOUNG ANNOUNCES
NEW WEBSITE LAUNCH

www.sandersonyoung.co.uk

Duncan Young, Chairman
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A JEWEL IN BRITAIN’S CROWN!
The national demand for property throughout the Northumberland region 
has remained high this year, where there is no sign of activity diminishing 
as we move into the second half of the year. Families are discovering what 
fantastic lifestyle opportunities are available to them in our historic towns 
and villages.  

With an expanse of beaches, forests, areas of Outstanding Natural Beauty and 
castles and historical sites all on your doorstep, Northumberland is no doubt one of 
the jewels in Britain’s crown and we have not been surprised by the levels of buyers 
showing interest in our region from all over the UK. The stunning Northumberland 
coastline is certainly one of the hotspots, where demand for coastal property is far 
outstripping the supply.

For many there is still uncertainty, with the economy showing signs of change 
throughout the country and living costs heading for an all time high. However, 
we remain positive that the market will continue to flourish as people bed in to 
greater levels of home and hybrid working and understand the benefits of living in 
Northumberland when considering a greater work/life balance. Many of our buyers 
are heading back to Northumberland following time spent working in London or 
the nation’s other large cities, realising that the quality of life and cost of living is 
actually much more advantageous in this area, whilst being well served by the main 
east coast rail links from London to Edinburgh, as well as road links via the A1. 

With the North East house prices increasing at one of the highest rates in the UK 
during the early months of 2022, it remains an excellent time to move in our region, 
with more exciting times ahead. 

The experience of myself and my team always strive to provide our clients a highly 
personal service, catered to your individual needs, and provide unrivalled support 
throughout the moving process.

We are ready to achieve the best price possible within the time frame that suits 
your needs. If you require professional advice regarding the sale of your home or 
purchasing in current market conditions, please contact myself personally and I 
would be delighted to assist.

Heather Armstrong, Regional Valuer, T: 01665 600170,  
heather.armstrong@sandersonyoung.co.uk
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Heather Armstrong

Hi everyone. Well all of the puppies have 
gone and the house is back to normal. We 
will see two of them again as they have 
gone to Auntie Lisa and Uncle Dean who 
are local. We won’t be quiet for long as 
Cousins Lola and Ozzy are coming to stay 
next weekend – less attention for me!

We are still really busy at work and will soon be 
doing a bathroom for the lovely owner of this 
magazine, Uncle Mike. See you soon!

Harry from Whitley Bay asks :

Q: My property has Artex ceilings which look 
very dated nowadays. I’ve heard that having 
them plaster skimmed is messy and expensive 
and can also look odd because the edges of 
the coving disappear. Is there an alternative?

A: Artex is a brand of textured paint used to 
make decorative patterns on plasterboard, or 
to cover up cracks in old ceilings (although 
this is rarely successful). Other brands are 
Wondertex, Suretex and Newtex, but they 
all tend to get referred to as ‘Artex’. The big 
problem with these textured finishes is that 

they may contain asbestos. The Artex brand 
itself was still being manufactured with 
chrysotile (“white asbestos”) as recently as 
1984. So textured finishes should not be drilled 
or dry-sanded, as the asbestos fibres could be 
released into the air and inhaled. The amount 
of chrysotile included in the mix was small, and 
there is still something of a debate over exactly 
how dangerous chrysotile might be. Some 
experts even claim it is chemically identical to 
talcum powder, and that it has been unfairly 
tarnished by the “asbestos” label.

However, the view in the construction industry 
is that any asbestos product should be treated 
with caution, and the HSE insists that the 
chrysotile used in textured coatings has the 
potential to be a human carcinogen. Since the 
coating binds the asbestos into a solid material, 
and as long as the material is not damaged, 
there is little or no danger of the fibres being 
released into the air, and thence finding their 
way into occupants’ lungs. There is no statutory 
requirement for such coatings to be removed, 
and HSE advice is that as long as the coating 
is in good condition, it is usually safer to leave 
it undisturbed and in place, rather than risk 
releasing fibres into the air by removing it.

My advice would be to leave the Artex where 
it is and overboard it with plaster board and 
skim it. This will alleviate any danger and 
encapsulate any asbestos forever. Some people 
will advise that the Artex can be unibonded 
and then skimmed, however in my experience 
this is not always successful as the Artex below 
pulls off with the additional weight. 

Ziggy!
The continued adventures of...

Please send me your building queries through facebook 
- @WDLne, website: wdlnortheast.co.uk or through my 

Dad’s good pal Michael Grahamslaw at Northern Insight 
on mjgrahamslaw@outlook.com
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Urban BASE was established in 2005, operating on a regional basis 
with offices in both Newcastle and Durham City. Urban BASE is an 
experienced residential estate agency specialising in the land and new 
homes sector.

Within our Land & New Homes department, we have had the pleasure in 
acting on a multitude of successful developments being located around 
the region.

0845 643 1186
info@urban-base.comDistinctive LIVING

urban-base.com
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Did you always envisage a career in the industry?

My passion for property has probably been since the very young 
age of two years old when I had my very own Wendy House 
(colourful little tent), my own open-plan little property transported 
to wherever I wanted to live, and behave myself for an hour or two 
for my devoted parents. In reality my career started life in the fashion 
industry, but I always had a natural passion for property, and after 
becoming a mum I decided it was now or never. The Halifax opened 
their doors, and the rest is now history... many doors opened, many 
people supported me, and here I am in the wonderful world of 
property – selling some of the most fashionable homes across the 
region.

What is your favourite aspect of the job?

Without doubt it is meeting new people. I really enjoy meeting 
people, new and existing clients, I refer to myself as the social 
butterfly of Urban BASE. The success of selling homes is a given, an 
expectation and a joy, but meeting and helping people with moving 
home is where I get so much joy. It is such an emotive time for all 
involved, and trust me, I share the emotions and the journey from 
beginning to end with many of our clients.

What has been your career defining moment?

There was never a defining moment but so many great moments! 
How long is this article, I could write a book. Again the wonderful 
people I have met along the way have helped define me and my 
approach to business, and life. Some have defined my career, and 
some have defined who I am to progress in my career. The early days 
at Bryant Homes (Taylor Woodrow / Wimpey) were wonderful times 
– the company had a genuine approach to staff comradery and 
work ethics which has resulted in many Bryant colleagues becoming 
friends for life, and many have progressed within the industry to be 
on the board of national house builders.

How do you measure success?

Happiness means success for me. There is nothing in life more 
rewarding than happiness, both at work and at home. Of course 
health and a great family at home, and a family ethos at work, caring 
for each other and the wider families of the team – it means a lot to 
be able to support the team at work, and throughout the last few 
years this has been so important.

What have been the biggest changes in the industry since  
you started?

There is a genuine shortage of skill in many areas impacting on both 
the build programme for new homes, and the timelines involved for 
legal conveyancing. There is a strong need for collaboration between 
local authorities and legal requirements to speed up the moving 
process. I hope the biggest changes may lie ahead, and the moving 
journey can become the joy we strive for.

How has your skillset developed accordingly?

I have never stopped learning. Knowledge is a wonderful gift, and I 
am continuously seeking to understand different aspects of problem 
solving, and sharing knowledge to ensure continuous improvement 
in service levels. Communication is a key aspect, and I believe my 
communication skills have improved to understand how to manage 
information sharing and in a very timely manner.

Are you a risk taker by nature or more conservative?

I don’t think I am a risk taker, I do take time to research fully the 
agenda ahead. Perhaps a qualified approach to risk – is this a risk 
taker? I am prepared to walk through open doors, meet new people, 
I am very much of the can-do approach, and sometimes this can 
stretch the diary management. Perhaps I am trying to justify risk here, 
in hindsight I walked away from a Director position of a national 
house builder to set up my own business – so I must be a risk taker. 
I have worked incredibly hard to focus on the business and client 
needs, and therefore that risk has actually defined my career, and me.

To what would you attribute your success?

My upbringing and being taught to always be respectful and try my 
best. Some people pass you by, and some you know are genuine 
friends, I have been gifted with amazing support throughout my 
career from within the wider industry; accountants, solicitors and 
industry experts in many disciplines. Jay at Hunter Johnstone 
Marketing always likes to tell me he has made me look good for over 
twenty years, and I owe it all to him... apparently.

What’s your biggest weakness and how have you  
managed this?

I love this industry so much I genuinely struggle with time 
management for home versus work - I am truly addicted to every 
aspect of the property market – it’s a wonderful industry and I 
am passionate about the sales teams within the industry being 
recognised with the same professionalism and importance as 
other disciplines. I am very fortunate the family work with me and 
understand my addiction could be worse – I have only recently 
found gin and golf (not together I hasten to add) and both can offer 
some distraction from work – others may say I have found a couple 
more weaknesses.

How do you remain motivated?

I have a very natural energy and motivation for the property industry 
and life in general. There is no challenge – it just happens, must be in 
the genes. Thanks mum and dad!

Would you prefer to be liked or respected?

Liked! I genuinely chose to do business with people I like. I often hear 
the phrase ‘don’t take it personally’.. I struggle with this phrase – I 
want to be liked, and I take feedback personally. We should believe 
we make a difference as individuals. Sometimes tough decisions 
need to be made and this can impact on likeability, however I have a 
large heart which can be surrounded by boulders when required to 
get me through a difficult day.

I’ll retire when...

That word again...you may as well ask me my age Mike! I should 
perhaps consider slowing down, and play golf, drink gin? Most 
people retire to enjoy life. I love life...at work, at home, life’s good! 
No sign of this girl going anywhere just yet, I’ve got some fabulous 
homes to sell!

urban-base.com
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STAYING POWER
Longevity in business is something to be admired. In a new series of features, we are celebrating 
some of the most accomplished professionals from across the North East business community.  
Aimed at major players with 20+ years’ experience in their respective sectors, we provide a 
fascinating insight into what makes them tick and what we can learn from them.

This month we chat to our very own Queen of Property...

JAN DALE 
Urban BASE - Selling Style
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Jan Dale
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Damiano Rea
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Having become thoroughly glum at the state 
of the world I might decide to take up eel 
fishing as a little mindful relaxation. But in 
order to do so, I need a licence. OK, sticking 
with a rural theme I could learn to herd pigs. 
The fresh country air, snuffling snouts and a 
bad joke about bringing home the bacon. No, 
don’t tell me. I would need a licence.

I would also need a licence to tattoo people, train 
a racehorse or play background music in our family 
restaurant. It seems, as a nation, we are somewhat 
licence happy? With one glaring exception 
involving the largest single purchase most of us 
will make in our lifetime. Buying a house.

Last year around a million dwellings were sold with 
a value of around £300 billion, which equates to 
the GDP of Pakistan. And a licence is not required 
for the agency administering these transactions. It 
would appear pigs and eels have more protection. 

This is not to say the estate agency sector is the 
Wild West. The vast majority of agencies self-
regulate by joining a professional association, 
in our case, Propertymark. This provides guides, 
templates and documents to help us comply 
with current legislation. It requires that our staffs 
all hold relevant qualifications and conduct 
continuous professional development. 

We do this because we aim to offer the best 
professional service to home buyers and home 
vendors, which is a no-brainer for business success. 
But it is our choice to do so. If we had a different 
business model, we could simply save ourselves 
the aggravation and make it up as we go along.

Which is precisely what a small minority of agents 
are currently doing. In the words of pioneering 
computer scientist Rear Admiral Grace Hopper, 

“the most dangerous phrase in the English 
language is ‘We’ve always done it this way’”. Yet 
there is nothing to stop an estate agent operating 
on rules they invented in nineteen-canteen. Or a 
week last Thursday.

Existing law is the Estate Agents Act 1979. Yes, the 
primary legislation in place to protect the biggest 
financial commitment for most people was written 
when Gloria Gaynor announced “I will survive”. If 
my limited experience of karaoke is anything to 
go by, Gloria is having more of an impact on our 
wellbeing than this fairly toothless act. 

The estate agency sector is in dire need of 
regulation to remove the worst elements from the 
mix. This has been on the agenda of successive 
governments going back as far as I can remember. 
With our associates at Propertymark we will 
continue to lobby for regulation. Meanwhile my 
advice to buyers and vendors is twofold. Pick 
an agency that is a member of a professional 
association. And don’t herd pigs on your way to 
the eel fishing. They can nick you for it.

www.heatonproperty.com   
0191 240 0665    
office@heatonproperty.com

Heaton Property is an award winning full-service  
estate agency from the North East set up in 2005.  
In September 2021 the company won gold in the  
2021/2022 Best Estate Agent Guide. 

EEL FISHING AND SWINE HERDING
After a hard day at the coalface, I like to spend twenty minutes watching 
the evening news. Well, you can’t be happy all the time, can you? So, 
I need a TV Licence. Fair enough. The Solutions Architect and Change 
Management Lead at the BBC are not going to pay themselves. 

...the most dangerous 
phrase in the English 

language is ‘We’ve always 
done it this way...

“
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IF YOU ONLY 
KNOW ONE 
THING 
ABOUT YOUR 
COMMERCIAL 
PROPERTY LEASE 
– MAKE IT THIS
Emily Seager, Lease Advisory 
Partner at Knight Frank 
Newcastle, says if you’re a 
tenant you should find out this 
one crucial detail about your 
lease - today. 

The single most important detail you need 
know, is whether your lease is inside, or outside, 
of the influential 1954 Landlord & Tenant Act 
(the Act).

If you rent an office, shop or industrial property, 
there will come a time close to the end of your 
lease when you want to negotiate new lease terms 
– or terminate it altogether. But how easy is that 
to do? Well. That greatly depends on whether your 
lease is inside the Act so that you have ‘security of 
tenure’.

Since the outbreak of the pandemic we’ve seen 
an increasing trend for leases which have been 
contracted out of the Landlord and Tenant Act 1954 
(the Act), particularly on retail and leisure properties. 

During 2020 and 2021, many ‘tenant-friendly’ deals 
for short terms at low/zero rents were agreed by 
landlords. To help minimise their risk, many made 
sure the new leases were outside the Act and 
therefore tenants didn’t have ‘security of tenure’. This 
is so they wouldn’t be bound by the discounted 
terms once the leases expired, when hopefully 
market conditions would have improved.

What is security of tenure?

When entering into a lease, the landlord and tenant 
will agree whether the lease is ‘protected’ by or 
‘contracted out’ of the security of tenure provisions 
contained in the Landlord and Tenant Act 1954. This 
gives business tenants the right to renew their lease 
at expiry on the same terms as their existing lease 
(subject to reasonable modernisation) and to pay a 
rent in line with market rents.  

If a lease is protected by the Act, the landlord can 
only take the property back if they can prove one of 
the statutory grounds for refusal. 

Security of tenure therefore gives tenants peace 
of mind knowing they can invest and grow their 
business, without worrying about losing their 
property at the end of their lease. They have 
protection if they can’t agree mutually agreeable 
renewal terms with the landlord.

What rights does a tenant have at expiry of an 
ex-Act lease?

If the lease is outside the Act the tenant does not 
have security of tenure. In other words, they don’t 
have a statutory right to remain if a new lease hasn’t 
been agreed.  A tenant that remains in occupation 
at expiry of an ex-Act lease might be a trespasser/
tolerated trespasser, a tenant on sufferance; a 
tenant at will, or a periodic tenant – all of which 
have different and potentially problematic legal and 
practical consequences.  

What new lease terms can you agree on expiry 
of an ex-Act lease?

If your lease is contracted out, then the landlord is 
technically in a stronger position than the tenant, 
depending on current market conditions. The 
tenant has no rights to renew, or for renewal terms 
to be in line with their current lease terms and at a 
market rent. This could well result in a tenant having 
to pay a premium rent.  

This contrasts with protected leases, where the rent 
and lease terms will be driven by the existing lease 
and transactional evidence from the open market. 
And both parties would be able to refer the matter 
for resolution by a third party/court, if you can’t 
agree.  

In the wake of the pandemic, tenants with recently 
granted ex-Act leases on manageable terms could 
find themselves having to agree far less-favourable 
lease terms, and a higher rent at the end of their 
leases.

Will the new rent always be higher if renewing 
an ex-Act lease?

No. The terms agreed very much depend on the 
nature and location of the property and market 
conditions at the time. Usually, the strength of the 
landlord and tenant relationship and the landlord’s 
longer-term plans for the property will also affect 
the price offered.  

How to avoid problems – useful practical tips

  Check your lease to see if it is inside or outside 
the 1954 Act. If you’re unsure ask a solicitor or 
surveyor to check for you.

  Make sure you have a system in place to review 
your property or property portfolio on a regular 
basis.

  Review your strategy for any properties where 
the lease is due to expire - at least 12 months 
and, preferably 18-24 months, in advance.  

  Pay particular attention to those where the lease 
is outside the Act and consider your longer-term 
plans/alternative options.

If you’re a tenant with a contracted-out lease:

  Have early discussions with your landlord to 
gauge their plans for the property. In most 
cases they will want you to stay, it’s just a case of 
agreeing suitable terms and a mutually agreeable 
rent. 

  Take advice from a property professional on what 
the market rent should be for your property. Be 
prepared to have to agree a rent in excess of this, 
given you aren’t protected by the 1954 Act.

  Allow sufficient time to assess alternative 
properties and relocation costs.

  Consider appointing an agent to undertake a 
stay/go exercise for you, with a lease advisory 
specialist seeking to agree renewal terms with 
your landlord while their agency colleagues 
investigate the alternative premises available. This 
enables you to make a fully-informed commercial 
decision.

We advise landlords and tenants on leases which 
are both inside and outside the Act, providing 
comprehensive stay/go market advice, and 
negotiating the best possible terms.  

Emily Seager can be contacted on 0191 594 
5046 or emily.seager@knightfrank.com
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Emily Seager
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Expert commercial  
and residential property 
management services

0191 232 8080     |    laura.walker@bradleyhall.co.uk     |    www.bradleyhall.co.uk

Contact us today to find out how we 
can help manage your property portfolio.

> Rent Collection

>  Implementation and Administration  
of Service Charges

> Day-To-Day Repairs And Maintenance

> Insurance Recharge And Collection

>  Health & Safety Compliance  
& Management

> Regular Property Inspections

> Debt Collection

> Accountancy Services
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IMPROVING 
OUR HISTORIC 
BUILDINGS 
By Neil Turner, Howarth Litchfield

I wrote last month on how 
we need to improve the 
performance of new buildings, 
but of course we already have a 
huge existing building stock in 
this country.  

Over 37% of our homes were built before 1945 
and a further 39% built from 1945 to 1980 - it’s 
frightening to think that it was only 1985 that 
insulation became mandatory in cavities.

Our country is blessed with a rich pedigree of 
historic buildings, and they are rightly protected 
by Historic England with a grading system of 1, 
2* and 2. There are approximately 500,000 listed 
buildings in the country. 

One of the principal issues of older buildings is 
that they tend not to be well insulated, leaky, and 
prone to higher levels of maintenance.

So, our modern challenge is how to improve 
their environmental performance without 

disturbing the very essence and reason for their 
historic importance and listing. At the same time 
buildings have always changed and indeed many 
listed buildings are listed because they have 
variations and alterations from several periods of 
time. 

I am a conservation architect who specialises 
in the repair, renovation and upgrading of our 
historic buildings. I often hear that historic and 
older buildings can’t be altered and improved. 
They can; and I would like to see authorities more 
pragmatic in their review of proposed alterations 
when considering environmental improvements.

A good architect, with the relevant experience, 
can firstly review a historic building and determine 
its significance and importance.  Improvements 
can then be suggested. I am still amazed that 
most planning authorities won’t allow double 
glazed units to be retrospectively added to 
original sash windows. This simple change would 
vastly improve the thermal performance of 
buildings alone.  

Historic buildings can also be improved with 
thermal upgrades including insulation and new 
heating systems that do not harm the building 
but aid their continuing use whilst reducing their 
energy requirements. This is good for the building, 
the country, and the overall environment. 

An older building that has been improved and 
maintained stands a much greater chance of 
being used, looked after and therefore preserved 
for the future. An old building that is cold, damp 
and uninviting will put off prospective users 
and owners. This applies equally to houses and 
commercial buildings.

The technical challenges of upgrading an older 
or listed building does require more knowledge, 
experience and understanding of their 
construction. The architect must also combine this 
expertise with knowledge of new materials and 
technology. The challenge is certainly harder on a 
historic building but equally more enjoyable. 

Sadly, owners of listed buildings still pay 20% VAT 
on their repairs and improvement (introduced 
in 2012) and there remains a campaign to have 
this removed or reduced. The improvements do 
tend to be more complicated and cost more and 
I cannot see this changing soon, but the brave 
people who purchase listed building require all 
the assistance they can get.

Do not despair if you are sitting in your listed 
building wondering what and how to upgrade. 
Find the right professional architect/surveyor and 
you can soon enjoy your lovely historic building 
so much more. 

Neil Turner can be contacted on 0191 
3849470 or email nturner@hlpuk.com  
www.howarthlitchfield.com
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Neil Turner

Acklam Hall, the only Grade I listed building in Middlesbrough, is 
situated on the outskirts of town. Howarth Litchfield developed a 

scheme for the site which included residential, medical and leisure uses.

Whilst not a listed building in its own right, the proximity 
of The Boiler House to the main facade of the Grade II listed 

Armstrong Building at Newcastle University required a 
sensitive approach to its restoration and refurbishment.

The retained staircase in the Grade II listed Coach House, an 
exclusive residential scheme in one of Gosforth’s most desirable 

streets where Howarth Litchfield created eight properties all within 
a private, gated community and with a central courtyard
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At Tecaz we love to give the opportunity for you to see
and touch a range of bathrooms or kitchens before you
decide to purchase. Our showrooms feature over 200

bathrooms, 100 showers and 50 kitchen displays, you're
sure to find what you are looking for.

FREE computer planning and design are available, for
larger projects, we offer installation support. We are

confident you'll achieve your dream space.
FREE granite or Quartz worktops available on selected

kitchen ranges.

Pure
Inspiration

www.tecaz.com

Norham Road, North Shields, NE29 7TN • Tel : 0191 257 6511

Portrack Lane, Stockton-on-Tees, TS18 2HG • Tel: 01642 670 100

Tecaz Echo House, Pennywell Ind Est, SR4 9EN • Tel : 0191 534 7733

Opening hours:

• Monday - Friday : 9am - 5:30pm • Saturday : 9am - 5pm • Sunday 10am - 4pm •
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PROPERTY WEBMASTERS CREATES ITS VERY OWN 
AGENTPLUS WEBSITE SOLUTION TO SUPPORT 
CLIENTS ON A GLOBAL SCALE 

A digital marketing agency 
based on Teesside has 
developed its very own website 
solution that estate agents are 
being encouraged to “try before 
they buy”.

The innovative idea is being rolled out by 
Hartlepool-based Property Webmasters, 
which is supporting clients on a global scale.

Its very own custom-built AgentPlus project 
has been created in-house and allows Property 
Webmasters to create the most efficient websites 
for its clients, all tied into high performance.

The website solution has recorded incredible 
results already, with the latest launch securing an 
incredible 99 out of 100 score on Google page 
insights, the leading tool in website performance.

AgentPlus offers estate agents a variety of first-
class templates to choose from, with Property 
Webmasters now offering free ‘mock-ups’ to Estate 
Agents to show them what a new website would 
look like with their own branding before they 
commit to purchasing.

Luke Fleming, the Marketing Manager at Property 
Webmasters, said: “It’s been amazing to see the 
response we’ve had so far from estate agents 

who’d like to see how their brand could look like 
on our AgentPlus solution.

“The campaign provides agents with a no 
obligation full website mock-up for their agency.

“This gives them a unique ‘try before you buy’ 
experience with no strings attached. We want to 
prove our website solution is the best out there 
and this gives us the opportunity to do so.”
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Property Webmasters' CEO Jamie Arthur chatting with Mal Boston
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AgentPlus took more than a year to develop. It 
constantly evolves and rolls out new features 
to ensure its users continue to receive the best 
possible service.

More than 70 clients across 48 different countries 
are using the multi-tenant system and Property 
Webmasters has recently delivered for Robinsons 
Tees Valley, while also boasting clients such as 
Sotheby’s, RE/MAX, Century21 and Knight Frank.

Luke added: “We want to show why it is the best 
solution out there in this industry. It is alright 
for us to say it’s the best solution but this is our 
opportunity to prove that.

“There are not many suppliers out there that 
would give a client this opportunity with no 

obligation or commitment from them.”

Property Webmasters are confident that users 
of the demo will then invest in AgentPlus over 
the longer term. For £250 a month clients sign 
up for a new website and after 24 months they 
are entitled to a complete redesign, effectively 
“you’re getting two websites in one”, plus regular 
enhancements and updates that take place 
during that period.

Luke said: “It has been a great campaign for us 
because we’ve been able to tangibly demonstrate 
to clients how we can help their estate agency 
grow through innovative web design. We’ve been 
really pleased with the number of clients who’ve 
then committed to our website afterwards.

“We know there are estate agents out there who 
have websites ten years out of date, or on the 
other hand have just recently invested in a new 
website but they’re not happy with it.

“We want to continue to show estate agents 
exactly how their branding and colours will look 
on our designs and then we will deliver from there 
on in. If they don’t want to commit to anything 
after the mock-up, that’s totally fine too.

“Those estate agents who do proceed are assured 
that AgentPlus has been built for performance. 
It’s not just about it being aesthetically pleasing, 
it is also about how it performs with site speed, 
accessibility, online visibility and how well it 
captures enquiries.”

For further information check out  
www.propertywebmasters.com

...It’s been 
amazing to see 
the response 

we’ve had so far...

“

Lead designer at Property Webmasters Mal Boston
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We see you, small business 
owners; you’ve got a long to-do 
list, and interior design may not 
be on it. 

But, you might be missing a trick, says Bethany 
Walker, head of interior design at Styled, 
because investing in your interiors can make a 
big difference to an independent business and 
provide that extra edge to help you stand out 
from the crowd.

Financial investment 

Whether you are offering a comfortable and 
productive space for your employees in an office, 
or creating a beautiful and relaxing coffee shop 
for your customers, investing in your business 
and its interiors will often end up paying for itself. 
The changes you implement don’t have to be 
expensive, for those who may not have a large 
budget. 

It can be difficult to know where to start, or equally 
where to stop with your venue design. Whilst 
ensuring your space stands out from the crowd 
is important, you don’t need to go overboard to 
achieve this. Smart and clever design choices can 
make a huge impact when executed properly.

If you have limited options to work with, figuring 
out where to prioritise your budget is key – this is 
where an interior designer can offer their expertise. 
Your goal is to reflect your brand and the story of 
your business into your design, this is vital for you to 
connect with your customers and stand out against 
your competitors. Opting for furniture, wall art or 
even murals that reflect your branding will not only 
look aesthetically pleasing, but also cement your 
identity as a business.

Take your time

Investing in your interiors may feel like a big outlay 
to begin with. The best approach is to ensure you 
have a clear vision of how you want your space to 
look from the start. Once you have this, it is best to 
begin with the shell of your property and work your 
way inwards towards looser furnishing items once 
you have your basic fixtures and fittings covered. 

If you’re working to a tight deadline, you can spread 
the cost of your design over several months to 
achieve your desired result in a shorter timeframe. 
Many interior design companies work closely with 
leasing companies who can also help release funds 
for your interior refresh, which is also an option. 

Enable innovation

If there are a number of established competitors 
in your field already, you’ll need to be innovative 
to keep up with them. The best way to do this is to 
create an environment that encourages new ideas 
and pushes boundaries, whilst still staying on brand.

For an office workspace, this will likely need to 
appeal to a wider audience, so prioritise neutral 
colours and invest in key pieces that your team 
can use to get their creative juices flowing. Interior 
design can be used to foster collaboration and 
innovation by using open-plan areas, comfortable 
seating, and inspiring spaces to brainstorm. 

Having some subtle branding is a great idea for 
communal or meeting areas to greet clients from 
the moment they walk in. Take key elements from 
your brand such as colours or reflect your overall 
style throughout your design, from the wall colours 
to the furniture.

