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FOREWORD
Welcome to the November edition of Northern Insight.
As we moved into an uncertain Winter period, I would like to start by wishing all readers,
clients and contributors well for the run up to Christmas. The North East business
community however is a resilient one and we are delighted to bring some regional success
stories in another issue of expert insight, critical comment and business advice.
Our cover stars are AuxinOKR, a leading UK coaching consultancy who specialise in helping
businesses enact transformational change through the use of ‘Objectives and Key Results’ .

21

In The Big Interview, we chat to Mike Pott, Managing Director of RMT Accountants about
supporting North East SME’s in their drive towards economic recovery.
Elsewhere, we interview Paul Days of World Vintage Colours. A quirky artistic project which
has quickly grown into the UK’s biggest football colourisation company, bringing pre war
sporting images to life.
One ray of light has been golf’s boom in popularity as a result of the pandemic which we
might soon declare the official sport of the socially distanced? We are delighted to bring
you social photographs from the region’s flagship golf days.
All in all, much to enjoy and enthuse.

Stay safe and well. Till next month...
Michael Grahamslaw, Publisher
mjgrahamslaw@outlook.com

129

CONTENTS
NOVEMBER 2020
Business News 8-9
Cover Story 12-13
AuxinOKR

The Big Interview 20-21
Legal & Financial News 50
Recent Appointments 63
Charity and Community News 94
Property News 108
Commercial Property News 116
Technology News 142
Arts News 172
Leisure News 178

170

CREDITS

Managing Director - Michael Grahamslaw
Design - Lu O’Rourke
Accounts Manager - Lisa Grahamslaw
Lead Photography - Simon Williams, Crest Photography
Additional Photography - Laurence Sweeney
Editorial Contributors - Jack Grahamslaw, Holly Grahamslaw, Graham Courtney,
Barry Speker, David Fairlamb, Alex Nelson, Jackie Marston, Sophie Swift
Web Design - Mediaworks Social Media - Sophie Hannah, JAM Prints & Marketing Limited

www.northern-insight.co.uk facebook.com/northerninsight @NInsightmag
All photos are copyright MJG Publishing Ltd and are taken solely for use in Northern Insight. If you wish to purchase a photograph please contact Michael Grahamslaw on mjgrahamslaw@outlook.com
Photo charges £50 for a single image, £295 for full buy out of a photo shoot. Advertising charges: There is a £25 charge for every set of amendments, following the first initial set of amendments, which are free of
charge, for adverts designed by Northern Insight (MJG Publishing Ltd). Cancellations: If an advert is cancelled by the booker within a 7 day period prior to our print deadline, the advert will be charged in full, plus VAT.
Editorial
Editorial contributions should include a stamped addressed envelope. No responsibility is accepted
for drawings, photographs or literary contributions during transmission,
or while in the Managing Directors or Printers hands. Editorial must be received by the 15th of
the month or no responsibility is accepted for errors.

Advertisements
Although every care is taken to ensure accuracy the Publishers regret that they cannot accept
responsibility for loss or damage caused by an error in the printing or damage to, a loss of artwork,
tranparencies or photographs. Complaints will only be considered for up to a week after publication.
Advertising must be received by the 20th of the month. No responsibility is accepted for errors.

© 2020 Published by MJG Publishing Ltd

7

BUSINESS NEWS

NEW PROGRAMME BRINGS
NORTH EAST BUSINESSES
TOGETHER FOR
ECONOMIC RECOVERY
Businesses in the North East are being invited
to join a new business network programme
which aims to help companies recover from the
impact of COVID-19.
The Peer Networks programme will bring small
cohorts of businesses together to support each
other, work through common issues and benefit
from one-to-one coaching on a range of topics.
Up to 34 sector-specific networks will be formed in
the North East, catering for businesses in a range
of areas, from leisure and hospitality to advanced
manufacturing.
Members of each Peer Network will be able to put
forward questions or issues that they are facing and
support each other to develop practical solutions
through a series of workshops.
Peer Networks are open to businesses that have
been operating for at least a year, have five or
more employees and had a turnover of £100,000
or more prior to the pandemic.

RECRUITMENT
IS PLANNED AS
CONTRACTS ARE GIVEN
THE GREEN LIGHT
Stanley-based,
roofing
and
building
maintenance specialist Hodgson Sayers is set to
employ up to 50 roof slaters and tilers over the
next six months, as contracts won immediately
prior to the lockdown and then placed on hold
are now activated.
The company has seen a surge in contracts
being given the go-ahead in its traditional North
East heartland and across the Midlands and the
South, which it services from a base it opened in
Nottingham in 2018. Demand has been further
increased by a number of separate projects won
during the summer period.
Managing Director John Sayers said: “There
certainly appears to be confidence coming back
to the market and we are very pleased that some
substantial contracts that had been frozen have
now been opened. Based on this, we see the need
to recruit up to 50 tradespeople over the next few
months.”

A Tyneside tech consultancy has bolstered a key
division and increased its headcount by 50 per
cent since the beginning of the year despite the
COVID lockdown.

YOUNG
DESIGNER
UNLOCKS
POTENTIAL
FOR OTHER
ENTREPRENEURS
An award-winning designer, and founder of a
popular high-end designer streetwear brand, is
passing on the secrets of his success to three
rising entrepreneurs.
Lamin Gibba, who launched the Jerry J label just
under two years ago, is mentoring Dominic Baty, an
up and coming designer, along with twins Juliette
and Georgina Lance.
Lamin inspired Dominic to set up his own clothing
brand, Demonic Clothing based in Sunderland.
Dominic has spent the last year developing the
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OPENCAST’S
HEADCOUNT SOARS BY
50 PER CENT

Opencast Software has increased its team to 120
thanks to additional recruits in its User Centred
Design (UCD) service for projects in Government,
health and social care and global financial
corporations.

product line with the help of Lamin.
Juliette and Georgina present the Jerry J YouTube
channel, broadcasted from the Pride TV Studios in
Felling.
Lamin commented: “The early years are usually the
most difficult for most entrepreneurs and can feel
exciting yet overwhelming. I feel very privileged
that Dominic, Juliette and Georgina value my
opinion and I enjoy helping them to set a clear
path, move forward and aim high.”

In Spring, the company announced profits had risen
nearly 20 per cent while revenues had increased
to £6m. Opencast expanded its senior leadership
team in preparation for this period of growth.
Opencast’s Head of Corporate Development, Tom
Lawson, explained: “Our UCD service has already
proved to be in high demand so we’re looking
to recruit further specialists to the team before
Christmas. We’ve been recruiting throughout
lockdown to cope with demand and there’s no
doubt the team will continue to grow. Our strategic
growth plan is for us to employ 300 people by
2025.”

BUSINESS NEWS

ASPIRE NAMED AS NEW TENANT IN
GATESHEAD QUAYS DEVELOPMENT

TIER ONE CAPITAL PLANS FOR GROWTH

Newcastle-based property development and investment business
Adderstone Group has announced that North East tech giant Aspire
Technology Solutions will be basing its new headquarters at the
Pipewell Quay office development, located on the site of the former
Baja Beach Club on Gateshead Quays.

Newcastle-based wealth management and property lending experts, Tier One
Capital Ltd, has partnered with recently launched digital business development
agency, Wealth Provision, to help drive forward its client acquisition strategy
and wider business growth plans.

Aspire has signed up to a 12-year lease. The firm, which is growing amid
the challenges of the coronavirus pandemic, was recently named as
North East Company of the Year at the North East Business Awards.

Tasked with generating an inflow of high-quality prospective clients, as well as
ensuring Tier One’s digital brand is enhanced, Wealth Provision will plan and
implement a strategic growth plan for the wealth and property lending experts.

The business was launched 14 years ago by Chris Fraser and Nigel Begg
and now employs more than 150 people. With further expansion plans,
the move to Pipewell Quay will see the company occupying the entire
30,000 sq. ft Grade A office space, which will have a full glazed facade
giving spectacular views of the River Tyne.

Wealth Provision will now engage with a wide range of Tier One’s profiled clients,
including entrepreneurs, business owners and professional partners in the region.

Pipewell Quay, set to open in Spring 2021, has been designed by awardwinning Newcastle-based architects, Ryder.

Paul Blight, Head of Wealth Management at Tier One Capital, said: “This strategic
partnership will allow us to develop our exciting growth and business development
plans. We are excited about the opportunities it will generate for us and the impressive
credentials and skills the team at Wealth Provision will bring to our proposition and
product offering.”

INDUSTRIAL DOOR MANUFACTURER WINS MAJOR CONTRACT IN MOSCOW
Hart Door Systems has further strengthened
its presence in the international energy
from waste (EFW) sector with the supply
of a further 11 doors and swing gates for
Moscow’s second EFW site.
Hart Door Systems, based in Newcastle, is a
long-established designer and manufacturer of
commercial and industrial doors.
Following the successful manufacture of the
company’s Speedor Storm high-speed doors
and swing gates at Moscow’s first EFW site,
Hart Door Systems has secured further export

work to supply Moscow’s second 75 MWe
EFW plant.
Project Manager Alan Richardson commented:
“It’s fantastic to be part of a larger project
which will see a total of four EFW sites being
built in and around the city of Moscow over
the next few years.
“Despite the challenges presented by Covid-19,
our team has continued to drive our export
success, reinforced by our knowledge and
capabilities and great international working
partnerships.”

100 MILES TO CELEBRATE 100 YEARS IN BUSINESS
To celebrate Robson Laidler’s 100th anniversary and generate vital support to
charities hampered by lockdown, the firm of accountants, business consultants and
wealth managers has launched the 100 Year Fitness Challenge.
Almost 40 staff, across the firm’s offices in Jesmond and Durham along with their friends
and family, are taking on the physical challenge to either run, walk or cycle 100 miles before
Christmas. The business will raise funds for its Charity of the Year Macmillan in the North
East.
It is hoped that the challenge will help to further support Macmillan, which has recently
announced potential redundancies amid £175m coronavirus losses.
Client manager Andrea Simmons said: “2020 is our 100th year in business and due to
Covid-19 restrictions we have not been able to celebrate in the way we had originally
planned. We therefore decided to launch a firm-wide challenge for charity to mark the
occasion.”
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SK CLICK MAKING SURE SANTA COMES TO TOWN
A local events company that specialises in mirror booths has made a significant investment in new
technology to make sure that Santa still comes to the North.

SK Click Events can now unveil their simply
stunning Santa AR, which is so realistic users
can believe you are really in the room with him!

Ideal for events for people of all ages, most venues
are selling tickets for the Santa AR experience, with
many of them donating profits to a local charity.

Available on a choice of SK Click’s Mirror Booths,
Santa talks to you and poses for a photo, which
then gets delivered as a printed or digital version
to the user.

Kirsty concluded: “The Santa AR works brilliantly
on our SK Xceptional which is a 6ft smoked glass
mirror booth. It also is perfect for a number of our
other booths including the SK Mirror Me, the SK
Beauty Booth and the SK Retro, each of which can
be perfectly themed in your own grotto or in a
grotto that we can also supply.”

Also new for 2020 and as an added bonus, to keep
customers safe and sound, SK Click offer a hands
free adaptation to their mirrors. Users can simply
scan the QR code and control the mirror from their
own phone.
Director Kirsty Calvert, who set up Middlesbrough
based SK Click three years ago, said: “This year, due
to the guidelines, it will be very hard for shopping
centres, hotels, venues and the usual places to hold
safe events for families to meet Santa.
“Our AR version of Santa not only addresses that
but is an even better experience, especially as the
customer gets a photo to keep and to share across
their social media.
“We are delighted that we will soon be announcing
that one of the North’s leading shopping venues
and its sister sites across the UK are keen to have

All that is needed to run the Mirror Booth is a
normal plug socket and a 3m square area. The set
up can be manned by SK Click or your team can
receive training on how to run it along with 24/7
technical support.
their very own Santa’s AR grotto. Feedback from
a number of other companies is that now the
technology is available, they are keen to give their
customers this out of this world experience too!”
The seriously advanced AR software can show a
standing or a sitting Santa, who interacts with each
user, and the mirrors and the images created both
present opportunities to promote sponsors and
venues.

For more information please email kirsty@skclick.co.uk
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SK Click Events specialise in weddings, corporate
events and venue event support. The company
has ten different photo booth products and three
handheld products which are unique to the area,
including the SK Orb, which looks like a Magic 8
Ball and can be passed from person to person.
For Christmas events, SK Click has teamed up with
Team Festive, who are on hand to design, create
and build the perfect grotto.

Antonia@skclick.co.uk or call 07946 792039.

OFFERING TAILORMADE PROTECTION
FOR TODAYS WORLD...
Our services include:

• Security Guards • Mobile Patrols • CCTV • Key Holding
• Alarm Response • Door Supervision
For further information contact us at:

6 Brenkley Way Blezard Business Park Seaton Burn Newcastle upon Tyne NE13 6DS
0191 2844730

info@t3security.co.uk

t3security.co.uk

COVER STORY

What are OKRs?
Objectives and key results – or OKRs – are a management goal-setting
framework to help businesses and large organisations develop, drive change
and grow.
They’re a tool that can work in the corporate boardroom; with teams in and across
departments and even at a personal level where you can set challenging, ambitious
goals that have measurable results.
When implemented properly, OKRs should not only inspire but also create
transparency and visibility within any business. To be successful, everyone in that
business should be aware of the key objectives and their role in helping to achieve
them.
OKRs are a way to set and promote a clear direction for a company, create alignment
by taking everyone on a journey, encourage engagement and track progress.
Simply put, objectives are significant and concrete goals to be achieved. Key results
benchmark and inspire people on how to reach the objectives. These should be
specific and ideally time-bound.
Well designed and executed OKRs keep a company or organisation stretching for
more. There is no end to this exciting process.

AuxinOKR, L-R: Mark Richard, Peter Kerr, and David Anderson
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COVER STORY

USING OKRs TO CREATE PURPOSE AND SHAPE
YOUR FUTURE
Having an agreed common purpose will be critical for businesses to successfully navigate
their way through the current economic environment. Peter Kerr, MD at coaching specialist
AuxinOKR, says now is the time for businesses to embrace change.

The pandemic and associated economic
shock are accelerating change within
many business and large organisations.

allows ambitious and large organisations
to narrow their focus, establish a clear
purpose and become more agile.

Owner-managers and management
boards recognise they need to adapt,
become more agile and resilient to
counter the unexpected challenges that
have arisen during this strangest of years.

When well designed and executed,
OKRs give business a roadmap and clear
destination. It’s a bit like when you jump
in your car - there needs to be a driver and
a clear journey. OKRs help you establish a
destination and provide a route on how
you’re going to get there.

This is no time to ignore the present. We
are plunging head-first into unchartered
waters. Economic conditions are choppy
and with Brexit looming on the horizon,
further disruption and uncertainty is on
the way.
Now is the time to take control and
shape your journey and future. It won’t
be easy. Nobody can pretend to know
what tomorrow is going to look like. But
it’s generally agreed that we all risk a few
rocky years ahead.
If you sit back and wait for things to
happen, you’ll be swamped, and the
opportunity will have been lost. This is
the time to shape your own future and
set the destination you want to set off on.
Forward-looking businesses are preparing
now and developing a robust strategy to
confront current and likely challenges.
OKRs are the ideal tool and framework
for corporates and high-growth SMEs to
accelerate and manage that change.
This simple framework for goal setting

We believe the adoption of OKRs will be
the salvation of many companies. It is a
critical thinking framework that turns
business strategy into measurable goals.
OKRs – which stand for objectives and
key results – provide a management
team and its workforce with focus by
setting ambitious goals which are then
achieved through specific tasks. Success
is measured by the key results which
describe the outcomes you want to
achieve.
When OKRs are embedded in a business
they will:
Create a sense of urgency.
Give clear accountability.
	Establish a culture that embraces
learning.
Help spot any blockages.
Create momentum to drive progress.
	Foster a commitment to continuous
improvement.

SOMETHING ABOUT AUXINOKR
AuxinOKR is a leading UK coaching consultancy,
based in Newcastle. The firm specialises in
helping businesses achieve transformational
change and growth through the use of OKRs.
The North East business coaching consultancy
is led by an experienced team of coaches - MD
Peter Kerr and directors Mark Richard and David
Anderson. They are supported by a team of
associates based around the UK and overseas.
National and international blue-chip organisations
have turned to AuxinOKR for support in the
development and implementation of a goalsetting management process - objectives and key
results, better known as OKRs. This approach of
turning business strategy into measurable goals
has been embraced by high growth companies
like Intel, Google, Microsoft, Amazon, Facebook,
Siemens, and Netflix.
New clients include Admiral Group, Zuhlke,
Crowdforce and Chargebee. During the past 12
months AuxinOKR has been working with Legal
& General, Which?, Rolls-Royce, and South African
banking group Absa.
Rather than seeing the current pandemic as a
hindrance to business, Peter Kerr believes the
economic environment will accelerate the need
for business transformation and that’s where he
believes OKRs will help companies focus on key
goals to change the way they do business.
Peter added: “The venture capitalist and OKR guru
John Doerr advised us to Measure What Matters;
now we must Change What Matters.”

www.auxinokr.com
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Think of an artist and does a tortured soul starving in an attic room in Paris come to mind?
Well that’s not quite what you ﬁnd when you meet Jay Johnstone in his studio in Newcastle.
Jay has worked in the North East’s advertising scene for over 30 years and runs Hunter Johnstone, one
of the most established marketing agencies in the region, celebrating their 20th anniversary this year.

Fantasy
lockdown
Well, to be honest celebrating is not quite the right word - surviving a pandemic is a little more
accurate – and thankfully, they are very much surviving. However, that’s not all Jay has been up to
during this weird and extraordinary year.
Jay is one of the world’s most innovative and
recognisable artists of fantasy art, particularly
paintings based around the themes from JRR
Tolkien’s universe. He speaks and exhibits around
the world explaining his unique style to audiences
of Tolkien and fantasy enthusiasts. He has
published several books of his work and has also
been asked to illustrate the covers of other
illustrious author’s books.
However, this summer allowed him a very rare
thing - to stop and take stock.
Jay explains, ‘Inevitably there was a period during
lockdown where the day to day work in the
agency slowed. Many of our clients had
temporarily closed their businesses. All at once I
found I had real time to devote to my ﬁrst love of
painting. I had the opportunity to review and

www.jaystolkien.co.uk
www.hunterjohnstone.co.uk

catalogue my existing portfolio and even more
appealing to identify all the works I still want to
tackle.’
I also spent large periods of time on the
Northumberland coast, deﬁnitely my spiritual
home, its wild landscapes coupled with the
hypnotic pull of the sea have inspired and
energised me in a way I never thought possible.’
New works are underway – both Tolkien and
Northumberland inspired. And with the economy
recovering, the client list at Hunter Johnstone is
growing, especially in their specialism of housing
and property development.
We might not be quite out of the pandemic
woods yet, but Jay Johnstone is very much
looking forward.

Photography: Graham Oliver - OMG Photography
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Redcar Bears sponsorship – Jordan Stewart (Rider), Mike Pugsley, Jitendra Duffill (Promoter), Jade Mudgway
(Team Manager) and Charles Wright (Rider and 2019 British Speedway Champion).

AGILIA INFRASTRUCTURE PARTNERS CONNECTING WITH THE NORTH EAST
Since the company’s birth in 2016, Agilia Infrastructure Partners has been at the heart
of some of the most complex infrastructure projects in the UK.

The platform for this was the huge experience in the
Infrastructure sector of the co-founders and long-term friends,
Mike Pugsley and Amar Qureshi, who in particular helped develop
the ground-breaking £4.2 billion Thames Tideway Tunnel. For
those not familiar with this project, the Thames Tideway Tunnel
runs a length of 25km from Acton to Abbey Mills, where it
connects with the already constructed Lee Tunnel. The purpose
of the project is to prevent the discharge of up to 39 million tons
of sewerage into the River Thames every year.
A project of this scale and complexity challenged everyone involved
to think differently, requiring an innovative approach to how mega
projects are delivered. Traditional models for infrastructure delivery
were considered, assessed and adopted, adapted or dismissed, and
new ideas were actively encouraged to create a new delivery model
to meet all the various stakeholders’ objectives – including the
Government, the Environment Agency, Ofwat (the water industry
regulator) and Thames Water (the UK’s largest water company) and
deliver the Thames Tideway Tunnel project.
The Tideway ‘model’ has been globally recognised as an innovative,
and a highly effective approach for the delivery of infrastructure. It
is now being explored for use on other projects within the UK and
beyond.
It is this kind of innovation that has set Agilia apart within
Infrastructure delivery. The company employs a niche skillset, calling
on some of the most experienced professionals in the sector alongside
the development of ‘new talent’ to spot and plug gaps within the
market. It occupies a difficult to define but essential place – the place
in the centre of big infrastructure projects – helping pull together
different professional disciplines, as well as the private and public
sectors to get these projects done. Filling this crucial gap has seen the
company grow quickly over the last four years, with a turnover now
in excess of £4M. Current high-profile projects include Portsmouth
Water’s Havant Thicket reservoir and the proposed new £16 billion
nuclear power station in Suffolk, Sizewell C. These projects as well as
other projects which Agilia is working on could see the creation of
thousands of new jobs, with Sizewell C in particular making a hugely
significant contribution to long term jobs within the Tees Valley region.
Today, Agilia employ 22 people with a breadth of expertise in areas
such as commercial, finance, accountancy, project leadership and
civil engineering and has plans to increase this to 30 over the next
12 months. The company has an office in Bishopsgate, London, with

its head office located in Middlesbrough, on Skippers Lane Industrial
Estate. Though most projects to date have been located in the south,
co-owner and CFO Mike Pugsley was born and still resides in Redcar
and he, along with fellow co-owner and CEO Amar Qureshi, are
looking to expand the company’s operations into the North East with
an ambition to drive this forward quickly.
Mike added, “With the country facing huge challenges recovering from
the aftermath of Covid-19, infrastructure will play an essential part in
regenerating the economy, especially as a part of the Government’s
proposed ‘levelling up’ agenda. I’m extremely proud to come from
Teesside and our vision for Agilia has always been as a company which
is closely connected with the Tees Valley region.”
Mike continued, “We’ve always been passionate about recruiting new
talent and the company has already employed a growing number of
people to work within our Middlesbrough office, including our Chief
Operating Officer who has recently joined. That’s just the first step for
us; our clients continued support and opportunities to use our deep
experience and expertise to help develop new projects in the North
will allow us to play our part in building the local economy back better
and quickly. Infrastructure is at the heart of our economy and it’s
hugely satisfying to know that our work will impact positively not just
on today’s generation, but several generations to come.” Supporting
the Government’s Kickstart initiative with recruitment in the Redcar
and Middlesbrough region is also a stated objective of the Company.
The name Agilia will already be familiar with hundreds of people across
the Teesside region through their association with the Redcar ‘Agilia’
Bears Speedway team. Agilia have been the team’s main sponsor since
the beginning of 2019, a partnership that will continue into 2021. The
Bears, whose stadium is located within the South Tees Motorsports
Park in South Bank, Middlesbrough, enjoyed their most successful
season to date in 2019 with the help of Agilia’s backing. The company
have even gone as far as offering employment to Redcar Bears’ club
boss and co-promoter, Jitendra Duffill, who was left without work
following the cancellation of the 2020 British Speedway season due
to Coronavirus. Jitendra now works in Agilia’s head office as Corporate
Manager, whilst remaining in his role with the Bears.
“I’ve been a huge Bears fan since I was a young boy. Speedway is an
amazing sport that deserves wider recognition and its brilliant to be
associated with such a fantastic sports club. It’s just our way of giving
back something to the local community. The Redcar Bears are a real
credit to the region as well” added Mike.

www.agilia.co.uk
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L-R: Co-owners, Amar Qureshi (CEO) and Mike Pugsley (CFO)
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L-R: Chris Pattinson
and Philip Miller

SECURING TYNESIDE SECURITY’S FUTURE
Northern Insight magazine is read by thousands of business folk across the North East and many of
those people will recognise the problem that was facing Chris Pattinson at Tyneside Security.

The company was founded by his father in 1982 and it quickly
earned a reputation for being reliable and providing an excellent
service. Chris joined the firm in 2013. Over the previous decade
he’d graduated from Newcastle University with an Economics
degree under his belt and followed that up with a Masters in
Marketing from Northumbria Uni. There then followed a series of
roles within marketing for some of the region’s leading firms.
But, Chris was becoming more and more aware that his father needed
help so he joined the family business. With a keen eye on marketing
and a desire to look at new regions outside of the North East, Chris
was keen to develop the company and haul it very much into the 21st
century.
Fast forward to 2020 and Chris was now managing director of Tyneside
Security, but he came up against a problem that many of you reading
this will recognise. His aim to take the company forward and find new
business and develop new regions, was stalling for the simple reason
that he was now the person who was running the business. All ideas of
a marketing nature, had been placed well and truly on the back burner.
Something had to be done otherwise Tyneside Security would continue
in much the same vein as he’d found when he arrived in 2013.
“If I’m brutally honest, although Tyneside Security was doing a great
job for clients across the North East, the company I joined in 2013
was still much like it had been when my father first established it,” said
Chris. “Initially we made great progress, developing an online presence,
increasing turnover and growing our maintenance contracts. However,
as the business grew more problems arose. Bigger contracts meant
more staffing and higher credit limits from suppliers were needed and
chasing in money owed was more important than ever. This was very
time consuming for the small team we had and made growing further
much more difficult. I knew that I had to do something otherwise the
firm would stagnate. Thankfully, one of my best friends is Philip Miller
from ABCA Systems and, after a lot of discussions, Philip has taken over
Tyneside Security. This will allow me to utilise the back-office facilities
that Philip’s company already has...HR, accounts, purchasing, legal
matters etc...and let me get on with taking Tyneside Security forward.
My background is marketing...I want to market the company.”

“It was the perfect match,” said Philip Miller. “I’d known Chris for a
long time and knew all about him and his business. I fully understood
what he was going through because my company had been through
exactly the same process. ABCA Systems has gone from being a small
local company to being a national firm with over 150 staff. However,
the North East is one of the areas where we’re looking to increase our
influence and, because we have a lot of synergy between the two firms,
it seemed like the obvious thing to do. Tyneside Security is well known
in this area so why not work together…let Chris do what he’s good at…
and let ABCA take care of the paperwork.”
Tyneside Security is going to grow. Because they are now part of ABCA
Systems they now have greater buying power and can offer customers
greater flexibility when it comes to short and long term contracts.
They will still offer installation, servicing and maintenance of intruder
alarms, CCTV and fire alarms, but can now pitch to bigger companies
and offer a bigger range of security solutions.
“Anyone from the North East would now describe Tyneside Security
as having more clout,” added Chris. “We can now approach businesses
that we previously wouldn’t have been able to consider because we
simply would not have been able to handle the amount of work. Well
that has all changed. I envisage Tyneside Security doubling turnover
within the next couple of years. We will also be able to offer locally the
level of expertise in something like fire alarms which can already be
found nationally at ABCA Systems.”
Tyneside Security is moving with the times. They’re undergoing a
thorough modernisation programme; their website is being updated,
additional staff are being employed and the company is moving into
21st Century security with the addition of new products to their range
of security products including infrared sensors, remote home security
and cameras. They’ll also offer many of the services which are currently
available nationally via ABCA Systems.
In other words, ABCA Systems takeover of Tyneside Security will be
mutually beneficial for both firms.
If you want to find out more about security, fire alarms, CCTV…indeed
anything related to the protection of people and property…the best
idea is to get in touch with Chris and his team at Tyneside Security.

Call them on 0191 270 0808 or email info@tynesidesecurity.co.uk
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RMT ACCOUNTANTS SUPPORTING
NORTH EAST SMEs’ DRIVE TOWARDS
REGION’S RECOVERY
The North East’s business community will be key to the region’s recovery
from the economic impact of the pandemic.

That’s the view of Mike Pott, managing director at
independent Gosforth-based RMT Accountants &
Business Advisors, who believes it is vital for national
leaders to fully understand our region and how they
can support the North East economy’s recovery in the
coming months and years.
Mike Pott says: “Our SME community is made up of
extremely resilient and well-run businesses that are wellused to managing in difficult economic conditions.
“As in other areas, they will be the ones that drive the
recovery, and this process should be aided by the fact the
North East has, historically, tended not to suffer the huge
economic swings that other regions experience.
“What we need to see at a national level is a proper
appreciation that ‘The North’ is not simply a homogeneous
group of counties at the top of England.
“We are a hugely diverse region and different parts of it will
need different types and amounts of support to make the
recovery as swift and effective as possible.
“Businesses in all areas need some certainty if they’re
going to successfully navigate current conditions and form
strategic development plans for the future. Government
needs to appreciate that the recent sudden changes to
policy do not provide the stability businesses require to
survive and build.”
RMT Accountants provides the full range of financial
and business advisory services through its accountancy,
specialist tax, medical and healthcare, corporate finance
and recovery and insolvency teams, and works with
companies of all sizes both within and outside the North
East.
Mike Pott continues: “We have all been learning every day
about managing economic and working conditions that
we’ve never experienced before, and I’m hugely proud
of the efforts of the RMT team in supporting our clients
to ensure they can continue to successfully run their
businesses.
“A large proportion of our clients have simply met the
challenges of COVID head on, with many seeing the
lockdown as an unexpected opportunity to focus on
aspects of their businesses that they had previously not
had the time to do. This has resulted in some incisive
decision making and interesting new strategies.
“From our own point of view, we very quickly moved over

to remote working when the need arose thanks to the
sterling efforts of the RMT Technology team. Having the
necessary systems and security measures already in place
prior to the lockdown has made a massive difference to
how quickly we adapted to new methods of working.”
“RMT Technology’s expertise has also been crucial to
helping keep many businesses running smoothly, each of
which has needed varying degrees of specific advice and
guidance along the way. The team has pulled out all the
stops to ensure they’ve received it at this critical time,
when demand for their services was extremely high.
"As well as technology management, we already take
responsibility for a range of clients' other business functions
where they choose to outsource these services.
“Payroll management and human resources have continued
to expand despite prevailing conditions, while the
commencement of the furlough scheme was a particularly
busy time as clients sought assistance with getting to grips
with the new regulations.
“Unsurprisingly, RMT Healthcare, which is already
acknowledged as one of the UK’s leading firms in its field,
has been actively involved in supporting all types of medical
practitioners and their practices as they play their central
role in safeguarding the health of their communities.
“We have assisted them with the financial implications of
the pandemic and to deal as effectively as possible with
variations to the income streams on which their businesses
are based.
“There’s an understandable nervousness within the
corporate finance sector and deals are taking a little longer
to take shape than usual, but as in any crisis there are
still opportunities for businesses and we’re continuing to
help clients identify and progress some very interesting
transactions.
“Unfortunately, a great deal of uncertainty remains not
only over how businesses can trade effectively in the
current conditions, but also for how long restrictions will
be in force. It is vital both businesses and consumers return
to a measure of normality if the economic consequences
of the pandemic are not to be felt for many years to come.
“Business and the retention of jobs are key to rebuilding
the economy and allowing SMEs to trade normally will be
fundamental factors in achieving this. Most importantly, for
the national economy to recover, SMEs must be given the
opportunity to rebuild their businesses first.”

For further information on RMT Accountants & Business Advisors’ range of services,
please call 0191 256 9500 or visit www.r-m-t.co.uk

Mike Pott
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THE GRACE HOUSE
GOLF DAY
The day was a huge success with 15 teams
battling out to win the coveted Grace
House Trophy. After a well fought battle,
the eventual winners were Northern
Insight. The event raised nearly £7,000,
which is a fantastic amount in the current
climate and Grace House would like to
thank main event sponsor WL Distillery,
all of the Tee Sponsors, Sofology for
volunteering and everyone who took part.
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RIDING THE
SECOND WAVE
- PROTECTING
YOUR BUSINESS
With his experience as a Finance
Director across a range of
sectors, Geoff Maclauchlan of
Kingsmere Finance Directors,
provides strategic financial
and operational planning and
management guidance to
businesses aiming to increase
their financial stability,
efficiency and profitability.
As the North East is impacted by a second wave
of coronavirus restrictions, Geoff spoke to
Northern Insight on what business owners and
managers should be thinking about now, and
reflected on changes which have taken place
since his previous article.
The good news
There have been improvements to the situation.
Deferred VAT, due to be paid by next March, can now
be spread over 11 months. The repayment terms
for Bounceback and CBILS loans will become more
favourable, with the option to extend from six to
ten years - a lifeline for many businesses. The loans
remain open for applications until 30th November,
the banks having until 31st December for approval.
The Job Retention Scheme (Furlough) finished at the
end of October to be replaced by the Job Support
Scheme - this is less generous than the former
and will probably be of limited use. Very recently,
the Chancellor announced an extension to this
scheme which will provide greater support to those
businesses under government instruction to close.
Importantly, the bonus payable to businesses which
kept employees on throughout the furlough scheme
becomes payable in January - employers should
check their entitlement.
The not so good news
Several changes are likely to work against business
interests. Temporary suspension of the restrictions
relating to wrongful trading have been cancelled,
so directors must not allow their business to trade
insolvently, or they risk personal responsibility for
liabilities incurred after that point. They should
look for warning signs – declining orders, costs
and margins pressure, difficulties finding money to
pay creditors – and ensure they get advice from a
professional, because in these circumstances, the
director must put interests of creditors ahead of
shareholders.
Particularly worrying is the re-introduction of Crown
preference from 1st December, meaning that HMRC
leapfrogs the priority of repayment to creditors of
an insolvent business. Before this, banks with floating

Geoff Maclauchlan

charges had first claim on everything behind a fixed
charge and certain preferential creditors. Inevitably
banks will look closely at these situations, as they
will rank behind HMRC in the queue, with in many
cases large amounts of VAT, PAYE etc being owed.
Overdrawn businesses may be required to grant
fixed charges, give personal guarantees, or worse,
have their facilities withdrawn. They must assess the
implications of this change on their own business.
They should also determine whether they are in
breach of banking covenants. For example, companies
benefitting from the three-month extension of time
to file their accounts at Companies House could be
contravening the terms of their banking agreements.
Other technical and performance breaches may
occur, all putting a business in a weaker position
when dealing with their bank. It is important to
obtain expert advice at an early stage on the
implications of any breach.
Returning to HMRC, expect a change from the
supportive approach which has helped companies
since March. They have been clear about their
intention to come down heavily on businesses
which have over-claimed on the furlough scheme.
The amnesty date for corrections has passed so
any overclaims should be reported quickly, at least
helping to mitigate the size of the penalty.
Cynically one might think that the government
will deal with the impending unemployment crisis
by recruiting an army of investigators to check on
fraudulent Bounceback and CBILS claims, or misuse
of the funds even if properly legally claimed. It goes
without saying that beneficiaries of these schemes
should adhere to the rules.

Uncertainty
The main problem facing businesses currently is
uncertainty, particularly in leisure, hospitality and
tourism. They do not know how long the pandemic
will continue to wreak havoc or if they can survive.
Strategically, a “plan for the worst, hope for the
best” approach should be adopted, focusing on
the core priorities of cashflow, forecasting and
communication.
And still! - the forgotten word – Brexit! The outcome
of negotiations is still unclear, but inevitably many
businesses will have new problems to address, with
very little time to do so.
Business Priorities
An extensive cashflow forecast remains vital - it
needs to cover at least a 52-week period, ideally
18 months. A further priority is to have a business
forecast based on the most realistic assumptions
available at that point in time. A sensible approach is
to have both worst- and best-case scenarios, thereby
flagging any future potential issues. Communication
remains crucial – keep talking to employees,
professional advisors, banks, landlords, insurers - to
anyone with a direct involvement with the operation.
The business community is still in a phase of mutual
support and businesses should take advantage of the
help and advice that is available.
Finally, if it ultimately becomes clear that the business
faces insurmountable challenges, businesses should
speak to an insolvency practitioner. Their experience
and expertise may provide a range of solutions and
options that have not previously been considered.

For further details visit www.kfdl.co.uk or contact Geoff at gm@kfdl.co.uk
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PAUL IS PUTTING
COLOUR INTO
OUR LIVES
Have you seen the film ‘They Shall Not Grow
Old’? It’s a collection of films from World
War One which Peter Jackson…director of
Lord of the Rings…restored and re-imaged
to turn the grainy black and white images
into colour. It brings to life the colour and
the horror of what the soldiers went through
during 1914-1918. It gives the viewer an
opportunity to get a taste of what things
were really like in the trenches.
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Depending on your age you will probably have seen photos that
your parents, grandparents, aunts and uncles have from their
childhood. Many of them will be in black and white or that
strange brown sepia colour shade. Even the very early colour
photos didn’t really look all that convincing.

But, what would it be like if, just like in the
WW1 film, those images could be brought into
the 21st Century in full, realistic colour?
Well, that’s precisely what Paul Days has mastered.
Paul, who is an auditor by profession, has turned a
hobby into a business.
Two of the big passions in Paul’s life are sport (with
a very heaving emphasis on Sunderland AFC) and
what was initially tinkering with art and design.
For example...and Sunderland fans are you aware of
this...Paul was the first webmaster for the football
club’s website. He launched the original www.
sunderland-afc.com and laid the foundations for
what you see today.
“To be honest, that also started as a hobby,” said
Paul. “I started it on a freelance basis in the mid
1990’s when people were just starting to see the
potential of websites. I think Sunderland was one
of the first clubs in the country to have a proper,
designated website which was aimed at giving
information to the fans. Chelsea and Fulham
started their sites at about the same time. I ran
the website until 2002 but a mixture of work and
family commitments meant that I had to give it
up.”
But Paul didn’t give up a love for Sunderland or
football and sport in general. He’s written books
on the history of various clubs…Sunderland,
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Manchester Utd., Celtic, Millwall etc. As part of his
research he has collected and traded thousands of
old postcards and photographs which, of course,
in the very early days of football, were all in black
and white or sepia. Many of them were in a poor
condition. It was at this point that Paul’s curiosity…
and an eye for colour and detail…led him to
investigate what those old photos would look like
in colour…the real colour of the strips, the grass,
the muddy pitches, the crowds and the portrait
photos of players and staff.
“I’ve always been good when it comes to images
and design and I love working with software such
as Photoshop. I’d been tinkering with the idea of
colourising and restoring old photos off and on
for a couple of years, but then, like a lot of people,
Covid-19 arrived and I was forced to spend most
of my time sitting in the house. I got bored and
so, to keep myself occupied, I began to seriously
investigate how you brought black and white
photos back to life and to make them ’real.’ Bit by
bit the idea has spread.”
It certainly has. Paul’s hobby has now turned into
a successful business which now rates as the UK’s
biggest football colourisation company. He’s called
it World Vintage Colours and a website is to follow.
He was recently contacted by BBC Scotland who
found out what he was up to.
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They have commissioned Paul to colourise several
photos which they intend to use as the television
studio backdrop to their coverage of this years
Scottish Cup. He’s also appeared in the football
magazine, When Saturday Comes.
“The original idea was just to colourise the photos
which I intended to use in my various publications,
but I’m now being asked to help with football
club brochures and programmes, yearbooks, club
centenary articles and even greeting cards. And
it’s not just football. Granted most of my business
comes from sport...football and cricket, with an
aim of branching out into rugby union and tennis...
but I’m now starting to get enquiries about photo
colourisations of weddings, old family cabinet
cards, holidays, pets and even old cars. To be honest,
colourisation applies to anything which is real life.
The list is endless.
I’m also having a lot of success with schools. For
example the prestigious Charterhouse School
have given me access to their entire photographic
database of some very old images with a view to
colourisation, following an image I produced of
their 1881 FA Cup winning side. I’ve had enquiries
from as far afield as Sweden. It’s fascinating but
also tricky because the colours need to be spot on.
For example, the photos of teams from something
like 1920 mean that I have to find out the exact
colour of their original strips before I can get to
work so the research of the subject is vital for
historical accuracy.”

Interested?
If you have an old photos which you would like
bringing back to full colour life, get in touch with
Paul. You may be considering a centenary yearbook
or you may be compiling an article about the
history of your local cricket team or school. Paul
can help.
If you want to see some terrific examples of
what Paul does, check out his website www.
worldvintagecolours.com and his Facebook page
www.facebook.com/WVintageColours
We weren’t the only people to be impressed by the
work that Paul does. Here’s an email he recently
received...
"Hi Paul, I was a tad apprehensive about how these
old photos would look in colour but I have to admit,
I am bowled over with how this picture looks. You
list them as beautiful but I would add stunning
to that. I will be on the look out for any more
Oldham Athletic from you in the future. I have
tons of old photos so they are out there. I suppose
I will just have to wait until you have the time to
do it. Speaking of which, how the hell do you do
it? Incredible, amazing, there's just not enough
superlatives to describe how good these are. Thank
you so much". Peter, York.
It’s absolutely unbelievable how Paul manages to
bring these photos to life. They now look as though
it’s a brand new photo which has been staged to
make it look old fashioned.
As Peter from York said….”Incredible.”
Get in touch with him by calling 07771 391 510 or email paul@worldvintagecolours.com
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FINANCIAL SECURITY WITH
SEVEN BRIDGES IM
A conversation with Ryan Parker, the Managing Director of Gateshead based investment
management company Seven Bridges IM, is an uplifting experience.

When asked about the Coronavirus pandemic that we’ve been
struggling with, his response is surprisingly upbeat.
“Yes, when the lockdown first happened in March, it wasn’t the best
of times for Seven Bridges and our clients.” said Ryan. “The stock
market fell dramatically and we had to take immediate action to
protect the assets of our clients. To say that we were busy is an
understatement. However, thanks to the actions we undertook I’m
delighted to say that, in terms of financial performance, many of
our clients are ahead of where they were at the end of March
which, given the circumstances this year, is a great result.”
This is a hugely impressive performance by Ryan and his team at
Seven Bridges IM, bearing in mind that the company hasn’t exactly
been taking things easy.
They’ve recently acquired another local investment management
company which, at a stroke, has added over 600 new clients to the
Seven Bridges portfolio and increased the amount of assets under
their control by a further £110m.
“We’d known the owner of Pension Matters for some time and,
following lengthy discussions, we both agreed that the time was
right for this acquisition to proceed. Pension Matters has a similar
ethos to us… they’re very people focussed…and place customer
care at the top of their list of priorities, as we do. They were also
based on the Team Valley and actually have similar clients to those
we already had on our books.
As a result, we have had to find additional office space as we
have taken on some of the employees and advisers who were at
Pension Matters, as well as increasing the size of our own team
this year. Consequently, although we’re still based in Gateshead
on the Team Valley, we’ve moved into new offices with additional
meeting rooms for clients and around three times the space. It
also means we can comply with all of the latest Covid-19 social
distancing restrictions.”
Bearing in mind these aren’t exactly stable times, it’s great to hear
that Ryan fully expects his projected turnover at Seven Bridges
Investment Management for next year to increase to £1.8million.

And if you thought that was impressive, it’s staggering to hear that
over the last two months, a further 26 new clients have put their
financial affairs into the hands of Ryan’s team.
“We now have a really broad spread of clients…from young to
old…business people and private individuals…retired couples…
corporate clients…local and national. What it means is that,
despite all of the problems caused by Covid-19, we are still looking
to increase our workforce to provide our clients with the service of
which they have become accustomed and to continue to attract
additional clients. Thankfully, given the ups and downs of Covid-19,
we are actually on course to have our best year since I set up the
company in 2014, which I am both relieved and thankful for.’’
Seven Bridges IM have a team of experts who specialise in
a particular field such as Retirement Planning, Tax Planning,
Individual & Family Protection, Corporate Protection, Corporate
Pension Planning and Succession Planning. The company also
prides itself on being totally 100%, independent. Whatever advice
is provided for you, it will be one-off, tailored completely to your
requirements. They don’t do ‘off-the-shelf’ advice.
“Every client is different; we never do the same thing twice. It
doesn’t matter whether we are dealing with a single individual or
a large company, everyone always has different circumstances and
risk profiles that require different advice.”
So, would you like Seven Bridges Investment Management to look
after your financial future?
The best idea is to speak to Ryan or one of his team. Go onto their
website…www.sevenbridgesim.co.uk and you will find all of their
contact details including email address. Alternatively give them a
call on 0191 491 4119. Their offices are at 2 Boston House, 5th
Avenue Business Park in Team Valley. Under normal circumstances
you’d be more than welcome just to pop in and have a chat over
a cuppa but, as you can probably guess, due to the latest Covid-19
restrictions, you’ll need to contact Seven Bridges first to arrange an
appointment or fix up a conference call or Zoom meeting.
Go on; let Seven Bridges IM secure your financial future.

www.sevenbridgesim.co.uk
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HOW TO BUILD A BALANCED PORTFOLIO TO
WITHSTAND SHOCKS
There is plenty of news that risks unnerving the markets, as recent events have demonstrated
amid the coronavirus outbreak.
Uncertainty and what will happen to the economy over the months
ahead will likely cause more wobbles. The best way to protect yourself is
to ensure you have a carefully constructed portfolio with the potential
to weather any stock market shocks over the long term. Here are some
considerations to get started.
The basics
The right investment balance within your portfolio will depend on your goals,
age, and attitude to risk. If you are approaching or in retirement, for example,
you may favour safer investments like cash and fixed-interest investments
as you will not have much time to make up for any losses during turbulent
periods. Younger investors, however, may want to opt for a more adventurous
approach, with a bigger chunk of their money in shares and perhaps in more
volatile sectors such as emerging markets.
Building a portfolio
Here are some important considerations: • Think about your goals, and
whether you are saving for the short, medium, or long term – ideally, you
want to invest over a long time horizon; • Accept that the value of any
investments may rise and fall – any investment carries some risk, but shares
have typically outperformed cash over the long term and weathered plenty
of shocks; • Make sure your investments are in line with your attitude to risk.
Diversifying your investments
Whatever your approach to risk, it is generally considered wise to ensure
you are not relying on one type of investment for returns within your
investment portfolio. By diversifying, or spreading your investments, you can

reduce volatility, which is an inevitable and inescapable part of investment,
and you may protect your portfolio. This means creating a balance of assets,
including cash, fixed-interest investments such as corporate bonds and gilts,
and shares. The idea is that if one part of your portfolio isn’t performing well
during current circumstances, the other investments may compensate for
losses and smooth overall performance.
Broadening your approach
Even within different asset classes you can still look at diversifying further,
such as by including international exposure. If you are seeking income
from your investments you can broaden your search, too. Historically,
fixed interest has been favoured for income, but investors can also look
to property, infrastructure, and some private equity firms. Of course, there
are no guarantees of returns whenever you invest. However, over time, a
balanced, broadly diversified portfolio should be well-placed to weather
storms.
Finding help
Deciding where to invest to create a robust investment portfolio can seem a
daunting prospect, particularly when markets are volatile. But there are ways
to mitigate risk and make the process as stress free and simple as possible.
A wealth manager can structure a balanced portfolio tailored to meet your
individual needs, whether you want to grow money over time, or produce
an income. Plenty offer ready-made investment portfolios which you can
choose from, depending on your personal needs and risk profile. This way,
you know you have a balanced portfolio without having to do the hard work
yourself.

www.brewin.co.uk
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WEALTH MANAGER
GOT YOU FEELING
LIKE A SOURPUSS?
If you’re feeling less than appreciated by your wealth manager,
you might be reassured to know that in a recent survey, 96%
of clients were satisfied with the advice and help we gave them.
With over 250 years’ experience, we’re here to help you achieve
your financial and investment ambitions with fees that are fair
and transparent. For a more meaningful relationship, contact:
Chris Black 0191 279 7793
chris.black@brewin.co.uk
or visit www.brewin.co.uk/newcastle

F I N A N C I A L

P L A N N I N G

A N D

I N V E S T M E N T S

The value of investments can fall and you may get back
less than you invested
Brewin Dolphin Limited is a member of the London Stock Exchange, and is authorised and regulated
by the Financial Conduct Authority (Financial Services Register reference number: 124444). Registered
office: 12 Smithfield Street, London, EC1A 9BD. Registered in England and Wales no. 2135876.
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L-R: Matthew Flinders and Michael
Cantwell of RMT Accountants with
Elaine Reay of Aurora Care.

AURORA CARE CREATING JOBS AS DEMAND GROWS
FOR DOMICILIARY CARE STAFF
An expanding North East care provider is creating dozens of new jobs on the back of growing
demand for its domiciliary care services.

Aurora Care Group operates two residential
care homes in the region and also provides
specialist staff to a range of industry clients
through its consultancy arm.
Having filled around 20 new posts over the last
few months, Aurora is now looking to create a
further ten new jobs before the end of the year,
which would take its total workforce past 150
people.
And having acquired the Langley House
Residential Care Home in Horden near Peterlee in
2018 and the Carntyne Residential Care Home in
Hexham last year, the Aurora management team
is now also looking at further potential care home
acquisitions.
Michael Cantwell of RMT Accountants & Business
Advisors is working with the firm’s management
team on all aspects of the business’s development.
Aurora Care Group, which recently rebranded from
its original name of Resolve Care Consultancy,
was founded by former nurse Elaine Reay, who
has been working in the healthcare sector for

more than 30 years.

right people as we help to meet this need.

She moved into the private sector in the mid1990s and established her own care consultancy
12 years ago to provide bespoke care planning,
management and consultancy services.

“We’re also continuing to look for acquisition
opportunities within the North East which would
allow us to retain the hands-on, personal style
of management that we provide in our two
residential properties and remain as committed
as ever to ensuring that our growth does not
compromise the quality of care we provide in any
way.

Elaine Reay says: "We’re obviously in a very
challenging period for the care sector, but the
systems we’ve put in place and the highly-trained
staff we employ has helped to avoid any Covid-19
outbreaks in our care homes so far, we consider
ourselves very lucky in this regard as despite this
outbreaks can occur.
“Identifying the right calibre of staff and making
sure they stay up-to-date with all the latest
developments through appropriate training
provision is an essential part of being successful
in our industry, and we have a member of the
management team who is wholly dedicated to
ensuring we do just that.
“The impact of the pandemic is enhancing what
was an already-growing demand for domiciliary
care staff and we’re creating new jobs for the
www.r-m-t.co.uk

32

“RMT’s advice and support provides us with the
financial structures we need to keep moving the
business forward, and the confidence we have
in them allows us to get on with providing the
highest standards of care for our residents and
service users.”
Michael Cantwell, head of corporate finance at
RMT Accountants, adds: "Elaine and her team
set the standard when it comes to both care
provision and management of a growing business,
and we’re working to support their strategic plans
for the next stages of its development.”

