
JULY 2021 ISSUE 70

I N S I G H T
NORTHERN

THE IMPORTANCE OF PURPOSE

business     technology     property     media     education     motors     fashion     arts     leisure• • • • • • • •



D
av

id
 G

ra
ha

m
W

ill
s 

&
 P

ro
ba

te

A
nt

ho
ny

 M
cC

ar
th

y
Pe

rs
on

al
 In

ju
ry

Fr
an

k 
O

’C
on

no
r

Pe
rs

on
al

 In
ju

ry

Ro
se

m
ar

y 
A

ld
er

so
n

Fa
m

ily
 L

aw

01325 389 800
Solicitors in Darlington

01642 293 334
Solicitors in Redcar

01642 252 828
Solicitors in Middlesbrough

office@macks.co.uk
www.macks.co.uk

Our lines are open from 8am - 9pm 7 days a week

One of the most 
trusted Law Firms in 
the North East for 
you and your family

80% of our Business comes from personal 
recommendation, based upon our results.  
We do not employ claims handling services, 
you will receive a personal service from a highly 
specialist Lawyer from start to finish.
During the Pandemic poverty has increased, finances are 
being squeezed and death has impacted.  We can provide 
specialist, knowledgeable high quality legal advice to secure 
your families future. 

Personal Injury 
Specialists
From minor slips to multi 
million pound brain and 
spinal injury claims, on a 
“No win – no Fee” basis.

Wills and Probate
One of the most 
respected teams in the 
region; for Wills, Estates, 
Inheritance Tax and 
Planning.

Family Law
Divorce, children, living 
together, same sex 
relationships, relationship 
breakdowns.

Conveyancing
Sale & purchase, freehold, 
leasehold, re-mortgages, 
and equity measure.
Want to understand 
how the current stamp 
duty incentive or the 
suggested 5% deposit 
mortgage incentive might 
benefit you?

Employment Law
For small to medium 
sized business, or 
Individual; unfair dismissal, 
redundancy, discrimination 
in the worklplace.

Industrial Disease
From minor, short-term 
conditions to the most 
serious life-threatening 
conditions.
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#AskSB

Silver Bullet: your truly integrated service

@SilverBulletPR             Hello@silverbulletmarketing.co.uk www.silverbulletmarketing.co.uk t: 0191 261 7422

Do you need help communicating your brand story? Talk to us

The best first line, ever? It’s all about
perception and first impressions and so 
it should be with your business.Clarity 
of purpose and offer wrapped up in 
a memorable brand is crucial to your 
own story, which is where we come in... 
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ON TRAQ WITH WORKTRAQ

IT Support 
Cyber security 
Telecoms 
CCTV 
Door access 
Cloud Solutions

The Gatehouse,
84 Billingham Rd,
Norton, TS20 2SA

Would you like a demonstration?
Please contact the sales department on 01642 792567
01325 582121 • 0191 8160444 or email Info@worktraq.co.uk www.lucidgrp.co.uk 

Find out more

Cloud-based solution 
revolutionises workflow for 
plant hire firm
 
A plant hire firm is benefiting from a clever 
cloud-based solution which is enabling them to 
improve remote staff workflow.
 
Lucid Technology Solutions devised a new product 
called Worktraq – an all-in-one live project 
management software application that covers quoting, 
scheduling, tracking, and reporting. The cloud-based 
solution provides instant live management of projects 
and allocation of jobs, among other things.
 
CG Robinson, a family-run plant hire and sales firm, is 
one of Lucid’s clients now benefiting from the solution.
 
The Stockton-based based had originally planned to 
use the application solely for their winter maintenance 
and gritting for their clients across the North-East 
region.
But Worktraq has also proven flexible enough to be 
used by other teams for other ongoing works, and is 
now being rolled out company wide.
 
Dean Clarke, managing director at Lucid, said: “After 
further consultation and working closely with the team 
at CG Robinson, we proposed the creation of a bespoke 
application to plan and allocate winter maintenance 
jobs to the team, and also offer a way of tracking and 
confirming job events with the use of Geo-Fencing and 
GPS.

“Staff members receive a list of jobs at the start of the 
day, but this jobs list is agile and can be added to and 
modified by a customer service team back at base as 
circumstances change. 

“Jobs include all the details relevant to that site and 
can include RAMS and other documentation. Once the 
job is complete the staff member moves onto the next.

“All the information and evidence is stored in Worktraq, 
so managers or the customer service team can access 
up-to-the-minute information.”

Full access to the app allows CG Robinson’s team back 
at base to plan jobs allocate to drivers, vehicles or 
teams create new clients and sites as required.

The team also have full access to historic jobs and can 
send information onto clients as required. Worktraq 
can also alert team members and or clients to events 
such as job start or job complete depending on our 
client’s needs.
 
Dean added: “We have a long history of cloud app 
development and Worktraq allows us to help our 
clients with a number of common business 
challenges.”

“In particular an unintended benefit has been the 
removal of paper-based deliver notes or job sign off 
sheets that could carry the Covid 19 virus into the 
workplace.”

“We will continue to develop and add new features 

going forward – for example we have just added a chat 
function to the app as well as a calendar and there is 
an ever-growing development roadmap.”
 
“As part of our long term commitment to help our 
clients grow Lucid will be working closely to enhance 
Worktraq over the coming months and years.”

“And because its wholly owned by Lucid we are able to 
add bespoke elements and link to other pieces of 
software as and when required by our clients.”
 
CG director Jai Robinson added: “We’d strongly 
recommend any company who needs to track, plan 
and manage your assets, vehicles, locations and 
people to make use of Worktraq – it has revolutionised 
our workflow. ”

“It makes our clients, managers and staffs daily work 
life so much easier – everyone knows what they are 
doing and when it needs to be done by.”

Lucid, which is headquartered in Norton and has an 
Aycliffe base, has 30 years’ experience offering IT 
advice and solutions for businesses across the 
North-East.

Transport, warehousing and 
storage package 
Plan, manage and track vehicles, objects within the warehouse, containers, 
security onsite in real time with Worktraq.

Worktraq allows managers and clients to check progress on any locations that 
are geofenced 24/7 ensuring all lone workers/ equipment and assets are safe 
and following the correct HSE procedures.

Whether you are:
Supervising the Loading of vehicles 

Tracking vehicles and the drivers 

Organising delivery schedules and routes 

Organising the storage and dispatch of a range of goods

Arranging for containers to be checked before shipping 

Arrange for containers to be collected from clients 

Tracking items in the warehouse 

Auditing missing items in the warehouse 

Dealing with instances of theft 

Ensuring safety, health and environmental standards are met throughout the operation.

The advantages of Worktraq for transport, 
warehousing and storage companies are:
Built in fleet management to get the best out of your vehicles and equipment – 
can notify a manager when a vehicle leaves site and where it is on its route 
Full driver tracking with journey history and vehicles on your interface at once.

Monitoring and managing workforce remotely.

Better control and tracking on-road transport.

Recordings – see the location and progress of a vehicle at any date and time in 
the past.

Analyse performance and route effectiveness 
Paperless system.

Extra security around the warehouse - Worktraq can geofence around the 
warehouse. Any breach in the area can be instantly detected and diagnosed.

Real-time coordination - When the carrier enters the geofenced area, it can 
coordinate on a real-time basis 

Supply chain management, with geofencing the applicant can organize the 
loading, unloading, and transportation with ease.

For containers we can see if there has been any unusual activity, If it is late 
coming in or going out or If the doors or open or shut.

Extras include: planned maintenance, MOT and insurance expiry, set up of 
reoccurring jobs, scheduling assistant.

Ambulance
AF13 BUC

LEAVING COMPOUND

1

1



ON TRAQ WITH WORKTRAQ

IT Support 
Cyber security 
Telecoms 
CCTV 
Door access 
Cloud Solutions

The Gatehouse,
84 Billingham Rd,
Norton, TS20 2SA

Would you like a demonstration?
Please contact the sales department on 01642 792567
01325 582121 • 0191 8160444 or email Info@worktraq.co.uk www.lucidgrp.co.uk 

Find out more

Cloud-based solution 
revolutionises workflow for 
plant hire firm
 
A plant hire firm is benefiting from a clever 
cloud-based solution which is enabling them to 
improve remote staff workflow.
 
Lucid Technology Solutions devised a new product 
called Worktraq – an all-in-one live project 
management software application that covers quoting, 
scheduling, tracking, and reporting. The cloud-based 
solution provides instant live management of projects 
and allocation of jobs, among other things.
 
CG Robinson, a family-run plant hire and sales firm, is 
one of Lucid’s clients now benefiting from the solution.
 
The Stockton-based based had originally planned to 
use the application solely for their winter maintenance 
and gritting for their clients across the North-East 
region.
But Worktraq has also proven flexible enough to be 
used by other teams for other ongoing works, and is 
now being rolled out company wide.
 
Dean Clarke, managing director at Lucid, said: “After 
further consultation and working closely with the team 
at CG Robinson, we proposed the creation of a bespoke 
application to plan and allocate winter maintenance 
jobs to the team, and also offer a way of tracking and 
confirming job events with the use of Geo-Fencing and 
GPS.

“Staff members receive a list of jobs at the start of the 
day, but this jobs list is agile and can be added to and 
modified by a customer service team back at base as 
circumstances change. 

“Jobs include all the details relevant to that site and 
can include RAMS and other documentation. Once the 
job is complete the staff member moves onto the next.

“All the information and evidence is stored in Worktraq, 
so managers or the customer service team can access 
up-to-the-minute information.”

Full access to the app allows CG Robinson’s team back 
at base to plan jobs allocate to drivers, vehicles or 
teams create new clients and sites as required.

The team also have full access to historic jobs and can 
send information onto clients as required. Worktraq 
can also alert team members and or clients to events 
such as job start or job complete depending on our 
client’s needs.
 
Dean added: “We have a long history of cloud app 
development and Worktraq allows us to help our 
clients with a number of common business 
challenges.”

“In particular an unintended benefit has been the 
removal of paper-based deliver notes or job sign off 
sheets that could carry the Covid 19 virus into the 
workplace.”

“We will continue to develop and add new features 

going forward – for example we have just added a chat 
function to the app as well as a calendar and there is 
an ever-growing development roadmap.”
 
“As part of our long term commitment to help our 
clients grow Lucid will be working closely to enhance 
Worktraq over the coming months and years.”

“And because its wholly owned by Lucid we are able to 
add bespoke elements and link to other pieces of 
software as and when required by our clients.”
 
CG director Jai Robinson added: “We’d strongly 
recommend any company who needs to track, plan 
and manage your assets, vehicles, locations and 
people to make use of Worktraq – it has revolutionised 
our workflow. ”

“It makes our clients, managers and staffs daily work 
life so much easier – everyone knows what they are 
doing and when it needs to be done by.”

Lucid, which is headquartered in Norton and has an 
Aycliffe base, has 30 years’ experience offering IT 
advice and solutions for businesses across the 
North-East.

Transport, warehousing and 
storage package 
Plan, manage and track vehicles, objects within the warehouse, containers, 
security onsite in real time with Worktraq.

Worktraq allows managers and clients to check progress on any locations that 
are geofenced 24/7 ensuring all lone workers/ equipment and assets are safe 
and following the correct HSE procedures.

Whether you are:
Supervising the Loading of vehicles 

Tracking vehicles and the drivers 

Organising delivery schedules and routes 

Organising the storage and dispatch of a range of goods

Arranging for containers to be checked before shipping 

Arrange for containers to be collected from clients 

Tracking items in the warehouse 

Auditing missing items in the warehouse 

Dealing with instances of theft 

Ensuring safety, health and environmental standards are met throughout the operation.

The advantages of Worktraq for transport, 
warehousing and storage companies are:
Built in fleet management to get the best out of your vehicles and equipment – 
can notify a manager when a vehicle leaves site and where it is on its route 
Full driver tracking with journey history and vehicles on your interface at once.

Monitoring and managing workforce remotely.

Better control and tracking on-road transport.

Recordings – see the location and progress of a vehicle at any date and time in 
the past.

Analyse performance and route effectiveness 
Paperless system.

Extra security around the warehouse - Worktraq can geofence around the 
warehouse. Any breach in the area can be instantly detected and diagnosed.

Real-time coordination - When the carrier enters the geofenced area, it can 
coordinate on a real-time basis 

Supply chain management, with geofencing the applicant can organize the 
loading, unloading, and transportation with ease.

For containers we can see if there has been any unusual activity, If it is late 
coming in or going out or If the doors or open or shut.

Extras include: planned maintenance, MOT and insurance expiry, set up of 
reoccurring jobs, scheduling assistant.

Ambulance
AF13 BUC

LEAVING COMPOUND

1

1



www.wdix.co.uk • 0191 482 0033

1 Stirling Court, Eleventh Avenue North,Team Valley, Gateshead, NE11 0JF
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Visit our showroom today 1 Stirling Court, Eleventh Avenue North, Team Valley, Gateshead, NE11 0JF
www.wdix.co.uk 0191 482 0033

Since 1931 our family business, est.1888, has
supplied and installed AGA Cookers in homes
throughout the North East and Yorkshire.
We also supply a wide variety of high quality range
cooker and refrigeration brands for all kitchen styles
and sizes. A North East company you can trust, our
team are dedicated to providing you the best advice,
price and service to ensure that you find the best
appliances for your kitchen. Based in Gateshead,
just off the A1, our magnificent showroom has

dedicated AGA displays, with all current models, col-
our ranges and specialist AGA Cookshop. Our expert
staff can demonstrate the workings of this renowned
cooker, and show why an AGA is more than just a
cooker. As Range Cooker Specialists our showroom is
filled with leading cooker brands such as Wolf,
Lacanche, Steel, Rangemaster and Falcon. ESSE
Range Cookers are our latest addition for this Spring.
We also have a selection of refrigeration displays from
leading brands Sub Zero, Steel and KitchenAid
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The superior Range cookers and refrigeration products available at Walter Dix & Co are seriously
cool and seriously capable. Discover why every kitchen should have that statement piece.

Visit our Gateshead showroom to see our range of dedicated displays from leading brands, or contact us today. 

HOME TO THE COOKING RANGE
AND A WHOLE LOT MORE... 

DISCOVER THE GREATEST PREMIUM RANGE COOKERS
AND REFRIGERATION FROM WALTER DIX & CO
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AGA and Range Cooker Specialists
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Stay safe and well. Till next month...

115 18713

In our 70th edition we are delighted to bring you many of the traditional ingredients that readers 
have grown to enjoy over the past six years.

Our cover star is Astute.Work owner and management and PR consultant Sarah Waddington 
who was recently awarded a CBE in the Queens birthday honours list. Here she talks about social 

purpose and how everyone can do their bit to make life better.

Elsewhere in our popular “Big Interview” slot we talk to Jonathan Moreland, Managing Partner 
at law firm Swinburne Maddison, who talks about changing focus and always trying something 

different when faced with the challenges of running a business.

With the ending of pandemic restrictions on the horizon, long term contributor NE1 reflect on 
Newcastle gearing up to give visitors a spectacular welcome back to the City over the Summer.

On our travels we also visit the new INNSiDE by Meliá Hotel and return to an old dining favourite 
which has transformed itself into an Italian tapas restaurant and bar.

All in all a hugely enjoyable issue to put together and we hope everyone finds something to enjoy.

Many thanks as ever to all our loyal clients, contributors and readers.
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B U S I N E S S  N E W S

HARRISON FLAGPOLES PARTNER WITH 
BALTIC TO HELP ARTISTS FLY HIGH
Newton Aycliffe-based Harrison Flagpoles has partnered with BALTIC Centre for Contemporary 
Art in Gateshead to help the venue champion local artists through its Open Submission project.

The business, which designs, manufacturers and supplies flags and flagpoles, originally installed an 
eight-metre flagpole on the roof of BALTIC as part of the Great Exhibition of the North in 2017.

Harrison Flagpoles has now recommissioned the marine grade stainless steel flagpole as part of 
BALTIC’s Open Submission exhibition, which is running at the centre for contemporary art until 5 
September.

The flagpole displays a work by Lady Kitt, one of the Open Submission’s three judges, entitled Open. 
Bloom. Flourish. Nourish.

BALTIC launched an open call last summer for art submissions from people of all abilities, based in the 
North East of England, which received more than 500 entries. 158 works were selected for inclusion in 
the exhibition.

Harrison Flagpoles Sales and Marketing Director, Anthony Leonard, said: “Now we’ve recommissioned 
the flagpole, it’s great to see it being used to showcase local artwork as part of a fantastic campaign – 
and we’re looking forward to seeing it flying the flag for BALTIC for years to come.”

LEONARD CURTIS 
DIRECTOR MADE 
AN MBE IN QUEEN’S 
HONOURS LIST
Iain Nairn, who is a Director for Leonard Curtis 
in the North East, has been made an MBE in the 
Queen’s Honours list for services to Physical 
Disabilities Cricket.

Based in County Durham, Iain has been an integral 
part of the England Physical Disabilities cricket 
squad for eight years, five of those as Captain 
before retiring from international cricket at the 
end of 2019. He has a prosthetic right leg.

Ian played for Chester-le-Street Cricket Club in 
able-bodied cricket before joining the England 
Physical Disabilities squad in 2012. This coincided 
with Iain’s first stint at Leonard Curtis, in its 
Birmingham office.

Iain commented: “I am very proud, and totally 
amazed, to be recognised in this way. It’s 
the ultimate honour. My experiences in my 
professional life, supporting businesses through 
challenging times, helped me develop the skills 
needed to lead England on and off the field and 
make the impact I did.”

Dan Booth, Director at Leonard Curtis Business 
Solutions Group, said: “Iain is a highly determined, 
resilient individual, who uses his skills and life 
experiences to inspire others. We are immensely 
proud to have him in our team. Congratulations 
from everyone here.”

SOS GROUP IS A 
PERFECT FIT FOR 
SUSTAINABILITY 
CHARITY
A North East-based Community Interest 
Company (CIC), set up by employment 
advisor Darren Tate, is helping remove the 
barrier to employment opportunities by 
providing donated clothing to men for 
interviews.

Set up in 2018 and aptly named Suitability, 
the CIC currently has two Community Hubs, at 
Anxious Minds in Newcastle and the Sara Project 
in Southwick Sunderland. Now, the firm has an 
additional donation point in Gateshead thanks to 
Team Valley-based company, SOS Group.

Darren said: “Buying a suit, shirt, tie and shoes 
can be very difficult if you’re unemployed or 
on a low income and yet there are lots of men, 
like me, who have suits in their wardrobe they 
no longer use. Donating to Suitability is helping 

open up new job and life opportunities for men 
who have previously felt unable to progress 
simply because their wardrobe was lacking.”

SOS Group provides office technology support 
for clients ranging from local start-ups to the 
IAAF World Athletics Championships. As well as 
providing a Suitability clothing donation point 
at their headquarters in Gateshead, SOS Group 
has also offered to provide IT services for the CIC 
when it finds a dedicated home of its own.
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B U S I N E S S  N E W S

QUEEN’S BIRTHDAY 
HONOURS 
RECOGNITION FOR 
NORTH EAST LEP 
CHIEF EXECUTIVE
Helen Golightly, Chief Executive of the North 
East Local Enterprise Partnership (North East 
LEP), has been awarded an OBE for services 
to business and the regional economy in the 
Queen’s birthday honours list.

Under Helen’s leadership, partner engagement 
with the North East LEP and the region’s Strategic 
Economic Plan has helped deliver over 71,000 jobs 
since 2014 and the employment gap between the 
North East and England (excluding London) has 
reduced by 26%.

Helen has been instrumental in securing over £2 
billion investment for the region, resulting in the 
delivery of 140 capital and 40 revenue projects.

The coronavirus pandemic has seen Helen 
play a leading role in the region’s response, 
bringing together the public, private, education 
and voluntary sectors to form the North East 
COVID-19 Economic Response Group. 

Helen said: “I feel proud and humbled to be 
recognised in this way. I would like to dedicate this 
honour to the whole team at the North East LEP, 
who strive to increase investment and improve 
skills, job opportunities and purposeful business 
support across the North East to improve the lives 
of others.” 

ELEVATION NORTH 
ACHIEVES PEAK 
POSITION IN 
JEDBURGH
A new retail adventure-lifestyle business based 
on the nation’s love of the great outdoors has 
opened in the Borders.

Elevation North Ltd (el.North) has launched in 
Canongate, Jedburgh, and the team behind the 
store are co-founders Angela Carrington and 
Jeanette Doherty, who run media agency The 
Bigger Picture in Newcastle. The pair have a 
deep-seated love for the outdoors which has had a 
diverse influence on their choice of location, brand 
and apparel.

Jeanette explained: “We’re definitely not just 
another outdoor shop selling technical clothing, 
we’re here to promote a lifestyle aimed at anyone 
who loves the great outdoors. People who enjoy 
feeling at one with nature will really get our 
ethos.”

One of el.North’s signature designs is called 
'Three Hills' and is based on the Eildon Hills, a 
350-million-year-old volcanic range of hills with a 
striking three-peak outline. The design will be used 
on a variety of clothing and fashion accessories 
including T-shirts and beanies that promote an 
al-fresco lifestyle.

As well as the retail part of the store, el.North 
has a take-out coffee bar with a graffiti wall 
where visitors are encouraged to video their own 
personal stories of the great outdoors to educate 
and motivate others.

TEESSIDE UTILITIES 
FIRM IS ONE OF 
THE TOP PLACES TO 
WORK
Teesside-based Everflow Group, which has sites 
in Wynyard and Warwickshire, has been named 
the 3rd best utilities firm and 18th best North 
East place to work in the Best Companies to 
Work For rankings.

The group was also revealed as the 60th best mid-
sized company in the UK.

The rankings were collated by Best Companies, 
an organisation that specialises in measuring 
workforce engagement.

Chief Executive Josh Gill, who set up Everflow in 
2015, said: “This award means the world to me 
as one of my key aims when starting out was to 
create a workplace where people were happy to 
spend their time.

“We employ nearly 80 people and at the end of 

last year, I expected our employee net promoter 
score (a metric to assess employee satisfaction) to 
have declined due to the upheaval Covid brought, 
but it had actually gone up to +77.

“Anything over 60 is classed as world-leading, so 
our Best Companies rankings are the icing on the 
cake.”

Everflow Water was launched in 2015, after Josh 
saw a gap in the market for an ethical water 
retailer which could utilise technology to operate 
efficiently. 



There are three things North East entrepreneur and activist 
Sarah Waddington wants people to think about as they go 
about their business. 

 1)  Everyone can make a difference in their own way.

 2)  Business leaders can create change if they place social 
purpose at the core of their work.

 3)  Nobody operates in isolation; success comes when everyone 
in a business or community comes together to do their bit.

It’s a drum she’s been banging particularly loudly since founding 
her business, Astute.Work over twelve years ago, which perhaps 
makes it no surprise that she was awarded a CBE in the June 2021 
Queen’s Birthday Honours. 

“I had absolutely no idea,” said Sarah. “When the confidential 
email landed at 5.58pm on the Thursday just two weeks before the 
list was published, I was taken aback. I’m absolutely thrilled but 
there has been an element of shell shock. 

“The loveliest bit has been the wave of well wishes and how 
pleased people are to see a female leader from the region and the 
public relations industry recognised. Everyone needs role models 
and the question is how to harness this now to achieve even more 
positive change on a local and national scale.”

Sarah’s 20+ year career has always been in PR and marketing and 
broadened out into management consultancy following the launch 
of her agency Astute.Work. 

Set up in 2019, this pioneered a virtual working model and only 
works with organisations that put purpose and society first. 
Its clients include the North East Local Enterprise Partnership, 
Children’s Cancer North, FW Capital, The Common Room of the 
Great North, GBB, Health Education England and Cloudfm. 

A lifelong contribution to the public relations industry includes 
more than 20-years volunteering for the professional body, the 
CIPR, where Sarah held roles at regional, national and board level. 
She was President of the Institute in its 70th anniversary year in 
2018, driving an agenda of management practice.

“Public relations is a critical function for a business and often 
much misunderstood and under-rated. People get fixated with 
media relations but it’s so much more. PR is the discipline that 
looks after reputation, which affects shareholder value, and it helps 
build relationships with the audiences that matter. If you need 
to engage with and motivate stakeholders, it’s PR you need,” said 
Sarah.

“Where a business has a clearly articulated purpose, which puts 
people and society first, it positively impacts organisational 
performance, profile and profits. There’s a body of evidence to 
prove it.”

After a four-year spell volunteering as a Trustee for The Sunshine 
Fund, which provides life changing equipment to children with 
disabilities, Sarah joined the advisory group overseeing Max and 
Keira's Law – the Organ Donation (Deemed Consent) Act which 
came into effect in May 2020. She continues to hold a role as a 
local IoD ambassador. 

In 2015 she launched and self-funded the #FuturePRoof 
community to share management expertise with practitioners 
in a bid to improve social mobility in the comms sector. Since 
then the community has published six books and a number of 
white papers on a range of topics including NHS communications, 
disinformation, influencer relations and management 
communication.

Her latest passion project is her most ambitious yet. With husband 
Stephen, Sarah has launched a new community interest company 
called Socially Mobile, a not-for-profit PR school aimed at 
equipping the workforce of today for the management challenges 
of tomorrow. It is focused on practitioners from lower socio-
economic backgrounds and under-served groups. 

“There are so many issues that demand our attention right now 
as COVID has made an unequal society even more so. The gaps 
between those who have and who don’t just continue to widen,” 
said Sarah. 

“But everyone can do their bit. The key is to find an issue that 
interests you most as there is a lot of value and reward in working 
in a space that you care about. You’ll do much more and keep it 
going for much longer.”

It’s a message Sarah is keen that businesses heed too. “There’s 
only so much you can do as an individual. Businesses, especially as 
they grow, have real influence and every day make decisions that 
impact the environment and the communities around them. 

“This is why Impact Reports are so important and should be 
embraced by organisations, rather than just traditional financial 
reporting. Stakeholders require so much more than that from 
brands. Come to mention it, this is another area in which PR can 
help!”

To find out more, please visit Astute.Work

PURPOSE AS A PATH TO  
PERSONAL  AND BUSINESS GROWTH
Astute.Work owner and management and PR consultant Sarah Waddington 
was awarded a CBE in the Queen’s Birthday Honours for services to public 
relations and voluntary sectors. Here she talks about social purpose and 
how everyone can do their bit to make life better.

B U S I N E S S  I N S I G H T

10

COVER STORY



B U S I N E S S  I N S I G H T

11

Sarah Waddington



B U S I N E S S  I N S I G H T

12

When you are a successful company or a successful individual, 
you are usually equipped to ride out a storm. When you hit calmer 
weather, there is a real chance to progress...make hay while the 
sun shines. 

There’s no denying that we’ve been through a storm over the 
last 18 months or so but, thankfully, it would appear that 
we’re through the worst. It’s not the first storm and it won’t 
be the last…whether that’s a storm of financial uncertainty, a 
public health crisis, industrial unrest or political outrage…we’re 
becoming very accustomed to expect the unexpected. 

However, storms often give you the opportunity to reassess a few 
things. Perhaps take an inward look as well as laying some foundations 
for a different future. It doesn’t need to be radical but perhaps a 
change of focus is required, try something different, expand one area of 
your business which has been overlooked. Has the business landscape 
changed over the last few years which means you need to change your 
outlook slightly?

Well, that’s precisely what they’ve been doing at one of the region’s 
top law firms…Swinburne Maddison LLP.

“I’ve been with Swinburne Maddison for over 30 years and, when I look 
back, I’m struck by the fact that, every six or seven years, we slightly 
realign our business,” said Managing Partner, Jonathan Moreland. 
“Okay, we’ll obviously continue with our core business, but we always 
put in place a few stepping stones for the future, with the number one 
aim being to improve the service we give to our clients, both new and 
old.

Our latest change has been to streamline our management structure. 
I’d guess that we’ve had the previous structure in place for around 
ten years and, after the various challenges and successes of the 
past year, now felt like a good time to re-imagine things a bit.  We 
now have three Partners who preside over finance, operations and 
business development, while I take overall responsibility for the day-
to-day management of the firm as Managing Partner. In effect it is a 
committee.  This new management team will continue to report to 
the wider partnership on any strategic decisions but the aim is that all 
day-to-day matters will be dealt with independently.”

Actually, when you look at the performance figures of Swinburne 
Maddison, who are based on the outskirts of Durham City at the 
Aykley Heads Business Centre, you’d wonder why they’re changing 
anything because, despite the difficult time we’ve all been through, 
their results over the last 12 months have been hugely impressive. 
Their most recent figures show a year-on-year increase in fee income 
of 9.8% plus a rise in net profits of 24.6% compared to the previous 
year. This isn’t exactly a surprise because they’ve achieved a year-on-
year increase every year for the last ten years and the trend looks set 
to continue. They’re busy installing new ICT systems and have also 
been actively pursuing a recruitment drive across all key areas of the 
firm. Those new additions to the team are joining a company which is 
plainly an enjoyable place to work. Staff numbers have been steadily 
increasing over the past few years and now sit just shy of 60, the 
highest they’ve ever been.  

So, it’s a leaner more efficient management structure for Swinburne 
Maddison LLP, but what about the stepping stones for the future?

“We’re putting a three-year plan into place which aims, among other 
things, to ensure that our clients are receiving the full benefit of 
all of the services which we offer,” adds Jonathan. “Legal practices 
have a habit of helping clients with one particular service. It may be 
commercial or residential property sales, an employment dispute, 
helping businesses with funding, assisting with takeovers, dealing with 
family matters such as divorces, will writing or family legal problems…
all extremely important but too frequently pigeon-holed and seen as 
a single, separate entity. As a firm which offers all of these services, 
we are going to be working hard over the next few years to make sure 
our clients are aware that, while dealing with their immediate concern, 
we also have the capacity to offer a more holistic service, and provide 
support in other aspects of their business or family life if needed.”

Swinburne Maddison is also looking into the future as a business. 
They’re keen to grow…but in the right way. Size isn’t everything. 
They’re interested in exploring a range of options as they move 
forward, including possible takeovers and mergers which will either add 
to their strengths or introduce new services to clients. Perhaps you are 
someone reading this who has a legal practice and is looking for an exit 
strategy. If you are, then you need to speak with Jonathan Moreland. 

If you have any legal concerns – or are looking for a trusted legal 
partner to work with on a project – you should have a conversation 
with one of the team at Swinburne Maddison. They are the sort of 
company which really does take a pride in how they deal with people. 
You’ll be in safe hands. 

Swinburne Maddison - legal solutions that fit. 

If you visit their website, www.swinburnemaddison.co.uk you’ll 
find details about who they are and what they do.  
There’s also an email contact form too. 

You can contact them at Swinburne Maddison LLP,  
Venture House, Aykley Heads Business Centre, Durham,  
DH1 5TS or call 0191 384 2441

STEPPING STONES FOR THE FUTURE
Northern Insight talks to Jonathan Moreland following his recent appointment 
as Managing Partner of leading Durham law firm Swinburne Maddison LLP.

The new Management Team at  
Swinburne Maddison LLP
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...th
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Jacqueline Emmerson

...Making a will  
is not as difficult as 
you might think...



The Rules of Intestacy can be very complicated and are often at 
odds with the way that our clients live their lives.

Did you know that without a Will, if you are not married to 
your cohabitee, then they are not your next of kin?

  Your parents, if you are not married and do not have children, will 
be your next of kin and will inherit your estate.

  Your minor children, even if you never see them, are entitled to 
some or all of your estate.

At Emmersons, our Will Writing Solicitors deal with many distressing  
situations for example;

  A client who lived with his male partner. His partner died as the 
result of a motor accident. He had never informed his parents that 
he was gay, and the house in which the couple cohabited was in 
the sole name of the deceased. The deceased’s family forced our 
client out of his home and changed the locks. The deceased was 
28 years of age.

  A 44-year-old man was divorced but had not sorted out his 
Financial Settlement upon divorce and had not made a will. The 
matrimonial home was still owned by him and his ex-wife. When 
he died without a will, his ex-wife, who had remarried, inherited 
the house instead of his 17-year-old son inheriting half of the 
house.

  A 65-year-old woman had lived with her common-law husband 
for 30 years. Her partner died without leaving a will. His sons 
were, therefore, his next of kin. As his sons did not like the lady 
in question, they forced her out of her home, which was owned 
in the sole name of the deceased. It took two years of court 
proceedings and over £20,000 in legal costs to recover her share 
of her deceased partner’s estate.

Please think about your loved ones. Please write your will. We know 
you are busy; however, our Will Writing Solicitors are here to help 
you. Telephone appointments are available so that you can attend to 
your affairs while sitting at your desk.

Our Easy Will Making Process

Making a Will is not as difficult as you think. Many of our clients felt 
that it was a complicated process to make a will and put off doing 
so. However, they found that the process is quite straightforward and 
can be dealt with quickly.

In order to speed up the process of drafting your will, we send you a 
questionnaire in advance of your telephone appointment with one 
of our Will Writing Solicitors. The questionnaire has been designed so 
that you have all relevant information to hand at the point that you 
wish to give instructions for the drafting of your will.

During your telephone appointment with one of our Will Writing 
Specialists they will discuss everything you need to move forward. 

You can then relax knowing that the next steps are taken care of by 
us. This may include a change in the ownership of your property and 
registering the same with the Land Registry.

All you have to do is turn up, with proof of identity, to one of our 
Drive -Through-Will-Signing appointments. We can provide the two 
witnesses required. You can then be on your way within 10 minutes.

This is an extremely fast way to help you to sort out your affairs, 
provide you and your family with peace of mind and permits us to 
help you to plan ahead for the benefit of your partner and/or your 
children. 

Our initial appointments are without obligation. We also offer Free 
appraisals of existing wills. 

Protect Your Personal Affairs With A Lasting Power of Attorney

Whilst you are sorting out your affairs you should also consider 
making a Lasting Power of Attorney.

Losing mental capacity can be a very scary thing. It does not just 
happen to people in their 70’s or older; many younger people lose 
capacity much sooner due to such events as strokes and early-onset 
dementia.

If this happens, it can leave you and your loved ones in a challenging 
situation. Someone still needs to look after your affairs. This may be 
the running of your business, banking, standing orders and financial 
support in order to put together a care package on your behalf.

A Lasting Power of Attorney can;

   provide you with peace of mind knowing that someone you have 
appointed, that is, someone you trust, can manage your affairs if 
you are unable to do so.

   be used if you are simply unable to manage your affairs because 
you cannot travel to your bank through illness.

At Emmersons Solicitors, our Lawyers have noticed an increase 
in clients requiring a Lasting Power of Attorney because they are 
physically exhausted from either general infirmity or illnesses 
such as cancer or severe arthritis. Their attorney can deal with the 
complications of modern banking or with claims for benefits which 
can be a huge sense of relief.

A Lasting Power of Attorney is Extremely Helpful

Don’t leave things to chance; make sure you appoint someone you 
trust to look after your affairs. You will also be helping your family by 
allowing them to manage your affairs easily at what may actually be 
a crisis point in your life.  

If you would like a chat about this please feel free to talk to one 
of our specialist Lasting Power of Attorney Lawyers or you can 
contact me on 0191 2846989 or je@emmersons-solicitors.co.uk

PLEASE TAKE CARE OF YOUR  
LOVED ONES BY MAKING A WILL 
The death of a loved one is often, for many, the lowest point in their lives. 
However, for some, this is just the start of a long stretch of uncertainty  
and confusion when their loved one dies without leaving a will.
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When it comes to apprenticeships, Michelle Rainbow has 
a goal.

That’s hardly a surprise. Michelle is the Skills Director of 
the North East Local Enterprise Partnership. It’s her job 
to remind every North East resident, young or old, that 
new skills are a gateway to a beautiful future.

But it’s not just about getting people into these roles. 
It’s about making sure everyone understands how 
transformative they can be.

“We want ‘parity of esteem’ between these qualifications”, 
she said.

“A good apprenticeship is just as good as any qualification. 
Being there in the business, learning how it works, and 
getting paid. It’s a huge benefit.

“I don’t think the North East has ever really struggled to see 
the value of apprenticeships.

“They’ve been respected through the decades, in traditional 
industries such as shipbuilding. They’re a great way for 
young people to get a foot on the ladder.

“Now, people are able to find apprenticeships that weren’t 
there three or four years ago, in exciting careers in digital 
and manufacturing. They can find a route that suits them, 
and at all levels from Level 2 to degree level or Masters.”

As far as Michelle is concerned, the pot is now even sweeter. 
In early June, the government announced an Apprenticeship 
Incentive Scheme, allowing businesses to claim £3,000 for 
each new apprentice hired as a new employee between April 
1 and September 30.

“£3,000 is not to be sniffed at”, said Michelle. “What’s more, 
training while you earn is particularly appealing to young 
people, particularly those who have decided that university 
is not for them. We’re pleased that the government sees this 
as a priority.”

It’s been a tough year and a half for young people. The 
uncertainty of COVID-19 and its associated lockdowns has 
led to disruption with exams. And the conversations about 
“what to do next” have certainly become more complicated.

That’s borne out in recent stats. According to the 
Employment and Skills Funding Agency Data Cube, there 
were 6,300 total apprenticeship starts in the North East LEP 
area between August 2020 and January 2021. That’s 1,960 
down on the corresponding period in 2019/20. But the 
uncertainty isn’t just limited to the pandemic. The recent 
reforms to the apprenticeship system have led to a certain 
amount of confusion, which Michelle is keen to address.

“Whether that started when the apprenticeship reforms 
came in, the EU exit, or the pandemic, there was a change 
in certainty for businesses”, Michelle said. “There are lots 
of good reasons for that. A lot of businesses have put staff 
on furlough, and may not have wanted to commit or make 
plans. 

“Over the last two months, we’ve seen a good upturn in the 
North East economy. That’s great, but we need a renewed 
focus on apprenticeships. And I’m hoping that the message 
is getting out there to young people that there are lots of 
opportunities.”

So how have the North East LEP helped encourage that 
focus? 

“What we’ve tried to do is simplify some of that 
information”, said Michelle. “We have an Apprenticeship 
Toolkit on the North East Growth Hub website with advice 
and guidance, and our team really understands how the 
funding works.

“My advice would be for businesses to ask us, and let us help 
you work your way through it rather than miss out.”

Plus, of course, there are more options open than before. 
The North East has seen a rise in the takeup of Degree 
Apprenticeships, through which students can work toward a 
bachelor’s or master’s degree as part of their apprenticeship.

Between April and May this year, the government also 
ran a consultation on “flexi-job apprenticeships” which 
would allow employers to “front load” training, and 
enable apprentices to work across a range of projects and 
employers.

“I’m pleased they’re asking the question”, said Michelle. “It 
may be that you get a scenario where a person gets a taste 
for a lot of things, or different departments, and that might 
be better for some businesses and apprentices.

“But in all cases, we want young people to get the support 
from schools and career leaders to really understand each 
apprenticeship, and what experience it will bring. We want 
to make sure that everyone gets the careers guidance that’s 
suitable for them. And we want the North East to lead the 
way.”

www.northeastlep.co.uk
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THE VALUE OF APPRENTICESHIPS 
The last year and a half of lockdowns have had a noticeable effect on the number 
of people taking up apprenticeships across the region. But the government is 
offering fresh support for businesses looking to bring in new young talent, and the 
North East LEP’s Michelle Rainbow says it’s a great time to take advantage.

...A good apprenticeship 
is just as good as  

any qualification...
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BROWNLEE 
DEAN FOUNDER 
COMPLETES SHARE 
BUY-BACK TO 
SUPPORT STRATEGIC 
GROWTH
The founder of Newcastle-based specialist 

recruiter Brownlee Dean has completed a share 

buy-back to support the company’s strategic 
growth ambitions.

Peter Walker has acquired 17% of Brownlee Dean 
shares from two minority institutional investors 
that helped establish the start-up business in 
2018.  He launched the business after more than 
decade in the recruitment sector, placing high 
quality candidates in the UK and international civil 
engineering and construction industries.

Following the completion of the buy-back 
from founding investors Isotope and SSG, Peter 
has secured 100% ownership of the business, 
which supports clients in the construction, civil 

engineering and renewable energy sectors.

Currently employing five staff from its offices in 
the North East, the firm, which supports clients 
nationally, is aiming to increase its headcount by a 
further six in the next 12 months as it builds on its 
strategy to increase its presence in key sectors.

Peter was advised by Newcastle-based RG 
Corporate Finance (RGCF), led by CF Partner and 
Head of Corporate Finance Carl Swansbury and CF 
Manager Connor McBride, with legal advice from 
Associate Solicitor Peter Millican from Pepperells’ 
Newcastle office.

FW CAPITAL MILESTONE MARKS £100M OF 
SUPPORT FOR TEES VALLEY
Tees Valley’s local economy has been boosted by £100m thanks to the impact of nearly 80 
investments over 11 years by FW Capital.

The investments, valued at over £22.5m, have helped SMEs in the area leverage private sector investment 
totalling over £77m, creating nearly 500 new jobs and safeguarding more than 1,000.

The investment into Tees Valley has been delivered through two of the funds FW Capital has under 
management. Nearly £16m was invested through the Northern Powerhouse Investment Fund – Debt 
Finance and a further £6.6m was invested through the Tees Valley Catalyst Fund.

Joanne Whitfield, FW Capital’s Fund Director, said: “We’ve always been proud to be part of and support 
the business community in Teesside and it is fantastic to see the upward trajectory of this part of the 
region, which is testament to the hard work of Tees Valley Mayor Ben Houchen and his team.”

To date, the support that FW Capital has provided over the decade has enabled businesses to launch new 
products, expand office space, buy new or ground-breaking equipment, increase their workforce and bid 
for contracts.

BULLDOZER 
FUNDING HELPS 
CONSTRUCTION 
GROUP BREAK NEW 
GROUND
A Teesside construction firm is building 
on its success after taking delivery of new 
equipment.

AJH Group, which is based on the Wilton 
International site in Redcar, has provided 
landscaping, building and maintenance services 
around the region since 2017, as well as supplying 
machinery and equipment.

The group has recently taken delivery of a new 
£90,000 bulldozer, which will allow the team to 
offer extra services and is expected to increase 
turnover by £100,000 per year.

Owner Allan Hoggarth said: “Having this new 
equipment is a real boost to the business, as it will 
allow us to work more effectively and efficiently. 
We will also now be able to offer extra services, 
such as excavating, trimming and levelling areas, 
allowing us to provide fuller, more all-round 
packages to our clients.”

AJH received funding of £50,000 through a Tees 
Valley growth hub, part funded by the European 
Regional Development Fund, towards the cost of 
the bulldozer, which will also allow the group to 
create five extra roles.

Support with the funding application was provided 
by Nudl, a Middlesbrough-based business support 
consultancy.





Despite the Pandemic, we have seen very 
strong activity levels in the North East 
corporate deal market in the first half of 
2021. Whilst many of our clients have had 
some impact due to Covid 19, many have 
found opportunities to continue to grow their 
businesses and so have been attractive for 
potential investors and buyers or have been 
able to spot opportunities to grow and to 
make acquisitions themselves.

It is through our clients’ growth and successes that 
we have been able to similarly perform strongly 
and grow our team.

It was a great recognition for our team and all 
their hard work as we were awarded the Insider 
Dealmakers 2020 Corporate Finance Team of the 
Year award again in April. This award recognised 
that our team completed the two largest 
corporate deals in the North East in 2020 and has 
continued to grow and progress with technology-
based data analytics investment.

We have been able to continue to develop and 
grow the team with John O Sullivan joining from 
RSM at the start of the year as a Senior Executive 
and the next recruit at manager level is due to 
start in July to further strengthen our transaction 
support and due diligence capabilities.

It was pleasing also that both partners - myself 
and Lee Humble were shortlisted for the 
dealmaker and emerging dealmaker awards which 
recognised our strong performance in completing 

deals last year.

The deal market in the year to date has been very 
busy with many deals completing in anticipation 
of a much-vaunted potential rise in Capital Gains 
Tax for company owners in the budget on 2 March.  
This CGT increase never happened and instead the 
tax conditions for SME company disposals remain 
very strong at present – though we all expect that 
the Chancellor Rishi Sunak will increase taxes in 
the upcoming budgets.

We have advised on over twenty deals in the first 
half of 2021 including the following completed 
deals:

  The sale of CCTV installer Hadrian Technology 
Limited to Marlowe plc. Hadrian implements 
CCTV solutions, operating software, digital 
cloud-based storage, and ongoing maintenance 
primarily to clients in the supermarket sector 
across the UK.

  The Investment by Trimountain Partners 
into Abca Systems Group, a £25m turnover 
company firm which installs and maintains 
across a broad range of fire and security 
systems.

  The sale of a nationwide provider of Cloud, 
Security and Managed Service solutions 

  The acquisition by Victory Innovations, a US 
medical technology business, of a UK based 
European distributor.

  The acquisition of a group of children’s 
nurseries.

  We assisted a family- owned business 
undertake a management buyout which will see 
value realisation for the long-term owners and 
ensure succession of the business in the hands 
of the existing team.

  The sale to an employee-owned trust of a 
professional services firm.

The most recent twelve months has been the 
busiest for the team for nearly a decade and that 
shows no sign of slowing just yet as the economy 
begins to recover.  

Conditions for deal making remain strong as 
investors and acquisitive companies want to make 
the most of their relatively inexpensive access to 
funding and the benign tax environment is still 
attractive to corporate vendors. Furthermore, the 
North East is in a strong position with recent 
Government investment in the area and in 
particular Teesside.

Ideally, Covid 19 restrictions will be fully lifted in 
the second half of 2021 and the UK and North 
East economies will be able to continue to boom. 

Steve Plaskitt is Head of Corporate Finance at 
MHA Tait Walker and assist businesses with 
finance raising and growth.  
He has over twenty-five years of experience in 
the North East market. For more information, 
please call 0191 226 8352 or email  
steve.plaskitt@taitwalker.co.uk
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Steve Plaskitt, Head of Corporate Finance at MHA Tait Walker gives an update to the first half of the year.

OPPORTUNITIES KNOCK

Steve Plaskitt





Located in the grounds of the Freeman 
Hospital, Maggie’s Newcastle offers free 
practical, emotional, and social support to 
people affected by any form of cancer, as 
well as their families and friends. The aim of 
Maggie’s is to empower people to live with, 
through, and beyond cancer by bringing 
together professional help and communities 
of support.

Built in 2013, the Newcastle centre is designed 
to be a warm and welcoming space with 
qualified experts on hand to offer free support 
and guidance for people across the North 
East and Cumbria. The team consists of NHS-
trained Cancer Support Specialists with expert 
knowledge about cancer and treatment, as well as 
psychologists and a benefits advisor for those who 
need help accessing financial support. 

Through its employee-led Charity Committee, 
UNW regularly raises funds for a wide variety of 
organisations; recent beneficiaries have included 

Gosforth-based Smile for Life and Caring Hands, 
a charity that supports elderly and disabled 
people in Newcastle. The announcement of 
the new Charity of the Year follows on from a 
hugely successful partnership with MS Research 
and Relief Fund, for whom the firm raised over 
£16,000 across two years. 

Maggie’s Newcastle, one of 24 Maggie’s cancer 
support centres across the UK, relies on voluntary 
donations to continue offering its unique, high 
quality programme of support.

Anne Hallowell, Audit and Assurance partner at 
UNW, said: “We are delighted that our colleagues 
have chosen to support Maggie's Newcastle as 
UNW's latest charity of the year. We are not only 
aware of the amazing work the charity does, but 
we have been able to witness first-hand the level 
of support and advice they have provided some of 
our colleagues and their families in the past.

“Over the years, our fundraising activities have 
made a huge difference to a wide range of local 

charitable organisations. We are all extremely 
excited about supporting Maggie's over the next 
12 months, with both fundraising and voluntary 
activities.”

Karen Verrill, centre head at Maggie’s Newcastle 
said: “We are delighted to be working with the 
team at UNW this year and had the opportunity 
to meet some of the wonderful people who work 
there recently at our virtual launch event.

“From bake sales to cycle challenge events and Go 
Outrageously Orange days, we have a wide range 
of fundraising opportunities for companies to 
choose from. We’re hoping even more companies 
will choose us as their charity partner in the 
coming years to help us raise much-needed funds 
for our Maggie’s centre at the Freeman Hospital.”  

For more information on Maggie’s  
cancer support in the North East, visit 
maggies.org/Newcastle or facebook.com/
maggiesnewcastle
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Newcastle-based independent chartered accountancy and business advisory firm UNW has 
announced Maggie’s Newcastle, a dedicated cancer support charity, as its chosen Charity of 
the Year for 2021/2022.

UNW ANNOUNCES NEW CHARITY 
PARTNERSHIP WITH MAGGIE’S NEWCASTLE

(L-R) Jacalyn Rivett (Project Coordinator, UNW), 
Anne Hallowell (Audit and Assurance partner, 
UNW), Richard Turnbull (Marketing Manager, 

UNW), Jess Maguire (Centre Fundraiser, Maggie's 
Newcastle), Karen Verrill (Centre Head, Maggie's 
Newcastle), Marissa Magee (Centre Fundraising 

Manager, Maggie's Newcastle).



contact us at events@northeastautomotivealliance.com 

www.eventbrite.co.uk/e/north-east-automotive-expo-2021-tickets-153608698753 
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Returning to its home at the Beacon of Light, Sunderland, 
the North East Automotive Expo 2021 promises to provide 
the platform to reconnect the region’s automotive sector. 

Reconnect. Showcase. Exchange. Inspire.
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Julie has moved into a corporate finance 
manager role with the Gosforth-based firm 
after spending her entire career within 
NatWest Bank’s North East operation.

A Northumbria University graduate, Julie started 
within the bank’s branch network, working her 
way up to be area manager for its Tyne & Wear 
branches, before moving over to its business and 
commercial team.

She has worked as a business relationship 
manager for the last decade, working primarily 
with a wide range of regional SMEs and 
healthcare sector firms and helping them 
develop, finance and implement strategic growth 
plans.

Away from work, Julie is a regular volunteer, 
supporting the homeless and vulnerable people 
of Newcastle though the People’s Kitchen 
Charity.

She says: “I’ve worked regularly with the RMT 
team over the years and always felt we shared 
the same values of working with integrity, living 
up to our promises and being straightforward in 
all our dealings.

“Bringing a banker’s mindset to the corporate 
finance team will provide fresh perspectives on 
the options available for the many ambitious 
North East firms that are looking to grow and 
evolve.

“There’s a real appetite for investment across the 
regional business community and the networks 
I’ve developed across the region through my 
career will help to identify new opportunities as 
the economy continues to open up.”

Recent deals with which the RMT corporate 
finance team was involved include the sale of 
County Durham’s GT Timber to the UK’s largest 
privately-owned timber engineering firm, James 
Jones & Sons, Aurora Care Group’s disposal of its 

Langley House Residential Care Home in Horden 
near Peterlee and the acquisition of Sunderland 
creative agency IGNIFI by integrated marketing 
group Selbey Anderson.

Michael Cantwell, head of corporate finance at 
RMT, added: “Despite the wider situation, the 
North East deals market has been consistently 
busy in the first half of the year and we’re 
expecting that moment.

"Bringing Julie onto our corporate finance team 
increases the resources we have available to 
help our clients achieve their personal and 
commercial objectives.

“She’s a highly-regarded member of the North 
East professional services community and adds 
a wide range of experience and contacts to our 
team.” 

www.r-m-t.co.uk
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RMT Accountants & Business Advisors has strengthened its specialist corporate finance 
team with the appointment of experienced finance professional Julie Cuthbertson.

JULIE JOINS RMT ACCOUNTANTS’ AMBITIOUS 
CORPORATE FINANCE TEAM

Maxine Pott Director, Michael 
Cantwell (Head of Corporate 

Finance) and Julie Cuthbertson 
(Corporate Finance Manager)
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As a growing enterprise, the cash 
management company is keen to help the 
community by encouraging everyone to save 
together. And in doing so, they are asking 
current clients, partners, IFAs and supporters 
to spread the word, which in turn will make a 
difference to Age UK Northumberland. 

Dr Emma Black explained: “We really appreciate 
our clients, partners and other people who 
recommend and introduce us to others. Those 
introductions can be to individuals, to companies 
or to charities that our service will undoubtedly 
help.

“Because of that appreciation, we have decided 
to launch a reward referral scheme, so that if 
one of the introductions made coverts to us 

supporting a new client, then the introducer will 
receive a thank you with the choice of either a 
£250 credit on their account or to make a £250 
donation to Age UK Northumberland.”

Cascade Cash Management is an independent 
and transparent service created to generate 
enhanced cash returns and increased depositor 
protection on deposits through professional cash 
management. It boasts an online Fintech portal 
which is the only one of its kind in the UK. 

It allows independent and unbiased cash 
solutions meaning that clients don’t have to 
choose only one bank. With the online portal 
and Cascade’s client support team, all banks are 
accessed quickly and easily, on a daily basis. 

The latest move to support such an important 

charity and create a forward-thinking Cascade 
Community where everyone can save, is part of 
the growth of the company and Dr Emma Black’s 
vision of being a leading financial company with 
purpose.  

Dr Emma concluded: “The refer a friend scheme 
is part of our Cascade Community, where 
everyone can save and can do so together. As a 
purpose driven savings service, we work closely 
with our community and in the aftermath of the 
pandemic every little thing helps other in a big 
way. We encourage other to spread the word and 
help to give back too!”

More information about Cascade is available 
at www.cascade.co.uk
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REFER A FRIEND TO HELP CHARITY
Following on from the bold expansion of services made recently to ensure that their 
company is more inclusive and helping those that need it, Cascade Cash Management has 
launched an innovative refer a friend scheme that supports an essential local charity.

Dr Emma Black





And the new recruits have been welcomed by 
tenants and team members alike as the Grade 
II listed converted building is getting busier by 
the day again.

Jane Shutt, 39 from Saltburn is delighted to join 
the team. Bringing with her customer service skills 
from being a recruitment consultant and hotel 
receptionist previously, Jane is delighted to join 
the team in the permanent position. 

Jane, who also cares for her elderly dad at home, 
enjoyed working as a temp at Commerce in 2018 
and had kept an eye out waiting for a position to 
become available. 

She said: “I love meeting new people and this 
building is so impressive. It is a truly beautiful and 
calm place, and I can’t think of anywhere better to 
spend a working day.”

Joining Jane as a new recruit is 35-year 
Middlesbrough man, Gavin Brown. Gavin’s 
previous post was at Middlesbrough College, and 
he has also worked in Axa call centre, as a chef at 
Toby Carvery and in groundworks over the span of 
his career. 

Gavin, who walks his dogs and cares for his 
parents outside of work, said: “I too had covered 
some shifts here before and was keen to work 
with the team. I have settled in straight away, 
everyone including the tenants are lovely and 
it’s a great place to work. It’s friendly, peaceful, 
professional and high-end which makes it a 
pleasure to come to work every day.”

The pair will be supporting facilities manager 
Christine Huntington in a range of duties to 
ensure that the high-quality office facility 
maintains its 5-star standards. 

Christine said: “Ensuring the building looks its best 

and the tenants and their clients get top class 
service is our priority at Commerce House. Both 
Jane and Gavin love being here, as demonstrated 
previously, so when they said they would be keen 
to join permanently, I was delighted.

“It is exciting to be welcoming people back to 
the building to use the boardroom, hot desking 
and meeting facilities. Virtual tenancy is busy so 
to have extra support was important. We have 
tenants in every day now, so it is starting to feel 
much more normal. With that in mind, it was 
essential to have a full team in place to service the 
building and customers to our very best ability. I 
know Jane and Gavin will make a huge difference 

and look forward to working with them for a long 
time to come!”

Commerce House is situated in the heart of TS1 in 
Middlesbrough and is thriving business community 
offering office space, meeting space, hot desking 
and virtual tenancy. There are currently just a 
handful of offices still available that are suitable 
for between 8 and 12 desks. 

To enquire please email  
christine@commerce-chambers.co.uk 
More information is available at  
www.commerce-house.co.uk
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NEW TEAM 
MEMBERS 
WELCOME 
TENANTS
Commerce House in 
Middlesbrough has made two 
key appointments to work onsite 
at the business community 
as life returns to something 
resembling normality. 

Jane Shutt, Christine Huntington and Gavin Brown.



STUNNING OFFICE SPACE AVAILABLE!!

 Commerce House, an iconic Grade II listed building
ideally located in the heart of Middlesbrough, has a 

range of office space now available in its 
outstanding Business Community. 

With enviable facilities, Commerce House offers the 
 perfect opportunity for a head office, 

satellite office or to expand operations within the
prestigious TS1 postcode.

Located directly opposite the train station making it 
a perfect location for commuting.  

Impressive fully furnished serviced office space
Amazing boardroom AKA “The Chairman’s Room” 

Fabulous Business lounge
Hot Desking Facilities
Virtual Office Services

All complete with cutting edge technology ! 

www.commerce-house.co.uk
01642  917 116



Do you ever have to work at the weekend?

Thankfully our team are really competent and well 
organised, so I manage to keep up to date with 
most work-related issues through the working 
week. This means that I don’t generally have to 
work at the weekend, which I am very grateful for.

I am a firm believer in work/life balance. The 
weekend is an ideal time to unwind from a week 
at work and refresh yourself before Monday 
comes around again.

Are most weekends the same?

My weekends tend to follow a similar pattern 
although we have all had to adjust in view of the 
Covid restrictions. 

I do enjoy Friday evenings. Amanda (my wife) and 
I will often enjoy a cocktail when we get in from 
work, my favourite at the moment is a Negroni.

Saturday morning usually involves a round of 
golf. I’m pretty obsessed with golf and play at The 
Northumberland Golf Club whenever I can. 

Saturday afternoon is often spent in the garden. 
I cut my grass every week during the summer, so 
this is normally the time for this chore. I may then 
move onto some weeding – how rock and roll!

I enjoy cooking so Saturday evenings I make 
dinner for the family or we might have some 
friends round for a meal.

Sundays are a little more chilled. As a committed 
Christian, I go to church on a Sunday morning. I 
am a member of Heaton Baptist Church. During 
lockdown we have been attending our weekly 
church service via Zoom, but I have to admit I 
much prefer meeting together in person rather 
than virtually.

The rest of Sunday is often spent with family. 
Both my mum and my in-laws moved down from 

Scotland to live in the North East near us a few 
years ago so we can keep up to date with them 
quite easily.

Do you find it hard to switch off?

If everything is going well at work, I can usually 
switch off very easily. The Friday cocktail helps! 
Sometimes, however, if a difficult issue has 
cropped up at work, I will tend to go over this in 
my mind. I feel “sleeping” on a problem helps and I 
can see the issue with a fresh perspective the next 
day. This often leads to a clear solution and course 
of action.

What do you do at the weekend which you 
can’t fit in through the week?