And don’t forget about focused work either. 
Having quiet break-out areas where individuals 
can work undisturbed and without distractions 
is key to encouraging productivity and a healthy 
environment for your employees. 

Create an experience

For independent restaurants and cafés that need 
to stand out from big brand noise, the appearance, 
and the emotions that it provokes, should be a key 
investment, so be innovative by making interiors 
part of the experience when visiting your venue. 

You should regard your designs as an asset; they 
are a key part of who you are, after all. Consider the 
full customer journey from the moment they enter 
your establishment to the moment they leave. 
Think about those all-important extra details that 
you can add to your space that not only reflect your 
brand, but also will leave a strong lasting impact 
with your client. 

The simplest of things such as your layout and floor 
plan can make or break your customer’s experience 
with you, regardless of whether you run a small 
independent café or a retail store. No one wants to 
feel squeezed into a cluttered space, so think about 
how customers move around your shop, or how 
employees will use your office.

The interior and exterior design of your premises 
will be the first thing a potential customer will 
see before deciding whether or not to use your 
business, so creating the right impression is key. 
Investing in this aspect of your business will ensure 
you are attracting the right target market, as well 
as leaving them with a positive lasting impression 
that can help build your brand awareness and as a 
result, have a direct impact on your ROI. 

Do your interiors need an upgrade, but  
you haven’t got the budget? During June  
we are running a competition for one  
small business to win up to £3,500 for an 
interior design for their premises. Check  
out the Styled website for more information: 
www.styledinteriordesign.co.uk/competition
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WHY INVESTING IN INTERIOR DESIGN IS 
GOOD FOR (SMALL) BUSINESS
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HOW TO FIND 
YOUR PURPOSE 
IN BUSINESS
Most businesses are launched 
with the aim of providing a 
service or a product. But, should 
we be aiming higher? 
argues Dale Smith, Chief 
Executive of holiday lettings 
firm Host & Stay, 

We set up Host & Stay in December 2018, 
when it had nine properties on the books. 
Now, it has over 550 holiday homes under 
management, and it’s this success that has 
made us rethink our wider purpose. 

The holiday home letting service was our first 
business, and, in 2020, we formed The SDDE 
Smith Group, which is now a portfolio of 
complementary companies. Alongside Host & 
Stay, the group comprises a number of property-
related businesses, including legal practice Grey-
Smith Legal and construction firm WOODSmith 
Construction Group.

However, as we continue to grow and develop 
the group, we have realised that our purpose 
is no longer just to provide the best possible 
service to our clients and to create a profitable 
business that can provide jobs. It now runs 
much, much deeper than that and we have 
come to recognise we have a much larger 
purpose to fulfil. 

At the turn of the year, we set a group 
objective for 2022, which was to embark 
upon establishing and defining our ESG 
(Environmental, Social Governance) strategy. 
This is a big piece of work to undertake but 
something that is becoming an essential part of 
business and one that has the potential to have 
a huge impact on people, communities and the 
planet. 

We identified a consultancy firm to work with 
us on our ESG journey, and we’re now several 
months into what is a nine-to-12-month 
programme aimed at establishing our strategy, 
direction and objectives for the short, medium 
and long term. 

Prior to embarking on this ESG journey, we had 
already been thinking about our wider purpose 
as a group. This was when we realised that we, 
as a business, can and do have a huge impact on 
our colleagues and their families, not to mention 
the communities in which we operate and the 
economies of those communities. 

We are now on the path to delivering our true 
purpose as a business, which is to make the 
North East one of the best places to live, to work 
and to stay.

Host & Stay is a prime example of how we’re 
doing this. Its incredible growth has led to 
constant reinvestment into the business, driving 
local North East-based jobs and employment, 
and developing and training our colleagues so 
that they can support our continued growth in 
the months and years ahead. 

Wherever possible, we take on people from the 
region. Local employment and the up-skilling 

and development of local people is always high 
on our agenda as a North East business.

And while we’re doing this, we’re also driving 
tourism in the region, bringing in visitors from 
across the UK and beyond to stay in our villages, 
visit our attractions and spend in our shops.

In fact, in a recent survey we found that on 
average, our guests spend £140 per guest per 
stay, which will equate to a £49m total spend in 
the local economy in 2022.

Ultimately, our continued growth means we 
can create better communities for people to live 
in, through the economic benefits that Host & 
Stay can bring; better places, environments and 
businesses for people to work in and improved 
places to stay, through our high-quality 
accommodation offering.

hostandstay.co.uk 
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You can’t beat a local success story. Someone 
who’s either spotted a gap in the marketplace 
or hasn’t been happy about something and 
decided to take action. 

That’s precisely what Jon Cawthorn did when, 
after hunting around for some quality garden 
furniture, discovered he couldn’t find anything 
suitable. It was either overpriced or not available. 

Granted, there was plenty of furniture which 
described itself as being top quality...but it plainly 
wasn’t. You’ll know the type...after a single winter 
of it sitting outdoors, you finally get around to 
enjoying some spring sunshine but fall straight 
through it. 

Jon isn’t the sort of person to sit around when an 
opportunity presents itself. 

He founded The Orange Company. 

Jon already knows plenty about producing quality 
materials. He’s the driving force behind Jonsigns 
which designs and manufactures signage which 
you’ll see across the UK at such companies like 
William Hill, Papa John’s, Poundland, Pandora, 
Pepe’s, John Lewis, Cooplands, Tim Hortons, 3 
Mobile etc. 

“If there’s one thing I enjoy doing, it’s sitting 
outside in the garden with family and friends on 
a sunny afternoon...you can’t beat it,” says Jon. 
“When the Covid-19 pandemic forced everyone 
to work from home, folk didn’t have a choice...
they had to stay at home. So, rather than sit in 
the house all day, why not make the most of your 
garden. That’s exactly what happened to me, but 
I didn’t want to order some new garden furniture 
that I knew was mass-produced, overpriced and 
probably of inferior quality. At Jonsigns we’re used 
to designing and making bespoke signage for 
companies. A large proportion of our signs are for 
outdoor use, so they have to be well made and 
durable.

Which of course is the same for garden furniture. 
It needs to be able to stand up to the British 
weather and should be capable of lasting for 
several years and still perform and look good. 
For that to happen, it needs to be well made and 
manufactured from top quality materials.”

You’ll find all of The Orange Company is made 
from a mixture of aluminium, glass and oak. It will 
be sturdy and, thanks to the modern design, will 

be fit seamlessly into the style of your home. It’s 
also manufactured here in the North East so you 
can guarantee that everything is of a seriously 
high quality. This is furniture that’s made to last...
quality is more important than quantity.  

You can choose everything from single chairs 
to a 5-piece garden sofa. There are coffee tables, 
loungers, glass and wood centrepiece tables. A 
lot of the furniture has a modular design which 
allows you to change the formation so that you 
can have a 3-seat sofa and a 2-seat sofa in an L 
shape or just a long straight row. 

In other words, the way the furniture is designed 
and manufactured allows you to continually vary 
the layout.

As you can see from the images, the furniture is 
über stylish. 

The Orange Company also produces breakfast 
bars, stools, gas fire pits, garden domes (Scape 
Dome), contemporary lighting, bedside tables, 
coffee tables etc. They are also registered and 
approved manufacturers of Corian which is ideal 
for kitchen countertops, sink surrounds, table tops 
and any work surfaces. Corian is an ideal surround 
for bathroom sinks, which The Orange Company 
also sells. 

Ever had some people see your garden furniture 
and ask...’Where did you get that?’ 

You will now. 

The Orange Company...for homes that do it all.   

If you want further information on the 
full range of furniture from The Orange 
Company, the best idea is go onto their 
website, www.theorangecompany.co.uk   
You can also contact via email on  
info@theorangecompany.co.uk

P R O P E R T Y  I N S I G H T

ADD A DASH OF  
ORANGE LUXURY  
TO YOUR GARDEN
Furniture that’s designed and made in the North East. 
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L-R: Jonathan Cawthorn (Managing Director)  
and James Stringer (Head of Design)

James and his team work to bring ideas 
and concepts to life. He believes “it is 
our responsibility to create long lifecycle 
products that are functional, reliable 
and beautifully hand crafted to suit 
everyone’s space”.

They keep a minimalistic approach 
when forming ideas and believe 
simplicity is key and try to keep abreast 
new technology and materials when 
innovating future ranges.

“To create a design that everyone likes 
can be tricky, we understand every 
individual is unique and each home 
requires a solution that works. But 
returning to the importance of living, 
relaxation and socialising helps inspire 
the design process”.
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...that’s why you’ll be
treated like a king!

BEHIND THE SCENES WITH 
TURPS FILM
This month we caught up with Turps Film 
Managing Director, Luke Holland, to talk all  
things film!

How long have you worked in Video Production?

I started my career in video whilst studying for a degree in TV & Radio 
Production. I took on freelance work as a camera operator and a junior 
producer, and soon discovered my unhealthy obsession with the industry.

What appealed to you about the industry?

It’s the people I love (as cheesy as it sounds). Video production takes you all 
over the world meeting people from all walks of life. It’s my job to capture 
the essence of these people and tell their stories in a compelling way that 
audiences connect with. 

Why did you start Turps Film/setup your own video 
production agency?

I was inspired by a lot of great agencies established within the North East. In 
my early career I spent the majority of my time freelancing and was impressed 
by the quality of video production companies within the region. I wanted to 
contribute to the scene and put my own stamp on the industry.

What’s the most exciting film project you’ve worked on?

In early 2021 we were approached by Museums Northumberland to see if 
we were interested in producing some content for a digital version of their 
renowned annual Miners’ Picnic celebration. It was to be the 157th Miners’ 
Picnic and the team at Woodhorn Museum wanted something truly special to 
help people celebrate the significant event. 

The team at Museums Northumberland had booked Maxïmo Park frontman 
Paul Smith to perform an intimate solo performance of his own songs and 

as well as traditional and contemporary songs connected to the North East’s 
coal mining heritage, set right inside the museum. As a big fan of Paul Smith, 
and local history nerd, I was like a kid in a sweet shop! 

What does the future hold for Turps Film?

We just want to continue to deliver projects that have an impact. We want 
to use video to benefit our clients. This could be by helping them to secure 
funding, by helping them engage audiences with a recruitment video, 
advertising a product or by sharing key messaging with their staff. We have 
lots of great projects on the horizon as well as some exciting partnership 
opportunities. 

To read the full interview visit: turpsfilm.co.uk/blog

Luke Holland
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ARCHITECTS FOR:

STACK SEABURN

STACK NEWCASTLE
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EXCITING TIMES AHEAD FOR RADIO 
NORTHUMBERLAND 
After more than 10 years providing 24/7 broadcast coverage, the team at community radio 
station, Radio Northumberland are looking forward to a new phase in the station’s history. 

The Bedlington based station is manned entirely by volunteers and relies on sponsorship 
and donations to keep it running. With listeners all over the world, the station has a growing 
popularity and its shows have gained national acclaim from fans of the various musical genres it 
serves including New Wave, 80’s Country and Heavy Metal. 

The first stage in the new look Radio Northumberland is a new logo which has been designed by 
presenter volunteer Karen Goldfinch and a new internet site which launches in June. 

The website has been created by Whitley Bay based Elev8 Web Design.

“Chris Judson of Elev8 has done a great job bringing our website up to date. It’s fresh and easy to 
navigate and should help us to attract more listeners,” said Radio Northumberland director Keith 
Newman. “There’s been a lot of changes in our station during the time we’ve been working with 
Chris, and we appreciate his patience and expertise.”   

www.radionorthumberland.com 

SMART BY NAME, SMART BY DATA
A fast-growing outdoor advertising business is introducing real-time 
audience monitoring technology to its portfolio across the UK following 
a successful trial.

Smart Digital Network (SDN), which brings together a network of screens 
across the UK, teamed up with data technology business Data Jam last year 
to become the first out-of-home (OOH) advertising business to trial its mobile 
device counting technology on live sites.

Initially counting mobile device movements through its privacy first, 
scrambled data approach on over 100 screens across the U.K, the technology 
allowed SDN to provide real-time, verified impression data on its screens to 
customers, marking an industry-first.

The trial has proved such a success that SDN and Data Jam have since agreed 
a deal to roll out the technology across the business’ 300 small format screens 
across the UK, adding transparency, accountability and real-time impressions 
for each and every campaign the company oversees.

Julian Carter, commercial director at SDN, said: “The partnership between 

Smart and Data Jam means agencies and clients can now power their 
decisions to include our digital OOH screens into their media mix, reaching 
huge, verified audiences with full motion video, and even audio capability to 
reach customers in a high dwell, captive environment.

“We now intend to roll this Data Jam tech across the rest of our network to 
deliver truly measurable, guaranteed audiences for our clients.”

TURNOVER HITS NEW HEIGHTS FOR 
CREATIVE AGENCY, JUMP
A Newcastle headquartered strategic design and digital agency is 
celebrating its most successful year to date, with turnover hitting seven 
figures for the first time and the creation of a number of new roles.

JUMP, based in Milburn House, Dean Street, supports ambitious companies 
across the UK, delivering brand strategy, design, and digital solutions. After 
a £150,000 investment from NEL Fund Managers, the company, run by 
managing director Rob Brown, has gone from strength to strength.

Working across a range of sectors, the creative agency works with clients, 
including the NHS, 3Dental, St Martins Care, Serios Group, Living North 
Magazine, and David Summerfield Jewellers and the development of these 
partnerships has fuelled the company’s ongoing success. In 2021, JUMP 
engaged 360 Growth Partners to support its three-year growth strategy. 

As a result, JUMP is currently recruiting three new roles, including a head of 
design, a designer, and a developer. This adds to the recent promotions of Kris 
Consadine to technical director, Andy Baxter to creative director and Hannah 
Fawcett to senior designer. Alana Whenary will complete her Level 3 Digital 
and Marketing Apprenticeship this summer, with the aim of taking on a new 
marketing role within the business.

Speaking of JUMP’s success, managing director Rob Brown said; “The past 
two years have undoubtedly been challenging for many businesses, but we 

took that challenge head-on. 2021 was the most successful in our 15-year 
history, and I put that down to the strength of our relationships and creating 
real clarity for our future growth. We have many long-term partners, who stick 
with us because we understand their ambitions and they know we deliver 
excellence time and again. We’re on a journey together and it matters to us 
that they succeed.

“Our growth has catapulted us to new heights and I’m proud that we are able 
to support the continued development of our existing team, as well as create 
employment opportunities for emerging talent. I am excited by what the 
future holds for JUMP.”
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www.uniquemagazines.co.uk

The greatest range of quality printed magazines available globally
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Leading end-to-end marketing services 
partner Different Narrative has hired a new 
batch of talent to spearhead its expansion 
plans for 2022.

In February two of the most established creative 
agencies in the North East - Different Advertising, 
Design and Marketing and Narrative Integrated 
Communications - merged to become Different 
Narrative, the region’s largest end-to-end 
marketing services provider.

And after appointing several highly experienced 
professionals, the firm is poised for an exciting 
year of growth. Kieron Goldsborough, founder 
of Narrative Integrated Communications and 
now CEO of Different Narrative, said, “Our merger 
has enabled us to enhance our client delivery, 
which in turn will allow us to drive new business 
potential forward. The appointments we are 
announcing will play an integral role in our plans 
for the business over the next 12 months and 
we are bringing together the best of North East 
talent” 

As the team’s new Head of PR, Aoife Forbes brings 
20 years of experience to the role. Aoife joined the 
firm in late 2021, with both in-house and agency 
expertise under her belt. Also joining the PR team 
is Patrick O’Kane, a PR and Content Manager, who 
has worked across the journalism and PR sector 
for more than 10 years. 

Kathryn Bradshaw has 30 years of experience as 
a global marketing services provider, servicing 
companies across 23 EMEA countries. The 
opportunity to join Different Narrative gives 

Bradshaw a chance to make a difference. As 
Financial Controller, she will oversee all finance-
related operations, and support the management 
team in streamlining the finance systems of the 
two previous agencies.

Stephanie Stobbs has worked in the housing 
marketing sector for five years and joins the 
client services team alongside client managers 
Kimberleigh Snyman, Amy Parker, and client 
partner Matthew Foy. 

As the firm’s newest designer Beth Richardson 
brings five years of industry experience after 
graduating from the University of Sunderland in 
2016. Creative Copy Lead Sue Storey returns to 
the team after two years client-side as UKI brand 
writer for Sage software, where she won the 
Grand Prix and Best Use of TikTok at last year’s B2B 
Marketing Awards.

Different Narrative provides an all-encompassing 

selection of services, which includes advertising, 
branding, design, marketing, PR, social media and 
web design and development.

Ben Quigley, CEO of Different and Executive 
Chairman of Different Narrative, explained, “As 
we emerge from the pandemic, we know an 
independent agency like ourselves has a great 
opportunity to move into positions once taken by 
the big corporate firms. The expansion we have 
undergone through the merger at the beginning 
of February has led to the need for additional 
growth of our personnel.

“In bringing together two leading agencies, we 
have ambitious growth plans and the team of 
highly-experienced individuals we have hired will 
enable us to grow on our early successes.”

To find out more about Different Narrative visit, 
differentnarrative.com

KEY APPOINTMENTS TO DRIVE DIFFERENT NARRATIVE GROWTH PLANS

INSPIRATIONAL WOMEN SHARE 
STORIES OF ENTREPRENEURSHIP
Female entrepreneurs have been sharing their stories at an event to 
encourage women to start their own businesses.

Make It Your Business, a nationwide initiative to support women into 
entrepreneurship, recently held an event in Northallerton, North Yorkshire, 
where guests heard from a number of inspirational speakers.

One of those speaking was Charlotte Nichols, managing director of Darlington-
based PR, social media and content marketing agency Harvey & Hugo.

She said: “I originally got involved in Make It Your Business through the Business 
& IP Centre (BIPC) Tees Valley. Alison Cork, who’s the founder of the initiative, is 
ambassador for the BIPC UK, while I’m an expert in residence at BIPC Tees Valley.

“I was really keen to get involved as it’s crucial to encourage entrepreneurship, 
especially in any group where they don’t feel it’s possible for them.

“On the day of the event, my second daughter was just nine days old, which is 
another reason it was so important to me to attend.

“Some women consider their careers over once they’ve had children and that’s 
totally fine. But for the ones that don’t want it to be, it’s all about personal 
preference and it doesn’t have to be the case. Sure, it’s tough and you need 
support, but it can be done

Harvey & Hugo creates lovable and memorable brands through its mix of PR, 
content marketing and social media services, and offers three ways of working 
– traditional retained contracts, flexible, fixed-fee services with Pay-as-Hugo 
and its training school, Hugoversity. Its Pay-as-Hugo service was revamped and 
relaunched last year, offering a range of contract-free services, all of which can 
be ordered and paid for through its dedicated e-commerce site.

Charlotte added: “Women also have to face many more challenges on a 
monthly basis as well as deal with diseases which are not taken seriously for 
years. I’m just a standard woman....by sharing my story and the things I’ve been 
through so far hopefully it can inspire other women who have used these 
things as reasons to keep putting off starting something up.

“If I can inspire one lady to start her own thing then that’s brilliant.”

Northern Insight Magazine Creo Comms Ad 2022.indd   2Northern Insight Magazine Creo Comms Ad 2022.indd   2 17/05/2022   12:0917/05/2022   12:09
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Did you always envisage a career in the Media industry?

I have always been interested in marketing, business and 
economics...essentially what drives demand for products and 
services, however, I studied finance at university and always thought 
I would end up being an accountant or financial advisor. 

What has been your career path so far?

I started out as a Business Analyst for a housing developer back in 
2012. I was extremely lucky as the Finance Director of the company 
thought I'd be better suited to strategic marketing and business 
development and created a new role for me within the company. I 
started studying for my Marketing degree on evenings; becoming 
the Marketing Lead for Prince Bishops Homes in 2014 and was 
promoted to Digital Marketing Manager in 2016 before moving 
onto e-Quality Learning's new Group Marketing Manager. I started 
working on my own business, Click Start Marketing on evenings 
and weekends in 2016 and decided to make the shift to a freelance 
Marketing Consultant in 2019 to work around my little girl who 
arrived in June that year. Now Click Start Marketing has a wide range 
of clients who I support with everything from website development 
and branding to strategic marketing. 

What have been the biggest challenges you have  
faced so far?

I think the biggest challenge for me was making the shift from 
employee to self-employed and learning to work with such a wide 
range of clients. Being a manager within a group structure has 
definitely helped but I need to remind myself to allocate certain 
time slots to certain clients to work as efficiently as possible.

Who do you most respect in your industry?

Since starting my consultancy I have found myself working 
alongside other freelancers to support businesses. I have a 
newfound respect for 'sales' departments and in particular, my 
fellow freelancer Nicola Halse who I am constantly learning from. 
Our two service areas go hand in hand and we have collaborated to 
deliver business growth for SMEs.

How did you adapt your business during the coronavirus 
crisis and support clients?

I had a few set backs during the pandemic but that was offset by 
clients whose businesses started to soar. I also found that there 
was an increase in demand for website development as businesses 
wanted to shift their businesses online.

What is your greatest strength?

I enjoy meeting and working with new people. I thrive on finding 
out how a business' product or service can bring value and creating 
a brand based on that value. My financial background and courses 
in digital analytics have given me the ability to use analytics to 
adjust marketing activities for businesses accordingly to get the 
best results. 

What is your biggest weakness?

Confidence! Unfortunately, I'm a bit of a worrier but working on the 
sales element of businesses (including my own) has helped to build 
my confidence. Nine times out of ten, people are lovely and I'm 
learning to dismiss the ones that aren't.

What has been your proudest achievement?

Not work-related but having my beautiful baby girl Francesca has 
been my greatest achievement and being able to work around her 
schedule. I can work full time and still spend special time, taking 
part in activities with my daughter.

What are your future career aspirations?

At the minute my husband and partner, James is working part-
time for Click Start to support the website development arm of 
the business which has grown substantially. I also have Marketing 
Executive, Emily supporting me on a freelance basis. My aim is to 
bring James and Emily into the business as full time employees, 
relieving some of my time to improve business processes and 
attract more clients. 

How do you see your industry evolving in the next 10 years?

I think we will see an even bigger requirement for digital marketing 
and online branding. Getting a brand right is so important and 
something that businesses of all sizes will need to invest in. That's 
where we come in. With no overheads and low operational costs, 
we can offer a cost-effective way of building a brand and getting 
SMEs online.

How do you like to unwind?

I love hiking with my family and travelling. Hopefully with the easing 
of restrictions I can get back to adventuring round the globe with 
my little family.

www.clickstartmarketing.co.uk
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In the latest of these popular series of features we talk to... 

DANIELLE BARRY
Founder of Click Start Marketing

MARKETING AND MEDIA MATTERS

...Getting a brand right 
is so important and 

something that businesses 
of all sizes will need to 

invest in...

“
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WILLIAM JOHNSON
Co Founder, Torro

How did you get into manufacturing?

I’ve always been entrepreneurial and took an unorthodox route into 
business. I left School eager to find work and start a career. I worked 
as a Police Detective for over a decade but realised my passion was 
for creating brands and products. I was always working on product 
ideas before finally making a break through with luxury leather cases 
and covers for mobile devices back in 2013, since we have managed 
to build a brand (torro.co.uk) around these initial products and aspire 
to be global leaders in the luxury yet affordable lifestyle accessory 
market.

Who or what inspires you?

Considered design coupled with premium materials. The penny 
dropped for me when the Apple renaissance took over the world 
back in the 00s, starting with the iPod and then into the iPhone etc, 
I was blown away by how they managed to turn tech products into 
desirable objects that wouldn’t be out of place in a luxury jewellery 
store. Everything about how they marketed the products impressed 
me. I drew inspiration from what they did in the TORRO range by 
taking a traditionally boring product in the form of a basic plastic 
phone case and introducing premium materials, considered design 
and focusing on aesthetic. We clearly did something right as the 
business took off straight away. 

What advice would you give to anyone interested in  
getting into manufacturing?

Our brand ethos is ‘the difference is in the detail’ focus on the small 
details and plan for every eventuality. Consider the operational costs 
of every tiny detail and work out the viability of your product. Most 
people go wrong by getting carried away with the product concept, 
invest in the production and creation of the product only to find 
there is no margin at the point of sale as operational, packaging and 
sale commission costs hadn’t been properly considered. 

What is your favourite part of your job?

Creating new products. To think about a use case, or how a new 
product would be used or would solve a problem. Going through the 
design stages and then ultimately produce a new product provides 
unrivalled job satisfaction. To work with the team to collaborate on 
this design and production journey is an absolute privilege. 

What has been your most memorable moment to date  
relating to your business journey?

When we hit the £5m turnover mark. We started the business  
with only £500 and haven’t taken any external investment or 
financing, we have simply and very carefully grown  
the brand in a steady sustainable way. 

When we hit this target it was a very surreal milestone. Based on my 
background and the fact I left a steady modestly paid job with only 
£500 to embark on a business venture in which I had no experience, 
just goes to show that it’s never too late for anyone to take the leap.

What are your favourite magazines?

I read GQ and Wired as they are intrinsically linked to our business. 
More recently I discover Monocle, it’s a beast of a magazine but 
really opens my eyes to what’s going on around the world and what 
initiatives all generations and cultures are caring about to ensure I can 
keep up to date with the industries that impact on TORRO.

What’s the future hold for William Johnson?

The best and worst thing about my job is I just don’t know. If 
you’d asked me five years ago where we would be now I’d have 
laughed you out of the building. I just take each day, decision and 
product launch as it comes and try to do the best I can. With what’s 
happening in the world today and over recent years I wouldn’t fancy 
second guessing anything so I’ll keep my head down, take nothing 
for granted and keep working to best of my abilities.

www.torro.co.uk
www.uniquemagazines.co.uk

A UNIQUE INTERVIEW...

Remove Watermark
Wondershare
PDFelement

http://cbs.wondershare.com/go.php?pid=5239&m=db


153

M E D I A  I N S I G H T

William Johnson
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What were your career ambitions growing up? 

From a very early age I wanted to join the army, my parents had 
been in the forces and my brother was serving. In 1988 I joined 
the Royal Corp of Signals as a Junior Leader and then carried on 
to the regular army.”

Tell us about your current role? 

I am the MD of a company called Blue Kangaroo Design, we are 
a Newcastle based design agency and we are lucky enough to 
work with clients all over the world. 

What is your proudest business achievement? 

The proudest thing for me has been to build a team of highly 
talented designers. I see Blue Kangaroo as a family and to have 
a team surrounding me like we have is a hugely rewarding 
achievement.

How has your industry changed in the last decade? 

Our industry hasn’t changed a lot over the past decade, 
obviously technology changes on a daily basis but the day to 
day operations of a creative business don’t tend to change too 
much. We have always worked remotely so the past few years 
haven’t been a huge change for us.

What are you currently working on?

We currently have over 100 projects on the go that range from 
developing a piece of IP, right the way through to designing and 
building a touring exhibition around the UK. 

Tell us about the team you work with? 

I am extremely proud of the team we have here at Blue 
Kangaroo, we have a real mix of people who are at the top 
of their game as well as a group of new young creatives. As a 
business we believe in bringing through young people who can 
learn on the job. The creative side of the business is headed up 
by Paul Richards who has a wealth of knowledge working with 
and managing global brands.

What is the best piece of business advice you have  
been given? 

A mentor called Keith Whisson from Shiremoor Press has given 
me a huge amount of advice over the years. The main piece that 
I have always remembered and kept to is pay your bills as soon 
as you are paid. I have a very open relationship with all of our 
suppliers, and they get paid as soon as I do. I have found that 
being honest and doing the right thing has been the back bone 
of the business.

What has been your biggest challenge? 

My biggest challenge has been keeping up with the growth 
of the business, we have been very fortunate over the years to 
work with some of the biggest names in our industry, so making 
sure that I am driving the business in the right direction has had 
its challenges.

How do you unwind outside of work? 

My family are the most important thing to me, I have three 
grown up kids and wife who all keep me on my toes.

Favourite Book and Boxset? 