The one stop shop for

all your Accountancy needs!

ReadMilburn
& COMPANY

“The Coastal Accountants”
71 Howard Street, North Shields, NE30 1AF

0191 257 0355 info@readmilburn.co.uk
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POSITIVE REASONS TO INVEST IN YOUR OWN
OFFICE SPACE THIS WINTER
2020 has been a year unto itself...there’s been some strange times, with plenty more to come, so
Commerce House has taken a look at some positive reasons to have an office in a bid to lift spirits.

Many of us have had to work from home
through the year of the pandemic and many
of us have had to look for other ways to
make money and a career following being
furloughed or being made redundant. 2020 is
the advent of the new small business.
Both working from home in stressful conditions
and the launch of a new business, reflect positions
that having your own safe, sanitary office space in
a luxury building would benefit from.
Here are Commerce House’s Top five reasons for
investing in such office space this winter:
	It is easier to appear more professional in an
office space. Even on Zoom the backdrop of
an office looks so much more competent,
than a dining room, kitchen or bedroom!
	Let’s face it, just getting into proper work

clothes to come to the office puts you in a
more focused frame of mind. Ditch those PJ’s
and channel your professional energy once
more!
	There are less interruptions from family, pets
and children, and the peace and quiet will
allow you to get much more done.
	The drive to work is your time. Switch on the
radio, open the window and enjoy being out
in the world.
	Your home time will become more quality
led, as you are no longer confined to the
same four walls every day and night. Thus
helping with your mental health and
wellbeing.
Commerce House has a stringent coronavirus
policy in place to ensure the safety of staff and

tenants in common areas. Facilities manager,
Christine Huntington, said: “We are working hard
to ensure Commerce House is a safe place. From
foot operated hand sanitiser pumps, to clear
instructions throughout the site we have it all in
place.
“Behind your own closed office door, as a tenant,
you are responsible for the cleanliness and social
distancing rules giving you peace of mind that
every thing is just like home and as clean as you
would want it. The layout of the offices can be
configured to allow for two meters between the
desks, if there is more than one or two of you.”
A grade II listed building in the heart of
Middlesbrough, Commerce House offers luxurious
office space, meeting space, hot desking and
virtual tenancy.

For more information please visit www.commerce-house.co.uk
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READY
FOR
BUSINESS
And with offices
filling fast!

Commerce House, the outstanding, iconic, grade II listed
building in the heart of Middlesbrough is now fully
refurbished and has released the last of its stunning office
space. With rooms available for two to fourteen people.
With enviable facilities, Commerce House is the perfect opportunity for a head
office, satellite office or to expand operations within the prestigious TS1 area of
Middlesbrough in the heart of the newest regenerated location in the region.
And now we have some great deals available for a limited time only!
To find out more and to take advantage of this offer, you’d better get moving!
Contact Christine Huntington on 01642 917 116 or Christine@commercechambers.co.uk

Your business can be part of the growing Commerce House community!
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Dr Emma Black

CASCADE CASH MANAGING DIRECTOR NAMED
START UP ENTREPRENEUR OF THE YEAR
The Great British Entrepreneur Awards 2020 has named Dr Emma Black of Cascade Cash
Management as its North East Start Up Entrepreneur of the Year.
Announced at a cleverly configured online
ceremony and celebration, Dr Emma won
the award from stiff competition, after being
nominated by her marketing consultant Antonia
Brindle of Get Brindled.
At the awards, 135 awards were handed out to 135
founders of 110 businesses across 15 categories and
eight regions as the Covid-19 pandemic forced GBEA
to take the regional finals online for the first time.
The Start-up Entrepreneur of the Year Award reaches
out to those who have given everything to guiding
their business through those all-important nascent
stages. The category description stated that the
winner ‘will have responded to the many inevitable
drawbacks with an attitude that feels for the best in
every situation with a heart that will not give up’.
Dr Emma said: “I was delighted to be shortlisted and
especially in such good company as Super U, Breathe
+ Protect and Artisan Food & Drink Associates who
were up for the same award. I knew the work we had
done was worthy of winning, but you always look
at competitors and think they are amazing, which is
why it was such a wonderful feeling to win!”
Cascade Cash Management (Cascade) is an
independent and transparent service created to
generate enhanced cash returns and increase
protection on deposits through professional cash
management.
The Cascade team can administer funds through
their unique portal on behalf of clients or depositors

can use the portal to manage their own savings
with the dedicated support of Cascade. Partners
including IFA’s, solicitors, attorneys, accountants
and many more can also self-brand the product for
presentation to their own clients.
Over the last few months Cascade has responded
proactively to the pandemic, showing its resilience
in a tough market place thanks to a team that has
its eye constantly on the future, investing in financial
technology, staff and new avenues. The company’s
customer care has also been recognised in awards in
recent years, as have Dr Emma’s own efforts.

Dr Emma concluded: “The constant testing, checking
and ongoing investment to ensure its innovation
stays ahead of the market makes Cascade Cash
Management unique. This investment is continuous
to ensure the welfare of use for customers, to make
sure that the portal delivers the best service to cash,
whilst the human team focus on the best service to
people. It is this focus that has made us a resilient
start-up company since we became independent
nearly five years ago. Receiving this recognition
today is very rewarding and one we are collectively
proud of during a challenging year for all!”

More information is available at www.cascade.co.uk
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Paul Hardingham, Director of Innovate Mortgages and Loans

REMORTGAGING
EXPLAINED
For many people, once they
have bought their home, the
mortgage is nothing more than
a monthly payment that comes
out of their bank account at
the start of the month and the
amount of that payment is
probably barely considered.

However, every mortgage offers an
incentivised product at outset (eg a fixed rate,
a tracker rate etc), after which the interest
rate defaults to the lender’s standard variable
rate.
The lender’s standard variable rate tends to be
the highest rate that the lender will charge and is
almost always more than the initial incentivised
product, and yet many people fall onto this
interest rate and never do anything about it. This
can cost £1,000’s of pounds over the course of a
mortgage!
A key part of a mortgage broker’s role is looking
after their clients for the life of their mortgage
to ensure that the client is always on the best
possible rate. We will always contact our clients in
the run up to the end of the fixed rate/tracker rate
to carry out a full review of their circumstances
and look at the new best option for them.
When talking to clients we will consider:	Staying with the current lender on a standard
variable or tracker rate – this can be the way
forwards if you intend to move house very
soon.
	Staying with the current lender but switching
to a new rate (having considered the option
of re-mortgaging elsewhere) - this can
sometimes be a good option.
	Re-mortgaging to a new lender to take
advantage of some extremely competitive
rates which are available currently.

At the same time it is also possible to:	Fix the interest rate for between 2 and 10
years to provide certainty of monthly costs
for that period.
	Remain on a variable rate to give flexibility to
move home or make unlimited overpayments.
	Reduce the overall mortgage term whilst
maintaining previous payment levels due to
the competitiveness of fixed rates available.
	Raise additional finance to clear existing
unsecured debts, improve the property, secure
a deposit for another property etc.
	Arrange an offset mortgage to take advantage

of savings which still gain very little in terms
of interest received on a standard savings
account.
If you are one of those that have never reviewed
their mortgage since outset, you have nothing to
lose in seeking advice as to what might be the
best way forward for you – you may also actually
be surprised at what you can save and how easy
the process is.
In addition, if you would like to see what our
clients have to say about us we have in excess
of one hundred and seventy Google 5* reviews
on-line and on our website from satisfied clients
(www.innovateml.co.uk)!

Paul Hardingham and Tony Ibson are Mortgage and Protection Advisers at Innovate Mortgages and Loans. Both have over 20 years of experience
advising individuals and businesses across the North East of England. They can be contacted for bespoke advice at paul@innovateml.co.uk or
tony@innovateml.co.uk or call 0191 284 3723.
Your home is at risk if you do not keep up repayments on a mortgage or other loan secured on it.
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BACK TO WORK?
In recent weeks, concerns have been expressed about the effect an extended period of remote working
will have on city centres. CBI Director General Dame Carolyn Fairbairn, for instance, warned of cities
becoming ‘ghost towns’, adding that a return to work was vital for reviving the economy.
The government has previously promoted ways to make workplaces
COVID-secure so that more people feel comfortable returning to
the office, although fears have been raised over the impact such a
move might have on the R rate. Business leaders have also called for
greater guidance and the introduction of government incentives to
help firms with the cost of making premises COVID-secure.
Members of the business community have also stressed that the final
decision must rest with the companies and staff themselves. Institute
of Directors chief economist Tej Parikh commented: “It’s right for the
government to encourage and enable those who want to return. However,
the decision ultimately rests with individual firms and staff, many of
whom have found remote working much more suitable than expected.”
On 22 September, the Prime Minister announced an abrupt U-turn
following a surge in infections, forcing companies to rethink plans for
office staff and encourage staff again to work from home where possible.
This comes as Prismatic Wealth celebrates the two year anniversary
of purchasing our own offices on Preston Farm Business Park to offer
open plan staff space and a multitude of client and seminar rooms. Fast
forward to November 2020 and, whilst our office remains partially open
with skeleton staff, with everyone working flexibly, the benefit of owning
our building is that we have been able to implement our own, specific
COVID risk assessment to enable us to offer a flexible working pattern
that suits all of our staff. Our large office space means staff can utilise the
office environment on a rota basis, whilst socially distancing, which we
have learned has a huge impact on our mental health. Given that we fully
expect this to still be the scenario well into 2021, we feel lucky to have
invested in our premises and cannot wait to be back to normal service!

www.prismaticwealth.co.uk
The value of investments can go down as well as up and you may not get back the full amount you invested. The past is not a guide to future performance and past performance may not necessarily be repeated.

PRISMATIC WEALTH
Providing private and corporate clients with
bespoke, tailored financial solutions.
With over 30 years experience as financial planning specialists, Prismatic
Wealth have the expertise to assist you with life planning, retirement planning
and investments.
Retirement Planning:
Pension Planning
Defined Benefit Pensions
Pension Consolidation and Transfers
Pension Drawdown and Annuities
Self Invested Personal Pensions
(SIPP)

To speak to us contact:
Tel: 01642 661600
Email: enquiries@prismaticwealth.co.uk

Life Planning:
Estate Planning
Protection Planning
Reaching Retirement
Pensions and Divorce

Investment Services:
Investment Planning Advice
Investment Review

Prismatic House,
26 Falcon Court,
Preston Farm Business Park,
Stockton-on-Tees,
TS18 3TX

www.prismaticwealth.co.uk
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L-R: Peter Rutherford, Denise Graham and David Hughes
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DOES SIZE MATTER?
This is also the title of a recent podcast of ours. If you
have not listened to it, you can find it on our website
www.rutherfordhughes.com

For those with a short attention span,
and in need of instant gratification, the
answer is a definitive “yes”, but big is not
beautiful.
Rutherford Hughes is a small business, with
the intention of growing. However, we will
always be more boutique than high street
chain.
For our clients this means that they are
dealing with people with influence in the
business. Compare this with an adviser who
reports to their manager, who in turn reports
to the office manager, who answers to the
area manager, then the regional manager to
the national manager who, with luck, reports
to the Board. Decisions made by the Board as
to what can and cannot be done filter back
down the chain. The ability to “think out of
the box” or be creative in any way is stifled, if
not crushed altogether.
In contrast to the above, we encourage
creative thinking to achieve the best
outcome for the client.
Nor are we restricted to how often we will
talk to a client. One of the largest “wealth
managers” with thousands of “partners” only
commits to an annual review. In contrast,
our clients are free to contact us at any time.
They usually receive a same day response,
even if it is a “I will check on Monday and
get back to you.”
Here at Rutherford Hughes, we see our
ourselves as a small “family office” type
of business. We deal with clients and their
families to ensure that everyone is working
together to ensure smooth transition from
generation to generation.
To achieve this we advise on investment,
pensions, protection and Inheritance
Tax planning. We work with the client’s

other professional advisers or, if needed,
recommend another expert for a particular
area of advice.
The beauty of small also shines when it
comes to investment.
We believe that small and mid-size
companies need appropriate exposure in a
portfolio to ensure better long-term growth
and through diversity. Why? Nobel prize
winner’s research carried out by two US
academics, Fama and French, clearly proved
that smaller companies outperform larger
ones over time.
There is a certain intuitive logic to this
concept. Smaller companies do tend to have
more scope to grow and develop. In contrast
larger companies tend to fill the market
available to them. To grow further, they must
enter new arenas where they may have no
experience or aptitude.
There are plenty of examples of large
companies that lost their drive or
competitive edge once they became mature
businesses. I recall when growing up that
ICI was considered the “bellwether” of the
British economy. Where is it now?
Does our approach work? At the time of
writing, all our clients are comfortably in
positive territory for the year, despite all the
turmoil created by COVID, and other factors.
Few wealth managers can claim that. Further,
by the beginning of September our strategies
had outperformed some national names by
up to 17% for the year to date.
The above is short term performance, but
our approach has provided extra value over
the longer term too.
So, size does matter and small is beautiful.
Although, we are big on experience and
service.

If you would like more information, or would like to discuss your own position,
then please do not hesitate to contact me or my colleagues, David Hughes and
Denise Graham. Peter Rutherford is a director at Rutherford Hughes Ltd. He can be
contacted on 0191 229 9600, peter.rutherford@rutherfordhughes.com  
Tax advice is not regulated by the FCA and legislation is subject to change. Past performance is not a guide to future performance
and capital is at risk. Rutherford Hughes Ltd. is authorised and regulated by the Financial Conduct Authority. Rutherford Hughes
Ltd company registration no: 10431722. Country of registration: England. Office & Registered Office address: Collingwood
Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF.
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L-R: Charlie Fielding, corporate partner, Square One Law;
John Nicholson, managing director, Dowen Estate Agents;
Trudie Bowes, managing director, Dowen Estate Agents and
Katy Lamb, corporate finance senior manager, UNW.

MANAGEMENT BUY-OUT AT LEADING NORTH EAST
ESTATE AGENTS
Dowen Estate Agents, which has a head office in Hartlepool and seven additional branches along
with a bespoke Auction Department across the North East, has been acquired in a management
buy-out funded by HSBC.
The full-service estate agency offers a wide
range of property related services covering
sales, lettings, auctions, surveys, mortgages
and conveyancing.
The company was acquired by John Nicholson
and Trudie Bowes, now joint managing directors,
from retiring managing director Denis Dowen.
John and Trudie have a comprehensive
understanding of the business having been at
Dowen Estate Agents for over 35 years combined.
They enjoyed a very close working relationship
with Mr Dowen prior to his retirement, and are
eager to use the strong foundations established
by Mr Dowen to take the agency forward.
Founded in 1982, the firm has continued to
evolve, and its residential sales department
has sold tens of thousands of properties. It is
a founding member of The Great North East
Property Auction and since 2012 has exceeded
2500 sales. The lettings part of the business also

has hundreds of homes under management.
John commented: “Trudie and I have been part of
the business for so many years and have watched
it go from strength to strength, it’s a real privilege
to be a co-owner of a five star estate agents and
we look forward to building on the success the
different businesses have enjoyed to date.”
Trudie said: “We have an amazing team of agents
at Dowen, who are focussed on giving great
customer service, and are truly passionate about
what they do.”
Commercial law firm, Square One Law and leading
independent firm of chartered accountants, UNW
advised the management team.
John added “We are grateful to our advisers
Square One Law and UNW for their clear advice
and support throughout the process – we couldn’t
have done it without them.”
Charlie Fielding, corporate partner at Square
www.unw.co.uk
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One Law said, “We are delighted to have advised
John and Trudie. Although we are experiencing
challenging market conditions, John and Trudie’s
extensive experience puts them in great stead and
the management buy-out enables them to seize
the opportunity and take the business forward.”
Corporate finance advice was provided by UNW,
led by Corporate Finance Partner John Healey and
Senior Manager, Katy Lamb.
Katy Lamb, Corporate Finance Senior Manager
at UNW said: “We are delighted to have advised
John and Trudie in the MBO of Dowen’s. As with
the overall economy, the M&A markets have been
in a state of flux over last few months, and it is
great to see that management buyouts involving
ambitious management teams, supportive
banks and high quality businesses are still being
completed. Dowen’s has a strong market position
and we wish John and Trudie all the best in their
efforts to develop the business further.”

The team at Rothco Wills & Estate planning
understand how big a decision this is for you. It is
not a decision that anyone really wants to make,
but may be the most important decision that you
make in your life, not only for you, but for your
children and your children’s children.
Our team don’t just encourage you to make a Will;
they look at the bigger picture, taking into account
your current financial & asset position, and where
you are likely to be later in life.
So, we look at Inheritance Tax, Care Fees, Capital
Gains Tax, Business Tax & Preservation, Property
Trusts, Family Trusts, Gift Trusts and Power of
Attorney, as well as the performance of your
current financial products.

Give us a call to see
how we can help...

WILLS & ESTATE PLANNING
6 Linnet Court, Cawledge Business Park,
Alnwick, Northumberland

0777 6000507
rothcowills@gmail.com
www.rothcowills.co.uk
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CASH IS KING AND HERE IS HOW THE WINTER
ECONOMY PLAN IS HELPING YOUR BUSINESS
It is an old adage that in times of business stress, “cash is king”.

The Government and the Chancellor know that, for many businesses,
the next six months will be critical. They have imposed restrictions
across the UK in many business sectors and they are taking steps to
improve cashflow in targeted ways.  
So, businesses should plan accordingly. At the moment, working to a “worst
case” scenario will provide greater certainty than what has been, in many
cases, a week to week existence in the prior six months.  
Businesses will be well advised to now assess what they need to do to survive
through what may be an exceptionally challenging winter. As the Chancellor
has said repeatedly, he cannot save every business and he cannot save every
job. Businesses should seek to ensure that they are not among the casualties
and so should now revisit forecasts and business predictions to establish
what the impact might be over what is now known to be a six-month period.
Businesses should, as a minimum, assess the following:
	Is there now a renewed case for looking at CBILS or Bounce Back Loans
if those were not taken up in the period from April to September?
For many businesses, what is likely to be a prolonged downturn in
business activity over the winter may now give cause to regard CBILS
(or alternative funding) as a necessary step where the extension of the
application period to November will give more ability to assess the real
impact of the restrictions.
	What support will the Job Support Scheme provide? For many businesses

it may not make sense to have staff on part time working where a
smaller number of full-time staff may prove cheaper than the partial
funding under the Job Support Scheme.
	Should the business opt into the deferred payments of the VAT deferred
from April to June 2020? For many businesses this will be a sensible
option as the impact on cashflow of the deferred VAT will be felt at the
end of what may be a difficult winter period.
	Are shareholders able to defer tax payments under Self-Assessment
which were due in January 2021 using the Time to Pay arrangements
which HMRC have said will be available?
Businesses should also be going back over measures we have discussed
previously, for example:
Utilisation of tax losses.
	Recovery of tax payments which have been made based on forecasts
which may now be significantly overestimated.
R&D claims and Capital Allowance claims.
VAT bad debt relief claims.
Businesses across all sectors and across the region should be revisiting
their forecasts, and in particular their cashflows, and now assessing which
measures from existing ones to the new ones announced in the Winter
Economy Plan that they may need to use over the next six months.

For further advice, please contact us at advice@taitwalker.co.uk
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WITH TAX
CHANGES
EXPECTED IN
THE SPRING IS
NOW THE TIME
TO SELL UP
Capital Gains Tax (CGT) is
currently under review and is seen
as an obvious area for change in
the deferred Budget which has
been moved to Spring 2021.

Following recent changes in Entrepreneurs Relief
this means the net proceeds for business owners
disposing of their businesses are likely to reduce
again, which begs the question: is now a good
time to sell?
Corporate disposals are rarely rapid affairs, with
marketing periods usually 6-12 months in duration.
For those looking to dispose ahead of the Spring
budget, the chances of execution are therefore
small albeit not completely out of the question. For
those business owners close to retirement however,
with a consistent track record of profitability and
a robust business model, a sale process could be a
wise strategy and could yield quite significant upside
should CGT rates be moved toward their income tax
equivalents. Management Buy Outs and disposal to
known parties who have disclosed previous appetite
could also present a viable option to transact in the
short window ahead.
COVID-19 has clearly disrupted the M&A markets
with a reported 50% contraction noted in deal
volumes during April and May 2020.

Lee Humble

However, recovery appears afoot with August 2020
tracking 20% down on August 2019. Deal statistics
suggest that most of the activity is taking place
in the higher value realm of the market, with an
absence of liquidity being a key factor behind the
deceleration in small-cap transactions. Financing risk
should therefore be considered should you sit in the
smaller end of the market, quite often represented
by deal values beneath £10m in value.
Should a disposal be pursued it will be vital that
business owners have kept their financial records up
to date and can demonstrate the COVID-19 impact
and general story behind trading results, with buyers

also inevitably likely to extend their due diligence to
include a thorough review of the risk which may sit
in supply chains and customers bases. Poorly credit
rated counterparts, slow payment and concentration
will therefore be an issue which vendors should
present and address in an optimal way.
Valuation is an area which will naturally come under
attack, with COVID-19 likely to lead to several
approaches from buyers : discount to price, higher
percentage of deal values pushed onto deferred
payment profiles, and the shift toward target based
consideration payments. This will again have tax
implications as the use of straight deferred payments
or vendor loan notes may yield different tax points
and therefore tax rates given what is anticipated in
the Spring.
The MHA Tait Walker Corporate Finance team is
working with a multitude of acquisitive parties which
should bring vendors with some hope, albeit again
caution should be taken as to the credibility, track
record, financing and means to execute by those
parties.
In short, a disposal prior to the Spring could be a
great means to maximise shareholder value, albeit
any such businesses should seek professional
advice as soon as possible. Robust planning and a
defined marketing strategy could be the difference
between execution or otherwise, with value leakage
a pertinent risk in the current climate.

Lee Humble is an Associate Partner at MHA Tait Walker Corporate Finance and has 15 years of professional services, banking sector
and Corporate Finance experience, having spent time in London and the North West. For more information please call 0191 285 0321 or
email lee.humble@taitwalker.co.uk
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CROWN
PREFERENCE –
THE RETURN
For those people who know
what Crown Preference is then I
guess you’ll already know what
this article will mean.

However, there are many that will not be aware
that as of December 1st 2020, the UK Tax
authorities (HMRC) will move up the creditor
hierarchy in (specifically) English insolvency
proceedings. As a result of the change, HMRC
will rank ahead of floating charge holders and
unsecured creditor claims.

Peter Cromarty

This was due to commence at the beginning of
the current tax year, but has been delayed until
December 1st 2020, and is a return to the how
things were before 2002 when the Enterprise Act
was introduced.
Before 2002 HMRC were granted preferential
status and needed to be paid in full before any
distribution to any floating charge-holder, pension
fund unsecured creditor. Post 2002 and up until
December 1st the pari passu principle applied
which meant that all creditors (other than those
with a fixed charge) get any proceeds from an
insolvency process shared rateably. This means that
each creditor is entitled to a share of the proceeds
corresponding to the percentage of debt owed, by
the company to its creditors.
Now I might be losing some people here...Is there
anyone still there?
So why the need for me to tell you this? Well in
these uncertain times this change in legislation
has an impact on many people. I want to focus on
three...

• Banker

The ‘Technical Bit’

They will hold charges under their debenture
(fixed and floating charge) which will mean
some of their security will be a floating
charge. Therefore, for things like overdrafts,
HMRC will jump ahead of them in any
insolvency procedure, which will put a
greater reliance on any PG’s taken.

As detailed in the Finance Bill 2019, following a delay from
1st April 2020, Crown Preferential status returns on 1st
December 2020. For those not conversant in Insolvency Law,
this simply means that in relation to any business that enters
an insolvency process from 1st December 2020 onwards,
HMRC’s entire claim for tax debts collected by a company
on behalf of the Crown (including VAT, PAYE, CIS, Employee
NIC and student loan repayments) will move up the order of
priority and gain preferential status, which places the Crown
liability above that of a lenders floating charge security. This
in itself may not seem like a change that would concern a
director, however, when combined with the fact that due
to the COVID pandemic a number of business have taken
advantage of the ability to defer tax payments (which are now
at a historic high), this change in order of priority may well
lead to the dissipation of available funds in an insolvency to
the preferential creditors only, thus leaving the lender exposed
(even with debenture security). If a lender has the benefit of a
personal guarantee, then a director may find that a call is then
made on the guarantee, thus effecting the directors personal
cash position.

• Accountant
Many of their clients will be affected by
this if the spectre of insolvency is looming.
Spotting the signs for this may assist their
client being significantly affected personally
by this.

• Business Owner
More specifically those business owners who
have provided personal guarantee’s (PG’s) to
lenders or suppliers. The change will mean
that with HMRC being ‘preferred’ then those
that the owner has likely pledged a PG too
will be less likely to get a distribution out of
the proceeds of the sale of the assets under
the insolvency process.

So, what should they respectively do?
Well you need to know your options and: 	Look at the security structure of the business or client and ask will this have an impact?
	Can the company refinance itself (much easier to be done before any insolvency process is in the offing)
so that it uses business assets rather than director’s personal assets?
	Seek professional advice early. Often you can get early stage professional advice free of charge.
This article may not mean much to some people and that’s fine, but for those that do relate to it, it may have
a significant meaning. Feel free to contact us to understand more.

Peter Cromarty is Managing Director of Corporate and Commercial Business Solutions Ltd, a commercial finance brokerage and business
consultancy. M: 07715 409386 E: peter@ccbsg.co.uk W:www.ccbsg.co.uk
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ROBSON LAIDLER DRIVES FORWARD
WITH ACCELERATOR SERVICES
Robson Laidler has launched accelerator services to help people and businesses
achieve their personal and professional goals and fast track growth.

Mapping – these identify, nurture and report on the
intrinsic motivation of the business owner and their
team and find strategies to help raise engagement,
encourage teamwork and improve individual and
business performance.
Business advisors Jack Spoor and Bob Evans are
heading up the service line. Jack said: “Being a
business owner can be overwhelming, especially
in the current climate. They may have cashflow
pressure, no business strategy, poor policies or
procedures or just generally feeling exhausted.
“We allow the business owner or manager to regain
control putting together a plan, laying foundations
for growth and allowing them to focus on what
they do best. We start with a one-page plan, which
is a simple yet effective tool for business and
personal development, it’s easily understood by
all stakeholders, employees, banks and strategic
partners and we recommend that now, more than
ever, is the time to put one in place.

Despite the coronavirus disruption Robson
Laidler is still on track to turnover £5m this
year and is embedding accelerator services into
its overall offering to give businesses practical
solutions to achieve success.
With more than 100 years’ experience supporting
some of the region’s most successful businesses,
the new service will be run by dedicated business
advisors and includes business planning and strategy,

coaching and accountability checking, motivational
mapping and a new online e-learning platform – The
RL Fellowship.
The RL Fellowship is a subscription service, which
allows business owners and their staff to access
custom courses, tools and diagnostics and take
control of their own learning at their own pace.
Robson Laidler is also proud to be the first
accountancy firm in the region to do Motivational

“From this, we then create a bespoke solution to
help you accelerate growth. This could include
regular coaching, business intelligence dashboards
or the adoption of online accountancy and financial
software and apps to drive efficiencies.”
Robson Laidler MD Graham Purvis is an accredited
team coach and leadership mentor and works
specifically on motivational mapping and coaching.
He said: “Our accelerator services are based on
making a positive change to your life in the key areas
of time, mind and finance. We start with an action
plan that looks at your business and personal goals.
We believe that if your personal needs are met then
business success will follow.”

Download a free one-page action plan template at www.robson-laidler.co.uk/accelerator
If you’d like to learn more about Robson Laidler’s accelerator services, contact the team directly on ba@robson-laidler.co.uk to arrange a call to
discuss what areas of your business needs attention and action.

NORTH EAST FUND REACHES
ANOTHER MAJOR MILESTONE
The North East Fund has helped 250 SMEs to secure £100m
of investment since its launch in 2018. £42m has been
provided by the Fund which has helped to leverage a
further £58m from other investors.
A recent six figure investment in Consett-based, Redemption Food Company, took
the North East Fund over the 250 company milestone. The loan, from the NEL Growth
Capital Fund, has helped the company to manage its cash flow and retain most of its
staff as it returns to more normal trading conditions.
Jason Hobbs, CEO of the North East Fund, said, “It’s great that we’ve been able to help so
many local companies as it’s been a difficult environment for businesses recently. Our fund
managers provide advice and funding, and have introduced companies to other national
and international investors which has more than doubled the value of our own investments,
making a £100m impact on the region in the past two and a half years.
“The North East Fund was established with the support of the European Regional Development
Fund (ERDF) to help stimulate business growth. Helping viable businesses to survive is now
every bit as important as promoting growth. Funds can provide loans or equity investment to
support working capital requirements and may also consider investing in companies operating
in retail, hospitality and leisure sectors which were not previously eligible under ERDF rules.”
“We can help SMEs across Northumberland, Tyne & Wear and County Durham, and provide
loan or equity investment from £10k to £1m+. We expect to invest a further £78m in 350
more companies over the next few years so would encourage anyone who wants to discuss
funding options to get in touch.”

Jason Hobbs

Email: James.holloway@northeastfund.org (for Sunderland, Northumberland, South Tyneside and Newcastle-based companies) or
Andrew.gibson@northeastfund.org (for County Durham, North Tyneside, Gateshead and Newcastle-based companies).
Alternatively go to www.northeastfund.org
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THE
DEALMAKERS
WITH A PLAN
After launching almost two
years ago, WilliamsAli Corporate
Finance has advised and
supported clients on a series of
notable recent deal successes.
Things are going well, but
“What’s their plan?”…

Phil Williams, partner and co-founder explains
the important position that WilliamsAli
occupies in the marketplace: “We have worked
in the North East deal advisory market for many
years between us and have long felt that there is a
significant gap to be filled. A business community
as resilient, innovative, and ambitious as the North
East deserves to be serviced by high-quality,
specialist advisers based within the region. Whilst
we respect and admire the handful of excellent
dealmakers active in the market, it was clear before
we established WilliamsAli that there was a lack of
depth of choice for business owners and leaders to
draw upon.
“We look around other Northern regional financial
hubs, such as Leeds, Manchester and Sheffield,
and see them populated with many thriving
corporate finance boutiques offering specialist
and independent advice. The best of those
boutiques can deliver a level of quality and depth
of knowledge which compares favourably with that
seen at national or big-4 accountancy firms, but
without the huge cost base, competition for time
with their larger clients or conflicts of interest. With
the occasional notable exception, that thriving
and dynamic pool of independent boutiques has
never been replicated in Newcastle and the North
East and we aim to fix that with our plans for
WilliamsAli.
“By building a high-quality team of experts
operating with freedom and agility, we can offer
business owners the full attention and resources of
our specialist knowledge just when they need it the
most. Transformational deals and transactions can
be once-in-a-decade or even once-in-a-lifetime
events and you cannot afford to get them wrong.
As it was once put to me: ‘no-one uses their GP for
brain surgery, they go to a specialist’.”

Phil Williams and Abu Ali.

Abu Ali, the other award-winning co-founder of
the business, sets out the types of deals and clients
that WilliamsAli works with: “At the heart of our
proposition, is the objective of extracting maximum
value from any situation for business owners,
investors and entrepreneurs. We have particularly
strong experience in helping business owners at
the point of exit, whether through a trade sale, a
private equity transaction or a management buyout. Many of our current clients have engaged us
well in advance of those planned events to help
them to prepare and build ahead of time to give
the best chance of success.
“Our credentials in business sales and private
equity were demonstrated in the successful sale of
Smart Utility Management to ECI Partners-backed
acquirer Bionic. The depth of our understanding
is further evidenced by engagements with private
equity investors who have sought our expertise to
help them with a number of transactions in buyside roles.
“We will also be flexible and innovative in
structuring the right deal for our clients through
non-equity funding, for example, the recent Thin
Cats-backed finance package in support of the MBO
of Todd & Cue. We pride ourselves on working with
high-quality people in high-quality businesses,
no matter what their stage of development, as
0191 249 1736
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demonstrated by another recent deal success, the
growth capital investment in Equiwatt through the
North East Venture Fund managed by Mercia.
“In many cases, the clients we work with have been
attracted to us not only by our corporate finance
expertise, but also the commercial grounding and
insight that our team has acquired through years
in senior roles within industry. It can be rare for
business owners to find advisers who speak the
same language as they do, and we find our clients
like it.”
Both Abu and Phil are aligned in their vision for
the future of WilliamsAli: “We are building the
business to be a long-term, reliable and trusted
presence in the North East market. Our ambition
is for the brand to be synonymous with quality,
success, and excellent outcomes. The way we work
with our clients, our colleagues and other advisers
will always be positive, friendly, and engaging –
we want people to enjoy their relationship with
WilliamsAli while working together to achieve
outstanding results.
“We are recruiting now and, as we build the team
and look to a future beyond the current challenges
being faced by us all, we are excited and motivated
about the things that we and our clients can
achieve together”.

BILL
SCAN

LEGAL AND FINANCIAL NEWS

EMPLOYERS NEED
TO BE AWARE OF
REDUNDANCY PITFALLS
SINTONS CHAIRMAN
MARKS 40 YEARS IN LAW

Even with the introduction of the Job Support
Scheme, many employers may still be facing
further strife, a leading firm of North East
solicitors has warned.

The Chairman of Sintons is marking the
milestone of having been with the law firm for
40 years.

With increased restrictions affecting many
businesses, companies may be left with little option
but to consider redundancies in order to survive.

Alan Dawson began his legal career with Sintons in
1980, taking up the role of articled clerk, which is
now known as a trainee. He qualified as a solicitor
two years later.

But according to Lisa Branker, solicitor in the
employment team at Sunderland’s Richard Reed
Solicitors, it is vital that companies follow the
correct procedures, or they could find themselves
facing costly court action.

In the four decades since starting out, Alan has
become one of the most highly-esteemed private
client lawyers in the North of England, becoming
the trusted advisor to many high net worth
individuals and business owners and their families.
Having been appointed as the firm’s Chairman in
2012, he has continued with his legal work as a
partner in Sintons’ personal and family team. He is
recognised as a leading advisor in personal estate
planning matters and has been hailed by Legal 500
as “outstanding’ in this complex area.

Lisa has come up with several pitfalls that
employers need to be aware of to ensure they are
acting correctly.
Companies need to consult with employees on
an individual basis, taking into account anyone
who may be absent from the workplace for any
reason. Other possible problems include concealing
an employee’s assessment scores and also not
treating anyone on maternity, adoption or shared
parental leave equally.

NORTH EAST ESTATE AGENCY
MANAGEMENT BUYOUT IN FACE
OF LOCKDOWN
Corporate and commercial property teams at Newcastle-based solicitors
Sweeney Miller Law have assisted Dowen Estate Agents to reach a
milestone management buyout deal.
As a longstanding client and referrer of Sweeney Miller Law, Managing Director
Denis Dowen approached corporate and commercial property partners, Surbhi
Vedhara and Jessica Fenwick, to deal with the planned management buyout of
the leading regional estate agency, as part of his long-term retirement plans.
Despite the significant impact of COVID-19 and subsequent lockdown,
negotiations continued and concluded in completion of the management
buyout, fittingly by way of remote technology.
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TIER ONE CAPITAL
AGREES PARTNERSHIP
DEAL WITH LIONTRUST
Newcastle-based wealth management and
property lending experts Tier One Capital has
established a new partnership with Londonheadquartered specialist fund management
company Liontrust.
Tier One Capital, one of the region’s leading
independent financial services firms, already
provides financial planning advice, savings,
investment management and direct lending
services to clients throughout the country.
The new partnership aims to enhance the
opportunities for existing clients in a cost-effective
manner, while also attracting new clients looking
for financial advice from the wealth management
experts.
The partnership will provide Tier One Capital’s
clients with access to Liontrust’s highly respected
and experienced fund managers. This includes
Liontrust’s specialist investment teams which
covers global equities, fixed income and multiasset.
John Husselbee, Head of the Liontrust Multi-Asset
team, said: “We’re looking forward to successfully
working in partnership with Tier One Capital and
helping their clients with the goals they want to
achieve.”

Given the number of branches and different strands associated with the
business, the deal was complex involving several layers of technical negotiation.
However, ultimately the business structure remains unchanged, providing a
robust foundation for Dowen’s new owners and staff in the future.

LOYAL,
TRUSTED,
EXPERTS
FOR YOU
AND YOUR
BUSINESS
Corporate & Commercial
Employment
Construction
IPR & IT
Dispute Resolution
Commercial & Residential Property
Wills, Trusts & Tax Planning
Family
Clinical Negligence
Healthcare
Charities
Agriculture
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WORKING
FROM HOME OR
SHIRKING FROM
HOME?
Paul McGowan, Managing
Partner, at employment law
specialists Collingwood Legal
looks at the impact of steps
some employers have been
taking to monitor employees
working from home during the
Covid pandemic.

As employees have had to work from home
during the coronavirus pandemic, some
employers have started to remotely monitor
their employees’ activity to ensure that their
productivity is not suffering in their new
work settings. Whilst monitoring employees’
activity is nothing new and many employers
have policies on monitoring employees’ work
devices, including checking employees’ emails,
the new ways in which employees may be
monitored are quite novel.
New methods of employee surveillance can vary
from checking whether they have been ‘active’
on programs such as Microsoft Teams or setting
up regular video calls and requiring employees to
display their video to ensure employees remain
at their desks to, in the most extreme cases, using
software which tracks employees’ activity on their
computers, which can track every keystroke and
mouse movement made.
From a legal perspective, it may be possible for an
employer do this. However, there are some points
which an employer should bear in mind if they
want to implement such measures, which have
been highlighted by previous case law from the
European Court of Human Rights. An employer
should make it absolutely clear in advance to
employees they intend to implement methods
of monitoring employees, along with the nature
and extent of the monitoring and of the degree
of intrusion it may have on the employee’s
private life. For example, employees sometimes
use work computers for personal use, even where
there is a policy that prohibits this, however case
law has indicated a policy of this type still does
not totally limit an employee’s right to privacy.

Paul McGowan

Additionally, if the results of this surveillance
will be used in any performance management or
disciplinary procedure, this should also be clearly
communicated to employees.
For data protection purposes, it is important that
employees are informed of what information may
be collected and what the employer’s purpose is
for collecting this information. This should always
be an important consideration for employers, given
the need for there to be lawful basis for processing
under the GDPR and the potential sanctions
which may be imposed by the Information
Commissioner’s Office for a failure to comply with
data protection obligations.
A disproportionate use of this approach, which
might include an overuse of monitoring or singling
out individuals, or monitoring covertly could be
considered a breach of the implied duty of mutual
trust and confidence between an employer and
employee and could, in a worst case scenario, lead
to potential claims for constructive unfair dismissal
from employees who may be driven to resign in
response to overt, or covert, monitoring.
Leaving aside the legal position, I think the real
question to ask an employer in a situation like

this is, will the potential benefit to the employer
of surveillance outweigh the damage it could
potentially do to the goodwill and relationship of
trust with their employees? I think any employer
should carefully consider whether there is a
genuine need to monitor employees or whether
this is something that an employer feels as if they
should do because they don’t entirely trust their
employees when working from home. Practically,
it is more likely to be reasonable for an employer
to monitor its employees in this way where,
for example, there are tangible performance or
productivity concerns which need to be addressed.
However, I am of the view that an employer
must ask itself whether it cannot first use other
performance management techniques like Key
Performance Indicators to measure employees’
output before resorting to remote surveillance.
At the root of the issue regarding employee
monitoring is the question of trust in
the employment relationship. As organisations
continue to adapt to new ways of working, which
may be a mixture of office and home working,
some will embrace it with open arms whilst others
may be less willing to trust employees to get on
with work.

If you need any advice or assistance on managing employees who are working from home or any other employment law or HR advice, contact
Paul.McGowan@collingwoodlegal.com or on 0191 282 2882.
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L-R: Surbhi Vedhara and Jess Fenwick

MANANGEMENT BUYOUTS A ‘WIN WIN’ FOR EVERYONE?
Having recently successfully negotiated and completed a complex
management buyout (MBO) for leading regional estate agency,
Dowen Estate Agents, Sweeney Miller Law corporate and commercial
property partners Surbhi Vedhara and Jess Fenwick explain more
about MBOs and how they can be an often-overlooked option for
growing businesses.
What is an MBO?
This is where one or several employed members
of a business' management team decide to pool
their resources and borrowing ability to buy all
or part of the company. Given their experience
and understanding of the business they will then
generally seamlessly take over the running of the
company. An MBO is usually reassuring to staff and
customers as in most cases things will continue
"business as usual". One potential hurdle of an
MBO is that often those looking to buy the existing
owner's interests will need external funding and
investment, in turn those providing the loan or
investment will need to carry out extensive due
diligence to satisfy themselves that the incoming
owners have the experience, "know how" and
support from the rest of the staff to drive the
business forward following the MBO.

invest. This will include extensive enquiries by any
lenders and/or investors, financial analysis and
forecasting. Ownership of business premises, stock
and equipment may also have to be negotiated
and transferred. Depending on staffing numbers
and roles, there will also need to be detailed
consideration of employment issues. This will all
need to be negotiated, with each side of the deal
requiring its own legal representation leading to a
range of written agreements and the completion
of the MBO.
Dowen Estate Agents MBO

The MBO Process

Founded by managing director Denis Dowen in
1982, the Hartlepool based estate agency has eight
branches across the North East, together with three
dedicated auction stores. As a longstanding client
and referrer, Denis Dowen approached Sweeney
Miller Law to deal with the planned MBO as part of
his longer-term retirement plans.

Usually following unilateral valuations, the business
owner/s and MBO team will agree a sale price. The
MBO team, if they haven’t already, will investigate
funding options, including the amount they can

Having supported two senior members of his
management team, John Nicholson and Trudie
Bowes, whilst running the business over many
years, the time had come for a full transfer of

the agency’s corporate ownership. Negotiations
then ensued and despite the significant impact
of COVID-19 and subsequent lockdown, they
continued, concluding in completion of the MBO,
fittingly by way of remote technology.
Given the number of branches and different strands
associated with the business, the deal was complex
involving several layers of technical negotiation.
However, ultimately as a share sale, the business
structure remained unchanged, providing a robust
foundation for Dowen’s new owners and staff in
the future. Denis Dowen continues to be involved
with the business on a consultancy basis with John
and Trudie now joint Managing Directors.
Commenting on the deal, Denis said: “Thanks to
Surbhi and Jess for the professional manner in
which they handled the sale of my business. From
our initial meeting to completion the process,
although arduous, was handled in a beyond
reproach manner. Communications were always
prompt and concise, I was updated on a regular
basis whilst our scheduled completion date was
met, on time, despite the ongoing Covid-19
pandemic."
Reflecting on the challenges of progressing the
buyout during the coronavirus pandemic, Surbhi
said: “Despite the practical difficulties caused by
the impact of COVID-19, with technology, energy,
determination and an experienced technical team,
we were able to get what was a complex deal over
the line. We are very much focused on maintaining
business continuity for the benefit of our clients
and playing our part in keeping the wheels of
business in the region moving as best we can.”
Sweeney Miller Law provides specialist commercial
legal services to the smaller to mid-range business
sector, filling a vital gap by providing affordable,
quality and pragmatic legal services to busy
business owners. Given the current economic
uncertainties, MBOs may well be an oftenoverlooked opportunity for businesses looking to
grow.

To find out more, get in touch with Surbhi or Jess at www.sweeneymiller.co.uk or call 0345 900 5401.
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IT’S A (FIRST TIME)
BUYER’S MARKET
Buying your first house is a huge step.
In this article, we go over our top tips for
first-time buyers looking to get onto
the property ladder to ensure that your
circumstances are ‘oven-ready’ when
you finally find that dream house.

Irenna Pietruszka

Look forward

Get a Survey

Choosing to buy a house is a huge commitment. For most people, it’s
the most expensive purchase they’ll ever make and can mean a world
of difficulties if it’s not thought through carefully.

When you start looking to purchase a property, you’ll receive a lot of
information with (what seem to be) in-depth survey reports. However,
mortgage valuations are not home buying surveys: a fact that tends to
confuse many first-time home buyers.

Consider the following points before committing:
How stable is your employment in the long term?
Is relocation a possibility in the near future?
If buying jointly with a new partner, how stable is your relationship?
If there’s any chance that you may be making the decision on a whim,
take a step back and really consider your future circumstances.
Consider what financial help is available
There are lots of Government schemes for first time buyers to provide
financial help. But which is the best one?
Help to Buy Equity loan
The government’s Help to Buy Equity Scheme has been running now
for seven years, and has helped 270,000 homebuyers buy their first
home. The scheme allows you to take a low interest loan out on 20%
of the property’s purchase price (40% in London).
LISA
A Lifetime Individual Savings Account, or LISA, is a savings account
which can help you to save for a deposit towards your first home, or
save for retirement. It works in a similar way to a Help to Buy ISA,
which can no longer be taken out. You can pay in up to £4,000 a
year and the Government will top this up with a 25% bonus, up to a
maximum of £1,000 a year.
5% deposit
Most property purchases, unfortunately, need the help of a mortgage.
Until recently you would have needed a deposit of at least 10% of
the purchase price to be able to buy a home. However, a recent
announcement that 95% mortgages will be available to first time
buyers means that you can buy your first home with a deposit of just
5%. Further details are awaited.

A proper housing survey needs to include information pertaining to the
structural integrity of the property. Often, such issues can turn out to
be a deal breaker in later stages of the transaction.
Only around 20% of home buyers get a survey of their chosen
property done. We highly recommend that you do, especially if
the property you’re looking at is an older one, or you need some
reassurance.
Stick to a financial contingency plan
Many first-time buyers do find themselves caught up in a whirlwind of
unexpected costs. Make sure to budget for the following:
Removal fees
Storage costs
Valuation fees
Surveyor’s fees
Mortgage fees
Stamp Duty Emergency funds
All of the fees listed above vary greatly depending on location, the
value of your chosen property, and even the state of the housing
market. Make sure to consider that when budgeting costs.
Sweeney Miller: Experts in Property law
If you’re thinking of buying your first home, let Sweeney Miller
Law guide you through the process. We have years of experience in
property law and a dedicated team of experts ready to help you take
that first step towards owning your own property.

Bank of mum and dad
More commonly, we see parents gifting monies to children to assist
with their property purchase. If you are among the lucky few who are
expecting to receive this help, then be sure to inform your solicitor and
mortgage lender at the outset as there may be certain legal formalities
that you need to comply with in relation to such gifts.
Get in touch with Irenna Pietruszka, our Head of Conveyancing in the Newcastle office on irenna@sweeneymiller.co.uk
or 0345 900 5401. We look forward to working with you.
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Michael Robinson

DRIVING THROUGH A PANDEMIC
Covid-19 has had an affect on Courts and how they process motoring cases. There
was a backlog and motoring cases were very much at the back of the queue.

then you face a disqualification for six months. This
can be avoided or reduced if you are able to show
that you or someone else will suffer EXCEPTIONAL
Hardship. The Hardship cannot be run of the mill. It
cannot be what everyone else would suffer. It has to
be EXCEPTIONAL.
Excess Acohol

Now cases are progressing through Court and so
if you were expecting a Court date it is likely to
be in the next few weeks.
We have seen a rise in queries about driving issues.
The aim of this article is to assist you. Whilst many
will criticise us for helping our clients with motoring
offences the simple fact is that many many people
will find themselves facing motoring charges which,
if not dealt with properly can mean the loss of a
driving licence. This can have a major effect upon
you, you may lose your job, your income and your
home.
Let’s consider “Archie”. He is an ambulance driver,
and he must have his licence to carry out his work.
He lives in the countryside and there isn’t much work
available close to his home. There is no bus service.
Now imagine that two years ago he was lost and
entered a new road. Coming from a side street onto
what he thought was a 60mph road he was driving
along at 55mph. Unfortunately the road he had
entered was actually a 40. If he lived in the area he
might well have known this. But he was lost and in a
bit of a panic. He ended up with points on his licence.
Six months ago coming home from work truly
exhausted, he had dealt with a number of deaths
that day, he failed to notice the new speed signs on a
couple of roads he drove along every day. Two roads,
two speeding offences on the same day. More points
on his licence.
Last week he was driving along a road where the
speed limit jumped from 40mph to 30mph and back
again in a short space of time. He wasn’t expecting

that and so missed the 30 sign. More points. Facing
12 points and disqualification the situation is now
looking rather dire for Archie. But with the right
representation his licence could be saved under
Exceptional Hardship. This is a “once in a lifetime”
opportunity, like a get out of jail free card.
You might have very little sympathy for Archie, but
put this into context. Over a period of two years he
has probably made about 1,000 journeys and on four
of those occasions he has fallen foul of the law. That
could happen to any one of us. The amount of road
signage, road markings, general street furniture etc
is unbelievable compared to just 20 years ago. The
constant changes to road layouts are never ending.
2.7 million people in the UK have three or more
points on their licences!
Speeding
If you have travelled at a speed greater than
the maximum for the road you are on then the
starting point is the Magistrates’ Courts sentencing
Guidelines which are used to assess your
punishment. The only viable defence is “emergency”
although if the circumstances do not quite amount
to an emergency then you can argue that the
circumstances provide a Special Reason why points
should not be endorsed upon your licence or why
you should not be disqualified. Being in a hurry isn’t
really a good excuse.
Totting
If you have accumulated a number of points and the
most recent event is likely to take you to 12 or more

In the right circumstances emergency can be a
defence or indeed perhaps operate as Special
Reasons not to disqualify. However for most people
this will mean a minimum 12 month disqualification.
We see a lot of clients who were parked, went to
have a drink then realised that they needed to move
their car. They might have travelled only 50 yards.
Or a client who, realising that he had had too much
to drink decided to sleep in his car rather than drive.
The Court Process
The Court process for speeding and other road traffic
offences requires the Police to send a s172 /NIP to
the registered owner within 14 days of the event.
If you are the Registered Keeper you will receive a
letter asking you to identify the driver. If that is you
then you fill in your details and send them back. You
will then receive another letter to confirm you were
the driver with a Conditional Offer.
If you are close to totting (12 penalty points or more)
you will then be told that the Conditional Offer is
withdrawn and you will go through the Single Justice
Procedure. This procedure is designed for simple
cases where a guilty plea is expected and you are
given a chance to make written representations as to
your mitigation. The case concludes in your absence
and you then are notified of the result.
If you dispute the case you will be given a Requisition
to attend Court. You can then explain your position
and if necessary a trial date will be set.
If you reach this stage you can contact me for advice
and guidance michael@emmersons-solicitors.co.uk
Clearly, for many, losing a licence will have dire
consequences.