We operate a flexible working policy in our firm, 
which means I can occasionally do some personal 
stuff throughout the week. Generally though, it’s 
sport and socialising that I do at weekends that 
are sometimes hard to fit in through the week.

Morning exercise or recovery lie?

I’ve never really been a serious exerciser so I’ll tend 
towards the lie in! I do enjoy the occasional cycle 
with friends and my regular walk round the golf 
course helps fight the flab.

Big night out or a night in the house? 

Most of my socialising is home based either at 
our house or friends. Having said that the odd big 
night out is something I do look forward to.

Do you watch or play sport at a weekend?

I am a very keen golfer so will usually be found 

on the golf course at the weekend. I also enjoy 

cycling and walking in the hills. I like to watch 

sport on television, much to Amanda’s annoyance! 

And will tune in to a special event or match. I am 

hugely enjoying watching the Euro Championships 

and looking forward to the Olympics (if they are 

on) and have pencilled out the end of September 

in the diary to watch the Ryder Cup.

What’s the best thing about weekends?

To me weekends are like a mini version of life 

without work. What you do at the weekend is 

therefore a picture of what retirement might 

look like. In my day-to-day work as a financial 

planner I help my clients to consider the lifestyle 

they want and advise them how they can best 

structure their finances to achieve this desired 

lifestyle. I will often ask the question “what do you 

do at the weekend?” to gain an insight into what’s 

important to each client. This can then inform me 

when I’m developing a client’s financial plan. We 

then plan how they can achieve this lifestyle when 

it comes to retirement without fear of running out 

of money.

Roll on the weekend – mine’s a Negroni!

www.robson-laidler.co.uk/wealth
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MY WEEKEND

NEIL COWIE
A director at Robson Laidler 
Wealth, a firm of Independent 
Chartered Financial Planners, 
who help professionals achieve 
the lifestyle they want without 
fear of running out of money.

Neil Cowie
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Innovate Mortgages and Loans offers an end 
to end service, looking to make the whole 
process as painless as possible. 

A recent survey about the home buying process 
discovered that on the whole the experience is 
positive and exciting, but the mortgage element 
was a huge negative. Whilst we can’t promise 
to make the mortgage process exciting (we’re 
not magicians!), we will work on your behalf to 
effectively manage your mortgage application, 
including:-

  Working with you to establish a budget for 
your purchase at at early stage.

  Consider any issues with your credit file and 
anything else which some lenders’ consider to 
be none standard.

  Carry out comprehensive research using our 
expert knowledge of lenders’ requirements to 
match you with the most effective mortgage 
option.

  Work across the whole market to give you 
independent advice – we are not tied to any 
individual lender.

  Deal with as much of the paperwork as 
possible and submit the application on your 
behalf. 

  Chase up the lender and keep you advised of 
progress throughout.  

  With your permission liase with third parties 

such as estate agents, surveyors, accountants 

and solicitors to save you time and hassle.

On average a straight forward application (yes 

they do exist apparently) requires at least 

10 hours of work, and often more. We would 

estimate for the average person that it could 

take double this time even if nothing goes 

wrong. For more complex applications, e.g., the 

self employed, buy to let applications, complex 

incomes etc, the whole process takes much 

longer - does our service now sound like a useful 

addition – we hope so!

If you would like to see what our clients have 
to say about us we have in excess of two 
hundred and thirty Google 5* reviews on-line 
and on our website from satisfied clients.

www.innovateml.co.uk

Paul Hardingham and Tony Ibson are Mortgage and 
Protection Advisers at Innovate Mortgages and Loans. 
Both have over 20 years of experience advising individuals 
and businesses across the North East of England. They can 
be contacted for bespoke advice at paul@innovateml.
co.uk or tony@innovateml.co.uk or call 0191 2843723.

Your home is at risk if you do not keep up repayments on a 
mortgage or other loan secured on it.
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WHY DO YOU 
NEED US?
We are often asked why do 
I need a mortgage broker as 
surely arranging a mortgage is 
easy? It may seem so but it’s 
worth looking at our Google 
reviews online and you may 
change your mind.



...that solid advice can help you and 
your business to open many more doors.

Here to help keep your business moving.

“ Before getting accurate business planning from the guys at Robson 

Laidler, I may not have dared to expand so soon, for fear of it going 

wrong. This is the power you have when you know your numbers. Having 

the ongoing support made me confident that I could move in a forward 

direction, with the financial data and know-how to back me up. Knowing 

the advisors are there to coach and steer means business decisions 

aren’t just a fleeting thought and action points are achieved.”

Martin Trinder, Owner, Lennon Properties, Northumberland

e: ba@robson-laidler.co.uk    |   w: www.robson-laidler.co.uk/estateagents

Robson Laidler Northern Insight Estate Agent Ad 130*180.indd   1Robson Laidler Northern Insight Estate Agent Ad 130*180.indd   1 07/06/2021   09:3407/06/2021   09:34

A Benchmark of Excellence
We are the one stop shop for all your 
office supplies, furniture, workwear, 

janitorial supplies, catering supplies, 
corporate and promotional gifts and 

print requirements.

Why not give us a try?
We’re available from 9am to 5pm, 

Monday to Friday

Unit 21, North East BIC
Wearfield Enterprise Park East

Tyne and Wear
Call us: 0845 22 22 456

Email us: sales@brackoffice.com
www.brackoffice.com
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...A lot of we need,  
we already know.  

Or we already  
know where to  
get it. Our own 
bookshelves...
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Darren Wingfield
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Business Insight

There’s so much to see, read and listen to about business. 

LinkedIn. Audible. Northern Insight Magazine. The sprawling Business Books sections of a virtual 
Amazon or a physical WHSmith. And I honestly think that if I wanted to consume end-to-end the 
business-focussed content I’ve accrued to date, no one would see me for 12 months. 

Because just as I neatly file carrier bags inside carrier bags. I file business information and insight, too. 
Sometimes, maybe even alphabetically. But do I read it all? And more importantly, do I act on what I 
do manage to read?

Mostly… no.

So why is it that we are so very often looking ‘out there’ for the information we think we need to 
become super successful? When it is highly likely that whatever it is we need to know – and do –  
we already have access to?

Patterns

There are clear patterns when it comes to business advice and guidance. Content repeats. It 
recycles. The same themes and headlines re-emerge over and over. 

And I’d wager that if you wanted some information – right now – on any of the ‘biggies’ –  
it’s filed away on a bookshelf or hard drive you already own.

Biggies

The ‘biggies’ I am talking about when it comes to ‘business subject matter worth exploring’ 
include things like consumer behaviour (Rory Sutherland has that covered), storytelling 
(Bernadette Jiwa is all you need), purpose (that Simon Sinek chap), the power of 
vulnerability (Brené Brown), brand and marketing (Ries and Trout), brand building (Byron 
Sharp) and a whole range of other stuff from the ever expanding Do Book Company.

But the main point here is that I am probably not introducing you to books, authors 
and notions that are new to you. You probably own one or more books by these 
authors right now. You probably just haven’t read them. Or if you have read them, you 
haven’t integrated their teachings into your day-to-day – properly, or at all.

And that brings me back to carrier bags. Dozens and dozens of carrier bags.  
Nesting inside one another. Gathering muck and crinkles inside some hard-to-open 
kitchen draw. Not being used for the one, single purpose they were born for. 

Just like your business books and audio books.

So, whatever our ambitions may be, most of us already have more  
information and insight than we need in order to improve ourselves. To address 
our potential. To polish who we are and what we do. All we have to do is 
use it. 

Use What You Have

There is nothing just around the corner or just over the 
horizon that’s going to take us to where we say we want to 
be in business. A lot of we need, we already know. Or we 
already know where to get it. Our own bookshelves. 

So next time you need to get your beans and your 
bread and your eggs to the car – for free – open your 
nest of carrier bags. 

And next time you want to step-change your 
business; close off your diary, open your mind, go 
to your bookshelf, open a book… and read.

www.harlandsaccountants.co.uk

USE WHAT YOU HAVE
I take great care with my carrier bags and tote bags. It is the right and obvious thing 
to do. It can help save the planet. And it can help save me money, too. So I cocoon 
them carefully. One. Inside. The other. That way, instead of just forgetting to take 
one or two of them to the supermarket. I can forget all of them at the same time. 
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The first report included a lot of possible 
changes with the most radical suggestion 
being the alignment of Income Tax and CGT 
rates. The second report covers a range of 
areas from moving home to getting divorced, 
running, or investing in business, or in relation 
to particular issues affecting land transactions. 
It also highlights a broader concern about the 
low level of public awareness of CGT, and the 
extent to which the administration system 
could do much more to support taxpayers.

The main recommendations in the report are 
outlined below.

Awareness and administration

HMRC should integrate the different ways 
of reporting and paying CGT into the Single 
Customer Account, making it a central hub for 
reporting, and storing CGT data. The ‘real time’ 
CGT service should be reformed to be usable by 
agents.

A welcome suggestion of extending the current 

30-day reporting limit for residential property 
sales to 60 days, or mandate property agents 
or conveyancers to distribute HMRC provided 
information to clients.

Main homes

The practical operation Principal Private Residence 
relief (PPR) nominations should be reviewed, and 
awareness raised of how the rules operate. In time 
the Single Customer Account could be used to 
capture nominations.

PPR could be adjusted to cover developments 
in a taxpayer’s garden which they subsequently 
occupy.

Divorce and separation

Currently, married couples transferring assets to 
each other do so at a ‘no gain no losses and no 
CGT is payable. If they separate, they receive the 
same CGT treatment up until the end of the tax 
year of separation. A suggestion of extending this 
period to up to two years from separation has 
been made.

Business issues

Where proceeds are deferred the government 
should consider whether CGT should be paid at 
the time the cash is received whilst preserving 
eligibility of certain reliefs.

Investor issues

The enterprise investment scheme rules should be 
reviewed with a view to ensuring the procedural or 
administrative issues do not prevent the operation.

Land and property issues

Where land and buildings are acquired under 
Compulsory Purchase Orders, the government 
should expand the specific Rollover Relief rules.

A recommendation was also made that the 
government should explore ways of removing 
inappropriate Corporation Tax or CGT charges 
where a freeholder is in effect only extending their 
own lease.

Contact us

This is a brief overview of the 121-page report. 
If you would like any advice on possible 
changes and how they may impact you, your 
investments or business, please do not hesitate 
to contact us at advice@taitwalker.co.uk

CAPITAL GAINS TAX REVIEWS RELEASED

The Office of Tax Simplification released the second report of the 
Capital Gains Tax (CGT) review recently. 
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And while the country continues to return 
to life as we knew it pre-Covid 19, it’s likely 
many employers will keep their flexible 
working policy in place for the foreseeable 
future.

Gary Stoker, director at chartered 
accountancy and IT firm Mullen Stoker, 
explains why.

In today’s digital and technology driven society, 
flexible working has become much more 
commonplace.

No longer do people need to be behind a desk in 
an office to do their job.

In a café, sat on your living room sofa or even 
out in the garden are all popular choices for 
those who can do their job remotely.

However, last year, when the country was 
plunged into the first of three national 

lockdowns, which ran across a 12-month 
period, pretty much every employer around the 
country was forced to review how they work and 
make significant changes to ensure they could 
continue to operate.

And those changes highlighted a lot of positives 
for businesses – which is why so many are 
continuing with a flexible working policy even if 
they don’t need to.

Gary Stoker is one of three directors at Durham-
based chartered accountancy and IT firm 
Mullen Stoker, which services a large portfolio of 
regional and national clients in a broad range of 
sectors.

Gary said: “During the pandemic, we supported 
many clients to switch to remote working and 
the feedback we’re getting from them is, that 
will continue.

“I see many reasons for that.

“Firstly, I think it’s highlighted that productivity 
can significantly increase when staff are working 
from home – it’s seen as a perk and something 
that employees have embraced, and with the 
added benefit that at home there tends to be 
less distractions than the office, they do get 
more done.

“There’s also a significant cost benefit. If more 
people are working remotely, it means you 
need less space, and for larger businesses, the 
pandemic has been a real game changer. 

“Moving forward, I think hybrid working models 
which will be much more commonplace. They 
allow employers to create a better, efficient, 
and more relaxed working environment for their 
workforce alongside home and remote working 
which gets the best out of their staff.”

www.mullenstoker.co.uk

HYBRID WORKING IS HERE TO STAY
The coronavirus pandemic forced many businesses to review and adapt the way they 
work, as lockdowns and social distancing restrictions meant they could no longer have 
their full contingency on site.

Gary Stoker



Starting up or winding down
Looking to grow, or to exit
We're here for you.

(0191) 249 1736       www.williamsali.com

• The Northern Echo's former Chief 
Football Writer Paul Fraser aims to 

raise the profiles of clients

• Rephrase's range of services can 
be on a pay-as-you-go basis or as 

part of a longer-term package

• We will do all we can to advise  
and produce the best possible 

solution for your needs

• We aim to maintain long-term  
relationships to achieve goals

Paul Fraser

For further information check out www.rephrasemedia.com or 
email info@rephrasemedia.com
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23-25  C lay ton  Road   Jesmond   Newcas t l e  upon  Tyne   0 191  21 2  1 1 23
Breakfast served all day, 

every day!

“To eat well in England, you should have breakfast three times a day.”  Somerset Maughan

07791 860954
dee1macdonald@yahoo.co.uk

Public Relations/Marketing/Social
Specialising in the Charity sector

Northern Insight Magazine Creo Comms Ad.indd   1Northern Insight Magazine Creo Comms Ad.indd   1 06/07/2020   11:4006/07/2020   11:40Cherish our history, 
        embrace change
Contact General Manager, Peter Smith 
For more information 0191 4132742
Email: peter.smith@tynesidegolfclub.co.uk

FLOUR

PR | Marketing | Design 
Call: 07711 356 972     Email: zoe.leahy@clothierlacey.co.uk     www.clothierlacey.co.uk



A KEY LESSON
I make no apologies for recycling this article from 
last year. The importance of the message has been 
brought home to us here at Rutherford Hughes by one 
of our members of staff being rushed into hospital for 
an emergency operation and being diagnosed with 
Stage Four Cancer. Coronavirus may be the current big 
issue but people fall ill for many reasons.
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“What has the Coronavirus Pandemic taught employers? This may seem like 
a strange question. Why am I picking on employers? Have we not all learned 
something about ourselves, our businesses, our jobs, family, friends etc.? 

I am sure that we have all learned a lot but there is an area where financial advisers 
have struggled to make much inroad despite there being a clear need. That is the 
area of corporate protection.

Companies have always been aware of the need to insure their buildings and 
equipment but generally there has been a reluctance to insure the person behind 
the desk, even if the desk is insured. And yet the consequences of losing a key 
employee, through death or incapacity, are much greater.

If a business is deprived of knowledge or production ability the knock-on effect is 
loss of profit and viability. Contracts could be lost, and bank funding withdrawn. The 
potential consequences could be dire.

So why have employers been reluctant to engage in protecting their businesses?

I believe that there is the “It will never happen to me” syndrome in play. The key 
employee is often, but not always, the business owner or owners.

“Key-Man” insurance can cover death and or critical illness. The company takes 
out the insurance on the individual and receives the benefit if the insured event 
happens. For example, the key worker dies, and the company receives money 
which could bolster profits and fund finding a replacement employee or paying 
off a bank overdraft. We all know that banks love a reason to call in a loan and it 
usually comes at the worst possible time. This would be one of them so better to 
be prepared.

The premiums are generally tax allowable and great value, when you consider the 
nightmare consequences of losing a key worker.

I would put shareholder protection in the same class here too.

If you are a part owner of a SME and something happens to another shareholder, 
would you want to work with their spouse? Would you not prefer to have the 
money to buy them out and take control?

The widow or widower may not have any skills to bring to the table but would still 
be entitled to have a seat at the board and receive dividends. Even if you think that 
is ok, I can manage that, what if they remarry? Who then is entitled to sit at the 
table?

Shareholder protection ensures that the right people get the right amount of 
money at the right time. When linked with a suitable agreement, the widow or 
widower must sell to the remaining shareholders, if asked. Similarly, the remaining 
shareholders have the money to do so, and must purchase if requested.

Hopefully, when we finally do get clear of this dreadful disease, businesses will 
know who are the vital members of staff that make the enterprise work and will 
value them more highly.

Businesses and shareholders need to be protected and we are here to help.”

If you would like more information, or would like to discuss your own position, 
then please  do not hesitate to contact me or my colleagues, David Hughes and 
Denise Graham. Peter Rutherford is a director at Rutherford Hughes Ltd. He can 
be contacted on 0191 229 9600 peter.rutherford@rutherfordhughes.com  
www.rutherfordhughes.com  

Tax advice is not regulated by the FCA and legislation is subject to change. Rutherford Hughes Ltd. is 
authorised and regulated by the Financial Conduct Authority. Rutherford Hughes Ltd company registration 
no: 10431722. Country of registration: England. Office & Registered Office address: Collingwood Buildings, 
38 Collingwood Street, Newcastle upon Tyne, NE1 1JF. 
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L-R: Peter Rutherford, Denise Graham and David Hughes
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...We offer  
a boutique  
service...

Peter Rutherford
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Why? Simple…because they’re likely to be more 
interested in selling you some products or they are 
bound by a strict set of company rules.

No: what you need is someone who can listen carefully to 
what you want and then go and find the best possible route 
to take in order to either solve your problem or ensure that 
your money is safe, secure and performing to its maximum 
level. 

To do that, the Financial Adviser or Wealth Manager may 
have to enlist the services of various companies and various 
products. It doesn’t matter which company or product they 
choose because their sole concern is to give you the best 
possible service and the best possible results. 

To do that, they need to be 100 per cent independent. 

Which is precisely what the Newcastle based Financial 
Advisers and Wealth Managers Rutherford Hughes are. 

“It’s so important that we are completely flexible,” said 
Peter Rutherford, one of the founding directors. “My two 
colleagues, David Hughes and Denise Graham and I, have 
worked in the world of finance for collectively in excess 
of 75 years. It is that sort of experience which allows us 
to listen carefully to what a client is looking for and then 
provide the best possible advice.

One of our unique features is that we have our own 
proprietary software which continually monitors the funds 
that populate our strategies and ensures that they are 
always fit for purpose. We don’t just put funds in place 
and then leave them there. The portfolio is always being 
reviewed and adjusted as needed to ensure the very best 
levels of performance. We’re looking for investment funds 
which perform above average to their peer group on a 
regular, consistent basis. If they don’t...they’re gone…and 
we look elsewhere. We have no bias to any fund group or 
manager.”

Something else which being fully independent allows, is 
the ability to invest globally. You are not just limited to 
one region or one country. This certainly helped Rutherford 
Hughes post excellent results in 2020 when, as everyone 
knows, the financial markets were extremely volatile due to 
the Coronavirus pandemic. 

Rutherford Hughes have also built ESG investment 
portfolios as an option for their clients. ESG is Environment, 
Social and Governance. This applies to firms that are 
well run but who also take into account their effect on 
the world. These firms can generally expect to have a 
rosy future in the long term. No surprise that many fund 
managers are investing in those companies.

“We offer a boutique service,” adds Peter. “We’re not mass 
market which means we’re ideally suited to entrepreneurs, 
professionals, people who’re looking for trustee investment. 

We also offer business protection. For example, if a firm 
has several shareholders but one of them dies, we can 
help the other shareholders ensure that funds are available 
to acquire those shares, rather than working with the 
deceased’s spouse. We can help them negate any effect 
from a key employee being ill or dying and causing 
problems for the business. 

Many clients know that they need something to make 
their investments work, but they don’t really know where 
to start. Many can understand bank accounts but are very 
unsure in relation to investing. 

Our team will put everything in place for them and explain 
fully what they can expect. We have a wealth of experience 
of advising on investment, pension, retirement strategies, 
inheritance tax and assisting with assets and divorce. We 
understand running businesses, families and what life can 
throw at you. Our role is to help you manage a way through 
it all.”

And it plainly works. All you have to do is look at some of 
the reviews which are left on their website.

“We have been absolutely delighted with the gains that 
our investments have been making over the last two years.  
Considering the Covid financial market turbulence, we have 
still made a solid increase in our initial investment.

“Their choice of investments and the ongoing monitoring of 
our funds has resulted in a 20% gain [Dec 19-Dec20] under 
what has been very trying and volatile market conditions.”

“My portfolio is growing a lot faster (even more than I 
expected in these difficult times). I can check the website 
on a daily basis, and looking at the current value early every 
morning puts a spring in my step and sets me up for the 
day.

Praise indeed from three delighted clients. 

Rutherford Hughes; financial advice done the best way….the 
independent way. 

The best idea is to have a chat with Peter and the team 
at Rutherford Hughes. Call them on 0191 229 9600 or 
email contactus@rutherfordhughes.com  You’ll also 
find full details of what they can do for you on their 
website www.rutherfordhughes.com

FINANCIAL ADVICE DONE THE 
INDEPENDENT WAY
Whenever you want some financial advice or just need someone to 
keep an eye on your monetary affairs, you need someone who isn’t 
actually representing a company or institution. 



The North East Development Capital Fund 
has invested £750,000 in Newcastle-based 
CRL Foods, a specialist food & beverage 
canning, sterilisation and pasteurisation 
business. The funding will allow the business 
to scale, increasing its production capacity 
and streamline efficiencies in order to service 
its growing list of international customers. 
The investment will also enable CRL Foods to 
expand its team, creating seven new jobs in 
Newcastle. 

CRL Foods utilises bespoke new retort systems to 
sterilise and pasteurise food and drink that deliver 
significant quality benefits over current retort 
technologies through the ability to heat and cool 
products at market leading speeds. The business 
has successfully exploited this technological 
advantage to win substantial international sales 
of Ready to Drink (RTD) Cold Brew Coffee, Nitro 
Lattés, Mochas and Teas as well as Ready to Heat 
(RTH) stocks and sauces on sale in UK retailers.

CRL Foods focuses its sales and marketing 
activities in areas where high quality, long shelf 
life and sustainable processes and packaging are 
required. The business supports several well-known 
global customers within the industry that supply 
both under their own brand and on a white label 
to most of the major supermarkets in the UK.

The international food and drinks markets 

in which CRL Foods operates are boosted by 
continued consumer changes towards convenience 
and healthy living and the elimination of plastic 
packaging Consumer demand is also driving 
more products towards recyclable packaging and 
ambient storage due to the reductions in food and 
packaging waste that this provides. 

The business is backed by a highly skilled and 
knowledgeable management team, led by 
founder David Lambert, a serial entrepreneur 

and qualified mechanical engineer with over 40 
years’ experience within the food and beverage 
industries.

David Nixon, Investment Manager at Maven, said: 
“We’re delighted to support David and the team 
at such a pivotal point in the company’s growth 
journey. As a result of the production advantages 
they enjoy, the business has an impressive client 
list and is benefiting from an increasingly growing 
market. They’ve enjoyed a very strong start to 
2021 and we look forward to working with David 
and the rest of the CRL Foods team as they drive 
the business forward.”     

David Lambert, CEO of CRL Foods, said: “From 
a standing start exactly two years ago we have 
developed what is possibly the most exciting and 
innovative RTD Coffee and RTH Savoury Products 
company in the world. By developing new and 
better ways to process and pack high quality long 
shelf life products using unique and patented 
technologies we are building a secure future for 
applied food technologies in UK. Partnering with 
Maven will allow us to accelerate our plans and 
guarantee a great future for CRL Foods.” 

Contact Maven's local team today to access the 
finance or support your business needs  
to unlock its growth potential or visit  
mavencp.com to find out more. 
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MAVEN INVESTS £750,000 IN CRL FOODS
Innovative food and drink manufacturer using patented sterilisation processes secures regional 
development funding to expand its factory, grow its team and streamline efficiencies

David Lambert



North East Development
Capital Fund
Debt and equity finance available between
£400,000 and £2 million.

Growth funding for established businesses

If your business is in need of funding to help unlock its growth potential, 
please contact Maven’s local investment team on:

E: northeast-enquiries@mavencp.com  |   T: 0191 731 8590   |  funds.mavencp.com/nedcf

Development
Capital Fund

A simple alternative to bank finance, the North East Development Capital Fund 
is transforming the financial landscape for businesses across the North East. 

We can back companies across most sizes and sectors which contribute to 
business growth and job creation within the region.

Earl Grey House, 75/85 Grey Street, Newcastle upon Tyne, NE1 6EF I Salvus House, Aykley Heads, Durham DH1 5TS

Purchasing new
machinery

Capital
expenditure

Exporting
abroad

Investing in
new products

Hiring a
new team

Filling gaps in
working capital



While IHT receipts have generally 
significantly risen over the past decade, the 
latest statistics show that more than half 
of those over 55 are unaware of how any 
potential liability may be calculated, and 
nearly a third haven’t checked if the IHT rules 
would apply to them.

With the Organisation for Economic Cooperation 
and Development (OECD) reporting that IHT 
legislation should be reviewed to ensure that it 
does more to address the inequality of wealth 
as well as potentially seeking to raise further 
funds to tackle the growing public debt, it would 
appear an opportune time for individuals to 
consider some forward planning.

What is Inheritance Tax?

In the absence of any available reliefs, 
Inheritance tax is normally charged on an 
individual’s estate where the value exceeds 
£325,000. It’s charged at 40% and may also be 
charged on any gifts that an individual made in 
the seven years prior to their death. Typically the 

personal assets held by individuals upon death 
may include land and property, savings and 
quoted shares and chattels.

If the total value of the estate is less £325,000, 
you won’t need to pay IHT, but there may still 
be a requirement to report the taxable assets to 
HMRC.

The five year freeze

In this year’s Spring Budget, the Chancellor 
announced a freeze on tax-free allowances until 
April 2026 and it is estimated that, with modest 
inflation, this is likely to bring a further 11,000 
estates within the scope of IHT from those who 
would currently be liable.

Planning ahead

Whilst everyone’s circumstances in regard to 
assets, intentions and family circumstances are 
very much bespoke and individual to the tax 
payer, some basic planning steps may include 
the following:

Spousal exemption

If you leave your estate to a spouse or civil 
partner, they shouldn’t have to pay IHT. Your Nil 
Rate Band may also be passed on to them.

Charitable donations

If you donate money to charity or leave 
money in your will for a charity, it is classed as 
‘charitable legacy’ and won’t count towards your 
estate.

If you leave at least 10% of your net estate to 
a charitable organisation you may also reduce 
your IHT liability to 36% from 40%.

Gifts

Whether it’s money, possessions or property, 
you can give away capital each tax year (worth 
up to £3000) without an IHT charge. Or, you 
can give as many gifts up to the value of £250 
throughout the year, without having to worry 
about IHT.

Supporting you with IHT

IHT can add an extra layer of stress for family 
members in what is an undoubtedly emotional 
time. From calculating your liability, to helping 
to plan ahead, our private client experts can 
help alleviate the stress and place you in the 
strongest possible position. Get in touch to see 
how we can help.

www.hwca.com
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INHERITANCE TAX: DO YOU 
KNOW WHERE YOU STAND? 
Without the right advice, Inheritance Tax (IHT) can leave the 
beneficiaries of a person’s Estate with a significant tax bill at a  
time of emotional distress.

Alastair Murray



The Newcastle-based PR consultancy was 
appointed after a five-way competitive 
tender, that included agencies from London. 

Lichfields, a £22m consultancy founded in 1962, 
has a network of nine regional offices and is keen 
to build and maintain its profile across the UK. 
MHW will support Lichfields’ in-house marketing 
team across an expanded brief that includes 
driving awareness, and interest in Lichfields 
brand, services and products. 

Grant Swan, marketing director of Lichfields, 
explained: “MHW demonstrated a clear 
understanding of our business, our clients 
and how to bring the two together. The huge 
ambition that we share across Lichfields provides 
us with a really exciting opportunity to share 
parts of our brand story that we haven’t told 
before and we’re looking forward to delivering 
some great initiatives with Wayne and his team.”

Award-winning Lichfields operates across a large, 

diverse range of business sectors, but is enjoying 
growth opportunities across housing, logistics, 
warehousing, infrastructure as well as leisure. 
The consultancy celebrates its 60th anniversary 
in 2022 and is already planning to promote this 
milestone.

Wayne Halton, director and owner at MHW 
PR, said: “We are delighted to be securing 
national business and especially a UK planning 
consultancy that has such a strong brand and 
reputation across the built environment.

“Lichfields is a forward-thinking business working 
across a range of established and emerging 
sectors. The firm is keen to highlight its national 
team of specialists and demonstrate its depth 
of expertise based on decades of successfully 
advising and delivering for clients. 

“As a leading B2B PR consultancy in the North 
East, MHW has strong credentials in the built 
environment, from housebuilders, developers 

and professional service firms in the sector. 

Lichfields is the perfect client to join our growing 

portfolio.”

MHW currently works for North East 

housebuilder Homes by Carlton; modular steel-

framed homes builder CoreHaus, along with 

regional residential and commercial developer 

Modo Bloc.

Lichfields employs more than 200 people 

operating across nine offices – from Edinburgh 

to Newcastle, Leeds, Manchester, Birmingham 

and Bristol to Cardiff and London - covering 

the UK. The firm was set up in 1962 by highly 

decorated town planner Nathaniel Lichfield and 

is now owned by its staff through an employee 

benefit trust. Lichfields was the RTPI Planning 

Consultancy of the Year, in 2012, 2013 & 2014, 

making it the first consultancy to achieve this 

feat. It is one of the largest independent planning 

consultancies in the UK.

More information about the PR consultancy 

at www.mhwpr.co.uk
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LICHFIELDS APPOINTS MHW AS PR PARTNER

National planning and development consultancy Lichfields has 
appointed MHW as its PR and communications partner. 

Wayne Halton
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Karen Landells

Carol Murray

Nicola Wright



Nicola Wright joined as a partner in public sector Audit and Assurance from EY. She 
specialises in providing audit services to public bodies, and has extensive experience 
working with the NHS, local government, education, social housing and charities. 
Nicola now leads the public sector audit team in the North.

Karen Landells has been promoted to partner in the Tax & Legal team and Carol Murray has 
been promoted to partner in Risk Advisory.  

Karen works in the Business Tax Team focussing on working with private businesses as they 
grow, transact and undergo transformational changes. She specialises in the health and social 
care sector where she supports her clients with key tax compliance and advisory issues. 

Carol leads advisory work around governance, risk management and change risk across the 
public sector. Helping her clients to assess and manage their risks and maximise the impact 
of their project and programme delivery. 

The three newly promoted directors are Alistair McGeorge, Risk Advisory, Louisa Arundale, 
Consulting, and Graeme Brough in Tax & Legal.

This time last year, the firm promoted one new partner, Donna Baker in the Indirect Tax team 
and Sarah Fish was promoted to director in Tax Advisory.  

Stephen Hall, senior partner for the North East at Deloitte, said: “I am very proud to be 
making this announcement after what’s been a very different year for our clients and our 
people.  The firm continues to invest in the capabilities of our people in the regions and these 
promotions recognise the hard work and dedication of each person. All these promotions are 
a great addition to the depth of our knowledge and expertise that we can use to support our 
clients as they seek to capitalise on the opportunities available post pandemic.

“I was very pleased Nicola joined us during the last year as a partner and this is testament 
to the firm’s hard work to further increase the number of female partners in the firm. Across 
the UK there have been 79 people promoted to partner of which 24 (30%) are women. Our 
target is for 40% of our partners to be women by 2030 and as a firm we have prioritised 
the recruitment, development and retention of senior women as part of our gender balance 
action plan.”

Diversity and Inclusion 

Inclusion remains at the heart of Deloitte’s culture. As part of the firm’s wider Ethnicity 
Action Plan, Deloitte in the UK has committed to 12% Ethnic Minority and 3% Black 
partners by 2025, plus targets across other grades to create the future pipeline. Stephen 
added: “While we’ve got much further to go, we’ve made progress on our inclusion priorities 
this year, building the foundations to ensure that our firm is reflective of society. In line with 
our commitment to transparency, we’ll communicate our progress against targets and use 
the data to identify areas where further action is needed.”

Deloitte in the Yorkshire and North East region employs 822 people of which 37 are partners 
and 74 directors with 257 of its people based in Newcastle.  

www.deloitte.co.uk

DELOITTE CELEBRATES DIVERSITY 
WITH FOUR NEW FEMALE PARTNERS 
IN THE SPACE OF A YEAR
Business advisory firm Deloitte has announced an external partner hire, as 
well as three partner and four director promotions as it continues to grow 
in the North East.  
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Donna Baker



Permanent recruitment is rising at a record 
rate according to the latest KPMG and 
Recruitment & Employment Confederation 
(REC) survey.

As pandemic restrictions ease and more industries 
reopen, there is a mounting belief that the 
economy will bounce back quickly and that means 
optimistic businesses are shifting their mindset 
from consolidation and preservation to target 
growth.

The survey - compiled from the responses of 
around 400 UK recruitment agencies, of which I 
am one - showed that, in May and June, demand 
for new workers increased at the fastest rate in 
23 years.

Record demand

The upturn followed an increase in April, at 
which time we were unsure if employers were 
simply recruiting to catch up from the previous 
12 months of low activity or we could see new 
momentum building in the market.

Two months on and the improvement shows no 
signs of slowing down with, rather pleasingly, 
the North of England leading the way nationally 
and boasting the steepest increase in permanent 
appointments in IT, Computing, and the 
Hospitality sector. The accountancy market is also 
one of the busiest I have seen in the last twenty 
years.

Low availability

Here comes the ‘but’. While demand for good 
people is at an all-time high, their availability is at 
an all-time low. 

Mapped over the same timeframe, the number 
of workers looking for a new job dropped at 
the quickest rate for four years. Seeing the 
same pattern across a myriad of industries, the 
decline is linked to the furlough of staff, fewer EU 
candidates, and, of course, uncertainty following 
the pandemic.

Increased starting salaries

In a candidate-driven market, mixed with 
a refreshing air of private-sector business 
confidence, supply is outstripping demand and 
that means starting salaries are inevitably on the 
up.

In the North East, for now, they are just about 
holding up, but we have seen some outrageous 
salaries offered elsewhere in the country. Taking 
a London-based job but working from home 
(anywhere in the UK) can lead to astronomical 
increases for some, although I believe many 
national companies are working to address how 
they regionalise salaries when they have a remote 
workforce.

The challenge for recruitment

The challenge as a recruiter and an employer is to 
keep up with demand and always attract the right 
talent. 

Staff availability has declined immeasurably, and 
in part, because those willing to risk moving in the 

pandemic have already done so earlier in the year. 

Positively in our region, I know there are a lot 
of people who are what I would call ‘window 
shopping’ right now. They are waiting in the wings 
and keeping an eye out for something special that 
grabs their attention.  

There is no doubt that the flexibility to work 
from home and attend the office on their terms 
is playing a big part in decision making. As is 
having the flexibility to shape their hours so they 
can continue with the lifestyle they have built 
throughout COVID. 

How can recruitment help?

By no means the hero, but the recruitment 
industry has continued to play a role in helping to 
keep vital services running smoothly throughout 
the pandemic. Now, it is playing a part in helping 
displaced workers find new jobs, and supporting 
companies as they adapt working patterns and 
prepare for the easing of restrictions.

This is why I couldn’t agree more with the deputy 
CEO of the REC, Kate Shoesmith’s, assessment of 
how businesses, recruiters and government need 
to work together to address the skills gap before it 
slows down our recovery. 

The trends are worrying and we need to urgently 
address the skills gap together, supporting people 
to train, re-skill and up-skill so they can progress 
their careers and move into new roles.

B U S I N E S S  I N S I G H T

Jobs. Advice. Expertise.

50

Bryony Gibson

CONFIDENCE & 
RECRUITMENT 
GROW HAND 
IN HAND, BUT 
WHERE ARE 
THE PEOPLE? 
Midway through the year, Bryony 
Gibson, managing director of 
Bryony Gibson Consulting, 
looks at the recruitment market 
as vacancies rise and staff 
availability falls at a record pace.



We have been working hard to differentiate ourselves from 
our competitors, not just in regard to simple USP’s but what 
actually makes us different. Now, businesses across the 
country have been forced into change but it’s how you cope 
with that change and turn it into positive energy with positive 
results. That is exactly what we have managed to do at 
Standby which is detriment to the hard work and dedication 
from our team in the office and staff workforce out in the 
field.

We truly believe that growth is gained or lost with fine margin 
but sometimes it also comes to those that wait. After an eight/
nine month process, Standby will soon be announcing a new 
partnership with a leader provider of social care in the region 
which will change the face of staffing consistency and cover for 
Standby and our client. This process began mid pandemic and 
whilst everyone in the business now will share the success, it’s 
testament that we’ve been able to create a culture of growth 
where people can join us and dive straight in.

As owners, directors, or managers, it’s easy to be biased about 
what has created the opportunity for success and while we know 
we have a long way to go, we have our team to thank for where 
we are now! This time around, we wanted to make sure they were 
involved and have their opinion out there for all to see. 

Questions for thoughts on our journey were sent out to all the 

team and these are some of the answers we got in return:

Having worked in the sector, what do you think sets 
Standby Healthcare apart?

Working for numerous agencies over the past eight years, I believe 
you need to have a good office/working culture with likeminded 
people you can always gain support from when required. Good 
customer service delivering high standards to clients, candidates 
which is what Standby have. (Lauren – Senior Consultant)

What change have you seen within the business from your 
first day in comparison to today?

It’s so much busier than when I first started as client and 
candidate base have increased massively. As a result, culture has 
improved as in-office staff are working towards the common goal 
of growth. (Steph – Client Account Manager)

Do you feel part of the growth plan?

I feel absolutely involved in the growth plan, our thoughts 
and ideas are taken into account and the team is included in 
discussions regarding the direction the company is taking. (Jacquie 

– BDM)

What are your aspirations within the business, and do you 
have room to grow?

I certainly feel that I have room to grow and progress within my 
role as my level of responsibility has increased day 1 and I now 
have a management position firmly in my sights following support 
from the Directors. (Rebecca – Compliance Lead)

Why do you think that clients and candidates should 
choose Standby Healthcare?

As a company, I believe we show a personable quality and take 
into consideration not only the needs of our clients, but the 
needs of our workforce. They are essentially the driving force of 
the business and we are dedicated to the cause to ensure that 
everyones needs are considered. (Rebecca – Compliance Lead)

We still have a long way to way to but for now, we are on the right 
path and we cant wait to see what the future holds.

www.standbyhealthcare.com

STANDBY 
HEALTHCARE ARE 
GROWING AS 
NOMINATED FOR 
SECTOR AWARD
Standby Healthcare’s aim to lead the North 
East’s private sector agency supply is on 
track due to continued growth and success.
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In this latest series, he has discussed trust and 
communication. Here, in his latest article, he 
looks at the importance of execution based on 
Andrew’s passion that there is no point having 
plans and building blocks if the end execution 
isn’t clear and successful. 

“Execution is the stay pin of success. Put together 
every other element in running a great business 
and you are on the way there but without great 
execution as your core principle, you will never 
succeed.

“Referring back to one of Vistage’s favourite 
motivational gurus Jim Collins, and his map of 
input and outputs, there are four stages to success 
which encompass building a greatness to last. The 
outputs we should be seeking are all the things 
that a great company should be – producing 
superior results, making a distinct impact and 
creating a lasting endurance. 

“Within those four stages, execution is the 
one where discipline is most needed. Having 
disciplined people and disciplined thought is 
important, but having disciplined actions executed 
is for me where the money is. 

“First of all, be clear on where you are going 
and where you are taking your company. 
Mixed messages, ambiguous desires and over 
complicated plans will never make the grade. 
Clear, concise and as straight forward as you can 
make your destination should be your focus. And 

remember it should be a moving destination, so 
once you have reached one celebratory moment, 
there is always the next level to achieve. 

“As well as a clear direction on where you are 
going, there needs to be very clear action points 
for yourself as a leader and for each member of 
your team. These need to be easy to understand 
and are one of the best ways to form annual 
KPI’s. Use the action points and performance 
measurements to drive success, display trust in 
your team and crucially as a leader, always make 
sure they have the tools to rise to the challenge. 
If they don’t, then invest. And encourage each of 
your team to have their very own 1-3-5 outlining 
the target, the three strategies and the five actions 
needed per strategy to make it happen. Great 
practice. 

“Finally, you as a leader need to understand your 
own personal drivers and the real drivers of your 
team. Personally, to map this out, I use something 
called a Flywheel. The Flywheel is a continuous 
circle that has clearly defined points, skills, actions 
and results. Another way to feel out your drivers 
is the process known as war-gaming, which I 
have talked about previously. Imagine the worst 
outcome of your future and then work backwards 
to work out what not to do! Look for mistakes, 
pitfalls and reasons to not do something. 

“A great part of being good at execution is 
recognising what kind of leader you need 

to be in different scenarios. Do you need to 
be transformational, visionary, delegative, 
participative, transactional or authoritarian? You 
may need some help with this, and that is where 
being involved in leadership peer groups and / or 
mentoring will help massively. 

“A great leader who strives for great execution 
also remembers to celebrate. Every win, every 
success, every positive thing by the team, 
celebrate it. This sets a tone and people thrive 
under it. If you do something well, use it as a 
cannonball to smash in other walls, especially 
walls you didn’t think you could! 

“A great tip, which being involved in peer groups 
helps with, is to remember to look out of the side 
windows sometimes. Imagine your company’s 
journey is like being a car, the rear mirror shows 
you the past, the windscreen the future… but 
don’t forget what is happening in the here and 
now. Look to side to spot what could go wrong 
or more excitingly, opportunities that pop up on 
the way. Be mindful of these side indicators and 
articulate your thoughts well to the team.

“Finally, my closing tip is to always remember one 
thing to be successful. Keep It Simple!”

If you have a question or think Andrew or one of 
his peer groups could have with the execution 
of your business plan, then contact him on 
andrew@marshbusinesstransformation.co.uk

HOW TO EXECUTE YOUR BUSINESS  
PLANS SUCCESSFULLY

Andrew Marsh, chair of Vistage for the North East and Northumberland, NED for numerous businesses 
and charities; and successful entrepreneur, has committed to imparting his knowledge throughout 
2021 to help business leaders come out of the last year with a solid view for the future. 
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Andrew Marsh



For over 85 years 
NE Youth have 
been making 

a positive 
difference in the 

lives of  young 
people, now more 

than any time 
we need your 

support.

Visit: www.neyouth.org.uk 
to learn more contact our 
CEO: jon@neyouth.org.uk

IDEAL FOR COMPANIES 
LOOKING FOR A STRATEGIC, 
NORTH EAST LOCATION
Plans to build phase two 
(a new 18,000 sq ft office scheme) 
have now been submitted

For info go to: www.airviewpark.co.uk



Businesses including Sunderland-based 
automotive manufacturer Unipres have signed 
up to the Kickstart Scheme, which provides 
funding to employers to create six month job 
placements for people aged between 16 and 
24 who are receiving Universal Credit. 

Unipres currently employs 35 Kickstart trainees 
and has plans to recruit five more in the next few 
weeks. 

Rob Dodds, Apprentice Coordinator at Unipres, 
explained: “The reason we got involved is that 
it’s an ideal opportunity to give young people 
a chance to gain valuable experience in the 
workplace. 

“They’re indispensable to the business as well – 
it’s another form of recruitment for us and these 
are the future stars. It’s a win-win situation for the 
business and for the trainees.” 

The Kickstart Scheme offers funding to cover the 
relevant National Minimum Wage for 25 hours 
a week, plus the associated employer National 
Insurance contributions and employer minimum 
automatic enrolment contributions. Funding is 
also available to support young people to develop 
new skills and to help them move into sustained 
employment after they have completed their 

Kickstart-funded job.

20-year-old Ehsan Izadi, who is working as part of 
the Quality Assurance team at Unipres, said: “I was 
working in a pizza shop but when COVID came 
around, the shop was closed. I was looking for a 
job and saw the opportunity with Unipres. It was 
easy to apply through the job centre and it was a 
big opportunity for me. 

“I like learning and improving my CV - if you 
have six months experience at Unipres it’s really 
important for your CV.” 

Another North East business taking part in 
the Kickstart scheme is Northumbrian Water. 
Kay Penney, Human Resources Director at 
Northumbrian Water, said: “When the Kickstart 
Scheme was announced by the Government, we 
jumped at the opportunity to support young 
people to increase their employment prospects.

“So many of our workforce have come to us 
as young people, taking their first steps in the 
world of work, or returning to employment after 
enforced breaks, and they have become valuable 
employees playing important roles in our business.

“The jobs market is a very competitive place at 
the moment, whatever experience you have, but 

we know many young people are really finding it 
hard to get a break. We hope that the experience, 
learning and qualification they get from coming to 
us through the Kickstart Scheme will give them a 
valuable step up.”

Michelle Rainbow, Skills Director at the North 
East Local Enterprise Partnership, added: “Through 
Kickstart, businesses can help young people gain 
skills and experience that will help them to avoid 
long-term unemployment. 

“And of course, support like this is especially 
important now, as so many young people have 
seen their plans affected by the pandemic. The 
fact that the North East business community has 
the opportunity to step up and help young people 
avoid unemployment is fantastic.” 

Businesses in the North East can apply to join the 
Kickstart Scheme through the North East Growth 
Hub, at NorthEastGrowthHub.co.uk (search for 
‘Kickstart’). Businesses can also register to join an 
online event by the IoD North East on 30 June, 
explaining more about Kickstart. Register for a free 
place here. 

Kickstart vacancies in the North East will be 
advertised via northeastopportunities.co.uk
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NORTH EAST BUSINESSES HELPING 
YOUNG PEOPLE AT RISK OF LONG-TERM 
UNEMPLOYMENT INTO WORK 
Employers in the North East are helping young people at risk of long term 
unemployment take their first steps into the workplace.

Joe Dickson, Rob Dodds, Ehsan Izadi of Unipres



Following a successful launch in May, nominations have now 
opened for the 2021 North East Contact Centre Awards, which 
are set to attract over 150 entries from individuals, teams and 
organisations operating from Tees Valley to Northumberland.

The contact centre industry employs over 50,000 people across the 
region and is recognised as a key sector, making a huge contribution to 
regional prosperity as the economy recovers from the pandemic. 

The North East Contact Centre Awards are now in their 17th year, 
recognising and celebrating the dedication and success of this sector. 
Nominations for this year’s Awards close on 30 July with the shortlist 
to be announced on 9 September. Winners will be revealed at a 
glittering Awards ceremony on 11 November at Lancastrian Suite, 
Gateshead. 

BGL Customer Services is a leading distributor of motor, home and 
life insurance products in partnership with several of the best-known 
brands in UK financial services. 

Helen Richardson, Senior Operations Manager, said: “We have been 
involved in the Awards many times over the years. It is a great way 
to reward the hard work of our colleagues and to benchmark against 
others in the industry. The virtual Awards ceremony was fantastic 
last year, and we’re really looking forward to getting back together in 
person in November.”

Ocado have recently set up a new contact centre operation at The 
Beam in Sunderland, creating over 300 jobs. They are set to enter the 
Awards for the first time in 2021. Kelly Swinney, Customer Operations 
Manager, said “It's been incredible to see the pace of growth here at 
The Beam - as an organisation we have been really impressed with the 
talent here. After a very busy first year, we’re really looking forward to 

taking part in the region’s contact centre awards– it’s fantastic to be 
part of something bigger and to benchmark ourselves against other 
leading operators based in the North East.”

Councillor Graeme Miller, leader of Sunderland City Council which is 
the Awards’ Event Partner said: “Sunderland and the wider North East 
is home to a growing cluster of fantastic contact centres. It’s only 
right that they – and the highly-skilled people who make this such an 
attractive place for them to operate from – are celebrated. 

It will be great to see some of the new arrivals to the region join more 
familiar faces to compete in this year’s Awards. It’s all shaping up to be 
the biggest year yet for NECCA.”

Leanne Chambers, Managing Director of greenbean who are Headline 
Sponsor of the Awards said “As a provider of scalable and flexible 
recruitment solutions, greenbean is delighted to support the Awards 
again, which are dedicated to raising standards and recognising the 
world-class people working within this growing industry in the region.”

For more information on the North East Contact Centre Awards 
2021, visit www.necca.co.uk

NEWCOMERS AND ESTABLISHED OPERATIONS 
COMPETE FOR TOP REGIONAL CONTACT 
CENTRE AWARDS

Major new employers across the North East are set to compete against established international 
brands for a number of prestigious awards this year in the North East Contact Centre Awards (NECCA).
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Looking forward to the North East Contact Centre Awards 2021 (L-R):
Helen Richardson, Senior Operations Manager, BGL Customer Services. Christine Allenson, Head Judge, NECCA. 
Leanne Chambers, Managing Director, greenbean. Andrew Wilson, Director, The Projects Studio.  
Paul Greenwood, Head of Customer Hub, Ocado. Councillor Graeme Miller, Leader of Sunderland City Council. 
Kelly Swinney, Customer Operations Manager, Ocado.



They’d seen how other companies went about 
the security business and both Peter and Richard 
either didn’t like those methods or knew that 
they could do a far superior job. 

They are now one of the UK’s most reputable 
security firms….with over 350 staff on their books….
and are the main security supplier to the NHS 
across all of the North East. 

Most of you reading this will be in business, so 
you’ll know what a crazy year it has been courtesy 
of Covid-19. T3 Security were brought in by the 
NHS to work alongside hospitals like the RVI, Queen 
Elizabeth and Freeman on Tyneside plus those in 

Darlington, Durham and Middlesbrough. When 
you’ve gone along to have your vaccination, its 
more than likely that you’ll have spotted someone 
from T3 Security keeping an eye on things. 

But….(and we’ve got everything crossed here)….
it looks as though things are starting to return to 
normal and that’s meant T3 has stepped-up the 
return of security to the region’s hospitality venues 
like JD Wetherpoon, Blackrose, Malhotra Group, 
Market Shaker, Central Park and The Apartment 
Group, and hotels such as the Crowne Plaza and 
The Maldron. If you are in a licensed premises in the 
North East you can guarantee you wont be far from 

a member of the T3 Team. 

They also work closely with Durham University 
providing security for student events.

In other words, T3 Security has a client list that 
other firms can only dream about. 

However, the easing of restrictions has brought with 
it its own challenges, A large number of staff who 
previously worked in the hospitality sector as door 
supervisors have since left the industry and with the 
lack of training courses during covid this has caused 
a large shortage of suitably qualified security staff 
to service the hospitality and events sectors.

B U S I N E S S  I N S I G H T
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T3 SECURITY  -  
NUMBER ONE CHOICE FOR SECURE HOSPITALITY
It’s coming up to 10 years since Peter Moore and Richard Townsend formed T3 Security. They both 
had over 20 years experience in the security business and decided to take the plunge and set up 
their own company because they wanted to do things their own way.  



“We have a noticed a significant shortage of men 
and women working within the security industry,” 
said director Peter Moore. ”The situation has been 
magnified since the Coronavirus pandemic arrived, 
but since the hospitality venues, shopping centres 
and retail outlets have reopened we have really 
noticed the difference across the nationally and 
here in the North East. 

Thankfully, Peter and Richard aren’t the sort of guys 
who let something like this get in their way.

“We’ve set up our own training academy. Initially 
we’ll be training door supervisors in a bid to fill 
some of the gaps within hospitality, but we’ll 
eventually move into other areas of the security 
industry and cater for all types of training including 
first aid. We’ll also be offering our training 
programme to other companies like shop, café 
and bar owners who would like to train their 
own members of staff.  At the end of our six day 
course, the successful candidates will be fully SIA 
accredited…that’s the Security Industry Authority 
which is a government organisation that regulates 

the security industry. Job centres in the region are 
aware of what we’re offering and will put us in 
touch with anyone who is interested in security 
work. 

This is something we’re really proud of here at T3 
Security. We’re raising the standards of all security. 
Our clients certainly appreciate the effort we put 
in to go the extra mile. For example, the Covid-19 
pandemic has meant that our door supervisors 
now have to take on several duties for many of 
our clients. As well as controlling the door they 
need to check whether tables are available, carry 
out temperature checks, monitor how many can 
guests be allowed in, people then need to be guided 
to their table and we must ensure that track and 
trace is being adhered to. The job has become 
more customer focussed than ever before and it’s 
something which our guys really enjoy.”

Of course, while most businesses were forced to 
close, some continued. For example T3 Security had 
to maintain patrols and monitor CCTV of building 
and industrial sites. They’ve recently begun working 

for some of the region’s major construction firms 
such as Brims Construction. 

Remote monitoring is also something that T3 
Security are experts at providing. They install 
cameras across sites to ensure that maximum 
security is ensured. It allows 24 hour monitoring of 
a site and is extremely cost-effective. 

In other words, no matter what sort of security you 
require, T3 Security can sort everything for you. 

T3 Security; you’re in good hands. 

The best idea is to contact either Peter or Richard 
at their offices at Seaton Burn in Newcastle. 
They’ll then explain what your best options are. 
Email info@t3security.co.uk or call them on 
0191 284 4730…or for full details why not log 
onto their website www.t3security.co.uk 
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ABC AWARDS DINNER  
CEREMONY 2021

Recognising the significant contribution of the Asian community from  
across the public, private and third sectors.

Saveoursme.co.uk 

For all Nominations, Sponsorship Opportunities and Table 
Reservations visit www.abconnexions.org or contact Amit on 

awards@abconnexions.org or 01661 82 32 34

The foremost Northern Asian Celebration and Recognition Event returns on  
Thursday 14th October at the Gosforth Grand Hotel. Bigger and better than ever before!

This year we have more of a reason to come  
together and demonstrate we are one  

community, celebrating inclusion and diversity.

#InclusionByDefault #AWESome Women

Email: info@abconnexions.org  |  Web: www.abconnexions.org
17 Main Street, Newcastle upon Tyne, NE20 9NH

Tel: 0191 242 4892  |  Twitter: @abconnexions

Tune in to ABC Show Business every Friday morning between 10-11am. www.spicefm.co.uk 



However, the Armed Forces should be 
considered a key part of our community, who 
are there in times of a crises, but also when 
needed in peace times, and who contribute 
significantly to society.

My own interest started when I was encouraged 
to join the cadets many decades ago. I remember 
signing up and getting a uniform, which 
made me feel a combination of pride and 
nervousness. Each week I would get the No1 
bus from where we lived to the other end of City. 
For anyone who has lived in Newcastle, the No1 
bus is the longest bus ride and pretty much goes 
through every area in the city, including some, at 
that time, would describe as war zones! 

In those days public racist abuse was far more 
common, and I remember being sat at the top of 
the bus, being asked why a ‘Paki’ was wearing a 
uniform and then regularly getting into a tussle.  
But the routine, reverence and camaraderie I 
experienced far outweighed the ignorance. Being 
in the Cadets was one of the best experiences 
of my life, it reinforced the natural traits I had 
of discipline, hard work and respect, alongside 

developing a whole host of life skills too. 
Wearing a uniform made me feel good, part of 
something special, part of a community.

Naturally, I got distracted with a whole host of 
other things that boys do in their teenage years 
and moved on. But I have never forgotten the 
experience and the skills that I developed, 
being ever so grateful for the opportunity and 
affinity developed. It is a pleasure and honour 
to see the pride, admiration and respect that 
everyone within our Armed Forces has for our 
Queen and country. They all work selflessly to 
support the whole community. 

Over the past seven, eight years, I have managed 
to reinvigorate the relationship with our Armed 
Forces, launching and supporting a number 
initiatives alongside signing up to the Armed 
Forces Covenant – a voluntary pledge to support 
the Armed Forces – going on to become a Gold 
Covenant Holder. 

Over the course of the Pandemic our Armed 
Forces have pretty much been on the front line, 
from building Nightingale Hospitals, to allocating 
all of their medical personnel to the NHS and 

onto making sure the economy and communities 
aren’t overwhelmed by supporting mass testing. 
Arguably doing as much, if not more than various 
of our other amazing public servants, but with 
very little recognition. That is why I dedicate this 
column to each and every individual involved, 
supporting and promoting our Armed Forces. A 
heartfelt thank you.

The opportunities our Armed Forces offers are 
immense. Helping develop key transferable life 
skills both personally and professionally. 

If you would like to find out more on the 
opportunities open to you, whether as a Cadet, 
Volunteer, Reservist, Regular or would like to sign 
the voluntary Armed Forces Covenant, to become 
the best you, then please get in touch. There is a 
place and space for everyone. May the Force be 
with you.

Ammar Mirza CBE is Chair & Founder of Asian 
Business Connexions, Chair of the NELEP 
Business Growth Board, Chair of the IoD North 
East (North) and holds various positions across 
the public and private sectors. 

Ammar Mirza CBE
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THE FORCE IS STRONG IN EVERYONE
This month I want to pay further tribute to our Armed Forces as we celebrated Armed Forces 
Day last month. All too often we tend to regard our Armed Forces as a totally separate entity, 
working in isolation and whom we call upon in times of war.



For more information, please visit www.smecofe.com/starting

ACCESS THE START-UP SUPPORT YOU NEED TO ALLOW 
YOU TO FOCUS ON GROWING YOUR BUSINESS.

START-UP BUNDLE

Start-up website package –  

Extend your presence regionally, 

nationally and internationally with an 

engaging brochure website.

START-UP ACCOUNTANCY PACKAGE

Including – Your annual accounts 

and online confirmation statements 

covered so you can focus on growing 

your business.

VIRTUAL OFFICE OR  

REGISTERED OFFICE

Establish a professional presence and 

protect your privacy with a virtual or 

registered office address

REGULATION PACKAGE

Sleep well knowing your  

business is legally compliant with 

policies in place, ICO registration, 

T&C’s and more. 

Accountancy software included within this bundle.



Nudl, which was set up in March by Shak 
Asghar, helps businesses cut through red tape 
to access the cash they need to support their 
growth.

In the three months since its official launch, the 
nine-strong Nudl team has helped companies to 
access around £3.9m worth of grant funding, on 
projects worth a total of £8.4m.

“We’ve worked with SMEs across a massive 
range of fields, including health and wellbeing, 
digital marketing and construction,” Shak 

explains. “We’ve helped firms access funding for 
some amazing projects, including an ultrasound 
machine, portable accommodation and even a 
nine-tonne dumper truck.

“It just goes to show that the funding is out there, 
it’s just a matter of knowing where to look – and 
how to apply.”

Shak – who is also a renowned DJ - is passionate 
about keeping his finger on the pulse of all 
available opportunities, as well as supporting 
businesses with applications. He gives the example 
of Large Capital Grants, which are available, 
typically for sums from £50,000 of grant monies, 
although they are often accompanied by a 
complex application process. 

Shak says: “They are quite widely available and, 
in the main, the big difference is the amounts 
that can be secured to help get an investment or 
project over the line in order to grow a business. 

“Naturally, it can be expected that with such 
significant amounts of money, there will be a 
corresponding increase in the level of detail 
required applications, which is where Nudl can 
help.”