I’m not a huge book reader but I do like a good audiobook, 
one of the team gave me “Let My people Go Surfing” by Yvon 
Chouinard a few years ago. He is the founder of the clothing 
brand Patagonia and a very reluctant business man.

The book is a great listen about how to build a business when 
really it’s not what you feel comfortable doing. Boxset wise 
there’s a few, Ozark, The Sopranos, and Band of Brothers are my 
favourites.

To find out more about Blue Kangaroo design see  
www.bluekangaroodesign.co.uk
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IN CONVERSATION WITH...

JASON KNIGHTS 
Managing Director of Blue Kangaroo Design, Gateshead. 

Blue Kangaroo are a design agency that works specifically with 
entertainment character licensing and toy industry clients all over 
the world. He is also a Northern Powerhouse Export Champion.

...pay your bills as  
soon as you  
are paid...

“
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Jason Knights
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...FEELING HOT HOT HOT...
With the warmer weather fast approaching, Keith Newman of Highlights PR asked some of his RADAR clients  

what is sizzling hot about their business?

At Off the Grid we love summer time! Our BBQs are famous 
across the region, we work with several specialist butchers 
who provide us with a range of wild meats from Crocodile, 
Wild Boar and Squirrel through to some amazingly tasty Halal 
meats! 

We have so many exciting activity days booked in already 
with a diverse client group at a range of locations around the 
region. It’s going to be our busiest summer ever! 

Paul Kirkpatrick  
www.offthegrid-adventures.co.uk

As part of a week-long public launch of our business hub, MINT 
Business Club is hosting a Merry-Go-Round of business support 

on 8 June at our new MINT Business Hub in Consett.

Take part in breakfast networking from 8.30am, then treat yourself 
to a 15-Minute Business Burst with our team of experts, enjoy 

lunch and co-working throughout the afternoon and win some 
amazing prizes on the day too!

The MINT Business Hub has an informal café-style setting with 
standing areas for networking chat, quiet areas where you can 

plug in a laptop, or meeting rooms for a full business discussion.

As it’s a celebration, there’ll be cake and prizes to win in our raffle 
to support our social enterprise, Celebrate Difference, helping 
vulnerable people stay in meaningful self-employment or gain 

work.

Tickets for the day are £10 for non-members, and free for our 
MINT members.

Why not join The Mint Business Club? 

Nicola Jayne, Little Mint Business Club  
www.mintbusinessclub.co.uk

June is an exciting time for us here at Leading Link. Just as the dust 
starts to settle from all the Easter events we were involved with and 
our huge celebration event that took place at Alnwick Garden, we start 

to plan for what's next!  

We will be supporting some local Jubilee celebration events over the 
long weekend, with our decorated pop-up bus, costumes, characters, 
and general fun activities. 

Our focus then turns to the Blyth Carnival being held on Sunday 26th 
June.  We will be organising, together with lots of other community 
organisations, the huge carnival parade at 12pm through the town 
centre, as well as taking over the market place, with stalls, food outlets 
and loads of free activities for the kids to enjoy. The carnival this year is 
in the middle of the two-week Blyth Festival period kicking off with the 
Blyth Live event on Saturday 18th June featuring Boyzlife.  

Chris Johnson Leading Link www.leadinglink.co.uk
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Does your business or 
organisation need more 

affordable design? We are 
offering unlimited design 
each month to use as you 

wish including social media, 
marketing, or anything else 

you want. Usually, £399pm but 
for the first 10 people who sign 
up it is just £99pm using code 
UD99. It’s time to make your 

business stand out. 

Go to www.marfamdigital.
group/unlimted-design to  

get started.

Peter Martin, Marfam Group 

Here at Powder Butterfly, we have a range of BBQ accessories all themed 
on our wonderful North East. 

Our products are perfect to use when family and friends get together 
over the summer season. Our aprons not only look stylish, but they are 
also super hygienic and protect your food from any germs that might 
be around. Our beautiful chopping boards feature beautiful and iconic 
locations in the region and are perfect to use as serving platters. As an 
extra talking point, our mini boards are a great addition to any home bar, 
for cutting lemons, limes, and fruit for your favourite cocktails. We also have 
a wide range of gifts for friends and families wherever they are in the world 
to remind them of the fantastic place where we live. 

Corinne Lewis, Ward Powder Butterfly,  www.powderbutterfly.com

Last month our RADAR members appeared on TV News, BBC Radio, Local TV and many magazines and newspapers.  
To find out more about the benefits of becoming a RADAR member, contact keith@highlightspr.co.uk or call Keith on 07814 397951
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STRATEGY AND PLANNING - WHY, AND HOW?  
By Lizzie Turner ACIM

Strategy and planning are usually co-existent in a 
marketing context. Strategy is a specialised form of 
assessment: understanding the market and environment 
that you work in, and deciding where and how the most 
effective action can be taken. 

Planning, however, is resource-focused, and allows you to 
explore your new strategy in order to decide which actions 
you need to take to meet your goals. These complimenting 
concepts are a way to assess your business model, appreciate 
your potential, and move forward positively. 

Outsourcing this to a professional marketing agency can be 
incredibly helpful. At Peachy Digital, we conduct detailed audits 
of our clients’ businesses, wider industries, and competitors. 
This allows us to compile a comprehensive view of challenges 
that you might face, as well as identifying opportunities with a 
specialised marketing focus. Furthermore, we know all of the 

tricks of the trade, meaning that we can help you to negotiate 
the market in the most efficient and successful way possible. 

Research is another part of professional marketing and strategy 
that can be outsourced, and in doing so, you can benefit from a 
fresh pair of eyes. We believe that you know your business best, 
but sometimes stepping back and looking at the wider picture 
can be challenging from the inside! We can provide a detailed 
report, and then discuss our findings with you, bringing 
together your business knowledge and our marketing skills in a 
recipe for success.

For more information on how the Peaches can help you 
strategise your way to success, drop us a line – we love 
to chat!

01609 751676 
www.peachydigital.co.uk    info@peachydigital.co.uk

Strategy and planning is a vital part of successful marketing– before you achieve 
your goals, you need to plot your path towards them! Perhaps you are launching 
a new product, trying to reach a promising target market, or rebranding entirely– 

whatever you need from your marketing, Peachy Digital is here to help. 
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Spin the Jammy App wheel, which is
loaded with great discounts and freebies. 

in your favourite bars, shops and more.

We’ll send you phone alerts showing

NEW
 FOR

2022

A DISCOUNT APP LIKE 
YOU’VE NEVER SEEN BEFORE! 

PLAY 2 WIN MEGA
DISCOUNTS & FREEBIES

www.getjammy.co.uk
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We asked them what advice they 
would give to three different sets of 
stakeholders:

1.  People starting out in their 
marketing careers.

2.  Companies aiming to secure top 
marketing talent.

3. Your younger self?

1.  People starting out in their  
marketing careers

Explore the different routes out there 
to build the career you want. There are so 

many ways to specialise, explore and understand 
the bits that get you excited, the bits you enjoy 
the most and go from there - you have to love 
it. Speak to people in the industry to understand 
more about their career journey, how they got to 
where they are and the skills they needed.  

Stay well networked, marketing is one of 
the friendliest and most supportive sectors 

to be part of. You'll make some lifelong friends, 
pick up ideas and solutions and of course some 
introductions to your first role (hopefully).  

Listen. Listen a bit more. Then listen 
again. With time (and age!) you realise how 

much it is possible to learn with active listening. 
That means making notes and asking lots of 
questions. You can always refer to online resources 
and books but listening and asking questions are 
the most valuable tools for development. 

THE ONLY WAY IS UP!
The benefits of staying in touch with our students mean 
that we see their immediate success when they secure their 
professional qualifications and the long-term success when 
they start to land those ‘top jobs’.

Veronica Swindale, MD of nesma, recently caught up with a few of them. "I'd noticed 
that many of my alumni were recently moving into some good top-level posts and 
thought I'd get in touch to see what we can learn from them." 
Our contributors this month are, therefore:

James Ealey  
Executive Director - Commercial,  
Northern Housing Consortium 

Claire Riley 
Executive Director of Corporate Governance,  

communications, and involvement, North East and  
North Cumbria Integrated Care Services

Kirsty Ramsey 
MD of O.agency and Chairman of  

CIM North East Board

Charlie Guthrie 
Head of Renewables at  

AIS Survivex

Veronica Swindale
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You must let your work do the talking and 
always stay connected to your profession by 

rolling your sleeves up and getting involved regardless 
of how senior you are. Always invest in your leadership 
capacity and capability throughout your career - you 
could be the best practitioner in the world but if 
you do not have the leadership skills and experience 
required to lead a team, you will fall short in what you 
set out to achieve. Whatever you do, do not lose who 
you are and your personality - your level of seniority 
doesn't mean you can't have fun! 

2.  Companies aiming to secure top  
marketing talent  

Get your employer branding right. No one 
looks at an employer brand when considering 

their next move as much as a marketer. Professional 
development is vital and often your commitment 
to this is a key pull for top talent. Alongside a clear 
development path, often the marketing career path 
doesn't fit with other internal development paths so is 
often overlooked.  

Marketers are by their nature creative, 
set them free to create great content and 

campaigns. Always show a route to develop both in 
knowledge and in careers, marketers love to aspire to 
the next thing. 

If you are constantly recruiting people 
like you (skills mix, background, pedigree, 

sex, ethnicity, education etc.,) I will guarantee you are 
missing out on a world of talent, alternative ideas, 
insight, and innovation that could massively enrich 
your team's outcomes. Throw the net wider and 
support them on their leadership journey.

Use regional and national marketing 
networks/academies (such as nesma) and 

approved providers of the CIM qualifications. And 
always hire on attitude as well as skillset. 

3. Your younger self?

Point 1 again. I probably should have  
listened more. But you are never too  

young/old to learn!

Never stop learning. The world of marketing 
changes every single day. To stop learning, 

reading, listening, and asking questions for even a 
week means you're already behind! Be brave always. 
Have big ideas and don't be afraid to make mistakes, 
the best marketing campaigns and big results come 
from those people who take a chance, try something 
new and go first. 

I would tell myself to go for the 
opportunities I hesitated on and missed out 

on. To push me very slightly beyond my capabilities to 
take career chances that don't come your way twice. 

It's ok - you will be fine, meanwhile, plough 
on and have fun. 

Give your career the edge

=

+

OR

YOU

POWER 
TO 

CHOOSE

North East  |  Cumbria  |  Scotland  |  UK-Wide

www.nesma.co.uk

Get in touch:
T: 07734 222 254  E: hello@nesma.co.uk
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If you are looking to enhance your current  
skill set or want to explore a new area of 
expertise why not look at nesma’s  
qualifications and know-how and do workshops.

www.nesma.co.uk

Valuable insights from everyone and, as these are now 
today’s employers, the advice we should definitely 
take note of as we move along our career journeys.  
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Thoughts from

@thetravellerandthebear
@thebearatthebasin

Hate it / make it better
Use your fi re to fi re up your brand
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A recent survey found that 63% of consumers 
said their expectations of brands had 
increased around product delivery, improving 
people’s lives and their role in society. A time 
for having the best logo has passed as people 
crave more from the businesses they spend 
their money with. 

At Different Narrative, branding and advertising 
are key elements of our end-to-end full service 
creative agency. CEO Kieron Goldsborough and 
executive chair Ben Quigley have looked at three 
top tips to health-checking your brand and 
navigating the choppy waters of branding in 
2022.

Work smarter, not harder

When P&O Ferries hit the headlines in March 
by sacking 800 employees on the spot without 
notice, it didn’t just become a crisis comms 
exercise for the British shipping firm, but also for 
Southampton-based P&O Cruises. It would have 

been easy for P&O Cruises to just weather the 
storm with positive branding exercises and PR 
stories to halt the swathes of people who were 
cancelling bookings.

Instead, they were smart. Crisis comms requires 
fast action and P&O Cruises were on the ball. A 
swift advertising campaign turned a PR challenge 
into a PR opportunity. Including the line ‘Our 
names may both begin with P&O. But that’s 
where the similarity ends,’ not only distanced their 
business from the crisis at P&O Ferries but served 
to remind them that their values do not match 
with the poor treatment of employees.

Be aware of sensitivities

The energy crisis has brought into focus the key 
players, not only on a national level, but a global 
scale. While many businesses go bust, BP, Shell, 
and Centrica are sweeping up their consumers. 
As Joe Public decides whether to put the heating 
on or to make a meal instead, BP has been 

announcing huge profits. It’s led to cries of ‘greed’ 
as petrol prices sit at a record high following 50% 
surges in cost in 2021, but more crucially, there 
are calls for a windfall tax on the sector that would 
enable the Government to discount energy and 
fuel prices for UK residents.

All in all, now’s not the time for BP, or other brands 
in the same position, to be lauding it over the 
sector. Think about current consumer moods and 
be mindful of sensitivities.

Find common ground with your audience

Advertising your brand is usually centred on 
positivity. It might be a product launch, new 
service line, or a reminder that you’re the best 
at what you do. But there’s a time and a place. 
The most successful brands are the ones that are 
in-tune their target audience. When Eldon Square 
approached Different Narrative, it followed the 
news of INTU’s administration. Eldon Square was 
keen to spread the business-as-usual message for 
customers of this much-loved shopping centre, 
and distance themselves from association with 
the failed INTU corporate giant. 

The word ‘administration’ sparks panic, but with 
our help, Eldon Square was able to position 
itself as a shopping centre keen to reconnect 
with its Geordie roots, recapturing a brand that 
encapsulates the heart and soul of Newcastle.

To get more tips on branding and  
marketing, visit the Different Narrative 
website at www.differentnarrative.com 
or get in touch with the team at hello@
differentnarrative.com 

BRAND PROTECTION DURING A 
COST-OF-LIVING CRISIS
Delivering on promises is an expectation that marketing and 
advertising teams have always had to contend with. But as the 
cost-of-living crisis deepens across the UK and with our economy 
showing no signs of uplift in the immediate future, brands are 
finding themselves under increasing scrutiny. 
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Different Narrative CEO Kieron 
Goldsborough and executive 

chair Ben Quigley give their top 
tips on brand protection.
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Innovative
solutions
for your brand.
Whether you need a new website, social media overhaul, print materials, or a 
top spot on Google Search, we can help. Not only can we assist you in realising 
your full potential, but we can also help you access funding (free money!) to 
pay for part of your service. Let’s take your business to the next level! He
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FUNDING AVAILABLE*

*Subject to eligibility

0191 388 2698  |  hello@jakhq.com
To find out more, get in touch:
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TEESSIDE CREATIVE 
AGENCY SHORTLISTED IN 
NATIONAL AWARDS
A Stockton creative agency has been nominated 
in The Drum Roses Awards, hosted by global 
media platform and Europe’s biggest marketing 
website, The Drum.
From over 80 creative organisations from across the UK who made it as 
finalists, Resolution is one of only two agencies from the North East and the 
only Teesside agency to be included in the shortlisting.

Dubbed ‘The creative awards that look further’, The Drum Roses Awards 
recognise creative outputs from outside Central London showcasing that 
many of the UK’s most talented creatives work within its regions, as opposed 
to its capital city.

Where other nominations include campaigns for the likes of BBC Sport, EE 
and National Geographic, Resolution struck the judges’ attention with their 
Premium Vodka packaging design created for small batch craft distiller 
Revelry Spirits.

Resolution who are a strategic communications agency providing a multitude 
of PR, marketing and design services have recently focused on developing 
their design offering by expanding their team to include an additional 
graphic designer, Oli Walker.

The shortlisting, which falls in the packaging category, is recognition of the 
creative excellence provided by the design team and Resolution’s head of 
creative, Jenni King stated: “Having studied at Cleveland College of Art and 
Design, now The Northern School of Art, as well as Teesside University, my 
roots have always firmly been in Teesside.

“I’m proud of our sector and the region, so to see our work recognised in 
national awards is proof that the best creative work doesn’t just have to come 

from the big cities in the UK. It is evidence that you can create a successful 
career in your home town.”

Liam Price, co-founder of Revelry Spirits based in Yarm said: “The Premium 
Vodka packaging was a blank canvas, we put our trust in Resolution to create 
direction for our new product and upon seeing the design for the first time, 
Resolution not only nailed the brief, but exceeded all expectations. The 
nomination is extremely well-deserved.”

The Drum’s founder and editor-in-chief, Gordon Young added: “The Drum 
Roses Awards exist to give a voice to and shine a light on, creative talent 
and agencies outside of London across the country. These awards celebrate 
innovative and effective campaigns among some incredible names and 
creatives built in Britain’s regions, emphasising that much of the nation’s most 
remarkable work is created beyond the big cities.”

resolutioncomms.co.uk

We are Resolution. 
An understated but 
highly experienced team 
of individuals offering the 
region’s best in PR, 
marketing and design.

resolutioncomms.co.uk
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L-R: Liam Price co-founder Revelry Spirits, Jenni King head of creative 
Resolution, Katrina Rosser co-founder Revelry Spirits
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www.dhsfg.org.uk 
enquiries@dhsfg.org.uk 
0191 384 3226 

Outstanding teaching and learning, combined with  
an inspiring Early Years environment, ensures the 
best possible start for your daughter. 

Get in touch today to take advantage of our new  
30 hours offer for girls aged 3 and 4.  
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NEW NAME, NEW IMAGE 
AND NEW OUTLOOK FOR 
MULTI-ACADEMY-TRUST

By the end of May, Kenton Schools Academy 
Trust will become known as Northern 
Leaders Trust and will proudly display its 
new strapline ‘Achievement, Students and 
Leaders matter’ throughout its schools.
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Currently responsible for the management 
of two schools - Kenton School, one of 
the largest 11-19 academies in the North 
of England with 2010 places and Studio 
West, an enterprise and innovation campus 
located in the west end of the city with 
around 600 students - the trust’s new name 
and branding marks a step change in its 
evolution.

New appointments

The story of this next phase began at the end of 
2021 when the trustees appointed Ian Kershaw 
as CEO, a well-known and highly respected 
educationist and independent consultant with 
expertise in leading and supporting complex 
organisations and improving outcomes for 
young people.  

His appointment was shortly followed by that 
of Lee Kirtley, who took up the post of executive 
principal with a brief to oversee improvements 
across both academies operated by the trust 

with a particular focus on improving outcomes 
at Kenton School. Mr Kirtley, who has worked in 
education for twenty years, joined at the end of 
February. Prior to this, he led Manor Community 
Academy in Hartlepool from Requires 
Improvement to an Ofsted Good judgement. 

Time for change

With a new vision and plans for future 
expansion, the name Kenton Schools Academy 
Trust was felt to be geographically limiting, as Mr 
Kershaw explains: “The Board of Trustees decided 
to change the name of the trust because its 
current title is associated with only one school, 
which was of concern when we became 
sponsor for Studio West. The trustees wanted to 
project an image that was more open; one that 
recognises that our schools are unique.

“Our new strapline, Achievement, Students and 
Leaders matter, indicates where our priorities lie 
and encompasses the idea everyone is a leader 
and can be encouraged to develop leadership 

skills whether as a student, teacher or member 
of the support staff. We want our staff to feel 
proud of their employing organisation as one 
which invests in its people and future leaders.”

Reaching for the stars

Various concepts for the new branding were 
presented to the trustees, teaching staff and 
students, with feedback overwhelmingly in 
favour of one design which included stars, 
as they were felt to convey the thought that 
nothing is impossible, and all students can reach 
for the sky.

Students also liked the idea of belonging to a 
trust that wants everyone to be a leader, while 
one trustee sees the rebrand as ‘an exciting 
opportunity to regenerate the organisation and 
portray the values of the trust to everyone’.

The rebrand comes as Kenton School’s current 
recruitment campaign is proving hugely 
successful with more confirmed students for the 
Year 7 September intake than ever before at this 
stage in the school year. Studio West, which is 
oversubscribed lower down the school, is also 
relaunching its Sixth Form, which is making a 
welcome return following a break of some years.

One Trust Rule

Very soon, if visitors walk around either school, 
they will be aware of the One Trust Rule, which 
is visible for all to see on signage in every 
classroom. Setting out a standard of expectation 
for every adult and student in the trust, it 
establishes a clear rule for expected behaviour, 
which is readily understood by parents and 
carers.   

In the future it is anticipated that the Trust will 
grow over time with other schools joining, but at 
a pace where trustees can guarantee the highest 
quality support for school improvement and 
strategic leadership. This is something that will 
happen once Kenton School receives a Good 
judgement by Ofsted, which the trust expects 
will occur by Spring 2023. Studio West is already 
a Good school.

Bright future

Looking ahead, Dr Therese Quincey, chair of 
the board of trustees, is enjoying seeing the 
transformation take place so quickly.  

“The board is delighted by the progress already 
being made since Mr Kershaw and Mr Kirtley’s 
arrival. 

“We have exciting plans in store for the 
development of the Trust in the future and see 
these recent changes, together with our new 
branding, as the start of the next phase in our 
journey.

“We are also strengthening the senior leadership 
team with two new associate principals to assist 
in the drive to raise achievement alongside new 
directors of the core subjects of maths, English 
and science. The future is certainly looking 
bright for both the Northern Leaders Trust and 
our ability to deliver the highest standards of 
teaching and learning for all our students.”

www.northernleaderstrust.org
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L-R: Executive Principal, Lee Kirtley and Ian Kershaw, CEO of Northern Leaders Trust
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Kate Gingles is an expert in the education of young children. 
She has worked in Early Years education for over 19 years, and 
after working as an Early Years Advisor in County Durham, 
joined the NHSG Junior School leadership team in September 
2021 as EYFS (Early Years Foundation Stage) Phase Leader. 
She explains why and how to lay the foundations for success 
during a child’s very first days in School.

To get the most out of any situation, we need to be prepared, 
curious and excited. But we also need to learn how to channel 
our natural instincts, skills and attributes; this is where early years 
education plays a pivotal role.

Educational journeys at Newcastle High School for Girls (NHSG), 
a member of the Girls’ Day School Trust, begin with our School’s 
Nursery and Reception classes, giving girls the best possible start. 
In these crucial years, our School’s youngest pupils are encouraged 
to explore and flex the many exceptional skills they are born with – 
and to do it in a way that is fun, social and multi-disciplinary. 

The earlier girls start that journey the sooner they will start to 
benefit from these educational experiences. What many people 
may not realise is that girls can join NHSG from their third birthday 
spending up to five transformative and productive terms in Nursery 
before starting Reception. What’s more, if they join in the term they 
turn three, fees don’t become payable until the beginning of the 
following term.

In our EYFS classes, we focus on learning characteristics such as 
collaboration, creativity and risk taking. Every learning experience 
at NHSG provides the opportunity to develop the girls’ confidence 
and to build strong academic foundations that pave the way for 
more formal learning further down the line.  

For us, EYFS learning isn’t about pushing children harder; it’s about 
nurturing who they already are and what they already know, and 
protecting those exceptional skills before they are encouraged to 
‘un-learn’ them by adopting more ‘adult’ ways of learning in later 
years.

For example, our expert teaching teams work with the girls 
to develop skills such as subitising – seeing numbers without 
counting them. Subitising is something children can do naturally 
from a young age but, all too often, this skill is stifled if we don’t 
recognise its benefits. Our playful maths curriculum allows girls 
to be more confident with numbers, to see them as exciting and 
fun and, importantly, not to fear them. Making arrangements and 
patterns as well as playing with natural materials and interesting 
objects are all activities in our Early Years Maths lessons: it’s not 
about dry times tables!

 Women are still under-represented in STEM and, at NHSG, we’re 
making a conscious effort in the EYFS to change this in the long 
term through an ambitious curriculum with a strong focus on 
exploratory problem-solving. Engagement with technology in a 
purposeful way is very much part of each day as we help the girls 
tell stories, record sounds or share what they have learned at home 
and school through our online learning journal. The key to our 
approach is striking a good balance between physical play and 
classroom-based learning.

Early reading also has a high priority at NHSG, and we’ve invested 
heavily in a brand new, research based, synthetic phonics 
programme as well as training for staff on phonological awareness, 
the building blocks of learning to read. This is supported with 
progressive reading books and a well-stocked library providing 
a diverse range of picture books to support learning across the 
curriculum. 

Our provision is very much shaped by our Early Years environment 
which combines safe and well-resourced classrooms with stunning 
outdoor facilities. Exploring the natural world is a key element of 
our curriculum, and girls in Nursery and Reception have their own 
outdoor classroom area and mud kitchen as well as making regular 
use of the School’s extensive grounds, including our forest school. 

Underpinning our Early Years provision is the happiness and 
wellbeing of our pupils. We want every girl to enjoy her first years of 
school and we also know that happy girls learn best. By establishing 
strong relationships between the girls and staff, we quite literally 
see the girls grow before our eyes. NHSG’s vision is to empower girls 
to be leaders, trailblazers and world shapers; the foundations for 
this are laid in our Nursery and Reception.

If you would like to meet Kate Gingles and the EYFS team, 
and learn more about NHSG’s unique Early Years provision, 
please register to attend the School’s EYFS Information 
Morning on Friday 10th June.  

www.newcastlehigh.gdst.net
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LAYING THE FOUNDATIONS FOR YOUR 
DAUGHTER’S FUTURE SUCCESS
University and internships help prepare us for the world of work,  
setting us up for career success. School and work experience help prepare  
us for higher education, equipping us with the tools we need to achieve.

But what prepares us for school?
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ALL ROADS LEAD 
TO DURHAM
By Kieran McLaughlin,  
Headteacher, Durham School

I am writing this month’s 
column from the exotic location 
of Nairobi airport. I am currently 
engaged in a “world tour” of the 
various different institutions 
which make up the family of 
Durham International Schools.  

Over the last three years we have opened 
two schools overseas – a 3-18 girls school in 
Qatar and a coeducational EYFS and primary 
school in Kenya –  and are scheduled to open 
a third coed school in September of this 
year in Dubai. It is, even if I say so myself, a 
remarkable achievement for a school without 
the “international brand awareness” of schools 
like Harrow or Westminster. 

It has been a long journey to where we are 
now and one which has had some bumps in 
the road. It was almost ten years ago when the 
governors of the school, together with the then 
headmaster, made the decision to explore options 
for opening sister schools overseas. There were 
those at the time who were sceptical of success 
and some who felt that it provided an unwelcome 
distraction during challenging times for the sector.

So why did they do it? Of course there are 
financial benefits, of which more later, but that 
was not the only reason that the governors were 
keen to move forward. At the heart of the venture 
was a sense of ambition and pride in Durham 
School. They, as are their successors, were rightly 
proud of the education that we offered at the 
school. Academic ambition and first-rate pastoral 
care are combined with a pursuit of co-curricular 
excellence and they rightly felt that this was 
a exile for success across the world. From that 
pride there quickly followed a sense of ambition: 
governors felt a real sense of mission in providing 
a Durham experience to youngsters across the 
world. 

We were also part of a broader movement across 
independent schools to expand overseas. Durham 
School embodies what many people from outside 

the UK education system value in it. Whilst our 
system is far from perfect, in many countries a 
British education is seen as the gold standard 
with international currency for entry to the most 
prestigious universities across the world. 

There have been many conversations held with 
potential investors over the last decade. However, 
during any first discussions it has been of vital 
importance to stress that any school carrying 
the name of Durham had to have at its heart 
the values of the school here in the UK. We 
can honestly say that the schools in our family 
wholeheartedly subscribe to our MARK value 
system of moral integrity, ambition, responsibility 
and kindness. Furthermore, there is a genuine 
sense of collaboration across the schools. This is 
not a franchise model where a name is sold and 
traded across the world just for a fee. Staff at the 
schools communicate frequently and learn from 
each other, something warmly welcomed during 
the Covid pandemic. 

Returning to the financial aspect of the school 
partnerships, the revenue we receive is all 

invested back into the school in Durham. In 
particular, the funds raised go towards providing 
bursary support to those families who would 
not, in other circumstances, be able to afford the 
fees. Again, this goes to the heart of the school’s 
charitable purpose. We want to be able to provide 
the best opportunities for all pupils to benefit 
from a Durham education, irrespective of their 
ability to pay. Whilst we are a long way from this 
target, international revenue forms an important 
part of this strategy. 

