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Are you looking to inject some common sense into your brand? Talk to us

What has the EU ever done for us?
H 50 years of peace in Europe

H Erasmus and overseas study

H A home market of 500 million
consumers

H Cheaper flights

H Tackling tax avoidance

H Maternity and paternity leave

H Stronger voice in the world

H Consumer protection

H Compensation for delayed flights

H Investment in Arts and Culture

H Cleaner Air

H Paid holiday leave

H Maximum working hours

H Cheaper mobile calls

H Visa-free travel across Europe

H The right to work in the EU

H Funding for our regions

H Opportunities for young people

H Funding for start-ups

H 44% of our exports

H Safer food standards

H 3 million jobs

H Lower prices in shops

H The world’s strongest animal welfare
rights

H Rights for part-time workers

H Single market with no export charges 
or red tape

H Product safety standards

H Standards in the workplace

H Europe-wide patent and copyright
protection

H Free healthcare across Europe

H Cleaner beaches and waterways

H Co-operation on counter-terrorism
intelligence

H Rights to equal pay for women and men

H Protection against discrimination based
on gender, race, religion, age, disability
and sexual orientation

H Strongest wildlife protection in the
world

H Investment and collaboration in science

H European Arrest Warrant

H Improved standards for farm animals
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Visit our showroom today 1 Stirling Court, Eleventh Avenue North, Team Valley, Gateshead, NE11 0JF
www.wdix.co.uk 0191 482 0033

Since 1931 our family business, est.1888, has
supplied and installed AGA Cookers in homes
throughout the North East and Yorkshire.
We also supply a wide variety of high quality range
cooker and refrigeration brands for all kitchen styles
and sizes. A North East company you can trust, our
team are dedicated to providing you the best advice,
price and service to ensure that you find the best
appliances for your kitchen. Based in Gateshead,
just off the A1, our magnificent showroom has

dedicated AGA displays, with all current models, col-
our ranges and specialist AGA Cookshop. Our expert
staff can demonstrate the workings of this renowned
cooker, and show why an AGA is more than just a
cooker. As Range Cooker Specialists our showroom is
filled with leading cooker brands such as Wolf,
Lacanche, Steel, Rangemaster and Falcon. ESSE
Range Cookers are our latest addition for this Spring.
We also have a selection of refrigeration displays from
leading brands Sub Zero, Steel and KitchenAid
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Cooking&Cool
YOUR KITCHEN DESERVES THE VERY BEST APPLIANCES

At Walter Dix & Co, we specialise in quality range cookers, refrigeration, extraction and cooking equipment.  Visit our 
Gateshead showroom to see our range of dedicated displays, or contact us today. 
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Welcome to the April edition of Northern Insight.

5

Michael Grahamslaw, Publisher

Thank you for your continued support.  
Till next month.  
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With Easter fast approaching we are delighted to bring you our biggest ever issue, a whopping  
196 pages packed with content, features and social photography. 

Our cover star is Stuart Nickloes, Managing Director of Bricks and Mortar, who has transformed an 
already well established Letting Agency into an Estate Agency ahead of its time.

We also chat to the newly reformed Lighthouse Family ahead of their first new album in 18 years. 

For our Big Interview section we feature Fred White of Howie White recruitment agency  
who are celebrating their 20th birthday. 

We also showcase the wonderful area of Jesmond in the first of a new series of features.

Also look out for terrific social coverage including the annual Sport Newcastle Dinner. 

Certainly an issue we are very proud of and one we hope you enjoy.
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B U S I N E S S  N E W S

Newcastle-based Executive Compass are 
celebrating a decade in business and are looking 
forward to helping their clients win even more 
contracts worth millions of pounds.

The firm specialises in writing tenders for 
companies bidding into the public sector and is 
experiencing sustained growth in demand for their 
services across all sectors. They have helped many 
clients win lucrative contracts, including contracts 
for law, IT, health and social care and the energy 
sector amongst others. 

Executive Compass provides professional bid and 
tender writing services and training and employs 
17 people in its offices. 

Managing Director Neil Capstick is an advocate 
of the university system and has based part of his 
company’s business plan on the recruitment and 
retention of graduates.

At present, Neil employs six graduates, including 
Director of Sales and Marketing, Amy Forshaw. 
Amy completed a business degree at Northumbria 
University in 2012 and is responsible for the 
development of client training aids, including state 
of the art web-based communications systems.

The firm have also recently opened an office in 
Glasgow so that they can keep abreast of legislation 
and business trends north of the border. 

GRADUATES POINT THE WAY TO 
SUCCESS FOR EXECUTIVE COMPASS

The North East has been hailed as a gateway 
in the fast-developing business relationship 
between the UK and China by the world’s largest 
science park operator, which chose Newcastle 
as the base for its first accelerator outside of its 
native Asia.

TusStar, operators of the business incubator TusPark 

brand, has more than 200 worldwide presences and 

is regarded as one of the leading names globally 

in supporting high-growth businesses. Since its 

foundation in 2001, TusStar has incubated over 

6,000 businesses, of which 70 are now listed, 49 

have ‘diamond company’ status and 45 have 

‘golden seed’ projects.

TusStar is based in the North East of China and 

enables UK startups to access the Chinese market 

through its unique innovation ecosystem.

A senior delegation recently visited its TusPark 

Newcastle Eagle Labs operation, which has already 

established a reputation as one of the region’s 

leading business spaces since being opened in late 

2017 as the company’s first operation of its kind 

outside of China. 

During their visit, senior TusStar figures spoke 

of how impressed they were with Newcastle 

and how they see the region playing a key role 

in strengthening and growing the business 

relationship between the UK and China.

NEWCASTLE UNITED 
FOUNDATION SCORES 
HIGH IN SATISFACTION

One of the region’s biggest sporting and 
education charities, Newcastle United 
Foundation, is celebrating research findings 
which have revealed high levels of customer 
satisfaction amongst its beneficiaries and 
funders.

The Foundation, which is supported by 
Newcastle United Football Club, marked its 10-
year anniversary in 2018 with overwhelmingly 
positive customer feedback, gained in a series of 
surveys developed by market research specialists 
Marketwise Strategies Limited.

The four months long research programme 
focused on the Foundation’s sporting, education, 
community, health and wellbeing programmes, 
including its work to support disadvantaged 
children, young people and families.

The survey revealed excellent satisfaction levels 
across the Foundation’s activities, which include 
walking football, soccer schools, disability football 
for children and adults, a Free Fit Club and a range 
of schools’ programmes. Among participants 
in the Foundation’s activities and fundraising 
events, 95% were satisfied or very satisfied with 
their experience. Among parents whose children 
attended the Foundation’s soccer schools, almost 
98% were satisfied or very satisfied.

Some of the highlights that parents identified were; 
making their children more confident, the quality 
of the coaching and seeing how proud the children 
were of their achievements. 

NORTH EAST COMMENDED IN UK’S GROWING 
RELATIONSHIP WITH CHINA
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B U S I N E S S  N E W S

Thanks to the successful initiative NE1 Works, 
which provides successful work experience, 130 
regional companies have been working with 
young people to give them a better insight into 
the workplace over the last 18 months.

So far 51 of the young people who were described 
as NEET (Not in Education, Employment or Training) 

have been helped into employment and 99 have 
benefited from work placements.

These figures are the result of a collaboration 
between Newcastle United Foundation and NE1 
Ltd, the Business Improvement District company, 
who together launched the NE1 Works campaign in 
2016 with funding from Newcastle City Council’s 
Newcastle Fund.

The NE1 Works network of companies is now 
beginning to expand as more and more local 
employers are pledging their support by providing 
work experience, mock interviews, CV writing 
support and industry insight days.

Delighted with the progress to date, Dawn Barber, 
Business Network Manager at the Foundation, said: 
“The main purpose is to provide unemployed young 
people in Newcastle with positive interactions with 
industry. This involves meeting real employers in 
sectors ranging from construction to hospitality and 
providing insights into careers that young people 
might not ordinarily consider.”

WORLD RECORD BROKEN 
AS TOY COLLECTION GOES 

UNDER HAMMER
A collection featuring more than 5000 toys and 
movie props has been auctioned for £130,000 at 
Anderson and Garland in Newcastle.

Previously displayed in a Toy Museum in Moffat, 
Scotland, the assortment of robots, film costumes, 
trading cards, oddities and more attracted 
international interest during the two-day sale, with 
bids from as far away as Australia and Peru. A strong 
market for Star Wars merchandise saw this part of 
the collection sell for £24,400.

The collection was built up over decades by owner 
Derek Payne. One of the highlights was lot 1070, an 
early Robby the Robot manufactured in Japan by MT 
Masudaya, which was estimated at £200-£300. After 
a bidding frenzy, it was secured for almost triple at 
£890.

Fred Wyrley-Birch, Director at Anderson and Garland, 
said: “The sheer scale of this collection was something 
else and it really did offer something for everyone. 
The interest from around the UK and internationally 
was staggering. The appeal of Star Wars and Star 
Trek never seems to abate but clearly collectors have 
recognised that there is an emerging market for next 
generation toys like Skeletor and Transformers and 
have taken the opportunity to invest.”

Entrepreneurial membership organisation the 
Entrepreneurs’ Forum has continued to strengthen 
its ties to the North East business community 
with a raft of new partnerships.

The firm has welcomed three new corporate 
partners, The Encore Group, Narrative Integrated 
Communications and Hilton Newcastle Gateshead 
Hotel, as well as London North Eastern Railways as a 
business support partner.

The Encore Group is a leading provider of print and 
packaging solutions, while Narrative is a true full-
service marketing agency. The Hilton Newcastle 
Gateshead Hotel is one of the region’s leading hotels 
for business events, hosting up to 500 people at 
corporate events, meetings and conferences.

Corporate partners of the Entrepreneurs’ Forum work 
closely with organisations to share their expertise 
and raise awareness of the help they can offer North 
East entrepreneurs. The firm represents more than 

300 individual member companies, which have a 
combined turnover of more than £2.3 billion and in 
excess of 23,000 employees.

James Robson MBE, Chairman of the Entrepreneurs’ 
Forum, said: “We’re delighted to announce these 
new partnerships, which will further enhance 
our relationship with the North East business 
community. I’m looking forward to establishing 
lasting relationships with our latest partners and 
existing members.”

ENTREPRENEURS’ FORUM TO SUPPORT THE BUSINESS 
COMMUNITY FURTHER WITH NEW PARTNERSHIPS

Having enjoyed a recent period of 
growth, outsourced sales specialist 
Just Williams has added Anna Caygill 
to its team, as it continues to build its 
presence throughout the North East 
and Yorkshire.

Anna, 33, has been appointed as a 
sales specialist following several recent 
contract wins.

Established in 2016, Just Williams designs, 
develops and implements outsourced 
sales solutions to assist its clients to 

raise their brand profile and develop 
new business opportunities. Managing 
director Jessica Williams has grown the 
business to eight people in the last year 
with a further five appointments set to 
follow throughout 2019.

Jessica said: “I am delighted to welcome 
Anna to the Just Williams team as she 
has a wealth of sales experience and, 
having built her own business in the past, 
she has that added resilience that will be 
of immense benefit to our company.”

NEWCASTLE BUSINESSES SUPPORT YOUTH 
EMPLOYMENT IN NEWCASTLE

JUST WILLIAMS HIRES SALES SPECIALISTS AND BUILDS ITS CLIENT BASE



With an eclectic, bespoke premises operating from 140 
New Bridge Street intermixed with its digital platform, 
the extensive services on offer mean they’re not just 
your typical Estate Agent. 

Whilst Bricks & Mortar may appear to be a newcomer on 
the property scene in Newcastle, it’s actually far from it. 

Established back in 2003, the company started out as 
‘letslivehere.’ Even back then, they were an agent unlike 
anyone else. With a vibrant brand, quirky marketing and a 
portfolio of quality properties, Newcastle’s student market 
had a game changer in town. 

Subsequently, landlords, developers and prospective 
tenants took note and the company went from strength 
to strength to become one of the leaders in the Newcastle 
student market. 

“We were incredibly proud in how far ‘the company 
progressed over the years.” Stuart said. 

“One of our biggest achievements was being awarded 
Best Agent, Newcastle 2018, at the International Property 
Awards.” 

Gaining this prestigious award didn’t make ‘letslivehere’ 
stop there as the makings of Bricks & Mortar were already 
set in motion 18 months ago, well before the upcoming 
Tenant Fee Ban and the significant changes in lettings 
regulations which will be introduced later this year.

“As we know, there is a huge shake-up with the lettings 
side of our industry on the horizon but even with sales and 
the uncertainty around the future of sales due to Brexit, 
we wanted to look to the future of property” said Stuart.

“Whilst ‘letslivehere’ had excelled in its field of lettings, it 
seemed only fitting to develop an all-encompassing, fresh 
brand that included all of the services that we can offer. 
With the rise of the ‘online estate agent’ in recent years we 
wanted to ensure we were one step ahead in our ability to 
offer our clients a one-stop shop for their property needs, 
without removing our High Street branch.” 

The company had three choices; to simply be like every 
agent out there offering standard sales, lettings and 
property management which would be straight forward 
but expected; to create a solely online model mirroring 
the likes of Yopa and Emoov, or do something completely 
unexpected- a complete re-brand and an amalgamation of 
the two. And that’s exactly what they did. 

“I saw a gap in the market in the North for our concept,” 
Stuart commented. “Our hybrid model enables the 
traditional offerings of traditional Estate Agents… and then 
some.” 

So what do Bricks & Mortar offer? 

Naturally, they do offer sales, lettings and management 
like your traditional agent but they also offer a whole host 
of services to meet any clients’ needs. 

Their home staging and refurbishment services have 
enabled landlords and vendors aplenty in finding tenants 
and buyers quickly. From small apartment renovations to 
large-scale developments, their property refurbishment 
division is no small deal. 

With a team of highly skilled and qualified individuals, their 
consultancy department can advise on how to maximise 
your investment, where the best areas are for rental yields 
to working alongside architects from the ground up in 
planning new developments. 

Additionally, with their Bricks & Mortar Protect division 
landlords and tenants get peace of mind through insurance 
and rent protection policies, including rent guarantee for 
added security. 

“In a time when the Government seems to be vilifying 
agents and landlords, Bricks & Mortar welcome a lot of 
these to help regulate our industry. We take great pride in 
our operation and want to deliver the best possible service 
to our clients. Agents like ourselves who can adapt and look 
to the future can look upon these changes as being positive 
and grow with them despite the sense of foreboding from 
the concerned agents out there,” Stuart concluded. 

LOOKING TO THE FUTURE OF PROPERTY 
WITH BRICKS AND MORTAR

Making his vision of property in the North East a reality, Stuart Nickloes,  
Managing Director of Bricks & Mortar, has transformed an already  

well-established Letting Agency to an Estate Agency ahead of its time. 
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C O V E R  S T O R Y

For more information visit www.bricksandmortargroup.co.uk or call 0191 230 5577
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C O V E R  S T O R Y

Stuart Nickloes



When was the last time you sat down on a one-
to-one basis with your senior team? Do you 
know what they are really thinking? Perhaps 
more importantly do they know what you are 
thinking? Perhaps you intend to sit down but life 
gets in the way, busy doing, planning the next 
project or innovation, pouring over the numbers. 

You will achieve your vision because of your team 
not in spite of them.

‘The single biggest problem in communication is 
the illusion that it has taken place’ –  

George Bernard Shaw

At least start by creating a place where it might!

Having regular reviews with your team ensures that 
‘molehills don’t become mountains,’ builds trust 
and enables honest discussions about performance. 

Remember when having reviews with your team 
‘God gave us two ears and one mouth.’ Feedback 
is useful for us all.

Trust

How approachable are you? Trust is more likely 
if we are prepared to show our own vulnerability. 
What is your ‘leadership shadow?’ What do people 
say when you are not in the room? Model the 
behaviours you want to see. Ensure that your team 
know that performance issues are part of their own 
personal development and learning and not just 
their failure to meet your business goals.

As Lencioni highlights in his model ‘The five 

behaviours of a cohesive team’, trust is the basic 

ingredient for high performing teams and getting 

results. It also takes a long time to build but 

seconds to destroy.

What is your performance  

management culture?

Having regular dialogue with your team is part of 

your overall performance management culture.

We work with clients on their “employee journey’ 

to develop a clear performance management 

culture. Assuming that you have got the right 

people on the bus in the first place (probably one 

of the greatest challenges in a growing business) 

then your ability to lead, manage and develop 

your team will determine your ultimate success. 

Performance management is a continuum, a 

journey of continuous improvement that is about 

celebrating success and not just about when things 

aren’t going well.

Be sure to create a real clarity of purpose and 

objectives that the whole organisation is focused 

on. Are you then measuring the output? What are 

the key results you are expecting and remember 

‘less is more’ when setting objectives. As Google 

cofounder Larry Page says ‘put more wood behind 

fewer arrows.’

Crucial conversations

With clarity of priorities, expectations, key results 
and regular dialogue you can now have those 
‘crucial conversations’ and encourage others to do 
the same. Our job as leaders is to create the right 
environment for great performance. Sometimes 
this means having difficult conversations when 
we don’t meet our objectives. As Ken Blanchard 
wrote ‘feedback is the food of champions.’ None 
of us take criticism well but it is better when it 
is constructive, evidenced and we know it comes 
from the right place. 

What does good look like?

It often surprises me how frequently poor 
performance stems from a misunderstanding of 
what good looks like. When you are starting out we 
build our success on lots of informal conversations, 
everyone knows what to do, almost by osmosis. 
Then we experience accelerated growth, more and 
more people join the organisation and suddenly we 
start to hit some hurdles and performance starts to 
falter. Be sure that people know what good looks 
like as well as the expected behaviours. If your ‘why’ 
is key to your success then ‘how’ you achieve it is a 
pretty close second!

Successful business growth depends on the day to 
day performance of lots of individuals. Stay focused 
on making ‘marginal gains’ every day towards your 
business goals and be sure you are part of the 
solution rather than the problem. 

HOW EFFECTIVELY ARE YOU MANAGING YOUR TEAM? 

‘The vacuum created by a failure to communicate will quickly be filled with rumour,  
misrepresentations, drivel and poison’ – C. Northcote Parkinson

Andrew Silver is a Director of 360 Growth Partners who identify, coordinate and make the adjustments businesses need to accelerate growth. 
For more information go to www.360growthpartners.co.uk or e-mail start@360growthpartners.co.uk
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Andrew Silver



RIGHT PLACE, RIGHT 
TIME, RIGHT PEOPLE

It takes time to really get to know people, join us 
regularly and build strong, long lasting business 

relationships and friendships expanding your 
horizons and opportunities. 

Photogrpahs from our recent events at Wynyard 
Hall and Jesmond Dene House. Recent guests 

speakers: Sir Peter Vardy, Andy Preston, Professor 
Dr Jane Turner, Michael Owen. 

www.exclusivebusiness.net

INSPIRING CONVERSATION & CONNECTIONS OVER A FINE LUNCH WITH EXCLUSIVE BUSINESS & NORTHERN INSIGHT 



INSPIRING CONVERSATION & CONNECTIONS OVER A FINE LUNCH WITH EXCLUSIVE BUSINESS & NORTHERN INSIGHT 

www.exclusivebusiness.net www.northern-insight.co.uk

EXCLUSIVE BUSINESS & 
NORTHERN INSIGHT LUNCH CLUB

Limited places available - contact Linda Hitman to reserve your space, Linda@exclusivebusiness.net 

Diary Dates:  

Monday 3rd June - Paul Drake, Sapere Software - Wynyard Hall .

Monday 24th June - Garry Sheriff, ITPS - Jesmond Dene House. 

Monday 1st July - Simon Bourne, The Hand Dyed Shoe Company - Wynyard Hall .

BOOKING NOW FOR  
MONDAY 20TH MAY...

BOOKING NOW FOR  
WEDNESDAY 1ST MAY...

Nevil Tynemoouth was involved with the launch of two 
of the UK’s most familiar brands, Dyson and Blackberry. 

He has worked with major telecoms and IT companies and has written a book 
– Sales Success on Linkedin – you will want to know more.

Venue - Jesmond Dene House, Newcastle upon Tyne

Date - Monday 20th May, 12 noon 

Price - £50pp to include a two-course lunch and coffee

Speaker - NEVIL TYNEMOUTH -  
New Results Ltd 

Fred Howie establishes Howie White Resourcing in 1999 
as an alternative to database recruitment agencies.

Thirty years later they are stronger than ever. In a digital age we will find out 
how the achieve lasting success.

Venue - Wynyard Hall, Stockton-on-Tees

Date - Wednesday 1st May, 12 noon 

Price - £50pp to include a two-course lunch and coffee

Speaker - FRED HOWIE -  
CEO, Howie White Resourcing   

At our lunch events you will enjoy meeting a network of peers, develop and grow your personal 

contacts, access a talent pool of experts, exchange ideas and information, develop your 

business through new ideas and build a trusted network of friends – all over a great lunch.  



B U S I N E S S

Great minds, stimulating conversations,  
be part of The Exclusive Business Lunch

For more details visit: www.exclusivebusiness.net or to book a place - email Linda@exclusivebusiness.net

Inspiring speakers, valuable connections, relaxed and enjoyable

A new way to create valuable business connections –  
but don’t take our word for it, this is what our guests say:  

“I thoroughly enjoyed the Exclusive Business event today and met  
some awesome guests” 

“Thank you for a great mix of people and a relaxed event” 

“Always a fantastic inspirational networking event.  
Hope to see you again soon”

“Thank you @Exclusive_BN for an excellent experience - Exclusive Business Lunch Club”

Why attend our lunch events?

Exclusive business understand the value of meeting new people, we have been in the  
business of connecting people for business development and networking opportunities  

for many years and now bring this skill to our monthly events in association  
with Northern Insight Magazine. 

INSPIRING CONVERSATION & CONNECTIONS OVER A FINE LUNCH WITH EXCLUSIVE BUSINESS & NORTHERN INSIGHT 
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One of the North East’s most experienced 
recruitment experts talks about his experience in 
the business and gives an insight into how to find 
the right person to work for you.

This year will see Howie White recruitment agency 
celebrate its twentieth birthday. 

At the helm will be Fred Howie, steering his company 
into their third decade. Assuming things continue 
at their current rate, this year will see Howie White 
complete their 1000th assignment. Quite an 
achievement for a small company that prides itself on 
doing things properly. 

Howie White are not a ‘Pile ‘em high, sell ‘em cheap’ 
sort of company. They don’t have hundreds of clients. 
They believe in building relationships with their 
clients…getting to know how they operate…what sort 
of people they are and, crucially, what sort of potential 
employee will not only do the right job, but that they 
will also fit in. It’s not about speed; it’s about quality. 

As the Howie White website headlines….’No more 
square pegs in round holes.’

But a career in recruitment which has now spanned 
over thirty years, wasn’t what Fred planned. He’s 
worked in industry and done other jobs, all of which 
means he can view the recruitment process from the 
other side of the fence, because he’s been there.

And that’s why Fred’s presentation at the Teesside 
Business Lunch Club on May 1st at Hardwick Hall, 
should be fascinating. 

Fred is originally from Glasgow. He went to Glasgow 
University to study economics.

“I was the first member of my family to go to 
university and it was expected that I’d go into one 
of the professions,” said Fred. “That was in 1986 and 
times were difficult in Scotland due to the recession. 
I ended up having to move to Birmingham where I 
joined Tube Investment as an accountant. I’d seen the 
job advertised in my local newspaper in Glasgow so 
I sent off my application and, after a few weeks, got 
the job.”

Which of course, back in 1986, was the way it 
happened. Tim Berners Lee was still scribbling the idea 
of the World Wide Web onto some scrap paper. There 
were no web sites to trawl through and mobile phones 
were still a rarity. It was all done by letter, a landline 
phone call and face-to-face interviews. 

“It wasn’t too long before I realised that spending my 
life as an accountant was not the career path I fancied 
so I went back to the firm where I’d found my job at 
Tube Investments.”

They were a small firm called Michael Page who, at the 
time, specialised in sourcing accountants. Fred called 
into their office and, during the conversation, was 
asked whether he’d considered a career in recruitment. 
He hadn’t but decided that it sounded interesting. 
Consequently, Fred joined Michael Page.

“When I started at Michael Page it was all very 
different to the enormous company was see 
nowadays,” added Fred. “It gave me terrific grounding 
in the recruitment business but I knew that doing 
something on a mass scale wasn’t what a lot of clients 
wanted. Many of them wanted a personal touch where 
the person doing the recruiting knew exactly what sort 
of candidate would be suitable. 

And that has been the principle behind my company. 
I’d like to think that Howie White does the leg work 
and that when we finally recommend 3-4 candidates 
to a company, all of them would actually be suitable. 
It’s then down to what sort of chemistry the client has 
with the candidates in a face-to-face interview.”

It’s also interesting to hear Fred talk about the way 
recruitment has changed, and he’s not convinced that 
doing it in a 21st Century fashion is always the best 
route to the best employee. 

“The danger is that we turn recruitment into a 
technical process…..it isn’t. Technology is a wonderful 
thing, but at the end of the day, recruitment is still 
about people. We’ve all seen CVs and thought wow; 
that is the right person for this vacancy, let’s get them 
in for an interview.

And within a nanosecond of them sitting down in 
front of you, your first thought is….nope, they’re not 
for us. I’d like to think that never happens when we 
put a candidate forward for interview.”

In other words, Fred’s presentation on May 1st should 
be compulsive listening. 

However, perhaps the key element will be at the end 
when Fred will be more than happy to take questions. 
You may already have a scenario where you need 
some advice or perhaps you do have a vacancy and 
just need a few pointers as to what should be your 
next move. 

Put it this way; Fred’s been there…done it. The fact 
that Howie White is moving into its third decade isn’t 
totally down to luck….although Fred will probably 
admit that it does help along the way. 

Go and talk recruitment with Fred. If you’d like to do 
some homework and find out more about Fred and 
his company give them a call of send him an email….
which is something else they didn’t have when he first 
started in recruitment. 01642 535 000 or  
info@howiewhite.co.uk
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“RIGHT” SAID FRED,  
“LET’S TALK RECRUITMENT.”

INSPIRING CONVERSATION & CONNECTIONS OVER A FINE LUNCH WITH EXCLUSIVE BUSINESS & NORTHERN INSIGHT 



Well, I am championing him. Because, in my opinion, 
he’s the best guy for the most challenging job to hit 
the North East in decades.

Yes, you’ve guessed it, I’m talking about the task of 
being the first ever North of Tyne Mayor. And, I say task, 
because that is exactly what it will be. It is a job where 
already many of the candidates have gone on record and 
said party political infighting should be put to one side.

But laudable as it is, I say this aspiration is almost 
impossible. Because, if the elected candidate is 
already aligned to one of our major political parties 
– Conservative or Labour - then, in my opinion, they 
will carry that allegiance for ever. Most likely, partisan 
party politics, which has sadly blighted the North East 
for decades, will also prevent the new North of Tyne 
Combined Authority from ever delivering meaningful 
change. 

I have had a seat on all sorts of committees and one 
thing I am ashamed to say is that often local politicians 
constantly have a go at the other side. Sometimes they 
seem to relish the fight more than getting the job done. 
And, even if they are actually interested in achieving 
things, they are often so parochial as to only consider 
their immediate electorate, rather than the region and 
its populace as a whole.

So, when the election comes along on the 2nd May 2019 
I’m going to vote for John McCabe, a truly independent 
independent.

Add a bunch of communications skills to John’s 
impartiality, and you get someone who has a better 
chance of creating an environment of political 
collaboration than either a Conservative or Labour 
candidate. He will be ideally placed to articulate a bold 
vision for our region.

And, remember, the job of the Mayor is to champion our 
region, to go to London and win support for big picture 
stuff. It is not, as many mistakenly assume, to deliver 
initiatives on the ground.

Leave that for Councillors and Council employees. So, 
whatever party you support, you are not being disloyal. 
You still get to vote for your local Councillor!

John has served as President of the North East 
England Chamber of Commerce, constantly fighting 
for businesses in the North East. I hear in the business 
community he is widely respected for his achievements. 
He has a modesty, illustrated by the fact that he took 
longer than many to consider whether he was the right 
man for the job. It was others that championed John, not 
John who championed John.

But the fact that John is well respected within the 
business community is not enough to have him become 
Mayor. We live in a world of ‘one person, one vote’ and 
that means we have to reach out and engage the wider 
community.

Voter habit means John has a challenge.  Many will vote 
according to their typical party allegiance. 

But there is a chance. 

In this election, you will have the opportunity to vote for 
your first and second preference candidate. John is my 
first preference and I hope he will be yours too.

But, if you feel the need to cast your first vote in another 
way, then please use your second vote in favour of John. 
That way, if your preferred choice falls at the first hurdle, 
John still has a chance to become your representative 
– as Mayor.

And, if like me, you believe in someone who is truly 
independent, non-partisan, with a track record of 
fighting for the North East then I ask you, not only to 
vote for John but, perhaps more importantly, I ask you 
to tell those you know. 

Tell your friends, tell your family, tell your colleagues. 
And let’s have a North of Tyne Mayor we can be proud 
of. 

Please Vote 4 John on 2nd May.

I’M VOTING FOR HIM…AND, HE’S  
MY COMPETITOR!

John is a communicator. He runs Fusion, a direct competitor to Karol 
Marketing. Isn’t he the last person I should find myself promoting?
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To discuss how Karol’s award-winning insight and creativity can help raise the profile of your businesses,  
please contact Stefan Lepkowski on 0191 2657765 or Stefan@karolmarketing.com      @KarolMarketing



Joining forces:  Karol’s managing director Stefan Lepkowski backs Fusion’s John 
McCabe in his campaign to become North of Tyne Mayor on the 2nd May 2019
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This uncertainty hasn’t helped breed confidence 
across the business spectrum, at a time when 
positivity seems hard to come by. 

According to the latest indicator by the CBI, private-
sector activity is at its lowest since 2013, with the 
business lobby group expecting activity to weaken 
further.

While national growth forecasts and predictions 
by commentators may appear bleak and not make 
for particularly good reading, there is plenty to be 
positive about in the North East.

For decades, the region has been plagued by and 
widely perceived as an economic blackspot - albeit 
from those looking from the outside in and not those 
from the region who are involved in private sector 
business. 

But what these people, who don’t actually know 
the region, fail to realise is that we are home to 
many thriving and fast-growing businesses that 
aren’t letting the ‘scaremongering’ impact on their 
strategies and planned investments. 

A recent study by the Entrepreneurs’ Forum, in 
collaboration with Public Knowledge, revealed that 
while economic confidence was broadly down among 
the North East business community, entrepreneurs 

were still confident about their own enterprises. 

The 2019 Entrepreneurs’ Forum Business Tracker 
Survey showed that 54% of entrepreneurs are more 
confident about their businesses than they were 12 
months ago, with 46% more optimistic than three 
months ago. 

However, the two main barriers to growth were 
identified as finding quality staff (31%) and 
economic uncertainty (21%). Added to this, 58% 
of respondents were less confident in the economy 
now than they were a year ago. 

From the findings, it is clear that, among 
Entrepreneurs’ Forum members, there is plenty to 
still be positive about and this optimism should be 
used as an indicator that things aren’t as bad as they 
are portrayed in the mainstream media. 

The fact is, the region was ranked number one in 
the UK for business growth by the Department for 
Digital, Culture, Media and Sport, with organisations 
contributing £3.1bn to the regional economy - 
representing a 48.9% increase since 2010. 

There was also a recent article featuring three firms 
from the North East that were named among the 
fastest-growing companies in Europe, according 
to the Financial Times. It was pleasing to see 

Entrepreneurs’ Forum member Hedgehog Lab among 
the trio, which joined END Clothing and Cussins as 
the region’s representatives in the FT1000 – a list 
that ranks European firms by their growth between 
2014 and 2017. 

The Ward Hadaway Fastest 50 is another strong 
indicator and metric that should be championed 
too, as these lists and indices show the calibre of 
companies and strong brands that have a presence 
in the North East.

Regardless of how the economic and political 
uncertainty plays out, agile entrepreneurs will be 
the ones that make the most of the opportunities 
they’re presented with. Entrepreneurial businesses 
are the key drivers for the economy as they are the 
companies that are contributing to the exchequer 
and, even more crucially, creating the jobs required 
for the future prosperity of the North East. 

The Business Tracker research reinforces the 
indomitable spirit of entrepreneurs and highlights 
the significant role that owner-managed businesses 
will have to play in securing economic prosperity for 
the UK. 

This crucial issue requires as much attention, if not 
more, than the overall playing down of the economy 
that we have all become accustomed to.

The Entrepreneurs’ Forum supports more than 315 aspirational North East business owners in all sectors, helping to expand their networks, 
improve leadership skills, share experience, create new opportunities and grow their business. For more information call 0191 500 7780 or  

visit www.entrepreneursforum.net

It’s safe to say that there has been plenty of turbulence in the UK recently, largely brought about  
by the word that has taken control and shaped news agendas since 2016. 

THERE’S PLENTY TO BE POSITIVE ABOUT IN THE 
NORTH EAST
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By James Robson, Chairman of the Entrepreneurs’ Forum

James Robson



The independent voice 
for the North of Tyne.
North of Tyne Mayoral Election 2 May

www.McCabe4Mayor.co.uk

Promoted by John Courtney on behalf of John McCabe, 3rd Floor Suite, 20 Portland Terrace, Newcastle upon Tyne, NE2 1QQ

@McCabe4MayorMcCabe4Mayor



Tell me about your background in business

I studied Mechanical Engineering at the University of Edinburgh and went on to 
my first role in the industry as a design engineer at BAE Systems. 

I then moved to the North East to work for an engineering firm involved in 
the offshore sector, where I became a chartered engineer and progressed to 
become a company director. I enjoyed a lot of great experiences in the role, 
especially in design and consultancy, as well as exposure to the commercial 
and business side of it.

During my time there, I actually set-up a consultancy department, which was 
successful, and that gave me the appetite for business and setting up my own 
company.

How was Ardmore Craig formed?

About four to five years before I established Ardmore Craig, I had the thirst 
for business. I enjoyed going out, winning the work and seeing it through 
to completion. I had my own team, budgets, responsibility, and targets and 
enjoyed supporting the development of the company and making money for it.

It was then when I wanted to go it alone and take on the risk myself while 
reaping the rewards.

In your own words, what is it that Ardmore Craig does?

Ardmore Craig was established in 2018, and we are an innovative design 
solution and consultancy business. Our clients range from multi-nationals 
in the oil, gas and renewables sectors through to manufacturers and smaller 
supply chain companies and contractors, who use our equipment. We also work 
with local fabricators in the North East, particularly in Tees Valley. 

We’re currently in the process of a rebrand, with two sister organisations that 
each complements the services of Ardmore Craig. Copeland Clyde was set up 
when the oil price crashed as we recognised that we needed to diversify and 
deliver a range of onshore solutions. We work with a wide range of sectors, 
including construction, mining, automotive and petrochemical. 

Our other sister business was formed in 2017, which involves the development 
of its own products. Laytrix is now a venture capital-backed enterprise and 
we’re currently in the process of commercialising our first product for offshore 
pipelines. 

I am now hoping to create an alliance between the three business as there are 
great synergies between them. 

What is your proudest moment with the company?

When I first started out in business, a lot of my existing clients followed me 
which was a big vote of confidence. 

To date, Ardmore Craig and Copeland Clyde have completed around 300 
contracts all over the world and our team has been involved in the design and 
supply of more than 2,500 tonnes of bespoke equipment. 

Our expansions have also been inspiring for me and very proud moments to 
look back on.

Is there a particular mistake you have made while in business? And 
how did you overcome/learn from it?

There isn’t any one in particular that jumps out. I suppose it is how you 
overcome mistakes what matters most. 

I am a big advocate of mentoring and coaching, though. I didn’t buy into it 
when I first set off on my business journey, but I now encourage it and it is one 

of the major lessons I have learned in business. Running a company can also 
be quite lonely, so having a third party to talk and bounce ideas off is really 
helpful. 

No matter how good you are, you can always learn from other people. 

What is Ardmore Craig’s USP?

Our speed of response to clients’ needs. We have a very quick turnaround time 
on projects - once we receive an enquiry, we can have proposals turned around 
in hours, with purchase orders prepared on the same day. Our team possesses 
a can-do attitude, which shows in our work. 

A lot of our clients come to us at the last minute when they’ve got issues 
in their projects - perhaps something has changed, and they need something 
engineered quickly, we’re able to get an engineered solution to them as soon 
as possible. We’ve developed quite a forte for this!

I’m also proud to say that we’ve had repeat business from each of our clients, 
with the exception of one. However, that is only because we turned into a 
competitor! 

I am also keen to support and invest in the development of our staff. We 
run an accredited professional development scheme with the Institution of 
Mechanical Engineers (IMechE) and we give our team dedicated time each 
week to allow them to work towards their chartership. 

How has the firm grown and what do you attribute this to?

The company grew year-on-year when I first set up the business and when the 
oil price crash hit in 2014, we adjusted the size of the team to get through the 
turbulence while maintaining our profitability. We quickly grew our team back 
and found ourselves with too little space for the team at our previous offices. 

Ardmore Craig soon scaled-up and in 2018 we moved into our new offices on 
Lingfield Point, Darlington, to meet our growing demand, as well as expansion 
into new markets having recently expanded into the naval architecture sector. 

We have 15 engineers at present, all from a mechanical and structural 
engineering background, and we are able to call upon a comprehensive network 
of various engineering disciplines to support our projects. 

Do you live by/do business by a certain motto?

Not so much a catchy phrase, but to operate with a can-do attitude. 

What is the best piece of business advice you have been given?

To ask for help and appreciate that everyone needs it. I am keen on mentoring 
and coaching and reading books to enhance my own continuous professional 
development. 

I am also a firm believer that if you put your mind to something new, you can 
get an understanding of things and apply them to your business. 

What are the future plans of Ardmore Craig?

To continue growing the business in a sustainable way, first and foremost. Our 
sister organisations are continuing to expand and diversify, which is enhancing 
our service range. 

I am also keen to bring in more new people to the business, particularly more 
senior, technical roles to build on our recent investment in new sales engineers 
and business development. 

I’ve got an eye on further expansion across the UK with the launch of regional 
offices to support the sales process, with international expansion on the 
horizon too, as we tap into new, emerging sectors.

Established in 2010, chartered engineer Andy Stevenson has built up a reputable and fast-growing engineering company in 
the North East. Ardmore Craig advises on and manages projects across the globe for its cohort of clients, delivering a wide 

range of engineering services from its headquarters in Darlington. 

Andy Stevenson, founder and CEO, gives an insight into the development of Ardmore Craig, the creation of its sister 
businesses and how he plans to grow the firm further in the latest Entrepreneurs’ Forum’s member interview.
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ANDY STEPHENSON
Ardmore Craig

An Entrepreneur Interview with...



Andy Stephenson is a member of the Entrepreneurs’ Forum, a group of like-minded people who come together at inspirational events to share best 
practice, create valuable connections and help each other to grow their businesses. For more information, visit www.entrepreneursforum.net
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The B2B Marketing Specialists

T 0345 075 5955  www.horizonworks.co.uk

Global IT solutions company Howell 
Technology Group (HTG) has appointed 
a business development director to 
strengthen its team as it builds on a 
period of sustained growth.

Ian Jones brings over 20 years’ experience 
to the South Tyneside-headquartered 
company, which offers a range of disruptive 
digital technologies and best of class 
products. This encompasses workspaces, 
application containers, cloud solutions, 
virtualisation, networking, IT security and 
professional services.  

In his new role as business development 
director, Ian will be responsible for 
developing strategies and plans to drive 
the firm’s growth. He will also work with 

the senior team to identify and target new 

business opportunities and nurture and 

develop relationships with key vendors.

Prior to joining HTG, Ian held technical and 

sales roles for distributors, consultants and 

vendors, including technical and sales lead 

for the UK at Liquidware and European 

technical and sales lead at Citrix. 

Commenting on his appointment, Ian said: 

“I’ve known HTG for a number of years 

through my previous roles and have seen 

the company go from strength to strength. 

HTG is a forward-thinking business which 

has an excellent reputation for enabling 

the digital transformation of its clients by 

delivering world class digital solutions.  

RESEARCH PROJECTS HELPS THE EXPANDED 
METAL COMPANY STRENGTHEN BONDS 

WITH TEESSIDE UNIVERSITY 
Hartlepool-based expanded metal mesh specialist The Expanded Metal Company has 
forged closer ties to Teesside University thanks to a major research project.  

Teesside University worked with The Expanded Metal Company on a project which 
investigated the properties of the firm’s foil product. It examined the potential use of foil 
in innovative new commercial applications and generated a range of new technical data 
on the material.

The project was undertaken by Mechanical Engineering graduate Ryan Kennedy over three 
months during his final year at Teesside University, and was supervised by David Hughes, 
Senior Lecturer in Materials Engineering at Teesside University. 

Thanks to the success of the initial research project, the two organisations are now 
planning to work on several new projects together throughout 2019. 

The Expanded Metal Company develops and manufactures metal mesh products from  its 
25,000 sqm+ site in Hartlepool, an established global centre of expanded metal expertise. 

The firm supplies high quality expanded metal mesh products for sectors including 
construction, filtration, engineering, transport, utilities, automotive, aerospace and 
architecture. 

Ryan worked closely with The Expanded Metal Company’s product development team on 
the project, gaining an insight into the firm’s manufacturing capabilities and drawing on its 
decades of technical expertise.

HARTLEPOOL MANUFACTURER 
EXPANDS HORIZONS THANKS TO 

SUPPORT FROM DIGITAL SPECIALIST
Two pioneering Teesside companies have collaborated on a 
ground-breaking project to create an innovative visual tool, in 
what is a world first for the expanded metal sector. 

Middlesbrough-based Animmersion, one of the North East’s 
fast-rising tech companies, has partnered with long-established 
expanded metal mesh manufacturer The Expanded Metal Company 
to deliver a unique creative solution. 

Work carried out by Animmersion –  a leading supplier in digital 
visualisation tools –  has enabled Hartlepool-based The Expanded 
Metal Company to accurately portray its expanded metal mesh 
patterns in 2D and 3D renders.

The new, highly detailed mesh pattern renders will help specifiers 
and buyers – across sectors including architecture, construction, 
security, filtration and engineering, manufacturing and utilities – to 
choose the best mesh products for their requirements. The project 
has also strengthened the e-commerce offering and marketing 
capability of The Expanded Metal Company.

In addition, the collaboration has enabled The Expanded Metal 
Company to overcome the limitations of existing methods of 
accurately visualising expanded metal mesh products. 

Drawing on The Expanded Metal Company’s in-house knowledge 
and using its algorithms, Animmersion applied the technology 
it employs to create virtual and augmented reality to develop a 
configuration solution. 

HTG LOOKS TO THE FUTURE WITH SENIOR APPOINTMENT



For almost a decade Horizon Works has been 
offering professional marketing services to 
businesses in complex industries such as 
engineering, life sciences, technology, innovation-
led sectors, and specialist manufacturers, and has 
been the strategic marketing partner of the AMF 
for several years.

Established to offer a voice for the regional 
manufacturing community in the North East of 
England, the AMF is an industry specific network 
which supports manufacturers and businesses in the 
manufacturing supply chain. 

Together Horizon Works and the AMF support 
regional manufacturing companies with an 
informative Marketing Club, featuring experienced 
guest speakers from the manufacturing sector. 