With 20 years of experience in business support, 
Shak has learned that many business owners find 
the process daunting at any level – which was the 
key driver in creating Nudl.

“What I’ve learned is that many people don’t 
know about business support and, if they do, they 
may feel uncomfortable talking to accountants or 
local authorities. 

“I think it’s a perception of approachability, as 
well as the amount of technical jargon thrown 
around, so we strip all of that out and present it in 
a simple and friendly way.

“What we seem to be hearing is that people really 
like our fresh approach and proposition, as well 
as the fact that we have an offering that nobody 
else has.

“So, while this approach was a bit scary to launch 
initially, it has been received really well and now 
proven can be built upon.”

Which is just what Nudl is doing; the company 
has just taken on a growth consultant and is 
currently recruiting for a relationship manager.

Geographically, the team covers from Yorkshire to 
the Scottish border, with offices in Newcastle and 
Hull ready to be utilised for further growth and 
plans to be in 10 regions by end of its first year.

While Nudl is so far clearly succeeding in its aim 
to put the fun into funding, what advice would 
Shak give to businesses who are still unsure?

“It’s important to pick someone you feel 
comfortable working with and don’t be scared to 
be completely open as there is no such thing as a 
silly question,” he said. 

“But most importantly, relax and have fun with 
it – it’s all about using your Nudl!”

For more information, email info@nudl.co.uk, 
call 0333 344 8428 or visit www.nudl.co.uk 
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LETTING THE 
NUMBERS DO 
THE TALKING
Since launching just three 
months ago, one Tees Valley 
funding consultancy has helped 
local businesses access nearly 
£4m-worth of grants. And it’s 
not stopping there.

Shak Asghar



Picture a scenario where as a manager, you 
were able to know how to get the best 
out of each one of your team members. 
You know what motivates them, how they 
work best, what tasks they will smash (and 
those that they are going to struggle with), 
how they like to receive instructions, to be 
communicated with, how much feedback, 
praise etc they need.  

Your job would be massively easier if you didn’t 
have to make assumptions and have to use a bit 
of trial and error. If you knew exactly what works 
for each member of your team, you could sit 
with your feet up all day, right?

It’s not as bonkers as it sounds. It’s just not 
something that happens in organisations. It 
typically goes like this…a new employee starts, 
has to figure out what the formal and informal 
‘rules’ are, how things are done, how people 
like to be treated, how the manager works and 
spends the first three months unproductively 
trying to figure all this out for themselves, 
without any real conversations. 

As new employees we adapt and try to fit 
in, to assimilate. Which might mean that the 

organisation doesn’t get the brilliance that 
we have and the value we can offer. From an 
organisational perspective, we hire awesome 
people and then do not get the best out of them. 

So, here is the idea…

Get everyone in a room (or on a call) and go 
through these questions and get them to note 
down the answers to these questions:

My top three strengths are… 

I love doing… 

I get excited about… 

I sometimes need support with...

My ideal work environment is… 

The time of day I have the most energy is…

When I have to really concentrate I need…

When I get assigned tasks I need…

My colleagues will get the best out of me by…

I learn best when...

I like to receive feedback…

Things that upset me...

Then get everyone to create their own one-page 
manual. Including you as the manager, as you 
need to model the behaviour that you want 

to see with others, and openness with being 
comfortable sharing your needs. 

These one-pagers can be shared with colleagues 
and can be helped to make decisions to get 
the best out of everyone! You’ll find it easier to 
assign tasks, communication will be better, jobs 
and tasks can be tweaked to people’s strengths 
and preferences. Seems like work would just be 
easier. You could even pop them all together in a 
PDF that can be sent to new colleagues joining 
the team and invite them to share theirs too 
before joining. 

Give it a try. What have you got to lose? I’d love 
to hear how you get on. 

About Work Pirates

Many business leaders have people problems 
they don’t know how to solve. We created 
Work Pirates, which is like the A-Team, for 
organisations to give leaders the confidence, 
courage and tools to do things differently to 
tackle these problems, feel less stressed and have 
a happier, more innovative workplace with more 
empowered employees. 

Find out more at workpirates.com or  
get in touch with Michelle at  
michelle@workpirates.com

HOW COOL WOULD IT BE IF EMPLOYEES CAME 
WITH AN INSTRUCTION MANUAL?
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I know… sounds a little ‘out there’, but bear with me…



Eothen Homes
• A Different Concept in Dementia Care •

At Eothen Homes we are committed to providing 
excellent care with Christian values. Our home in 
Wallsend is different to other residential homes 
offering dementia care.
Space and room for residents to move around and enjoy life freely has 
played a central part of the building’s design and daily life is not made 
up of routine and tasks but allows people to get up and eat and drink 
when and where they want. In other words it is just like home.

As well as our specialist dementia care facility, we have homes in 
Whitley Bay and Gosforth which offer 24 hour permanent residential 
care as well as short term respite and day care.

Please call any of our homes to find out more.

Wallsend 
Miller Way, NE28 8EL   0191 259 8000

Whitley Bay 
Park Gardens, NE26 2TX   0191 297 0707

Gosforth 
Elmfield Road, NE3 4BB   0191 213 0707

Head Office 
0191 281 9100

www.eothenhomes.org.uk Christian Care for the Elderly
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Dr. David Cliff



I believe a real challenge exists to overcome the 
immediate financial imperatives around Covid and 
balance these against a bigger, more all-pervasive 
agenda that is far closer than anyone would care to 
think about.

As we get things back to normal and the wonders of our 
technologies deliver vaccines and other interventions in 
unprecedentedly quick ways, the same is not true of the 
planet. Indeed, perversely the very speed of our societal 
process that facilitates such progress can have a negative 
impact across the planet. Covid will come and go, ultimately 
becoming endemic in the population and managed a bit 
like flu and we will have our radar out for the new ‘nasties’ 
coming up the timeline. However, the emissions from a car 
exhaust this very day, a coal-fired power station or even a 
wood-burning stove in trendy suburbia, may be circulating 
around the planet for centuries contributing to climate 
impact.

The transition to a cleaner, safer planet where the 
environment is protected and species thrive rather than 
face extinction, is not as expensive as doing nothing 
ultimately and there are real benefits for business 
thoroughly engaging with this agenda.

Certainly, all businesses of the future will need to be 
imbued with a level of ethic where competitiveness involves 
something other than a race to the bottom in terms of the 
exploitation of people and natural resources to concentrate 
the wealth in the hands of a few. These perspectives 
are rapidly becoming as distasteful as notions of past 
imperialism anyway.

Psychologically as well, each of us will have to develop a 
better relationship with the planet that we have. We can 
no longer love its beauty, visit it, exploit it for our leisure 
and yet not understand the responsibility and cost of its 
maintenance. Our arrogance as a species, that sense of 
entitlement that we never really question, simply by virtue 
of our sentience and an opposable thumb, cannot persist. 
Wholesale social change is required, at a speed that will feel 
almost traumatic to the world.

It's not that there aren't measures and technologies in place 
and indeed, we see rewilding projects, for example Storks 
being reintroduced to the UK after 40 years of extinction 
here. The will, the humanity and the abilities exist to make 
a huge difference. The issue is, as with any business, scaling 
this up and ensuring the price of scaling does not adversely 
disadvantage organisations who will accept the social and 
environmental costs into their operations as part of their 
contribution while others simply attend the bottom line.

And yet this must be for all, there has to be an end to 
virtue signalling where, for example, companies encourage 
purchase through minor donations per unit of sale to Third 
World countries or carbon offsets that are a fraction of 
the true pollution, being presented as conscience solving 
duplicity to consumers. Or just sticking ‘eco’ in front of 
something seems to make things more appealing when in 
fact it just pollutes a bit less. Well done, truly ecological 
business takes effort and those businesses who get there 
have real social, economic and environmental value.

A new school of psychology is emerging, that of eco-
psychology. It is a broad church spanning everything from 
those who seek to exploit natural energies, reconnecting 
with nature et cetera to those who understand that 
the human ego's relationship with the Earth must 
fundamentally change at a time when the free market 
enables human experience in particularly self-centred 
ways. This is not just about how we treat the planet, but 
people. We are increasingly working with leaders of care and 
conscience who wrestle with these challenges.

I could have droned on here about how great Gedanken 
services are and the reader might prefer to move their 
attention to another page, to someone who is smiling in 
front of their office and talking about investment, it’s an 
easier read. But this is a much more important agenda, and 
it is now incumbent on every individual and business to 
start embracing it.

We need to become more aware; we need to lobby 
leaders, and we need to show preparedness to change, 
not in a tokenistic, virtue signalling way, but ways that 
achieve elements of none exploitative reward with true 
sustainability.

Would your company like a free corporate membership 
of the Shark Trust, dedicated to protecting endangered 
shark species around UK waters and globally? Try it for 
a year on Gedanken - contact me direct for details via 
david@gedanken.co.uk

THERE’S NO GOING BACK...
With the COP 26 conference being hosted in Glasgow in November, 
we have a real opportunity to place the country in a true position of 
influence in the world agenda on climate change.
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...we need to become 
more aware...



MIKE JAMES
North Sea Link

Mike James is the UK Converter site manager 
for the North Sea Link interconnector project, 
a joint venture between National Grid and 
Statnett, which will see the exchange of clean 
renewable energy between two sites in Cambois, 
Blyth and Kvilldal in Norway. Once complete, it 
will be the longest subsea interconnector in the 
world, presenting a huge step forward in both 
countries’ quest to remove carbon emissions by 
2050.

What is the North Sea Link interconnector 
project and how does it work?

Stretching 720km, the North Sea Link will be the 
longest subsea interconnector in the world when 
fully operational. It will draw hydroelectric power 
from Norway into the UK and also provide Norway 
with wind power generated from the various wind 
power sites around the country.

Why do we need this?

The North Sea Link is playing a significant role in 
the UK’s efforts to meet net zero targets by 2050. 
Once operational, it will have the capacity to 
provide clean power to 1.4 million homes – this is 
equivalent to three cities the size of Newcastle on 
a cold day.  

This is a valuable contribution by National Grid 
both in terms of the scale of the project and the 
investment being made. It is a monumental task to 
deliver but we are very much part of a new chapter 
in the country’s power supply; providing sustainable 
renewable energy. 

Power brought into the UK via the North Sea Link 
(and Northumberland) will be green energy which 
is fantastic for the consumer, the UK as a whole and 
of course, the North East.

What are the benefits to the North East as  
a region?

This is a phenomenal project and certainly puts us 
on the map in the transition towards renewable 
energy. Furthermore, having once been a very 
heavy mining and industrial area, South East 
Northumberland is itself seeing huge change and 
rapidly becoming a hub for world-class innovation 
and renewable energy generation - the world’s 
longest interconnector will be quite literally on our 
doorstep. 

This will of course generate many more positive 
opportunities for the nearby communities including 
Cambois, East Sleekburn, Bedlington and Blyth, 
hopefully attracting greater investment which in 
turn will create more jobs.

It was always important for us to recruit people 
from the immediate area too wherever possible, 
and we’ll now have eight local staff as part of a core 
team when the project is fully operational.

What does your role entail?

As site manager, I ensure that the project is running 
to plan, that it is on schedule and that strict health 
and safety requirements are met. I manage a group 
of skilled engineers and oversee multiple contractors 
and sub-contractors on a daily basis. I also liaise 
with the community, keeping them well informed of 
progress, as well as working closely with the team at 
National Grid to engage with local schools and the 
parish council to promote engineering.

How did you get into the industry?

I started off in the RAF and joined National Grid 
in 2003 on a temporary basis. I’ve had some great 
opportunities since then as the job has delivered 
several career paths, allowing me to develop my 
skills further. I’ve lived in Cramlington most of my 
life - this opportunity opened up six years ago. 
I showed an interest to work on the project and 
luckily enough it fell into place.

What’s next for you after this project?

I’ll be transitioning across to the ops manager’s 
role whereby ultimately, I’ll be responsible for the 
site once in full swing. Myself and a core team of 
engineers will manage maintenance and ensure 
that the UK side of the project operates smoothly 
without any hiccups.

The project is progressing extremely well and on 
track. We’re currently in the commissioning phase 
so we’re testing all the high voltage equipment, but 
by the end of this year, we should be ready to go.

What part of this project has made you  
most proud?

This is by far the best project (and the best location) 
that I’ve been part of, not only because it’s on my 
doorstep but also for the people I work with. We’ve 
engaged with the local community from the start 
and many have taken a keen interest in the various 
programmes we’ve delivered such as school reading 
partnerships, road safety days, the donation of 
laptops and iPads to Cambois Primary School and 
an onsite Energy Education Centre. 

The latter is an interactive learning resource to 
promote STEM subjects to the area’s younger 
generations. School pupils can come (when 
guidelines allow) and see the work that is being 
carried out in Cambois, as well as learn more about 
renewable energy, climate change and STEM careers. 
We created various downloadable materials for 
pupils during lockdown that are still available and 
we’re also due to host several career talks. We’re 
therefore very keen to work closely with teachers 
on a local level and create real interest amongst 
pupils for renewable energy and the interconnector 
project. This way we can encourage, enthuse 
and support the next generation of world-class 
engineers right here in the North East.

For more details regarding North Sea Link’s 
Energy Education Centre or to discuss how pupils 
can learn more about the project, please email: 
nslinterconnector@communitycomms.co.uk 
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IN CONVERSATION WITH...

Mike James



This month, they share with us the appointment 
of their new Head of Lending, Paul Sablich.  
Based in Lima, Peru, Paul takes the reins 
following the retirement of Malcolm Curtis, who 
served 22 years at Shared Interest headquarters 
in Newcastle city centre.

“It is the meeting of hearts and minds.” That is how 
Paul Sablich, our new Head of Lending, described 
Shared Interest when he joined us in 2009 as 
Regional Development Executive for South America.

Speaking at our Annual General Meeting at that 
time, he added: “I want to work for Shared Interest 
as I see fair trade as a tool to generate equity in 
the world. It is important to be part of the solution, 
to create the right environment for fair trade to 
take place. To do this, I think we need to work with 
wisdom and compassion.  

Paul said. “Over a decade on, I still strongly believe 
in those words. In fact, they are more valid than 
ever.  As Head of Lending, I want to continue this 
way of working – with knowledge, experience, and 
motivation intertwined.  

“When I first came to Shared Interest, I had several 
years of experience in the financial sector and a 
strong desire to put this to good use, by helping 
people in disadvantaged communities. What was 
most important to me was getting out into the 
field, meeting with farmers and artisans face to face, 
and fully understanding their problems and needs.

“It was during this time that I began to fully 
comprehend the vastness of the regions covered by 
Shared Interest. It occurred to me that I was visiting 
remote communities in my own country that I was 
not aware of before.  

“Visiting farming co-operatives served as an 
important reminder of how important our work is – 
to provide finance so that they can provide a better 
income for their farmers and - through the Fairtrade 
Premium - better services to communities.  It is like 
a ripple effect. 

“When I became Regional Manager of Latin America 
in 2014, my role changed – not just geographically 
but the focus of managing the entire portfolio in 
this region. As Head of Lending, I am now looking 
forward to extending my knowledge across all 51 
countries and the rich diversity of products and 
businesses we support.

“A benefit of being with the organisation over a long 
period is that I can see how we have been able to 

make a difference. We have strengthened relations 
with producer groups, we have found better ways 
to support them, and we have expanded into new 
supply chains in different countries.  We have seen 
businesses grow and Shared Interest has been a 
fundamental factor in their evolution.

“For instance, I have had the pleasure of working 
alongside Candela Peru for many years. They have 
been a customer of Shared Interest for over two 
decades, focusing on the rich diversity of the 
Amazonian rainforest. They work with more than 
600 families to ensure their communities are 
protected, through the sustainable sourcing of 
Fairtrade products such as Brazil nuts. 

Candela Co-Founder Gaston told us recently: “A 
partner is somebody who you trust. It is a longterm 
relationship and it is somebody who turns out to be 
a friend and that is the experience we have had with 
you.’  For me, this sums up the way that Shared 
Interest works – hand in hand, shoulder to shoulder. 

“And it is this way of working together, which 
will help farmers face new challenges, especially 
those related to climate change. Weather cycles 
are changing and it can lead to severe disruption.  
An example is the El Niño phenomenon, a cyclical 
event that increases the temperature of the Pacific 
Ocean. Global warming is increasing the frequency 
of its extreme effects, leading to intensifying 
droughts, worsening floods, and shifting hurricane 
patterns.

“In 2017, the Northern coast of Peru was severely 
affected by landslides and flooding. Some producer 
organisations lost everything and we worked 
alongside them, recognising the uncertainty that 
they faced. It was a hugely difficult time for farmers 
and it has taken years to recover.

“We need to remember that Shared Interest 
operates in the developing world, where there 
is often sociopolitical and economic instability.  
Many are low-income countries and will be further 
stretched by the challenges of climate change 
and Covid-19. We are hopeful that the worst is 
behind us in terms of the pandemic, with the global 
vaccination programme underway. However, there 
will always be more challenges to come and we 
will build on over 30 years of expertise, to remain a 
reliable source of finance in an uncertain world.  

“Above all else, we want to support businesses, 
communities and people through times of adversity 
to reach their full potential. After all, this is the 
true spirit of fair trade – to work with wisdom and 
compassion. This is why we will continue to explore 
new regions and products and supply chains, to 
ensure our finance touches the lives of those who 
need it most.”

If you would like to learn more about Shared 
Interest and Candela, please visit  
www.shared-interest.com, call 0191 233 9102, 
or email membership@shared-interest.com 
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THE MEETING 
OF HEARTS 
AND MINDS
Based here in the North East, 
Shared Interest is a social lender 
working in 51 countries. The 
organisation provides finance to 
fair trade businesses, thanks to a 
UK membership of over 10,000 
individuals who invest in a fairer 
world.

Paul Sablich meets with a cocoa 
farmer in Peru

Paul Sablich



NE1 has designed an extensive Summer in the City 
programme of interactive activities to encourage people 
of all ages to explore Newcastle and to have some fun. The 
idea is to focus more on place-making, rather than fixed 
events, creating an environment that makes the most of the 
city’s assets, enlivening key areas of Newcastle not just for 
short, pop-ups but for the duration of the whole summer, 
from July through to September. The programme will 
consciously avoid focusing on key dates and times to allow 
the enjoyment to stretch across the summer, giving people 
the space and time to visit as and when they please.

The key areas of attention are Newcastle’s iconic Quayside, and 
the ‘retail core’, the area surrounding Northumberland Street, 
Grey’s Monument and Grey Street.  

Of particular interest is Newcastle’s Quayside, which has 
always been a key focus for NE1 as the jewel in the city’s 
crown. It has long been our mission to maximise the Quayside’s 
potential, transforming it into a major European destination 
waterfront. This year we aim to expand the footprint of what 
people normally consider to be the Quayside, creating a linear 
park, filled with installations and exhibitions along its length. 
Beginning at the Guildhall the ‘park’ will spread past the Pitcher 
and Piano to the East of the Millennium Bridge, a span of over 
700m. 

The idea is to lead people through the space with points of 
interest spread along the way, offering something to explore at 
regular intervals slightly further along the path. 

An internationally renowned artist has been commissioned to 
create a 100-metre-long pavement vinyl that will be installed 
along the busiest stretch of the Quayside, creating a vibrant, 
colourful, and Instagrammable talking point for visitors. More 
seating will also be installed so people can stop and enjoy the 
iconic views along the Quayside route.

Adding additional greenery to the city is another of our key 
targets. The pandemic underlined the importance of spending 
time outdoors for both physical and mental wellbeing and 
we wanted to create a city that provides welcoming, relaxing 
outdoor spaces for people to enjoy their time outdoors in 
Newcastle. Trees, grasses, bamboo, flowers, and areas to sit and 
relax are all part of our plan and have already started to appear 
across the city in planters and pocket parks. More than 60 
planters are to be installed along the Quayside alone, a welcome 
addition to the area this summer.

We have also been very keen to address the gaps in the city 
centre offer, particularly the limited seating along the banks 
of the Tyne and in the heart of the retail core. The city centre 
with its world-famous architecture, and the Quayside in the 
shadow of the city’s famous bridges are arguably the best places 
to spend a sunny day and we want to provide more seating 
and space for people to enjoy it. From tall tables to take in the 
views to bespoke and locally-designed artistic seating, there 
will be more spots than ever before to sit and soak up the sun, 
and enjoy the stunning architecture, all positioned at vantage 
points along the riverside and around the retail core and the 
Monument.  

The Wesley square area near the Millennium Bridge, a traditional 
site for NE1’s pocket park, the Quayside Seaside, will almost 
double in size this year, providing a much larger space to 
welcome families, whilst at what was previously considered ‘the 
far end’ of the Quayside, past the Pitcher and Piano, we will 
be creating a ‘light park’ for adults and children. Featuring the 
internationally recognised ‘Wave-Field’ installation, the fun light 
park will comprise 8 large seesaws which light-up and play music 
for people to enjoy, as well as other light-inspired installations.

The summer season has already burst into life with the welcome 
return of NE1’s Screen on the Green, our large open-air cinema 
at Old Eldon Square. The programme kicked off at the end of 
June with the screening of Wimbledon to be followed by a 
summer programme of classic movies, family favourites and new 
Hollywood blockbusters all to be enjoyed throughout the school 
holidays. 

As well as the physical installations that will make the city a 
more pleasant place to stop and dwell, we are layering on top 
of this a city-wide activity programme, including walking tours 
and historic talks from local operator, Iles Tours. Working with a 
number of heritage properties in the city we will also be offering 
the public ‘behind-the-scenes’ access to some of these venues 
continuing the theme of rediscovering your home city. Whilst 
on the river, even more activities than ever will be taking place 
to allow locals and holidaymakers to take to the water to see 
Newcastle from a completely different perspective thanks to our 
partners, CBK Adventures.  

As part of the activity programme, we will also be teaming up 
with cultural venues and wellness providers to provide pop-ups 
from theatre, ballet and opera to wellbeing and fitness classes 
including HIIT workouts and yoga sessions.

We hope NE1’s Summer in The City programme will encourage 
people to rediscover the city, to visit places they have never 
been before and to make the most of the free, family-friendly 
activities that will run throughout the school summer holidays.  

We want to remind people who may not have visited Newcastle 
in a while of all that the city has to offer and demonstrate the 
huge, transformational improvements that have been made 
while they’ve been away. During lockdown the city has changed 
but for the better and what better time to enjoy it than a 
summer in the city.

www.newcastlene1ltd.com

B U S I N E S S  I N S I G H T

68

Newcastle is gearing up to give visitors a spectacular, 
colourful and vibrant welcome back to the city. 

SUMMER IN THE CITY
By Ben Whitfield, Head of Marketing and Events, NE1 Ltd 

NE1’s Summer in the City programme will see events, activities, exhibitions and installations 
across a wide expanse of the city giving people more reasons to visit and enjoy what 
Newcastle has to offer in their own time, at their leisure and as frequently as they like.
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In June 2019, the UK became the first major global economy to 
pass laws to end its contribution to climate change. The legislation 
committed the nations of the UK to reduce all greenhouse gas 
emissions to net zero by 2050.

Net Zero Week will run annually each summer, this year taking place 
just three months prior to the UK hosting the 26th UN Climate Change 
Conference of the Parties (COP26) in November 2021, in Glasgow.

The national awareness week has widespread support across the industry 
with over 40 organisations supporting the not-for-profit initiative.

Net Zero Week 2021 offers all stakeholders a dedicated platform to voice 
opinions, share evidence and best practice, explore strategy, and highlight 
solutions in our shared journey towards a net zero carbon future.

Northern Gas and Power founder and CEO, Fokhrul Islam, said: “This is 
a hugely powerful initiative which will drive greater awareness of the 
impact of climate change and promote stronger collaboration across the 
industry. If we work together now, as a sector and as businesses, we have 
a golden opportunity to achieve a net zero carbon future. We all have 
an important part to play in this vital goal and we are proud to be the 
Principal Sponsor of the inaugural Net Zero Week.”

Tim McManan-Smith, Head of External Affairs, Net Zero Week said: “It is 
great to have such a trusted and dominant energy consultancy on board 
in our inaugural year. We will be working closely with Northern Gas and 
Power and the many associations partnering the week to make sure we 
raise awareness and inspire businesses on their path towards net zero.”

Greg Clark MP said: “Climate change is the single greatest challenge 
facing mankind. The UK is leading the world in rising to this challenge and 
can take pride in being a nation that is not just showing ambition but one 
which holds a record to match. We all have a stake in this and I applaud 
the efforts of individuals, organisations and initiatives like Net Zero Week 
in highlighting the importance of this vital work.”

During Net Zero Week 2021 the comprehensive webinar and podcast 
programme will all be free-to-attend. The exclusive programme is aimed 
at educating and inspiring businesses of all types and sizes.

Furthermore, in the build-up to the week across three days, 14/16 July, 
there will also be some must-attend keynote webinar sessions. 

Sign up to the email newsletter to make sure you see the agenda first.

For further information about Northern Gas And Power,  
please visit www.ngpltd.co.uk
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NORTHERN GAS AND POWER IS PRINCIPAL 
SPONSOR OF THE UK’S FIRST NET ZERO WEEK
The government and industry-backed national awareness week, which runs from 17-23, July 2021, 
will be a focal point for generating awareness and momentum for businesses starting the journey 
to decarbonise and an information hub for those already on their way.

Fokhrul Islam

Northern Gas 
and Power’s 
new HQ – Riga
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Fiona Macleod has been appointed as 
managing director of Lynemouth Power 
Station (Lynemouth Power Limited/LPL) in 
Northumberland.

Fiona, a Chartered Engineer, brings experience in 
major capital projects, engineering, maintenance, 
operations and process safety. She has held various 
senior leadership positions and is currently a 
governor of Teesside University and a Fellow of the 
Institution of Chemical Engineers (IChemE) where 
she chairs an international safety committee (LPB).

Furthermore, she most recently established overseas 
subsidiaries for a Chinese manufacturing company, 
growing turnover from zero to US$250M in six 
years.

Fiona will now lead the power station, part of 
global energy investments firm, EPH, as it continues 
to take huge strides forward in renewable energy 
following its conversion from coal to biomass 
electricity production.

Fiona commented, “I am tremendously impressed 
by the scale of the investment made at Lynemouth 
as well as at our Port of Tyne facilities. The 
conversion to biomass has certainly been a huge 
turning point for the power station, its workforce 
and the wider North East region, creating a new 
chapter from which to move forward and play an 

integral role in the country’s renewable energy 
production.

“We have a significant opportunity to demonstrate 
world-class performance, maximising clean, green 
power generation and positively contributing to the 
Government’s net zero strategy on both a local and 

national level. I will therefore be working closely 
with the wider EPUKI group and our strategic 
partners on the long-term future of green energy in 
the region.”

www.lynemouthpower.com

NEW MANAGING DIRECTOR APPOINTED AT 
LYNEMOUTH POWER STATION

Fiona Macleod, managing director of 
Lynemouth Power Station.

Last month, Sir Kevan Collins, the 
highly respected Education Recovery 
Commissioner, resigned after the 
government failed to implement most of 
his recommendations on how schools can 
‘catch up’ over the next few years. 

While it’s impossible at this stage to gain 
a full and accurate picture of the impact 
that Covid-19 has had on education, failure 
to support pupils who have had their 
education disrupted by the pandemic could 
have catastrophic repercussions for both 
pupils’ own future destinations, but also the 
economy at large.

To alleviate these risks, Sir Kevan’s report 
recommended spending around £15 billion, 
or £500 per pupil, to support Covid-19 catch 
up in schools. What the government has 
actually committed is £1.5 billion, which 
works out at £50 per pupil. This may still 
sound like a large sum of money, but when 
you compare this against President Biden’s 
commitment to spend an extra £1,500 per 
pupil, or the Dutch government’s £2,000 per 
pupil, £50 is just a drop in the ocean.

Regardless, schools will rise to the challenge 

and will deliver the best possible programme 
of catch up study that they can under 
the circumstances. At NCEAT, we have a 
comprehensive summer school programme 
planned which incorporates activities 
to support pupils’ mental and physical 
wellbeing as well as traditional teaching and 
learning. We’re also looking at ways we can 
boost our catch-up allowance by generating 
our own income through facilities lettings, 
advertising and partnerships with local 
businesses.

Our priority is and always will be the 
education and wellbeing of our pupils. As we 
work towards bolstering our central teams 
and growing our faculty to employ more 
specialist teaching staff, we don’t see this as 
a cost, but as an investment in our pupils’ 
futures – one which is much needed if our 
economy is ever to fully recover from the 
fallout of Covid-19.

Alan Hardie is CEO at Northumberland 
Church of England Academy Trust 
(NCEAT). For more information, visit  
www.ncea.org.uk

CATCH-UP FUNDING FOR SCHOOLS SHOULD BE 
SEEN AS AN INVESTMENT, NOT A COST

Alan Hardie
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Our team gives you peace of mind.
Our new and innovative Synergi Managed Service delivers a more agile and effective solution for your business using 
either a full outsourced model or a co-managed approach, with security monitoring and rapid response at our core.

Call: 0191 477 0365   Email: enquiries@teamsynergi.co.uk



What were your career ambitions  
growing up?

I was a bit of what I would call an ‘all-rounder’ when 
I was growing up and struggled knowing exactly 
what I wanted to do. I remember advice from my 
parents was to work in a Bank as, back then, it was 
seen as a good, solid job for life. So, that’s what I 
did. I quickly learned that I thrived on responsibility 
and achieved most satisfaction from helping others, 
which was the platform for the shape my career 
would take. The constant throughout my career 
has been the leadership and management of others 
which has predominantly been in the contact centre 
industry. 

Tell us about your current role?

I am the Alarm Receiving Centre Department 
Manager for Verisure UK and I essentially manage 
the 24/7 alarm monitoring service for all UK 
customers. The Alarm Receiving Centre (ARC) is 
the ‘beating heart’ of Verisure and our purpose is 
providing peace of mind to our customers. It is my 
role to ensure we respond to every alarm trigger, 
no matter what the circumstance and take the 
appropriate action to protect our customers. 

What is your proudest business achievement?

During my time working in the contact centre 
industry, I have achieved many things I am proud 
of, from outstanding employee engagement 
results and the development of new lines of 
business to winning National Sales Awards and 
British Excellence in Sales and Marketing Awards at 
department and contact centre level.

How has your industry changed in the  
last decade?

As someone very new to the security industry, I feel 
proud to be part of a company that knows what it 
stands for and is very clear on the service strategy. 
I believe we are changing the security industry and 
are clear about the space we want to operate in and 
the customers we want to protect. We are changing 
the game in the UK.

What are you currently working on?

Currently, I am supporting the expansion of the 
Customer Service and Multi-Channel department 
in addition to my role as Alarm Receiving Centre 
Department Manager. Leading this wider area of the 
business is a fantastic enabler to create alignments 
and influence the customer journey across different 
touchpoints, improving the overall experience.

Tell us about the team you work with?

My team are a fantastic group of passionate, 
resilient and committed individuals. What really 
matters in my team is ‘teamwork’. I work with 
people who care, about our customers and, just as 
importantly, about supporting each other. Their role 
is unlike anything they will have done before and 
each one of them brings varied skills and experience 
from a range of backgrounds but it’s their shared 
dedication and professionalism that makes us a 
highly successful team.

What is the best piece of business advice  
you have been given?

Take care of your people and they will take care of 

your customers, is something I was taught many 
years ago and it is so true. It applies in all roles I 
have undertaken and is the same advice I give to 
those who develop under me.

What has been your biggest challenge?

Having worked in long-established companies in the 
UK throughout my career, it has been a challenge 
transitioning into a company still relatively new in 
comparison. We have a wealth of experience and 
knowledge to fall back on as Europe’s No1 in our 
field and I have joined the team to be part of the 
growth and evolution in achieving the same goal in 
the UK. A big challenge is the fast pace at which we 
are growing and the acquisition of talent to join the 
Verisure team.

Who are your heroes inside and outside  
of business?

I don’t really have heroes but there are people I 
admire.  

How do you unwind outside of work?

Like so many others, we bought a puppy (Hershey) 
during lockdown in 2020 and she has changed 
our family life. I love long walks and have even 
discovered I don’t mind the wind and rain because 
Hershey doesn’t. My favourite place is the beach 
and it’s been a great way to get my teenage kids 
involved and out of the house!

Favourite Book/CD/DVD?

My tastes have continued to change over the years 
and have become more varied in the type of music 
I like to listen to. I build my own playlists just with 
anything I like and some of my ‘favourite’ songs 
date back over 20 years but then I do like current 
music too. I love to read when I get the chance, real 
life/true crime. I am currently reading The Prison 
Doctor by Dr Amanda Brown, but I do enjoy a bit of 
light-hearted fiction when I go on holiday.

To learn about careers at Verisure UK go to 
careers.verisure.co.uk

VANESSA JEFFERS
Manager at the Alarm Receiving Centre Department for Verisure UK. 

Managing the 24/7 alarm monitoring service for all UK customers. 
Based in North Tyneside, the company is expanding rapidly and is 
recruiting. careers.verisure.co.uk
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IN CONVERSATION WITH...

Vanessa Jeffers



Think of Italy and what immediately springs 
to mind? The history of Rome? The romance 
of Venice? The impossible glamour of Milan?

Chances are what won’t come to mind is the 
tiny principality of Seborga on the Italian Riviera 
in the region of Liguria – but that might be set 
to change thanks to a Northumberland man.

Serborga is a stone’s throw away from the far 
better known principality of Monaco and while 
it might not be a tax haven for billionaires, it 
does have a charm all of its own -and even some 
similarities.

Serborga has its very own princess, Princess Nina, 
who has given James Vasey’s novels her royal 
seal of approval, thanking him for helping to put 
the area in the public eye.

James describes his trilogy of books as “romantic 
fiction” – but the romance stretches far beyond 
the relationship of the main characters.

“The books are just as much about a love affair 
with the food and drink of the area, which is 
unique and very special,” said James, who divides 
his time between his homes in Northumberland 
and in Liguria.

“It’s such an amazing place with incredible food 
and wine and I just wanted more people to 
discover it.”

James isn’t alone in his passion for the area – 
Seborga was recently named as one of the “must 
see” places for intrepid travellers.

The writer has just published his third book, 
Recipe For A Nation, following up from his first 
two novels, Cooking Up A Country and Unlikely 
Pairings.

Described as “fiction for foodies” it brings 
together elements of history, politics, religion 
and love in an absorbing story with the added 

bonus of allowing the readers to recreate some 
of the area’s much loved dishes.

James has worked with Ligurian cooking 
instructor and food writer, Enrica Monzani, who 
has created a number of mouthwatering recipes 
which reflect the cuisine of the area and feature 
in all of the books.

From sorrel soup to mallow macaroni, from 
castagnaccio (chestnut pie) to turle, a stuffed 
pasta, the recipes are a complete delight and a 
real introduction to Ligurian cuisine.

It’s an added bonus to a set of really absorbing 
books where a love story unfolds against a 
backdrop of truly engaging historical and 
geographical detail.

The books have been generally well received and 
have also attracted the interest of a European 
film company, which is currently in discussions 
with James about a possible movie.

“It’s very early days but we’re having some very 
exciting discussions,” he said.

Recipe For A Nation, Cooking Up A Country 
and Unlikely Pairings can all be bought on 
Amazon priced at £2.99 for the e-book and 
£7.99p for the hard copy.

B U S I N E S S  I N S I G H T
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RECIPE FOR  
A NATION
A North East man’s love of a 
little known area of Italy has 
been the inspiration for three 
novels – and now possibly a film.

James Vasey



For more information visit our
website www.ctbo.co.uk 

FIRST CLASS, 
AUDIO VISUAL 
PROFESSIONAL 
SERVICES
We are a highly experienced professional services 
partner working with resellers & channel partners 
to deliver small, medium and large-scale 
implementations throughout the UK and Europe. 
Our portfolio comprises of Audio Visual, 
Network Infrastructure and Electrical Services.

AUDIO VISUAL SERVICES
As your virtual AV Team, we have everything covered to help you deliver end to end AV
solutions to your clients.

• AV Pre-Sales & Design     • Project Management
• Implementation     • Maintenance Services 

NETWORK SERVICES
Utilising our comprehensive Network Infrastructure Services portfolio we can help you 
deliver small, medium or large scale infrastructure projects.

• CAT 6 & Fibre Cabling & Termination     • Network Cabinet Installation
• Wireless Access Point Installation     • Wireless Surveys    
• Network Points

ELECTRICAL SERVICES
Supporting our Audio-Visual and Networking Services our electricians cover all the 
requirements for associated Electrical Services.

• New Circuits     • Distribution Boards     • Single & Double Gang Sockets
• Testing & Certification

or call our friendly team 
on 0191 303 6730 
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161 years ago, shipping was big business. 
The banks of the Tyne were alive with a new 
wave of shipbuilding and maritime industry 
connected to the export of coal from the 
North East’s rich coal mines. However, back 
then shipping was a dangerous and uncertain 
business. 

In response, the North of England Iron Steam Ship 
Protecting Association, the embryonic North P&I 
Club, was launched in 1860, providing collision 
liability and personal injury cover to its members 
– the shipping companies and owners – that were 
helping to firmly place the North East on the 
global industrial map. 

Our mission was, and still is to this day, to enable 
our shipowner members to trade with confidence.

I’m delighted to say that more than 160 years on, 
North is one of the region’s leading businesses, 
employing almost 400 people, with more than 
300 based at our headquarters on Newcastle’s 
Quayside. 

Undoubtedly, we’ve worked hard to help shape the 
future of the maritime industry and grow our local 

economy. However, in recent years, we have found 
ourselves wanting to do more for the people and 
the city we call home. 

Since 2010, we have been supporting the local 
communities in which we live and work.  From 
volunteering, to providing donations to local 
projects and charitable causes from our North 150 
Fund, North has helped to make positive changes 
in the community.

Through funding or volunteering, we have helped 
plant trees, buy vital medical equipment for local 
hospitals, provide breakfasts for local school 
children and provide clothing and equipment for 
children and adults.  

Our North 150 Fund has seen us donate £1 
million to maritime and North East charities 
over the past 11 years, with local beneficiaries 
including Children North East, the Newcastle 
United Foundation, Ouseburn Farm, St Oswald’s 
Hospice and Willow Burn Hospice, amongst others. 

As part of our commitment to ensuring the 
maritime industry continues to thrive, we 
have also supported charities such as the UK's 

Royal National Lifeboat Institution (RNLI), the 
International Seafarers' Welfare and Assistance 
Network (ISWAN) and others that support 
seafarers and their families, particularly during the 
pandemic.   

Last year, during the challenges of the COVID-19 
pandemic, we also donated laptops and 
equipment to selected schools in the region and 
supported some of our long-term charity partners 
who have redirected their resources to help those 
most in need. 

I’m truly delighted that our North 150 Fund has 
enabled us to support such a wide variety of 
causes and individuals across the North East, as 
well as seafarers and their families. 

By supporting our communities, we can really 
make a difference to those who need it most, 
whilst simultaneously future proofing our region 
and ensuring jobs, facilities and support networks 
are built to last the next 160 years. 

For more information about North,  
visit www.nepia.com
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GIVING BACK TO THE COMMUNITY 
Paul Jennings is Chief Executive of North, a global marine insurer that has been at the 
forefront of the maritime industry from its Tyneside base for over 160 years. Here, 
he talks about the P&I Club’s origins and history, its North East roots and why it’s 
important for the business to give back. 

Paul Jennings
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We live in a fantastic part of the world with 
access to so many great attractions from 
Northumberland and the stunning castles 
right the way through the coastline across the 
whole of the North East of England. This is a 
fantastic part of the world to take a holiday. 
I’m not going to use the word staycation I am 
going to describe it as a full holiday because 
that’s exactly what it is when you go to one of 
these fabulous venues.

How will holidays help you increase sales for 
your business?

It’s really simple: Think about the fantastic times 
that you’ve experienced in previous holidays. Think 
about the memories that you have built over the 
years when you have been on your own holidays. 
Just take two minutes right now to pause and to 
think about the best holiday that you ever been 
on. I bet that if you did pause and think about 
this you’d have a broad smile on your face. That 
warmth, that smile and that fantastic feeling is 
one that you need to focus on when it comes to 
your sales. We call this the green line effect. What 
do I mean by that? It’s that moment where you 
really put your customers or your clients in a really 
fantastic positive emotional state. It doesn’t need 
to be something complex and expensive it can be 
something really simple that really makes that their 
day and provides them with that positive emotional 
association with your business.

One of my most memorable moments in a recent 
holiday was the service, smiles and warmth that 

I got at the Ariston Cafe where we stopped for 
lunch one day while travelling route 66. The 
memories of that holiday still resonate with me, 
and I still tell people about the fantastic service and 
experience we had while having lunch. The team 
did nothing more than give me a few gifts, talk to 
me, remember me and engage me in a genuine and 
warm conversation. It cost so little money from 
(from their perspective) and had such a big impact 
from my perspective. 

What can you and your team do right now in this 
changing world to give others that same warmth 
experience and memory? And why would this 
benefit your business? Well, if you take some time 
to put your consumers onto the green line (that 
positive emotional space) you start to create 
advocates of your business. Advocates are the 
people who will tell others about you and they 
will come back bringing along their friends, family, 
contacts, network and their suppliers with them. 
This is the simplest and most effective way to grow 
your business and your sales. Creating groups of  
people who absolutely love what you do and will 
tell other people for you. 

It sounds really simple and that’s the brilliant thing 
it is just that simple. Where might you start with 
your business? Here are three really simple things 
you could do this week:

1. Speak to every one of your clients this week 
and try and find one or two personal things about 
them. You need to remember these things to build 
on conversations and make sure you focus on the 
relationship beyond the transaction.

2. Give a small gift or token of appreciation to 
your existing and to new clients that you meet this 
week. It doesn’t need to be a big lavish gift it can 
be something as simple as a postcard, a physical 
reminder to say thanks to them for spending money 
and time with you.

3. Make them a cup of tea. This only works if they 
actually like cups of tea. Find out what they like to 
drink, tea, coffee or water and make sure that you 
have that ready for them for each meeting that 
they attend with you. A tiny thing but it shows that 
you are focused on them and the relationship and 
their needs rather than just the transaction you 
involved in.

Any business can take advantage of the green line 
effect. You and your team can spot a multitude 
of ways to help your customers get that positive 
emotional engagement with you and your business. 

The things that you get right in this space will 
create the ongoing memories and spark the dinner 
table conversations that people will share about 
you as an individual and your organisation. So, while 
we are in holiday mode let’s make sure that we are 
creating those holiday like memories for every client 
and customer interaction. 

Right now I’m off to create some of my own new 
holiday memories.

To contact Nevil, email him:  
nevil@newresults.co.uk, connect with him on 
LinkedIn or visit www.newresults.co.uk

IT’S HOLIDAY SEASON!
It might not be quite the holiday season that we’re all expecting this 
year though. But pause and think for two minutes. Rather than think 
about all the things we can’t do why not pause and think about all 
the positive things we can? 

Nevil Tynemouth



0191 385 7761     email: nevil@newresults.co.uk     @NewResultsHQ     www.linkedin.com/in/neviltynemouth/

Nevil Tynemouth

HELPING 
PROFESSIONAL 
SERVICE 
ORGANISATIONS 
IMPROVE THEIR 
BUSINESS 
DEVELOPMENT...
      STRATEGY – helping you 

build an effective business 
development strategy.

      PLANNING AND COACHING – 
creating a focused operational 
plan and coaching you to bring  
your business development  
plans to life.

      TRAINING – giving you and 
your team the confidence and 
competence needed for your 
own business development.

Do you want to have a conversation to 
review your strategy, plans and skills?  
Book a 30 minute online meeting now! 



How did you start your career in property 
development?

I was fortunate that when I was a student in 
Newcastle studying estate management my Dad 
bought me a house in Jesmond. I lived there, 
re-mortgaged and used the money to quickly buy 
another. I then got into the habit of refurbishing 
and re-mortgaging a few more and it grew from 
there. I did that for the next eight years and 
created a portfolio of more than 50 student beds 
around Newcastle. 

How have things expanded and changed over 
the years?

I moved on from student housing to larger 
conversions and land developments. A few years 
ago I purchased a pub in Backworth which I 
converted into two houses and five flats. I also 
built a property in Darras Hall and carried out 
other conversions. Over the last two years, I have 
pipelined over £60m worth of developments 
with Modo Bloc. Some of our future projects are 
getting larger and more ambitious.

What are you currently working on?

We’ve just broken ground on an exciting seven 
townhouse site in Ouseburn Valley, overlooking 
the River Tyne. I’m currently working on another 
four sites in Ouseburn which is really exciting. I’ve 
also got 12 townhouses in Durham in planning. 
We’re always looking at interesting investment 
and development options.

Which projects are you most proud of?

We have just finished Chelmsford Lofts, a stylish 
eight flat aparthotel in Sandyford, Newcastle. 
The site was originally three tired flats which 
we gutted, extended and refurbed into a really 
fashionable and trendy site, which is already 
proving popular for weekend staycations. This 
£1.5m development has taken two years to bring 
to market but it’s a high-quality, finished product 
that I am really pleased with. 

What are your biggest challenges?

Planning is a constant challenge for any developer. 
There can be a lot of requirements on a developer 
and sometimes it can take longer than you 
anticipate. But when you are granted planning, it 
is certainly a great feeling and makes the struggle 
worth it. 

In the early years, securing finance and managing 
cash-flow were problems. That has improved 
but we’re always looking for private backing to 
undertake more ambitious opportunities and 
projects.

Any hiccups or mistakes along the journey?

I bought a pub that was tied to a brewery, which 
meant I struggled to make a reasonable profit. 
Although I enjoyed owning my local, as I am 
sure my friends did too, it proved to be more 
problematic than it was worth and distracted me 
from my property development goals. However, I 
did get a taste for the industry and would revisit 
this sector in the future if the right opportunity 
arose.

What are your ambitions for Modo Bloc?

I enjoy navigating the property market through 
its ups and downs and spotting opportunities 
where others don’t. I have ambitious growth plans, 
which involves gradually expanding into other 
regions of the UK with bigger and more complex 
developments. Now that I’ve made the move from 
refurbishments to new builds, I look forward to 
building more homes and developing more land to 
increase my pipeline even further. 

How do you relax away from work?

I like to travel and have visited lots of different 
countries. I regularly play squash, have just taken 
up tennis and do weight training. In the past I did 
the occasional marathon. All of that is to burn off 
the effects of my other pastime, enjoying good 
regional hospitality! 

More information at  
www.modobloc.co.uk

MODO BLOC IS 
BUILDING FOR 
THE FUTURE
North East design-led developer 
Modo Bloc has just completed 
one of its more trendy and 
upmarket projects in Newcastle. 
We spoke to MD George Jenkins 
about the company’s growth, 
regional developments and plans 
for the future.
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George Jenkins



Effective people management at Inspired HR 
is all about focusing on customer needs across 
all actions and touchpoints. Many companies 
focus too strongly on their products, and only 
view customers in terms of receivables and 
sales. Here at Inspired HR, Integrity is key 
for us meaning we will not sell you anything 
that we believe you don’t need or want and 
therefore, forms a strong part of our values.

At Inspired HR, we reviewed our business after 
a manic 2020 and decided that we needed to 
support our clients with a Customer Relationship 
Manager. 

Let us introduce you to our newest member of the 
team - Hamza Naeem. 

Hamza is currently a Customer Success Manager 
at Sage but will soon to be joining Inspired HR as 
a Customer Relationship Manager. He has a vast 
experience in managing a high value portfolio 
of multi-million-pound clients and his mindful 
and empathetic, yet enthusiastic approach to 
client management makes him passionate about 
building real relationships that create value for all!

Coming from a background of culture, business, 
and travel, he is fuelled by his passion to 
understand how people from all different walks 
of life like to do business and connect with them 
on more than a professional level. He considers 
himself a ‘forever student’, eager to build on 
both his academic foundations in Business 
Sustainability and Investment Banking meaning 
he stays in tune with the latest success strategies 
through professional development.

He is looking forward to bringing his vast skill 
set and success in creating lasting and valuable 
customer relationships to Inspired HR, and really 
making a difference to our clients in addition to 
helping our company grow to new heights with 
the collaboration and support of our colleagues 
and senior management team.

Customer relationships is a part of our ongoing 
effort to apply measurable actions to key parts of 
our business.

Commitment to our customer experience 
opens opportunities to dramatically improve 
all relationships. In today’s highly competitive 
environment, businesses need to better 
understand their customers, and how to best 
retain those customers. Our customer relationship 
focus has helped us to make sense of our 
customer needs, help manage relationships more 
intelligently and allowed us to predict the future 
growth of our business. 

Such knowledge provides a crucial competitive 
differentiation for us as we seek to build stronger 
customer relationships. 

Over the last four years, Inspired HR has built 
strong and lasting client relationships; our clients 
are able to trust and rely on us as Employment 
Law and HR experts. To us, maintaining a policy 
of openness when it comes to our professional 
opinions and point of view regarding the best 
interests of the client, is always our first priority. 

Our Values drive our business model forward and 
we are proud to call our clients “Friends” as our 
values below define this:

  Family – our first and primary value is that we 
see our clients and our employees as family and 
will always be there for them.

  Real Relationships – we pride our self on 
creating real relationships with our clients and 
really getting to know them personally.

  Integrity – we will never sell you anything you 
do not need and promote fair pricing.

  Enthusiasm – all our team must be 
enthusiastic and passionate about HR and 
Employment law and love what we do.

  No Nonsense – we do what needs to be done 
and quickly whilst balancing our approach to 
situations from both a commercial and HR view 
to suit your business needs.

  Dedicated – we dedicate ourselves to your 
needs and will go over and above to exceed 
your needs.

  Supportive – we always have a great shoulder 
and a good ear for our clients to lean on.

If you would like to discuss any of the above, 
please contact us at 0191 205 8020 or via 
email support@inspired-hr.co.uk for further 
information. 
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CUSTOMER 
RELATIONSHIP 
MANAGEMENT 
– MAKING 
CUSTOMERS 
COUNT
Customer Relationship 
Management addresses new 
demands, about putting 
the customer first and how 
companies administer their 
interactions with their client 
base. 

Hamza Naeem



C H A R I T Y  A N D  C O M M U N I T Y  N E W S
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www.oasiscommunityhousing.org

Reigniting a hope and  
a future for everyone  
facing homelessness

HADRIAN’S WALL 
CHALLENGE
Sage Wealth Management has recently spon-
sored NE Youth members taking part in the 
Hadrian’s Wall Challenge.

The Hadrian’s Wall Challenge will involve eight 
sections that member organisations can walk. 
The groups will be allocated a section based on 
their needs and abilities and will walk between 

8 and 13 miles of Hadrian’s Wall. This will be the 
third year NE Youth have offered this challenge 
to their members. 

NE Youth have 130 members which grow year 
on year. The firm offers varied services to meet 
the needs of the sector and is aimed at differ-
ent people within third sector organisations, 
including staff, volunteers and of course, young 
people.

Hadrian's Wall Challenge will take place on 25th 
September 2021.

NORTH EAST 
WOMEN’S CHARITY 
TURNS UP THE HEAT 
A North East charity, which helps unemployed 
women get back to work by providing interview 
coaching and clothing, is appointing a high-profile 
ambassador to help promote its cause.

Smart Works Newcastle has appointed Sara Davies 
MBE, an award-winning entrepreneur from County 
Durham, who has been a Dragon on BBC’s Dragons’ 
Den since 2019. 

Sara founded her crafting business, the Crafter’s 
Companion, 15 years ago. The business reported a 
turnover of 34 million last year and the company 
employs more than 200 staff in the UK, US and 
Europe. 

Sara will be figure-heading the charity to support its 
plans to increase the number of women it helps to 
gain employment through its coaching and dressing 
service.

Commenting on her appointment, Sara said: “I’m 
absolutely thrilled to join the Smart Works family 
and honoured to represent the charity as a North 
East ambassador. I’m proud to play a part in helping 
women to achieve their employment aspirations.” 

HUNTED CHARITY 
EVENT FOR NE 
YOUTH
NE Youth, the North East leading youth 
charity, have announced the rescheduling of 
their Hunted event, as they look for ordinary 
people to go on the run in Chopwell Woods.

The Hunted event will welcome teams 
between 2 and 10 people. Like in the Channel 4 
programme, each team will get a half an hour 
head start before the hunters are set free. There 

are ten tasks set amongst the forest and points 
are awarded for each task completed.

The new charity event is open to everyone, 
groups of friends, work colleagues and families. 
Like most charities, NE Youth have missed out 
on over nine months of fundraising so they 
are super keen to get people to sign up to the 
event, which has been rescheduled for 14th 
August. 

Entry is £30 per person and includes a hog roast 
and awards ceremony. 

For more details and to sign up visit:  
neyouth.org.uk/product/neyouthhunted



Tell us about your charity

Our charity is entirely volunteer-based and 
collects and manages stories, sound recordings 
and memorabilia reflecting every aspect of life 
in North Tyneside since the turn of the 20th 
Century. Since 1997 we have developed one 
of the country’s longest running and diverse 
community history archives. The volunteers 
do everything necessary to take an interesting 
memory from an individual, capture it, add it 
to our catalogue and then publish it on the 
website. The benefit is felt universally, from the 
volunteers who lead the work, to the individuals 
who share their stories and the audiences that 
enjoy them.

We strongly believe that everyone has a story to 
share, and those stories deserve to be listened to, 
preserved and enjoyed by future generations. The 
group now has amassed an incredible catalogue 
of social history showing the human stories 
behind changes to key industries and ways of life 
across the North East. The stories bear witness 
to unique experiences of the life of individuals 
and the volunteers empower and engage people 
from all walks of life - from patients receiving 
end of life care to couples retelling the story of 
how they first met, stories are captured that may 
otherwise have gone unheard.

How does the charity help the Community?

The charity has strong community links and 
partnerships across North Tyneside. One 
example of our projects was “Bringing Back The 
Banner” which tells the story of how residents in 
Burradon banded together to preserve the local 
heritage and reinvigorate their community spirit 
by restoring their historic pit banner. Our charity 
supported the local school children, parents and 
others to explore and capture the importance of 
Burradon’s mining heritage.

A project working with North Tyneside Council, 
captured the memories of couples who met at 
the Dome at Whitley Bay in the days when it 
was a dancehall.

Another project, working with North Shields 

Business Chamber, captured the story of 
shopping in North Shields throughout the 20th 
Century.

What have been your proudest moments?

Apart from the benefit of actual stories captured, 
it has been great to see the development of 
our volunteers who come from diverse personal 
backgrounds. Under the guidance and support 
of Dr Kath Smith, the volunteers are provided 
with training packages from which they learn 
interviewing techniques and how to use digital 
voice recorders to transcribe and upload stories 
to maintain and enlarge the online archive. There 
is a real sense of teamwork and camaraderie 
with many reporting that they have made 
new friends and significantly increased their 
confidence and social network, as well as their 
knowledge of local history.

It was a great honour that the charity was 
recently awarded The Queens Award for 
Voluntary Service in recognition of the charity’s 

achievements. This is the equivalent of an MBE 
for a voluntary group and is the highest award 
that is made to the voluntary sector.

How can you get involved?

The charity is based at the Linskill Centre in 
North Shields and to find out more, all details 
are on our website.

www.rememberingthepast.co.uk or email: 
enquiry@rememberingthepast.co.uk
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For the Everflow Group, making water simple 
for everyone is a top priority, and here, head of 
customer operations Cillian McCarthy explains 
why working together is the key to the group’s 
success.

Since our inception in 2015, when chief executive 
Josh Gill first came up with the idea for Everflow 
Water, better serving customers has been top of the 
agenda.

And we must be doing something right; we were 
named third fastest-growing firm in the FT1000, the 
Financial Times’ annual list of the most promising 
businesses, earlier this year.

We were also named as the 3rd best utilities firm 
and 18th best North East place to work in the 
Best Companies to Work For rankings, released last 
month.

The secret to our success? Collaboration and 
customer service.

In the beginning

After setting up Everflow Water, Josh realised the 
existing technology available to water retailers was 
hindering customer service.  

Quotations took too long to produce, billing 
software had to be manually updated, and systems 
were unable to manage the complete customer 
journey.

All this meant that brokers were reluctant to offer 
water alongside other utilities, as it was a lot of 
effort for little gain – water traditionally has lower 
margins than gas and electricity.

Enter Josh, and the idea that would later become 
the Simple suite of solutions; software that could 
act as a one-stop-shop for data management.

This technology led to Everflow Water becoming 
the fastest-growing water retailer in the market – 

but we weren’t going to keep it to ourselves.

Collaboration is key

We want the water market to succeed – and that 
means providing a better service to all customers. 

As such, we launched the Simple suite onto the 
wider market, where it is now being used by around 
20 per cent of the market.

However, over the past year, feedback made it 
clear that some water retailers only needed certain 
elements – so that’s what we gave them.

In July 2020 we launched what has become our 
USP, Simple Quoting, as a stand-alone product.

Simple Quoting quotes every supply point in 
the system in a matter of seconds, making it a 
particular hit with brokers, as it significantly boosts 
sales potential. In fact, many users say it’s the only 
reason they are able or willing to sell water. 

As Josh says: “We have a clear vision to make 
utilities simple and this applies to the market as a 
whole. 

“We want it to succeed and we want customers to 
have a positive experience. Switching rates remain 
low – with ever more retailers and brokers using 
Simple Quoting, switching will increase across the 
board.” 

The view from the other side

Don’t just take our word for it; we’ve been working 
with Love Energy Savings, a multi-award-winning 
comparison service for UK homes and businesses for 
the past five years.

CEO Phil Foster says: “We came across Everflow 
through mutual connections within the industry, 
and were excited to work with them for multiple 
reasons. 

“The main one of these was the brand and 

customer values, placing an emphasis on supplying 
great products with a high standard for customer 
service levels.

“The technology they offer through the Simple 
suite is market leading; the portal offers everything 
we need and the regular reporting helps us to 
continually improve.

“Everflow has been great at helping us shape the 
technology to our business model. This has helped 
us offer a great product to customers without 
sacrificing any part of what makes Love Energy 
Savings great.  

As well as the tech we offer, we’re also partnered 
with Love Energy Savings as a retailer in our own 
right.

Phil added: “As a retailer, Everflow has values very 
much aligned to our own. This, partnered with 
the ease to sell, has unlocked a great product for 
our customers and so our agents can quickly and 
efficiently get the best market pricing.”

Key to the relationship is communication; as Phil 
says: “We strongly value open communication 
and teamwork and our partnership with Everflow 
was no different to the way we approach internal 
collaboration. This all comes back to Everflow’s 
strong values that closely match our own.  

“Everflow offer a very personal feel to every aspect 
of their service, always driven primarily by what 
would benefit the customer.