So, we have come a long way. By the end of the 
decade, there will be more than four thousand 
children in the world attending Durham schools. 
We are delighted that so many youngsters will 
enjoy the benefit of a world-class education.  

For further information about  
Durham School, or to arrange a visit, 
call 0191 731 9270, email admissions@
durhamschool.co.uk or visit  
www.durhamschool.co.uk

Kieran McLaughlin
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OUR ETHOS – THE ONE TRUST RULE 

LEADERSHIP
Leaders help themselves and 
others to do the right thing.  

We firmly believe that all 
students and staff within  

our Trust are leaders.

INCLUSIVITY
All students are welcomed 

into our classrooms and their 
uniqueness is celebrated. 

We have high aspirations for 
all students; no groups or 

individuals will be left behind.

INTEGRITY
We are honest and driven  
by a clear moral purpose. 

Acting with integrity means  
we strive to do the right  

thing at all times.

TOGETHER
We believe that the  

Trust is stronger together  
and that collaboration  

is always more effective  
than competition.

EXCELLENCE
We are a Trust that strives  

to achieve excellence in 
academic, sporting and  

artistic pursuits.

HUMILITY
We are humble in both success 
and failure. We acknowledge 

that our successes are achieved 
through the hard work of  

our students, parents,  
teachers and community.

KINDNESS
We value being kind to  
one another, using our  

manners and being  
considerate of each  

other’s feelings.

REFLECTIVENESS
We value reflection as a  

way to achieve improvement. 
We believe in inspiring all our 
learners to question, research, 
engage and therefore thrive.

REGISTERED OFFICE: KENTON SCHOOL, DRAYTON ROAD, NEWCASTLE UPON TYNE, NE3 3RU

t: 0191 214 2201 e: governors@northernleaderstrust.org

Find out more at our new website
www.northernleaderstrust.org

Proudly representing Kenton School and Studio West, our vision is to place students  
at the centre of everything we do. Through collaboration, every aspect of our  

work is of high quality. Our academies deliver an ambitious and inclusive curriculum.  
This enables all students to have high aspirations and to excel academically and socially.

Kenton Schools  
Academy Trust  
is now Northern 
Leaders Trust
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Simone Niblock
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Despite what my students may think, I was not 
alive when the Queen came to the throne, but this 
reflection on historical events made me consider a 
few events from my lifetime that teenagers would 
find difficult to understand. 

The Wireless: In our house when I was a child, the radio 
was always referred to as the ‘wireless’ and we had a 
grand wireless/gramophone combo in the hallway. Once 
I was attempting to explain to a class that I was teaching 
that a protagonist in a novel written in the 1970s was 
upset that her wireless was not working. As one, the 
students were appalled: how could anyone cope without 
Wi-Fi? I tried to explain that wireless meant the radio and 
that Wi-Fi did not exist in the 1970s, which led to even 
great horror and incredulity. How did anyone live their 
lives without the internet? 

Emails: Regarding the internet and all things related, 
for half of my life I did not have the internet or have any 
concept of it. When I was doing my PGCE in Cambridge 
thirty years ago, we were working with a school in 
Peterborough on an innovative project called ‘Electronic 
Mailing’, using the hilarious BBC computers with green 
screens that gave you a migraine. None of us Luddites on 
that English PGCE course thought that this would catch 
on; indeed, I did not send an electronic mail again- or 
email as became known- until 1996. I bet some of the 
recipients of the 1000s of emails I have sent since wish I 
had never started!

Death of Princess Diana: I was not alive when JFK died 
so, for me, the most prominent ‘Where were you when 
you heard’ moment was the death of Princess Diana 
in August 1997. The images in my head of the tunnel 
in Paris are still extraordinarily clear, and Earl Spencer’s 
speech at the funeral was like nothing I had ever heard 
before. The outpouring of public grief on this occasion 
was unprecedented in the UK, and the mutinous mood 
music at the time almost precipitated a constitutional 
crisis. 

Smoking: I have never smoked a cigarette in my life 
but, like many non-smokers in their fifties, my lungs have 
ingested thousands upon thousands of the things via 
front rooms of adults chain-smoking and in cars where 
the combination of combined space and smoke made 
one’s chest heave and eyes smart. Oh, and the lack of 
seatbelts in use also added to the sense of devil may care!

Fame: It is brilliant that Strictly has introduced young 
people to the delights of dance of various kinds, but for 
many teenagers of my generation, the only dance show 
on the box was Fame, with its lurid legwarmers, catchy 
tunes and heart-tugging storylines. Thinking back, I 
cannot imagine any modern teenager tolerating more 
than five minutes of the schmaltz. However, if you are a 
fifty something, this was hugely popular, especially the 
tagline: You want fame? Well fame costs, and here’s where 
you start paying. In sweat.’ This adage was years before 
Malcolm Gladwell’s popularisation of the 10.000 hours 
rule, but it was a lifelong lesson to me about the need 
for perseverance and persistence, despite the fact I was 
never destined to be on Broadway or the West End. 

Every day is an Open Day at Durham High School. 
Call 0191 384 3226 or email enquiries@dhsfg.org.
uk to find out more or arrange a visit.
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THE PAST IS A FOREIGN  
COUNTRY; THEY DO THINGS 
DIFFERENTLY THERE...
In a recent assembly to highlight the upcoming Queen’s 70th 
Jubilee, I discussed some of the major events that have taken 
place during this period of history, including the fall of the 
Berlin Wall and the invention of the mobile phone. 

...fame costs, and  
here’s where you start 

paying. In sweat...

“
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She prefaced her response with the caveat: 
‘from my limited understanding of the 
subject...’. However, she went on to suggest 
that the only explanation for this significantly 
reduced uptake in Physics compared to 
Biology, Chemistry and Maths was because 
Physics was: ‘just something that girls don’t 
tend to fancy.’ 

She went on to say: ‘there's a lot of hard maths in 
there that I think they would rather not do.’ It was 
with those few words, that she simultaneously 
called into question girls’ resilience, exhibited 
gender bias, and reduced Physics, a subject so full 
of intrigue and elegance, to ‘some hard maths’. 
When pushed by the Chair to explain the reasons 
behind why girls would not want to do ‘hard 
maths’ any more than boys, her justification came 
in the form of, ‘that’s what they say.’ As soon as 
the words left her mouth, it was apparent that 
she regretted saying them and she subsequently 
wrote an article for the Telegraph, seeking to 
clarify her comments. However, the question of 
why girls do not study Physics at A Level is worth 
reflecting on. 

It is a complicated question to try and answer 
and the Institute of Physics continually leads 
research into identifying the factors at play. The 
findings of such research shows that both uptake 
and outcomes of A Level Physics (and indeed 

Maths) by girls tends to be higher in single-sex 
institutions. When it comes to co-educational 
settings, research suggests that, in these schools, 
gender imbalances should be actively tackled 
from early on, at a high level within school. By 
doing so, unconscious (and conscious) biases 
are removed, making Physics more accessible to 
girls and allowing their confidence in the subject 
to grow. Crucial to all of this is the presence of 
outstanding Physics teachers in the classroom. 
Regardless of a student’s gender, race, sexuality 
or social background, their A Level choices will 
be driven in no small part by their classroom 
experiences during their formative years. 

At the Royal Grammar School, Newcastle, we are 
well aware of the lack of diversity in Physics and 
are actively engaging with the underlying causes. 
Unlike many schools nationally, we are lucky 
to have a thriving department of six specialist 
teachers who are evenly split between male and 
female teachers and led by a female Head of 
Department. Their gender diversity allows us to 
role-model the changes we want to see, while 
their excellent subject knowledge and enthusiasm 
for the subject helps to build subject confidence 
in our students. 

Promoting Physics and Maths is something we 
continue to work on at the RGS and we also 
seek to do more to promote Physics and Maths 

more widely across the North East through the 
introduction of both Physics and Mathematics 
Partnership teachers. The remit of these roles is to 
provide students in local schools the opportunity 
to be engaged and challenged in Physics and 
Maths outside of the classroom setting. Our aim 
is to help raise aspirations and attainment across 
the region and, in doing so, change the mindset 
of students and parents alike by addressing 
preconceived ideas of Physics and its relevance 
to career opportunities and industry in the North 
East.  Early statistics are reassuring, with them 
showing that there is no gender bias in the 
uptake of these activities and that the interest, 
capability and resilience of girls in STEM is there to 
be nurtured. 

A second and equally important part of the work 
of our Partnership teachers comes in the form 
of supporting staff development and CPD in our 
Partnership Schools. There are many non-specialist 
Physics teachers who are doing a fantastic job 
helping children deepen their understanding of 
Physics but through supporting them we aim 
to help many more students than we could as a 
single school. It is addressing these more nuanced 
factors that is crucial if we are going to challenge 
subject stereotypes and increase the uptake of 
both Physics and Maths at A Level and beyond. At 
the RGS we whole-heartedly agree with the Chair 
of the Social Mobility Commission when she says 
that students should have the freedom to study 
what they want at A Level, rather than schools 
striving for a desired demographic. However, 
students must be able to make those choices free 
of exposure to bias and misconceptions. 

With thanks to Rachael Houchin (RGS Head 
of Physics) Sarah Sharp (RGS Mathematics 
Partnerships teacher) and Tom Williams (RGS 
Physics Partnership teacher) for their insights and 
contributions.

www.rgs.newcastle.sch.uk
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CHALLENGING THE STEM BIAS AT 
RGS, NEWCASTLE By Geoffrey Stanford, Headmaster.

Recently there was a lot of comment in the press when the Chair 
of the Social Mobility Commission, who is a Headteacher herself, 
was asked by the Chair of the House of Commons Science and 
Technology Select Committee about why girls are less likely to 
study Physics. 

L-R: Tom Williams, Rachael Houchin, Sarah Sharp and Geoffrey Stanford
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Held for the first time in 2018, these national awards are an 
opportunity to celebrate the achievements, hard work, and 
dedication in boarding schools. The Boarding Innovation 
Award celebrates an outstanding example of innovation to 
deliver better boarding.

The Houseparent Assistant App at QE has been designed and 
created by a Houseparent at QE to overcome the administrative 
demands of the role. It integrates school database system 
iSams with Microsoft Teams, and both the app and its House 
Monitoring data tracking system run through Microsoft 
Power Platform, so work on mobile, tablet or desktop. All data 
(including photos) used or generated by this application is 
stored exclusively on the school server and is fully compliant 
with the School’s Data Protection Policy. The different modules 
make every aspect of administration in a residential setting 
easier, paperless, and quicker.

Daniel Machin, Principal of Queen Ethelburga’s Collegiate, said 
‘We are very proud that the BSA Supporting Excellence Awards 
recognised our fantastic QE boarding team for their outstanding 
boarding innovation. At QE, innovation has and always will be 
of crucial importance, as we continue to ensure that the quality 
of care we offer for our students meets their evolving needs. 
Our boarding students at QE benefit from exemplary facilities, 
exceptional care and invaluable opportunities which ensure 
they thrive in all aspects of their life.

Lauren Blakeley, Head of Boarding at QE, said ‘Our Houseparent 
App has transformed the job of Houseparent here at QE. It 
allows more time to be spent with the students, which is vitally 
important to us. It is a truly unique innovation and has already 
had a significant impact with the Houseparents, and therefore 
the students, in all of our boarding houses.’

QE was also a finalist in two other categories: Supporting Junior 
Boarders Award, and also for the Most Original Activity During 
National Boarding Week Award. 

Queen Ethelburga’s welcomes students wishing to Board 
from Year 3 to Year 13. At the heart of boarding at QE are three 
central characteristics; opportunity, individuality, and a caring 
community. Being a boarder at QE gives students opportunities 
beyond the ordinary. Whether that is in academic studies, in the 
clubs that they choose, in the trips they attend or in the friends 
that they make; their experiences here will shape their life. We 
strive to help our students to develop the life skills they need to 
be the very best that they can be and to prepare them for their 
undoubtedly successful futures. 

This recent award win follows on from of a series of prestigious 
awards nominations for the Collegiate.

This month, QE has been announced as a finalist in the Boarding 
School of the Year category in the TES School Awards for 2022. 

The most outstanding individuals and institutions that the 
education sector has to offer have been recognised in the 
shortlist for these awards. 

The Collegiate has also made its mark in the inaugural Muddy 
Stilettos School Awards, having been announced as a finalist 
in the Outstanding Pastoral Care category. The judges rank 
amongst the most highly-respected, senior educators in the UK 
and have been chosen based on their passions and professional 
experience across the Awards categories. QE also received five 
Highly Commended accolades including Happiest Boarding 
School; Originality in Teaching Music and the Arts; Giving 
Something Back; Special Sixth Form; and Empowering Young 
Entrepreneurs. 

In addition to the awards finalist announcements, Cyrus 
Zarrebini, QE’s Head Boy for 2021, was finally presented in 
person with The Lexden Prize for 2021 by Lord Lexden himself, at 
the start of May in London.

Cyrus, along with QE Principal, Daniel Machin, enjoyed a tour 
of Parliament, were present for the daily sitting to see the 
Government being challenged by the Lords and had afternoon 
tea in the Lords Dining Room. The Lexden Prize is a prestigious 
accolade awarded by the Independent Schools Association 
(ISA), for ‘the most remarkable sixth form student’.

For more information about studying at QE or to visit us 
for a private tour, visit qe.org, email admissions@qe.org 
or telephone 01423 333330.
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AN INNOVATIVE APPROACH TO 
BOARDING AT QUEEN ETHELBURGA’S
North Yorkshire Independent School Queen Ethelburga’s Collegiate 
(QE) is celebrating, as it was announced as the winner of the Boarding 
Innovation Award at the BSA Supporting Excellence Awards 2022. 
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CALL IT OUT: WHY 
EDUCATION IS 
KEY TO TACKLING 
THE ONLINE 
ABUSE OF 
FEMALE GAMERS
North East based educational 
charity and leader in vocational 
and technical learning, NCFE, 
teamed up with the Young 
Gamers & Gamblers Education 
Trust (YGAM) to investigate 
the online abuse of female 
gamers. Kev Clelland, Director 
of Programme Engagement at 
YGAM, explains how we can all 
play our part in ensuring the 
next generation treats everyone 
with respect both on and 
offline. 

Online gaming offers many positives to young 
people – the chance to keep in touch and 
have fun with friends and family, as well as the 
opportunity to make new friends all over the 
world. A report from the University of Glasgow 
found that playing video games had a positive 
effect on player wellbeing during the Covid-19 
pandemic, providing an enjoyable way of 
staying in touch, relieving stress, keeping minds 
active, and offering an escape.

However, there can also be a negative side, 
especially for female gamers. Following an initial 
discussion with a colleague who shared her online 
gaming experiences, I was shocked by the level of 
abuse she often suffered, and soon realised that 
she wasn’t alone. As a charity that focusses on harm 
prevention, we have a duty to raise awareness, 
which is why we recently hosted a roundtable 
discussion with gamers, parents and academics to 
learn more.

No female should be subjected to online abuse 
and harassment ever. The fact that 31% of female 
gamers do not disclose their gender for fear of 
repercussions is a worry. A recent study of UK 
gaming attitudes and behaviours from Savanta 
shows the gender split of gamers is 50/50. It 
concerns me that girls are receiving requests 
to share pictures of a sexual nature, being sent 
pictures of a sexual nature, and are being subjected 
to sexual harassment both personally and through 
their in-game character.

Despite the work I am currently in, and despite 
having worked for over 10 years as a primary 
teacher, not once have I spoken to my two 
boys about their attitudes towards girls during 
in-game chat. Why? Because I mistakenly didn’t 
think I needed to. We have covered lots of other 
potentially harmful activities, including drugs, 
alcohol, gambling, social media and general online 
safety. But now I do bring this into our discussions.

Offline, you can see what’s going on in the 
playground, but many of us are currently sending 
our kids to a virtual playground and we don’t know 
who is in there or what’s being said. That has to 
stop.

What makes some people believe they can act this 
way? Why, the moment they realise they are up 
against a female, do they feel the need to make 
sexist and misogynistic comments? Why should 
gender even be an issue? We need to be educating 
our children, both as teachers in the classroom 
and parents in the living room, making it clear that 
this behaviour is unacceptable and encouraging 
them to ‘call it out’ if they see or hear others doing 
it. We must check if they even understand what 
they are saying and how this may make others feel. 
If they wouldn’t act this way offline, what makes it 
acceptable online? 

We can’t change what has been said in the past, 
but we can all play our part in ensuring the next 
generation treat everyone with respect. The three 
recommendations we made in response were the 
need to:

1.  Inform parents of the realities and dangers of 
online gaming.

2.  Educate young people on what constitutes 
sexual harassment, and that gaming is for 
everyone.

3.  Safeguard girls and women following 
harassment.

We encourage all parents to visit our Parent 

Hub, which provides parents with easy to digest 
information about gaming and gambling. It 
includes some useful resources to de-mystify the 
world of video gaming, and information on how 
to spot the signs of gaming and gambling harms, 
how to broach the subject with young people, and 
where to access help and support.

Education has a crucial role to play in this and we 
believe this education should be targeted at not 
just young people, but also parents, teachers, youth 
workers, staff in HE and FE and health professionals 
– anyone who can positively influence the 
wellbeing of young people.

However, we realise that we can’t do this alone, 
and that’s why we support campaigns such as 
NCFE’s Call It Out campaign, which is bringing 
together industry leaders and stakeholders across 
the education, business and not-for-profit sectors to 
promote online kindness and identify ways in which 
we can come together and tackle the growing issue 
of toxic behaviour online. 

For further guidance and information, visit ygam.
org. You can also read more about the Call It Out 
campaign to access further resources at ncfe.org.
uk/call-it-out

Kev Clelland is the Director of Programme 
Engagement at Young Gamers & Gamblers 
Education Trust, an award-winning charity 
committed to informing, educating and 
safeguarding young people against gaming and 
gambling harms. He is a parent to Wilson (13) and 
Hughie (9).

NCFE’s Call It Out campaign is bringing together 
industry leaders and stakeholders across the 
education, business and not-for-profit sectors to 
promote online kindness and identify ways in which 
we can come together and tackle the growing issue 
of toxic behaviour online.   

ncfe.org.uk
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Kev Clelland
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THE NORTH EAST GETS DIRTY, SEXY 
AND ICONIC WITH CARTER 
Get Carter, the classic 1971 North East set thriller, starring Michael Caine as 
Jack Carter, sees him returning to his hometown of Newcastle to avenge his 
brother’s death. Now, more than 50 years after its release, a new documentary 
about the movie is being made which reaches across time and links the 
past to the present by interviewing its stars, fans, and the new generation of 
filmmakers who have been influenced by its presence.

Get Carter was directed by Mike Hodges and produced by Michael Klinger. 
Michael’s son, Tony, a renowned film producer himself (The Kids Are 
Alright, Shout at The Devil, Gold), is working with directors Wayne Roberts and 
Rob Fairhurst on the documentary entitled “Dirty, Sexy and Totally Iconic.” 

The team have recently filmed in the region where they visited locations and 
interviewed fans and others associated with the film. Also involved in the 
filming was Karen Goldfinch, Chair of the North Tyneside Business Forum.

“It’s great that this movie has stood the test of time and it’s had a huge impact 
on inspiring arts, culture, and creative businesses. It brought Newcastle to 
the rest of the world’s attention and to this day influences film and media 
students living up here now.  We are particularly proud that North Tyneside 
featured in the movie with the iconic scene at Wallsend where the car is 
driven off the ferry landing site. Tourism is important for North Tyneside and 
visitors now will see a very different image of the Borough than they saw 
more than five decades ago,” she said. 

WORKING THEIR WAY BACK TO 
NEWCASTLE THEATRE ROYAL
Oh what a night! The internationally acclaimed stage sensation Jersey 
Boys will make a popular return to Newcastle Theatre Royal and is set to 
dazzle audiences between Tue 30 Aug – Sat 10 Sep 2022.

Previous tour alumni Michael Pickering and Lewis Griffiths return as Frankie 
Valli and Nick Massi respectively, with Blair Gibson as Bob Gaudio and 
Dalton Wood as Tommy DeVito. Luke Suri will play Frankie Valli at certain 
performances.

The Tony and Olivier Award-winning smash-hit musical - which proved to 
be an audience favourite at the Grey Street venue during its previous run in 
2018 - goes behind the music and inside the story of Frankie Valli and The 
Four Seasons.

They were just four guys from New Jersey, until they sang their very first note. 
They had a sound nobody had ever heard... and the radio just couldn’t get 
enough of. But while their harmonies were perfect onstage, off stage it was a 
very different story - a story that has made them an international sensation all 
over again. From the streets of New Jersey to the Rock and Roll Hall of Fame, 
this is the musical that’s too good to be true. 

SUNDERLAND EMPIRE REVEAL 
LARGE SCALE INNOVATIVE ARTIST 
INSTALLATION REVIVING HISTORIC 
LOGO 
Sunderland Empire are excited to announce the installation of an 
impressive artist commission which revives historical theatre logo for 
modern theatregoers.  

The artistic collaboration was commissioned by the Sunderland Empire 
alongside national agency Arts & Heritage after being granted access to 
funding from the Cultural Recovery Fund. Sunderland Empire wished to use 
the funding to celebrate a joyous reopening after the pandemic, creating a 
memorable piece to be enjoyed by all while simultaneously supporting local 
artists post-lockdown. 

This spectacular piece was devised and created by eco-conscious, 
Northumbrian artist, Lottie Smith, who specialises in impressive cardboard 
artwork and sculptures. Lottie was selected from an array of local artists 
because of the eco-friendly nature of her work and her creative vision, 
which incorporates Sunderland Empire’s rich history, while integrating a 
contemporary twist for modern audiences. 

The reproduction of Sunderland Empire’s logo allows patrons to take a step 
back in time on arrival as the grand piece, situated in Foyer Bar, turns back the 
clock to the golden era of the theatre's original music hall days.  

Lottie’s artwork will be accompanied by an array of photographic memories 
provided by the people of Sunderland themselves. A call out on Sunderland 
Empire’s social media channels for visitors’ memorable moments over the 
years sparked floods of messages, alongside an abundance of theatrical 
memories at our venue from years gone by, making the artwork a piece 
created truly for the local community.  

Showcasing the North Easts finest art

Milkhope Centre, Seaton Burn, Newcastle upon Tyne, NE13 6DA     Tel : 01670 789944     www.blagdongallery.co.uk
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More than half a century later, many people will be 
inclined to say little has changed. I reflected on King’s 
powerful oratory before travelling in the opposite 
direction to the celebrated civil rights campaigner. During 
a road trip along the US Civil Rights Trail in Alabama, I 
called at the small town of Tuskegee and met Fred D. Gray, 
the attorney who represented King following his 1956 
indictment for violating an anti-boycott law during the 
bus boycott in Montgomery, the state capital. At the age 
of 91, Gray is the oldest practicing civil rights attorney in 
the USA.

“Before that case took place, few people knew anything 
about Dr King. After the case had been tried for four days 
it was on the front page of the New York Times and other 
major newspapers,” recalls Gray passionately, identifying 
Montgomery’s bus boycott as a catalyst for the civil rights 
movement.

On 1 December 1955 Rosa Parks, a black woman, refused 
to give up her bus seat to a white man when the driver 
demanded she do so. That story is vividly brought to life at 
the Rosa Parks Museum on the campus of Troy University 
in Montgomery. Following her arrest, activists organised 
a boycott of the city’s buses by the African-American 
community. It lasted almost 13 months. Eventually the US 
Supreme Court would rule racial segregation on buses as 
unconstitutional.

“I represented Dr King and Mrs Parks...but my first civil rights 
case was Claudette Colvin, a 15-year-old girl who did the same 
thing Mrs Rosa Parks did but without the knowledge and 

instruction that Mrs Parks had. That was the beginning of my 
career,” said Gray in the Tuskegee History Center. Information 
panels outline the story of the town, whose airfield was used 
to train the African-American fighter pilots during World War 
Two inspiring the film Red Tails.

The centre also tells the shocking story of the Tuskegee 
Syphilis Study. Conducted between 1932 and 1972, public 
health officials monitored latent syphilis in just under 400 
African-American men without providing effective treatment. 
The names of all 623 individuals who participated in the study, 
including the control group, feature on a memorial inside of 
the centre. Gray represented the victims in a successful class 
action that culminated with an apology from President Clinton 
during a 1997 ceremony in the White House in Washington 
DC.

“As a teenager in Montgomery in the ‘40s and ‘50s I saw racial 
problems that needed to be solved...I concluded, while I 
was a student at Alabama State, I was going to become a 
lawyer in Alabama, pass the bar exam and destroy everything 
segregated I could find,” recalls Gray. “With the help of a lot of 
people along the way, I think we’ve been able to solve some of 
those problems.”

The US Civil Rights Trail highlights locations connected with 
the lengthy struggle for racial equality. They include Selma’s 
arching Edmund Pettus Bridge. On 7 March 1965, a day 
known as Bloody Sunday, demonstrators intent on marching 
to Montgomery were attacked by police. JoAnn Bland was a 
child at the time. Leading tours of Selma, she shares memories 
of that day and what it was like to grow up in a segregated 
society – that meant being unable to enjoy the simple 
pleasure of ice cream at the drugstore counter on Broad Street.

Novelist Harper Lee grew up in the quiet town of Monroeville. 
Her book To Kill a Mockingbird conveys elements of the 
prejudice and injustice that dogged America’s segregated 
Deep South. The town’s old courthouse was faithfully 
recreated as a set of the 1962 film version of the story, starring 
Gregory Peck, and is today a museum.

The trail provides a framework for exploring Alabama and 
gaining insights into complex issues whose legacies continue 
to impact American society and echo across the Western 
world.

TRAVEL INFORMATION
The United States Civil Rights Trail (civilrightstrail.com) is a multi-state trail introducing the movement’s heritage. Along 
with its civil rights history, beach resorts and sporting heritage count among reasons to visit Alabama (alabama.travel). 

Alabama v. King: Martin Luther King Jr. and the Criminal Trial that Launched the Civil Rights Movement by Dan Abrams, 
Fred D. Gray and David Fisher was published in May 2022.

Flying from Newcastle via Schiphol Amsterdam, KLM offers codeshare flights with Delta Airlines to Atlanta and onward into 
Alabama. Alternatively, hire a car and drive the two hours 20 minutes to Birmingham.

ALABAMA’S CIVIL RIGHTS TRAIL 
By Stuart Forster

In November 1967, Dr Martin Luther King Jr travelled from America to North East 
England to receive an honorary doctorate in civil law from Newcastle University. 
In a moving and widely reported acceptance speech, King labelled racism “the 
coloured man’s burden and the white man’s shame.” Along with poverty and war, 
he identified racism as being one of the three great problems facing the world.
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The Alabama State Capitol in Montgomery
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Civil Rights Memorial Mural near the 
southern end of the Edmund Pettus 

Bridge in Selma, Alabama. Dr Martin Luther King Jr

Mural depicting characters and houses from the novel 
To Kill a Mockingbird in Monroeville, Alabama.

Will Ruzic, one of the actors who plays 
Atticus Finch in To Kill a Mockingbird, 
at the Old Courthouse Museum in 
Monroeville, Alabama.

The Edmund Pettus Bridge in Selma

The Old Courthouse Museum in 
Monroeville, Alabama. Designed 
by architect Andrew Bryan, the 

courthouse was built in 1903 and 
today houses a museum.

A historic sign displayed in 
Montgomery, Alabama.

Memorial to Dr Martin Luther 
King Jr outside of Brown Chapel 
AME Church in Selma.

The Rosa Parks Library and Museum in 
Montgomery, Alabama. The museum 

tells the story of Rosa Parks’  
arrest for refusing to give up  

her seat to a white man.

Depiction of the Freedom Riders  
bus which was attacked on Mother’s 

Day 1961 at the Greyhound Bus 
Station in Anniston.
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Downtime isn’t Something  
to Shoehorn into Life.  
Downtime is Life. 30 Consecutive 5-Star Reviews

4 Consecutive Airbnb Super Host Awards
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Two First Class, Self-Contained,  
Self-Catering Holiday Studios  
in Northumberland.

www.oldpostoffice.co.uk
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NORTH EAST LEISURE 
GROUP CELEBRATES 
SECOND ACCOLADE
A North East leisure group is celebrating for 
the second time in two months – after another 
of its properties received a top award.