The Marketing Club is a dedicated forum holding 
events which cover topics including digital 
marketing, trade and regional PR, brand design and 
development, marketing strategy, and how to get the 
best out of exhibitions. The aim of the events is to 
allow members to collectively share their knowledge 
and experiences to create opportunities across the 
manufacturing industry and beyond. 

The next Marketing Club event is planned for 
Thursday 25 April 2019, with guest speakers 
confirmed as Miller UK and SafeSol. Speakers from 
each company will discuss their brand journey 
from different business perspectives and focus on 

the internal and external implementation of their 
marketing and branding strategies. 

A local manufacturing success story, Miller UK, 
is the world leader in quick coupler design and 
manufacture. It supplies innovative, high quality 
products to the world’s leading earthmoving 
manufacturers and their dealer networks, as well as 
having an established independent global distributor 
network and numerous end-user customers. With 
sites in Cramlington and Northern China. It also 
provides a bespoke custom build service offering 
specialised and ‘one off’ tailor-made products to suit 
specific applications, machines and environments 
and is dedicated to offering the finest customer 
service by providing comprehensive solutions to the 
growing and changing needs of the industry. 

Based in South Shields, SafeSol is a leading provider 
of water disinfectants and water system descalers. 
A highly conscientious company with a family feel, 
SafeSol focuses on enabling their customers to save 
time, money and the environment. 

Samantha Vassallo, managing director at Horizon 
Works, commented: “The North East has some 
terrific manufacturers with fascinating stories to 
tell, and as the strategic partner of the AMF, it is 
our pleasure to help share these stories and inspire 
other manufacturing businesses. The Marketing Club 
is an excellent platform for manufacturers to share 
their marketing experiences and we’re delighted that 

Miller UK and SafeSol have agreed to speak at our 
next event. I’m sure their experiences and insights 
will really resonate with AMF members.”

As well as the Marketing Club, AMF members benefit 
from monthly meetings and presentations, as well 
as regular targeted forums on finance, HR, process 
improvement, and risk and compliance. Other 
benefits include a range of business support services 
from local experts including training, industry 
updates, and marketing support provided by Horizon 
Works which includes free marketing health checks 
and one to one meetings for members to assess their 
marketing strategy. 

Headquartered on Northumberland Business Park, 
Cramlington, Horizon Works specialises in quickly 
grasping complex technologies, products and services 
and translating this information into compelling 
messages and campaigns. 

Horizon Works has a diverse portfolio of clients 
including US-based AmeriWater, a premier provider 
of water treatment equipment, The Expanded Metal 
Company, an expanded metal mesh manufacturer, 
INVISTA Performance Technologies, one of the 
world’s largest integrated producers of chemical 
intermediates, polymers and fibres, Industrial 
and Marine Hydraulics (IMH), a leading hydraulic 
engineering company, Crabtree, a designer and 
manufacturer of metal decorating and coating 
equipment and Fera, which works across plant and 
bee health, crop protection, sustainable.

MILLER UK TO SHARE ITS BRAND STORY AT 
MARKETING EVENT

Specialist B2B marketing agency Horizon Works and regional membership network, the Advanced 
Manufacturing Forum (AMF) have secured speakers from Miller UK and SafeSol, for their next industry 

targeted marketing forum.

To find out more about how Horizon Works supports innovators in complex industries, visit our website at www.horizonworks.co.uk 
To sign up to the next Marketing Club event visit www.advancedmanufacturingforum.co.uk
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Keith Miller, Chairman Miller UK Miller UK 



Capable of testing the properties of new 
products in conditions that mimic the world’s 
most extreme environments, the £10.8 million 
campus is set to put the North East at the centre 
of innovation for the world’s coatings industry.

Officially opened by Councillor Jill Green, Mayor 
of Gateshead, the state-of-the-art facility will 
become home to some of the coatings industry’s 
foremost scientists and technical experts as the 
company continues to focus on the delivery of 
cutting-edge products and innovations for the 
marine and oil and gas industries. 

“As the birthplace of the International brand, we’re 
immensely proud of our Felling site, which has 
supplied products for some of the world’s most 
iconic buildings and structures,” says Jean-Michel 
Gauthier, managing director of the company’s 
Marine and Protective Coatings business. 

“The new laboratories will enable our technical 
experts to partner more closely with our customers 
and deliver innovative products that meet the most 

demanding specifications in our industry.”

One of the key features of the campus is a new 
application and testing laboratory. It will be used 
to test new products in extreme conditions such 
as temperature resistance, fire and high pressure. 
The facilities will also enable scientists to expose 
products to chemicals and corrosion. 

“We’re beyond excited about the potential of 
the new Felling campus and the possibilities it 
could open up,” adds Roger Jakeman, AkzoNobel’s 
technical director. 

“We already deliver products and services that 
have exceeded customer expectations, now 
we’re looking to go one step further and develop 
innovations that go beyond their imaginations.”

A comprehensive sustainability plan was at the 
heart of the design and development of the new 
complex. Features include solar wall cladding, a 
sustainable urban drainage system, grey water 
recycling, photovoltaic panels, air compressor heat 
recovery, and a sedum “green roof”.  

The new campus brings the total investment in 
the Felling site since 2011 to over £27 million. This 
is in addition to the £100 million investment the 
company made in its nearby manufacturing unit in 
Ashington in 2017.

The International Trade Secretary, Dr Liam Fox MP, 
says: “Driving investment into all parts of the UK 
is one of my international economic department’s 
most important tasks and in recent weeks we have 
seen the UK’s top international investors reaffirm 
their commitment to our economy. We have bucked 
the global trend with foreign direct investment into 
the UK growing by 20%, while declining by 40% in 
developed economies as a whole.

“AkzoNobel’s investment in its Felling site is yet 
another vote of confidence in the fundamentals of 
our economy which will create high skilled jobs for 
local people.”

AkzoNobel employs 3,000 scientists in 70 
laboratories around the world and recently 
launched its Paint the Future startup challenge. 

For more details, visit www.letspaintthefuture.com.
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GLOBAL PAINT MANUFACTURER OPENS 
GROUNDBREAKING R&D INNOVATION CAMPUS IN 

NORTH EAST
Set to become a global nerve centre for the creation of innovative coatings, a trailblazing new lab 

complex has opened at AkzoNobel Felling.

(L to R): R&D Section Manager, Andy Clark with Councillor Jill Green, Mayor of Gateshead, 
David Williams, R&D Director of Marine and Protective Coatings and Engineering Manager, 
Gary Arkley at the launch of AkzoNobel Felling’s new R&D innovation campus.



AkzoNobel employees have been helping to deliver a series of volunteer-
led projects, including vital restoration work on the Hadrian’s Wall Path 
National Trail and the boundary cairns which mark the perimeter of the 
National Park. Staff have also got hands-on with some general painting and 
maintenance work at popular visitor hotspots such as the National Lottery 
funded The Sill: National Landscape Discovery Centre ahead of the busy 
tourist season.

As the partnership draws to a close, both parties have been reflecting on the 
successful outcomes of the past 12 months.

“When we developed the activity programme for AkzoNobel, we identified a 
number of projects centred around painting and decorating in order to play 
to the volunteers’ strengths and interests,” said Dave Richardson, volunteer 
and apprenticeships development officer at Northumberland National Park 
Authority.

“The boundary cairn project along with the rejuvenation of a number of key 
amenities at visitor locations across the Park have been a huge success and 
were well received by National Park staff and tourists alike.

“Some of the work carried out, especially along the Hadrian’s Wall Path National 
Trail was very labour intensive and would have taken our staff alone a long time 
to complete. We are incredibly grateful to the AkzoNobel volunteers for giving 
up their time to help us preserve this regional treasure so more people can 
come and enjoy a walk along the wall.”

“We have thoroughly enjoyed our time working alongside Northumberland 
National Park,” added Jeff Hope, head of manufacturing unit at AkzoNobel 
Ashington.

“Our partnership with the National Park has enabled us to combine our 
community-orientated activities together with the wider values of our 
business to give something back to our natural environment which adds benefit 
for tourists to the region, but also has the added bonus of encouraging our 
workforce to get out exploring the fantastic landscape we have on our doorstep.

“From a cultural perspective, the project has enabled our staff to broaden their 
horizons and apply their skills to a new working environment which has had 
significant benefits for all involved.”

For more information about AkzoNobel, visit www.akzonobel.com.

INNOVATIVE PARTNERSHIP REAPS REWARDS FOR 
REGION’S TOURISTS

An innovative partnership between AkzoNobel Ashington and Northumberland National Park Authority 
has reaped a number of benefits for visitors to the region.

Volunteers from AkzoNobel Ashington on location 
in Northumberland National Park.
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Business Network International (BNI) is a 
franchised, worldwide referral organisation with 
over 240,000 members in 8,500-plus chapters 
worldwide. It is the world’s leading referral 
organisation and in 2017 alone, BNI member 
referrals have generated $13.6 billion USD (over 
£1.3million GBP) in revenue for its member 
businesses. 

Honing in on something more local, Nikki 
Masterman, Managing Director and Owner of 
Inspired Human Resources Ltd, has recently 
launched a brand new ‘chapter’ of the networking/
referral organisation at Northern Football Club in 
Gosforth and is looking for local business owners 
to visit. 

If you are a small business, business professional, 
entrepreneur or contractor that would like to grow 
your business then look no further than the fastest 
growing organisation of its type in the world. 

If you’ve heard of BNI, you’re probably thinking 
early morning meetings which can cause a problem 
for those with family or work commitments, but, 
the new addition to the growing list of chapters is 
a mid-morning coffee and brunch meeting which 
meets each Friday at 9:30am, as opposed to the 
usual 6:30am starts you may be familiar with.

Last year BNI UK & Ireland members passed some 
677k referrals and exchanged over £497m of 
business. Fancy a slice of that for yourself? Come 
along to the meeting and chat with other dynamic 

and committed business people who know how to 
refer business to each other. Many of our visitors 
leave with confirmed business, and it has only cost 
them £10 to attend!

During the meeting you will have an opportunity 
to open network with a large group of like-minded 
and well connected professionals, learn all about 
how you could become a regular member of the 
meeting by locking out your competition and also 
have a 60 second opportunity to tell the room 
about your business and how they can help you 

gain work.

"Being a member of BNI is like having a sales team 
working for you every day"

Take the first step to building a stronger business 
and book in your visit to us today, we'd love the 
opportunity to welcome you as a visitor at BNI 
Bulman - meeting at the Northern Football Club, 
McCracken Park, Great North Road, Gosforth, 
Newcastle Upon Tyne, NE3 2DT from 9:30 am – 
11:30 am every Friday. 

THE NEW KID ON THE (BNI) BLOCK

Call Nikki on 07539648724 to arrange your visit or visit the BNI Bulman Eventbrite page. 



Did you grow up in the North East or did you 
decide to relocate here in later life?

I grew up in the west end of Newcastle with my 
parents and three brothers and have spent most of 
my life in the region.

What do you think it means to be a 
businessperson in the North East of England?

I feel extremely proud to be a business person 
operating in the North East. Our business, Bloom, 
is thriving in the region and we have recently 
relocated our core operations here due to the 
significant opportunities on offer. There is a vast 
amount of inward investment, particularly in the 
SME community and we are privileged to work with 
a huge range of businesses with 70% of our supply 
chain made up of SMEs. Bloom offers suppliers a 
simple route to market to win business with the 300 
public sector organisations across the UK through 
our partnership with the North East Procurement 
Organisation. As a result, Bloom has grown its 
workforce by over 200% in the last couple of years 
and has been blown away by the level of talent and 
loyalty in the region.

What is your favourite aspect of life in  
the North East?

The diversity. In the region we can combine busy and 
hectic city living and still be in the countryside or 
at the beach within minutes. After a long and hectic 
week at work in the city it is great to be able to jump 
on my bike and cycle out into the hills or go for a 
walk or a run in the countryside.

Where do you like to eat out in the region?

I love to cook at home and entertain family and 
friends as we have some fantastic local produce 
right on our door step. However, when I am feeling 
more extravagant, I make a trip to The Orangery at 
Rockliffe Hall or The Bay Horse at Hurworth on Tees, 
both near Darlington. 

Are the people really friendlier?

Without a doubt. I have travelled all over the 
world and you can’t compare the warm welcome 
you receive when meeting a Geordie overseas or 
returning home. We have warm hearts, open minds 
and show compassion to others that I have not seen 
anywhere else in the world. 

What do you think is the best view in the  
North East?

You can’t beat the view up the river from the 
Ouseburn side of the Quayside. I quite often run 
along the Quayside in the dark in the mornings and 
the view of the Millennium Bridge, The Sage and our 
iconic Tyne Bridge all lit up is breath-taking. I recently 
visited Sydney and I am convinced ours is better!

Do you think living and working in the 
North East offers the same opportunities as 

elsewhere in the UK?

The North East region provides a close-knit business 
community and therefore offers networking 
opportunities that will rival all other major cities. 
Whilst it is small it is fortunate enough to have 
some of the UK’s leading businesses operating in the 
region with some great success stories. Our business, 
Bloom, for example, is opening up procurement for 
public sector organisations offering a fast and simple 
route to do business. As a result, Bloom has grown its 
turnover by over 300% in the last three years and we 
are now considering what opportunities exist to work 
with the private sector, for us, the region is booming. 

Have you had any experience of working 
elsewhere and how did it compare?

I worked in Glasgow for eight years and lived there 
permanently for four years. It was a very easy 
transition to Glasgow, the people made me feel very 
welcome and culturally we are very aligned. However, 
after four years I got home sick and returned to the 
North East, for me, there is no place like home. 

YOUR EYE ON 
THE REGION...

CLAIRE MAITH
Group Chief Financial Officer, Bloom Procurement Services
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From C#, Java to PHP, tech jargon can sometimes 
be confusing, notably if you’re working in a 
non-tech focused business. Many organisations 
currently hold strategic growth plans to augment 
their tech divisions and move towards being more 
digitally compliant. However, although they are 
acutely aware that tech talent is required, many 
find it difficult to understand the language, 
identify the skill set and knowledge needed in 
order to find the right candidate. 

There is an ever-growing demand for technical 
roles within the North East and for many non-tech 
businesses, it is a serious issue. This, along with the 
shortage of tech talent in the region means that 
whilst companies are able to identify that they 
require technical support, they struggle to find 
appropriate candidates. 

Due to our consultative approach at BMC 
Recruitment Group, our clients often ask for our 
advice in forming their recruitment strategy. BMC 
specialises in technology, finance, executive search 
and sales and marketing. Based in Newcastle city 
centre, we work with eight out of ten of the Top 200 
North East Businesses and help with hires across 
various divisions. We support some of the leading 
tech businesses including Partnerize, Atom bank and 
Mediaworks, which means our team understands 
what it takes to hire in today’s tech industry. With 
our own wide network and internal database, we’re 
able to provide strong candidates from the offset, 
saving time and resource for our clients.  

Understand Your Business Needs

The initial stage of the recruitment process is critical. 
We collaborate with our clients and undertake a 
complete in-depth briefing. Understanding their 
infrastructure, work environment, values and overall 
business aims are fundamental in order to find and 
place the ideal candidate. 

It is essential to recruit for the right person with a 
100% skills match. It is crucial your business is able 
to distinguish exactly what they need from this 
position and candidate. We recommend you start by 
identifying your tech business objectives and form 
the full specifications of the role with this in mind. 

Shaping the Role

The main issue that many of our clients face is 
understanding tech positions. Without a tech 
background, they can struggle with recognising 
what skills are required for specific positions. We 
spend time with our clients to help shape the role 
and understand their exact requirements. We then 
help to identify the role and create a job profile that 
delivers exactly what our client needs. 

Build the Right Job Specification

A well written job description is vital. Ensure you 
lead with the correct job title, clarify the exact 
duties and responsibilities and specify the level of 
experience required. With tech, you should state the 
required programming languages, frameworks, tools 
and include the databases they’ll be working on. In 
addition, one of the key aspects these days is making 
sure a candidate can understand where they can 
make an impact in a role. 

At BMC, we can provide advice on what qualifications 
are requisite or desirable. With our extensive and 
specialist knowledge of the tech recruitment process, 
we’re able to help write and create a more impactful 
and detailed job specification that works both for the 
client but is also attractive and comprehensive for 
the candidate. 

Determine Your Offer

In today’s tech sector, salaries are incredibly 
competitive. It’s essential you provide a salary that 
matches the industry average. A candidate’s top 
priorities in a new role is the salary, followed by 
the specific technologies they’ll work with. At BMC, 
we help our clients ensure the roles they offer are 
competitive within the industry. Our team has 
extensive and up-to-date knowledge of the salary 
brackets in the North East and an understanding of 
the competitive job perks provided. As part of our 
service, we help our clients to ensure they’re offering 
salaries that are in line with the market norms.

Strengthen the Interview Process

During each step of the interview and hiring process, 
we give our clients guidance to help secure their 
perfect candidate. At BMC, we pride ourselves as 
working in partnership with our clients. We have 
consulted on how to evaluate technical skills, advised 
on key interview questions and have previously 
interviewed on-site with the client, adding our 
expertise. It’s not only about hiring the right person 
but eliminating the risk of taking on the wrong 
person. 

We are extremely confident in our model and our 
results. At BMC, when partnering exclusively with 
clients, we offer a 12 month free replacement 
guarantee. This is something practically unheard of 
in the industry. 

Contact our tech team or speak to another member 
of team from our other specialist divisions to see 
if BMC Recruitment Group can help you with your 
recruitment needs. 

Matt Wragg is a Senior Consultant in Tech at BMC Recruitment Group. The company is situated in Newcastle and is the trusted  
recruitment partner for leading businesses in the North East. Visit bmcrecruitmentgroup.com, call Matt on 0191 303 9757 or  

email Matt.Wragg@BMCRecruitmentGroup.com

HOW TO 
RECRUIT IN 

TECH, IF YOU’RE 
NOT IN TECH
BMC Recruitment Group’s 

Senior Tech Consultant Matt 
Wragg has some key advice for 
businesses looking to recruit in 

this competitive industry. 

Matt Wragg
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Apprenticeships matter. Particularly to the 
automotive sector which for many years has been 
a powerhouse of the North East economy – and 
will continue to be so in the future. 

That’s why one of the country’s best-known vehicle 
servicing and repair firms, Halfords Autocentres, has 
teamed up with Gateshead College to kick-start an 
apprenticeship programme right here in the North 
East. Apprentices will spend two years learning their 
trade and at the end of the programme they’ll be 
qualified to the high standards set by the Institute of 
the Motor Vehicle Industry (IMI).

The programme is part of a wider plan by Halfords 
Autocentres to roll out a national apprenticeship 
with eight colleges around the country, with the 
aim of developing the next generation of motor 
vehicle service and maintenance technicians. Around 
70 apprentices have enrolled, including eight in 
the North East where Gateshead College has been 
chosen to deliver the training. 

Students will spend one day per week at the college’s 
Skills Academy for Automotive and Engineering 
and four days per week on the job at Halfords 
Autocentres around the region, where they’ll work 
with experienced mentors and be supported by the 
college’s work-based learning team. They’ll end up 

with all manner of useful skills, as well as knowledge 
of effective vehicle maintenance and diagnostics, 
customer service and hybrid technology. 

Dave Nichols, Halfords’ apprenticeship and trainee 
relationship advisor, has first-hand experience of 
just how valuable an apprenticeship can be in fast-
tracking the careers of young people and the growth 
of local businesses. He started out as an apprentice 
and worked his way up the career ladder at Halfords 
Autocentres; now he’s responsible for developing 
new talent at the company. 

He says: “I can personally say that our apprenticeships 
work. For this new programme, we’ll be training 
our apprentices to an industry-defined standard, 
ensuring we get the skills we need to make our 
business even more successful. 

“Gateshead College was the ideal choice to deliver 
the training in the North East of England. What really 
stood out was their ability to quickly understand 
the needs of our business, and the challenges we 
face both now and in the future. This has given us 
confidence that the learning programme they’ve 
created for us will support our growth plans. 

“Not only that, their track record, outstanding Ofsted 
rating and excellent facilities were all ticks in the box 
when we were choosing someone to partner with.”

By upskilling its workforce, Halfords Autocentres 
aims to cement its position as one of the country’s 
premier MOT, car service, brakes, repairs and 
tyre specialists. In recent years the company has 
expanded rapidly and now has more than 300 
autocentres across the UK. 

Gateshead College has more than six decades’ 
experience of delivering high-quality apprenticeship 
programmes with large companies and SMEs. The 
college is leading the way in education and skills 
by providing industry with the skilled workforces it 
needs now and in the future.

Ivan Jepson, director of business development at 
Gateshead College, says: “The automotive sector is 
changing rapidly and so too are the skills needed to 
support it; with more hybrid and electric vehicles 
on the road there’s a huge demand for skilled 
technicians who can service and repair them. 

“Halfords Autocentres are investing in apprenticeships 
now to secure the future of the business as their 
industry goes through the biggest change since the 
development of the engine. We’re really proud to be 
working with them in the North East to deliver this 
bespoke training and an amazing career opportunity 
for these apprentices.”

To find out more about Gateshead College and the courses on offer, visit: www.gateshead.ac.uk/courses

29

B U S I N E S S  I N S I G H T

Gateshead College and Halfords Autocentres are driving forward a pioneering apprenticeship  
programme that’s improving the region’s automotive skills base. 

CAR REPAIR FIRM’S APPRENTICESHIP SCHEME  
HITS THE ROAD

Halfords apprentices Aaron Ditchburn (left) and Kieran Leverett (right)



North East LEP Skills Director, Michelle Rainbow, 
talks through some of the changes you can 
expect to see when it comes to supporting skills, 
employment, inclusion and progression in the 
North East. 

We have revisited the Strategic Economic Plan for a 
number of reasons. Changes to the economy both 
nationally and globally and of course the changes 
which lie ahead of us, including Brexit and the 
opportunities that could be available to us through 
the Industrial Strategy and global opportunities, 
mean that we chose to lay out how we will 
continue to work towards achieving our ambition 
of creating more and better jobs.

The updated Plan makes clear links to the 
development of the North East Local Industrial 
Strategy, which identifies how we will make the 
most of our particular strengths to maximise 
productivity and improve standards of living for 
people here in the North East, and how the region 
will make an important contribution to the overall 
UK Industrial Strategy.

In the updated Plan, the skills programme and 
the employability and inclusion programme 
have been brought together into a combined 

skills, employment, inclusion and progression 
programme. The work we do in this area is all about 
progression and improving social mobility in the 
North East. It’s about supporting people as they 
make transitions throughout their lives and careers, 
whether that is school pupils learning about the 
world of work and further education, people 
preparing to return to the workforce later in life, 
or graduates who are choosing where to live, work 
and stay after university. It’s all intrinsically linked 
and the updated Plan reflects this. 

Our focus is on all age groups and circumstances 
and our programme of work will help us achieve 
our long term ambition for the North East: that 
demand for skills and the quality of jobs continue 
to improve, leading to higher productivity. We want 
individuals, regardless of age or employment status, 
to have a good understanding of employment 
opportunities available and how to access them, 
we want to continue to strengthen links between 
employers and education, and we want everyone 
to understand the importance of skills in raising 
productivity and living standards. 

You will see a cross-cutting theme of digitalisation 
throughout the Plan. If the North East is to continue 

to compete on a national and international stage 
then it’s vital that digitalisation and digital skills are 
embedded across our businesses and communities. 
As we move into Industry 4.0, our workforce 
and our young people must have access to the 
digital skills and related opportunities this fourth 
industrial revolution will bring. 

Alongside our board we have advisory boards made 
up of representatives from the public and private 
sectors, the voluntary sector, trade unions and 
business representative organisations including 
the CBI and Chamber of Commerce. Our advisory 
boards have valuable experience in each of our 
focus areas of industry – energy, digital, health and 
life sciences, and advanced manufacturing - and in 
innovation, business growth, and employability and 
skills. 

The guidance of our board members and our 
advisory panels becomes ever more important 
as we continue to deliver the SEP and the Local 
Industrial Strategy, and we will make use of their 
expertise and our close working relationships with 
partners across the North East to deliver on our 
ambition of creating more and better jobs. 

Visit www.nelep.co.uk to read the North East Strategic Economic Plan. 

A REFRESHED PLAN FOR DELIVERING MORE AND 
BETTER JOBS IN THE NORTH EAST

In February the North East Local Enterprise Partnership (LEP) published the updated Strategic Economic 
Plan for the North East. The Plan, which lays out the roadmap for creating 100,000 more and better jobs 
for the region by 2024, has been updated to reflect progress made since its initial launch in 2014, and to 

take account of changes in the economic landscape.

30

B U S I N E S S  I N S I G H T

Michelle Rainbow



The 200 capacity Empire Bar & Grill and 50 
capacity Empire Lounge both incorporate a 
modern twist on an art deco concept into their 
styling, conjuring up vivid memories of The SSE 
Arena, Wembley’s rich history. 

Since opening in 1934 as the Empire Pool and 
Sports Arena, the venue has been graced by the 
likes of Madonna, David Bowie, The Who, Dolly 
Parton, Stevie Wonder, Prince, and even The 
Beatles and Rolling Stones who shared the same 
bill. As part of a winning partnership with SSE, the 
venue continues to host hundreds of music, sport, 
entertainment, comedy and corporate hospitality 
events each year. 

Nick Bradley, Director at RDA said: “It has been a 
privilege to work on a building as iconic as The 
SSE Arena, Wembley and bring some of its history 
back to life through design. The interior scheme of 
the Empire Bar & Grill & Empire Lounge is simple 
yet elegant, reflecting the building’s architectural 
style. 

“There are injections of glamour with deep accent 
colours and gold finishes throughout; a more subtle 
homage to how the building has evolved into a 
top-class entertainment venue over the years. To 
add to this we retained and reorganised many of 
the original photos from when the building was 
built, providing a glimpse into the revolutionary 

1930s engineering that culminated in the Empire 

Pool and Sports Arena opening in 1934. The VIP 

Empire Lounge continues this theme, with original 

tiles from the building’s early years framed for 

new generations to appreciate and enjoy.

“First and foremost, our challenge was to bring the 

interior look and feel more in line with the casual 

dining style of a present-day demographic, fitting 

in with an already great menu offering. The result 

is a space reset in time – a revitalised bar and 

restaurant which now become a key part of the 

overall customer experience for any given event 

at The SSE Arena, Wembley.”

To find out how RDA can help with your next catering project please call 08448734993 or visit www.rdalimited.co.uk
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RDA, one of the UK’s top design 
and installation companies, were 
appointed by leading sports and 
hospitality caterer Levy UK to 
transform the existing space, 
creating a vibrant, spacious 
restaurant and lounge with views 
of Arena Square to soak up the 
atmosphere on event nights.

RDA BRING HISTORY BACK TO LIFE AT THE SSE 
ARENA, WEMBLEY



Unless you want your people stealing the best 
leads from one another, selecting which are 
their ‘best’ clients and mis-managing the rest, 
or increasing cost by overlapping territories and 
duplicating effort, then you need to think this 
through - before it becomes a problem.

The first question is whether your clients would 
work better with a P.A.M. sales model or whether 
they need to have a relationship with a singular sales 
person. 

P.A.M stands for Passive Account Management. 
Essentially it means your customer moves through 
a pre-planned customer journey as they progress 
through the different stages of the sales process. 
This method has a number of advantages and 
disadvantages.

Advantages of a PAM

      Increased productivity as individuals are focused 
on a singular objective in the sales journey (e.g. 
pre-qualifying, setting appointments, booking 
demos, closing deals, upselling, onboarding, 
account management etc.) 

      It works well with commodity or transactional 
sales (eg. SAAS software or where there is a clear 
entry product for the customer – a first sale.)

      Allows very efficient scale.
      Reduces business risk as the client’s relationship 

is with the company rather than an individual 
within a company.

      Can allow a clear path for employee career 
development as they develop and move through 
the more experienced roles in the overall team.

Disadvantages of a PAM

      Can be more expensive in the beginning, requiring 
more hires in multiple roles (although, I often 
recommend starting with part-time positions in 
multiple roles, rather than one hire who splits 
their time across multiple disciplines.)

      Relies heavily on pre-planned automations that if 
not thought out in advance can damage the client 
experience (e.g. sending automated emails out of 
sequence).

      Customers can perceive it as a less personalised 
client experience.

      Doesn’t suit a highly specialised or solution-
based sales process which requires highly skilled 
technical knowledge.

PAM would always be my first choice, if at all possible, 
as the focus required always increases productivity. 
It’s virtually impossible to find a sales professional 
who is competent in every part of the client journey, 
so specialise your team as soon as possible.

However, if a PAM structure is right for your business, 
you need to decide how to Slice the Cake. 

There are a number of ways in which you can do this;

      Via Product, or Product Group.
      Via a geographical territory split.
      Via a vertical market split, or sector specialism
      Via sales channel (ie. Wholesalers, Direct 

Customers, Online).
      Via customer size (i.e Micro, Mid, Enterprise).

If you choose this option, there is a number of 
additional considerations to take into account;

      Are your team responsible for their own lead 
generation? If not, how do you fairly allocate new 
leads?

      How will you minimise unnecessary cost through 
inefficiencies? i.e. one team member travels to 
Birmingham to meet a client, and then another 

team member travels the day after to see one of 
their clients, duplicating mileage and expenses.

      Do all geographies or sectors offer the same 
growth opportunities, or would you be better 
placed to dedicate more resources to parts of 
the market that represent the biggest growth 
opportunities?

      If a team member looks after a wide range of 
types and sizes of customers within either a single 
territory, or a whole sector, how do you ensure 
they spend the ‘right’ amount of time focusing on 
the ‘right’ sales opportunities – something we call 
‘Profit Priorities.’

      A poor performing team member can decimate 
one area, as skills are not balanced across the 
team.

In some cases, a business may need to build a sales 
journey that is a hybrid of the two. If you map your 
customer journey effectively, how much could you 
improve your automated PAM processes, or by 
introducing a sales support to your structure.

Either way, the point is, you need to decide first 
and build the team accordingly. The team you need 
will not be the same that’s needed for another 
business. As always, your decision should be driven 
by understanding what’s best for your customer and 
how you can fulfil their needs in the most profitable 
way possible.

Want more? Get on the advanced notification list for the launch of the Company Shortcuts Academy. www.companyshortcuts.com/training

Nicola Cook. CEO of Company Shortcuts.

CUT THE CAKE 
OR BUILD A 

P.A.M?
One of the biggest decisions you 
will need to make as your sales 
team begins to grow is how to 
structure it across your entire 

customer base. 
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Ellington Timepiece is a brand-new luxury watch and accessory 
brand, created by 22-year-old Teri Elizabeth Ellington. Inspired by her 
Granddad’s love of watches, or timepieces as he calls them, Teri poured 
her energy in to designing and creating the watches after battling with a 
condition that left her unable to leave the house for almost two years...

Teri’s first collection was released in 2018 and named after her German 
shepherd, Sheba. Sheba became Teri's therapy dog while suffering from a 
condition called agoraphobia which left her struggling to do daily activities 
such as cooking, driving and even leaving the house. The timepieces have 
become Teri's passion, designing and creating the very first collection on her 
own; Teri brought her dreams, and herself, to life. 

The second collection, named Amare, was released in February 2019 and 
consists of a range of just six limited edition designs, three male and three 
female. Each design is exclusive to only 100 watches, and once sold out, 
there will never be any more of that style. Each timepiece comes with a 
numbered authenticity certificate and packaged within a stunning, elegant 
themed box. 

So far Teri has had her collections featured in House of Fraser, Hillier Jewellers 
in Middlesbrough and has most recently collaborated with Master Debonair. 
Teri has seen growth she could only have dreamed of. 

By channelling her energy in to Ellington Timepiece, Teri has not only 
overcome her biggest fears, she has built an empire too. Sitting around doing 
nothing left for lots of time to sit with her thoughts, whereas now, using 
her time productively to create beautiful watches, practising photography 
and promoting her business to her followers on Instagram, Teri is hoping to 
help others in the same situation achieve their dreams; “If I can do it, so can 
you” said Teri. 

ELLINGTON TIMEPIECE

www.ellingtontimepiece.com
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They recognise that bringing HR can be a vehicle 
for growth rather than a barrier. A must have not 
a nice to have.

We know from experience that moving from being 
a start-up in its development phase to the growth 
phase has huge implications on operations. 

Management will soon realise that some processes 
that worked quite well when there was a handful 
of founder employees are no longer fit for purpose 
as your head count grows. It is starting to cost the 
business money and impacting on their service 
delivery.

Investors or board members may expect reassurance 
that the businesses foundations are strong and 
workforce risks addressed. They don’t want their 
investment wasted on expensive legal fees and 
tribunals.

It’s not unusual for a fast growing business to find 
itself in a redundancy situation or having to let 
key people go as they are no longer the right skills 
or attitude fit for where the business is growing. 
As a founder of the business, this can prove very 
stressful and emotionally draining, especially if those 
employees are considered as friends. And costly if 
you get it wrong.

The less than adequate performance of some staff 
that you have tolerated, is starting to have an impact 
on your ability to deliver an outstanding service to 
clients. You can no longer turn a blind eye.

So, what is the solution? 

Whilst it is fundamental that the business is 
protected with bespoke employment contracts and 
policies and that poor performance and conduct is 
addressed quickly and fairly, additionally a priority 
focus should be on workforce planning, building an 
employer brand, attraction and retention through 
an engagement strategy, personal development, 
succession planning and talent management.

Based on our experience, we have put together five 
areas that we consider to be key considerations for 
growing a successful businesses in relation to people.

      Outsource your HR/Employment law. Get 
access to HR professionals who you trust and 
who will support you not just with the nasty 
stuff but importantly with the stuff that will 
support your people and therefore your growth. 
You have grown too big not to have access to 
HR but not yet big enough to recruit your own 
experienced HR professional. You need trusted HR 
professionals who will grow with you and who 
are commercially sound and can quickly establish 
risks.

      Develop your managers. You are looking to 
increase managerial confidence and capability, 
increase team performance and as a result 
improve employee engagement and satisfaction. 
Just because they are an awesome designer or 
marketing expert will not necessarily meant they 
can comfortably step in a managers shoes.

      Establish your employer brand. Now, more so 
than ever, developing a strong employer brand 
that speaks out to your target group is crucial to 
attract and retain the best talent in the North 
East. 

      Have a Workforce Strategy. To remain competitive, 
a growing small businesses need to maintain 
a skilled work force. Assessing the critical skills 
needed by the business allows the company to 
ensure current and future employees possess 
the right skills to enable optimal business 
performance. 

      Find a trusted HR Business Partner. What is often 
lost during fast growth are the people-related 
implications of the expansion as revenue and 
headcount numbers continue to get larger and 
larger. Anticipating the impacts on employees 
and on HR strategy, systems, and processes can 
help reduce the risk of costly inefficiencies and 
upheaval that may hamper your growth. 

Jayne Hart MCIPD is the Director of The HR Dept 
Newcastle and has almost 20 years of managing 
teams and working as a HR professional. 

The HR Dept Newcastle offers tribunal indemnity 
insured, local HR and employment advice and 
support to small businesses in the region and is part 
of The HR Dept Ltd franchise of HR Depts across the 
UK, Ireland and Australia.

AVOIDING THE GROWING PAINS
It’s no surprise that most North East businesses that are acknowledged in “The Fastest 50”, “Northern Tech 100”, “Times UK’s 
Best Companies to Work For” or North East Business Awards have one thing in common and that is they have invested in HR 

and their people at an early stage. 

www.hrdept.co.uk



We have all heard of the mystery shopper, well 
what about the mystery experience? Here at 
CXY we have managed to transform many 
organisations through our mystery experience 
service. 

Consider this, it’s a very difficult time in your life and 
you need a lawyer. You ask around your family and 
friends and gain a recommendation. They are not 
cheap they say but they are really good. You take 
a deep breath and pick up the phone. Eventually 
your call is answered, and you ask to speak with 
the lawyer recommended. You are told they are not 
in and can you please call back. You ask if you can 
leave a message as its quite urgent. Well it is for you, 
but it’s clearly not for them. You are simply another 
client in a difficult situation, join the queue, there are 
lots of you. Days go by and no call, you ring again to 
be told the same thing. Four calls later you finally 
get hold of someone who can at least arrange an 
appointment for you. 

It’s the morning of your appointment, you haven’t 
slept because of your situation and the worry this is 
causing compounded by the fact that you are about 
to go and see your lawyer. You are about to set the 
wheels in motion on something that has possibly 
been the hardest decision of your life - worse still, 
something you have almost been backed into a 
corner to do and not what you really wanted at all. 
Looking and feeling terrible, you rummage around 
trying to find something semi respectable to wear. 
Housework hasn’t exactly been the priority recently, 
nothing is ironed, you are already running late, your 
head is spinning and you are struggling to focus on 
anything. 

Looking a little dishevelled you drive to your 
appointment barely remembering the journey. You 
find the building, the next challenge is parking, 
you’re already late, it’s raining and you now have to 
park miles away. 

You finally arrive into the building, go up the stairs 
and to the reception area. You’re out of breath, 
now soaking wet, and looking far from your best. 
The reception area is dark and austere, with a 
chesterfield and an antique table. The receptionist is 
immaculately dressed, busy, hardly looks you in the 
eye never mind giving you a warm greeting. You’re 
told to sit and wait, with nothing to read other than 
industry magazines. Cold, wet, nervous, emotional, 
feeling slightly nauseous, you’re not even offered 
a cup of tea. It feels like hours until your lawyer’s 
secretary arrives to take you to his office. You’re the 
only person sat in reception, yet they call out your 
name like a doctor’s waiting room. You obediently 
stand feeling like you are being summoned to see the 
headmaster and follow the secretary in silence along 
the corridors to your lawyer’s office. Sat behind a 
large solid oak desk in a suit, your lawyer peers up. 
“Yes, how can I help?” Every bit of you wants to turn 

on your heels and run but you stand your ground and 
nervously explain why you are here. Actually, what 
you really wanted to say was I need a hug! 

Sadly, we witness and experience so many situations 
like this where businesses are oblivious to how their 
customers are feeling and certainly not responding 
to them in the right way. It’s so easy to get stuck into 
the job at hand and not consider all the emotional 
touch points your customers have with you and the 
roller coaster they personally are on. 

All the customer surveys in the world, NPS scores 
and so on would never highlight the emotions 
your customers are having to contend with and 
sometimes at times when they are dealing with 
you. Experiencing your business as your customer 
is probably one of the most powerful things you 
can do. Now of course we recognise that’s not very 
practical, and that you may be a little blinkered, 
however if you would like to learn more and really 
see your business through the eyes of your customer 
please let us know. We would be delighted to help 
you as we have done so many other businesses over 
the years.

YOUR CXY 
EXPERIENCE

Have you ever wondered what 
it’s like to be one of your 

customers, have you ever tried 
to buy from you? Have you 

ever experienced the product or 
service you sell? If not, why not? 
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Kate and Kennedy, the CXY founders.

MYSTERY CUSTOMER EXPERIENCE

LET’S TALK...INFO@GETCXY.COM

The ‘Mystery Shop’ of your Customer Experience 
that gives you the real insights to fuel your business 
growth.



Here in the North East and in Newcastle in 
particular, this is not an issue that can be swept 
under the carpet, or underestimated. Newcastle 
is a city well known for its strong retail offer and 
retail spending alone adds £1 billion per annum to 
the region’s economy and employs over 10,000 
people. Retail is hugely important not just for the 
employment opportunities it creates but for the 
crucial role it plays in helping shape the city.

Having a thriving retail scene with aspirational brands 
as well as a strong, independent sector alongside 
well-known high street names all contribute to 
the quality and variety of the city centre’s offer 
helping Newcastle maintain its place as one of the 
UK’s leading regional cities. It is in everyone’s best 
interests to support the sector and help it navigate 
its way through these unprecedented, challenging 
and changing times and perhaps most importantly 
to let high street businesses know that they are 
highly valued. 

NE1 Ltd is stepping up its support for the high street 
by appointing a new retail manager for Newcastle’s 
traditional retail core – Northumberland Street and 
surrounding streets. Having a dedicated manager 
championing the area is an important step in the 
right direction and working closely with retail 
operators, property owners, the police and council 
enforcement, the new manager will help address 
some of the more immediate issues affecting the 
area.

Thankfully anti-social behaviour is not comparatively 
a major problem for the city but it is an on-going 
concern. It will be a job for the new retail manager 
to ensure that anti-social behaviour continues to 
get the focus it needs to minimise and eradicate the 
problem so people feel immediate improvements in 
the quality of the environment and recognise that it 
is being given the attention it deserves. 

Another key part of the retail management role 
will be to work with business owners on initiatives 
to transform the area. NE1’s new retail manager 
appointment comes at a time when the Council 
is also looking to step up its support for the city’s 
traditional retail quarter.

Newcastle City Council is planning to make an 
appointment of a place maker consultant to 
transform the public realm in the city, working closely 
with businesses and property owners on schemes 
and projects to improve the retail core. A tender 

exercise is currently underway, attracting plenty of 
professional interest including from Europe, and the 
hope is that it will deliver exciting new developments 
and projects for the retail heart of the city. 

Both NE1 and the City Council recognize that 
Newcastle’s continued success depends on creating 
the right environment to make retail work, from 
supporting existing retailers and brands, encouraging 
new ones to invest and creating the right balance of 
big brands with small independents to give the city 
its unique, authentic and quirky personality. Curating 
the experience is key. From the type of shops, to 
events designed to animate the city and give people 
more reasons to come into town are all among NE1’s 
plans for Newcastle.

An exciting summertime events programme is 
currently being drawn up by NE1 building on the 
success of last year’s pocket parks and temporary 
takeovers on Blackett Street and the Village Green 
equipped with life-size rhino on Northumberland 
Street. All these activities have provided a test bed 
for what works in the city, captured the public’s 
imagination and were extremely popular. This year 
the plan is to build on this programme and provide 
quality public spaces for people to sit, socialise and 
enjoy the city.

This type of activity is crucial in helping attract and 
retain both businesses and customers. The growth of 
online shopping has contributed to a monumental 
shift in shopping habits. There’s certainly more of 
this to come and, as a city, we need to respond. 
Many high street names are rationalizing their 
property portfolios with newcomers entering the 
market cautiously and selectively so we must work 
hard to ensure that retailers choose our city when 
deciding where to base a possibly reduced high 
street presence. 

Online shopping poses one of the greatest challenges 
to the high street. Add high rates and rents for prime 
high street sites, Brexit and whatever that brings, 

plus the current consultation about bridge tolls and 
clean air zones and that all adds up to a really tough 
environment for retail at the moment.

Imaginative operators are devising innovative and 
interesting new ways to use their store spaces.  
Agile retailers, weathering the storm, are those 
widening their appeal by building what experts call 
experiential retail, or ‘Retailtainment’ into their offer. 
Many have recognised that selling products is not 
enough when customers could just as easily buy 
online, they endeavour to build an experience around 
the purchase to win out over the Internet. Whether 
it is exceptional customer service, product trials and 
training or pop up cinemas, in-store restaurants or 
incubator space for new businesses - the shops that 
are succeeding and building high street presence 
are all upping their offer. Creating more reasons for 
people to come in store are the positives that are 
emerging from tough economic times.