If you need legal advice to see what your options are we can offer a Zoom conference to talk about your case or circumstances. All you have to do is
to get in touch michael@emmersons-solicitors.co.uk
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YOUR EYE ON
THE REGION...

AMY WANLESS
Corporate lawyer and senior associate,
Muckle LLP.

Did you grow up in the North East or did you
decide to relocate in later life?
I grew up in Hampshire/Berkshire and then my
family moved to Nottingham when I was a
teenager. Throughout all of these years though we
holidayed up on the Northumberland coast between
Seahouses and Bamburgh as my father had grown
up in Gosforth and loved to take us back up to the
North East, where he grew up.
What is your favourite aspect of life
in the North East?
I think my answer to this question has changed
slightly over the years. As a child, it was definitely
the coastline, when I was at university at Newcastle
and then Northumbria it was definitely the nightlife
and now, I think I have come full circle. Time spent
with my family along the Northumberland coastline
is perfect; I just love it!
Do you have a favourite hot spot for
a business meeting?
Prior to lockdown, my favourite meeting place would
have been our offices at Muckle, which have recently
been refurbished and are a lovely environment to
conduct business in. That coupled with the great
service from our business lounge and our fantastic
coffee machine mean that I have always been happy
to have business meetings in the office. Now I
suppose it would be whichever room in my house
takes my fancy on a Zoom call, while I am working
from home.
Where do you like to eat out in the region?
I love nothing more than exploring new places and
eating out, either at lunches or dinners. Since having
my daughter five years ago, lunches have definitely
taken over as dinners are not as easily accessible.
There are so many, but limiting this answer to
Newcastle city centre, I have always loved the views
from Six at the Baltic. I am definitely missing the tray
bakes from Olive & Bean and, prior to the lockdown,
you could often find me with friends enjoying fizz
and food at Marco Pierre White.
Where do you like to unwind within
the North East?
My go-to place has always been anywhere up along
the coastline. If I have only got an afternoon, it is
nipping to Tynemouth and up to Cullercoats and,

Amy with her husband Tom and daughter Charlotte.

if I have a little longer, I love to go further up to
Alnmouth, Craster and beyond. I have also found a
love for the Alnwick Garden, which is a fantastic local
charity doing so much to combat loneliness within
the older generations but also offering a beautiful
place where my husband, daughter and I can easily
spend the full day.
Are the people really friendlier?
Yes, I would say without a doubt. Having moved
up here from the South and the Midlands, it is very
noticeable how different people are towards you
up in the North East. The kindness and interest in
people’s lives hits you as soon as you move up here. I
always used to joke that you could go into a shop to
buy a packet of chewing gum and walk out knowing
the life story of the shop keeper. I absolutely love the
feeling of community up here and it is a real driver
for why I remain in the region and want to bring up
my family here.
Do you think living and working in the
North East offers the same opportunities as
elsewhere in the UK?
I would be lying if I said that working and living up
in the North East offers the same opportunities as
working and living in London for example. I don’t
think the two are comparable and nor should you try
to compare them. What the North East does have
in abundance though are fantastic businesses and
a very strong business community. It was recently
voted as one of the top places in the country to bring
up a family. Because of all these reasons as well as

the amazing countryside, arts, culture, museums,
sports, nightlife…I could go on, for me the North East
offers more than anywhere else in the country.
Have you had any experience of working
elsewhere and how did it compare?
After I left university I worked for a year at a law
firm in Cape Town and then went on to qualify
as a solicitor for a national law firm, working in
Birmingham and London. After five years I took
a break from the UK and worked for an NGO in
Uganda, before moving back to settle in the North
East.
If I were to make one comparison where we can
improve and change for the better, it is in terms of
our diversity in the workplace.
Working in the North East for the past ten years,
it’s noticeable that the workplace has become
more diverse in terms of women in senior roles
although there is still much more that can be done
here. I also believe we all have a part to play in
increasing the numbers of black, Asian and ethnic
minority individuals within the business community.
Everybody wants to feel like they belong and are
welcome. As you may imagine working in London,
Birmingham and Uganda meant that I have
been used to considerably more mixed business
communities. I would love to see more inclusion up
in the North East.
But overall the opportunities, the work and the
people here make this a fantastic region to work in.

www.muckle-llp.com
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MAKE YOUR MARK
Banksy’s ‘flower bomber’ case highlights trade mark pitfalls for businesses, explains George Festing,
disputes and IP lawyer at Muckle LLP.

ownership of copyright and that would require him
to reveal his identity.

Your business will own intellectual property –
like your company’s designs, brand identity and
more - and this needs looking after just like any
asset.

Making the most of your mark
1. Use it or lose it

When artist Banksy lost his battle with North
Yorkshire based greetings card firm Full Colour Black
over his ‘flower bomber’ trademark, it highlighted
several intellectual property implications that may
apply to many businesses.

Do you own a trade mark? If so, do you use it? If you
don’t it may be vulnerable.
2. Keep up to date
Is your trade mark up to date? Some businesses
refresh their brand without refreshing their trade
mark registrations. This can leave them paying for a
mark that they are no longer using and that does not
offer them any brand protection.

In this high profile case, Banksy had sprayed an
image of a protestor throwing a bunch of flowers,
onto a wall in Jerusalem in 2005. Banksy’s company
applied for a trade mark on the image in 2014, to try
to stop others using it. That trade mark registration
has been successfully challenged by Full Colour Black,
so what can the rest of us learn from this?

3. Monitor your registrations
You can set up a ‘watching service’ to look out for
applications that might encroach on your trade
mark enabling you to act quickly to deal with any
potential problems.

Trademark troubles
In September, the European Union’s Intellectual
Property Office (EUIPO) threw out Banksy’s trade
mark saying that the registration was “inconsistent
with honest practices” because EUIPO found Banksy
had filed the trade mark to avoid using copyright
laws to protect the image which would have required
him to reveal his famously secret identity

George Festing

Banksy has vocalised his disdain for intellectual
property rights, having previously said that ‘copyright
is for losers’.

But for a trade mark not to be susceptible to
challenge, it must be put to genuine use within five
years of registration. Here, EUIPO found Banksy
hadn’t used the trade mark until Full Colour Black
challenged the trade mark in 2019.

Full Colour Black say that they have filed a further
six challenges to Banksy’s trade mark registrations,
potentially putting his portfolio at risk.

It found that only then did the artist set up an online
store and shop front in Croydon, South London,
making goods to fulfil trade mark categories.

Most artists rely on copyright to protect their work,
but Banksy sought to rely on the registration of trade
marks in order to try to preserve his anonymity.

EUIPO said it was clear that Banksy had no intention
of using the trade mark when he filed it and that
the goods he sold were an attempt not to lose the
trademark.

Reproducing Banksy’s works without a license would
be likely to infringe his copyright in those works.
But in bringing proceedings in relation to that
infringement, Banksy would have to evidence his

Why bother?

4. Assess the costs.
Maybe registering a trademark is not actually what
you need (as this case indicates). It might be better
first to seek professional advice to ensure that you
have the right protection in place for your needs.
Need some help?
If someone steals your intellectual property - copies
your ideas, brand, slogans, products or services - it
can seriously dent your profits and reputation - so
it’s worth asking an expert on how best to protect
your assets to ensure that does not happen.
We never charge for initial chats and we also offer
some fixed cost services, like our IP MOT and
trademark portfolio management packages, which
make protecting your intellectual property easier to
budget for.

For more help and advice, contact George Festing on 0191 211 7917 or email george.festing@muckle-llp.com
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They’re your ideas.
Don’t let someone else take the credit.
For a chat or free consultation on protecting your brand, your trade
secrets and the way you do business, please get in touch.

Call 0191 211 7777 or email advice@muckle-llp.com

muckle-llp.com
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Luke Watkinson

RETIREMENT PLANNING
MYTHS BUSTED

Answering the most common questions about pensions.
There’s a lot of misconceptions about
pensions and retirement planning; the last
thing you need is to be confused by all the
varying information and jargon.
Joslin Rhodes, financial planner, Luke, clears up
some common myths.
What’s the biggest myth about
retirement planning?
One that we find a lot is that clients assume it’s
overly simple, that all we need to do is sign a
piece of paper, and they can have their pension.
Whereas it’s much more in-depth than that and
good advice adds value.
Your adviser should be making your life simpler,
helping you with tax guidance, and planning your
finances effectively for the long-term so you’re
not going to run out of funds too soon.
What about misconceptions about
lifestyle financial planning?
I find that some clients will come to us either not
understanding what it is or thinking it’s not for
them.
Essentially, lifestyle financial planning is planning

out what you want your life to be like and making
sure you have the funds to do that.
Our PlanHappy process helps clients map out
their goals, and once we know them we can look
at how to take no more risk than is necessary
to make them happen, and make sure that
everything’s as tax efficient as possible.
Is there a misconception about
how much you need to retire?
A lot of clients will come to us and ask, ‘Is
£600,000 enough to retire with?” for example.
What I always ask them is “enough for what?”
Lifestyle financial planning asks and answers this
question by getting you to focus on thinking
about “for What?”. Knowing what you want to do
in retirement is the starting point before you look
at your pension pot.
A Which? study in 2020 showed that the
averaged retired couple spent £19,500 a year on
their home, holidays and bills etc for a moderate
lifestyle. This doesn’t mean to say you will spend
that much; your goals might be completely
different.

Speaking with a good financial adviser to help
you plan your dream retirement will make all the
difference.

Luke Watkinson, Financial Adviser at Joslin Rhodes Lifestyle Financial Planning. JoslinRhodes.co.uk 01642 52 55 11 hello@joslinrhodes.co.uk
Investments can go down as well as up, you may not get back what you invest.

Hey You!
Have You Made
Your Will Yet?

Do You Have Children?
Will they be properly looked after
if anything happens to you?
Do you know that if you don’t make a Will your
children may miss out financially? Do you have
children from more than one relationship? If so,
they may not be fully protected if you
predecease them.
If you have a Will and are unsure if it will meet
your needs, or you need to know why you need
a Will, then let us help you. We can assist you
to plan ahead for the benefit of your children.
Why not ask us for a no-obligation
FREE WILL APPRAISAL.
Contact us now on:

0191 284 6989 or
je@emmersons-solicitors.co.uk
Home visits are often available.

emmersons-solicitors.co.uk
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One law firm,
a whole bunch of services.
Private individuals, small to medium-sized businesses, large companies, and public sector clients. That’s a wide range of
clients who require a diverse range of services. Whether North East based or National, we pride ourselves in meeting and
communicating with clients on a regular basis to ensure strong personal relationships can be built. Each individual client needs
to feel completely confident in the service we deliver and their ability to contact us at any time to talk things through.
Commercial • Corporate • Dispute Resolution • Employment Law • Family • Notarial • Private Client • Real Estate

Venture House, Aykley Heads Business Centre, Durham DH1 5TS
Tel: 0191 384 2441 swinburnemaddison.co.uk
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The new trainee solicitors at St James’ Square, Samuel Scott (left) and Josh Campbell (right)

NEW TALENT JOINS GROWING FIRM
Commercial Law Firm St James’ Square were delighted to welcome two new members of
staff into the team this month.
The new starters are part of the firm’s inaugural
Graduate Recruitment Scheme, which was
launched in the summer of this year, as part of a
wider recruitment drive.
Over 150 applications were received by the firm
for the sought-after positions and after a tough
recruitment process, Samuel Scott and Josh Campbell
were successfully appointed onto the programme.
As part of their two-year development, Samuel and
Josh will spend time being mentored by some of
the North Easts leading lawyers at St James’ Square.
They will undertake seats in several commercial
areas of law, giving them valuable experience in
a wide range of business areas. Upon successful
completion of the scheme, they will join one of the
commercial departments on a permanent basis, as
fully qualified lawyers.
The trainees will initially join Jackie Turner, head of
the Employment and HR team and Oli Gray, head of
the Corporate and Commercial Services team. Both
departments have grown quickly following increased

demand for its services and the appointments have
come at a perfect time.
Jackie said, “We are extremely pleased to welcome
our new trainees onto our first ever graduate scheme
and into both departments. It is an exciting time to
join the firm and they are both going to learn a lot.”
Oli added “Both Josh and Samuel have made an
excellent start here and they should be extremely
proud to secure their training contracts with St
James Square”.
The scheme forms a key part in the firm’s strategic
plans for growth which have not slowed down,
despite the uncertainty that Covid-19 has brought
to the region. The firm has been pleasantly surprised
to see demand for its services grow over the past
few months.
Paul Monaghan, Managing Partner at St James’
Square said, “We have been on quite a journey of
growth since we launched the firm three years ago.
It’s always great to be able to take on more staff and

The whole team at St James’ Square, taken outside of their offices at Esh Plaza.

we were delighted to able to launch our Graduate
Recruitment Scheme earlier this year. Like all
businesses in the region, we were concerned about
the impact of Covid-19 but through the flexibility
and determination of the whole team we have been
able to manage and respond well to our clients’
needs. Josh and Samuel have joined us at a very
exciting time and we look forward to working with
them for many years to come.”
The firm has had an extremely busy few months
with one of the highlights being the work undertaken
during the recent football transfer window. The
Commercial and Corporate Services team and the
Sports Services team were kept extremely busy
with the transfer of the Greek National goalkeeper,
Vasilis Barkas, from AEK Athens to Celtic FC for a
sum of £4.5 million. The Sports Services team work
extremely closely with the firm’s sister company,
St James’ Square Sports Management, which act
as football agents for professional football players
and clubs from around the world and whilst it
offers many services to its clients, it is carving out a
reputation for assisting players from abroad entering
the Premier League.
Formed in 2017 and initially operating out of one
room at Hoults Yard, St James’ Square has expanded
rapidly. The firm now employs over 30 staff, occupies
7,000 sq ft of Grade A premises at Esh Plaza in
Newcastle and has a turnover exceeding £2.5 million.
It has expanded its commercial departments to
include services in Employment & HR, Corporate &
Commercial Services, Dispute Resolution, Real Estate
– Commercial Property, Real Estate – Residential
Property, Corporate Recovery & Insolvency, Debt
Recovery and Sports Services.

www.sjs-law.co.uk 0191 466 1000 info@sjs-law.co.uk
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RECENT APPOINTMENTS

LAW FIRM MOVES FORWARD WITH
NEW APPOINTMENTS
A North East law firm has continued to expand to keep up with growing
demand following the easing of lockdown restrictions.
Clark Willis, which has clients across County Durham, the Tees Valley and North
Yorkshire, has appointed Jo Anderson to its property department. This brings the
total number of new team members to four since April, with Nicola Merson and
Rebecca McIntyre joining the Family Law team and Bethany Smith joining the
Private Client team.
Jo makes the residential conveyancing team now nine-strong across the firm’s
offices. She said: “It’s an absolute pleasure to have been invited to join the firm.
I’m really looking forward to bringing my enthusiasm and positivity to the role
and contributing towards the ongoing growth of the team.”
The appointments form part of the firm’s overall strategy to be the clear choice
for personal legal services and follows recent investment in its IT and telecoms
systems.

CRAVENS EYES GLOBAL GROWTH
WITH APPOINTMENT OF SENIOR
STRATEGIST
A leading Newcastle creative agency has appointed an award-winning
senior strategist to drive its ambitious plans for growth.
Mark Hadfield joins Cravens as Strategy Partner, where he will play a key
role in business development and delivering results for the firm’s regional,
national and international clients.
An expert in his field, Mark brings with him a wealth of experience in creating
innovative growth strategies for global brands including Samsung, Shell,
Philips, Suzuki and Guinness.
Mark said: “Cravens is a world-class agency in a world-class city and I am
delighted to be joining the very talented team at this exciting stage in their
journey as a business.”
Mark will help the agency deliver on its ‘Giving Life to Purpose’ positioning,
which has recently led to contract wins with Parkdean Resorts, R&A, World
Bowling and SailGP.

NORTHUMBERLAND NATIONAL PARK
AUTHORITY APPOINTS NEW CHAIR
Jean Davidson has been
appointed Chair of Members for
the Northumberland National
Park Authority Board.

NEW JOBS AND PROMOTION
OPPORTUNITIES AT SQUARE ONE LAW
Northern entrepreneurial law firm Square One Law is supporting its continued
expansion with new opportunities for its talented workforce as well as
recruiting experienced professionals.

The appointment follows the
addition of Elizabeth Ellis and
Marie Fallon as Secretary of State
Members to the Board in July this
year.

Luke has particular expertise in private equity and venture capital, whilst Andrew
has gained extensive experience acting on a variety of commercial property and
banking matters.

Jean, who lives in Kirknewton near
Wooler, has been a member of the
Park Authority board since 2014
and previously served as Deputy
Chair. She said: “I am greatly
honoured to have been elected
as the Chair of Northumberland
National Park Authority.

Further supporting Square One Law’s growth are the appointments of employment
lawyer Eleanor Wilkinson and commercial property lawyer Jonathan Bone. Both
had previously been senior associates at Square One Law before choosing to move
to national firms. However, they were attracted back to the business due to its
entrepreneurial approach to client-led relationships with fast-growing businesses.

“National Parks were created for
the benefit of the nation’s health
and in the current pandemic we
are reminded of this important
role. Health and wellbeing is at

With increased activity across all areas of the firm and following the opening of its
first office in Leeds, Square One Law has announced the promotions of corporate
lawyer Luke Philpott and property lawyer Andrew Foster to senior associates.

the heart of our work and we
welcome visitors of all ages to
enjoy the experience of being at
one with nature in this beautiful
and tranquil space.”

Recruitment done
the right way
Fred Howie

David Taylor

For further information visit the website
www.howiewhite.co.uk
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Bryony Gibson

HOW TO BUILD A TEAM REMOTELY

need to be thorough and engaging. If home-working
is preferred, share your expectations and show your
flexibility.

Bryony Gibson, managing director of Bryony Gibson Consulting,
offers her thoughts on the best methods to recruit and onboard
new staff virtually.

Softer skills - self-motivation, decisiveness,
communication, and time management - are critical,
so define a string of interview questions that will
dive deeper into these areas.

Remote working started for many as a way to
get through the pandemic. It has fast developed
into an expected benefit and, for some, become a
necessary lifestyle change.
With any switch in working practice, to be successful
you must adapt and, with new rules of engagement,
managers and leaders have been forced to reassess
their style. Trust in people and flexibility has come to
the fore, with different protocols and technology put
in place to improve operational efficiencies.
Positively, some companies have thrived amongst
the chaos, remaining busy and continuing to grow
their teams. At the same time, however, redundancies
have been widespread, with others spending long
periods of uncertainty furloughed and away from
their colleagues.
Whatever your scenario, one certain thing is that
everything needs to be re-examined, including the
way we recruit and, particularly, how we welcome
new people into our business.
When managed in the right way, virtual recruitment
has the potential to become a very powerful tool.
Coupled with the opportunity to work from home, it
offers unique opportunities to widen the talent pool

and, with geography no longer a barrier, could also
give companies the chance to tackle gaps in diversity.
Whether in race, ethnicity, age, or parental status,
a comprehensive remote recruitment plan will give
you the capability to attract people you simply could
not find before.
When hiring from afar, one thing to note is that your
timeline may extend beyond the norm. Put simply, it
takes longer to get to know someone online, but the
need for more time does not mean you should ever
succumb to the pressure to compromise.
Start your planning by mapping out a new series of
interview stages, putting in place realistic timelines.
This may include a stage focused purely on technical
competency, dedicated to culture fit, or even a call
with some of the prospective new team. Whatever
you choose, throughout the process you should
also test each person on their use of multiple
communication platforms, so you know they are au
fait with technology, as this is critical to a remote
role.
Making job advertisements more specific is now also
important. Too often adverts are written to appeal to
everyone and, while vague may sometimes work, you

When you find the right person, my advice would
be to begin onboarding straight away. The most
difficult aspect for anyone working remotely is to
indoctrinate themselves in the company culture.
Make sure you provide information about this, the
team they are joining, and projects they will be
working on.
Preparation is key to making people feel welcome, so
test their IT systems ahead of time. Consider giving
them access leading up to their start date, this will
not only iron out any problems but also help them to
get used to the technology.
Once they have begun, make sure you checkin regularly, letting them know exactly what is
expected from them each day, as well as sharing who
it is they need to ask if they require support, or have
any questions.
Encourage video calls with their new colleagues,
organise virtual coffee breaks for the team to learn a
bit more about each other, maybe even offer them a
‘buddy’ from your team to mentor them in the early
days.
With more than two-thirds of people now favouring
some form of remote working, while it doesn’t
require big changes, it does require a shift in mindset.
Given everything that is going on right now, if you
want to recruit and retain the best people, then
moving with the times is a necessity.

Jobs. Advice. Expertise.
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BRYONY GIBSON CONSULTING

JOB OPPORTUNITIES IN PUBLIC PRACTICE...
BUSINESS SERVICES MANAGER
Darlington, £competitive

CORPORATE TAX DIRECTOR/
ASSOCIATE PARTNER
Newcastle, £competitive

A leading accounting practice is looking to appoint a qualified
accountant to support them as they transition over the coming
months through a period of succession planning for retirement.
With a client facing role we are looking for a strong communicator
who engages well with clients. You will be taking on an existing
portfolio which consists of owner managed businesses and local
SME’s, who will look to you as their trusted advisor for all their
business, finance and tax affairs.

A perfect opportunity for an aspiring Corporate Tax Senior
Manager or Director who is looking to secure Partnership in
the future.
We are working with a local accounting firm as they look to appoint
a Corporate Tax Director to take over an existing client portfolio of
OMB’s and Plc’s in a full advisory capacity.

Day to day you will be involved in the review of statutory accounts
along with the completion of more complex accounts, reporting
back to your clients on their performance, providing advisory
support as well as guiding other team members with their work.

Advice will cover all aspects of corporate tax planning in
conjunction with a private client specialist and will include planning
and transactional work ranging from corporate restructuring and
capital allowances.

We are looking for a professional accountant with experience
working at this level in general practice accounting. Applicants will
be either ACA/ACCA qualified (or equivalent) and we welcome
those with either some knowledge in tax or CTA qualification.
Whilst we have tax specialists, this role lends itself nicely to those
who can deliver an all round service to clients from the outset.

We would look for the individual to grow their team around them,
working with both existing clients as well as engaging in the local
market to win new work. Mindful we are looking for a future
Partner, business development will be a skill you enjoy. You will be
involved in senior management decisions within the firm around
strategy and future growth.

This is a great opportunity for those who enjoy non-audit general
practice advisory work. For those looking to continue learning
progression to senior manager and beyond is readily available. You
will work closely alongside the Parter developing your knowledge
from day one.

We are seeking an individual with strong technical corporate
tax knowledge, most likely from a mid to large tier firm or Big 4.
Ambitious to reach Partner level and lead a team you will be ACA/
CTA qualified with considerable years proven experience behind
you.

CORPORATE FINANCE
EXECUTIVE

ACCOUNTS MANAGER
Newcastle, £market rate

Newcastle or Teeside, c£35,000pa
An accountancy practice with a first class reputation is
enjoying year on year growth and as such are looking to recruit
a Corporate Finance Executive to support the Partner with their
work.

A prestigious North East accountancy firm with local and
national clients is looking to appoint an Accounts Manager to
take responsibility for the smooth running and leadership of
their accounts and audit department in Newcastle.

Having invested heavily into their firm and its staff this is a great
time to join and also presents a rare opportunity to specialise in
corporate finance.

A client facing role that will see you manage the overall delivery
of client work across accounts and audit, develop and mentor the
team, and provide technical support on accounts queries. Growth
is the firms strategy and they would look to this individual to play
a supportive role.

We are looking for a qualified accountant (ACCA/ACA or
equivalent) either with some exposure to corporate finance
transactions or with experience in accounting and audit, preferably
from a mid tier firm.

Your position will include client relationship management, year
end statutory accounts preparation and review, work planning and
management of workflow, business advisory, business generation
and staff development.

Your role will encompass valuations, M&A, due diligence,
fundraising, and restructuring, all with OMB’s. You will be involved
with clients meetings, research and analysis, and general business
and tax advise to your clients.

We are looking to attract a qualified accountant (ACA/ACCA or
equivalent) with a minimum of 4 years experience in a senior role
in practice who is able to lead a team with planning, execution
and reporting in accounts.

First class communication skills, a commercial mindset and a
passion to want to develop your reputation across the region as a
corporate finance specialist is what we are looking for.

You must be a strong communicator with a commercial mindset
and hold aspirations to progress your knowledge further within the
firm in a general practice accounting capacity.

To express an interest in any of the above vacancies, or for a confidential
discussion about your career in professional practice, please contact Bryony Gibson,
Bryony Gibson Consulting, on 0191 375 9983 or bryony@bryonygibson.com
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JACKSON HOGG LTD PLEDGES FINANCIAL AND
IN-KIND SUPPORT TO ASSIST FELLOW COMPANIES
STRUCK BY THE PANDEMIC

L-R: Richard Hogg, CEO, Jackson Hogg Ltd, Richard Swart,
chairman, Open North Foundation with directors Paul
Shields and Mark Stephenson.

International recruitment specialist, Jackson Hogg Ltd, has pledged a significant cash donation to
support the not-for-profit, Open North Foundation, a private sector-led initiative committed
to the rebuild of the regional economy ravaged by the Covid-19 pandemic.

The funds will be administered via Open North
Foundation to eligible businesses suffering as a
result of the pandemic and who are considered
would deliver long term, positive economic
impact and also create high quality jobs, if they
were supported.
Newcastle-based, Jackson Hogg Ltd, operates
within STEM (science, technology, engineering and
mathematics) industries in the UK, US and Europe,
delivering value-driven talent across all disciplines,
from professional entry level through to board
appointments.
Richard Hogg, CEO, Jackson Hogg Ltd, said:
“We were delighted to put our support behind
Open North Foundation with a cash donation
and we have also offered our time free of charge
via mentoring and non-executive support to
businesses who are looking for guidance.
“This is an exceptionally tough time and, where we
can, we always look to give back to the community.
The aims and objectives of Open North Foundation
really caught the attention of the team and myself

and we were keen to get involved.
“We are fortunate in that, despite a very challenging
year, we recently diversified our talent partnership
offering to deliver flexible, outsourced, HR support.
We identified a gap in the market within our client
base, many of whom were in need of HR advice
due to the unparalleled trading environment we are
now all operating within.
“Now, more than ever, clients require highly
responsive, rapid and flexible support, which can
be tailored to a range of business requirements,
be this transactional, full-service strategic HR
management or project work.
“We are looking forward to championing Open
North Foundation in what will be a turbulent year
ahead and we would encourage other companies
across the region to get behind this important
campaign. If our contribution assists even just
one company in the region to turn the corner and
then move forward to create jobs, it would be all
worthwhile.”
The Open North Foundation is led by a range of
opennorthfoundation.co.uk
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business people from across the North East, each of
whom are working pro-bono. They are chair, Richard
Swart, global sales director, Berger Group Europe,
vice chair is Colin Hewitt, partner, Ward Hadaway
solicitors, directors are Teesside entrepreneur,
Claire Preston, area business manager for Barclays,
David Foreman, director of Wessington Cryogenics,
Gill Courtney, director, Stephenson-Mohl Group,
Mark Stephenson and MHA Tait Walker, director,
Paul Shields.
Richard Swart, said: “Since launching mid-summer,
we have been greatly inspired by the level of
support from across the region, including a rapidly
growing army of ambassadors and supporters, such
as Jackson Hogg, who are assisting both financially
and with in-kind expertise, such as accountancy,
management, HR and marketing. We are fighting
a battle against time and we need to save as many
good companies as we can from going under. For
that reason, we urge the business community
to rally around Open North Foundation, every
contribution, no matter how small, will be most
gratefully received.”
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RONALD JAMES STAYS ON TOP IN 2020
The North’s leading Digitech talent agency is changing the game for the sector, making 2020 their
biggest year to date. With an upgraded strategy, Ronald James is helping businesses overcome the
struggles of attracting highly-skilled tech professionals in the new year.

Ronald James Group is a specialist IT, Digital
and Tech recruitment agency based in Gosforth,
Newcastle upon Tyne, with offices in Boston,
USA. Its tailored digital recruitment-marketing
plan is cutting-edge, serving top clients to find
the finest professionals for their businesses.
In 2019, the company hit its 4th anniversary
with a growing team of over 20 recruitment and
marketing experts. Over the years, Ronald James
has built a successful series of partnerships with
leading tech companies across The North and
beyond; each client successfully increasing their
talent pool through bespoke marketing strategies
that target and engage with top-of-the-line
candidates.
Tesco Bank, the agency’s latest addition to its
extensive client portfolio, has nominated Ronald
James to lead their search for tech experts who
will join their new tech hub at Quorum Business
Park in 2020. It all starts with the correct inbound
talent pool.

CEO, James Blackwell, explains: “From what I’ve
seen (speaking to hundreds of business owners
and heads of departments), companies with
recruitment marketing strategies in place are
over 30% more likely to hire greater quality
employees”. The company found that 70% of
job-seekers regard an employer’s brand as highly
important in their decision to work for them.
By correctly marketing clients to the top 15%
of candidates, Ronald James brings businesses
the best, most motivated talent, decreasing the
chances of employee turnover greatly.
Digitech employers are finding it more and more
difficult to attract and preserve high-quality
talent in their field. After speaking with over
100 business owners in the North East digital
and tech sector, the company spotted five key
problem areas they were all experiencing:
1. Businesses lacks passionate coders.
2. Holding onto talented developers is
becoming increasingly difficult.

3. Hiring costs are increasing.
4. Businesses are struggling to find and
attract top developers.
5. Companies are falling behind on projects
due to one or all of these issues above.
Ronald James tackles the root of the problem by
tailoring clients’ candidate outreach to specific
engagement points within the sector. With
its dynamic, unrivalled approach, the agency
forecasts its biggest and most successful year
in 2020, continuing to attract tech giants and
expanding into the North West with targets of
over £2 million.
Want to make your next career move? Get
in touch with your CV today: patricia@
ronaldjamesgroup.com
We have roles for developers, testers, analysts,
project managers, digital marketers, web
developers, designers and MORE!

www.ronaldjamesgroup.com
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NORTH EAST ENTREPRENEURIAL AWARDS PIVOTS
TO ONLINE CELEBRATION
One of the region’s largest business awards, the North East Entrepreneurial Awards, will take place online
as it sets to recognise the exceptional achievements of entrepreneurs in exceptional times.
For the first time in the awards 17-year history,
the winners of the North East Entrepreneurial
Awards will be announced online in a week-long
social media campaign.
Delivered by the Entrepreneurs’ Forum, the
membership organisation for North East
entrepreneurs, the Awards will recognise and
celebrate the triumphs of those who are driving
growth, creating jobs and making the North East a
place of prosperity.
Nominations for the North East Entrepreneurial
Awards, which in the past have been won by some
of the region’s most successful businesspeople,
are open until 30th November 2020, while the
online award announcements will take place week
commencing 8th February 2021.
Any North East entrepreneurial leader can be
nominated, they do not need to be a member of
the Entrepreneurs’ Forum, nor does the person
nominating them.
The awards comprise five categories which
recognise outstanding individuals at each stage
of the entrepreneurial journey: Emerging Talent,

Scale-up, Entrepreneur of the Year, Mentor of the
Year and Lifetime Achievement.
In previous years, the North East Entrepreneurial
Awards has been marked with a black-tie awards
ceremony and charity fundraiser where over
£500,000 has been raised collectively for local and
national charities.
Although the black-tie awards ceremony will
not go ahead this year, the Entrepreneurs’ Forum
has announced it will be fundraising for Feeding
Families, a North East charity who provide food
hampers to families who struggle to make their
stretched resources cover the extra expense and
expectation of Christmas.
The Forum team will be running, walking or cycling
350 miles in 14 days, 70 miles each, which is the
distance it takes to circumnavigate the North East
region and virtually visit the head offices of its
entrepreneurial members.
Elaine Stroud of the Entrepreneurs’ Forum said:
“The Forum team are passionate about making
a difference in our region, and without the
fundraising efforts of our annual awards, we knew

we needed to do something.
“Feeding Families provides Christmas hampers
to families in our region who struggle to make
ends meet. Receiving a food hamper, especially at
Christmas, can make a huge difference.
“2020 has been a unique year to say the least
and while we can’t celebrate as we usually do, we
still wanted to acknowledge the exceptional work
of those who are leading dynamic and growing
businesses in the region.
“We’re looking forward to celebrating the
achievements of the North East’s emerging and
established entrepreneurs online and encourage
those who fit the criteria to send in their
nominations.”
Since the first award was presented to John Hays of
Hays Travel in 2004, the North East Entrepreneurial
Awards have recognised 50 of the region’s leading
entrepreneurs, including property developer Sir
John Hall, Paul Callaghan CBE of Leighton Group,
and Anne Preston MBE of Prestons of Potto.

Nominations can be made online at www.entrepreneursforum.net/awards
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THE SWISHFORIT
SUCCESS STORY
By Sophie Swift

Are you tired of receiving
unwanted gifts? Have you ever
wondered if there was a more
environmental and economic
way of gifting? Then Swishforit
is something you need to give a
try for Christmas 2020.

Nine years ago, Trina Scott-Priestly encountered
this problem for herself. Her daughter was
given three identical, pink rocking horses for
Christmas and due to this mishap, she became
interested in creating a simpler way to shop for
loved ones in an economically, environmental,
and overall, successful way. She felt it was a
shame that the money and time of her friends
and family were being wasted to try and buy
the ‘perfect’ present for her daughter.
Situations like this led Trina to begin researching
and taking note on ‘how we gift’ and the psychology
behind the process. She soon understood that
consumer habits were changing and that retailers
could significantly increase their chance of a sale
if they were able to stay connected with people.
This sparked the beginnings of an idea to enable
retailers, no matter their size, to be remembered
by individual consumers through a new platform
created solely by Trina. With further research,
it became apparent that a lot of our unwanted
gifts end up in charity shops or landfill, which
undoubtedly causes and contributes to waste. This
encouraged Trina more on her quest to change the
way we shop for gifts.
With this new-found knowledge, Trina felt she
had to make a change. She left her job as an
accountant and in December 2019, Swishforit was
born. Swishforit is an app, a website and a desktop
extension that aims to make your gifting experience
more enjoyable and organised. Swishforit allows
you to make wish lists for yourself or gifting lists for
friends and family. This means that when browsing
online and you find a present that you think will be
perfect for someone special, you can save it to your
gifting list for them, to then purchase the item at a
later date. Swishforit is a platform that is not only

Trina Scott-Priestly

easy to use but is also a brilliant way of diversifying
where you shop.
Trina was also lucky enough to take part in the
#SheCan365 campaign. This was a campaign of
women, set up by women to support women. It
involved 365 women and told their stories over
365 days, in 365 words. Trina originally saw this on
Instagram and applied to tell her business story. She
was accepted. Initially, this was an online campaign
only, but due to the traction it received, it was later
turned into a book for International Women’s Day
2019. Trina felt this was a massive accomplishment
for her. She had noticed that her business journey
(so far) had been dominated by men. Although she
has always had a supportive husband and some
incredible male businessmen there to help her
along her way, she truly believes that ‘when women
come together and support each other big things
can happen’, making her accomplishments with
this project all the greater for her.
As the software for Swishforit can be used across
different retailers’, consumers are encouraged to
shop with smaller, independent, and local retailers,
rather than focusing solely on larger, more popular
high street brands. With 600 people signing up to
Swishforit in the first six weeks, Trina soon received
interest from investors. Unfortunately, not long
after this, Covid-19 entered the UK, and the country

came to a standstill. However, Trina did not let this
stop her fledgeling business crumble, she simply
changed tack. Lockdown gave her some time to
reflect, resulting in a new side of Swishforit being
formed. Trina brought together 90 independent
retailers and produced a showcase with them in
July when the lockdown was lifted. Not only did
this help raise their brand awareness but it also
allowed them to engage with different audiences
and ultimately make sales. Although creating
showcases for independent retailers had not been
part of her original plan, Trina now feels a certain
degree of responsibility to keep the platform going
for them and as a result of this is hosting two more
events during the Christmas period to celebrate
‘shopping small’.
During this time Trina managed to create a haven
for smaller businesses, while still developing her
business model which now has 1500 members. She
is excited to grow with investors in the future and
to refine the tech the platform uses to make it the
best it can be. Although Swishforit is mainly used
by women, Trina hopes that as the business grows,
so will her audience, as who does not want to
save and spend tactically? Using Swishforit makes
us more ‘considered’ spenders while highlighting
ever-growing issues, like ‘fast fashion’, which is
something we should all be actively encouraging
in 2020.

Visit swishforit.com to find small businesses to support throughout November & December. We have some great offers as well during the
Swishmas event from 1st-15th November.
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Sally Marshall is a member of the Entrepreneurs’ Forum, a group of like-minded people who come together at inspirational events to share best
practice, create valuable connections and help each other to grow their businesses. For more information, visit www.entrepreneursforum.net
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An Entrepreneur Interview with...

SALLY MARSHALL
Director, The Marshall Robertson Group

Tell me about your background in business?
I don’t have what you might term a ‘‘traditional’ background in
business, having taught music at a secondary school for many years; a
career that I thoroughly enjoyed.
However, I was drawn into the hospitality industry some eight years
ago when my then teenage son Toby Marshall-Robertson, who had
trained as a chef, decided to launch his own street food business, The
Asian Project.
This was centred on a bright orange gazebo which measured three
metres by three metres and everything we learnt about running a
business happened within this modest space.
We attended street food events across the North East from
Northumberland to Teesside, starting off with pad thai and thai green
curry and our crowd-pleasing Dragon noodles.
The Asian Project was a real learning curve. Toby was 17 at the time
and I was able to support him on the legal side of the business and
through networking, identifying, and connecting with those who
could help move the business forward.
He may have been a teenager, but from an early age Toby possessed a
strong entrepreneurial spirit – something that runs through the family
– and we both have a natural ability to identify potential and develop
opportunities that will drive the business forward.
I always wanted to become a teacher and it was a rewarding and
enjoyable profession but wasn’t always the easiest way to earn a
living. However, I believe the experience has made me more resilient
and taught me how to cope with pressure.

takeaway service for restaurant-quality food, which has proved
extremely popular.
Is there a particular mistake you have made while in
business? And how did you overcome/learn from it?
When things are going well you naturally believe you are doing a great
job, but what you don’t realise is there is always a certain amount of
luck involved.
My mistake was just to trundle on without having proper systems and
procedures in place, such as staff evaluation procedures, or failing to
keep the systems that did exist under regular review. Such systems are
the building blocks of the business and are a priority.
What is the USP of Marshall Robertson Group?
Our USP is our creativity - creating stories behind our menus together
with a warm, welcoming atmosphere, and it is this that differentiates
us from the large chains. We have carved a niche for ourselves based
on Teesside’s traditional dish, the parmo. At our Prickly Pear Bistro
in Middlesbrough, we have developed a global take on the beloved
parmo, with 35 different versions available on the menu.
How has the firm grown and what do you attribute this to?
Having started out with Toby, who was in partnership with another
young entrepreneur, and our bright orange gazebo, we have grown to
employ a staff of 53 people.
We have expanded the business in bite-sized chunks that allowed us
to learn along the way.

There are many transferable skills that are useful in the world of
business, notably a teacher’s ability to be an influencer and to get the
best out of people.

We took over The Ship at Redmarshall in May 2017, which was a bold
step as we had little to no experience in running a bar. Fortunately, we
received great support and guidance from the brewery, Greene King.

How was Marshall Robertson Group formed?

Our next full restaurant site, which opened last year, was a blank
canvas which allowed us to indulge our creativity – the Prickly Pear
Bistro, located in the TAD Centre.

From The Asian Project – which was based in the kitchen of my home
- we built slowly, first taking over the kitchen of a reputable restaurant
on Teesside, which gave us a foothold into the hospitality industry.
This arrangement was perfect as, at the time, we had no experience of
running front-of-house and the bar.
Once we got a handle on how to run a successful business, it was a
matter of looking for the next opportunity, something that was both
exciting and allowed us to develop our creativity.
In your own words, what is it that Marshall Robertson
Group does?
We are more than food and drink; our ethos is based upon creating
great memories and making our customers smile.
What is your proudest moment with the company?
Every business faces difficult moments and whenever we have been
confronted by a challenge, we have not only been able to produce a
solution, but one that has improved the business and made it more
resilient. I am proud of the fact that we can still identify opportunity
even when things don’t always go to plan.
A recent example occurred when we reduced the number of diners
able to be seated at The Ship at Redmarshall, near Stockton, to
maintain social distancing and create a covid-safe environment. This
freed up extra capacity in the kitchen that enabled us to launch a

It features elements of the menu at The Ship but provides an outlet
for Toby’s love of Asian dishes, together with the huge array of parmo
options.
An important part of our success rests with our staff and we are
fortunate that, due to our excellent reputation and robust recruitment
policies, we are able to attract a very high-calibre of staff – which has
definitely helped us grow our customer base.
Another key in developing the business proved to be enrolling in the
Entrepreneurs’ Forum Scale-up Academy. It was here that international
coach Ian Kinnery provided me with the knowledge and tools
necessary to establish those all-important systems and procedures
that underpin any successful business.
Do you live by/do business by a certain motto?
As a business we live by two mottos – ‘Kindness Over Everything’
and ‘One Team, One Family’. We like to celebrate our achievements
together and I always try to speak to every member of staff on a
regular basis to ask how they are and if they are happy in their work.
What are the future plans of Marshall Robertson Group?
We are about to take on a third venture on Yarm High Street, a
restaurant-bistro which will create a further 15 to 20 jobs, which we
are hugely excited about.
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Pupils from Bexhill Primary
Academy in Sunderland
visiting global automotive
manufacturer Unipres.

GROUND-BREAKING CAREERS PILOT INSPIRES
PRIMARY PUPILS
An ambitious programme to establish and raise the standard of careers education in primary schools
has made significant progress after just one year.
The Career Benchmarks Primary Pilot is a
ground-breaking new project, which will raise
the aspirations and broaden the horizons of
North East primary school pupils.
An independent audit commissioned by the North
East Local Enterprise Partnership (LEP) and the EY
Foundation has found in its first year of activity,
the pilot has achieved its aims of translating and
embedding the career benchmarks within primary
school settings.
The report found the benchmarks are effective
at helping schools to design and deliver careerrelated learning across all year groups, with schools
designing and delivering a range of curricular and
extracurricular activities across all key stages.
The pilot is running at 70 primary schools across
two academic years (2019/20 and 2020/21) in all
seven North East local authorities.
Funded by the North East LEP and the EY
Foundation, the pilot aims to translate the eight
Gatsby Good Career Guidance Benchmarks (GCG
BMs) to primary school settings.
The Primary Benchmarks Pilot builds on the
success of the LEP’s Good Career Guidance
Benchmark Pilot in secondary schools and colleges.

This pilot was recognised as transformational and
the Government adopted the benchmarks as part
of the National Careers Strategy.
Evidence shows that the pilot is making good
progress in building the capacity of schools to
deliver a consistent, comprehensive, and highquality career education for all pupils, and that
working towards a framework had a strongly
positive impact.
Some 72% of schools that responded to the
survey say that pupils are now aware of a more
diverse range of career options, 81% that pupils
better understand the links between what they
are studying and future career options, and 89%
that pupils are able to talk more about their career
plans.
At least one school has fully achieved each of the
eight benchmarks. There has been a levelling up
during the first year, meaning that success is not
linked to a school’s Ofsted rating. Covid-19 has
had an impact on the pilot but it has not stopped
progress.
Lucy Winskell OBE, Chair of the North East LEP,
said: “It is wonderful that so much progress has
already been made during the first year of our
Career Benchmarks Primary Pilot.

“An effective early careers programme is vital as
research has shown by the age of six, young people
are beginning to form opinions about what they
cannot do. By age 10 young people are beginning
to make career limiting decisions, which solidify by
age 14.
“The Career Benchmarks Primary Pilot aims to
deliver sustainable improvements in the capacity
of schools to deliver a consistent, comprehensive,
and high-quality career education for all pupils that
meet the standards of the benchmarks.
“In turn this should positively impact on student
outcomes and school culture and show our young
people that there is a world of opportunities
available to them and anything is possible.”
Jodie McNally, Head of Young people Services at EY
Foundation, said: “I am delighted with the progress
made by the Career Benchmarks Primary Pilot. Over
the next year, I’m looking forward to seeing further
progress, with pilot schools continuing to achieve
the Benchmarks. In addition, the development of
resources and the creation of a ‘community of
learning’, where schools share best practice, will be
a great way to help pupils learn more about the
world of work.”

Find out more about the Career Benchmarks Primary Pilot at www.northeastambition.co.uk
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HELPING PROFESSIONAL SERVICE
ORGANISATIONS IMPROVE THEIR
BUSINESS DEVELOPMENT...
STRATEGY – who are your potential clients
and why would they work with you?
P
 LANNING AND COACHING – creating a
focused operational plan and coaching to
bring your business development plan to life.
T
 RAINING – giving you new skills and tools
for your own business development.
Do you want to have a conversation to review your
strategy, plans and skills? Book a 30 minute online
meeting now!

0191 3857761 email: nevil@newresults.co.uk
@NewResultsHQ
www.linkedin.com/company/new-results

Nevil Tynemouth
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CHANCE OF
SURVIVAL?
By Adrian Waddell,
Chief Executive of NE1 Ltd

Like the meteor that killed the
dinosaurs – Covid and the North’s
local restrictions have had an
extinction level impact on the
region’s hospitality sector.

The sector in Newcastle has been decimated by
the current measures and what will survive this
crisis is uncertain.
Viable businesses were brought to their knees in
the first four weeks of local lockdown with no end
in sight for the lifting of restrictions. And now we
face the new 3-Tier alert system and the prospect
of further measures being imposed in the North to
halt the spread of the virus.
The impact on the North East has been catastrophic
and threatens not only individual businesses but
strikes at the very heart of Newcastle.
Throughout the pandemic we have been calling on
the Government for greater support for Newcastle
and the North East most recently arguing that
central Government cannot impose such draconian
restrictions on local businesses without offering
immediate and sector specific financial support.
The latest announcements about further
restrictions on the hospitality sector have been met
by utter despair from businesses who are starting
to question the veracity of the lockdown measures
and on what basis the lockdown is happening.
Having just reopened and beginning to make
progress many businesses feel the latest restrictions
have pulled the rug from under them with no
timescale for when the lockdown might be lifted.
Although the North East avoided the toughest
restrictions in the new tiered system, the warning
has been issued that without a radical reduction
in Covid cases, Tier 3 could be coming our way in
weeks.
NE1 represents businesses in all industry sectors,
all of which will be affected by the restrictions both
directly and indirectly. Newcastle is famed for its
nightlife. The nighttime economy generates £340
million per annum and employs 7,000 but it does
not operate in isolation. Without these venues and
the vibrancy and cultural richness they bring, what

Adrian Waddell

we know and love about Newcastle is under serious
and imminent threat.
Without immediate financial support, we are
seriously worried about what will be left when we
do eventually come through this and what impact
it will have on our universities, the businesses who
choose to invest, grow and re-locate here and all
other sectors of our economy.
When local lockdown restrictions were first
imposed a survey of Newcastle’s hospitality sector
showed the impact was immediate. Operators
reported an average drop in trade of 69% in the
first weekend alone, even before the one household
rule became law and the tighter restrictions were
imposed. Many businesses now have only very
limited room for manoeuvre and are fast running
out of options. Restrict trading and businesses,
unable to generate cashflow, are caught between a
rock and a hard place.
Understandably many in the hospitality sector
feel abandoned; nightclubs and live music venues
can’t open and, for many, the support available
doesn’t match the cost of rent, insurance and other
repayments. These businesses need to trade – they
want to trade! With 7,000 employed in hospitality
and over 10,000 in retail, we need to protect these
jobs or else see unemployment spike in Newcastle
city centre when furlough ends.
As we battle infection rates and navigate the new
tiered restrictions it is essential for businesses to
www.newcastlene1ltd.com
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have certainty. They need clear guidance and to
know when and how we can navigate our way out
of the local lockdowns. The current situation is
unsustainable and needs comprehensive, localised
and targeted support if businesses have a hope of
making it through.
The Government needs to provide a clear plan,
a timescale for recovery and targeted and sector
specific financial support, both now and into 2021.
Newcastle is a great city with so much going for it.
We know it will survive and prosper but decisions
the Government makes now will determine the
scale of the fallout, the number of jobs lost and
how long it will take for us to regain lost ground.
And at the risk of sounding insensitive there are,
even amongst all the angst and bad news, sound
reasons for optimism in Newcastle with significant
investment in the pipeline for the city. We can
expect to see new office buildings, more city centre
residential development and rejuvenated public
spaces in the near future which is all great news
but more immediately we need our talented and
creative hospitality sector to survive the winter. We
desperately need them to be given the wherewithal
to help them fight on until Spring when we hope
we will be through the worst of the Covid crisis and
then the city’s great venues will again be able to
do what they do best – entertain and look after
us, providing great experiences and a brilliant night
out.

COVID-19
Business Support
Brochure
Business Durham has, with its partners, developed
the COVID-19 Business Support brochure to help you
navigate through the support available for County Durham
businesses during these challenging times.
With links directly to the providers making it easier to find the right
support. The types of support available include:
1. Grants, Loans & Equity - financial products and services
2. Business Support - projects, schemes or organisations offering
information, advice and guidance
3. Digital Support - organisations or projects supporting digital
infrastructure, connectivity and digital opportunities
4. Innovation - organisations or projects which explore innovation
and diversification
5. Sector Support - information relevant to particular industry
sectors
6. Skills, Recruitment and Training - covering employability,
internships, graduate recruitment, apprenticeships and upskilling
or reskilling the workforce
7. Business Start-Up - including enterprise agencies, starting a
business and start-up projects
8. Supporting Employees - employee wellbeing, mental health
initiatives, workplace financial inclusion and better health at work
schemes
Visit our website to view the brochure and find out more at
www.businessdurham.co.uk/covidbusinesssupport

T +44 (0) 03000 261261
E enquiries@businessdurham.co.uk
W businessdurham.co.uk
businessdurham12/
LinkedIn business-durham
@_BusinessDurham
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FOR THE LONG HAUL...
As expected, the second wave of Covid 19 is upon us, second waves are a
concomitant factor in pandemics due to lockdowns being unsustainable, changes
in weather and frankly, behavioural lapses.