In March The Blackbird at Ponteland, Newcastle 
won North East Pub of the Year in the North East 
Tourism Awards.

And now its sister site, The Northumberland Arms 
at Felton near Alnwick has just been named a 
winner of the 2022 Tripadvisor Travellers’ Choice 
Awards for the second year in a row – putting the 
pub with rooms in the top ten per cent of hotels 
worldwide.

Both properties are part of the Northumberland 
Pub Company and have both been singled out 
for their attention to detail, their food offering and 
the general standards on offer.

The Travellers’ Choice Awards ae judged on the 
reviews that travellers left on the Tripadvisor 
site, based on consistently high standards and a 
positive experience.

Stuart Young, owner of the Northumberland Pub 
Company, is thrilled with the latest award.

“It has been a fantastic few months, first being 
named North East Pub of the Year for The 
Blackbird and now this amazing Tripadvisor award 
for The Northumberland Arms,” he said.

“Everyone knows what a tough few years it 
has been for the hospitality industry so we are 
delighted that the hard work and dedication 
of our teams have been recognised in such 
important ways.”

Kanika Soni, Chief Commercial Officer at 
Tripadvisor praised the winners. “The Travellers’ 
Choice Awards recognise the best in tourism and 
hospitality according to those who matter most 
- guests,” he said. “Ranking among the Travellers’ 
Choice winners is always tough, but never more 
so this year as we emerge from the pandemic.

“I’m impressed with the steps that have been 
taking to meet travellers’ new demands and how 
venues have been able to consistently deliver 
positive experiences.”

For further information visit  
www.northumberlandarms-felton.co.uk

THE LORD CREWE 
RAISES OVER £1,500 
FOR SEAHOUSES RNLI
The Lord Crewe, Bamburgh, raised over £1,500 
in aid of Seahouses RNLI during its Pre-
Opening Dinner on Wednesday 4th May.

Guests from the local community were invited 
for complimentary dinner, in exchange for a 
generous cash donation to the charity.

The funds raised will go towards The RNLI’s search 
and rescue service, which has been saving lives at 
sea for nearly 200 years and is primarily powered 
by donations.

The newly-refurbished The Lord Crewe Restaurant  

now specialises in luxurious seafood dishes.

With a strong focus of high-quality ingredients 
and local produce, dishes include Lindisfarne 
Oysters, Lobster Thermidor and 28 Day Aged 
Ribeye.

The Lord Crewe’s rooms will reopen in June and 
will feature seven individually designed boutique 
bedrooms, with each room offering something 
different for guests.

The Lord Crewe is just a short walk from 
Bamburgh Castle and beach and is sure to 
become one of Northumberland’s must-visit 
destinations.

General Manager Joann Mailer said: “We are 
thrilled to have raised over £1,500 for Seahouses 
RNLI, The Lord Crewe’s Local Charity of the Year.

RAMSIDE SPA NAMED 
ONE OF THE BEST IN 
THE COUNTRY
County Durham’s luxurious Ramside Spa has 
been named one of the best in the UK at the 
beauty industry’s equivalent of the Oscars.

The spa, at Ramside Hall Hotel, Golf and Spa, 
took ‘Highly Commended’ in the Large Spa of 
the Year category at the British Association of 
Beauty Therapy and Cosmetology (BABTAC) 
and Confederation of Beauty Therapy and 
Cosmetology (CIBTAC) awards held recently

And while the spa – which boasts five pools 
including one of the UK’s largest hydrotherapy 
pools, a number of treatment rooms, a sleep 
sanctuary, a beauty pod and an Asian restaurant 
– may have been pipped at the post for top 
honours, it still beat many of the most prestigious 
venues in the industry.

The BABTAC & CIBTAC awards have been a key 
date in the beauty industry calendar for over a 
decade, recognising and rewarding excellence 
both nationally and internationally.

The organisations are at the forefront of the 
industry and not only train the next generation of 

therapists but also ensure they receive the highest 
standards of education.

Victoria Walker, spa director at Ramside, was 
delighted to have received the honour.

“These awards are among the most prestigious in 
the country and it was amazing to be recognised 
and celebrated” she said.

Trip Advisor's Best 
Fish and Chips in the 

North of England
1-3 Beresford Road,  

Seaton Sluice, NE26 4DR

the-harbour-view.com

Remove Watermark
Wondershare
PDFelement

http://cbs.wondershare.com/go.php?pid=5239&m=db


b a r

Indoor and alfresco drinks

B O O K  O N L I N E 
www.fratelliponteland.co.uk

SUNDAY - THURSDAY: 12pm  - 10pm

FRIDAY - SATURDAY: 12pm  - 11pm
*last booking 1 hour before closing*
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NORTHUMBERLAND PUB 
COMPANY GETS OFFICIAL 
SEALS OF APPROVAL
The Northumberland Pub Company has some of 
the top venues in the North East – and you don’t 
have to just take the company’s own word for it.

After the ever-popular The Blackbird at Ponteland was named the 
Pub of the Year at the North East Tourism Awards, it’s sister venue was 
arguably in its shadow – but not for long.

Because hot on its heels came the news that The Northumberland Arms at 
Felton near Alnwick – a stylish pub/restaurant with rooms (and what rooms 
they are but more of that later) had received an accolade of its own.

The Northumberland Arms was named a winner in the 2002 Tripadvisor 
Traveller’s Choice Awards for the second year in a row, putting the pub in the 
top ten per cent of hotels worldwide.

These awards are given out on the recommendation of the most important 
people of all – guests.

They are based on consistently high reviews and as The Northumberland 
Arms was praised for its food, its service and the general standard across the 
board, it was an easy choice.

Anyone who has experienced The Blackbird and/or The Northumberland 
Arms may also now like to try a new venue which Stuart Young, owner of the 
Northumberland Pub Company, also has a stake in.

The former San Lorenzo restaurant at Washington and has been taken over by 
Stuart and his two partners in this venture and has now reopened as Novellos.

It may be early days but Novellos has also fast gained a great reputation and 
its authentic style of Italian cuisine has led to a packed restaurant – perhaps a 
future award winner?

It’s attention to detail at every level that has seen the Northumberland Arms 
and The Blackbird gain so much success, which has also been replicated at 
the company’s artisan bakery and café, Kennedy and Rhind, in Jesmond.

The Northumberland Arms has the added bonus of six stylish rooms so that 
visitors can really make an occasion of it, each individually designed but all 
with the same high level of detail and attention.

Stuart Young, owner of the Northumberland Pub Company, is – not 
surprisingly – delighted that his venues have been recognised.

“After the tough few years that hospitality has had, it’s great to be able to 
now do what we do best – showcase great venues with amazing food and 
accommodation,” he said.

“To have received these two brilliant awards in quick succession is fantastic 
not just for me but for all of our hardworking team.”

For further information visit www.northumberlandarms-felton.co.uk 
www.theblackbirdponteland.co.uk 
novellosrestaurant.com
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There was a red carpet, and as much as I’d like 
to think that was for us, sadly it wasn’t, there 
was a christening taking place in one of their 
function rooms, but we lapped it up anyway! 
We were warmly greeted by the receptionist 
and the restaurant manager, who seated us 
quickly. There was only a couple of other 
tables dining, but it was a late lunch, so we 
assumed it had been busy earlier.

 I ordered my usual of Yorkshire pudding with 
gravy to start, being a Yorkshire lass, although 
it wasn’t on the menu, they happily obliged 
and hubby ordered the smoked haddock and 
mozzarella fishcakes. Having a teetotal weekend 
for a change, I was on the soda water, but Rich 
chose a house red to accompany his meal. He 
said it was a nice smooth red and very palatable. 
My Yorky pud came, and it was large, crunchy, 

seasoned perfectly and served with lashings of 
gravy, which was good enough to drink on its 
own. Richard’s fishcake was crunchy, piping hot 
and the tartar sauce was a good accompaniment. 
He said it was really lovely and the taste of the 
smoked fish came through extremely well. 

Main course was a choice of chicken, vegetarian 
option, beef, or pork. We chose a pork and a beef. 
When they came, the portions were like for a 
family of four, but eh ho, hubby likes a challenge! 
Beef was very lean, smothered in gravy and 
melted in the mouth. Rich said the pork was 
delicious too and came with a side order of puffed 
pork crackling, which was new to us. We asked 
for a doggy bag of the leftovers for our pooch, 
which they kindly did for us too. The sides were 
cauliflower cheese, carrots, tender stem broccoli, 
roast, and mashed potatoes. Roasties were 

particularly good, crunchy outside, yet mealy in 
the middle, just perfect. Mash was creamy and 
buttery and the cauliflower cheese was al-dente, 
just how we love it. Nice touches to the main 
course were homemade apple sauce and the 
extra gravy, as I like mine swimming.

We sent a lot of the food back, because there was 
way too much, but hubby gave it as good a go 
as he could, bless him. Although we were too full 
for dessert, we picked up the challenge, ordering 
sticky toffee pudding for myself and honeycomb 
cheesecake for Rich. 

The weather was particularly nice that day, 
so we asked if it was OK to have them in the 
courtyard-style garden. Nothing was a problem 
for them here and when they came, we weren’t 
disappointed. The sticky toffee pudding was 
incredibly moist, I could taste the dates in it, 
and it was accompanied with vanilla ice cream. 
It was delicious. The cheesecake had a lovely 
raspberry compote with it and Chantilly cream. 
The honeycomb was subtle in the cheesecake 
and didn’t overpower, and the sharpness of 
the raspberry compote and Chantilly cream 
complemented the dish perfectly.

Often the places on your doorstep are forgotten 
for some reason, but at a cost of just £14.95 for 
two courses and £17.95 for three, we’ll definitely 
not forget it in the future.

Clarion Hotel, Boldon, 0191 519 1999 
www.choicehotels.com
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ON THE DOORSTEP By Jackie Marston

Well, as the title says, this place is actually on my doorstep, and 
although I go there daily, as I swim at their pool, it never crossed 
my mind to go for a meal there. They have several fun nights there, 
tribute acts and such like, and although they’ve always been great, 
for some reason, the venue slips through the net when it comes 
to just eating out. Well, Sunday lunch was calling and as I wasn’t 
feeling too great, we opted to stay local, so The Clarion Hotel it was.
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BOOK NOW
ABOVENEWCASTLE.COM

AFTERNOON TEA | COCKTAILS | WEDDINGS | EVENTS & MORE

SET MENU 

2-COURSES £15.95
3-COURSES £18.95

SUNDAY - THURSDAY  12-10PM
FRIDAY 12-7PM & SATURDAYS 12-5PM

AVEIKA.CO.UK | 0191 233 3732 | RESERVATIONS@AVEIKA.CO.UK | 10-15 SANDHILL, QUAYSIDE, NEWCASTLE UPON TYNE, NE1 3AF

BARLIVELLO.CO.UK | 0191 233 3733
LOWER DEAN STREET, NEWCASTLE UPON TYNE, NE1 3JE
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If you’re looking for the perfect 
background for an elegant 
and intimate wedding, there’s 
nowhere better than these two 
very special hotels.

Malhotra Group PLC own some of Tyneside 
most unique and stylish venues, so it makes 
sense that when you’re looking for the 
perfect place to host your special day that the 
company would have some ideal locations.

And the good news is that they have two very 
special hotels which offer a range of wedding 
packages which can be adapted so that you can 
put your own personal stamp on the nuptials.

City centre wedding or celebration venues are 
often a challenge to find – until you look at the 
Grey Street Hotel.

Right in the heart of Newcastle’s most historic 
street, it’s a brilliant location for anyone wanting 
to create a memorable occasion for the closest 
family and friends.

The hotel’s Monument Suite holds between 25 to 
80 guests, so it’s the ideal choice for anyone who 
is looking for that special, intimate day with the 
wow factor.

And of course with 49 contemporary bedrooms 
on site, all of your guests can easily be 
accommodated – and will undoubtedly love 
the combination of the retained features of this 
historic building and all of the modern touches.

For stressed brides – or grooms for that matter 

– the City Retreat beauty salon and day spa is a 
great way to prepare for the big day and is also 
one of the hotel’s many brilliant features.

Just a mere three miles out of the city centre, you 
can enjoy the splendours of The Great North Hotel 
at Gosforth.

This is a fantastic choice for anyone who wants 
to enjoy a brand new venue, as the hotel has just 
celebrated its first birthday – and is very eager to 
showcase its many attributes to those planning a 
wedding.

Again the function room – the Ouseburn Suite – is 
perfect for those more intimate gatherings, as it 
can accommodate between 25 to 80 guests.

Licensed for ceremonies and with its own bar, it’s 
a great choice for anyone who wants everything 
in one place.

With 64 bedrooms the party can continue long 
after the formalities are over.

Both hotels have their own wedding packages 
which are flexible enough for the happy couple to 
add their own touches to ensure it is personalised 
for them.

And of course at the heart of any event is the food 
– and the menus for both venues have something 
for everyone, with Grey Street Hotel also home to 

the award-winning Leila Lily’s, which has an AA 
rosette.

From exquisite versions of classic dishes to 
delicious canapes featuring flavours from around 
the globe to evening buffets which even have 
the option to include a taste of the North with 
hot stotties with a range of fillings – there is 
something for every palate.

Marcella Swindell, Hotel Operations Manager, said 
the team were looking forward to showing off 
both venues.

“We have two very stylish, but very different, 
hotels which have lots to offer couples,” she said.

“Both are perfect for anyone wanting to make 
their day extra special, with all the personal 
touches you would expect to make a real impact, 
and all with an experienced team who can take all 
of the stresses away.

“We are very excited about showing anyone 
thinking of getting married what we have to offer 
and we are sure they’ll be delighted when they 
visit.”

For further details or to book a show around 
contact sales@greatnorthhotel.co.uk or 
enquiries@greystreethotel.com
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Great North Hotel is the perfect location for visitors 
to the North East. Located just 3 miles from the city 
centre, this luxurious 64 bedroom hotel offers stylish 
and beautifully thought-out accomodations, as well as 
being modern and superbly equipped - perfect for any 
staycation, weekend trip, and work visit to Newcastle.

From weddings to conferences and events, the recently 
opened complex offers an on-site pub, New York style 
pizza restaurant, coffee shop and free parking - meaning 
everything you need, is right on your doorstep.

 0191 226 8855
@greatnorthhotel

sales@greatnorthhotel.co.uk 
www.greatnorthhotel.co.uk

Come stay with us...
Great North Road, Gosforth, NE3 2DS

0191 230 6777
@greystreet_hotel

enquiries@greystreethotel.com 
www.greystreethotel.co.uk

The boutique Grey Street Hotel offers 49 contemporary 
en-suite bedrooms, right in the heart of Newcastle city 
centre. Georgian character is combined with modern 
finishes to give each room its own unique look and 
signature colour.

The elegant bedrooms boast high ceilings, original features 
and large sash windows. Whether it’s our Standard Rooms, 
Deluxe Rooms or one of our Unique Suites, you will have 
a stay to remember at the Grey Street Hotel.

Come stay with us...
2-12 Grey Street, Newcastle upon Tyne, NE1 6EE
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I completed a job in Keighley (pronounced Keethly) in 
West Yorkshire earlier than expected and had several 
hours to explore the town which I have visited several 
times before. I was free to wander until 1901 when 
my train left for Leeds. Then it was over the bridge to 
join a CrossCountry train to Durham, my TransPennine 
connection having been cancelled owing to a 
shortage of train drivers. No matter: all the money 
back under Delay Repay!

The station at Keighley is well located for visits. First, a walk north of 
the town for Cliffe Castle Museum and Park. This was originally the 
home of Victorian millionaire and textile manufacturer Henry Issac 
Butterfield. The house was completed in the 1880s and was a showpiece 
of international art and French decoration.  Sir Bracewell Smith, then 
Lord Mayor of London, bought the Castle in the 1950s and turned the 
gardens into a grand public park and remodelled the Castle to be a free 
museum for the people of the district. Zero expenditure except for a 
voluntary donation.

Walking back into town, one can admire the impressive war memorial, and in 
the corner of the park is a new memorial to Captain Sir Tom Moore, born in 
the town where he attended the Grammar School before joining the army. He 
was created a Freeman of the town even though he lived in Bedford in later 
life. 

I was unsure if the National Trust’s East Riddlesden Hall, a fine 17th century 
country Manor House, would be open, but it was only five bus stops away (on 
the useful Shuttle 662 bus towards Bradford) from the station to find out. Now 
open Saturday to Wednesday, I discovered, there was a wedding party in full 
swing on the Thursday afternoon and it would have to wait for another time.  

As luck would have it I arrived back at Keighley ten minutes before the 
last round trip to Oxenhope on the heritage line, Keighley and Worth 
Valley Railway. Being school holidays, it was Timetable A in operation, the 
most frequent, with both steam and diesel traction in use. Most heritage 
railways now use this system, shown on the photo with different time tables 
depending on likely demand and availability of volunteers. K&WVR has six 
separate timetables linked to a calendar of their operating season. I bought 
a ticket for £13.50 (concessions were available) and travelled the five mile 
length of the line, stopping at Oakworth station which became famous 
through the 1970 film The Railway Children. Do you remember at the end 

Jenny Agutter crying out “Daddy, my Daddy!”? Then on to Oxenhope for an 
ice cream and back calling at all six stations.

Finally, only 100 yards from the station I found Keighley’s top rated Indian 
Restaurant, the Curry House.  Whilst not particularly imaginative in name, 
the food, and accompanying Kingfisher beer, was first rate so from going in 
at 1745 to leaving ten minutes before my train, I was royally treated, which is 
why I fell asleep on the train to Leeds, and had to be woken up by the train 
conductor.

alexnelson@dunelm.org.uk         www.nationalrail.com
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CDF
Cardiff
Central 

Newport
(South Wales) 
NWP

BRY
Barry

Didcot Parkway 
DID

SDR Saunderton 

PRR Princes Risborough 

RIC Rickmansworth 

CLW Chorleywood 

AMR Amersham 

GMN Great Missenden 

Wendover WND

Stoke
   Mandeville
      SKM

Aylesbury
            AYS

Aylesbury Vale 
Parkway AVP

Chalfont & Latimer 
CFO

HDN Harlesden 

Willesden 
Junction 
WIJ

SBP Stonebridge Park 
WMB Wembley Central 

NWB Wembley 
SOK South Kenton 

KNT Kenton 
HRW Harrow & Wealdstone 

HDL Headstone Lane 
HTE Hatch End 

CPK Carpenders Park 
BSH Bushey 

WFH Watford High Street 

South
Hampstead 

SOH
Farringdon 

ZFD

Bond Street 

Tottenham Court Road 

KNL Kensal
Green 

Kensal
Rise
KNR

Brondesbury Park BSP

Brondesbury 
BSY

Kentish
Town KTN

Caledonian 
Road & 

Barnsbury
CIR

KBN Kilburn
High Road 

Old Street OLD

Essex Road EXR

Finsbury Park FPK

Harringay Green Lanes 
HRY

South
Tottenham 

STO

Drayton Park DYP
Canonbury 

CNN

Highbury &
Islington HHY

Camden
Road 
CMD

Kentish
   Town West
       KTW

Hendon
HEN FNY

Finchley
Road & 
Frognal

Hampstead
Heath
HDHWest Hampstead 

WHD

GPO
Gospel

Oak 

UHL
Upper

Holloway 

CRH
Crouch

Hill Harringay HGY
Hornsey HRN
Alexandra Palace AAP

Bowes Park
BOPNSG New Southgate 

OKL Oakleigh Park 
NBA New Barnet 

HDW Hadley Wood 
PBR Potters Bar 

BPK Brookmans Park 
WMG Welham Green 
HAT Hatfield (Herts) 

WGC Welwyn Garden City 
WLW Welwyn North 

KBW Knebworth 

Palmers Green 
PAL

Winchmore Hill 
WIH

Grange Park GPK
Edmonton Green

EDR

Bush Hill Park 
BHK

Southbury 
SBU

Theobalds
Grove
TEO

TUR
Turkey
Street 

Cheshunt CHN

Broxbourne BXB

Roydon RYN

Harlow Town HWM

Harlow Mill HWM

Sawbridgeworth SAW

Bishops Stortford BIS

Stansted Mountfitchet SST

Shelford (Cambs) SED

ELY Ely 

WLE
Whittlesea 

MCH
March

MNE
Manea 

WBC Waterbeach 
CMB Cambridge North 

Dullingham 
DUL

Newmarket 
NMK    

Kennett KNE

Bury St Edmunds BSE

Thurston TRS

SPP x R  
Shippea Hill 

BND
Brandon

HRD
Harling Road 

ATL
Attleborough 

WMD
Wymondham 

Lakenheath      
        LAK x

Littleport LTP

Spalding SPA

Netherfield 
NET

MMO
Melton Mowbray 

OKM
Oakham

SMD
Stamford (Lincs)

RDF
Radcliffe-
on-Trent 

CTO Carlton 

BUJ Burton Joyce 

LOW Lowdham 

THU Thurgarton 

BSB Bleasby 

FSK Fiskerton 

ROL x Rolleston 

NCT Newark Castle 

Collingham CLM

Swinderby SWD

Hykeham HKM

Gainsborough
Lea Road

GBL

SXY
Saxilby 

Retford RET

Gainsborough
     Central

         GNB

KTL      Kirton Lindsey 

Kirk Sandall KKS
Hatfield & Stainforth HFS

Thorne South 
TNS

CWE
Crowle 

SNI
Snaith 

Rawcliffe 
RWC

Goole GOO

WRS
Wressle 

EGN
Eastrington 

BMF
Broomfleet 

Ferriby
FRY

Cottingham CGM

Beverley BEV

Arram ARR

Hutton Cranswick HUT

Driffield DRF

Nafferton NFN

Bridlington BDT

Bempton BEM

Hunmanby HUB

Filey FIL

Seamer SEMMalton MLT

ThirskTHI

Northallerton NTR  

Saltmarshe SAM

Thorne North
         TNN

Althorpe 
ALP

BGG      Brigg 

Barnetby 
BTB

Barton-on-Humber BAU
Barrow Haven BAV

New Holland NHL
Goxhill GOX

Thornton Abbey TNA

Habrough HAB

Ulceby ULC

Stallingborough SLL
Healing HLI

Great Coates GCT

Grimsby Docks GMD
New Clee x NCE

ALK
Aslockton 

BTF
Bottesford 

Bingham
BIN

Elton &
Orston
R ELO 

Heckington HEC

Rauceby
RAU

Ancaster
ANC

SLR Sleaford 

Swineshead SWE

Ruskington RKT

Metheringham MGM

Market Rasen MKR

Hubberts Bridge HBB

Boston BSN

Thorpe Culvert TPC

Wainfleet WFL

Havenhouse HVN

Skegness SKG

Downham Market DOW

Watlington WTG

Thetford
TTF

Eccles Road 
ECS

Spooner Row 
x SPN

Elmswell ESW

Whittlesford Parkway WLF

Great Chesterford GRC

Audley End AUD
Newport (Essex) NWE
Elsenham (Essex) ESM

ENF
Enfield Town

WAR
Ware 

(Herts) 

SMT
St Margarets

(Herts)
RYH

Rye House 
HFE

Hertford East 

SLV Silver Street 

WHL White Hart Lane 

BCV Bruce Grove 

SVS Seven Sisters 

Stamford Hill 
SMH

Stoke Newington SKW

Rectory Road REC

             LOF
London Fields

Haggerston 
HGG

Hoxton
HOX

Shoreditch
High Street 

SDC

CBH Cambridge 
Heath 

BET Bethnal
Green

ZLW Whitechapel

Hackney Downs HAC

Clapton CPT

Maryland 
MYL

Stratford International 
SFA

Barking BKG

FOG
Forest
Gate 

Manor
Park 
MNP

Seven
Kings 
SVK

Chadwell
Heath 
CTH

IFD
Ilford 

GMY
Goodmayes 

RMF
Romford 

GDP
Gidea
Park 

HRO
Harold
Wood 

Brentwood 
BRE

Billericay 
BIC

WIC
Wickford 

Ingatestone INT

HAP Hatfield Peverel 

WTM Witham 

Marks
Tey 
MKT

Kelvedon 
KEL

Colchester
Town CET

Great
Bentley 

GRB

Thorpe-
le-Soken 

TLS

HYH
Hythe 

(Essex) 

Mistley 
MIS

Harwich
International 

HPQ

Harwich
Town HWC

WRB
Wrabness 

Felixstowe 
FLX

Derby Road 
(Ipswich) DBR

TRM
Trimley 

WDB Woodbridge 

MES Melton (Suffolk) 

WCM Wickham Market 

NMT Needham Market 

DIS Diss 
OUN Oulton Broad North 

SYT Somerleyton 

HAD x Haddiscoe 

Reedham
(Norfolk) REE

Berney Arms x BYA Cantley CNY
Buckenham
      (Norfolk)
        x BUC 

ACL
Acle

LGD
Lingwood 

BDA
Brundall 

Salhouse SAH

Hoveton & Wroxham HXM

Worstead WRT

North Walsham NWA

Gunton GNT

Cromer 
CMR

West 
Runton 
WRN

Sheringham 
SHM

Roughton Road CMR

Brundall 
Gardens 

BGA

SMK Stowmarket 

MNG Manningtree 

SAX Saxmundham 

DSM Darsham 

HAS Halesworth 

BRP x Brampton (Suffolk) 

BCC Beccles 

OUS Oulton Broad South 

LWT
Lowestoft

 

WFI
Westerfield 

IPS Ipswich 

NRW
Norwich 

GYM
Great

Yarmouth 

DVC
Dovercourt 

ALR
Alresford (Essex) 

WEE
Weeley 

Kirby Cross KBX

Frinton-on-Sea FRI

Walton-on-the-Naze
WON

Clacton-on-Sea 
CLT

Wivenhoe 
WIV

COL Colchester

WNY White Notley 

CES Cressing (Essex) 

BTP Braintree Freeport 

BTR Braintree 

Sudbury (Suffolk) SUY

Bures x BUE

Chappel &
   Wakes Colne
       CWC

CHM Chelmsford 

Rayleigh 
RLG

HOC
Hockley 

BLB
Battlesbridge 

NFA
North

Fambridge 

South Woodham 
Ferrers

SOF

Althorne 
(Essex)

ALN

Southminster 
SMN

BUU
Burnham-
on-Crouch 

Prittlewell PRL
Southend 
Victoria SOVRochford RFD

SIA
Southend Airport 

SNF
Shenfield 

Emerson Park
EMP

Dagenham Dock DDK
RNM

Rainham (Essex) 