Here in Newcastle, retailers are rising to this challenge 
and are galvanised. It is testament to the strength of 
the sector, and Newcastle’s famous ‘can-do’ attitude 
that ‘Retailtainment’ is thriving. As a city, we are a 
resilient lot, we respond well to challenge and we 
get on and do what’s necessary. Look no further 
than Fenwick’s rooftop Santa and cinema experience 
over Christmas, or Stack’s small container pods for 
independent retailers who wouldn’t normally be 
able to afford a high street presence, and much else 
besides, to see how far imagination, agility and really 
good customer service will go.

Newcastle takes its retail seriously and the city’s 
continued success depends on creating the best 
possible environment both in store and out on the 
streets to make retail work. It is in everyone’s best 
interests that operators, businesses and investors 
of all types work together to highlight Newcastle’s 
potential and reinforce the city’s credentials as a safe 
place to invest and one that will deliver a solid return. 

NE1 RETAIL 
CHAMPION FOR 

NEWCASTLE 
The state of the nation’s high 

streets and the tough times they 
are having, is attracting plenty of 
attention at the moment. Daily 

news bulletins are filled with how 
the high street is struggling with 
many brands going to the wall, or 

scaling back operations.

www.newcastlene1ltd.com
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Adrian Waddell,  
Chief Executive, NE1 Ltd
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The Newcastle United Foundation 
recently launched a campaign 
encouraging Newcastle United fans 
to take a proactive approach to 
looking after their mental health. 

‘Be a Game Changer’, funded by 
Newcastle City Council and the 
Premier League PFA Community 
Fund, aims to raise awareness, and 
change perception of mental health 
issues. It will encourage fans to take 
action to look after their mental 
health, in a similar way to how they 
would look after their physical health. 

The campaign will include real 
life stories from fans who have 
experienced mental health issues, 
information and tips to support 
mental wellbeing, education 
workshops, signposting to specialist 
services as well as match day 
activities at St. James’ Park.

Research by Newcastle United 
Foundation shows that even though 
one in four people will experience a 
mental health problem, there is still 
stigma which discourages people, 
especially men, from talking about it. 

Northumbria Unit of the Maritime 
Volunteer Service is now in an active 
recruitment phase, and are holding an 
informal information evening. 

The MVS is a recognised national maritime 
training organisation and a UK registered 
charity with more than 25 units around 
the country providing training to nationally 
and internationally recognised standards, 
serving local communities especially in times 
of need or emergency and taking part in 

resilience exercises ashore and afloat. 

Northumbria Unit operates two vessels on 
the Tyne and can also be seen regularly on 
the rivers Blyth and Wear at community 
events. Anyone over 18 can apply and no 
previous maritime experience is necessary. 

Attendees will also have a unique opportunity 
to take a short tour around the iconic 
Custom House on Newcastle Quayside. It 
is now home to over 80 practising barristers 
covering a wide range of legal areas. 

The North East's biggest building society is 
investing in improving the customer facilities 
available at its most northerly branch. 

Newcastle Building Society is creating an 
enhanced, open plan branch on Hide Hill in 
Berwick as part of a continuing multi-million 
pound investment programme across the whole 
of its branch network.

The upgraded branch will provide customers 
with better access to services, information 
and advice, as well as additional space for 

transactions.

A community space also forms part of the new 
design, which will provide a free space in which 
local people, groups and good causes can hold 
meetings and events.

During the refurbishment period, which is 
expected to be around 12 weeks, services will still 
be available in a temporary area of the branch.

The refurbished branch is expected to fully 
reopen in June, with an official reopening event 
set to follow.

Dedicated carers have been given an insight 
of what it is like to live with dementia.

All staff from care provider EveryDay, a social 
enterprise owned by charity Age UK North 
Tyneside, undertook a ‘virtual dementia 
experience’ to put themselves into the shoes 
of people with the condition.

Staff had their senses and movements 
restricted, and were deliberately made to feel 
confused as part of the experience.

The aim is to give staff the best chance 
possible of understanding what people with 
dementia are facing every day, and to support 

their families and carers to continue in their 
caring and supportive role. 

Viv Kirby, Care at Home Manager at 
Crossgates, said: “The purpose of the training 
is to put the carers in the position of 
somebody living with dementia to experience, 
potentially, what they are experiencing, which 
will give them an insight into how the way we 
care has an impact on them.

EveryDay staff work with many people living 
with various forms of the condition at three 
well-being centres and within care at home 
in North Tyneside, as well as providing a 
specialist dementia service in Newcastle.

CARE STAFF STEP INTO SHOES OF PEOPLE LIVING WITH DEMENTIA

TOON FANS AT THE HEART OF NEW MENTAL HEALTH CAMPAIGN

MEET THE MARITIME VOLUNTEER SERVICE

NEWCASTLE BUILDING SOCIETY INVESTING IN BERWICK BRANCH UPGRADE



Impact not hours, autonomy over authoritarianism. 
These are key motivators for today’s workforce 
and recent research suggests they make sound 
commercial sense too.

Remote working boosts recruitment and improves 
staff retention. It cuts out long commutes, saving 
time and money and, by giving people the chance 
to personalise the way they blend work and life, it 
has an overwhelmingly positive effect on enthusiasm 
and loyalty. 

But the benefits come with some challenges; it isn’t 
right for everyone, or for every position. 

To build a successful flexible working environment, 
you need people who are equipped for the reality of 
working at home. You also need managers who are 
trained to support their teams from afar.

When you recruit an office based role, you usually 
look for someone with the right personality to 
complement your existing team. While those 
characteristics are still important for remote workers, 
there are a number of other traits that people need if 
they’re going to be successful.

Self-motivation

Keeping an employee on track is much easier when 
you spend a lot of time with them. Working at home 
has a different set of distractions, so people need to 
stay focused, be disciplined, remain productive and 
complete their daily tasks over and over, without 
anyone telling them what to do. 

Excellent communication

One of the most important traits of any successful 
remote worker is their ability to communicate. 
To counter the lack of personal interaction with 
colleagues, people have to be experts at reaching 
out on email and the telephone. They need to know 

how to understand and share important pieces of 
information in a clear and concise way, to avoid any 
unnecessary confusion.

Organisation/Time management

The main benefit of working remotely is that you set 
your own schedule. To an employer, this means you 
need to find people who can manage their own time, 
prioritise, be organised, understand the importance 
of each task, and make sure they are always available 
to speak to others when they need to cooperate.

Problem solving

Generally speaking, there are two types of remote 
worker. The first follows instructions to the letter and 
comes back with question after question whenever 
they are unsure about anything. More preferable, 
however, is someone who understands the big 
picture and knows the most important thing is to 
get the job done. They have the aptitude to use their 
initiative, overcome challenges and do whatever it 
takes to complete a project on time.

Result focused

People who value results first make good remote 
workers because they’re comfortable with defined 
goals and happy to be accountable for the outcome 
of their work. Often, they also put together detailed 

plans of action, so everyone understands who is 
responsible for what and by when.

Technology savvy

Spending most of their time alone, on a laptop, 
tablet or phone, remote workers have to be able 
to understand technology. They need to know how 
key pieces of software work and be able to fix small 
IT problems without pulling constantly on the 
resources of your technical support team.

Passionate about your vision

You must make sure remote workers are joining your 
team for the right reasons. Not all workplaces are 
flexible and a lot of people will apply for a remote 
role because it suits their personal circumstances 
rather than they love the opportunity. You need to 
find people where a home-based role works for their 
personal life, but they also have a genuine passion for 
your business and it’s mission.

There’s a common misconception that remote 
working is less productive than being office based. 
While there’s always a risk that employees could 
abuse the system, in the majority of cases it leads 
to high returns. 

Not everyone is cut out for the responsibility but, if 
you focus on finding the right people, they will help 
to make your business a success.

www.BryonyGibson.com Jobs. Advice. Expertise.

Bryony
Gibson
Consulting
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WHAT TO 
LOOK FOR 

IN A REMOTE 
WORKER

Bryony Gibson, managing 
director of Bryony Gibson 
Consulting, talks about the 

qualities you should be looking 
for if you want to recruit a good 

remote worker.

Bryony Gibson
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Ammar Mirza CBE

North Easterners are resilient, hard-working 

and the most hospitable in the world. Our 

region fuelled the world through coal and 

spearheaded the industrial revolution. Our 

pioneers created light, engines and power, 

fundamentally propelling the economies of so 

many countries. 

However, sadly the North East hasn’t fared so 

well in the last few decades, especially when 

compared to other regions across the U.K. and 

in particular to London. In turn demonstrating 

a North/South divide, with local people feeling 

deprived, disengaged and disadvantaged. 

I do think a lot of the negativity associated with 

the North East is inflicted by a universal negative 

perception, which is enforced on our community 

by people in power.  There are so many positive 

initiatives and organisations all making a 

difference, although unfortunately at times in 

isolation or without recognition.

So when the government announced devolution 
deals across England a couple of years ago and 
the appointment of Metro Mayors I thought this 
was a great opportunity for someone to help 
galvanise the community and positively make 
a difference. We are proud and passionate 
people that just need some direction, a hand-
up rather than a hand out, we need someone 
to help promote our positive attributes, 
our greatness, but to do so collectively and 
collaboratively, working with all members

WHAT’S LOVE GOT TO DO WITH IT?
Being born a long time ago - several decades - on the banks of the Tyne on Armstrong Road I 

have always loved Newcastle and later on in life the whole region, calling North East my home.



39

B U S I N E S S  I N S I G H T

Ammar Mirza CBE is the founder and chairman of Asian Business Connexions, Board member of North East LEP and holds various other  
positions across the private, public and third sectors.

of the community, prioritising those that 
need help first and foremost, and showcasing 
those that are making a difference all at the 
same time. We need to meaningfully join up the 
public, private and third sector with the whole 
community, learning from one another to make 
a bigger and more sustainable impact.

And I genuinely believe the person to do this job 
is me. 

Why? Well for nearly two decades I have worked 
tirelessly and unreservedly to improve the social 
and economic wellbeing of the whole community, 
giving away in excess of 50% of my time purely 
voluntarily.

Working with Charities including Marie Curie, 
Charlie Bear for Cancer Care, Percy Hedley 
Foundation and the Cyrenians to name but a few, 
then going onto create our own charity based 
in the North East that introduces enterprise 
qualifications into schools providing future 
generations with the skills to succeed in life - a 
first in the UK and subsequently recognised by 
the Children’ Commissioner as an exemplar.

In 2009 I established Asian Business 
Connexions as a not-for-profit social enterprise 
that connects the Asian and wider community, 
tackling inequality and promoting inclusivity 
and community cohesion, helping hundreds 
into work and training thousands more to 
improve their life choices. More recently 
developing bi-lateral trade links encouraging and 
facilitating much needed inward investment and 
creating a trade body that brings the whole of the 
North – Yorkshire, North West and North East – 
together, which I now lead, together with helping 
local businesses export to international countries.

Through my role as private sector representative 
on numerous strategic partnerships including the 
City Deal, Education Challenge and subsequently 
the North East LEP, I have lobbied and supported 
economic, social and education policy 
development that puts people first.

Whilst a non-exec director at Your Homes 
Newcastle I helped establish and led the 
commercial arm that raised critical funds to 
extend the social activities delivered by the 
organisation, in parallel, leading an employability 
task force to address the barriers and challenges 

experienced by local people in securing and 
maintaining work.

Education wise, I have devoted over 16 years to 
Tyneview Primary School in Walker as governor 
and lately as Chair of Governors, one of the 
youngest of Governors in Newcastle at the time.   
In 2015, I was appointed the David Goldman 
visiting Professor of Innovation and Enterprise at 
Newcastle University Business School, once again 

the first Asian to have been appointed to this role. 
As Chair of the Newcastle Progression Forum 
I have worked collectively and collaboratively 
with a whole host of partners to address real 
life challenges affecting our communities 
including significantly reducing the number of 
young people Not in Education, Employment 
or Training (NEETs) and then going on to create 
the #Primary2Prosperity movement. A campaign 
that connects all the dots to provide the right 
support at the right time for every single member 
of our community starting at primary age, and 
all the way through, facilitating fuller, longer and 
richer lives.

Recognising the importance of Arts and Culture 
alongside preserving the immense history and 
heritage of our region, I have committed the 
last four years to Tyne and Wear Archives and 
Museums as a trustee. Working with Culture 
Bridge North East to promote and improve access 
to cultural education by overseeing partnership 
investment, supporting numerous fantastic local 
cultural organisations all to make a demonstrable 
and sustainable impact.

Collaboratively working with Durham Miners 
Association helping to celebrate the rich 
and colourful history of mining, connecting 
communities to mainstream opportunities, 
recognising their strengths and the contribution 
that was made, but more importantly the direct 
links from a past industry to current and future 
opportunity for young people.  

No other region contributes more people to 
the Armed Forces than the North East and 
for the past three years I have been a staunch 
ambassador of the Army, Navy and Airforce 
organising Armed Forces Covenant signings 
for local companies so that we can get behind 
these courageous men and women, together 
with promoting the benefits of employer 

engagement. Recognising the importance of 
Apprenticeships, the challenges local businesses 
have in finding work ready young people and the 
fact that Cadets are ideally equipped to enter 
the world of work, I helped establish the Cadet 
Apprenticeship Pathway which connects work 
ready young people to local businesses.

Wherever I have seen an issue affecting the 
community or an opportunity to promote 
the North East, I have worked collectively and 
collaboratively with like-minded people to 
make a difference. 

What are my qualifications to become a mayor?  
Being a Fellow of the Institute of Leadership 
and Management, a Fellow of the Royal Society 
of Arts, and holding a Masters of Business 
Administration where I secured a distinction, I 
have tons of experience and expertise and where 
I don’t know something I learn it or work with the 
experts. I have been a single parent, experienced 
horrific trials and tribulations throughout my 
life including abject poverty, discrimination and 
persecution, and I have failed many a time too.  
However, despite all of this I have gone on to be 
the best I can and make a major impact to the 
lives of many, achieving incredible awards and 
accolades including being the first and youngest 
Geordie Asian to be appointed a Commander of 
the British Empire (CBE); sharing a prayer with 
Her Majesty the Queen at St Paul’s Cathedral, 
and being invited to Parliament regularly to 
contribute to policy discussions; all of which I 
have done as a proud and passionate Northerner.

So when I think about the difference a mayor can 
make, I think about the contribution to my region 
that I have already made, serving the whole 
community and not just one small part. 

Regardless of who becomes our first mayor on 
the 2nd May 2019, I hope they put our people 
first and foremost, ensuring the future is filled 
with humility, humanity and hope, but above all 
else an everlasting love for all of our region. 

And whatever happens I will do all I can to 
continue with my love affair for the greatest place 
on earth. My home the North East!

Love and peace.

Photo by Shaun Darwood on Unsplash

Photo by Andy Kelly on Unsplash
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An author who is fast becoming renowned for 
his poetry and was recently named as a writer 
with exceptional talent by Arts Council England, 
is about to release his fourth book, the third in 
his poetry collection. 

Tolu’ A. Akinyemi has been growing in reputation 
since the release of his previous books Dead Lions 
Don’t Roar, Unravel Your Hidden Gems and Dead 
Dogs Don’t Bark. His latest release, Dead Cats Don’t 
Meow, will be available in a matter of weeks and is 
set to be in high demand.

The book release is accompanied by a book tour, 
made up of four exciting events around the UK and 
Nigeria. Starting in London on April 4th, Tolu’ will 
be appearing at The Poetry Café in Covent Garden, 
performing his new poetry collection. 

The tour then moves to the Muson Centre in Lagos 
Nigeria on April 13th, The Lit& Phil in Newcastle 
on May 2nd and concludes in The Avenue Library in 
Manchester on May 9th. 

Dead Cats Don’t Meow is a metrical masterpiece, 
which invokes love and respect for life with every 
word. 

Each poem examines a part of life, a sensation, 
a reaction or an emotion. Beautifully written… 

individually, the verses breathe their own beat, 
whilst the collection knits together perfectly to 
present an idyllic anthology. 

Tolu’ said: “Dead Cats Don’t Meow bears similar 
ethos to the cantos in my poetry compendiums, 
for us not to waste the life we have been given. 

“It inspires us not to waste the ninth life, to be the 
very best we can, to love ourselves, to invest and to 
give as much as we can to those who matter. My 
books are based on modern day issues and don’t 
shy away from the nitty-gritty, including mental 
health, daily struggles and relationships, leaving the 
readers with a sense of wellbeing and motivation.

“I am delighted to launch Dead Cats Don’t Meow 
and hope my readers enjoy it as much as I enjoyed 
writing it!”

A creative thinker and an author extraordinaire, 
Tolu’ A. Akinyemi shares his gift of writing with 
people far and wide, mentoring, hosting workshops 
and performing at private and corporate events 
across the UK and around the World. Over the last 
few years the generous author has been using the 
sales of his book to raise funds for three charities, 
Age UK Northumberland, Equal Arts and the 
Chronicle Sunshine Fund.

DEAD CATS DON’T MEOW TO BE RELEASED THIS SPRING!
As Dead Cats Don’t Meow hits the shelves, Author urges us Not to Waste Our Ninth Life

Dead Cats Don’t Meow will be available to buy from Amazon, Barnes and Noble, Waterstones, eBay, Roving Heights, Okadabooks, Patabah Books 
and direct from the author at www.tolutoludo.com from April 2019. Tolu’s other three books are also available on all aforementioned channels. 

David Bowie and Queen. Disney and Pixar. Ridley 
Scott and Russell Crowe, Lewis Hamilton and 
Mercedes. Great collaborations improve outcomes 
and create fantastic opportunities for innovation. 
I think Nintex and Promapp are another great 
example.

When Nintex acquired Promapp in July, it brought 
the world’s leader in intelligent process automation 
and the leading market provider of process mapping 
and management technology together. Nintex 
Promapp turns complex process maps, Visio charts 
and procedure documents into clean, simple process 
maps that everyone can find and follow.

The collaboration promises to bring great 
developments in process excellence for your 
organisation, both now and as the Promapp platform 
is integrated into the Nintex suite. This month 
Synergi has been presenting Nintex Promapp at the 
Nintex World Tour events as a special guest and the 
feedback we got tells us that a lot of people are as 
excited as we are.

Nintex Promapp’s simplicity, collaboration and 
engagement are a vital part of what makes it the 
process tool-of-choice for so many organisations, 
like McDonald’s, Audi and many others, while the 
Nintex applications are recognised market leaders 
in no-code solutions for intelligent workflows, data-
driven document and form generation and smart 
mobile connectivity.

If you think about how your organisation currently 

maps processes (maybe it doesn’t!) – it often 
involves whiteboards, flipcharts, post-it notes 
and whilst these techniques are great for driving 
collaboration and team input when we’re all in the 
same room, technology has driven us all to build our 
process maps digitally in tools like Microsoft Visio, 
Word or Excel. Again, whilst these might help by 
sharing and even versioning the process maps, the 

actual participants in a process simply don’t feel 
‘connected’ to these digital iterations and are often 
very reluctant to change them, which is not so good.

Nintex Promapp transforms the way that teams work 
to define and map business processes and the great 
thing is that you can very easily see this for yourself 
by allowing Synergi to setup a trial for you (just drop 
one of our friendly process crew a line). By taking a 
current process and mapping it in Nintex Promapp 
you’ll see how easily it can be defined, edited, and 
shared right across all participants, giving simple 
feedback mechanisms for them to update directly 
on how this works on the ground, supporting change 
and making sure that any updates are tracked for 
audit.

If you thought that process mapping was a specialist 
subject, something for process consultants to worry 
about, or the domain of expensive and complex BPM 
technologies then Nintex Promapp will come as a 
very pleasant surprise, empowering your teams to 
map out your digital transformation one process at 
a time!

Based in Gateshead, Synergi is a Microsoft Gold 
Partner with a dedicated focus on cloud-based digital 
strategies, helping organisations of all sizes across 
the region and the UK to transform by focussing 
on five key outcomes – Collaboration, Automation, 
Security, Insight and Operations. Look out for our 
future columns throughout 2019 which will expand 
on each of these areas.

PROMAPP AND NINTEX - BETTER TOGETHER
By Justin Short, Chief Technology Officer, Synergi.

We’re running a webinar on Nintex Promapp on Friday 26th April when we’ll be explaining it all through, without the ‘geek speak’,  
over a warm coffee (contact enquiries@synergi.it or call us on 0191 477 0365 for further details)

Justin Short
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Hear from the UK Indian High Commission,  
various dignitaries and previous award winners.

Previous supporters include:

ABC 10th Annual Dinner and Awards Ceremony
in association with SME Centre of Excellence

At the Gosforth Park Hotel, Newcastle upon Tyne,  
Thursday 3rd October, 7pm until late.

An evening filled with fun, celebration and success.

Enjoy a four course authentic Punjabi meal. 
Experience a fusion of cultural entertainment.

Get your tickets early to avoid disappointment -  
only £75 each or £700 for a table of 10

Email events@abconnexions.org or call 0844 24 777 05 now!

Engage with some of the most successful Asian businesses and support  
organisations from across the North of England. Celebrate a commitment to diversity  

through an awards ceremony that recognises the significant and sustained impact  
of the Asian community across Yorkshire, North West and North East. 

Support our local charity the PIE Project Trust that is helping transform the lives of  
future generations by developing their personal and professional skills.

I N S I G H T
NORTHERN

10 years of Connecting, Supporting 
& Promoting the whole community.

The Power of



With 2.32 million students studying at UK higher 
education institutions, the UK is now a world 
leader in ‘skills’. It has, on paper, the most skilled 
workforce the country has ever had. However, 
statistics show that there is actually a huge 
skills gap in the UK. We have crises of talent 
shortfalls in HGV drivers, constructions, quantity 
surveyors and engineers, amongst other roles. It 
is therefore essential that employers share the 
responsibility of developing their future talent 
and leaders to ensure that they have the right 
people, with the right skills coming through the 
ranks to deliver the business needs of the future.

Other statistics show that 31% of all graduates 
are not doing graduate, or high-skilled jobs. Only 
half of all UK graduates are working in a field that 
relates to their degree after leaving university, in 
addition, 96% say they had switched careers by the 
time they reached the age of 24.

With so many further education options available, 
a degree is no longer the only way to prepare 
yourself for the job you’ve always wanted. If people 
decide that university isn’t for them, then they 
shouldn’t panic. From degree apprenticeships and 
foundation degrees, to higher apprenticeships and 
traineeships, there are plenty more options out 

there however the fundamental problem is many 
students just don’t know that they exist.

We also need to consider the views of those 
recruiting and the possible bias of hiring managers. 
How do they choose to hire new talent needed 
in their organisation in order to create the most 
relevant workforce and the leaders of the future? 
Are they happy to consider candidates from all 
types of educational routes or do they still defer to 
those with a degree? 

With 84% of 16-24 year olds revealing that they 
don’t know how to turn the interests they’re 
passionate about into a career, and 49% of 
these respondents considering that their lack of 
qualifications halts them exploring aspirational 
career opportunities, it is about getting the right 
people for the right jobs, and supporting different 
kinds of learning types.

Degrees are all well and good but they largely focus 
on delivering technical skills only. There has often 
been a lack of focus on developing the behaviours, 
knowledge and skills that can create what is known 
as a ‘T-shaped’ member of staff who not only 
possesses in-depth specialist knowledge, but who 
also has a broad base of skills across different areas.

This poses the importance of soft skills and hard 
skills. Soft skills are a set of skills that include 
behaviour, communication skills, teamwork ability, 
management skills, appropriate attitude, etc. 
whereas hard skills are a set of specialist skills that 
are obtained through years of practice or learning, 
they can be described as skills that are needed for a 
specific task, or technical skills.

With the current demand for ‘T-shaped’ learners we 
need to develop our talent so that they have as 
much breadth of learning as possible. Organisations 
are looking for well-rounded individuals that can 
demonstrate both a broad range of soft and hard 
skills to be their leaders of the future.

Many organisations are welcoming that these skills 
are going to be the driving force of future talent. So 
there is an urgent need for companies to invest in 
their people strategy by developing their existing 
employees to prepare them to be the future leaders 
in this time of change, as well as upskill them to 
work more digitally in the future.

By embracing the skills mentioned above, and 
ensuring that the talent of the future will help 
organisations prepare for the future of work, 
and allow them to stay one step ahead of the 
competition.

HOW ARE WE PREPARING OUR TALENT POOL FOR 
THE FUTURE?

The start of the new year has brought much speculation into what the top jobs will be, not only for the 
year, but for the future too. With this in mind, how are we preparing both ourselves and our future talent 

for the opportunities that lie ahead?
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THE ROAD TO SUCCESS
Paul Butler, Chief Executive Officer at North East Automotive Alliance

North East Automotive Alliance chief executive Paul Butler caught up with Kevin Potts of Park Executive 
to explain why the North East is such a hotbed of automotive manufacturing excellence.

For the benefit of those who don’t know, what is the NEAA and 
what makes it unique?

The NEAA is an industry-led cluster established to support the economic 
sustainable growth and competitiveness of the automotive sector in the 
North East of England. We are the UK’s largest automotive cluster and one 
of the fastest growing clusters in Europe. 

Our aim is simple – to build upon the region’s significant automotive 
capability and to firmly establish the North East as a global automotive 
powerhouse - ensuring the North East is at the forefront of the 
Governments strategy to ensure the technologies of tomorrow are 
designed, developed and manufactured in the UK.

What is the story behind the NEAA? How was it formed?

During my time at the North East Process Industry Cluster (NEPIC) I led 
an ERDF funded programme to develop trade through sectors as part of 
a UKTI (now DIT) contract. In 2015 we brought together key automotive 
figures from the North East and the Northern Automotive Alliance 
presented the benefits and impact of their cluster for the North West. The 
North East industrialists recognised the need for an automotive cluster to 
deliver strategic support to, and on behalf of, the region. 

How has the organisation progressed and grown since and what 
do you attribute this growth to?

The NEAA was launched on the 27th March 2015 and will shortly 
celebrate 4 years in business. Within 11 months of launch we established 
the NEAA as the largest automotive cluster in the UK and we have gone 
on to become the exemplar that other clusters follow. 

This rapid growth and expansion of the cluster is down to following the 
key principles of cluster management excellence and being industry-
led. This ensures the activities of the NEAA are focused on those areas 
that offer the region the greatest opportunity for growth and improved 
regional competitiveness.

Another key factor is the breadth of skills and experience within the NEAA 
team. We have a very diverse, but complementary, skills set that we can 
draw upon to support the development of the NEAA and the activities we 
undertake on behalf of industry.  

What has been your proudest moment since joining the alliance?

It’s difficult to pin down just one single moment. We have achieved a lot 
of key milestones since our launch including bronze label accreditation 
from ESCA after just 11 months of launch, establishing ourselves as the 
largest automotive cluster in the UK in just 11 months and the successful 
delivery of two ERDF projects which have supported 195 SMEs in the 
region. However, if I was to tie it down to one single moment it would 
have to be the fact the NEAA is recognised as the exemplar automotive 
cluster in the UK.

What does your typical working day involve?

There is no one typical day and that’s what excites me about my role. 
There is an overarching sense of supporting the region and having a 
positive impact on the lives of people associated with the region’s 
automotive sector. 

What makes the North East such a hotbed of automotive 
manufacturing excellence?

Undoubtedly Nissan has been the catalyst for the development of the 
regions automotive sector. Nissan came to the UK in 1986 where they 
employed 470 people and produced 5,000 cars per annum. They brought 
with them several tier 1 suppliers such as Calsonic Kansai, Kasai and 
Unipres; and Komatsu established its UK operation in the region in 1987. 

Over the years Nissan has grown to become the largest automotive plant 
in the UK producing around 500,000 cars per annum. The expertise that 
exists in the regions automotive sector is second to none in terms of 
volume manufacturing. This expertise has had significant benefits on 
other manufacturing sectors in the region through the transfer of skills as 
people move around.

However, the regions automotive sector is far more than Nissan and its 
supply chain. Over recent years the region has established significant 
capabilities in batteries, power electronics and electric motors. The 
acceleration towards these new technologies is unprecedented and we 
must capitalise on these strengths to ensure the North East is at the 
forefront of the UK Government’s strategy to ensure the technologies of 
tomorrow are designed, developed and manufactured in the UK. This has 
the potential to transform the region into a true automotive powerhouse.

Do you live by a certain motto?

There are two; 

1) A saying introduced to me by my Great Grandmother, who was from 
Kibblesworth, “shy bairns get nowt”.

2) Its not a motto but more of a mentality that was embedded within me 
through sport, and that’s about constantly seeking to improve.

The latter which is one of the reasons I find the automotive sector so 
exciting and rewarding.

How do you wind down when you’re not at work?

Having a young family, a 7-year-old daughter and a 3-year-old son, and a 
wife with an equally demanding job there isn’t much downtime. However, 
today my sporting endeavours are focused on golf and, despite not playing 
as regularly as I would like, I have managed to maintain my handicap of 6. 

Finally, what are your future ambitions for the NEAA?

I expect the next two years to be very significant for the region’s 
automotive sector as we will see the fruits of our labour coming to 
fruition, building upon our established strengths and transforming the 
region into a true automotive powerhouse.

We will continue to develop our membership offering and strive to attain 
the Gold Label of the European Cluster Excellence Initiative (ECEI) by 
2020. This will ensure the NEAA is at the forefront of cluster management 
excellence, maximising the benefits of cluster activity for the region and 
providing value for money for to our members.
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To watch the full interview with Paul, visit www.northern-insight.co.uk  www.parkexecutive.co.uk

Park Executive is Sunderland’s only dedicated executive  
car service, providing corporate travel, events, airport  

and station taxis in Sunderland, Newcastle and Durham 
with an exceptional service.
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Lisa Crocker, Joint Chair of the Association and 
General Manager at Staybridge Suites Newcastle, 
believes that in today’s increasingly competitive 
climate the organisation’s role in supporting the 
region’s hospitality and tourism industry is more 
important than ever.

“The Association provides a vital forum to gain 
local, national and international insights into 
the industry. We provide an important voice for 
our members, offering valuable guidance on the 
opportunities and challenges they face and to help 
lead the way through sharing best practice.

“We represent all aspects of the hotel industry, 
providing strategic guidance to our members and 
seeking to advance and protect the interests of 
the hotel and hospitality industry in our region. 
Ultimately, our goal is to build a profitable and 
prosperous base to benefit the people of the 
North East by winning a bigger market share and 
supporting local suppliers.”

North East Hotels Association members have 
a significant impact on the regional economy, 
employing more than 3,400 people and spending 
£70 million purchasing products and services 
through its supply chain. It is estimated that the 
overall contribution of the Association to the North 
East economy and GDP of the region is £616 
million.

Next month, the Association will host its annual 
Excellence Awards ceremony at the Hilton 
Newcastle Gateshead with award-winning BBC 
broadcaster and journalist Steph McGovern leading 
the celebrations as keynote speaker and guest 
presenter.

The Association launched the Excellence Awards in 
2011 to recognise and celebrate the brightest and 
best hospitality service providers in the North East 
of England. The awards are now an annual highlight 
for hotels across the region, attracting over 400 
industry professionals and guests.

“Development and recognition of the people who 
are working in the industry is important us and that 
is why the Excellence Awards were created. People 
make our industry, so as a thank you, the awards 
give employers an opportunity to showcase the 
best of the best in their businesses to aid career 
progression and accolades for their professional 
development and future promotion. 

“Prior to the awards inception, North East hotels 
weren’t able to celebrate and showcase individual 
talent easily. Now it’s taken off in a big way, with 
the first ceremony attended by around 200 people 
and doubling last year. 

“In addition to celebrating talent, the Excellence 
Awards provide a great opportunity for hoteliers to 
meet their suppliers, which is incredibly important 
and for colleagues old and new to catch up. This 
year’s awards promise to be even bigger and better, 
with a fantastic evening of award-winning food, 
entertainment and fun on the menu!,” says Lisa.

To find out more about the North East Hotels Association go to www.nehotels.co.uk
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The North East Hotels Association has been representing the hotel industry in the North East of England 
for over 30 years. In that time its focus and membership numbers have evolved, making it the largest 

of its kind in England, currently representing more than 40 of the region’s best-known hotels from 
internationally and nationally recognised chains to leading independents.

THE NORTH EAST HOTELS ASSOCIATION GOING 
FROM STRENGTH TO STRENGTH

(L to R) Norrie Oswald, General Manager at 
Holiday Inn Newcastle Gosforth Park and 
Treasurer of the North East Hotels Association 
with Joint Chairs, Lisa Crocker, General Manager 
at Staybridge Suites Newcastle and Bernard 
Bloodworth, Managing Director at Matfen Hall.



For almost 40 years, health and beauty brand, Forever Living, have dedicated 
themselves to seeking out nature’s best ingredients and sharing them with 
the world. With a commitment to provide high quality, pure products, 
Forever Living is helping people look and feel better every day, in 158 
countries around the world.

Forever Living consultant, Clare Davison, has been helping her clients to feel 
healthier and look their best for over three years. A daily user of the products 
herself, Clare boasts the benefits of the all-natural, eco-friendly and delicious 
healthy products. 

One of Clare’s favourite products is the Forever Living Aloe Vera Gel, available 
in four flavours; Original, Forever Freedom, Peach and Berry Nectar. Whilst you 
may be thinking, “isn’t this what I put on my sunburn?” you’d be correct, but 
did you know of its many health benefits? 

There are around 400 species of aloe, only a handful of which carry benefits 
for the human body. Forever Living’s Aloe Gel contains only the inner leaf gel 
and is the perfect digestible aloe drink which supports digestion, improves skin 
hydration, balances your complexion and most of all, makes you feel amazing. 
Forever Living take pride in growing the aloe, fertilizing it by hand and make 
the products themselves.

In just under three years, Clare’s business has expanded globally giving her more 
choices and the freedom to be her own boss. Like most, Clare was sceptical of 
the working from home opportunity, as everything seemed too good to be true, 
but since joining Forever Living, Clare can confirm that they are an extremely 
ethical company, with a proven business model which allows every individual 
to reach their full earning potential, regardless of when they start.

“We all share one thing in common and that is a willingness to think outside 
the box, refuse to settle for less and to have a real desire to help others. It might 
be that you are looking to supplement your income to ease financial pressure, 
or you need to replace your income fully. I can help you do either - you dictate.”

CHANGE YOUR LIFE FOREVER

So, if something from this article resonates with you and you would like to find out more information about this life changing opportunity or 
fantastic health products, contact Clare on 07470301857 or email, claredavison38@gmail.com
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2 in 5 businesses have been subject to some form 
of cybercrime within the past 12 months, and with the 
ever-growing number of aaacks each cossng up to 
£22,300, can you really afford to take the risk?

Get your FREE cybersecurity consultason today, head over to 
advantex.uk.com/consultaaon to get started.

Advantex Network Soluaons Ltd
16B Follingsby Park, Gateshead, Tyne and Wear, NE10 8YG
+44 (0) 345 222 0 666 | info@advantex.uk.com | advantex.uk.com

IS YOUR BUSINESS
SECURE ONLINE?
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HARLANDS ACCOUNTANTS APPOINTS FORMER 
ETHICAL BANKING MD TO SENIOR ROLE

Experienced Business Funding expert, Simon Boyson, has joined Durham-based firm, Harlands 
Accountants, as a Corporate Finance Specialist.

Simon’s previous roles include Commercial Corporate Relationship Manager at a two high street banks, 
including RBS, and Managing Director of ethical business banking specialist, Gateway Commercial Finance.  

His new role will include supporting clients in obtaining business growth through the utilisation of various 
funding options.

Speaking of his appointment with the business growth and tax advisory firm, Simon said: “I’m delighted 
to be joining Harlands, in a new role for the company. The team have an innate understanding of the 
requirements of British businesses and work hard to deliver real and practical advice to their clients.

“Throughout my career I have always advocated for helping SMEs and growing companies to manage their 
financial situations, allowing creative and viable business ideas to flourish. 

TIER ONE CAPITAL LTD 
APPOINTS RICHARD 

MCEVOY
Newcastle-based wealth management firm Tier 
One Capital has announced the appointment of 
Richard McEvoy, which will involve a key role in a 
major regional property investment fund.

Richard’s primary role will involve credit support 
to Tier One Capital and building capacity in the 
prestigious London Stock Exchange-listed TOC 
Property Backed Lending Trust PLC (PBLT), to which 
Tier One Capital is appointed investment advisor.

PBLT, which recently secured an additional £8.5m 
revolving credit facility, delivers development and 
investment finance, predominantly in the North 
East, to residential housebuilders and commercial 
property investors to fulfil demand in the sector.

Richard’s main responsibilities will be in the areas 
of policy, credit analysis, sanctioning and project 
management, with support to the growing business 
at Tier One Capital.

Richard, who has extensive experience working 
with corporate businesses and SMEs across the 
region, is highly skilled in corporate finance, 
business planning and stakeholder engagement.

GORDON BROWN LAW 
FIRM EXTENDS SERVICES 

WITH CROSS BORDER 
ESTATE QUALIFICATION

Partner at North East based law firm, Gordon 
Brown Law Firm LLP (GBLF) Rebecca Harbron-
Gray steps up to complete specialist course in 
Cross Border Estate.

At present, Rebecca, who heads up Wills Trust and 
Probate at GBLF is the only listed solicitor in the 
North East and one of only 50 in the UK with The 
Society of Trust and Estate Practitioners (STEP) 
diploma in Offshore Estates.

The STEP qualification required a written 
assessment and home learning over a significant 
period of time looking at different issues that arise 
when dealing with cross-border estate planning 
and succession worldwide.

Rebecca’s accreditation enables Gordon Brown 
Law Firm to extend the range of services 
internationally and across different legal systems 
as well as deal effectively with complex issues of 
estate administration across multiple authorities.

FURTHER GROWTH 
FORECAST FOR SINTONS’ 

CONSTRUCTION TEAM
The specialist Construction & Engineering team 
at law firm Sintons is forecasting further growth 
after a successful past year, underpinned by new 
key client wins and strategic appointments to 
the team. 

From its Newcastle base, the specialist team 
handles matters nationally and internationally, and 
has built a reputation as one of the leaders in its 
field in the North of England. 

The team counts an array of major names as clients, 
including Greggs, The Auckland Project, Meldrum 
Construction, Tolent Construction, Thompsons 
of Prudhoe and Northumbrian Water, for whom 
Sintons is advising upon the design, build and 
operate contract of a new wastewater treatment 
plant in Gibraltar. 

The team – which also has a strong relationship 
with Jerram Falkus Construction, a long-established 
construction company based in central London, 
with whom it works on an array of projects in 
the South East – has kept pace with its growing 
workload through new appointments, with further 
hires planned for the near future. 

TAX

SCAN

BILL

www.csaccounting.co.uk

0191 487 9870 @csaccounting

MAKING TAX 
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ARE YOU READY? FREE CONSULTATIONS info@csaccounting.co.uk
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Jo Davies runs HR Alchemy which is based at the 
new business community at Commerce House 
in Middlesbrough. Thanks to the success of her 
business to date, Jo is expanding the company by 
taking on a new full time member of staff, office 
manager, Linda Beames and by moving into a 
larger office in the building. Linda joins Jo and 
Kath Holtom. 

With 23 years’ experience of working in senior HR 
positions in various industries, Jo took the plunge 
to set up HR Alchemy, when she first moved into 
Commerce House in 2018. 

Since moving in, the company has enjoyed so 
much success in such a short period of time, that 
Jo has moved up to a nine man office complete 
with original parquet flooring on the sixth floor in 
the stunning Grade II listed building in Exchange 
Square.

HR Alchemy offers bespoke and personable HR 
solutions for start-ups and established businesses. 
Jo takes a unique approach to HR as she doesn’t 
believe in a “one-size fits all” approach. The business 
thrives on quickly finding solutions to individual 
business’ problems, dissolving matters effectively, 
and allowing clients to get on with running their 
business.

Jo, from Marton, Middlesbrough said: “Commerce 
House is a fantastic location for clients to visit 
and staff to work from. Both it’s TS1 postcode in 
the historic quarter and how we feel when we are 
at work has contributed to the success we have 
enjoyed. 

“I am so delighted that Linda, who is from 
Middlesbrough, is joining Kath and I. My aim has 
always been to have one of the top floor offices, 
so we can enjoy the view and the many original 

features. As it is a larger office, I can now expand in 
the future without needing to move offices again, I 
couldn’t be happier! ”

Commerce House has recently been renovated 
with a £1.2 million investment and it offers office 
space; meeting rooms, hot desking and virtual 
office services. The office space is proving popular 
with just a few left, ranging up to a 14 man office 
from a two man office. 

Christine Huntington, facilities manager at 
Commerce House, said: “It is just fabulous to our 
clients thriving, and that they are all so keen to 
stay in Commerce House. When tenants like HR 
Alchemy move to a bigger office, it frees up smaller 
ones which allows us to bring in new tenants 
wanting to be based here. Congratulations to Jo 
and her team, and I hope they thrive even more in 
the new office space.”

For more information about HR Alchemy visit www.hralchemy.co.uk or call 03338 802810. 
For information on becoming a tenant or using the facilities at Commerce House please visit www.commerce-house.co.uk or  

call 01642 917 116.
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HR ALCHEMY GROWS AFTER FIRST YEAR
HR Alchemy is celebrating hitting sixty clients just a year after launching by expanding the team  

and expanding into a larger office. 

Jo Davies and Christine Huntington
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Commerce Chambers Ltd  

Commerce House, 

1 Exchange Square, 

Middlesbrough TS1 1DE 

t: 01642 917 116

commerce-house.co.uk

 READY 
 FOR 
 BUSINESS
And with offices 
filling fast!

n  IMPRESSIVE 
OFFICE SPACE

n	 BOARDROOM

n HOT DESKS

n BUSINESS LOUNGE

n MEETING ROOMS

n VIRTUAL OFFICE

n  CUTTING EDGE 
TECHNOLOGY

Commerce House, the outstanding, iconic, grade II listed 
building in the heart of Middlesbrough is now fully 
refurbished and has released the last of its stunning office 
space. With rooms available for two to fourteen people.
With enviable facilities, Commerce House is the perfect opportunity for a head 
office, satellite office or to expand operations within the prestigious TS1 area of 
Middlesbrough in the heart of the newest regenerated location in the region. 
And now we have some great deals available for a limited time only!

To find out more and to take advantage of this offer, you’d better get moving! 
Contact Christine Huntington on 01642 917 116 or Christine@commercechambers.co.uk

Your business can be part of the growing Commerce House community!

64168 KH CM Teesside Business Fully Open Ad 297x210 (4).indd   1 06/06/2018   9:19 am



This is putting pressure on the older people in 
the community and is also putting pressure on 
stretched care provisions. Winter is particularly 
hard on this generation so one caring financial 
support company is speaking out to show there 
is a way to maximise cash for later life. 

By 2020, the FCA write that “the number of 
consumers aged over 65 in the UK is expected to 
increase by 1.1 million” and by the time we reach 
2040, it is forecast that one in seven of us will 
be aged over 75. Dr Emma Black, the managing 
director of Cascade Cash Management explains 
further:

“Older consumers possess a higher likelihood 
of experiencing either temporary or permanent 
vulnerability. This is driven by a higher probability 
of experiencing greater health issues (either 
physically or mentally) and the prospect of the 
occurrence of significant life events (including for 
example bereavement, relationship breakdowns 
or loss of income). The older we get, the less we 
are able to recover from a financial shock, and 
those with low financial knowledge or confidence 
may also be at risk. Moreover, it is estimated that 
7% of the UK population aged 65 or over is living 
with dementia, including Alzheimer’s Disease, with 

one in six people aged 80 or over suffering from 
cognitive decline. 