Lockdown has had a significant impact on the mental
health of the nation for good or for ill. On the plus
side some have experienced a reconnection with their
home, quality time with families, acquired a new skill
or developed a way of working differently. The digital
agenda of working ever more remotely through the use of
technology, has been accelerated by something like five
years and now Zoom-type conversations, comparatively
rare a year ago and now the norm.

Here are some examples:

On the downside however, some people had to go out and
continue to work in exposed situations not just frontline
workers, but manufacturing, transport and many other
workers whose workplace simply can't be relocated to the
spare bedroom.

Accepting paradox: In a rights-based society, we demand
autonomy yet increasingly seek the accountability of others,
we have the best health of any generation yet we have a
global pandemic, we have fewer wars in the world than ever
before yet see more atrocities on our screens. Paradox is part
of life and utopic and dystopic perceptions are co-present
elements of this.

Add to that age, ethnicity and other factors observed around
Covid and we are in a situation where there is common
experience, but it impacts us in diverse ways.
Crisis intervention theory indicates that people are most
adaptable during acute crisis. The government's latest
response (I did say it would all end in tiers) with the precursor
warnings from Public Health England, has thrown a damp
squib on the optimistic hope the virus will abate sufficiently to
allow a certain return to some form of normality, particularly
in terms of economic activity. Recent government advice has
reality tested this and brought a lot of people crashing down
with the grim reality that we face living with Covid for some
considerable time to come.
We are moving from an acute phase of crisis adaptation
to one of a chronic, arguably endemic state. Necessary
adaptations will have to be made for some considerable time
ahead. Uncomfortable tensions will occur within families,
in workplaces, social settings and more between what are
considered reasonable rules juxtaposed against perceived
infringements on freedoms. The diverse manifestation of Covid
in the population will result in anxiety by some and denial in
others leading to a healthy debate as to what to do for the
right. One can be certain the government will get it wrong.
This is not just because of leadership issues and attempts to
run an administration primarily based on herd loyalty, but the
fact is that any government of any ability, is perforce making
the best of a bad situation.
Crisis Intervention Theory also suggests that in the short term,
extraordinary personal resources, be they tangible or emotional
can be "paid forward" and these are not inexhaustible, in
common with the national debt and economic recovery, have
far-reaching consequences for personal recovery.
It is now truly important that we adapt our mindsets to the
long-term here, developing ways of thought that allow for
a sustained response to the challenges ahead. In all of this,
exploring the nature of acceptance may make a difference.

Accepting uncertainty: This is almost a given in
entrepreneurial studies and management science, but people
often seek more certainty than is attainable. We have to
accept increasingly that we live in a world that brings as many
threats as it confers benefits. Whether it's Covid, climate
change, manipulation of the Internet for political ends, or the
behavioural conditioning of people for the market through
global communications platforms, our times are uncertain.

Accepting complexity: Life is ever more complex and rarely
involves simple answers. Like it or not, intense and detailed
debates await in the times ahead for us, whether it's Covid,
climate change, the post Brexit era, gender identity, race, the
list goes on. Simplicity may seem virtuous, but it yields few
durable answers to complex questions.
Accepting ourselves and others: We are all in this
together. Certain free market forces over many decades
have encouraged for many a culture of egocentrism, selfdifferentiation, unique lifestyles and choices that assuage our
existential concerns. This is stressful, impacts on people’s selfimage, creates winners and losers and kills compassion. We
need to consider how to better re-connect to each other in
authentic and open ways.
Accepting finiteness: All things change and ultimately end,
including ourselves. This is not a recipe for fear, "bucket lists",
depression or misery. It is about a celebration of being hereand-now.
Anyone who knows me well knows that I have concerns
where people gratuitously espouse positive thinking instead
of a balanced reflection, suffused with grounded realism when
considering the realpolitik of living and trading. The truth is
elation and misery are stablemates and a balanced ‘middle
path’ accepting this is pretty much the only way!

So, be kind to yourself in the
challenging, sometimes bewildering
times we are in and most importantly
let’s reach out and practice kindness
towards one another. Here, now and
for the long haul!

gedanken.co.uk
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STACK THE ODDS
Anyone who placed a bet on what they’d be doing in 2020 were either
delusional or psychic – or were they?

Our job as entrepreneurs and sales growth leaders is to
focus on what is within our control and to react to changing
circumstances or market shifts. It’s what we do.
If we’re effective at running our businesses, on a daily basis we
should be tracking our business’s KPIs, analysing both our internal
and external variables and acting accordingly. We do this through
a combination of collated facts, crunched numbers, intelligent
research, customer feedback, years of experience and our allimportant gut instincts.
It’s what Stephen Covey refers to as focusing on the Circle of
Influence vs. the Circle of Concern.
However, the challenge for many leaders at the moment, is the
pace of change within their sectors, combined with a momentum
killing level of uncertainty, which is sending them into a fearinduced state of flux. Prior to the beginning of this year, no one
had a contingency plan for the effects of a global pandemic. And
with the lack of a clear Exit Strategy from the current situation
it’s easy to understand why some business leaders are either
paralysed or making poor decisions.
‘Fear makes people stupid’ – fact!
I’ve yet to meet a leader who made a decision from a place of fear
that turned out well. Keeping a rational head, even in the darkest
of times, is part of what it takes to be a leader.
So how can you hang onto your marbles and steer your ship
through these choppy waters?
Make the tough decisions ahead of time.
‘Run the scenarios’ so when the deadline arrives, regardless of
the state of play at that point, the decision and agreed action is
clear in your head. Most leader paralysis occurs when the facts
almost match the scenarios they anticipated - or they’re living
in hope that by giving something a slightly longer runway, things
will come good.
Trust me – they won’t. Get clear.
	Follow through with those cost saving actions IF the numbers
haven’t crossed the pre-determined line.
	Do not extend that person’s probation IF they haven’t
achieved the pre-determined outputs.
	Commit to capital expenditure IF your cashflow forecast
achieves the pre-determined number.
…and so on.

A few years ago, I was helping one of my clients write a postBrexit strategy. (They’re a manufacturer with an established
customer base inside the EU that obviously was at risk). We
ended up with 16 different business cases, all based on a variety
of internal markers combined with post Brexit trading scenarios.
When it came to taking action by our own deadline, we were
clear. All the variables had been thought through and an action
plan pre-prepared.
In their case, the MD relocated himself and his family to Germany,
the company opened an EU registered legal entity, built an incountry sales operation, upgraded their internal systems and in
essence executed the plan we had written ahead of time. The
blueprint existed.
So what must you do?
Start by writing down all the variables cluttering your head;
What if we have another lockdown.
What if our sector is permanently affected.
What if our Order Book Value increases or decreases.
What if our current Cashflow Runway changes.
What if our B/E falls or increases to ‘x’ percentage of turnover.
What if ‘this’ happens in the team.
Then map out an action plan to handle each various scenario.
Use the headings from my SAM© (The Sales Acceleration Model)
as a guide;
Strategy – what product, to what customer, at what margin, via
what route to market.
Team – how do I build the most competent team to deliver that
plan.
Tools – what tools, resources, capital, processes and templates
will be needed.
Tactics – how can I ensure everyone consistently executes on
the strategy.
As a sales growth strategist I’m often quoted as saying, ‘the
execution of your sales strategy is a game of poker. All you can
do is what you can to ‘stack the odds in your favour.’ The rest is
up to the Gods.
So, what will you do today – to help you stack your odds in your
favour?

Nicola Cook is the CEO of Company Shortcuts. The UK’s leading Sales Acceleration agency helping scale-ups build a profitable
Sales Engine for Growth. Her waitlist is open and is currently taking new applications for 2021. If you’re interested in finding
out how she could help your business, for an application form contact helen@companyshortcuts.com
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HOW EASY ARE
YOU TO DO
BUSINESS WITH?
You would like to think you are
customer focused. You would like
to think that you react well to
customer needs. You would like
to think that you make it easy
for your customers to buy.
What are you not seeing?

It is very easy as a business owner to lose sight
of your own processes, approaches and what
your team are doing, especially so as so many
of your team may be working remotely.
At home Mrs Tynemouth and I recently decided
to buy a new front door and a garage door (we
realised after a couple of windy days that both
were making the house cold as they both had
massive gaps around them).
I am a big advocate of shopping locally and
using local businesses, after checking out google
I realised a lot of firms who were advertising as
local – Garage doors Sunderland! were actually
national companies taking out specific landing
pages and local 0191 numbers to appear like small
local providers. I navigated to a local group I use
on Facebook and I was pleased to find someone
who lived near me promoting their business. That’s
great I thought, someone on my doorstep (sorry for
the pun) who can help.
I messaged them on Facebook and they soon
followed up with a phone call (a really good sign
in my book). I explained I knew almost exactly
what I want (Mrs Tynemouth and I had played
spot the door and garage doors we liked on our
daily walks). I told this person pretty much exactly
what I needed and explained that I hadn’t spoken
to anyone else and wanted to use them as they
were a local firm. I was told they needed to come
out to see us, naturally I assumed this would be
to measure up (great we are on the journey to a
warmer house!) But that’s not why they wanted
to come out.
The person who called said they need to come and
spend time with me in the house. Given the current
restrictions I explained I wasn’t comfortable with
this and asked why they need to come into the
house. Then the conversation took a very strange
turn...

Nevil Tynemouth

Him: We need to come into the house and run
through the brochure.
Me: Great could we do that over the phone or on
a video call?
Him: No, we have to come and see you.
Me: Ok can you email that across, and I will
confirm which of the doors I want?
Him: No we can’t do that we don’t have an
electronic brochure.
Me: Ok, you are local to me, can you drop a
brochure off and I will call you back to confirm?
Him: No, I can’t do that as it won’t fit through
the door.
Me: Ok, can I just pick something and pay for it
now on my credit card (does that sound like a
customer desperate to buy?)
Him: No, we have to come and see you.
Me: (Sounding a little exasperated now) Can I just
check, I can’t just say yes, pay now and get you to
measure up?
Him: No, we need to come out and see you to go
through the contract and t’s and c’s.

It made me stop and think, is this an extreme case
or is it becoming almost an expected experience
as a consumer? I see lots of organisations and
individuals doing just this, making themselves hard
to buy from. I don’t think they do this deliberately
and I don’t think they mean to do it, it just creeps
up on them.
As a business owner or as someone who represents
a company it is very easy not to see things. You
simply start to miss the obvious things that are
straight under your nose. Our brain starts to blank
out the everyday processes and approaches we use;
it forgets that every new client has specific needs
and it applies a lot of assumptions.
To help you in your business ask yourself a simple
question –“Are we easy to do business with?” and
you will find some answers.

Me: (Sounding really desperate now) Could you
post that through the door and we will review it
and drop it back off?

Then if you want some real clarity ask some clients
who did buy from you – “How easy were we to buy
from?” and then go the ultimate stage and seek the
same feedback and insight from those who didn’t
choose you as a supplier.

Him: No because..(rest was inaudible above my
gnashing of teeth and tearing my own hair out)

On another note, if anyone can recommend a good
garage and front door supplier…

Nevil Tynemouth
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That was a genuine conversation just a couple of
weeks ago, nothing has progressed, I don’t have a
door and as I type this article I feel a tiny bit guilty
that I could actually be looking for another local
supplier who might want to sell me a front and
garage door.

New Results nevil@newresults.co.uk

EXCLUSIVE BUSINESS &
NORTHERN INSIGHT LUNCH CLUB
Our Exclusive network is an incredible talent pool and we
have drawn on this to deliver valuable advice, perspective,
conversation and support. Join our virtual events; it’s a great
way to spend your lunch break and network with a highly
engaged business group.
As 2020 winds down we are delighted to conclude our events
for this year with two inspiring speakers, you will find full
details below, all are welcome to join us.
Linda Hitman and Michael Grahamslaw

B U S I N E S S

VIRTUALLY EXCLUSIVE
In the absence of our in person networking events we have continued to meet via Zoom. Our Exclusive
network is an incredible talent pool and we have drawn on this to deliver valuable advice, perspective,
conversation and support.

NOVEMBER 12th - Tony Robinson
Happipreneurship#Rocks
Tony is a professional speaker on Happipreneurship
and this year has set up the campaign #ExcludedUK
supporting those that have not received support
during the pandemic.

NOVEMBER 26th - Carl Swansbury
Maximising and realising the value of
YOUR business
Carl is a Partner at Ryecroft Glenton, specialising
in delivering financial and strategic advice to help
businesses navigate challenges and opportunities.

Visit www.Exclusivebusiness.net for full details
Non-members can book to join the events via our website.

Have you joined the Exclusive Members Club?
An influential group of individuals who understand the importance of relationship building and collaboration.
Contact Linda@exclusivebusiness.net visit www.exclusivebusiness.net

www.exclusivebusiness.net

www.northern-insight.co.uk

INSPIRING CONVERSATION & CONNECTIONS OVER A FINE LUNCH WITH EXCLUSIVE BUSINESS & NORTHERN INSIGHT
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WOULD YOU
RATHER GO TO
THE DENTIST?
Do you need to have a difficult
conversation with an employee,
but aren’t quite sure where to
begin and quite frankly you
would rather go to the dentist?
I have had hundreds of conversations with
managers who are avoiding conversations
with the people they manage about dips in
performance or challenging behaviour. Now add
to the mix that the dynamic that the business
has moved to home based and they are not
seeing employees on a regular basis, its not
an exaggeration that often they would rather
go to the dentist for treatment than have that
awkward conversation.
The trouble with this is the problem will not go
away on its own and more likely, the problem
will spiral. What was easily resolved in an early
conversation is now an explosion of bad feeling,
resentment and emotion. And this may feel a lot
harder to keep under control when working from
afar.
Although it may seem awkward or uncomfortable
at first, talking things through with an employee
can have many benefits. Trust me. And lets face it,
the dentist is a pretty awful alternative.
Here are a few top tips that can help these
conversations;

Jayne Hart, Director, The HR Dept Newcastle

2. Dedicate a time
Impromptu calls are helpful to clear up minor
misunderstandings, especially when your team
is working remotely. Conversely, if the topic of
your conversation is sensitive or has the potential
for confrontation, it’s better to schedule a call,
allowing you both enough time to talk. Video
calls can help to break down barriers and improve
human connection.
Planning a time to talk also allows you enough
time to prepare and shows you are committed to
finding a solution.
3. Be prepared to listen

1. Know your end goal

By now you should know what you want to say and
what you want to achieve, but there is a piece of
the puzzle missing: the input from your employee.

If you have identified a problem and decided that
a conversation needs to happen, before you go any
further, stop and think about what you want to get
out of it.

Have some open-ended questions to hand and be
prepared to really listen to what the employee has
to say. This will show that you value their input and
are seeking a fair and objective resolution.

For example, if the problem concerns an
employee’s poor performance should you be
holding a capability meeting with a performance
plan or is it merely a pep talk that is needed to
boost productivity.
Keep your end goal in sight, it will help to keep the
conversation on the right track.

4. Know the risks
Difficult conversations in the workplace can be
risky if managed poorly. Emotions can run high and
there could be risk of discrimination if protected
characteristics are concerned.
Stick to the facts and refer to company policy
www.hrdept.co.uk
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wherever possible. Follow a fair process and keep a
record of your notes and findings. You may need to
refer to them in the future.
Additional risks due to COVID-19
The current climate poses additional risk for
managers to be aware of. That is that many people
have suffered with poor mental health because
of the pandemic. This can undoubtedly change
behaviour or impact performance at work.
Showing compassion and support can help
employees to open up and admit if they are
struggling. Providing access to an employee
assistance programme can help here.
5. Keep the communication flowing
Good communication can be preventative and stop
problems from arising in the first place. If you are
in regular contact with your employees, you can
reduce the chances of miscommunication.
Usually we would say: “Have an open-door policy”.
When you are managing a remote team however,
some thought will be required as to an equivalent.
It could be scheduling time in your diary for catch
up calls or taking your status off “busy” to allow for
valuable talking time.
So, take a deep breath, plan your approach and
trust me that it is the right thing to do. I hear there
are long waits for a dentist appointment anyway!

BUSINESS INSIGHT

REWARDING STAFF IN CHALLENGING TIMES
Clearly not everyone is seeking pay awards
in the current economic climate, and in fact
a large number of staff are talking about how
grateful they are to still have jobs. However,
many employers are beginning to consider how
to reward and recognise staff. So here are some
tips for rewarding employees even on a tight
budget.
1. Detail staff benefits. Help staff understand
what benefits they have in addition to the salary,
for example point out pension contributions, salary
sacrifice schemes, training opportunities, health
and well-being programmes etc.
2. Personally thank an employee for a job welldone. Specify what was good about it and why you
appreciate it. As someone once said, “compensation
is a right; recognition is a gift”.
3. Give employees the opportunity to learn new
skills. Most people like to learn, to grow, and to
improve their marketability, and the more skills you
enable your employees to learn, the more they will
value their position with you.
4. Celebrate successes. Celebrate an employee's
successful completion of a project, landing a big
client, improved sales figures etc. If you are working
from the office, after a particularly tense week,
bring doughnuts and coffee and gather everyone
together and take time to mark the successes of
your staff.

5. Provide free time and flexibility. You could
award individual free time as a reward for achieving
a specific accomplishment, such as finishing a
challenging project etc. Alternatively, you can
reward all your employees together, for example,
by letting them leave an hour early to miss rush-

hour traffic on a day of expected heavy traffic.
Give extra time for lunch to an employee or team
who has worked through hard to deliver something
to a client. Finally, like most good employers, do
allow time off for personal or family responsibilities.

With many years’ experience in reward and recognition, the team at Holgate HR would be happy to answer any questions you may have.
Contact us via info@holgatehr.co.uk.

WHATSAPP BRINGS BUSINESSES TOGETHER FOR
EXTRA SUPPORT DURING LOCKDOWN
of conflicting and confusing information being
released on a daily basis.

Two North East businesses used WhatsApp to
help SMEs across the north east navigate the
challenges faced by lockdown earlier this year.
Accountants Robson Laidler approached the team
at Inspired HR to see if they would be willing to
join a group for their clients who needed help
with HR issues. With a lot of these companies
facing uncertain times due to the changing
workplace requirements, they needed as much
help as possible to navigate the new employment
landscape.
Nikki Masterman, Inspired HR’s Managing
Director, and her team of consultants spent
the following months providing legal templates
to help businesses furlough staff properly, as
well as guidance on how to deal with potential
redundancies. Through their wider network they
were also able to help companies with health
and wellbeing advice as well as health and safety
information for workplaces that wanted to bring
staff and customers back.
The team provided this guidance as a goodwill
gesture to Robson Laidler’s clients, helping them
to continue trading by allowing them to spend
more time and energy dealing with the day-today running of their companies.

Nikki said: “It has been a privilege to help provide
support to Robson Laidler’s clients over the past
few months. Without this a lot of the businesses
would not have been able to survive, as a lot of
the new requirements were quite complex.
“By looking after furlough issues, redundancies,
and providing the templates so that staff were
aware of their positions under the new guidelines,
we helped owners focus on the other aspects of
their businesses during this uncertain time.”
This support continues to this day, as the team
regularly issue breakdowns of the government’s
statements to ensure business owners have
access to the news that directly affects them.

“From the very start, the emphasis of the group
was about helping our clients. We wanted to be
on hand to answer any questions they might
have; it meant that we were manning the group
from 7am until as late as 10pm some nights, but
it’s worth it for what it meant to the businesses
involved.
“It was great to see our clients interacting
directly with each other as well. On a few
occasions several of them have had a need for
new suppliers for things like PPE, and the group
has become a bit of a hub for them to share
recommendations and referrals for extra work.”
Both companies are committed to continuing
to foster these relationships within the group.
While Graham admits it may need a name
change soon, they have no intention of stopping
helping businesses make sense of any new
announcements.

Graham Purvis, Managing Director at Robson
Laidler, said there was no real thought that
went into the group other than a desire to help
business owners at a time when there was a lot

To find out more about how the team at Inspired HR can help you with information
around furlough and the government’s Job Support Scheme, visit www.inspired-hr.co.uk
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REECE GROUP ENGINEERS A POSITIVE FUTURE WITH
STRONG FINANCIAL RESULTS
Reece Group has announced positive end of year results for 2019 which reflect new contract wins,
business growth and advances in product technology.

John Reece MBE, Director of Reece Group
which has announced positive end of year
results for the 2019 period.

The North East-based organisation, the holding company for Pearson
Engineering, Responsive Engineering and Velocity, has announced a
collective turnover of £64.6m for the year ending December 2019. This
is up 48% on the previous year demonstrating continued worldwide
demand for its highly advanced defence engineering systems, world-class
manufacturing services and innovative, rapid road repair technology over
the twelve month period.

Responsive Engineering reported mixed results with a trading loss of £2.2m
for the 2019 period. However, this has led to a strategic shift of activities and
refocus of manufacturing operations over recent months, with management
successfully restructuring the company to better align with client requirements.
Whilst Covid19 has had an impact on the business this year, the strategic
changes implemented will create a more robust foundation from which to
move forward, especially in the defence sector markets.

Reece Group, which employs over 350 staff across its Armstrong Works facility
in Newcastle upon Tyne and sister site in Sunderland, also reported a 42% rise
in gross profits, £1m investment in R&D programmes and £120m worth of
assets. The Group also continued to donate to local community-led projects,
supporting regeneration in the west end of Newcastle with almost £1m given
over the last five years. Through its support of the Reece Foundation, the Group
has helped younger generations through STEM-based education programmes
that promote qualifications and entry into engineering and manufacturing
careers.

Responsive Engineering continues to work closely with Pearson Engineering, with
both companies looking to capitalise on several large defence manufacturing
opportunities over the coming years.

Subsidiary company, Pearson Engineering, recorded an increase in turnover to
£41m, up from £21m in 2018, due to new business wins and several longterm R&D projects reaching final implementation and production stages. The
company, which employs 75 staff at the Scotswood Road site, is predicting
another positive year ahead for 2020 with further contracts in the pipeline
and new advanced products in development for defence sector clients whose
equipment is used in the most extreme and challenging environments.

Additionally, Velocity saw significant growth in 2018 and maintained this level
of activity in 2019. The company achieved its largest machine order to date in
2019 (manufactured at Armstrong Works), and whilst the business was initially
impacted by the pandemic in the first half of 2020, prospects remain good with
demand rising again over the summer period and pot hole repair being cited as
a key commitment by the Government.
John Reece MBE, Director of Reece Group, commented, “Overall, these are
positive results for Reece Group as a whole and provide us with a very stable
foundation from which to move forward, especially in light of the current
uncertainty that surrounds the world economy. We are in a good position and
we will look to build on this further as we navigate our way through what has
become a challenging time for everyone due to the Covid pandemic.
continued over...
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...continued from previous.
“The end of year results are testament to the hard work, knowledge and
commitment of all our staff as well as the support of our clients, stakeholders
and supply chain partners over recent years. 2019 was a very productive year
where we made continuous investment in skills, staff, facilities and innovation
to help shape the vision for the Group as well as the focus and direction of our
individual companies.
“We are at the forefront of a major global industry that is highly competitive
but Reece Group is continuing to develop and manufacture advanced, specialist

products that are simply world-class. Our roots firmly lie here in the North East
and we continue to invest in the region, providing as many opportunities as we
can, especially for young people.
“Whilst we are in a good position overall, like all businesses we must be flexible
and responsive to a changing and volatile economy. The UK is likely to be
in recovery for some time to come and whilst no one can predict what will
happen, I believe that we are well placed to weather the storm and any impact
that may follow.”

www.reece-group.com

MAJOR GROWTH AND EXPANSION IN OIL, GAS AND
ENERGY RESULTS IN LEADING INSPECTION SERVICES TEAM
WINNING FAMILY BUSINESS ENTREPRENEUR OF THE YEAR
on the cake and is testament to the hard work that
every single member of our team puts in every day.
It is an exciting time for NECIT Services.”

A highly qualified North East based engineer
is commending the performance of his team
this week after winning the Family Business
Entrepreneur of the Year (NE) at the Great
British Entrepreneurial Awards (GBEA).
Peter Lyons is the founder of NECIT Services. He, his
wife Cherelle and the 15 strong team have grown
the company to be global leaders in the delivery of
a comprehensive range of Quality Assurance and
Quality Control services.
The company now works across 75 countries,
utilising the skills of over 3000 worldwide
inspectors to ensure client’s projects are delivered
on time, within budget and to global quality
standards.
Peter is an experienced engineering and inspection
professional that has himself trained over 1000
inspectors worldwide. Prior to setting up NECIT
Services in 2009, Peter delivered specialist quality
expertise on highly respected projects and is
qualified through CSWIP, BGAS and PCN.
And now NECIT Services, which has recently
opened a new office in Houston, Texas has been
recognised by the judges at GBEA, winning the title
of the Family Business Entrepreneur of the Year for
the North East.

Peter, who has lectured extensively on engineering
inspection for The Welding Institute (TWI) and
continues to serve as a voting member on the
CSWIP Welding, Specialist and Practitioner
Management Committee, said: “Despite the
pandemic, 2020 has been an amazing year so
far for our business. Our inspection, auditing and
expediting services positioned us, our inspectors
and many in our client’s companies as key workers.
“We have worked hard as a team to overcome the
current global challenges and are tracking at 13
percent above our planned target of £2.7million
turnover for this year. We are proud to have
retained 100 percent of our client base and are
actively expanding the team across the UK, USA
and Asia as well as investing in system solutions.
“To win the title for Family Business Entrepreneur
of the Year for the North East at GBEA is the icing

Founded in 2013, the Great British Entrepreneur
Awards acknowledges the hard work and inspiring
stories of entrepreneurs and businesses in the
United Kingdom. This year there was a ‘phenomenal
number of applications’ in both categories NECIT
Services is shortlisted in. Anne Boden, CEO of
Starling Bank who is sponsoring the awards, said:
“These entrepreneurs have gone above and beyond
in order to allow their business to flourish in these
extremely difficult times, it is a true honour to
congratulate each and every one of them.”
Started by Peter and Cherelle at their kitchen table,
NECIT Services has grown massively over the last
three years. Diversifying to support upstream,
midstream and downstream inspection, NECIT
Services is proud to deliver fully coordinated
inspection services to many of the world’s leading
engineering companies.  
The team are now on the Worley delivery platform
and are viewed as a trusted reliable partner in
the oil and gas, renewables, nuclear and power
arenas. The company has achieved a record 70%
YOY increase in revenue since 2018. That growth
continues into 2020 and beyond.

More information is on www.necitservices.com
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Paul Butler, chief executive, North East Automotive
Alliance, Matt Boyle chairman, North East Automotive
Alliance, Ryan Maughan, founder, AVID Technology.

INNOVATION AND NEW TECHNOLOGY IS KEY FOR
AUTOMOTIVE SECTOR
The North East Automotive Alliance (NEAA) has, despite the global pandemic, continued its proactive
and innovative approach, with the launch of two key initiatives.
As the UK’s largest automotive body, with over
270 members, the NEAA provides an unparallel
collaborative network where companies find
benefit from leadership and co-ordination of
activities of mutual benefit. There are several
focused working groups covering five areas:
business resilience, skills, trade and investment,
network and connectivity and innovation and
technology that drive collaboration and best
practice across the region.
Innovation and technology is a key pillar in the
NEAA’s vision for the region to be recognised as a
true automotive powerhouse with a very dynamic,
forward looking and competitive supply chain that
incorporates strengths in research, development
and innovation in new automotive electrification
technologies and manufacturing processes.

Ryan Maughan, said: “EV North, set up by members
of the alliance, is an opportunity to promote the
region as an innovative and forward-thinking
environment and to also leverage collaborative
working.”

“We want to expand the national innovation eco
system, build on our regional capacity and produce
more demonstration and testbeds, whilst reducing
the cost and risk of innovation which will see us
attract more regional talent.

Secondly, the 5G Connected and Automated
Logistics (CAL) project. In July, the NEAA and
partners Sunderland City Council, Newcastle
University, Vantec, Coventry University, Connected
Places Catapult, StreetDrone and Perform Green,
secured funding for a 5G enabled CAL pilot and
proof of concept.

“Academic research through our universities will
enable us to attract more public sector funding
as seen with the successful 5G project to develop
nationally significant programmes, creating
a region that fully embraces innovation and
crystallises regional assets.

Firstly, EV North, previously announced as the
NEAA Electrified Powertrain Technologies Group,
aims to support advances in new technology across
the region, particularly in powertrain electrification.

The £4.9m project will receive £2.4m from 5G
Create, a £30 million open competition, combining
British creativity with innovative new uses for 5G,
as part of the wider £200 million 5G testbeds
and trials programme (5GTT) funded by the UK
Government. The project will deliver a huge stride
forward in CAL, proving last-mile delivery for an
autonomous HGV up to 40 tonnes on a private
road. 5G is essential, as it will enable the removal of
the safety driver from the process, allowing remote
teleoperations to overcome abnormal situations.

Chaired by Ryan Maughan, founder of AVID
Technology, who has long been at the forefront
of the shift towards electrification, EV North is
an important step in supporting the North East’s
transition to become a true automotive powerhouse
and a location of choice for automotive investment
in Europe.

Paul Butler, chief executive, North East Automotive
Alliance, said: “Innovation is a key priority for the
recovery of the automotive sector. The aim of
these innovation and technology initiatives is to
create an environment for collaboration, sharing
knowledge and ideas and, ultimately, creating more
and better jobs.

There have been two recent developments in
delivering this vision:

www.northeastautomotivealliance.com
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“These initiatives are great examples of how we are
leading the way as a sector body.”
Matt Boyle chairman of the NEAA, will play a
leading role in the co-ordination of these activities
as one of the authors of Driving the Electric
Revolution Challenge and chair of the 5G CAL
project board.
Matt Boyle, said: “It is extremely important that
the NEAA steps up, shows leadership and drives the
discussion. This is a big moment for the alliance.
It is highly regarded by leading figures in both
automotive and political circles and is informed by
a huge membership. As Chairman of the NEAA, I
am delighted to be playing a leading role in these
important initiatives.
“This is a fantastic opportunity for the North East
to demonstrate its collaborative nature and deliver
significant added value through the co-ordination
of these programmes.”
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Daniel Egan-Sheath

An Entrepreneur Interview with...

Tell us about Northern Balance’s specialist divisions?

DANIEL EGAN-SHEATH

Our Laboratories Division advises customers cross-industry on the best-fit
weighing instruments for their environment and application. Our services
extend to regular preventative maintenance and calibration to enhance
weighing performance and reduce downtime.

Finance and Operations Director at Northern Balance

Our Industrial Division provides weighing solutions from batching and counting
to formulation and dispensing through to vessel and weighbridge weighing.
All solutions maximise efficiency, improve quality and maintain data integrity.
What’s your background in business?
I’ve always had a passion for numbers and food. However, hospitality hours
and pay didn’t suit my lifestyle. So, I started out as an Accounts Junior at
Amec. Since then, I’ve worked in businesses of varying sizes, industries and
overseen finance, operations, HR, IT and marketing. My experience led me to
focus on business performance and growth. In 2016, I joined the Gem Scientific
Group (backed by PE Investors Solingen) as Finance and Operations Director.
We acquired Northern Balance in the same year and set out to drive its UK
expansion via further acquisitions and organic growth.
How was Northern Balance founded and what led to its acquisition?
Northern Balance was founded in 1971 as a North East family business.
Specialising in calibrating, maintaining and supplying weighing equipment,
we’re a well-respected company with 150 years’ collective engineering
expertise.
Gem Scientific regularly commissioned Northern Balance to complete thirdparty calibrations. With synergies across customers and industries, Gem saw an
expansion opportunity and acquired Northern Balance.
How has Northern Balance grown since the acquisition?
Turnover has doubled through two acquisitions and organic growth. This
has allowed us to extend our UK footprint, expand our team and ensure our
customers receive an even better service.

Our Product Inspection Division carries out calibration and validation on
checkweighers, metal detectors and x-ray machines. Our support helps
customers maintain accreditations, reduce costs and prevent product recalls.
By structuring our services around these key areas, we’re well equipped to
support customers cross-industry with any part of their weighing processes.
What’s Northern Balance’s USP?
We put quality first. That principle drives trust and gives customers assurance.
As many of our customers operate within regulated industries including
Pharmaceuticals, Chemicals, Food and Beverage, we work hard to maintain our
ISO 9001:2015 and ISO/IEC 17025:2017 certifications and embed them within
every aspect of the Business. This ensures we can support our customers to
achieve consistent quality and compliance in their weighing processes.
How are you overcoming COVID-19 challenges?
As a service business, it’s critical that we adapt and respond to customers’
needs. Despite the uncertainty, we’ve remained focused on delivering service
continuity. By listening and through regular communications, we were able
to flex around customers’ requirements. For instance, providing remote
technical support when on-site visits were restricted or assessing on-site
COVID procedures pre-visit to ensure full compliance. Demand for our services
escalated throughout the pandemic. As a result, we’ve welcomed five field
engineers and an additional Sales manager to address the demand.

In your words, what is it that Northern Balance does?

What’s your business motto?

We provide essential services to industries where weighing and quality are
critical to their operations. Customers can access a full spectrum of services
ranging from calibrations to maintenance, repair, supply and hire of weighing
instruments. We’re a one-stop service that offers quality and value for money.

It’s vital to instil a collaborative approach in a service-orientated business.
We’re an extension of our customers’ teams and by helping them achieve
consistent quality and compliance they’ll succeed. That in turn helps to drive
Northern Balance forward.

Learn more about Northern Balance at www.northernbalance.co.uk
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ENGINEERING SUCCESS
Investment in an experienced team of directors is a driver behind the expansion and growth of
North East civil and structural engineers RWO.

RWO’s senior management team in the North East.
L-R: Ross Oakley, Reese Kesson and Alex Erskine

RWO provides a range of highly professional and
responsive residential, commercial, industrial
and leisure construction engineering services
and consultancy support, delivering quality
and unparalleled expertise in the process to
customers who include leading housebuilders
(Barratt Homes and Taylor Wimpey) and
construction and infrastructure sector leaders
such as Caddick Group, Metnor and Vistry.
Under the guidance of managing director and
founder Ross Oakley, the firm has continued to
invest strongly in the very best senior industry
talent, building a capable and skilled leadership
team at its offices in Newcastle and Leeds to
support planned strategic growth and an expanding
national footprint. This is focused around a team of
five company directors, who can bring more than
100 years’ of combined experience, expertise and
management in civil and structural engineering
work to bear.
In Newcastle, Reese Kesson has joined Ross,
providing significant experience in managing
investment projects such as Trinity Square in
Gateshead, along with various retail and residential
schemes, as the new head of structures. He works
alongside Alex Erskine, the director of civils,
whose own experience and expertise in technical
compliance for designs and pushing forward with

workflows across the business, continues to keep
RWO ahead of the curve.

as it sees involvement in an expanding and diverse
range of prestigious projects.

The calibre and quality of the RWO management
team is reflected further in the directors who lead
the firm’s Yorkshire operation, based in Leeds. There,
Andrew Fairburn, who has been involved in civil
engineering for more than two decades, working
on the some of the biggest investment projects the
region has seen, leads the team, supported by Jamie
Corbett, the newly appointed director of structures.
Jamie, a strong advocate of design and modelling
technology to give RWO an acute edge and with
20 years of expertise, further boosts the leadership
team with his project management track record,
which includes responsibility for multi-million
pound infrastructure schemes and construction
projects for Vantec Europe and Amazon among
others.

This can be seen in the skilled expertise provided
around the design and construction of one of the
largest automotive logistics centres in the UK. Work
by the directors has been instrumental in bringing
forward a new solution that will ensure the site is
developed as cost effectively as possible.

The new directors echo the investments RWO is
making in its team’s quality and skills as well as
frontline operations, and reinforces the highly
capable, comprehensive engineering talent and
expertise that can be brought to bear in support
of clients. It also demonstrates astuteness in being
able to go above and beyond expectations to deliver
success and deliver projects on time and within
budget. Ross and his fellow directors continue to
oversee an expanding national footprint for RWO

Access to highly skilled, experienced and quality
engineering leadership is and will continue to
be paramount for the building and construction
sector, says Ross.

More at rwo.group
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Elsewhere, the directors are bringing their technical
expertise and engineering services to support the
delivery of a new community leisure centre and
swimming pool in East Anglia, a multi-millionpound industrial development in Yorkshire and a
new data centre on the outskirts of London. They
also continue to oversee other diverse projects,
which include structural engineering services
around the rollout of the UK’s next generation of
mobile phone technology.

“It’s a challenging time for everyone, but
investment now in a high calibre, experienced and
quality senior management team supports growth
and ambition, ensuring that we will be well placed
to provide top-class skills and expertise to new and
current clients for years to come.”
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DEDICATED MANUFACTURING DIGITAL WEEK
FINISHES ON A HIGH
Digital Manufacturing Week kicked off at the end of September supporting 88 delegates across six
events, including, a networking session, followed by five digital marketing workshops, supporting
businesses operating in the Manufacturing sector, to develop their digital marketing journey.
The events gave businesses the opportunity of fully funded training
enabling multiple members of staff to digitally upskill different
departments within their business.
The specialised events began with a virtual networking event led by
John Hildreth, Business Growth and Investments Manager at Advance
Northumberland and guest speaker Ryan Maughan from AVID
Technology. The event highlighted the importance of having a good
communication strategy when it came to digital marketing and to not
just focus on the selling but also engaging customers, the presentations
sparked conversation from various manufacturing businesses across the
region.
The subsequent workshops were focused on subjects including; Microsoft
Teams, Microsoft Excel, LinkedIn, Email Marketing and Website Content
and were attended by 40 individual businesses including various staff
members from different departments from marketing to purchasing
meaning multiple departments benefitted from the support.
Alice Inglis from Tiger Lifting said “We were delighted to have the
opportunity to take part in the recent Business Northumberland Digital
Manufacturing Week events.

Digital Manufacturing week was delivered by Business Northumberland,
a service that provides support to small and medium enterprises across
the North East who are looking to sustain and grow their business
online. The support programme is funded by the European Regional
Development Fund and Advance Northumberland, there is no cost to
eligible businesses when accessing the support.
John Hildreth from Advance Northumberland said “We’re delighted that
so many businesses took the opportunity to engage and participate in
the first Digital Manufacturing Week series of events.
“The feedback from delegates has been fantastic and true recognition
to Northumberland’s vibrant manufacturing cluster as its highly skilled
workforce continues to adopt new technologies into everyday business
operations to increase productivity through process analytics or
accessing new global markets through online selling”.
The successful week has been branded as “insightful” and “informative”
from the delegates as well as 96% agreeing that the content of the
workshops led and programmed by Digital Allies and Lara Mellor Training
and Consultancy will help them grow and develop their business.

“All of our IT users took part in at least one course, with several
colleagues taking part in two, three or even four of the events!
The virtual delivery was appropriate and effective and the trainers
knowledgeable and enthusiastic.
“We all learnt some new skills, in both Office 365 and to help improve
our online profile. We’ll be booking onto more of the online events and
courses that Business Northumberland offers”.
For more information and to register please go to: www.businessnorthumberland.co.uk or
contact a member of the team at business@advancenorthumberland.co.uk
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L-R: Rachel Richardson, Troo commercial director; Jan Oosthuizen,
investment manager, Mercia; Steve Goldsmith, Troo operations director;
Keith Brown, head of sales and Andrew Richardson, CEO of Troo.

TROO RELOCATES TO MANAGE GROWTH IN
CUSTOMER DEMAND
A leading UK business energy services company based in the North East has invested in larger
premises to scale up for further growth, creating dozens of new jobs.

The energy comparison service Troo has
relocated from Newcastle to a 10,000 sq ft
unit at Sunderland’s Doxford International
Business Park.
The company is aiming to double its current
workforce of 30 in the next 12 months while also
doubling turnover. Troo expects staffing to rise to
around 120 within the next two to three years.
Andrew Richardson, CEO and founder of Troo
explained: “Our national growth is being driven
by business customers who appreciate our
transparent approach to fees and our ability to
show what they should be paying for energy
against what they have been paying.
“More recently, we have been doing well because
we’ve helped many of our customers – large
and small - through this particularly difficult
pandemic year either by securing savings or
renegotiating existing arrangements.”
He explained the company expected to see
continued growth as the business invested
in using data better and by offering business

customers added value through services and not
just fairer prices on their energy.

support team to deal with all their energy needs,
from billing queries to energy savings advice.

Troo, launched in 2018 with the aim of
disrupting the energy brokerage industry through
transparent pricing, has seen steady national
growth since it was established. It continues to
grow with the support of funding through the
North East Venture Fund, managed by Mercia
Fund Management.

“This added value we’re able to offer businesses
is proving to be very attractive and particularly
in this current market when everyone is trying to
achieve savings.”

The last investment helped the company launch
a new customer service brand called Troo Assure.
This provides customers with advice on issues
such as new meter connections, energy savings,
interruption of service and compliance issues.
It ensures that users are on the right tariff and
automatically gives them the best price at
renewal.
Andrew Richardson explained: “The support
from Mercia has been critical to our continued
growth and success. The development of Troo
Assure is allowing us to offer energy as a service.
We provide business customers with a dedicated

Last year Troo established an alliance with the
North East England Chamber of Commerce
becoming the preferred energy supplier to the
chamber’s 3,000 members across the region.
A new breed of business energy broker, Troo is on
a mission to shake up the business energy market.
The company helps businesses save money, time
and hassle when renewing business energy
contracts by sourcing the most competitive
prices from suppliers.
Troo, offers services aimed at businesses to
provide highly competitive rates for energy prices
– with the company taking a clearly-defined
transparent fee from the supplier – alongside
offering a free online benchmarking platform to
allow price comparisons.

For further details about Troo, visit www.troocost.com
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Fokhrul Islam

“Entrepreneurs have shown
they stay strong, even during a
global pandemic. Coronavirus
hasn’t stifled enterprise.
Entrepreneurs are adapting to
the crisis, as seen in this year’s
entries. And that’s what we
need to happen if we want our
economy to bounce back.”
- Rishi Sunak.
Rishi Sunak

CHANCELLOR’S PRAISE FOR ENTREPRENEURS
Global Procurement Group founder, Fokhrul Islam, named Scale-Up Entrepreneur of the Year
The founder of Global Procurement Group,
Fokhrul Islam, has been named Scale-Up
Entrepreneur of the Year for the North East at
the Great British Entrepreneur Awards.
Global Procurement Group specialises in energy
management and procurement, developing
technology that helps businesses proactively
manage their energy; cutting costs, consumption
and carbon. The global operation spans three
continents - Europe, US and Asia. Its UK arm,
Northern Gas and Power, has its HQ in Gateshead
and offices in Newcastle and Leeds.
With Covid-19 restrictions preventing the regional
finals taking place live, Fokhrul (Fu to colleagues /
friends) was awarded the top position in a virtual
ceremony, with a special address by Chancellor
Rishi Sunak.
The Global Procurement Group CEO said “I'm
delighted to win this Scale-Up Entrepreneur

category (North East) in such a prestigious awards.
There's amazing entrepreneurial talent across the
North East and it's great to be recognised in this
way. We know these are challenging times for
everyone. As a community of entrepreneurs across
the whole country we have to work together to
support the UK economy, to continue to push
ourselves and push boundaries. I'm grateful for
everything my team does day-in, day-out, in the
region - and nationally and internationally - making
this business the success it is.”
Now in its eighth year, the Great British
Entrepreneur Awards, in partnership with Starling
Bank, celebrates the hard work and inspiring stories
of entrepreneurs in the UK. Anne Boden, founder
and CEO of major sponsor Starling Bank, said:
“We’re entrepreneurs and we have spirit. We’re
very good at dealing with adversity. And Fokhrul
is an example to us all, of entrepreneurs that are

creative, innovative, and changing the world.”
In Spring 2020, as Covid hit, Global Procurement
Group was able to launch its new price-comparison
site, BusinessEnergyQuotes.com, helping the
UK micro and SME sector get quick quotes and
source savings. It also rolled out ClearVUE. Lite in
2020, its energy software-as-a-service platform,
while ClearVUE. PRO – a powerful cloud-based
monitoring and targeting software – will be
released very soon with its energy monitoring
hardware.
Also under the GPG global umbrella is Energies
France, NGP Americas and ClearVUE Systems.
GPG manages over 29TWhs of energy for tens of
thousands of customers across the globe.
The winners of each category will now go to the
National Finals, with a date to be announced due
to restrictions on large events.

www.ngpltd.co.uk
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OUR SEAFARERS ARE HEROES OF THIS PANDEMIC
What are you having for supper tonight?

When you reach in the kitchen cupboards, pause to think about the people who’ve made sure
that bag of rice, pasta or bunch of bananas find their way into your hands.
Every day, seafarers face challenges and hardships to bring essential
foods, medicines, fuel, clothing, electronics, building material and
much, much more to these shores.

key data from the World Health Organisation – allowing them to
make important decisions and keep vessels operating under difficult
circumstances.

This year has been especially tough on our seafarers. Even under normal
circumstances they leave family and friends for weeks and months at
a time. And now, as COVID-19 has played havoc with the movement
of people, they’ve endured even longer periods stranded at sea while
restrictions prevent relief reaching them or allowing crews to come ashore.

We’ll keep innovating to make sure we match seafarers’ tremendous
efforts with the support they need to do their jobs safely.

It’s a 24/7 job. Imagine being tired and homesick with no light at the end
of the tunnel.
For the last 160 years, North has been supporting and championing the
seafarers who do this vitally important work. Many of us, both now and
throughout our organisation’s long history, have first-hand experience of
what life at sea is like and understand the toll this job can take on mental
and physical health.
Our expert teams in the North East and across the world count many
mariners among them. That’s why in July – at a time when an estimated
200,000 were stuck at sea – we called for seafarers to be recognised as
key workers.
The Government – and others around the world – must provide swift,
decisive action to help where crews have been denied shore leave or
missed medical attention.
In the North East, we’ve got a strong tradition of producing and helping
seafarers.
Back in the 1860s, when the ‘North of England Iron Steam Ship Protecting
Association’ – the beginnings of our company today – was formed,
shipping was a hugely dangerous industry, responsible for thousands of
deaths every year.
Since then continual technological innovation, improved safety expertise
and environmental understanding have made the picture a lot better. Much
of that innovation and expertise comes from the North East, by the way.
Last year North launched a new digital tool to keep seafarers and ships
safe from threats such as extreme weather, piracy and war. GlobeView is
an interactive 3D map that gives mariners real time information to help
them avert danger.
More recently the platform has played a key role in helping crews to
navigate the complex web of country-specific port restrictions brought
about by coronavirus. In fact, nearly 3,500 people in the international
shipping industry have used the technology.
GlobeView has helped our shipowners and seafarers quickly identify

The North East shouldn’t feel all at sea
Our region’s strengths as a resilient, creative-thinking and supportive
business community have driven that innovation and expertise – not only
in the marine sector but on a broader scale.
Innovation pours from our world-renowned universities, fast-growing
technology sector and research capabilities in our health and life sciences
organisations. We’ve got a great deal to be proud of here.
Like everywhere, we’ve faced significant challenges in the last six months.
Our city centre businesses have had a particularly torrid time as restrictions
impact our leisure economy, and office workers are spending more time
working from home.
But we have a wonderful capacity to innovate and get on with things.
As a business that grew out of Newcastle’s shipping boom in the nineteenth
century, we have always been proud to have our roots in the North East.
Our headquarters remain today 160 years after our formation on
Newcastle’s Quayside, and we continue to enjoy the benefits that
Newcastle and the North East have to offer businesses and organisations
based in the area. We passionately support the drive to levelling up within
the UK not just from South to North, but from the North West to the
North East.
The city’s excellent transport links mean that it is only a few hours away
by rail to London or Edinburgh, and Newcastle International Airport
offers daily flights to a range of domestic and international destinations.
Additionally, major motorways and road routes, such as the A1, nearby
A19 and A69 mean that the city is well-connected to all corners of the UK.
The city itself is served by the Tyne and Wear Metro, covering most of the
region. For our employees and business partners, this makes Newcastle an
ideal location for connectivity and commuting time.
Planned developments including the major Gateshead Quays conferencing
and leisure complex, the redevelopment of the former SSI steelworks site
as Teesworks and the forthcoming International Advanced Manufacturing
Park in Sunderland are just a few examples of fantastic forward momentum.
We’re building on our industrial heritage and harnessing our position as a
vibrant, innovative and forward-thinking place to live, work and invest. Let’s
be confident in our region and give it the support and investment it needs.

For more information: www.nepia.com
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Paul Jennings, Chief Executive - North P&I Club.
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CHARITY & COMMUNITY NEWS

BOWIE DEVOTEE
DEDICATES BUSINESS TO
MUSIC ICON
For the young fashion trendsetters and those
in their golden years, a former dental nurse has
opened a specialist eyebrow clinic in Newcastle
driven by her love of music legend David Bowie.
30-year-old Emily Rogers grew up to the tunes of
the singer and decided to dedicate her eyebrow
bar to Bowie in honour of his unique style and the
contribution he made to music.
Bowie’s Brow Bar offers Microblading, a semipermanent tattoo technique used to create the
illusion of fuller brows. Other treatments include
brow shaping, waxing and henna brow tinting.
The Bar is proving popular with people in their 40s
and 50s who often bring in Bowie memorabilia to
add to the bar’s décor collection.

STATIONARY BUSINESS
GROWS AT FAST PACE
Ex teacher Danielle Stanley, who planted the
seeds of specialist stationery business Under
the Rowan Trees four years ago, has seen her
business blossom beyond expectations.
The business was named after the two Rowan trees
at the bottom of Danielle’s garden. Sadly, a severe
storm brought down one of the trees but now,
Danielle’s brand-new garden office and stationery
store is located on the same site maintaining her
happy place.
During lockdown the popularity of home crafting
and stationery rose dramatically leading to
Danielle working long hours to satisfy her growing
customer base.
Danielle is now looking for an apprentice with the
same passion for stationery that will help with
social media, customer service and package stock
for posting.

GOLFERS HAVE RED SKY FUNDRAISING
DOWN TO A TEE
A socially distanced golf tournament has raised more than £12,000 for a
leading North East charity.
Players turned out in force at Ramside Hall Hotel, Golf and Spa near Durham
for the Red Sky Golf Classic, in aid of the Red Sky Foundation.
The event was held on world #Restartaheart Day, which was marked by
the North East Ambulance Service demonstrating CPR and how to use a
defibrillator before the competition.
The event raised funds to fulfil the charity’s working objectives to provide
continued support, machines and equipment for the Children’s Heart Unit at
Newcastle’s Freeman hospital, along with running a campaign to place more
defibrillators in communities and schools across the North East.