OCK Ockendon 
Chafford Hundred

Lakeside CFH

Purfleet PFL

GRY
Grays 

Tilbury Town TIL
East Tilbury ETL

Stanford-le-Hope SFO

Upminster 
    UPM

WHR
West

Horndon 

Laindon
LAI

BSO
Basildon 

PSE
Pitsea

Benfleet BEF Chalkwell 
CHW

Thorpe Bay
TPB

Southend
Central 

SOC

LES
Leigh-on- Sea 

SOE
Southend East 

WCF
Westcliff 

SRY
Shoeburyness 

St James
Street

(Walthamstow)
SJS

Blackhorse
   Road BHO

Walthamstow
Queen’s Road WMW

Chingford CHI

Waltham Cross WLC

Enfield Lock ENL

Brimsdown BMD

Ponders End PON

Meridian Water MRW

Tottenham
Hale TOM

Lea
Bridge 
LEB

Northumberland 
Park NUM

Highams Park HIP

Wood Street WST

Walthamstow
Central WHC

Leyton Midland 
Road LEM

Leytonstone
High Road LER

Wanstead Park WNP

Woodgrange Park WGR
Limehouse LHS

Canary 
Wharf 

SQE
Surrey Quays 

Canada Water ZCW
Rotherhithe 

ROE

Wapping 
WPE

Shadwell 
SDE

Custom House 

West Ham 
WEH

Hackney Central HKC
Homerton HMN

Hackney Wick
    HKW

Dalston
   Kingsland
      DLK

Dalston
Junction 

DLJ

Enfield Chase
ENC

Gordon Hill GDH
Crews Hill CWH

Cuffley CUF
Bayford BAY

Watton-at-Stone WAS

Hitchin HIT

Arlesey ARL

Biggleswade BIW

Sandy SDY

St Neots SNO

Huntingdon HUN

LET
Letchworth
Garden City 

BDK
Baldock

RYS Royston 

MEL Meldreth 

STH Shepreth 

FXN Foxton 

AWM
Ashwell

& Morden 

Stevenage SVG

CBG Cambridge 

Peterborough 
PBO

Grantham GRA

Newark
North Gate 
NNG

Mansfield MFT

Sheffield 
SHF

Worksop
WRK

LCN
Lincoln 

Doncaster DON

SCU
Scunthorpe 

Grimsby Town GMB

Cleethorpes CLE

Selby
SBY

York YRK

Scarborough
SCA

Hull HUL

Howden 
HOW

Gilberdyke 
GBD

Brough
BUH

Hessle 
HES

NOT
Nottingham 

Barnsley
BNY

Huddersfield HUD

RCD Rochdale 

Halifax 
HFX

Bradford
Interchange 

BDI

BDQ Bradford Forster Square LDS
Leeds

Wakefield
Westgate WKF

Derby DBY

Kings Lynn KLN

Stansted Airport SSD

Hertford North HFN

Cricklewood 
CRI

Watford North WFN

KGL Kings Langley 
APS Apsley 

HML Hemel Hempstead 
BKM Berkhamsted 

TRI Tring 

Cheddington CEDLBZ Leighton Buzzard 

Bletchley BLY MKC Milton Keynes Central 

BAN Banbury 

LMS Leamington Spa 
Northampton
   NMP

BDM Bedford 

Leicester LEI

Coventry COV
SOL Solihull 

Stratford-
upon-Avon 

SAV

Birmingham
    International BHI

Birmingham
New Street BHM

BMO Birmingham 
Moor Street 

Birmingham 
Snow Hill
BSW

LIC Lichfield City 

STA Stafford 

Stoke-on-Trent SOT

Macclesfield MAC

Stockport SPT

Manchester
Oxford Road

MCO

MAN
Manchester
Piccadilly

MCV
Manchester

Victoria 

Wilmslow WML

Crewe CRE

Manchester
Airport

MIA

WAC
Warrington 

Central

WGN Wigan 
North Western 

PRE Preston 
(Lancs) 

Lancaster LAN

Barrow-in-
Furness

BIF

Isle of Man

Blackpool 
North BPN

Wigan 
Wallgate
WGW Bolton BON

Blackburn BBN

Runcorn    
RUN

LPY
Liverpool South 

Parkway

St Helens Central SNH

Liverpool
Lime Street

LIV
  Liverpool
Central LVC

Warrington
Bank Quay 
WBQ

BWD
Birchwood

SNK
Sankey for 
Penketh 

Warrington
West

HGN
Hough 
Green 

HNX
Hunts
Cross 

                    WAV    
        Wavertree
  Technology
       Park 

Broad Green BGE

ROB Roby 

Kirkdale
 KKD

   Fazakerley
FAZ

Rainford RNF
Upholland UPL

Orrell ORR
Pemberton PEM   

     Kirkby
(Merseyside) KIR

Rice Lane RIL

Walton
(Mersyside) 

WAO

Orrell Park
     OPK

AIN Aintree 
ORN Old Roan 

MAG Maghull 
MNS Maghull North 

TWN Town Green 
AUG Aughton Park 

OMS Ormskirk 
BCJ Burscough Junction 

Rufford 
RUF

Croston CSO

HUY Huyton 
Whiston 

WHN
Rainhill 

RNH

PSC Prescot 
Eccleston Park ECL

Thatto Heath THH

St Helens Junction SHJ

Garswood 
GSW Bryn BYN Ince INC

Lostock LOT
Horwich Parkway HWI

Blackrod BLK
Adlington (Lancs) ADL

Buckshaw Parkway BSV
Chorley CRL

SLW Salwick 
Layton LAY

Moss Side MOS

Lytham LTMSQU Squires Gate 

BPB Blackpool 
Pleasure Beach 

BPS Blackpool South 

Ansdell &
Fairhaven AFV

Kirkham &
Wesham KKM

Poulton-
le-Fylde PFY

Heysham Port
R HHP 

Bare
Lane 
BAR

MCM
Morecambe 

CNF Carnforth

Wennington 
WNN

Bentham 
BEN

Clapham
(North Yorkshire) 

CPY

Giggleswick 
GIG

Oxenholme
Lake District 
OXN

Penrith
(North Lakes) 
PNR         

SVR Silverdale 

ARN Arnside 

ROO
RooseASK Askam 

FOX x Foxfield 
GNR x Green Road 

MLM Millom 

Silecroft x SIC 

Bootle (Cumbria) x BOC 

Ravenglass for Eskdale RAV

Drigg x DRI 

Seascale SSC

Sellafield SEL

Braystones (Cumbria) x BYS 

Nethertown x NRT 

St Bees SBS

Corkickle x CKL 

Whitehaven WTH

Parton x PRN 

Harrington x HRR 

Workington WKG

Flimby x FLM 

Maryport 
MRY

Aspatria x ASP 

Wigton
WGT

DLS x 
Dalston

(Cumbria)

KBF x Kirkby-in-Furness ULV
Ulverston

Dalton 
(Cumbria)

DLT

Cark &
Cartmel 

CAK

KBK
Kents Bank

KEN Kendal 

BUD Burneside (Cumbria) 

SVL Staveley (Cumbria) 

WDM Windermere 

Grange-over-
Sands GOS

St Annes-
on-Sea SAS

Lostock
Hall LOH

BMB
Bamber
Bridge 

Pleasington 
x PLS

CYT
Cherry Tree

Mill Hill
(Lancs) 

MLH

Hindley 
HIN

Daisy Hill DSY

HGF Hag Fold 

ATN Atherton 

WKD
Walkden 

Westhoughton WHG

MSD
Moorside 

SNN
Swinton

(Manchester) 

Salford Crescent SLD
Salford Central SFD

Clifton (Manchester) R CLI 

Kearsley (Manchester) KSL
Farnworth FNW

Moses Gate MSS

Hall-i-th-Wood HID

Bromley Cross 
(Lancs) BMC

Entwistle x ENT 

Darwen DWN

Ramsgreave
& Wilpshire RGW  

Langho LHO

Whalley (Lancs)
              WHE

Clitheroe CLH

Patricroft 
PAT

Eccles
(Manchester)

ECC

NLW
Newton

-le-
Willows 

Lea Green 
LEG

ERL Earlestown 

Widnes 
WID

Halewood 
HED

West
Allerton 

WSA

Mossley
Hill

MSH

Edge
Hill
EDG

Brunswick 
BRW

Aigburth 
AIG

Cressington 
CSGSt. Michaels 

STM

IRL
Irlam 

Chassen
Road 
CSR

Humphrey
Park
HUP

Manchester
United

Football 
Ground

        MUF

DGT
Deansgate 

Walsall WSL

WVH Wolverhampton 

SHR
Shrewsbury 

WRX Wrexham General 

Chester 
CTR

LLD Llandudno 

Bangor (Gwynedd) BNG

Holyhead HHD

Garston 
(Hertfordshire) GSN

BWO Bricket Wood 

Fenny Stratford FEN
WOL Wolverton 

Long Buckby LBK

Rugby RUG 

WRW Warwick 

Warwick
Parkway WRP

Hatton 
HTN

LPW Lapworth 

SRI Spring Road 

FWY Five Ways 

BBS      Bordesley 

UNI University (Birmingham) 
SLY Selly Oak 

BRV Bournville 
KNN Kings Norton 

LOB Longbridge 
NFD Northfield 

Alvechurch ALV

Redditch RDC

BTG Barnt Green 
BMV Bromsgrove HBY Hartlebury 

HLG Hall Green 
YRD Yardley Wood 

SRL Shirley 
WTE Whitlocks End 

WYT Wythall 
EWD Earlswood (West Midlands) 

TLK x The Lakes (Warks) 

Bearley
x BER

Claverdon 
x CLV

WDE x Wood End 
DZY x Danzey 

HNL Henley-in-Arden 
Wootton Wawen x WWW 

WMC Wilmcote 

Stratford upon 
Avon Parkway 

STY

DDG Dorridge 

OLT Olton 

Acocks
    Green   
         ACG

TYS Tyseley 

SMA Small Heath 

WMR Widney Manor 

Bow Brickhill BWB

Woburn Sands WOB

Aspley Guise APG

RID Ridgmont 

LID Lidlington 

MLB Millbrook (Bedfordshire) 

SWR Stewartby 

KMH Kempston Hardwick 

BSJ Bedford St Johns 

WEL Wellingborough 

KET Kettering 

Bedworth BEH

Coventry Arena CAA

Kenilworth 
KNW

Bermuda 
Park BEP

Hampton-in-Arden
    HIA

Adderley Park ADD

Duddeston DUD

Water Orton WTO Hinckley
(Leics)
HNK

Narborough 
NBR

Coleshill
Parkway 

CEH

South
Wigston 

SWS

Aston AST

Gravelly Hill 
GVH

Erdington 
ERD

Nuneaton 
NUN

Atherstone ATHWilnecote
(Staffs)
WNE

Polesworth R PSW 

Tamworth TAM

Burton-on-Trent BUT

Willington WIL

Chester Road 
CRD

Bescot Stadium BSC

Perry Barr PRY
Witton
   (Birmingham)
      WTT

Hamstead
    (Birmingham) HSD

Tame Bridge Parkway
   TAB

Wylde Green 
WYL

Sutton
Coldfield 

SUT

FOK Four Oaks 

BUL Butlers Lane 

Bloxwich BLX

Bloxwich North   
            BWN

LAW Landywood 

CAO Cannock 

HNF Hednesford 

RGT Rugeley Town

SNE
Stone

(Staffs)

Longport LPT

Kidsgrove KDG

Congleton CNGAlsager 
ASG

Sandbach SDB

Mouldsworth 
MLD

DLM 
Delamere 

FRD Frodsham 

Runcorn
East
RUE

    Helsby 
HSB

INE
Ince & Elton
(Cheshire)

ELP
Ellesmere

Port 
LTT

Little Sutton 

Overpool OVE

Eastham Rake ERA
Hooton HOO

Bromborough Rake BMR
Bromborough BOM

Spital SPI
Port Sunlight PSLBEB Bebington 

RFY Rock Ferry 

   Green Lane
GNL

CNP Conway Park 

BKQ Birkenhead Hamilton Square 

LVJ
James Street

Liverpool 

MRF Moorfields 

SDL Sandhills 

BDL Birkdale Meols Cop 
MEC

New Lane NLN

BES
Bescar Lane 

BCB
Burscough

Bridge 
HSC

Hoscar 

PBL Parbold 

Euxton
Balshaw 

Lane 
EBA

LEY Leyland 

APB Appley Bridge 
GST Gathurst 

HIL Hillside 
ANS Ainsdale 

FRE Freshfield 
FBY Formby 

HTO Hightown 
HLR Hall Road 

WLO Waterloo (Merseyside) 

BAH Bank Hall 

BLN Blundellsands & Crosby 

SFL Seaforth & Litherland 
BNW Bootle New Strand 

BOT Bootle Oriel Road 

SOP Southport 

BKP Birkenhead Park 

BKN Birkenhead North 

WLV Wallasey Village 

Leasowe
LSW

Bidston BID

MRT
Moreton

(Merseyside)
Meols MEO

Manor Road MNR

Hoylake HYK

West Kirby WKI

WLG Wallasey Grove Road 

NBN New Brighton 

Birkenhead 
Central BKC

Capenhurst CPU
Bache BAC

Stanlow &
Thornton 

SNT
Cuddington 

CUD
Hartford (Cheshire) HTF

Greenbank GBK
Northwich NWI

Lostock Gralam LTG
Plumley PLM

KNF Knutsford 
MOB Mobberley 

Winsford WSF

Acton Bridge
    (Cheshire)
        ACB

Holmes Chapel HCH
Goostrey GTR

Chelford (Cheshire) CEL

Alderley Edge ALD

Prestbury PRB

Adlington
(Cheshire) 
ADC

Poynton PYT

Bramhall BML

Middlewood MDL
Chinley

CLY
Edale 
EDL

Strines SRN
New Mills Central
   NMC

Marple MPL
Rose Hill 

RSH

BNT
Brinnington 

Heaton
Chapel HTC

Levenshulme 
LVM

Bredbury 
BDY

Romiley RML

Woodley WLY
Hyde Central HYC

Hyde North HYT

ADK
Ardwick 

Padgate 
PDG

Glazebrook 
GLZ

FLI
Flixton 

URM
Urmston 

TRA
Trafford

Park 
GTO

Gorton 
FRF

Fairfield 

Flowery
Field FLF

Godley 
GDL

Hattersley HTY
Broadbottom BDB

Dinting DTG
Hadfield 
HDF

Glossop GLO

BLV Belle Vue 
RRB Ryder Brow 
RDN Reddish North 

Reddish South
    RDS

MAU Mauldeth Road 
BNA Burnage 

East Didsbury
           EDY

Gatley GTY
Navigation
Road NVR

Hale
(Manchester)

HAL

ASY
Ashley

ALT
Altrincham 

Heald Green 
HDG

SYA Styal 

Handforth  
     HTH

Denton
    DTN

GUI
Guide 
Bridge 

NWN
Newton 
for Hyde 

ABY
Ashburys 

BAM
Bamford 

GRN
Grindleford 

Hope
(Derbyshire) 

HOP

Hathersage 
HSG

Dore & 
Totley 
DOR

Disley DSL

New Mills Newtown NMN

Furness Vale FNV

Whaley Bridge WBR

Chapel-en-le-Frith CEF

Dove Holes DVH

Buxton BUX

Cheadle Hulme
CHU

Davenport DVN
HAZ

Hazel Grove

Woodsmoor 
WSR

BKT Blake Street 

SEN Shenstone 

PKG Penkridge 

Lichfield
Trent Valley
    LTV   

RGL
Rugeley

Trent Valley

Jewellery
Quarter JEQ

KID Kidderminster 
BKD Blakedown 

HAG Hagley 
Lye LYE

CRA Cradley
Heath 

OHL Old Hill 

ROW Rowley Regis 

LGG Langley Green 

SBT Stourbridge Town 

SBJ Stourbridge Junction 

THW
The

Hawthorns 

CSY Coseley 

TIP Tipton 
DDP Dudley Port 

SAD Sandwell & Dudley 

SGB Smethwick Galton Bridge 

Smethwick 
Rolfe Street 

SMR

Stechford SCF
Lea Hall LEH

Marston Green MGN

Berkswell
     BKW

Tile Hill
     THL

Canley
       CNL

MHR Market Harborough 

COR Corby 

SIL Sileby 

Syston SYS

Loughborough LBO

East Midlands Parkway EMD

Barrow-upon-Soar BWS

Beeston BEE

Bulwell BLW

Alfreton ALF

Langley Mill
     LGM

Ilkeston 
ILN

Hucknall HKN

Newstead NSD

CHD Chesterfield 

DRO Dronfield 

Kirkby-in-Ashfield KKB

Sutton Parkway SPK

Shirebrook SHB

Swinton (South Yorks) SWN

MEX
Mexborough 

CNS
Conisbrough 

Darnall DAN    
Woodhouse WDH

Kiveton Bridge KIV
Kiveton Park KVP

Shireoaks SRO

Rotherham Central RMC

MHS Meadowhall 

MRP Moorthorpe
South

Elmsall 
SES

Adwick 
AWK

Bentley
(South Yorks) 

BYK

FZW Fitzwilliam 

Sandal
& Agbrigg
          SNA

THC Thurnscoe

GOE Goldthorpe

BTD 
Bolton-upon-

Dearne

CLN Chapeltown
(South Yorks) 

ELR Elsecar 

WOM Wombwell 

Dodworth
DOD

PNS Penistone 
DBD Denby Dale 

Shepley SPY
Stocksmoor SSM

Darton 
DRT

Brockholes BHS
Honley HOY

Berry Brow BBW
Lockwood LCK

DHN Deighton 

Brighouse BGH

FZH Frizinghall 
SHY Shipley (Yorks) 

Low 
Moor 
LMR

Baildon 
BLD

Guiseley GSY

Menston MNN

Apperley
Bridge 
APY Kirkstall

Forge KLF

Burley-in-Wharfdale BUW

Ben Rhydding BEY
Ilkley ILK

Saltaire SAE

Bingley BIY

Crossflatts CFL

Keighley KEI

Steeton & Silsden SON
Cononley CEY                         

Skipton SKI

Gargrave GGV

Long Preston LPR

Settle SET

Horton-in-Ribblesdale HIR

Ribblehead RHD

Dent DNT    

Garsdale GSD

Kirkby Stephen KSW

Appleby APP

Langwathby LGW

Lazonby & Kirkoswald LZB

Armathwaite AWT

Hellifield HLD   

Mirfield 
MIR

New Pudsey NPD

Bramley
(W Yorks) BLE

Burley Park BUY

Headingley HDY
Horsforth HRS

Weeton WET

Pannal PNL
Hornbeam Park HBP

SBE Starbeck 

Harrogate HGT

COT Cottingley 

Outwood OUT

Wakefield
Kirkgate 

WKK

Streethouse 
SHC

Featherstone FEA

Whitley
Bridge 
WBD

KNO
Knottingley 

HEL
Hensall

NOR
Normanton

Pontefract
Tanshelf 

POT

Pontefract Baghill PFR

Woodlesford WDS

CRG
Cross 
Gates 

GRF
Garforth 

MIK  
Micklefield 

Sherburn
-in-Elmet SIE

CHF Church Fenton 

ULL Ulleskelf 

KNA
Knaresborough 

HMM
Hammerton 

CTL
Cattal 

POP
Poppleton 

EGF
East

Garforth 

South
Milford
SOM

Castleford CFD

Pontefract 
Monkhill PFM

Glasshoughton GLH

MLY Morley 
BTL Batley 

DEW Dewsbury 
RVN

Ravensthorpe 

SWT Slaithwaite 

CAS Castleton (Manchester) 

Smithy Bridge SMB

Littleborough LTL

Walsden WDN

RIS
Rishton 

ACR
Accrington 

Church &
Oswaldtwistle 

CTW

Huncoat 
HCT

RSG
Rose 
Grove 

Burnley
Manchester
Road BYM

HBD
Hebden
Bridge 

SOW
Sowerby
Bridge 

Mytholmroyd MYT

BUB x Burnley Barracks 
BNC Burnley Central 

BRF Brierfield 
NEL Nelson 

CNE Colne 

HPN x
Hapton 

Todmorden TOD

MIH Mills Hill (Manchester) 

MSO Moston 
MSN Marsden (Yorks) 

GNF Greenfield 
  MSL Mossley (Manchester) 

Stalybridge SYBAshton-Under-
Lyne AHN

SLK Silkstone Common 

Creswell CWD

Whitwell (Derbyshire) 
WWL

Langwith-Whaley Thorns LAG

Mansfield
Woodhouse MSW

Attenborough ATBLGE
Long Eaton 

SPO
Spondon 

Peartree 
PEA

Tutbury & Hatton TUT

Uttoxeter UTT

Blythe Bridge BYB

Longton LGN

Belper BLP

AMB Ambergate 
WTS Whatstandwell 
CMF Cromford 

MTB Matlock Bath 

MAT Matlock 

Duffield DFI

HWW How Wood (Herts) 

PKT Park Street 

SAA St Albans Abbey 

Mill Hill Broadway MIL

Elstree & Borehamwood ELS

Radlett RDT

St Albans City SAC

Harpenden HPD

Leagrave LEA

Harlington (Beds) HLN

Flitwick FLT

LTN Luton Airport Parkway 

LUT Luton 

GFD Greenford 
SGN South Greenford 

CBP Castle Bar Park 

Virginia
Water 

VIR

Egham 
EGH

WRY Wraysbury 
SNY Sunnymeads 

DAT Datchet 

  DRG
    Drayton
        Green
        IVR

Iver 

WDT
West

Drayton 

BNM
Burnham 
(Bucks) 

Twyford
TWY

Marlow MLW

Shiplake SHI
Wargrave WGV

Bourne End BNE
Cookham COO

Furze Platt FZP

Langley
(Berks) LYY

TAP Taplow 

HAN
Hanwell 

STL
Southall 

HAY
Hayes &

Harlington 

Heathrow
Terminals 1,2,3 HXX

Heathrow
Terminal 5 HWV

WNC Windsor & Eton Central 

Ascot 
(Berks)  

ACT

SLO
Slough          MAI

Maidenhead 

Richmond 
(London)

RMD

Wimbledon    
        WIM

GLD Guildford 

Woking 
WOK

Basingstoke 
BSKSAL

Salisbury 
EXC

Exeter
Central

Plymouth 
PLY

EXD Exeter St David’s 

EXT Exeter St Thomas 

 SCS Starcross Gunnislake GSL

Calstock CSK

Bere Alston BAS

Bere Ferrers BFE

St Budeaux Victoria Road SBV

Coombe Junction Halt R COE 

St Keyne Wishing Well Halt x SKN 

Perranwell x PRW 

St Austell SAU

RED Redruth

CBN Camborne

Hayle HYL

St Erth SER

LTS Lelant Saltings
LEL x  Lelant

CBB Carbis Bay

SIV
St Ives 

(Cornwall)

Par PAR

Lostwithiel LOS

Newquay NQY
Quintrell Downs QUI

St Columb Road x SCR 
Roche x ROC 

Bugle x BGL
Luxulyan x LUX 

Bodmin
Parkway 

BOD

Penryn (Cornwall) PYN
Penmere PNM

Falmouth Town FMT
Falmouth Docks
 FAL

Causeland x CAU 

Sandplace x SDP 

Looe LOO

DWW Dawlish Warren 

 DWL Dawlish 

TGM Teignmouth 

NTA Newton Abbot 

TRR Torre 

Totnes 
TOT

Dockyard 
x DOC 

St Budeaux
Ferry Road 

SBF

St Germans 
SGM

Liskeard
LSK Ivybridge IVY

Devonport (Devon) 
DPT

Keyham 
KEY

Saltash 
STS

Menheniot 
x MEN 

TQY Torquay

PGN Paignton

Taunton TAU

Henley-on-
Thames HOTReading

   RDG

Watford Junction 
WFJ

WNR Windsor & Eton Riverside 

Heathrow
Terminal 4 HAF

London Marylebone 
MYB

                      STP
     London St Pancras       
                International 

London
Kings Cross 

KGX

London
Euston 

EUS

Moorgate 
MOG

        AML
Acton Main

   Line

West
Ealing WEA

Ealing
Broadway

EAL

Kensington
(Olympia) KPA

Battersea Park
BAK

London
Waterloo East WAE

City Thameslink
   CTK

             South 
Bermondsey
          SBM

New Cross NWX BKH
Blackheath 

Lewisham LEW

Ladywell 
LAD

Eltham 
ELW

Welling 
WLI

Barnehurst 
BNH Stone Crossing SCG

AYP Albany
Park 

NEH New
Eltham 

LEE
Lee (London) 

Mottingham 
MTG

Sidcup
SID

Elmstead Woods ESD

Chislehurst CIT

Bexley BXH
Crayford CRY

SWM Swanscombe 
NFL Northfleet 

GRV Gravesend 
HGM Higham (Kent) 

Ebbsfleet International EBD

SOO Strood (Kent) 

Cuxton CUX
Halling HAI
Snodland SDA

New Hythe NHE
Eynsford EYN

SEH Shoreham
(Kent)

OTF Otford 
Aylesford AYL

KMS
Kemsing 

Bat & Ball BBL

WMA
West

Malling 

EML
East

Malling 

Barming 
BMG

Borough 
Green & 
Wrotham 

BRG

SMY
St Mary

Cray 

Bromley
North BMN

SUP Sundridge Park 

Grove Park 
GRP

Hither Green 
HGR

SAY
Swanley 

Sheerness-on-Sea SSS
Queenborough QBR
Swale SWL
Kemsley KML

Rochester 
RTR

Sole Street 
SOR

Meopham 
MEP

Longfield LGF

Farningham Road FNR

Gillingham
(Kent) GLM

Newington 
NGT

WHI
Whitstable 

Faversham 
FAV

Sittingbourne 
SIT

TEY
Teynham 

MSR
Minster

STU
Sturry

Adisham ADM

Bekesbourne BKSChartham CRT
Bearsted BSD

Hollingbourne
     HBN

Maidstone
Barracks 
MDB

MDW
Maidstone
        West

EFL East Farleigh
WTR Wateringbury

YAL Yalding
BEG Beltring

HRM Harrietsham
LEN Lenham

CHG Charing (Kent)

Marden 
(Kent)
 MRN

SPU
Staplehurst

PDW
Paddock

Wood PLC Pluckley

Headcorn
 HCN

Chilham CIL

Wye WYE Aylesham AYH

Snowdown SWO

Shepherds Well
SPH
Kearsney
(Kent)
KSN

Westenhanger WHA

Sandling SDG

HMT Ham Street

Appledore (Kent) APD
Rye (Sussex) RYE

Winchelsea WSE
Doleham DLH

Three Oaks TOK

Folkestone
  West FKW

SEG Selling 

Broadstairs BSR

Dumpton Park DMP

Sandwich SDW

Deal DEA

Walmer WAM

Martin Mill MTM

Ramsgate RAM

Folkestone 
Central

FKC

Ashford 
International

 AFK

Maidstone East MDE

Dover 
Priory
DVP

CBW
Canterbury

West

Canterbury
East CBE

HNB
Herne Bay 

Birchington-
on-Sea

BCH

WGA
Westgate-on-Sea 

Chestfield &
Swalecliffe 

CSW

Margate MAR

RAI
Rainham

(Kent)
CTM

Chatham 

Ore
ORE

BEX Bexhill

CLL Collington

COB Cooden Beach

NSB Normans Bay

PEB Pevensey Bay

Hampden Park (Sussex)
HMD

Southease SEEFalmer FMR

Moulsecoomb MCB
PRP Preston Park

HSK Hassocks
BUG Burgess Hill

WVF Wivelsfield

BAB Balcombe

TBD Three Bridges

HEE Haywards Heath

London Road (Brighton)
LRB

Newhaven Town NVN

Newhaven Harbour NVH

Bishopstone (Sussex) BIP

Seaford (Sussex) SEF

GLY
Glynde

LWS
Lewes

CBR
Cooksbridge

Plumpton
PMP

BRK
Berwick (Sussex)

PLG
Polegate

PEV Pevensey & 
Westham    

St Leonards
Warrior Square

SLQ

High Brooms HIB

Leigh (Kent) LIH

Penshurst PHR

Edenbridge (Kent) EBR

Hever HEVELD Earlswood (Surrey)

REI
Reigate

BTO
Betchworth

SCY South Croydon 
ECR East Croydon 

PUO Purley Oaks
PUR Purley 

  Coulsdon South
CDS

 Merstham
MHM 

TAT
Tattenham

Corner
KND

Kingswood

Belmont
BLM
Banstead
BAD

Epsom Downs
EPD

Tadworth
TAD

Chipstead
CHP

Coulsdon Town 
CDN

WME
Woodmansterne

CRW
Crawley

IFI
Ifield

AGT
Aldrington

FSG
Fishersgate

EWR
East

Worthing

WWO
West

Worthing

GBS
Goring-
by-Sea

SSE
Shoreham
-by-Sea

HRH Horsham

Portsmouth & 
Southsea PMS

Portsmouth 
Harbour PMH

Chichester
CCH

Angmering
ANG

Ford
FOD

FSB
Fishbourne

(Sussex)
NUT

Nutbourne
EMS

Emsworth

 BDH
Bedhampton

FNC Farncombe 

GOD Godalming 

MLF Milford (Surrey) 