“Over 2.6 million people have registered a Lasting 
Power of Attorney (LPA) with the Office of the 
Public Guardian (OPG) in England and Wales. At 
end of June 2016, there were 1,779,268 LPA donors 
aged 50 and above. There were also 42,337 Court 
of Protection orders registered during 2015/16. 
Despite this, many providers fail to provide 
sufficient support and access for third party 
attorneys and deputies who are responsible for the 
finances of this category of person.”

The FCA states that consumers should be 
supported for as long as possible to manage their 
own money autonomously and that at the point 
at which they need the support of an attorney or 
deputy, providers should make sufficient provision 
so as to prevent and reduce financial exclusion. 

Commissioning the Coping Mechanisms and Third-
Party Access Report, the FCA found evidence that 
older people and their carers find it difficult to use 
retail banking services effectively. While an LPA 
was found to offer peace of mind for consumers 
in need, a general lack of awareness and confusion 
over formal third-party access often reduces its 
effectiveness. Dr Emma goes on to explain further 
how Cascade Cash Management is helping:

“Here at Cascade we offer extensive support for 
Attorneys and Deputies trying to place savings 
on behalf of a donor, helping for them to spread 
the money held across different banking licences 
so as to obtain full protection under the Financial 
Services Compensation Scheme while also earning 
the best rates possible from the cash held. 

“Our proprietary technology optimises to include 
rates that allow for operation by an Attorney or 
Deputy, and we provide ongoing support notifying 
for when rates can be bettered or for when an 
account is approaching the end of its term.

“As a team we care deeply about the welfare of the 
older people in our community, and as such have 
nominated Age UK Northumberland as our charity 
for 2019.”

Cascade is an independent and transparent 
service created to generate enhanced cash returns 
and increased protection on deposits through 
professional cash management. 

The online portal is the only one of its kind in the UK 
allowing independent and unbiased cash solutions 
meaning that clients don’t have to choose only one 
bank. With the online portal and Cascade’s client 
support team, all banks are accessed quickly and 
easily, on a daily basis.

GETTING THE MOST FOR THE AGEING  
POPULATIONS CASH

The UK’s ageing population is a key focus in financial services and in the media as the baby boom 
generation enters retirement. 

More information is available at www.cascade.co.uk
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Dr. Emma Black



The Gosforth-based firm has brought in Chris 
Ferguson to work alongside the current head of 
its recovery and insolvency team, Linda Farish, 
as the new joint head of what is the North 
East’s largest specialist independent team of 
its type, while Chris Wray has also joined in an 
administrator role.

Chris Ferguson has worked in senior roles for some 
of the UK’s biggest professional services firms for 
more than 20 years, predominantly on corporate 
restructuring engagements.

As well as managing formal insolvency procedures 
for companies of all sizes, he also has extensive 
experience undertaking business reviews, including 
strategic option and exit planning for lenders, 
and developing refinance strategies for distressed 
businesses.

He is a licensed insolvency practitioner and a 
member of both insolvency and restructuring trade 
body R3 and the Association of Chartered Certified 
Accountants.

Chris Wray began his career in the Official Receiver’s 
office before moving into private practice in 

1991 and has well over two decades’ experience 
in recovery and insolvency work for a number of 
business advisory firms within the North East.

He specialises in both personal and property 
related insolvency, including significant 
experience undertaking complex LPA Receivership 
engagements for secured lenders. 

Chris Ferguson says: “RMT has a well-established 
and very highly-regarded recovery team that 
occupies a strong mid-market position, and the 
opportunity to be part of it is a really exciting one.

“I want to use the experience I’ve gained from 
my previous roles, alongside the comprehensive 
understanding of the regional business community 
that RMT has, to further enhance our recovery and 
restructuring offering across North East England.

“Detailed local knowledge can make a huge 
difference to the chances of finding the right 
solutions for companies in challenging commercial 
situations and saving the regional jobs that they 
support.”

Mike Pott, managing director at RMT, adds: “We’ve 
seen a polarisation in the North East insolvency 

market, and our position as a strong independent 
mid-market firm with a detailed understanding of 
the regional economy and a wide range of local 
business contacts gives us a great chance to build 
on our long-standing presence within it.

"Not only does our team undertake formal 
insolvency procedures in the best interests of all 
parties involved, but it is also often able to identify 
ways in which struggling businesses can recover 
from financial problems, or indeed avoid them 
altogether through detailed business planning 
work.

“Chris is a highly experienced professional who 
brings a wide range of skills, experience and 
local knowledge to the insolvency team, and his 
leadership will be extremely valuable as we look to 
further expand our work in this area.”

RMT provides the full range of financial and 
business advisory services through its corporate 
finance, accountancy, specialist tax, medical & 
healthcare, and recovery & insolvency teams, 
and works with firms of all sizes both within and 
outside the North East. 

For further information, please visit www.r-m-t.co.uk
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RECOVERY TEAM SCALING UP AT RMT ACCOUNTANTS

RMT Accountants & Business Advisors’ specialist recovery and insolvency division is set for further 
growth after the addition of two highly experienced recovery professionals to the team. 

The members of RMT Accountants' recovery and insolvency team - (from left) Tracy 
Johnstone, Simon Stephenson, RMT managing director Mike Pott, Vanessa Ferguson, 

Chris Wray, Linda Farish and Chris Ferguson.



Did you always envisage a career in the industry?

No, I never really wanted to be an accountant. Graduate recruitment fairs in the 
mid 1980’s seemed to be full of accountancy firms looking to hire trainees. I 
never fancied that so ended up working in a bar in the Bigg Market. It didn’t take 
long to work out that accountancy might be a better long term career option.

What is your favourite aspect of the job?

I see my role as providing solutions to problems.

Whether working as an Insolvency Practitioner or as trusted advisor to one of 
my general practice clients or dealing with the internal marketplace, I enjoy the 
challenges presented on a daily basis and working with our various teams to 
deliver the best results.  

What are you currently working on?

We have refocussed our restructuring offering in the North East and I am looking 
forward to working within that team, growing what is now a national practice. 

I am still actively involved in expanding Baldwins regional presence by acquisition 
and lateral hire.

And last, but not least, I’ve naively signed up to take part in this year’s Great 
North Run; 25 years after I last took part!

What has been your career defining moment?

Having started in accountancy 30 years ago I have worked in practice and in 
industry within a number of firms and businesses. Each of these have provided 
learning opportunities. The most significant being the failure of a business 
which presented me with the chance to change tack and train as an Insolvency 
Practitioner. That provided the springboard to partnership at Rowlands before the 
merger with Baldwins three years ago.

How do you measure success?

As far as I am concerned, I am not sure you can ever entirely achieve success. I 
think I have achieved a measure of success in many parts of my life but then I 
find myself seeking new goals and enjoy the challenge of working towards them. 
And I don’t see that ever changing.

It certainly isn’t just about the money!

What have been the biggest changes in the industry since you started?

We are on the cusp of massive change in the accountancy industry right now. 
Software, changes in technology and Artificial Intelligence will dramatically 
transform the role of accountants and auditors in the short term. We need to 
use the skills we have accumulated as advisors to help our clients in this rapidly 
changing world.

As an Insolvency Practitioner, whilst legislative updates and amendments 
have changed the marketplace, it is still very much a people business and the 
interaction between the advisor and client in what can be stressful times is 
paramount.

One of the biggest changes is the “always on” world we now inhabit. In all 

industries we have seen things become more instant. I remember when I first 

started out that the average response time to a letter was around 2 weeks. If you 

haven’t responded to an email in 2 hours you are likely to have a chaser land in 

your inbox…  

How has your skillset developed accordingly?

What is apparent is the need to embrace the changes that are happening every 

day. I might not be the best person to deliver some advice on a particular issue 

or problem but surrounding yourself with a great team that you know you can 

call on is vital. I think I have developed as an advisor who knows when to get 

others involved. A collaborative approach often provides solutions that are far 

from obvious at the outset.

Are you a risk taker by nature or more conservative?

I was once asked what my favourite word was…and it is “serendipity” - the 

occurrence and development of events by chance in a beneficial way. My career 

has taken a few twists and turns in the last 30 years but I think it has been, on the 

whole serendipitous. I certainly would not be where I am if I had played it safe. 

To what would you attribute your success?

Obviously serendipity has a role…but hard work and determination are factors. 

And also some humility and treating others how you would like to be treated 

must play a part.

What is your biggest weakness and how have you managed this?

I trust people to do as they say and act with honesty and integrity in their 

dealings. Sadly, things are not always as simple as this – especially when there 

are the stresses of financial distress. There are times when you just have to take 

a stance that doesn’t always fit with your personal feelings but is needed in the 

circumstances. Review and reflection as well as having a supportive team always 

helps.

How do you remain motivated?

Every day I have challenges and opportunities on many fronts. Some more 

challenging than others… But knowing that I can and do make a difference every 

day is motivation enough.

Would you prefer to be liked or respected?

Whilst I think it is a natural desire to be liked, respect is vital. And that respect is 

a two way street. It is important to respect people if they are ever to respect you.

I’ll retire when…

I really have no idea. As long as I can remain relevant and add value, I think I 

will always want to work. Not necessarily at the same pace…but there is always 

something more to be achieved.

STAYING POWER...

Longevity in business is something to be admired. In this series of features, we are celebrating some of  
the most accomplished professionals from across the North East business community. Aimed at major  

players with 20+ years’ experience in their respective sectors, we provide a fascinating insight into  
what makes them tick and what we can learn from them.

This month we chat to…

ANDREW LITTLE
Regional Managing Partner, Baldwins

www.baldwinsaccountants.co.uk
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To enable positive and sustained growth it is 
important to balance technological advances 
with the people who are at the heart of business. 
People in this industry are aware that they 
should be future focused and consider what 
their requirements will be in the medium to long 
term in order to plan for this effectively. Many, 
however, are not equipped to do this and/or do 
not have the capacity available to do so.   

Some 25% of workers across Europe (including 
the UK at time of writing) will need to upskill and 
improve their capability to diversify and innovate, 
in order to improve performance and ultimately 
the continued success of an organisation.

It is not only the skills shortage that is impacting 
the manufacturing sector, but also the ageing 
workforce and the attraction and retention of new 
talent. It is important to find ways to strengthen 
the inter-generational relationships within 
businesses to cultivate an open culture of sharing, 
both to generate new ideas for development of the 
business and for new starters to gain knowledge 
required to successfully execute the immediate 
tasks. 

Manufacturing has been perceived as outdated and 
a non-progressive environment to work in resulting 
in it being difficult to attract quality talent. 
Previously manufacturing businesses focussed on 
the practical job at hand, such as quality control 
or health and safety, and recruited specifically 
for that purpose. Both tasks are really valuable 
but it is becoming more important to apply the 
experiences gained from these jobs to influence 
the future direction of an organisation to enable 
the resolution of complex problems through 
regular analysis and evaluation. In promoting 
this dynamic approach to day to day operations, 
manufacturing organisations begin to demonstrate 

that working within this sector is more stimulating 
and innovative, providing balance between the 
strategic goals and short-term delivery goals. This 
in turn provides individuals with more focus on 
potential career development opportunities rather 
than placing the emphasis solely on the delivery of 
a number of ‘widgets’ per day. In turn this approach 
will help to attract and retain quality talent who 
buy into the ethos of the organisation and want to 
make a difference within that environment. 

A large number of staff in the manufacturing sector 
are long serving and as a result have a large bank of 
tacit knowledge that needs to be unlocked in order 
for those who are new to role to continue to be 
successful. Research has indicated that a fifth of 
organisations in the North East do not offer any 
formal training programmes to new line managers. 
Such programmes would enable managers to create 
consistency and demonstrate the behaviours that 
are acceptable within the organisation. Training 
in a combination of procedural and behavioural 
approaches to adopt in various circumstances 
would lead to the development of strong 
organisation values against which individuals can 
assess themselves and decide if it is the right 
place for them to build a career. Currently RSM 
has experienced an increase in requests to support 
organisations through line management training 
both in large corporate environments and in 

family run organisations. To gain the best return 
on investment from those who are considering 
retirement, management should consider a flexible 
approach to this in order to capture important 
knowledge and share it appropriately across the 
organisation.   

It is clear that there are a number of challenges 
for manufacturing organisations to navigate. 
Harnessing the power of the diverse network of 
people is key to making the vital cultural shift that 
enables individuals to share ideas, feel connected 
to a common purpose and become accountable 
for their actions. Engaging people in this way 
and moving the focus away from one of pure 
process and procedure, will influence behaviour 
change that focuses on shared values at the heart 
of an organisation. Unlocking knowledge and 
enabling shared learning will in turn enable such 
organisations to regulate and innovate for effective 
success.  

For more information on how to ensure your business is a progressive employer or other HR issues, please contact Jude Lean,  
HR Consultant, at jude.lean@rsmuk.com or your usual RSM contact
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INNOVATE  
TO WIN 

We are working in a turbulent 
time in which change is 

continuous, however, all the 
signs are that UK manufacturing 

is positioned to grow. 

Jude Lean



April marks the point at which the Government 
introduces the increased combined employee 
and employer contribution of 8%, of which 
at least 3% of which must be the employers’ 
contribution. 

Auto-enrolment has been a huge success in 
terms of enrolling millions of workers into their 
employers’ workplace pension, encouraging 
employees to save more for their future and thus 
ensuring that more people are not solely reliant 
on the state pension when they retire.  

It is important that Employers fully understand 
and manage the pension regulations, so they 
do not find themselves at the receiving end of 
a Pensions Regulator fine or penalty for non-
compliance. This is more than just a payroll issue 
and lots of employers don’t appreciate they have 
a raft of obligations.

The impact on your business will vary depending 
on:

      Your specific pension arrangements.

      Whether you’re using ‘qualifying earnings’, or 
one of the other pension tiers.

      The current pension contribution rates being 
paid by you and your employees.

As pension and employee benefits experts, 
Prismatic Wealth, can guide you through the 
whole auto-enrolment process, ensuring you 
remain compliant and taking the stress out of this 
area of your business, allowing you to concentrate 

on other areas.

We work with all businesses, from small to larger 
SME’s, administering and explaining pension 
and employee benefit schemes to employees. 
Our services can be tailored towards your own 
business needs and we would always welcome an 
initial conversation. 

Please contact us for further information on managing auto-enrolment and your pension and employee benefit schemes. 
Email: enquiries@prismaticwealth.co.uk   Tel: 01642 661600

NEW PENSION CONTRIBUTION OBLIGATIONS FOR 
EMPLOYERS 

For millions of employees automatically enrolled into their workplace pension, the amount  
they and their employer must pay, is increasing this month. 
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Could you expand a little on your background prior to 
joining UNW?

I started my training with Coopers & Lybrand in Leeds, working 
with a mixed-corporate audit portfolio. Two years after qualifying I 
joined the National Training Team, covering the North and Scotland, 
before transferring to the Newcastle office. As I was returning from 
maternity leave, the merger between Coopers & Lybrand and Price 
Waterhouse was underway, forming PwC. I continued to work for 
PwC until 2006, when I left to become the Trust Manager at a 
charity called the North of England Civic Trust.

How did you become involved in working with charities?

After I returned to work at PwC following maternity leave, I was given 
my first charity client in the form of the Northern Rock Foundation, 
who were in their first year of existence. There had been a change of 
emphasis at the time, with accountancy firms starting to realise that 
because of the specific challenges that charities and not-for-profit 
organisations face, they needed to be looked after by specialists, 
rather than spread across a group of people. This led to me picking 
up all the Newcastle-based charity clients, alongside some Yorkshire 
ones as well, and I started building my specialism from there. The 
sector is appealing to me because charities are always keen to see 
us. They don’t necessarily have a strong finance function of their 
own, like corporates, so they always value the advice and support 
that we give them.

What led you to joining UNW?

I had started to build a relationship with UNW whilst I was working 
for the North of England Civic Trust, as they were our auditors at 
the time. Because of this, I knew that their work ethos lined up with 
mine. When the previous charity manager at UNW left, they needed 
a charity specialist to look after the existing client base. As they 
were aware of my history working both within and for the sector, 
they contacted me about coming back into practice, and I accepted. 
I felt it was a great opportunity for me to continue to develop my 
expertise and work with a respected firm that shared my passion for 
the charity and not-for-profit sector.

Having been the Head of Charity and Not-for-Profit at UNW, 
you have progressed to Partner within the last year. What 

motivated you to work towards progression?

When I first joined UNW in 2013, I had been out of audit for several 
years. Despite this, the firm showed confidence in me and assured 

me that this was a role that would develop over time. Due to the 
level of support, training, and feedback available, I found I was 
gradually starting to take on more responsibilities. I would go out to 
tenders, started winning work and then applied for my Responsible 
Individual status, so I was able to sign off audits. At the same time, 
our charity presence was growing because of the seminars we were 
holding for charities and not-for-profits, and the regular newsletters 
we were issuing to them. As our portfolio grew, it became obvious 
that our clients needed a dedicated partner lead, which is when 
discussions about me becoming a partner began.

When I first joined the firm, I didn’t particularly have any ambition to 
become partner but the culture at UNW definitely helped motivate 
me. The firm really does bend over backwards to help its people to 
grow and develop new skills.

What do you think are the main benefits of working within 
the audit team at UNW?

Certainly the flexible working, which has been hugely beneficial to 
me. When I joined UNW, my children were still at school, and a lot 
of the audit managers were female and part-time. It’s a testament 
to how flexible to firm is, because you don’t often see that.

I think we also offer a very broad range of experience for our 
students – from smaller charities, to larger ones, right through to 
large corporates such as Ramside Estates and Lanchester Wines. The 
diverse range of clients is a huge advantage, considering that when 
I was training, some of the people were on the same job for about 
three months – meaning after coming out of university or college, 
they might only come in to contact with four or five clients a year. 
At UNW, that figure is more likely to be thirty!

How would you like to see UNW’s charity specialism 
develop over the next three years?

Over the last five years, with the support of the firm, I’ve been able 
to strengthen our presence in the charity and not-for-profit sector 
and develop a growing portfolio of clients who view us as the go-to 
firm for advice and support.

Looking at that, I’d like to build on where we’re at. We’ve reached a 
point where we now have such a strong presence that most of our 
work is through referral. Our aim is to continue to grow from here, 
and not to limit ourselves to the North East. We have a big enough 
reach now, combined with a vast depth of experience and a broad 
range of specialisms to match, to think on a national level.

IN 
CONVERSATION 

WITH...

ANNE HALLOWELL
Charity and Not-for-profit Partner at UNW

Anne Hallowell joined UNW in 2013, growing the firm’s charity sector expertise and positioning the team as 
the go-to advisers for charities and not-for-profit organisations in the North East, before being promoted to 
partner in 2018. We recently spoke with Anne about her career journey, the benefits of working within audit 

at UNW, and how she wants to continue to grow the team in the future.
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Maven Capital Partners is delighted to announce 
that since opening offices in Newcastle and 
Durham in May 2017, it has invested a total of 
£10 million in dynamic, high growth businesses 
in the North East region, driving economic 
prosperity and safeguarding over 400 jobs. 

This significant level of investment has mainly been 
achieved through Maven’s management of regional 
funds in the North East, the £20m Finance Durham 
Fund established by Durham County Council 
and the £27 million North East Development 
Capital Fund, supported by the European Regional 
Development Fund. 

To date, Maven has identified and completed 
investments to support the growth strategies of 
14 dynamic local businesses, including the largest 
independent engineering business in County 
Durham, Dyer Engineering, shipping container 
operator and leading self-storage provider, Parsons 
Containers and reverse-auction marketplace for 
insurance products, honcho.

In addition to the investments made on behalf of 
the regional funds, as one of the UK’s most active 
and well-resourced mid-market private equity 
firms in the industry, Maven has through the 

management of its VCT funds and private equity 
co-investor network, supported innovative intranet 
software, Oak, pioneering app designer, hedgehog 
lab and disruptive platform for sale and installation 
of boilers, Boiler Plan.

Maven, through its management of a number of 
regional growth funds, six income and growth 
venture capital trusts (VCTs) and private equity co-
investment opportunities sourced by the investor 
team and funded by its high net worth, family 
office and institutional investor network, is able 
to support the growth of private companies from 
start-up (from £250,000 investment) to scale-
up (up to £5 million) as well investing up to £15 
million to back highly skilled and entrepreneurial 

management teams to complete buy-out 
opportunities. 

One of the UK’s fastest growing economies, 
the North East is home to a range of dynamic 
businesses with highly-skilled workforces and 
connectivity to global markets. Built on a proud 
history of innovation, the region has a diverse 
and thriving economy and is recognised for its 
strengths in a number of key industry sectors such 
as manufacturing, engineering, technology, science, 
healthcare and energy.

Michael Vassallo, Investment Director at Maven, 
said: “We are delighted Maven has reached such a 
significant milestone and that we have been able 
to support so many jobs across the region. Since 
opening office in the region less than two years 
ago, Maven’s positive impact on businesses in 
the North of England is already evident, fuelling 
the growth of ambitious SMEs across a wide 
range of industries. Our local investment team 
works closely with the businesses we support and 
reaching this key milestone demonstrates the need 
for this type of finance. We look forward to working 
with more companies to help them achieve their 
growth plans.”   

MAVEN INVESTS £10 MILLION IN NORTH EAST 
BUSINESSES, SUPPORTING THE SAFEGUARDING OF 

OVER 400 JOBS 
Maven celebrates a remarkable milestone after opening offices in Newcastle and Durham in May 2017 

to manage two major regional development funds.
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Maven’s local team are actively looking to work with exciting businesses seeking the right funding to help achieve their growth plans. Please 
contact Maven to discuss your business and its plans on 0191 731 8590, or visit www.mavencp.com to find out more. 

Maven’s North East team



Maven offers flexible debt and equity funding options  
to support dynamic SMEs across the UK, investing up 
to £15 million in a single transaction. 

Maven funding can support a business at any stage of 
its growth cycle and cover a wide range of corporate 
activity including MBOs and buy-and-build strategies, 
as well as the provision of acquisition finance, 
development capital and replacement capital.

CREATING VALUE

www.mavencp.com

Maven Capital Partners UK LLP is authorised and regulated by the Financial Conduct Authority, Firm Reference Number 495929

If your business is in need of finance to help unlock its growth potential, we may be able to help. 
For more information please contact:
Salvus House, Aykley Heads, Durham, DH1 5TS. T: 0191 731 8595 
Earl Grey House, 75/85 Grey Street, Newcastle upon Tyne, NE1 6EF. T: 0191 731 8590

Maven North East A4 Flyer (Jan 2018)_v2.indd   1 16/01/2018   18:30
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If you’re a business owner, I’m sure you’ll be well aware that HMRC 
introduced a new system that replaced the annual tax return. Making Tax 
Digital; something I’m sure you’ve seen plenty of times over the last few 
years. Their aim is to have the majority of businesses using cloud accounting 
software that will enable them to update their tax account quarterly. 

At KP Simpson Certified Public Accountants, we’ve been implementing plans 
and systems for our clients ahead of the deadline. It’s a change that, once 
in place, will make life a lot easier for businesses. Making Tax Digital is a key 
part of the government’s plans to make it easier for individuals and businesses 
to get their tax right and keep on top of their affairs by transforming tax 
administration making it more effective, efficient and easier for the taxpayer 
to get it right.

As from April 1st 2019, VAT-registered businesses with a turnover above the 

VAT threshold (currently £85,000) are required to use the Making Tax Digital 
service to keep records digitally and use software to submit VAT returns.

HMRC has advised that during the first year of the changes they will take a 
light touch approach to digital record keeping and filing penalties, especially if 
businesses are doing their best to comply with the law. However, this does not 
mean a blanket ‘no penalties promise’ from them, nor does it mean we can turn 
a blind-eye and not act on it until they realise. 

There has, however, been a deferral for some customers until October 2019, if 
you’re unsure if this applies to you, please give us a call. 

If you are VAT registered, with turnover above £85,000, and you have not yet 
converted to the use of accounts software that will link with HMRC’s systems, 
get in touch as we can help you deal with the updates and changes required.

MTD...ARE YOU READY?

www.kpsimpson.co.uk

Up until the 2016/17 tax year as a landlord, you could deduct mortgage 
interest and other allowable costs from your rental income before calculating 
your tax liability. However, from 6th April 2020, tax relief for finance costs will 
be restricted to the basic rate of income tax which is currently 20%. Relief 
will be given as a reduction in tax liability instead of a reduction to taxable 
rental income which is not looking good for landlords operating with small 
profit margins.

The changes started to be phased in from April 2017 and they said it’d take four 
years. Mortgage interest tax relief will be limited to the basic rate of tax (20%) 
and given as a reduction in tax liability instead of a reduction to taxable rental 
income. The changes mean that the basic rate tax payers could find themselves 
pushed into a higher rate band as a result.

Advanced Funding Solutions advise that there’s no impact on tax liability for 
landlords who remain as zero or basic rate payers but unfortunately, higher rate 
and additional rate tax payers will pay more in tax, as tax relief on mortgage 
interest will be limited to the equivalent level of a basic rate tax payer and with 
taxable income now calculated without a reduction for finance costs. Some of 
you may experience an upward move in tax band and some landlords may also 
find yourselves in a negative after tax, if you’re currently only making a small 
net profit. It’s looking like an increase for all involved, landlord, and tenants, alike. 

Those who will see the biggest impact will be existing higher rate tax payers (40 & 
45%), tax payers who end up moving to a higher rate tax band and landlords with 
high mortgage costs relative to rental income. Lower rate tax payers remaining in 
the same band and landlords free of financial liability are unaffected.

LANDLORDS; ARE YOU UP TO DATE WITH THE TAX 
RELIEF CHANGES?

We talk to Advanced Funding Solutions to find out what’s going to happen over the next 12-18 months.

For further information and advice, contact Advanced Funding Solutions at www.advancedfunding.co.uk or 0191 486 2089.



Cavu Corporate Finance has recently advised 
Avid Technology on raising £7m from Maven and 
existing investors NVM and Downing. 

Avid specialises in the manufacture and development 
of powertrain components and propulsion systems 
for heavy-duty and high-performance electric and 
hybrid vehicles, and works with a range of large 
international clients including Caterpillar and Jaguar 
Land Rover. Its product range includes constituent 
parts for battery systems, power electronics, thermal 
management systems and traction motors.

The investment round will enable Avid to increase 

production volumes of its current component 
product range and enable the firm to invest in 
further development of world-class leading electric 
motors, power electronics and battery systems.

“Avid is a hugely exciting business with significant 
potential to be a North East success story with global 
reach, and we are delighted to have been able to help 
the company at a key juncture of its development,” 
said Thomas Brunsnes who led the deal from Cavu.

“This was a complex transaction, with existing 
institutional investors and a new funder in Maven, 
but with the help of a range of regional advisers, 

including Muckle, Ward Hadaway, and Womble Bond 
Dickinson, the investment has provided Avid with 
significant capital to continue its rapid expansion 
plans.

This will create a number of high-skilled research 
and engineering jobs in the region, and helps further 
establish the North East as a centre of excellence for 
the automotive industry.

We are confident that Avid has a bright future ahead, 
and will follow in the footsteps of other Cavu clients 
that have raised private equity such as Fairstone and 
Fastflow.” 

CAVU ADVISES ON £7M FUNDRAISING FOR ELECTRIC 
VEHICLE SPECIALIST
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www.cavucf.com

For more information,  
visit www.explorewealth.co.uk or call us on  
0191 285 1555 to arrange a free initial consultation.
Explore Wealth Management Ltd is authorised and regulated by the Financial Conduct Authority.

At Explore Wealth Management, 
we understand the difficult 
decisions you face when 
planning ahead for retirement.

We proudly see ourselves as the North East’s leading financial 
advice firm for business owners, professionals and senior 
managers who are either approaching, or already in retirement.



In 2018, Tait Walker created 35 jobs in the 
region across a range of roles including an 
events coordinator, IT assistant and capital 
allowances and R&D managers. The firm’s wealth 
management team has grown due to an increase 
in new client wins for the team, ranging from 
investment and pension advice to long term 
financial planning. 

Alongside the new positions, Tait Walker has 
welcomed tax and accountancy graduates who 
will undertake a mixed training course throughout 
their ACCA in which they will do both tax and 
audit tasks throughout their training to better 
understand client needs. 

The accountancy firm’s continued focus on training 
and exam success has also seen the company award 
a range of internal promotions, including Claire 
Hinshaw from senior manager to Associate. Claire’s 
new position will see her work across Newcastle 
and Teesside to service the firm’s clients, assist the 
partners in growth of the business and manage 
staff across the teams. 

Speaking on her promotion, Claire Hinshaw said: 
“Over the last two years I’ve really enjoyed working 
at Tait Walker and with some amazing North East 
businesses. 

“Part of my new role will see me working to 
continue to develop our Newcastle and Teesside 
client portfolio and ensure we are providing the 
best possible service for our existing clients.” 

Andrew Moorby, managing partner at Tait Walker, 
said: “2018 was a great year for Tait Walker and 
we’ve been able to expand our growing team 
across our offices in the region. We have also been 
working with our staff to develop their training 
which has seen us award employees with a number 
of promotions to senior management level. 

“It’s been fantastic to work with great businesses 
in the region and we’ve enjoyed some great 
projects to help businesses achieve their goals. We 
launched a new digital insights service this year 
which has also been a great addition for our clients, 
to help them better understand the data in their 

businesses and how it can help them to improve 
profits and straetgy”. 

In 2018, Tait Walker worked with a number of 
the North East’s growing businesses, including 
the The Naked Deli. The firm’s corporate finance 
team assisted the clean-eating restaurant chain 
in securing a £2.5 million investment of growth 
capital from Foresight Group to aid with bolstering 
systems and infrastructure, as well as continuing 
the rollout of sites across the UK. 

Andrew continued: “In 2019, we have plans to 
recruit more team members and are looking at 
further growth in the region. Charity work is also 
high on our agenda and we’ll be exploring ways to 
get more involved in the community – it really is an 
exciting time for the firm.”

Established in 1937, Tait Walker is the largest 
independent accountancy practice in the North 
East of England, which now employs 155 staff 
following a number of new appointments as the 
firm continues with its recruitment drive. 

Independent accountancy firm, Tait Walker, is setting its sight on further growth in 2019 following a  
year of new appointments and a brand new service offering. 

To find out more about Tait Walker visit www.taitwalker.co.uk or call 0191 285 0321.
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TAIT WALKER GEARS UP FOR FURTHER GROWTH 
FOLLOWING A BUSY 2018

Claire Hinshaw



Peter Rutherford

Rutherford Hughes Ltd. is authorised and regulated by the Financial Conduct Authority. Rutherford Hughes Ltd company registration no: 10431722. Country of registration: England. Office &  
Registered Office address: Collingwood Buildings, 38 Collingwood Street, Newcastle upon Tyne, NE1 1JF.

DO NOT 
IGNORE THE 

OLD
I am not referring to an aged 
grandparent here but to old 

pension and investment 
contracts that often sit in a 

drawer and are not considered 
again until they are due to  

pay out.
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Peter Rutherford is a director at Rutherford Hughes Ltd. He can be contacted on 0191 229 9600  
peter.rutherford@rutherfordhughes.com    www.rutherfordhughes.com 

Pension contracts offered by insurance 
companies have been around for many years 
and it would be fair to say that the pricing of the 
original offerings would make a modern investor 
blanche. 

Initial costs were covered by way of no purchase 
of investment units for a period of months or 
through “capital units.” The latter suggested that 
the investor’s premiums were buying investments 
from day one, but the company had an annual 
management charge on these units which was 
inflated to 6 or 7%. Effectively, the provider was 
clawing back costs throughout the life of the 
contract and would levy exit penalties on anyone 
transferring away funds. 

With such high annual charges, a quiet but positive 
market return could be turned into a loss for 
investors.

After a period, the investor’s premiums bought 
investment units which were more normally priced.

The third way was for a bid/offer spread to be 
charged on any premiums paid. Typically, this 
would be around 5% so effectively 95p in the £ 
was being invested.

Charging is one thing and the investments held is 
another.

Unfortunately, a lot of the contracts were set up 
and never looked at again. Consequently, many 
have an inappropriate asset allocation i.e. spread of 
investments, with money stuck in underperforming 
funds.

Many providers defaulted to “life styling” for 
the investment which means that, as the client 
gets closer to the proposed retirement age, new 
premiums and the existing funds are allocated to 
lower risk investments such as gilts. This was in the 
expectation that the client would buy an annuity 
when they retired. 

With the advent of “pension freedoms” the 
minority of individuals now purchase an annuity. 
Many do not intend touching their pension pots as 
they are seeking to pass wealth down the bloodline 
Inheritance Tax free. The result of “life styling” is 
that these people have missed out on opportunities 
for more growth and are holding inappropriate 
investments for their needs and objectives.

You will also find that most older contracts do 
not offer flexible drawdown, which allows you to 
take what you want when you want. If this idea 
appeals, you will have to change your contract at 
some juncture. 

What is the point of telling you all this?

The message is simple, do not ignore old 
investments; get them reviewed. It may cost you 
a few pounds, but it could be worth thousands to 
you in the longer run. 

You don’t even need a lot of information. If you 
can give an adviser the name of the company, with 
your policy or plan number, and a letter authorising 
the release of information to them, they will do the 
rest. 

The adviser will write to the company and obtain 
a full break down of the terms of the contract, the 
charges and where it is invested. They can compare 
the old contract with the new and consider the 
appropriate investment funds for you.

To repeat myself, take advice if you have any 
older contracts, or need to start planning for your 
retirement date. It will be well worth your while.

If you would like more information, or would like 
to discuss your own position, then please do not 
hesitate to contact me or my colleague, David 
Hughes. 



With a perfect credit history, and a long-term 
relationship with Vanilla Bank who look after 
your mortgage and current account, what could 
go wrong? 

Well, as implied by the name of our made-up bank, 
some mortgage companies like straight forward 
plain properties, with no quirks or unique features 
– in short, regardless of your own status, if they 
don’t like the property they won’t lend you the 
money to buy it! 

A few examples where some banks may say no are:   

      Freehold flats – the majority of flats in England 
are leasehold properties – but some are freehold 
– which is an area most but not all avoid.  

      Short remaining lease on a flat – virtually every 
lender has differing requirements, some look at 
the remaining term at the date of application, 
others require a certain remaining term at the 
end of the proposed new mortgage.  

      Tyneside flats – these are local to the North East, 
but are not approved by some lenders.  

      Land – many lenders are nervous where there 
are more than two acres of land attached to a 
property.  

      High rise flats – a development greater 
than six storeys can be an issue with some 
lenders.  

      Two kitchens – an unusual occurrence, but a 
problem for most lenders. 

      Solar panels – seen by most home owners 
as a huge benefit, but these can be a problem 
mortgage wise.

      Property above or close to non-residential 
properties – this can be an issue with many 
Banks, but in our experience there is usually a 
solution somewhere in the mortgage market. 

      Not fit for mortgage purposes – sorry about 

the jargon, but this can cover several areas 
including a lack of a kitchen or a bathroom, 
through to the condition of the property. 
Auction properties are often a good example 
of this. 

With an in-depth knowledge of each lenders’ 
“quirks” a professional mortgage advisor may be 
able to help you avoid the disappointment and 
stress of a rejected application. 

Local, face-to-face, independent mortgage advice 
can smooth the process - we are ready to take your 
call and offer assistance at a time and place to suit 
you!
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Paul H
ardingham

, D
irector of Innovate M

ortgages and Loans

As a mortgage is secured against your home, it could be repossessed if you do not keep up the mortgage repayments.Each person’s circumstances are different and will be looked at on an individual basis  
and it is not guaranteed that a mortgage can be sourced in every case.

PROPERTY TYPES 
– MORTGAGE 
COMPANIES 

HAVE DIFFERENT 
TASTES!

Ok – so you’ve found your dream 
home or perfect investment, now 
you need a mortgage to buy it. 

If you wish to discuss your mortgage requirements please contact Paul Hardingham at Innovate Mortgages and Loans on  
0191 284 3723 or email paul@innovateml.co.uk. Innovate Mortgages and Loans is a trading style of Innovation Financial Management Ltd. 



If you are like me you may sometimes think about what life will look like 
in the future when you don’t have to work? You may think of the hobbies 
you have or will take up or the extra time you can spend with your family. 
You may be considering looking after grandchildren or planning the next 
holiday. Whatever the picture looks like it’s good to plan and to think about 
how much is life going to cost?

As a Chartered Financial Planner with over 20 years’ experience, I am very 
familiar with these types of conversations. To be honest, there is nothing more 
worthwhile in my role than helping people have some control over the choice 
of whether to work or not. We use the term “Financial Independence Day”. We 
prefer to use this term as opposed to “retirement” as, to us, it means choice. 
Most of our clients would like to know when they can afford to stop work 
altogether but many will phase into it. To have these kinds of choices you need 
a robust financial plan.

Here are some questions to ask yourself that may help you to formulate your 
own plans:

1.  It’s never too early to begin thinking about “Financial Independence Day”, - 
ideally when would you like this to be? 

2.  If you are married/in a long term relationship, perhaps it would be good to 
think about this together?

3.  What does a great plan look like? What’s on your bucket list?

4.  Imagine it’s a Thursday morning in November, 6 months after you’ve stopped 
working - describe what your day ahead looks like?

5.  What do you spend now? Is this likely to change when you stop work?

6.  When your salary is reduced/turned off where will you get your income to 
cover your spending plans?

7.  How important is it for you to have certainty of income v flexibility of 
income?

8. Do you know how much your State Pension is and when it will be paid?

The job of a good financial planner is to get you thinking ahead about what you 
want the future to look like and work with you to put an action plan in place to 
increase the probability of you achieving your goals.

WHEN IS YOUR “FINANCIAL INDEPENDENCE DAY”? 
Neil Cowie, Director of Robson Laidler Wealth identifies the key factors in planning for life after work

Robson Laidler Wealth
t: (0191) 281 8191   e: wealth@robson-laidler.co.uk   w: robson-laidler.co.uk

Fernwood House, Fernwood Road, Jesmond, Newcastle upon Tyne NE2 1TJ

Neil Cowie
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FRANCHISING  
DRINKS

Mincoffs Solicitors recently held their first 
Franchising Drinks networking event at The 
Continental gin bar, Newcastle, alongside 
PayKeeper, a specialist accountancy for 

franchises. The event brought together the 
North East franchising community for informal 

networking and knowledge sharing and will 
feature in the firm’s strong repertoire of 

industry specific networking events, including 
Property Drinks and Tech Drinks which is 

entering its third year.

www.mincoffs.co.uk     @mincoffs





It’s the stuff of science fiction. From Kubrick’s 
2001 to the ongoing Terminator franchise, 
we’ve been fascinated by the implications of 
artificial intelligence for decades. And while 
shape-shifting T-1000’s are still a long way off, 
innovation in business is making AI a very real 
prospect. Even in the construction sector.

A storm is building

The construction industry is often criticised for its 
failure to embrace change and innovation. However, 
the increasingly modern face of the industry shows 
that nothing could be further from the truth. 

Whilst exoskeletons were first invented in 1960’s, 
and have since been used mainly in the military, 
they are now well on their way to being used in the 
mainstream construction industry. 

They not only reduce some of the physical stresses 
and strains that come hand in hand with manual 
labour, but have been adapted to track workers on 
a construction site, alerting them in real time to 
potential hazards and allowing injured workers to 
be located more quickly. 

AI could save lives

The construction industry remains physically 
demanding and labour-intensive and accidents and 
even fatalities remain a constant threat. When it 
comes to heavy manual handling, the attraction of 
robotic labour working at height and in demolition 
is obvious. Although this artificial intelligence is 
very much in an experimental stage, the benefits 
of using robots on site in what can be a dangerous 
environment are obvious. 

In recent years 3D printers have been used 
increasingly, whether to construct walls on site, 
fabricate off-site materials and components or 
even ‘print’ a crossing for pedestrians and cyclists 
in the Netherlands. A recent study revealed that 
a 3D printer has the ability to ‘print’ a house in a 
fraction of the time it would take human workers, 
with production being reduced to around 12-24 
hours in some cases with only the windows and 
doors added later. 

This technology is not only exciting but has 
the potential to reduce costs, cut pollution and 
environmental damage and even save lives. At this 
point you may be thinking: “What is the catch?” 

Legal implications for new tech

Aside from the obvious financial cost and potential 
impact upon the skilled labour market, we can only 
speculate on what legal questions might be raised 
by the introduction of these technologies onto our 
building sites. 

Some immediate questions that spring to mind are: 

      Who is liable for the design of a structure/
building that has been ‘printed’?

      How will the use of ‘printing’ impact upon 
design life guarantees and ‘fitness for purpose’ 
type contractual obligations – will this be the 
end of building contracts as we know them?

      Who owns the copyright and intellectual 
property in a 3D design? 

      Who is liable for the actions of ‘rogue’ robots?

At this point in time we simply don’t yet know the 
answers posed by some of these questions. It may 
be that these questions aren’t meaningfully asked 
for some time. 

However, the obvious benefits these technologies 
can bring to construction and engineering projects 
mean that an industry, often maligned for its failure 
to adapt and embrace change, might lead the way 
in resolving some of these very difficult legal issues. 
Then who knows what is possible.

For more information or advice on your construction and engineering legal issues, please contact Adam Aston on 0191 211 7980 or  
email adam.aston@muckle-llp.com
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CONSTRUCTION - A BRAVE NEW WORLD
Adam Aston, a senior associate in the construction and engineering legal team at Muckle LLP, examines  

the latest technologies in the industry and the legal questions they pose for businesses. 
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What is your job role at GBLF?

I am the financial controller and the firm’s 
compliance officer for Finance and Administration 
(COFA for short) here at GBLF. My position gives 
me responsibility for the financial strategy and 
planning of the firm. The COFA role is specific to 
solicitors, which means I must ensure all GBLF 
employees comply with any obligations imposed 
under the Solicitors Regulation Authority 
accounts rules.

How long have you worked at GBLF? 

I first joined GBLF as a consultant in 2012, where 
my role has continued to develop, and I became 
an employee in December 2014.

What was your dream job when you were at 
primary school?

I always wanted to become a vet; they do such 

an incredible job! I also wanted to be a teacher 
growing up, becoming an accountant certainly 
never got mentioned in any career conversations.

What has been the proudest moment of 
your career so far? 

If I had to choose one moment, it would have to 
be passing my Chartered Accountancy exams, all 
the hard work and dedication paid off! 

What do you look forward to most at the 
end of the working week? 

I love spending time in the great outdoors, taking 
in the fresh air whether that is walking, running 
or cycling. 

If you could have dinner with anyone, dead 
or alive, who would it be, and why? 

David Attenborough, it would be fascinating to 

hear about his adventures. He’s seen so many 

incredible things across the years and would so 

refreshing to listen to his thoughts on the future 

of the planet.

What is the best book you’ve read?

 It would have to be the Harry Potter book series, 

I’ve started to reread them with my children, and 

they are still just as good the second time around! 

If you could have one superpower, what 

would it be and why? 