FABRICATION BOSS IS
MADE UP WITH FIRM’S
PROGRESS
The arrival of COVID looked set to reduce
a Newcastle engineering firm’s order book
but a change in working practices has led to
an increase in orders and a fully motivated
workforce of seven.
Steve Robertson took over Walker-based Chieftain
Fabrications in 2017. The firm covers a wide variety
of engineering services from pipework fabrications
to nuclear ductwork and power station parts.
Steve explained: “We decided to become more
proactive and bought the right machinery so that
we could do specialist jobs ourselves. This had the
benefit of keeping our staff engaged in new skills
and employed throughout lockdown. We are also
delighted to have helped a young apprentice who
lost his job as we were able to take him on.”

WALLSEND BOYS CLUB KICK OFF NEW
SEASON
North East footballing institution Wallsend Boys Club has kicked off its
first full season with a new pitch and facilities.
Both players and staff had been itching for a safe return to Kirkley Park, on
Tyneside, after last season was cut short by the onset of coronavirus.
Now the club is excited to be back developing successful local talent from
its modern facilities, which comprise grass pitches and the new floodlit, allweather 3G pitch.
The latest 3G facilities have been made possible thanks to investment of over
£300,000 from Wallsend Boys Club and a grant of £564,799 through the
Football Foundation.
The club was supported in the delivery of the new facilities by legal advisers
Muckle LLP.
0191 4770365

enquiries@teamsynergi.co.uk

www.teamsynergi.co.uk

Empowering digital business.
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Care visits
at home
We care
passionately

For many people
the questions about
care don’t arise
until suddenly,
there is a need.
Home care with
Bluebird Care can
be anything from
a 30 minute care
visit to 24 hours
live in care.

Bluebird Care, supporting you to remain as independent
as possible, living the lifestyle you choose.
Call and talk to one of our friendly professionals today:
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A POISONOUS WINTER
With the weather outside turning frightful, Sore Paws Veterinary
Clinic want to warn pet owners of the winter hazards that can be
extremely dangerous for our pets.
Whilst the hustle and bustle of Christmas is an
exciting time for both us and our four-legged
friends, it comes with some hidden dangers. We
can all agree that one of the best parts about
Christmas is indulging in festive feasts, even our
four-legged friends look forward to a cheeky
leftover here and there, but did you know that
most of the delicacies we enjoy at Christmas
are particularly dangerous for our pets?
It’s common knowledge that chocolate is toxic for
dogs, but did you know Christmas puddings and
mince pies are no better? Currants, sultanas, and
raisins, even in small amounts, can cause dogs to
suffer from severe kidney failure. Not only that, but
your savoury onions, leeks, and shallots also belong
to a toxic species of plant for dogs. Whether cooked
or uncooked, they can cause dogs to suffer with
severe vomiting and diarrhoea which usually occurs
several days after consumption. If you do want to
treat your dog to some leftovers, it’s recommended
to stick to the meat (with no skin or bones), or
opt for some vegetables such as carrots, peas, or
everyone’s favourite - Brussel sprouts. Someone’s
got to eat them!

Anti-freeze is another big danger for our pets, which
most owners aren’t actually aware of. Anti-freeze,
often used in the winter months to defrost our cars,
can leak from a car radiator onto the ground or on
car tyres, and it is seriously dangerous for cats and
dogs when ingested. Unfortunately, both cats and
dogs are attracted to the sweet smell and taste, but
once ingested there is a narrow margin of safety as
even the smallest amounts can lead to permanent
damage of the kidneys.
We also encourage you to keep an eye out for
poisonous winter blooms that may be welcomed
into your home during the Christmas period.
Yuletide plants such as holly berries and mistletoe
can result in serious gastronomical upset when
ingested by animals. Thankfully, we hang mistletoe
high above where our pets can’t reach, but if
your pet does ingest any, you should look out for
excessive head shaking, lip smacking, and drooling.
At Sore Paws, the team are dedicated to making
sure your pets receive the best treatment possible,
so don’t hesitate to contact us if you have any
concerns about your beloved pets.
Sore Paws Veterinary Clinic in Winlaton and

Newton Aycliffe are an independent, family run
practice who pride themselves in providing quality
care for your pet, at affordable prices.

For more information about Sore Paws visit the website: sorepawsveterinaryclinic.co.uk

A HOBBY TURNS INTO THRIVING
BUSINESS FOR DOG LOVER
A North Tyneside woman has launched an international
business aimed at pooch lovers which has become
an instant success.
The company, Nel-Luxe, was born when
Kirsty Farn’s hobby of making fashion
accessories for her dog started attracting
attention on Instagram.
Nel-Luxe now offers a range of designer
accessories for dogs - and the business is
thriving already with styles being snapped
up from far and wide by pooch lovers.
The inspiration for Nel-Luxe came from
Kirsty’s love for her Cavapoo Nelson, her flair
for design and her creative ability which had
been become buried under working full time
as a project manager. She said: “I’ve always
been quite a creative person. Growing up I
was always designing and making my own
clothes, but since leaving school and going
into the world of work, I just didn’t seem to
have the time.

Kirsty with Nelson

“However, once we got Nelson, I found
myself buying him loads of accessories,
every time thinking, I should make these
accessories myself. So, I found my love of
design again and I have been making him
bandanas and bow ties since he was a puppy.

“I started posting photos on his Instagram of
him wearing products I’d made and quickly
started getting messages asking if I sold
them! The rest is history and Nel-Luxe is
now receiving lots of orders on a daily basis.”
Nel-Luxe, which is a play on Nelson and
Luxury, offers a range of bandanas, sailor
bows and collars in a choice of gender
neutral fabrics. Oranges, greens, pinks, reds
and blue patterns in high quality fabrics are
proving popular, as is the match your pet
bundle, where owners get a hair tie that
matches their pups accessory.
Harnesses and leaders, with matching poop
bag holders, are currently in development
and will soon be added to the range.
Orders have started to come from across
the UK, as the 16.2K followers of Nelson_
Cavapoo have been treated to images of
the handsome pup modelling the Nel-Luxe
line. The @Nel-Luxe instagram following is
growing fast since launching this month too,
with a number of pups also making it onto
the page as models!

More information is available on Facebook or Instagram and can be found on the website at www.nel-luxe.com
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Eothen Homes

• A Different Concept in Dementia Care •

At Eothen Homes we are committed to providing
excellent care with Christian values. Our home in
Wallsend is different to other residential homes
offering dementia care.
Space and room for residents to move around and enjoy life freely has
played a central part of the building’s design and daily life is not made
up of routine and tasks but allows people to get up and eat and drink
when and where they want. In other words it is just like home.
As well as our specialist dementia care facility, we have homes in
Whitley Bay and Gosforth which offer 24 hour permanent residential
care as well as short term respite and day care.

Please call any of our homes to ﬁnd out more.

Wallsend

Miller Way, NE28 8EL 0191 259 8000

Whitley Bay

Park Gardens, NE26 2TX 0191 297 0707

Gosforth

Elmfield Road, NE3 4BB 0191 213 0707

Head Office
0191 281 9100

www.eothenhomes.org.uk

Christian Care for the Elderly
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WORKING WITH
A COMMUNITY
FULL OF SPIRIT
Veronica Swindale, MD of nesma,
meets up with Kate Clark,
Marketing and Campaign Manager
at Northumberland County Council
to talk about some of the work
Kate has been doing recently.

Thanks so much for chatting to us this month.
Could you just give an outline of your role at
Northumberland County Council?
I sit within the corporate communications team,
as a marketing and campaigns manager, working
alongside a variety of teams at the council.
For the last twelve months, I've been working on a
new digital platform and rebrand for Northumberland
Tourism. Northumberland's tourism industry is a
significant economic driver in our region, the rebrand
and immersive website will be one way to support
our local businesses at this time. The other piece
of work that keeps me busy is Discover our Land, a
campaign created to capture people's stories across
our county and to celebrate regional pride.
Clearly, things have been pretty hectic over
recent months, what have been the most
significant challenges do you think?
When the lockdown was announced, a new team
was established to support our communities.
Northumberland Communities Together (NCT)
initially helped our most vulnerable residents,
ensuring access to food and medication. From a
marcomms perspective, our biggest challenge was
communicating at pace with the voluntary groups,
partners, charities, and individual volunteers across
the county who were all working together to keep
our communities safe and well.
Within a few weeks, we'd created a brand, webpage,
social media accounts, and an electronic information
pack which covered everything from public health
messages to safeguarding tutorials, to highlighting
best practice and celebrating local heroes to keep

Kate Clark

morale high. Within three weeks, we had over 1,100
people volunteer: the response was astounding. Now
we need to focus on building more awareness of the
NCT team.
In what ways have you had to innovate
to be able to do things differently for the
community?
There has been a real 'can do' approach right from
the start, many colleagues from different areas of the
Council, Northumbria Healthcare NHS Trust, local
partners and voluntary groups had to collaborate
quickly to respond to the needs of residents. We
worked closely with the data and IT team to build a
picture of what was happening in our communities,
mapping volunteers, voluntary groups and support
networks - allowing us to react promptly and
effectively across a large geographical area.
Data is now streamed to iPads to enable our on

the ground teams to reach out to residents. What
was encouraging was so many people had strong
support networks in place with neighbours, friends
or family. This data continues to inform a picture of
the wellbeing of our communities across the county.

The NCT Team worked with NHS Health Trainers,
libraries, NCC service, local businesses as well as
schools and community organisation to engage
with residents. Providing them with socially
distanced activity, PPE packs and ideas on keeping
active, safe and well. Over 150 pop-up events were
created with over 3,000 residents engaging, and we
are committed to continuing this work through the
winter.
What work is there still to do?
An increase in the number of people testing positive
for COVID-19 and tighter local restrictions require
residents to have more support around testing, selfisolation, and reassurance. There are several areas of
concern; a rise in domestic violence, criminal activity,
food and fuel poverty and mental health issues.
Hopefully, we can start adopting a micro-targeted
approach to address these as we work more closely
with partners on the ground in each community.
Although this crisis is horrible, we've seen amazing
people across our region working to help our most
vulnerable residents. It's been humbling to see how
everyone has rallied together. We must all continue
to be kind and support each other.
Kate is also studying for her Masters level CIM
Marketing Leadership Programme (Level 7) with
nesma. For more information, take a look at the
qualifications section of our website.

nesma.co.uk
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“To eat well in England, you should have
breakfast three times a day.” Somerset Maughan

Breakfast served all day, every day!

23-25 Clayton Road
Jesmond Newcastle upon Tyne 0191 212 1123

A Benchmark of Excellence
We are the one stop shop for all your
office supplies, furniture, workwear,
janitorial supplies, catering supplies,
corporate and promotional gifts and
print requirements.

Why not give us a try?

We’re available from 9am to 5pm,
Monday to Friday

Unit 21, North East BIC
Wearfield Enterprise Park East
Tyne and Wear
Call us: 0845 22 22 456
Email us: sales@brackoffice.com
www.brackoffice.com
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Almo team.

INSPIRING FEMALE SCIENCE ENTREPRENEURS
By Dr Tim Hammond, Project Lead for Northern Accelerator and Director Commercialisation & Economic Development,
Research and Innovation Services
respectively, are advancing the testing of melanoma.
Both Marie and Penny have had remarkable careers
before co-running their successful spin-out business.

The health and life science sector is one of the
North East’s greatest assets. We have some
fantastic talent in the region with a reputation
for world-leading research.

Penny left school at 16 and initially trained in
a hospital laboratory, before moving into the
world of academia, where she received a Marie
Curie Fellowship after completing her PhD. She
subsequently became a Lecturer, Senior Lecturer
and later Professor of Cellular Dermatology and
Oncology at Newcastle University.

Northern Accelerator is an innovative partnership
between Durham, Newcastle, Northumbria, and
Sunderland universities, making a step-change in the
translation of world-class research ideas into thriving
spin-out businesses. One of the key sectors for our
spin-outs is health and life sciences.
We recognise that making the leap from academia
to entrepreneurship is not an easy one, that’s why
we provide prospective life science businesses with
a full range of support including entrepreneurial
skills development, proof of concept funding and
recruiting CEOs to run prospective companies,
through our Executives into Business programme.
With this support in place, the vast majority of our
academic founders actually continue their successful
careers in academia alongside playing a driving role
in their new business.
While health and life sciences has traditionally been
a male-dominated environment, this is beginning
to change through the work of organisations like
the Health Care Business Women’s Association and
Fierce Pharma’s annual rankings of “Fiercest Women
in Life Sciences”.
We have some amazing female science entrepreneurs
in the North East, who are genuine trailblazers in
their chosen profession, showing the sector is not
just a man's game.
One exciting future spin-out in Northern
Accelerator’s pipeline is Professor Ritu Kataky’s
innovative work with biofilms to control the
formation and spread of bacteria. This has a practical,
real-world application in smart bandage technology
for wounds that can reduce reliance on antibiotics
and improve patient outcomes by reducing the risk
of disease and infection.
Growing up in Shillong, India, Ritu went to Loreto
Convent, a girls’ school that emphasised the arts and
social sciences. She was the only girl in her class to
study pure science. After undertaking undergraduate
and postgraduate work in Indian Institute of
Technology in Delhi, she completed her PhD in
Newcastle University in 1987, juggling caring for her

Marie started her working life in academia, with her
PhD and postdoc positions sponsored by industry.
One of the Professors she initially worked with was
very entrepreneurial, and a source of inspiration
for Marie’s future career. She currently also serves
as Business Development Manager at Newcastle
University, Faculty of Medical Science where she is
responsible for all aspects of enterprise, including
assisting with spin-out company formation.

Professor Ritu Kataky

two children alongside her studies. Ritu transferred
to Durham University and progressed through the
ranks to become a Professor in the Department of
Chemistry three years ago. She was the first female
BAME Professor in her Department and only the 2nd
woman to hold a senior management position.
Commenting on the diversity in the sector Ritu said
“Things are changing in the sector, more women and
ethnic minorities coming through the universities
are doing more to promote female scientists and
encourage greater participation”.
Ritu has received support from Northern Accelerator
to develop her spin-out business idea through
pre-commercialisation including proof of concept
funding and innovation assessment (business
diagnostic support) and will be taking advantage of
the Executives into Business programme when her
company spins out in spring 2021.
Another notable female led enterprise is Newcastle
University spin-out, AMLo Biosciences, where
Professor Penny Lovat and Dr Marie Labus, Chief
Scientific Officer and Chief Executive Officer

www.northernaccelerator.org
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Their company is based around a series of prognostic
tests for melanoma detection. This helps clinicians
identify the risk of the disease progressing into skin
cancer. The scientific duo were inspired to develop
a product that can make a difference the people’s
lives, improving patient outcomes and delivering
cost-saving for the NHS.
AMLo uses biomarker technology, to identify those
at low risk and discharge them from the service,
allowing clinicians to focus their efforts on those
most at risk.
Commenting on the future of the business Marie
said: "AMLo is keen to focus their growth activity in
the North East and Newcastle and we believe there
are fantastic opportunities outside the traditional
golden triangle and the North West.”
There is still a lot to do to improve the gender
balance in the boardrooms of the region’s health
and life science businesses. At Northern Accelerator,
we will be actively working to recruit and retain
more female science CEOs and encourage diverse
hiring practice through our Executives into Business
programme.
Northern Accelerator is funded by Research England’s
Connecting Capability Fund and the European
Regional Development Fund.

Office problems?
At SOS Group we have the knowledge to iron out the niggles
and help make you and your business as productive as it can be.
Integrity | Excellence | Accountable | Reliable

Copy

Print

Scan

Mobile Phones

Hosted VOIP

Telephone Systems

Consultancy

IT Services

Broadband Services

IS YOUR OFFICE A SMART OFFICE?
E info@sosgroup-ltd.co.uk | T 0345 230 8080 | W www.sosgroup-ltd.co.uk

ABC AWARDS CEREMONY
IN ASSOCIATION WITH

Let’s come together and celebrate the significant contribution that the Asian
community makes to the North East’s health, economic and social wellbeing.
Nominate yourself or someone that you know for the most prestigious Asian
award ceremony in our region, by emailing awards@abconnexions.org or enter
online at www.abconnexions.org
Hear from the public, private and third sectors on the importancce of inclusion.
Our guest speaker is The Right Honourable Anne Marie Trevelyan Secretary of
State for International Development.
Our chosen Charity – Primary Inspiration through Enterprise will be donating meals to families impacted by Covid across the North East.
Our aim is to provide 200 meals on the evening to those in need.

The ABC Awards Ceremony will take place virtually on the 26th November, 6pm.
Reserve your place NOW - email: awards@abconnexions.org or call 01661 823 234.

Saveoursme.co.uk

Asian Business Connexions is a not for profit
social enterprise that aims to connect, support
and promote the Asian and wider community.
Our mission is to help our North East become
the most inclusive region in the UK.
Please help us on this mission and join our
celebrations on the 26th November 2020.
Contact Chris@abconnexions.org or
call 01661 823 234 for more information
on how you can commit to our
#InclusionbyDefault campaign

Saveoursme.co.uk

BUSINESS INSIGHT

Ammar Mirza CBE

NERD IMMUNITY
My late mother would tell me off for reading too many comics as a
child. “But they make so much sense mum and they brighten up your
life”, I would say, or something similar in Punjabi and she would reply with
“watch the news, my son, it is far more informative and factual.”
Growing up in abject poverty, watching the news
was rubbish, and comics and fictional stories far
more fun, as it offered an opportunity to escape.
Roll forward a few decades and I must admit I
don’t really watch the Television. But, if I happen
to, it tends to be the news. With my favourite news
programme being Channel 4 as it is an extended
version of the news or political news programmes
on a Sunday morning. If I so happen to be anywhere
in the world, I will always switch on one of the
news channels.
The challenge now, is that the credibility of
the news being broadcast is lost. There is no
guarantee that what is being broadcast is in
fact accurate or true, with stories covered and
portrayed, being politically swayed.
We have become gullible at following the news
blindly agreeing with what is being shared, only
to then find out that it wasn’t true, but no one

admitting it, and moving onto the next news story.
Choosing which stories to cover and not giving
equal opportunity, is another challenge in the press
and media, with subjective censorship becoming
the norm. It is far easier and attractive to constantly
peddle negativity than it is to share positive news.
And as a society we have become far more
attuned to complaining than celebrating.
As we grew up, our news was fed primarily by papers
and television, which meant that there was a lag,
and world events weren’t as prevalent. Now, there
is video of major world incidents before the news
crew have even landed, which makes the world a
smaller place. Stories that would be brushed aside
now have to be covered, but it is interesting the
difference in how each story is covered dependent
upon which channel you tune into.
Instant gratification and constant distraction
is the new norm. We have become information

obsessed. And understandably, in a Pandemic, we
are all looking for leadership and details on what
we should and shouldn’t be doing, and what will
and won’t be happening to us.
The last few weeks have seen council leaders, and
mayors going to logger heads with the Government.
Rightly or wrongly, but all very publicly. We are all
looking for a sense of direction and certainty. Sadly,
the one thing we can be certain of, is that for the
foreseeable future, there will only be uncertainty.
There is so much nonsense being communicated
that it is hard to decipher what you should and
shouldn’t do. Which is one of the major challenges
for businesses, how do you plan for a future when
you don’t know if you will have one?
At the start of the Pandemic we had launched
the Save our SME campaign and encouraged
every business owner to focus on getting their
business into shape. Cutting through the noise
and developing a resilient business model. All of
the businesses we have supported in doing so are
surviving, with a number actually thriving.
Alongside being resilient, the one thing we
should develop is nerd immunity, focusing on
the facts and the future. Now, rather than the
news I think I will start going back to comics,
maybe not far off the news for facts, but far
more fun.

Ammar Mirza CBE is Chair & Founder of Asian Business Connexions, Chair of the NELEP Business Growth Board, Chair of the IoD North East
(North) and holds various positions across the public and private sectors.
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CAN YOU HELP US
BECOME THE GO-TO
CHARITY IN THE UK FOR
ENTERPRISE EDUCATION?
We're looking for a Chair and 4 new trustees to help on our
exciting journey to revitalise the Primary Inspiration Through
Enterprise (PIE) Project Charity. After 8 years of successfully
bringing entrepreneurial skills into schools, we need to do
things differently to achieve our aims.

DAPPER

//

MEN'S

APPAREL

We’re looking for trustees to lead projects around:
Charity Fundraising and Bid Writing
Finance and Governance
Education & Training
Marketing & PR

If you have an entrepreneurial mindset, are happy to roll your
sleeves up, and have 2 days per month of free time to volunteer
- request an application pack at info@pieproject.org.

Welcome to QX,

an innovative new service
from those clever people at Qrious.
Are you an ambitious, fast-moving business
looking to upgrade your digital ecosystem or
accelerate your digital transformation?
Our QX service provides flexible, on-demand access to our

talented team of digital specialists, enabling you to get more

done, more quickly. And with easy-in / easy-out contract terms
that start from just one month, you’re in complete control.

QX from Qrious
Our talent
Your way

Curious by nature,
innovative by design.

To find out more visit
Qrious.co.uk

email hello@qrious.co.uk

or call 0191 338 8090

PROPERTY NEWS

PROPERTY EXPERT
LAUNCHES PODCAST TO
NORTH EAST INVESTORS
A self-made North East property entrepreneur
has launched a new consultancy and podcast in
a bid to help other would-be developers on the
road to a property career.
In estate agent Tony Fairs’ podcast, Property Talk on
the Tyne, he will share his own tips from inside the
industry, plus cautionary tales from new developers
on their own journey and insight from billionaire
big hitters with huge portfolios.
The first edition features an interview with Rich List
member Alfie Best whose amazing rags-to-riches
story took him from a childhood living in a caravan
to a property fortune of £1bn.
Tony runs his own successful estate agency Fairs
Estates on Newcastle’s West Road, which oversees
a growing £12m portfolio and has a staff of seven
agents and a team of contractors.
Property Talk on the Tyne is now available on
Spotify, Deezer and other popular platforms.

NORTH EAST PROPERTY
BUSINESS BRANCHES
OUT
A North East property group is expanding, with
the addition of its first dedicated mortgage
shop in the heart of Sunderland.
The Andrew Craig Group, which is best-known for
its estate agency business, has taken over premises
on High Street West in Sunderland city centre
to set up Mortgages Now, providing mortgage
brokerage services directly to customers.
The new premises will remain home to Sunderland’s
Yorkshire Building Society, with Mortgages Now
operating from a separate part of the building.
Andrew Craig Group already employs six mortgage
advisers but has now appointed a new advisor to
work from the Mortgages Now office, providing
support to customers seeking new home loans,
as well as those looking to re-mortgage and take
advantage of favourable rates available on the
market.
Mortgages Now will offer services in store, online
and over the phone to ensure that those who are
isolating are still able to tap into their support.

NEW HOMES COMPLETE ON FORMER
HOSPITAL SITE IN STANNINGTON
Construction work is set to start on the second phase of a new housing
development which has transformed the site of a former hospital near
Morpeth.
Bellway North East has built 258 homes at Stannington Park and Stannington Mews
on the old St Mary’s Hospital site. The development features a mix of one, two and
three-bedroom apartments and a selection of three and four-bedroom townhouses.
The development has seen the refurbishment of the Grade II-listed hospital chapel
to create a new village hall and the conversion of the historic hospital administrative
building into a gastropub, called St Mary’s Inn. A cricket pavilion has also been
constructed.
Emma Chesterton, Head of Sales for Bellway North East, commented: “This has
been a landmark scheme providing much-needed new housing in a picturesque rural
setting, so it’s no surprise there are now only a few properties remaining for sale.”
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NEW HOMES COMING
SOON TO BEDLINGTON
Miller Homes is creating a community of 149
new homes in Bedlington while contributing
over £1m to benefit the local area.
Longridge Farm will comprise a range of two,
three, four and five-bedroom homes, including
nine of Miller Homes’ new house styles. Located
on Choppington Road, the development offers a
central location for house hunters looking for a
home in the market town.
As part of Miller Homes’ commitment to delivering
sustainable communities, the housebuilder is
contributing over £1m to local infrastructure
including education, sports facilities at Gallagher
Park, health care facilities and off-site highway
improvements. The development will also feature
22 affordable homes.
Homes are now available to reserve online and
from the sales office at the housebuilder’s Portland
Wynd development in Blyth. A sales centre at
Longridge Farm is due to open early in the New
Year and a show home will follow.

ARCHITECTS FOR:
STACK SEABURN
STACK NEWCASTLE

Matt Hale www.timefreezer.co.uk

WWW.DUNWOODIEARCHITECTS.CO.UK

PROPERTY OF THE MONTH

SNUFF MILL, MITFORD, MORPETH

GUIDE PRICE: £1.395 MILLION
Snuff Mill is a stunning, period detached country house, located in approximately two acres of grounds in the oxbow of the River Wansbeck in the historic village of
Mitford. The period stone built house, dating back to the early 1800’s, has been sympathetically extended and stylishly refurbished by the current owners creating a
most magnificent and special family home, with fabulous views to the grounds and river, and an abundance of wildlife. The five bedroom property is finished to an
exceptional standard throughout, with bespoke timber windows and doors, underfloor heating to the first and second floors, air source heat pump heating system
with excellent fee in tariff, CCTV security system, and integrated sound system to the main reception areas, master bedroom and study/bed five. The beautiful
grounds include sweeping lawns, stone terrace seating areas and two summerhouses.

Contact rare! From Sanderson Young on 0191 2233500 ashleigh.sundin@sandersonyoung.co.uk www.sandersonyoung.co.uk
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THE

OF LETTINGS

GAIL MCLEAN

AS DEMAND FROM TENANTS CONTINUES TO REACH
RECORD LEVELS,

GAIL MCLEAN

REGIONAL LETTINGS MANAGER FOR SANDERSON YOUNG

ASKS WHY THE NORTH EAST LETTINGS SECTOR IS SEEING
SUCH AN UNPRECEDENTED RISE?

T

AT SANDERSON
YOUNG WE
HAVE SEEN
RECORD
BREAKING
MONTHS, WITH
THE NUMBER
OF NEW
PROSPECTIVE
TENANTS
CONTINUING
TO RISE…

he Regional Lettings department within
Sanderson Young has been incredibly
successful throughout the North East region
over many years of trading, and with the surge of home
sales continuing to gain momentum the lack of stock
for rental demand is more evident than ever. After a two
month pause caused by Covid-19, UK rental property has
seen a resurgence in tenant demand and rental values
have also risen substantially over the last year. Covid-19
has certainly not dampened this upward trend but
supply is trailing behind, leaving a huge gap in the
market for investors and landlords alike.
At Sanderson Young we have seen record breaking
months, with the number of new prospective tenants
continuing to rise, injecting an unprecedented buoyancy
into the rental market that has in turn opened a plethora
of opportunities for landlords and tenants. We have
seen rental prices increase across the board by 10%, on
average, particularly in regional ‘hot spots’ such as the
suburbs of Gosforth, Jesmond and Newcastle City Centre
where we saw the best rental increases and where the
professional market demand continues to outstrip
supply. We require at least 4 to 5 new landlords per week
to satisfy the demand for the increasing numbers of
tenants we have, who are habitually very high quality
from blue chip companies and who have become aware
of Sanderson Young through our reputation for quality
homes and the high standard of lettings management.
More regionally, villages towards Ponteland, the Tyne
Valley and Northumberland are popular with families
and those wanting to relocate to the North East, whilst

the Alnwick region is also picking up pace with demand
for lettings outstripping supply. Larger style barn
conversions and mansion homes in rural spots are
particularly welcome to satisfy our corporate end of the
marketplace, and indeed for professional sportsmen
looking to settle in our region to coincide with their
players’ contracts within their field of expertise.
We’ve also noticed a huge wave of people who had no
plans to move before lockdown who are now on the
lookout due to a multitude of Covid related issues. For
the sales market, this certainly demonstrates a revival
of interest. However, according to Rightmove, the rental
market’s recovery has been even more significant than
sales, the statistics show that this sector is in fact almost
back up to its pre-Coronavirus levels in terms of
tenants seeking homes. Where some people have
enjoyed lockdown, others’ relationships haven’t survived
and in some cases employment has been lost which, of
course, has had knock-on consequences. Also, the new
norm of working from home has left a lot of people
looking for a change in surroundings and a need for
more space. Sequentially, this has created a sea of
uncertainty in the sales market and we’ve noticed many
vendors electing to rent rather than buy.
These are certainly exciting times in a very fraught
climate and I am particularly proud that we can support
our landlords with the backing of professional qualified
staff; I, myself, have extensive connections throughout
the North East business sectors, providing the client with
sound advice as well as guiding them through the ever
changing minefield of legislation. The UK’s rental market
has been a growing sector for the past 20 years; as
people’s attitudes towards renting have changed,
coupled with affordability issues, it has begun to become
more of a lifestyle choice. If you are looking for the best
advice and to attain the best rental price on your
property, we would be delighted to help you find a
quality tenant swiftly and without any hassle.
FOR CONFIDENTIAL ADVICE AND YOUR FREE NO
OBLIGATION RENTAL APPRAISAL, PLEASE CONTACT
GAIL MCLEAN ON 0191 2233510 OR EMAIL
GAIL.MCLEAN@SANDERSONYOUNG.CO.UK

REGENT’S VILLAGE

A NEW DESTINATION
HUNDREDS OF US DRIVE PAST EVERY DAY, BUT THE

REGENERATION AND DEVELOPMENT OF REGENT CENTRE
HAS GONE SOMEWHAT UNDER THE RADAR.

THERE IS
A SWANKY
“SHOW FLOOR”
OF 6 UBER
MODERN
APARTMENTS
NOW AVAILABLE
TO VIEW…

R

THIS LUXURY
DEVELOPMENT
OF ONE, TWO
AND THREE
BEDROOM
APARTMENTS
BENEFITS FROM
FABULOUS
PANORAMIC
VIEWS UP TO 12
STOREYS HIGH,
PROVIDING
WORLD CLASS
APARTMENT
LIVING.

egent Centre has always been regarded as a local
enterprise hub. Construction began by Northern
British Properties in 1970 and at the time of its
completion in the early 1980’s, it was Europe’s largest office
complex. It has been home to many of the North East’s
largest employers and Virgin Money still have their
corporate headquarters there. However, we are now
seeing a transformation of the location into a highly sought
after spot for apartment living. The nature of the 1970’s
architectural style, with large windows and high ceilings,
creates enviable space and light and is being brought up
to modern specification with the addition of fibre optic
broadband, low energy heating and stunning
contemporary kitchens and bathrooms. Some of the
apartments also feature balconies which are positioned to
maximise views.
The former DVLA building, formerly known as Eagle Star
House, will soon be unveiled fully as Regents Plaza, an
iconic residential scheme which will change the Gosforth
landscape as the scheme nears completion and the
fantastic façade can be seen once the scaffolding is
removed this winter.
This luxury development of one, two and three bedroom
apartments benefits from fabulous panoramic views up to
12 storeys high, providing world class apartment living. The
six duplex penthouse apartments provide quite possibly
the best view in Gosforth.
Regents Plaza has been expertly developed by The Morton
Group, who have truly invested in the resurgence of Regent
Centre; their corporate headquarters are situated in Arden
House. There is a swanky “show floor” of 6 uber modern
apartments now available to view, showcasing the
range of available internal layouts as well as high quality
internal fittings.

FOR FURTHER INFORMATION REGARDING REGENTS PLAZA,
PLEASE CONTACT SANDERSON YOUNG ON 0191 2130033 OR
EMAIL CONTACT@SANDERSONYOUNG.CO.UK

Sanderson Young are delighted to have been appointed as
sales agents for the development and are keen to rebrand
this location of Gosforth as “Regent’s Village”. Duncan
Young, Chairman of Sanderson Young, comments “This
location is still very much considered an office complex,
however something very exciting is happening within
Regent Centre as residential apartments become
available for the first time. The range of facilities within
walking distance are incredible; Marks and Spencer’s Food
Hall, the Metro interchange and all the pubs, bars and
restaurants of the High Street make it a fantastic residential
destination, particularly for young professional buyers and
downsizers looking for everything on their doorstep”.
The Omnia group, who are the current owner-developers of
Regent Centre, are also busy transforming some of the units
into apartments for the private rental sector. Northumbria
House is complete and offers one and two bedroom
apartments available now, and Eldon House is currently
being renovated by The Morton Group’s construction arm
Kapex. This will result in over 300 residents within Regent’s
Village and will very much create a new community.
This community will also be able to take advantage of
Gosforth pool and gym, the Gosforth Civic Theatre and
independent hairdressers, cafés and a physiotherapy and
pilates studio.
This new destination is emerging, and it is exciting to
see the creation of a new place to live in one of the most
regarded residential areas within the North East.

regentsgatehomes.co.uk

AVAIL ABLE s um m e r 2 02 1
distinctive LIViNG on north Avenue, gosforth
Sycamore Square is an exclusive collection of luxury family homes, town houses,
dormer bungalows and contemporary apartments in the heart of Gosforth.

We’ve seen unprecedented levels of interest in this development so
early registration of your interest is recommended.

call 0191 213 0033
Part of the Morton Group

COMMERCIAL PROPERTY NEWS

NATIONAL PRESIDENCY
HONOUR FOR NORTH
EAST CONSULTANCY
PARTNER

A NEW FUTURE SECURED
FOR ELDON SQUARE

A partner at the North East’s largest independent
commercial property consultancy has been
named president of a national membership
body for the real estate industry.

Debenture PLC has taken over the management
of Eldon Square, appointing a leading asset and
property management team to the 1.35m sq. ft
shopping centre.

Fergus Laird of Naylors Gavin Black has been elected
by the board of Property Agents Independent (PAI)
to replace Mark Tillson as its president.

Concluding the transition of Eldon Square from
intu and kick-starting its transformation alongside
the city centre, property management company
MAPP has been appointed to undertake property
management. Specialist investment manager APAM
will assume asset management responsibilities,
supporting the existing centre team.

Already on the board as a representative of Naylors
Gavin Black, which has been a member of the
organisation for 15 years, Fergus will take over from
Mark as he stands down after eight years at the
helm.
Fergus said: “I admire everything Mark has brought
to the PAI during his presidency; his will be hard
footsteps to follow. I’m honoured to have been
offered the role.”

The new arrangement will ensure that Eldon
Square continues to play a vital role in the city,
helping to attract new investment and support
Newcastle City Council’s developing strategy for
the transformation of the city centre.

Fergus acts on behalf of national funds, property
companies and high net worth individuals in buying
and selling property investments. Further areas of
expertise include strategic asset management and
joint ventures.

The centre will continue to operate under intu
branding ahead of a revamp in late 2020 that
will retain the historic Eldon Square name. The
rebrand will include a new logo, external signage
and website.

WHITTLE JONES NORTH
EAST WELCOMES NEW
SURVEYOR
Managing agents Whittle Jones have recently
welcomed Harry Elliot to their North East
office.
Harry has joined the company as Management
Surveyor and will be looking after estates across
Northumberland and South Tyneside.
Harry has over 4 years’ experience with the
property industry, having previously worked for
Carter Jonas where he worked for a variety of
clients including both private and large property
development companies. Harry became a member
of RICS earlier in the year and when the position
at the Whittle Jones North East office became
available, he decided to make the move back up
North.
Harry commented: “I have now seen all of the
assigned estates that I will be managing and I’m
looking forward to getting to know the occupiers
and helping them with their future occupational
requirements. Everyone at the company has made
me feel welcome and I’m excited to be part of the
team.”

FIRST TENANT MOVES INTO NEW COWORKING SPACE AT NETPARK
RHEA Group is the first tenant at the new Satellite Applications Catapult CO-SPACE at
NETPark in Sedgefield, County Durham.
The firm, which provides tailored engineering solutions, system development and security services
for the space sector, is established across Europe and Canada and is expanding within the UK.
The North East Satellite Applications Centre of Excellence has opened the new Catapult COSPACE to create an environment that encourages innovation through collaboration, mentorship,
and networking. The Centre is managed by Business Durham, the economic development arm of
Durham County Council.
RHEA Group is the first company to take advantage of the flexible shared workplace, which is
ideal for businesses who want to engage with organisations in the North East’s growing cluster
of space companies. The aim of the Centre’s CO-SPACE is to create a vibrant entrepreneurial
environment so firms can work together to develop new satellite based services, technologies
and applications.

- Commercial Rent Reviews and Lease Renewals - Schedules of Dilapidation and Condition - Rating Challenges - Tax Valuations -
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BIV BOWES

INDEPENDENT SURVEYORS PROPERTY CONSULTANTS

Ellison House, 2 Osborne Road, Jesmond,
Newcastle upon Tyne, NE2 2AA.
www.bivbowes.com
Tel: 0191 462 6 264

Sale
now on

At Tecaz we love to give the opportunity for you to see and touch
a range of bathrooms or kitchens before you decide to purchase.
Our showrooms feature over 200 bathrooms, 100 showers and 50
Kitchen displays, you're sure to find what you are looking for.

www.tecaz.com

With our Biggest Sale of the year now on save up to 50% off RRP
On Arcade, Burlington, Britton & Clearwater.
Come and see brand new displays in our new Rak Ceramics design
studios.
FREE computer planning and design are available, for larger projects
We offer installation support. We are confident you'll achieve your
dream space.
FREE granite or Silestone worktops are available on selected
kitchen ranges.

Norham Road, North Shields, NE29 7TN • Tel : 0191 257 6511
Portrack Lane, Stockton-on-Tees, TS18 2HG • Tel: 01642 610 100
Tecaz Echo House, Pennywell Ind Est, SR4 9EN • Tel : 0191 534 7733
Opening hours
Monday - Friday : 9am - 6pm
• Saturday : 9am - 5pm
• Sunday 10am - 4pm

PROPERTY INSIGHT

LOO ROLLS AND OTHER
FLYING OBJECTS
As we head for autumn and further Covid
restrictions, Penny Wright of Sanderson Young
assesses the state of the property market.
So many people are asking us about the property market at the moment.
To provide some perspective, we often answer the question with a
question. We ask, “Do you remember back in March, how loo rolls became
difficult to find as they were flying off supermarket shelves?”
“It would be hard to forget,” most people reply.
So we say, “That’s what’s happened to property: houses are flying off our books.”
While the country was in lockdown, no one could envision what would happen
to the property market next - including us. We couldn’t predict the strength of
public demand for changes in surroundings and lifestyle. We couldn’t know how
people would react to isolation, sudden changes in working practices and the
resulting opportunity to commute less often but therefore further – providing
the chance to buy a larger suburban or rural house and garden.

Penny Wright

For those thinking of buying before the end of the stamp duty reprieve, we
recommend doing so now. Why? Because neither we nor anyone else, including
the Chancellor, knows what’s going to happen next. Another national lockdown
– if there were to be one - might only temporarily suppress this strong market
and drive even more people to want to move. But big questions remain about
the market in 2021.

Now, after several months of the most extraordinary market most of us can
remember, we have experienced the combined effects of the Covid and Brexit
bounces, the relaxation of stamp duty and low-interest rates.
Many first and second-time buyers and sellers won’t remember the days when
the market was on fire like this; when there were multiple offers on houses for
sale, prices were spiralling upwards, and property was selling almost as soon as
it came on to the market.

High unemployment, a negative Brexit trade deal, tighter mortgage criteria
and the end of the stamp duty relaxation, could turn off the tap that was so
dramatically turned on in July.

But we remember those days. We remember them very well. That is why we
are highly experienced and skilled in dealing with this unexpectedly buoyant
market.
www.sandersonyoung.co.uk

Only time will tell. But in the meantime what we do know is that property is
flying and we are here to help buyers and sellers fly with it.
contact@sandersonyoung.co.uk

CHRISTMAS? BUT NOT AS
WE KNOW IT
I’m sure I’m not alone at about this time of year in
starting to think about “What am I going to get x for
Christmas?” and “Where do I get it from?”

Philip Bowes

Of course this year is going to be
different for us all because a lot of
shopping will be done online. Again
however, I don't think I'm alone in
looking forward to physical shops
reopening. Christmas isn't Christmas
without Fenwick's window.

but strengthened the town centres. But
MetroCentre promised 10,000 free car
parking spaces and that's been the draw
for the out of town centres around the
country. But did you go to Metro just
before lockdown? Spending hours trying
to find one of those free spaces free?

I do believe we will get back to shopping
and drinking in physical shops; humans are
sociable creatures and northerners more
than most. But where? Rents and rates
have been threatening the High Street (be
it Northumberland Street, Fawcett Street,
Silver Street or wherever) for years. But it
hasn't all gone to MetroCentre and other
retail parks. Some of us are of enough
to remember when Newgate Centre
opened then Eldon Square in Newcastle,
when Millburngate then Prince Bishops
opened in Durham, and when Bridges
was developed in Sunderland. These
took some trade off the main streets

When we return to physical shopping
we need to be encouraged. Retailers will
do all they can but they need help. So
many retailers (and I'm including pubs,
restaurants and other leisure operators
in this) have had to close their doors
during lockdown. They will need our
help as consumers, and I call on the local
authorities to do their bit. Don't take away
parking, don't make remaining parking
prohibitively expensive, listen to the
public who pay council tax and businesses
who pay rates. Let town centres and out
of town centres complement each other
not compete.

www.bivbowes.co.uk
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Tel: 0191 462 6 264

PROPERTY MANAGEMENT SERVICES IN THE NORTH EAST
We make property management simple! We take care of everything
so you can relax and make money from your property. From check ins and check outs,
key exchanges, to marketing your property and account management – we do it all.
We are your bespoke property management company in the North East of England.

WHAT WE OFFER
Our range of services that help you maximise your return.

PROPERTY MARKETING

BOOKINGS & ENQUIRIES

Property listings that are optimised to
increase bookings.

We manage all of your bookings and
deal with customer enquiries in a
professional manner.

GUEST COMMUNICATIONS

ACCOUNTING AND
REPORTING

We are available around the clock to
provide high-level customer support and
deal with urgent matters.

We provide monthly reports to help you
improve your letting business.

KEY MANAGEMENT

Our friendly team securely manage
keys and greet your guests and
introduce them to your let.

CLEANING & LINEN

Linen, laundy, cleaning and full property
inventories are done for effecient guest
turn-around.

Ouseburn Gateway, 163 City Road, Newcastle upon Tyne, NE1 2BE
info@week2week.co.uk

Please call us to find out more about our properties...0191 281 3129
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New Hermes unit at Boldon Business Park.

RISE OF ONLINE RETAIL WILL DRIVE DEMAND FOR
92 MILLION SQ.FT. UK WAREHOUSE SPACE
The growth of ecommerce could drive demand for 92m sq.ft. of warehouse space across the UK by
2024, according to new analysis from global real estate advisor Knight Frank.
The research considers how the growth of online
sales - which currently account for 26.6% of
retail sales and peaked at 33.4% in May during
the lockdown - will impact the demand for UK
warehouse space.
By examining five-year data for online sales, takeup of warehouse space and retailers’ warehousing
networks, Knight Frank forecasts that for every
additional billion pounds of online retail sales,
1.36m sq.ft. of warehouse space is required.
This model suggests that the spike in online sales
in 2020 alone will create demand for an additional
30m sq.ft. of space, rising to a total of 92m sq.ft.
by 2024. The year 2024 is when it is forecast that
online sales will hit a sustained level of 32% of UK
retail sales.
This growth will be driven in part by the grocery
sector, which has seen online sales more than
double from £681m in July 2019 to £1.44 billion
in July 2020. Grocery online transactions now
comprise 10.8% of all consumer spending on
food. Knight Frank expects this shift in consumer
behaviour to remain after the Covid-19 pandemic
and forecasts that growth of online grocery sales
alone could create demand for 7.1m sq.ft. of
warehouse space by 2024.
The increasing national hunger for industrial space
is reflected in the north east region.

Simon Haggie, Partner Logistics and Industrial,
Knight Frank Newcastle, comments: “The regional
market in the north east largely mirrors what is
happening nationally, although on a smaller scale.
That said, Amazon’s investments in the region
are very significant when measured against our
population, with recent major bespoke warehouses
completing at Darlington (1.5m sq.ft.) and Durham
(2m sq.ft), as well as a smaller (150,000 sq.ft.)
distribution centre under construction at Follingsby
Park, in Gateshead, which has capacity for over 800
van parking spaces.
“There has been further local investment in the
parcel delivery sector also, with both Hermes
(47,500 sq.ft. at Boldon Business Park) and DPD
(38,000 sq.ft. on Team Valley) taking additional
space to meet the increased volumes of home
deliveries, following the Covid19 outbreak.”
Knight Frank’s market data suggests the rise of
ecommerce is going to intensify pressure on
the UK’s limited supply of modern, well-located
warehouse space.
Current data shows low availability of industrial
space across the UK, with a vacancy rate of just
5.6%, with the supply of urban logistics space
in and around major cities, critical for last-mile
delivery, even more constrained.
According to Knight Frank’s data, the vacancy rate

in Greater London is below 3%, with low levels
of availability across the South East as well as in
Manchester, Birmingham, and Bristol.
Despite the favourable supply-demand dynamics,
the scarcity of available land and delays to
construction and planning due to Covid-19
is stymieing the development of additional
warehouse space. Across the UK, construction
starts since April are down -58% year-on-year and
planning consents granted are down -21%.
Charles Binks, Department Head Logistics and
Industrial, Knight Frank, said: “The utilisation of
technology in warehouses and any future need for
social distancing will impact on space requirements
but it’s clear the projected rise in online sales is
going to create a huge demand for warehousing
over the next four years. The question is whether
supply can keep pace.
“Supply is already very constrained in and around
major cities, with the availability of land a major
challenge for developers. As online sales accelerate,
we may see new industrial formats emerge as
supply-chains adapt. We expect that some space
will need to be converted or repurposed from
existing uses to meet the estimated 92 million
sq.ft. the UK will need to service the forecast
growth in online sales and home deliveries over the
next four years.”

For information contact Simon Haggie at Knight Frank on 0191 594 5009.
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FLOOR COVERINGS FOR THE DOMESTIC & COMMERCIAL INDUSTRY
• STAIRCASE PARTS

• CLICK VINYL

• INTERNAL DOORS

• INSTALL SERVICE

• DESIGNER HANDLES

• FREE SITE VISITS

• LAMINATE FLOORING

• 12 MONTH FITTING WARRANTY

• ENGINEERED WOOD FLOORING

• DELIVERY SERVICE AVAILABLE

• DRYBACK VINYL

• OPEN 7 DAYS A WEEK

www.optimumflooringsolutions.co.uk
Optimum Flooring Solutions Ltd

Unit 1, Collingwood Centre, Preston North Road, NE29 9QR

Tel : 0191 2508480
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Damiano Rea, Director, Heaton Property

THE BLACK DEATH AND
GIAMBATTISTA
The Black Death has had all sorts of unforeseen
consequences for our lives.
Following the lifting of the spring lockdown,
many citizens forgot how to drive, so the school
run would have a Kamikaze pilot sweating.
Ladies discovered that spending fifty pounds
a month on beauty treatments is not mission
critical. Many husbands are in the doghouse for
saying “told you so”. Gardens are manicured to
within an inch of their lives.
It is all a bit strange and the Private Rented Sector
is no exception. Some of the changes in the market
are down to Covid-19 and some down to well
meaning, but counterproductive, legislation. The
combination of these two factors mean that some
rents have gone through the roof and the number
of rental property units available is shrinking.
We are seeing a trend for young professionals
moving from houses of multiple occupation into
smaller properties. They are now increasingly

working from home so, need a further small
bedroom they can convert into a home office. It
would be nice if they would engage a psychologist
before arranging the background to their Zoom
meetings but that is not my concern.
In other news, landlords are unloading. The Tenant
Fees Act was greeted with glee by tenants’ groups.
It means, letting agents cannot charge tenant fees.
But those letting agents must pay staffs, rent,
admin costs and call-out charges for problems.
So, shall we take a wild guess where those fees
ultimately go? Yep. Onto the monthly rent.
We are seeing rents in Heaton increasing by as
much as two hundred pounds a month since the
start of the pandemic and are receiving instructions
from landlords to sell. The cancelation of stamp
duty for most buyers was a move to stimulate
the housing market during the pandemic. It has

worked. But with unforeseen consequences.
Landlords, fed up with increasing legislation and
a buoyant market for first time buyers are simply
cashing their chips. Selling up and sailing into the
sunset. You do not need to be an economist to
understand how increased demand in a declining
market works.
This pandemic is the worst thing that has happened
in our lives, unless you once told a Hells Angel that
Harley Davidson is tractor technology. One of my
few regrets in life.
If you can see light at the end of the tunnel, drop
to the deck. It is probably an express freight train
heading your way. I am not sure we will ever get
back to ‘normal’. So, we shall do the best we can.
Reconfiguring properties, restructuring our business
to ensure our tenants and landlords have what they
need to get through.
I leave the final word to my Italian ancestor,
Giambattista Vico who died in 1774. He said,
“Uniform ideas originating among entire peoples
unknown to each other must have a common
ground of truth”. I haven’t a clue what he was on
about and I doubt Giambattista would make much
sense of our current situation.
So, it is down to me. And my team. We shall do our
best. Stay safe.

Heaton Property was setup in 2005 and specialises in providing rental property for professionals in Newcastle upon Tyne and the surrounding areas.
In June 2014 the company won gold in the Times/Sunday Times Letting Agency of the Year Awards.
Heaton Property website: www.heatonproperty.com Tel: 0191 240 0665 Email: office@heatonproperty.com
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53.96

Stone chimneys to be reinstated.
refer to drawing 3201 for details
Levolux screening to plant area.

52.67

A

Marley Eternit Equitone fibre cement
cladding panels fixed back to sfs
system with Nvelope support system.
80mm Kingspan K15 rainscreen
insulation provided to cavity c/w
vapour control layer. 12mm sheathing
board fixed to face of sfs system.
colour Natura Anthracite.