“When we enter into any new partnership, we look 
at how they value their customers and how they 
deliver a great service. 

“This should be backed up with strong digital 
innovation with an emphasis on the customer 
journey and this was very much seen in Everflow 
from the moment we came into contact.”

For more information about Everflow, visit 
www.everflowgroup.co.uk
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One thing separating a great business from a good business is 
collaboration – with customers and suppliers.

CUSTOMERS AND COLLABORATION
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It has worked in the heart of communities 
in South Tyneside since 1991 and expanded 
into North Tyneside in 2018, where it delivers 
bespoke sustainable projects. 

Here, Andrew Watts, CEO of Groundwork South 
and North Tyneside, speaks about the charity’s 
landmark 30th anniversary and how it has built 
its foundation and values upon the importance 
of sustainability since its origins. With the 
countdown to NetZero set for 2050, Andrew 
believes it is no coincidence the charity’s 60th 
anniversary falls just months later and he has 
no doubt those celebrations will embrace how 
the charity played a leading role in the North 
East tackling its responsibility to achieving 
NetZero 2050.

Celebrating our 30th anniversary is an amazing 
achievement as it means three decades of helping 
to support those within the South Tyneside and, 
since 2018, North Tyneside communities, in order 
to achieve a sustainable future for both. We are 
proud to be champions of sustainability and it 
is fitting that on such a significant anniversary, I 
am putting out a rallying cry to businesses and 
organisations in the North East, to help make the 
region better for all within it, by embracing their 
role in achieving Net Zero.

We have long known the effects of climate 
change and environmental damage impacts first 
and worst on those who hold the least power in 
society and who contribute least to pollution. 
These individuals tend to consume less because 
they have less, if any, disposable income. Tyneside 
has pockets of poverty and social deprivation 
and many struggle to put food on the table for 
their children. The transition to net-zero carbon 
emissions must tackle, rather than entrench, this 

inequality and provide a springboard for better 
work and healthier, happier lives in the places that 
need it most.

As a charity, we have delivered a wide range 
of sustainable projects over the last 30 years, 
the latest of which will be in South Tyneside 
through the Natural Neighbourhoods scheme, 
the Government’s £80 million Green Recovery 
Challenge Fund from which the Groundwork 
Federation received over £2.2m and from this we 
will receive over £120,000. The grant will be used 
to improve four local areas, Monkton Community 
Woodland, Tilesheds in Cleadon, West Boldon 
Lodge and Green Man Plantation, with the help of 
80 volunteers and the creation of 15 jobs.

At the same time, we are working tirelessly 
to develop a robust strategy to address our 
operational emissions. This includes looking at 
energy efficiency improvements to buildings 
such as improving or replacing existing services 
to improve the energy efficiency of current 
infrastructure systems, i.e. heating, lighting, air 
handling etc. We will also be introducing more 
efficient systems and/or renewable energy, 
reducing transport emissions through upgrading 
vehicles and behavioural change, achieving carbon 
savings relating to the minimisation and disposal 

of waste and how we can offset emissions.  

Society’s recovery from the COVID-19 
pandemic must have environmental and social 
commitments at its core. This means the creation 
of high-quality green jobs and the promotion of 
the circular economy. We need to see investment 
in energy efficiency and renewables, the provision 
of high-quality green space that is accessible 
to all, improvements to air quality, creation and 
improvement of habitats for wildlife and other 
green infrastructure to improve the natural 
environment.

Businesses must also keep in mind they are 
dependent upon healthy, functioning societies 
throughout their supply chain, in order to remain 
profitable in the long-term. They need to seek to 
identify all social impacts and risks for the entire 
business and develop strategies that help address 
them.  

We have seen how quickly businesses and society 
adapted to support each other through the 
uncertainty of the pandemic and, with the help of 
innovative technology, I have no doubt that the 
North East can continue to create a sustainable 
and better future for all within it.

www.groundwork.org.uk

30 YEARS 
OUTSTANDING 
COMMITMENT 
TO A 
SUSTAINABLE 
TYNESIDE
Groundwork South and North 
Tyneside is part of a federation 
of Groundwork Trusts in England, 
Wales and Northern Ireland.
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The company prides itself on the long-term 
relationships it develops and believes its 
success has come from being entirely customer 
centric. By putting the needs of the client first, 
everything else falls in to place.

Here, managing partner, David Cook, gives 
insight in to how the pandemic has highlighted 
the importance of forging strong and meaningful 
relationships and how Northern Spire is looking 
to the future and the various ways it can 
continue to support existing and new clients.  

Having been in business for over 30 years, it is 
clear the main thing that differentiates between 
those that do well and those that don’t, is the 
relationships and networks grown and nurtured. 
Without a strong cohort of clients that feel cared 
for and valued, a business simply can’t exist. 

The reality, is that no matter what service you 
offer, there are plenty of others providing the exact 
same thing. It is how you differentiate yourself that 
matters and the key words here are trust, respect 
and team culture. Live up to those high standards 
and you will stand out from the crowd.

When the pandemic hit, like most, it was a worrying 
time for my business. We are client facing, our 
relationships are built on face-to-face interaction 
and when this abruptly stopped, it took time to 
adjust to the new normal way of working. In order 
to keep everyone’s spirits up the team looked at 
ways we could create Zoom nights with clients, 
for example, we hosted an online cooking night 

with Kam Chera and his wife, Nedhi, owners of 
Sunderland-based, The Funky IndianWali, which 
offers at-home master classes in Indian cooking. 
We also hosted an online gin tasting night, 
where we sent out samples from award-winning, 
Northumberland-based client, Hotspur Gin, to 
the homes of clients and associates we work 
with, so we could all have a night in together. The 
Zoom evenings have been a great success and our 
upcoming virtual rum tasting night in July is sure to 
be another hit!

Our clients have held their own during this 
tempestuous time and we wanted to pay homage 
to the hard-working, diverse range of outstanding 
North East talent we work with. We brought in 
client, Ynot, a creative content agency, to devise 
a series of videos about ‘The Us You Don’t See’, 
highlighting the outstanding people behind some 
of these companies, all from varying sectors and 
industries.

Through these short videos we want to thank them 
for being the great clients they are, the resilience 
and bravery they have shown during the pandemic 
and for all that they do for our local communities.

First to star in the series is optometrist, Simon 
Berry who has been a client for a long time. Simon 
is a man we can all learn something from, he is 
hugely community focused and his business, Simon 
Berry Optometrist, has recently become involved 
in a pilot service that aims to make eyecare more 
accessible to patients with a learning disability.

Also featured is, Lee Francis, chief executive of RE-
GEN Group, which was established last year and is 
already disrupting social housing across the North 
East with its best-in-class solutions. It is a company 
that is set to lead the market and bring about 
change for good. A client that joined us during the 
pandemic, CyberWhite, provider of cyber security 
and risk mitigator solutions that prides itself on 
challenging the norms, will also be included, with 
co-founder, Matthew Hewison speaking to camera. 

CEO of charity, Red Sky Foundation, Sergio Petrucci 
will be a highlight of the videos. Sergio and his 
wife Emma, set up the charity after the pioneering 
life-saving treatment their daughter, Luna, received 
at the Freeman Hospital, in 2015, when she was 
born with a serious heart problem. They have 
raised hundreds of thousands of pounds that has 
been donated to The Children’s Heart Unit at 
the Freeman Hospital and also to purchase AED 
defibrillators to improve the lives of people across 
varying age ranges.

The campaign is our way of saying thank you to our 
clients, all of whom are doing outstanding things for 
the region, in their own individual way. The last year 
and a half has been devastating in many ways but it 
has also united people and companies and made us 
all realise the power of human connection, whether 
this be in business or personally.

The videos can be viewed   
www.partnership.sjp.co.uk/northernspire

87

B U S I N E S S  I N S I G H T

VIDEO CAMPAIGN SHINES A 
SPOTLIGHT ON AMAZING CLIENT BASE

Northern Spire Limited, a senior partner practice of St James’s Place Wealth Management, 
provides a wide range of services for clients looking to build, grow, protect or preserve wealth. 

David Cook and members of the Northern Spire team.
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Patent Attorneys

26 Northumberland Square,
North Shields

NE30 1PW

T: +44 (0) 191 269 5477
F: +44 (0) 191 247 7102

E: office@heip.co.uk
www.heip.co.uk

Contact Dominic Elsworth CPA, EPA (Head of Practice) for practical advice in relation to:  
Patents  •  Design right  •  Trade marks  •  Copyright  •  Know-how or related matters

MUCKLE SUPPORTS ARAMIS 
GROUP IN ACCELERATED UK 
MOTOR TRADE INVESTMENT
French company Aramis Group, a European leader in selling used cars 
online, has announced its entry into the UK market with the purchase of 
a majority stake in pioneering used car platform Motor Depot Ltd.

The deal, which includes the online brands CarSupermarket.com and 
MotorDepot.co.uk, will see Aramis take control of 12 customer centres across 
the UK.

Aramis Group were supported in the negotiation and delivery of the 
acquisition by leading North East law firm Muckle LLP. The driving force 
behind the legal elements were partners Matthew Walsh, Mike Spetch and 
Gail Bennett, who delivered the deal to a tight timescale, liaising with multiple 
parties at the height of lockdown.

Matthew Walsh said: “This deal is great news for the North, representing a 
significant investment by a dynamic and disruptive company which has the 
backing of one of the largest carmakers in the world. It brings together two 
established businesses with many years’ experience in the used-car sector, 
giving Aramis Group the opportunity to realise their growth plans and further 
improve the customer experience they deliver.”

LAW FIRM’S WORK GIVES THE BANK 
A NEW LEASE OF LIFE
Durham city’s leading law firm, Swinburne Maddison LLP, has helped to pave the 
way for the old Lloyds Bank building on Derwent Street in Chopwell, giving it a 
new lease of life as an enterprise and welfare centre.

Following instructions from Chopwell Regeneration CIO, the building’s new leasehold 
owners, Swinburne Maddison has completed the lease agreement enabling the next 
phase of the building’s life to get underway when it will be known as ‘The Bank’.

Construction began at the end of April to strip out the building and completely 
refurbish it, turning it into a central place for the community to meet, take part in 
activities and access services and training.  The plans are for the building to become 
fully functional by October 2021.

Gateshead Council, the building’s owner, has leased The Bank to Chopwell Regeneration 
Group for 35 years free of charge, so that it can be brought back into community use.

A warm and welcoming place to visit in the heart of Chopwell, The Bank will feature a 
community café open on Thursdays, Fridays and Saturdays, together with employability 
training, mentoring and support for start-ups and small businesses.

NEW CHALLENGER 
BANK APPOINTS 
CHIEF EXECUTIVE 
OFFICER
GBB, a new bank focused on lending to 
underserved regions of the UK, with a focus on 
regional property developers in the North East, 
has announced the appointment of Sue Hayes 
as its CEO. 

Sue joins the firm as Chief Executive Officer 
to lead it through the regulatory process of 
becoming a bank and brings a wealth of financial 
services and fintech experience, having spent more 
than three decades in banking working for some 
of the largest established players.

GBB, headquartered in Middlesbrough, intends 
to get Britain building by providing property 
development loans of between £1 million and £5 
million, with 90% of lending supporting regional 
property developers, small and medium sized 
businesses, and construction companies. 

Sue said: “GBB’s purpose goes beyond lending 
money and that’s why I joined. Our team is 
passionate about supporting property developers 
in areas that have been forgotten about. We 
want to support the movement to level up the 
North and get Britain building again, creating 
more homes and spaces and driving economic 
prosperity for all.”

Sue’s appointment is subject to regulatory 
approval and GBB is expecting to launch in the 
second half of 2021 following approval of its 
banking licence application.



T. 0191 500 6989  E. enquiry@emgsolicitors.com
www.emgsolicitors.com          

Durham Office
EMG Solicitors, 
Abbey House, 
Abbeywoods Business Park, 
Durham, DH1 5TH

Gosforth Office 
EMG Solicitors, 
Croft House, High Street, 
Gosforth, 
Newcastle upon Tyne, NE3 1NQ

Praised for its “highly skilled” 
and “extremely responsive” 

attitude and its “approachable, 
friendly and professional” team.

“Sound advice and puts customers 
at the front of everything it does” 

while displaying “knowledge 
which is second to none.”

The Legal 500 - The Clients Guide to the Best Law Firms

“ We provide the legal support 
our clients require in order to 

achieve anything from their basic 
needs to their wildest dreams, 

and anything in-between.”
Emma Gaudern, Managing Director

Blending our specialist knowledge, experience and enthusiasm,
EMG Solicitors offer clear, professional legal advice.

It’s the way we deliver our advice that sets us apart.

Free client parking

 • Telephone/Video appointments available

 • Free 30 minute initial consultations for all new clients

 • Face-to-Face meetings available with COVID-19 safety 
measures in place*

 • Regular communication with your legal team via telephone, 
email, video and conference calls

 • Secure electronic document sharing facilities

 • Easy payment options 

*Correct at time of print. Face-to-Face meetings only available in line with Government advice and must be pre-booked.



90

B U S I N E S S  I N S I G H T

Which area of the law do you work in?

My main area of practice is working on behalf of clients on negligence 
cases brought against members of the professional services community 
as well as dealing with disputes with insurers, but I also have significant 
experience of topics including partnership and shareholder disputes, 
contract claims, boundary disputes and landlord/tenant issues. 

Did you always envisage a career in the industry?

The law is very much in my blood and family legend is that Sir Thomas 
More is a distant ancestor! I’m the fourth generation of my family to 
enter the legal profession, with my father having run the family firm in 
Yorkshire, and always loved the idea of legal problem solving and the 
processes of resolving cases in the courts.

What has been your career path so far?

After gaining paralegal and clerking experience at the family firm, I 
earned a training contract with Irwin Mitchell in Sheffield in 1995, 
qualified in 1997 and then, after marrying a girl from the North East, 
moved to join Crutes in Newcastle in 1999.  Crutes was taken over 
by DWF in 2012 and I stayed for a further a further four years before 
joining DAC Beachcroft in 2016 and then moving to Hay & Kilner in 
2019.

What have been the biggest challenges you have faced so far?

Earning and completing my training contract was important in enabling 
me to prove that I belonged in the profession without relying on my 
family connections.  Working for large international law firms also 
presents its own challenges and I feel much more at home within a large 
regional firm like Hay & Kilner where you get to know and understand 
the individual needs and personalities of your clients and colleagues.  

Who do you most respect in your industry?

Generally speaking, I respect lawyers who are straight, don’t try to play 
games and work towards finding resolutions to disputes as painlessly 
as possible for all parties.  Individually, Helen Ager, who led the team 
at Crutes and then DWF, is a hugely impressive legal practitioner and 
person.

Which fictional lawyer would you most like to meet?

I’m not a particular fan of fictional lawyers as there tend to be too many 
inaccuracies which detract from the character and story, but I do enjoy 
reading the Shardlake series, a series of historical mystery novels by CJ 
Sansom set in the reign of Henry VIII and focused on lawyer Matthew 
Shardlake.

What is your greatest strength?

I like to think I have the broad shoulders required to do the heavy lifting 
on my clients’ behalf, reducing their worries about the whole process 
by providing analytical insight into what has happened/will happen and 
detailed advice on the optimum ways to proceed.

What is your biggest weakness?

Impatience with lawyers who choose to focus on points-scoring in court, 
rather than on their client’s needs, and forget that they’re there to try to 
resolve a problem, not just to make themselves look good.

What are your remaining career aspirations?

I want to see Hay & Kilner recognised as the Go To firm for professional 
negligence in our region.  Having had more than 20 years’ experience of 
working on the defendant side of the argument, I’ve developed a detailed 
understanding of how the processes work and am aiming to build a team 
based around that degree of insight and practical knowledge.

How do you see your industry evolving in the next ten years?

The legal sector has become increasingly commoditised over the last 
decade, with clients understandably wanting to know exactly what 
they’re buying from their lawyers, rather than just paying an open-ended 
fee.

I’d expect this sort of cost-consciousness to become even more common 
in litigation in the future and it’s an approach that Hay & Kilner is 
already taking in a number of areas, to help ensure transparency and 
value-for-money.

T: 0191 227 6712  
E: tom.whitfield@hay-kilner.co.uk  
www.hay-kilner.co.uk

TOM WHITFIELD
Partner in the commercial litigation team at 
Hay & Kilner Law Firm in Newcastle, which is 
celebrating its 75th anniversary this year.

SOLICITOR OF  
THE MONTH

Tom Whitfield
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There are many different types of commercial leases and each come 
with their own costs and responsibilities. There isn’t a ‘one size fits all’ 
approach to commercial leases, and each business should negotiate 
an agreement that best matches their business model. Before any 
business signs a lease agreement, they should make sure that they’ve 
asked the following three questions: 

How long do I need to pay the lease for?

You must continue to pay your monthly lease agreement until the contract 
is ended. Therefore, it is essential that you are satisfied with the length of 
the commitment to which you are signing up.

There is no such thing as a ‘usual term of a lease’. The term is one of the 
points that would need to be negotiated between the parties. Often, a 
start-up business might be more reluctant to sign up to a very long term at 
the outset, until they have had the chance to test the waters with the new 
business. Equally, an established business might want the certainty of being 
able to trade from the premises and may prefer a longer term. 

It is therefore important that you discuss your requirements with a solicitor 
early on, who can advise on this point. There may also be a possibility of 
negotiating a break option in your lease. A ‘break clause’ is one where the 
lease can be terminated earlier than its contractual expiry date if certain 
trigger events are met. 

It is also important to consider whether there are any renewal rights at 
the end of the contracted term of the lease. What happens when the lease 
ends and you want to renew the lease? You may have built up goodwill by 
virtue of being in the premises for a long time and you may want to be able 
to preserve that. A lot of this depends on whether your lease is one that is 
protected under the security of tenure of the Landlord and Tenant Act 1954 
or ‘contracted out’ of it. A tenant of a lease that is protected under the 
1954 Act provisions will generally be able to renew the lease on the same 
terms (except for rent) as the existing lease. 

What are my repair obligations in the lease?

This depends on the type of lease you have signed up to:

Full Repairing and Insuring Lease 

Commonly known as a ‘FRI lease’, this is one where the tenant takes on the 
responsibility to repair and insure the building. A tenant of a FRI lease will 
generally be under an obligation to keep the property in a state of repair, 
regardless of the state it was in when they took it over. It can therefore be 
an onerous obligation as the cost of repairing a property can be significant 
and not something that the tenant may have anticipated when signing up 
to the lease.  

Effective FRI Lease 

This is similar to a FRI Lease and is common when the property forms part 
of a multi-let building. In such leases, the tenant would be responsible for 

keeping their own property in repair and the Landlord is responsible for 
repairing the main structure, for which the tenants pay a proportionate 
contribution by way of service charge. 

Internal Repair lease

This type of lease is less common than the above two. In an IR lease, the 
tenant is responsible for repairing their own property and there is no 
obligation to pay towards repair of the main structure. Usually, such a lease 
would command a higher rent to compensate for the fact that there is no 
ongoing liability for repair.

Can I legally operate my business within the commercial lease 
agreement?

There will be specific clauses in your lease that restrict the business 
activity that can occur on the premises. Many tenants assume that so 
long as the lease allows the tenant’s business to be carried out, this is fine. 
Unfortunately, it is not as simple as that. A tenant should also consider 
what impact this will have on you if your circumstances change in the 
future. A tenant needs the permitted use to be wide enough to allow its 
business to grow, adapt and change in a changing business environment. 
The permitted use of premises is also a key factor if the lease may need to 
be assigned to a third party in future.

By their very nature, leases can be a very onerous obligation for a 
tenant to take on. It therefore essential that the terms are carefully 
negotiated to ensure that the lease is most suitable for your business 
needs. Sweeney Miller Law’s commercial property lawyers have 
extensive experience in acting for both landlords and tenants of 
commercial properties of all sizes. So speak to a member of our team 
today on 0345 900 5401 or enquiries@sweeneymiller.co.uk 

THREE QUESTIONS 
EVERY BUSINESS 
SHOULD ASK 
BEFORE SIGNING A 
COMMERCIAL LEASE 
Signing a commercial lease is often the first big 
financial commitment that a business makes. 
It is a legally binding contractual agreement 
between a business tenant and a landlord, 
which gives the tenant the right to use the 
property for business operations. In return for 
this, the tenant pays a fee and agrees to comply 
with certain other obligations. 

Surbhi Vedhara



SERVICES FOR BUSINESSES:  
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Here at Sweeney Miller Law we are a team of experienced and highly qualified 
legal professionals. Our expert knowledge is second to none, with specialist teams 
working in their own field of expertise to advise and guide clients on a wide range 

of legal matters.
Our solicitors in Newcastle-upon-Tyne and Sunderland support clients across a 

broad range of legal areas. We provide proactive, independent and practical advice 
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Getting the  
best results for 
your business



The most popular question on social media 
seemed to ask why Aldi’s Cuthbert was singled 
out when there’s a myriad of other imposter 
caterpillars roaming the aisles?

To answer the question, it’s worth looking at 
M&S’s registration #3509740, which depicts 
Colin resplendent in his green packaging with his 
sweet-adorned back on show. Whilst it isn’t known 
exactly why M&S decided to send the lawyers after 
Cuthbert, a look at the various caterpillars would 
suggest that the design of Cuthbert was especially 
close to Colin. 

Aldi have some history here: they’ve built a 
successful business offering cheaper alternatives 
to the most popular products. Whilst businesses 
cannot simply copy a product without fear of 
repercussions, they can launch a similar product 
and use some of the key visual indicators from 
the leading brands to draw people in. Sometimes 
it’s a simple play on words, from the tell-it-like-
it-is ‘Mint Sticks’ instead of Matchmakers to the 
slightly subtler ‘Seal’ biscuits which happen to look 
like Penguin bars, but other times it’s a far more 
comprehensive ‘inspiration’.

When a company has spent time and money 
building brand recognition and significant goodwill 
in their product, it’s understandable that they’d 
want to stop a rival from benefitting from that 
goodwill. 

This will be the crux M&S’s argument: that Aldi are 

benefitting from the goodwill that’s been built up 
over the many years Colin has turned up at parties. 
If the products are almost identical, then there’s a 
risk of confusion between the two products. Then 
there’s the reputational risk: if Cuthbert doesn’t 
pass the taste test expected of a M&S cake – and 
you thought you were tucking into Colin – then you 
may never buy a cake from M&S again.

Whilst it’s been convenient for the press to 
paint M&S as the bad guys, the fact is they had 
little choice. For protection to be maintained, a 
trademark owner must be seen to be diligently 
acting against those who infringe upon it. Failure 
to do so can weaken your rights. If you allow 
one close imitation, why would you then stop 
another? Had M&S decided to let Cuthbert go 
unchallenged, it could have led to other caterpillars 
springing up – and then the distinctiveness of Colin 
is lost. However, their failure to act on the other 
caterpillars may prove to be their undoing for the 
reasons outlined above.

If this teaches us anything, other than the fact 
that we love a good scrap over Swiss rolls, it’s 
the importance of doing your own due diligence 
before launching your brand. You don’t want to 
find out down the line of another brand, formally 
protected or otherwise, like your own. Often there’s 
circumstances which allow two similar products to 
happily co-exist, but it can get very complicated.

One way to avoid this situation is to perform 
searches before you launch your product. A search 

of the UK trademark register will show existing 
applications or registrations that are identical or 
close to your brand. Coupled with your own due 
diligence in the form of social media and Google 
searches, you can be confident launching your 
product without stepping on anyone’s toes.

Our costs for performing these searches begin at 
£500 (plus VAT) and take around a week – this may 
be an outlay you hadn’t considered at launch but 
given the costs of rebranding, paying out costs from 
an infringement case or destroying your existing 
stock, it’s worth considering.

As for Colin vs Cuthbert? Neither for me, I’m a 
Percy Pig chap all the way.

If you’re looking for trademark advice contact 
James Anderson on 0191 211 7853 or email 
james.anderson@muckle-llp.com

COLIN V CUTHBERT: A DELICIOUS LESSON IN 
TRADEMARK INFRINGEMENT
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In what’s been a trying time for those attempting to watch their 
waistlines, the news has been awash with details of the dispute 
between M&S and Aldi over their chocolate covered caterpillar cakes. 
There’s no doubt that both caterpillars are equally delicious, so 
what’s the issue here?

Jam
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The most recent Labour Force Survey shows 
that in 2019/20 there were 828,000 cases of 
work-related stress, depression or anxiety, 
statistically higher than the previous year. The 
number of people suffering from work-related 
stress and linked mental health conditions 
has increased over recent years. In 2019/20, 
stress, depression and anxiety accounted for 
over half of all work-related illnesses with 
“55% of all working days lost due to work- 
related ill health.” With the unprecedented and 
challenging circumstances of the last year, it is 
expected that cases of work-related stress will 
have continued to rise.   

The Health and Safety Executive defines work-
related stress as “the adverse reaction people have 
to excessive pressures or other types of demand 
placed on them at work.” Work-related stress over 
time, especially if the pressures and stresses are 
excessive and over a prolonged period, can result 
in people developing mental and physical health 
issues. 

Common causes of work-related stress

Work related stress can be caused by a number of 
factors, but the most common causes include: an 
excessive workload or unrealistic deadlines, being 
subjected to bullying or difficult relationships at 
work, poor management, lack of clarity as to job 
role and expectations, and regularly being required 
to meet various targets and deadlines that either 
are unrealistic or not suitable to your expertise. 
People will also suffer stresses in their personal 
lives which may exacerbate their level of stress 
at work. Therefore, there are different underlying 
causes and triggers of work-related stress, and it 
is important that employers are aware of such 
triggers and the differences in people’s reactions 
and/or coping mechanisms. 

Work-related stress can affect anyone in 
any industry at any level. Therefore, effective 
management and a good organisational ethos 
may help employers to tackle the prevalence and 
risks of amounting stress in their workplace. 

Employers Duties 

The Health and Safety Executive estimated 
that in 2019/20 alone, work-related ill health 
absences resulted in 32.5 million lost working 
days. There are ways in which employers can seek 
to reduce work-related stress and attempt to 
reduce the related number of lost working days. 
Many employers may already implement some 
of these measures but effective management, 
good communication with employees, regular 
risk assessments and ensuring safeguards 
against unreasonable demands are some of the 
many ways employers can look to improve the 
management of work-related stress in their 
organisation. More importantly, employers also 
have a duty to ensure the health and safety of 
their employees at work. This involves, amongst 
other things, undertaking regular risk assessments 
of the workplace and implementing solutions 
to prevent staff from experiencing work-related 
stress or other medical conditions linked to stress 
created from work. 

By reducing the levels or risk of work-related 
stress amongst employees, this will enable 
your organisation to maintain a happier, more 

motivated workforce, improve individual and 
team performance, reduce absences and disputes 
within the workplace and improve organisational 
reputation both internally and externally. 

Do you want further tips and guidance?

The mental health charity, Mind, found that 30% 
of staff disagreed with the statement ‘I would 
feel able to talk openly with my line manager if I 
was feeling stressed.’ This is a staggering number 
of people suffering in silence, which could result 
in long-term damage to both employees and 
organisational productivity and reputation. 

Collingwood Legal is a specialist employment 
law firm and we provide bespoke training to 
organisations on all areas of employment law, 
including HR and line management skills such 
as how to manage and support employees 
in the workplace. We have recently run a 
successful Mental Health in the Workplace 
webinar for a number of HR and line managers, 
looking at managing employees’ mental  
health in the workplace and duties owed by  
the employer. 

If you would like specialist, expert advice 
or further information on our upcoming 
webinars, please see our contact details. 
Collingwoodlegal.com Contact:  
paul.mcgowan@collingwoodlegal.com;  
tel: 0191 282 2882.

WORK-RELATED 
STRESS: HOW 
DO YOU 
MANAGE 
INCREASING 
PRESSURES AT 
WORK?
Helen Scott, Associate Solicitor at 
specialist employment law firm 
Collingwood Legal considers the 
impact of work-related stress on 
employees and employers, and 
what employers should be doing 
to address this increasing health 
concern. 
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When it comes to legal affairs, you cannot beat 
legal experience…and that’s what Angela Curran 
has. Over thirty years of it to be precise.

A biochemistry graduate from Newcastle University 
who went on to study law at the College of Law 
in York and train in the North East Angela says 
her journey to medical negligence lawyer was 
serendipity.

A test case fell into her lap and from that point 
she was smitten with the work and the people she 
represents.  

Although Angela does all types of medical 
negligence work, she has a national reputation in 
birth trauma cases. She represents children and 
adults who have suffered brain damage at birth. 
These cases require forensic skill to investigate 
the circumstances of the injury then the ability to 
determine the lifelong needs of the injured party 
and supporting family.

In April, Angela secured over £14 million for a child 
injured during delivery. She is now working with 
the injured child’s family to find accommodation 
that can be adapted to the child’s particular needs 
as well as pulling together a bespoke package of 
therapies and support to ensure that the child has 
the best possible opportunities.

Parents always want to know that their child will 
be looked after when they are no longer able to. 
Most large settlements in this field are by way of 
periodical payments which continue for as long as 
the child lives. A large lump sum can be difficult 
to manage when there is no certainty about life 
expectancy but periodical payments give the 
parents that security and peace of mind.

Most of Angela’s cases are against NHS Trusts and 
because of their complexity can take several years 
to completely conclude. It is no surprise therefore 
that she becomes very close to her clients, keeps 
in touch with them and encourages them to share 
experiences. Her view is that it’s invaluable for 
parents of a brain injured child to make contact 
with other parents in similar circumstances and 
share their experiences. She actively introduces 
parents to each other and encourages them to form 
networks. 

“Over the years working in medical negligence 

I’ve secured over £100 million in compensation 
for clients. I know that my continued interest 
and support is really appreciated. It’s a collective 
strength. I want parents to voice opinions and ask 
questions of each other because one client will have 
invariably faced a similar issue and can help. It saves 
them all from having to reinvent the wheel.”

In 2019 Angela decided to take the plunge and 
join forces with her business partner Jonathon 
Stokes, and form Elmwoods Law & Mediation. As 
well as both being litigation solicitors they are also 
qualified and accredited mediators. Angela has 25 
years’ experience of mediating medical negligence 
disputes and is on a panel of mediators used by the 
NHS to help settle medical negligence cases before 
they go to court. She finds this process fascinating 
and loves the fact that in mediation there can be 
far more on the table than money which is the only 
solution at a trial. People who have been damaged 
as a result of medical negligence want to be sure 
they help prevent the same thing happening to 
someone else and often look for protocols and 
guidelines to be established as part of the mediated 
settlement.

You won’t be surprised to read that Angela has 
received awards for the work she does but arguably 
the one she is most proud of is her Outstanding 
Individual Contribution to Charity award that she 
won at the 2017 North East Charity Awards for the 
work she does at The Percy Hedley Foundation. She 
suspects that in part this was due to the ongoing 
support she gives families long after their cases 
conclude.

Her initial involvement with the Foundation was 

almost thirty years ago when she went along to 
the school to present a cheque for money she had 
raised for equipment and really hasn’t left the place 
since!

She is currently a Trustee and Chair of Governors 
at Percy Hedley School and Chair of Governors 
at Northern Counties School which is part of the 
Foundation. She was formerly Chair of Governors 
of Hedley’s College and has been on numerous 
committees over the years.

”It really is an amazing place; the dedication and 
skill of the staff is outstanding. The difference they 
make to the pupils is tremendous. I’ve loved being 
involved.”

True to her fundraising roots Angela remains on the 
Ball Committee, something she has been involved 
with since the ball was introduced more than a 
decade ago and has now raised over £1 million for 
the Foundation. She is delighted that the Ball is 
going ahead this year in November (she tried to sell 
me tickets, she tells me it’s a fabulous event).

There is a lot of synergy between her day job 
and her work at Percy Hedley which she feels is a 
benefit to both her clients and the Foundation. 

How does she relax? A husband, lots of children and 
a Newcastle United season ticket guarantee her 
life is never quiet. She can’t wait to get back to St 
James Park.

If you would like some advice you should contact 
her for a chat. You can find her on their website 
www.elmwoodslaw.co.uk  
I know you will be in safe hands. 
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ANGELA 
SECURES THE 
FUTURE
Graham Courtney chats 
to Angela Curran, medical 
negligence specialist solicitor 
and partner at Elmwoods Law  
& Mediation.

Angela Curran
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Our team put the solution before the problem.
At Synergi we know that teamwork begins by building trust. Our ability to put the solution before  
the problem is what our customers value most. Talk to us about how we can support your business.

Call: 0191 477 0365   Email: enquiries@teamsynergi.co.uk

ODYSSEY SYSTEMS SUPPORT 
TYNESIDE GOLF CLUB’S 
MEMBERSHIP GROWTH
Tyneside Golf Club has welcomed members back to the North East’s oldest 
inland course and is keeping them connected thanks to an investment in fibre 
broadband.

The Ryton-based club, which has upgraded to the latest fibre broadband technology, 
faced a deluge of enquiries from golfers eager to return to the greens following 
successive lockdowns.

The service, installed by Odyssey Systems, allows quick and easy access to vital 
data stored in the cloud, covering everything from competition results to those all-
important handicaps and membership details.

It also delivers faster, more consistent high-quality broadband, with greater upload and 
download speeds, together with the necessary bandwidth to back up data off site.

Stockton-based Odyssey Systems also improved the speed and quality of the Wi-Fi, 
another feature proving popular with members.

In addition, it installed a new VoIP telephone system, offering added flexibility and 
cost savings. The system features a professional auto attendant greeting, voiced by 
Odyssey’s own in-house team. 

Mike Odysseas, Managing Director of Odyssey Systems, commented: “We have forged 
an excellent working relationship with Tyneside Golf Club over the years and I’m 
pleased that we have been able to deliver the latest innovative solutions to match 
their requirements.”

CITYFIBRE APPOINTS 
REGIONAL PARTNERSHIP 
DIRECTOR
As part of CityFibre’s growth across the UK, a new Regional 
Partnership Director has been appointed for Scotland & North 
East England.

Jason Legget has been promoted to lead the four dedicated City 
Managers, while supporting the wider team to grow and develop 
as the build programme expands further in the coming years. Jason 
retains his existing City Manager responsibility for Newcastle, North 
Tyneside & Sunderland, and will develop regional opportunities for 
CityFibre on a North East region and Scotland-wide basis.

CityFibre has committed over £600m investment to transform 
the digital infrastructure of Scotland & North East England. The 
investment is part of a £4bn plan to connect up to 8m UK homes 
to full fibre networks, enabling faster, more reliable internet services, 
while futureproofing the UK’s infrastructure for decades to come.

Jason said: “Since joining CityFibre, I’ve been blown away by the 
drive, ambition and passion of our people – the Scotland & North 
East team are typical of this. I look forward to supporting the team 
and working with regional stakeholders to drive this much needed 
service to homes and businesses across Scotland & the North East.”

FAMILY AFFAIR 
FOR NORTH EAST 
TECHNOLOGY 
SPECIALIST
North East technology specialist Advantex has 
appointed two new apprentices as it invests 
further to secure its future workforce needs 
and strengthen core technical skills.

Luke O’Connell and Taylor O’Connell, sons of 
company founders Dave O’Connell and Steve 
O’Connell respectively, have started a four and a 
half-year electrical apprenticeship that will see 
them qualify as electricians, with expertise in data 
cabling, fibre optics, IP CCTV and access control 
work. 

The move, which sees Advantex link up with East 
Durham College and New College Durham to train 
them both as they work towards achieving their 

Level 3 vocational qualifications, comes as the 
firm sees continued demand for its infrastructure, 
IP based security systems, IT and digital 
connectivity services.

Operations Director Dave O’Connell said: “We’re 
committed to adding value to our offering 
through apprentices as part of our growth and 
expansion plans. We’re delighted to have Luke 

and Taylor on-board and look forward to seeing 
them gain the skills for a successful and rewarding 
career with the company.”

Currently employing around 50 people and 
targeting a £6 million turnover in the next 12 
months, Advantex has seen success on the back 
of new product introductions and investment in a 
highly skilled workforce. 



Visit: teamsynergi.co.uk  Email: enquiries@teamsynergi.co.uk  Phone: 0191 477 0365

Get in touch to find out other ways we can help 
you improve employee productivity and efficiency.

Eat,  
sleep,  
work,  
repeat.
Automate.

Microsoft has reported a current tally of 145 
million daily active users on Microsoft Teams, 
illustrating the role of Teams as the heart 
of most organisations’ daily operations. This 
number of users saw significant increase with 
the recent rise in remote working, highlighting 
the importance of teamwork-focused tools in 
supporting and facilitating flexible work styles 
and locations. So, if Teams is the heart of daily 
operations, then it becomes vital for users to 
be able to access their powerful business tools 
from within this central hub and that’s exactly 
what Microsoft are now offering businesses the 
opportunity to do.

With a focus on increasing productivity, many 
businesses are turning to the Microsoft Power 
Platform (consisting of Power Automate, Power 
BI, Power Apps, and Power Virtual Agents). These 
tools allow departments to own their process 
improvement from mapping and tracking, through 
to automation and data analytics. The prevalence 
and power of these tools is reflected in Microsoft’s 
reporting that 97% of Fortune 500 companies 
use the Power Platform in some capacity. So, if 
these low-code tools are taking the business world 
by storm, then integrating these tools with the 
capabilities and centrality of Microsoft Teams could 
truly transform the way businesses think about 
working.

The low-code revolution

With the rise of low-code tools, such as Microsoft 
Power Platform, in which users can utilise highly 

visual, drag-and-drop interfaces to build automation 
workflows, apps, and bots, modern businesses are 
having to reimagine their approaches to operational 
improvement. Whereas before automation would 
solely be the responsibility of the IT team, with 
some guidance from the relevant department, 
now we are seeing the rise of citizen developers 

and what Microsoft refer to as ‘Fusion teams’. 
Fusion teams unite business users and operational 
experts with IT specialists, allowing those with less 
technical expertise to utilise low-code tools to 
build within the Power Platform (or even simply 
customise an existing Power Platform template for 
their local needs) and this can then be extended by 
professional coders. This allows low-code and pro-
code to exist in harmony, breaking down division 
between departments and supporting individuals in 
allocating their time and expertise where it is most 
appropriate or beneficial.

Power Platform and Teams = better together

With Microsoft’s strong integration capabilities, 
users can harness the capabilities of the Power 
Platform directly within Teams. Having the ability to 
access the Power Platform from within Teams keeps 
operations and the communication surrounding 
them centralised and easy to follow. Additionally, 
the inclusion of both of these powerful tools within 
the Microsoft suite offers the assurance of Azure’s 
secure governance capabilities and the simplicity of 
one singular Office license cost.

The simplicity, security, and affordability of the 
Power Platform makes it a widely appealing tool 
for SMEs and could transform the way that many 
North East businesses are approaching both their 
operations and project teams.

To find out more, contact Synergi by  
calling 0191 4770365 or emailing  
enquiries@teamsynergi.co.uk

AUTOMATION FROM WITHIN MICROSOFT TEAMS: 
REIMAGINING MODERN WORKING

Justin Short
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The pilot of GUARDIAN® successfully 
highlighted business improvement areas for 
the facilities team and senior management. 
GUARDIAN® has demonstrated throughout 
the pilot that significant water and energy 
waste reductions can be enabled, positively 
contributing to the resort’s operational costs 
and environmental footprint. 

Designed, developed and manufactured in the 
UK by Plexus Innovation, GUARDIAN® is a 
must-have remote IoT technology that measures 
temperature, capable of detecting a range of water 
system issues such as taps left running, water 
leaks, water heaters under stress and failing assets. 

Based on real time understanding, reports and 
alerts enable early intervention to be taken before 
a situation becomes a crisis, whilst the monitoring 
of temperature also helps protect against the risks 
of legionella and scalding.

Ian Murray, managing director of Plexus 
Innovation, said: “Working with a high caliber 
hotel like Rockliffe Hall has been an ideal pilot for 
GUARDIAN® in the hospitality sector, as they take 
their guests and staff wellbeing, their overheads 
and their environmental footprint very seriously.  

“A hot tap left running for just one hour can 
waste enough water to fill six baths and the 
same amount of energy a domestic household 
typically uses in a day. If you multiply that by 
the frequency this can happen in at a hotel and 
the length of time before housekeeping, a new 
guest or a maintenance man typically discovers 
it…. clearly, the savings can be quite significant as 
GUARDIAN®’s automated alert system allows for 
quick action.” 

Already proving popular in the social housing and 

care sector, as well as being ideal for health, retail, 
education and industry, GUARDIAN® is now ready 
to take the hospitality and leisure industry under 
its’ wing too. 

Jason Adams, managing director at Rockliffe 
Hall, said:  “For a low monthly cost, we are now 
getting data that not only assists our team with 
compliance but is also a way to save money and 
reduce risk across a number of key residential and 
operational areas.

“It is reassuring to know GUARDIAN® identified 
issues we would have otherwise not been aware 
of, is ensuring we protect our guests and staff and 
that we will not be unknowingly wasting as much 
water or energy as we clearly used to be. 

“The Rockliffe Hall team is now looking forward 
to GUARDIAN® providing more efficiency savings 
in the rooms in Tiplady Lodge whilst we look to 
a wider hotel implementation and also the next 
stage of the pilot, which could be to evaluate cold 
storage monitoring in our kitchens.”

For food and beverage supply in kitchens, 
GUARDIAN® monitors fridge temperatures to 
ensure that food and drink are kept at safe storage 
temperature, as well ensuring that heaters, taps 
and all-important water boilers are functioning 
correctly. 

For more information on GUARDIAN® visit 
www.plexus-innovation.com 
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ROCKLIFFE HALL INVESTS IN INNOVATIVE 
GUARDIAN® TECHNOLOGY
Rockliffe Hall, a luxury 5-star golf, spa and hotel resort in Darlington, is leading the way in the 
hospitality industry by being the first to invest in an innovative remote technology, following 
a successful pilot scheme. 



We’re transforming Newcastle, North Tyneside,  
Middlesbrough and Sunderland into some of the 
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There can be little doubt that those 
organisations that consider some fundamental 
questions about what they want from their 
technology and related services before moving 
ahead will ultimately be more satisfied with 
the performance of their investment in the 
long term. Indeed, experience shows that those 
companies that have robust IT governance in 
place will yield greater ROI and increase their 
corporate competitiveness.

However, issues around an organisation’s abilities, 
culture, structure and objectives, as well as any 
deficiencies, can make decision making a tough 
call - clearly, when it comes to adopting an 
effective IT strategy, one size does not fit all. But if 
it’s difficult to identify specific commonalities, the 
question of how technology creates value that fits 
into your overall strategy remains a perennial one. 

In this respect, start by asking yourself what it is 
about your current situation that keeps you awake 
at night? At this stage, no one knows the solution, 
just the problem. We then need to understand 

who or what is needed to remove this headache.

Ask yourself what better will look like for 
your organisation in two, three, or five years’ 
time? Look at your investment and weigh-up 
the pros and cons of your choices. Are you 
likely to benefit from tangible, measureable 
improvements (hopefully so) - and how will 
these manifest themselves: cost savings, smarter 
working practices, better value for money, 
greater integration of services with cloud-based 
technologies? 

Hard to answer perhaps but focus on value 
and making hard decisions about priorities 
- any decision-making should be about your 
organisation’s commitment to decide on a 
strategic direction and what role technology must 
play in supporting growth; essentially aligning 
IT initiatives to your commercial goals and 
objectives.

Effective IT requires a stable structure and strong, 
well-informed decision-making. The focus must 
be on achieving results from strategic choices 

and if necessary, working with an external partner 
to help you navigate some very challenging 
financial, technical and aftercare issues. After all, 
to reap maximum value from your investment will 
require some tough decision making around such 
matters as how to allocate finite resources and 
how best to manage the procurement, installation, 
commissioning and service support processes. 
You will undoubtedly be accountable for the 
delivery of value from new IT-enabled operational 
capabilities and inevitably all eyes will be focus on 
you to deliver in this respect. Does the prospect 
keep you up at night?

The solution is more than simply a matter of 
implementing an IT framework. Rather it’s about 
achieving real solutions that are crafted to 
meet your specific commercial goals and daily 
operational requirements as a business. If you can 
understand your IT processes and what strengths 
you have that can be leveraged, it will see you in 
the ascendancy with an approach that ticks your 
short term needs while segues into long-term 
strategic ambitions.

So as you contemplate technology, adopting 
the managed services route (the practice of 
outsourcing the responsibility for your IT, often to 
secure improvements in operations and tangible 
cost saving) may help you to decide what’s right 
for your organisation - a beneficial sounding board 
to help you develop a vision of an immutable 
future, where you can leverage technology for 
business growth, revenue generation and business 
agility. 

More at www.advantex.uk.com 
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TECHNOLOGY: DOES IT KEEP  
YOU AWAKE AT NIGHT?
Creating an effective long-term IT strategy is not easy, says Steve 
O’Connell, sales and marketing director at Advantex, who offers 
advice to help plot a course to success.



However, things may be changing. The impact 
of the pandemic has accelerated digital 
investments and driven change across many 
companies and even on the home front.

Remote working has made companies radically 
alter and rethink the way they work and 
ultimately do business with their customers. 
Greater automation and streamlining are the 
name of the game.

The workload at North East tech specialist Wilson-
Etheridge exploded during the pandemic with 
more clients demanding help and ongoing support 
with digital transformation projects. This, in turn, 
has raised other requirements including the need 
for more robust security and compliance systems.

While many larger companies have thrown 
resources at their IT systems and tech 
infrastructure, medium and small size companies 
have often been less able or simply slower to alter.

Wilson-Etheridge, a Microsoft 365 specialist, 
has seen an opportunity and urgent need in the 
market to help automate time-consuming, paper-
based processes for SMEs.

The tech consultancy is offering a new ‘Paper 
to PowerApps’ service, where companies can 
convert any existing paper form, or legacy form 
into a digital App, creating a more automated and 
efficient process.

Daniel Wilson-Etheridge, MD at Wilson Etheridge, 
explained: “Many businesses are still using too 

many paper forms, sometimes for the simplest 
things. These might include annual leave forms 
that might need to be signed by several people. A 
simple App, designed to do this automatically and 
be available online quickens the entire process.

“There are also often multiple paper forms for 
onboarding staff starters, movers and leavers. 
We can automate all this quite simply within 
a Microsoft environment. Such PowerApps can 
be easily plugged into existing systems and 
processes.”

He added: “No doubt the last 18 months has been 

the strangest period ever, but it’s proven to be one 

of our busiest. We’ve secured regional, national 

and international projects. The pandemic has 

accelerated digital transformation projects and 

forced change on many. As a consultancy, we’ve 

become more flexible to support all companies 

that rely on their software and systems more.”

More details at www.wilson-etheridge.com

PAPER TO POWERAPP!
EY UP, DUCK!
AS BUSINESSES NEED TO ADAPT AND 
STREAMLINE, IT’S VITAL TO HAVE 
IMPROVED/AUTOMATED PROCESSES.

GET IN TOUCH TODAY FOR MORE INFORMATION:
T +44 (0)191 916 0109     E info@wilson-etheridge.com     W www.wilson-etheridge.com

W-E are offering our new PAPER to POWERAPP scheme, offering a 
paper form/legacy form process rebuild.

TURNING PAPER TO POWER APPS
The paperless office - long predicted by many – still seems a distance away.

Daniel Wilson-Etheridge

T E C H N O L O G Y S  I N S I G H T
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Distinctive LIVING
Urban-base.com

WORK STARTS ON FINAL SITE TO CREATE 
199 AFFORDABLE HOMES IN NEWCASTLE
Tolent has started work on the last of eight sites for Newcastle City Council that will see 
199 new affordable homes built across the city.

Somerset Place started on site last month to create 15 bungalows and 14 Tyneside flats, all for 
affordable rent for people aged 55 and over.

Tolent was awarded the £27m contract to deliver the new homes in October last year, and the 
first two sites are due to complete later this year.

Chris Price, regional director for Tolent, said: “Our teams are well underway with all eight sites 
now, creating what will be some fantastic new communities in the heart of the city.

“Delivering high quality, much-needed housing is something we’re very experienced in and we 
know the difference providing such a range of accessible and affordable housing will bring to 
those living in these areas.”

30 YEAR CELEBRATIONS
An award-winning Teesside estate agency shared its birthday with the community, by 
giving away 30 gifts in 30 days throughout June to mark 30 years in business.

Browns Estate Agency, which has offices in Norton, Stockton and Darlington, ran  the ’30 Days of 
Fun’ giveaways across its social media channels and in the local towns to celebrate its birthday 
with customers.

Prizes on offer included spa treatments, restaurant vouchers and home products from some of 
the area’s favourite venues and businesses. The birthday month  culminated with a star prize of 
an overnight stay and meal at Wynyard Hall.

Director Simon Brown said: “We feel very proud to have hit such a milestone for the business, 
especially after the challenges we’ve faced.

“It feels right that we celebrate this achievement with our wonderful customers and team, as we 
simply wouldn’t be here without all the support they’ve given us over the years.”

Surgo Construction (Surgo), one of the region’s leading 
contractors has strengthened its senior team with 
the announcement of a new business development 
manager.

Leigh Chelton, a well-known face in the North East 
construction sector, joins Surgo after two decades of 
experience working in the PR and marketing industry, with 
a special focus on the client-facing side of construction 
and the built environment.

Having already forged a professional working relationship 
with Surgo due to working on its business in her account 
director role at marketing and public relations consultancy, 
Clothier Lacey & Co, working closely with director, Martin 
Blight, Leigh will be responsible for spearheading the 
contractor’s business development and growth throughout 
the Northeast region.

Commenting on her new role, she said:  “I am delighted 
to join the highly experienced and well-respected team at 
Surgo Construction and have an opportunity to contribute 
towards the company’s ongoing success.

“There is a buoyancy in the north east construction sector 
currently, with a steady flow of opportunities coming our 
way. I hope that by working closely with my network of 
established contacts and by forging new relationships, to 
build on this momentum."

SURGO APPOINTS 
NEW BUSINESS 
DEVELOPMENT 
MANAGER



PRINCESS MARY COURT, JESMOND

PRICE ON APPLICATION
This magnificent duplex apartment offers a rare opportunity to purchase one of the finest conversion apartments within the North East. This stunning three 
bedroom property is situated to the second floor of the prestigious Hugh Phillipson Building within the heart of Brandling Village Conservation Area and benefits 
from a secure gated entrance, allocated parking for two vehicles and 24/7 security cameras. Presented to an exceptional standard, the apartment was purchased by 
the current owners, from new, in 1999 and has been sympathetically re-modelled and refurbished. This stylish property offers unique accommodation with private 
entrance hall, an impressive, open plan living, dining and kitchen space, perfect for entertaining, a custom made kitchen, a 22ft second floor lounge with media 

unit, three bathrooms and a study area located in the tower with spectacular views over the Town Moor.

Contact rare! From Sanderson Young on 0191 2233500        ashleigh.sundin@sandersonyoung.co.uk      www.sandersonyoung.co.uk
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As I said last month my cousin Dexter came for a sleepover a 
couple of weeks ago. Not sure what was wrong with him but 
he was missing a couple of things he had the last time I saw 
him and he now barks in a squeaky way – hope Dad does not 
do that to me!

Anyway we had a great time as the fence has been fixed and we 
can go in the garden all the time. Lets hope he comes again soon.

Barry from Gosforth asks: Hi Ziggy. I am tearing hair out over my 
new build home and wondered if I could get some advice.

It’s fully abutted by a terraced house on one side and partially 
abutted by a flat over a garage the other. So on the flat side, 
part of the wall is open to the elements. Internally, those parts 
of the house are cold and prone to mould. The housebuilder 
is claiming it has done the job to the specification; yet why is 
a new house suffering from this affliction if that’s the case? 
Construction is render, block, filled cavity, block, plasterboard.

Many other things about the house and garden leads me to 
assume it’s been bodged but with the builder refusing to budge, 
where can one go for redress? (If it’s at all possible?)

A: When you buy a new build house from a developer you have 
no consumer rights. New homes are not covered by the Sale of 
Goods Act. You have more rights if you buy anything from the 
supermarket than if you buy a new home. That’s why I have 
always advised not to buy new homes.
However, the builder may have a policy which will act as a 
warranty for defects. But be aware that many policies, have 
exceptions for damp, condensation or shrinkage.
Your builder would have also completed an energy assessment. 
You could contact and independent party to re-evaluate this if 
your home feels much colder during those winter months.

Who else can I turn too?

If the builder can no longer help with your complaint, the next 
step would be an independent dispute resolution service. You will 
need to provide all the evidence you have and have three months 
from your last communication with the builder to submit a 
dispute.

The best info I could find is here:  
www.consumercodeforhomebuilders.com

What does the home warranty cover me for?

This depends on the policy taken out by the builder but you will 
be given a help guide from the builder, conveyancing solicitor or 
warranty provider. You should read this carefully.

Please send me your building queries through facebook -  
@WDLne, website: wdlnortheast.co.uk or through my  
Dad’s good pal Michael Grahamslaw at Northern Insight  
on mjgrahamslaw@outlook.com

Ziggy!
The continued adventures of...

Hi everyone another month and we are 
already into July. The weather has been 
fantastic which is great because we are 
currently doing two extensions.
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Exclusive but Affordable
At Tecaz we love to give the opportunity for you to see and touch a range of bathrooms

or kitchens before you decide to purchase. Our showrooms feature over 200

bathrooms, 100 showers and 50 kitchen displays, you're sure to find what you are

looking for.

Save up to 60% off RRP on some of our Biggest Brands including Heritage, Roman,

Merlyn, Lakes, Tavistock, Roca, RAK, Burlington and many more!

FREE computer aided planning and design are available, and for larger projects, we

offer installation support. We are confident you'll achieve your dream living space. Plus

FREE granite or Silestone worktops available on selected kitchen ranges.

Tecaz
www.tecaz.com

Norham Road, North Shields, NE29 7TN • Tel : 0191 257 6511

Tecaz Echo House, Pennywell Ind Est, SR4 9EN • Tel : 0191 534 7733

Portrack Lane, Stockton-on-Tees, TS18 2HG • Tel: 01642 670 100

Opening hours
Monday - Friday : 9am - 6pm • Saturday : 9am - 5pm • Sunday 10am - 4pm

In-Stores Now

Summer Event



SELLING THE REGION’S MOST PRESTIGIOUS RESIDENTIAL PROPERTIES WWW.SANDERSONYOUNG.CO.UK

A RARE! THING INDEED…

£2 Million

Graham Park Road, 
Gosforth

Offers Over £995,000

Westfield, 
Gosforth

£999,500

Sycamore Square, 
Gosforth

£1.995 Million

Orchard Vale, 
Corbridge

£2.5 Million

Central Gosforth

£1.995 Million

Central Gosforth

£3 Million

The Red House, 
Stocksfield

£1.2 Million

Flinton Hill Farmhouse, 
Sunderland

£1.8 Million

Acorn Lodge, Gubeon Wood, 
Morpeth

£1.75 Million

Willoughby House, 
Matfen

Offers Over £1.5 Million

Rocklyn Lodge, Runnymede Road, 
Darras Hall

£2.75 Million

Jesmond

£925,000

Close House, 
Dalton

£1.1 Million

Tinklers Bank Foot, 
Corbridge

£1.595 Million

Mill View, Runnymede Road, 
Darras Hall

£1.1 Million

North Gosforth

Price on Application

Runnymede Road, 
Darras Hall, Ponteland

Price on Application

Runnymede Mansion, Darras Hall, 
Ponteland
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The Sanderson Young rare! Office has experienced, over the last 3 months, its busiest sales period than in any previous period of 
time since the company was established. The value of these sales is extremely encouraging and confidence in the housing market 
remains historically high. Between 30% and 40% of these sales have taken place following low profile marketing and are therefore 
not visible on the Sanderson Young website or on any of the property portals.

IF YOU ARE LOOKING TO ACHIEVE AN OFF MARKET SALE WITH A COMPANY 

WHO HAS A TRACK RECORD OF SUCCESS, CONTACT DUNCAN YOUNG ON  

duncan.young@sandersonyoung.co.uk 

OR CALL ASHLEIGH SUNDIN ON 0191 2233500.

£1.195 Million

Runnymede Road, 
Darras Hall

Offers Over £995,000

Clifford House, 
Washington

Price on Application

Princess Mary Court, 
Jesmond

Offers Over £850,000

Hallgarth Farmhouse, 
Durham

£885,000

Stampley Moss Farm, 
Blaydon

Offers Over £1.25 Million

Schonbrunn, Gubeon Wood, 
Morpeth

£999,950

Catchburn Farm, 
Morpeth

Offers Over £725,000

Cornmoor Road, 
Whickham

Price on Application

Moor Crescent, 
Gosforth

Offers Over £820,000

Kenton Road, 
Gosforth

£1.695 Million

Kingsway Lodge, 
Runnymede Road, Darras Hall

£725,000

Moor Crescent, 
Gosforth

£875,000

Middle Leazes, 
Hexham

£1 Million

Quarry House, 
Rudchester

£834,950

Lindisfarne Close, 
Jesmond

Offers Over £895,000

Furzefield Road, 
Gosforth

£795,000

Grove Park Square, 
Gosforth

Offers Over £995,000

Jesmond Park West, 
Newcastle
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While their friends were tweaking hot hatchbacks 
the pair each bought a Peugeot 505. These eight seat 
monsters were the go-to choice for third-world taxi 
drivers as they were almost indestructible. Liam’s F 
registration model can still occasionally be spotted 
on the road in Heaton. The pair had eschewed fast ‘n 
flash for the ability to load eight friends aboard and go 
seeking adventure.

They completed their studies and applied to attend 
university. Damiano secured a place at Loughborough to 
study chemistry. He lasted a full six weeks until he was 
offered the opportunity to tour the world as a professional 
musician. Test tubes or rock ‘n roll? Tough choice for a young 
man.

Liam followed a family tradition since both parents were 
designers. He secured a place at Edinburgh University College 
of Art to study Print Design for Fashion with Business. Upon 
graduating Liam moved to London and quickly got a job 
in design. Every month he would split his time between 
London, New York, Los Angeles and Istanbul.

Seeking new challenges, Liam left the design sector and went 
to work for Foxtons estate agency in their Shoreditch office, 
commuting in the famous Foxton branded Mini. This was a 
time of major change in the east end of London as once drab 
working-class areas became gentrified. Massive investment 
was turning run down Victorian properties into highly 
desirable city living and old high street shops became new 
bars, cafes, restaurants and boutiques.

In 2013 Liam left Foxtons to setup his own design business 
and was back on the London – NYC – LA – Europe treadmill. 
When strangers asked what Liam did for a living, he would 
tell them. The reaction was always the same, along the lines 
of “Wow. That must be so exciting. You are so lucky”. The 
reality was not quite the same.