I think it would be incredible to time travel, 

Imagine being able to go back and witness some 

of the world’s most historic events. It would 

also be brilliant to travel into the future, to bear 

witness to how the world will change and the 

technological advancements.

GETTING TO KNOW…LOUISE WOODHEAD
As business manager at Gordon Brown Law Firm LLP (GBLF), Louise Woodhead is responsible for the 
firm’s financial activity, working with the wider team to support the business through day-to-day 

activity and strategic growth. 

GBLF  T: 0191 388 1778  E: info@gblf.co.uk  W: www.gblf.co.uk
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We have offices in Newcastle and Chester le Street
T:  0191 388 1778  •  E: info@gblf.co.uk  •  W: www.gblf.co.uk

The Employment Team at Gordon Brown Law Firm is made 
up of qualified employment and HR professionals who can 
provide advice and guidance on all employment and HR 
matters. With over 40 years combined experience you can be 
sure your business is in safe hands. 

Real People. Really great lawyers.

GBLF’s Employment Masterclass is ideal for start up businesses or businesses in a period 
of growth who do not currently have access to HR and / or employment advice or for those 
who are not happy with their current HR / Employment advisor(s).

HR & Employment protection is essential to ensure your business is adequately insured 
against any unexpected losses e.g. employment tribunal claims for unfair dismissal, breach 
of contract, wrongful dismissal or constructive dismissal.

The Employment Masterclass will go through the basics of setting up job descriptions, 
advertising and providing a written statement of terms. The team will also advise of the 
benefits of strategically aligned practices which will help future proof your business. 

Topic Areas on the day will cover:

• Advertising – how to look professional and avoid discrimination 

• Job descriptions – how they can be used to advertise effectively, 
 ensure a good selection process and link in to future performance management

• Ensure a good cultural fit

• Regular reviews during the probationary period

• What is a statement of particulars and what should be included?

• The pros and cons of different contractual clauses

• Length of service, unfair dismissal and automatically unfair dismissal reasons

• Benefits & Rewards – how to become an employer of choice

Cost: 

  Non-clients - £20.00  

 Current Clients - Free

Venue: Kingston Park Rugby Club 

Date:  Thursday 23 May 2019

Time: 11.30am – Networking 
 12 noon – Lunch 
 12.30pm to 2.30pm – Masterclass

RSVP: wendy.peffers@gblf.co.uk







If the business has assets, the first step is to 
carry out a valuation and explore whether it is 
possible for the one party to retain the business 
and compensate the other spouse with a greater 
share of other assets. Many couples prefer this, 
especially if one spouse has had very little to do 
with the business. If there are insufficient non-
business assets to give to the other spouse, look 
at whether there is capital in the business which 
can be extracted, without damaging the viability 
of the business. If there are not many assets, a 
valuation is probably unnecessary as the spouse 
can benefit from the business by sharing the 
income and receiving maintenance instead.

You will be requested to produce the last two years 
accounts and details of past and projected income 
but it is also wise to prepare further information 
so that your spouses’ lawyer and the court (if 
necessary) can have a better understanding of the 
business. 

Who established the business and when? If well-
established before the marriage, without any 
financial or other contribution from the other 

spouse, there is a greater chance of arguing that it 
should be treated differently from the other family 
assets.

Who else is involved? If there are several people 
who own the business, the court is less likely to 
insist on the business, or its assets, being sold 
because it could unfairly affect the other business 
owners.

Are there any restrictions in the company’s 
constitution as to who can hold shares? If so, it 
will not be possible for the other spouse to receive 
shares as part of the settlement.

How is the business performing? Clearly explain 
if the business may suffer a downturn because of 
market changes. Your spouses’ lawyer and the court 
will not know your business sector aswell as you 
do. 

Future plans? Was cash ear-marked for future 
development? The court may try to avoid 
disrupting your plans if they are well explained and 
sound prudent.

How far off is retirement? If you would be retiring 
in the short to medium term and selling then in 

any case, your spouse may agree to receive part of 
the business when it is sold in the future.

If you are currently happily married but want to 
do what you can to protect your business in the 
eventuality of divorce, it is wise to keep your 
business assets separate from your private assets 
and not involve your spouse in the business. If you 
inherit a business during the marriage, ask your 
spouse to sign a post-nuptial agreement to forgo a 
claim against the business. 

Fighting about business assets at court is extremely 
expensive and time consuming. Taking expert 
advice from a specialist family lawyer at the outset 
is vital to understand where you stand, minimise 
the damage and avoid court. 

Nicola Matthews has 23 years’ experience as 
a family lawyer, is a Law Society Family Law 
Advanced Panel in Ancillary Relief [Financial Aspects 
of Divorce] and Complex Assets, qualified Mediator 
and Collaborative Lawyer and Secretary of the 
“North East Region of Resolution”, an association 
of specialist family lawyers who adopt a firm yet 
conciliatory approach to family cases. 

PROTECTING A BUSINESS ON DIVORCE
The repercussions for a divorcing couple, who run a business together can be far reaching.  

The outcome often depends on the type of business.

For further information contact Nicola on 0191 232 8345 or email: nicola.matthews@hay-kilner.co.uk
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It introduces a tariff for Road Traffic Accidents 
(RTAs) on damages for soft tissue injuries. This 
is expected to be implemented in April 2020 at 
the same time as the government introduces 
a new £5,000 small claims limit for RTAs and 
from £1,000 to £2,000 for other personal injury 
claims, such as public and employer’s liability. 
These changes are likely to significantly reduce 
the number of lawyers working in the low-
value claims sector.

Personal injury lawyers feel the public will be at a 
disadvantage and will now only receive a nominal 
sum for whiplash claims, if any.

Sweeney Miller’s Head of Litigation, Lindsey 
Christie says: “I am concerned about the 
implications of the legislation which will reduce 
compensation for Claimants, even those who 
may be unable to work for months”.

The small claims limit change means legal costs 
cannot be recovered when the damages are 
under the limit. This will result in large numbers 
of genuinely injured claimant’s being unable to 
seek legal advice from a Solicitor on their claim 
and having to go it alone against the insurance 
companies to recover any damages for their 
injuries, loss of earnings or vehicle related damage 
if their claim is worth less than £5000. 

Speaking for the Government, Chris Philp MP, 
said there was evidence the system was broken, 
arguing it creates a ‘one-way bet that is the reason 
there has been such an explosion in claims’.

But for the opposition, Andy Slaughter MP quoted 
the Law Society’s briefing note, pointing out the 
proposed fixed tariff of £225 for an injury lasting 
up to three months was the equivalent to some 
payouts for flight delays. This is equivalent to 
approximately 10% of the current award. Richard 
Burgon MP, Shadow Secretary of State for Justice, 
said: “When legal fees are not covered, tens of 
thousands of working people will simply be 
priced out of obtaining legal assistance, resulting 
in many pulling, dropping or not pursuing their 
cases.”

The Ministry of Justice states that insurers have 
promised to pass on savings to motorists through 
lower insurance premiums, although no figure 
was cited.

Lindsey joined Sweeney Miller in 2006 and is 

head of the Civil Litigation team. She has more 

than 12 years post-qualification experience of 

dealing with a wide range of civil litigation cases 

including personal injury, clinical negligence, 

family law, property and contract related disputes 

and commercial litigation.

In relation to personal injury and medical 

negligence cases, she has particular experience of 

accidents at work, road traffic accidents, public/

occupiers liability claims and criminal injuries 

claims, including long-term domestic abuse. She 

deals with complex cases involving catastrophic 

injuries such as head and spinal injuries and has 

handled large Group Litigation Order cases. 

If you have had a road traffic accident, or know someone who has, there is still time to contact Sweeney Miller Law’s expert team of  
specialists to seek advice on a potential claim on Tel: 0345 900 5401 or email enquiries@Sweeneymiller.co.uk.
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WHIPLASH 
CLAIMS TO BE 

CURBED IN 
FUTURE?

The Civil Liability Bill received 
Royal Assent in December 2018 

which will bring significant  
changes to the personal injury 

compensation system.

Lindsey Christie
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www.toomeylegal.co.uk
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Sue Shaw-Toomey

1. Should you pay a deposit to have the 
property taken off the market?

No! These deposits are rarely returned if you do 
not go ahead with the lease. 

2. Do you pay the Landlord’s costs? 

If it is a new lease, then no. If it is to get the 
consent to a transfer of an existing lease then the 
existing tenant will need to pay the reasonable 
costs of the landlord. What is reasonable is a 
broad range. They can be as much as £1,500.

3. Why is Best rent not the best?

Because it is more than open market rent. It is 
based on the possibility that a tenant may pay 
a premium rent to have that particular property.

4. Why is the repairing obligation 
important?

Good and substantial repair means an “as new” 
condition. If it is not in that condition at the start 
of the lease, then you have to bring it up to that 
condition. A fairer repairing level is one that is the 
same level of repair as at the start of the lease as 
evidenced by a schedule of condition. This can be 
a photographic condition using your phone if it 
has a good camera.

5. What is an AGA?

An Authorised Guarantee Agreement is a 

guarantee from the out going tenant that the 
new tenant will pay the rent.

6. Break clauses

Should be for the tenant only (not the landlord) 
and not have a list of conditions attached to their 
use.

7. Long or short lease? 

Why do you need a long lease? It can lead to 
additional stamp duty but unless it is at least 
eight years long it will not be registerable at the 
Land Registry.

8. Exclude from the Landlord and  

Tenant Act 1954?

If it is there is no automatic right to renew.

9. Permitted User and planning laws

Check the authorised planning use as well as the 

user clause in the lease.

10. Check the registered title

There may be restrictions against your use or you 

may need the consent of the landlord’s lender to 

your lease.

TOP TEN TIPS 
FOR TENANTS

Toomey Legal Limited provides 
quality, clear, commercial 
property legal advice at 

value-driven rates in a fast, 
professional and responsive way. 

Here, Sue gives her advice for 
landlords to bide by.



With the Corporate Season Ticket scheme, businesses 
can let employees pay for an annual ticket through their 

monthly wages, costing as little as £10.80 a week.

Part of everyday life

nexus.org.uk/corporate

START 
COMMUTING 
FROM £10.80  

A WEEK



A Jesmond based accountancy firm has been honoured Gold standard for its 
commitment to keeping its workforce healthy. 

Robson Laidler Accountants has received the Gold Better Health at Work Award 
as part of an initiative to promote health and wellbeing in workplaces across 
the region. 

The award comes at the same time that recent research reveals that, given 
the choice, 74% of UK workers surveyed would rather an employer allocated 
£100 towards wellbeing initiatives than a workplace Christmas party. And in a 
separate survey, 40% of global business leaders say they have created a culture 
of wellbeing in 2018 (up 7% from 2016). 

In its third year of the four-year programme, Robson Laidler undertook a series 
of workplace health campaigns and fitness activities over the past 12 months 
and will now build up to the continuing excellence award where it will take up 
the challenge of promoting health and wellbeing to not only its staff but to 
other local businesses. 

To achieve the Gold Award Robson Laidler set up its own badminton and 
walking club, rolled out a robust mental health and wellbeing policy including 
a free 24 hour confidential support helpline to all staff, as well as offering a 
newly structured career development path and flexible working hours to all 
employees. 

Fun activities have included a mocktail making masterclass, boozed and 
confused alcohol awareness session and an oral health workshop with a local 
dental practice. Factual seminars have been held from Prostate Cancer UK and 
Breast Cancer Care to staff. 

Lead health advocate at Robson Laidler Gemma Graham said: “I couldn’t be 
prouder of our team for helping us achieve Gold standard in the Better Health 
at Work Programme. 80% of our staff got involved in some kind of wellbeing 
activity over the last 12 months. 

“The health and wellbeing of our staff is paramount as we aim to ensure 
our firm is a place people feel happy and confident coming to each day and 
ultimately a great place to work.

“We are excited to take this to the next level in 2019 and showcase our 
initiatives to other workplaces too.” 

ACCOUNTANCY FIRM CASHES IN ON GOLD FOR 
HEALTHY WORK AWARD

www.robson-laidler.co.uk
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Facts of the case

Mr Casamitjana describes himself as an “ethical vegan”. He was employed by League 
Against Cruel Sports, an animal welfare charity. He alleges that he was dismissed after 
raising concerns about his employer investing pension funds in organisations that were 
involved in animal testing, which conflicted with his ethical vegan beliefs. 

The crux of the case is that Mr Casamitjana is arguing that his ethical veganism amounts 
to a philosophical belief and he was discriminated against because of that belief. 

The Law

Religion or philosophical belief is one of the Protected Characteristics which are currently 
covered by the Equality Act 2010. 

In order for veganism to qualify as a philosophical belief, Mr Casamitjana must be able 
to prove (amongst other things):

      That his belief is genuinely held;

      The belief is one as to a weighty and substantial aspect of human life and behaviour;

      The belief attains a level of importance and seriousness; and

      The belief is worthy of respect in a democratic society. 

Comment 

Of all the Protected Characteristics, philosophical belief is arguably the most difficult to 
define and it will be interesting to see the tribunal’s decision in this case.

Last year, the Employment Tribunal held that a belief in Scottish independence qualified 
as a philosophical belief. This raises the question of whether in the current political 
landscape, could an individual’s strong views on Brexit satisfy the test and amount to a 
philosophical belief? 

VEGANISM: A PROTECTED BELIEF?

If you require specialist employment law advice please contact me on 0191 282 2882 or at paul.mcgowan@collingwoodlegal.com 

At the time of writing this article, the Employment Tribunal in the case of Casamitjana v League Against 
Cruel Sports is due to consider whether veganism is a protected belief under the Equality Act 2010. 

Paul McGowan



01661 854 538  ~ www.theshipinnwylam.co.uk
Main Road, Wylam, Northumberland, NE41 8AQ

A GREAT BRITISH PUB
Situated in the charming village of Wylam, Northumberland. We serve proper, tasty and 
wholesome pub food, using the best locally sourced ingredients the season has to offer. 

Our menu changes daily and our Sunday lunch is delicious. 

We are dog-friendly and have a wide selection of beers, ciders and cask ales. 
We also have a range of spirits and a fabulous wine list. 

Come and relax in a friendly, cosy environment and enjoy our top-class hospitality. 
You can also enjoy food and drink in our beautiful beer garden, or why not stay over 

in one of our guest bedrooms?
26 Northumberland Square,  
North Shields,  
NE30 1PW



After an incredibly successful year in 2018, St James’ 
Square Law Firm celebrated 2 years in business last 
month.

The firm has had a meteoric rise to success. It 
outperformed 2017 in the first quarter of 2018 and 
went on to treble turnover from the previous year. 

It also moved premises last July to 7,000 square feet 
of premium office space in Esh Plaza, Newcastle Great 
Park, to accommodate its expanding team.

St James’ Square is now embarking on a phenomenal 
rate of growth in 2019 as it focuses on doubling its 
client base, turnover and team.

Paul Monaghan, managing partner of St James’ Square 
said: “Last year the firm went from strength to strength. 
We started the year with 12 employees, ended with 28 
and moved to bigger premises.

“Demand for our services has been strong and continues 
to increase. Currently we are establishing three new 
departments – Corporate Services, Employment 
& HR and Debt Recovery - to ensure we can serve 
marketplace need.”

Partner, Andrew Carser added: “We never thought 
that we would have the scale of growth and success 
that we’re currently enjoying so early on in our firm’s 
history. Our growth is testament to the hard work 
and dedication of all of our employees who always go 
the extra mile and the continued support of our ever-
growing client-base. We’re delighted to be employing 
more people and further enhancing the service that we 
offer our clients.”

St James’ Square has been born out of sheer 
determination and ambition. The firm’s performance 

puts it on a par with many of the major law firms in 
the North East. It is a fantastic achievement for any 
organisation but is particularly remarkable given that 
the firm is still at such a young age.

The growth and success is a result of careful strategic 
planning before the firm was launched. Experience, 
technology and knowledge of the marketplace were 
taken into consideration to ensure that St James’ Square 
would reflect the very best for its staff and clients and 
to make sure it was a modern forward-thinking law firm 
in every sense of the words.

St James’ Square is a client-centred business where 
staff not only put the clients first, but they take time to 
really understand the situation from their perspective. 
The firm works with SMEs, owner-managed businesses, 
high net worth individuals, PLCs and an array of 
successful companies.

State-of-the-art technology has played a major part in 
the firm’s desire to deliver excellence in legal services. 
From the outset, all processes were streamlined into 
one integrated system that is accessible from any 
device. Clients receive a Rolls Royce service at a fraction 
of the price as the efficiencies gained mean that the 
firm can deliver more cost-effective, more efficient and 
more accurate services for customers.

But it’s not just technology that can be attributed 
for this success. The staff at St James’ Square are 
fundamental in its ongoing success and achievements. 
All employees of the firm are selected very carefully. 
“Not only do we recruit high performers, we also look 
beyond job titles and employ good, decent human 
beings,” says Paul. “This business is about building a 
family, and everybody shares that spirit.”

AMBITIOUS GROWTH PLANS FOR  
SUCCESSFUL LAW FIRM

A fast-growing commercial law firm, which recently celebrated hitting 
£1.6m turnover, has announced plans to double in size over the  

next twelve months.

For more information, please visit www.sjs-law.co.uk.
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Phase 1 of the St James’ Square recruitment drive has now been launched and there are currently 
seven vacancies available. Phase 2 will begin in Autumn 2019.
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The team at St James’ Square Law Firm



SELL-OUT  
ABCURRY CLUB

 
Asian Business Connexion recently hosted another 

sell-out ABCurry Club. Celebrating its 10th 
Anniversary Year ABC shared its successes and 

plans for the coming year.  

A special presentation was made by Garry Sherriff 
of ITPS to ABC’s chosen charity the PIE Project.  

For further information visit abconnexions.org. 





Beautifully located in the heart of Gosforth, set back on the south side of Westfield,  
is this fabulous, detached family home. The property has extensively renovated and 
improved accommodation of circa 3000 sq ft and a magnificent, south facing garden  
plot lying adjacent to the Town Moor. 

Westfield Gosforth

Price Guide: £1.1 Million

4 3 2 E

Ashleigh Sundin

ashleigh.sundin@sandersonyoung.co.uk

rare! Office: 0191 223 3500

www.sandersonyoung.co.ukFrom Sanderson Young



This very fine, three storey, end terrace family home has great style and character and  
is located in a prime residential area of Jesmond. The property has been refurbished  
and improved to an extremely high standard and offers exquisite accommodation with 
many tasteful, individual features.

Osborne Avenue Jesmond

Price Guide: £999,000

6 3 5 D

Ashleigh Sundin

ashleigh.sundin@sandersonyoung.co.uk

rare! Office: 0191 223 3500

www.sandersonyoung.co.ukFrom Sanderson Young



ROCHEFORD LODGE, WOOLSINGTON PARK SOUTH, WOOLSINGTON

PRICE GUIDE: £995,000
Rocheford Lodge is a fabulous, detached family home, originally constructed in the 1950s and improved and redesigned to a high standard by the current owners. 
This beautiful property has very tasteful, highly impressive interior design and accommodation which includes an extended and superbly appointed kitchen/
breakfast room with handmade Christian’s style cabinets, a formal drawing room with views over the rear gardens, a second lounge and a dining room with 
doors connecting to the conservatory; on the first floor are four double bedrooms, all with bespoke furniture, and two with en suite bathrooms. The gardens are 
immaculate with beautiful lawns, well stocked flower borders and mature trees providing good screening and privacy. To the front of the property is a superb, semi 

circular ‘in and out’ driveway with electrically operated gates and entry system as well as a triple width garage.

Contact rare! From Sanderson Young on 0191 2233500  ashleigh.sundin@sandersonyoung.co.uk  www.sandersonyoung.co.uk
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Gosforth Office: 

0191 213 0033 | gosforth@sandersonyoung.co.uk

Ponteland Office: 

01661 823 951 | ponteland@sandersonyoung.co.uk www.sandersonyoung.co.uk

An impressive, newly built, architect designed house,  
occupying a fabulous approx. 0.25 acre plot with excellent 
open aspect rural views. This superb property has versatile 
accommodation over three floors, finished to a high  
specification with a magnificent 36ft kitchen/living room.

This fabulous detached, modern family home is well located 
in the heart of Gosforth, set back on the southern side of 
Elgy Road with superb south facing gardens. The property 
has had a number of improvements carried out in recent 
years and has been significantly extended to the rear. 

Bewick House is a beautiful stone built detached house, 
designed and built by the current owner and positioned in a 
quiet and private site of approx 0.24 acres, overlooking the 
surrounding fields and countryside. The property is finished 
to a high specification with stunning design features.

This beautifully presented, detached, contemporary home 
has been upgraded by the current owner and occupies a 
fabulous peaceful position on a sizeable corner plot. The 
property is surrounded by generous landscaped gardens to 
three elevations, affording a high level of privacy.

Medburn Close Medburn, Nr Ponteland

Elgy Road Gosforth

Bewick House Whalton, Nr Morpeth

Belleisle House St Mary Park, Stannington

Price Guide: £715,000
Julie Douglas

Ponteland Office
Elaine Newbigin
Ponteland Office

Price Guide: £679,000

Price Guide: £699,950

Price Guide: £612,500

5/6 3 4 B

4 2 2 C

4 3 3 D

5 3 3 B
Julie Summerbell

Gosforth Office
Julie Summerbell

Gosforth Office



When and how did you first get into property?

I joined a firm of chartered surveyors and auctions 
after I left school in Barrow. Auctions were 
completely different then, with only the properties 
that were extremely popular going into the auction. 
It was the Swinging 60s and a busy, exciting time. 

How did your career progress?

My career took a few turns after I met Ian and we 
married in 1974. He was a professional footballer 
and played for various clubs including Barrow and 
Darlington. We moved across to the North East and 
one of the first jobs I got was working for the former 
Northern Rock. I didn’t particularly enjoy that and 
moved to an up and coming property agent Dudley 
Charlton where I first met David Leslie. I worked in 
Newcastle with David and we handled property in 
Ponteland. It was a busy, exciting time. He built the 
agency into a household name and an 18-branch 
network around the region.

When did you first meet Duncan Young?

We met long before Sanderson Young. During the 
early 1980s Dudley Charlton bought a smaller 
Alnwick estate agency called Glover Humble where 
Duncan was a junior valuer. That’s when we first got 
to know each other. We’ve worked well together ever 
since. In 1986 Dudley Charlton sold out to the large 
insurance company General Accident. I continued 
to work with David Leslie out of the national 
headquarters of GA Property Services on Newcastle 
Business Park. Duncan continued to rise through the 
ranks to become area director for GA in the North. 
Around 1998 Duncan left to establish Sanderson 
Young; I didn’t join him until 2005 to market new 
homes.

How did Sanderson Young develop?

I joined the business as it began to change. There 
was a big management restructure in 2006 which 
resulted in Duncan taking full control. During this 
period, we launched the Rare! brand, to focus on 
properties in the mid to top end of the market, 
from £700,000 plus. This was a huge success and 

continues to develop today. Part of my role was 
also to streamline the company and introduce and 
manage new systems to drive efficiencies into the 
business. We delivered many exciting new homes 
developments during this period. It was this success, 
our commitment to great personal service and 
our strong brand that got us through the financial 
recession. We continue to invest in our Gosforth, 
Alnwick and Ponteland offices while also growing 
the online side of the business.

How has the property sector changed?

We have seen heightened competition and the 
impact of online estate agents in the last five years. 
Right now, many online agents are struggling because 
nationally the volume of activity has dropped. People 
want to deal with people and want the added value 
of experienced agents who understand the local 
market. Today, we have to offer choice and flexibility 
to all our customers. Increasingly, our website plays 
an enormous role in the business, as walk-ins, off 
the street into our branches drops. We are set to 
invest in more features to further enhance our online 
experience.

Your stand-out career moments?

There’s been many but while at Sanderson Young I 
would say successfully marketing and selling Grove 

Park in Gosforth, and the Lime Street development 
in Newcastle, and Beadnell Point at Beadnell. More 
recently, we’ve loved working with Urban Splash 
and getting the first phases of Smith’s Dock, North 
Shields completed. 

What would be your dream property and 
location?

I love the house I have at Hawthorn Grange, in 
Brunton Lane, in a semi-rural area on the outskirts of 
Gosforth. It was a development I helped market and 
sell, and I really love the properties. If I was ever able 
to find the time to enjoy a home in the sun, it would 
have to be in Majorca, an island I’ve been going to for 
more than 30years.

If you could have a dinner party with anyone, 
who would it be?

Julie Walters, Barbara Streisand, Jo Malone, and 
Nigella Lawson with Michael Buble to provide some 
nice background music.

How do you relax?

I enjoy gardening and interior design. I also love 
cooking. Golf, when I can find the time. Ian is 
chairman of Ponteland Golf Club, so we spend a fair 
bit of time around the club. I also love to spend time 
with my grandson.

STILL 
PASSIONATE 

ABOUT 
PROPERTY

Janet Hopkinson – operations 
director at leading estate agent 
Sanderson Young – has spent a 
lifetime in property, particularly 

marketing new homes. Janet 
outlines her career and the 

changing trends in the property 
sector regionally and nationally.
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www.sandersonyoung.co.uk

Janet Hopkinson



At Tecaz we love to give the opportunity for you to see and touch a range

of bathrooms or kitchens before you decide to purchase. Our showrooms

feature over 200 bathrooms, 100 showers and 50 kitchen displays,

you're sure to find what you are looking for.

Save up to 60% off RRP on some of our Biggest Brands including Heritage,

Roman, Merlyn, Laura Ashley, Lakes, Tavistock, Roca, RAK, Burlington and many more!

FREE FREE computer aided planning and design are available, and for larger projects,

we offer installation support. We are confident you'll achieve your dream

living space. Plus FREE granite or Silestone worktops available on selected

kitchen ranges.

Tecaz
www.tecaz.com

Norham Road, North Shields, NE29 7TN • Tel : 0191 257 6511

Tecaz Echo House, Pennywell Ind Est, SR4 9EN • Tel : 0191 534 7733

Portrack Lane, Stockton-on-Tees, TS18 2HG • Tel: 01642 610 100

Opening hours
Monday - Friday : 9am - 6pm • Saturday : 9am - 5pm • Sunday 10am - 4pm

Exclusive but Affordable



Due to central government cuts to local 
authority budgets, councils have had to 
reconsider the services they can afford to provide 
to local residents. When developers create a new 
housing scheme it is now the norm that the local 
authority will not adopt the roads, footpaths 
or street lighting. Often the council will also 
not collect refuse and recycling waste. This 
means that these services need to be procured 
through private sector contractors, and managed 
accordingly, and this is where a service charge 
comes into play. 

Since the launch of our Land, Development & New 
Homes department our Property Management 
team has been asked to provide specialist advice in 
relation to the implementation and management 
of service charges across a range of the new build 
schemes upon which our residential operation is 
instructed in the sales and marketing.

In our experience many people are not aware 
that service charges are often applicable to 
developments other than apartment blocks. We are 
increasingly becoming involved in schemes where 
the individual house plots are sold on a freehold 
basis subject to an obligation to contribute towards 
a service charge for shared services. These services 
commonly include landscaping, refuse collection 
and the maintenance and repair of unadopted 
roads, footpaths and street lighting. Depending 

on the legal set up of the shared land ownership 
additional costs to provide public liability insurance 
and health and safety risk assessments are often 
necessary.    

We are often asked why a service charge is 
payable in addition to council tax and, as there 
is no reduction in council tax offered for those 
residents who also must pay a service charge, it is 
often misunderstood that residents are paying for 
services twice. Council tax and service charges are 
mutually exclusive with council tax also covering a 
wide range of other local services such as planning, 
transport, public roads and footpaths, police, 
fire service, libraries, leisure centres, parks and 
recreation spaces, refuse collection and disposal, 

environmental health and trading standards for the 
whole of the local area. 

As RICS Regulated Chartered Surveyors and Estate 
Agents Bradley Hall understand that, due to their 
usually uncapped nature, service charges can be an 
off-putting concern for buyers. It has been reported 
recently that the national average annual service 
charge in the UK is £1,863 per annum, with the 
average new build service charge being £2,777 per 
annum. In our experience developers do want to 
reduce the ongoing liability for their buyers and we 
therefore work closely with our developer clients 
during the initial stages of the development process 
to ensure that their schemes can be designed 
with the service charge set up in such a way as to 
mitigate the ongoing liability and, therefore, future 
service charge costs for purchasers. 

Service charges run on a no profit, no loss basis 
and can only be used to pay for the services 
provided on site.  To ensure transparency any 
future cost headings are identified in the initial 
budget and prospective buyers are invited to 
discuss their ongoing obligations with our Property 
Management team should they require any further 
information or reassurance. 

Bradley Hall provide service charge consultancy 
advice and ongoing management services to a 
wide range of developers, landlords and residential 
management companies. 

94

P R O P E R T Y  I N S I G H T

For more information on how Bradley Hall can support in service charge matters please contact Catherine Affleck on 0191 232 8080 or visit 
www.bradleyhall.co.uk

SERVICE CHARGES FOR RESIDENTIAL DEVELOPMENTS  
Bradley Hall’s Operations Director & Head of Property Management, Catherine Affleck, explains  

service charges in residential property developments. 

Catherine Affleck



OFFICES TO LET 
3RD & 4TH FLOORS,  
33 GREY STREET,  
NEWCASTLE UPON TYNE,  
NE1 6EE.

City Centre Office Space

     • Total size of 375.70m² (4,044ft²)

     • Floors may be available separately

     • Available immediately

     • EPC Rating B49

     • Secure on site car parking available

Rental of £17.50 per ft2 

For more information please call  
Bradley Hall 0191 232 8080,  
email newcastle@bradleyhall.co.uk or  
visit www.bradleyhall.co.uk



The changes mean that landlords will now only 
be able to deduct 25% of mortgage interest pay-
ments and claim basic rate relief on the remain-
ing 75%. In comparison to the 2018 tax year 
during which landlords were able deduct half of 
their mortgage interest payments and claim ba-
sic rate relief on the other half this is quite the 
change. Previous tax rates meant basic, higher, 
and additional rate taxpayers could benefit from 
relief at 20%, 40% or 45% respectively.

Before the changes, landlords were able to claim 
tax relief on their mortgage interest payments at 
their marginal tax rate, however, the market has 
now altered, and the amended relief system will 
ultimately impact on a landlord’s return on invest-
ment.

It is important for landlords to review their mort-
gages to ensure they are on the best possible 
deal. Re-mortgaging to a lower interest rate will 

help to keep monthly outgoings to a minimum 
and reduce the negative impact of the tax relief 
changes.

Looking forward, when the 2020-21 tax year be-
gins, landlords will only be able to claim tax relief 
at the basic rate, regardless of whether they are a 
higher or additional rate taxpayer. It will still be 
possible for landlords to deduct other allowable 
costs from gross rental income when working out 
their taxable income.

Despite the concern and negativity surrounding 
these changes, there is still light at the end of the 
tunnel and opportunities to minimise any disrup-
tion to those important numbers for investors. 

The positive news is that there are more special-
ist mortgages available than ever before, meaning 
competitive rates are out there to be used. In the 
case of re-mortgaging buy-to-let properties, as 
with any mortgage-related task, it is important to 

seek the advice of a professional who knows the 
market, has access to exclusive deals and can pro-
vide the best deal for your circumstances. 

Another factor could include the involvement of a 
limited company. Some landlords set up a limited 
company so that they are able to set costs includ-
ing mortgage interest against income for corpora-
tion tax purposes, but there could also be signifi-
cant costs involved.

An example would be if a landlord has existing 
properties and wants to transfer ownership to the 
new company, the process could be the same as 
buying and selling property and lead to a significant 
tax bill once stamp duty costs and any potential 
capital gains tax (CGT) liabilities are factored in. It’s 
therefore essential to seek professional tax advice 
from the outset in order to determine whether a 
limited company is a suitable option based on your 
individual circumstances.

If you are a landlord or are thinking about investing in property, speak to our specialist team on 0191 260 2000 or visit www.bradleyhall.co.uk 
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NEW TAX YEAR CHANGES FOR LANDLORDS
Director of Mortgages and Finance, Lewis Chambers, discusses the changes in tax relief for landlords.

Lewis Chambers

The changes to tax relief for landlords, which were announced in the 2015, have now  
come into play from the start of the 2019-2020 tax year. 



ARMY COVENANT 
SIGNING

Ammar Mirza CBE recently hosted another 
Armed Forces Covenant Signing at the SME 

Centre of Excellence. Organisations signing up 
to the voluntary pledge to support our Armed 

Forces included the North East LEP, Purves 
Architects, DMA, TDR Training, ProSoftware, 

Sapere, Bernicia, Spennymoor Town FC, 
Dabbawal, Jive Properties, Wingbox, and JFS 

Torbitt supported by Northern Insight and ITPS.  

If you are interested in signing up  
contact team@smecofe.com



www.heatonproperty.com

D
am

iano Rea, D
irector, H

eaton Property
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This is largely the result of well-meaning 
legislation plotting a torturous and ill advised 
path to its lofty ideals.

The Tenant Fee Ban which will prevent letting 
agents from charging fees to tenants seems, 
on the face of it, a good idea. Certainly, tenants 
phoning in to a national radio program I listened 
to recently were full of glee at the idea. Not one 
of them stopped to ask “Where will the money 
come from to pay for tenant background checks 
or services like our emergency tenant helpline?”

The answer is blindingly obvious. It will come 
from increased rents. It is a bit like seeing a 
car advertised as ‘zero percent finance’. Does 
anyone honestly believe a car finance company 
is in business to make zero profit? Profit for the 

finance company is in the package somewhere.

Landlords are in no position to take the hit on 
letting agent fees. Section 24 of the Finance Act 
(which has been called ‘The Tenant Tax’) will be 
in full force from this month. This will remove 
landlords’ ability to claim tax relief on mortgage 
interest and is in effect, a turnover tax. Some will 
see a doubling of their current tax bill and are 
already exiting the market.

The private rental sector has overtaken social 
housing yet at every turn it seems legislation is 
out to hammer the small private landlord.

There is much speculation regarding the ultimate 
objective, a favourite supposition being that 
Government wish to squeeze out the private 

landlord to free up housing stock for first time 
buyers. Although this idea is firmly in the realms 
of conspiracy theory might it just play into 
legislators’ agenda?

If this is the case it is ill thought through. If a small 
landlord has a portfolio of three, four and five 
bedroom properties and declares “Enough”, those 
properties are not going to be snapped up by first 
time buyers. Lenders are not going to loosen their 
mortgage criteria to accommodate buyers of ex 
rental properties. 

So, an interesting Spring for the private rental 
sector and one we shall watch with interest. 

Next month I promise fluffy bunnies and dancing 
daffodils. 

SPRING AND TAXES
Now that it is officially Spring I would love to write a column full of fluffy bunnies and dancing daffodils 

but sadly, the outlook for the private rental sector currently looks like the bleak midwinter for both 
landlords and tenants. 



National strength, locally delivered.

New Homes  
Now Selling in 
Bishop Auckland

YOUR HOME MAY BE REPOSSESSED IF YOU DO NOT KEEP UP REPAYMENTS ON YOUR MORTGAGE OR OTHER DEBT SECURED ON IT. Credit is secured against your home. Subject to status, Help to Buy Terms & Conditions are available on selected properties 
in England only. Eligible applicants will be offered an equity loan up to a maximum of 20% of the purchase price (based on the open market value). Applicants are required to fund at least 80% of the purchase price by means of a conventional mortgage, savings/deposit where required. The equity loan 
is provided by the HCA and held as a second charge. This offer is not available in conjunction with any other promotion. Full details will be provided on request.‡Assisted Move is available on selected new Linden homes only. We reserve the right to refuse to agree to Assisted Move and we are under no 
obligation to give reasons why. Assisted Move may not be available in conjunction with any other offer. For full terms and conditions please visit lindenhomes.co.uk/schemes/assisted-move. *On selected plots only. Choices available subject to stage of construction. Please ask your Sales Executive for 
details. Computer generated images shows typical Linden homes at Bishops Park. Prices and details correct at time of going to press.

Are you a first time buyer or a family dreaming of that perfect 
home? Bishops Park offers a stunning new collection of  
2, 3 and 4 bedroom houses for sale in Bishop Auckland.

Have your pick of the plots today and move in for summer.*   
Our sales office is now open so don’t delay.

Ask us about the many ways we can help you move.

Help to Buy* means you could afford your Linden home  
for a 5% deposit and 75% mortgage.

Or do you have a home to sell? Make use of our Assisted Move‡ 
package, where we could help you sell your current home.

BISHOPS PARK
Bishop Auckland DL14 8RG

2, 3 & 4 bedroom homes

BISHOP AUCKLAND DL14 8RG

Open Thursday to Monday 10am – 5pm

01388 881544
lindenhomes.co.uk/bishopspark

Sales Office Now Open

ADVERTISEMENT FEATURE

INTRODUCING BEAUTIFUL BISHOPS PARK

Following prestigious schemes in Morpeth 
and the Gateshead area, the housebuilder - 
with a mission to create a step change in 
the choice and quality of new homes in the 
region – will build a collection of two, three 
and four bedroom properties at Bishops Park,  
Bishop Auckland.

With the sales office now open, visitors can 
get a glimpse of the lifestyle available at 
Linden Homes’ latest development. Early 
birds can take their pick of the two, three 
and four bedroom homes available in the first 
release of properties, the first of which will be 
ready to move into by the summer.

The show home – a four bedroomed Goodridge 
- will be opening in July too, together with  
a view home – a three bedroomed Mayfield.

Ideal for first time buyers, or those with growing 
families, the homes will enjoy spacious layouts, 
contemporary features and appliances, and  
a superior standard of specification – as 
present in all Linden properties.

Well placed for local schools, Bishops Park is 
also perfectly located for commuters – close 
to the A1M motorway and just ten miles 
south of Durham and eleven miles north 
of Darlington. Hourly trains to and from 

Darlington and Middlesbrough also run from 
Bishop Auckland train station during the week, 
which is just over a mile away.

Known as the gateway to Weardale, Bishop 
Auckland is a bustling market town in the Vale 
of Durham, standing high above a meander in 
the River Wear with commanding views across 
the surrounding countryside.

The new development is just over a mile 
from the historic and scenic Auckland Castle 
along with its vast rolling grounds and deer 
park, which are open to the public and offer 
a picturesque and peaceful retreat for walkers. 
For those who like ‘To ruin a good walk’ as the 
old saying goes, the local golf course is just a 
short step from the development too.

Bishops Park is also less than two miles 
from local supermarkets and within walking 
distance of the banks and high street shops, 
bars and restaurants of the market town 
centre, ensuring that buyers will be well 
served by local amenities.

Finally, for those who like to get out and 
explore the great outdoors, this latest Linden 
Homes development is under an hour’s drive 
from both the Yorkshire Dales and North York 
Moors National Parks.

Sales Director, Tracy Iles, says: “Details of 
the beautiful homes available can now be 
viewed at our on-site sales centre, and our 
team can talk visitors through all the options 
and assistance packages that can help people 
make their dream move.

“For example, those with a home to sell 
might want to find out more about our Part 
Exchange* scheme, which could help to speed 
up the buying process. For those who qualify, 
we can buy their existing property. Estate 
agents value this home, a price is agreed 
and the purchase made – paving the way for  

a speedy move to a brand new Linden home.”

For more information about Bishops Park, or 
to register your interest in these exceptional 
new homes, call 01388 881565** or visit 
www.lindenhomes.co.uk and search Bishop 
Auckland.

 *Full terms and conditions of Linden Homes’ Part Exchange  
    scheme is available on request.

**This call will cost 7p per minute plus a phone company access 
   charge.

LINDEN HOMES IS DELIGHTED TO BE BRINGING ITS VIBRANT AND EXCITING TAKE ON 
NEW BUILD HOMES TO COUNTY DURHAM.



The UK’s ageing population and the 
pressure on the NHS to provide more 
types of specialist care than ever  
before, are two of the unrelenting sources of 
demand for property in the healthcare sector. 

For the first time since records began, occupancy 
rates in healthcare facilities have hit an all-time 
high of 89.4%, surpassing the 89.3% previous peak 
back in 2006. 

Healthcare property development continues at a 
pace. As does investor interest in the sector. From 
care homes to day nurseries, retirement villages to 
specialist schools – operational healthcare property 
currently outperforms all the other specialist 
sectors in terms of returns. 

The primary care and acute hospital care markets 
are gaining particularly high interest from investors 
looking to capitalise on the inherent need for such 
assets across the UK − as stated in the NHS five-
year forward view.

Western European countries including the UK, 
France, Germany, Spain, The Netherlands and 
Scandinavia are expected to lead the way in terms 
of attracting capital into healthcare in 2019. 

Along with all this demand for healthcare, hand-
in-hand comes a demand for experts in valuing 
healthcare assets. Step in, Becky Gaughan.

Becky has been appointed by Knight Frank 
Newcastle to work in the Valuation and Advisory 
team dealing with all types of commercial property, 
but she also meets a growing demand for valuers 
in the North East region who know the healthcare 
sector inside out.

“It’s such a niche area and there are only a handful 
of firms offering healthcare valuation as a service”, 
says Becky.

“The North East has a well-established care 
home industry and we have seen diversification 
in the types of healthcare assets being developed, 

particularly where the private sector can work 
alongside the NHS and create facilities that the 
NHS struggles to provide. 

“For example, services such as residential 
rehabilitation units can support individuals who are 
undergoing a long period of recovery and cannot 
be accommodated in hospital long term. Specialist 
centres for young adults can offer respite care and 
additional support with learning disabilities. Care 
operators are moving with changing demand and 
creating more and more specialist facilities.” 

“We need to monitor all of these changes as 
knowing the market is the key to a reliable valuation. 
We are valuing healthcare assets as trading 
businesses, so factors such as the demographics 
of an area and where potential demand will come 
from have a significant impact on potential trading 
performance going forward.” 

State of the Market 

The UK healthcare market continued to experience 
some headwinds in 2018. 

Unfortunately, the social care funding crisis 
continues to impact many local authority funded 
homes. Almost 7,000 beds were deregistered in 
2017/18, while increases in the National Living 
Wage and a shortage of nurses presented many 

operators with higher staffing costs and a shortage 
of skilled labour. 

In response, new development tends to be focused 
on the private pay personal care home market. 

As mentioned earlier, our ageing population means 
occupancy rates are at an all-time high. 

At the same time, average fees have outstripped 
inflation for the fifth year running. Operators are 
trying to limit the impact of rising staff costs and 
generate the additional income they need to invest 
in and improve the quality of care they provide. 

Elderly care home profitability fell marginally 
during the 2017/18 financial year as the market 
endured increased costs. 

However, it is worth noting the differing financial 
performance of local authority funded homes 
verses the independent private pay segment. 

While margins for public funded homes were down 
to 15.9% - the private pay market is reporting 
profitability as high as 39.4%. This is a notable 
jump and a source of encouragement for operators 
and investors alike. 

The adult specialist care home sector has faced 
a similar set of operating issues, but with around 
90% of fees being paid from the public purse, this 
sub-sector remains heavily influenced by restricted 
council budgets. 

Knight Frank sees the lack of available stock as the 
biggest barrier, as opposed to a lack of investor 
appetite. Much like other healthcare asset classes, 
long-term income streams and secure yields below 
5% continue to look favourable in these uncertain 
economic times. 