55.14

ROOF DECK LEVEL
+50.990

51.79

50.30

50.08

49.15

49.05

48.29

50.19

Schueco ppc aluminium curtain
walling system. look-a-like
panels to rear of service riser

FOURTH FLOOR
+48.190

47.81

Refer to roof drawing 2034 for
details of remedial roofing works

47.42
46.37

46.24

THIRD FLOOR
+45.390

45.73

45.48

45.37

W201

W202

W203

W204

W205

W206

W207

44.34
43.79

43.79

New code 5 Lead work to cornice at second floor

44.00

SECOND FLOOR
+42.590

43.00

41.69

41.62

40.54

Existing UPVC downpipe to be replace with new
cast Aluminium pipework and fittings.
40.44

41.00
W101

W102

W103

W104

W105

W106

W107

39.13

All new and existing windows to be finishes in sage
green
New code 5 Lead work to Frieze at first floor

38.49

FIRST FLOOR
+37.650

37.26
36.74

36.50

WOOD MEMORIAL HALL
+36.330

36.58
W001

35.70

W002

W003

W004
36.38

W005

BOLBEC.HALL

ED001

35.41
33.97

Existing entrance door to be stripped and re
painted high gloss black with grey frame
1010

33.92

32.91

32.76

31.79

Vent

32.17

32.27

GROUND FLOOR
+32.910
LOWER GROUND FLOOR LEVEL

31.79
31.29

31.02

30.76

Vents

32.07

Marley Eternit Equitone fibre cement cladding panels fixed back to
sfs system with Nvelope support system. 80mm Kingspan K15
rainscreen insulation provided to cavity c/w vapour control layer.
12mm sheathing board fixed to face of sfs system. colour Natura
Anthracite. 60 minutes of fire protection required to this elevation.

New vents to be installed
within existing openings
(currently openings are
blocked off)

Existing vents to
be retained for
basement/plant
ventilation.

For details of the repairs required to the original external
railings. Refer to Topp & Co report.

Neville Hall

PROPOSED NORTH ELEVATION TO WESTGATE ROAD

Neville Hall: Proposed North Elevation to Westgate Road

USING OUR HISTORIC BUILDINGS
By Neil Turner, Director, Howarth Litchfield

Our region is blessed with a huge variety of beautiful buildings dating from
Roman times to the high tech modern and the history of the North East
can be seen in the physical form of these buildings, representing religion,
battlements, farms and the industrial revolution.

Our great cities have evolved with buildings that
shape their character. For example, Newcastle
with its Georgian and late Victorian architecture
contrasts with the rawness and majesty of our
Northumberland castles.
Keeping such buildings in a good condition and well
used is a challenge for clients, owners, and authorities.
The twentieth century saw a change in the way we
look at our old building stock. The post war period
saw many buildings destroyed in an ungodly haste
to ‘modernise’, but over the last 60 years we have
seen a swing to preserve. Our current view is more
concerned with how buildings can be evolved and
change yet still preserve the essence of their history
- allowing a building to be used is far more effective
than preserving it for preservation’s sake.
One such example we are working on is Neville
Hall, Grade 2*, next to the central railway station in
Newcastle.
A beautiful late Victorian building and originally
home to the Mining institute, the building was
on the cusp of decline and had seen some awful

modifications in the 1970s. It is currently being
updated, altered, and preserved with the Common
Room of the North preparing to reuse it once the
works are complete. This shows that old buildings
can be reinvented and made good, but they need a
purpose and a function.
The building will have a new core, containing lifts
and a staircase and be fully compliant for disability
access without spoiling the sheer beauty of its Wood
Memorial Hall.
As an architect I love both old buildings and new in
equal measure. A new building allows me to show
creativity and new methods of construction which
must be balanced with the use of materials and
energy. However, the greenest building is the one
that already exists, so reusing our listed and historic
buildings is not only preserving our heritage, it is also
environmentally responsible.
In fact, the reuse of older buildings can be more
challenging than designing with a clean sheet of
paper. The difficult decisions on what to retain and
what to alter become harder in buildings that have

Neil Turner

changed over time. Do you return it to its original
form or a latter period? What amount of new build?
Should it contrast?
Old and listed buildings involve more dialogue
with conservation and planning teams too. We are
fortunate here in the region that our heritage bodies
and conservation officers are a source of great
support and advice and I would encourage owners
to seek it.
I often feel like an architectural detective when
working on older buildings because they require a
greater knowledge of construction, history and the
logic of the building in many cases. Possessing this
knowledge helps inform the new use and appropriate
designs, making sure we do not lose the essence of
the old.
At Howarth Litchfield we have worked on churches,
lighthouses, a windmill, railway stations and many
old structures, reinventing them with new functions
and at same time, preserving the building for
enjoyment by future generations.

HL Interiors’ image of the
new function room.

Exterior of Neville Hall,
Westgate Road.

The pleasure of these projects is seeing clients
breathe new life and vitality back into them always
remembering that an active building is a more
effective way of looking after it - both now and in
the future.

Neil Turner, director, Howarth Litchfield can be contacted on 0191 384 9470 or email: nturner@hlpuk.com www.howarthlitchfield.com
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Covid-19 has interrupted our day-to-day lives, but as we approach an uncertain economic
future, this is the perfect time to refocus on your business needs.
We can work with you to deliver strategic communications and creative content that reflect
your objectives, add value and achieve real results.
Call: 01670 338390 | Visit: www.fusionprcreative.com

@FusionPR_UK

/fusionprukltd
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McBryde & Co-founder,
Rachel McBryde with
new appointment, Ruth
Edmundson, senior PR
and content executive.

YOUNG COMMUNICATOR OF
THE YEAR JOINS NEWCASTLE’S
MCBRYDE & CO
Communications specialist Ruth Edmundson has joined Newcastle
based PR and content consultancy McBryde & Co as a senior PR and
content executive. She is the current Chartered Institute of Public
Relations (CIPR) North East Young Communicator of the Year.
The Sunderland native was appointed following
a period of rapid growth for the boutique
agency, which focuses on delivering agile
communications solutions for businesses.
The move was fuelled by account wins including
international subsea design and engineering
innovators Soil Machine Dynamics (SMD),
recruitment specialists Coleman James and
healthcare accountancy experts BW Medical. The
company was established just 12 months ago by
former BBC journalist Rachel McBryde, who has
over 20 years’ communications experience.
Ruth’s expertise spans the public and private
sectors nationally and regionally. Following her
graduation from Sunderland University with a First
Class Honours Degree in Magazine Journalism, she
worked as a freelance journalist. Ruth then moved
to the communications department at South
Tyneside Council in the digital team and as a press
assistant.

For the past three years, Ruth worked at a leading
brand communications agency, delivering content
across a range of platforms for clients including
a national rail franchise, multi-national IT
consultancy, Metro Tyne & Wear and several public
health organisations.
At McBryde & Co she will collaborate with
ambitious professional service, manufacturing
and engineering clients, bringing her experience
working for some of the region’s biggest brands to
bare, including the delivery of social media content,
website copy, influencer and media relations.
Commenting on her appointment Ruth said; “I’ve
known Rachel for several years and have always
admired her work ethic, drive and most of all,
her empathy. Over the past 12-months, it’s been
inspiring to watch McBryde & Co’s growth and its
resilience. It’s great to be part of an exciting new
company. I can’t wait to use my skills to support
McBryde & Co and its growing client base.
www.mcbrydeandco.com
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“Right now, while the world is in flux, Rachel’s
commitment to working smart to achieve results
while protecting wellbeing struck home. The team’s
creativity, enthusiasm and McBryde & Co’s open
and supportive culture were also big draws for me,
there’s so much opportunity to learn, develop and
help shape the business. I’m looking forward to
seeing what we’ll achieve in the future.”
Ruth joins other multi-disciplinary consultants at
McBryde & Co including filmographer Ben Smith,
podcast producer and writer Bridget Hamilton and
media relations specialists Nicola Williamson and
Liz Walker.
McBryde & Co founder, Rachel McBryde, said; “I am
delighted Ruth has joined our growing team. She
is just the type of individual we want to attract;
creative, self-motivated, a fantastic writer across
digital channels as well as offline, with great media
contacts. She’s a multi-talented all-rounder – her
Young Communicator of the Year award recognises
her skills and expertise and it’s our privilege to have
her on board permanently.
“Ruth understands our vision. It’s never been more
important to remain agile, listen to customers and
tailor flexible solutions. We are living through a
time when business needs can change significantly
and rapidly overnight and because of our flexible
approach, we can keep pace. Our clients recognise
the value we deliver, we collaborate with them to
become proactive advocates of their businesses,
and our boutique offering is backed by significance
experience, creative thinking and cutting-edge
expertise.”

Dedicated to helping
North East Business Owners market their
products and services successfully.

Marketing Strategy • Brand Consultancy • Social Media Marketing • Event Planning

Contact Joanna Spencer
Email : joanna@indigowolfmarketing.co.uk Web : www.indigowolfmarketing.co.uk

MEDIA INSIGHT

“

”

HOW DO WE COMPETE FOR CONTRACTS BEING
WON AT LUDICROUSLY LOW RATES?

In short, you don’t! No manner of marketing can change your fixed costs so discounting to take
on non-profitable contracts is a one-way road to ruin.

In the marketing sector they’re known as
‘suicide contracts’ with extremely low rates for
services such as PR, SEO, Graphic Design and
Photography etc. and are usually taken up by
companies with under-utilised staff that are
desperate for work to cover their wage bill or
those that are just starting to trade and need
to build up a client base to become established.
Whilst this is completely understandable,
it’s sending out a signal, internally as well as
externally, that you only value the skills of your
team or your equipment at this low rate and
it will be extremely hard to ever get beyond
that rate, whilst if it involves manufacturing or
adding value to other materials you’re selling,
then it’s plainly economic suicide to take on a
contract on which you’re making no profit.
In a recession, whatever the underlying cause, it’s
generally assumed it becomes a buyers’ market
with more companies willing to supply products
and services than are actually required so classic
economic theory would tell you the price therefore
goes down. Yet, looking at the prices charged by
resilient brands over time shows that this simply
doesn’t happen, indeed, part of the individual
brand’s strength is its confidence and ability to
differentiate its services or goods by quality rather
than by price.

As one wise person once said, “Any fool can
discount…” and it’s so easy to look at an underutilised resource, whether this be a van, a marquee,
a digital printer or a skilled graphic designer and be
tempted to discount the rate you charge out for the
service to increase your turnover. But, by so doing,
you are sending out a signal to your customers that
this is the price at which your goods or services can
be purchased and it will be incredibly difficult to
increase this price to a rate profitable for yourself.
Of course, an alternative strategy is to look at how
your competitors can charge such a low price and
see if there are lessons to be learnt so that you can
lower your own costs and offer lower prices but
still at a profitable rate for yourself. The wave of
low cost disrupters in recent years across a range
of diverse sectors, whether this be retail, travel,
manufacturing or professional services, has led
traditional companies to re-examine their own
operations but it’s only really new entrants into
a sector with even lower cost structures that can
compete with these price warriors – established
companies that slash prices usually simply slash
profits too…
All I can offer is to relate our own experiences of
pricing in that, like all agencies, if they’re equally
honest, we have in the past lowered our prices in
exceptional circumstances, usually in relation to

assisting retained clients through difficult patches,
but we have also consistently refused to take on
work at lower prices that we charge existing clients.
There are two main reasons for this. Firstly, it’s not
fair on our existing and loyal clients to offer our
experience, which their fees have helped develop
over the years, and our services at a higher price
than that which we offer new clients.
Secondly, people that try to buy our own and other
professional services based on price only, don’t
usually know what they need and don’t really
appreciate what we offer or what we can bring
to their business – a relationship based purely on
price will inevitably end in tears as they try to drive
costs down even further, so we’ve found it better to
decline in the first place. Clients that have bought
marketing and PR services before understand how
an agency can help them and have a realistic
budget for the services and experience we offer.
We have never tried to differentiate our services
by becoming a low cost provider as we have
fixed costs and there will inevitably be another
provider somewhere who can offer cheaper prices.
We set our offer out at a price that we believe is
fair to both the client and ourselves and would
recommend this to other companies for a long
term sustainable strategy.

Do you need some assistance with your marketing, PR or design? Do you need to review your strategy or do you want to know how we can help your
business? Talk to us. Email your questions anonymously to us today hello@silverbulletmarketing.co.uk or Tweet us (not so anonymously) @SilverBulletPR.
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#changePR
#changePR
#changePR
#changePR

#changePR
Call the B2B specialists if
you need some help.
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TWIST IT
In our second interview with
Twist; Michael Grahamslaw
talks creativity and survival with
PR specialist and co-founder
Chrissie Plunkett.

Twist is a PR and marketing communications
agency based on Grey Street in Newcastle. They
specialise in delivering impactful campaigns
for clients within beauty, hospitality, leisure,
sportswear and lifestyle sectors.
How do you define Twist’s work, creatively?
Our approach is to produce work that people really
care about and which creates impact. It sounds
obvious, but audiences should be able to relate to
the campaigns we create on behalf of our clients.
We go for effect and strive to create conversations;
whether they happen on social media or over the
fence with a neighbour. I like to believe the work we
produce has meaning, is real and relevant and by that
very nature, you won’t catch us running predictable,
been-there-done-that campaigns. It’s just not our
style. We prefer to challenge the norm and to deliver
original ideas that create conversations for the
brands we represent.
What are some of your most
memorable campaigns?
This question makes me smile! I’ve had a lot of fun
directing creative campaigns throughout my career
and more recently, I’ve actually been reflecting on
some of my favourite pieces of work. Starting with
Airowear, I really enjoyed orchestrating a catwalk
of ballerinas dressed as horse riders at a trade fair,
who performed a series of delicate dance routines
to demonstrate the lightweight and flexible
properties of an equestrian safety product. Every
time I hear Lana del Ray’s Video Games, it reminds
me of this campaign, as it was the song we created
the production to and which I believe is still talked
about in the industry today! Another favourite
campaign is #Stablewoof, a story about an ideal
mini break in Northumberland, told through the eyes
of a dog, which had a high production value on a
low budget, with big impact. And finally, the launch
of Charlton Hall. I loved being able to help tell the
story of this amazing venue in Northumberland,
that plays with the rules and delivers the most
exceptional experiences for guests. There are many
more campaigns to talk about, however these are
all linked by a passion for understanding audiences
and connecting the message with what is culturally
relevant at the time.
What makes a good creative?
Most creatives I meet tend to be extroverts in
one way or another; whether this is displayed by

Chrissie Plunkett

their presence when they enter a room, through
experimenting with appearance, or someone who
has the inner confidence and belief to turn a simple
idea into something original, bold or off-the-wall.
They will always truly believe that an idea can evolve
into something exceptional. It takes a clever person
to successfully pull off a creative idea and they come
in all forms.
How have you managed to steer your
business through Covid-19?
Covid-19 has turned life on its head for everyone
and in steering my company through a situation that
became ‘survival mode’ overnight, we had no choice
but to become more resilient than we had ever been
before. We made it as a team and I am really proud
of that. We had to learn quickly, adapt quickly and
be confident in response to our own situation, while
supporting and helping our clients respond to their
own challenges. During this journey, we came to
accept very quickly that what we defined as being
successful, would have changed.
We knew there were opportunities out there for
businesses and our clients alike, so it was a case
of shifting our mindset and being able to turn a
creative idea around in lightening speed. I admire
the opportunity seized by Grainger Market when
they introduced their home delivery service. This

www.twistmarketing.co.uk
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was a really positive step forward commercially from
the crisis and is a great demonstration of how they
were able to get creative with their proposition. Their
message delivery wasn’t polished, but I think this
added to the charm and its success. It was timely,
relevant, impactful and an excellent example.
Like many agencies, the campaigns we had been
preparing to launch were put on hold and as society
became more confident with life in lockdown, we
were being approached by businesses looking for
support to launch or build brand presence during
this period. An example of this includes a new startup called - NORKS, who launched their business
during lockdown. They directly benefitted from the
Joe Wicks/home workout effect when launching
their new sports bra collection (that came with a
social conscience of donating all profits to Women’s
Aid during lockdown) The messages we shaped on
behalf of NORKS were relevant, as were the products
themselves, which I believe helped the brand to get
attention above the noise of Covid news.
Overall, navigating through this global pandemic
continues to be a challenge, but where there is
challenge, there is opportunity and now could be
an opportunity for Twist to redefine our proposition,
purpose and values, with the same level of creativity
and energy we put into campaigns, with an added
focus on competitor collaboration.
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NEW WORLD NEW SKILLS
Upskilling has never been more critical.

As nesma moves into extending
its apprenticeship partnerships
and digital skills workshops
programme, Veronica Swindale,
MD of nesma, talked to Amy
Stockdale of Digital Allies. They
chatted through her career
journey so far and how she
arrived at being a digital trainer
from her digital marketing
apprenticeship.

Tell us a little bit about your career
journey so far Amy.
My career journey thus far has been anything but
linear. My Mum once told me that you're more
likely to take a step sideways or diagonally than
forwards for most of your career life, and although
I didn't understand what she meant at the time, I
think I now know what she was getting at.

Amy Stockdale

say that, since that day in 2017, I've found a career
that I love and believe has a positive impact on my
surrounding community.
As far as apprenticeships go what would you
say to future apprentices and employers of
apprentices?

Having graduated from Durham University in
2015 with a 2:1 in Philosophy (Education), some
experience in hospitality, and zero job prospects, I
wondered if I'd ever find a career at all. Fast forward
a year and a few more cafe jobs, and I found myself
working for Northumberland National Park as part
of their 'Welcome Team' at 'The Sill'. I volunteered
with their marketing department, creating what I
can only assume was incredibly average content for
their social media - but I loved it!

To future digital apprentices, I say do your work
and look beyond the content you have to set you
apart from 'the crowd'. As with any opportunity to
study or upskill, you need to put in the hard graft. It
helps to go above and beyond in an industry that's
always on the move. So read blogs, take online
courses, but more importantly become passionate
about the work you do!

Fairly swiftly, I grabbed an opportunity to enrol
on a graduate Digital Marketing Apprenticeship
and embarked on another new adventure! The
apprenticeship was brilliant, but I still wasn't
sure where I 'fitted in' within the industry itself.
Luckily the answer came to me in the shape of an
exceptional man named James Lane (my future
employer) and a job title I had never heard of
before - a 'Digital Trainer'. I feel incredibly lucky to

To employers, I say don't expect your apprentice to
know everything right away. In my experience, so
many people will take on an apprentice (in Digital
Marketing specifically) with the attitude that
they'll be able to take their business to 'the next
level', or create and run successful campaigns for
them immediately. You should not expect this from
day one. Be supportive, invest in your apprentice
meaningfully, and be patient.

nesma and Digital Allies are launching
our new programme of practical digital
workshops in November. What would you
say are the key issues surrounding digital
marketing skills at the moment?
As I say, be patient. Whether it is someone looking
to gain new skills, or a business owner trying to
implement a marketing strategy or plan for the
first time, we tend to be reactive and want results
immediately. With digital marketing this isn't going
to happen, it takes time (sometimes years), care,
and constant work to build up knowledge or brand
awareness online in the same way as it would
offline.
It is a constant struggle to convince people that
just because so many of us are "on Facebook" it
doesn't mean we know everything about digital
marketing. We have to educate people on what to
expect, how to plan and how to deliver good digital
marketing.
Amy will be delivering nesma's digital skills
workshops from November, starting with free
taster sessions and then 1.5-hour webinars in
December.

For more information, visit the workshop or calendar section on nesma’s website www.nesma.co.uk

Whether it’s working on your current skill set or exploring a new area of expertise, nesma has
all your marketing, communication and digital know-how covered.
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T: 07734 222 254
E: hello@nesma.co.uk
W: nesma.co.uk

Marketing and communications training
and qualifications for everyone.
nesma provides professional qualifications and training in marketing,
digital marketing and communications for individuals and organisations.
All delivered flexibly via interactive group webinars.
WE ARE NOW TAKING APPLICATIONS FOR THE NEW TERM!
Currently, all our training is via interactive webinar sessions.

8 qualifications designed to give you the knowledge,
confidence and resilience to thrive in public relations
including the Specialist Diplomas in Digital Communications,
Crisis Communications or Internal Communications.

Araminta Hartley

7 professional marketing/digital marketing qualifications
to help you stand out from the crowd including the Masters
Degree Level 7 Marketing Leadership Programme.

Lauren Watson

PR and Media Officer
Great North Air Ambulance Service
CIPR Professional PR Diploma (L7)

Marketing Manager
Crystallised
CIM Certificate in Professional Marketing (L4)

“Completing this qualification has increased my
knowledge and understanding of PR theories and
concepts, I now feel more confident in creating and
managing effective PR campaigns which strategically
support my organisation’s goals and objectives.”

“Studying this qualification has helped me to
achieve a solid understanding of the theories behind
marketing. Boosting my confidence to support the
arts and culture organisations I work with and in
turn, contributing to a promotion at work!”

We are proud of our study centre pass rate of 98% and our CIM Summer term pass rate of 100%.

Want to move your career to the next level?
Please get in touch about starting a CIPR or CIM qualification with us.
Talk to us about what you want to achieve.
T: 07734 222 254 E: hello@nesma.co.uk

WWW.NESMA.CO.UK
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ENGINEERS MAKE A STAND FOR COVID SAFETY
Here we look in detail at one of Highlights PR’s clients
A civil engineering firm in Pegswood has
developed a new family of workstations
offering a one stop central point for first aid and
emergency resources which enables employees
to quickly respond to onsite incidents and
emergencies. The latest addition to the family is
proving popular in the worldwide fight against
COVID-19.
Richard Johnston and Steve Redpath are directors
of EC Groundworks and along with David Dougal
are designers of the new SOS Stations.
Each SOS Station is an environmentally friendly,
weatherproof and transportable station that is
tailor-made to meet the safety and first aid needs
of its clients. It can be easily dis-assembled and
moved from site to site.
The original Emergency Station was quickly
followed by an Environmental Station for oil spills
and an Information Station to welcome visitors to
site. So far, the SOS Stations have found themselves
shipped all over the world with applications in the
manufacturing, construction, rail, engineering,
waste water and chemical industries. Already,
the Stations have been adopted within the UK
construction and rail maintenance sectors alike,
being widely used by both the East West Rail
Alliance and HS2 and new orders are being taken
from clients in New Zealand, USA and Ireland.

The SOS station range has grown to meet the
demands and requirements of their customers and
the latest addition to the family, the Sanitisation
Station was created as a direct response to the
COVID-19 pandemic. It contains automatically

dispensed hand sanitiser, face masks, PPE shields,
wipes and paper towels as well as hygienic disposal
bins. Like all of the stations in the range, they come
fully loaded with consumables or as a basic unit.

SOS Stations Telephone: 01670 512299 Email: info@sos-stations.co.uk www.sos-stations.co.uk
For PR information: Keith Newman keith@highlightspr.co.uk 07814 397951 www.highlightspr.co.uk
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Karen Goldfinch

Tina Stobbs

Nicola Jayne Little

RADAR CLIENTS SHINE IN THE DARK NIGHTS
Members of Highlights PR’s exclusive RADAR programme benefit from increased media coverage and exposure.
We asked some of them how they are shining a light on their customers as the dark, winter nights close in.

The MINT Business Club is offering skills
training to help their members become even
more MINT! Founder Nicola Jayne Little says:
‘We've got some exciting new training to offer our
members which is in addition to our membership
offer. This will ensure they will develop more skills
and be able to use them to shine more light on
themselves. By doing this, their customers will
benefit too. It’s a great win win.”
Neil Fraser from Northumberland Wills and
Probate is offering free evening appointments to
bring inspiration and the peace of mind to know
that your affairs are in order.
‘Now that the nights are closing in and there’s not
much new on TV, it’s a great time for me to visit
you or link up on Zoom. The choice of me providing
reassurance that your loved ones are protected or
you watching an aged repeat on TV should be an
easy one. Find me at www.northumberlandwills.
co.uk and I look forward to talking to you.’
Tina Stobbs of Captured Forever Photography is
looking ahead to Christmas by taking outdoor

group portraits so that families can reflect on them
when they can’t physically meet together if the
lockdown continues.
“I’m helping to create memories and reminders of
loved ones which I hope will bring a sense of family
togetherness at Christmas time.’
Benjamin Drury helps organisations and individuals
by providing tools and frameworks to solve
problems in their business or life. He is known as
The Culture Guy.
“As people start to look at how to recover from
the last few months and move into winter, I am
helping remind business leaders why they started
in the first place. I am helping reconnect with their
purpose, their raison d'etre, the impact they are
having and the good they are doing. Sometimes,
we all need a little motivation to get us through.”
Karen Goldfinch of Your Business Pilot supports
businesses by helping them get to where they want
to be.
“We’ve all been through a really bad time both in

business and our personal lives. However, seeing
the smiles and relief on the faces of my clients
when we have that light bulb moment on how to
move their business forward is enlightening and
offers great hope for the future.”
Pleasant meetings over a pub lunch or a sales talk
in the conference room with a good supply of
coffee may be in short supply right now. People are
tired of those eternal Zoom or Teams meetings. So
how to communicate with your colleagues, clients
and associates is the question pondered by Jackie
Wilson of Brickhouse Media Services.
‘It’s time to rediscover the endless richness
of considered communication - whether in a
newsletter (great marketing tool, by the way!), a
shared article or just a plain old email.
If you have an email list that’s languishing, think
about starting up a regular newsletter. And see how
sharing interesting, valuable, varied content can
reignite a few dormant business relationships. Then
take it from there.’
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Benjamin Drury

Jackie wIlson

Neil Fraser

To become part of the Highlights PR RADAR programme contact Keith@highlightspr.co.uk 07814 397951

claire@clairebarber.com

#CBPR
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TECHNOLOGY NEWS

COATSINK SOFTWARE
ACQUIRED BY
THUNDERFUL GROUP
Swedish headquartered Thunderful Group has
acquired 100 percent of Coatsink Software for
an upfront consideration of £23 million, plus an
earn-out component potentially resulting in a
maximal total consideration of £65.5 million.
Following the transaction, co-founders and
several key employees of Coatsink will become
shareholders in Thunderful.
Headquartered in Sunderland, Coatsink Software
was formed in December 2009 by Tom Beardsmore
and Paul Crabb. It is now a diverse and versatile
development studio and publisher, which has built
a strong industry reputation.
Thunderful, which owns other studios and
publishers including Image and Form and Zoink,
believes the deal will further bolster its games
business. The acquisition will allow both companies
to accelerate and strengthen ongoing and future
development projects.
The corporate team at Newcastle based Mincoffs
Solicitors advised the shareholders at Coatsink on
the sale, led by Partner John Nicholson.

GROWING TELECOMS
AND IT BUSINESS GOING
FOR GROWTH
A Sunderland telecoms and IT business is
moving to a new HQ and growing its team after
seeing business boom as more clients adapt to
remote working.
Sirius, a Washington-based integrated IT and
communications company, is preparing to move
its team into its own space at Crowther Industrial
Estate.

REAL TIME APP HELPS
HOSPITALITY SECTOR
NEGOTIATE STRICTER
MEASURES
A unique app, which will help towns and
cities deal with some of the challenges facing
hospitality and leisure venues, is winning new
business across the country.
The Locale is the result of years of work to create
an app originally designed to give real-time
information about bars, restaurants and visitor
attractions to help people determine waiting time
and availability.

Already a team of six, the fast-growing company
has taken the leap to move to standalone premises
which will provide scope for expansion.

However, with Covid-19, the creators realised that
the app could have huge benefits in helping boost
businesses but also ensuring that social distancing
was being observed.

The business has seen turnover rise by 45 per cent
compared with last year and is looking to build on
its success with an ISO accreditation that will help
position it to support larger clients, as well as small,
independent businesses.

A number of towns and cities, including Edinburgh,
Sunderland and Durham, have already signed up
to use the app. The app promotes what businesses
have to offer and also gives up to the minute
information about social distancing and queues.

The company is now seeking new members of staff
to support its IT division, which is a growing part
of the business.

More than 300 businesses have signed up to the
scheme, ranging from leading high street names to
independent companies.

SUB 10 SECURES TWO MORE
CONTRACTS WITH SAGE
A fast-growing digital learning business has secured two new
global contracts with technology giant Sage, following the
successful delivery of its first two projects with the business.
SUB 10, established 18 months ago to disrupt the traditional
corporate training market, has been appointed by Sage to deliver
its risk and incident management training, with a further contract
to propose a design for its cybersecurity training.
The two latest contract wins for SUB 10, which will see them
design training for 14,000 Sage colleagues globally, follows the
huge success of the first two projects it was appointed to deliver
for the tech giant, which has its headquarters in the North East.
The work of SUB 10 revolves around the desire to revolutionise
traditional corporate training. It focuses on devising training units
of ten minutes or less in accessible and informal formats including
games, quizzes and interactive videos.

0191 442 8300
contact@itps.co.uk
www.itps.co.uk
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Make the new ways of working
safe, productive and profitable.
A recent survey from the The Institute of Directors say that three out of
four businesses will keep increased home working after coronavirus.
Protect your systems and data from external cyber threats.
Ensure you are able to provide an efficient blended approach
to home working.
Make sure your workforce have the very best in their remote
working set-up.

At ITPS our security experts approach every business individually
to ensure you get a bespoke solution that matches your business
needs, budget and security requirements.
Contact us today and start with our free consultation and
government accredited, Cyber Essentials audit.

0191 442 8300
contact@itps.co.uk
www.itps.co.uk
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HOW TO BOOST YOUR
CYBERSECURITY
The last few months of quickly switching between office-based and
home working, or maintaining a hybrid of the two, has left many
businesses on the back foot when it comes to making sure their
operations are secure.
Cybercrime is big business, and the 2020 Cyber
Security Breaches Survey from the National
Cyber Security Centre makes for an interesting
read, detailing the increase in cyberattacks
across the economy.
Attacker profiles range from individuals to multimillion pound operations profiting from their
crimes. If you want an eye-opening glimpse into
the dark side, browse YouTube for cyberattack
examples and see just how easy it is for attackers
to gain access to your organisation’s systems and
data.
Many attacks are relatively basic and might include
fairly simple phishing or malware attempts, while
others are more advanced and could see your
organisation frozen due to a denial of service
attack, or held to expensive ransom. Whatever
the circumstances, you could be looking at loss
of business, fines, damage to your reputation and
even a scenario that puts you out of business.
It would be foolish to claim we can eliminate risk,

but there are many measures we can take to reduce
the chances of a successful cyberattack.
If you haven’t already got the governmentbacked Cyber Essentials and Cyber Essentials Plus
certifications under your belt, you are missing out
on a simple but effective way to guard against the
most common threats.
Suitable for all organisations of any size, working
in any sector, having one or both of these
certifications demonstrates your commitment to
cyber security and gives you an overview of how
effective your cyber security is.
The Cyber Essentials scheme was created by a
government-led consortium which included UK
business organisations and security bodies, and
involves two badges.
Stage one is Cyber Essentials, which involves a
self-assessment questionnaire with open ended
questions on five basic security controls – secure
configuration, boundary firewalls and internet
gateways, access control and admin privilege
www.itps.co.uk
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management, patch management, and malware
protection.
Stage two is Cyber Essentials Plus. This includes
the same core requirements as Cyber Essentials,
adding in an external certifying body to use a range
of tools and techniques to test your systems and
controls and expose any weak points that might
allow the hackers access.
Having the certifications in place is mandatory if
you want to bid for certain public sector contracts,
and an increasing number of public and private
sector organisations are also making it a supplier
requirement.
We have helped hundreds of organisations achieve
Cyber Essentials and while is an excellent base
for promoting cybersecurity health, it is only
intended to get you started on first stages of the
security journey. The constant shifting of the threat
landscape has sparked an increase in the number of
organisations who feel out of their depth and want
to switch to buying security as a utility, hence the
creation of our Cyber Security as a Service (CSaaS)
model.
We believe that the client should retain control and
our consultancy services, workshops and training
sessions and support framework are all designed
with that aim in mind, giving clients as much or
as little help as they need to put robust security
controls in place.
If you want the reassurance of working with the
leading North East IT security experts with a 20year track record and a reputation for taking the
lead on cyber security issues, give us a call to find
out how we can help deliver the peace of mind that
your business is protected.

Are you seeking a mailing
house you can trust?

At MetroMail, we deliver effective and fast valuedriven communications that work for your business
www.metromail.co.uk

0191 301 1700

enquiries@metromail.co.uk

Unit 6, Foxcover Enterprise Park, Admiralty Way, Seaham, SR7 7DN
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RURAL CONNECTIONS
Rural Broadband Specialist Stephen Pinchen, who is the MD and
owner of North East company Alncom, takes a break from filming
with ITV to talk to Michael Grahamslaw about making rural
Northumberland one of the best connected places IN BRITAIN.
Stephen Pinchen said; “There are a lot of people
working and running businesses from home right
now and for those living in more rural areas, a lack
of decent broadband speed could turn working
from home into a nightmare. Alncom are rolling
out the infrastructure to inject internet speeds
of up to a Gigabit to more than 200 homes and
businesses in the North East”.
“That’s more than 20 times faster than the typical
connection and hundreds of times faster than some
rural connections throughout Britain” said Stephen
Pinchen MD of Alncom.
Sitting on the back of Stephen’s 4x4 in the depths
of the rolling countryside of Northumberland, with
a herd of cows grazing contentedly, we chat over a
mug of tea, while a mole plough is laying the way
for the fibre-optic cable, barely leaving a mark on
the land and completely grown over within a day,
we discuss Alncom’s rollout of infrastructure that is
cutting edge of the highest level set to transform the
lives of businesses, like Aidan Phillipson, who moved
back to Northumberland from the city of London
three years ago and until now, has struggled to carry
on working in financial services. The transformation
is radical.

to become a wedding venue. There are acres of
stunning countryside, manicured lawns and fresh air.
Personally, I am so grateful and the fact Alncom are
local and know everyone will help the economy and
the community too”.
Alncom are highly experienced at building the
networks to facilitate projects of this nature and
their many years of business means that they can
turn these projects around quickly. This includes
making everything physically work by ploughing
across fields, negotiating roads and river crossings
and talking to landowners.
John Parker, Business Development Manager
for Alncom said; “Within weeks, this ultrafast
broadband will be on-line, making this corner of rural
Northumberland one of the best-connected places
in Britain. Talk to us and see how we can help you.”

Harry Baker Cresswell

Many of the cables are being laid on Harry Baker
Cresswell’s land at Chathill in Northumberland
and his home at Preston Tower. Soon to be turned
into a wedding venue this couldn’t come quick
enough for Harry, who said “this is about giving
country folk the same opportunity as city and town
dwellers. We have holiday cottages and many homes
and businesses here and plans for Preston Tower

For information on the Gigabit Broadband Voucher scheme contact John Parker and the team on 01665 604816 and follow them on
Facebook: Alncom Instagram: @thealncomgroup or visit www.alncom.co.uk
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Set Your
Business Free

Embrace the Digital Revolution
and Empower your Organisation
with our Enterprise Cloud Platform

Consultancy
Core Cloud
Technologies
IT Support
& Strategy

t: 0330 111 0365
e: info@aeroit.cloud
Aero Networks Limited,
13 Bankside, The Watermark
Gateshead, NE11 9SY

aeroit.cloud

CHARITY GOLF DAY
AT RAMSIDE HALL FOR
NE YOUTH
NE Youth hosted their annual charity Golf
Day at Ramside Hall on 2nd October in what's
thought was the first socially distanced event
of its kind in the North East.
Over 50 golfers gathered at Ramside to support
the NE leading youth charity. The overall
competition was won by Sports Works.
Money raised on the day was put towards NE
Youth's 85th Anniversary target of £85k which
will be invested in micro grants for social action
projects.
T3 Security were one of the main sponsors.
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BEYOND SECURITY:
THE FUTURE OF IP SURVEILLANCE AND IOT
We’ve all heard of CCTV or closed-circuit television, but things have moved on quite a bit since the
days of dumb cameras and coaxial cabling with analogue or digital recorders.
Fast-forward a decade, and the IoT has changed
the entire surveillance landscape, allowing it to
constantly evolve, innovate and have a real impact
on the world we live in today.

CCTV has been around for decades, often used
to monitor and record empty spaces or closed
doors - but the world we live in has changed,
naturally, so have our demands and needs, paving
the way for an innovative landscape utilising the
advanced technologies of IP camera and video
surveillance systems

IP surveillance, as it’s more commonly known in
the industry, is run on the IoT and has many uses,
whether it be the basics of protecting a workplace or
property, right down to PPE detection, access control,
monitoring production lines, facial recognition, or
more so in these strange and unprecedented times of
the coronavirus pandemic, fever detection or crowd
monitoring – gone are the days of primitive CCTV.

Combined with creative minds and even more
intelligent technology, the possibilities of IP
Surveillance are endless.
Scrapping public misconceptions and discussing
the possibilities, Advantex Sales and Marketing
Director, Steve O’Connell dives into the future of IP
Surveillance and highlights the benefits to you and
your business for decades to come.

The Possibilities
On another site, for example, we have in place a
facial recognition system that is linked to a machine
that requires specialist training to operate.

Public Misconceptions
The technology available or the possibilities isn’t
lacking, it’s the misconceptions of surveillance by
the public holding things up. A lot of, if not most
people outside of the industry think of surveillance
as a camera stuck on a wall to protect a home or
business, but surveillance has evolved and it is critical
that we change the way these systems are discussed
and conceived by the public.
IP – Internet Protocol
Internet Protocol, or IP, that was the real 'gamechanger' and it plays a major part in our everyday
lives, it's literally all around us. IP is in our everyday
appliances and some are so advanced, they even
know when you run out of milk - but that's just the
tip of the iceberg.
Everything is linked to that same IP platform or what
we now call the Internet of Things (IoT). it's that
same connectivity that allows for collaboration and
access to valuable information for businesses.

Steve-O'Connell

Advantex first utilised this technology at a North
East car manufacturing plant where quality control
was an issue. Robots on the manufacturing line were
making small but costly mistakes when spot-welding
body parts together, and almost impossible to see at
a glance, the errors were going unnoticed until they
got all way down the line, causing down-time and
significant financial costs to the business.
By installing a camera in an area that had already
had an IT network meant we could quickly and easily
deploy the system onto their existing infrastructure,
allowing us to analyse high-definition footage to
identify what happened using motion detection
systems, then setting up an alert that would trigger
when that same anomaly happened again in the
future - preventing downtime and ultimately saving
the business money.

advantex.uk.com
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The user has a card to identify themselves (can’t
use biometrics due to safety equipment) then the
camera confirms that it is not only that person,
but that they also have the correct certifications to
operate such machinery.
If for example they don't have the correct certificates,
or they've expired, a notification will be sent to their
line manager to take appropriate action but also
prevents that person unlawfully using that machine.
The Future
With the adoption of analytical solutions and
machine learning, the possibilities are endless.
If we just look at the advancements we have made
in past 10 years, I dare not imagine what we will
achieve with machine learning and IoT utilising
collaborative systems in the next decade, the future
is bright.
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UNITING YOUR WORKFORCE FROM WITHIN
MICROSOFT TEAMS
Microsoft Teams is a vital workplace tool that many have embraced. Teams offers chat-based
communication, real-time collaboration, video meetings, intelligent bot frameworks, and more.
within their application or even integrate other Valo
products. You can customise your app, choosing a
set of tabs that suits your needs. The Connect app is
available on desktop, web, and mobile.

The rise of remote working during lockdown has
led many to appreciate the capabilities offered
by Teams, with the daily active users reaching 75
million as of April. But many query the difference
between Microsoft Teams and a modern intranet
solution.

Teams tab
The Teams tab within the Valo Connect app supports
both private and public channels and allows users to
search for any files both within the whole Team or
within a specific channel, filter files by properties,
see content type, and open any document within
the context of Teams. Users may also search for any
news available within the current Team and see this
news without having to exit Teams. Pre-approved
tabs can be added with the ability to clarify whether
a page should be considered default when adding
Valo Connect on a channel.

An intranet offers news capabilities, web pages,
structured data, and intelligent search capabilities
where Teams is more messaging and meeting
focused. However, digital transformation leaders,
Valo, have recently launched a solution that
integrates the capabilities of the two – Valo Connect.
Valo Connect is the latest offering from
digital transformation leaders Valo, it offers a
complementary experience to Modern SharePoint,
integrating natively with Microsoft Teams. Valo
Connect sits inside Microsoft Teams to augment
its capabilities, enhancing search, accumulating
news and connecting employees. Valo Connect
can integrate any SharePoint page inside Teams
and allows you to create a tab-based navigation
of the application. By placing the capabilities of a
modern intranet within Teams, organisations can
access the benefits of each solution and end users
can do everything they need to do from one central
location. So what are the features?

Justin Short

Personal App
By offering your intranet as a personal app within
Teams, news and content can be delivered to end
users without them having to leave Microsoft Teams.
This integration is not limited to merely SharePoint
intranet pages, users can bring in content from Power
Apps, websites, or even custom web parts as a tab

By integrating the capabilities of a modern intranet
within Teams, Valo offers a solution that enhances the
Teams experience and centralises the communication
and collaboration tools your organisation needs.
By fostering a single-truth environment in which
it is easy to access content and communications,
as well as search and filter content, Valo Connect
makes teamwork simple, personal, and efficient. Valo
Connect launched on October 13th after the run of
an early adopters program.

To find out more about Valo Connect or any other Valo offerings, contact our expert team today. Call 0191 4770365 or
email enquiries@teamsynergi.co.uk.

Work efficiently and
effectively, wherever
you are.
In Microsoft Teams you can:
•
•
•
•

Share and Collaborate Content
securely
Decommission old Phone systems
Improve document and file
searching
Manage projects together more
efficiently

Get in touch
0191 4770365

Cloud solutions and managed services

Synergi ad Nov.indd 1

www.teamsynergi.co.uk
enquires@teamsynergi.co.uk
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IN CONVERSATION
WITH...

CHERYL SPEARS
Sales Director, Lucid Technology Solutions

What were your career ambitions growing up ?

Tell us about the team you work with?

Its fair to say I didnt really have many, other than to be a travel agent
and get married. This all changed when attained a place at University
(the first in my family). This totally changed my outlook and I finally
discovered a passion for learning at 18 showing it’s never too late.

I call us the Lucid Loons! There are 16 of us and we are basically
one big dysfunctional family who giggle and wind each other up. We
have to laugh and eat our way through the day as it can be a very
pressurised environment.

I spent six years at University, still not really knowing what I wanted
to do, answered an ad in the paper for a recruitment consultant and
spent 20 years in that sector. I moved to Lucid 18 months ago.

We also have 10 “techies” all of whom have their own specialism and
all of our work is done on site which is quite unique.

Tell us about your current role?

What is the best piece of business advice you
have been given?

My official title is Sales Director but as many of you know when you
work for an SME you wear many hats. I run the sales department
but also do sales myself and before Covid spent a lot of time on the
road. I also look after all the HR for Lucid, our new product Worktraq
and generally organise everyone and make sure things get done.
The lads say I remind them of a Headmistress (I don’t think that’s a
compliment though!)
What is your proudest business achievement?
Being appointed as a Director at Lucid. Its nice to be appreciated and
shows that hard work pays off. I always had a aim to be a Director by
the age of 40 and made it with a year to go.
How has your industry changed in the last decade?
OMG! I don’t even know where to start – technology changes on
a monthly and annual basis, we are always investing in the newest
technologies to make sure our clients have the must update service.
Technology will continue to change the world – who would have
thought that six months ago Zoom and Teams would be used every
day. Some of the highlights are:
Streaming wasn’t even thought of 10 years ago. Telecoms wise 3G4G now 5G. Data storage and cloud back up – changed how we think
about cyber security. Social media has grown 1000% from 2009 –
the way we communicate has changed and will continue to.
I can’t wait to see what happens in the next 10 years – Will 5G will
become the norm, will all vehicles be electric, will telecoms advance
so it integrates with AI?
What are you currently working on?
We are continuously upskilling our staff to make sure we are fluent in
the new technologies that are emerging all the time.
We have just launched an app called Worktraq which can help you
plan, manage and track your workforce. Whether you are in the
maintenance, warehousing, transport, waste, manned guarding or
construction sectors being able to track assets, vehicles or locations
gives you a competitive advantage using location intelligence. If
anyone would like a demonstration just let me know.

That’s a hard one but I love the quote “If you look after your staff they
look after your business for you.”
My main mantra is ‘never be forgotten’. Once you meet me you
never forget me or so I have been told!
How have you adapted to working through the
COVID 19 pandemic?
Being a technology company meant it was very easy for us to adapt
to working at home. We have also had staff in the office and have
completed installations throughout. It’s nice for me to see people
use the technologies we have set up and do our bit to help at this
challenging time. All our clients with IT support contracts are getting
free 24/7 support.
Who are your heroes inside and outside of business?
Inside the business we are all heroes. We help people every day and
not all heroes wear capes!
Outside of that it would probably have to be Bill Scott from the
Wilton Group .To see his company grow over the years in the Tees
Valley has been fabulous to watch.
How do you unwind outside of work?
A few drinks I suppose. I also like to read and go for walks but every
night I need a bath where no one speaks to me for at least 30 mins
– my idea of heaven.
Favourite Book/CD/DVD?
Books - I love science fiction as its great to escape this world for an
hour or so.
DVD - It has to be the Fast and Furious series and Benidorm which
I love.
CD - As an 80s child Elton John and Phil Collins as well as Ed Sheeran
and Oasis. Anything I can sing along to!

For further information visit the website www.lucidgrp.co.uk
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OLED MEDICAL TECHNOLOGY
SAVING PATIENT’S SIGHT
DURING COVID-19 PANDEMIC
UK based PolyPhotonix have agreed on OLED panel supply
with Tohoku Pioneer Corporation, a consolidated subsidiary
of Japanese tech giant Pioneer Corporation to ensure that
diabetic patients at risk of losing their sight can continue to
receive treatment during the COVID-19 pandemic.

The company’s OLED Business Unit will provide PolyPhotonix with state-of theart OLED panels, as a light source that will be integrated into their Noctura 400
sleep mask used to treat Diabetic Retinopathy. The Noctura 400 sleep mask is an
innovative non-invasive homecare monitored treatment for the most common cause
of blindness in the western world.
Diabetic Retinopathy is a complication of diabetes caused by high blood sugar levels
damaging the back of the eye, which can cause blindness if left untreated. The sleep mask
designed to be worn at night, delivers a precise dose of light therapy during a patient’s
normal hours of sleep in a home setting. The treatment reduces and reverses the effects of
Diabetic Retinopathy.
In the UK, diabetes is the second most common underlying condition among COVID-19
patients who have died, of which 35% had the illness. Government advice is that patients
in high risk categories should not go to hospital.
This means that patients previously receiving hospital treatment for diabetic eye disease
are risking their sight, as many clinics have been cancelled due to the pandemic. Unlike
other treatments such as laser intervention or eye injections, the Noctura 400 sleep mask
can be used remotely in the patient’s home and doesn’t require a hospital visit.
The Noctura 400 treatment delivers proven results, with 94% of patients in a recent UK
National Health Service hospital evaluation experiencing stabilisation and improvement
in their condition after using the sleep mask. Following the success of Noctura 400 in UK,
PolyPhotonix has plans to break into the Japanese market by taking the device through its
regulatory approval system.
Richard Kirk, Chief Executive of PolyPhotonix says, “We are delighted to be working with
Tohoku Pioneer who will be supporting our OLED requirements for Noctura 400 global
volume growth’’. Together we can continue to save people’s sight during and after the
pandemic. Current treatments for diabetic retinopathy are expensive, take up clinician’s
time and require regular hospital visits. Our sleep mask can be used by patients at home,
reducing the pressure on frontline hospital services and delivering cost savings.”
Masatoshi Yamaki, Director for Organic EL Business at Tohoku Pioneer, says, "Tohoku
Pioneer will supply state-of-the-art OLED panels to be the light source in the Noctura
400, PolyPhotonix's sleep mask to treat diabetic retinopathy. We hope the use of our OLED
panels in PolyPhotonix’s sleep mask, Noctura 400, will contribute to the treatment of
people with this condition."

www.noctura.com

www.polyphotonix.com
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SHORTLISTED ENTRIES FOR THE NORTH EAST CONTACT CENTRE AWARDS 2020
The winners of the North East Contact Centre Awards 2020 (NECCA) are set to be announced at a virtual awards
ceremony on 20 November 2020. The shortlist below features many of the region’s well-known brands, as well as
outsourcing specialists and public sector organisations. A team of expert judges have spent the past 2 months taking
part in interviews, panel presentations and virtual site visits, and are now preparing to make the difficult decision as
to who will be announced as winners on 20 November. For full information on the shortlist, the awards and how to
view our virtual awards ceremony, see www.necca.co.uk Find us on social media with #NECCA20

TEAM OF THE YEAR (CUSTOMER)

20 November 2020

CUSTOMER SERVICE STAR
Leanne Breen, Barclays
Melenie Doran, BGL
Caroline Gallagher, Sage
Marc Thompson, Sage
Michelle Manson, North East Ambulance Service

MULTI-CHANNEL STAR
Rachael Chambers, BGL
Calvin Oldham, Sage
Charlotte Lawson, Whistl
Anna Hudson, Barclays
Jennie Flynn, AND-E

CUSTOMER SALES STAR
Dave Smith, Virgin Money
Carolyn Borthwick, Parkdean Resorts
Jess Guyatt, Worldpay
Katy Pratt, Worldpay
Kelly Swinbank, Worldpay

SUPPORT SUPERSTAR
Nick Watt, Northumbria Police
Kylie Smith, Sage
Tracey Soulsby, North East Ambulance Service
Abby Mulholland, Sage
Holly Harris, First Source

SERVICE TEAM LEADER
Michael MacFarland, Sage
Andrea Peel, BGL
Shaun Hush, North East Ambulance Service
Trevor Johnson, Worldpay
Jonny Atkinson, Parkdean Resorts

SALES TEAM LEADER
Romana Moffat, Parkdean Resorts
Lynsey Heron, Sage
Corey Badminton, Parkdean Resorts
Paula Oliver, Kura

MULTI-CHANNEL TEAM LEADER
Johnny Bruce, Barclaycard
Darren McKenzie, AND-E
Kieren Grievson, Kura

INSPIRATIONAL LEADER
Brendan Mannion, Barclaycard
Nichola Hall, Sage
David Molyneux-Johnson, Home Group
Lynn Huldie, North East Ambulance Service
Elaine Easton, Worldpay

Workforce Management Team, NHS BSA
Lending Support Team, BGL
Operations Contact Centre, Northumbrian Water
RBS PPI Team, First Source
HRP Team, Sage
Customer Service Team, Northumbria Police
The Making it Easy Team, Worldpay

TEAM OF THE YEAR (COLLEAGUE)
Perform Team, Sage
Colleague Engagement Team, Sage
People and Culture Team, AND-E
IT Services Team, Newcastle Strategic Solutions
People Development Team, Sage

TEAM OF THE YEAR (COMPANY)
Customer Operations Team, NHSA BSA
Customer Reliability Team, Sky
Resource Management Team, Sage
Natural Conversations Project Team, The AA
Closing Team, Sage

TEAM OF THE YEAR (COMMUNITY)
CCS Wellbeing and Inclusion Network Members, NHS BSA
Sunderland MI Community Team, BGL

MOST EFECTIVE EMPLOYEE ENGAGEMENT
EDF Energy
AND-E

OUTSOURCING PROVIDER OF THE YEAR
Auxilis
Kura
Whistl

BUSINESS CONTINUITY & INNOVATION
Northumbria Police
Newcastle Strategic Business Solutions
AND-E
EDF Energy
NHS Business Service Authority

CONTACT CENTRE OF THE YEAR (>250 SEATS)
Parkdean Resorts
Serco NAS Helpline

CONTACT CENTRE OF THE YEAR (<250 SEATS)
Sage
BGL Customer Services
NHS Business Services Authority
EDF Energy

AllGirl

An
education means
I’m ready for the world.
To find out more about our virtual visits
go to newcastlehigh.gdst.net
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EXCELLENCE
AND
PARTICIPATION
By David Tickner, Headmaster at
Newcastle School for Boys

In a career now spanning 27
years, working in three schools
and visiting many more, I can
state with confidence that the
sporting provision at Newcastle
School for Boys is amongst the
best I’ve encountered.
Through the School’s PE and Games lessons
and its extensive co-curricular programme, our
exceptional teachers and coaches deliver both
excellence and participation. These are not
mutually exclusive but rather two sides of the
same coin.
To deliver national and regional success at team
and individual level is remarkable for a school of our
relatively small size and founded only 15 years ago.
Last season our senior rugby team went unbeaten in
over 20 games. In doing so, they reached a national
final that was due to be played at Twickenham at
the end of March. Sadly, Coronavirus intervened and
denied our boys the opportunity to run out at the
sport’s national stadium.
This wasn’t just a flash in the pan. Our senior rugby
players had previously won a national competition
in 2014. Our footballers achieved national honours
in 2014 and again in 2018 and our cricketers in
2016.
But these headlines don’t tell the full story. Whilst
the School can offer a small number of sports
scholarships each year, these successes haven’t
been achieved with a large or highly targeted intake.
They have been delivered through an approach
to teaching and coaching that encourages and
supports each boy to make the most of his sporting
talent regardless of his starting point.
Most years a parent will approach me during the
admissions process, having heard of the School’s
growing sporting reputation, expressing that their
son doesn’t like sport and that they are concerned

David Tickner

about him fitting in. My reassurances are usually
vindicated within a term or two of his joining when
parents often proudly tell me that I was right and
that their son not only participates but is doing well
in a sport. Every boy who joins us will represent the
School at sport without the need to press gang.

squad waiting to take the pitch. Where’s the space?
What do you notice about how the opposition are
playing? What would be a good thing to do in this
situation? I also see our boys managing their own
regular substitutions, delivering team talks and
providing feedback to their teammates.