Liam Stewart says “The perception of international business 
travel is very different to the reality. While my work was 
challenging and rewarding, my typical day would be airport – 
taxi – hotel – meetings – hotel – taxi - airport. Repeat. There 
comes a point where you realise you are in a vibrant city 
but your view of it is limited to the skyline from the hotel 
window and flashing traffic on a freeway”.

“I had grown tired of living in angry cities. The only 
difference between a road rage episode enroute to Heathrow 
and one to LAX is in Los Angeles the rager is far more likely 
to pull a 9mm gun from the glove box. I came to realise I 
was spending more time with taxi drivers than with my wife, 
daughter and our dog. Time for a serious reappraisal of my 
work-life balance”.

Liam sold the family home in Walthamstow, benefitting from 
the property boom he had helped engineer and returned to 
Newcastle. With the price differential between London and 
the North East Liam had a fair cushion and was not ready 
to dive into the first opportunity that came along. The next 
challenge had to be right.

Liam says “After my fairly frenetic life in London moving back 
to the north east is an absolute joy. In twenty minutes, I 
can be swimming in the sea. In forty, walking over unspoiled 
moors or through deep, dark woods. Best of all, I know 
exactly what my wife and daughter look like without having 
to delve into my iPad for a photograph.

After settling in, Liam decided to look up his old friend 
Damiano and the two arranged to meet for drinks. Liam filled 
Damiano in on his delight at being back home. Damiano 
outlined how he had taken Heaton Property from a small 
lettings agency into a full service estate agency. Then the 
conversation turned to what Liam intended to do with his 
newly restored work – life balance. 

It took these two successful entrepreneurs two hours to 
reach a conclusion that would have occurred to a six-
year-old at the next table in six minutes. Damiano has just 
launched a sales division in an urban area that was going 
through gentrification. Liam had a solid background in estate 
agency in the part of London that is often used to define 
urban regeneration. 

Today, Damiano can rest assured Heaton Property sales 
division is safe in the hands of his childhood friend. Liam 
can rise to a new challenge while rising for an early morning 
swim in the North Sea. By any definition this reshaped old 
partnership can only be described as a win-win.

www.heatonproperty.com

LIAM STEWART
Sales Operations Manager. Heaton Property.

Liam Stewart was born in Newcastle and attended the Royal 
Grammar School where he formed an enduring friendship with 
Damiano Rea, now Managing Director of Heaton Property. 

PROPERTY PEOPLE
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Once upon a time a school secretary knocked 
on the door of a builder’s site cabin and asked 
if she could borrow his digger…..

Sound a bit far fetched? It may very well do but it 
is actually true & led to an interesting tale. 

In 2019, Adam Ryan, Senior Project Manager at 
building contractor ISG ltd, was sitting in his cabin 
on site at a now completed large distribution 
facility at Bowburn in County Durham when he 
received a knock at his door. At the door was 
Lesley Smith, School Secretary at Kirk Merrington 
Primary School in Spennymoor, County Durham. 
She said she wondered if he could loan her a JCB 
so she could rearrange some levels within the 
grounds of her school. Not surprisingly, this wasn’t 
a question that Adam had been asked before. That 
moment has changed Adam’s life over the last 
couple of years. 

The reason Lesley wanted to borrow a digger 
was that she had ‘acquired’ two carriages of a 
train which were now located within the school 
grounds adjacent to the children’s playground. The 
story goes that the school has become massively 
oversubscribed over the last few years, having 
received excellent Ofsted ratings, to the extent 
that where there were previously 80 pupils there 
are now 140. This had led the school to convert 

a purpose-built technology room, library and 
IT Suite into classrooms to accommodate the 
additional children. 

With her never say die attitude, and with the full 
support of Headteacher, Nicola Murray, Lesley set 
about finding a way to create new educational 
space. She then entered a competition to win 
a train…. I kid you not! Unfortunately, Lesley 
was shortlisted but ultimately unsuccessful in 
winning one of three carriages, but not one 
to be easily beaten, she then, with the help of 
one of the school Governors, Mick Hodgeson, 
operational director at National Rail, ‘set the 
wheels in motion’ to try and find another train 
which could be brought to the school. A couple of 
carriages were donated which today sit proudly 
overlooking the beautiful Durham countryside. 
ISG Ltd had a Social Value Committee on site 
who agreed to donate time, facilities & materials 
to help the project become a reality. Lesley has 
a firm philosophy that if every child dreams they 
can achieve, so the project was named ‘Dare to 
Dream’.   

In April this year Adam approached me & said he 
had been following with interest the development 
of our business over the last couple of years, 
with particular reference to our work bringing old 

shipping containers to life at both Newcastle and 
Seaburn STACK developments. Adam thought we 
would be the perfect people to help the Dare to 
Dream project become a reality. Things moved 
quickly after that & we met with both Lesley 
& Nicola and set about designing a scheme to 
accommodate a library & sensory space in the 
two carriages. The initial challenge was to get 
the children into the train whilst complying with 
all relevant building regulations. This has led to 
the creation of what has become affectionately 
known as ‘Teletubby Hill’, which incorporates a 
meandering ramp using the natural contours and 
what is essentially a very shallow gradient to get 
up to the train floor level. 

The school has been overwhelmed by offers of 
help from members of staff, Governors & parents, 
many of whom have contacts and skills in relevant 
trades and sectors. Even Hitachi, who manufacture 
trains in nearby Newton Aycliffe, have offered 
to help. However, whilst time is being offered 
free gratis, along with some materials, there will 
undoubtedly be a financial shortfall when it comes 
to fitting out the carriages and creating the library 
and sensory space, so if anyone feels they would 
like to help in any small way and support the  
Dare to Dream project they only have to go to 
gofund.me/995cd61d and make a donation, no 
matter how small, and they may be able to make 
a small but valuable contribution to this very 
worthwhile and admirable project. In the words of 
School Secretary, Lesley, ‘Shy bairns get nowt!’  

dunwoodiearchitects.co.uk
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DARE TO DREAM
Peter Swift, Director at Dunwoodie Architects tells the unusual  
story of a digger, a train and a project manager. 

Peter Swift



The total value of homes sold in the UK is 
projected to reach £461bn before the end of 
2021, that is an increase of 46% on the figures 
from the previous year. According to property 
website Zoopla, which bases its figures on 
the largest underlying data sample of any UK 
house price index, home sales are expected to 
reach 1.52m in 2021, an increase of 45% of 
2020.

Nationwide revealed that house prices have risen 
by 10.9%, the highest level in seven years. The 
data supports that 2021 has experienced the 
highest level of activity since 2007, which will 
make 2021 one of the top 10 busiest years for the 
housing market since 1959. 

Since Covid restrictions on estate agency branches 
were lifted, there has been a significant surge in 
sales activity which far exceeded the expected 
rate of recovery. In recent years we have seen 
increasing number of people relocating to the 

north to retire. Since the Coronavirus pandemic, 
the trend has increased, with the draw of 
Northumberland’s quality of life and affordability 
proving as desirable as ever. According to Zoopla, 
annual house prices in the North East have 
increased by 4.3% in the last year, and the country 
as a whole is experiencing a 4.1% rise across the 
housing market.

It is imperative to consider the factors that 
have fuelled this change over the past year. 
The introduction of stamp duty holiday in the 
summer of 2020, combined with new government 
guarantees for mortgages and higher desire for 
larger living space have all been factors in the 
heightened demand for housing over the past 
year. Notably, potential property purchasers 
are changing their ideal home specification to 
incorporate larger gardens and more space if 
required to work from home.

Many people are determined to secure a home 

that meets their new needs, despite fierce 
competition – and it is these movers who are 
driving sudden increases in average prices. Activity 
remains remarkably strong with conveyancing 
quote volumes in April at around 60% higher than 
normal levels for the time of year. 

Stamp duty savings may have been cleared by 
prices rising, but buyers remain undeterred, with a 
large proportion having accumulated substantial 
savings during lockdown and in a position to 
review their location thanks to flexible working 
from home arrangements. “The growth in the 
residential property market is exactly the news 
we all needed after the last year. As the value of 
homes sold is predicted to reach £461bn before 
the end of 2021, which would represent an 
increase of 46% from the 2020 figures, this can 
only be positive news for the market.

www.bradleyhall.co.uk 

HOUSING MARKET PREDICTED TO  
EXPERIENCE 46% GROWTH THROUGHOUT 2021
By Matt Hoy, Director of Estate Agency, Bradley Hall Chartered Surveyors and Estate Agents

The world has changed dramatically in the last year and the housing market is no exception.  
The property market is on course for its busiest year since 2007, as the ‘race for space’ continues. 
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Hamilton House, Hemel Hemptstead

Charles Court, Margate, Kent

Nursery Gardens, Stannington

York city centre apartments

Carlton Hill, student accommodation, Leeds

Priory Meadows, North Yorkshire

Hamilton House, 79 apartments

The Fairways, Broadstairs, Kent

Spa Well Court, Whitby 

Southfields, Acklington

Aerial view of Treven Hamlet

34 apartments, Stockport



Philippa Clothier would never have imagined that 
the last twenty-two years would have included two 
recessions and a global pandemic, “But then, that’s 
why we exist, to help our clients weather the storm” 
she says nonchalantly. 

“The world has changed hugely since I started out in 
marketing. Technology, the environment and now a global 
health crisis have all shaped the way that businesses need 
to operate. Change is the only constant.”

She set up Clothier Lacey & Co in 1999 and now in her 
twenty-second year she has strengthened the team with 
two new directors to launch a dedicated Land and New 
Homes division. Zoe Leahy, who is a specialist in land 
and new homes and Charlie Grabham who has been in 
marketing for over twenty years have joined the team to 
grow the new division. 

“Essentially we are formalising a division that already 
existed,’ says Zoe. “I worked with Philippa for many years 
in my previous role and so it made sense to consolidate 
our offering and bring a complete marketing and PR 
package under one roof.”

The newest division of Clothier Lacey & Co will offer 
a complete marketing service for companies involved 
in the land and new homes space, working with land 
consultants, quantity surveyors, developers, construction 
companies, architects and estate agents to deliver design, 
digital marketing and PR services. 

“Just as BIM brings all stakeholders together on a build 
project, so does our new offering. We pull together all 
the marketing assets our clients need through one point 
of contact. We have spent the last couple of months 
focusing on building our national client base and we have 
already taken on several new partnerships in the South 
East, South West, Midlands and of course, the North 
East.” says Zoe. 

“Help to buy and the stamp duty extension have meant 
that the market is really buoyant, but with the ambitious 
targets of Carbon Net Zero by 2030, the industry is set 
to revolutionise and it’s our job to help our partners 
navigate the changing landscape and ensure they 
are future-proofed and ready for new opportunities.” 
continues Charlie. 

“We have also had to adapt to the changes,” says 
Philippa. “The pandemic threw up some challenges for us 
in terms of how and where we were working and that has 
led to us investing in new technology to ensure that we 
can grow from wherever we are in the world. It has also 
meant the introduction of new team-building activities 
like Pink Tuesdays, which may or may not include a glass 
or two of rose.”

And contrary to popular belief, having three people 
managing the business works well for this trio. “We all 
approach projects differently” says Zoe. Whist Charlie and 
I bring fresh perspectives to the table, there is nothing 
that Philippa hasn’t seen or done in her many years of 
business, so we all really learn a lot from each other.  
And if something needs negotiation, it goes on the 
agenda for Pink Tuesday!”

www.clothierlacey.co.uk   

BUILT TO LAST 
Clothier Lacey & Co on surviving the ups and downs of 
business and launching a new division in land and new homes. 
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L-R: Philippa Clothier -Managing Director
Zoe Lacey- Director
Charlie Grabham – Director

...Change is the  
only constant...



But the one constant in all projects is Money. 
You cannot escape it, ignore it, or pretend it 
will go away. Whatever the size of the project 
or the wealth of a client, there is always a 
budget – or there should be a budget. My 
experience also says that everyone always 
needs an extra £10 on the project. 

Which brings me to my question ‘who wants a 
Quantity Surveyor’?  

Well, what are quantity surveyors firstly? Are they 
the accountant of the building process, the person 
that says no to all the creativity or just there to 
count the bricks?

I like to use the old phrase of quantity surveyor 
rather than cost consultant, but I am rather fond 
of this breed. They play an important role in the 
building process.

During the design process and all the way through 
the construction phases, it is so important to 
know that we are achieving the client brief, 
creating something exciting and – that they can 
afford the project.

A good architect will advise on the need for the 
quantity surveyor - or QS as they are known in 
the construction sector - early in the process. 
I always like to see a cost plan prepared at the 
concept stage before we commit to planning 
drawings. This should give the client the 
confidence to proceed or the warning that the 
costs are too high. Sometimes the cost plan is 
lower than expected, so the client can add more 
into their project. 

Many times, I have told a client that their brief is 
too ambitious for their initial budgets, but they 
live in hope, often because a friend has a mate 
who built something for £1! Everyone thinks they 
can build cheaper and faster.

I often ask the question of clients, ‘if it could be 
done cheaper and faster do you not think the 
builder would be doing that now’?

So, the QS along with the architect should be 
used to ascertaining the early costs on a project. 
Using the QS through the project allows more 
cost control and checking through the build stage 
so that the contractor can agree variations and 

hopefully avoid any untoward surprises at the end 
of the contract. 

I use many real quantity surveyors through 
the North East region, with specialisms across 
conservation, medical, one-off houses, education 
and commercial projects. What they all have in 
common is a skill to turn a series of drawings, 
often early sketches, into a schedule of rates and 
costs. This information is priceless. It can allow 
you to change your design or the brief, even 
altering materials or making changes to the build 
sequence with this knowledge. 

So, the answer to my own question is clear: 
nobody wants a QS, but you really do need one. 
You would never expect an architect to say this, 
but I recognise their unique skills and the tears 
that they can prevent to a client all the way 
through a project.

Neil Turner, director, Howarth Litchfield can 
be contacted on 0191 3849470 or  
email:  n.turner@hlpuk.com   
www.howarthlitchfield.com

WHO WANTS A QUANTITY SURVEYOR? By Neil Turner, Howarth Litchfield

Well, there is a question? My job is exciting and stimulating as we work up new building 
projects, conversions and masterplans across many sectors at HL.

120

P R O P E R T Y  I N S I G H T

Neil Turner



0114 279 2600 
omniapropertygroup.com

Commercial Property Management

Residential Block Management

Private Residential Sector

Purpose Built Student Accommodation

Industrial Estates Management

Serviced Offices



This is to attempt to keep churches in half 
reasonable repair – although budgets don’t 
always allow for perfect maintenance. But how 
is this relevant to commercial property? 

The great majority of commercial properties are 
let on what is called “fully repairing and insuring” 
leases – under these leases, the tenants are 
responsible for the whole cost of maintenance 
and repair of the premises even though they 
actually belong to the third-party landlord. This is 
a frequent bone of contention between landlords 
and tenants – repairs are also demanded when the 
lease is held on what is called “internal repairing” 
terms with a Service Charge covering other repairs. 

Rightly or wrongly, leases are generally biased very 
strongly in favour of landlords rather than tenants. 
Now of course, most tenants do tend to look after 
their premises fairly well, because although it does 
not belong to them, the condition of the trading 
premises is a reflection of their business – people 
don’t necessarily feel comfortable buying from 
a scruffy shop, particularly if individual purchase 
items are high end cost. Landlords quite often just 
leave tenants to look after properties and assume 
they are in fair order. 

But this isn’t always the case – and whereas 
matters can be resolved through the mechanism 
of a Schedule of Dilapidations (normally served 
under Section 146 of the Law of Property Act 
1925) a number of landlords have been hurt when 
tenants have ceased trading through liquidation or 
whatever other mechanism. 

Landlords have been left with poor condition 
properties and when reletting have had to give 
significant discounts to new tenants as well as 
potentially having to spend money beforehand, 
with little or no chance of recovery of any costs. 

Especially in uncertain economic times, landlords 
need to take a more proactive approach to 
property maintenance (without impinging on 
the businesses of the tenants by excessive visits 
by surveyors) so they can ensure their tenants 
are looking after their properties and deal with 
problems sooner rather than later. I have seen 
some absolute horror stories recently, including a 
shop where I told the landlord for some years that 
the fire escape has collapsed meaning that were 
there to be a fire on the top floor of the building 
nobody would be able to escape without jumping 
down from a great height and were there one to 
be on the ground floor people are also likely to 
“fry” because the fire escape collapse has blocked 
the back door of the property. I suspect that the 
dilapidations are likely to cost well into six figures 
and I am also quite aware that the tenant is likely 
to “bleat”.

The matter is now going to come to a head 
because the tenant has asked for an insurance 
claim form as he believes that the roof is leaking 
due to storm damage – whereas I am fairly 
sure that when the insurance company reads 

the report from the contractors they will say it 
is wear and tear and will not be willing to pay 
out – problem number 1. So the building is left 
effectively uninsured and potentially uninsurable. 
Problem number 2. Problem number 3 is that in 
most mortgage documents (and remembering 
that most commercial properties do have some 
form of commercial mortgage on them) there is a 
requirement to keep the property in good repair. 

I urge all our landlords to consider something like 
a Quinquennial Inspection –and I hope that more 
landlords will consider this in the future. It isn’t 
just churches that need to be maintained; it is all 
properties for all uses, and everybody should do 
their part to make sure that these places are cared 
for, to maintain their structural integrity and value.   

If you disagree, tell me! If you agree, tell 

me! I also write on my LinkedIn profile every 

Wednesday morning at about 8.30 – follow me 

at linkedin.com/in/philipbowe.  

www.bivbowes.co.uk     Tel: 0191 462 6 264
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Philip Bowe

WHAT’S A 
QUINQUENNIAL 
INSPECTION?
Churches in the Church of 
England have to be inspected 
every five years by a qualified 
architect to confirm the 
condition they are in – that’s 
what it is. 
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North East housing association, Bernicia, has moved to 
further strengthen its senior leadership team with the 
appointment of highly experienced finance professional, 
Caroline Wallace.

Caroline takes up the newly created post of director of finance 
this month. She joins from travel agent, Hays Travel, the 
acclaimed national firm with Sunderland roots where she headed 
up its finance team.

Caroline has extensive experience of the housing and education 
sectors, and her appointment follows the announcement of 
Jenny Allinson and Lindsay Muers, new into Bernicia senior 
leadership posts in spring. Jenny is the new director of corporate 
governance and Lindsay the associate director of people services.

Caroline said: “I’m delighted to join Bernicia, a people focused 
business with a great culture. I’m really looking forward to being 
part of such a successful team, contributing to its exciting future 
and ultimately making a difference to people’s lives.”

Janette Longstaff, Bernicia Executive Director of Finance, added: 
“Being an effective organisation is paramount to Bernicia and as 
director of finance, Caroline’s role will be pivotal in ensuring that 
we continue to remain as the financially strong organisation we 
are.

“She brings a wealth of knowledge and experience to the role 
having previously held similar positions both within and outside 
of the social housing sector. Caroline will now lead the finance 
functions across the group in the development and delivery 
of excellent financial strategies and services, in support of our 
ambitious corporate plan.”

www.bernicia.com

CAROLINE FURTHER STRENGTHENS 
BERNICIA’S LEADERSHIP

Caroline Wallace, Director of 
Finance at Bernicia.
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OUR FIRM IN WORDS:

“Excellent surveyor, known Phil for  
many years and he has never let myself or  

my family down. He has ample  
amounts of knowledge.” (LinkedIn review)

“If you’re looking for a friendly, helpful  
and efficient service with a quality  

outcome look no further.” (Yell review) 

“The service was absolutely exceptional.  
I found Phil to be very knowledgeable,  

thorough and professional.” (Google review)
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I am a commercial property manager and 
up until fairly recently, if I talked about 
sustainability in client meetings, eyes would 
glaze over. Saying the letters E, S and G was 
akin to waxing lyrical on pensions or quantum 
physics. 

For those of you who don’t know - ESG stands for 
Environmental, Social and Governance. It is a set 
of standards for a company that socially-conscious 
investors use to screen potential investments. 

Environmental criteria consider how a company 
performs as a guardian of nature. Social criteria look 
at how you manage relationships with employees, 
suppliers, clients and the communities you operate 
in. And governance deals with a company’s 
leadership, executive pay, audits, internal controls 
and shareholders.

Sustainability used to be a ‘nice-to-have’. Or do. But 
today, ESG (sustainability) is a business imperative. 
It averts future risks. It prepares businesses to 
manage the changing regulatory landscape. And it 
adds value to real estate assets, projects and firms.

It is not just offices that are at the forefront of the 
UK’s ESG agenda. Industrial buildings are too. Many 
will soon feature things like on-site renewables, 
green walls and wooden bike sheds doubling as 
insect hotels.

All ESG elements have financial costs and benefits 
– be it direct or indirect. But it’s important to 
understand whether they sit with the asset or 
the wider business. And also consider them in the 
context of the fundamental drivers of value.

Key Facts:

 40% CO2 comes from properties.

  ESG is increasingly front and centre of property 
investment decisions. 

  Real estate industry is under pressure to 
challenge climate change.

 UK to be carbon neutral by 2050.

  UK gov propose raising minimum EPC rating to B 
by 2030.      

  85% of non-domestic buildings will need 
upgrading (to B) - costing £5bn.

  By 2022 listed companies and large asset owners 
must disclose climate-related risks.

  From 1 April 2023, landlords must not continue 
to let any buildings which have an EPC rating 
of less than E unless the landlord registers an 
exemption. Crucially, this impacts buildings where 
a lease is already in place.

  Key challenge is future proofing buildings – green 
lighting & energy, EV charging, sustainable travel.

The ESG catalysts in commercial property:

  Investor drivers: increasing regulation & corporate 
reporting; cost of bringing assets up to rising 
standards; money behind funds is driving change 
from top.

  Landlord drivers: sustainable buildings have 
competitive edge; increasing regulation; occupier 
retention and satisfaction.

  Occupier drivers: they want buildings that reflect 
their own ESG values; next-generation employees 
desire more sustainable workplaces.

What is the cost of ignoring the ESG agenda? 

There are physical risks, like increased operating 
costs, wear and tear damage, possible adaptations 
needed in the future and insurance implications.

There are also transition risks - regulation risks - 
such as tougher building standards and emissions 
regulations (we are likely to see a rise to minimum 
EPC rating of B by 2030). So this isn’t something 
you can ignore. 

There may even be risks of whole markets becoming 
less desirable if climate change makes it more costly 
to maintain infrastructure and supply resources – 
utility bills and property taxes, for example, may 
rise.

And finally, a damaged reputation. A company’s 
brand – and potentially the viability of the business 
– may be at risk of backlash if climate change and 
the wider ESG agenda hasn’t been taken seriously. 
And this may impact investment value and liquidity 
if the company as a tenant cannot pay rent or is 
poorly perceived.

Will pressure mount?

In the world of real estate, we can certainly expect 
pressure from tenants and investors to avoid 
less sustainable buildings. We can also expect 
to see investors reject tenants who are deemed 
unacceptable to their stakeholders.

For clear, transparent insights, advice and 
solutions to support your ESG strategy, get in 
touch with Elizabeth Fletcher 0191 221 2211 
elizabeth.fletcher@knightfrank.com 
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THE COMMERCIAL PROPERTY INDUSTRY’S 
RACE FOR SUSTAINABILITY
Elizabeth Fletcher, Associate at Knight Frank Newcastle, shares some thoughts on the 
sustainability push in commercial real estate. 

Elizabeth Fletcher
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Hey You!
Have You Made 

Your Will Yet?

Do You Have Children?

Do you know that if you don’t make a Will your 
children may miss out �nancially? Do you have 
children from more than one relationship? If so, 
they may not be fully protected if you 
predecease them. 

If you have a Will and are unsure if it will meet 
your needs, or you need to know why you need 
a Will, then let us help you. We can assist you
to plan ahead for the bene�t of your children.

Why not ask us for a no-obligation
FREE WILL APPRAISAL.
Contact us now on:
0191 284 6989 or 
je@emmersons-solicitors.co.uk

Will they be properly looked after
if anything happens to you?
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NEWCASTLEGATESHEAD 
TOURISM AGENCY LAUNCHES 
‘ESCAPE THE EVERYDAY’ CITY 
BREAK CAMPAIGN
NewcastleGateshead Initiative (NGI), a public and private partnership 
that works to attract investment and tourism into the area, has launched 
a new campaign promoting domestic breaks to the city following the 
coronavirus pandemic’s devastating impact on the sector. 

The ‘Escape the Everyday’ campaign,  aims to inspire both families and those 
aged 18-34 to choose NewcastleGateshead for their next mini-break this 
summer season.

The £75k campaign is supported by national tourism agency VisitEngland’s 
‘Escape the Everyday’ Destination Management Organisations’ Recovery 
Marketing Fund and involves extensive digital, social and digital radio 
advertising, focused on audiences in Yorkshire and the North West of England.

The campaign highlights the unique range of experiences and activities 
on offer in our region, promoting products that visitors can book now on 
NewcastleGateshead.com – including cultural and heritage attractions, 
walking tours, restaurants and accommodation.

Sarah Green, chief executive of NGI, said: “Escape the Everyday will help our 
destination’s hospitality and tourism sector at a time that it needs it the 
most. Encouraging city breaks brings in much needed visitor traffic to our 
businesses, reviving the sector and supporting recovery. We’ve seen our streets 

come back to life in recent weeks with the return of outdoor and indoor 
hospitality, and we look forward to the return of a vibrant city centre.

“We were delighted to be successful in bidding for this fund from VisitEngland, 
at a time when people are looking to UK breaks as a priority, offering us an 
audience with a high propensity to travel. We have so much on our doorstep 
here in NewcastleGateshead, with history, culture, an exciting food and drink 
scene and many hidden gems – offering up an opportunity for visitors to 
escape from their everyday lives and experience a fantastic city break in the 
North East.”

COLEHOUSE 
COMMUNICATIONS 
EXPANDS TEAM 
WITH NEW HIRES
Middlesborough-based digital marketing 
agency, Colehouse Communications, has 
expanded its seven strong team with two  
new hires. 

Teesside University graduate, Jack Mason, has 
joined the agency as an account manager 
following an internship placement organised 
through the university’s graduate programme. 
In his new role he will be responsible for client 
communications and managing campaigns.

20-year-old Alina Bux has also joined the team as 
a web developer, building and creating websites 
for the agency’s clients and campaigns. Joining 

Colehouse initially as an apprentice after studying 
English literature, health and social care and 
psychology at Stockton Sixth Form College, Alina 
was offered a full-time position in May. 

Commenting on his appointment, Jack said: “I 
studied sports management and marketing at 
university, which although had a sporting context, 
taught me a lot of general knowledge in the 
management and marketing space. 

“Finding the opportunity with Colehouse has 
enabled me to further explore my passion for 
working within the digital environment in the Tees 
Valley, in a marketing and managerial role. 

“The plethora of skills and experiences I have 
already learned whilst working at Colehouse 
has been massive, everything from Facebook 
advertising to the managing of a range of 
clients - it is enabling me to expand my portfolio 
massively.”

Alina added: “This is an amazing opportunity 

and I'd like to say a huge thank you to Steve for 
everything. 

“I've learned so much within the past nine months 
and I'm looking forward to working full time at 
Colehouse.”

Founded by Steven Cole in 2013, Colehouse 
Communications has a portfolio including Thinking 
Digital, TEDx, HM Government and Mecca Bingo. 
The firm works with clients across the UK and 
on a global scale, offering strategic consulting, 
web development, paid social and social media 
marketing, email marketing and photography and 
videography. 

 Steven Cole, managing director of Colehouse 
Communications, said: “Appointing Jack and 
Alina was a natural step forward for us in terms 
of agency growth, with both excelling in their 
roles during their respective internship and 
apprenticeship. 

“Throughout Jack’s internship he excelled at 
dealing with clients and the internal team, leading 
on a couple of major projects, so his appointment 
is a natural fit and of great importance to our 
future growth plans. Since beginning with us, Alina 
has led on development for some key clients and 
projects and really shone, hence why we offered 
her the permanent role.

“We're aiming to add one or two more to the 
team coming into the summer with there being 
green shoots of recovery in our industry and being 
fortunate to not have to let anyone go over the 
pandemic, we're looking to go from strength to 
strength as the economy begins to recover.”

For more information on Colehouse 
Communications, visit www.colehousedigital.com. 
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BRAND NEW 
CAMPAIGNS TO 
SUPPORT CITY OUT 
OF LOCKDOWN
A brand new website and promotional 
campaigns will help power up Sunderland’s 
economic recovery, as the city looks to get 
on the front-foot post-lockdown. 

A distinctive new look and feel for City of 
Sunderland - that features the red and white 
colour palette so strongly associated with 
the area – will be rolled out across a new 
‘mysunderland.co.uk’ website, and tourism and 
investment campaigns, to help showcase the 
best of the city.  

Incorporating a contemporary take on 
Sunderland’s coat of arms, a new city logo will 
be used alongside striking new images of the 
city that shine a spotlight on the spaces, places 
and assets that make this a great place to live, 
work and play.  Adopted by partners across 
Sunderland, the logo will feature in a range 
of campaigns that will target people both in 
the city and outside of it, to make the most 
of the area’s great places, as well as sharing a 
confident message to investors and businesses 
looking to make Sunderland their base. 

And to help them learn more about the city, a 
new feature website – mysunderland.co.uk – 
brings together the city’s visitor and investment 
offer in one place, housing information about 
Sunderland, guides and brochures, and case 
studies and stories to inspire people who visit it 
to see what the city has to offer.

It is hoped through the new visual identity, 
website and associated campaigns, that 
businesses in the area can be supported as they 
emerge from the Covid pandemic, driving the 
visitor economy through effective promotion, 
and encouraging more businesses to open their 
doors in the city.  

The identity has been co-created by Sunderland 
City Council along with a range of stakeholders 
from, and with an interest in, the city including 
Sunderland Business Partnership – a collective 
of 50 businesses – Sunderland Business 
Improvement District (BID), Gentoo, the 
University of Sunderland, Sunderland College 
and Sunderland AFC. It is based on insight and 
feedback from people from Sunderland too, 
with local firms having helped to garner insight 
to inform the look and feel of the new look and 
promotional materials.  

Visit www.mysunderland.co.uk 

CREO COMMS 
CONTINUES TO GROW 
WITH NEW HIRE
Sundereland-based communications 
consultancy Creo Comms is investing in its 
creative offering and continuing to grow with 
the appointment of a new designer.

Lee Weatherburn joins the city centre firm with 
over 20 years of design experience across a range 
of clients in B2B and B2C sectors, specialising in 
graphic and web design.

Lee previously ran design agency, Depict Design, 
for five years and before that worked as the design, 
print and web manager at North Tyneside Council, 
responsible for the graphic design team, web team 
and an internal print and reprographics department. 
He has also previously worked for Newcastle 
College, the Ministry of Defence and Sage Software, 
as well as working on a freelance basis for many 
small to medium-sized businesses and charitable 
organisations.

He said: “Creo’s ambition, along with the 
opportunity to work with an exciting and growing 

range of clients, was just too good a proposition to 
ignore. I’m looking forward to joining a dynamic 
team and complementing the current high 
standards of creative output.”

Louise Bradford, managing director of Creo Comms, 
added: “We’re really pleased to welcome Lee to the 
Creo team.  Having worked with Lee for a number 
of years in a freelance capacity, his move to join us 
is a natural next step and we’re thrilled to have him 
on board.

Creo offers PR and communications support, as well 
as design, social media marketing, web design and 
video production. Visit: www.creocomms.co.uk

LEADING DIGITAL 
AGENCY DRIVES YORK 
ST JOHN UNIVERSITY 
APPRENTICESHIP 
CAMPAIGN
Future-facing digital marketing agency, 
Mediaworks has been appointed to support 
York St John University’s (YSJ) new degree 
apprenticeship campaign.

The project follows the recent Government 
announcement in the new Education Bill that aims 
to upskill the nation's workforce, encouraging more 
businesses into adopting apprenticeship schemes.

YSJ selected Mediaworks to help to drive its 
apprenticeship degree scheme across its two 
campuses in York and London. The agency will 
focus on targeted social and paid search activity to 
capture those looking for schemes, as well as wider 
brand awareness and PR.

The campaign assets, which feature striking and 

inspirational career-led messages, will appear across 
the University’s online and digital platforms. Teams 
from Mediaworks’ Leeds and Gateshead operations 
are supporting the campaign.

The new agreement marks the latest project in 
what is a long-term partnership between the 
University and Mediaworks, which has included 
supporting the University’s business school with 
course specific marketing, as well as co-curating 
their MSc in digital marketing. YSJ and Mediaworks 
also teamed up at the start of the first Covid 
lockdown in 2020 to offer a virtual digital short 
course. Thousands applied, attracting students from 
as far afield as Singapore, Denver and Melbourne.

Brett Jacobson, CEO and founder at Mediaworks, 
said: “We’ve enjoyed an enormously successful 
relationship with York St John University and this 
new campaign will encourage more employees 
and employers to look at the benefits of degree 
apprenticeships with YSJ. Our brand and PR efforts 
aim to drive big businesses from across the UK 
to join existing partners of YSJ, including United 
Utilities, E.ON and Benenden Health.”
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Jennifer Anderson

...It’s all about small  
steps, which lead  
to bigger steps...



Did you always envisage a career in the Media industry?

Not always, at a very young age I wanted to be a solicitor and then a 
marine biologist! Which is funny now I look back, as I don’t think I’m 
suited to either of those. I fell in love with marketing and the world 
of business at secondary school. Business Studies was one of the few 
subjects I enjoyed and I knew then that I wanted a career, and not just a 
job. 

What has been your career path so far?

My friends joke that there isn’t a job out there that I haven’t tried, and 
it’s true that I’ve had many part-time jobs over the years but they’ve 
definitely all served me well in understanding the world of business and 
having exposure to different sectors. 

My first marketing role was a placement year as part of my degree, I 
worked at Kimberly-Clark in Kent. After university I moved to London 
for a graduate role with the7Stars media agency, it was an amazing 
opportunity but I didn’t settle into London life so I left there after a few 
months and moved to Leeds where I worked at Morrison’s PLC and JLL 
doing FMCG media and shopping centre marketing. 

I then sailed the seven seas (just about) and worked as a Marketing 
Manager on board cruise ships for P&O Cruises! That was an amazing 
adventure.

Then I moved back to Newcastle and worked on the Volkswagen account 
for adam&eveDDB followed by Lookers Audi and most recently a 
complete change, in the B2B cost-savings sector with the Great Annual 
Savings Group.

What have been the biggest challenges you have faced so far? 

As an owner of two start-ups (I also have a candle company) there is a 
never-ending list of tasks for me to complete. It can be difficult knowing 
where to start and overwhelming if I focus on the volume of what’s 
ahead. I listen to a lot of business coaching podcasts and read a lot about 
the subject, and I’ve learnt to focus on ‘the needle movers’ i.e. the tasks 
and activities that are going to progress things in the immediate future. 
It’s all about small steps, which lead to bigger steps, which eventually get 
you to where you want to be...or at an even better destination! 

Who do you most respect in your industry?

I’m a big advocate of women in business and have huge respect for Jo 
Malone, the way she created, scaled and subsequently sold her business is 
incredibly admirable. She found a niche and absolutely nailed it. 

From an advertising point of view, I had the pleasure of working with 
adam&eveDDB a few years back and the campaigns they create are 
industry-leading. I’m incredibly proud to have been a part of such a 
respected creative agency. 

Which fictional media character can you most relate to?

I’d love to say something cool like Peggy Olson from Mad Men but I’d be 
lying. I’m definitely more like Joey from Friends - I’m very protective over 
my food and I make a great sandwich!

How have you adapted your business during the coronavirus crisis 
and supported clients?

Setting up La Lune came at a time when there was, and continues to be, 
a lot of economic uncertainty so I knew offering maximum flexibility 
for clients was key. As the world returns to some form of normality, 
businesses need to shout about their products and services, but 
understandably investing in hefty, long-term marketing budgets isn’t 

viable for many. Therefore, I offer fully flexible hourly and day rates. I can 
do this because I’m so confident in the service I offer, i know clients will 
return for more support. 

What is your biggest weakness?

Admin. I really dislike it! I think this will be the first role I recruit for. I wish 
was the kind of person to love spreadsheets, but I’m really not. 

I can also be impatient, and this is a weakness that I’m working on, as it 
can have repercussions when making business decisions. When I have an 
idea, I want to execute it there and then, but I’m learning to nurture the 
ideas and practice patience.

It’s true what they say, patience is a virtue. But it doesn’t come naturally 
to us all! 

What has been your proudest achievement?

It’s still an achievement in progress, but taking the leap, following my 
intuition and starting my own business is something I’m incredibly 
proud of. I don’t come from a background of entrepreneurs, and as super 
supportive as my family and friends are, they don’t necessarily understand 
the fire in my belly to create a successful business. A lot of people see risk, 
uncertainty and an overwhelming amount of responsibility, whereas I see 
a path that I absolutely must follow! 

So, committing to my passion with conviction is something I’m proud of. 

What are your remaining career aspirations?

I’d love to grow La Lune to be the go-to marketing campaign consultancy, 
with a real competitive advantage in demonstrating marketing 
effectiveness. I think there’s still a lack of end-to-end understanding of 
whether or not a marketing campaign has been a success. 

I’d love to develop a tech solution which makes it easier to achieve the 
holy grail of marketing; a single customer view. 

There are so many CRM systems and social media management tools out 
there, but I’m yet to discover one which truly provides a holistic view of 
marketing effectiveness. 

Any tech developers reading this, get in touch! 

One day, I also hope to be able to mentor young girls in business and 
encourage female entrepreneurship. Only 1 in 3 UK entrepreneurs is 
female (Rose Review of Female Entrepreneurship, HM Treasury 2019) and 
I’m passionate about shattering that glass ceiling for future generations. 

How do you see your industry evolving in the next 10 years?

Data-driven marketing will continue to evolve and being able to report on 
ROI will no longer be an option, but an essential. 

I also think brands will increasingly draw upon social issues, emotion and 
ethics within their advertising. The conscious consumerism sector is going 
to be huge. Brands will be expected to act responsibly, and follow through 
on their promises of ethical consumerism.

www.lalunecommunications.com

JENNIFER ANDERSON
Founder and Marketing Consultant, La Lune Communications.

MARKETING AND MEDIA MATTERS...
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She heads the video and photography company 
which also includes her father, Laurence.

It’s a perfect arrangement. Stacey looks after 
the video side of the business while Laurence 
concentrates leads on what could be best 
described as traditional ‘stills’ photography.

Stacey is one of the region’s most skilled 
videographers. If you flick through the various 
portfolio pages on her website you’ll find some 
brilliant examples of what she’s up to. 

There’s drone footage and time lapse videos, both 
of which are integrated into promotional videos. 
Put it this way, if you want your company to stand 
out or for your training videos to have a wow 
factor, you need to have a chat with Stacey.

“I used to watch my father when I helped him at 
sporting events and weddings or when he was 
taking head shots for company brochures and 
websites,” said Stacey. 

“It really fired my imagination and led me to 
studying ‘Moving Image’ at Newcastle College. I 
graduated six years ago, launched Scarlet Butterfly 
Media and have steadily increased the amount 
of services we can offer. Without doubt, drone 
footage and the raft of computer techniques 
which are now available, has revolutionised the 
sort of material we can now produce.”

And it’s no surprise that Stacey is building a 
terrific reputation for the quality of her work and 
her eye for detail. Her video work has been used 
by BBC Look North and the Tyne & Wear Archives 
and Museums. Companies like Hargreaves and 
Henry Williams also use Scarlet Butterfly. Stacey 
works extensively with the education sector 
producing videos of schools and colleges which 
can then be used by parents and students to view 
facilities and hear interviews with key members of 

staff. She also specialises in work for estate agents. 
This is an area where Scarlet Butterfly has seen a 
boom in interest. 

“We have produced walk-through and drone 
videos of properties. For example, our work for 
Sanderson Young allows them to show clients 
exactly what a property looks like, inside and 
out, without the need to actually visit. Of course, 
this has been particularly important during the 
Coronavirus pandemic where people agents 
and developers were unable to allow potential 
purchasers into homes and commercial premises.”

Stacey has also produced videos for charities like 

the Open North Foundation and NE Youth. She’s 
completed work with hotels and bars who’ve 
undergone refurbishment. She’s even produced 
promotional videos for holiday companies. 

In other words, Stacey and Laurence Sweeney 
can provide you with a full videography and 
photography service. 

Interested? You should be. The best idea is to 
get in touch with Stacey at Scarlet Butterfly 
Media. Email info@scarletbutterflymedia.
co.uk or call 07852 990362. Also check out her 
website…www.scarletbutterflymedia.co.uk 

STACEY GETS 
SNAPPY WITH 
VIDEO
Stacey Sweeney is the  
driving force behind  
Scarlet Butterfly Media. 
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But Coca Cola and John Lewis and McDonalds – 
they’re all doing great, aren’t they?

Well, they’re going a great job. But they still aren’t 
seeing the whole unicorn. And why? Because no 
matter what industry you’re in, no matter what 
product or service you sell, you are selling to 
humans. And no two humans are ever feeling or 
thinking or behaving the same. 

No one will ever see the full unicorn because 
human behaviour is ever evolving. As Scott Abel 
said: ‘Content: there is no easy button’.

So, what now? Good marketing is all about 
sending the right message to the right people, 
at the right time. Analytics and insights play 
a major part in helping us to get this right as 
marketers, but above all, we need to understand 
our target audience fundamentally. Who they 
are, what makes them tick, what they do out of 
work, do they have pets? It may seem crazy, but 
understanding every nuance is key.

The audience persona will forever be the key 
to getting closer to the unicorn. Without 
understanding what your target market’s pain 
points and desires are, how will you ever offer 
something they need?

To get there, we need to go right back to basics. 
Look at the blueprint of what it is that you do, 
what you sell, how you add value. What problem is 
it that you solve for your would-be customer, and 
why should they come to you over a competitor 
doing something similar? These are your core 
messages and the titbits that will enable you to 
open that dialogue.

For example, Peachy Digital is a marketing agency. 
Who cares, right? 

Peachy Digital believes in marketing ‘without 
the fuzz’. We don’t use big words, we offer you 
candid advice, clear strategic vision and help you 
get the right messages to the right people, at 
the right time. Oh, and we’re really human and 

approachable – no power suits.

That second paragraph sounded much better, 
right?

The second paragraph gave you an insight into 
who we are, how we can help, and made it clear 
that we aren’t going to storm in wearing suits and 
tell you to buck up your ideas. Many people think 
that’s what marketing and PR agencies do, and 
it’s not what they want. And that’s how our target 
audience feels.

So, know your audience. The closer you get, the 
more of that sneaky little unicorn you get to see. 
And the more of the unicorn you see, the more 
successful your marketing campaigns will be.

Get to grips with your audience and in time, you 
could be saddling up that marketing unicorn and 
flying off into the sunset.

Lizzie Selby ACIM  
www.peachydigital.co.uk
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‘CRACKING’ MARKETING AND  
SADDLING UNICORNS
Marketing has, and always will be, like a unicorn. No one can ever tell you exactly what that 
unicorn looks like; some get an incredible glimpse and describe what they saw, others just muddle 
on and imagine a horse in a hat. There is no such thing as the perfect marketing campaign.

Lizzie Selby





Here managing director and management and 
PR consultant Sarah Waddington shares five 
things that caught her attention and might 
interest you and your organisation too.

1. BBC remains strong under fire

Insight from Opinium shows that despite the 
recent furore around the ethics of Martin Bashir’s 
interview with Princess Diana, the BBC remains 
an indispensable brand for UK consumers. The 
only broadcaster to appear in Opinium’s Most 
Connected Brands Index, the findings show it is 
held in high esteem by UK consumers. Of those 
surveyed, 78% think the BBC is inclusive, 63% 
associate it with belonging and 42% say they 
couldn’t live without it. 

2. Customer loyalty

The Brandwatch Customer Loyalty Report 
published in partnership with GWI brings together 
social data and survey data from the US and UK 
to understand the key factors that retailers should 
be aware of in 2021. 

There are two clear findings. The volume of 
social media posts that detracted from top retail 
brands in 2020 was 20% higher than those that 
suggested loyalty or advocacy. The biggest issue 
that customers had with brands was related to 
delivery, while the biggest driver of advocacy was 
affordability. It’s worth a read for organisations 
keen to engage successfully with target audiences 
online. 

3. A hiatus in R&D and innovation

Research from the National Centre for Universities 
and Business and the University of Cambridge 
has resulted in the publication of a report called 
‘Innovation and resilience in a crisis: The impact of 
COVID-19 on UK Business R&D.’ 

The survey of 500 R&D active businesses shows 
that the pandemic caused 81% to delay or stop 
research and 77% saw delays to product/service 
demonstration, testing and/or trial production.

The findings are a matter for concern considering 
the necessary role of innovation and R&D as 
the UK moves to strengthen its position as a 
global science superpower, as set out in the 2021 
Queen’s Speech.

4. Ethics matter

The CEO of the Royal Institution of Chartered 
Surveyors (RICS) recently sparked fury after 
accepting a six-figure bonus, despite the 
organisation having accessed the Government’s 
furlough scheme and having made widescale 
redundancies during the pandemic. 

The move appears to be at odds with RICS’ 
positioning which is to ‘deliver confidence through 
respected global standards.’ 

It’s not the first and won’t be the last story 
of its kind. If your business benefited from a 
Government intervention, think carefully about 
the ethics and optics of big shareholder payouts. 
It’s not a good look.

5. ONS economic review

The ONS economic review into management 
practices, homeworking and productivity during 
the COVID-19 pandemic is well worth a read. This 
reveals that the biggest determinants of good 
management in British businesses are firm size, 
firm age and employee human capital. 

Those organisations using good management 
practice have adapted more easily to 
homeworking and online sales and retained their 
labour productivity advantage over comparable 
peers in 2020. 

www.astute.work
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THE BBC, 
CUSTOMER 
LOYALTY, R&D, 
COMPANY 
ETHICS AND 
PRODUCTIVITY
The team at Astute.Work 
are constantly curious 
about anything that might 
impact the world of business 
communications. 

Sarah Waddington
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As such, it had been attracting invaluable 
publicity before it had aired a single broadcast 
with appointment announcements of 
established figures such as anchor presenter and 
Chairman, Andrew Neil, Alastair Stewart, Neil 
Oliver and others, discussed and criticised by 
people at both ends of the political spectrum. 

Although Andrew Neil himself had announced that 
the channel would “…champion robust, balanced 
debate and a range of perspectives on the issues 
that affect everyone in the UK”, it was nevertheless 
anticipated the channel would  present a hard 
right wing view of the news which would not be 
compatible with the values of many brands. Indeed, 
in the New York Times, he had admitted his nightly 
show would contain a regular ‘Wokewatch’ feature  
and in terms of style, Fox News would be one of the 
templates they were following.

The launch was therefore watched closely by 
other media especially, who were surprised at the 
number of household name advertisers such as Ikea, 
Kopparberg, Octopus Energy, Vodafone, the Open 
University and Grolsch that it had attracted despite 
the boycott pressure widely promoted by the Stop 
Funding Hate campaign.

More surprising, however, was the brands’ response 
to the ensuing criticism in that many announced 
they had no idea they were going to be there and 
had not booked any slots themselves. Some brands 
then immediately instructed their agencies to pull 

all advertising whilst Andrew Neil, in particular, 
added fuel to the fire by then criticising them.

The answer to the confusion lies in the fact that 
GB News’ advertising sales had been outsourced 
to Sky Media, one of the UK’s biggest advertising 
sales agencies and to the new technology of 
programmatic advertising.

Simply put, programmatic advertising is the 
way in which large agencies automatically buy 
and optimise digital campaigns, rather than buying 
directly from publishers. It has replaced human 
negotiations with Artificial Intelligence and machine 
learning to increase efficiency and transparency to 
both the advertiser and the publisher through real-
time auctions where ads are bought at the same 
time as a visitor loads a website. It was designed for 
digital media but is now also being used for linear 
TV media.

This means a brand, or its agency, no longer 
purchases individual slots on particular channels but 
rather buys audiences that fit with their customer 
profiles. These are decided by computer algorithms 
which will place them across the 129 channels Sky 
carries.

Something like this had never happened before as 
none of the other channels carried, or rather was 
suspected of carrying, such a political agenda. These 
household names wouldn’t be expected to have 
slots in a new channel, yet the audience profiles 
matched – as Little Britain’s Carol Beer might this 

time say, “Computer says yes!”

So, the end result was brand adverts appearing 
on a media which did not align or sit comfortably 
with the individual brands’ values. Now had this 
ended with the brands simply pulling future adverts, 
the fuss may have died, but Andrew Neil and 
others, particularly the right wing Daily Mail, were 
determined it shouldn’t. The Mail quoted Andrew 
Neil blasting firms who, “…cowed to far-Left 
agitators and cranks” and accusing the Stop Funding 
Hate campaign. Perhaps more disturbing was the 
Government’s Culture Secretary, Oliver Dowden, 
similarly rushing to GB News’ defence… 

The row rumbles on with the coming weeks 
determining which brands stay with such a 
politically motivated channel with judgements 
undoubtedly being determined by individual 
political views. Overall, the episode does illustrate 
the potential dangers of programmatic advertising 
and the very close relationship between politics and 
media.

Do you need some assistance with your 
marketing, PR or design? Do you need to review 
your strategy or do you want to know how we 
can help your business? Talk to us. Email your 
questions anonymously to us today  
hello@silverbulletmarketing.co.uk or Tweet us 
(not so anonymously) @SilverBulletPR

On Sunday 13th June, GB News began broadcasting. This brand new TV channel, available on Freeview, Sky 
and Virgin, had been causing ripples, if not waves, ever since being granted a broadcast licence in January 
2020 and was widely suspected of trying to become a UK equivalent of America’s Fox News, the right wing 
news channel once favoured by Donald Trump, until he became too bizarre and extreme even for them.

WHAT WAS THE GB NEWS ADVERTISING ROW  
ALL ABOUT?



...SUMMERTIME SPECIALS... 
Highlights PR’s Keith Newman asked some of his RADAR members to tell us what  

they are offering their customers this summer.

To find out about the benefits of becoming a RADAR member, contact keith@highlightspr.co.uk or call on 07814 39 79 51. www.highlightspr.co.uk 

“I’m helping businesses to use the summer to 
unleash the creativity of their employees with 
a Vibrant Thinking workshop. Kickstart a hybrid 
working one hour consultation for just £99 to 
get your business ready for the end of furlough in 
September.”

Lorna Watkinson, Vibrant Thinking  
www.vibrant-thinking.com

I’m offering a good night’s sleep! Sleep can 
impact so many areas of our lives from weight 
reduction to stress and memory problems. If 
we’ve had problems sleeping, we can worry 
about not sleeping and that makes it even 
worse. Using several different approaches, I 
help clients change how they think about their 
sleeping patterns and be more relaxed about 
sleeping.”

Anne Morrison, Therapist and Coach   
www.annemorrison.co.uk

“As part of their 1-2-1 coaching 
programmes, I’m currently working with 
our clients to create their next 90-day 
Business Growth Action Plans. This month 
we’ve launched this 90-day planning as a 
standalone service for any business that 
would like us to work in-house with the 
directors and/or your team to create a 
week-by-week growth plan.”

Gil Devlin, Business Coach  
www.actioncoach.co.uk

“This summer Bright Red Blood Cancer 
Charity has many projects that you 
can get involved with. From arts and 
crafts workshops to outdoor events and 
challenges, there are lots of options. If 
you would like more information contact 
support@brightred.org.uk or visit our 
website. ”

Lisa Saxton Bright Red Charity 
www.brightred.org.uk 

“My latest millinery collection has just been 
launched in readiness for this summer’s 
long anticipated racing season including the 
Beeswing Ladies Day at Newcastle Racecourse 
and the Ebor Festival at York. Focussing on 
contemporary designs the collection includes 
hats and headpieces suitable for race days, 
weddings and family occasions.“

Margaret Woodliff Wright,  The Northumberland 
Milliner   www.margaretwoodliffwright.com

“We’re mixing it up in this summer at MINT Business 
Club and having “Tour Tuesday.” Suzanne and I are 
going on tour around the North East to catch up with 
our members as it’s been so long since we’ve seen 
them. They’ll have the chance to catch up on any of 
the training from the first six months of this year and 
we’re dead excited.”

Nicola Jayne Little 
www.mintbusinessclub.co.ukI’m a writer and occult consultant 

with the distinction of having written 
more books on the occult than 
anyone else in the English language 
with a current total of more than 
500. For people who enjoy reading 
about the occult, I offer books that 
can be bought online. For publishers, 
I write books with my pen name but 
with all paperback copyright owned 
by them. I do, however, retain my 
eBook rights.

S Rob – author  
www.srob.co.uk
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Alderson’s Family Funerals had its roots 
established in 1921 in Ushaw Moor when 
Robert William Alderson founded a joinery 
and funeral directing business. Now four 
generations later, they have invested in a 
fleet of cars, taken on new staff and firmly 
established themselves as an integral and 
traditional part of the community. As well as 
their head office in Ushaw Moor, the business 
has an office in Langley Moor and has just 
opened a new branch in Coxhoe. 

One hundred years on, the business is now run by 
father and daughter team, Norman and Kathryn 
Alderson who were both introduced into the 
family business at an early age. 

Norman directed his first funeral aged just 15 
before engaging in a career in teaching. He 
returned to the family business in 1980 when his 
father took ill. As a teenager, daughter Kathryn 
helped her father by caring for the deceased. She 
learnt how to dress them in their own clothes 
and helped with hairdressing and the application 
of cosmetics. She is now currently studying for a 
Diploma in Funeral Directing. 

To celebrate their first 100 years in business, the 
firm have just invested in a brand-new fleet of 
Mercedes vehicles – a limousine and a hearse.  

Despite a growing trend in the industry to be 
taken over by large funeral corporates, Kathryn 
and Norman are steadfast in their desire to stay 
independent.

“We’re very aware of the fact that many small, 
local funeral businesses have been bought out 
by bigger companies, but the way our family 
firm is growing and the way that our community 

has supported us as we continue to support 

them, tells us that we are doing the right thing 

by keeping it local, compassionate and caring. 

We’re looking forward to serving County Durham 

families for the next 100 years too.” said Kathryn.

www.alderson-funerals.co.uk  0191 3731828 
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DURHAM FUNERAL BUSINESS CELEBRATES 
100 YEARS OF CARE 
An established County Durham family funeral business is celebrating a century of 
serving its local community. 
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As a Chartered Marketer Veronica Swindale, Managing Director of 
nesma asks us to take a step back to make sure we fully understand our 
customer’s journey and how they feel about it.

If we are to be successful in business, we must therefore reappraise our 
market and identify not only whether we still have the customers we used to 
have but also be clear where any new potential business may now lie.

There are several key things to take into account here:

a)  Clearly understand what your customers want, what is important to them 
and why they buy from you;

b)  Do not work on assumptions – if you are going to use personas, make sure 
they are based on the results of real people who you work with;

c)  Make sure your business decisions are based on factual information from 
actual customers or prospects;

d)  Have a clear understanding of every stage of your customer’s journey;

e)  Have a plan!

Communication is as essential as customer service.

I recently spotted a new sandwich shop whilst out shopping and thought 
good for them (as Greggs was just around the corner) and decided to pop in 

for a sandwich. Instead of giving me a friendly greeting (who knows, I could 
work in an office of 50 people, and they could all be potential customers), 
the assistant swore about the fact that the card machine had intermittent 
connectivity and the ‘sandwich maker’ came through from the back and 
completely ignored me. The sandwich was good and was nicely packaged, but 
the service and lack of human interaction let them down. A simple example of 
an impulse opportunity that won’t be repeated.

We often talk about the customer journey and assume it starts with how 
quickly we answer a web request, online chat, email or phone call. More of 
that later.

There are several stages before that one. The first is known as ‘pre-recognition’ 
experience. This means that even before you knew you were a potential 
customer for a particular restaurant, vehicle or even divorce lawyer, your 
perceptions of a brand or company are formed. By word of mouth and a 
million different types of ‘phygital’ (physical plus digital) media and channels. 
Hearing about other peoples’ experiences over time shapes our perceptions.

That is why it is in all our interests to make sure our customer service is 
always excellent because that’s what you want people to hear about you (not 
the type of story I have just told about the sandwich shop). We want to be at

KNOW YOUR CUSTOMER JOURNEY
‘To understand a man, you must walk a mile in his shoes’, so says the proverb of the North 
American Cherokee Indians. Whilst it is becoming a cliché to describe where we are as 
the new world it is nevertheless true that people are thinking in new ways, therefore 
have new attitudes and demonstrate new behaviours as a result.



Your first choice for skills 
development

Our qualifications and workshops 
cover a range of topics across 
marketing, communications  

and digital marketing.

VISIT US AT WWW.NESMA.CO.UK

KNOW-HOW AND DO
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people's top of mind and the first choice as they start to evaluate the options 
open to them.

Firms that get it so right are those such as Amazon and Greggs who have built 
their reputation on good customer experience, they deliver to their promise 
every time (in my experience).

Back to the customer journey, I love the quote from John Seddon in his book 
'Beyond Command and Control' where he talks about watermelon metrics, i.e. 
green on the outside and red in the middle.

Don't focus on the three rings or back to you in 24 hours if the quality of the 
response is lacking. I am happy to wait for the phone to ring six times if once 
I am talking to someone, they treat me in a respectful, knowledgeable manner 
and most of all can give me the information I want to enable me to progress 
my' journey'.

Make sure that any communications out to the customers are timely and 
coordinated. A recent request for a sofa to be measured for new covers 
resulted in the consultant coming out before the letter informing me, he 
would be in contact. However, what was interesting in the letter was that they 
said to store his number in my phone so that when he rang me, I would know 
who was calling (as we tend to ignore unsolicited calls). This should have all 
been by email.

The best thing you can do to improve your customer journey is to go on it 
yourself. Reflect on why you would choose your company in the first place. 
Be prepared to acknowledge that your customers are also looking at your 
competitors when considering their options.

Put your company to the test to see how it looks and feels from a customer's 
perspective. Above all, please talk to your customers!

I would love to hear what you have discovered – especially if you have been 
able to make some improvements!



But it was during a game of darts at his company’s Christmas party 
in 2019 that a noticeable shift in his abilities led to the diagnosis 
of a life-changing condition that the entrepreneur is determined 
not to allow to hold him back. Mark talks about his journey with 
Parkinson’s and how a partnership with charity Parkinson's UK is 
allowing him to use his thriving business to raise awareness of the 
debilitating condition.  

“It’s been a steep learning curve,” says Livingston-born Mark, 43, who 
founded Smart Outdoor, a thriving media company that has more than 
220 digital screens across the country.