Debt markets arguably remain cheap, and cap rates 
are seemingly at record pricing, but as open-ended 
funds and institutions move away from retail to 
focus on ‘alternative’ sectors - combined with 
overseas capital - UK healthcare remains a very 
competitive sector to invest in.

BOOMING HEALTHCARE SCENE SHOWS NO SIGNS 
OF SLOWING DOWN

Becky Gaughan works at Knight Frank in Newcastle. She can be contacted at becky.gaughan@knightfrank.com; 0191 349 8625.  
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Healthcare

Becky Gaughan



In the past year, more than 97% of the premium 
builder’s home buyers would recommend the 
company to their friends and family, according 
to the independently-verified home building 
industry’s Customer Satisfaction Survey, carried 
out by HBF and the NHBC. The results of the latest 
surveys have just been published and demonstrate 
an extremely high customer satisfaction level that 
puts Duchy Homes as one of the elite few with the 
maximum 5 stars. 

These results, in addition to the industry’s Consumer 
Code and the ten-year warranty on all new homes, 
combine to give purchasers genuine confidence in 
the exclusive new homes they can enjoy from Duchy 
Homes.

The multi-award-winning house builder, with 
four divisions across the north of England and the 
Midlands, is currently building homes in two fantastic 
areas in the North East. 

The prestigious Fulbeck Grange development in 
Morpeth is a collection of just thirteen 5-bedroom 
homes on a private tree-lined site, which is 
surrounded by beautiful greenery and two-acres of 
mature woodland, offering a unique setting just 1 
mile from the charismatic town centre of Morpeth.

Each home has been designed to include a beautiful 
combination of brick and stone detailing, with 
decorative elements that provide traditional charm 
and character. They are all offered with a high 
specification as standard, with features including 
integrated AEG appliances, granite worktops, bi-
folding doors, double garages and modern luxuries 
such as walk-in wardrobes and sumptuous family 
bathrooms and en-suites. 

Setting the standard for personal service, Duchy 
Homes launched sales for its Morpeth homes from 
a high-street shop in the market town’s centre, 
delivering a convenient, customer-focused home-
buying experience. Its innovative approach to selling 
homes has been well-received by clients, and the 
house builder is preparing to open the doors to its 
second high-street Sales & Marketing Suite later this 
month as it launches sales for its next development 
near Yarm.

Highgrove is a beautiful development of just 
nineteen executive homes in the charming village of 
Kirklevington, which will launch from an impressive 
two-storey suite on the high street of nearby Yarm. 
Highgrove will offer generous 5-bedroom family 
homes with beautiful views of open countryside to 
the north and is designed around a picture-perfect 

sweeping lane. 

The semi-rural village of Kirklevington enjoys good 
local amenities including a village hall, Judges 
Country House Hotel, St Martin’s Church and a 
highly-regarded primary school. Furthermore, with 
its close proximity to the larger town of Yarm, buyers 
can enjoy easy access to supermarkets, health 
centres, shops, a theatre and a train station.

Duchy Homes has already earned a reputation 
for the highest standards in build quality with its 
repeated triumph year-on-year in the industry-
acclaimed Pride in the Job and Quality Awards 
from the NHBC, as well as the recent accolade of 
Best Small Housebuilder in the WhatHouse? Awards 
2018. Now with its newest achievement of 5 stars 
from the HBF it is confirmed as one of the best 
house builders for customer satisfaction too.  

Interested buyers can explore online the homes 
available and register their interest to be one of 
the first to receive updates and event information. 
Homes are selling fast at Fulbeck Grange in Morpeth, 
with its Sales & Marketing Suite open Wednesday to 
Monday and a luxury show home opening in May. 
Sales launch soon for the Kirklevington executive 
homes, which are also expected to be in high 
demand.

DUCHY HOMES IS CROWNED AS A FIVE STAR HOUSE 
BUILDER FOR EXEMPLARY CUSTOMER SATISFACTION

Fulbeck Grange Street Scene

More information can be found online at www.duchyhomes.co.uk
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A typical interior of a Duchy Home

Luxury house builder Duchy Homes has just been announced as one of the highest-rated house builders 
in the country as it has been awarded the prestigious Home Builder Federation five-star award for 

customer satisfaction. 

Duchy Homes Sales & Marketing Suite  
on Newgate Street, Morpeth



Their ambitious 2019 plans follow the successful 
completion and sale of three blocks of residential 
flats in Newcastle – 1, 2 and 3 St James’ Terrace, 
alongside 17 St James’ Street for £2.05m, 5-8 St 
James’ Street for £3.8m and, most recently, Picton 
Manor for £5.11m. All three developments proved 
successful as residential investments, as evidenced 
by exceptional rental popularity. 

This trio of success was underpinned by the company 
achieving second place in the Ward Hadaway Fastest 
Growing Small Business awards 2018, and fourth in 
the overall Fastest 50 2018 list.

The sale of Picton Manor, located on Ellison Place 
in Newcastle, comprises of 11 residential flats and 
three office spaces, including Tyneside Group’s own 
headquarters. The sale completed on 21 December 
2018, after a substantial 15-month redevelopment, 
commencing when planning was received in June 
2016 and completed with first occupation of the 
properties in September 2017.

The redevelopment included a large 5-storey 
extension and extensive structural work, in order to 
transform the site from its previous commercial use, 
as office space for Northumbria University. 

Speaking about the development, Robbie Kalbraier, 
Managing Director at Tyneside Group Ltd, said: “The 
development of Picton Manor has proved popular 
with investors and tenants alike, and this is very 
much reflected in the sale price and occupancy 
levels. The whole team are very proud of the work we 

completed, taking an aging and worn building and 
regenerating it to produce an eye-catching, modern 
property.

“Newcastle is a city with a wonderfully diverse 
architectural history, and I feel particularly proud 
when I pass one of our finished developments, 
knowing that we have contributed to the 
enhancement and restoration of a building that has 
been part of the cityscape for generations.

“I believe a driving factor behind the success has 
been the design and layout of the flats, creating a 
spacious environment with a homely yet luxurious 
feel, providing something far beyond what you 
would find in many of the city’s new build blocks. 
It also means that the flats are not restricted to 
students and can instead accommodate all types 
of residential tenants, resulting in the scheme being 
particularly attractive as a low-risk investment 
option.”

Tyneside Group utilised the services of local architect 
MawsonKerr Limited on the project. Director Will 
Mawson agrees on the appeal of the living space, 
commenting: “From the outset the brief was to 
create a contemporary residential experience of 
self-contained apartments, instead of the more 
traditional student builds, which tend to focus on 
smaller rooms and larger communal areas. 

“The central location, directly across from the main 
Northumbria University Campus, means that the 
development works for both students wanting a 

premium living experience and young professionals 
looking for a stylish city base.” 

Many local businesses and tradespeople were 
involved in the development of Picton Manor. 
In addition to MawsonKerr, structural and civil 
engineering group James Christopher Consulting, 
Quantity Surveyors Thornton Firkin and investment 
agent Johnson Tucker, all played pivotal roles. On 
site, the particularly challenging location of the 
property also required extensive Health and Safety 
consultation and advice from The Way Forward 
North East Limited. 

Managing Director for The Way Forward, Dave 
Clough, said: “The location of the site, being close to 
one of the city’s busiest roads, attached to a listed 
church and directly opposite the university campus, 
with masses of day to day foot traffic, was certainly 
a challenge! We worked closely with the team at 
Tyneside Group to ensure all health and safety 
challenges were factored in as work progressed.”

Tyneside Group Ltd is a property investment, 
management and development company operating 
across the North East. The business encompasses 
Tyneside Lettings, Tyneside Utilities, Tyneside 
Developments and Tyneside Residential Properties. 
The company works in conjunction with local, 
national and international property investors to 
provide comprehensive design and management for 
development projects of any size throughout the 
region.

HIGH-END APPROACH PROVES A WINNING FORMULA 
FOR DEVELOPMENT COMPANY

The team at Tyneside Group Ltd are making plans to replicate their high-end approach to property  
development and management, having seen it reap rewards over the past twelve months. 

0191 281 5111. www.tynesidegroup.com
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The company has invested over £600,000 in the 
new, purpose-built office space, located in the 
busy Bridge End Industrial Estate in Hexham, 
Northumberland and will be home to several 
Karpet Mills departments, including Accounting & 
Finance, Marketing & Advertising. It will also act 
as a hub for Karpet Mills commercial, contract and 
business development.

Joel Dickinson, Operations Director at Karpet Mills 
said “By investing in the new Head Office premises, 
we have ensured that Karpet Mills is perfectly set up 
for the future. Our flagship new building gives us a 
platform to build upon our long-standing reputation 
as the North East leading flooring supplier.”

In addition to the new Head Office, Karpet Mills have 
also further invested for the future by undertaking 
a full showroom refurbishment at their branch in 
Hetton-le-Hole, County Durham.

The work undertaken has included brand new 
suspended ceiling with LED lighting throughout 
the two-floor premises, installation of multiple 
new premium carpet displays and brand-new staff 
kitchen for the Karpet Mills staff to use.

Joel Dickinson, Karpet Mills Director said “We are 
delighted with the recent refurbishment work 
at our Hetton-Le-Hole branch. We hope that 
the improvements will help enhance customer 
experience in store and have allowed us to maximise 

our display options, helping to provide even more 
choice to our customers and better working 
conditions for our staff.”

2018 was a very successful year for Karpet Mills, with 
the launch of new and exciting store in Hexham, 
Northumberland. The new venture marks a return to 
the family roots for the owners of Karpet Mills, with 
the family business starting in the Tyne Valley region 
in 1878.

With stores in Newcastle, Gateshead, Sunderland 
and now Hexham, the 6th generation family run 
business is able to offer even more quality carpet 
and flooring deals. “We offer consistently high-
quality products at consistently low prices. Recent 
growth of our business has significantly boosted 
our buying power. We source ‘A-Grade’ stock from 
across Europe and buy in bulk to pass the savings 
directly to our customers” these are the words of Joel 
Dickinson, Operations Director of Karpet Mills, the 
North East’s biggest stockist of quality carpets. He 
adds, “We are able to sell famous branded products 
at prices not normally seen by the general public. We 
sell Axminsters, heavy weight 80/20 wool twists and 
stainfree saxonies to our customers at better than 
wholesale cost.”

Karpet Mills combines the experience gleaned 
from over a century trading with the modern-day 
expectations of quality and service to provide the 
full package for every customer. The new Hexham 
branch will follow the pattern set by the Kingston 
Park, Hetton-Le-Hole & Gateshead branches and 
trade seven days a week.

Visit Karpet Mills, at Market Street, Hetton-Le-Hole 
(only 10 minutes from Sunderland and Durham), 
Airport Industrial Estate, Kingston Park, Newcastle 
Upon Tyne, Tyne Bridge Retail Park Gateshead (next 
to Matalan) and the NEW Hexham branch, located at 
Gilesgate Hexham (less than 5 minutes from Tesco).

“INVESTING FOR THE FUTURE, FOR OUR CUSTOMERS 
AND OUR STAFF” 

Store Refurbishment & Brand-New HQ For Leading NE Flooring Company Karpet Mills

Karpet Mills, which currently operates five stores and employs 40 people across the region, have opened their 
brand new head office facility, complete with multiple offices, boardroom and internal storage space.
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1-5 Market Street, Hetton-Le-Hole, Near Durham/Sunderland. 0191 526 1770
Unit 8b, Airport Ind Est, Kingston Park, Newcastle Upon Tyne. 0191 271 6576

Unit 2, Tyne Bridge Retail Pk, High West Street, Gateshead. 0191 478 3049
43 Gilesgate, Hexham, Northumberland. 01434 600 100

www.karpetmills.co.uk



The team here at Seven Keys have stripped away 
the large costs of a high street agent so that the 
savings can be passed onto you. After all, without 
YOU there would be no US.

Have you bought a house over the last, say, ten 
years? If you have, there is a very strong likelihood 
that you found it by browsing through a host of 
websites. You then called a contact number, visited 
the property for a private viewing and made a 
decision to set wheels in motion. 

Have you sold a house over the last, say, ten years? 
If you have, there is a very strong likelihood that you 
visited an estate agent, they popped around to your 
house, took a few photographs and loaded the details 
and photos onto a host of websites. If the house was 
sold for, say, £200,000, you will probably have had to 
fork out around 1-2 per cent in commission charges, 
which means you lost between £2000-£4000. 

Hang on a minute, that seems a bit steep to fork 
out for some photographs. Why don’t you organise 
to sell the property online yourself? 

This is where Seven Keys comes in. 

They’re an estate agent, but they’re also web experts. 
They don’t have expensive High Street premises 
and they certainly don’t have massive commission 
charges. In fact, they can help sell your home for 
£299. Wow. 

If you go to their website, www.sevenkeys.co.uk 
you will find all the information you need. If you 
are hoping to buy a property, just head for their 
‘Buying’ section and you’ll find a terrific selection of 
properties. Seven Keys are based in the North East 
and their properties are from the North East region. 

If you are looking to sell your property, the first key 
thing you will need to know is its value. So, book your 

free valuation visit. One of the Seven Keys experts 
will call in and suggest a realistic price you should 
be looking for. 

Next comes the bit where you will save potentially 
thousands of pounds in fees. Head for the ‘Packages’ 
section. 

They have a selection of packages, that are all 
individually priced, so, you can tailor your own 
house move. For £299, Seven Keys will advertise 
your home on a selection of property websites 
including Rightmove, Zoopla and Prime Location. 
You’ll be given a Seven Keys Account Manager who’ll 
always be available to answer any queries. Put some 
words together, take some photos, send them to 
Seven Keys who will then load everything onto the 
property portals. If you’d prefer to let Seven Keys 
make everything look professional, you can pay a 
further £100 for the £399 Premium package, which 
brings you all the above benefits PLUS Seven Keys 
will take the photos, put together the descriptions 
and draw-up your property’s floor plans. 

Your Seven Keys Property Consultant will give 
you professional advice about how to market 
your property and work alongside you in order to 
achieve maximum sale price for your home. Seven 
Keys will organise any mortgage advice you may 
need and, assuming all goes to plan, they’ll give you 
a helping hand by providing seven months life cover 
included in all their packages. You’ll be kept fully 
informed as to any viewings which may be requested 
from potential buyers and there’ll be regular updates 
on how your house sale is progressing. 

All of this is included in their low-cost fixed fees, 
starting from £299. How does that compare to 
around £4000 if your house sells for £200,000. 

However, Seven Keys don’t stop there. They’ve 
broken down the house selling process, so you’re not 
paying for services you aren’t receiving. Ask yourself, 
why pay for assisted viewings if you’re showing 
a purchaser around your own property? Perhaps 
you fancy a For Sale board outside your property. 
Perhaps you would like to have a Premium Listing 
on Rightmove and Zoopla, or go the whole hog and 
make your house a ‘Featured Property.’ Fancy any of 
those? Seven Keys can organise everything. 

Lastly, for the ultimate no risk package, perhaps 
you’d rather pay later once your property has sold. 
That’s not a problem with Seven Keys because they 
have a special package which costs £499 and works 
on a no sale, no fee basis. You get everything from 
the Premium package but, if Seven Keys can’t find 
you a buyer, you won’t pay a thing. 

“We’re a family business that specialises in digital 
online marketing and social media,” said Managing 
Director, Ross Parker. “We have a background in 
estate agency work, so it was an obvious move for 
us to merge these skills together and help people 
market their own properties in a highly cost-
effective manner. However, we fully appreciate that 
clients’ need guidance in how to go about putting 
their property onto the portals and how to make 
them look presentable. We hold their hand through 
the entire process and make it possible. We even 
have an online chat page or, if the client fancies a 
more formal discussion, they can call into our Team 
Valley office.”

So there you go. People no longer go to a High Street 
estate agency to hunt for a new home; they do it 
online. Seven Keys will help sell your property online 
and save you thousands of pounds in the process. 

THE 21ST CENTURY ESTATE AGENT
Who wants to save money on their house move? Imagine wanting to keep more money from  

the sale of your home. It is our opinion that the equity in your property is yours. Why give away 
thousands when you don’t have to? 

Go to their website www.sevenkeys.co.uk or give Ross and his team a call on 0191 497 1797
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Liam Timmins, managing director of the tree surgery company founded by his 
father, Stan Timmins, is driving his arboricultural business to new heights with 
an ever-expanding consultancy services portfolio.

Liam, who was diagnosed with Asperger’s Syndrome at the age of 25, decided 
to diversify his tree surgery business to take on more commercial work during 
the last year. Previously working on domestic projects, the Blyth-based company, 
Stan Timmins and Sons is now taking on bigger and more complex commercial 
clients.

The company’s impressive client list now boasts national construction companies 
such as Tolent Construction and Persimmon Homes.

Stan Timmins and Son is a well-known tree surgery business in the local area 
and, despite the recent expansion of the company, still carries out domestic and 
private development work using the same principles as those used on commercial 
projects.

TREE SURGEON GROWS FROM 
STRENGTH TO STRENGTH

Liam Timmins
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Local entrepreneur Adam Walker has launched 
Hubspoke Marketing Ltd, providing a range 
of marketing services to small businesses 
throughout the UK from his office at Business 
Central Darlington.

In August 2016 after public spending cutbacks hit 
the sports and leisure industry it proved to be a 
turning point for Adam. Facing redundancy from his 
role as a sports development officer, Adam was left 
with one of life’s biggest challenges, how to keep 
his family afloat. 

With this in mind Adam took a part-time position 
with PWLC Projects in a marketing role, taking a 
lead on the Modeshift STARS project, a national 
initiative which focused on encouraging more 
children to walk to school.

While setting up the project Adam and his colleague 
Nick Butler, took advantage of Business Central’s 
shared workspace - Open Space. This not only 
proved to be the perfect location for the Modeshift 
STARS project, but also the perfect environment to 
network and make new contacts, which meant that 
Adam was able to pick up extra projects from other 
clients within the centre to supplement his part-
time contract.

Ultimately it was his time spent with the business 

community in Open Space that planted the seed 
from which Hubspoke Marketing grew.

Towards the end of 2018, Adam found he had 
more time on his hands to concentrate on his own 
business, this allowed him to further develop his 
business offer. This led to him securing a marketing 
and business development contract with Modeshift, 

the UK’s leading sustainable travel organisation.

Adam comments: “The skills I gained while working 
for alongside a number of start-ups in open space, 
gave me the confidence to further pursue and 
develop my own venture in Hubspoke Marketing 
Ltd. Open Space helped me learn the basics of how 
to work for yourself and grow a business.” 

Want to run your own business but not sure what 
to do or where to start? Or maybe you have a friend 
or family member who is considering becoming 
their own boss and could do with our help.

No matter what your circumstances are, this 
free session will help you explore whether self-
employment is the best option for you.

You will learn what the benefits are of becoming your 

own boss and also consider any potential downsides.

You will also learn how to research your market 

and understand the essential component parts of 

planning a new business.

Workshops are held monthly at the North East BIC is 

Sunderland. Call 0191 516 6111 for more information 

or visit www.ne-bic.co.uk/events 

www.ne-bic.co.uk

A global freight management company is expanding its presence in the North 
East, following a year of rapid growth.

TransGlobal Freight Management Ltd has relocated to a new 472 sq ft office at the 
North East Business and Innovation Centre (BIC) to accommodate its growing team.

The company, which specialises in creating bespoke freight solutions for businesses 
across the globe, increased its headcount with the appointment of a new apprentice 
last year and harbours ambitious plans for the future.

“The last 12 months have been fantastic for us as a business,” said branch manager 
Norman Thompson. “And we’re showing no signs of slowing down.

“I’ve worked in this sector for over 36 years now, I don’t know anything else,” he 
added. “We’ve faced our challenges over the years, as have all industries, but even 
in times as uncertain as this, our quality of service continues to carry us through.”

Norman, for the past 20 years, has been an avid supporter of apprenticeships and 
upskilling his staff and this is at the heart of the company’s growth.

He explains: “As an industry, it’s incredibly hard to find people with the skills and 
experience required to work in freight management.

“Those that are experienced are hard to find - and because of that - come at a 
premium, which is why it’s vital that we have a pipeline of young people coming 
through that we can upskill.

“I recruited my first apprentice 3 years ago after meeting Milltech Training in 
Sunderland. She is still with us today and is now a vital member of our team.

“So much so, that we made the decision towards the end of last year to take on a 
new apprentice and are delighted to have welcomed Elle to our team.”

REDUNDANCY TO SUCCESS WITH BUSINESS CENTRAL

TransGlobal’s branch manager 
Norman Thompson and Elle Redman

FREIGHT SPECIALIST MOVES FORWARD

Business Central’s Daniel Sanderson and 
Adam Walker, Hubspoke Marketing)

IS SELF-EMPLOYMENT FOR YOU?



Call the B2B PR specialists for 
technical writing and ideas to grow 
your company's reputation.

PR & MARKETING

Tel:0191 233 1300
mhwpr.co.uk

The clever, little things 
can be as effective as 
the BIG, noisy things.

It’s knowing which to use.

MHW Get noticed A4 Advert - V2_Layout 1  19/03/2019  15:19  Page 1
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LEADING MARKETING 
AGENCY NARRATIVE 
APPOINTS TWO NEW 

STAFF MEMBERS
North East-based marketing agency, Narrative, 
has appointed two new staff members to its 
client partnerships team in order to support the 
company’s ambitious growth plans.

Rachel Thompson, client partner, and Harley Young, 
client executive, will be responsible for managing 
client relationships and will work closely with 
Narrative’s client delivery team to ensure all work 
is delivered on time, on brief and to the highest 
standard.

Prior to joining Narrative, Rachel held an account 
manager position at a North East-based strategic 
digital marketing agency where she was responsible 
for a wide variety of marketing retainers, including 
project managing large scale projects such as 
website builds. 

Harley’s career background lies in experiential 
brand experiences and live events, where she has 
gained experience in everything from launches 
and exhibitions on an international scale for global 
brands such as Facebook and Instagram, to being 
responsible for rolling out a year-long programme 
of UK outdoor events for Vision Express.

KAROL MARKETING 
CELEBRATES SUCCESSFUL 

PARTNERSHIP WITH ICONIC 
NORTH EAST VENUE

On the back of its appointment to manage the 
PR and Social Media for the Newcastle-based 
Sir John Fitzgerald venue, Café Royal, the team 
at Karol Marketing are celebrating following 
outstanding results and the expansion of their 
partnership.   

The Newcastle-based communications agency was 
appointed in December 2018 and immediately 
started work supporting on all aspects of the 
highly-anticipated re-launch of Café Royal, 
including event management, public relations 
and social media activity, with a focus on raising 
awareness of the venue among local, regional and 
business audiences.  

In the three months that followed, the team 
at Karol Marketing delivered exceptional work 
including the management of the temporary 
closure of the venue; maintaining a consistent 
presence in local press; influencer strategy and 
engagement; managing all digital activity including 
social media advertising; planning and organising 
a launch event with media, bloggers and local 
businesses in attendance; and much, much more. 

NEW MD ANNOUNCED AT 
RAMARKETING AS FOUNDER 

HEADS STATE-SIDE
Pharmaceutical and life sciences marketing 
agency, remarketing, has announced the 
appointment of an industry veteran as its new 
managing director, to oversee the company’s 
continued growth.

Emma Banks, former boss of an international 
life sciences software business, takes over the 
operational reins from ramarketing’s founder 
Raman Sehgal, who has transferred to Boston to 
run the company’s first US office.

Founder and global president, Raman Sehgal, 
said: “Emma is a well-known industry figure with 
a wealth of senior level experience in growing 
a technology company into a highly successful 
international operation, making her an ideal 
candidate for the role.

“Emma will manage our strategic European growth 
plans, ensuring we continue to deliver world class 
service to our clients.  

“Given her experience, Emma fully understands the 
value of the US market in helping accelerate our 
expansion. Bringing her on board to run day-to-day 
operations enables me to focus on building our 
North American business.

Surge Marketing Solutions has brought itself 
closer to the Teesside community by becoming 
a Middlesbrough FC Business Club partner. By 
linking up with the Football Club, the business 
has ensured that its name will be viewed by 
thousands of Boro supporters every matchday.

Formed in 2014, Surge Marketing Solutions 
provide web design and development, as well as 
SEO services and social media advertising. Surge’s 
marketing manager, Gemma Bowman, explained 
why the association with Middlesbrough FC 

appealed to the business:

“As an agency, we can do a lot of online marketing 
in-house, but we just wanted the brand to be seen 
more in the local area and for the community to 
become more responsive to us as a company.”

This multi-layered digital approach ensures 
maximum matchday exposure for all Business Club 
partners. In addition to their presence within the 
Riverside Stadium, Surge Marketing Solutions also 
feature on StatTracker social media content that is 
shared to the Football Club’s official channels.

DIGITAL MARKETING AGENCY NETS PARTNERSHIP WITH MIDDLESBROUGH FC

INSIGHTCOLLABORATION AUTOMATION OPERATIONSSECURITY

YOUR MODERN PARTNER FOR BUSINESS CHANGE

0191 477 0365 enquiries@synergi.it www.synergi.it @Synergi_IT
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Would you like your business to appear at the 

top of the rankings when searching for a related 

term on Google? Or for Alexa to cite your web 

content as an answer to a query? 

With SEO you can achieve this. 

SEO can be overlooked by many businesses due 

to the time it takes for results to show, but when 

executed correctly and with patience, an SEO 

strategy can bring endless positives to the business. 

As a global community we are stacking up 1.2 

trillion Google searches per year – a striking 3.5 

billion per day. With an SEO strategy in place, you 

can get in front of these people when they are 

searching for a service your business provides. 

Anyone can get their website to show up on the 

Google results pages, but if a website isn’t being 

displayed on the first page, you aren’t going to see 

much success. Only 15% of searchers go past the 

first page to find an answer to their queries. In short 

- if your website isn’t showing on the first page of 

Google, you can only expect minimal traffic! 

Search engine optimisation techniques can be 

applied to your website in a variety of ways. These 

are on-page, off-page, technical and content. Each 

of these play a huge part in where your website will 

rank on Google. 

On-page SEO 

Although all the techniques mentioned above are 
crucial in achieving your aim of climbing up the 
results page, on-page SEO should be one of your 
main focus points. 

On-page SEO refers to the practice of manipulating 
the information on your website to increase your 
chances of getting the no.1 spot on Google. This is 
information such as your page titles, headers, meta 
titles and keyword usage. 

Your keywords are what you want your website to 
show up for when searched on Google. These will 
provide you a great amount of organic traffic onto 
your site and looking at what you have to offer.

Off-page SEO 

You need to make use of the whole of the web to 
enhance your strategy as link building is a vital part 
of off-page SEO. Getting other websites in your 
industry, or related to your industry, to make a link 
from their websites to yours will bring many perks. 

It will allow Google bots to see you are a 
trustworthy website thanks to the link leading to 
you. You will also benefit from increased website 
visits from those clicking the link to find out more 
about your business.

Your business having social media channels which 
include a link to your website included will also 
work in your favour. 

Technical 

Technical work is the slightly more complicated 

side of SEO. One wrong move can bring a website 

down or negatively affect all current rankings. 

With technical SEO, we look at increasing the 

speed, making files smaller or improving the overall 

running of the back-end of your website.

Content 

Content SEO is the process of creating keyword-

rich information for your website. This content 

should be helpful to the reader and provide them 

with a skill, information or a thought. 

Inputting factual, high-quality content on your 

website will work wonders for your SEO strategy. 

Not only will Google see the keywords as an 

indication of what your website is about, it will also 

show the Google bots that you are proving high-

quality, interesting information and boost your 

rankings on the results page.

Including the above four techniques in your 

marketing strategy will allow you to reach a whole 

new audience, and over time you will see your 

website traffic and sales increase dramatically.

Curtis Gabriel’s team of digital experts offer a 

customised SEO strategy to all our clients to 

ensure the best results. 

CURTIS GABRIEL’S ESSENTIAL SEO GUIDE
North East-based Social Media, Digital & Design agency Curtis Gabriel introduce the  

Essential SEO Guide. 

For more information visit www.curtisgabriel.com or call 0191 340 3600
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Bulman House, Regent Centre, Newcastle upon Tyne NE3 1DQ
	0191 340 3600   info@curtisgabriel.com       

Grow your  
presence on 

search engines 
today

  Curtis Gabriel can help increase your 
website’s exposure on search engines

For a free SEO appraisal and a chat about what 
we could do for your business call 0191 340 3600

find us on 			



Why is there a need to personalise?

Today’s consumers are inundated by the amount 
of marketing they see on a daily basis, and getting 
the attention of these consumers is becoming 
increasingly more difficult. Irrelevant offers 
that don’t meet one’s specific requirements are 
merely glanced at, and we can no longer rely on 
broad segmentation to capture their interest. 
Micro-segmentation is becoming an increasingly 
popular way of bypassing these challenges to 
get in front of the right people. 64% of people 
already expect to have an individual experience 
with the brands they interact with, and yet only 
35% of UK businesses offer a meaningful and 
individual experience to their customers (Cloud 
IQ, 2017). So, why is it hard for marketers to 
deliver? 

Do they have the right data to understand what 
their customers need, and know their customer 
journey? Are they worried about GDPR and 
infringing on their customer’s trust? How do they 
navigate the line between ‘helpful’ and ‘creepy’? 
These are only some of the questions that 
marketers ask themselves when considering how 
to personalise their communications. 

Done right, however, those brands that move 
forward from generic personalisation and provide 
meaningful experiences, with relevant offers to 
their customers, are able to benefit from a plethora 
of outcomes. According to Cloud IQ (2017), 70% 
of people say that they would trust brands more if 
they used their data correctly and were treated as 
a ‘market of one’, with the same percentage stating 
that they would be more likely to buy from that 
brand in the future. This in turn positively affects 
these brands, reducing acquisition costs by 50% 
and improving ROI by 10% (Ariker, 2015; Gregg, 
2016). 

How can we personalise?

First and foremost, companies need to centralise 
their data; the foundation on which personalisation 
is built can be attributed to the use of behavioural 
data. Making sure that the AI embedded into 
websites can successfully digest consumer data 
and turn them into real insights. To effectively 
target and personalise messages toward customers, 
marketers need to understand the processes that 
each customer goes through before making a 
purchase. While this is not new information and 
most marketers have a good grasp on how to go 
about doing this in a broad sense, understanding 
your customers on a 1:1 level is extremely complex, 
since not every journey is the same.  

Being able to group customers with similar 
behaviours and needs, not just similar 
demographics, and then further grouping them 
down into “micro-segments” can help marketers 
understand their customer’s journey more. These 
“social tribes” that develop will allow businesses 
to categorise their customers by interests, enabling 
them to really get to know who their customers 
are on a deeper level – supporting the process of 
individualisation. 

Marketers can do this by following around the 
data points left behind from customers through 
both internal and external sources, such as visits 
to the company website, as well as visits to their 
competitors. Although you don’t need to find these 
data points manually, in today’s landscape, there 
are many customer data platforms (CDP) that can 
integrate internal data and third party data (such 
as shopping behaviour), to improve individualised 
targeting. 

Thinking outside the box

You don’t need to stay digital to give tailored 
messages to your customers, either. One of the big 

misconceptions about marketing communications 
is that offline and online channels are separate 
entities that, while both have their pros and cons, 
shouldn’t mix. However, think outside the box! With 
everyone and anyone having an online presence, 
businesses need to utilise the knowledge they’ve 
gained from their micro-segmentation efforts and 
apply it in a way that will stand out. 

Personalising through direct mail can help to boost 
the ROI of these campaigns by up to 1000% (DMA, 
2016), as well as helping to establish a deeper 
trust in the recipients. In a study conducted by 
Royal Mail, people that are 15-34 years old are 
71% more likely to trust companies that send 
them direct mail (Royal Mail, 2015). In addition, on 
average, advertising mail stays in the home for 17 
days and 38 days for door drops (Royal Mail, 2015). 
When this is compared with email, the results are 
shocking - 51% of people delete email within two 
seconds and only 27% of consumers spend time 
reading them (Royal Mail, 2014).

All in all, direct mail is a great opportunity to create 
a direct and tangible relationship with consumers. 

There are many mailing houses that can offer some 
form of personalisation, but here at MetroMail we 
can offer clients the chance to personalise their 
mail at every step of the journey. Logic rules can 
be agreed and set up in advance so that data can 
be automatically sent to us on a daily basis and 
processed without any human interaction. The 
print ready file is then planned into the production 
schedule and can land on your customer’s doorstep 
as quickly as 24 hours after their online activities. 
This allows businesses to be able to create tangible, 
relevant mailers that speak to their customers on 
an individual level. 

Remember, personalisation is more than just 
addressing recipients by name!

Personalisation is a segmented form of communication that sends recipients individual  
messages tailored to their preferences.

JUST WHAT IS PERSONALISATION?
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At MetroMail, we like to 
stand out from the CROWD

HOPPY EASTER!

Do you need help with your next direct marketing campaign? 
Doughnut worry, hop along to MetroMail or give us a ring and 
we will be all ears!

This Easter, we have partnered with Greggs - our customers and prospects 
will be egg-ligible to claim a free Greggs Doughnut on us! 

0191 301 1700
enquiries@metromail.co.uk
www.metromail.co.uk

Easter advert.indd   1 12/03/2019   09:29:26



As the election approaches, it’s useful to identify 
the traits that strong leaders demonstrate and 
which values and behaviours members of the 
public should look for from the various candidates. 
Here management consultant Sarah Hall sets out 
five things to consider.

Accountable leadership

At a time when trust in the government, media and 
business is at an all time low, leaders who found 
their work in purpose and are looking to achieve a 
wider social benefit outside of purely money making 
are the ones cutting through the noise. They’re also 
the ones most aligned with the values of the public 
sector. 

We must learn the lessons of Trump and the 2016 US 
election. Yes, authenticity is important, but it must 
come with a strong track record of success, financial 
rigour and a focus on making things better for 
everyone, rather than a single sector-led approach. 

Accountable leadership is crucial – the new mayor 
will need to take responsibility for outcomes without 
blaming others or outside forces. The ideal candidate 
will ideally be used to influencing on behalf of the 
wider business community on a national level and 
have the credibility which comes with that.

Barriers to entry and to delivery

Leaders within local government are well versed 
in the challenges and opportunities facing the 
North East. Any candidate setting their stall out as 
mayor needs a similar understanding, solid policies 
which aren’t being developed on the hoof and to 
recognise that business interventions and solutions 
to perceived issues need to be well researched and 
substantiated.

There also needs to be a recognition that the 
existing system creates constraints to work within. 
Anyone stating they can ‘fix’ the North East is not 
only working from the negative assumption that 
the region is broken but is offering a glib answer 
to something that is inherently complex, which 
probably isn’t deliverable. We’ve learnt from Brexit 
to beware of politicians overreaching or bearing false 
promises.

Collaborative

One of the most important traits of any leader is the 
ability to listen and have empathy. 

Leaders in local government regularly face 
challenging situations and often need to deliver news 
that different groups of stakeholders might perceive 
as negative. They need to understand the impact of 
their decisions and actions and communicate in a 
way that is open and inclusive.

The North of Tyne Mayor needs to be able to walk 
into a room and work with people of all ages, 
genders, backgrounds, politics and races. Genuine 
engagement with stakeholders and good expectation 

management is critical – any candidate who 
appears divisive is only ever going to create greater 
challenges.

Decisive

Strong leaders are able to make difficult decisions 
but do so based on insight and fact rather than 
opportunism or instinct. They also need to do it 
with the best interests of the wider community at 
heart. Key here is the ability to balance emotion with 
reason, engage relevant stakeholders and catalyse 
action. To achieve this any new mayor needs to be 
able to command respect, not ridicule. 

Ethically sound

Finally, a fundamental trait that leaders need to 
show is strong ethics. Trump has crippled US politics 
rather than being a force for good. The new mayor 
should display a strong moral compass and a shared 
vision for the success of the newly formed North of 
Tyne Combined Authority. A capacity to recognise 
personal flaws shows humility and an ability to build 
a team that plays to strengths and also shores up 
any weaknesses.

Sarah H
all
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THE NEW 
NORTH OF TYNE 
MAYOR – WHAT 
MAKES A GOOD 

LEADER? 
By Sarah Hall, managing director of  

Sarah Hall Consulting Limited

On May 2nd, devolution will 
see the election of the first ever 
North of Tyne mayor who will be 
responsible for working with the 

new North of Tyne Combined 
Authority.
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TRACK 4: I BELIEVE IN MIRACLES
Grab that cup of hot chocolate, sit back, relax and let’s talk marketing budgets, you sexy things.  

For the fourth instalment of our hospitality insight, we are looking into operational spend as opposed to 
the marketing budget and how they can affect your judgement in key digital decisions  

that help you grow online.

Written for Northern Insight by

Adam Hill, Founder of Creativehill

The Hospitality Specialists

creativehill.co.uk

01325 566 119

hello@creativehill.co.uk

Image Credit: Unsplash

Track 1: Hotel, Motel, Holiday Inn

Track 2: Hello! Is it me you’re looking for?

Track 3: Oops!... I did it again

Track 4: I believe in miracles 

Track 5: Ah, push it - push it real good

Track 6: It’s everything you ever want

Track 7: We’re gonna have a party tonight

Track 8: What’s cooler than being cool?

Track 9: Some will win, some will lose

Track 10: Don’t believe me just watch

Track 11: You’ve got a friend in me

Track 12: Start spreadin’ the news

OUR TOP TIP:
Get a clear understanding of your 
websites operational cost on a per annum 
basis including allowances for changes 
and improvements you will want to make 
throughout the year. 
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Let’s start with the basics, pro-active 
companies allocate annual marketing budgets 
to help them grow through targeted activity 
and attract new customers. Don’t worry, it 
sounds like a complicated process but the 
reality is, it just isn’t. For simplicity, marketing 
budgets should broadly be broken down into 
four key areas;

Online - PPC and SEO to build presence

Social - Social media activities and promotions

Print - Physical print materials

PR - PR and advertorial works

Irrelevant of your size, turnover or age of 
operation, all businesses should allocate an 
annual marketing budget, period. Having a great 
business is one thing but telling the world about 
it is a whole different ball game.

How you allocate that marketing budget should 
be based on previous data (if you have any) 
and expertise from people inside your industry. 
Every business is different and therefore requires 
a different marketing approach so don’t be 
tempted to follow the crowd, it might not work 
for you. Also, the allocation of the budget differs 
as well, some companies may heavily focus on 
online tactics to reach the dizzying heights of 
Google page one, while others invest most of 
their time and budget into PR. However, you 
pickle your parsnips, it’s important to have some 
kind of budget implemented.

For the purpose of this article, I want to focus on 
the ‘online’ aspect, or rather the misuse of it. I can 
forgive you for thinking your website belongs in 
this category. We have been taught, for so long, 
that your digital presence is an online service and 
marketing tool rather than a tangible business 
asset. That couldn’t be further from the truth. 
Marketing departments, and even some digital 
agencies, will have you believe that your website 
improvements and development strategy should 
be part of your marketing budget. Ask yourself 
this, are your phones part of your marketing 
spend or an operational cost? How about your 
emails, for all you use them as a marketing tool, 
would you agree they are an operational aspect of 
your business given the fact you couldn’t function 
without them? The same is true of your website. 

Let’s make this simple, could your business 
survive if your website disappeared? For most 
hospitality related businesses, the answer is no. 
These companies rely on online reservations, 
customer validation and impulse purchases from 
husbands who have forgotten anniversaries. All of 
this is happens in your online space. Customers 
use websites to find new places, enquire & 
engage with your business and respond to calls to 

action. It is an operational part of your company 
that cannot be ignored.

We have been creating and developing websites 
with customers for a long time, and unfortunately, 
it’s not uncommon for us to see businesses that 
see their website as a marketing tool rather than 
a core business spend. In this uncertain economic 
time, the first budget cuts happen in marketing. 
Businesses focus on spend, invest more time and 
money into quick results and less into the long 
term strategy. The already small money pot that 
was originally allocated to online is concentrated 
into fast financial return and your website is left 
in a pile at the bottom of the internet. It’s a scary 
thought, but it happens.

Companies that survive budget cuts are those who 
maintain strong operational control, that much is 
true in most business sectors. They continue to 
grow online, stand above their competition and 
move forward. I was once told, “If you stand still, 
you’re actually going backwards.” This saying is as 
true in business activities as it is in marketing and 
operational structure.

So, readers, my challenge for you is to understand 
how you see your own website and where the 
budget comes from when you want to make 
changes and improvements. If you find your 
spends each year are based on the marketing 
budget within your business, stop and think about 
the impact if you stopped spending completely. 
Not pretty is it? 

If you see your website as an operational cost, 
great! But remember, don’t stand still or you will 
soon be overtaken by your competitors. Allocate 
money on improvements, new features and fresh 
content. Keep your website up to date and then 
your actual marketing spend will perform better 
in the long run. If you cannot function without it, 
it’s an operational cost.



The three-hour course is held in Radio 

Northumberland’s studio in Bedlington and is an 

ideal tool for businesses and organisations who want 

to dip their toes into the world of radio interviews. 

The training is carried out by Keith Newman of 

Highlights PR who places clients onto radio shows 

every week and who is a radio presenter himself.

The course is fun, informative and will raise the profile 

of your business.

      Hour one – hints and tips to help you promote your 

business on the air, what to say and what not to say. 

      Hour two – an interview about you and your business 

that will be aired on Radio Northumberland.

      Hour three – you get to make an advert for your 

business that will be aired on Radio Northumberland.

Course dates

9 May, 10am to 1pm or 2pm to 5pm 

4 June, 10am to 1pm or 2pm to 5pm

Price per delegate £125 – Spaces are limited to four 

per session. Book now! 

We’re not about gimmicks, gizmos 
or giveaways - we’re about getting you noticed.

P.S. Free torch for every
        new customer (lol)
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Keith@highlightspr.co.uk   Mobile 07814 397951   www.highlightspr.co.uk

RADIO MEDIA TRAINING – FUN, FACTUAL AND THE 
HIGHLIGHT OF YOUR DAY 

Highlights PR in conjunction with Radio Northumberland are able to offer personal radio  
media training courses. 



It is definitely Stacey’s business. Her vision, values 
and drive are taking Scarlet Butterfly Media to 
new heights. Determined to grow a business that 
really delivers videos and images their corporate 
and commercial clients rave about, she lists good 
listening and true understanding of client needs 
as key to her success so far.

But that’s not all. She’s determined to build her 
reputation based on honourable practice - a 
trustworthy, safe pair of hands. That’s not to say 
her videos are safely boring. On the contrary 
her 1-2 minute promotional shorts are regularly 
gaining her clients 4K-5K hits within 48 hours of 
their release. This traction has clients praising her 
work. 

Helena Samsun of Life Saving Training: “Working 
with Scarlet Butterfly Media has been absolutely 
fantastic for our business. The promotional video 
we had produced has without a doubt boosted our 
sales. We're so impressed with the style and quality 
of the video and amazed at how little we had to do! 

So where does Dad, Laurence fit into all this? A 
successful commercial photographer in his own 
right, Laurence is enjoying a second career. Moving 
from corporate banking into photography to follow 
his dream. As Senior Trade Director with RBS, 
reflecting how far he’d come from a 16-year-old 
school leaver with few qualifications to confidently 
sitting opposite the Head of a Dusseldorf business 
worth €80million. Knowing what he was talking 
about gave him a sense of accomplishment. With 
nothing left to prove in the corporate world, time 
to indulge his love of photography, moving from 
good amateur, semi-pro then to full time successful 
professional.