Some boys may feel sport is not their thing. They
may feel they lack ability, interest or have had
negative sporting experiences to date. But that
shouldn’t mean they get sent to the furthest field,
given a ball to kick or throw about and left to it. No
school would tolerate such an approach in English
or Maths and we don’t in PE and Games.

The approach is one of learning and development not one of win at all costs, but it’s one that delivers
results. The score takes care of itself.

A number of boys who have gone on to achieve
representative honours or to play a high standard
of club sport beyond school have done so in some
cases from modest starting points. But, as with
other areas of the curriculum, we believe that in the
right environment, with the right encouragement
and the right attitude, all boys can enjoy and
achieve success.
I regularly observe that the approach of our teachers
and coaches is a different one to that adopted by
many other schools. You won’t find ours bellowing
in-game instructions to players from the side of
the pitch. More likely you’ll find them watching
and talking about the game with members of the

For most of us, the real benefits of sporting and
physical activity transcend scorelines and trophies
to deliver something even more valuable: wellbeing.
During lockdown and since full reopening in
September, we have worked hard to ensure that
the boys have been able to continue their physical
activity and sport. The wellbeing benefits of school
sport and physical activity are more important than
ever.
Sport at Newcastle School for Boys also plays a
significant role in the development of character.
The School’s main aim beyond supporting and
challenging boys to maximise their individual
academic progress is to develop boys and young
men of excellent character and specifically the
virtues of community, integrity, resilience, courage,
leadership, and empathy.

For more information about sporting and wider opportunities available at Newcastle School for Boys, visit www.newcastleschool.co.uk
You can also follow @NSB_Sport on Twitter.
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TACKLING THE
GROWING
MENTAL HEALTH
CRISIS
As the UK heads into the winter
months in the midst of a second
spike of Coronavirus, David
Gallagher, Chief Executive at
national awarding organisation
and educational services charity,
NCFE, provides his thoughts on
the potentially devastating impact
that further lockdowns could have
on the public’s mental health and
wellbeing.

At the time of writing this article, the
Government had just announced tougher
lockdown measures for the North East amidst
a ‘sharp rise’ in the number of Covid-19 cases.
While I sadly can’t predict the future, what
seems increasingly likely is that in order to get
the ‘R’ rate back to where it was in the summer
months, when we enjoyed a short reprise from
severe guidelines, the Government will be
forced to implement more stringent measures.
It was reported during the first lockdown that 80%
of young people felt like the pandemic had severely
impacted their mental health. With the 16-24 age
bracket at higher risk of suicide than most, our
concern is that a second national lockdown could
deepen the UK’s mental health crisis and drive
these figures even higher.
It’s a sobering fact that more people lose their lives
to suicide each year than to cancers of the brain,
stomach, ovary or kidney.
Last year, there were 5,691 suicides registered in
England and Wales. That’s not just 5,691 lives lost,
it’s thousands of bereaved families and countless
numbers of friends, colleagues and acquaintances
left devastated by something which could have
been prevented, if people only had the skills to
know how.
This is where education comes in.
At NCFE, we are committed to our core purpose
to ‘promote and advance learning’ and create a
fairer, more inclusive society through the power of
education.
Most of our qualifications are designed to support
learners to secure employment and progress
within their career, however, alongside esteemed
colleagues from Big Dog Little Dog (BDLD),

David Gallagher, Chief Executive at NCFE.

LearnBox and the Association of Employment and
Learning Providers (AELP), we recently launched a
series of qualifications which have the potential to
be not only life changing, but life-saving.
Designed to de-stigmatise conversations around
mental health and suicide, our new Level 2 and
Level 3 qualifications in suicide awareness and
reduction are the first Ofqual-regulated Awards
of their kind to be solely targeted at this sensitive
subject.
Education has always been upheld as the key to
understanding. By providing learners with the skills
they need to face conversations around mental
health and suicide with confidence and positivity
through qualifications like those we’ve launched,
the education sector can play a vital role in helping
to reduce the number of lives lost needlessly to
suicide.
Formal qualifications however are not the only
way to go about raising awareness and educating
people about the importance of maintaining good
mental health.
As mental health has climbed higher up the public
agenda, more and more mobile apps and resources
have become readily available to help people
proactively manage and maintain their ‘mental
fitness’.

A relatively new term, mental fitness is defined as
‘a state of wellbeing and having a positive sense of
how we feel, think and act’.
Similar to how we might go to the gym to build
up our physical fitness, mental fitness training is
designed to be practiced proactively whether a
person is displaying symptoms of mental ill health
or not. Mental fitness apps, like Fika, help learners to
build resilience and recognise signs of behavioural
and emotional changes in themselves and others
so they can address any mental health concerns
before they manifest into something more serious.
We understand that the Covid-19 pandemic has
presented a range of unprecedented challenges
when it comes to mental health and general
wellbeing. From feelings of loneliness and isolation,
to the huge amounts of uncertainty and change
– as we physically distance from one another, it’s
often difficult to know how best to support those
who are struggling.
In this ‘new normal’, I would encourage everyone to
take some time to check in on friends, family and
colleagues to see how they’re really doing on the
inside, but also, it’s just as important to take some
time for self-reflection, how are YOU coping?
For helpful tips and advice, visit www.ncfe.org.uk/
covid-19-resources/mental-health-support.

For more information on NCFE’s qualifications on suicide awareness and reduction, visit www.cache.org.uk/steps
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DURHAM: A HUGE AMOUNT OF HISTORY,
A HUGE AMOUNT OF BEAUTY, AND A GREAT DEAL
OF FRIENDLINESS
By Simone Niblock, Headteacher, Durham High School for Girls

Simone Niblock

Given the local restrictions at the time of writing, it behoves me, as a resident of Durham
city to be grateful that, if I am homeward bound, at least it is better to be living in a
gloriously beautiful, scenic and historic part of the country.
November 1st 2020 will be the 34th anniversary of Durham Castle and
Durham Cathedral both being designated as UNESCO World Heritage
sites. It is very heartening to know that we live in a city that has such
prestige: I have lived in both Oxford and Cambridge, and even these
beauteous places do not have a world heritage site label, probably much
to their collective chagrin.
Just like Bill Bryson, ex-Chancellor of Durham University, above, I am in love
with Durham, and here are some of the reasons why:
1. M
 y job as the Head of Durham High. The very reason why I came to
Durham in the first place.
2. D
 urham Cathedral. The most spiritually uplifting church I have ever
entered, despite the fact that I have visited more churches in my life than
you can shake a crozier at, so to speak.

3. D
 urham Indoor Market. I haunted the ‘world-famous’ Bury Market as a
teenager, but I now prefer the quirkiness and fresh produce of ours.
4. C
 ardio-fit hills. The famous hills of the city have proven to be a much
better cardio workout than any cross-training or stepper I have ever used.
5. T
 he Pitmatic accent aka ‘yakka’. I love how ‘canny’ is used in any context
of approval, whilst ‘fema’, is a word that I have found myself using when
tat from Amazon falls apart after the first use…
6. T
 he people. The people of Durham and its environs are, without doubt,
the friendliest I have encountered and will give you an honest opinion,
whether you asked for it or not: eg the cashier in M&S who commiserated
me on my pale skin and advised me to get a fake tan.
Happy November everyone!

Every day is an Open Day at Durham High School. Call 0191 384 3226 or email enquiries@dhsfg.org.uk to find out more or arrange a visit.
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Girls 3-18.

Your first choice for
Sixth Form
Start your journey with us today.


Whole School Virtual Open Day
Friday 13 November 2020



16+ Entrance and Scholarship exams
Saturday 21 November 2020

Get in touch to find out more about our
free places in the Sixth Form, or to
register your interest.

www.dhsfg.org.uk
enquiries@dhsfg.org.uk
0191 384 3226
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Kieran McLaughlin

TO CHOOSE OR NOT TO CHOOSE
Choosing a school can be a nerve-wrecking process for parents.
This will be an even more difficult ask this
year as many schools are not able to welcome
prospective parents to their campuses. There
are though lots of other ways to find out about
possible choices for your September.
A school’s website now is probably the primary
way in which parents find out information about
a school. Most websites are a mix of factual
information and promotional material, and it is
important when you are looking at a website to
distinguish between the two. All schools will put a
gloss on their activities, but you can read between
the lines to get a feel for everyday life. It is worth
having a look at the information pages first; they
may seem dull in comparison to others, but this
is where you can glean useful info. The staff list
will tell you the qualifications of the staff and
how many of them have a degree in the relevant
subject; the academic pages will give you a clue as
to how flexible the curriculum is. Will your child be
able to study their interests or will they be forced

into making narrow curriculum choices? Have a
look at the news pages too. First of all, are they up
to date? Regularly updated pages show the school
takes its business seriously. The news page will give
you a feel for the range of activities which go on
at the school and also what is valued as important
Have a look too at the departmental pages – the
best ones will communicate the teachers’ love for
their subject and passion for inspiring students;
much better than simply list of exam specifications
followed. Finally, is there input from then pupils
themselves? Testimonies from them can be the
most revealing and there is nothing better than
hearing about the school from the children’s
viewpoint.
Social media accounts fulfil a similar function but
can be revealing too. Are there lots of different
accounts for different subjects or activities. It
is worth doing some digging around as they can
reveal more than the main school account. It is
not always the case, but lots of vibrant social

media activity is a good indication of a vibrant
department and school. Finding out what is going
on in each department can help you piece together
about what everyday life may be like at the school.
Again, how involved are the pupils with those
accounts? Pupils are often much more social media
savvy, so you can learn a lot from following them.
Some schools are offering virtual open days. How
interactive and flexible they are can speak volumes
too. Is the “open morning” simply a school video
on YouTube or is it more interactive? How much
opportunity does the event give you to hear from,
and speak to, the staff and pupils?
Word of mouth of course is the most powerful
influence on why people choose a particular school,
and it is the kind of marketing money cannot buy.
Talk to as many people as you can about potential
schools. You will receive a spectrum of opinion –
some very positive and some less so. The key is
to take the rough with the smooth and use each
individual view as a piece with which to build the
larger jigsaw. Nowhere is perfect and different
people want different things from the same
institution. Try to talk to the children themselves;
they are unflinchingly honest about their schools,
whilst still been unswervingly loyal.
It is a difficult time to get under the skin of a school
so use the information wisely and good luck!

For further information about Durham School, or to arrange a visit, call 0191 731 9270, email admissions@durhamschool.co.uk
or visit www.durhamschool.co.uk
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ALEX NELSON A TRUE MASTER
Alex Nelson is one of those
people you’d like to end up being
sat next to on a long journey. He
has a fascinating story to tell.

Not only does he own and run the highly
successful railway ticket booking website…
www.nationalrail.com…but he is also the senior
person at one of the UK’s oldest and most
prestigious organisations. He is the 501st Master
of the Clothworkers’ Company in the City of
London.
Along the way he’s been a student at Durham
University (he’s still very much involved with the
University and for the last 33 years has edited the
regular magazine for current and previous students
of University College which is based in Durham
Castle) and he was a major player in the UK bus
industry with Go-Ahead Group. He is also one of
the very few people in the country who’ve run their
own mainline railway station...he was Stationmaster
of Chester-le-Street on the East Coast main line and
Eaglescliffe near Stockton which is served by Grand
Central.
He even finds time to produce the fascinating annual
UK national rail network map. It’s not only hugely
informative, but it is also a work of art. It looks great
pinned onto the wall.
More about the Clothworkers’ Company very shortly
but, bearing in mind Alex’s extensive experience with
the rail industry, how have things been affected by
the Coronavirus pandemic?
“I think the statistic that between the end of March
and end of June, when compared to the same period
last year, there were 440 million fewer train journeys
in the UK, really does show how the railways have
struggled during this pandemic,” said Alex. “It’s a
shame because anyone who has travelled on the
train recently, will be able to confirm how safe it is in
terms of precautions that are being taken by the rail
companies. The fact that most of the rail companies
insist on passengers having a seat booked for any
journey, allows them to ensure safe distancing within
each carriage.
Nothing has changed in the way we operate our
www.nationalrail.com booking site, but needless
to say that the number of bookings we’re handling
has dropped. However, we’re finding that because
people generally need to book a ticket in advance
and can’t just roll-up at the station, that they’re
taking a lot more care in how they buy their tickets.
We operate a system called ‘combination’ or ‘split
ticketing’ whereby we provide several tickets for a
single journey. The passenger stays on the same train
and in the same seat, but because we sell tickets for
segments of the journey, some of those segments
are substantially cheaper than if you bought a

Alex Nelson

through ticket. Add all of the segments together and
you can make some really good savings in the overall
cost. This is generally the case on around 40 per cent
of journeys.”
These are tricky times for the rail industry. The
franchising system has broken down completely
and we’ve more or less gone back to a nationalised
network, operated by private companies on
management contracts. Only Hull Trains and Grand
Central continue to operate without government
help.
In other words, use the trains. They’re safe, well
policed in terms of social distancing measures and,
if you use www.nationalrail.com it’ll be extremely
cost-effective. If you prefer to book your tickets over
the phone, call 01388 661 394 during office hours.
So, what about the Clothworkers’ Company?
It was founded in 1528 with the original aim of
promoting the craft of clothworking, supervising the
training of apprentices and welfare of members, and
protecting standards of workmanship. Although the
number of members who are actively involved in
clothworking has declined, the company continues
to support textiles by funding technical education,
skills development, innovative design, and the
conservation of textiles heritage and craft skills.

www.nationalrail.com
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The company also plays an important role in the City
of London including the election of the Lord Mayor
and Sheriffs. However, the Clothworkers’ Company is
now heavily involved in philanthropic work, helping
charities and organisations in the non-profit sector.
This is done via the Clothworkers’ Foundation.
Established in 1977, the Foundation has awarded
grants in excess of £140 million to support people
and communities throughout the UK. Alex has spent
four years as chair of the Foundation.
“It’s a huge personal honour to be the latest Master
of the Clothworkers’ Company,” added Alex. “The
mere fact that I am the 501st person to be elected
to this office shows how much history has gone
before me. One of the more famous masters of the
Clothworkers’ Company is Samuel Pepys. That was in
1677. The reason we’ve had 501 Masters in 492 years
is that a few have died during their year in office.
We also keep discovering pieces of our own history.
There were numerous cheese makers in London and
it turns out that they also became members of the
Clothworkers’ Company.”
Indeed, Alex Nelson is a fascinating person to talk
to and would be a wonderful companion on a long
journey. Bearing in mind that he prefers to travel
everywhere by either train or bus, there’s a very good
chance that it might just happen.
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Stromness (Orkney)

OUT & ABOUT - HAYDON BRIDGE
Scrabster

Thurso THS

Bus link

Wick WCK

Georgemas
Junction GGJ

SCT x Scotscalder

ABC x Altnabreac

FRS Forsinard

KBC x Kinbrace

KIL x Kildonan

HMS Helmsdale
BRA Brora
DNO x Dunrobin Castle
(Summer service only)
GOL Golspie
ROG x Rogart
LRG Lairg
INH x Invershin
CUA x Culrain
ARD Ardgay
TAI Tain
FRN x Fearn
IGD Invergordon
ASS x Alness
Stromeferry STF

Duncraig x DCG

Attadale x ATT

Strathcarron STC

Achnashellach x ACH Achnasheen ACN

Achanalt x AAT

Garve GVE

Lochluichart x LCC

DIN Dingwall
Plockton PLK

CBD Conon Bridge
MOO Muir of Ord
BEL Beauly

Duirinish x DRN

INV Inverness
Kyle of Lochalsh KYL

Nairn NRN

Forres FOR

Elgin ELG

Huntly HNT

Keith KEH

Insch INS

Inverurie INR

Kintore

DYC Dyce
(for Aberdeen Airport)

CAG Carrbridge

Kirkwall (Orkney)
Lerwick (Shetland)

ABD Aberdeen
PLN Portlethen
AVM Aviemore

STN Stonehaven
LAU Laurencekirk

KIN Kingussie

MTS Montrose
ARB Arbroath
CAN Carnoustie

NWR Newtonmore

GOF R Golf Street
Morar MRR
Mallaig MLG

ay (Barra)
and Tiree
ure (Mull)
Lismore
outh Uist)
en (Islay)
Colonsay)

sleeper.scot

Beasdale x BSL

BYL R Barry Links
DLW Dalwhinnie

Lochailort x LCL

Arisaig ARG

MON Monifieth

Glenfinnan GLF

BSI R Balmossie
BYF Broughty Ferry
DEE Dundee

Locheilside x LCS
Loch Eil Outward Bound LHE
Corpach CPA

PIT Pitlochry

Banavie BNV

DKD Dunkeld & Birnam

Spean Bridge SBR
Fort William
FTW

Invergowrie ING

BLA Blair Atholl

LEU Leuchars

Roy Bridge x RYB

CUP Cupar

Perth PTH

SPF Springfield

Tulloch TUL
GLE Gleneagles

Corrour CRR

Oban OBN

Alloa ALO

Markinch MNC
Kinghorn KGH
Burntisland BTS

DFE Dunfermline
Town

LBT Larbert

Aberdour AUR
Dalgety Bay DAG

ROS Rosyth

Crianlarich CNR

Ladybank LDY

Kirkcaldy
KDY

DFL Dunfermline
Queen Margaret

STG Stirling

scotrail.co.uk

Upper Tyndrum UTY

Falls of
Dalmally
Cruachan
DAL
FOC
(Summer service only)

Connel Ferry
CON

AUI x Ardlui

CDD Cardenden
LCG Lochgelly
COW Cowdenbeath

BEA Bridge of Allan

Bridge of Orchy BRO

TYL
Tyndrum
Lower

LHA
Loch Awe

GLT Glenrothes
with Thornton

DBL Dunblane

Rannoch RAN

TAY
Taynuilt

Falkirk
Camelon
Grahamston FKG
INK Inverkeithing
CMO
BBG
Bishopbriggs Lenzie LNZ
Croy CRO
NQU North Queensferry
PPK
SUM
Possilpark &
Falkirk
MYH
Summerston
Parkhouse
CUB Cumbernauld
PMT Polmont
High
Maryhill
FKK
Gilshochill
GRL Greenfaulds
LIN Linlithgow
DAM Dalmeny
HLU Helensburgh
Drumry DMY Westerton
Ashfield
Stepps SPS
GSC
Renton RTN
WES
Kelvindale
Upper
Edinburgh Gateway EGY
ASF
DMR
Singer SIN
DBC Dumbarton
BWG
KVD
HLC Helensburgh
Gartcosh GRH
Springburn
Scotstounhill
Dalmuir
Central
Bowling
Anniesland ANL
EDB
Barnhill BNL
Central
Yoker YOK
SPR
SGL South Gyle
SCH
Edinburgh
HYM
Alexandra Parade AXP
CHC
Haymarket Waverley
Dumbarton
Jordanhill
Clydebank
Garscadden
Kilpatrick
Craigendoran Cardross Dalreoch
CBS
Charing
Duke Street DST
East DBE
JOR Hyndland
CYK
GRS
KPT
CGD
CDR
DLR
Glasgow
Coatbridge
Cross
GAR
BAI
ADR
CAC
Edinburgh
Bathgate
BHG
HYN
Sunnyside
Carntyne CAY
(Glasgow) Queen Street GLQ
Garrowhill
Blairhill
Airdrie
Caldercruix
Park
Partick
Uphall EDP
PTK
UHA
Coatdyke Drumgelloch Blackridge Armadale Livingston Slateford
High Bellgrove
Shettleston
Easterhouse
Exhibition Centre
North LSN
COA
DRU
BKR
ARM
Street HST BLG
SLS
EST
(Glasgow) EXG
SLA
Dunoon
Gourock DFR
Coatbridge Central CBC
Anderston
Glasgow Central GLC
KGE Kingsknowe
Kilcreggan
Mount
Fort Matilda DFR
AND
Bargeddie
Argyle Street AGS
Vernon MTV
BGI
WTA Wester Hailes
Greenock WesT DFR
Bridgeton BDG
Carmyle
Greenock Central DFR
Baillieston
Kirkwood
CML
PYG
CUH Curriehill
Dalmarnock DAK
BIO
KWD
HLE
Cartsdyke CDY
PYJ
Paisley HLW
Rutherglen
RUT
KKN Kirknewton
PTG
LGB
Paisley Gilmour Hillington Hillington CDO
Whifflet WFF
East Cardonald
BGS Bogston
Port Glasgow Langbank
St James Street West
LVG
CRF
ADW
HTW
HLY
FLD
Livingston
BLH
Woodhall WDL Bishopton
Hartwood Fauldhouse Addiewell
South
Bellshill Holytown Carfin
Johnstone
Pollokshields
(Strathclyde)
Whinhill WNL
Pollokshields
(Strathclyde) DUM Dumbreck
West PLW
BPT
West
Shotts
Breich
East PLE
Cleland
JHN
Cambuslang
Newton Uddingston
Drumfrochar DFR
SHS
Maxwell Park
CKH Corkerhill
R BRC Calder WCL
CEA
Queens Park (Glasgow) QPK
CBL
NTN
UDD
MIN Milliken Park
MAX
Motherwell
MPK Mosspark
Branchton BCN
Crosshill COI
KKH Kirkhill
HNW Blantyre
MTH
Shawlands SHL
HOZ Howwood
CKT Crookston
Mount Florida MFL BUI Burnside
Hamilton West BLT
IBM Halt IBM
(Renfrewshire)
Pollokshaws
(Strathclyde)
Hawkhead
HNC Hamilton Central
Inverkip INP
East PWE
Cathcart
Paisley
Wishaw WSH
CFF Croftfoot
HKH
LHW Lochwinnoch
CCT
Canal
Rothesay (Bute)
Wemyss Bay WMS
Airbles
PCN
Shieldmuir
CTE Chatelherault
CMY Crossmyloof
Langside
Kings
Park
AIR
SDM
GLG Glengarnock
LGS
KGP
Muiren MUI
MEY Merryton
PWW Pollokshaws West
DLY Dalry
LRH Larkhall
Cumbrae (for Millport)
Largs LAR
CLU Carluke
Busby BUS
Fairlie FRL
KWN Kilwinning
Thornliebank Giffnock
Clarkston CKS
LNK Lanark
THB
GFN
Thorntonhall THT
WKB
Williamwood WLM
CRS Carstairs
Hairmyres HMY
KNS Kennishead
Whitecraigs WCR
Ardrossan Saltcoats Stevenston
East Kilbride EKL
Patterton PTT
STV
South Beach SLT
PTL
Priesthill
&
Darnley
ASB
Neilston NEI
Ardrossan Town ADN
Nitshill NIT
Brodick (Arran)
Ardrossan Harbour ADS
Campbeltown (Summer only)
Barrhead BRR
IRV Irvine
Dunlop DNL
MLN Milngavie

HLF Hillfoot

ART Arrochar & Tarbert

GCH Garelochhead

I took a visit with my step-daughter Melissa to Haydon Bridge in August 2020 when traffic was slowly
building on the railway and the government’s “Eat Out to Help Out” promotion suggested I was doing
my civic duty by having lunch at Langley Castle under two miles out of town.
BRN Bearsden
DMC Drumchapel

Balloch BHC

Alexandria ALX

MUB
Musselburgh

NBW
North Berwick
DRM
Drem

PST
Prestonpans

Wallyford WAF

Longniddry LND

Brunstane BSU

Newcraighall NEW
DUN Dunbar
Shawfair SFI

Haydon Bridge is special for me, as a result of a family holiday from Kent at
Plunder Heath above the town in 1979. Melissa was interested to learn it was
from there I went by train to see the progress on the Tyne and Wear Metro,
and a trip to Durham where I had a tour of the Castle and decided to apply to
University College. Thank you, Haydon Bridge.

In so doing, we walked part of the John Martin trail, devised in 2004,
past his birthplace at East Land Ends on the south side of the river. John
Martin (1789-1854) was the most famous artist of his day, noted for his
apocalyptic pictures of biblical scenes, but he was also a polymath who
proposed and made drawings of new railways for London and plans for
new sewerage systems.

Eskbank EKB

Newtongrange NEG

Gorebridge GBG

BWK Berwick-upon-Tweed

Stow SOI

Galashiels GAL

Tweedbank TWB

Stewarton STT

BSS Barassie

Some of his canvases are on display at the Laing Art Gallery in Newcastle, in
the free entry area, and at the time they were first displayed were regarded as
sensational. A large piece “The Destruction of Sodom and Gomorrah” is one
of the treasures of the Laing. John was one of 13 children, only five of which
survived into adulthood. His brother Jonathan (surely some room for confusion
there!) was most renowned for attempting to burn down York Minster in 1829
and committed to an institution for the rest of his life. John was born in a
one-roomed cottage, and, as he later said “By birth, my station could scarcely
have been humbler”, but he moved to London in 1806 where he found fame
and fortune.
Kilmaurs KLM

tpexpress.co.uk

Kilmarnock KMK

Troon TRN
Prestwick International Airport PRA
Prestwick Town PTW
Newton-on-Ayr NOA
Ayr AYR
Maybole MAY
Girvan GIR
Barrhill BRL
Stranraer STR

For a copy of the UK rail map, extract below, visit www.railmap.org.uk

Lockerbie LOC

Auchinleck AUK

New Cumnock NCK

CHT R Chathill

ALM Alnmouth for Alnwick

sleeper.scot

Kirkconnel KRK

Dumfries DMF

Annan ANN

Flimby x FLM

Workington WKG

Aspatria x ASP

MPT Morpeth

lner.co.uk

CRM Cramlington
MAS Manors

Carlisle CAR

WRL
Wetheral

HWH
Haltwhistle

Harrington x HRR

HDB
Haydon Bridge

Bardon Mill
BLL

Brampton
(Cumbria)
BMP
Armathwaite AWT

Wigton
WGT

Maryport
MRY

PEG Pegswood

Gretna Green
GEA

DLS x
Dalston
(Cumbria)

Woodhorn
Ashington
Bedlington
Bebside
Newsham for Blyth
Seaton Delaval
Northumberland Park

ACK Acklington
WDD Widdrington

Sanquhar SQH

CRB
Corbridge

Riding Mill
RDM

Hexham
HEX

WYM
Wylam

SKS
Stocksfield

Blaydon
BLO

Prudhoe
PRU

Newcastle
upon Tyne NCL

MCE
MetroCentre
Dunston
DOT

Heworth
HEW

SUN Sunderland

Seaham SEA

Chester-le-Street CLS

Parton x PRN

Horden Peterlee

Lazonby & Kirkoswald LZB

Whitehaven WTH

Hartlepool HPL

Corkickle x CKL

Langwathby LGW

St Bees SBS

Penrith
(North Lakes)
PNR

Nethertown x NRT

Braystones (Cumbria) x BYS

Appleby APP

Bishop
Auckland

Seascale SSC
Drigg x DRI

Haydon Bridge only has about 2,000 inhabitants but has a roughly hourly
rail service on the Newcastle to Carlisle line opened in 1838. There is a level
crossing at the top of Church Street, which runs south to the River Tyne, and
here the traffic on the A69 used to roar through the village until it was finally
bypassed to the south in 2009.
SVL Staveley (Cumbria)

Bootle (Cumbria) x BOC

ULV
Ulverston

ROO
Roose

Barrow-inFurness
BIF

Cark &
Cartmel
CAK

Dalton
(Cumbria)
DLT

Oxenholme
Lake District
OXN

KBK
Kents Bank

Wennington
WNN

SVR Silverdale

JCH James Cook
MTO Marton
GYP Gypsy Lane
NNT Nunthorpe
GTA Great Ayton

Eaglescliffe
EAG
Yarm YRM

Giggleswick
GIG

Kildale KLD
Commondale COM

CSM Castleton Moor
DNY Danby
LHM Lealholm
GLS Glaisdale
EGT Egton

grandcentralrail.com

CNF Carnforth

Malton MLT

crosscountrytrains.co.uk
MCM
Morecambe

Bare
Lane
BAR

Douglas (Isle of Man)

T

T

Blackpool
North BPN

Poultonle-Fylde PFY

BPB Blackpool
Pleasure Beach
SQU Squires Gate
T

T

SOP Southport

BDL Birkdale
HIL Hillside
ANS Ainsdale
FRE Freshfield
FBY Formby
HTO Hightown
HLR Hall Road
BLN Blundellsands & Crosby
WLO Waterloo (Merseyside)
SFL Seaforth & Litherland
BNW Bootle New Strand
BOT Bootle Oriel Road

merseyrail.org

BMB
Bamber
Bridge

PRE Preston
(Lancs)

Lytham LTM

Ansdell &
Fairhaven AFV
St AnnesLEY Leyland
Croston CSO
on-Sea SAS
BCB
Rufford
Euxton
BES
Burscough RUF
HSC
Bescar Lane
Bridge
Hoscar Balshaw
Lane
EBA
Meols Cop
New Lane NLN
PBL Parbold
MEC BCJ Burscough Junction
APB Appley Bridge
OMS Ormskirk
GST Gathurst
AUG Aughton Park
Pemberton PEM
TWN Town Green
WGN Wigan
Orrell ORR
MNS Maghull North
Garswood North Western
MAG Maghull
Upholland UPL GSW
Bryn BYN
ORN Old Roan
Rainford RNF
AIN Aintree
Kirkby
St Helens Central SNH
(Merseyside) KIR
Orrell Park
NLW
Thatto Heath THH
OPK
Fazakerley
Newton
Walton
Eccleston Park ECL
FAZ
-le(Mersyside)
PSC
Prescot
Willows
St
Helens
Junction
SHJ
WAO
Rice Lane RIL
Kirkdale
HUY Huyton
KKD
Whiston Rainhill Lea Green
ROB Roby
LEG
WHN RNH
ERL Earlestown
WAV
Broad Green BGE
Wavertree
LPY
HNX
HGN
SNK
Technology
Liverpool South Hunts
Hough Sankey for
Park
Parkway Cross
Green
Penketh

Lostock
Hall LOH

CYT
Cherry Tree

BAH Bank Hall

MRF Moorfields
LVJ
James Street
Liverpool
Edge Mossley West
Liverpool Hill
Hill Allerton
Liverpool
BKQ Birkenhead Hamilton Square
Lime Street EDG MSH WSA
Central LVC
LIV
CNP Conway Park
Cressington
Birkenhead
BKP Birkenhead Park Green Lane Central BKC Brunswick St. Michaels Aigburth CSG
BRW
AIG
STM
GNL
BKN Birkenhead North
RFY Rock Ferry
WLV Wallasey Village
BEB Bebington
Port Sunlight PSL
WLG Wallasey Grove Road
Bidston BID
Spital SPI
Bromborough Rake BMR
NBN New Brighton
Upton
MRT Leasowe
Bromborough BOM
(Merseyside)
Moreton LSW
Eastham Rake ERA
UPT
(Merseyside)
ELP
Hooton HOO
Meols MEO
LTT
Ellesmere
Heswall HSW
Little Sutton
Port
Manor Road MNR
Douglas (Isle of Man)

LLD Llandudno

DGY x Deganwy

CWB
Colwyn Bay

Holyhead HHD
CNW x Conwy
Valley x VAL
Llandudno
PMW x Penmaenmawr
Rhosneigr x RHO
Junction
LLJ
Ty Croes x TYC
Llanfairfechan
x LLF
Bodorgan x BOR
Bangor (Gwynedd) BNG

Hoylake HYK

Neston NES

West Kirby WKI

Hawarden
Bridge x HWB

Overpool OVE
Capenhurst CPU
Bache BAC

Halewood
HED

Patricroft
Eccles
PAT
(Manchester)
ECC

IRL FLI
Irlam Flixton

Padgate Glazebrook
PDG
GLZ

Warrington
Bank Quay
WBQ

MOB Mobberley
KNF Knutsford

Stanlow &
Thornton
SNT

Helsby
HSB

Acton Bridge
(Cheshire)
ACB

DLM
Delamere

Mouldsworth
MLD

Llanfairpwllgwyngyllgogerychwyrndrobwllllantysiliogogogoch
x LPG

Abergele Rhyl Prestatyn Flint
& Pensarn RHL
PRT
FLN
AGL
Glan Conwy x GCW
Tal-y-Cafn x TLC
Dolgarrog x DLG

North Llanrwst x NLR
Llanrwst LWR
Betws-y-Coed BYC

Shotton SHT
Hawarden HWD
Buckley BCK
Penyffordd PNF

Chester
CTR

First Trenitalia West Coast
New identity launch date:
8th December 2019

HPE Hope (Flintshire)

www.westcoastpartnership.co.uk

CGW x Caergwrle

Porthmadog PTM
Minffordd MFF

Blaenau Ffestiniog BFF

Penrhyndeudraeth PRH
Llandecwyn x LLC

Outwood OUT
Wakefield
Westgate WKF

MSO Moston

Wakefield Streethouse Pontefract
SHC
Tanshelf
Kirkgate
POT
WKK

Manchester
Oxford Road
MCO

MAU Mauldeth Road
BNA Burnage
T
East Didsbury
ALT
EDY
Altrincham

Huddersfield HUD
Lockwood LCK
Berry Brow BBW
Honley HOY
Brockholes BHS
Stocksmoor SSM
Stalybridge SYB
Shepley SPY

SWT Slaithwaite
MSN Marsden (Yorks)
GNF Greenfield
MSL Mossley (Manchester)

Ashton-UnderT
Lyne AHN
T
MAN
GUI
DGT
Manchester ADK
ABY
GTO
FRF Guide
Deansgate Piccadilly Ardwick Ashburys Gorton Fairfield Bridge

GWE Gwersyllt
SNE
Stone
(Staffs)

NAN Nantwich

WRX Wrexham General

Wrexham
Central WXC
Ruabon RUA
Chirk CRK

Beverley BEV
Cottingham CGM

Adwick
AWK

EGN
Eastrington

BMF
Broomfleet

Howden
HOW

Gilberdyke
GBD

Romiley RML

Glossop GLO

Marple MPL
Strines SRN
New Mills Central
NMC

Woodsmoor
WSR

Cheadle Hulme
CHU

Bentley
(South Yorks)
BYK

Barton-on-Humber BAU
Barrow Haven BAV
New Holland NHL
Goxhill GOX
Thornton A

SNI
Snaith
Rawcliffe
RWC

Ulceby

Thorne North
TNN

SCU
Scunthorpe

CWE
Crowle

Thorne South
TNS
Hatfield & Stainforth HFS
Kirk Sandall KKS

Althorpe
ALP

Bramhall BML

Disley DSL

Poynton PYT

New Mills Newtown NMN

Adlington
(Cheshire)
ADC

Furness Vale FNV

Saturdays
only

BGG R Brigg

KTL R Kirton Lindsey
Saturdays
only

Gainsborough
Central
R GNB

Retford RET

Worksop
WRK

DRO Dronfield

Buxton BUX

Hykeham HKM

Swinderby SWD

Mansfield
Woodhouse MSW

NCT Newark Castle

ROL x Rolleston

Mansfield MFT

CHD Chesterfield

MAT Matlock

Stoke-on-Trent SOT

MTB Matlock Bath
CMF Cromford
WTS Whatstandwell
AMB Ambergate

Uttoxeter UTT

Metheringham MGM

Newark
North Gate
NNG

FSK Fiskerton

Sutton Parkway SPK

Longport LPT

Gainsborough
Lea Road
GBL

Shirebrook SHB

Dove Holes DVH

Congleton CNG

Market Rasen MKR

LCN
Lincoln

Collingham CLM

Langwith-Whaley Thorns LAG

Chapel-en-le-Frith CEF

Macclesfield MAC

SXY
Saxilby

Whitwell (Derbyshire)
WWL

Creswell CWD

BSB Bleasby
Kirkby-in-Ashfield KKB
Newstead NSD
Alfreton ALF
Belper BLP

Langley Mill
LGM

WEM Wem
RGL

Darnall DAN
Woodhouse WDH
Kiveton Bridge KIV
Kiveton Park KVP
Shireoaks SRO

T

National Rail Bishop Auckland Ltd, DL14 7TL

Blythe Bridge BYB

STA Stafford

Sheffield
SHF

Whaley Bridge WBR

Prestbury PRB

Barnetby
BTB

CNS
Conisbrough

Swinton (South Yorks) SWN
Rotherham Central RMC

Dore &
Totley
DOR

Hathersage
HSG

Hull HUL

Hessle
HES

Doncaster DON

MEX
Mexborough

ELR Elsecar
CLN Chapeltown
(South Yorks)
T MHS Meadowhall
BAM
GRN
Bamford
Grindleford

Chinley Edale Hope
CLY EDL (Derbyshire)
HOP

Middlewood MDL

Brough
BUH

Saltmarshe SAM

HEL
Hensall

Let nationalrail.com, based at Bishop Auckland station,
help you use the most energy efficient mode of transport,
with new Azuma trains now running on the East Coast Main Line.
BLV Belle Vue
Denton
RRB Ryder Brow
R DTN
RDN Reddish North
BNT
Levenshulme Occasional
Brinnington
LVM
service
Bredbury
Heaton
BDY
Reddish South
Chapel HTC
R RDS
Rose Hill
Stockport SPT
RSH
HAZ
Davenport DVN
Hazel Grove

Ferriby
FRY

Goole GOO

KNO
Knottingley

Alex Nelson
(Ticket Guru)

South
Elmsall
SES

Darton
DRT MRP Moorthorpe
DBD Denby Dale
THC Thurnscoe
PNS Penistone
SLK Silkstone Common
GOE Goldthorpe
Flowery Godley
Dodworth
Hattersley HTY
Field FLF
DOD
GDL
Broadbottom BDB
BTD
Hyde North HYT
Barnsley
Bolton-uponDinting DTG
BNY
Hyde Central HYC
Dearne
Hadfield WOM Wombwell
Woodley WLY
HDF

WRS
Wressle

Selby
SBY

Whitley
Bridge
WBD

Sandal
& Agbrigg
SNA
FZW Fitzwilliam

NWN
Newton
for Hyde

Longton LGN

WTC Whitchurch
(Shropshire)
PRS x Prees

Arram ARR

Sherburn
-in-Elmet SIE

Plan and book your travel in the UK and Europe with
nationalrail.com, and get advice on your corporate rail travel needs
from alexnelson@dunelm.org.uk.

Gatley GTY
Heald Green
HDG
Handforth
HTH

WRE x Wrenbury

Hutton Cranswick HUT

Castleford CFD

Glasshoughton GLH
NOR
Pontefract
Normanton
Featherstone FEA Monkhill PFM

Bempton BEM

Driffield DRF

South
Milford
SOM

Woodlesford WDS

Kidsgrove KDG

Roman Bridge x RMB

Hunmanby HUB

Nafferton NFN

Pontefract Baghill PFR
MIH Mills Hill (Manchester)

T

MCV
Manchester
Victoria

CYB x Cefn-y-Bedd

Dolwyddelan x DWD

Filey FIL

Bridlington BDT
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Mirfield
MIR

DHN Deighton

CAS Castleton (Manchester)

Pont-y-Pant x PYP
PWL
ABH x
PNC x
CCC
Pwllheli Abererch Penychain Criccieth

Smithy Bridge SMB

RCD Rochdale

Salford Crescent SLD
Salford Central SFD

Manchester
Airport
SYA Styal
MIA

COT Cottingley
MLY Morley
BTL Batley
DEW Dewsbury
RVN
Ravensthorpe

Brighouse BGH

Littleborough LTL

Farnworth FNW
Kearsley (Manchester) KSL
Clifton (Manchester) R CLI

Bramley
(W Yorks) BLE

Bradford
Halifax Low
HFX Moor Interchange
BDI
LMR

Mytholmroyd MYT
Todmorden TOD

www.northernrailway.co.uk

Wilmslow WML
Alderley Edge ALD
Chelford (Cheshire) CEL
Goostrey GTR
Holmes Chapel HCH
Sandbach SDB
Crewe CRE
Alsager
ASG

alexnelson@dunelm.org.uk
www.nationalrail.com www.haydon-bridge.co.uk

Seasonal
service

York YRK

CTL
POP
KNA
HMM
Knaresborough Cattal
Hammerton Poppleton
Skipton SKI
Ilkley ILK
SBE Starbeck
Cononley CEY
Ben Rhydding BEY
Steeton & Silsden SON
Burley-in-Wharfdale BUW
Harrogate HGT
Keighley KEI
Menston MNN
Hornbeam Park HBP
Crossflatts CFL
Guiseley GSY
ULL Ulleskelf
Pannal PNL
Bingley BIY
Baildon
Weeton WET
BLD
CHF Church Fenton
Saltaire SAE
Horsforth HRS
Apperley
Headingley HDY
SHY Shipley (Yorks)
Bridge
FZH Frizinghall
Burley
Park
BUY
APY Kirkstall
SOW
CRG
EGF
Forge KLF
Sowerby BDQ Bradford Forster Square
GRF
East
MIK
LDS Cross
New Pudsey NPD
Bridge
Leeds Gates Garforth Garforth Micklefield

Walsden WDN

Hartford (Cheshire) HTF
Winsford WSF

Cuddington
CUD

Burnley
Manchester
Road BYM

Bolton BON
Moses Gate MSS

Hale
Navigation
(Manchester) Road NVR
T
HAL

Plumley PLM
Lostock Gralam LTG
Northwich NWI
Greenbank GBK

Church &
Huncoat
Oswaldtwistle
HCT
CTW

Bromley Cross
(Lancs) BMC
Hall-i-th-Wood HID

Chassen Humphrey Manchester
Road
Park
United
CSR
HUP
Football
Ground
R MUF

ASY
Ashley

ACR
Accrington

Entwistle x ENT

TRA
URM Trafford
Urmston Park

Runcorn
East
RUE

FRD Frodsham

INE
Ince & Elton
(Cheshire)

Darwen DWN

Hindley
Daisy Hill DSY
SNN
HIN
MSD
Swinton
WKD
HGF Hag Fold
Walkden Moorside (Manchester)
ATN Atherton

WAC
Warrington BWD
Central Birchwood

RIS
Rishton

Blackburn BBN

Buckshaw Parkway BSV
Chorley CRL
Adlington (Lancs) ADL
Blackrod BLK
Horwich Parkway HWI
Wigan
Lostock LOT
Wallgate
WGW
Ince INC
Westhoughton WHG

Widnes Warrington
West
WID

Runcorn
RUN

Langho LHO
Ramsgreave
& Wilpshire RGW

Mill Hill
(Lancs)
MLH

Pleasington
x PLS

CNE Colne
NEL Nelson
BRF Brierfield
BNC Burnley Central
BUB x Burnley Barracks
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There are two hotels and four pubs in the village, but we struck out for Langley
Castle, which is of great antiquity, and which was rebuilt between 1882 and
1914, a square building with four turrets. The restorer was Cadwallader John
Bates, a local historian, who died before the work was finished, and the work
was completed by his wife Josephine. After a spell as St. Cuthbert’s School for
Girls, the building was converted to an impressive hotel and wedding venue
in 1985.
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On the corner of Ratcliffe Road and Church Street is a watch and clock repair
business run by Diana Bell, which also trades as Mr. George’s Museum of Time.
Previously located in Haltwhistle, this business has moved to Haydon Bridge,
and we met Diana and her son James in the shop packed full with all types of
clocks and watches, and CDs, books and children’s toys featuring Diana’s late
father George. If you have a clock needing repair, you could take it to Diana
and pick it up on another occasion. Unfortunately, owing to the pandemic,
the children’s activities have had to be suspended, but the displays are most
interesting, and although we were not there at twelve o’clock when all the
chiming is at its maximum I imagine the cacophony would be splendid.
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ARTS NEWS

MICHAEL BALL AND ALFIE BOE BACK
TOGETHER AT CHRISTMAS
Just in time for the festive season, the nation’s favourite and mostloved musical duo Michael Ball and Alfie Boe have joined forces
again for a magical new album ‘Together at Christmas’. They have
also announced a UK Arena tour in 2021, including a date at Utilita
Arena Newcastle on 15th Dec 2021.
Michael and Alfie are back doing what they love the most but this time
with an album packed full of holiday cheer. 2020 has been a year of
isolation and social distancing and Michael and Alfie want to make this
holiday season special, however you’re together at Christmas.
Speaking of the album, Michael said: “Me and Alfie, together at Christmas,
I can’t think of anything better! In these strange times, we wanted to
create an album of songs that we like to listen to at Christmas, plus a few
surprises along the way, including an original song! Can’t wait to see you
all on tour in 2021.”
Alfie added: “Keeping the Christmas spirit alive seems more important
than ever this year. We wanted to create a festive album that brings joy,
love and happiness.”

NORTH EAST DANCE SCHOOL IS
BACK IN STEP
The Timeless Theatre and Dance Academy is reopening its doors
at Stanley’s Alan Armstrong Civic Hall with strict measures in
place.
The academy is part of Timeless Theatre Productions, a North
East theatre company which before COVID-19 provided top class
entertainers to cruise ships and across the world, along with running
its own dance academy.
To ensure the academy sticks to the new rules, classes for youngsters
will operate with a strict three metre distance, with temperature
checks on arrival.
Parents will not be allowed in the space while the class is taking
place, with youngsters escorted to and from the toilets and a strict
cleaning procedure taking place before and after each class.
Marie Summers is determined for the show to go on. She said: “It’s
been a very tough time for the entertainment industry generally so
it’s great news that we can relaunch the academy and are on course
to open a second one in Sunderland early in the new year.
“We’ve got a full programme of classes available for people of all
ages, carried out in a socially distanced way and with gaps between
classes to allow us to carry out thorough sanitization of the venue.”

THERE WILL BE A PANTO THIS YEAR!
After the announcement that many theatres across the country are
cancelling their Christmas pantomimes, the Tyne Theatre and Opera
House have come to the rescue, with a week-long, socially-distanced
production of Jack & the Beanstalk in Newcastle.
Despite restrictions, the theatre promises a ‘GIANT of a show’, starring panto
favourite Charlie Richmond as Simple Simon, with the rest of the cast still to
be announced.
The theatre will be seating audiences in socially distanced groups of 2, 4 and 6,
which will accompany a host of additional safety measures.

treat for all the family, with a reduced capacity and no interval to minimise
crowding.”

In a statement, the theatre said: “It's clear that Christmas wouldn't be Christmas
without a traditional pantomime. We've been working incredibly hard to ensure
that this can be done safely for our venue staff, panto cast and crew, as well as
our audiences. This year’s production is a specially designed 75 minute festive

The theatre has also postponed the 2020 pantomine Sleeping Beauty to avoid
the need to restrict capacity beyond what was already sold and make significant
changes to the show itself. Ticket holders will have their tickets transferred to
December 2021.

Showcasing
the North Easts
finest art
Milkhope Centre, Seaton Burn, Newcastle upon Tyne, NE13 6DA
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Tel : 01670 789944

www.blagdongallery.co.uk

NEW STUDIO/GYM
NEW MEMBERSHIP DEALS
PAY PER CLASS

Movement & Mindfulness
have arrived in Blaydon

MyRooh was created to offer an exciting and unique space to uplift the body, mind and soul.
We believe that long term wellness can be achieved, without it feeling like a chore. Combining feel-good,
energetic group classes alongside restorative holistic treatments and nutrition including our brand-new juice bar,
we provide a hub for holistic wellbeing under one roof.