“Parkinson’s is not a condition I knew much about when I was 
diagnosed last year, and a big part of my journey so far has been about 
understanding the physical and cognitive implications of the condition, 
and coming to terms with the day-to-day changes I have experienced as 
a result. Those are the things that surprise you, because I didn’t make the 
connection between some of the changes I had seen in myself and the 
condition.”

Mark had been celebrating Christmas with his growing team in 
December 2019 when he realised that he could no longer throw darts 
effectively using his right hand. At the time, Mark was experiencing 
weakness in his arm, changes in his walking and problems with his 
movement. Combined with comments from friends and business 
associates, asking whether he had injured his leg, he decided to speak to 
his GP, believing he may have multiple sclerosis (MS). 

“I was convinced that was what I had,” explains Mark.  

“There is a family history of MS and there were similarities between 
the symptoms associated with that condition and the things I was 
experiencing. So I was prepared for something serious when I went 
to the GP. They referred me on to a neurologist at Sunderland Royal 
Hospital and I was surprised when they diagnosed me with Parkinson’s. I 
knew very little about it.”

Parkinson’s is the fastest growing neurological condition in the world, 
and currently there is no cure. It affects around 145,000 people in the 
UK, including 5,866 in the North-East. There are over 40 symptoms, 
from tremor and pain to anxiety.

While running his fast-growing business, which now employs 19 people 
from its Sunderland-base, Mark has been on a journey of discovery, 
learning more about the condition and making sense of symptoms he 
had no explanation for before his diagnosis.  

“I think for me, I wanted to know what was causing the symptoms so I 
could deal with them and understand what was going on. It was unusual 
for me to lack energy and have a low mood and that was something 
I noticed, so it’s been a bit of a battle to overcome for me. It’s just 
good to know why it was happening, so I can rationalise what I am 
experiencing and manage it. I am determined to take it in my stride and 
make the best of it.”

Mark’s positivity, something that drives his business, has allowed him 
to remain optimistic and motivated about his condition. Not only is he 
determined that Parkinson’s will not limit him or Smart Outdoor, he is 
using his company to support Parkinson’s UK. As the largest charitable 
funder of Parkinson’s research in Europe, the organisation is leading the 
way in driving better care, treatments and quality of life for those with 
the condition. Their ultimate aim is to find a cure for Parkinson’s.  

“We have an opportunity to support the charity’s vital work and to 
drive awareness of Parkinson’s. It’s what our business was built on, so for 
something that is as close to my heart as Parkinson’s, I would like to help 
people understand what the condition is about and the many symptoms 
that it entails.”

“Ultimately, the more we can do for the charity, the better. It would be 
fantastic to find a cure for the condition, so that both myself and other 
people who are living with the condition can look forward to a brighter 
future, rather than the prospect of degenerating symptoms. The more we 
can do to ensure people understand Parkinson’s and encourage them to 
support a charity that is making such a difference to the lives of people 
affected by it, the better.”

Last month during World Parkinson’s Day (11 April), Smart pushed out 
awareness messages, across its network of screens both in the North 
East of England and in Scotland, donating £50,000 worth of coverage 
and reaching 12.8m consumers per week. The business is hoping to 
continue collaborating with Parkinson’s UK in the long-term to help raise 
awareness of the condition. 

“We have an ability to reach a large number of people, and through the 
business, I was able to help Parkinson’s UK with their mission. We work 
with so many brands that are trying to get their messages to consumers 
– from American Golf, Statsport, and JD to Castore, and we are expecting 
that – as people get back outdoors as lockdown measures ease – the 
impact of outdoor media will be greater than ever.”

So how is Mark managing with running his growing business while 
adjusting to the symptoms of Parkinsons?

“Running Smart does require a lot of energy, and sometimes that can be 
a challenge because of the symptoms I have from Parkinson’s. I have to 
change the way I work, but the great team I have around me helps, and 
having a positive mindset has been key.  

“In a lot of ways, it’s been an added driver for me, to make this business 
even more successful, to show that Parkinson’s is not a condition that 
defines people or holds them back from achieving their ambitions and 
reaching their aspirations.”

Mark is driving ahead with his ambition to double the consumer-reach 
of Smart over the next 12 months, undeterred by his condition and its 
impact on him. For a company that is only a little over two years old, 
Mark has been able to achieve all he has while living with the symptoms 
of Parkinson’s for the majority of his entrepreneurial journey.    

“People can live a normal life, do what they want to do and achieve what 
they want to achieve, even with the condition. Working with Parkinson’s 
UK, I hope we can encourage more people to seek support, help those 
living with it understand the condition better, manage their symptoms 
and take back control. I would like to think that everyone living with the 
condition is able to see a bright future. 

“Parkinson’s is a part of me that I embrace and that I use to fuel my 
desire to grow my business – and to grow as a person. It will never hold 
me back.” 

Ghalib Ullah, Head of Commercial Partnerships at Parkinson’s UK, 
says: “We’d like to thank Mark for supporting Parkinson’s UK and 
raising awareness of the condition through this generous donation of 
advertising space. As a charity, we really enjoy working with members of 
the Parkinson’s community to find new ways of sharing these important 
messages to increase understanding of the condition. We rely on the 
support of companies and individuals like Mark to help us and are 
excited about working together in the future to reach and engage with 
more people affected by Parkinson’s across the UK.”

To find out more about Parkinsons UK, visit  
www.parkinsons.org.uk and to learn more about  
Smart Outdoor, visit www.smartoutdoor.co.uk
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HITTING TARGETS
This is something that comes naturally to Mark Catterall, Managing Director of out of 
home advertising business Smart Outdoor, which has grown from a standing start to 
reach more than 12m consumers a week.  
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Mark Catterall

...Parkinson’s is a part of 
me that I embrace and that 
I use to fuel my desire to 

grow my business...



George Elliott, owner of print company Elliott 
Print, was diagnosed with a Glioblastoma brain 
tumour this January. Having had surgery to 
remove the tumour and currently undergoing 
treatment, he has been given continuous 
support from cancer patient charity; Daft 
as a Brush. In response, The George Elliott 
Fundraising Army has been set up by himself 
as a way to say thank you to the charity for all 
the support given during his cancer battle.

Money for the foundation can be raised through 
fundraising activities such as sponsored events 
and direct donations can also be made on his 
website, with 100% of the money raised going 
straight to the charity.

Daft as a Brush are a cancer patient care team 
who support cancer patients by transporting them 
to and from important hospital appointments, free 
of charge. George hopes through raising money 
for the charity, they can continue to provide their 
services and help more patients.

George, who recently married his long-term 
girlfriend, Hollie, has spent the vast majority of the 

pandemic fighting the brain tumour and although 
the operation was deemed a success, George 
knows that there is still a long way to go.

George told us: “Daft as a Brush were brilliant 
in helping me get to and from my radiotherapy 
appointments. I want to give them something 
back by raising money for the charity so they can 
continue to offer the same outstanding service 
to other cancer patients, like me. I’ve remained 
positive throughout this and still do so, with the 
help of my fantastic family and friends, but Daft as 
a Brush did so much to help me during the lowest 
of times and for that I’ll be forever grateful.”

The charity helped put George at ease by 
arranging pick up times to take him to his 
appointments and waiting for him to finish his 
treatment before driving him home.

More information on the fundraising campaign 
can be found at George Elliott’s Fundraising 
Army page on Facebook and Twitter. If you 
would like to donate to the charity, visit  
www.georgeelliottsfundraisingarmy.co.uk

FUNDRAISING PLATFORM SET UP BY  
BRAIN TUMOUR SURVIVOR

Following a discovery that he had a life-threatening brain tumour, a 
local business owner is helping to raise much-needed funds for the 
charity that helped him during the most harrowing diagnosis of his life.
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TEESSIDE 
UNIVERSITY 
DONATES 
£10,000 AND 
SIGNS STRATEGIC 
PARTNERSHIP
Private sector-led, Open North Foundation, 
has signed another major strategic 
partnership, this time with Teesside University, 
allowing pandemic-hit businesses access to 
fully funded programmes via its Business 
School.

Receiving a double boost, the Foundation has 
welcomed a £10,000 cash donation from the 

university, which it will use to fund grants for 
small businesses.

The announcement means the Foundation 
now has the support of two of the region’s top 
universities, with Northumbria University having 
agreed a partnership with the not-for-profit 
organisation in December 2020. 

Established in summer 2020, Open North 
Foundation assists small firms in the North East 
looking to recover from the pandemic. Businesses 
that meet strict criteria, receive grants ranging 
from £1,000 to £5,000, that are donated by 
companies and individuals in the region, plus 
in-kind support such as marketing, HR and 
finance. Directors, ambassadors and supporters of 
the Foundation provide their time pro bono. All 
money raised goes directly to assisting businesses 
that qualify for a grant.

NORTH EAST 
AMBITION EXPANDED 
TO FUTURE-PROOF 
WORKFORCES 
North East Local Enterprise Partnership  

A programme designed to improve careers 
guidance in North East schools has been such 
a huge success, the North East Local Enterprise 
Partnership (LEP) is expanding it to support 
businesses and ensure a skills pipeline for the 
future.

North East Ambition was launched in 2017 to 
ensure all North East schools and colleges achieve 
the Gatsby Good Career Guidance benchmarks by 
2024.

Use of the Benchmarks has been proven to lead 
to better student outcomes and raise aspirations 
among pupils, so much so they were adopted by 
government and feature in its national education 
strategy.

Now North East Ambition will work with businesses 
to assess their future skills requirements and 
open up opportunities to develop and upskill 
their workforce, partnering with the Education 
Development Trust to deliver the programme.

Dedicated skills facilitators will work directly 
with businesses to identify their long-term needs 
and develop a bespoke plan to support them in 
addressing current and future skills gaps.

Information for businesses will also be added to the 
North East Ambition portal, alongside a Data Hub 
to provide the latest labour market information.

Michelle Rainbow, Skills Director at the North East 
LEP said: “The expansion of North East Ambition is 
a great way to continue to build upon the fantastic 
work that has been done so far.”

Elaine Inglis, Assistant Director, Careers, at 
Education Development Trust commented: “We are 
very excited to be building on the excellent work 
undertaken by the North East LEP in establishing 
the North East Ambition programme. “

For more information, visit  
www.northeastambition.co.uk

BRITISH OLYMPIAN 
TO HELP INSPIRE 
CHILDREN
Physical Education & Active Kids (PEAK), the 
North-east’s only specialist primary school PE 
organisation, are delighted to welcome former 
Great Britain Olympian and former 50km 
World-Record holder, Aly Dixon to their team 
as their new Brand Ambassador.

PEAK, who currently working in partnership with 
schools across the North-East, will be ensuring 

that their partner schools receive visits from the 
inspirational Olympian as they try, not only to 
deliver the highest-quality PE teaching but also 
to try to inspire young children to achieve their 
full potential in the sporting arena.

Aly Dixon, stated, “The next pandemic we will 
face will be childhood obesity and children 
need correctly taught PE to enable them to 
live healthy and active lives. I am delighted to 
be joining PEAK, they have a fantastic set-up 
and their staff are correctly trained in order to 
develop children’s core skills at the appropriate 
age. This is an exciting concept and I cannot wait 
to visit some of PEAK’s schools.”



Manchester City Council and Manchester 
Life have joined forces with Newcastle-based 
Ryder Architecture and Gateshead College to 
launch the PlanBEE scheme specifically for 
the north west, to attract new talent into the 
construction industry. 

Ryder and Gateshead College founded PlanBEE 
in 2016 and it is now a nationally award-winning 
programme with 94 percent of graduates securing 
a job in the sector or progressing to a higher level 
of study. In the north east apprentices rotate 
around employers including Ryder, Tolent, Bowmer 
& Kirkland, Sir Robert McAlpine and Cundall.

The successful candidates in Manchester will 
be employed to learn on the job and be taught 
multiple disciplines within the sector, including 
architecture, structural and building services 
engineering, cost management and construction 
on prestigious projects such as the restoration 
and refurbishment of Manchester's Grade I-listed 
Town Hall. 

They’ll be working for employers including 
Manchester City Council, Manchester Life, Purcell, 
Ramboll, Faithful and Gould, Sisk, Turner & 
Townsend, Buttress and Eric Wright Construction.

PlanBEE Manchester combines two successful 
programmes ensuring the continuity of the 
Manchester Life and Manchester City Council 
apprentice scheme M-Futures which commenced 
in 2015 whilst leveraging the success of PlanBEE.  

Ryder Architecture – working across the UK 
and overseas - identified a skills and talent gap 
in their industry a decade ago and wanted to 
develop a programme that would better prepare 
young people in a broader range of technical and 
professional skills for the sector.

Mark Thompson, managing partner at Ryder 
Architecture, said: “For too long training 
programmes have been unfit for purpose and this 
has contributed to the skills shortages that the 
industry has been battling to overcome for years.

“Working with Gateshead College we have 
enjoyed fantastic success and believe PlanBEE 
Manchester is a win-win opportunity for all 
involved.

“By combining PlanBEE with the great work 
already being done in Manchester through 
M-Futures, we’ll be giving the successful applicants 
the skills and experience with leading companies 
in the built environment. On completion there’ll 

be a talent pool of fresh, multi-disciplined people 
for the sector.”

Chris Toon, deputy principal at Gateshead 
College, said: “We’re delighted to be supporting 
the PlanBEE Manchester scheme. Based on the 
experience and success we have gleaned from 
the North East we know this programme works 
and can add real value to employers while also 
creating great new opportunities for young people 
across Manchester. 

“PlanBEE breaks the traditional silo culture within 
many professional disciplines and encourages 
greater collaboration across disciplines which 
many employers in the construction industry want 
to see.”

Recruitment for the two-year programme is 
underway with anybody living in a Manchester 
City Council postcode area, aged over 18 with a 
passion for design, construction, and leadership 
eligible. 

Anyone interested in finding our more about 
being involved in PlanBEE can find out more by 
contacting steve.logan@gateshead.ac.uk
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PLANBEE MANCHESTER BUILDS ON 
SUCCESS OF INNOVATIVE NORTH EAST 
CONSTRUCTION SKILLS PROGRAMME
A powerful industry-led consortium in Manchester is looking to build on the success of an 
award-winning higher apprenticeship scheme developed in Newcastle to create skilled jobs 
in the construction sector.

Chris Toon of Gateshead College (centre) with PlanBEE graduates
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The Coronavirus pandemic in its early stages put paid to 
the regular school day at the RGS but things more or less 
continued as normal as possible for the pupils thanks to an 
immediate shift to online technology and, in the case of 
children whose parents were key workers, socially distanced 
learning at the school premises opposite Jesmond Metro 
station. 

It’s also wonderful that many members of the RGS community 
rallied round to help raise funds for those families who, for 
no fault of their own, suddenly found themselves struggling 
financially. Several charity and fund raising initiatives were 
launched by the staff, parents and students. Many parents 
have businesses and were happy to help out with produce and 
services. For example one parent was upset at the thought of 
any bursary families going hungry, so worked closely with the 
school to provide food vouchers to  families in the greatest need. 
Another RGS parent donated a van and a driver to distribute 
foodparcels. Individual pupils also raised money from their own 
events, with the Junior School Sports’ Challenge raising £5,000 
for emergency food supplies and the Year 9 runners raising 
almost £3,000 for Cancer Research UK. 

The school extended its counselling service. Sessions were 
delivered face to face, albeit socially distanced, while others were 
done online. The service was made freely available to pupils, staff, 
and also to parents. Information was also provided via the RGS 
website to help parents with any concerns about their children 
returning to school once restrictions were eased. The information 
helped identify the appropriate member of staff parents should 
contact to ensure their child, and themselves, got the correct 
support in the quickest time.

Without doubt this shows an aspect of life at the RGS which 
may be overlooked. Yes, there is an outstanding quality in terms 
of teaching, sport and the arts evidenced through the school’s 
outstanding public exam results which saw RGS awarded the 
North East Independent School of the Decade. But the school 
puts equal focus on pastoral care with a holistic approach to 
education to support happy, healthy students who contribute 
to society. There is a genuine sense of community within the 
school. Some pupils for example put together a playlist of joyful 
lockdown music to be used on a Friday at the end of the school 
week. Staff weren’t forgotten and they enjoyed quizzes and 
virtual competitions. 

And of course, house rivalry was never far away from social 
media! RGS’s global network of Old Novocastrians regularly 
became involved. 

Thankfully, in amongst all of the turmoil, the achievements of 
many pupils has continued to amaze. Laura in Year 10 has been 
called up to the England U16 Girls Hockey Team. Lola, in the 
Upper Sixth, is on her way to the University of Hawaii. She’s 
a talented swimmer and was due to take part in trials for the 
Tokyo Olympics but they were cancelled due to the pandemic. 
eight year old Harry is a talented football who’s joined the 
Sunderland AFC academy.

16 year old RGS student Theo Wride from Sunderland was the 
youngest person named in the Queen’s Birthday Honours. His 
British Empire Medal (BEM) was awarded “for services to the 
community and keyworkers in Sunderland during Covid-19.” He 
designed and created protective face coverings for his parents, 
both medical professionals, and their colleagues as well as care 
home staff up and down the country. He used the 3D printer he 
had at home to produce the face coverings. 

A team of five Year 7 Computer Science students have made 
it to the finals of a national competition. Sophie, has been 
selected as a Youth Campaigner of a national charity. Two Sixth 
Form students, Dami and Abi, represented the school at this 
year’s regional finals of the Goldsmiths’ Company Award for 
Community Engagement. They faced a judging panel - virtually 
- to answer questions about their environmental art project 
entitled Where Did All The Animals Go? 

Sixteen of RGS’s Lower Sixth Maths students became mentors 
as part of a national scheme. They’ve joined an online tutoring 
programme, designed to provide students across the UK with 
free 1:1 academic support via an app. 

Thanks to support from the Reece Foundation, the school has 
also appointed Tom Williams, an experienced Physics teacher, 
who’ll work in the Partnerships Department. His outreach role 
will help to grow and retain STEM talent in the North East, by 
highlighting the incredible opportunities available in the region 
to young people.

In other words, while it’s been a year at the Newcastle Royal 
Grammar School like no other, it’s great to see that some things 
have continued as normal...namely educational excellence and 
sporting achievement as well as regular recitals, concerts and 
talks put together by the arts and music departments. The 
standard of these performances is stunning; videos are available 
on the RGS website. 

The year has also highlighted how keen the RGS is to be involved 
in the local community. It’s heart-warming to see how parent, 
students and the school itself have rallied around to provide 
help and reassurance. It will only have increased the sense of 
community within the school too.

If you would like more information about sending  
your child to the RGS call 0191 212 8968  
email: admissions@rgs.newcastle.sch.uk  or  
visit their website: www.rgs.newcastle.sch.uk

A YEAR LIKE NO OTHER AT THE RGS
Probably the only other comparable upheaval in living memory was in World War II 
when pupils and staff were evacuated to Penrith and the school became the North East’s 
regional war room. Although even on that occasion face to face teaching continued for 
everyone in what was, in effect, a home from home. 
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The Royal Grammar School in Newcastle has completed an academic year 
which has been unlike any other in its 500 year history. 



We place enormous emphasis on ensuring 
each and every pupil feels a sense of 
belonging at ‘Barney’; only then will they 
come close to maximising their potential. 

It is important your child flourishes whilst at 
school, which are the most important and 
formative years of their lives. At Barney, our 
students exceed their academic potential as a 
result of inspiring teaching, delivered in an easy, 
open and respectful environment at the heart 
of which are the caring relationships that exist 
between the teachers and students. 

The achievements of Barney in recent times 
are as a direct consequence of the teachers 
and wider ancillary staff who spend every day 
inspiring, supporting and guiding our young 
people. Barney has always possessed a wonderful 
environment, with happy children and staff at 
its heart.

Whilst we are extremely proud of what our 
students achieve academically, we also recognise 
the vital importance of preparing the next 
generation for an ever-changing and increasingly 
competitive and global marketplace. 

We expect our pupils to work as hard as they 
can, and do as well as they can. However, we tell 
them that academic success will only open a 
door; it is what they do when they walk through 
that door that counts. 

As such, we pride ourselves on our co-curricular 
activities because it is in these environments 
that most life lessons are learned. We want our 
young people to problem-solve, work in a team, 
demonstrate leadership and have emotional 
intelligence. Resilience and humility must also be 
at the very heart of our young people. All these 
attributes are delivered most effectively through 
extra-curricular activities. 

Be it missing out on a part in a play, or 
performing on stage, or standing with 
teammates to defend a goal or on a try line; 
winning and losing. All these experiences help 
develop in our children the attributes they will 
need, and the more exposure they can get, the 
better, which is why our activity programme is so 
varied. Beyond the traditional spheres of music, 
drama and sport, we currently offer more than 
100 activities to our students, which includes a 
bespoke ‘Mind, Body and Soul’ programme for 
Year 7 and 8s. We often find that a number of 
our pupils create and lead their own activities as 
well, demonstrating leadership and innovation.

We want Barnardians to be the types of people 
who light up a room when they enter it. This 
requires confidence, resilience and compassion, 
all built up over a period of time, and in a variety 
of ways, both within and beyond the classroom. 
No leader can achieve anything major without 
the influence of the staff who make it happen. 

This is especially the case in our school.

We tell our parents that our collective role, as 
parents and teachers, is to arm our children with 
the tools with which to clear the path ahead of 
them, not to clear the path for them. This means 
we have to allow them to fail at times, in a 
supportive environment. If we do that together, 
we are doing our best to prepare our young 
people for the challenges ahead.

Situated on the outskirts of historic market town 
Barnard Castle, we run an extensive transport 
service from across the North East to Barney. We 
also provide full or flexible boarding options in 
our friendly, welcoming boarding houses. 

If you are interested in hearing more about 
what makes a Barney education so special, 
please get in touch with a member of our 
Admissions Team on 01833 696030 or 
admissions@barneyschool.org.uk  

www.barnardcastleschool.org.uk
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CHOOSING A 
SCHOOL THAT’S 
RIGHT FOR 
YOUR CHILD
By Tony Jackson, Headmaster at 
Barnard Castle School

Choosing a school for your child 
is one of the most challenging 
and important decisions you will 
have to make, and we do not 
underestimate the magnitude of 
such a judgement.

Tony Jackson



Barnard Castle School | Co Durham DL12 8UN  |  www.barnardcastleschool.org.uk

@BarnardCastleSchool @barnardcastleschool @barney_school

Throughout these unprecedented, challenging times, ‘Barney’ has led the way with an 
innovative, proactive approach, combining academic study with high quality 

pastoral care and a diverse co-curricular offering

A leading independent day and boarding school for girls and boys aged 4-18, 
set amid stunning countryside in Northern England

To learn more about our School and what makes a Barney education so special, contact 
our Admissions Team on 01833 696030 or admissions@barneyschool.org.uk 



Ask most people to name a private school 
and they will say “Eton”, remembering soon 
after its more prominent alumni and their 
Bullingdon club misadventures. 

What is particularly galling to critics of 
private schools is our charitable status. Not all 
independent schools are registered charities but 
many are, including those which are household 
names. “How can schools charging tens of 
thousands of pounds in fees,” they ask, “be 
considered in the same category as Oxfam or 
Marie Curie Cancer Care?”  

It’s a fair question, and one which can’t be easily 
dismissed given that charitable status confers 
significant tax relief on business rates and VAT for 
independent schools. Legally, the question is easy 
to answer. Education is defined as a charitable 
endeavour, having tangible benefit to the public. 
The fact that parents pay for that education 
does not negate that fact; the law treats fee-
paying schools in the same way it would treat 
an organisation which raised funds to build a 
classroom for orphans in Uganda.

However, whilst the legal case is straightforward, 
the moral argument is a more difficult one to win. 
According to some, independent schools exist to 
entrench advantage, and therefore disadvantage, 
in an already unfair society. The onus remains in 
those of us who run our schools to justify our 
charitable status therefore by what we do rather 
than what we might say. 

There are many ways in which independent 
schools can demonstrate public benefit. Aside 
from general charity work that is done by schools 
in raising money for other charities, many schools 

allow others in their communities to use their 
facilities for free. My own school does this in many 
ways, such as providing use of the swimming pool 
to local primary schools but also in hosting events 
for community groups such as elderly Durham 
residents. However, whilst these are laudable 
they do not cut to the heart of the business of 
what we do as a school – provide an education. 
Many schools have in their original charters a 
commitment to educating the poor in the local 
community and, if we really want to be regarded 
as charities, it is to that aim we must return. 

It’s not easy. Bursary programmes are expensive 
and many schools do not have large foundations 
or cash reserves with which to fund them. 
However, most independent schools are putting 
huge amounts of energy, and resource, to raising 
money specifically donated to provide places for 
pupils who would not otherwise be able to attend. 
This isn’t just lip service either; the heads I meet 

are wholly committed to widening participation 
in their schools and to transforming educational 
opportunities for youngsters in this country. 
There is a long way to go, but with work and 
perseverance the profile of independent school 
alumni will be increasingly diverse. 

It is important though that this isn’t just cherry-
picking the best and brightest from state schools. 
The best bursary programmes work in partnership 
with state schools and their pupils. One thing 
which is crucial for us is that bursary pupils act as 
ambassadors within their communities and raise 
aspirations for all youngsters. It is through these 
actions that independent schools can really be 
seen to be the charities that we are.  

For further information about Durham School, 
or to arrange a visit, call 0191 731 9270,  
email admissions@durhamschool.co.uk  
or visit www.durhamschool.co.uk
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INDEPENDENT 
EDUCATION IS 
NOT WITHOUT 
ITS CRITICS 
To some, the mention of 
private schools suggest images 
of Olympic-style facilities, 
boaters and stripey blazers. To 
some, pupils at the schools are 
arrogant, entitled and lacking in 
worldliness; parents are similar 
and willing to use any means 
necessary to further advantage 
their child without any concern 
for others. 



F RO M
I N S P I R I N G
STO R I E S

TO
L O C K D OW N
L A B O R ATO R I E S

T H E R E ’ S  M O R E 
TO  L I F E  AT  R G S

Royal Grammar School Newcastle
www.rgs.newcastle.sch.uk

REGISTER NOW FOR 
OUR 2022 ADMISSIONS
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Anyway, if we have no such luck, I am 
determined to seek out some places in the 
UK that I have either not visited before or not 
visited for a length of time and have cultural 
connotations for me:

1. Liverpool. Liverpool might not be at the top 
of some people’s list but it is absolutely brilliant 
for a staycation, even for a ‘woolly back’ from 
Lancashire such as me. If I visit this time, I will 
definitely go to the Beatles Museum- we did 
the Beatles Bus Tour the last time, and it was a 
joyously boisterous affair, with superannuated 
pensioners and Generation Xers belting out ‘Penny 
Lane’ as the bus wended its way along this street. 
We also visited a graveyard, purportedly where 
the name Eleanor Rigby on a gravestone inspired 
the young McCartney to write what is one of the 
finest, most poignant songs of all time. This is 
now proven to be absolute bunkum, of course, but 
why let the truth get in the way of a good story? 
On a more sombre note, the Slavery Museum 
was an absolute must-see last time I visited the 
city and is definitely on my list again, as I would 
recommend that everyone visiting Liverpool 
should know something about its history and its 
links with the slave trade in the 18th and 19th 
centuries.  

2. Dorset aka ‘Thomas Hardy Country’. I have 
never visited this gloriously beautiful part of 
England, but have long wanted to, having been 
a lover of Thomas Hardy’s novels and his poems 
since I was a teenager. In my former life as an 
English teacher, I taught Tess of the D’Urbervilles at 
least five times, and never failed to be engrossed 

by it, not just by the tragic storyline, but also 
the landscape depicted with their fictional 
names- from the wonderfully evocative fecund 
and verdant Froom Valley and the pastoral idyll 
of Talbothays, versus the visceral horrors of 
Flintcomb Ash. 

3. Seaham Hall. Seat of the Milbanke family, 
whose daughter Ann Isabella, married Lord 
Byron at the family home in 1815. I have been 
fascinated by Byron since reading Don Juan and 
Childe Harold’s Pilgrimage over thirty years ago. 
I am not an advocate of how Bryon lived his life 
and treated his loved ones- very badly by all 
accounts- but I do love the wit and intelligence 
that he exhibits in his poetry. Moreover, of course, 
he was the father of Ada Lovelace, Victorian 
mathematician extraordinaire, considered to be 
one of the world’s first computer programmers.

4. Canterbury Cathedral. Shrine to Thomas 
Beckett and great rival in the Middle Ages for the 
most popular memorial with our own St Cuthbert. 
It is the setting for TS Eliot’s setting for Murder 
in the Cathedral, which depicts Becket’s last 
days as the ‘turbulent priest’ and his subsequent 
murder. Although this is a bit of a ‘Marmite’ play, 
I absolutely love it and it resonates with me on 
many levels, including the Chorus’s intoning of 
‘Living and Partly living’, which encapsulates for 
me what I felt I was doing for much of lockdown.

Bonnes Vacances!

Every day is an Open Day at Durham High 
School. Call 0191 384 3226 or email 
enquiries@dhsfg.org.uk to find out more  
or arrange a visit.

HOORAY, 
HOORAY, IT’S A 
HOLI-HOLIDAY!
By Simone Niblock, Headteacher, 
Durham High School.

Doubtless like many others, at 
the time of writing, I am waiting 
to find out whether my husband 
and I will be able to go on 
holiday abroad this year. I would 
be lying if I didn’t say that I will 
be disappointed if we cannot go, 
but I am pragmatic and practical 
enough to recognise that, in the 
grand scheme of things, it does 
not really matter if we cannot 
visit our Spanish apartment this 
year. 

Simone Niblock



“York’s thinking parents’ school” Good Schools Guide 

Bootham School is a school with a difference. Our students not only leave school 
with excellent academic qualifications, they also leave with a responsibility to 
make the world a better, fairer and more peaceful place. 

For information on day, weekly and flexible boarding options contact our 
Registrar Fiona Ward at admissions@boothamschool.com or telephone on  
01904 272592. 

www.boothamschool.com

Educating for a better world



In my generation, the idea of ‘labelling’ 
somebody wasn’t especially a positive one. Why 
can’t we just be who we are, why do we need 
to put ourselves in boxes? It would be easy 
to project that mindset onto our children and 
young people, but we have to remember that 
the world is constantly changing and we need 
to move with that, not against it. In fact, even in 
my generation, there will be many people who 
for a long time felt suppressed by not having the 
ability or the vocabulary that we have today. 

Today, people want to feel proud and proactively 
acknowledge and celebrate their sexuality, gender, 
race, culture or neurodiversity. And we need to 
ensure that a safe space is created in which our 
pupils can do just that.

At NHSG we are lucky to have a diverse student 
make up and we want everyone to feel included and 
celebrated within the community. At the end of the 
day, the school community is simply a microcosm 
of the wider world we live in. It needs to reflect 
what our girls will see after they leave – both at 
the end of the school day and at the end of their 
educational journey.

That is why at NHSG we embed these principles 
through evolving language and a celebratory 
programme of activities throughout the school year. 
Even more importantly, we don’t just implement 
these things for the girls, we shape them with our 
students. We need to learn from them what they 
need and how they want to identify, rather than 
projecting our idea of what that should look like 
onto them. 

By understanding one another better we can create 
more meaningful dialogue between the whole 
school community. As well as helping students from 
all different backgrounds succeed, it encourages 
acceptance and prepares all students to thrive in a 
diverse world. 

As human beings we are learning all the time, 
and that includes teachers of course! It is only by 
listening and engaging with the views of others 
that we can come to reasoned judgements. We’ve 
done a lot of consultation work with our pupils, 

to ensure that we are using the correct language, 
programming the right events, etc. We are currently 
in the process of finalising our new Diversity and 
Inclusion Code of Conduct in collaboration with our 
student forum and this is something we expect all 
students, teachers and parents to acknowledge and 
embrace. After all, it reflects who our students are 
and how they want to be identified. We have also 
supported our student-led Anti-Racism group and 
Pride group for several years now. Moving forward, 
we are keen to have a diversity and inclusion 
representative across each year group to meet on 
a regular basis and discuss what else we could be 
doing to support our diverse community.

We simply can’t imagine or assume what it’s like 
to walk in someone else’s shoes, we need to listen 
to all of these different experiences to respond 
appropriately. 

If pupils feel unable to come to school as their 
true selves they may feel excluded, unhappy, and 
ashamed. It will undoubtedly impact their mental 
health, happiness and future success. It’s important 
that we understand what happiness means to each 
one of us, and try not to project our own ideas of 
what it should look like. We are all unique. And that 
is the very essence of what diversity means to us.

www.newcastlehigh.gdst.net

AS A SCHOOL 
WE DON’T 
TEACH PUPILS 
TO EMBRACE 
DIVERSITY, 
WE EMPOWER 
THEM TO 
By Lucy Franks-Doyle,  
Deputy Head Pastoral,  
Newcastle High School for Girls

The standard definition for 
‘school’ is ‘an institution for 
educating children’ and nobody 
can really argue with that! But 
one thing we are careful to do at 
Newcastle High School For Girls 
(NHSG) is to not only educate, 
but to empower our pupils to 
shape their own educational 
environment and the future 
society in which they want to live.
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Lucy Franks-Doyle
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Showcasing the North Easts finest art

Milkhope Centre, Seaton Burn, Newcastle upon Tyne, NE13 6DA     Tel : 01670 789944     www.blagdongallery.co.uk

PAINTING THE 
KITCHEN WALL TELLS 
HISTORY AND GIVES  
LIGHT TO THE 
VULNERABLE 
A unique piece of art has been commissioned 
chronicling the history of one of the North 
East’s best loved charities. 

The People’s Kitchen supports hundreds of 
“friends” across the city every day. Volunteers 
have supported vulnerable people in Newcastle 
for more than 30 years serving up to 225 meals 
every session, cooking everything from scratch. 
The charity is run entirely by volunteers, no 
government funding is received, and no one is paid 
for their work. 

Trustee Jackie Boardman said: “We wanted to 
engage more with our local community and at 
the same time brighten up our drab car park wall. 
When we asked our friends for ideas for the wall, 
one suggested that we show the mural going 
from dark to light as it represented how he felt 
going from a dark personal place to the warmth 
and compassion shown by the volunteers who 
help him and others. We then asked a local artist 
to design a mural to tell our story from when we 
were formed in 1985 up to the present day,” she 
said.

North Shields artist, Mark Shields known as Mark 
One87 researched the charity’s history and chose 
several themes to paint including founder Alison 
Kay, homeless people on the streets and The 
Kitchen’s Christmas Street party.

Mark was assisted in the painting by Ryan 
Conaty (16) and Jayden Saint (16), two students 
from Whitley Bay High School who took up the 

challenge as part of their GCSE coursework. They 
had both previously taken part in a graffiti art 
project organised by Mark. 

“The mural has really brightened up our car park, 
tells our story to the outside world and all of our 
friends appreciate it, we’re all really impressed,” 
added Jackie. 

Donations can be made on The People’s Kitchen 
website www.peopleskitchen.co.uk

SINGING THE RAINBOW FOR 
MENTAL HEALTH
A new singing project is  raising  the spirits and bringing  a little colour 
into the Coalfields area of Sunderland this summer. ‘Voices of the 
Rainbow’ is the latest in a series of projects by Durham based social 
enterprise The Singing Elf and is aimed at improving the mental and 
emotional wellbeing of the adults taking part.

Funded by Sunderland City Council, ‘Voices of the Rainbow’ is  packed with 
fun, heart-warming songs that will put a smile on your face. Led by vocal 
tutors Rebecca McGarvie and Sinead Livingston, singers enjoy learning music 
inspired by the magic of a rainbow, which has been such a symbol of hope to 
so many over the last year. From old favourites such as ‘Let’s Go Fly a Kite’ or 
‘Somewhere Over the Rainbow’, to new songs that people may not know yet, 
‘Voices of the Rainbow’ provides  an uplifting, supportive and joyful singing 
experience.

The project started online on Tuesday 8th June and will move to in-person 
sessions when regulations allow, the weekly singing sessions are ideal for 
adults who have always wanted to give singing a go but didn’t think they 
could.

Online singing was almost unheard of before the pandemic but has seen a 
surge over the last year. Although very different from going to a rehearsal 

room each week, singing over the internet has some clear advantages, 
especially for anyone nervous about singing with other people. As Rebecca 
explains, “Online, no one can hear you sing. We use recordings to sing along 
to, and you can hear myself or Sinead, but everyone else is on mute.”

The health benefits of singing have been well publicised recently. As well as 
helping with breathing, posture, and general fitness, singing also boosts stress 
busting endorphins, eases anxiety and strengthens the immune system – all 
things that are important to many people as the country starts to come out 
of lockdown.

9 TO 5 MUSICAL 
COMES TO 
SUNDERLAND 
EMPIRE
Fresh from dazzling in the West End run of the 
show, Louise Redknapp will reprise her role 
as ‘Violet Newstead’ in the forthcoming UK 
tour of Dolly Parton’s smash-hit 9 TO 5 THE 
MUSICAL. Leading the way as one of the first 
full scale musicals to tour the UK in 2021, 
Louise will appear in the show from Tuesday 9 - 
Saturday 13 November 2021 at the Sunderland 
Empire.

Louise Redknapp played the role of ‘Violet 

Newstead’ to rave reviews from audiences and 
critics alike when 9 TO 5 THE MUSICAL opened 
in the West End at the Savoy Theatre in 2019. 
Louise’s other theatre credits include ‘Sally Bowles’ 
in the national tour of “Cabaret”. In 2016 she 
reached the final of “Strictly Come Dancing”. As 
a musician Louise has sold millions of records. 
She was a member of the band Eternal before 
embarking on a highly successful solo career, with 
her first live shows in 15 years selling out all over 
the UK.

Dolly Parton said: “I am so proud that 9 to 5 will 
be coming back soon to theatres all across the 
UK. Louise has been wonderful since she led the 
show in the West End and we're all so excited to 
give audiences the best night out after we have all 
waited so long!”.
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What were your career ambitions growing up? 

Apparently, I could sing before I could talk. My parents said I used to 
hum the superman theme in my highchair with one hand in the air. I 
think they knew at that point there was no way I’d become a superhero 
so they settled for a singer! I remember when I was four years old, 
travelling on the bus with my mam into Newcastle and I sang ‘Molly 
Malone’ for the full 20 minute journey and this lovely lady gave me 50p 
“for entertaining her”! I was over the moon - first paid gig!

Describe your career path so far? 

Music was a big part of my life throughout school then I finished my 
education with BA(hons) Music. I joined several bands from backing 
singing and lead in a function band and solo gigs ‘learning my trade’ 
throughout studying. 

My singing teacher put me forward for my first ever audition which I 
thought would be good practise. I certainly did not expect to get the 
job – but I did! And within two weeks from the audition date I was on 
my first ever cruise, I was excited, nervous and shell shocked! It was 
a two month contract onboard MV Van Gogh and was the best time 
of my life. I learned so much about myself and my profession. I was 
in the production team but I really wanted to go back on as a guest 
entertainer. 

When I returned home, I started up in business ‘Anna Reay’ and my 
career really took off from this point. Sailing the seven seas on luxury 
cruises and flybacks abroad…And still managed to set up and run a 
successful band back at home!

With the ‘Anna Reay Band’ we have performed for some fabulous 
events, balls, cruises and theatre shows in some prestigious venues such 
as the Sage, Whitley Bay playhouse, Durham Gala Theatre, Customs 
House. 

What advice would you give to someone starting in the 
performance industry? 

Never stop learning, never stop networking, always have business cards 
with you!

For me, I need to be self sufficient and self motivated. I don’t just sing, 
I organise the events, the PR, promotion and marketing. I do a lot on 
social media too so I think its really important to do as much as you 
can yourself. 

What was the inspiration behind the recent launch  
of Annagrams? 

When the pandemic hit it was as if someone had tipped my diary 
upside down and the gigs all just fell out! It was a worrying time 
financially and after two weeks into the lockdown, not performing really 
affected my mental health. It made me realise how important music 
was in my life. It’s not just my profession, it’s my passion. 

I had a lightbulb moment which was the inspiration behind Annagrams 
- I googled ‘how to get more followers on youtube’. I was greeted by a 
man shouting “stop thinking about yourself and think about what you 
can give to other people”! Genius! I’ve not only changed my whole 
mind-set but my set up. I have adapted a business used to the mass 
crowds to unique and personalised gifts through music.

Annagrams are Virtual Greetings Songs, personalised songs recorded and 
framed, and surprise doorstep performances delivered to your phone, 
computer or doorstep.

They have been like therapy for me and seeing the impact these 
performances have had on people has been really rewarding. 

What has been your proudest achievement?

Annagrams! I’ve managed to set up a successful business in the industry 
which has been hit the hardest during the pandemic – which also found 
me a place as a finalist in the Great British Entrepreneur awards 2020! 
This was a huge achievement for me. I have worked so hard all the way 
through the lockdown just to be able to continue doing what I love. 

Some days have been emotionally draining. I have gone from joyful 
occasions, weddings, celebrations to singing for socially distanced 
funerals, vulnerable couples shielding and terminally ill. I’ve been 
booked to sing for usual celebrations but also sad circumstances such 
as cancelled events and postponed parties. But what a job to have, 
whether it has been connecting people through a special song, a bit 
of company to lonely families torn apart through Covid to bringing 
comfort to the bereaved.    

What does the future hold for you post pandemic? 

I have so many exciting things happening. When I started Annagrams 
I thought it would be a lockdown project but not only have I got 
bookings in throughout the year, I have had enquires all over the 
country so I’m just about to start (don’t laugh!) ‘Annagrams on tour’! I 
will be heading to certain areas in the country to perform on doorsteps/
carparks/fields etc. Just about anywhere in any weather! I have not 
only revamped the way I perform but I have adapted my car so I am 
practically weatherproof! 

I will continue to promote our charity single ‘She Is One In A Million’ 
which is a collaboration between myself and Flavour Nabania in 
memory of a little girl. Also, in the next couple of weeks we are plan-
ning on releasing another charity single inspired by a lovely lady, Julie 
Goring. I sang for Julie a few weeks ago she has terminal Melanoma. 
Her story is heart breaking. I want to do as much as I can for her, raise 
awareness of this awful disease and help share her story.

I am also planning a run of theatre gigs post pandemic with a promoter 
which will start Spring 2022. 

What is the best advice you’ve been given in your career?

“You should perform every gig as if you’re in the Albert Hall.” This is so 
true! I’ve performed in a football stadium to capacity crowds, theatres 
to a full house to singing to one person in their doorway. I am there to 
entertain and as they say ‘its not the quantity it’s the quality’, whether 
that is thousands or one person, they deserve the best I can do –  
every time!

www.annareay.co.uk 
www.annagramsgift.com 
07904 68 59 08

ANNA REAY
Professional Singer and Entertainer

IN CONVERSATION WITH...



Anna Reay
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Price: from £40,460 OTR (B4 diesel FWD and B5 petrol FWD Momentum)

•  BIK: from £118 a month (Recharge Plug-in Hybrid T6 Inscription Expression)

•  PCP: from £388 a month (B4 diesel FWD Momentum) 

•  PCH: from £399 a month (B4 diesel FWD and B5 petrol FWD Momentum)
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SHE’S ELECTRIC
Peter Booth takes the new Volvo XC60 for a spin. 

The new Volvo XC60 looks the part. Under the bonnet it is equally impressive 
– demonstrating a fluidity and responsiveness that helps ensure the brand 
continues to remain highly competitive in this market. 

This XC60 driven was a T8 (petrol and electric) – 303+87hp hybrid. High on 
fuel economy with the beauty of moving from petrol to electric, this is a highly 
sophisticated adaptation of the petrol-electric plug-in hybrid powertrain. Both fuel 
economy and reduced emissions perform extremely well on this plug-in hybrid electric 
vehicle (PHEV). CO2 emissions were as low as 56g/km. 

The XC60 is the second generation of Volvo’s premium mid-size SUV. Alongside the S60 
saloon and V60 estate it completes Volvo’s mid-range ‘60 series’ models. 

Despite recent turbulence across the motoring market due to Covid, Volvo Car UK 
has remained competitive over the past few years. just over a year ago it recorded its 
second highest annual sales figure for 25 years, at 46,139 cars. And the XC60 is one of 
the best selling models of all of Volvos global car sales! So I was in for a treat… 

The SUV market is cluttered that’s for sure. With the Audi A4 Avant, BMW 3 Series 
Touring and Mercedes-Benz C-Class Estate all providing competition, there is a high-
level range of choice for the discerning commuter/business traveller. 

Its spacious inside and can fit the three teens in the back comfortably. The leg room at 
the back is plentiful and the boot is one of the largest of any premium compact estate, 
along with one of the biggest cabins in the class. A family trip to Leeds was perfectly 
accommodated with boot space of 483 litres with the rear seats up. While It boasted 
1,410 litres with the rear seats down (measured to the roof) (468/1,395 litres for 
Recharge Plug-in Hybrid versions) 

Cornering felt sharp and easy and there was good all-round visibility as you might 
expect in a car of this size. In fact ease of drive was a key attribute. This of course was 
aided by the satellite birds eye view. 

The braking took a bit more getting used to. Perhaps due to this being a hybrid, some 
energy is recuperated under braking and fed back to the batteries. It just seemed to take 
a few drives to get the balance between under and over braking.  

Inside there are very nifty, cutting-edge connectivity features, displaying what appears 
at first to be a hugely busy screen. with all kinds of technological functions, until 
you get used to it. I did like the way it mimicked an iPad with the ability to swipe to 
different screens. A wide range of cloud-based apps are also available. 

The dawn of the driverless autonomous vehicle has clearly broken as some little 
features impress. I really love for instance the hands-free tailgate opening and closing. 
That – as an ‘autonomous’ future I could happily have every day.  

The lane correcting feature is still hard to get used to though. And let’s face it we 
shouldn’t really need ‘pulling’ back into the correct lane should we in all honesty. If we 
are too tired or distracted to drive properly in our own lane then should we be driving? 
Or am I from a different era…who knows? Maybe the time of driving to Leeds with 
three teens in the back, sat back relaxed as the car breaks and accelerates and turns 
itself is upon us. And maybe I shouldn’t be complaining…!  

www.volvocars.com/uk
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Trip Advisor's Best 
Fish and Chips in the 

North of England
1-3 Beresford Road,  

Seaton Sluice, NE26 4DR

the-harbour-view.com

HELEN GOES ALL OUT 
FOR LADIES CRICKET 
TEAM
Despite running a successful housekeeping 
and cleaning business, cricket fan Helen Ross 
knows no boundaries when it comes to her 
passion for the sound of leather on willow.

In her day job, Helen runs Bright and Beautiful 
North Tyneside an ever expanding eco-friendly 
cleaning, laundry and ironing business in 
the Whitley Bay, Tynemouth, North Shields, 
Backworth and surrounding areas. As well 
as managing a team of 15 professional 
housekeepers, and going out to see potential 
customers, she still has time to captain 
Backworth Cricket Club’s ladies team.

Backworth Cricket Club is a well respected and 

thriving community club that provides coaching 
and playing opportunities for junior and senior 
members aged five and above. After attending 
a Saturday morning grassroots All Stars session 
with her young boys she asked if the club had 
a ladies team. She discovered that they didn’t 
and was asked if she would be interested in co-
ordinating a team and providing the club with 
its first ladies team.

During COVID, the club suffered financially as 
have most sporting organisations, so Helen 
decided to help by sponsoring the club.

“It was a natural thing for me to do as I love 
the sport so much, as a business we always try 
to be an active part of our local community in 
North Tyneside and with the club being based 
in the heart of the area we serve it made sense 
to offer our support. It’s great to be able to give 
something back.”

FURTHER EXPANSION 
TO PRODUCT LINE AT 
AWARD-WINNING WL 
DISTILLERY
Hot on the heels of WL Distillery’s popular 1st 
Edition Gin and offering a fresh twist for those 
summer months, the award-winning distillery have 
just launched Wilson’s Gin Club ‘Watermelon and 
Liquorice’. 

County Durham based WL Distillery continue to make a 
splash in the gin market with their explosion of flavours 
and creations. Under the new Wilson’s Gin Club brand 
range this premium pour of ‘Watermelon and Liquorice’ 
embodies a refreshing gin, crafted using juniper with 
the cool refreshing flavours of watermelon and mint 
balanced with the crisp taste of lime and expertly 
finished with a twist of liquorice. A delicious blend and a 
sumptuous summer in a glass tipple for gin enthusiasts.

Scott Wilson-Laing, Owner at WL Distillery said, “We 
are committed to ensuring a fresh and classic authentic 
gin experience for customers. Ingredients take centre 
stage here and we are keen to experiment with a range 
of flavours to create the ultimate taste sensation for 
our customers. This will now be our sixth flavour hitting 
the market alongside our award-winning 1st Edition Gin 
and limited-edition seasonal festive and Valentine lines. 
We are delighted with the response that our products 
have had across the UK and look forward to further 
developments in 2021.”

With their strong North East roots and a community 
ethos at the heart of the company Scott was also 
delighted to recently receive the UK Business Heroes 
Stamp from the British Chamber of Commerce UK 
Business Heroes Scheme for his support during the 
pandemic. The UK Business Heroes Stamp recognised 
the community work undertaken when the distillery 
paused production and utilised their raw materials to 
make sanitiser to help charities, emergency services, the 
NHS and vulnerable individuals. 

Scott added, “I was honoured to receive the unexpected 
recognition for our work during the pandemic, so many 
individuals and companies have come together to 
support others over the months through difficult times 
and it was humbling to receive the award.”

93-YEAR-OLD 
GOLFER HAS MAJOR 
INVESTMENT PROJECT 
NAMED IN HIS 
HONOUR
A golf club which has been at the heart of 
its community for over 110 years is naming 
one of the biggest renovation projects in its 
history after its longest-serving member.

Seaham Golf Club has invested significantly 
in the upgrade of its clubhouse, transforming 
it into a modern bar and restaurant, for use 

by members and the public alike, as well as a 
conference room for corporate hire.

Its golf simulator, one of a handful in the region 
which attracted participants from throughout 
the North East prior to its closure due to 
COVID-19, has also been upgraded.

The club, which was founded in 1911 and 
has been a central resource in the Seaham 
community ever since, has been supported 
through the major project by its members, 
many of whom donated their time and services 
to work on the renovation.

And in tribute to its longest-serving member, 
Matty Stoves, who has been a member for 73 
years, the club has named its bar in his honour.

Unveiling The Matty Stoves Bar yesterday, the 
93 year old - who turns 94 at the end of this 
month - spoke of his pride.

“It is absolutely tremendous and an honour 
to have this development named after me,” 
says the former miner, who worked at Dawdon 
Colliery for over 45 years.

“I have been a member since 1948 and no-one 
has enjoyed their time here as much as me. I 
have had many games of golf and many social 
nights with friends and this bar is going to be a 
great asset so people can do the same for years 
to come.”
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Our writer, Graham Courtney, was in 
conversation with rail ticket specialist Alex 
Nelson in the Indigo Hotel in Durham. Graham 
has a few years on Alex, but although that 
rare combination of a motoring journalist 
and occasional rail traveller, Graham has yet 
to invest in a Senior Railcard. Alex, on the 
other hand, has his 60th birthday coming up 
in September and will be there on the day at 
Bishop Auckland station buying his own Senior 
Railcard for £30 to save 1/3 on virtually every 
journey around the country. There’s a saving 
Graham can have too straight away. Other 
types of railcard are available!

Graham was interested in any savings available 
by split ticketing on Alex’s website nationalrail.
com. The biggest saving Alex has found recently 
was a trip from Newcastle to Abergavenny in 
Monmouthshire, South Wales. The train company 
websites, and the market leader thetrainline.com 
came up with a standard class, single journey 
costing £171.50 with thetrainline, including their 
booking fee. Alex’s split ticketing website offered a 
saving of £114.94 with a price of £56.56 including 
a small fee for finding the deal, which you would 
never have thought of, by rebooking at York and 
Manchester Piccadilly. A saving of 74%, taking full 
advantage of a particularly cheap fare of £20.00 
on the final leg. The itinerary was the same as 
on thetrainline, and usually you are on the same 
train, in the same carriage and sitting in the same 

seat. It’s all completely legal and, the best bit, 
extremely cost effective.

Alex and Graham found they were both making 
journeys in the southwestern direction in July, not 
to Abergavenny but Graham to Cheltenham Spa 
to a motoring manufacturer’s event and Alex to 
Oxford for a visit to an RAF station. For Graham, 
it was a case of deciding whether to drive or take 
the train. He lives in Newcastle so it would have 
been a four hour trip in a car…at least...and after 
being at his lunchtime meeting for a couple of 
hours, he’d then be driving home. Having done 
this journey on a couple of previous occasions, 
and arriving home shattered, he decided to see 
what the options were for going by train. And 
with his trip to Cheltenham Spa being quite long 
distance, he’ll save the cost of that Senior Railcard 
in one go.

When it comes to experience of working within 
the transport industry, Alex is one of the best in 
the UK. Not only has he worked extensively with 
trains, he’s also been involved with the bus and 
coach industry. For 18 years he ran Chester-le-
Street and later Eaglescliffe railway stations under 
the banner of Chester-le-Track which specialised 
in providing best value railway tickets. Since 2003 
the business has sold online (and exclusively so 
from 2018), under the name NationalRail.com.

“As with any other train booking site”, Alex 
says, “you merely type in your departure and 
destination stations, confirm the dates and 

whether you want single or return, and finally 
give details of the travellers: are you alone or with 
others? Press ‘Search’ and our specialist computer 
software will work its magic.

The savings on split ticketing vary from large to 
none at all depending on route, date of travel, 
date of booking and time of travel. And of course, 
not only does this save Graham (or at least the 
company he’s working for) a tidy sum of money, it 
will also reduce his carbon footprint. 

“Protecting the environment is one of the key 
factors in favour of train travel,” adds Alex. 
“Graham needs to make that journey from 
Newcastle to Cheltenham. If he uses his car, he 
will burn fuel and therefore emit pollutants. The 
trains that Graham could use will be running with 
lots of other passengers and be going anyway. You 
could do all sorts of calculations about average 
load and carbon emissions but if leaving the car 
behind, you could argue that Graham’s carbon 
footprint would be very close to zero.”

Added to which you can work on the train, enjoy 
the view, have a meal, use the wi-fi and even go 
to the toilet at up to 125mph. How’s that for 
productivity?

Give NationalRail.com a try. Go onto one of the 
train operator sites and key in your likely journey 
and make a note of the price. 

And then go onto NationalRail.com, and look for 
TrainSplit and do the same. You’re in for a big 
surprise...of the best kind. 

Save money and help the environment by 
travelling on the train. The best ticket prices 
are available, and you don’t have to understand 
how it works to book at nationalrail.com
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And be kind to the environment.



The train arrived at Alnmouth on time 24 minutes later, a journey that the AA 
reckoned would take 46 minutes in a car. The welcoming coffee trailer was there 
and I walked up to station access road to await the Arriva bus X20 to Alnwick. 
There I explored the streets on market day, finding the Dirty Bottles pub at 32 
Narrowgate now turned into a restaurant, but still with the 300 year old bottles 
in the window inviting a nasty end to anybody who touched them. I went to see 
the entrance to the Castle and noted that the Bailiffgate Museum was due to 
open on 22nd May.  

My timed entry to Alnwick Garden was at 11.55. I think in practice I could have been 
admitted much earlier (or later), because although the entrance area and café were 
busy, that was just people sheltering from the rain and the gardens themselves were 
very quiet. I was very kindly allowed to eat my own food in the seating area outside 
the café, and was enchanted by some tiny ducklings which passed through my legs 
with their mother duck keeping a watchful eye for any spare morsels.

The Alnwick Garden is not huge, and pleasant to walk around with an umbrella. The 
Poison Garden, which opened in 2005, was particularly interesting since every plant 
could kill you. The Grand Cascade was impressive, the Rose Garden fragrant and the 
Bamboo Labyrinth was quite disorientating. At the time of my visit in early May, the 
Taihaku Cherry Blossom trees were at their best, the largest collection in the world with 
329 trees and both pathways and swings.

Mid-afternoon I took the bus down to Amble, and had a late lunch under canvas in 
a pub called the Wellwood Arms which had a particularly appealing attribute: it was 
open for hot food. I took a walk around the Marina and harbour which was interesting. 
Unfortunately the Marina Arms, which ceased being a pub a few years ago, and was 
turned into a vintage emporium, has now been demolished to make way for new 
housing. The old building was piled high awaiting removal.  

The bus returned to Alnwick via Warkworth with its fine English Heritage castle. Once 
back in Alnwick around 1700 I holed up inside Barter Books which is based inside the 
former railway station, until closing time. Grand though it was, the short branch line 
closed in 1968 leaving the smaller station at Alnmouth to take the traffic. Barter Books 
opened in 1991, and is an Alnwick institution, and has a variety of seating options to 
enjoy reading a book, which I did until 1800. It was in 2000 that they discovered the 
original “Keep Calm and Carry On” posters which had been prepared for use in 1939, 
but never actually distributed. A visit to a turf accountant filled the time before my 
bus back to Alnmouth for the 1946 train which is one of only two all stations trains 
south to Newcastle, in the company only of a cyclist who had ridden from Devon to 
Edinburgh who was staying overnight in Widdrington.  