Just 23, Stacey’s ambitions include growing a full 
media studio to build an award-winning team of 
talented people. She plans to grow organically, 
spotting and acquiring talented individuals who 
share her values. Aware of how difficult it is to find 
and keep good people, the key to growth plans 
include actively seeking and nurturing local talent. 

Which is exactly where Dad, Laurence fits in. 

Laurence states “It’s Stacey’s business. I’m 
responsible for corporate still imagery but my real 
role is to mentor and support Stacey”. Together 
they’re building a culture of development and 
support to naturally include the nurturing and 
support of the in-house team of talent Stacey is 
looking to build.

Quietly spoken Stacey speaks of how starting 
this business helped build her confidence and 
resilience. Stacey admits she’s struggled with 
anxiety from a young age. Now, supported by 
NatWest Entrepreneurial Accelerator she’s able to 
stand in front of a room full of people and pitch her 
business. She’s also learned to say no to projects 
outside her scope and become the face of her 
business.

Working with the Accelerator programme, she 
shaped her business idea and, more importantly, 
got paying clients very quickly. Within three 
months she built a portfolio of corporate videos 
working with other businesses in the Accelerator. 
Stacey credits this start for her success today.

THE BOSS OF DAD &  
GROWING SCARLET BUTTERFLY MEDIA

Stacey Sweeney of Scarlet Butterfly Media recently acquired ‘Laurence Sweeney Photography’ in  
her quest for business growth and diversification. That makes her ‘the boss of dad’. An interesting 

dynamic emerges.

If you think that your business may benefit from a promotional video then please contact Stacey via the website,  
www.scarletbutterflymedia.co.uk
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Laurence and Stacey Sweeney



Whether it’s working on your current skill set or exploring a new area of expertise, nesma has 
all your marketing, communication and digital know-how covered.

T: 07734 222 254
E: hello@nesma.co.uk
W: nesma.co.uk

Now a company I know has two very diverse 
target markets. On the one hand corporates/
SMEs and on the other 16-19-year-olds. As 
their marketing manager, which media would 
you choose to communicate with both sets of 
prospects and clients?

Unfortunately, in my opinion, the business owner 
doesn’t understand the value of social media, and 
therefore this doesn’t feature in the company’s 
communications strategy. 

Those of you who follow nesma’s various channels 
will know, 

    a) that we use multi-channel marketing to reach 
our audiences and; 

    b) that we keep building our own training 
portfolio to meet your needs.

Often when it comes to social media, the main 
focus for a lot of businesses are Twitter and 
LinkedIn. However, not incorporating Instagram 
into your marketing strategy for 2019 could be a big 
mistake. As Instagram is an incredible storytelling 
tool that if handled correctly will help to create 
an emotional connection between consumers and 
your brand, increasing awareness, improving your 
status, building trust and then eventually all of this 
will translate into an increase in sales. 

According to statista.com Instagram now has 1 
billion active monthly users along with the highest 
engagement rate of any other social platform 
with 4.2% compared to Twitter 0.03%*. This 
engagement is what makes Instagram so valuable; 
you can gain real feedback and insights into your 

product or services in real time. Ensure you start 
asking your followers for their opinion on your 
services, product, or event? Ask them what works 
and how you can improve. 

As being successful on Instagram isn’t just about 
posting pretty images you need to develop a 
marketing strategy and ensure that you have 
dedicated colleagues creating content, scheduling 
posts and providing successful community 
management on your platform day-in-day-out. 

It’s also vital to set out clear goals, figure out how 
your Instagram marketing strategy will integrate 
with your overall social media strategy. Determine 
who your Insta audience is, and how you will 
engage them. Then once you start to release new 

content make sure you have your analytics in place 
to track your progress and analyse your success. 

If you want to know more about using Instagram 
as part of your strategy, please get in touch. You 
can also either attend one of our day courses or 
come along to talk to us and maybe get some 
hands-on experience at the People Power event 
at Northumbria University Business School on 12 
June 2019.

Instagram works for nesma. We continue to be 
amazed at how seemingly implicit communications 
materialise into the real bottom of the line business. 
The secret is to keep it authentic, in line with your 
values and purpose and, above all, relevant.
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LET’S JUST 
THINK ABOUT 
THIS FOR AN 

INSTANT...
By Veronica Swindale,  

Managing Director of nesma

The great thing about my 
job is that I am exposed to 

some fantastic stories about 
best practice and creativity 
and innovation. However, it 

also means I am also hearing 
about instances of missed 

opportunities.

Veronica Swindale



They are now recognised as one of the UK’s leading 
independent agencies specialising in Search 
Engine Optimisation (SEO), Paid Search (PPC - Pay 
Per Click), Conversion Rate Optimisation (CRO), 
Online Reputation Management (ORM), Web 
Development and Content Marketing.

They’re based in the North East but they are 
spreading their wings and now have offices across 
the country.

We spoke to the boss, MD Brett Jacobson, 12 months 
ago, so we thought it’d be a good idea to go back 
and find out how the last twelve months have gone.

When we last interviewed you, you were 
aiming to double the number of Mediawork-

ers, so how are things going?

“Things are going fantastically well. We’ve delivered 
another record-breaking year in terms of growth, 
with turnover surpassing the £5m mark for the first 
time and we are forecasting to scale the business 
further over the next 12 months and beyond. We’ve 
grown our team from 55 heads in 2017 to just shy 
of 100 full-time staff today, which forced us to move 
to our new state-of-the-art HQ in Gateshead a year 
earlier than planned. We are now managing in excess 
of £20m per year of digital ad spend across our client 
portfolio, and we helped to deliver over £250m of 
digital revenue for our customers during the past 12 
months”.

You’re into your 2nd decade…..what’s been 
achieved in the last 10….what’s the plan for 

the next 10?

“The first 5 years was all about survival, scale and 
rapid growth to establish ourselves as one of the 
leading, single service (SEO) agencies in the UK. 

However, we knew that in order to realise our 
long-term ambitions for the business, we’d need 
to diversify our proposition and evolve into a full-
service digital agency.

We invested heavily in our people, systems and 
processes to professionalise the business and we 
established the infrastructure that would enable us 
to scale and accelerate towards our aspiration of 
being a £10m turnover agency.

We are now established as a nationally-recognised 
full-service digital agency and we act as a trusted 
partner to some amazing clients. It’s now onto the 
next phase…to establish ourselves as the undisputed 
leading digital agency in the north and a top 10 UK 
agency.”

You’ve always had a vision to see the huge 
potential for an agency like Mediaworks in the 

digital age. Is that vision coming to fruition 
and where is the ‘business’ going?

“We’ve always had the aspiration to be recognised 
as the best in our industry – not just regionally, but 
nationally and internationally too. We’re a Google 
Premier Partner, an accolade that only 3% of UK 
agencies hold, and we recently won Bing’s European 
Growth Partner Award at a ceremony in Amsterdam, 
which shows we are holding our own with the best 
in Europe. Next month we’re heading to Seattle 
for Microsoft’s global awards event where we’ll be 
competing head-to-head with the leading agencies 
on the planet. We’d love to bring the trophy home 
to the North East to showcase the world-class talent 
we have in the region. We’ve also recently been 
recognised in the Northern Tech Top 100 digital 
businesses and The Drum’s Top 100 UK Independent 
Agencies.”

Are firms now switched onto the idea of SEO, 
using websites, using social media….or do they 

still need beating with a blunt instrument?

“I think the days of needing to explain to a CEO that 
their website is more than just a digital business card 
are long gone. Of course, there are businesses that 
are further up the digital knowledge curve and have 
embraced those commercial opportunities more 
than others. However, that just makes the journey 
for those clients who are only beginning to embrace 
digital so much more exciting.

We have a fantastic array of clients across various 
industries which allows us to apply the knowledge 
and insights we harvest from all those different 
environments and collectively apply it to each of 
our digital projects. This gives us a real competitive 
advantage over other agencies who might not have 
that breadth of experience.”

Lastly, what new developments/innovations 
are you now using?

“Our focus for the next 12-18 months is to further 
leverage Artificial Intelligence (AI) and machine 
learning to increase our efficiencies and ultimately 
drive even stronger performance of our clients’ digital 
campaigns. We are in an age where it’s possible to 
process billions of rows of data in an instant and to 
correlate a data set with any number of real-time 
environmental factors to produce powerful business 
insights, which can allow you to make vastly more 
informed strategic decisions. We have access to a 
wealth of high-quality data which we aim to leverage 
to its fullest potential; we have been working on a 
product which will revolutionise how we service our 
clients and how we interrogate data to deliver even 
more success for them in the future.”

MEDIAWORKS GOES FROM STRENGTH TO STRENGTH
Bearing in mind that Mediaworks was only set up in 2007, their rate of growth has  

been nothing short of staggering. 

If you would like to contact them so discover how they can help you and your company, call them on 0330 108 4263 or email them  
via their website www.mediaworks.co.uk
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01325 486666
www.harveyandhugo.com
info@harveyandhugo.com

Spring cleaning isn’t purely the domain of Mrs Hinch, 
it’s also a perfect time to look at what you can do to 

give your marketing and PR a refresh.

Polish your PR.

Spruce up your social media.

Clean up your content.



What were your career ambitions  
growing up?

Believe it or not, from a very young age I always 
wanted to have and run my own business. I can’t 
remember specifically what age this began. I didn’t 
really know what I wanted to do but the older I got, 
I realised that my talents and love was in drawing. 
Initially I thought my line of work might take me 
into Fine arts however this changed when I started 
university. There I discovered a passion for digital art. 
It was only at this point I knew that Graphic design 
was the way I wanted to go.

Tell us what led to the inception of  
the business?

Once I left university I began, like thousands of other 
students to search for graphic design work. This was 
a lot harder than I imagined and as such I had to 
take jobs in other areas. Through what I can only 
assume is fate I crossed paths with an old friend 
who was a graphic designer. She re-located back 
to the North East after losing her job and without 
sounding cliché it was a lightbulb moment. We got 
our heads together and confronted what was a male 
dominated sector. There were no other female only 
run design companies and we decided to make that 
change. 

What services do you provide? 

Graphic design ranging from branding, stationery, 
posters, brochures, banners, adverts, I basically design 
all marketing materials.

Social Media marketing -I design new websites and 
E-commerce sites. I also update people’s websites to 
stay on trend and up to date.

Search Engine Optimisation (SEO) - Developing new 
businesses from a marketing perspective.

What's your proudest business achievement? 

The biggest achievement is actually setting up the 
business itself. I was fairly young when I did it and 
had to mature quickly in a business sense. However, 
like any business, it can have it’s up’s and downs. I 
took sole ownership of the business and this came 
with it’s own rewards and struggles. I personally, full 
of self-motivated strength and determination have 
transformed this business. In the last two years I have 
excelled way beyond even what I perceived as my 
own capabilities. Bombshell is going from strength to 
strength and this has only happened because of me. 
Sometimes you have to look back and pat yourself 
of the back. This has only encouraged me to achieve 
greater things and really put Bombshell design on the 

map. I am hopefully looking to expand and grow this 
business, gaining more clients in the Newcastle and 
Durham area. My aim is to have Bombshell design as 
the go to graphic design company in the North East. 

What challenges have you encountered? 

The challenges were establishing myself in a world 
that I had previously found it difficult to get a job 
in. There were some pre-conceived ideas which 
I had to battle and I knew that by being myself 
would ultimately prevail. Slowly this started to gain 
momentum and I was become well known in the Tees 
Valley area. And so came the next struggle. Personal 
circumstances took me the south of the county in 
East Anglia where I spent many years. Like so many 
clients, they wanted a local, easily accessible design 
company. This meant I had to grow a new client base. 
I was older and wiser in business so this did happen 
ever so slightly quicker, however being near to some 
very large corporate cities it often felt like I could be 
a small fish in a very big pond. After several years I 
realised that the North East was for me. I re-located 
and again the portfolio of clients began. I’m at a 
place where I am very happy in life and work and I 
am overjoyed to being doing business in the greatest 
part of the country. 

How has the industry changed?

Like most industries the graphic design world is ever 
evolving. There is no denying that we are now in the 
digital age and therefore people are more skilled. We 
are quite an impatient nation so with the evolution 
of technology we seem to want everything at our 
fingertips with just one scroll or click away. People 
often think they can do the work themselves and 
there are well-known companies promoting this 
type of work. Whilst this may work for some to 
others they soon quickly realised that perhaps two 
or three clicks and they could have got Bombshell 
Design. 

Who are your heroes in and out of business? 

I don’t really have a hero in business. There are many 
people I admire but I try to stay focused on my own 
work. 

I do however wholeheartedly admire my late Nan. 
This was a woman who, despite the era was most 
certainly in charge. She led the troops of one husband, 
six children and a plethora of grandchildren with the 
upmost ease. She did not dictate or rule with an iron 
fist. She was the most loving and adorable woman 
anyone could wish to meet, and everyone respected 
that. She would never be defeated by anyone or 
anything which showed when she had people 
queuing out the door to say their final goodbye’s to 
her. 

I run my business the same, with an open heart and 
open mind and lead by example. The rest will fall into 
place with ease. 

Is there a mantra you always aspire to do 
business by? 

Simply I design with a difference. That difference is 
everyone’s idea’s and businesses are variable. There is 
no one size fits all type of design. I work closely with 
my clients to understand their specific needs. 

Which fictional character do you  
most relate to? 

Piglet from Winnie the Pooh! It’s safe to say I am 
a worrier. Whilst it frustrates my partner to near 
death, I try and use it to my advantage and ensure 
the things I am worried won’t get done, do! – I’m 
working on it though!

How do you like to unwind? 

The simple things in life help me relax and unwind. 
I like to go for a run with or without the dog and 
walk her for miles. I do things with my partner and 
of course a glass of wine and a bubble bath. What 
female doesn’t like that?

IN 
CONVERSATION 

WITH...

STACEY 
NOTTINGHAM

Director, Bombshell Design

www.bombshelldesign.co.uk 
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The day was jam packed full of influential 
speakers from all over the country standing on 
the stage and discussing everything digital. The 
main theme surrounding the event was to face 
our common fears around ambition, to take risks, 
to feel the fear and just go for it. 

One of the sessions I attended was with Paul Ince 
who explained everything we needed to know 
about Chatbots. Yes, chatbots - those little robots 
that pop up when you’re looking for something 
online. Yes those.

I’ve always found Chatbots quite annoying. 
They would pop up at any moment when your 
frustration levels on a website is particularly high. 
However that is why they are there. They are there 
to help the consumer find their way around a 
particular site, help with any questions you may 
have and to simply modernise HR and to improve 
customer service for the business.

But what is a Chatbot? Chatbots are very similar 
to virtual digital assistants, but they are often 
referred to as ‘conversational agents; because they 
are meant to converse with real people through 
either web-based applications or standalone apps 
through a chat interface. 

Virtual digital assistants and online chatbots are 
just two of the most influential tech innovations 
that rocketed into our daily lives in the last several 
years. You may already be using a virtual digital 
assistant in the from of Alexa and Siri. What 
started as modern conveniences to enquire about 
the weather, traffic reports, latest news and to 
get directions have now advanced into powerful 
marketing and customer service tools.

It is expected that the market for digital assistants 
and chatbots will reach more than $7.7 billion by 
2025 with 1 billion active users. 

Chatbots are beginning to disrupt how the 
employee and the customer engages with their 
organisations and brands. As AI continues to enter 
the frame, this will speed up their intelligence and 
capabilities.

Chatbots can understand text due to natural 
language processing and then use algorithms to 
process the text to determine an appropriate 
response. Today, the technology is so good that in 
many cases it can be challenging to know if you’re 
interacting with a bot or a human. 

Since chatbots have proven enormously successful 
(achieving a click-through rate of up to 60%), bots 
are found everywhere! 

Unlike email, chatbots can be used on a variety 
of platforms beyond the company website. Social 
media platforms allow bots to chat with users on 
a one-on-one basis if the consumer is interested.

Many Facebook users already have the Messenger 
app, so building a chatbot to work within the 
platform means the consumer can use the app bot 
on their own terms. With a good experience it is 
easy for the bot to contact you and vice versa.

As an example, airline giant KLM wanted to make 
consumer experience better without sacrificing 
privacy. The airline was aware that its customers 
were spending a lot of time on Facebook and 
Messenger, so it made Messenger the ideal platform 
for a new communication technique.

By placing a ‘send message now’ feature on its 
Facebook page, KLM increased Facebook messages 
to its agents. Because of this increase, KLM added 
AI to Messenger, providing agents with a proposed 
answer and allowing agents to make necessary 
tweaks, then send the message.

Messenger is also used to send customers flight 
information such as; booking confirmations, check-
ins, boarding passes and flight updates. Now 15% 
of online boarding passes are sent via Messenger.

Regardless of the industry, chatbots not only 
help to resolve problems, but they also offer a 
personal touch to every customer and save costs. 
From scheduling meetings to resolving IT issues, 
tailoring conversations between the brand and 
their customer, ordering food, to making lifestyle 
choices, chatbot will impact our lives more than 
ever in 2019.

What’s your thoughts on Chatbots? Tweet me: @play_thefield
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April Bowden

CHATBOTS 
AND HOW THEY 
CAN IMPROVE 

CUSTOMER 
EXPERIENCE 

I recently attended Atomicon 
hosted by digital marketing duo 

Andrew and Pete held at the 
Assembly Rooms, Newcastle. 



2018 was actually a good year for marketing 
stunts and brought about welcome relief from 
the madness of politics and Brexit. I loved Greggs 
reversing their signage to read correctly in the 
Fenwicks Christmas window display opposite but 
that was probably just because I saw it often. So, 
in no particular order, here’s some other cunning 
stunts that marketing colleagues worldwide used 
to promote their respective brands.

For scale, albeit with equipment and a budget that 
no-one else could match, first prize would have to 
go to Elon Musk for sending up a Tesla sports car 
into space, complete with dummy astronaut driver, 
in his own SpaceX rocket. Coupled with David 
Bowie’s “Space Oddity’ soundtrack, the image of 
the car floating through space with the Earth in the 
background featured on every TV channel and digital 
and printed news media globally. Absolute media 
domination! Unfortunately, out of the reach of most 
of us but you have to admire the sheer scale and 
ambition. 

I loved the sand artists creating portraits of war 
casualties on beaches around the UK at low tide to 
highlight Remembrance Sunday and the ultimate 
sacrifices of those who were killed in the First World 
War. Organised by Danny Boyle, who did such a 
terrific job at the Olympic opening and closing 
ceremonies to highlight the NHS (perhaps the 
present Government can still remember that…), 
the poignancy of the portraits disappearing as the 
tide returned couldn’t fail to have left an incredible 
impression on all who saw them.

In a similar vein, commemorating a more recent 
tragedy, the victims of Grenfell Tower fire were 

remembered by three large mobile billboards driving 
around the capital highlighting the deplorably feeble 
Government and Council response to the terrible 
fire. Inspired by the ‘Three Billboards Outside Ebbing, 
Missouri’ film, the truck sides had a devastatingly 
simple statement and question – “71 DEAD, AND 
STILL NO ARRESTS? HOW COME?”. Whether these 
stirred the authorities to a greater response or not 
is open to debate but as an effective and relatively 
cheap media which was broadcast and printed 
nationwide, it proved the effectiveness of Guerilla 
techniques.

London also saw Helen Pankhurst, the great-
granddaughter of Emmeline Pankhurst, smashing 
Harvey Nichols’ windows and recreating an act 
performed more than 100 years ago by the Suffragette 
leader, whilst the conservation organisation, WWF, 
had a life-sized elephant hologram outside St Paul’s 
Cathedral as part of their ‘Stop Wildlife Trafficking 
campaign – needless to say both stunts attracted 
enormous media attention.

To promote their Ancient Egypt exhibition, the 
British Museum unveiled their latest acquisition of 
Mo Salah’s football boots, knowing that the media 
attraction of the Liverpool striker and Egyptian hero 
could only benefit the venue.

Deadpool gave away 1989 copies of Deadpool 2 on 
production of original Blockbuster Video membership 
cards to take everyone back a decade or so whilst 
also helping to promote the latest film. To highlight 
endangered species (and itself), Lacoste replaced its 
iconic crocodile logo on the brand’s signature polo 
shirts with 10 different endangered species in a 
limited edition run equivalent to the number of the 
specific animals thought to be left in the wild. What 
Banksy was promoting when his “Girl with a Balloon” 
artwork was sold for over £1m at Sotherby’s and 
promptly self-destructed through a shredder in the 
frame, is something you’d have to ask the artist, but 
it certainly attracted media attention…

But my favourite goes, surprisingly, to the Colonel. 
When KFC’s chicken ran out due to a change of 
logistics supplier, many would have advised keeping 
under the radar until supplies returned but all credit 
to the fast food chain who apologised to customers 
by running adverts which showed an empty bucket 
with crumbs spilling out and a flipped logo which 
read FCK. Business has since boomed once the 
logistics returned - if you can think creatively under 
the intense pressure of 900 closed outlets, you’ll 
always get my vote!

Do you need some assistance with your marketing, PR or design? Do you need to review your strategy or do you want to know how we can help your 
business? Talk to us. Email your questions anonymously to us today hello@silverbulletmarketing.co.uk or Tweet us (not so anonymously) @SilverBulletPR.

ASK SILVER 
BULLET...

“

”
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John Dias

YOU WROTE 
ABOUT GREGGS’ 

GUERILLA 
MARKETING LAST 
MONTH - WHAT 

OTHER EXAMPLES 
HAVE THERE BEEN?



125

T E C H N O L O G Y  I N S I G H T

Calm, a team of specialists that deliver to a huge 
range of world wide clients needing top end 
software, is celebrating its birthday by launching 
a brand new website that positions them as 
software market leaders that they have become. 

Headed up by the five directors, Danielle Bloom, 
Helen Stewart, Phil Allick, Daniel Askwith and 
Andrew Murphy the company now employs an 
impressive 15 people, all with their own specialisms. 

Danielle Bloom, who heads up the digital team, 
said: “Over the last ten years our services have 
naturally developed and whilst we still provide all 
the traditional web services, we now have a team 
of specialists that are quite simply streets ahead in 
software creation and delivery knowledge. Because 
of this it has very much become our specialism and 
our newly launched website reflects this move.”

Based in Boho One in Middlesbrough, the company 
that works with clients and large scale brands 
across the UK, Europe and USA, recently expanding 
their office to accommodate the planned growth 
for the coming anniversary year. It is intended that 
another five jobs are created. 

Helen Stewart heads up the business development 
team. She said: “As the latest of the team to be 
appointed as a director, I have very much focused on 
growth and the future of the company. To celebrate 
10 years in business is a great achievement, but to 
be confident in our future is a greater one. We have 

a very healthy pipeline and very happy current and 
past clients who will return to us for their next 
stages of web or software development. That is 
testament to the talent we have in the team here!”

As well as business software systems, websites and 
mobile apps, the company specialises in platforms 
including eLearning, API integrations and SaaS 
development. The company owns Advent Calendar 
Online, which delivers marketing campaigns and 

engagement in the retail, hospitality and leisure 
industries with clients including Lindt and Holiday 
Pirates. 

Calm also owns Intasite, an online health and 
safety induction platform for contractors and 
visitors to hazardous and secure conscious sites, 
which boasts a host of impressive clients including 
EDF Renewables, Telefonica O2, PD Ports and Sirius 
Minerals PLC. 

For more information please visit the brand new website at www.calmdigital.com

IT’S BEEN A CALM TEN YEARS
One of the region’s longest standing companies to specialise in software and web, is celebrating  

it’s tenth anniversary this month
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0191 442 8300
contact@itps.co.uk
www.itps.co.uk

BMC RECRUITMENT 
GROUP JOIN INSURTECH 

UK AS OFFICIAL 
RECRUITMENT PARTNER 

BMC is the trusted recruitment partner to leading 
businesses with national and international 
reach. Made up of a team of highly experienced 
recruitment professionals, BMC works closely 
with clients and candidates to connect talent 
across a wide range of disciplines. The company 
specialises in insuretech and insurance as well as 
finance, tech and executive search. 

The Insurtech sector is an incredible area of 
growth. The industry refers to the specialism of the 
insurance market through the use of technology 
with a strong customer orientated service. The 
market has expanded exponentially as businesses 
build on the UK’s vast insurance expertise, radically 
improving on the reputation and credibility of the 
insurance and technology field. 

BMC Recruitment Group have joined to support the 
network of insurtech businesses across the country, 
providing consultancy advice on recruitment and 
growth – helping the community build for the 
future.

INTERNATIONAL 
GROWTH FOR 

BLOCKCHAIN LEADER
A growing business which delivers e-learning 
about blockchain is operating internationally 
after winning key clients through its early 
involvement with the emerging technology. 

Blocknorth is one of only a handful of blockchain 
experts in the North East, and has become a 
key name in delivering training and online CPD-
accredited learning to businesses in the fast-
growing area, which is predicted to see huge global 
development in the near future.  

Blocknorth is predicting significant growth among 
its target sectors – financial services, law, insurance, 
construction and engineering, and oil and energy – 
as the many benefits of blockchain (and distributed 
ledger technology more widely) become more 
widely understood.

Blocknorth is working with law firm Sintons, with 
leading specialist tech lawyer Lucy Carlin being the 
lead advisor to the business. 

Lucy, senior associate at Sintons, said:  “Blocknorth 
is a business with great potential, and with the 
team’s continual innovation and forward-thinking 
outlook, is very well placed to take advantage of 
the many opportunities emerging technologies, 
including blockchain, will undoubtedly present in 
the years ahead.”  

INVESTING IN THE NEXT 
GENERATION OF IT PROFESSIONALS  
IT support company, ITC Service Ltd, is growing thanks to its relocation 
to South Tyneside and its dedication to apprenticeships. 

Since moving to the borough in June 2017 ITC, which was formed in 2006, 
has doubled its workforce, a fifth of which is made-up of apprentices in IT 
and business administration, helping to support its portfolio of over 400 
companies in the North East from a diverse range of sectors.

Following relocation from Washington to its current premises at Monkton 
Business Park, South Tyneside, the IT support company has grown from 17 
to 33 members of staff including seven apprentices. 

The move has also boosted the company’s organic growth which has seen 
its new ITC Digital service, which offers customers bespoke websites and 
software development, grow from one to five members of staff, including a 
new Digital Marketing apprentice. 

‘UNMASKED’ APP 
TO BRIDGE THE GAP 
BETWEEN MENTAL 
HEALTH SERVICES

The UK’s first free peer to peer support App, will 
be launched later this month in a bid to help 
people with mental health issues find friendship 
and support, whatever their state of mind. 

The ‘Unmasked’ App is designed to enable users to 
create bonds with people they wouldn’t ordinarily 
meet, to bridge a gap between appointments with 
mental health specialists.

Doug Dennison (35) and Logan Smith (26) have 
been friends for over a decade. Both from West 
Yorkshire, the men each had their own individual 
reasons for seeking help in the mental health arena, 
which led to the idea of the Unmasked App.

Unmasked is a free app, built around research 
and consultation with a number of mental health 
charities and agencies in the UK. Users can choose 
to appear masked (using an emoji to convey their 
state of mind) or unmasked as themselves. 

The app, which has been written by Middlesbrough 
based developers MGC enables users to reach out 
to other people with mental health issues to find 
support, have a chat or share experiences. 



How would you cope 
against a cyber attack?
Cyber attacks are not unusual, they happen every day  
to organisations just like YOURS.
Come along to our security briefing panel event in May and listen to the security experts:
• Discuss the latest threats
• Outline some real live cases that you can learn from
• Show you how to manage the risk to your organisation

0191 442 8300
contact@itps.co.uk

www.itps.co.uk

Your Professional Panel
Led by our Technical Director and security expert Andy Hunter, the panel will include 
industry, backup, resilience, legal and insurance experts. As well as taking questions  
from the audience, our panel will answer questions submitted in advance from those  
who cannot attend.

Date: Wednesday, 8th May 2019 Venue: Durham County Cricket Club

FREE TOUR of our nearby state of the art data centre, after the event

L I M I T E D 
S PA C E S 

To reserve your seat or  
submit a panel question contact 
Janice Harvey (0191) 442 8300 

or email Janice.Harvey@itps.co.uk

ITPS_Northern_Insight_May19_Security_Invite.indd   1 12/03/2019   15:53



GREAT THINGS HAPPEN 
WHEN WE ENGAGE

This year’s Orchard Customer conference was the 
biggest and best to date, celebrating their 40th 

anniversary, ITPS were delighted to be one of the 
key sponsors. 

The event was themed around engagement 
between organisations, to see what can be done 
by working together to make a positive impact 
to people’s lives. The Orchard team, ITPS and 

partners demonstrated how to solve real problems 
through experience, effort and innovation.  Key 

topics included housing management, business and 
digital transformation, mobility, Cloud Solutions 

and operational efficiency, unlocking the power of 
your data, and cyber security. With a packed agenda 

and an evening of exciting entertainment, the 
conference was full of colourful insights and fun!





Delegates at our regular cyber-security 
briefings are often completely taken aback 
when we use real life examples to explain 
the ever-changing threat landscape, and the 
determination and ingenuity of professional 
hackers to damage their organisations.

Attacks can strike any organisation, at any time, 
and the threat is constant. Our team of security 
experts use the latest tools to monitor and 
prevent attacks on client networks and systems, 
which can routinely number up to 500 a day.

Criminals are always on the look out for new 
revenue-generating opportunities, and one of the 
latest threats is form-jacking, where criminals 
implant code onto a target’s website in order to 
collect card payment details, such as in last year’s 
incidents with BA and Ticketmaster. Security 
software experts Symantec recently announced 
that up to 4,800 websites were being targeted 
in this way every month. The affected website 

continues to look just the same and its owners are 
unlikely to be aware of the rogue code until the 
scammers start siphoning cash out of customer 
accounts. 

So many of the situations we see could have been 
prevented by having the right security measures 
in place. Last year several organisations who were 
not then clients of ours turned to us for help in 
highly sensitive situations, for instance when 
their systems had already been hijacked and a 
large ransom demanded. While we apply all our 
considerable expertise to help them out of their 
difficulties, and go on to help them strengthen 
their security framework, prevention is always 
cheaper and much less effort than a cure. 

If you’re an SME, don’t think you are small 
enough to be under the radar and therefore 
immune from attack. Cyber criminals see SMEs, 
which are targeted seven million times a year, as 
soft targets lacking real protection and acting as 

the perfect Trojan Horse to provide attackers with 
direct access to their supply chain. 

So where should a business owner or manager 
start to protect their organisation?

Before you can go anywhere you need to know 
where you are starting from, and your IT partner 
should be able to carry out a full penetration test 
and vulnerability scan to identify any weak spots 
in your network and systems – both technical 
and human - through which attackers could gain 
access. The results will surprise you but once you 
are armed with that knowledge, you can work 
together to create a cost effective strategy and a 
plan to keep your business safe. 

Our next cyber security briefing is on 8th May – 
book your free place and hear our ethical hackers 
and security experts talk about the latest threats, 
outline some real cases that you can learn from, 
and show you how to manage the risk to your 
organisation.

If you think ransomware, crypto-mining and form-jacking don’t concern  
you and your business, you need to come to our next cyber security  

event to find out the truth. 
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For more information call 0191 442 8300, email contact@itps.co.uk or visit www.itps.co.uk

ARE YOU SURE YOU CAN MANAGE THE CYBER RISK 
TO YOUR ORGANISATION?
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MORAL INTEGRITY • AMBITION • RESPONSIBILITY • KINDNESS 
“The MARK of a Durham School education”

www.durhamschool.co.uk
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LIVE, WORK AND STAY: 
RAISING AWARENESS 
OF OPPORTUNITIES 

FOR GRADUATES IN THE 
NORTH EAST 

Businesses and graduates in the North East 
have been taking part in a campaign to raise 
awareness of the range of career opportunities 
for university-leavers in the region.

As part of the Live, Work and Stay campaign, 
co-ordinated by the North East LEP, graduates 
have been talking about the reasons behind their 
decisions to build a career in the North East, and 
how businesses could help to encourage more 
people to stay here after graduation.

As well as professional opportunities, lifestyle 
plays a significant part in graduates’ decisions to 
stay in the region after university, with Sunderland 
Software City’s Events Coordinator and Sunderland 
University graduate, Jordan Hewitt, saying: “There 
is better work life balance in the North East and 
a low cost of living. There are fantastic career 
opportunities in a range of different sectors too.” 

VOLUNTEERING PARTNERSHIP WILL INCREASE 
ACCESS TO FREE LEGAL ADVICE

A group of level 3 agriculture students from 
Northumberland College have recently witnessed 
an animal autopsy to learn essential livestock 
techniques to help their studies and future 
farming careers.

The twelve students, aged between 17 and 20 years 
old, attended the workshop located at the Warrens 
Group fallen stock collection centre in County 
Durham. The autopsy event was delivered by leading 
vet, Ben Strugnell, of Farm Post Mortems Ltd.

Mr Strugnell is a pivotal player in the livestock 
community as he devised a novel addition to the 
Fallen Stock Collection System, where farmers are 

offered autopsies on their deceased cattle [fallen 
stock] with the essential results enabling them 
to better understand the cause of death and help 
protect their remaining stock.

Simon Gregory, Lecturer in Sheep Management 
on Northumberland College’s agriculture course 
based at Kirkley Hall, said: “Northumberland College 
prides itself in providing its students with unique 
experiences that will benefit their current academia 
but also their future careers. We are able to bring 
what the young people learn in the classroom 
and put things into real-life situations so they can 
explore the bigger picture. 

A group of North East firms have pledged their 
support for a trailblazing training academy to 
tackle skills shortages in the manufacturing and 
engineering sectors.

Fifteen firms have signed up to be part of the 
Ford Engineering Academy, a pioneering training 
programme informed by industry and developed 
with Gateshead College to help the region’s 
manufacturing and engineering sectors build 
sustainable workforces for the future.

All fifteen companies will provide placements 

for students who secure places with the Ford 
Engineering Academy – and some will offer 
apprenticeships for talented individuals who stand 
out. The Academy, established in 2017, gives young 
people the attitude, skills and knowledge they need 
to start their career, with many moving on to an 
apprenticeship.

The company is taking on two students, Jamie 
Brown and Josh Prendagast, on an eight-week work 
placement and has guaranteed to offer them an 
apprenticeship at the end of it.

YOUNG FARMERS OF THE FUTURE LEARN FROM NOVEL 
ADDITION TO FALLEN STOCK COLLECTION SYSTEM

The Student Law Office at Northumbria 
University has launched a new project in 
partnership with Citizens Advice Newcastle 
which will see law students working with the 
charity to increase access to legal advice in the 
city.

The Student Law Office - Law in the Community 
project, involves more than 30 students 
volunteering one day a week at Citizens Advice 
Newcastle.

They will provide free legal advice to clients over 
the telephone and in face-to-face appointments on 

a diverse range of legal areas, including family law, 

debt, housing, welfare, employment law, consumer 

law and immigration.

The Student Law Office - Law in the Community 

project has also received financial support from the 

Woon Brothers Foundation to go towards training 

and supervising the students.

Since 2005, Northumbria University’s Student Law 

Office has managed more than 7,000 enquiries, 

represented more than 3,000 clients and secured 

awards worth over £1.5 million on their behalf

FIRMS BACK TRAINING SCHEME TO PLUG 
MANUFACTURING AND ENGINEERING SKILLS GAPS
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Growing up in the 1980s, the news was full of 
striking miners, striking teachers, railway workers 
and it seemed countless other occupations who 
all seemed to be in dispute with government 
for one reason or another. Nowadays, strikes 
are relatively rare and in many ways this is a 
relief. Our normal everyday lives are much less 
disrupted by non-running trains, post that is 
not collected or delivered and bins that are not 
emptied. They do happen occasionally though, 
and the right to withhold labour as a means 
of raising genuine concerns remains, certainly 
according to unions, an important part of our 
democracy.

But what about other occupations? Last month, 
there was a strike by an unusual section of the 
population for an unusual reason. Thousands of 
school children across the country staged a one-
day walkout of school in protest against climate 
change. This unusual demonstration was designed 
to capture the interest of the nation and raise 
awareness of the challenges facing their generation 
over the next 50 years or so regarding global 
warming, rising sea levels and so on.

As a means of generating publicity, it worked pretty 
well. Journalists took the airwaves, commentators 
opined on social media and politicians asked 
questions in parliament about this student strike. 
There was much focus on the originator of the 
action, a 16 year old Swedish political activist, 
Greta Thunburg, who has been striking every Friday 
for the past six months. 

Her message is a simple one - you are stealing my 
future. That is, adults, politicians, business people 
and others who hold power in society, are making 
decisions which will be catastrophic for today’s 

children. There is no doubt that the issue of climate 
change is real and serious. But, is she right? Is 
striking the best way to address this crisis?

I’m not so sure. Whilst a one-off event such as the 
one on February 15th did its job by generating 
publicity, you could argue that the issue became 
about whether it is right for school pupils to strike 
rather than climate change itself. Should pupils to 
voluntarily miss a day’s school, or indeed bunk off 
as some journalists described it? Is it in fact possible 
for pupils to strike at all? They aren’t paid to be in 
school; they aren’t withdrawing a service that has 
an impact on others. In many ways, the very people 
who are supposed to be being protected by the 
strike – the youth of today – are the very ones who 
are being hurt by it.

As ever, the answer is subtler than that. Whilst I 
clearly don’t condone skipping school, the impact 
of one day’s action is arguably sufficiently great 

to make it a useful signal for protest. However, 
missing one in five days of school, as Greta is 
doing, is a sacrifice that I believe is too great. The 
key way that youngsters can build a case against 
those responsible for climate change is through 
education. Learning about the issue of climate 
change is something they do in their geography 
lessons; learning how to build an argument and 
to use language to persuade is something they all 
learn in English lessons; learning about how society 
works and the means by which you can change 
things is covered in citizenship lessons. In a world 
which does face the realest of challenges, a world 
which, if we don’t act, may be unrecognisable in 
20- or 30-years’ time, the strongest weapon we 
have to fight with is our education. As well as a 
right, education is a privilege and all of us, whether 
schoolchildren or not, have a responsibility to use 
it to build a better world. 

Strikes are thankfully much less 
common as a form of protest in 

the UK than they used to be. 

For further information about Durham School, or to arrange a visit, call 0191 731 9270, email admissions@durhamschool.co.uk  
or visit www.durhamschool.co.uk

By Kieran McLaughlin,  
Headmaster at Durham School.

Kieran McLaughlin
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TO STRIKE OR NOT 
TO STRIKE?





League tables and historic Ofsted reports are not the 
be-all and end-all of choosing the right school and 
there are different drivers depending on whether your 
daughter is 3, 7, 10 or 15. The key answers every parent 
needs to know about a school are (a) will she be happy 
there and (b) will she be successful?  There is a wealth 
of evidence that shows that the most important aspect 
of school life are the relationships a child builds with 
their friends and teachers.

How relevant are these ‘relationships’? 

When a child feels secure she is able to take risks, it is only 
by moving outside our comfort zone that real learning 
can happen. How a child feels when in school impacts 
on their overall experience and what their outcomes 
and achievements are. If they feel loved, safe and happy 
they will explore their world and create the amazing 
experiences that live with them for the rest of their lives.

What makes Westfield different, why is it such a 
special place to be? 

Our academic performance is obviously central, but it’s 
our ability to bring out the best in everyone that is really 
important. All our girls have particular talents: some may 
be academic, some sporty, some creative, some have 
superb people skills. It is our job to give the girls as many 
opportunities as possible to discover their talents then 
develop and celebrate them. Some of our girls may need 
more nurturing than others but all our girls are challenged 
to be the best they can be. At Westfield we build ambitions 
for the future, open a girl’s mind and make sure each girl 
knows how important she is as an individual. 

Every girl is different, every girl is unique.

At Westfield, our deliberately small classes mean that every 
girl receives individual attention; she is not just another 
face in the sea of a big class or a huge year group. Our 
class sizes mean that your daughter is our focus – every 
day, every term, until the day she leaves us. We are also 

non selective – we look beyond what a girl can achieve 
in an entrance test to what she could achieve in her life. 

When considering a school for your young daughter it’s 
important to look beyond the classroom. Are there green 
spaces to play in, are there plenty of creative opportunities 
to help her grow and develop, does the school feel happy? 
At Westfield our teaching styles and extra-curricular 
activities complement the girls’ academic achievements 
and help them grow and flourish. The corridors are 
genuinely filled with laughter at Westfield, come along 
and see.

At Westfield, we welcome girls from a large variety of 
backgrounds and at any stage of their educational journey.  
Typical entry points may be at Reception, Year 5, Year 7 and 
Year 9 but, as a small school, we work hard to ensure that 
girls settle into school life at whatever point they arrive. 

Happy and settled girls achieve more, they gain more 
confidence to tackle things that they may not have 
imagined possible before and furthermore, they are 
far more strongly armed and prepared for their journey 
beyond school.  

When they leave us, our girls are successful, rounded 
individuals who are accepting of others and comfortable 
with themselves. They are confident in public situations 
without being brash and they carry their successes with 
humility and determination.

Development and building foundations  
for the future

Westfield school was founded in 1960 to provide a positive 
alternative education to what was on offer at the time 
– we believe we are still doing that. We are currently in 
the middle of exciting new developments as a brand new 
STEM facility is being constructed and we are due to start 
work on a new art and design facility. Our Junior classes 
will be moving to a purpose-designed new space within 
the main school site from September leading to a totally 
seamless educational journey from nursery to Sixth form.

CHOOSING THE RIGHT  
PRIMARY SCHOOL

What you need to know before you choose your daughter’s school.
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www.westfield.newcastle.sch.uk
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Step inside the world of 
wildlife and colour at mary 

Ann Rogers country house 
gallery and browse glorious 
original paintings, prints, cards 
and quirky gifts, surrounded by 
the hills, birds and animals that 
inspire so much of her work.

www.marogers.com a info@ marogers.com a 01434 270216

West Woodburn Hexham NE48 2SE 
Opening hours EVERY Sunday 2-5pm Mon, Tues, Thu, Fri 10am-4pm

mary ann rogers



PERFECT THE SKILLS OF 
YOUR LEADERS
SUPPORTING OVER 2000 EMPLOYERS IN THE 
NORTH EAST

Help your management team reach their full 
potential with accredited Leadership and 
Management courses from Northern Skills Group.

 � Flexible Start Dates
 � Taught by Experts from Industry
 � Level 3 to Level 7 Programmes Available

Call 03453 40 40 40 or
email info@northernskills.co.uk
to enrol on to one of our courses.
northernskills.co.uk

“

EXPERTS IN 
APPRENTICESHIPS & TRAINING

I’m finding it really refreshing 
being able to take a step back 
from my day to day role and 
assess what I am doing. I’m 
learning about new theory 
and models and looking at 
processes in the workplace in 
a much more logical way.

Mark Christie
Project Manager at Amey

“
TRAIN YOUR STAFF FOR FREE

Train your staff  at a time which suits them and 
your business with free online courses.

 � Business Admin
 � Team Leading
 � Customer Service
 � Healthcare
 � Equality and Diversity

Plus more!



Safety has always been a key word for Volvo. 
When they launched their latest XC60 about 
18 months ago, it was instantly named best-
performing car in the prestigious Euro NCAP 
safety awards. In a nutshell it proved that the 
Volvo XC60 is not only one of the safest cars 
Volvo has ever produced, it is one of the safest 
cars currently available…anywhere.