WTY Witley

LIP Liphook

LIS Liss

PTR Petersfield

 RLN Rowlands Castle

 CSA Cosham

 PTC Portchester

 SNW Swanwick

 BUO Bursledon
 HME Hamble

Netley
   NTL

Sholing
   SHO

Woolston
   WLS

Bitterne
    BTE

Millbrook (Hants) MBK
Redbridge RDB TTN Totton

 ANF Ashurst (New Forest)

 BEU Beaulieu Road

Lymington Town LYT

Lymington Pier LYP

 BCU Brockenhurst

 SWY Sway

 NWM New Milton

 HNA Hinton Admiral

Christchurch CHR

Pokesdown POK

BSM
Branksome

WOO
Wool

Dorchester
South
DCH

HOL
Holton
Heath

POO
Poole

WEY
Weymouth

Parkstone
(Dorset)

PKS

Hamworthy
HAM

Wareham
(Dorset)
WRM

Corfe Castle CFC
for Swanage

MTN
Moreton
(Dorset)

Upwey
UPW Bournemouth

BMH

Hedge End HDE

Botley BOE

St Denys
SDN

 FRM Fareham

HSL Haslemere

Bosham
BOH

Southbourne
SOB

Warblington
WBL

Havant
HAV

Hilsea HLS
Fratton FTN

RYP Ryde Pier Head

RYD Ryde Esplanade

RYR Ryde St Johns Road

BDN Brading
SAN Sandown
LKE Lake

SHN Shanklin

SAB      Smallbrook Junction

BAA
Barnham

Bognor Regis
BOG

Littlehampton
LIT

Durrington
-on-Sea

DUR

Worthing
WRH

Lancing
LAC

Southwick
SWK

Portslade
PLD

Hove
HOV

LVN
Littlehaven

WNH Warnham 

Ockley OLY

Holmwood HLM

CHH Christs Hospital

BIG Billingshurst

PUL Pulborough

AMY Amberley

ARU Arundel

FGT
Faygate

RHM
Reedham (Surrey) 

SAF Salfords (Surrey)

HOR Horley

Hurst Green HUR
Oxted OXT

Woldingham WOH

UWL
Upper

Warlingham

Sanderstead SNR

Norwood Junction NWD

RDD
Riddlesdown

Kenley
KLY

Whyteleafe
South
WHS

Whyteleafe
WHY

CAT Caterham

Edenbridge Town EBT

Cowden (Kent) CWN
Lingfield

LFD

Dormans
DMS

EGR East Grinstead

Ashurst (Kent) AHS

Eridge ERI

Crowborough COH

Buxted BXD

Uckfield UCK

HLB Hildenborough 
SEV Sevenoaks 

BMS Bromley
South 

DNG Dunton Green 

KCK Knockholt 

CLD Chelsfield 

ORP Orpington 

PET Petts Wood 

BKL
Bickley 

Penge East 
PNE

Penge West PNW

Anerley ANZ Birkbeck 
BIK

Tunbridge Wells TBW
Tonbridge

TON

Redhill RDH

Sutton
(Surrey)
 SUO

GTW Gatwick
Airport

Brighton
BTN

DFD
Dartford 

Frant FRT
Wadhurst WAD

Stonegate SOG

Etchingham ETC

Robertsbridge RBR
Battle BAT

Crowhurst CWU
West St Leonards WLD

Deptford DEP Maze Hill MZH

GNW
Greenwich 

Westcombe
Park WCB

Abbey
Wood ABWWoolwich

Dockyard WWD
Woolwich 

Plumstead 
PLU

Belvedere BVD
Erith ERH

Slade Green SGR
KDB

Kidbrooke 
FCN

Falconwood 
BXH

Bexleyheath 

GNH
Greenhithe
for Bluewater St Johns SAJ

Queens Road 
(Peckham) QRP

Peckham 
Rye PMR

Elephant
& Castle 

EPH

LGJ
Loughborough 

Junction Nunhead NHD

Brockley BCY
Honor Oak Park HPA

 Forest Hill 
      FOH

Beckenham
Junction BKJ

Clock House CLK

Elmers End ELE

Eden Park EDN

West Wickham WWI

Hayes (Kent) HYS

GDN
Godstone

Nutfield
NUF

Kent House 
KTH

Catford 
Bridge 
CFBCTF Catford 

CFT Crofton
              Park 

Sydenham (London) STD

WDU
West 

Dulwich 

SYH
Sydenham Hill 

WNW
West Norwood 

GIP Gipsy Hill 

North 
Dulwich NDL

HNH Herne Hill 

Balham BAL

Tooting 
TOO

Haydons
Road 
HYR

Wandsworth
Common WSW

BRX Brixton East
Dulwich

EDW

Streatham
STE 

SRH
Streatham Hill 

TUH
Tulse Hill 

Norbury NRB
Thornton Heath TTH

Selhurst SRS

CYP Crystal Palace 
Streatham
    Common SRC

Mitcham   
  Eastfields  
       MTC

   MIJ
Mitcham Junction 

Hackbridge HCB
Carshalton CSH

Sutton Common SUC
St Helier (Surrey) SIH

Morden South MDS

South Merton SMO

Wimbledon Chase WBO

West
Croydon

WCY

Waddon 
WDO

Carshalton
Beeches 

CSB

West Sutton
   WSU

Wallington WLT

Denmark 
Hill DMK

New
Bermondsey

      Queenstown      
             Road
(Battersea)
      QRB

Vauxhall VXH

Clapham
High Street CLP

Wandsworth
    Road WWR

  West
Brompton
        WBP

Acton Central ACC

South Acton SAT

Motspur
   Park
       MOT

Worcester
  Park WCP

Stoneleigh
   SNL

                  MAL
Malden Manor      

TOL Tolworth 
Hinchley
Wood HYW

Claygate CLG

Oxshott OXS

Cobham & 
Stoke D’Abernon CSD

Chessington North 
CSN

Chessington South CSS

         SUR
Surbiton

Esher
 ESH

HER
Hersham 

WYB
Weybridge 

BKO
Brookwood 

London Road
(Guildford) 

LRD

Effingham
Junction

EFF
Clandon

CLA
Horsley

HSY

Walton-on-
Thames

 WAL

Byfleet &
New Haw

 BFN

WBY
West 

Byfleet 

HMC Hampton Court 

Thames Ditton THD
BRS Berrylands 

Ewell West
   EWW

EPS Epsom (Surrey) 

AHD Ashtead 

Leatherhead 
LHDBookham

 BKA

Box Hill &
Westhumble

 BXW

DKG Dorking (Main) 

Dorking
Deepdene

DPD

Dorking
West
DKT

Gomshall
GOM

Chilworth
CHL

Shalford
(Surrey)

SFR

Cheam
 CHE

       Ewell
    East
EWE

Barnes Bridge BNI
Chiswick CHK

Gunnersbury 
GUN

Wandsworth
Town WNT

Barnes 
BNS

Mortlake 
MTL

Teddington TED    Hampton 
(London) HMP

Kempton Park KMP
Sunbury SUU

Shepperton SHP

Addlestone ASN

Worplesdon WPL

Ash Vale AHV

NCM   
North 
Camp 

Ash ASH

WAN Wanborough 

AHT Aldershot 

Farnborough
(Main) FNB

Fleet 
FLE

Winchfield 
WNF

GRT
Grateley 

GIL
Gillingham

(Dorset)
SHE

Sherborne 

Yeovil Pen Mill YVP

Thornford x THO 

Yetminster x YET 

Chetnole x CNO 

Maiden Newton MDN

Dorchester West
  DCW

Yeovil
Junction 

YVJ

Axminster 
AXM

Feniton
FNT

Cranbrook 
(Devon) 

CBK

PIN
Pinhoe

Polsloe Bridge POL

Digby & Sowton DIG

Newcourt NCO

Topsham TOP

Exton x EXN 

Lympstone Commando x LYC 

Lympstone Village LYM

Exmouth EXM

WCH
Whitchurch

(Hants)

Andover 
ADV

Tisbury 
TIS

Templecombe 
TMC

Crewkerne 
CKN

HON
Honiton

WHM
Whimple

NTC x Newton St Cyres 

CDI Crediton 

YEO x Yeoford 
COP x Copplestone 

MRD x Morchard Road 

Okehampton
         OKE

Sampford 
Courtenay

         SMC

LAP x Lapford 

EGG Eggesford 

KGN x King’s Nympton 

PMA x Portsmouth Arms 

UMB x Umberleigh 

 CPN x Chapelton (Devon) 

BNP Barnstaple 

Tiverton Parkway TVP

St James Park
(Exeter)

SJP DEN Dean (Wilts) 

ROM Romsey 

DBG Mottisfont &
Dunbridge

Overton
OVR

Hook 
HOK

Micheldever MIC

Winchester WIN

Shawford SHW

Eastleigh ESL
Chandlers Ford 

CFR

 SOA
Southampton

Airport Parkway

 SOU
Southampton

Central

 SWG Swaythling

FNH Farnham 

           Bentle (Hants)
                       BYY

AON Alton 

Chertsey CHY

Bagshot BAG

Camberley CAM

Frimley FML

Upper Halliford UPH

Hampton Wick
  HMW

Kingston KNG

Norbiton NBT
New

Malden 
NEM

  Raynes
  Park  
RAY

Earlsfield
    EAD

Twickenham 
TWI

Hounslow 
HOU

Staines
SNS

Ashford
(Surrey) 

AFS

Feltham FEL

Syon
Lane SYL

Kew
Bridge 
KWB

Kew Gardens 
KWG

Brentford 
BFD

Isleworth 
ISL

Whitton
(London) WTN

Strawberry
Hill STW

St Margarets 
(London) 

SMG

North
Sheen 
NSH Putney PUT

Imperial
    Wharf
        IMW

Truro TRU

Penzance PNZ

 

Aberystwyth AYW

SUN Sunderland 

Newcastle
upon Tyne NCL

Darlington DAR

MBR
Middlesbrough

NAY
Newton
Aycliffe

NRD
North Road
(Darlington)

Shildon
SHD

Heighington 
HEI

Seaham SEA

Seaton Delaval

Newsham for Blyth

Bebside

Bedlington

Ashington

Woodhorn

Northumberland Park

Horden Peterlee
Chester-le-Street CLS

Durham DHM

Heworth 
HEW

MAS Manors 

Dunston 
DOT

MCE
MetroCentre 

SKS
Stocksfield 

CRB
Corbridge 

HDB
Haydon Bridge

HWH
Haltwhistle

WRL
Wetheral

Lockerbie LOC

BLH
Bellshill

 

Whifflet WFF

HLY
Holytown

 

Airbles
 AIR

Shieldmuir
 SDM

Wishaw WSH

CLU Carluke 

LNK Lanark 
CRS Carstairs 

Mount
Vernon MTV

Bargeddie 
BGI

Coatbridge Central CBC

High
Street HST

Bellgrove
BLG

Argyle Street AGS
Bridgeton BDG

Dalmarnock DAK
Rutherglen RUT

Shettleston
SLS

Easterhouse 
EST

Coatdyke 
COA

Drumgelloch 
DRU     

Armadale 
ARM

Blackridge 
BKR

Livingston
North LSN

Carntyne CAY

CHC
Charing
Cross

(Glasgow) 

Barnhill BNL

Alexandra Parade AXP

Duke Street DST GAR
Garrowhill

BAI       
Blairhill

ADR
Airdrie 

CAC
Caldercruix Bathgate BHG

Uphall
UHA

SGL South Gyle 

Edinburgh Gateway EGY

NQU North Queensferry 

DAM Dalmeny 

INK Inverkeithing 

Edinburgh
Park
 EDP

LIN Linlithgow 

ROS Rosyth Dalgety Bay DAG

Aberdour AUR

Burntisland BTS

Kinghorn KGH

Markinch MNC

LEU Leuchars 

PLN Portlethen 

DYC Dyce 
(for Aberdeen Airport)

STN Stonehaven 

MTS Montrose 

LAU Laurencekirk 

ARB Arbroath 

CAN Carnoustie 

GOF R Golf Street 

BYL R Barry Links 

MON Monifieth 

BSI R Balmossie 

BYF Broughty Ferry 

CUP Cupar 

SPF Springfield 

COW Cowdenbeath 
LCG Lochgelly 

CDD Cardenden 

GLT Glenrothes
with Thornton 

DFE Dunfermline
Town 

DFL Dunfermline
Queen Margaret 

PMT Polmont 

Camelon 
CMO

Alloa ALO

BEA Bridge of Allan 

DBL Dunblane 

GLE Gleneagles 

DKD Dunkeld & Birnam 

Invergowrie ING

Inverurie INR KintoreInsch INSHuntly HNTKeith KEHElgin ELGForres FORNairn NRN

PIT  Pitlochry 

BLA Blair Atholl 

DLW Dalwhinnie 

NWR Newtonmore 

KIN Kingussie 

AVM Aviemore 

CAG Carrbridge 

BEL Beauly 

 MOO Muir of Ord 

DIN Dingwall 

CBD Conon Bridge 

ASS x Alness 

IGD Invergordon 

FRN x Fearn 

TAI Tain 

ARD Ardgay 

CUA x Culrain 

INH x Invershin 

LRG Lairg 

ROG x Rogart 

GOL Golspie 

BRA Brora 

HMS Helmsdale 

KIL x Kildonan 

KBC x Kinbrace 

FRS Forsinard 

ABC x Altnabreac 

SCT x Scotscalder 
Georgemas
Junction GGJ

Wick WCK

Thurso THS 

DNO x Dunrobin Castle 
(Summer service only)

LBT Larbert 

Falkirk
Grahamston FKG

Slateford
SLA

KGE Kingsknowe 

Brunstane BSU

MUB
Musselburgh 

Wallyford WAF Longniddry LND

PST
Prestonpans 

DRM
Drem 

NBW
North Berwick 

Newcraighall NEW

Shawfair SFI  

Eskbank EKB

Newtongrange NEG

Gorebridge GBG

Stow SOI

Galashiels GAL

Tweedbank TWB

WTA Wester Hailes 

CUH Curriehill 
                                                                                   

KKN Kirknewton 

CBS
Coatbridge
Sunnyside 

CRF
Carfin

Cleland
CEA

Shotts
SHS

Baillieston 
BIO
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Muiren MUI

Williamwood WLM
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Thorntonhall THT

Hairmyres HMY

East Kilbride EKL
Whitecraigs WCR

Patterton PTT

Neilston NEI

KNS Kennishead 

PTL Priesthill & Darnley 
Nitshill NIT

Barrhead BRR

Dunlop DNL

Stewarton STT

Kilmaurs KLM

Auchinleck AUK

New Cumnock NCK

Kirkconnel KRK

Sanquhar SQH

Kilmarnock KMK

Mount Florida MFL
Crosshill COI
Queens Park (Glasgow) QPK

Pollokshields
East PLE

Exhibition Centre
(Glasgow) EXG

Anderston 
AND

Partick
PTK

Anniesland ANL

Kelvindale
   KVD

SUM
Summerston 

Gilshochill 
GSC Ashfield 

ASF
Springburn 

SPR

Stepps SPS

BBG
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Garve GVELochluichart x LCC Achanalt x AAT Achnasheen ACNAchnashellach x ACH Strathcarron STCAttadale x ATT Stromeferry STF  Duncraig x DCG 

Kyle of Lochalsh KYL

Duirinish x DRN 

Plockton PLK

Lenzie LNZ Croy CRO

Gartcosh GRH

CUB Cumbernauld 

GRL Greenfaulds 

PPK
Possilpark &
Parkhouse 

MLN Milngavie 

HLF Hillfoot 

BRN Bearsden 
DMC Drumchapel 

Clydebank
CYK

Garscadden 
GRS

Scotstounhill 
SCHYoker YOK

DMR
Dalmuir 

BWG
Bowling

Balloch BHC

Alexandria ALX

Renton RTNHLU Helensburgh
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GCH Garelochhead 

ART Arrochar & Tarbert 

TYL
Tyndrum
Lower 

LHA
Loch Awe

TAY
Taynuilt

Connel Ferry
CON

Dalmally 
DAL

Falls of
Cruachan

FOC
(Summer service only)

AUI x Ardlui 
Crianlarich CNR 

Upper Tyndrum UTY

Bridge of Orchy BRO

Rannoch RAN

Corrour CRR

Tulloch TUL

Roy Bridge x RYB

Spean Bridge SBR

Banavie BNV

Corpach CPA

Loch Eil Outward Bound LHE

Locheilside x LCS 

Glenfinnan GLF

Lochailort x LCL 

Beasdale x BSL 

Arisaig ARG

Morar MRR

   Mallaig MLG

Dalreoch 
DLR

Craigendoran 
CGD

Cardross 
CDR

HLC Helensburgh
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Dumbarton
East DBE

Kilpatrick
KPT

DBC Dumbarton
Central 

Jordanhill 
JOR

Westerton 
WES

Drumry DMY

Singer SIN

MYH 
Maryhill

Hyndland 
HYN

Pollokshields
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Woodhall WDL Bishopton 
(Strathclyde)                    

BPT

Pollokshaws
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PWW Pollokshaws West 

CMY  Crossmyloof 

HLW
Hillington
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PYJ
Paisley

St James 
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LGB

Langbank 

Ardrossan
South Beach 
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Stevenston 
STV

Saltcoats 
SLT
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Hillington
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CDO  

Cardonald 
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JHN  
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(Renfrewshire) 

LHW Lochwinnoch 

GLG Glengarnock 

DLY Dalry 

KWN Kilwinning 
WKB
Fairlie FRL

Ardrossan Harbour ADS

Ardrossan Town ADN

Largs LAR

Whinhill WNL

BGS Bogston 

Cartsdyke CDY
Greenock Central DFR

Greenock WesT DFR        
Fort Matilda DFR

Gourock DFR

Drumfrochar DFR

Branchton BCN

IBM Halt IBM

Inverkip INP

Wemyss Bay WMS

IRV Irvine 

BSS Barassie 

Troon TRN
Prestwick International Airport PRA

Prestwick Town PTW
Newton-on-Ayr NOA

Ayr AYR
Maybole MAY

Girvan GIR
Barrhill BRL

Stranraer STR

DUM Dumbreck 
CKH Corkerhill 

MPK Mosspark 
CKT Crookston 

Hawkhead 
HKHPaisley

Canal 
PCN

Maxwell Park 
MAX
Shawlands SHL

HNC Hamilton Central

CTE Chatelherault 

MEY Merryton 

LRH Larkhall 

Cambuslang 
CBL

Uddingston
 UDD

Carmyle 
CML Kirkwood 

KWD

Breich
R BRC 
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Calder WCL

HTW
Hartwood 

FLD
Fauldhouse 
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LVG
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Wylam 
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BLO
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PRU

Riding Mill 
RDM

Hexham 
HEX                                                   

Brampton
(Cumbria) 

BMP

Bardon Mill
BLL

CRM Cramlington 

MPT Morpeth 

PEG Pegswood 

WDD Widdrington 

ACK Acklington 

ALM Alnmouth for Alnwick 

CHT R Chathill 

BWK Berwick-upon-Tweed 

DUN Dunbar 

Hartlepool HPL

Seaton Carew SEC

Billingham
   (Cleveland) BIL

Stockton STK

DND
Dinsdale

ALW
Allens West 

Teesside
Airport

       TEA Eaglescliffe
EAG

Yarm YRM

TBY
Thornaby

SBK
South
Bank

Redcar Central RCC

MTO Marton 
JCH James Cook

GYP Gypsy Lane 
NNT Nunthorpe 

GTA Great Ayton 

BTT Battersby 
Kildale KLD

Commondale COM

CSM Castleton Moor 
DNY Danby 
LHM Lealholm 

GLS Glaisdale SLH
Sleights 

Ruswarp 
RUS

Whitby 
WTB

EGT Egton 

Grosmont
GMT

Redcar East RCE
Longbeck LGK

Marske MSK
Saltburn SLB

RBS R
Redcar
British 
Steel

Carlisle CAR

Motherwell
 MTH

Glasgow Central GLC

Glasgow
Queen Street GLQ

Fort William 
FTW

Falkirk
High
FKK

STG Stirling 

PYG
Paisley
Gilmour
Street 

Oban OBN

HYM
Haymarket

 

Kirkcaldy
     KDY

Perth PTH

DEE Dundee 

ABD Aberdeen 

INV Inverness 

EDB
Edinburgh
Waverley

 

Heswall HSW

Upton
    (Merseyside)
        UPT

Ladybank LDY

T

T
T

Eurostar services
to Lille, Brusells
& Paris

Charlton
CTN

Saturdays
only

Saturdays
only

Seasonal
service

Occasional
service

Seasonal
service

Bus link
Luton Airport

 LUA

Seasonal
service

Summer 
Sundays only

Stratford International 
SFA

Woolwich
Arsenal WWA

Shortlands 
SRT

RVB
Ravensbourne

Bellingham BGM
Beckenham
    Hill BEC

NBC New Beckenham 
LSY Lower Sydenham 

NXG
New Cross Gate

Fulwell FLW

Wembley
Stadium

WCX

Sudbury Hill
Harrow SDH

NLT
Northolt

Park 

SUD
Sudbury
& Harrow

Road

Brodick (Arran)
Campbeltown  (Summer only)

Cumbrae (for Millport)

Rothesay (Bute)

Dunoon
Kilcreggan

Castlebay (Barra)
Coll and Tiree

Craignure (Mull)
Lismore

Lochboisdale (South Uist)
Port Askaig & Port Ellen (Islay)

Scalasaig (Colonsay)

Armadale (Skye)
Canna

Castlebay (Barra)
Eigg

Lochboisdale (South Uist)
Muck
Rum

Kirkwall (Orkney)
Lerwick (Shetland)

Portsmouth
Yarmouth

(Isle of Wight)

Stromness (Orkney)

Bus link
Scrabster

Douglas (Isle of Man)

Douglas (Isle of Man)

BIA
Bishop

Auckland 

scotrail.co.uk 

lner.co.uk

grandcentralrail.com

chilternrailways.co.uk

 eastmidlandsrailway.co.uk

londonnorthwesternrailway.co.uk

thameslinkrailway.com

abelliogreateranglia.co.uk

tfl.gov.uk

tfl.gov.uk

c2c-online.co.uk

www.southwesternrailway.com

southernrailway.com

eurostar.com

crosscountrytrains.co.uk

www.northernrailway.co.uk

merseyrail.org

gwr.com

Great Western Railway

www.northernrailway.co.uk

tpexpress.co.uk

tpexpress.co.uk

sleeper.scot

sleeper.scot

hulltrains.co.uk

greatnorthernrail.com

westmidlandsrailway.co.uk

tfwrail.wales

thameslinkrailway.com

gatwickexpress.com

thameslinkrailway.com

heathrowexpress.com

www.westcoastpartnership.co.uk 

First Trenitalia West Coast
New identity launch date:

8th December 2019

southeasternrailway.co.uk

Split 

Ticketing 

Our 

Speciality

For a copy of the UK rail map, extract below, visit www.railmap.org.uk

Let nationalrail.com, based at Bishop Auckland station, 
help you use the most energy efficient mode of transport, 

with new Azuma trains now running on the East Coast Main Line. 

Plan and book your travel in the UK and Europe with 
nationalrail.com, and get advice on your corporate rail travel needs 

from alexnelson@dunelm.org.uk. 

National Rail Bishop Auckland Ltd, DL14 7TL

Alex Nelson 
(Ticket Guru)

 I can speak at 

your confere
nce on 

how to save m
oney 

and help save th
e 

planet by choosing 

the tra
in.
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FOR MORE INFORMATION
  0191 640 9510 
 events.newcastle@maldronhotels.com

 www.maldronhotelnewcastle.com
 17 Newgate Street 
 Newcastle Upon Tyne 
 NE1 5RE

Business Meetings at Maldron Hotel Newcastle
 > 3 bespoke meeting rooms with natural daylight and air-conditioning
 > 75 inch high definition plasma screens with laptop connectivity
 > Breakout area with Red Bean Roastery Coffee
 > Video Conferencing and Hybrid meetings ready
 > 24 Hour rates from £130pp
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I’m no stranger to the 
hospitality industry. Having 
accrued two decades of 
experience across several 
venues. To receive a message 
in late summer 2021 asking 
if I knew “anyone who might 
be interested in a general 
manager role for a new Italian 
food venue” was not an unusual 
occurrence. 

It was only when my partner, Martin, 
suggested “why aren’t you applying for this” 
that I had that lightbulb moment. I had totally 
missed the subtle hint that they actually 
wanted me. With curiosity I applied, had an 
interview with Zeno, the Operations Director 
and once he explained the plans for the 
business I was totally on board. I could not 
wait to start!

Punto Italian Kitchen is a fantastic independent 
family owned hospitality business. We are here 
to give the North East a taste of modern Italian 
cuisine and the experience of Mediterranean 

hospitality.

This modern experience of hospitality is key. We 
are not in the 90s anymore. Robotic customer 
service is a thing of the past, and as far as I am 
concerned, it can stay there! People see right 
through it.

You have to move with the times and the way 
to deliver a genuinely great experience is to 
personalise it. Yes, we have a brand, and certain 
things that we do to make sure you know you’re 
at Punto Italian Kitchen. The front of house team 
will always welcome you by saying ‘Buon giorno, 
welcome to punto’, when feeling brave they 
may even say ‘Benvenuti da Punto’, but it is also 
personalised.

For example, Lydia always says “Buon giorno my 
lovelies”. It is on brand but it is also unequivocally 
Lydia. This is encouraged.

Punto is all about customer experience. From 
the moment you walk through the door to the 
moment you leave. And our ‘cameriere’ (Italian 
waiter) training is built around this. One of the first 
things we ask them to do is wait at the front door. 
There is no eye contact and they are ignored.

We ask how long they thought they were 
standing and the reply is always one to two 
minutes. The reality is actually 25 seconds. The 
result, none of our customers wait at the front 
door without attention. Not only that, it highlights 
how important our guests are from the very start 

of the experience. Which has already begun when 
they walk through the door.

There are many other elements. When asked for 
a recommendation, don’t lie. Only recommend 
things you have tried and actually like. Keep 
it honest and sincere. Call guests by their first 
names, keep it personal. Always speak positively 
about everything.

We look after our team. Nurturing their skills and 
maintaining wellbeing. We carry out one on one 
development and make time for them every day. 
We give monthly incentives. These also happen to 
be experience based so the team get a real treat 
in exchange for their dedication. 

Even small things are critical, like letting the team 
pick anything off the menu for their free on-shift 
meal. We buy sweets, doughnuts to perk everyone 
up on a busy weekend, give out gold medals and 
have ‘awards nights’.

I believe we should do whatever we can to 
support and keep the team engaged, always 
striving to deliver the best service they can and 
reward them as the superstars they are. They 
deliver the experience we have designed and 
keep customers coming back. After all, the best 
advert we can have is a loyal customer telling 
everyone how amazing our business is.

puntoitalian.co.uk

WE ARE NOT IN THE 90S ANYMORE. THIS IS  
MODERN HOSPITALITY! By Andrew Adams, General Manager, Punto Italian Kitchen, Heaton.
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Phoebe Gollan is a young, Newcastle based artist who 
has recently been combining acrylic paint and oil 
pastel to create vibrant interior and still life paintings 
that draw upon her everyday experience.

The flattened picture space, simplified forms and rich 
colour of Phoebe’s recent paintings reveal the influence 
of early European modernism, particularly Matisse and 
Bonnard. Other key influences include later 20th Century 
artists, like the Scottish painter John Bellany along with 
contemporaries, such as Joy Labinjo, whose large-scale 
paintings were shown at Baltic in 2019, and whose example 
as much as her work has proved a particular inspiration.

Labinjo gave a guest lecture at Northumbria University, 
where Phoebe graduated in 2019 with a first in Fine Art, 
and this gave Phoebe the confidence to return to painting 
after making extensive use of sound and animation in her 
degree show.

Like many other students and young artists, Phoebe has 
taken jobs in pubs and restaurants to support herself and 
pay the rent. Her most recent job was as a rather unlikely 
lab support worker at the Covid Lab, processing PCR tests. 
However, as it has for many others, the experience of Covid 
and lockdown has prompted a more general revaluation 
for Phoebe of what she wants to do, and she is now 
determined to purse a full-time career as an artist.