Alex Nelson, alex@nationalrail.com 
www.alnwickgarden.com     www.barterbooks.couk
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OUT AND ABOUT - ALNWICK

The weather forecast was not very promising, with  
rain expected and precious few places to shelter in  
the last stages of lockdown. At Newcastle, I boarded  
the 0933 Cross Country train, next stop Alnmouth  
for Alnwick. I added a PlusBus ticket to my off peak  
day return to give unlimited bus travel through to  
Alnwick, Warkworth and Amble, and, had I wanted it,  
to Boulmer and Longhoughton too, all for just £3 extra  
on top of my rail fare.
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Surrey Quays 

Canada Water ZCW
Rotherhithe 

ROE

Wapping 
WPE

Shadwell 
SDE

Custom House 

West Ham 
WEH

Hackney Central HKC
Homerton HMN

Hackney Wick
    HKW

Dalston
   Kingsland
      DLK

Dalston
Junction 

DLJ

Enfield Chase
ENC

Gordon Hill GDH
Crews Hill CWH

Cuffley CUF
Bayford BAY

Watton-at-Stone WAS

Hitchin HIT

Arlesey ARL

Biggleswade BIW

Sandy SDY

St Neots SNO

Huntingdon HUN

LET
Letchworth
Garden City 

BDK
Baldock

RYS Royston 

MEL Meldreth 

STH Shepreth 

FXN Foxton 

AWM
Ashwell

& Morden 

Stevenage SVG

CBG Cambridge 

Peterborough 
PBO

Grantham GRA

Newark
North Gate 
NNG

Mansfield MFT

Sheffield 
SHF

Worksop
WRK

LCN
Lincoln 

Doncaster DON

SCU
Scunthorpe 

Grimsby Town GMB

Cleethorpes CLE

Selby
SBY

York YRK

Scarborough
SCA

Hull HUL

Howden 
HOW

Gilberdyke 
GBD

Brough
BUH

Hessle 
HES

NOT
Nottingham 

Barnsley
BNY

Huddersfield HUD

RCD Rochdale 

Halifax 
HFX

Bradford
Interchange 

BDI

BDQ Bradford Forster Square LDS
Leeds

Wakefield
Westgate WKF

Derby DBY

Kings Lynn KLN

Stansted Airport SSD

Hertford North HFN

Cricklewood 
CRI

Watford North WFN

KGL Kings Langley 
APS Apsley 

HML Hemel Hempstead 
BKM Berkhamsted 

TRI Tring 

Cheddington CEDLBZ Leighton Buzzard 

Bletchley BLY MKC Milton Keynes Central 

BAN Banbury 

LMS Leamington Spa 
Northampton
   NMP

BDM Bedford 

Leicester LEI

Coventry COV
SOL Solihull 

Stratford-
upon-Avon 

SAV

Birmingham
    International BHI

Birmingham
New Street BHM

BMO Birmingham 
Moor Street 

Birmingham 
Snow Hill
BSW

LIC Lichfield City 

STA Stafford 

Stoke-on-Trent SOT

Macclesfield MAC

Stockport SPT

Manchester
Oxford Road

MCO

MAN
Manchester
Piccadilly

MCV
Manchester

Victoria 

Wilmslow WML

Crewe CRE

Manchester
Airport

MIA

WAC
Warrington 

Central

WGN Wigan 
North Western 

PRE Preston 
(Lancs) 

Lancaster LAN

Barrow-in-
Furness

BIF

Isle of Man

Blackpool 
North BPN

Wigan 
Wallgate
WGW Bolton BON

Blackburn BBN

Runcorn    
RUN

LPY
Liverpool South 

Parkway

St Helens Central SNH

Liverpool
Lime Street

LIV
  Liverpool
Central LVC

Warrington
Bank Quay 
WBQ

BWD
Birchwood

SNK
Sankey for 

Penketh 

Warrington
West

HGN
Hough 
Green 

HNX
Hunts
Cross 

                    WAV    
        Wavertree
  Technology
       Park 

Broad Green BGE

ROB Roby 

Kirkdale
 KKD

   Fazakerley
FAZ

Rainford RNF
Upholland UPL

Orrell ORR
Pemberton PEM   

     Kirkby
(Merseyside) KIR

Rice Lane RIL

Walton
(Mersyside) 

WAO

Orrell Park
     OPK

AIN Aintree 
ORN Old Roan 

MAG Maghull 
MNS Maghull North 

TWN Town Green 
AUG Aughton Park 

OMS Ormskirk 
BCJ Burscough Junction 

Rufford 
RUF

Croston CSO

HUY Huyton 
Whiston 

WHN
Rainhill 

RNH

PSC Prescot 
Eccleston Park ECL

Thatto Heath THH

St Helens Junction SHJ

Garswood 
GSW Bryn BYN Ince INC

Lostock LOT
Horwich Parkway HWI

Blackrod BLK
Adlington (Lancs) ADL

Buckshaw Parkway BSV
Chorley CRL

SLW Salwick 
Layton LAY

Moss Side MOS

Lytham LTMSQU Squires Gate 

BPB Blackpool 
Pleasure Beach 

BPS Blackpool South 

Ansdell &
Fairhaven AFV

Kirkham &
Wesham KKM

Poulton-
le-Fylde PFY

Heysham Port
R HHP 

Bare
Lane 
BAR

MCM
Morecambe 

CNF Carnforth

Wennington 
WNN

Bentham 
BEN

Clapham
(North Yorkshire) 

CPY

Giggleswick 
GIG

Oxenholme
Lake District 
OXN

Penrith
(North Lakes) 
PNR         

SVR Silverdale 

ARN Arnside 

ROO
RooseASK Askam 

FOX x Foxfield 
GNR x Green Road 

MLM Millom 

Silecroft x SIC 

Bootle (Cumbria) x BOC 

Ravenglass for Eskdale RAV

Drigg x DRI 

Seascale SSC

Sellafield SEL

Braystones (Cumbria) x BYS 

Nethertown x NRT 

St Bees SBS

Corkickle x CKL 

Whitehaven WTH

Parton x PRN 

Harrington x HRR 

Workington WKG

Flimby x FLM 

Maryport 
MRY

Aspatria x ASP 

Wigton
WGT

DLS x 
Dalston

(Cumbria)

KBF x Kirkby-in-Furness ULV
Ulverston

Dalton 
(Cumbria)

DLT

Cark &
Cartmel 

CAK

KBK
Kents Bank

KEN Kendal 

BUD Burneside (Cumbria) 

SVL Staveley (Cumbria) 

WDM Windermere 

Grange-over-
Sands GOS

St Annes-
on-Sea SAS

Lostock
Hall LOH

BMB
Bamber
Bridge 

Pleasington 
x PLS

CYT
Cherry Tree

Mill Hill
(Lancs) 

MLH

Hindley 
HIN

Daisy Hill DSY

HGF Hag Fold 

ATN Atherton 

WKD
Walkden 

Westhoughton WHG

MSD
Moorside 

SNN
Swinton

(Manchester) 

Salford Crescent SLD
Salford Central SFD

Clifton (Manchester) R CLI 

Kearsley (Manchester) KSL
Farnworth FNW

Moses Gate MSS

Hall-i-th-Wood HID

Bromley Cross 
(Lancs) BMC

Entwistle x ENT 

Darwen DWN

Ramsgreave
& Wilpshire RGW  

Langho LHO

Whalley (Lancs)
              WHE

Clitheroe CLH

Patricroft 
PAT

Eccles
(Manchester)

ECC

NLW
Newton

-le-
Willows 

Lea Green 
LEG

ERL Earlestown 

Widnes 
WID

Halewood 
HED

West
Allerton 

WSA

Mossley
Hill

MSH

Edge
Hill
EDG

Brunswick 
BRW

Aigburth 
AIG

Cressington 
CSGSt. Michaels 

STM

IRL
Irlam 

Chassen
Road 
CSR

Humphrey
Park
HUP

Manchester
United

Football 
Ground

        MUF

DGT
Deansgate 

Walsall WSL

WVH Wolverhampton 

SHR
Shrewsbury 

WRX Wrexham General 

Chester 
CTR

LLD Llandudno 

Bangor (Gwynedd) BNG

Holyhead HHD

Garston 
(Hertfordshire) GSN

BWO Bricket Wood 

Fenny Stratford FEN
WOL Wolverton 

Long Buckby LBK

Rugby RUG 

WRW Warwick 

Warwick
Parkway WRP

Hatton 
HTN

LPW Lapworth 

SRI Spring Road 

FWY Five Ways 

BBS      Bordesley 

UNI University (Birmingham) 
SLY Selly Oak 

BRV Bournville 
KNN Kings Norton 

LOB Longbridge 
NFD Northfield 

Alvechurch ALV

Redditch RDC

BTG Barnt Green 
BMV Bromsgrove HBY Hartlebury 

HLG Hall Green 
YRD Yardley Wood 

SRL Shirley 
WTE Whitlocks End 

WYT Wythall 
EWD Earlswood (West Midlands) 

TLK x The Lakes (Warks) 

Bearley
x BER

Claverdon 
x CLV

WDE x Wood End 
DZY x Danzey 

HNL Henley-in-Arden 
Wootton Wawen x WWW 

WMC Wilmcote 

Stratford upon 
Avon Parkway 

STY

DDG Dorridge 

OLT Olton 

Acocks
    Green   
         ACG

TYS Tyseley 

SMA Small Heath 

WMR Widney Manor 

Bow Brickhill BWB

Woburn Sands WOB

Aspley Guise APG

RID Ridgmont 

LID Lidlington 

MLB Millbrook (Bedfordshire) 

SWR Stewartby 

KMH Kempston Hardwick 

BSJ Bedford St Johns 

WEL Wellingborough 

KET Kettering 

Bedworth BEH

Coventry Arena CAA

Kenilworth 
KNW

Bermuda 
Park BEP

Hampton-in-Arden
    HIA

Adderley Park ADD

Duddeston DUD

Water Orton WTO Hinckley
(Leics)
HNK

Narborough 
NBR

Coleshill
Parkway 

CEH

South
Wigston 

SWS

Aston AST

Gravelly Hill 
GVH

Erdington 
ERD

Nuneaton 
NUN

Atherstone ATHWilnecote
(Staffs)
WNE

Polesworth R PSW 

Tamworth TAM

Burton-on-Trent BUT

Willington WIL

Chester Road 
CRD

Bescot Stadium BSC

Perry Barr PRY
Witton
   (Birmingham)
      WTT

Hamstead
    (Birmingham) HSD

Tame Bridge Parkway
   TAB

Wylde Green 
WYL

Sutton
Coldfield 

SUT

FOK Four Oaks 

BUL Butlers Lane 

Bloxwich BLX

Bloxwich North   
            BWN

LAW Landywood 

CAO Cannock 

HNF Hednesford 

RGT Rugeley Town

SNE
Stone

(Staffs)

Longport LPT

Kidsgrove KDG

Congleton CNGAlsager 
ASG

Sandbach SDB

Mouldsworth 
MLD

DLM 
Delamere 

FRD Frodsham 

Runcorn
East
RUE

    Helsby 
HSB

INE
Ince & Elton
(Cheshire)

ELP
Ellesmere

Port 
LTT

Little Sutton 

Overpool OVE

Eastham Rake ERA
Hooton HOO

Bromborough Rake BMR
Bromborough BOM

Spital SPI
Port Sunlight PSLBEB Bebington 

RFY Rock Ferry 

   Green Lane
GNL

CNP Conway Park 

BKQ Birkenhead Hamilton Square 

LVJ
James Street

Liverpool 

MRF Moorfields 

SDL Sandhills 

BDL Birkdale Meols Cop 
MEC

New Lane NLN

BES
Bescar Lane 

BCB
Burscough

Bridge 
HSC

Hoscar 

PBL Parbold 

Euxton
Balshaw 

Lane 
EBA

LEY Leyland 

APB Appley Bridge 
GST Gathurst 

HIL Hillside 
ANS Ainsdale 

FRE Freshfield 
FBY Formby 

HTO Hightown 
HLR Hall Road 

WLO Waterloo (Merseyside) 

BAH Bank Hall 

BLN Blundellsands & Crosby 

SFL Seaforth & Litherland 
BNW Bootle New Strand 

BOT Bootle Oriel Road 

SOP Southport 

BKP Birkenhead Park 

BKN Birkenhead North 

WLV Wallasey Village 

Leasowe
LSW

Bidston BID

MRT
Moreton

(Merseyside)
Meols MEO

Manor Road MNR

Hoylake HYK

West Kirby WKI

WLG Wallasey Grove Road 

NBN New Brighton 

Birkenhead 
Central BKC

Capenhurst CPU
Bache BAC

Stanlow &
Thornton 

SNT
Cuddington 

CUD
Hartford (Cheshire) HTF

Greenbank GBK
Northwich NWI

Lostock Gralam LTG
Plumley PLM

KNF Knutsford 
MOB Mobberley 

Winsford WSF

Acton Bridge
    (Cheshire)
        ACB

Holmes Chapel HCH
Goostrey GTR

Chelford (Cheshire) CEL

Alderley Edge ALD

Prestbury PRB

Adlington
(Cheshire) 
ADC

Poynton PYT

Bramhall BML

Middlewood MDL
Chinley

CLY
Edale 
EDL

Strines SRN
New Mills Central
   NMC

Marple MPL
Rose Hill 

RSH

BNT
Brinnington 

Heaton
Chapel HTC

Levenshulme 
LVM

Bredbury 
BDY

Romiley RML

Woodley WLY
Hyde Central HYC

Hyde North HYT

ADK
Ardwick 

Padgate 
PDG

Glazebrook 
GLZ

FLI
Flixton 

URM
Urmston 

TRA
Trafford

Park 
GTO

Gorton 
FRF

Fairfield 

Flowery
Field FLF

Godley 
GDL

Hattersley HTY
Broadbottom BDB

Dinting DTG
Hadfield 
HDF

Glossop GLO

BLV Belle Vue 
RRB Ryder Brow 
RDN Reddish North 

Reddish South
    RDS

MAU Mauldeth Road 
BNA Burnage 

East Didsbury
           EDY

Gatley GTY
Navigation
Road NVR

Hale
(Manchester)

HAL

ASY
Ashley

ALT
Altrincham 

Heald Green 
HDG

SYA Styal 

Handforth  
     HTH

Denton
    DTN

GUI
Guide 
Bridge 

NWN
Newton 
for Hyde 

ABY
Ashburys 

BAM
Bamford 

GRN
Grindleford 

Hope
(Derbyshire) 

HOP

Hathersage 
HSG

Dore & 
Totley 
DOR

Disley DSL

New Mills Newtown NMN

Furness Vale FNV

Whaley Bridge WBR

Chapel-en-le-Frith CEF

Dove Holes DVH

Buxton BUX

Cheadle Hulme
CHU

Davenport DVN
HAZ

Hazel Grove

Woodsmoor 
WSR

BKT Blake Street 

SEN Shenstone 

PKG Penkridge 

Lichfield
Trent Valley
    LTV   

RGL
Rugeley

Trent Valley

Jewellery
Quarter JEQ

KID Kidderminster 
BKD Blakedown 

HAG Hagley 
Lye LYE

CRA Cradley
Heath 

OHL Old Hill 

ROW Rowley Regis 

LGG Langley Green 

SBT Stourbridge Town 

SBJ Stourbridge Junction 

THW
The

Hawthorns 

CSY Coseley 

TIP Tipton 
DDP Dudley Port 

SAD Sandwell & Dudley 

SGB Smethwick Galton Bridge 

Smethwick 
Rolfe Street 

SMR

Stechford SCF
Lea Hall LEH

Marston Green MGN

Berkswell
     BKW

Tile Hill
     THL

Canley
       CNL

MHR Market Harborough 

COR Corby 

SIL Sileby 

Syston SYS

Loughborough LBO

East Midlands Parkway EMD

Barrow-upon-Soar BWS

Beeston BEE

Bulwell BLW

Alfreton ALF

Langley Mill
     LGM

Ilkeston 
ILN

Hucknall HKN

Newstead NSD

CHD Chesterfield 

DRO Dronfield 

Kirkby-in-Ashfield KKB

Sutton Parkway SPK

Shirebrook SHB

Swinton (South Yorks) SWN

MEX
Mexborough 

CNS
Conisbrough 

Darnall DAN    
Woodhouse WDH

Kiveton Bridge KIV
Kiveton Park KVP

Shireoaks SRO

Rotherham Central RMC

MHS Meadowhall 

MRP Moorthorpe
South

Elmsall 
SES

Adwick 
AWK

Bentley
(South Yorks) 

BYK

FZW Fitzwilliam 

Sandal
& Agbrigg
          SNA

THC Thurnscoe

GOE Goldthorpe

BTD 
Bolton-upon-

Dearne

CLN Chapeltown
(South Yorks) 

ELR Elsecar 

WOM Wombwell 

Dodworth
DOD

PNS Penistone 
DBD Denby Dale 

Shepley SPY
Stocksmoor SSM

Darton 
DRT

Brockholes BHS
Honley HOY

Berry Brow BBW
Lockwood LCK

DHN Deighton 

Brighouse BGH

FZH Frizinghall 
SHY Shipley (Yorks) 

Low 
Moor 
LMR

Baildon 
BLD

Guiseley GSY

Menston MNN

Apperley
Bridge 
APY Kirkstall

Forge KLF

Burley-in-Wharfdale BUW

Ben Rhydding BEY
Ilkley ILK

Saltaire SAE

Bingley BIY

Crossflatts CFL

Keighley KEI

Steeton & Silsden SON
Cononley CEY                         

Skipton SKI

Gargrave GGV

Long Preston LPR

Settle SET

Horton-in-Ribblesdale HIR

Ribblehead RHD

Dent DNT    

Garsdale GSD

Kirkby Stephen KSW

Appleby APP

Langwathby LGW

Lazonby & Kirkoswald LZB

Armathwaite AWT

Hellifield HLD   

Mirfield 
MIR

New Pudsey NPD

Bramley
(W Yorks) BLE

Burley Park BUY

Headingley HDY
Horsforth HRS

Weeton WET

Pannal PNL
Hornbeam Park HBP

SBE Starbeck 

Harrogate HGT

COT Cottingley 

Outwood OUT

Wakefield
Kirkgate 

WKK

Streethouse 
SHC

Featherstone FEA

Whitley
Bridge 
WBD

KNO
Knottingley 

HEL
Hensall

NOR
Normanton

Pontefract
Tanshelf 

POT

Pontefract Baghill PFR

Woodlesford WDS

CRG
Cross 
Gates 

GRF
Garforth 

MIK  
Micklefield 

Sherburn
-in-Elmet SIE

CHF Church Fenton 

ULL Ulleskelf 

KNA
Knaresborough 

HMM
Hammerton 

CTL
Cattal 

POP
Poppleton 

EGF
East

Garforth 

South
Milford
SOM

Castleford CFD

Pontefract 
Monkhill PFM

Glasshoughton GLH

MLY Morley 
BTL Batley 

DEW Dewsbury 
RVN

Ravensthorpe 

SWT Slaithwaite 

CAS Castleton (Manchester) 

Smithy Bridge SMB

Littleborough LTL

Walsden WDN

RIS
Rishton 

ACR
Accrington 

Church &
Oswaldtwistle 

CTW

Huncoat 
HCT

RSG
Rose 
Grove 

Burnley
Manchester
Road BYM

HBD
Hebden
Bridge 

SOW
Sowerby
Bridge 

Mytholmroyd MYT

BUB x Burnley Barracks 
BNC Burnley Central 

BRF Brierfield 
NEL Nelson 

CNE Colne 

HPN x
Hapton 

Todmorden TOD

MIH Mills Hill (Manchester) 

MSO Moston 
MSN Marsden (Yorks) 

GNF Greenfield 
  MSL Mossley (Manchester) 

Stalybridge SYBAshton-Under-
Lyne AHN

SLK Silkstone Common 

Creswell CWD

Whitwell (Derbyshire) 
WWL

Langwith-Whaley Thorns LAG

Mansfield
Woodhouse MSW

Attenborough ATBLGE
Long Eaton 

SPO
Spondon 

Peartree 
PEA

Tutbury & Hatton TUT

Uttoxeter UTT

Blythe Bridge BYB

Longton LGN

Belper BLP

AMB Ambergate 
WTS Whatstandwell 
CMF Cromford 

MTB Matlock Bath 

MAT Matlock 

Duffield DFI

HWW How Wood (Herts) 

PKT Park Street 

SAA St Albans Abbey 

Mill Hill Broadway MIL

Elstree & Borehamwood ELS

Radlett RDT

St Albans City SAC

Harpenden HPD

Leagrave LEA

Harlington (Beds) HLN

Flitwick FLT

LTN Luton Airport Parkway 

LUT Luton 

GFD Greenford 
SGN South Greenford 

CBP Castle Bar Park 

Virginia
Water 

VIR

Egham 
EGH

WRY Wraysbury 
SNY Sunnymeads 

DAT Datchet 

  DRG
    Drayton
        Green
        IVR

Iver 

WDT
West

Drayton 

BNM
Burnham 
(Bucks) 

Twyford
TWY

Marlow MLW

Shiplake SHI
Wargrave WGV

Bourne End BNE
Cookham COO

Furze Platt FZP

Langley
(Berks) LYY

TAP Taplow 

HAN
Hanwell 

STL
Southall 

HAY
Hayes &

Harlington 

Heathrow
Terminals 1,2,3 HXX

Heathrow
Terminal 5 HWV

WNC Windsor & Eton Central 

Ascot 
(Berks)  

ACT

SLO
Slough          MAI

Maidenhead 

Richmond 
(London)

RMD

Wimbledon    
        WIM

GLD Guildford 

Woking 
WOK

Basingstoke 
BSKSAL

Salisbury 
EXC

Exeter
Central

Plymouth 
PLY

EXD Exeter St David’s 

EXT Exeter St Thomas 

 SCS Starcross Gunnislake GSL

Calstock CSK

Bere Alston BAS

Bere Ferrers BFE

St Budeaux Victoria Road SBV

Coombe Junction Halt R COE 

St Keyne Wishing Well Halt x SKN 

Perranwell x PRW 

St Austell SAU

RED Redruth

CBN Camborne

Hayle HYL

St Erth SER

LTS Lelant Saltings
LEL x  Lelant

CBB Carbis Bay

SIV
St Ives 

(Cornwall)

Par PAR

Lostwithiel LOS

Newquay NQY
Quintrell Downs QUI

St Columb Road x SCR 
Roche x ROC 

Bugle x BGL
Luxulyan x LUX 

Bodmin
Parkway 

BOD

Penryn (Cornwall) PYN
Penmere PNM

Falmouth Town FMT
Falmouth Docks
 FAL

Causeland x CAU 

Sandplace x SDP 

Looe LOO

DWW Dawlish Warren 

 DWL Dawlish 

TGM Teignmouth 

NTA Newton Abbot 

TRR Torre 

Totnes 
TOT

Dockyard 
x DOC 

St Budeaux
Ferry Road 

SBF

St Germans 
SGM

Liskeard
LSK Ivybridge IVY

Devonport (Devon) 
DPT

Keyham 
KEY

Saltash 
STS

Menheniot 
x MEN 

TQY Torquay

PGN Paignton

Taunton TAU

Henley-on-
Thames HOTReading

   RDG

Watford Junction 
WFJ

WNR Windsor & Eton Riverside 

Heathrow
Terminal 4 HAF

London Marylebone 
MYB

                      STP
     London St Pancras       
                International 

London
Kings Cross 

KGX

London
Euston 

EUS

Moorgate 
MOG

        AML
Acton Main

   Line

West
Ealing WEA

Ealing
Broadway

EAL

Kensington
(Olympia) KPA

Battersea Park
BAK

London
Waterloo East WAE

City Thameslink
   CTK

             South 
Bermondsey
          SBM

New Cross NWX BKH
Blackheath 

Lewisham LEW

Ladywell 
LAD

Eltham 
ELW

Welling 
WLI

Barnehurst 
BNH Stone Crossing SCG

AYP Albany
Park 

NEH New
Eltham 

LEE
Lee (London) 

Mottingham 
MTG

Sidcup
SID

Elmstead Woods ESD

Chislehurst CIT

Bexley BXH
Crayford CRY

SWM Swanscombe 
NFL Northfleet 

GRV Gravesend 
HGM Higham (Kent) 

Ebbsfleet International EBD

SOO Strood (Kent) 

Cuxton CUX
Halling HAI
Snodland SDA

New Hythe NHE
Eynsford EYN

SEH Shoreham
(Kent)

OTF Otford 
Aylesford AYL

KMS
Kemsing 

Bat & Ball BBL

WMA
West

Malling 

EML
East

Malling 

Barming 
BMG

Borough 
Green & 
Wrotham 

BRG

SMY
St Mary

Cray 

Bromley
North BMN

SUP Sundridge Park 

Grove Park 
GRP

Hither Green 
HGR

SAY
Swanley 

Sheerness-on-Sea SSS
Queenborough QBR
Swale SWL
Kemsley KML

Rochester 
RTR

Sole Street 
SOR

Meopham 
MEP

Longfield LGF

Farningham Road FNR

Gillingham
(Kent) GLM

Newington 
NGT

WHI
Whitstable 

Faversham 
FAV

Sittingbourne 
SIT

TEY
Teynham 

MSR
Minster

STU
Sturry

Adisham ADM

Bekesbourne BKSChartham CRT
Bearsted BSD

Hollingbourne
     HBN

Maidstone
Barracks 
MDB

MDW
Maidstone
        West

EFL East Farleigh
WTR Wateringbury

YAL Yalding
BEG Beltring

HRM Harrietsham
LEN Lenham

CHG Charing (Kent)

Marden 
(Kent)
 MRN

SPU
Staplehurst

PDW
Paddock

Wood PLC Pluckley

Headcorn
 HCN

Chilham CIL

Wye WYE Aylesham AYH

Snowdown SWO

Shepherds Well
SPH
Kearsney
(Kent)
KSN

Westenhanger WHA

Sandling SDG

HMT Ham Street

Appledore (Kent) APD
Rye (Sussex) RYE

Winchelsea WSE
Doleham DLH

Three Oaks TOK

Folkestone
  West FKW

SEG Selling 

Broadstairs BSR

Dumpton Park DMP

Sandwich SDW

Deal DEA

Walmer WAM

Martin Mill MTM

Ramsgate RAM

Folkestone 
Central

FKC

Ashford 
International

 AFK

Maidstone East MDE

Dover 
Priory
DVP

CBW
Canterbury

West

Canterbury
East CBE

HNB
Herne Bay 

Birchington-
on-Sea

BCH

WGA
Westgate-on-Sea 

Chestfield &
Swalecliffe 

CSW

Margate MAR

RAI
Rainham

(Kent)
CTM

Chatham 

Ore
ORE

BEX Bexhill

CLL Collington

COB Cooden Beach

NSB Normans Bay

PEB Pevensey Bay

Hampden Park (Sussex)
HMD

Southease SEEFalmer FMR

Moulsecoomb MCB
PRP Preston Park

HSK Hassocks
BUG Burgess Hill

WVF Wivelsfield

BAB Balcombe

TBD Three Bridges

HEE Haywards Heath

London Road (Brighton)
LRB

Newhaven Town NVN

Newhaven Harbour NVH

Bishopstone (Sussex) BIP

Seaford (Sussex) SEF

GLY
Glynde

LWS
Lewes

CBR
Cooksbridge

Plumpton
PMP

BRK
Berwick (Sussex)

PLG
Polegate

PEV Pevensey & 
Westham    

St Leonards
Warrior Square

SLQ

High Brooms HIB

Leigh (Kent) LIH

Penshurst PHR

Edenbridge (Kent) EBR

Hever HEVELD Earlswood (Surrey)

REI
Reigate

BTO
Betchworth

SCY South Croydon 
ECR East Croydon 

PUO Purley Oaks
PUR Purley 

  Coulsdon South
CDS

 Merstham
MHM 

TAT
Tattenham

Corner
KND

Kingswood

Belmont
BLM
Banstead
BAD

Epsom Downs
EPD

Tadworth
TAD

Chipstead
CHP

Coulsdon Town 
CDN

WME
Woodmansterne

CRW
Crawley

IFI
Ifield

AGT
Aldrington

FSG
Fishersgate

EWR
East

Worthing

WWO
West

Worthing

GBS
Goring-
by-Sea

SSE
Shoreham
-by-Sea

HRH Horsham

Portsmouth & 
Southsea PMS

Portsmouth 
Harbour PMH

Chichester
CCH

Angmering
ANG

Ford
FOD

FSB
Fishbourne

(Sussex)
NUT

Nutbourne
EMS

Emsworth

 BDH
Bedhampton

FNC Farncombe 

GOD Godalming 

MLF Milford (Surrey) 

WTY Witley

LIP Liphook

LIS Liss

PTR Petersfield

 RLN Rowlands Castle

 CSA Cosham

 PTC Portchester

 SNW Swanwick

 BUO Bursledon
 HME Hamble

Netley
   NTL

Sholing
   SHO

Woolston
   WLS

Bitterne
    BTE

Millbrook (Hants) MBK
Redbridge RDB TTN Totton

 ANF Ashurst (New Forest)

 BEU Beaulieu Road

Lymington Town LYT

Lymington Pier LYP

 BCU Brockenhurst

 SWY Sway

 NWM New Milton

 HNA Hinton Admiral

Christchurch CHR

Pokesdown POK

BSM
Branksome

WOO
Wool

Dorchester
South
DCH

HOL
Holton
Heath

POO
Poole

WEY
Weymouth

Parkstone
(Dorset)

PKS

Hamworthy
HAM

Wareham
(Dorset)
WRM

Corfe Castle CFC
for Swanage

MTN
Moreton
(Dorset)

Upwey
UPW Bournemouth

BMH

Hedge End HDE

Botley BOE

St Denys
SDN

 FRM Fareham

HSL Haslemere

Bosham
BOH

Southbourne
SOB

Warblington
WBL

Havant
HAV

Hilsea HLS
Fratton FTN

RYP Ryde Pier Head

RYD Ryde Esplanade

RYR Ryde St Johns Road

BDN Brading
SAN Sandown
LKE Lake

SHN Shanklin

SAB      Smallbrook Junction

BAA
Barnham

Bognor Regis
BOG

Littlehampton
LIT

Durrington
-on-Sea

DUR

Worthing
WRH

Lancing
LAC

Southwick
SWK

Portslade
PLD

Hove
HOV

LVN
Littlehaven

WNH Warnham 

Ockley OLY

Holmwood HLM

CHH Christs Hospital

BIG Billingshurst

PUL Pulborough

AMY Amberley

ARU Arundel

FGT
Faygate

RHM
Reedham (Surrey) 

SAF Salfords (Surrey)

HOR Horley

Hurst Green HUR
Oxted OXT

Woldingham WOH

UWL
Upper

Warlingham

Sanderstead SNR

Norwood Junction NWD

RDD
Riddlesdown

Kenley
KLY

Whyteleafe
South
WHS

Whyteleafe
WHY

CAT Caterham

Edenbridge Town EBT

Cowden (Kent) CWN
Lingfield

LFD

Dormans
DMS

EGR East Grinstead

Ashurst (Kent) AHS

Eridge ERI

Crowborough COH

Buxted BXD

Uckfield UCK

HLB Hildenborough 
SEV Sevenoaks 

BMS Bromley
South 

DNG Dunton Green 

KCK Knockholt 

CLD Chelsfield 

ORP Orpington 

PET Petts Wood 

BKL
Bickley 

Penge East 
PNE

Penge West PNW

Anerley ANZ Birkbeck 
BIK

Tunbridge Wells TBW
Tonbridge

TON

Redhill RDH

Sutton
(Surrey)
 SUO

GTW Gatwick
Airport

Brighton
BTN

DFD
Dartford 

Frant FRT
Wadhurst WAD

Stonegate SOG

Etchingham ETC

Robertsbridge RBR
Battle BAT

Crowhurst CWU
West St Leonards WLD

Deptford DEP Maze Hill MZH

GNW
Greenwich 

Westcombe
Park WCB

Abbey
Wood ABWWoolwich

Dockyard WWD
Woolwich 

Plumstead 
PLU

Belvedere BVD
Erith ERH

Slade Green SGR
KDB

Kidbrooke 
FCN

Falconwood 
BXH

Bexleyheath 

GNH
Greenhithe
for Bluewater St Johns SAJ

Queens Road 
(Peckham) QRP

Peckham 
Rye PMR

Elephant
& Castle 

EPH

LGJ
Loughborough 

Junction Nunhead NHD

Brockley BCY
Honor Oak Park HPA

 Forest Hill 
      FOH

Beckenham
Junction BKJ

Clock House CLK

Elmers End ELE

Eden Park EDN

West Wickham WWI

Hayes (Kent) HYS

GDN
Godstone

Nutfield
NUF

Kent House 
KTH

Catford 
Bridge 
CFBCTF Catford 

CFT Crofton
              Park 

Sydenham (London) STD

WDU
West 

Dulwich 

SYH
Sydenham Hill 

WNW
West Norwood 

GIP Gipsy Hill 

North 
Dulwich NDL

HNH Herne Hill 

Balham BAL

Tooting 
TOO

Haydons
Road 
HYR

Wandsworth
Common WSW

BRX Brixton East
Dulwich

EDW

Streatham
STE 

SRH
Streatham Hill 

TUH
Tulse Hill 

Norbury NRB
Thornton Heath TTH

Selhurst SRS

CYP Crystal Palace 
Streatham
    Common SRC

Mitcham   
  Eastfields  
       MTC

   MIJ
Mitcham Junction 

Hackbridge HCB
Carshalton CSH

Sutton Common SUC
St Helier (Surrey) SIH

Morden South MDS

South Merton SMO

Wimbledon Chase WBO

West
Croydon

WCY

Waddon 
WDO

Carshalton
Beeches 

CSB

West Sutton
   WSU

Wallington WLT

Denmark 
Hill DMK

New
Bermondsey

      Queenstown      
             Road
(Battersea)
      QRB

Vauxhall VXH

Clapham
High Street CLP

Wandsworth
    Road WWR

  West
Brompton
        WBP

Acton Central ACC

South Acton SAT

Motspur
   Park
       MOT

Worcester
  Park WCP

Stoneleigh
   SNL

                  MAL
Malden Manor      

TOL Tolworth 
Hinchley
Wood HYW

Claygate CLG

Oxshott OXS

Cobham & 
Stoke D’Abernon CSD

Chessington North 
CSN

Chessington South CSS

         SUR
Surbiton

Esher
 ESH

HER
Hersham 

WYB
Weybridge 

BKO
Brookwood 

London Road
(Guildford) 

LRD

Effingham
Junction

EFF
Clandon

CLA
Horsley

HSY

Walton-on-
Thames

 WAL

Byfleet &
New Haw

 BFN

WBY
West 

Byfleet 

HMC Hampton Court 

Thames Ditton THD
BRS Berrylands 

Ewell West
   EWW

EPS Epsom (Surrey) 

AHD Ashtead 

Leatherhead 
LHDBookham

 BKA

Box Hill &
Westhumble

 BXW

DKG Dorking (Main) 

Dorking
Deepdene

DPD

Dorking
West
DKT

Gomshall
GOM

Chilworth
CHL

Shalford
(Surrey)

SFR

Cheam
 CHE

       Ewell
    East
EWE

Barnes Bridge BNI
Chiswick CHK

Gunnersbury 
GUN

Wandsworth
Town WNT

Barnes 
BNS

Mortlake 
MTL

Teddington TED    Hampton 
(London) HMP

Kempton Park KMP
Sunbury SUU

Shepperton SHP

Addlestone ASN

Worplesdon WPL

Ash Vale AHV

NCM   
North 
Camp 

Ash ASH

WAN Wanborough 

AHT Aldershot 

Farnborough
(Main) FNB

Fleet 
FLE

Winchfield 
WNF

GRT
Grateley 

GIL
Gillingham

(Dorset)
SHE

Sherborne 

Yeovil Pen Mill YVP

Thornford x THO 

Yetminster x YET 

Chetnole x CNO 

Maiden Newton MDN

Dorchester West
  DCW

Yeovil
Junction 

YVJ

Axminster 
AXM

Feniton
FNT

Cranbrook 
(Devon) 

CBK

PIN
Pinhoe

Polsloe Bridge POL

Digby & Sowton DIG

Newcourt NCO

Topsham TOP

Exton x EXN 

Lympstone Commando x LYC 

Lympstone Village LYM

Exmouth EXM

WCH
Whitchurch

(Hants)

Andover 
ADV

Tisbury 
TIS

Templecombe 
TMC

Crewkerne 
CKN

HON
Honiton

WHM
Whimple

NTC x Newton St Cyres 

CDI Crediton 

YEO x Yeoford 
COP x Copplestone 

MRD x Morchard Road 

Okehampton
         OKE

Sampford 
Courtenay

         SMC

LAP x Lapford 

EGG Eggesford 

KGN x King’s Nympton 

PMA x Portsmouth Arms 

UMB x Umberleigh 

 CPN x Chapelton (Devon) 

BNP Barnstaple 

Tiverton Parkway TVP

St James Park
(Exeter)

SJP DEN Dean (Wilts) 

ROM Romsey 

DBG Mottisfont &
Dunbridge

Overton
OVR

Hook 
HOK

Micheldever MIC

Winchester WIN

Shawford SHW

Eastleigh ESL
Chandlers Ford 

CFR

 SOA
Southampton

Airport Parkway

 SOU
Southampton

Central

 SWG Swaythling

FNH Farnham 

           Bentle (Hants)
                       BYY

AON Alton 

Chertsey CHY

Bagshot BAG

Camberley CAM

Frimley FML

Upper Halliford UPH

Hampton Wick
  HMW

Kingston KNG

Norbiton NBT
New

Malden 
NEM

  Raynes
  Park  
RAY

Earlsfield
    EAD

Twickenham 
TWI

Hounslow 
HOU

Staines
SNS

Ashford
(Surrey) 

AFS

Feltham FEL

Syon
Lane SYL

Kew
Bridge 
KWB

Kew Gardens 
KWG

Brentford 
BFD

Isleworth 
ISL

Whitton
(London) WTN

Strawberry
Hill STW

St Margarets 
(London) 

SMG

North
Sheen 
NSH Putney PUT

Imperial
    Wharf
        IMW

Truro TRU

Penzance PNZ

 

Aberystwyth AYW

SUN Sunderland 

Newcastle
upon Tyne NCL

Darlington DAR

MBR
Middlesbrough

NAY
Newton
Aycliffe

NRD
North Road
(Darlington)

Shildon
SHD

Heighington 
HEI

Seaham SEA

Seaton Delaval

Newsham for Blyth

Bebside

Bedlington

Ashington

Woodhorn

Northumberland Park

Horden Peterlee
Chester-le-Street CLS

Durham DHM

Heworth 
HEW

MAS Manors 

Dunston 
DOT

MCE
MetroCentre 

SKS
Stocksfield 

CRB
Corbridge 

HDB
Haydon Bridge

HWH
Haltwhistle

WRL
Wetheral

Lockerbie LOC

BLH
Bellshill

 

Whifflet WFF

HLY
Holytown

 

Airbles
 AIR

Shieldmuir
 SDM

Wishaw WSH

CLU Carluke 

LNK Lanark 
CRS Carstairs 

Mount
Vernon MTV

Bargeddie 
BGI

Coatbridge Central CBC

High
Street HST

Bellgrove
BLG

Argyle Street AGS
Bridgeton BDG

Dalmarnock DAK
Rutherglen RUT

Shettleston
SLS

Easterhouse 
EST

Coatdyke 
COA

Drumgelloch 
DRU     

Armadale 
ARM

Blackridge 
BKR

Livingston
North LSN

Carntyne CAY

CHC
Charing
Cross

(Glasgow) 

Barnhill BNL

Alexandra Parade AXP

Duke Street DST GAR
Garrowhill

BAI       
Blairhill

ADR
Airdrie 

CAC
Caldercruix Bathgate BHG

Uphall
UHA

SGL South Gyle 

Edinburgh Gateway EGY

NQU North Queensferry 

DAM Dalmeny 

INK Inverkeithing 

Edinburgh
Park
 EDP

LIN Linlithgow 

ROS Rosyth Dalgety Bay DAG

Aberdour AUR

Burntisland BTS

Kinghorn KGH

Markinch MNC

LEU Leuchars 

PLN Portlethen 

DYC Dyce 
(for Aberdeen Airport)

STN Stonehaven 

MTS Montrose 

LAU Laurencekirk 

ARB Arbroath 

CAN Carnoustie 

GOF R Golf Street 

BYL R Barry Links 

MON Monifieth 

BSI R Balmossie 

BYF Broughty Ferry 

CUP Cupar 

SPF Springfield 

COW Cowdenbeath 
LCG Lochgelly 

CDD Cardenden 

GLT Glenrothes
with Thornton 

DFE Dunfermline
Town 

DFL Dunfermline
Queen Margaret 

PMT Polmont 

Camelon 
CMO

Alloa ALO

BEA Bridge of Allan 

DBL Dunblane 

GLE Gleneagles 

DKD Dunkeld & Birnam 

Invergowrie ING

Inverurie INR KintoreInsch INSHuntly HNTKeith KEHElgin ELGForres FORNairn NRN

PIT  Pitlochry 

BLA Blair Atholl 

DLW Dalwhinnie 

NWR Newtonmore 

KIN Kingussie 

AVM Aviemore 

CAG Carrbridge 

BEL Beauly 

 MOO Muir of Ord 

DIN Dingwall 

CBD Conon Bridge 

ASS x Alness 

IGD Invergordon 

FRN x Fearn 

TAI Tain 

ARD Ardgay 

CUA x Culrain 

INH x Invershin 

LRG Lairg 

ROG x Rogart 

GOL Golspie 

BRA Brora 

HMS Helmsdale 

KIL x Kildonan 

KBC x Kinbrace 

FRS Forsinard 

ABC x Altnabreac 

SCT x Scotscalder 
Georgemas
Junction GGJ

Wick WCK

Thurso THS 

DNO x Dunrobin Castle 
(Summer service only)

LBT Larbert 

Falkirk
Grahamston FKG

Slateford
SLA

KGE Kingsknowe 

Brunstane BSU

MUB
Musselburgh 

Wallyford WAF Longniddry LND

PST
Prestonpans 

DRM
Drem 

NBW
North Berwick 

Newcraighall NEW

Shawfair SFI  

Eskbank EKB

Newtongrange NEG

Gorebridge GBG

Stow SOI

Galashiels GAL

Tweedbank TWB

WTA Wester Hailes 

CUH Curriehill 
                                                                                   

KKN Kirknewton 

CBS
Coatbridge
Sunnyside 

CRF
Carfin

Cleland
CEA

Shotts
SHS

Baillieston 
BIO

Newton
 NTN

Blantyre
BLTHNW

Hamilton West
KKH Kirkhill 

BUI Burnside
(Strathclyde) 

CFF Croftfoot 

Kings Park 
KGP

Langside 
LGS

Thornliebank 
THB

Giffnock 
GFN

Gretna Green 
GEA   

Annan ANNDumfries DMF

Clarkston CKS

Cathcart 
CCT

Muiren MUI

Williamwood WLM

Busby BUS

Thorntonhall THT

Hairmyres HMY

East Kilbride EKL
Whitecraigs WCR

Patterton PTT

Neilston NEI

KNS Kennishead 

PTL Priesthill & Darnley 
Nitshill NIT

Barrhead BRR

Dunlop DNL

Stewarton STT

Kilmaurs KLM

Auchinleck AUK

New Cumnock NCK

Kirkconnel KRK

Sanquhar SQH

Kilmarnock KMK

Mount Florida MFL
Crosshill COI
Queens Park (Glasgow) QPK

Pollokshields
East PLE

Exhibition Centre
(Glasgow) EXG

Anderston 
AND

Partick
PTK

Anniesland ANL

Kelvindale
   KVD

SUM
Summerston 

Gilshochill 
GSC Ashfield 

ASF
Springburn 

SPR

Stepps SPS

BBG
Bishopbriggs

Garve GVELochluichart x LCC Achanalt x AAT Achnasheen ACNAchnashellach x ACH Strathcarron STCAttadale x ATT Stromeferry STF  Duncraig x DCG 

Kyle of Lochalsh KYL

Duirinish x DRN 

Plockton PLK

Lenzie LNZ Croy CRO

Gartcosh GRH

CUB Cumbernauld 

GRL Greenfaulds 

PPK
Possilpark &
Parkhouse 

MLN Milngavie 

HLF Hillfoot 

BRN Bearsden 
DMC Drumchapel 

Clydebank
CYK

Garscadden 
GRS

Scotstounhill 
SCHYoker YOK

DMR
Dalmuir 

BWG
Bowling

Balloch BHC

Alexandria ALX

Renton RTNHLU Helensburgh
Upper 

GCH Garelochhead 

ART Arrochar & Tarbert 

TYL
Tyndrum
Lower 

LHA
Loch Awe

TAY
Taynuilt

Connel Ferry
CON

Dalmally 
DAL

Falls of
Cruachan

FOC
(Summer service only)

AUI x Ardlui 
Crianlarich CNR 

Upper Tyndrum UTY

Bridge of Orchy BRO

Rannoch RAN

Corrour CRR

Tulloch TUL

Roy Bridge x RYB

Spean Bridge SBR

Banavie BNV

Corpach CPA

Loch Eil Outward Bound LHE

Locheilside x LCS 

Glenfinnan GLF

Lochailort x LCL 

Beasdale x BSL 

Arisaig ARG

Morar MRR

   Mallaig MLG

Dalreoch 
DLR

Craigendoran 
CGD

Cardross 
CDR

HLC Helensburgh
Central 

Dumbarton
East DBE

Kilpatrick
KPT

DBC Dumbarton
Central 

Jordanhill 
JOR

Westerton 
WES

Drumry DMY

Singer SIN

MYH 
Maryhill

Hyndland 
HYN

Pollokshields
West PLW

Woodhall WDL Bishopton 
(Strathclyde)                    

BPT

Pollokshaws
East PWE

PWW Pollokshaws West 

CMY  Crossmyloof 

HLW
Hillington

West 

PYJ
Paisley

St James 
PTG

Port Glasgow 
LGB

Langbank 

Ardrossan
South Beach 

ASB

Stevenston 
STV

Saltcoats 
SLT

HLE
Hillington

East 
CDO  

Cardonald 

Johnstone
(Strathclyde)
JHN  

MIN Milliken Park 

HOZ Howwood
(Renfrewshire) 

LHW Lochwinnoch 

GLG Glengarnock 

DLY Dalry 

KWN Kilwinning 
WKB
Fairlie FRL

Ardrossan Harbour ADS

Ardrossan Town ADN

Largs LAR

Whinhill WNL

BGS Bogston 

Cartsdyke CDY
Greenock Central DFR

Greenock WesT DFR        
Fort Matilda DFR

Gourock DFR

Drumfrochar DFR

Branchton BCN

IBM Halt IBM

Inverkip INP

Wemyss Bay WMS

IRV Irvine 

BSS Barassie 

Troon TRN
Prestwick International Airport PRA

Prestwick Town PTW
Newton-on-Ayr NOA

Ayr AYR
Maybole MAY

Girvan GIR
Barrhill BRL

Stranraer STR

DUM Dumbreck 
CKH Corkerhill 

MPK Mosspark 
CKT Crookston 

Hawkhead 
HKHPaisley

Canal 
PCN

Maxwell Park 
MAX
Shawlands SHL

HNC Hamilton Central

CTE Chatelherault 

MEY Merryton 

LRH Larkhall 

Cambuslang 
CBL

Uddingston
 UDD

Carmyle 
CML Kirkwood 

KWD

Breich
R BRC 

West
Calder WCL

HTW
Hartwood 

FLD
Fauldhouse 

ADW
Addiewell 

LVG
Livingston

South 

WYM
Wylam 

Blaydon 
BLO

Prudhoe 
PRU

Riding Mill 
RDM

Hexham 
HEX                                                   

Brampton
(Cumbria) 

BMP

Bardon Mill
BLL

CRM Cramlington 

MPT Morpeth 

PEG Pegswood 

WDD Widdrington 

ACK Acklington 

ALM Alnmouth for Alnwick 

CHT R Chathill 

BWK Berwick-upon-Tweed 

DUN Dunbar 

Hartlepool HPL

Seaton Carew SEC

Billingham
   (Cleveland) BIL

Stockton STK

DND
Dinsdale

ALW
Allens West 

Teesside
Airport

       TEA Eaglescliffe
EAG

Yarm YRM

TBY
Thornaby

SBK
South
Bank

Redcar Central RCC

MTO Marton 
JCH James Cook

GYP Gypsy Lane 
NNT Nunthorpe 

GTA Great Ayton 

BTT Battersby 
Kildale KLD

Commondale COM

CSM Castleton Moor 
DNY Danby 
LHM Lealholm 

GLS Glaisdale SLH
Sleights 

Ruswarp 
RUS

Whitby 
WTB

EGT Egton 

Grosmont
GMT

Redcar East RCE
Longbeck LGK

Marske MSK
Saltburn SLB

RBS R
Redcar
British 
Steel

Carlisle CAR

Motherwell
 MTH

Glasgow Central GLC

Glasgow
Queen Street GLQ

Fort William 
FTW

Falkirk
High
FKK

STG Stirling 

PYG
Paisley
Gilmour
Street 

Oban OBN

HYM
Haymarket

 

Kirkcaldy
     KDY

Perth PTH

DEE Dundee 

ABD Aberdeen 

INV Inverness 

EDB
Edinburgh
Waverley

 

Heswall HSW

Upton
    (Merseyside)
        UPT

Ladybank LDY

T

T
T

Eurostar services
to Lille, Brusells
& Paris

Charlton
CTN

Saturdays
only

Saturdays
only

Seasonal
service

Occasional
service

Seasonal
service

Bus link
Luton Airport

 LUA

Seasonal
service

Summer 
Sundays only

Stratford International 
SFA

Woolwich
Arsenal WWA

Shortlands 
SRT

RVB
Ravensbourne

Bellingham BGM
Beckenham
    Hill BEC

NBC New Beckenham 
LSY Lower Sydenham 

NXG
New Cross Gate

Fulwell FLW

Wembley
Stadium

WCX

Sudbury Hill
Harrow SDH

NLT
Northolt

Park 

SUD
Sudbury
& Harrow

Road

Brodick (Arran)
Campbeltown  (Summer only)

Cumbrae (for Millport)

Rothesay (Bute)

Dunoon
Kilcreggan

Castlebay (Barra)
Coll and Tiree

Craignure (Mull)
Lismore

Lochboisdale (South Uist)
Port Askaig & Port Ellen (Islay)

Scalasaig (Colonsay)

Armadale (Skye)
Canna

Castlebay (Barra)
Eigg

Lochboisdale (South Uist)
Muck
Rum

Kirkwall (Orkney)
Lerwick (Shetland)

Portsmouth
Yarmouth

(Isle of Wight)

Stromness (Orkney)

Bus link
Scrabster

Douglas (Isle of Man)

Douglas (Isle of Man)

BIA
Bishop

Auckland 

scotrail.co.uk 

lner.co.uk

grandcentralrail.com

chilternrailways.co.uk

 eastmidlandsrailway.co.uk

londonnorthwesternrailway.co.uk

thameslinkrailway.com

abelliogreateranglia.co.uk

tfl.gov.uk

tfl.gov.uk

c2c-online.co.uk

www.southwesternrailway.com

southernrailway.com

eurostar.com

crosscountrytrains.co.uk

www.northernrailway.co.uk

merseyrail.org

gwr.com

Great Western Railway

www.northernrailway.co.uk

tpexpress.co.uk

tpexpress.co.uk

sleeper.scot

sleeper.scot

hulltrains.co.uk

greatnorthernrail.com

westmidlandsrailway.co.uk

tfwrail.wales

thameslinkrailway.com

gatwickexpress.com

thameslinkrailway.com

heathrowexpress.com

www.westcoastpartnership.co.uk 

First Trenitalia West Coast
New identity launch date:

8th December 2019

southeasternrailway.co.uk

Split 

Ticketing 

Our 

Speciality

For a copy of the UK rail map, extract below, visit www.railmap.org.uk

Let nationalrail.com, based at Bishop Auckland station, 
help you use the most energy efficient mode of transport, 

with new Azuma trains now running on the East Coast Main Line. 

Plan and book your travel in the UK and Europe with 
nationalrail.com, and get advice on your corporate rail travel needs 

from alexnelson@dunelm.org.uk. 

National Rail Bishop Auckland Ltd, DL14 7TL

Alex Nelson 
(Ticket Guru)

 I can speak at 

your confere
nce on 

how to save m
oney 

and help save th
e 

planet by choosing 

the tra
in.



• Dining • Afternoon Teas • Weddings •  
• Events • Exclusive Use •
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His first professional experience of the hospitality business started in the beautiful 
location of Giglio Island and the high class food and service of Hotel Saraceno. After 
four seasons in the sun, sea and seclusion of the island, Pablo moved to England 
where the journey continued.

Filled with the determination of one day owning his own deli, Pablo worked tirelessly in 
establishments on Newcastle Quayside, moving into sales of Italian food products, British 
game meats and ultimately fine wines - an Italian's dream job, being paid to taste wine!

Unfortunately, like for most of us, the pandemic hit hard and the dream job was no more 
but for Pablo it provided an opportunity to reflect, to rethink life and to get back to his 
roots - he focused all his energy into starting his own business.

As an integral part of the community in Whitley Bay with his role as a volunteer coach for 
Marden Vollyball Club, Pablo wanted to give even more back to the community he saw as 
family by bringing a taste of his home to the North East. And so Pranzo began.

Pranzo is all about real Italian food - the kind of family meal that welcomes you in at 
any time of the day or night. Providing pastas, pizzas and mouth-watering family recipes, 
customers can enjoy food from the dining-in or take-away menus in one of the select 
restaurants in Whitley Bay with outdoor seating, where the summer sun  
can be enjoyed while drinking your aperol spritz. 

Come and join the Pranzo family, live the dream with us!

Pranzo Trattatoria and Delicatessen  
07566 204 399 
www.pranzotapasbar.com

L E I S U R E  I N S I G H T

At the heart of any business there is passion, and at the 
heart of Pranzo is Pablo Masucci.

PRANZO’S BEGINNINGS
Despite humble beginnings growing up in rural Tuscany, 
locally sourced ingredients created flavoursome meals on  
the family table, inspiring Pablo’s ethos and passion for food. 
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@richee1979

@richee1979



The Coronavirus pandemic has touched all of us. Some 
businesses will have muddled through; some will have 
gone under; some will have needed to make huge 
changes to the way in which they operate. 

Arguably the one industry which has suffered most visibly 
is hospitality. Even as we go to print, the future is far from 
clear as deadlines keep being moved. 

However, if a business is sufficiently flexible and can adapt 
to the conditions, then there is no reason why it can’t 
continue to operate as closely to normal as possible. 

Take Week2Week for example. 

They are a family run, Newcastle-based, serviced 
apartments company who provide accommodation to 
tourists, business people, family members visiting relatives, 
people who are moving home who’ve sold one property 
and are waiting to move into their new property etc. As 
Week2Week describe themselves on their website, www.
week2week.co.uk, they are “Your hotel alternative.”

And of course, for the majority of folk, hotels have been 
out of bounds courtesy of Covid-19. 

Thankfully, Director Claire Parry and her team are made 
of strong stuff and they’ve battled their way through the 
last year or so to ensure that accommodation is readily 
available and, crucially, that it is Covid safe.

“In our industry, we are all about hygiene,” says Claire. 
“We work to hospitality standards and are fully accredited, 
regulated providers. We have to comply with the same 
rules that the big hotel chains must adhere to and, as 
you’d expect, since March of last year, the number of rules 
and regulations has skyrocketed. 

The big advantage of renting a Week2Week serviced 
apartment is that you know when you arrive that it has 
been fully cleaned and fully sanitised. As well as manually 
cleaning our properties, we have invested in the latest 
misting machines which sanitise rooms thoroughly. We 
also provide additional sanitisers for the use of clients 
when they arrive. This is important for contractors, 
engineers, company directors etc because many of them 
are only allowed to stay away from home when it is 
absolutely necessary and they can only stay somewhere 
which has been given full clearance. 

It’s a similar story with families because they prefer to 
stay together in a ‘bubble’ and avoid being separated. They 
can cook their own meals, watch TV, do their own laundry 
and have their own private facilities. That wouldn’t happen 
at the handful of hotels who were allowed to accept key 
workers because meeting people in lifts, corridors and 
the reception area is unavoidable. If you are in your own 
serviced apartment, you can control your environment. 

You also get, on average, 30 per cent more space than 
when compared to a hotel room.”

Week2Week has a portfolio of 25 apartments. They’re 
mainly in the Newcastle, Gateshead and Sunderland areas, 
but thanks to the sort of reputation that Week2Week has 
achieved since Claire Parry’s mother started the business 
twenty years ago, they can find you a top quality serviced 
apartment in almost every other major city / country. 
They collaborate with some seriously big hitters in the 
hospitality industry around the world. 

It also won’t come as any surprise to read that 
Week2Week is racking-up awards at an impressive rate. 
For example, this year they have been shortlisted for 
four major awards. They were Highly Commended in the 
Global Relocate Awards for the Best Serviced Apartment 
Provider category for the second year in a row. Praise 
indeed, although it was the 4th time, they’d picked up the 
gong, proving that they are a consistently top performing 
company. 

Serviced Apartment News is the world leading source of 
industry news for the serviced apartment, aparthotel and 
extended stay sectors. This year Week2Week was named 
as a Best Serviced Apartment Provider for firms with 
between 1 and 50 properties. Claire Parry was nominated 
for Industry Inspiration, and Sarah Buck, who handles 
Week2Week’s admin and is the first point of contact for 
guests, was named as a Rising Star. 

In other words, Week2Week might be a small organisation 
in the great scheme of things, but they have a worldwide 
reach dealing with local, national and international clients. 
Size plainly isn’t everything!!

If you’d like to see the properties available at Week2Week, 
the best idea is to go onto their website. You should also 
speak to Claire if you have a property that you’d like to 
make available for rent. The financial returns are extremely 
attractive and are generally much more favourable than 
renting to private tenants. 

Week2Week…serviced apartments…safe and secure….your 
hotel alternative.

You can contact Claire and her team either via the 
website or call 0191 281 3129 or email 
info@week2week.co.uk

www.week2week.co.uk

SERVICED APARTMENTS -  
SAFE AND SOUND

WEEK2WEEK - A YEAR LIKE NO OTHER
There can’t be anybody reading this who hasn’t been affected in one way or 
another by the events of the last 15 months or so. 
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Kam and Nedhi Chera set up the Funky 
IndianWali at their Roker home, and offer an 
authentic Indian food delivery service along 
with their own special spice mixes to food 
lovers across the region.

From requests locally to further afield, as clients 
testimonials and repeat orders kept flooding in, 
Kam and Nedhi decided to take the success of 
the venture and offer it nationally. They are now 
offering a curry club subscription service, with 
monthly deliveries of spice mixes, snacks and 
easy-to-follow recipes.

Kam, who has had a number of successful 
restaurants in the city, including Amore and the 
Funky Indian, before he was forced to give them 
up due to ill health, is excited with this latest 
venture and loves the fact that he can work with 
his wife on this project.

Kam told us: “Nedhi has always been a great cook 
but the recipes she uses are ones that are passed 
down from generation to generation so they are 
all authentic as well as healthy. The food that we 
create is healthy Indian food, nothing like some 
of the heavy, oily dishes that are often associated 
with this Indian cuisine.”

The couple realised the potential after Nedhi took 
part in a food festival a couple of years ago, where 
her masterclass gained her a huge audience and 
people asking her for her recipes.

Being trapped at home for most of the past year 
meant that the couple were able to really work 
on their unique spice packs and recipes, as well 
as offering an at home delivery service. The Funky 
IndianWali Curry Club, which costs £40 for a three 
month subscription, including free postage has 

been a great success, with subscribers receiving 
a box each month, with options for vegetarian 
choices, all of which include a main course curry 
spices, a recipe and two kinds of Indian snacks. 
Dishes that subscribers can make range from Lamb 
Railway Curry to Nedhi’s Butter Chicken to non-
meat creations such as Masala Gobhi – a whole 
cauliflower baked in a spice sauce.