At Myrooh Fitness there really is something for everyone, our classes & treatments include...
Fitness Classes

Blast Off! Bootcamp
Aerial Strength
Jump (trampoline)
Triple A
Core Sculpt
Stretch’d
Worth the Weight
Kettlebell Sculpt
80’s Retro Cardio
HIIT

Barre & Dance

Power Barre
Music Video Dance
Myrooh Rave
90’s Throwback
Rhythmic Grooves
Classic Barre
Dance Fusion

Mum & Baby

Prenatal Yoga
Buggy Bootcamp
Prenatal Fitness
Mum & Baby Fitness

Pilates & Yoga
Gentle Pilates
Pilates All Levels
Improvers Pilates
Chill (Yin) Yoga
Vinyasa Yoga
Yoga for All

Treatments & Scrubs

Tranquility Sleep Ritual
Renewal Rose Ritual
Coffee Sculpting Treatment
Himalayan Salt Massage

Cupping & Facials

Digital Detox
Myrooh Holistic Facelift
Lymphatic Rose Facial Therapy
Vit C & Papaya Facial

Massages for Relaxing
Abhyanga Massage
Indian Head Massage
Deep Relief CBD Oil
Balancing Aromatherapy
Digestion Restoration

MyRooh Fitness 46 Blaydon Bank, Blaydon on Tyne, NE21 4AU
website: www.myrooh.co.uk | email: info@myrooh.co.uk | phone: 0191 447 2929
MyRoohHealth

MyRoohHealth

MyRoohHealth

Other Services
Reflexology
Nutrition Coaching

Please feel free
to drop in and have
a chat to our staff
about classes and
treatments that
would be best
suited to you.

LEISURE INSIGHT

Sharon Appleby, Head of Business
Operations at Sunderland BID with
Grant Thompson of The Locale.

THE LOCALE – HELPING IN THE FIGHT
FACING RETAIL AND HOSPITALITY
There’s no doubt that these are trying times for retail and
hospitality, which is why the offer from North East company,
The Locale, is being so well received.
Apps are part of everyday life. From doing
banking to playing Candy Crush, there’s
seemingly a solution for everything.
Or so it seemed.
Enter The Locale, a North East company which
has taken its trailblazing technology and adapted
it to come up with a real solution to help the
current crisis currently facing hospitality and
leisure venues.
It’s been a year like no other for these industries –
firstly having to shut their doors completely and
then having to reduce the number of customers,
submit to a curfew and manage who enters their
premises and when.
For Grant Thompson, Managing Director of The
Locale, these challenges were something that he
could help solve to some extent, giving real-time
information about bars, restaurants and other
visitor attractions while also using the app as a
promotional tool.

The original plan for The Locale was a clever bit
of kit that businesses could sign up for and give
information about their site, how busy it was and
also highlight any deals or offers.
It has new significance in this age of Coronavirus
however, which is now being more widely
recognised as cities sign up take part.
“We’ve adapted The Locale so that queuing
to get into all venues or public places can be
monitored in real time and will allow people to
make sensible decisions and so stick to the social
distancing rules,” explained Grant.
The Locale has certainly struck a chord with
local authorities, Business Improvement Districts
and destination marketing companies which are
trying to balance the safety and wellbeing of
the general public but at the same time try and
protect the economy.
Sunderland, Durham and Newcastle have signed
up to The Locale, as have cities further afield
including Edinburgh and Canterbury.

Grant added: “What it allows us to do is to
communicate on behalf of venues in real time so
they are able to share their information.
“It will tell people when they are open, what the
queues are like, how long they may have to wait
and can also navigate customers towards the
venues.”
The idea also seems to have been well received
by retailers, with more than 300 signed up across
the various cities – ranging from high street
names to independents.
While the situation facing these industries is
currently like ever moving goalposts, the benefits
of The Locale will always be relevant.
The ability to promote a venue in real time will
never not be useful and will also be a huge asset
in promoting customer confidence.
While further restrictions may be currently hitting
the hospitality industry again, Grant believes The
Locale can play vital role in the future.
“It is acting as a digital clicker for the venues
giving confidence to the public to know how
many people are in the venues in real time.” said
Grant.
“It’s also a fantastic way to get people to become
familiar with ease of use technology such as
augmented reality and we are integrating a route
building system, bringing even more benefits to
the businesses.
“We have had a great response so far and now our
aim is to roll The Locale out.”

Anyone wanting further information should contact info@thelocale.info
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HADRIAN’S TIPI IS BACK AT STACK
PROVIDING A FESTIVE RETREAT
THIS WINTER
Winter wouldn’t be the same now in Newcastle without Hadrian’s
Tipi popping up to provide a place to warm by the fire and enjoy
some festive cheer.
Even though Covid restrictions on bars and
restaurants are set to be in place for the
duration of the festive season, the popular
winter hangout will still be open to families and
linked households at Stack Newcastle.
Hadrian’s Tipi, which opened to the public in
October will remain at Stack until early January.
The festive pop-up features two warming fire pits,
festive lighting and socially distanced cosy seating
areas, bringing a winter festival feel to the centre
of Newcastle.
Neill Winch, CEO for Danieli Group said: “2020 has
been one of the strangest and toughest years for the
leisure industry and our customers are desperate
for life to return to some form of normality. We
therefore felt it was important that the Tipi still
featured as part of the festive period in Newcastle

for 2020. And we are very confident that we can
operate the winter pop up whilst providing a great
experience for customers and ensuring it is a safe
space with social distancing in place.”
To assist with social distancing and to provide a
safe environment for customers, STACK will offer
a number of tables for pre-booking within the tipi
and in STACK. A booking deposit will be required,
which will be returned in the form of drinks or food
vouchers on the day of your visit.
To keep in line with the current local lockdown
restrictions bookings and walk ups for the tipi must
be from the same household or bubble, and visitors
to the main STACK plaza - which is classed as an
outdoor venue - can accommodate groups of up to
six people from different households.
Since reopening in July, following the national lock

down, STACK has adhered to all of the Government
advice for leisure and hospitality venues. The
open-air venue has restricted numbers per table,
introduced table service along with a new order
& pay app which allows customers to order food
and drink to their table from any of the bars and
street food vendors within STACK. All customers
are asked to scan the NHS QR code on arrival and
details can be taken manually if a customer doesn’t
have access to a smart phone.
Covid Marshall’s continue to provide reassurance
to visitors that regular cleaning is taking place
and that the venue is being actively monitored to
ensure social distancing and masks are being worn
where necessary.
Hadrian’s Tipi has now become a staple of the
festive celebrations in Newcastle and is enjoyed
by all ages. STACK’s live music will continue
throughout the Tipi’s stay, and although the usual
programme of events such as ‘Kroud Karaoke’ won’t
go ahead this year they still hope to get customers
into the festive spirit.
Gemma Dishman, Marketing Manager concluded:
“The Tipi is one of our most popular pop ups and
although it has been a challenging few months, we
are very excited to be bringing some festive cheer
to what has been a rather grim year for everyone.
We know Christmas will be very different this year,
but we are determined to bring some magic and
create the winter festival atmosphere we have
become famous for.”

Table bookings can be made online at www.stacknewcastle.com
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MARVELOUS MUDDLER
The Muddler; a splendid haunt on Newcastle’s famous Grey Street has firmly established its place as
one of the city’s top Pan Asian restaurants serving some of the most instagrammable sushi platters and
exquisite cocktails in the North East.

However, The Muddler isn’t just a sushi restaurant,
the menu offers a balanced variety of Pan-Asian
dishes including classics such as Chicken Katsu, Pad
Thai and Thai Green Curry along with some more
innovative dishes to ignite the palate. The ‘Salmon
in Miso’ which is pan-fried and served with mixed
vegetables and miso sauce or the Sea Bream served
with aubergine, Pak choi and a ponzu sauce are
dishes that will take you on a culinary journey to
another world.

The prime location, opposite Theatre Royal is
idyllic for a pre-theatre meal, business lunch or
post-shopping drinks.
Expect beautiful surroundings inside and out. A
new outdoor seating area brings the elegance to
the streets, complete with outdoor heaters and
parasols, you can watch the world go by and feel
confident that all Covid safety measures are in
place. And although indoors can only accommodate
groups from the same/linked household or business
meetings, the outdoor space can accommodate
mixed groups of up to six people from different
households, under current Covid Government
restrictions.
Inside The Muddler decadent interiors of emerald
and burnished gold whisk you back to the elegance
of the ‘Roaring Twenties’ with décor straight from
the pages of an F.Scott Fitzgerald novel. If Gatsby
ever found himself craving superb quality PanAsian food, he would find great delight at The
Muddler.
The opulence of The Muddler makes for the perfect
date night, whether looking to enjoy an evening
meal or to just catch up on each other’s week,
the extensive drinks’ menu of unique cocktails
is sure to delight. Not only does The Muddler
inspire nostalgia, cocktails such as Black and Gold,
Zen Garden, Rose in the Mist and Blueberry Tea
will take your taste buds on an exotic journey.

Our favourites? Well it would be hard to choose,
however the Muddler Spritz is up there, or if
you want to immerse yourself in the Far East
try the Spiced Colada which makes an exquisite
accompaniment to the Pan-Asian food offering.
For sushi lovers, The Muddler has a large selection,
from classic choices to exciting flavours. Whether
you’re a California Roll person or more of an Active
Volcano Uramaki, the beauty of choice is a Muddler
speciality. If you’re in a sharing mood, the platter
options allow you to taste a variety of sushi and
find favourites for next time.

With so many mouth-watering dishes to choose
from it’s worth taking advantage of the small
plates on offer and building your own perfect meal.
Dishes ranging from Tempura Wasabi Prawns, Pork
Siu Mai Dim Sum and Bulgogi Pork Belly Chargrilled
Robata can be mixed, matched & muddled to make
a combination of small plates bespoke to you.
Whether the attractive sushi offering caught
your eye, you’re desperate to try the Crispy Duck
Bao or you just want to admire the location
from our elegant pavement area with a cocktail,
you will always discover a friendly and decadent
atmosphere and a warm, attentive welcome at The
Muddler.
There are also exciting developments a foot with
the extension of Muddler into 73 Grey St, which
will see covers double and even more outdoor
space to be enjoyed.

www.themuddlernewcastle.co.uk
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NORTHUMBERLAND PUB CO
SUPPORTS ST OSWALD’S HOSPICE
A popular North East pub is giving a financial boost to a charity
whose fundraising efforts were affected by COVID-19.
The Blackbird, at Ponteland, recently hosted the Great North Darras
Run in aid of St Oswald’s Hospice, a 13.1 mile route around Darras
Hall, organised by the charity’s senior chef David Taylor.
The £300 raised by David, who is also known as ‘The Original Fridge
Man’ for completing numerous half marathons with a fridge strapped
to his back, was then doubled by the pub’s owner, Stuart Young.
Stuart has also added two collection boxes to the Ponteland pub and
sister venue The Northumberland Arms, at Felton.
Stuart commented: “Dave did a brilliant job so we were more than
happy to double the total of the fundraiser. St Oswald’s Hospice is
an incredible organisation and we hope our contribution can help
them continue to deliver their vital services in the region.”

FENWICK UNVEILS
CHRISTMAS HAMPERS
AND ADDITIONS TO
OWN-BRAND RANGE
Fenwick Newcastle has sourced the finest
British produce, homegrown carefully crafted
treats and decadent pickings for an exclusive
range of seasonal hampers perfect for gifting
and enjoying this Christmas.
This year’s collection consists of fourteen hampers
of exceptional quality, from grand gourmet delights
to sumptuous local delicacies, all uniquely packed
with a generous helping of great British creativity.
Exciting new additions to the Fenwick own brand
range include the very first Fenwick produced
English sparkling wine, as well as a quintessential
trio of condiments featuring Yorkshire Ale Pickle,
Mint Jelly, and the Perfect Piccalilli.

SOCIALLY DISTANCE AND SPA AT RAMSIDE HALL HOTEL
A leading North East hotel is inviting guests to socially distance in style, thanks to a new spa deal.
Those looking to book a room at Ramside Hall Hotel, Golf and Spa at County Durham can now make the
most of its Stay and Spa offer.
The package, priced at £179 per couple, includes an overnight stay in one of the hotel’s premier rooms and
full access to the award-winning spa from check in to check out.

Producers from the North East are represented
through the inclusion of delicacies such as North
Chocolates, world-renowned Master Distillers
Hepple Spirits and refreshing Artisanal Alnwick Ales.

The venue is home to five pools, including a hydrotherapy pool and a balcony infinity pool, which is only
open to private bookings and must be arranged separately.

Fenwick will deliver all hampers free of charge to
UK addresses with the assurance of delivery in
time for Christmas. Hampers will also be available
to purchase in store.

For more information or to book, visit www.ramsidehallhotel.co.uk or call 0191 386 5282.

Guests can enjoy the use of complimentary robes and slippers during their stay, relax in the sophisticated
thermal suites or push themselves at the state-of-the-art gym.

RESTAURANT HJEM NAMED AS FINALIST IN MAJOR
UK INDUSTRY AWARDS
A Northumberland restaurant continues to find reasons to celebrate amidst the Covid-19 disruption.
Restaurant Hjem, in Wall, has been shortlisted in the newcomer category for the prestigious Catey Awards
2020, which pride themselves in “representing British hospitality at its best”.
Restaurant manager Ally Thompson commented: “We were thrilled to get this lovely news. The Cateys are
known as a benchmark of excellence throughout the hospitality industry so it’s a real honour to have made
the shortlist in what is always an exciting category.”
The finalists for the 2020 event were selected following a series of virtual judging sessions involving
hundreds of the industry’s finest operators. The winners will be revealed at a digital ceremony this month.
The restaurant combines the best local produce with Scandinavian values and cooking techniques. Three
months worth of bookings are typically snapped up quickly, with the restaurant currently fully booked until
the end of 2020.

Something for Everyone!
Contact General Manager, Peter Smith
For more information 0191 4132742
Email: peter.smith@tynesidegolfclub.co.uk
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Murray Rhind and David Kennedy

A RECIPE FOR SUCCESS
Every new business has its teething problems, but artisan bakery Kennedy and Rhind is finding no such
thing – with more client interest than they’re currently able to fulfil.

While the midst of a global pandemic may not
seem like an ideal time to start a new venture,
this hasn’t been an issue for chefs David Kennedy
and Murray Rhind who have been working nonstop since their launch in August.
Operating out of a production kitchen at The
Beacon, at Newcastle’s Westgate Road, the pair
supply a variety of pies, pastries and main dishes to
restaurants in the area and have been so busy that
they’re already eyeing an expansion just months
after opening.
Their current clientele includes Newcastle’s Hibou
Blanc, The Earl of Pitt Street and The French Quarter,
The Northumberland Arms at Felton, and The
Blackbird at Ponteland, with a lengthy waiting list of
others hoping to be supplied in the near future.
Along with working business to business, the pair
have also proved popular with the general public
thanks to a regular fixture at Jesmond Food Market
until its temporary closure, when they turned to
selling their baked goods directly from The Beacon
on Saturdays.
Passionate about making the most of seasonal,

locally sourced ingredients, the weekly sale allows
the chefs the freedom to try out new recipes.
On any given week a customer may be able to pick
up crusty walnut bread, Portuguese tarts, Danish
pastries, sausage rolls or a luxury pie such as braised
chuck steak with buttered mushrooms and red
wine or a classic scotch pie with mutton, mace and
nutmeg.

Along with a growing need for a bigger space to
accommodate more ovens and a larger volume of
food, the pair have recently taken on a part time staff
member and are looking to recruit an apprentice to
help with demand.
David is delighted that their fine foods and baked
goods are proving so popular.

And while the business is something new for the pair,
both chefs have extensive experience, with more
than eight decades in the culinary industry between
them.

“I’ve believed in the potential of this business for a
number of years now,” said David, “and with the shift
to supporting more local vendors this year, there
seemed like no better time to start it.

David started his career in the restaurants of
top London hotels, before moving to the North
East where he joined leading venues such as The
Apartment and 21 Queen Street and became a
recipient of the North East Chef of the Year accolade.

“Many venues are having to cut down their kitchen
staff due to social distancing regulations and we are
able to give them a hand by delivering plate-ready
products so they can continue serving high-quality
dishes even with reduced manpower.

A former chef in the Armed Forces, Murray discovered
a passion for artisan bread when working for the
Sir John Fitzgerald Group and opening a number of
their bakeries – including the one at the much-loved
Café Royal, at Newcastle’s Nelson Street – and has
worked at number of restaurants in the region.

“Murray and I have already worked together for
almost a decade now but this new venture has given
us both the freedom to put together some really
exciting flavours and recipes and we’re overwhelmed
with the positive response so far.”

Kennedy and Rhind products are currently available to buy from The Beacon every Saturday from 10am to 3pm. For more information visit
www.facebook.com/kennedyandrhind
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BEAUTIFUL BEAMISH
As we enter a new era of hospitality and dining, Peter Booth visits Beamish
Hall Hotel seeking some normality in a new normal night away.

In March 2020 a bug seemed to have got
considerably worse and taken the world by
storm. It was the UK’s turn. We had to batten
down the hatches for a few weeks it appeared...
no more than a month. Or so we all thought…
The rest of course is history, and not of the pleasant
kind. Lives, jobs and businesses lost. A truly sad state
of affairs ...
In the spirit of focusing on the positives though,
since coming out of a full UK lockdown there remain
many moments of true enjoyment that our hotels
and venues across the region can provide.
Lockdown lasted longer in the UK than most
European countries. The hospitality sector was hit
extremely badly. As the end of summer came so we
emerged from hibernation. Hotels, bars and venues
could open their doors again.
We all expected to go mad and social media was
full of videos of people flocking to pubs and bars. In
reality we were slightly scared. Our return was far
more cautious.
With this new normal in mind, I set off with my
partner to Beamish Hall hotel hoping to find some
respite from the past six months, and hoping this
hotel still possessed all its charm and grace in a post
full lockdown world.
This luxurious country hotel had lost none of its
charm. Set in 24 acres of parkland the land is kept
remarkably well with freshly mown lawns and
lovely woodland greeting you on approach. The
family owned hotel has been heavily developed and
improved since it was bought by the Craggs family
in 2000. The 44 rooms are traditional, with furniture
mostly antique or vintage, with some nice pieces
such as marble-topped nightstands and carved
bedsteads.

at the rear was established in 2009 following a
complete overhaul of what used to be the stable
block. It lovingly retains many of the original features
and although the beams are exposed and the floor is
stone, there is warmth to the building.
The seating was spaced adequately to maintain
distance. Service was very attentive perhaps due to
the fact it wasn’t packed full.

As we entered, even though sometimes we don’t
want to be reminded of the current situation – the
hand gels were reassuring.

As we arrived we entered our track and trace details.
And gelled our hands. We took the one way system
to our seats.

The room key was taken from its plastic wallet and
wiped with bacterial wipes. Sanitizer stations were
handily placed on both side of the main hall of entry.

You could hear the chef from the kitchen. Not
completely Gordon Ramsay-esque, but still it was
nice to hear a Chef cooking with real passion.

Venues that adopt stringent cleaning practices with
grace and charm and just get on with it are a big
plus in my book. Throughout our one night stay there
were plenty of other examples of covid compliance
throughout.

The food was excellent. For starters I had the pan
fried king prawns. Perhaps setting the bar so high
it was always going to be difficult to match that
standard. Though it succeeded.

Room
We stayed in the Iris, a bright, big luxurious room.
The bathroom was huge and inviting, while the bed
an enormous king size. Throughout there were lovely
period touches little ornaments pictures and mirrors.
A lovely feature was the big wooden shutters on the
windows. They were solid and big and looked on
arrival perhaps cumbersome but they folded neatly
and kept out all light for a restful quiet peaceful
night’s sleep.
Staff
The staff couldn’t be faulted. They had a pleasant
friendly vibe at all points of our visit. They regularly
asked after us…discussing the weather, our stay, or
the Charron Apartments at the back of the building,
which we’d noticed. All seemed to be totally
committed to the venue too – proud of its quality.
They talked affectionately about the venue, its
rooms and appeared genuinely happy to work there
and be part of it.
Food
We dined at the Stables at the rear of the building.
That’s the name of the restaurant not the real stables
of course. Stables Restaurant, across a courtyard

The butter and garlic may not have been kind to my
waistline but the flavour was heaven on these lush,
plump prawns. And some rustic bread with soy sauce
and sesame seeds completed the dish.
My partner had crab and avocado tian layered with
pickled ginger, baby herbs served with a lemon Dijon
mustard vinaigrette. Again the taste was sensational.
The steak for me was very tasty and hugely filling
with mushrooms tomatoes and hand cut chips. While
my partner struggled to get through the slow roasted
harissa lamb. Despite being full to the brim we still
managed to have desserts – the trio of desserts and
the apple and plum pudding.
In the morning the breakfast was just as mouthwatering with me choosing the eggs benedict and
my partner having the full English.
This escape from a true ‘annus horribilis’ is heavily
advised. We all need some TLC in our lives – now
more than ever.
You know you’ll be safe and well looked after, but it
still feels like a million miles away from lockdown,
Boris, the rule of six and social distancing.
For the thrill seekers the venue does a range of
exciting activities – woodland walks, Live séances,
Terror in the Trees. But for us it was a quiet stay that
was required.

Offer and packages include a romantic date night - From £74.50 per person, based on two sharing www.beamish-hall.co.uk/offerspackages
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IT’S NEVER BEEN MORE
IMPORTANT TO SUPPORT SMALL,
ARTISAN BUSINESSES
Northern Insight meets a team who are doing just that...

When it comes to the world of culinary expertise, there’s little that
you can tell Paul and Valda Goodfellow.
Their little black book reads like the “who’s who”
of great British chefs, counting names such as
Paul Ainsworth, Jason Atherton and the North
East’s own Kenny Atkinson among their clients.
Their services are not about cooking or providing
essential ingredients, but are about providing the
perfect background for the top chefs to display their
works of food art.
When James Martin proudly presents his creations
on fabulous plates on his Saturday show, that’s
courtesy of Goodfellow & Goodfellow. Likewise the
contestants on Masterchef:The Professionals get
Valda and Paul’s advice – and their tableware – to
present their dishes in the most appealing way.
From their base in Peterlee, Valda and Paul have
created the go-to company for chefs – and for
enthusiastic home cooks who want to use incredible
tableware.
And now they have embarked on a new journey,
which is bringing the work of top, artisan producers
to a whole new audience.

It was Valda’s idea to create Taste Club - boxes of
artisan nibbles and small batch spirits which could be
delivered direct to food and drink enthusiasts.
With so many people stuck at home during
lockdown it was the perfect time to give people
the opportunity to enjoy some much-needed cheer,
with the business continuing to go from strength to
strength.
Valda and Paul drafted in the support of food
and drink journalist, Georga Spottiswood, who
created Savour magazine and is also incredibly well
connected with chefs, producers and suppliers.
The trio realised they could use their skills and
knowledge to give them a new outlet – as well as
giving food lovers across the country a unique
experience.
“Our mission was to recreate a night in,” said Valda.
“To help people discover craft spirits and also to give
them the best snacks from top chefs so they could
really enjoy them.”

Her passion for food and drink equals Georga’s –
making the two of them the perfect partnership to
drive Taste Club forward.
Initially starting out to capture the North East
market, Taste Club has fast drawn a national audience
who find the option to choose a gin, rum or vodka
box with complementary snacks very appealing.
The next stage is the Christmas market and the team
have come up with three special boxes which will
evoke the festive season in the best possible way.
The fact that the office Christmas party is unlikely to
happen this year has also fuelled a further box aimed
at the corporate market – with the added incentive
of a virtual party thrown in for orders of ten boxes
or more.
“Our corporate offering includes a spirit school
session along with quizzes, a virtual awards ceremony
and generally everything that’s needed to have a
really good night,” said Georga.
“They’re already proving really popular.”
The added attraction of buying a Taste Club box is
the support it is also giving to small, artisan suppliers
who have lost many of the outlets to sell their
products.
Companies like Sunderland-based The Funky
Indianwali and Edinburgh-based The Drinks Bakery,
which has created savoury biscuits designed to
pair with various beers and spirits, are getting a real
opportunity to showcase their goods.
“We’re working with some fantastic companies
and have managed to curate some really amazing
products,” said Valda.
“We believe we’ve really struck the perfect balance,
offering boxes filled with products that foodies will
enjoy while supporting independent businesses at
the same time.”

The Taste Club Christmas boxes are available with both gin, vodka and rum at £40. Information about corporate boxes for staff or for client gifts
with the Christmas party option are available via the website at www.taste-club.co.uk
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RAVING ABOUT RAFFINE
By Jackie Marston

In these strange Covid times, with restaurants open one minute then forced to close the next, it’s hard
to plan anything special with our loved ones, so when I spotted a service that offers restaurant-quality
food, delivered to your door, hot and fresh and on plates, not plastic tubs, I became curious.
Advertised as Raffine fine dining, the pictures on
their Facebook profile looked amazing. We had
to give it a try. We ordered three days prior for
8.15 on a Saturday night and although there was
a 15 minute delay, we were kept informed by a
message.
Lewis Eglintine is the brains behind this concept and
he takes his work extremely serious. Born whilst in
lockdown, the talented chef wanted to give people
who were self-isolating something to look forward
to, in their own homes. He even cooked a meal for a
91 year old war veteran, who celebrated his birthday
in lockdown by cooking for him and donating his
time and ingredients, following a Facebook appeal
by the man’s daughter. Lewis trained in Belfast as a
chef, studied for a culinary arts management degree
and now resides in South Shields, where he cooks
the menu from his home. After his training, Lewis
honed his skills as a chef in Lyon, at the famous ORSI
restaurant under the guidance of Pierre Orsi – a 78
year old man at the time and an amazing chef who
taught him everything he needed to know. The 27
years old French-speaking chef also works at the
Alchemist, so offers this service with just three daysnotice.
At 8.30 on the dot, the food arrived. First a basket of

bread – a loaf of complimentary focaccia with rolled
butter. In the basket was also the desserts, which
we’d ordered.

basil fregola and ricotta all blended well together. It
looked so pretty on the plate too, which is probably
why he ate it so quickly!

Wild mushroom risotto, porcini, oyster and chestnut
with pecorino shavings for me, which was a beautiful
consistency and creamy and tasty, with just enough
bite. Generous cheese on top too, this was a really
indulgent and generous portion of food. Hubby
opted for the five-day pork belly, brined, confit and
roasted celeriac with an apple cider reduction. The
meat was beautifully cooked, moist and the celeriac
really complemented this dish.

The desserts were my personal favourite and we
both shared these. We ordered crème brûlée, infused
with white chocolate and with a tangy black forest
compote. This again was a large dish, plenty for two
people and creamy on your tongue but then followed
by the sharpness of the compote. The second dessert
we had was the rhubarb and custard, which consisted
of local rhubarb, ginger, set crème anglaise with an
almond crumble on top. Just perfection is all I can say
about this, a great combination of ingredients that
sat well together.

Mains for me was the Cumbrian rack of lamb, which
consisted of three good sized lamb chops, French
trimmed with a deliciously crunchy herb crust.
Cooked pink and to perfection it was served with
garlic and thyme potato fondant, autumn vegetables
and a rich Madeira sauce, which came separate. I
didn’t eat this until an hour or so later, so re-heated
it and the meat was still pink. The whole dish was
lovely and the Madeira sauce was exceptional. A
big fish lover, hubby went with the lemon sole and
was not disappointed. I would have liked to have
tried this, but it was not to be as he ate it at the
speed of light! He tells me that it was light and tasty,
cooked just right and the grilled courgette ribbons,

I can’t finish this review without a nod to the homemade focaccia bread and butter, which I had to give
away to our daughter after we couldn’t stop eating
it. This was so good but feared we would not rest
until it was all gone, if it was left in the house, so it
had to, unfortunately, go!
If you’re in need of a pick-me-up, during this
miserable time, then Raffine is a real treat. They
collect the plates the next day and the service is
absolutely exceptional. As staying in is the new going
out, why not dine in style and order a Raffine? It
certainly won’t be the last time we order from them.

Raffine, Lewis Eglintine – 07875 471 324
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PRODUCTIVITY RECENTLY TAKEN A DIVE?
Maybe it’s time for a little self-care…

L-R: Katie Readshaw, Lucy Adair, Dr Steven Land, Ness Griffiths.

This year, just about everyone has had their
routines uprooted. Add to that the general
anxiety that surrounds a global pandemic and
it becomes almost impossible to maintain your
regular productivity levels.
In an effort to become more productive, business
leaders and employees are putting in more hours
than ever before - yet many have discovered that
working longer hours does not necessarily improve
their productivity or output. In fact, it is often the
opposite. Overworking and not taking the time you
need for your own physical and mental health, can
cause a significant drop in motivation and creativity.
Investing your time into a self-care routine is an
important step to ensure you have the clear mindset
and stamina you will need to work productively, each
day.
Having dedicated their time to working on the front
line during the global pandemic, the team at novellus
have witnessed first-hand the effects COVID- 19 has
had on the region’s wellbeing. (Both Dr Steven Land
and Nurse Ness Griffiths have been working on the
front lines of the NHS in A&E). Therefore, this winter,
the team are encouraging everyone to spend time
showing themselves a little love.
The Jesmond based clinic, which houses novellus
aesthetics and novellus beauty, are offering a range
of treatments and products - including a brandnew facial treatment exclusive to the clinic in the
UK. These products and treatments are designed to
help the recipient feel grounded and less stressed,
alongside awarding a plethora of great skin benefits
too. If you’re looking to gift a colleague, or yourself,
this winter, the gift of self-care may be one you want
to consider…
Angel Infusion
This recently launched facial offers a treatment like
no other. A microneedling device, exclusive to the
novellus clinic in the UK, infuses a bespoke skincare
concoction directly into the client’s epidermis resulting in an 800% increase in absorption rate than
if applied topically. This skincare concoction can be
tailored to the individual client’s skin type and skin
concern such as acne, pigmentation or rosacea, for
optimal results.

The Angel Infusion treatment

the comfort of your home, novellus are also proud
stockists of the Guinot skincare range. Guinot is a
pioneering brand in anti-ageing and continually
discovers and uses active ingredients that are more
effective, with spectacular results for youthfullooking skin.
Examples of Guinot Christmas gift packages stocked
in the novellus clinic include:
	
Ever Youthful - Improve vitality and firmness
to the eye contour while smoothing the
complexion leaving the skin beautifully lifted
and toned.

An additional benefit of this luxury treatment is
the use of microneedling which ‘tricks’ the skin
into repairing itself - resulting in a 400% collagen
synthesis increase post-treatment. As collagen
improves the smoothness of the skin and provides
skin with the firmness and elasticity it needs to move
and function healthily - the Angel Infusion treatment
really is the ultimate treat, leaving the lucky recipient
with a beautiful angelic glow and a boost in selfconfidence!
Guinot Luxury Facial Treatments
novellus also offer a broad range of Guinot
treatments for all skin types, concerns and ages!
Guinot offers treatments based on cuttingedge skincare techniques which apply the latest
discoveries in skin biology and scientific advances.
These treatments visibly rejuvenate the skin, offering
a popular alternative to cosmetic surgery. Popular
treatments include:
	
Hydradermie Lift - Lift the facial features by
stimulating the facial muscles, giving the face a
younger and visibly lifted appearance.
	
Hydradermie Age Logic Facial - The antiageing star treatment using revolutionary
cellular energy machines for optimal results for
the eyes, face and neck.
Take a look at the full range of Guinot treatments on
offer at www.novellusbeauty.co.uk.
Guinot Luxury Skincare Packages
For those looking to give the gift of self-care from

	
Love Your Body - Leaves skin velvety soft
and smooth with a nourishing sweet almond
moisturising cream and body lotion packed with
calming sheer butter to soothe the skin.
novellus aesthetics Treatment Packages
The extensive medical training the team has received
gives you the reassurance that they understand the
complex psychology and emotions surrounding
beauty and self-esteem, therefore treatment
packages are individually tailored to the exact needs
of each client. The cornerstone of the clinic’s success
lies with their assessment process, where they listen
to a client’s concerns about skin and anatomy, to
enable the team to offer a bespoke treatment plan;
resulting in the client realising their natural beauty.
At a time when we’re all feeling a bit self-conscious
from an excess of seeing our face on screen, aptly
named ‘zoom face’, Dr Steven Land and Nurse Ness
are offering free consultations to discuss skin and
anatomy concerns, to see if they can help boost
self-esteem. If you would like the team at novellus
aesthetics to help you reach your full potential, give
them a call to book in your free consultation on
0191 695 0450.
Gift vouchers for the Angel Infusion treatment
cost £150. Quote ‘Northern Insight Magazine’
upon ordering to receive an additional gift!
Gift vouchers are available for a wide range
of Guinot treatments across novellus
aesthetics and novellus beauty.
Guinot gift package prices vary and can
be bought in clinic.

www.novellusaesthetics.co.uk
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INTRODUCING POSH & PECS
In Conversation with Jackie Marston

It’s rare to come across a more ambitious couple than husband-and-wife team, Ian and
Victoria Walker. Both incredibly successful in their own personal career paths, both have
cross-over businesses, both hugely family-orientated and both of them competitive,
passionate about business and perfectionists.
Parents to four children, this dynamic duo work hard but play hard
too, and are not afraid to enjoy the fruits of their hard-earned
labour. Victoria, owner of Bellaté Skin Clinic, Leeds and Director of
Bellaté Beauty & Skincare Education – Whole of the UK educator
and Ian Walker, owner of Haus of Aesthetics and co-owner of
Bellaté Beauty & Skincare Education. Here, in Victoria and Ian’s
own words, they tell me a little more about their career choices
and their plans for the future:
Victoria: “Over 14 years ago I embarked on my career within the Beauty
and Skincare industry, not realising just how life changing this journey
would be for me. At just 19 I opened my very first salon, PoshSquare
Beauty & Aesthetics and since then, have never looked back.
“Despite training in a wide variety of treatments, I always seemed to be
drawn back to the ones that were results driven, the ones where I could
actively make a difference, improve areas of concern and deliver the
results my clients were looking for. Aesthetics fast became my biggest
love. From facial reconstruction to turning back the clock for ageing
skin, I thrived on pushing the boundaries of achievability and refusing
to set limitations; for me that has been the most important lesson in
my adult life.
“There’s no escaping the fact that as our bodies age and our skin loses
collagen and elasticity. A number of factors such as over-exposure to
the sun’s harmful rays, pollution, and lifestyle choices can increase the
speed at which skin loses its ability to resist destructive influences,
namely gravity and weight fluctuation. For years there was very little
choice for those looking to pause and reverse the signs of ageing,
however, years of scientific developments have led to there being a
whole array of different options right at our fingertips, from skin creams
right through to surgery. The treatments I perform fall somewhere in
between, being quick to deliver results, without the risks and downtime
associated with surgery. Treatment and product choices are not a ‘one
size fits all’, more a bespoke protocol to suit each individual client and
deliver optimum results.
“This industry has seen me grow and develop not just in my skill set,
but in confidence too. I spent years learning from some of the most
prestigious companies and educators in the world, six years later I
was then given the opportunity to share the passion that fuelled my
career with the rest of the country. I knew that, with my ambition and
determination, I could inspire others to love what they do as much as I
love what I do. Teaching is, without question, one of the most rewarding
parts of the work I do, but despite teaching for some amazing brands,
there was always something missing.
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“I wanted to be able to teach my way and on my terms. I wanted to
be the person that I needed when I first embarked on this amazing
path to aesthetics. I wanted to inspire every students that came into
my classroom. I knew that if I believed in myself enough, worked hard
enough and proved myself enough, then I could make it happen!
“I had a vision of exactly what I wanted to create...
”I wanted a training company that could be accountable. If students
trust me enough to teach them, then they need to know that they can
rely on me for support and guidance long after their training finishes!
”I wanted a training company that is honest, open, ethical and fair.
Students need to trust me to adhere to my word and deliver exactly
what I have promised!
“I wanted a team of educators who can make waves with me. I wanted
every single one to know their worth, to be rewarded and their hard
work to be noticed/appreciated, but most importantly, their opinions
and knowledge to be valued!
“In short, I wanted Bellaté Beauty & Skincare Education to be the exact
training company that I needed throughout my career in the beauty
industry!
“My motto has always been: I want to be different - I want to stand
out - I want to be reliable - and I simply will not settle for anything
less, after all, as my husband tells me regularly - I wasn’t born to be
mediocre!
Ian: Is the Creative Director of Haus of Aesthetics and Bellaté Beauty
& Skincare Education also covering the whole of the UK. Haus of
Aesthetics is Ian’s own clinic focusing on aesthetics, skincare and
micropigmentation.
“I co-created Bellaté with my wife, Victoria, as we identified a gap in the
market and truly believe students deserved quality training, excellent
kits and outstanding aftercare, something that is often missing from
many training companies in the industry. I also deliver selected
aesthetics and skincare training, along with micropigmentation for
Bellaté.
“Personally, I have a strong desire to deliver perfection of
micropigmentation treatments, certification in advanced methods and
ongoing delivery of education to other industry professionals, which
has earned me very favourable recognition in a very short period of
time. I rely on my background in realism art; graphite, charcoal and
watercolour painting, along with an exceptional attention to detail to
deliver outstanding results.

LEISURE INSIGHT

“The skin to me is just a canvas, the creation of beauty is my art. Being able to build someone’s
confidence through improving their features; be it brows, lips, areola of anything else, is
something that I take very seriously and feel honoured to be asked to perform. In short, huge
job satisfaction right there!
“Earlier in my career I’ve partnering with some of the worlds’ most prestigious luxury brands
such as CHANEL, LVMH, de Grisogono, Yvel, Zenith, DITA and Linda Farrow, to name but a few,
and it’s fair to say it has sharpened my customer service skills to ensure that every one of my
clients receive an amazing experience.
“I am passionate about my work and truly believe that eyebrows are one of the most
important features of the face. It’s with this in mind that I have a particular focus on helping
men and women who are suffering from hair loss, through alopecia and secondary hair loss
due to cancer treatments. I offer this service free of charge during our monthly Transformation
Tuesday Events.
“Subtle changes make a huge difference, you just have to look at celebrities like Julie Roberts or
Jennifer Lopez who have continued to make small enhancements making it look like time has
stood still for them. The pressure from the media, magazines and perfectly preened celebrities
isn’t just aimed at women; men are also in the spotlight too. Men of all ages want to make
the most of their appearance now, and thanks to a cutting-edge treatment, they can. I have
launched my #NOTjust4Girls campaign promoting male aesthetics, scalp micropigmentation
and micropigmentation.
“Haus of Aesthetics are now bringing you our #FleekyTransGirls campaign, pushing the
boundaries on acceptability and equality across semi-permanent make-up.
“As experts in feminine brow shaping, we can help enhance anyone’s individual facial
structure – ultimately, I believe we all deserve to feel great about our appearance,
regardless of gender, race or sexual orientation.”
So, what is next for this extremely ambitious couple? Ian concluded: “A national
campaign aimed at improving the standard of education and in turn improving
standards delivered the clients /patients across clinics. We have collaborated
with a talented doctor whose passion is as equally matched as his popularity
amongst aesthetic practitioners. Together we are going to transform the
aesthetics industry, so watch this space.”
This is a couple that are truly flying the flag for quality training and service
in aesthetics and are definitely the ones to watch.

Bellaté Beauty & Skincare Education - Call 01132 552 314 – contact@bellateeducation.co.uk.
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SERVICE
ABSOLUTELY
MAKES OR
BREAKS AN
EXPERIENCE
We remember people and how
people make us feel. I am really
missing spending time with
people at the moment, we are
all feeling that need. It makes
the contact we do have with
others so much more important,
and my gosh, the way some
people make you feel is quite
questionable.

As a wedding planner I understand that
making someone feel calm, content, special is
fundamental to the whole process. It is not only
my job to meet a clients requirements for their
wedding but more importantly, I need to fulfil
their needs entirely, creating and protecting
their experience. It is my responsibility to
deliver a customer service experience that
supersedes the clients dreams, as much as it is
to deliver a breath-taking design, both go hand
in hand.
I have lived in a world of two halves during this
pandemic. One where customer service is the
highest priority and one where the customer’s
needs are not considered at all.
Outstanding service is crucial in the hospitality
sector. If you receive poor service in a restaurant,
you are unlikely to return. As we moved out of
lockdown and the world opened up, hospitality
turned on it’s heels, working hard to meet
legislation and ensure the safety of customers
and themselves. My experience of the service they
delivered was exceptional. Each establishment
not only ensured my safety but they managed
to keep the experience alive and strong. The need
to experience a good service is fundamental in all
industries; isn’t it?
We have been extending and renovating our
home this year, due to Covid we had a 12-week
delay. Due to poor service we have no end date
in sight. We have had excellent service from a
couple of the contractors we instructed, they have
delivered a service surpassing our expectations
and we will highly recommend their business to
others. But we have experienced very poor service
from many of the others. We can live with most
situations and brush off quite a lot of negativity

Michelle Jones

and we are patient people. We understand life,
people and what a strange world we currently
find ourselves in. But what we cannot live with
is being treat incredibly poor by people we are
paying, to provide us with a service. Contractors
who put all the expectations on us as customers
but take no responsibility themselves, contractors
who place their needs significantly higher than the
customers, their clients, contractors who have no
understanding of what customer service means at
all. It creates anxiety and distress and is damaging
to their clients lives and absolutely wrecks the
experience. Going forward we will not recommend
these contractors because of the poor customer
service provided, because they turned an exciting
experience into a nightmare. We will tell people
exactly how they made us feel, alongside singing
the praises of those that helped and worked with
us, making the journey so much more pleasant.
A friend recently posted a request for a
recommendation based purely on the quality of

service provided. They were looking for a solicitor
to help them through the conveyancing process.
They did not ask for the best conveyancer, they
asked for someone to help their family, someone
who is competent in their role whilst delivering
outstanding customer care, someone who ensures
the client feels cared for, that their family needs
are respected, that they feel safe and happy in
the process and that they can enjoy this exciting
chapter of their lives with minimum stress. Being
efficient, talented, skilled is one thing, possessing
those qualities alongside outstanding service
creates the ultimate experience.
The experience is precious. How we are made to
feel matters significantly, now more than ever.
Life is all about the experience and we hope to
enjoy it, we don’t want it to be turbulent and
distressing. Whether it is a wedding, purchasing a
home or a meal out, we remember how we felt in
that moment and that moment is defined by the
quality of the service received.

www.michellejonesweddings.co.uk michelle@michellejonesweddings.co.uk +44(0)7751 564684 @mjonesweddings
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YOUR ROUND!
One in five of us are risking our
health by drinking too much
alcohol, research by the Royal
College of Psychiatrists showed.

The stress of the Covid-19 crisis, working
from home and the financial fallout have
been blamed for rocketing numbers turning to
alcohol for comfort.
The number of people in the UK drinking high risk
levels of alcohol almost doubled during lockdown,
40 per cent of middle class England are now
drinking too much, up from 28 per cent in February
before the pandemic began.
An estimated 8.4 million people drank high risk
amounts of alcohol in June, compared to 4.8
million four months earlier.
Of course drinking too much alcohol can lead to
many other health problems such as strokes, heart
disease and liver failure.
Whereas more immediate issues such as
depression, will only only mask the problem and
in many cases make things worse. It can also lower
your immune system and with Covid still well and
truly with us, it’s hugely important to keep your
body and mind as healthy as possible.
If you are one of the many who have drank more
than your norm during the last few months take a
look at your intake and try to see how and where
you can pull back. Adults are advised to stay under
14 units a week, one unit is about half a pint of beer
or a single measure of spirits, while a small glass of
wine contains about 1.5 units of alcohol.
Here are some examples of 14 units, remember this
is the advised limit for one week:
Seven pints of average-strength (4%) lager.
	Four and a half pints of higher-strength lager/
beer/cider (568ml, ABV 5.2%).

David Fairlamb

Nine Bottles of Alcopop (275ml, ABV 5.5%).
	Nine glasses of Champagne, prosecco, cava
and other sparkling wine.
	Eight Bottles of lager/beer/cider (330ml, ABV
5%).
	Just over four 250ml glasses of averagestrength (12%) wine.
	Seven 175ml glasses of average-strength
(12%) wine.
	Just over nine 125ml glasses of averagestrength (12%) wine.
14 Single measures of spirits (ABV 37.5%).

Look to break this habit and have more alcohol free
days, try downloading the drink free day app, this
may help with motivation also check the I’m done
drinking App.
Be aware of what you are drinking, a pint of high
strength lager is around three units per drink, try
reaching for a lower strength pint.
Spacing your drinks by alternating a drink of water
to slow down your consumption also works well.
Of course you can try all these various tips but at
the end of the day having the self discipline to say
no, is the best way forward and feel good about it.

DAVID'S SUMMING UP
When you are in control of yourself and the situation, you
can form stronger self discipline and healthier habits.

David Fairlamb Fitness www.davidfairlambfitness.co.uk Mobile 0771 3640899
Facebook: David Fairlamb Fitness & SugarCleanLean Twitter @DF_Fitness & @SugarCleanLean
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Affordable Golf
in the heart
of Newcastle
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£399 full
membership
available with
full playiNg
rights
It’s YOUR local club - beautifully situated only 5 minutes drive
from the city centre on the Town Moor. Newcastle United Golf Club
is regarded as one of the premier clubs in the area.
A great course with a warm, friendly welcome and a superb clubhouse, club shop & lessons.
The mature course measures just over 6,600 yards from the medal tees and with a par of 72,
the course is a joy for beginners and pros alike on some of the longest par ﬁves in the area.
If you want to take up golf or get back into playing, we’re the club for you.

Please call 0191 286 9998
or email no@ncndoc.co.k

Barry Speker
COMMENT WITH...

barryspeker@hotmail.com

The Prime Minister has been forthright in his
defence of Churchill as a national hero following
statue toppling demonstrations. Winston’s statue
had to be protected from graffiti and slurs on his
reputation. Anti-slavery campaigners sought to
smear the wartime leader’s name and reputation.
This was taken up with the National Trust which
put Churchill’s Chartwell home in Kent on a
blacklist of properties ‘with a rich colonial past’.
This was strongly opposed by The Common
Sense Group of MPs.
The Group is now challenging an attempt by the
National Maritime Museum in Greenwich seeking
to downgrade the heroic status of Lord Horatio
Nelson. The Museum, faced with threats of
withdrawal of funding, now states that they had no
plan to revise their gallery exhibitions on Nelson.
The Prime Minister has vowed to lead the fight
against the ‘culture wars’ seeking to denigrate
British history, following these attacks on British
symbols and heroic figures from the past.

“
”

...soap and
water, you can’t
go wrong...

For the new version of Cleopatra, the Israeli actress
Gal Gadot, (star of the remake of Wonder Woman)
has been cast in the title role. As expected there
has been a cultural appropriation uproar that an
Egyptian woman had not been chosen for the role.
It was then pointed out that Cleopatra was actually
of Greek ancestry; she also claimed kinship with
Isis (the goddess not the terrorist organisation).
There was no such talk of cultural appropriation
when Elizabeth Taylor starred in the 1963 version;
no criticism about the Welsh Richard Burton
playing Mark Antony rather than Marcello
Mastroianni or Vittorio de Sica.
It is disappointing news that the prolific writer Bill
Bryson has announced his retirement from writing
at the tender age of 68. American by birth, he has
lived in Britain since the 70s. A self-confessed
Anglophile, he has sold over 10 million books. His
Notes on a Small Island (1996) on his exploration
of his adopted country established his reputation.
Whilst punishingly vitriolic about some places
and their inhabitants, he was complimentary
about Newcastle and the North East. Perhaps this
was influenced by the time enjoyed by his son
at Newcastle University or his own six years as

Chancellor of Durham University.
He quotes his most treasured creation as A Short
History of Nearly Everything (2003). His last(?)
book was The Body: a Guide for Occupants.
The reason given for his premature retirement?
The lockdown has encouraged him to ‘read for
pleasure’ and enjoy life not doing anything at all,
beyond playing with his 10 grandchildren.
He may have joined the exclusive writers such
as Philip Roth and Lee Child who decided they
have had their time and want to leave the stage to
others; rather than those who, through habit, ego,
financial necessity or contractual duty, continue to
write after their powers have waned.
I suspect Bill Bryson will reappear, with his
perceptive and amusing views on life in his 80s
and 90s - I hope so.
Various much awaited events have been postponed
or cancelled due to Covid. Particularly missed
were two planned golf trips to Scotland, one of
these an annual three day trip to North Berwick
and the Open Arms in Dirleton. We replaced
this with a day’s competition at Bamburgh Golf
Course. This was as a memorial to our dear and
much loved friend Michael Melling, such a valued
ever present, who sadly died of cancer this year.
A newly commissioned Claret Jug trophy was the
subject of a much enjoyed competition, as a fitting
way to remember a very special man.
Filling time with the latest series such as Us,
Life and The Singapore Grip can provide some
compensation for the lack of theatre, concerts
and cinema. The next attraction on Sky Atlantic
is The Undoing, a six-part psychological thriller,
starring Nicole Kidman and Hugh Grant. The
latter allegedly avoids his stereotype of trading on
his good looks as an unfocussed toff, and produces
an accomplished acting performance.
The series is directed by the Danish Suzanne Bier,
who directed The Night Manager and Bird Box.
She is the first woman director to win an Oscar, a
Golden Globe and an Emmy. This should be worth
watching.
As I entered Sainsbury’s in Edgware a customer
ahead of me, a lookalike for Eastenders’ Phil
Mitchell, was stopped by a courteous lady pointing
out that he was not wearing a mask. He said he did
not wear masks but was told they were mandatory,
as indicated in many prominent notices. He
launched into a tirade about each mask containing
a chip, and that it was all about control and 5G.
The lady remained firm and the man turned
and departed. It was a comparatively controlled
exchange but indicative of the many thousands
of followers of David Icke, Piers Corbyn and the
vaccine opposing, Covid denying, conspiracy
theorists intent on organising mass meetings and
bombarding social media.
The must-have toy for Christmas? Surely it must
be The Doc McStuffins Wash Your Hands Doll.
Advertised as a fun way to teach children how
to stop the spread of Covid-19. When squeezed
it plays a 39-second song “Soap and Water you
can’t go wrong”. Only £24.99 and comes complete
with stethoscope, face mask, thermometers and a
doctor’s bag - but no nose swabs or instant test kits.
More fun than Spirograph and Play Doh?
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Making rural broadband a reality...
• Fast

• Reliable

• Dependable

• Cost effective

Covering the length and breadth of the North East

www.alncom.co.uk

01665 604816
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PROUD TO
BE PART OF THE
KARPET MILLS GROUP

KINGSTON PARK
HEXHAM - BENTON
GATESHEAD - HETTON

UNIT 8A - AIRPORT IND EST - 0191 271 6576

DESIGNER FLOORING SHOWROOM ALSO AT KARPET MILLS HEXHAM