Examples of Phoebe’s recent paintings and 
illustration can be seen on Instagram @phoebegollan 
and at www.phoebegollan.com where both prints 
and original work can be purchased, and Phoebe can 
be contacted about commissions.

PORTRAIT OF  
AN ARTIST

Phoebe Gollan

THINKING OF STARTING A PODCAST?
At the Moja podcast studio, we’ve got everything you need. 

Podcast planning | Expert facilities | Podcast editing | Podcast publishing and marketing

Moja is a registered provider 
for the North East Business 

Support Fund. 

Businesses in the North East 
could be eligible for funding 

to cover up to 35% of podcast 
package costs.

Find the Moja Podcast Studio at: Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF

thisismoja.com | hello@thisismoja.com | 0191 269 6931

Our podcast packages will:

Raise your professional profile
Let you connect with your audience

Give you regular content for social channels 
Get you known in your industry and beyond

Ready to get heard? 
Get in touch to book.
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WL Distillery was one of the first independent 
distilleries to switch production to sanitiser to 
support organisations across the North East 
including charities and the NHS. The hand 
sanitiser will join other historic items in the 
collection to provide insights into the medical 
and scientific advancements of the last two 
years,  and will help to tell the story of the 
outbreak for future generations to come.

In order to tell the story of how WL Distillery 
pivoted to manufacturing hand sanitiser, the 
Science Museum Group has also acquired the 
equipment that WL Distillery used to make the 
sanitiser, along with a recorded interview with 
WL Distillery’s founder and managing director, 
Scott Wilson-Laing, which will provide the Science 
Museum with an oral history to enhance the 
future interpretation of these objects. 

Scott Wilson-Laing, Founder and Managing 
Director at WL Distillery said: “It’s such a great 
feeling that a national institution as esteemed 
as the Science Museum Group would want to 
archive the equipment and sanitiser products 

from WL Distillery. I’m glad we were able 
to support a number of local charities and 
individuals who were in need of sanitiser at the 
height of the lockdown and that we made the 
decision to temporarily halt product.

With my history background I know how 
important it is to keep artifacts for the future, 
and as I reflect on the experience of visiting the 
Science Museum recently to record the interview, 
it’s really humbling to think that years down the 
line when Covid is being discussed and studied 
that future generations will be interacting with 
something that I had a hand in producing.”

Through its rapid spread, the COVID-19 pandemic 
created a public health crisis that impacted 
everyone’s lives and in the height of the pandemic 
sanitiser was in high demand. 

The items from WL Distillery join other objects 
from across the UK that form the Science Museum 
Group’s COVID-19 Collecting Project, including 
historic empty vials of the vaccines from the first 
worldwide mass vaccinations, signage from the 
Government’s daily briefings, COVID-19 testing 

kits, and a range of national and international 
artworks.

Rupert Cole, Curator of Contemporary Science at 
the Science Museum, said:  “The Science Museum 
Group’s COVID-19 Collecting Project not only 
explores the important contributions made by 
the medical and scientific communities during 
the pandemic, but also the role individuals and 
businesses played in supporting the fight against 
coronavirus. We’re delighted to have acquired 
WL Distillery’s hand sanitiser as it illustrates the 
incredible innovative thinking that took place 
across industries to help the public during an 
unprecedented time.”

The distillery was able to restart gin production 
later in 2020 and since then has gone from 
strength to strength with a trio of industry 
awards now under their wing, including 
Silver at the prestigious 2021 London Spirits 
Competition, followed by Gold at The Gin Masters 
and Design Bronze at The World Gin Awards in 
2021.

For more information visit:  
www.wldistillery.com

WL DISTILLERY TO MAKE HISTORY 
AT LONDON’S SCIENCE MUSEUM 
A sample of hand sanitiser produced by award-winning County 
Durham based WL Distillery, which switched production from 
gin to hand sanitiser at the height of the Covid-19 pandemic has 
been acquired by the Science Museum Group for its COVID-19 
Collecting Project. Scott Wilson-Laing
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Initially designed for the Marquess of Londonderry and officially opening in 1846, 
the hall incorporates French & Italian marble, Spanish mahogany, stone from the 
family quarry and exquisite stained glass windows. 

Despite the hall’s grand history, the Wynyard team are a forward-thinking bunch who as 
custodians of the estate, frequently look to evolve whilst honouring its legacy. 

An example of this is the hall’s all-new ‘Glass House’ conservatory restaurant which looks into 
the next generation with an emphasis on sustainability, estate-grown produce and its ‘plot 
to plate’ mentality. 

Ingredients at the Glass House are mostly grown on site, combining a modern concern with 
provenance with the ‘estate serving its community’ approach of its ancestors. 

Rows of fresh vegetables, herbs and spices for instance surround the dining area providing 
guests a botanical celebration of food in both its design and flavour. 

My girlfriend Rosie is vegetarian so this sounded right up her street, so we revved it down 
the A1 to sample a truly unique horticultural dining experience. 

The Glass House is set apart from the main hall and with ample parking on site is set up to 
be a real foodie haven. 

As its name would suggest, this is a lovely bright and airy space with warm oak furnishings, 
a capacious bar and a laid-back playlist creating a leisurely atmosphere. Plant plots and 
various rustic bric-a-brac continue the English garden theme whilst exposed brickwork 
lends a modern edge. 

With car in tow, Rosie swerved the booze in favour of a non-alcoholic garden cocktail 
(misprint surely?) whilst I quaffed an excellent, summery Picpoule de Pinet. 

Our starters were a feast for the eyes aswell as the tastebuds. Three wisps of smoked sea 
trout sat atop a fennel and apple emulsion with roast turnip crackers, diced orange shards 
and edible flowers. Rosie meanwhile chose the caramelised roast carrots with lemon slaw, 
embellished with sesame seeds and fresh parsley. 

Throughout the meal, the service was slick and attentive with a dedicated team on hand to 
clear the plates and replenish our glasses. 

Next up, came the roast belly pork. This was lightly dusted with sesame seeds and fresh chilli 
and served on a bed of fennel and new potatoes with red wine jus. Rosie opted for a vividly 
green garden pea gnocchi with chunks of feta, pine nuts and more edible floral goodies. 

A sharing pot of scorched crème brulee with mixed berries made a further compelling case 
for a garden restaurant figuratively and literally in bloom.

Clearly, with some real culinary pedigree at the helm, Wynyard continues to serve up food 
befitting of its glorious surroundings. Now is there a higher compliment than that? 

For more information, visit www.wynyardhall.co.uk/eat/the-glass-house

L E I S U R E  I N S I G H T

PEOPLE IN GLASSHOUSES...
By Jack Grahamslaw 

Few venues are as impressive as Wynyard Hall.  
Sir John Hall’s sprawling stately pile is an ode to  
Victorian grandeur – lovingly transformed into one  
of the region’s most impressive country hall & spas.  
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GOOD THINGS COME TO  
THOSE WHO WAIT
South Tyneside Festival is back this summer and 
organisers are making sure it will have been well  
worth the wait.

Like most events the festival was hit by the Covid pandemic, but now it makes a 
dynamic return having undergone a rebrand as This Is South Tyneside Festival, with 
what promises to be a spectacular carnival and celebrity appearances in the mix.

The festival runs from July to September and is a joyful celebration of summer, packed 
with events and shows including free concerts at Bents Park by chart toppers including 
Will Young and Ella Henderson.

On Saturday 2 July, clear your diary and head on down to the not-to-be-missed carnival 
parade, which is making a sensational return after the two-year hiatus.

Forget Rio, New Orleans and Sydney – the real spirit of carnival is to be found in South 
Tyneside with the all singing, all dancing carnival parade.

It’ll be a spectacle like no other with neon colours, vibrant floats – and perhaps more 
controversially a display created using empty crisp packets and milk cartons! 

All will be revealed on the day, although carnival specialists, Creative Seed, who put the 
parade together on behalf of South Tyneside Council, have revealed that the discarded 
packaging will be part of a section of the carnival devoted to recycling.

“We’ve been collecting all kind of empty packets to use, and the results are going to be 
spectacular,” promised Garner Harris of Creative Seed.

Around 20 groups have been getting their creative juices flowing in preparation for the 
big day constructing fantastic floats and eye-catching costumes.

“It’s fantastic to be back and we are going to make up for lost time with some absolutely 
amazing costumes and displays,” said Garner.

“Big, bold and colourful is what we’re working to, and we hope this is going to be the 
most memorable parade ever.”

The parade will kick off at South Shields Town Hall and make its way along a new route via 
Beach Road and Anderson Street, before continuing along Ocean Road and Sea Road to 
Bents Park, where there will be a full programme of family-friendly entertainment for the 
remainder of the afternoon. 

Spectators can expect dance performances, an aerial act, live music, interactive walkabout 
characters, craft stalls, children’s crafts, face painting and more.

Councillor Joan Atkinson, Deputy Leader of South Tyneside Council with responsibility 
for Culture and Leisure, said: “We are incredibly excited to see the iconic Summer Parade 
returning.

“The event is a festival tradition and is always a real spectacle for both those who get 
involved and line the route. It brings together so many local groups in a vibrant display of 
true community spirt and is much loved by residents and visitors alike.

“With carnival inspired costumes, music and dance performances, colourful props and 
floats, the parade is sure to wow crowds once again.”

And it doesn’t stop there because the parade programme is also being expanded this 
year to help create a carnival weekend with artists, including stunning street theatre and 
an impressive circus show, performing on the Sandhaven promenade on the Sunday (3 
July).

The Summer Parade and street theatre is being organised by South Tyneside Council and 
supported by Arts Council England.

It is part of a packed programme of events throughout the summer which includes the 
free Sunday concerts featuring Will Young, Ella Henderson, 80s pop sensations Shalamar 
and retro hitmakers Whigfield, Phats & Small, D:ream, Llorenna and Sonique.

There’ll be Music in the Bandstand every Saturday from 23 July to 3 September too at 
Sunderland’s beautiful Victorian bandstand at the seafront park

Other events include Proms in the Park, a range of musical entertainment at the 
Amphitheatre and a Kids Fun Fest, children’s entertainers, and family-friendly plays.

The full programme for the festival can be viewed at www.southtynesidefestival.co.uk. 
For updates, follow South Tyneside Events on Facebook or STynesideEvents on Twitter.

Any groups wanting to take part in the parade should contact the  
council’s events team at South Tyneside Council on 0191 424 7986 or email 
events@southtyneside.gov.uk
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Whigfield

Ella Henderson

Will Young
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The French Quarter, Arch 6, Westgate Road, Newcastle upon Tyne NE1 1SA

www.frenchquarternewcastle.co.uk

A TASTE OF FRANCE
ON YOUR DOORSTEP

Tel: 0191 222 0156 • info@frenchquarternewcaslte.co.uk

The French Quarter Invites customers to 
share our love of all things French. Offering a 
friendly and relaxed dining experience, with 
an approachable team that shares a passion 

for delicious French food and great wine. 

K I T C H E N

DINE & STAY

The Wynding, Beadnell, Northumberland  NE67 5AY

01665 721 211

beadnelltowers.co.uk

info@beadnelltowers.co.uk

beadnelltowers        beadnell_towers

At the heart of an old coastal village 
sits Beadnell Towers, a centuries old 

building, reborn with a modern stamp 
of comfort and ease and timeless 

Northumberland hospitality. 

For romantic getaways, bucket and 
spade holidays and dog friendly breaks, 
Beadnell Towers is the perfect base to 

enjoy windswept golden beaches, ruined 
castles and much more.

Unwind in our individually designed 
rooms, relax in our cosy lounge bar and 

enjoy delicious food in The Beadnell 
Kitchen.
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@themuddlernewcastle

6 9  G R E Y  S T R E E T ,  N E W C A S T L E ,  N E 1  6 E F

RESERVE YOUR TABLE ONLINE 
www.themuddlernewcastle.co.uk 
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HINNIES RESTAURANT 
By Michael Grahamslaw

You could say it’s a fine time to be a Geordie. 
Eddie’s mags back from the brink of relegation, 
Sam Fender’s meteoric rise up the charts. One 
aspect of North East life perhaps historically 
underrepresented however is its cuisine – tasty, 
wholesome and full of spirit. 

Hinnies restaurant plugs this gap serving up a rustic, earthy Geordie-
influenced menu bang on the seafront in Whitley Bay.  

The restaurant is owned by the team from the award-winning Blackfriars 
Restaurant and Dobson & Parnell in the centre of Newcastle and offers 
‘Geordie Comfort Food’ with dishes and cooking styles inspired from across 
the North East.

The menu is a delight with dishes like North sea soup, Forager’s tart with 
wild leeks, garlic, mushroom and Northumberland cheese to start. For mains 
choose from Pan haggerty, summer greens and poached hen’s egg, and slow-
cooked belly pork, sauerkraut, new season potatoes and brown ale jus – a 
tribute to head chef Jonny Cairn’s talent! 

My son Jack and I had the pleasure of visiting one sun-scorched Summer’s 
afternoon and we were pleased to find that the venue is keeping up its 
impressively high standards from when we last visited around four to five 
years ago. 

In the interlude, the restaurant has clearly amassed a steady stream of punters 
as the dining area was absolutely bustling upon arrival. 

The interior is welcoming, combining coastal colours with warm, natural 
wood tones and almost everything in the restaurant is recycled including the 

fittings, furniture, bar and vintage memorabilia.  Earlier this year the restaurant 
was updated with a new bar and banquette seating making it extremely 
comfortable to sit and relax whilst looking out to the coast. 
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This is a venue which works well all year round – a bright 
and airy eatery in the Summer months and a cosy beacon 
of warmth in the colder weather. 

With a Friday afternoon thirst brewing, we kicked off with 
a couple of Moretti schooners before deciding upon an 
excellent bottle of house white.  

Starters arrived shortly thereafter. Jack ordered the 
decidedly hearty crab & cheddar souffle, an exquisite 
opener featuring a grand, pillowy orb of melted cheese 
blended with crab meat. I meanwhile chose the black 
pudding scotch egg thick with ‘broon’ sauce – an old pub 
classic given a gourmet twist. 

Jack – whose tastebuds are still a little ‘wonky’ following 
Covid- has been eating a lot more seafood of late so sought 
solace in the North Shields market fish of the day. The 
blackened cod did not disappoint in a curried sauce on a 
bed of chickpeas and new potatoes. 

I meanwhile opted for the braised veal shin with polenta 
mash and a selection of greens – another stunning dish 
from this March – June seasonal spring menu. 

Totally replete, we swerved the dessert menu however 
did file a mental note to return to try the eponymous 
‘Singin’ Hinnies’ – a traditional Northumbrian scone-like 
griddlecake with Chantilly cream and fruit jam. 

The restaurant was voted Best Value Restaurant in the 
North East by The Journal and it’s easy to see why with a 
3-course lunch for £19 (or £23 before 7pm on Fridays) – this 
is a must visit restaurant for businesses located out on the 
coast and to support local. 

For more information, visit www.hinnies.co.uk
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Where Happy Ever  
After Begins...

Privately Owned, Exclusively Yours. Horton Grange Country House is an 
elegant and intimate, contemporary yet traditional, Grade-II Listed Country 

House. 

Set in the heart of Northumberland, the House and its four acres of 
stunning gardens and grounds with majestic woodlands and manicured 

wedding lawns provide the perfect setting for your wedding day.
 
 Visit our website & download  

our brochure at 
www.hortongrange.co.uk
@hortongrangecountryhouse @hortongrangehotel 

Horton Grange Country House, Berwick Hill Road, Ponteland, Newcastle upon Tyne NE13 
6BU

T: (01661) 860686 E: gm@hortongrange.co.uk
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Saturday 20th August 2022

www.hardwickfestival.co.uk Hardwick Hall, Sedgefield, Co Durham, TS21 2EH

Sunday 21st August 2022

Oh My God! It’s The Church 
Only The Poets / Rats / Twister

Soul Tent 
Terry Jones / Bob Jeffries / Keith Martin / Deano Walker / Neil Massey

Introducing Stage 
Hayley McKay / Acoustic Gallagher  

Keiran Bowe / Elizabeth Liddle / The Thieves

Introducing Stage 
Disregard feat Dan James / Dayna Leadbitter 
The Voluntears / The Waynes / Candi’s Dog

Abel / Mike Johnson / Tony Hutchinson / Pete Wharrier / Simon Gibb  
Ryan McDermott / Rob Oxley / Liam Carty / Mark Hutchinson / Mick Temple  

Stevie Pattinson / Kev Cannon / James Parker 

Cocktail Bars / Comedians / Fun Fair / Children’s Arena 
Hospitality Packages / Real Ale Tent / Street Food  

Melon Bomb / DJ Pippi / Arielle Free / Jess Bays 
Tall Paul / Selena Faider / Jeremy Healy / Jo Manji / The Owl  

Huey Morgan / Brandon Block & Ricky Morrison / Linden C

Kevin Saunderson & Inner City / Robin S  
 

Main StageMain Stage

The Night Café 
Lottery Winners 

The Redroom

Special Guests TBA 

PURPLE DISCO 
MACHINE

David  
Penn 

A4 Master Poster.qxp_Layout 1  23/05/2022  16:07  Page 1
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Fern is the upmarket neighbourhood Dining 
Room and Bar set within Jesmond Dene 
House; the emphasis is on creating fine, 
flavoursome food where there’s both respect 
and passion for the ingredients. The cooking 
is skilful, generous, and heartfelt with dishes 
inspired by the rhythm of the seasons.

Serving a seasonally changing A la Carte 
Menu, Afternoon Tea, Sunday Lunch 
and Bar Menu we offer relaxed, informal 
Geordie hospitality, and memorable dining 
experiences, making Fern the perfect place 
to, meet, eat, drink & celebrate.

Jesmond Dene House, Jesmond, Newcastle upon Tyne, NE2 2EY.   W. jesmonddenehouse.co.uk   T. 0191 212 3000   E. info@ jesmonddenehouse.co.uk

New this Summer…  
Introducing our Terrace Specials Menu

Join us for lunch set within our oasis in the city; enjoy fresh, 
colourful dishes with the sound of Jesmond Dene’s waterfall in 
the background...there is no better setting for Al Fresco Dining! 

Salad of IOW Heritage Tomatoes with Peaches,  
Ricotta & Almonds  

Steamed Shetland Mussels with Coconut,  
Coriander & Chilli served with Fries

Classic Steak Tartare with Sourdough Toasts

GOLF AT GREAT  
NORTH HOTEL
A top Tyneside hotel has ‘teed’  
up a special summer treat for 
golfers keen to enjoy a sporting 
leisure break.
The recently opened Great North Hotel, at 
Gosforth, Newcastle has joined forces with 
neighbouring High Gosforth Park Golf Club – 
previously known as Parklands – to create a Stay 
and Golf package.

Along with a two-night dinner, bed and breakfast stay 
at the hotel, guests can enjoy a round of golf on the 
18-hole course.

Owned by leading North East hospitality operator 
Malhotra Group plc, the four-star Great North Hotel is 
the flagship of a £7.5m transformation development 
which also includes the Three Mile, voted North East 
Pub and Bar of the Year for Tyne and Wear by the 
National Pub and Bar Awards 2022. 

Purpose built and opened just a year ago the 
luxurious, 64-bedroom hotel offers easy access to High 
Gosforth Park Golf Club, which, along with the 18-hole 
course, has a 28-bay driving range for those looking to 
sharpen their game.

The Stay and Golf package costs from £159 per person, 
based on two sharing. 

To book, or for more information, visit  
www.greatnorthhotel.co.uk/offer/stay-and-golf
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The Northumberland Golf Club has a limited number of memberships  
available. The prestigious club boasts a wonderful golf course, designed 
in golf’s Golden Age by Harry Colt & James braid and is renowned for it’s 
beautiful presentation, first class practice facilities and a traditional  
Clubhouse overlooking the 18th green, a great place to relax after a game  
of golf with a drink and food from our friendly clubhouse team.  

• Easy access to the 1st tee with no formal booking in the afternoons

• Golf course playable all year round

• Excellent greens and course presentation

• Extensive practice facilities including driving range and dedicated short  
 game areas

• Member discount for PGA Professional Coaching 

• Gosforth Park Ladies Golf Club – A thriving ladies club for all ages and abilities

• An active Junior section offering League Golf and PGA coaching

• A relaxed friendly atmosphere in the Main Lounge and Spike Bar 

• Full range of social events and friendly golf matches

• Member’s card offering discount on food & beverage 

• Convenient Gosforth location, a hidden gem in the Newcastle area

• Reciprocal green fee arrangements with other Golf Clubs including  
 Royal Burgess and Alwoodley

Memberships available – Gentlemen, Ladies and Junior. 
For further details please email Julie Stephenson, Membership Manager on  
admin@thengc.co.uk or telephone 0191 2362498 

The Northumberland Golf Club offers  
a premier membership experience

thengc.co.uk
The Northumberland Golf Club, High Gosforth Park,  

Newcastle upon Tyne, NE3 5HT
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A POSITIVE 
CHANGE
Through my 26 years as a 
personal trainer, I have seen 
weight gain have a profound 
effect on people’s self esteem 
and confidence. This can lead to 
negative changes in personality 
and lead to a false belief that 
nothing is going to change; this 
is where you are wrong...

A number of new clients I see take months 
to build up the courage to contact me, some 
who are so low that for the first few minutes 
during the consultation they do not have the 
confidence to lift their head. This is where I 
try to instill a self belief and spark a positive 
change in their mindset, the belief that 
they can change their lives, they can be the 
person they used to be or want to be. It’s all 
about taking that first step and thinking in 
a different positive way, once you start to 
exercise and eat well, the changes can be 
instant, dramatic and life changing.

Seeing the positive changes evolve with my 
clients both physically and mentally, is the best 
part of my job. There have been some staggering 
life changing transformations over the years. 

What drove them to completely change their lives 
for good, in a matter of weeks?

  They had finally had enough of the way they 
looked and felt, their health was also suffering.

  They wanted to live longer for their children 
and future grandchildren.

  With our help they had a plan and were 
accountable.

  Their first thought in the morning and the last 
at night was their weight - this had to stop, it 
was constantly bringing them down.

  They wanted to look and feel normal and buy 
clothes from a shop, that they could actually fit 
in to.

  It affected virtually every thought process and 
decision throughout the day, their weight 
became their biggest stress.

  Their lives would never change unless they took 
the responsibility themselves, no one could do 
it for them.

  After being at such a low point in their lives 
thinking there was no way out, it only took a 
matter of weeks to completely transform their 
bodies and just as importantly their minds.

These clients made a decision and stuck to it 
through sheer determination with a totally new 
outlook and attitude.

www.davidfairlambfitness.co.uk
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DAVID’S SUMMING UP
You may be reading this thinking you could  
never do that. No it is not, lives are being  
changed every day, be inspired and make  

the decision to change yours.

David Fairlamb
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THERE AIN’T 
NO MOUNTAIN 
HIGH ENOUGH!

For further information 
contact...

3 Saturn Court  Orion Business Park 
Tyne Tunnel Trading Estate  NE 29 7YB

Tel : 07713 640899    www.davidfairlambfitness.co.uk

Great fun, safe, non weight 
bearing and only £10 per class!

David Fairlamb

Supercharge your metabolism at the 
only gym in the UK with a custom 
designed VersaClimber hub...
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We are now in the midst of the joyous 
Platinum Jubilee celebrations, it having been 
predicted that more than 10 million people 
would be attending street parties. No doubt 
many more will be filling pubs, clubs and 
restaurants. More than 60,000 communities 
registered to host Big Jubilee Lunches on  
June 5.

There will be similar celebrations across the 
world. All a fitting tribute to Her Majesty the 
Queen, the longest reigning British monarch and 

the longest serving female head of state in the 
history of the world.

The Jubilee is a deserved celebration for H M 
and a relief from the grief of bereavement and 
the tribulations caused by members of the 
Royal family. This is a time when the Queen 
can choose which royal duties she feels able to 
perform - not reading the Queen’s speech in 
Parliament but yes to the Windsor Horse Show 
(almost in the back garden). It was no sacrifice 
to send apologies to Albert Square and depute 
Charles and Camilla to visit the Queen Vic.

The celebrations will give the media and the 
public some respite from reprisals following 
Partygate, calls for a windfall tax and the court 
dramas of Wagatha Christie and Amber with  
the Pirate of the Caribbean.

Partying will no doubt have an impact upon 
waistlines. We are getting used to seeing calorie 
counts on menus as well as supermarket shelves. 
Banning of Bogof offers was government policy 
but reversed on the basis that rise in inflation 
and fuel poverty mean that food banks and 
bogofs are the only way some can afford to eat.

The latest figures for the UK show that 63.7% of 
adults are considered overweight (and 29% of 
those to be obese).

How do we compare with other countries?

 Germany 25.7% obese
 France 23.2% obese
 Italy 22.9% obese

However, by comparison China is 6.6% obese 
and Japan 4.4% obese.

Perhaps it is to do with metabolism but it is not 
encouraging to be the fattest country in Europe. 
Following the festivities the agenda will get 
back to fitness without fatness, ban the bogof 
and introduce the 9pm watershed for junk food 
advertising.

The aforementioned libel cases show that 
there is little difference between showcase 
defamation trials on both sides of the Atlantic 
save for this. In the Depp case, the protagonists 
are themselves well known for their film careers 
whereas Rebekah Vardy and Colleen Rooney are 
famous only from the ‘reflected glorify’ of being 
WAGs, married to well known footballers. They 

invent their own vainglorious celebrity through 
the self-aggrandisement of social media.

What a spectacle, with the media packed into 
the court to comment on the outfits, make up 
and hairstyles and to mock the unimpressive 
testimony of the witnesses and the trivia of texts 
and instagram. At least some lawyers and the 
judges are making hay while the sun shines.

And coincidentally my judicial career must end 
imminently due to reaching the designated 
age - I am told that my 31 years as a Judge beats 
most in the system. Shall I now apply to be a 
judge on Strictly, BGT, Dancing on Ice or The 
Voice? No doubt Masterchef would be more 
satisfying!

barryspeker@hotmail.com

Barry Speker

from BARRY SPEKER...

THE LAST WORD 
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The city’s finest Punjabi restaurantSachins

Owned and operated by Chef 
Bob Arora, all the food at 
Sachins is freshly prepared using 
the finest ingredients to give 
you an individual experience.

 
“We are renowned for our 
delicate and precise use of 
ground herbs and spices, and 
have earned and built our 
reputation for producing the 
finest Punjabi cuisine the city  
has to offer.” 

Bob Arora, Owner, Sachins Restaurant

“Perfect for a quick bite as well as a 
long night of indulgence, it’s not hard 
to see why has become a popular 
fixture over the past four decades.” 
Sam Wonfor, The Chronicle

“Sachins has established its place as an iconic curry house in Newcastle, and 
throughout its history has been awarded many accolades, including Love North 
East’s Top Curry of the Year, Chef of the Year in the English Curry Awards as well 
as North East Curry Restaurant of the Year.” 
Steph Maguire, ILoveNewcastle.com

“He serves up exotic and creative dishes using the freshest and finest ingredients. 
No crazy-hot spices or extra colouring make their way into the dishes. The reds 
come from chillies, the yellows from turmeric.”
Jane Hall, The Chronicle

What the critics say:

Sachins Restaurant 
Forth Banks 
Newcastle NE1 3SG 
 
0191 232 4660 
www.sachins.co.uk

Remove Watermark
Wondershare
PDFelement

http://cbs.wondershare.com/go.php?pid=5239&m=db


EST                 1878

THE NORTH EAST’S LARGEST
PREMIUM FLOORING SHOWROOM

SC
AN

 NOW TO BOOK YO
UR - FREE ESTIMATE -

   

SHOWROOM ALSO AT KARPET MILLS HEXHAM
PART OF THE

KARPET MILLS GROUP

CALL TODAY - 0191 271 6576
UNIT 8A - AIRPORT IND EST - KINGSTON PARK

LUXURY
CARPETS & 
FLOORING
AT AMAZING 
PRICES 

EXCLUSIVE

SPECIALISTPARTNER
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