Nedhi concluded: “What we’re offering is the 
kind of food that we would eat at home, genuine 
Indian food that is cooked with passion and 
authenticity. All that needs adding is some staple 
ingredients that, if people haven’t already got 
them at home, can easily be bought on the high 
street. We believe this is a great way for people 
to have a great experience with us, improve their 
cooking skills and learn about real Indian cookery 
using gluten free, vegan friendly and 100 per cent 
natural products.”

To subscribe to the vegetarian or  
non-vegetarian subscription visit  
www.thefunkyindianwali.com
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FOR FUNKY 
FOODIES
A Sunderland husband and wife 
team have recently launched 
their very own national curry 
club business, on the back of 
their lockdown success.

Nedhi Chera
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As the summer unfolds, I find myself 
irresistibly drawn back to the colours and 
shapes of the wild and cultivated flowers 
growing here at Leam Cottage and by the 
riverbank. Suddenly the place is a riot of 
colours, with pink campion, cranesbill and dog 
daisies dominating the scene on the edges 
of the garden and the wild areas, while the 
brash and blowsy oriental poppies and blue 
irises stand out in what is left of our perennial 
borders. Now is the time to use colour directly 
out of the paint pot, grab the big brushes and 
be bold!

I like to clip up large paintings which are in 
progress for visitors to look at - they often find 
the progression interesting and surprising. The only 
rules I have are to resist the temptation to touch 
an unframed painting, as even the tiniest touch 

can leave an invisible fingerprint which reveals 
itself over the years as a yellow mark. Recently, 
one such unfinished painting remained in a 
visitor’s memory so firmly, that they got back in 
touch weeks later, and having seen a photo of the 
completed painting, decided to buy it.

Days off are spent exploring new swimming spots. 
The excitement of having found a body of water 
on a map, done a bit of research and contacted 
the owners for permission then....finally tried it 
out, is fabulous! Not every little lough or river is 
accessible or safe, but it certainly makes for some 
great mini adventures, and opens up yet another 
undiscovered part of the area to me.

Now that we have definitely put the dates on the 
diary for a summer exhibition, we are in full swing 
preparing for it. Invitations are in the process of 

being designed - these should be sent out in July, 
but due to the remaining uncertainty due to covid, 
a catalogue will not be published this year, but all 
the new work can be viewed online. 

Dates for your diary - exhibition preview 
weekend is 14th & 15th August, 3 - 6pm, with 
bubbly and afternoon tea.

Huge excitement here as we are heading away in 
the caravan for three nights in July.

It has been over a year and a half since Fifey and 
I went away together, and I think we may have 
forgotten how to do it!

Mary Ann Rogers Gallery, West Woodburn, 
Hexham NE48 2SE. 01434 270216

www.marogers.com

THE CALL OF THE WILD By Mary Ann Rogers

Mary Ann Rogers



Here we find out what Nadia gets up to on a 
typical weekend.

Do you ever have to work weekends?

Yes I do, I don’t like to bring work into the weekend 
as I believe in a work life balance, but when setting 
up new projects or contracts there just isn’t 
enough hours in the week. Weekends allow me an 
uninterrupted amount of time to get the job done! 
Weekends are the best time for me to do that.

Are most weekends the same?

At home they are. We do like to get away for the 
weekend every now and then and my favourite 
place is the Lake District. In the main, our weekends 
are pretty structured as we take our youngest son 
to football on a Saturday followed by some retail 
therapy with our nine year old daughter followed by 
some fun activities. On an evening we spend time 
with family and friends. 

On Sunday’s , mid afternoon I enjoy switching off 
and relaxing. I love to cook a family dinner while 
listening to my latest audio book or Podcasts. Then 
my partner Trevor and I take the dog for a long walk 
along the beach and stop off for a drink or two 
before reflecting on the past week and planning for 
the week ahead.

Do you find it hard to switch off?

I do sometimes when I’m setting up a new project 
or contract as it is constantly on my mind until 
complete, but not half as much as I used to. I am 
very passionate about what I do and  when I’m 
working on multiple projects, I have to practice 
switching off. 

In lockdown, I had to learn how to switch off and 
separate my work life from my home life, which 
was hard, which I suppose it was for everyone. I 
practiced a lot of mindfulness and learned how 
to create space in my head to appreciate my 
surroundings as well as reflecting on what had been 
accomplished so far. I find that it is essential to rest 
in order for you to perform your best.

What do you do at a weekend which you can’t 
fit in through the week?

I enjoy a slight lie in on a Sunday (8am is good 
enough for me), spending quality time with our 
children including supporting our eldest at local 
events on his venture to become a DJ. I also catch 
up on my TV/Podcasts and Audio Books. 

Morning exercise or a recovery lie in?

Through the week morning exercise, on a Sunday 
recovery lie in.

Pre lockdown big night out or a night in the 
house? 

Both, I do like a big night out once a month, but 
overall the rest of the time I enjoy nights in with 
friends and family or enjoying a nice meal out.

Do you watch or play sport at a weekend?

I haven’t played a sport since I did Karate when 
I was 13,  We watch our son play football on 
Saturday’s, followed by watching Sport on occasion 
at home but overall my favourite sport to watch I 
would have to say is boxing. 

Where do you like to eat out at a weekend?

I like eating local, I love the little bistro cafes and 
restaurants around Tynemouth and Whitley Bay. Ora 
and Allards are two of my favourites in Tynemouth 
and North Shields, Gulshan Indian Restaurant in 
Tynemouth and Fujiyama Japanese Restaurant in 
Newcastle.

How important is the weekend to you?

Very important,  it’s when I get to spend quality 
time with myself and my family, I look forward to 
the weekend especially following such a busy week 
at work. 

What’s the best thing about weekends?

Spending time with Trevor and the kids. Although 
we work together we don’t have a lot of quality 
time together so I mainly look forward to spending 
time with Trevor at the weekends especially 
Sundays. We are getting married next year so one of 
the best parts of my weekend is taking time to plan 
the wedding.

Of a weekend, you’ll usually find me most 
happy...?

A Sunday afternoon listening to music or audio 
books having a glass of wine and cooking the dinner 
for the family.

To find out more about Geon Training and to 
contact Nadia check out www.geonts.co.uk 
0191 4661024. training@geonts.co.uk

MY WEEKEND

NADIA SCOTT
Co-founder and managing director of 
Geon Training based on Gateshead’s 
Team Valley.

The company has a growing 
national portfolio, including 
contracts with local colleges  
and national providers. 

Nadia Scott
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As the world starts to open back up, it’s no doubt that here at JAM 
we have all been eager to get back out and living life again. From the 
long-awaited re-opening of hospitality to getting back into action at 
the gym, it feels great to be back out and about doing what we love. 

The re-opening of hospitality has meant fine-dining restaurant Undisclosed 
by Emily’s Table has finally been able to open their doors, and the grand 
opening consisted of a launch night which the Jammy Dodgers got to 
attend. Being the first get together since the beginning of lockdown, it 
was a night filled with celebrations, Prosecco, music and a taste of what 
Undisclosed has to offer, a unique dining experience with impeccable food, 
drinks and service.  

The fun doesn’t stop there, we even received a visit from North East’s very 
own Crazy Creatures. John and the team paid us a visit with some of his 
beloved creatures, and we even plucked up the courage to hold some of 
them. The perfect way to add education, engagement, and fun to any party 
or event which is fun for all ages. I think the Jammy Dodgers might have 
enjoyed it more than the kids, but that’s another story!

With Al-Fresco dining being our only option for a little while, our team 
even enjoyed an outdoor meal at Zeera Restaurant in South Shields on 
the infamous Ocean Road, on one of the brighter days we had in May! We 
also had the pleasure of trying the Street Food Range at Sachins too, which 
went down a storm.

We have loved having a bit of normality added back into our lives over the 
past few months, and it has kept all of us here at JAM very busy - Just how 
we like it! We look forward for what’s to come at us over the rest of the 
year, but let’s face it, nothing can be as bad as 2020!

www.jamprintsmarketing.co.uk

THE JAMMY DODGERS 
ARE BACK!
Doing what they know and love – and there’s a 
lot to catch you up on.
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Continuing the tradition of homespun Italian cooking, Sabatini has 
merged with its sister venue, Signor Prosecco, to give rise to Sabas. 
Offering Italian tapas ‘cichetti’ dishes against a livelier backdrop, a 
perfect place for a post-lockdown feelgood Summer. 

Alongside the new name, there’s a new menu and even an all-new outdoor 
seating area perfect for al fresco dining. With our interests certainly piqued, 
I rounded up the Grahamslaw clan for a Sunday afternoon taste of la dolce 
vita. 

One thing which remains unchanged is the team’s unswerving commitment 
to exceptional customer service as we were warmly welcomed by manager, 
Mark Bernardelli and Fabrizio’s son, Cristian Saba. 

With throngs of happy diners soaking up the sun outside, we would have 
to settle for an indoor table however this was by no means less stylish with 
parquet flooring, chic floor to ceiling mirrors and Sardinian art murals. 

One criticism of the old Sabatini was that the food was so good you only got 
to try two dishes of it! However, this is no longer the case as Cristian talked 
us through a tantalising tapas offering, encouraging us to order a medley of 
dishes to get the full experience. 

Comprising seafood, meat dishes, pizza, pasta, fried street food and Italian 
breads and cheeses, the menu showcases flavours strong and simple and 
really captures the essence of rustic Sardinia and its authentic homemade 
cooking. 

Kicking off, we ordered a parade of small plates catering to each of our 
different tastes. My wife Lisa and I shared the Bruschetta Sarda – toasted 
and topped with soft pecorino cheese – whilst my daughter Holly gorged 
on the deep fried Calamari Fritti with garlic mayo. My son Jack enjoyed his 
favourite, mussels in tomato broth whilst we also shared the Talleri Sardu – a 
plank of Sardinian cured meats and cheeses, marinated olives and artichokes, 
grilled vegetables, house breads and focaccia.  

After a brief digestive interlude and the recharging of our glasses with an 
excellent silenzi biancho, we ordered another round of dishes. This time we 
veered towards more traditional Sardinian fayre, ordering a pizza and pasta 
between us in addition to a number of winning small plates. 

The pizza tricolore with Sardinian cured meat, grilled courgettes and sun 
dried tomatoes proved a real table-pleaser whilst a lovely Penne Romana 
proved this restaurant still gets the basics right. We also enjoyed strips of 
bistro rump with rocket and parmesan salad, pan friend seabass with mussels 
and cherry tomatoes and skewers of grilled tiger prawns and mixed peppers 
with fresh lemon and extra virgin olive oil. 

One hallmark of the Sabas experience is homemade Italian desserts and a 
spoonful each of the Chocolate Hazelnut Zeppole provided a memorable 
finale. 

Whilst Sabas can’t promise the weather, they deliver big on Mediterranean 
flavour everytime and remain one of the best authentic Italian restaurants in 
the city. This iconic King Street setting has a fresh lease of life. 

For more information, visit www.sabas.co.uk

RAYS OF SARDINIAN  
SUNSHINE ON THE QUAYSIDE
By Michael Grahamslaw

For over 25 years, Fabrizio Saba and his family have shone rays of 
Sardinian sunshine on Newcastle’s Quayside at longstanding Italian 
favourite Sabatini – recently reopened post-lockdown as Sabas. 
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Occupying a scenic location along the River 
Wear, the Radisson boasts 207 bedrooms, 11 
meeting rooms and caters for various business 
and leisure events. Having recently sampled the 
hotel’s luxury spa and leisure club facilities, we 
were delighted to return to the Radisson for 
dinner, bed & breakfast, following the further 
easing of lockdown restrictions.

After a warm and welcoming reception, we 
checked into our room. Being part of the renowned 
Radisson Blu label, I knew a comfortable stay was 
assured, which was immediately evident through 
our modern and contemporary room. With a large 
double bed, flatscreen TV and complimentary tea 
& coffee facilities, the room really promoted luxury 
and relaxation. 

Ditching the bags, we decided to burn off some 
calories before our evening of indulgence with 
a visit to the venue’s health club. Named ‘Pace’, 
the hotel’s fitness & leisure suite offers fantastic 
gym facilities, a 15m pool, steam room, sauna 
and jacuzzi. After a stressful term at university, 
most of our time was admittedly spent relaxing in 
the jacuzzi, although customers can also delight 
in the gym’s range of cardio and weight-training 
equipment, as well as the array of luxurious spa 
treatments and packages available at the club’s 
adjacent Nuspa. 

The afternoon’s relaxation had worked up an 
appetite, so we quickly got changed and headed 
to the hotel’s restaurant. ‘Collage’ - the venue’s 
in-house eatery - offers a plethora of choice, serving 
a fusion of classic British favourites with unique, 
innovative touches. The dinner menu is priced 
at only £20 for 2 courses and £25 for 3 courses, 
yet quality is always ensured through Collage’s 

commitment to offering only the freshest and finest 
local ingredients. The restaurant’s décor meanwhile 
offers a cosy and intimate ambience, with large 
windows which showcase the hotel’s idyllic riverside 
views.

Kicking off proceedings with a glass (or two) of vino, 
we were delighted by the arrival of our starters. Josh 
devoured the crispy chicken wings, served with a 
zingy BBQ glaze and sour cream dip, whilst I opted 
for something a little different with the toasted 
sourdough, a scrumptious dish accompanied by 
crushed peas, broad beans, feta & avocado oil. The 
starters proved both flavoursome and nutritious, 
and certainly awoke the palate in anticipation for 
our mains. 

For mains, we were spoilt for choice with a selection 
of mouth-watering dishes on offer, including the 
beer-battered fish & chips, the delectable, sundried-
tomato lamb rump, and a range of tasty burgers & 
fries. On this occasion, I enjoyed the pan roasted 
chicken breast served with sauté potatoes and 
buttery greens, whist Josh sampled the 10oz sirloin 
steak. Sourced from Black Angus Beef, the succulent 
steak was served with all the usual embellishments, 
including grilled tomato, mushroom, chips 
and, much to Josh’s delight, a rich and creamy 
peppercorn sauce.

Whilst I was staring defeat in the face, Josh was 
keen to try the restaurant’s dessert selection with 
the sugar-coated chocolate churros, slathered in a 
luscious chocolate cream dip. Now feeling satisfied 
and fit to burst, we enjoyed a further drink in the 
hotel’s adjacent bar, before returning to our room 
for a long and peaceful night’s sleep.

The following morning, we returned to the hotel’s 
restaurant to enjoy our breakfast. Collage provides 

an abundance of choice from its breakfast buffet, 
including delicious cooked items, continental 
classics and exquisite pastries. Under the current 
restrictions, our breakfast was plated by members 
of staff, which demonstrated the impeccable service 
and attention to care provided at the Radisson.

After a thoroughly enjoyable stay, it is clear that 
the Radisson Blu is a multi-faceted hotel which has 
much to offer the region. Although situated within 
walking distance of Durham’s lively town centre and 
amenities, the venue manages to maintain a calm 
and tranquil feel, making it the ideal destination for 
a romantic getaway or post-lockdown treat. It’s safe 
to say we will be returning again soon.

The Radisson Blu can be found at Frankland Lane, 
Durham, DH1 5TA. For more information, 
 visit their website www.radissonhotels.com/
en-us/hotels/radisson-blu-durham or  
call 0191 372 7200.

RETURN TO THE RADISSON By Holly Grahamslaw
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Having just finished my degree at Durham University, a night away 
celebrating with my partner Josh was just what I needed, and the 
Radisson Blu hotel in Durham provided the perfect place. 
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The cost was incredibly reasonable for a tasting 
menu at just £65 per person, so we booked up 
as soon as we could. Good job we did, as it sold 
out in no time at all and we were told that there 
was a waiting list for cancellations, not that we 
would be, absolutely no chance!

Danny Parker has long been a chef that I have 
admired and his appointment at Jesmond Dene 
House is perfect for such an established chef of 
his calibre. I know quite a bit about the fine dining 
industry, as ex-partner of Peace and Loaf in Jesmond 
until a couple of years ago, so I, in particular, was 
really looking forward to this.

The menu sounded intriguing and as I had watched 
Danny on MasterChef, I couldn’t wait to tuck in. 
There was a Champagne reception when we got 
there, which, as it was a beautiful sunny day, was 
served on the terrace.  We were ushered into our 
socially-distanced tables and waited patiently 
for the first course, which was simply labelled; 
‘Just a Sandwich’ by Marcus Wearing on Danny’s 
Skills Test on MasterChef – it was actually turkey 
Croque Monsieur, which when it was presented, was 
anything but a sandwich. Only a few bites big, but it 
was so tasty. Cheesy, meaty, crunchy toasted bread 
and a delicious melt-in-the-mouth sauce which 
all balanced out the dish beautifully. Next course 
was my business partner’s favourites, so much so, 
that she asked if there was any left, could she take 
it home! They obliged and she tells me that it was 
just as good the next day! It was their delicious 

home-made focaccia bread served with Lincolnshire 
Poacher butter. Salty, flavoursome and moreish – I 
could’ve eaten a lot of this, but there was way more 
courses to come, so I needed to refrain.

Hodgson’s hand-dived king scallop served in its shell 
with a citrus butter was next to be devoured, and 
boy was it good. A good sized, meaty scallop, cooked 
to perfection and the lemon butter with had just 
the right tartness to enrich the dish, without making 
it bitter. Piping hot too, which I always think for fish 
is butter is essential.

R&J salt-aged lamb saddle was the main course, 
which was stuffed with spinach, black truffle, Alsace 
bacon, hen of the woods and smoked pomme puree. 
This was an incredibly generous portion for a tasting 
menu, with a large piece of lamb taking centre-
stage on the plate. It was crispy on the outside and 
juicy and tender in the middle, but it was the active 
role in each of the ingredients that made this dish 
superb. Lamb is a rich meat, but the saltiness of 
the bacon cut through it and combined with the 
creamy pomme puree and spinach, it was a winner 
all round.

Dessert was pineapple tart Tatin, with coconut 
cream fraiche, which again was quite big. At this 
point we were all full, but being a no-nonsense 
foodie, I ploughed through! Other’s didn’t do so well 
on the table, should I say, but I wasn’t giving up. 
The pastry was light, sticky and although I wasn’t 
sure about the coconut ice cream, it worked. It’s 
not something that I’d personally choose, coconut 

ice cream, but on this dish it married the pudding 
together well. The fresh pineapple had a sweet and 
tangy kick to it too, which was both satisfying, as a 
dessert, but being a fruit, I counted it as one of my 
five a day!

The evening was finished off with rum truffles and 
coffee, but what kept the night really interesting 
was that Chef Danny kept popping into the dining 
room to introduce each course and talk about his 
experience on the infamous show. He was both 
humorous and informative, but also made everyone 
feel like they were literally sitting at their own 
dinner table. 

It was a completely relaxed evening of excellent 
food, perfect service, beautiful surroundings, plenty 
of banter and great company. If you think that 
Jesmond Dene House is only for special occasions, 
think again. The atmosphere was one of complete 
acceptance, no matter how you were dressed, what 
reason you were there or whom you were with. 
I asked the waiter if there would be any more of 
these nights, and he said that, depending on the 
success of this night, he was hopeful.

If our experience is anything to go by, then 
there will be plenty more nights like this. It was 
exceptional and I for one will be the first to book, 
if there are any other similar events planned in the 
future.

www.jesmonddenehouse.co.uk

A WINNING NIGHT MasterChef, The Professionals, Recreated @ Jesmond Dene House, By Geeta Ral
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As we are due to get married soon, and our venue of choice is the historic Jesmond Dene 
House, when we spotted that chef Danny Parker was recreating his famous MasterChef, 
The Professionals menu, it was a no-brainer for me and my fiancé; Neil.



The hotel in question is the Leopold Hotel, 
Leopold Square, Sheffield. Run by the ex-
general manager of the Premier Suites in 
Newcastle, and part of the same group, the 
reputation of the hotel itself, according to 
their reviews, was exceptional, so I was excited 
to visit.

There is no parking at the hotel, but they have 
an agreement with Q Park, which was just five 
minutes up the road, so not a problem at all. The 
building is beautiful from the outside and even 
though it was the first weekend of opening to 
the public, the check-in was swift and friendly. 
We were given a beautiful suite, where the sitting 
area and bathroom, with a bath and a shower, 
were on the ground floor and the king size bed on 
the mezzanine level, which overlooked the living 
area. Really tastefully decorated featuring large 
windows, this suite was very classy indeed.

The hotel itself doesn’t actually have a restaurant, 
however it does serve breakfast and offers Bar & 
Terrace food. Once we’d ventured out into Leopold 
Square, which is literally just outside the hotel, 
it’s clear as to why they don’t have a restaurant. 
There’s no need for one, as the choice of venues 

literally just a stones throw away is excellent. 
We asked the receptionist for recommendations 
for food, where we thought we’d be able to get 
in, as this was the first weekend that restaurants 
and bars were allowed to open, and he suggested 
Pho, a Vietnamese restaurant which ticked all the 
boxes. We managed to secure a table with the 
help of a lovely waitress called Asha, who took 
care of us all night.

The food is varied, a combination of street food 
and hearty meals, with meat, fish and vegetable 
options. In the restaurant there is a huge vat, 
which we were unsure as to what it was, but Asha 
informed us that it was the stock vat and once 
I tasted my noodle soup dish, I was glad that it 
existed. To say it was flavoursome would be an 
understatement and there was a bombardment 
of flavours that hit my tastebuds. The food was 
exceptional and they actually sell my favourite 
wine, Viognier, which was an added bonus, so I 
was one happy Chesterfield-born lass! Asha really 
is a credit to the establishment and apart from 
the fact that she was super-efficient, polite and 
knowledgeable about the menu, she was very 
smiley and welcoming, all great attributes for a 
good restaurant.

As I had been travelling all day, an early night 
was in order, so we leapt into bed and boy was it 
comfy! The pillows however were something else. 
I joked to my companion for the night that I’d 
wished I’d brought a bigger suitcase, as these were 
awesome and so comfortable. 10 out of 10 for 
whoever decided on these.

Breakfast next morning was a full English, but 
there were plenty of other choices. I haven’t got a 
big appetite, but I gave it a go. Full English consists 
of two sausages, two bacon, hash brown, beans, 
mushrooms, fresh tomato and a fried egg, washed 
down with tea, coffee and juice, served with toast. 
I managed half and it was delicious, especially the 
sausages.

As there was a long drive ahead of us, we checked 
out but vowed to go back ASAP, next time for a 
long weekend. There is so much to do here, the 
hotel is beautiful, staff are lovely and the square, 
which is on the doorstep, means that even in 
heels, which we all haven’t worn in over a year, it 
was manageable!

Leopold Hotel, 2 Leopold Street, Leopold 
Square, Sheffield, S1 2GZ. 01142 524 000

www.leopoldhotel.co.uk
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LITERALLY A HOME FROM HOME By Jackie Marston

As a Chesterfield lass, that moved to the North East 34 years ago, the chance to review a hotel in 
Sheffield, the nearest city to my home town, was a delight and something I grabbed with both hands.  



Formerly known as The Mining Institute, where 
some of the greatest innovators in the world 
once gathered, the building will soon open its 
doors following a two-year refurbishment and 
be renamed The Common Room after receiving 
a grant from the National Lottery Heritage Fund 
of £5,050,000. 

Constructed between 1869 and 1872 the building 
provided a headquarters for The North of England 
Institute of Mining and Mechanical Engineers, which 
addressed safety issues in mines and promoted 
research and learning in the fields of mining and 
engineering. 

Bringing together the business community, artists, 
families and young engineers, The Common Room’s 
opening festival will celebrate all that is great about 
engineering and innovation in the North East, both 
in the past, today and into the future. 

On the evening of Thursday 22 July, the events 
begin with a live streaming of Engineering The 
Common Room, a panel discussion revealing how 
this 19th century Grade II listed building had its 
historic features preserved and its facilities brought 
up to date to create a venue which tells the story of 
the great minds which once gathered there. 

The opening will also be marked with the unveiling 
of a new artwork, titled The Polymorphic Carbon 
Library. Created by local artists Charles Danby and 
Rob Smith, the installation uses the molecular 
structure of carbon to create an interactive artwork 

which captures live data readings showing the levels 
of carbon around it, and incorporates artefacts from 
The Common Room’s collection, which is one of the 
most important collections of mining engineering 
materials anywhere in the world.

On Friday 30 July and Saturday 31 July, artist 
Steve Mayes will host a LEGO takeover, with 
workshops and talks revealing how he put together 
a scale model of The Common Room using 30,000 
LEGO bricks, including those which carry special 
dedications to members of the public who have 
supported the legacy of The Common Room.

From Monday 16 August to Friday 20 August, live 
science shows by The Rock Showman will inspire 
young minds, while The Common Room’s maker 
space will host a dino-dig, where young visitors can 
unearth fossils and learn about geology.

Also in August, businesses and engineering 
organisations will come together for a series of 
takeover days. Car parts manufacturer, Unipres, 
is one of the companies involved, helping the 
engineers of the future get hands-on with activities 
including virtual welding and holograms. 

And throughout the opening festival, an exhibition 
celebrating world-changing engineering feats from 
the North East will be on show. Graft and Glory 
tells the story of how the North East has been at 
the forefront of the engineering industry, from 
the development of the first passenger railway in 
the 1800s, through to today’s renewable energy 

projects, and it shines a light on some of the female 
engineers whose stories have been overlooked in 
the past. 

Admission to all events is free but places must be 
booked in advance. Find out more and book at 
www.thecommonroom.org.uk

The Common Room of the Great North was established in 
2017 to manage the redevelopment and refurbishment 
of the former Mining Institute building following an 
award from the National Lottery Heritage Fund of £4.1m 
towards the initial project costs of £7.1m. Further funding 
to reflect the project costs due to the pandemic have seen 
a grant increase of £950,000 from the National Lottery 
Heritage Fund and £440,000 from other sources. The 
revised project costs due to covid-19 now stand at £8.9m 
of which c£1.2m is left to raise. 

See photographs and virtual tours of The Common  
Room, make an enquiry, or arrange a viewing at  
 www.thecommonroom.org.uk

The Common Room, Neville Hall, Westgate Road, 
Newcastle upon Tyne, NE1 1SE.
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OPENING FESTIVAL MARKS LAUNCH OF 
ENGINEERING AND INNOVATION HUB 

Thanks to National Lottery players, one of Newcastle’s most 
significant historic buildings is set to reopen this month, with a 
festival that will celebrate the North East’s reputation for pioneering 
engineering achievements. 



PROPERTY MANAGEMENT SERVICES IN THE NORTH EAST

We make property management simple! We take care of everything  
so you can relax and make money from your property. From check ins and check outs,  

key exchanges, to marketing your property and account management – we do it all.
We are your bespoke property management company in the North East of England.

WHAT WE OFFER
Our range of services that help you maximise your return.

PROPERTY MARKETING
Property listings that are optimised to 

increase bookings.

GUEST COMMUNICATIONS
We are available around the clock to 

provide high-level customer support and 
deal with urgent matters.

BOOKINGS & ENQUIRIES
We manage all of your bookings and 

deal with customer enquiries in a 
professional manner.

ACCOUNTING AND  
REPORTING

We provide monthly reports to help you 
improve your letting business.

KEY MANAGEMENT
Our friendly team securely manage 

keys and greet your guests and 
introduce them to your let.

CLEANING & LINEN
Linen, laundy, cleaning and full property 
inventories are done for effecient guest 

turn-around.

Ouseburn Gateway, 163 City Road, Newcastle upon Tyne, NE1 2BE
info@week2week.co.uk

Please call us to find out more about our properties...0191 281 3129



Whilst the venue is rightly often viewed 
as one of the North East’s premier golfing 
destinations, the venue also offers deluxe 
accommodation perfect for a romantic getaway. 
The estate’s 10th anniversary seemed the 
perfect opportunity to set this story straight 
so I pitched up (minus clubs!) with my wife Lisa 
to review the experience for Northern Insight 
readers. 

At the heart of the resort, 17 Courtyard suite-style 
rooms provide the perfect base camp from which 
to explore Northumberland or indeed the hotel’s 
two championship golf courses. The Lodge and The 
Pavilion, stand-alone properties that sleep four 
people each, also provide a welcome addition to the 
accommodation available.  

The individually decorated rooms borrow their 
names from golf course architect Harry Colt who 
participated in the design of the Royal Porthcawl, 
Wentworth, Sunningdale and Royal Portrush golf 
courses to name but a few. We’d however bagged 
the highly prized Muirfield suite – a stunning ground 
floor courtyard resplendent in deep shades of brown 
and gold. 

The room was a testament to comfort and luxury so 

we kicked back with a glass of fizz before changing 
for dinner. 

In terms of amenities, the rooms, as you would 
expect, are very well equipped with plasma screen 
TVs, high speed broadband internet access and Tea 
& Coffee making facilities. 

For those seeking refreshment, the hotel’s No.19 
eatery impressively transforms from state-of-the-
art clubhouse into sleek, after hours restaurant. 
Elegantly lit up, this is an unrivalled setting boasting 
views across the surrounding golf course and 
accompanying water features. 

A lovely, leisurely vibe underpins No.19 which 
makes it something of a social hub for business 
networking. Indeed we were pleasantly surprised to 
bump into a string of ‘Friends of Northern Insight’ 
whilst taking up our balcony seats. 

No.19 champions the best ingredients locally 
available to create flavour-packed seasonal dishes. 
Its chefs insist on sourcing ingredients from small, 
independent and artisan producers within the North 
East. This means menus are shaped by seasonal 
availability, changing regularly to reflect what’s 
growing in the region right now.

Kicking off, Lisa chose the parcel of confit salmon 
with lemon creme fraiche whilst I chose the 1lb 
fresh local mussels with chilli, coriander and lime. 

Following up, Lisa chose the breast of chicken with 
rosemary sweet potatoes, savoy cabbage and cafe 
de paris butter whilst I opted for the obligatory 
8oz Northumbrian Fillet with tomato, mushroom, 
peppercorn sauce and hand cut chips. Both dishes 
underlined a restaurant with serious culinary 
credentials and far more than your typical golf 
clubhouse. 

Totally replete, we retired to our little oasis of 
countryside calm for a restful eight hours sleep. 

10 years on and it would appear that Close House 
is a classy venue really moving from strength to 
strength. A perfect choice for a golfing minibreak, 
fine dining experience or – dare I say it – romantic 
getaway! 

Book a cosy winter stay at Close House from 
£149 bed and breakfast or £199 dinner, bed and 
breakfast, based on two sharing.  
Call 01661 85 22 55 to book or visit  
www.closehouse.com for more information.

L E I S U R E  I N S I G H T
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CELEBRATING 10 YEARS OF CLOSE HOUSE By Michael Grahamslaw

Despite providing the backdrop to many a corporate golf day and leisurely  
knockabout with friends, I had never actually stayed at Close House.



And nestled amongst the boutique stores 
and cosy cafés is firm customer favourite 
YOLO Ponteland.

The versatile venue proves itself a relaxed and 
stylish eatery throughout the day, serving up a 
main menu of gastro-pub delights and chilled 
afternoon coffees, before transforming into a 
glamorous and trendy bar for evening dwellers.

Guests can currently enjoy table service 
throughout the venue, whether that’s sinking 
into one of the comfy booths located 
indoors or taking up a space on the heated 
terrace with their four-legged friends (YOLO 
Ponteland remains a dog-friendly venue).

Following the venue’s expansion in 2017, 
YOLO Ponteland now also offers an upper 
Mezzanine area perfect for private parties 
and exclusive events. With a separate bar and 
capacity of up to 50 guests – YOLO has since 
established itself as the prime place to book 
a function or celebrate that special occasion. 
With things now looking hopeful for the final 
relaxation of UK restrictions on 19th July – 
enquiries for private hire are once again open 
for YOLO customers to set their diary dates 
ahead of time. 

Delving into their food offer alongside the 
main and special menus, YOLO Ponteland 
have relaunched their hearty Sunday Roasts 
served with all the trimmings after a brief 
lockdown hiatus. Customers can choose 
from a selection of quality mixed meats or 
vegetarian option, before adorning their meal 
with home-baked Yorkshire puddings, golden 
roast potatoes, seasonal vegetables, and 
lashings of gravy. Word of mouth has certainly 
spread like wildfire over the £10.95 roasts and 
pre-booking is advised to secure a reservation 
ahead of time. 

The vibrant bar has several great drinks offers 
throughout the week – make the most of 
‘hump day’ and catch up with mates or 
treat someone to a midweek date and enjoy 
a bottle of wine for only £9.99 on ‘Wine 
Wednesday’s’ or kick off the weekend in style 
with 2-4-1 cocktails every Friday from 7pm 
– 11pm.

For further information on private hire 
bookings or to reserve your table, please 
visit: www.yolo.uk.com/booking

L E I S U R E  I N S I G H T
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Travelling down Ponteland’s main street, it’s clear to see why 
this village has become a favourite haunt for those seeking 
sophistication and a change of scenery to the hustle and bustle 
of Newcastle city centre during recent years. 

BACK TO AN OLD FAVOURITE, YOLO



If you’re looking for an idyllic wedding venue, 
look no further than Linden Hall. It’s one of 
the most stylish country house hotels in the 
UK. Set in 450 acres of rolling Northumberland 
countryside near Morpeth with its own spa and 
18-hole golf course plus a terrific reputation 
for fine dining and comfy bedrooms, it’s hard to 
think of anywhere better for a couple to share 
their perfect day. 

Sadly, for a lot of couples, sharing their perfect day 
has been decidedly tricky over the last year or so. 
For some, it’ll have been an absolute nightmare as 
Covid-19 restrictions forced postponements and in 
no doubt hundreds of cases around the country, a 
total cancellation. 

Linden Hall was badly affected and, due to the 
government rulings, had to break the bad news to 
almost 40 couples. 

Thankfully, there’s light at the end of the tunnel 
and, at the time of going to print, weddings have 
been given the go-ahead to return to normal. Phew. 

But, when we say ‘at the time of going to print,’ it 
highlights a problem and a concern which is being 
shared by every couple thinking of planning a 
wedding. 

Will it go ahead? Will the Covid-19 landscape 
change again before the big day arrives? 

What happens if the wedding has to be cancelled or 
postponed?

The answer to these questions is….don’t worry. The 
award-winning team at Linden Hall has the sort of 
experience where they can resolve any problems 
and, in the majority of cases, anticipate them before 
they arrive. 

“It’s understandable that couples are still nervous, 
but early indications are that weddings can be 
booked with a high degree of certainty that they’ll 
go ahead,” said Tanya Hedley who fronts the 
wedding team at Linden Hall. “Weddings that are 
already booked for summertime and early autumn 
are expected to continue as planned. It’s also 
worth pointing out that any couples who are still 
pondering over whether they should risk organising 

a wedding, would be advised to get in touch with 
us because we will do our utmost to accommodate 
their wishes and be as flexible as possible no matter 
what happens.

We’re also finding that couples are assuming hotels 
are going to be fully booked with weddings. Due to 
the number of weddings that have been cancelled 
or had to be moved, there is an assumption that all 
available dates will have been taken. However, I’d 
like to assure any couples that we do have dates 
available.

Of course, it’s not just the wedding itself that 
we need to think about; we have older guests 
who’re concerned about what sort of Coronavirus 
precautions we’re taking and whether social 
distancing is being observed. Here at Linden Hall I’m 
delighted to confirm that we can cater for an indoor 
reception with up to 300 socially distanced guests. 
We can increase numbers by installing a marquee. 
We can provide open air weddings in our perfectly 
manicured gardens. Guests can make full use of our 
spa and golf course. We’re even dog friendly!!”

Since the government outlined its plans for lifting 
restrictions, Linden Hall has taken 30 wedding 
bookings.

It’s also worth pointing out that a glance at the 
photographs included in this article show just what 
a stunning backdrop Linden Hall provides. Of course, 
weddings don’t just happen. They take a lot of 
planning…..and that’s where the experience behind 
the Linden Hall team comes into its own. While the 
couple can concentrate on organising the important, 
very personal details of their special day, Linden Hall 
will take care of everything else. Confidence in the 
team that makes the day happen, is crucial. 

“As soon as we are contacted by a couple, we invite 
them to come and meet us here at Linden Hall and, 
after discussing what they are looking for, we walk 
them through the day. We discuss all of the options, 
find out what is their vision for the day, and ensure 
that the couple can make an informed choice. 
Weddings are an emotional product; we have to get 
it right because memories of the special day will 
last forever.”

So, are you considering taking the plunge and 
having a wedding? Linden Hall is already taking 
bookings for Christmas. They’re even taking 
bookings for 2022-23. Don’t forget that Easter and 
July/August (school holidays) are also extremely 
popular. 

The best idea is to get in touch with the events 
team at Linden Hall. They’ll take you through all of 
the options. Don’t worry…nothing will phase them. 
They’re currently organising weddings for parties 
ranging between 250 guests….and six. 

Give them a call on 0344 879 9084

Ph
ot

og
ra

ph
y 

C
re

di
ts

: S
te

ph
en

 B
ee

cr
of

t,
 W

ed
di

ng
 P

ho
to

gr
ap

hy
, N

ew
ca

st
le

 u
po

n 
Ty

ne
. &

 R
en

ni
so

n-
Ra

e 
Ph

ot
og

ra
ph

y 
(r

en
ni

so
nr

ae
ph

ot
og

ra
ph

y.
co

m
)

THE PERFECT WEDDING AT LINDEN HALL
From the first visit to the first dance…they take care of everything.
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And it is super exciting! 
As we announced the founding businesses in 
the Kind Currency community on 14th June, 
it was also the beginning of ‘Small Charity 
Week’. In May I chatted about ‘why’ Kind 
Currency, explaining ‘I want to enable good 
things happen to good people’ by providing 
thanks to those individuals and causes 
society depends upon. Small charities and 
the people who are part of that family are 
the glue that holds our society together, the 
Covid pandemic absolutely brought home 
the power of this sector, so it is crucial to 
our welfare that we protect, sustain, and 
celebrate the sector and the wonderfully kind 
people within it. 

We announced the very first founding business 
to the Kind Currency community on the Monday 
and by the Friday we had announced the 
first five to join us in creating an economy of 
kindness. 

As you read Northern Insight today, we will have 
welcomed more businesses into our family. A 
community of businesses delivering products 
and services with purpose and value, helping us 
as consumers make kinder life-style choices and 

become more conscious with our consumerism. 
A community of businesses ready for you to 
shop kind. Working together as a community to 
protect, sustain and celebrate one another with 
the shared goal of creating a kindness fund. 

The kindness fund will support the individuals 
that make up the small charity sector by 
investing in the kind people and causes, helping 
to close the disadvantaged gaps and provide 
opportunities to create a fairer, more inclusive 
life for all.

The businesses I want to celebrate today are 
those first five businesses, they understand the 
importance of kindness and community and are 
delivering business with purpose, putting people 
and planet before profit. Doing good, to do well. 
In no order the Kind Currency community is 
delighted to welcome:

  Powder Butterfly, owned by Corinne Lewis-
Ward, producer of quality British gifts. 

  Eleanor Baggaley Author, creator 
of children’s mental wellbeing books, 
encouraging kindness and inclusion.

  Practically Positive, a place to learn practical 
techniques to give you courage to shine with 
the wonderful Sarah Jane.

  Cascade Cash Management offers a unique 
online savings portal, led by Dr. Emma Black.

  The Staiths Café, a social community hub run 
by Husband & Wife team, Suzie and Mark. 

Each of these local businesses not only deliver 
business with purpose but they invest their 
time and energy into creating a difference for 
good through their own personal ethos. Behind 
the local ethical businesses are individuals and 
families with their own stories, facing their 
own challenges. By supporting their businesses, 
we not only sustain their offer, but we impact 
their lives directly and the lives of people in the 
community around them.

As we progress forward Kind Currency will 
share with you, their stories, their purpose, their 
products and services and their offers to pay 
kindness forward in the community that is Kind 
Currency.

Kind Currency is about real people, real lives, and 
real change. 

Michelle Jones, Founder of Kind Currency,  
www.kindcurrency.co.uk 
 hello@kindcurrency.co.uk, 07751 564 684.

KIND CURRENCY TAKES A STEP-
FORWARD IN THE START-UP JOURNEY

L E I S U R E  I N S I G H T

187



The 161 bedroom hotel is a part of Spain’s 
largest hotel group and possessed a lovely bright 
and airy European feel, offering guests an ultra-
modern setting and views across the river. 

Uniquely, the hotel is also home to Gino D’Acampo 
Quayside restaurant, bringing an exciting dining 
experience sure to attract wider renown and infused 
by the celebrity chef’s own brand of Italian vim and 
vigour. 

This certainly captured my imagination so I pitched 
up with my wife Lisa to review the experience. 

The hotel’s reception area is certainly an uber 
stylish space. On hand to meet us was the hotel’s 
General Manager, Calum Manekshaw, who explained 
the concept. Each stay will be enriched with music, 
art and literature curated by the hotel’s local 
experts. The Open Living Lounge acts as the beating 
heart of the hotel, with the open plan lobby offering 
the ideal transitional space to allow guests skip 
seamlessly from work to play. The Lounge serves 
food throughout the day with local DJs providing 
the perfect soundtrack for guests and visitors to 
relax and unwind over a post-work cocktail.

This easy-going chic also translates to the hotel 
guest rooms which combine contemporary spaces 
with modern technology and design to provide all 
the comforts of home during your stay. 

The hotel’s clever design allows for rays of natural 
light to enter the rooms whilst some even feature 
private balconies with riverside views across 
Newcastle’s breathtaking Quayside. 

Never ones to waste a view, we cracked open a 
bottle of fizz and drank in the ‘golden hour’ before 
heading down to discover whether Gino still 
possesses that old Italian magic. 

Of course, the man himself wasn’t working but 
Gino has partnered with Meliá to devise an all-day 
dining menu to sample across the hotel’s open-

plan restaurant, open-living lounge and sun-kissed 
terrace. 

The eatery harnesses Gino’s extensive knowledge 
of artisan Italian suppliers to ensure the restaurant 
champions the very best of ingredients. The menu 
even comprises the largest selection of Franciacorta 
in the UK which quickly won Lisa’s affections. 

After perusing menus over a sharing plank of bread 
and olives, starters arrived shortly after. Lisa chose 
the Arancini – a staple of Sicilian cuisine. Crispy 
rice croquettes came packed with creamy Taleggio 
cheese and peas with tomato and red pepper sauce. 

I meanwhile opted for the king prawn bruschetta, 
a light and simple starter with a drizzle of chilli 
mayonnaise for added colour and interest. 

Lisa followed up with a classic Cod Napoletana. 
Fleshy cod arrived exquisitely seasoned with salt 
and olive oil and was served with salami, cherry 
tomatoes, potatoes and rosemary. 

I continued this seafood theme with an excellent 
‘capri-style’ seabass with more cherry tomatoes, 
leccino olives and basil. 

Each dish on this hugely extensive menu is 
individually footnoted by a message from Gino, 
often detailing the origins of each dish or its 
significance within Italian cooking. Clearly a lot 
of care and attention has gone into curating such 
an offering which really makes for an interesting, 
personalised dining experience. 

The ‘Crème Catalana’ for instance was revealed to 
be a popular Spanish dessert exported to Sardinia 
whilst under 400 years of Spanish rule. The custard 
pudding treat quickly won over locals’ hearts, not to 
mention mine and Lisa’s too as we shared a portion 
over coffee and liquers. 

The following morning, I burnt off some of some of 
this excess (still in GNR training!) with a bracing run 

along the Quayside before reuniting with Lisa for 
a healthy breakfast in our sunny surroundings. The 
hotel’s airy aspect really is a great early morning 
mood buster. 

Clearly then, INNSiDE by Meliá offers plenty for 
those looking for an overnight break which is 
coupled by a range of business facilities. INNSiDE 
Newcastle, for instance offers five multi-functional 
meeting spaces with maximum capacity for up 
to 170 banqueting, including a Big Ideas Space, 
full of smart, sustainable touches to inspire the 
unconventional. The hotel also offers a bespoke 
‘Workcation’ package for business travellers seeking 
convenience, comfort and flexibility.

What do you get when you cross a Spanish hotel 
chain with an Italian celebrity chef and a Geordie 
backdrop? One fine addition to the city indeed. 

For more information, visit www.meliá.com/
en/hotels/united-kingdom/newcastle/innside-
newcastle/
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Newcastle’s leisure and hospitality scene recently received a huge 
boost following the opening of the new INNSiDE by Meliá Hotel on 
Newcastle’s Quayside. 

INNSiDE NEWCASTLE’S NEWEST HOTEL By Michael Grahamslaw



The Honour Health Group, which has clinics in 
Ponteland, Jesmond and Stanley, has won the 
prestigious title of Dental Team of the Year at 
the national Dental Awards 2021. 

This is the third year in a row that Honour Health 
has achieved recognition on the national dental 
stage, having been awarded Practice of the Year in 
2020 and Dental Team of the Year in 2019.

Principal dentist Dr Onkar Dhanoya has been 
at the helm of Honour Health for 35 years. He 
opened the first of his three practices in Stanley in 
1986, followed by Jesmond in 2001 and Ponteland 
in 2015. Many members of the Honour Health 
team work across all three practices in Ponteland, 
Jesmond and Stanley, caring for patients throughout 
the North East. 

Dr Dhanoya said: “Winning Dental Team of the Year 
2021 is a fantastic accolade for our staff, and it’s 
a great privilege to bring a national award back to 
the North East for the third year running. This year, 
the recognition of our work is all the more special 
because of what we’ve gone through together as a 
team in recent months.

“COVID-19 threw up unprecedented challenges for 
us, and for the dental industry as a whole. The way 
our team reacted to these challenges proves just 
how well we are able to pull together in a crisis. I’m 
very proud of how everyone looked after each other 

and our patients during such an uncertain time.

“During the first lockdown, when the initial closure 
of dental clinics meant that we couldn’t physically 
see our patients, our dentists were still here, triaging 
patients over the phone, providing advice and 
reassurance. The team also collected and delivered 
donations to our local food bank, and donated 
scrubs and PPE to St Oswald’s Hospice and local 
hospitals.

“In May 2020, our Jesmond and Stanley clinics were 
designated as Urgent Dental Care Centres, which 
enabled us to see those most in need of dental care. 
Our team worked tirelessly during this time, while 
adapting to our new COVID-19 safety protocols 
and procedures to keep everybody safe.

“In summer 2020 we were able to take steps to 
resume routine care and treatment at all of our 
practices, and since then it’s been all hands on deck 
to see as many patients as possible. Everyone has 
really gone the extra mile to deliver consistently 
high standards of care for our patients. I’d also like 
to take this opportunity to thank our patients for 
their loyalty and patience during this time, as we’ve 
adapted to our ‘new normal’.

“This award truly represents the talented, 
committed group of people working at Honour 
Health. The unwavering dedication of every dentist, 
hygienist, dental nurse and receptionist throughout 

COVID-19 means that we are now stronger than 
ever and looking forward to the future.

“We are pleased to be seeing an increasing 
demand for our services and we are in the process 
of expanding our team of dentists and dental 
hygienists across our practices.”

The Dental Awards is considered throughout the 
industry to be the most original and respected 
awards programme in UK dentistry. The event, which 
has been held for more than 20 years, seeks to 
recognise outstanding individuals and teams whose 
dedication and drive continues to raise standards 
throughout the UK dentistry profession. For Honour 
Health’s entry, the team provided examples of 
team training and development, evidence of team 
leadership and happiness, examples of how they 
have gone beyond the regular duty of care, how 
they have connected with the local community, and 
patient testimonials. Each category was judged by 
a panel of leading dental experts and key opinion 
leaders within their respective fields, representing a 
broad range of disciplines and dental associations.

Dentists at Honour Health have a broad range of 
interests including Invisalign, aesthetic dentistry, 
dental implants and endodontics. Honour Health 
has a range of advanced facilities include a 
dedicated dental implant suite, an Itero scanner 
for digital treatment planning and Invisalign smile 
outcome simulations, and an operating microscope 
for complex endodontic treatment.

The group has also invested in a state-of-the-art 
EMS Airflow hygiene system, which is the only 
method that is suitable for sub-gingival cleaning 
during hygienist appointments. Airflow quickly and 
comfortably removes staining and biofilm during 
hygiene appointments, for brighter, healthier smiles.

For further information about Honour Health, 
visit www.honourhealth.co.uk
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NORTH EAST DENTAL GROUP 
CROWNED TEAM OF THE YEAR
Staff members at a renowned North East dental group are all smiles 
after being named the best dental team in the UK, in recognition of 
their outstanding commitment to patient care throughout COVID-19.

Honour Health’s principal dentist Dr Onkar Dhanoya with members of the Honour Health team



Nuffield Health Tees Hospital in Stockton 

is furthering its commitment to helping 

grassroots sport in the region by agreeing a 

sponsorship deal to support its local club. 

The hospital will have its branding emblazoned 
on the kit of Stockton CC and on display around 
their grounds.

The deal is the hospital’s latest show of support 
for grassroots sport in the community and 
follows a new agreement with Norton Cricket 
Club to boost its junior’s setup now that 
coronavirus restrictions have eased. 

Stockton CC competes in the North Yorkshire 
South Durham (NYSD) League. Its first team is in 
division one following the restart of club cricket 
after the COVID-19 enforced hiatus. 

The club, based at the Grangefield ground in 
Stockton, runs three senior teams in the NYSD, 
with junior teams from under-11 through to 
under-19 status.

Nuffield Health Tees Hospital celebrates its 40th 
Anniversary this year and with more deals in the 
pipeline, Nuffield is committed to partnering 
with local sports clubs to deliver on its mission 
to have a positive impact on the community it 
serves.

Ross Huntley, sales and services manager at 
Nuffield Health Tees Hospital, said: “We’re 
really pleased to be sponsoring Stockton Cricket 
Club in 2021 and beyond. Grassroots clubs and 
sports activities are the mainstays of their local 
communities and benefit people of all ages. 

“We share this ethos at Nuffield Health Tees 

Hospital as we continue our work to support 
local sporting institutions that are helping 
to make people in our region fitter, healthier, 
happier and stronger.”

Established in 1816, Stockton CC has a rich 
history in the local area. After claiming the North 
East Premier League (NEPL) title in 2013, the 
club returned to the NYSD in 2019 and won the 
second division title, earning promotion to the 
first division.

Ray Waite, immediate past chairman of Stockton 
CC, welcomed the deal, he said: “We would like 
to say a big thank you to Nuffield Tees Hospital 
for its sponsorship. It has been an extremely 
difficult time for everyone with COVID-19 
hitting the economy and communities, but 
our sponsors and everyone connected with the 
club is still helping us to move forward into the 
future.”

www.nuffieldhealth.com
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NUFFIELD HEALTH TEES HOSPITAL SUPPORTS 
STOCKTON CRICKET CLUB IN NEW DEAL

A North East hospital continues to support sport in the community 
after agreeing a new sponsorship deal with Stockton Cricket Club (CC).

L-R: Joe Hewison, Stockton CC captain, Ray Waite 
immediate past chairman of Stockton CC, Ross 
Huntley sales and services manager at Nuffield 
Health Tees Hospital and Matthew Gill, vice-captain 
of Stockton CC holding the bat.



 

Founded in 1898, The Northumberland Golf Club is steeped in golfing 
history, designed in golf’s Golden Age by Colt and Braid, the world famous 
golf architects. The friendly club regularly hosts national and regional 
championships, including the Open Regional Qualifier. 

It’s challenging course set in and alongside Newcastle Racecourse, is  
constantly evolving but is still accessible to a wide range of golfers. It is a 
pleasure to play all year round.

Please get in touch on 0191 236 2498 or visit

      thengc.co.uk



David Fairlamb
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IT’S A BOOST
You don’t need to look far to 
see endless advertising for 
energy boosters in various 
forms including supplements, 
vitamins, herbs and of course 
sugar rich energy drinks.

Thankfully, there are things you can do to 
enhance your own energy levels, naturally:

Here are some tips:

Drink Water - If your body is lacking water one 
of the first signs is a feeling of fatigue. Make sure 
you keep drinking consistently, aim for at least 
two litres per day then it becomes a habit. As 
most of our body is made up of water even a 1% 
drop can affect your metabolism. Remember foods 
such as vegetables and fruit also contain plenty 
of water.

Think positive - In many cases tiredness is in the 
mind, if you think you are going to be tired you 
will be. However, this can be reversed very quickly 
eg it may be hard to jump out of bed at 5am for 
the gym or work but if you are going on holiday 
it’s easy as you are excited and positive.

Control Stress - Stress induced emotions can 
consume a huge amount of your energy. Try 
to work on reducing the stresses in your life, 
relaxation therapies such as meditation and yoga 
will help as well as exercise. 

Exercise - Exercising sensibly gives you that feel 
good factor which in turn promotes positive vibes 
and energy. Physical activity sends oxygen and 
nutrients to your body’s cells, helping your heart 
and lungs work more efficiently and boosting 
energy levels. Remember you don’t need to run a 
marathon to get the benefits - moderate levels of 
fitness activity will reap energy benefits, too.

Cut down on simple carbs - Foods heavy in 
carbohydrates can leave you feeling sluggish 
especially simple carbs like those found in white 
bread, pasta and rice, sugary drinks and processed 
food. They can initially provide a fast boost of 
energy but it is quickly followed by a crash as 
your blood sugar drops. Stick to whole grain, low 
glycemic carbs that take longer to digest therefore 
gives you a more  constant energy release eg. 
brown rice, oats and sweet potato.

Peppermint Oil - This refreshing essential oil 
increases oxygen to the brain which heightens 

focus and can stimulate the mind. Add two or 
three drops of peppermint essential oil to your 
regular morning shampoo and conditioner to 
invigorate the scalp, energize your mind and wake 
you up. You can also dab a few drops on your 
wrist during the day if you find your energy levels 
dropping.

Better quality sleep - sleeping badly can 
certainly make you feel exhausted the next day 

especially as your body restores and repairs as you 
sleep. Try to eliminate caffeine after 2pm as the 
effects can last for hours.

Try to keep a consistent sleep pattern, if your 
lifestyle allows you, this will regulate your body 
clock and cutting down on alcohol at night, over 
time, will give you a better quality of sleep.

www.davidfairlambfitness.co.uk

DAVID’S SUMMING UP
One of the most important natural daily energy boosters 

is to keep yourself hydrated, therefore, make sure you 
drink at least two litres a day, as a priority.



Our New, Custom Designed 
Gym, Is Ready To Go!

Kickstart your day,  
improve your mood and 

harness your energy with...

EVERY SATURDAY & SUNDAY MORNING

VersaClimber Hub, 
optimised for sound  

and lighting, providing  
a unique experience 

and is the first of its  
kind in the UK

3 Saturn Court  Orion Business Park 
Tyne Tunnel Trading Estate  NE 29 7YB

Tel : 07713 640899    www.davidfairlambfitness.co.uk

Also, remember our legendary Tynemouth

Group Training 
Personal Training 
Outdoor Strength



It contains 162 luxury apartments and on the 
top floor is 3SIXTY, its amazing 27th floor 
restaurant and champagne lounge. (Fortunately 
the designated lift transports you from the 
ground straight to the 27th floor). This is well 
worth a visit not only for the stunning 360 
degree views of Tyneside but excellent food and 
rather more extensive drinks menu.

You will need to book a table even only for drinks 
and be ready to hand it back after a two hour slot.

Naming it by a number such as 360 might 
contribute to the expectation of being top rank - 
such as 21 in Queen Street and SIX on the roof of 
the Baltic.

The excitement of the arrival of Euro 2020 one 
year late has seen a welcome lifting of the national 
frustration at the lack of live sport.

The admission of albeit limited thousands of 
football spectators has enabled real atmosphere 
during the matches rather than the occasional 
stage-managed recorded crowd reaction.

It has not taken long for the euphoric over optimism 
as to England’s prospects of success to be replaced 
by widespread criticism of the team and tactics and 
not only for being too ready to bend the knee.

A draw with Scotland at Wembley saw the 
team roundly castigated whilst the Tartan Army 
celebrated as if they had won the World Cup final.  
Still, Harry Kane says his ambition to win the 
Golden Boot is undiminished. No more years of 
hurt?

There was great disappointment at the delaying 
of Freedom Day set for 21 June and put back to 
the new ‘terminus date’ of 19 July. This had been 
predicted in the road map and was necessitated 
by concerns at the rapidly spreading Delta variant, 
which accounts for more than 96% of new 
Covid-19 cases.

Although the large majority of Britons continue to 
support pandemic restrictions, the anti-lockdown 
movement is becoming increasingly ferocious with 
a conglomeration of anti-vax , anti-government 
and anti-Semitic theories encouraging more radical 
behaviour.

The harassment and threats towards the BBC’s 
Newsnight political editor Nick Watt by anti-
lockdown activists was appalling, occurring adjacent 
to 10 Downing Street and despite a large police 
presence.

The arrival of Andrew Neil’s GB News Channel was 
greeted by the expected tirade of hate mail from 
extremists on the internet including SFH (Stop 
Funding Hate), as well as derision from former BBC 
colleagues. 

That the opponents of the new channel should have 
been initially successful in persuading companies 
not to advertise even before the channel opened, 
was the antithesis of free speech. Fortunately 
advertisers such as IKEA, Bosch and Vodaphone 

have resiled from the ill-gotten plan, now agreeing 
that they acted too quickly. A recent newspaper 
poll found that 93% of respondents would boycott 
companies refusing to advertise on GB News for 
political reasons.

It is reassuring to see such bullying from the 
authoritarian woke-left coming to nought. Perhaps 
a tide is turning. Note the recent successful appeal 
by Maya Forstater, who lost her job as a tax expert 
after tweets criticising government plans to enable 
people to self-identify their gender. The court found 
that gender-critical beliefs are protected by the 
Equality Act. The likes of J.K.Rowling should now be 
able to express sincerely held views without fear of 
attack. Wishful thinking?

Relaxation of restrictions has permitted resumption 
of musical performances - not quite Glastonbury, 
but jamming in Sloane Square with Paul Lau and an 
opportunity for a set in tribute to 80 year old Bob 
Dylan.

barryspeker@hotmail.com
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BARRY SPEKER’S 
COMMENT 
The arrival of the impressive 
82 metre high Hadrian’s Tower 
is a welcome addition to 
Newcastle’s skyline, and the 
tallest. 

Barry Speker



Blagdon Gallery

Blagdon Gallery, Milkhope Centre, Berwick Hill Road, Newcastle upon Tyne NE13 6DA

www.blagdongallery.co.uk

Nick Potter : Sunrise Holy Island

Catherine Rayner: Lucy & Martin
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SHOWROOM ALSO AT KARPET MILLS HEXHAM
PART OF THE

KARPET MILLS GROUP

YOUR HOME.
YOUR CHOICE.
YOUR FLOORING.

THE NORTH EAST’S 
LARGEST
PREMIUM FLOORING 
SHOWROOM

WE’RE

BACKOPENCALL NOW!
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