The XC60 is a huge favourite amongst UK 
motorists. This new model will increase its number 
of fans. £38,470 gets you into an XC60. If you want 
0-60 performance in just 5.5 seconds, go for the 
2.0 litre T8 petrol hybrid model. Most buyers will 
opt for the excellent D4 or D5 diesels. Something 
like the D4 Inscription will still achieve a lively 0-60 
in 8.8 seconds, but you’ll manage 52.3mpg. The D5 
will reach almost 49mpg but complete the 0-60 
dash in 7.2 seconds. These are impressive figures for 
what is a chunky car. 

Every XC60 comes with all-wheel drive and all but 
the entry level models have an automatic gearbox. 
The all-wheel traction has a double bonus; it 

helps with traction when cornering in dry or wet 
conditions, and in the dreadful weather we’ve been 
having lately, it will be a boon for anyone living 
out in the sticks. It will also cross rough or boggy 
ground and happily haul a horsebox across a field 
or reverse a boat into a lake. 

The XC60 is a handsome beast. It’s also roomy and 
extremely comfortable. Volvo don’t go down the 
firm suspension, sporty handling route. They prefer 
to err on the side of comfort. Bearing in mind that 

long distance, family cruising is the forté of the 
Volvo XC60, a cushy ride is important. 

Gone are the days when you needed to dip into the 
extras booklet to get a decent level of equipment on 
a Volvo. Every XC60 comes with leather upholstery, 
heated seats, sat nav, air con and an incredible list 
of safety equipment to keep you, your passengers 
and pedestrians protected. 

In a nutshell, the Volvo XC60 is safe, oozes quality, 
is stacked with standard equipment, and is comfy 
and good to drive. In fact, it’s premier league. 

Mill Garages are the experts for Volvo across the 
North East of England. They also rank as one of 
the top Volvo dealers in the UK. The best idea is to 
go along to their dealerships in either Newcastle, 
Sunderland, Stockton or Harrogate and have a 
chat with the sales guys at Mill Volvo. They’ll be 
delighted to talk you through all of the XC60 
details and offer you a test drive. They can also sort 
out any finance deals as well as discussing your 
various purchasing options. 

VOLVO IS PREMIER LEAGUE PLAYER
Volvo can now be seen as one of the premium brand manufacturers. Their cars are loaded with safety 
kit, they are well equipped and all are comfortable and good to drive. There’s a serious sense of quality 

throughout their product range. 
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Check out their website, www.millnortheast.co.uk and you’ll find all of the details of the Volvo range and their dealership contact numbers.



To find out more, or for a consultation about how we can help you, please don’t hesitate to contact us on 0191 272 2322 or  
log onto our website: www.fgsgarages.com

Fed up at paying over-the-top 
dealership prices for paint and 
body repairs? 

Did you know we are an approved paint and body repairer for Audi, Seat, Skoda, 
Volkswagon, Peugeot, Alfa, Jeep, Fiat, Chrysler, BMW and Mini.

All jobs are carried out by our team of specialist technicians, using only the highest 
quality equipment, tools and technology required to restore your vehicle back to its 
original condition. Let’s face it, it’s the smallest of scratches, dents, faded paintwork 

and wheel scuffs that make your motor look, well, a little tatty, but the smallest 
number of cosmetic repairs can bring your car back to its former glory.

And, if you’re worried that the work carried out by us doesn’t come with a 
manufacturers warranty, you’d be wrong. In fact, for a paint job we offer a lifetime 

warranty. On top of that, we guarantee to beat any genuine dealership quote, so 
what are you waiting for and more importantly - why pay more?

We cover you for all eventualities, from the smallest of dents and scratches, 
including bumper and plastic component damage, to accident restoration and alloy 

wheel refurbishment. Whether it’s minor or substantial body repairs, we will work 
to get you back on the road within the fastest turnaround time.

If you have been unlucky enough to have been involved in a road accident, you will 
want to ensure that your car is restored to its original condition in the shortest time 
possible and with our team working on your behalf, you can be assured that you’ll 

be back on the road in no time.

T & C’s apply. Not all repairs will carry a lifetime warranty please check with the manufacturer’s terms & conditions.



Showcasing the 
North Easts  

finest art

Milkhope Centre, Seaton Burn, Newcastle upon Tyne, NE13 6DA     Tel : 01670 789944     www.blagdongallery.co.uk
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Dancing sensations, disco divas in the Outback 
and timeless drama, Newcastle Theatre Royal 
has it all in its Summer/Autumn 2019/2020 
season.

The spectacular season opens with three Strictly 
Come Dancing heartthrobs as Aljaž Škorjanec, 
Giovanni Pernice and Gorka Marquez set the stage 
alight in fierce competition Here Come the Boys 
(23 Jun 2019).

November brings another magical dance treat in 
the return of Northern Ballet and their glorious 
production of Cinderella (12-16 Nov 2019). An 
enchanting winter wonderland becomes the setting 
for tragedy and hardship which blossoms into one 
of the loveliest fairytale endings of all time.

For lovers of musicals, the sensational feel-good 
musical Mamma Mia! (22 Jan – 8 Feb 2020) bursts 

onto the stage for a three-week run as part of a UK 
tour celebrating 20 years since the show premiered 
in London. Mamma Mia! is Judy Craymer’s 
ingenious vision of staging the story-telling magic 
of ABBA’s timeless songs.

Priscilla Queen of the Desert is back in early Spring 
(17 - 22 Feb 2020) with a stellar cast and more 
glitter and sparkle than ever before. Strictly Come 
Dancing winner Joe McFadden stars in the hilarious 
tale of three friends who embark on an epic 
journey around the Outback to put on the show 
of a lifetime. 

Queen fans will delight with We Will Rock You, the 
dazzling, multi-million-pound show by Queen and 
Ben Elton (15 - 20 Jun 2020). There will also be 
another Queen treat in store with Sing-a-long-a 
Bohemian Rhapsody (4 Aug 2019) for one night 
only. 

Drama lovers will delight with the welcome return 
of the Royal Shakespeare Company. The long 
awaited spectacular two week season (11-21 Mar 
2020) features three exhilarating Shakespeare 
plays bursting with contemporary resonance – dark 
comedy Measure for Measure, an imaginative new 
take on the riotous comedy As You Like It and a 
fresh portrayal of the classic The Taming of The 
Shrew.

Agatha Christie’s The Mousetrap will also return (8 
- 13 Jun 2020). The longest running show of any 
kind in the world, this is a masterful and hugely 
atmospheric whodunit by the queen of crime.

Opera North will continue to deliver sublime music 
and exquisite storytelling with Puccini’s heart-
breaking La Bohème (29 & 31 Oct & 1 Nov 2019) 
playing alongside Martinü’s spectacular Greek 
soundscape The Greek Passion (2 Nov 2019).

THEATRE ROYAL ANNOUNCES EXHILARATING NEW 2019/2020 SEASON

Following the astonishing success of the 2018 
sell-out, Sunday for Sammy returns to the 
Newcastle Utilita Arena for two spectacular 
20th Anniversary shows on Sunday 23rd 
February 2020 at 2:30pm and 7:30pm.

The concerts are held every two years in 
memory of Geordie actor Sammy Johnson who 
died suddenly in 1999. The 2018 shows were 
hailed as the best ever by fans who travelled 
from all over the North East and beyond to be 
part of the fun.

Sunday for Sammy has become one of the 
must-see events in the regional entertainment 
calendar. Over 10,000 fans flocked to 

Newcastle Arena for the 2018 show and the 
organisers are expecting another speedy sell-
out in 2020.

Tim Healy, Denise Welch, Mark Knopfler, Jimmy 
Nail, Jill Halfpenny and Timothy Spall and many 
more have given up their time before to take 
part in the show. The cast list is never revealed 
beforehand and every show is packed with 
surprises. 

Chairman of the Sunday for Sammy Trust, Tim 
Healy, commented: “It's hard to believe that it 
will be twenty years since the first Sunday for 
Sammy. The show has become a part of our 
lives and also part of North East Culture.”

SUNDAY FOR SAMMY 20TH ANNIVERSARY SHOW RETURNS TO UTILITA ARENA



LIFE OF REILLY 
Northern Insight’s Steve Russell meets 
local playwright Alison Stanley, whose 

latest work tackles an emotional subject 
with humour and integrity.

Those words, from American animation 
entrepreneur and social activist, Dani Bowman, 
speak to the fundamental influence the condition 
has upon the ways in which autistic people 
experience and understand the world. It’s a 
sentiment which will resonate with anyone who 
has personal experience of autism, none more so 
than Tyneside playwright Alison Stanley, whose 
latest stage production, The Life of Reilly, explores 
the issue as seen through the eyes of a typical 
North-East family. Alison - who also stars in the 
play - explains the inspiration behind it:

“I wrote this play because my youngest son is 
autistic and a lot of the content is based on our own 
family life. I think theatre is such a powerful medium 
for educating and informing people, so having a lot 
of experience with autism and a passion for changing 
attitudes towards the condition, I felt this really 
needed to be seen.”

Around the time Alison wrote the first draft of the 
play, she met Christine Stephenson - another local 
woman who had similar life experiences. Having 
struggled with the demands of being a mother to an 
autistic son herself, Christine began a blog in 2016 
chiefly in response to the negative reactions she 
was encountering in everyday situations. Also called 
The Life of Reilly, (named after her son) the blog is 
a visceral and inspiring account of the dedication, 
patience and resilience needed to raise an autistic 
child. 

Alison and Christine hit it off immediately and along 
with Christine’s sister-in-law Kelly Best - who also 
has an autistic son – the trio began working together 
on a range of projects to raise awareness of autism 
and challenge attitudes towards it. This collaboration 
started with a rework of the play, of which Christine 
went on to become a producer. They jointly raised 
the funds to get it into production and the full 
version debuted at The Northern Stage in Newcastle 
in 2018, where it received rave reviews from both 
critics and audiences.

The play centres around the childhood memories of 
a young autistic man and while Alison was eager to 
portray autism as it is experienced by the individual, 
she was equally keen to depict the challenges and 
complexities which autism brings to a family as a 
collective:

“It looks at the issues which autistic children 
experience at various stages of development but it 
also focuses on how different family members deal 
with those issues.”

She describes an incessant search for information as 
her own coping mechanism, but the play’s characters 
reflect the wide range of emotions and attitudes 
which Alison has personally witnessed, including 
anger, denial, frustration and ignorance:

“Reilly’s dad can’t accept the diagnosis and tries 
to make his son fit in with social norms, his sister 
struggles with conflicting emotions, while his 
grandmother doesn’t understand his behaviour at 
all.”

Some of the scenes are deliberately shocking and 
Alison feels this is an essential element of effective 
drama:

“I won’t give too much away but there is one 
particular scene which always draws gasps of horror 
and I enjoy that reaction as it means that the 
audience is being challenged rather than merely 
entertained.”

The play is certainly thought-provoking but both 
Alison and Christine feel much more needs to be 
done to combat the stigma and misconceptions 
attached to autism. To that end, they have set up 
various initiatives, as Alison explains:

“We’ve established a company called Life of Reilly 
CIC which has various objectives. The first strand is a 
training course for parents of newly diagnosed (and 
sometimes undiagnosed) autistic children who may 
be struggling to deal with their situation. For that we 
use an alphabet format, which is intended as a light-
hearted way to communicate some of the issues 
they may face, for example, in relation to food, F is 
for FFS just eat it! We also run a course specifically 

for grandparents, which gives them a chance to learn 
about the condition in the context of their own 
understanding, which may have been influenced by 
the values of their generation.”

As recently as the 1950s, autistic behaviours in 
children were being attributed to “refrigerator 
mothers” so both Alison and Christine can understand 
why many older people might have misconceptions. 
However, they are determined that the current 
generation will be better informed and that desire 
is what underpins the third strand of their business:

“The other main part of what we do is Theatre in 
Education where we visit schools and perform a play 
called Really Reilly, to educate children about why 
some of their autistic peers might act differently. 
We’ve written an accompanying children’s book, 
which we are currently discussing with publishers, so 
that will hopefully be available soon.”

Additionally, they run autism awareness courses for 
businesses and are keen to run similar courses with 
the police, in the hope of reducing arrest rates in 
situations where autistic behaviours can be mistaken 
for aggression. 

With all that going on you could forgive them for 
needing a breather but their mission continues apace! 
The Life of Reilly will soon embark on a national tour, 
visiting Stockton, Washington, Hexham, Berwick, 
Darlington and Blyth throughout April, before it goes 
on to Manchester, London and the Edinburgh Fringe 
over the summer. Then in Autumn, filming will begin 
on a big-screen adaption. Co-written by Alison and 
Christine, they describe their vision for the film as 
“I Daniel Blake crossed with Shameless”. Like its 
authors, it promises to be quintessentially northern; 
gritty, honest and hilarious in equal measures! You’d 
be mad to miss it.

For further information visit reillycic.com
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“English is my second 
language. Autism is  

my first.”

Alison Stanley and Charley Price aka 
“Joanne” and “Reilly”
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Paul Tucker and Tunde Baiyewu.
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Taking you back to your first meeting at Newcastle 

University in the 90's what inspired you to work together?

Paul: I had written our hit Ocean Drive way back in 1989 but couldn't 

find a singer for it. I spoke to the popular local DJ Wayne C McDonald 

who recommended Tunde and we got together in February 1993 and 

recorded it in a little studio behind St.Nicholas Cathedral. Something 

clicked and there was an immediate indefinable chemistry there and 

people loved it. We stuck the track on a cassette (yes they were still 

around then!) and hawked it around unsuccessfully to many record 

companies until we got an call from Island Records which started the 

ball rolling.

Who had been your musical influences growing up?

Tunde: I was always buying R n B and Hip Hop records and it was very 

clear early on that Paul and I shared a similar take on music.

Paul:When we met it was during a real feel-good time in my life. I 

loved listening to Frankie Knuckles, Massive Attack and Soul 2 Soul 

and I when we got together I wanted us to make records of spirit and 

with a feel of bringing sunshine into peoples lives.

During your first period of success are there any particular 

memories and highlights?

Tunde: With my Nigerian heritage I was always a fairly reluctant star 

and felt my career was a no-no in my Mums eyes. When she came 

to see us at the Royal Albert Hall she came to understand what I was 

doing and it was wonderful to finally gain that stamp of approval.

Paul: I suppose too many to list but a comedic one was playing Lifted 

in completely the wrong key at a show at Newcastle City Hall but 

somehow getting away with it. I sounded like Les Dawson with his 

infamous piano playing!

When did you realise you needed a break?

Paul: It got very, very difficult. We'd been doing it for ten years and 

had been far more successful than imagined. There isn't a roadmap 

for this stuff. We were living in each others pockets all of the time 

and weren't getting on. Then my dad died...it was a very difficult time.

Tunde: Success brought its own tension and pressures and I had a 

similar catalyst as Paul as I lost my mum on April 1st 2000. I felt the 

need to stop everything and go off and well, just wander. There were 

so many things dependent on Paul and I: musicians, managers, label, 

logistics. You need big shoulders to carry that.

18 years between albums. Why such a long gap?

Tunde: I had collaboration in my DNA but working alone over 2 solo 
albums was good therapy for me as I was able to express a lot of my 
feelings about my mum on those songs.

Paul: I did my own project over 4 years but have been in conversation 
since 2008 about being Lighthouse Family again. We actually went 
into the studio in 2010 with a view to making a new album and 
played some gigs but somehow we couldn't knock it together.

So now you’re finally back with a forthcoming new album 
"Blue Sky in your Head." You have the same label Polydor, 
your original manager Keith Armstrong and the assistance  

of your old A&R man Colin Barlow. Was that deliberate  
on your part?

Tunde: It was all accidental although I feel someone was pulling the 
strings. Keith was in a very vivid dream I had 3 years ago despite me 
not seeing him for 15 years! Three or four months later I was in San 
Diego and I saw a missed call from him. I rang back and he told me 
the record company had been hammering us to get back together. So 
what do you do. You go with the flow!

What can fans expect from the new record and how was the 
recording process?

Paul: It was very tough. You start with a blank sheet of paper looking 
for inspiration and it took a while to get the machine going. I am very 
proud of the end result however as we have a solid unmistakeable 
Lighthouse Family album.

How are you prepared for fame second time around?

Paul: We are older and working in a different industry within a 
different landscape. But when the two of us come together, something 
good happens.There's a magic and thats there in these songs.

Tunde: I suppose its a bit like sightseeing. You hop off the bus and go 
and see some sights and then hop back on hoping things will be the 
same. I'm looking forward to the journey ahead.

Finally you are preparing for a nationwide tour at the end of 
the year including Newcastle City Hall on November 14th. 

What should fans expect from that?

Paul: Its been a challenge getting what I would call my "musical 
chops" back, playing the old and new material. Hopefully an 
exhilarating rollercoaster ride.

Tunde: A new vision on the old songs and the new tracks as well. It 
will be interesting to see how people see it. I love doing this. We've 
been bloody stupid. Why has this taken us so long!

THE BOYS ARE BACK IN TOWN
Michael Grahamslaw meets Tunde Baiyewu and Paul Tucker to discuss the past, present and future of Lighthouse Family.

Era defining songs. Ten million records sold. Twenty five years music making. Five Top Ten singles, four Top 
Ten albums. Chart busting success in the UK, across Europe and in the Far East, Australia and New Zealand. 

A glorious singing voice that stopped the world in its tracks. Now,after a gap of 18 years a return to the 
classic songwriting and lushly produced sounds that made them an instantly recognisable sensation.



But first a bit of history. Budapest was 
formed in 1873 when Buda, Obuda and 
Pest merged to become Budapest. The 
city is spread along the banks of the River 
Danube incorporating seven bridges and 
tworailway bridges. These ornate and 
beautiful bridges were all destroyed bar 
one in the second world war and later 
restored to their former glory. Many fierce 
battles have influenced the city from Celtic 
and Roman occupation and 150 years of 
Ottoman rule the beauty of this city is 
thanks to its history. 

Nowadays the blend of old and modern 
make Budapest an architectural paradise. 
Visitors are drawn to the many spectacular 
sites including Parliament Buildings, Heroes 
Square, Liberty Bridge and the Museum of 
Fine Art.  In addition, a ‘must visit’ is the 
sumptuous outdoor spa facilities including 
the world-famous Gellért Baths located in 
the fine Hotel Gellért, natural hot springs 
feed mineral rich thermal pools, the waters 
are recommended for illnesses of the joints 
including arthritis. Whilst I can’t endorse the 
health benefits it’s a very relaxing experience 
that also offers additional spa and mud 
treatments. The Gellert baths are the most 
photographed in all of Hungary but are not 
the only facility. The city is a utopia for spa 
lovers. The busy Szechenyi Baths are equally 

worth a visit or why not try a thermal beer 
spa that claims to release muscle tension. 

After relaxing you’ll might be gearing up 
for some activity, for the more active and 
adventurous why not try caving, a labyrinth 
of natural corridors and chambers to explore 
away from the bustle of the city or plan in 
advance to participate in the scenic Budapest 
Marathon, a 2-day running festival with 
something for everyone. 

For the foodies amongst us try a Hungarian 
cookery class and a visit to Great Market 
Hall, built in 1897 it is considered the most 
beautiful of Budapest Market Halls. Market 
Hall offers fresh food, fine wines, cured 
meats, souvenirs and much more, foodies 
and shoppers will delight in a visit here. The 
diversity of the food offering in this city is 
staggering. Street food stalls across the city 
offer anything from small batch Goulash 
to Vietnamese pho, why not try a Lángos a 
delicious soft dough that’s fried and crunchy 
on the outside. Try it with a cheese and sour 
cream topping. For something finer try one 
of Budapest’s fine dining venues, try Caviar 
& Bull housed in the Corinthia Hotel offers 
a 7-course tasting, degustation and prix fix 
menus.  Fine food in grand surroundings.

For the lover of culture Budapest delivers 
in abundance. With multiple theatres, 

concert halls a fabulous Opera House and 
stunning National Theatre there’s no end to 
the Cultural stimulation on offer and with 
100 museums and galleries it’s a cultural 
smorgasbord. 

In this busy city somewhere to sleep will 
be necessary, the city offers a huge choice 
for every budget. From modern hostels for 
mixing with likeminded travellers to the 
finest luxury hotel brands including Ritz 
Carlton, Hilton, Sofitel, Corinthia and more 
it doesn’t fail to satisfy. On my future hit 
list is the St. George Residence Hotel, an all 
suite aparthotel claiming to be the oldest in 
Budapest. It boasts grandiose interiors in the 
heart of the Castle District.

Budapest is huge but it’s up to the visitor to 
decide whether to relax in the atmosphere, 
culture and great cuisine or head for an 
action-packed adventure. For the more 
confident traveller the cities tram and 
bus network are affordable and frequent. 
Like any big city taxis are readily available 
albeit at additional cost but walking is also 
very enjoyable just remember to wear 
comfortable shoes as you’ll want to walk for 
miles. Whatever you decide Budapest was 
the ultimate city break and I still have many 
more reasons to return. Is it time you started 
planning your own adventure? 

BEAUTIFUL BUDAPEST 
By Caroline Preston

Travel tips

Caroline travelled with British Airways from Newcastle International via London Heathrow and spent 3 nights at NH Budapest City, doubles from £109 prpn 
based on two sharing. Prices based on travel in October 2018. Easy Jet flies to Budapest from Manchester and London. 

Web references to use:

www.gellertspa.com    www.szechenyispabaths.com    www.thermalbeerspa.com/benefits    www.caving.hu    www.caviarandbull.com/budapest     
www.stgeorgehotelbudapest.co.uk

The capital city of Hungary, a ‘must see’ on my infinite trip list. I’d often wondered about 
Budapest and what I might find, images of architectural grandiose were my first thoughts 

then my mind of course naturally wanders to food…visualising paprika laden stews and rich 
and sustaining soups to warm cold winters. For liquid refreshment perhaps, a limitless choice 
of beers and several varieties Hungarian wine. Hungary is by the way the 17th largest wine 
producing region in the world. Enough of the temptation I was booked and going. This was 

sure to be cultural, culinary and wine tasting adventure to remember… 
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Castle District

St. George Residence Interior

Castle District, coloured tiles Street StatueSt. George Hotel

Danube RIver at night

Sculpture Garden Fishermans Bastion



Alex Nelson 
(Ticket Guru)

Book rail tickets in the palm 
of your hand, including 

“split tickets”
We show you how to do it

Your local National Rail 
Station, wherever you are

NATIONAL RAIL BISHOP AUCKLAND LTD, DL14 7TL

The hotel is in the same red brick style as the railway station. The first class 
lounge in the station, formerly operated by Virgin Trains West Coast is now 
closed, but replaced with a Titanic bar serving excellent real ales from the 
local Titanic brewery.

Stoke is one of the six towns which joined together in 1910, the others being 
Hanley (the main commercial centre), Burslem, Tunstall, Longton and Fenton.  
The total population today of the City, so designated by King George V in 1925, 
is 260,000. I only explored Stoke itself, but had I the time I would have taken 
the bus up to Hanley to see the Potteries Museum and Art Gallery, admission 
free. This not only has many displays of ceramics, but also a full size Spitfire, 
as Stoke was the birthplace of Reginald Mitchell (1895-1937), designer of the 
iconic Spitfire fighter aircraft. There is, unsurprisingly, a Wetherspoons pub in 
Hanley named after him. The Museum is on Bethesda Street, and also has a 
rotating display of items from the Staffordshire Hoard, the largest hoard of 
Anglo-Saxon gold ever found.

The Stoke motto is Vis Unita Fortior - United Strength is Stronger, and it has a 
diverse population. I had a walk around the far side of the station, a big car park, 
trying to find somewhere to eat, as the hotel restaurant was closed. I espied 
a red, black and white logo which from a distance looked like a KFC. Heading 
towards it, the sign was one for Staffordshire University, and I ended up in 
Lahori Kebabish restaurant for an excellent Chicken Biryani. 

I started my exploration with Portmeirion Pottery which was founded by Susan 
Williams-Ellis and her husband Euan Cooper-Willis in 1960. Susan had already 
been designing work for sale in the gift shop at Portmeirion, the Italianate 
village in North Wales, which had been created by her father the architect Sir 
Clough Williams-Ellis. In 1960 they acquired a small pottery in Stoke called A.E. 
Gray Ltd. Adding a second established pottery, Kirkham’s Ltd. the following year. 
This enabled Susan to design shapes as well as surface decoration.

The simplicity of her designs made them immediately popular, including the 
best selling Botanic Garden pattern. In the year 2000 the parent company’s 
name was changed to Portmeirion Group PLC to reflect the company’s 
leadership in the design and manufacture of objects of beauty for the home, 
not only in ceramics, but also in a wide range of other materials. The Group now 
comprises Portmeirion, Spode, Royal Worcester and Pimpernel.

Later I ended up at the Spode Heritage Centre, which had closed, but the lady 
in the café took pity on me on a cold afternoon with a warming mug of coffee 
as she was closing up, and I had an interesting hour in the public library learning 

about the local history of Stoke before heading to the station for my late train 

home. I returned via Manchester Piccadilly, enjoying a Japanese meal at YO! 

Sushi on the mezzanine above Piccadilly station, then joined a Hull-bound 

TransPennine train to Huddersfield, dropping back a few minutes later on a 

direct train to the north-east.
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OUT & ABOUT - STOKE-ON-TRENT

I recently had a meeting in Stoke-on-Trent, in north Staffordshire. I was coming from London, and  
stayed overnight in the North Stafford hotel, run by Britannia. 

Alex Nelson nationalrail.com
www.visitsstoke.co.uk



Book now at Loganair.co.uk
or via your business travel provider

Now serving you on 
Newcastle      Brussels

Where next?

Business day-return schedules 
and frequent flyer rewards

Newcasstle Print 267x180.indd   1 20/03/2019   11:14





149

J E S M O N D  I N S I G H T

Welcome to...
Leafy Jesmond is one of Newcastle’s most  

affluent suburbs with some of the region’s finest  
property and an eclectic mix of cafes, bars, shops  

and restaurants. We showcase the region’s  
hottest businesses within this month’s  

“Best of Jesmond’’ feature.



SOHE
Located on the hugely popular Osborne Road Sohe combines 
Pan Asian flavours to create tasty and original dishes you’re sure 
to love. The ambience is relaxed, the drinks smooth and the 
surroundings beautiful with a menu from award winning North East 
Chef, Parichat Somsri-Kirby and her talented team.
www.sohe.co.uk

Fratello’s
Hugely popular with both business travelers and locals. The 
fantastic menu features a broad mix of classic favourites like pizza, 
pasta and tiramisu with modern flavours and more traditional 
Italian specialities.
www. fratellosrestaurants.co.uk

The Valley Junction
Dine in style in the characteristic old signal box and railway 
carriage. Named as the most original Indian restaurant in Great 
Britain by the Curry Club of Great Britain. The venue offers elegant 
Indian dining in a stylish and modern setting.
www.valleyrestaurants.co.uk

El Paso Bar and Grill 
Creating fresh and flavourful Mexican and Latin American dishes 
with an authentic style. Plenty of vegetarian and vegan options on 
a menu which is constantly evolving. 
www.elpasojesmond.co.uk

The Patricia
Headed up by chef and owner Nick Grieves who spent time at the 
Michelin starred London restaurants The River Cafe and Simon 
Rogans Fera. The menu is a produce focused mix of English bistro 
style cooking with hints of European influence. 
www.the-patricia.com

Branches Restaurant 
Headed up by executive head chef Cevat Robert Elat who has 
guided the restaurant to 3 consecutive diners choice awards in 
2016, 2017 and 2018. Enjoy relaxed fine dining dishes using 
modern twists and techniques. 
The venue also features an exclusive fine dining room which seats 
22 guests.
www.branchesjesmond.co.uk

Avanti
A traditional Italian restaurant offering new tastes and inspired 
recipes from different regions of Italy. Always a superb atmosphere 
with great service and big portion sizes. 
www.avantnewcastle.co.uk

Willi’s Cafe
An iconic venue, under new ownership since 2015, dedicated 
to serving fabulous food and artisan coffee. Legendary all day 
breakfasts, daily specials and always the friendliest of welcomes. 
www.facebook.com/Willis-Cafe-Jesmond 
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Eating Out...



Straight talking, 
hard working and forward thinking.

Since 1948.

M I N C O F F S . C O . U K

Mincoffs A4 BrandAd V2 Edit 2.indd   1 14/02/2019   10:46



Osbornes 
At the centre of Jesmond night life. Three bars stretched over its 
two venues offering premium spirits, draught lager, real ales, world 
beers, cocktails and a wide selection of wines. A heated outdoor 
terrace with outside TVs means you can kick back and enjoy 
watching the sport. 
www.osbornesjesmond.co.uk

The Lonsdale 
A fantastic ‘local’ with a great selection of beers, wines and spirits. 
Also available is an extensive daily food menu with a range of pub 
classics, fajitas, steaks and burgers. 
Great venue to watch live sport also.
www.greeneking-pubs.co.uk 

Spy Bar
9 draught beers  and a selection of craft beers make Spy perfect 
for the big game. Bottle serves of premium spirits and liqueurs also 
available as well at least one Happy Hour a day.
www.spybarjesmond.co.uk 

Billabong Bar 
This lively venue offers an alternative gastro pub style menu with 
popular specialities including a gourmet burger selection. 
The “lunchtime quickie” menu also offers a varied selection of 
delicious lunchtime specials all priced at only £5.99. 
www.peelhotels.co.uk 

As You Like It
Set over 3 sprawling floors and featuring 4 stunning bars and 
an elegant garden terrace, As You Like It also houses a fantastic 
restaurant as well as “Frangipani,” a popular wedding and private 
function room. 
Open till 2am every Friday and Saturday with great live 
entertainment.
www.asyoulikeitjesmond.com

The Holy Hobo
A place to enjoy great food, superb coffee, a good pint and 
cocktails galore. Very popular with students. 
www.holyhobo.co.uk 

97 and Social 
Serving up more than signature dishes and innovative cocktails; 97 
and Social is the ultimate social experience. Classic contemporary 
dishes, indulgent sharing platters and exotic cocktails are all served 
in comfortable, vibrant surroundings. 
www.thecairncollection.co.uk 

To Drink...
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Join us for an informative 
morning in our Nursery and 

Reception to see how your 
daughter will fl ourish 

at NHSG.

Friday 26th April

Book your visit
newcastlehigh.gdst.net

T: 0191 201 6511

Your daughter. 
Give her 

a fl ying start.



City Retreat 
An award winning beauty salon offering the very best beauty and holistic 
treatments with exceptional customer service. A warm welcome is 
guaranteed  on every visit ensuring a delightful treatment experience.
www.city-retreat.com

Honour Health
Offering the highest clinical standards of dental healthcare and skincare. 
Patients interest and wellbeing always put first with the prevention of dental 
disease and maintaining skin health at the heart of the practice.
www.honourhealth.co.uk

Novellus Aesthetics
Specialising in facial aesthetics,covering everything from lip fillers to nose 
jobs. It is the culmination of Doctor Steven Lands vision for bespoke facial 
aesthetics.Using proven, safe and effective procedures the philosophy at 
Novellus is to make you look and feel better.
www.novellusaesthetics.co.uk 

To Stay...

Health & Wellbeing...
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Jesmond Dene House
Set in an enviable location; almost in the country yet still in the city. 
Offering 40 bedrooms, a two AA rosette restaurant, private dining and 
fantastic wedding and meeting facilities. A real oasis of calm. 
www.jesmonddenehouse.co.uk 

The Cairn Hotel 
Perfect for those seeking inner city relaxation, The Cairn Hotel Newcastle 
provides the perfect destination for both business and leisure travellers. 
Home to comfortable, contemporary rooms, as well as two modern 
restaurants serving vibrant cocktails and dynamic food dishes daily.
www.thecairncollection.co.uk

The New Northumbria Hotel
At the New Northumbria Hotel you will find 55 welcoming en-suite 
bedrooms ,each varying in their own individual style; from standard rooms, 
to modern superior rooms and indulgent suites. Ideal for a business, social 
or romantic getaway.
www.thenewnorthumbriahotel.co.uk

Holiday Inn Newcastle-Jesmond
Sleep well in spacious modern rooms conceived by a local designer. 
Guests benefit from free parking and onsite mini gym. The Terrace Bar 
serves lunchtime bites, international wines and beers. Fratellos Italian 
Restaurant is a great spot to get the night off to a good start while the lively 
Zio Bar offers homemade burgers, sharing platters and fresh cocktails. 
www.holidayinn.com

Kensington House Aparthotel
A mix of 23 serviced apartments individually and imaginatively designed, 
and furnished to the highest standards with impeccable taste.
All are available on a nightly basis with no minimum stay making them 
ideal for corporate clients and visitors to the region.
www.kensingtonaparthotel.com 

The Caledonian Hotel
Situated in the heart of Osborne Road offering comfortable rooms with flat 
screen TV’s and tea and coffeemaking facilities. Excellent onsite restaurant 
and lively Billabong bar and terrace make this a stopover for any occasion.
www.peelhotels.com



Dedicated to 
serving fabulous 
food and artisan 

coffee to the lovely 
people of Newcastle!

23-25 Clayton Road    
Jesmond  Newcastle upon Tyne  0191 212 1123



@novellus_beauty



@novellus_ncl

THE BEST IN FACIAL AESTHETICS 
Based in Newcastle, with clinics across the North East, novellus aesthetics is 
the culmination of award winning aesthetic Doctor Steven Land’s vision for 
bespoke facial aesthetics. We are doctor led facial rejuvenation specialists 
and your aesthetic treatments will be conducting throughout by one of our 

advanced trained medical team.
Our philosophy at novellus at novellus is to make you look good and 

feel better, using proven, safe and effective procedures. Our doctors aim 
for a natural look tailored to the individual needs of you, the patient. We 

endeavour to understand the complex psychology and emotions that come 
with age related changes to the face and body and it’s our desire to make 

your journey here at novellus a positive one.

OUR TREATMENTS 
Lip fillers, Cheek augmentation, non-surgical rhinoplasty, anti-wrinkle 

injections, brow lift, jawline contouring/slimming/filler, chin augmentation, 
lash growth, skin care, skinpeels, laser hair removal

DOCTOR STEVEN LAND

With a growing reputation for a 
natural style, using the latest and best 
techniques as well as creating his own 
cross tenting lip technique, Steven 
has also become known for taking on 
complex filler repair work culminating 
in him winning Highly Commended 
Aesthetic Doctor of the Year at the 
prestigious Diamond Beauty Awards 
from The Safety In Beauty campaign.

AESTHETIC NURSE NESS GRIFFITHS

Ness comes from a background of hospital 
nursing with 6 years experience across 
acute and emergency medicine and ITU. 
She has developed a passion for aesthetics 
treatments starting from laser hair removal 
and developing to encompass anti-wrinkle 
injections and dermal fillers.

Want to look 
younger, fresher 
and feel more  
confident?
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Royal Grammar School
RGS is a leading independent day school for boys and girls aged 7 to 18 
years. With over 1300 students it is a thriving place with more than 250 
in the junior school, which shares the same site as the Senior School. The 
Sixth Form is one of the largest in the independent sector with more than 
340 students.
www.rgs.newcastle.sch.uk

Newcastle Preparatory School
The only preparatory school specialising in the education of children from 
3 to 11 years of age. A warm, caring environment is provided ensuring that 
NPS children receive the best start in life enabling them to thrive in Senior 
School and beyond.
www.newcastleprepschool.org.uk 

Newcastle High School for Girls
A school which aims to bring out each girls individual talents and ignite 
their natural curiosity through an outstanding curriculum and nurturing 
environment. 
www.newcastlehigh.gdst.net

Education...

Business...

Retail...
Williamson Brown
Williamson Brown features an exclusive and inspired range of quality fine 
jewellery. A wide range of leading British and European designers are 
showcased, alongside their very own Williamson Brown collection. Widely 
regarded as one of the best bespoke jewellers in the North East.
www.williamsonbrown.com

Palmer Menswear
A superb men’s clothing store offering a fantastic selection of shirts, jackets 
and footwear alongside a bespoke fitting service. 
www.palmermenswear.com

Mincoffs Solicitors
A leading commercial law firm providing expert legal advice throughout 
the region and nationally. Full expertise in corporate and commercial law, 
employment law, dispute resolution, commercial property and licensing 
and gaming law.
Private client services also available in family law, wills and probate and 
residential conveyancing. 
www.mincoffs.co.uk

Robson Laidler Accountants
Established for nearly 100 years with a mission to “help improve the lives 
of our clients, our people and our communities.” The company is proud of 
their diverse departments that provide support with everything from basic 
accountancy to business support and wealth management.
www.robson-laidler.co.uk
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Charles Lamb Residential Lettings
Offering professional and student rental accommodation across the North 
East of England to suit a variety of budgets and lifestyles.
www.charleslamb.co.uk

Rettie
Offering a friendly and professional service. Team members have years 
of experience and detailed market knowledge having dealt with a wide 
range of local property.
www.rettie.co.uk

Groves
One of the North Easts most successful property companies with over 25 
years experience in sales, lettings and property  management.
www.groves.co.uk

Easiliving
Established over 15 years ago Easiliving began serving a wide range of 
clients across the Newcastle area and has expanded and become a highly 
trusted agency amongst North East landlords.
www.easiliving.co.uk

Property...

Honour Health has seven modern, spacious 
surgeries equipped with state of the art facilities 
including a dedicated dental implant suite and 
Kodak 3D imaging system, to help the talented 
team offer the very best patient care.

Aesthetic treatments include teeth whitening, 
Invisalign (clear, removable aligners which 
gradually straighten the teeth), composite bonding 
and veneers. A patient care co-ordinator welcomes 
patients and guides them through their treatment 
journeys. 

The clinic boasts a relaxing Skin Sanctuary, 
featuring such skin-rejuvenation treatments as 
chemical peels, eDermastamp, laser hair removal, 
near infrared skin tightening, muscle relaxants, 
fillers and plasma facials. 

Honour Health’s dedicated Hygiene Pod lies at 
the heart of the team’s ‘preventative care’ ethos. 
Hygiene appointments feature the advanced EMS 
Airflow system, which removes staining and plaque 
quickly and effectively, revealing a brighter smile.

The clinic’s 3D iTero Scanner is the latest 
development in scanning technology, which 
enables the team to create a vastly superior record 
of the teeth, improving assessment and diagnosis. 
Every patient at Honour Health is eligible for a 

complimentary iTero digital smile assessment.

The iTero scanner can also show an instant 3D 
outcome simulation of how a patient’s smile could 
look with Invisalign treatment, and aligners can 
be created from the digital image. This is a much 
faster, more comfortable alternative to taking 
putty impressions. 

Honour Health’s membership plan offers many 
benefits including two dental health assessments 

per year, up to four Airflow treatments per year, up 
to 20% off treatments, and evening and weekend 
slots. 

Interest free credit is available for treatments over 
£350, and the clinic welcomes new NHS patients. 

Honour Health was a Best Practice finalist at 
The Dentistry Awards 2018 and dentist Gulshan 
Dhanoya was a finalist in the teeth whitening 
category at The Aesthetic Dentistry Awards 2019.

Book a free dental or skin consultation at Honour Health today. Call 0191 281 3913. Email jesmond@honourhealth.co.uk. Book online  
at www.honourhealth.co.uk.  Visit Honour Health, 90 Osborne Road, Jesmond, Newcastle upon Tyne. NE2 2AP

Honour Health, situated on Osborne Road in Jesmond, is a renowned aesthetic dental and skin clinic 
with a longstanding reputation for excellence. Principal dentist Onkar Dhanoya has looked after the 

dental health of patients across the region for more than 30 years.

THE BEST OF HONOUR HEALTH



PALMER MENSWEAR, 22 CLAYTON RD,  
NEWCASTLE UPON TYNE NE2 4RP 

WWW.PALMERMENSWEAR.COM

PALMER
JESMOND ENGLAND



There’s no need to fly thousands of miles to 

experience authentic Asian food, just head to 

the heart of Jesmond. 

Renowned Thailand-born chef Parichat Somsri-

Kirby has created the new set menu which is 

made up of delicious starters, main courses 

and desserts. Diners can enjoy this Monday 

to Thursday from 5pm until 7pm, Friday and 

Saturday from 12pm until 6pm and Sunday from 

3pm until 7pm. Two courses are £13.95 and three 

courses are £15.95.  

Start things off with a choice of Vegetable Spring 
Rolls with homemade sweet chilli dip; Tempura 
Cauliflower with curried mayonnaise; Steamed 
Pork and Spring Onion Dumplings with soy, chilli 
oil and coriander dip; Chicken Satay with spicy 
peanut sauce; and Thai Fish Cakes with cucumber 
and peanut relish. 

Main courses include Thai Green Curry Beef with 
steamed Jasmine rice; Pan-Fried Sea Bass Fillet 
with smoked curry sauce, pak choi and Jasmine 
rice; Spicy King Prawn and Rice Noodles stir-
fried with chilli and basil; Stir-Fried Chicken with 

shiitake mushroom, ginger and oyster sauce with 

Jasmine rice; and Vegetable and Tofu Singapore 

Noodle Stir-Fry. 

Those with a sweet tooth can choose from a 

tempting selection of treats including Chocolate 

and Passion Fruit Mousse; Salted Caramel and 

Peanut Ice Cream; Rum and Chilli Roasted 

Pineapple with coconut sorbet; Poached Pear with 

honeycomb ice cream; and Mango Sorbet.  

The restaurant and bar will also soon reveal new à 

la carte and cocktail menus this spring.

Parichat at Sohe, 97-103 Osborne Road, Jesmond, NE2 2TJ. Visit: www.sohe.co.uk  Tel: 0191 281 8161

LET US WHISK YOU AWAY TO THE FAR EAST
Spring has sprung at Parichat at Sohe with the launch of a brand new set  

menu packed with exciting exotic dishes. 

162

J E S M O N D  I N S I G H T





164

L E I S U R E  N E W S

Trip Advisor's Best  
Fish and Chips in the 

North of England

1-3 Beresford Road,  
Seaton Sluice, NE26 4DR

the-harbour-view.com

JURYS INN MIDDLESBROUGH ANNOUNCES 
FOUR STAR AA ACCREDITATION

Jurys Inn Middlesbrough has recently announced that it has received Four 
Star AA Accreditation. As part of an ongoing programme to attain Four Star 
Accreditation across Jurys Inn and Leonardo Hotels, 80% of hotels across 
the group have now been accredited and the entire portfolio is expected to 
achieve this by the end of 2019.

The AA Accreditation system has been used to classify hotels since 1912, 
ensuring standards are comparable to quality standards across the UK. The star 
rating system merits cleanliness, service, food, bedroom, bathrooms and overall 
hospitality, setting high standards for the hotel industry that guests can rely on.

Jason Carruthers, Managing Director at Jurys Inn & Leonardo Hotels UK and 
Ireland, commented: “It’s a great honour to achieve Four Star AA Accreditation 
at Jurys Inn Middlesbrough. We’re inherently proud and this merit is testament 
to the excellent service and product offered by our local team.”

NEWCASTLE INTERNATIONAL NAMED BEST 
AIRPORT FOR SECOND YEAR RUNNING

Newcastle International has been awarded the title of “Best Airport” for the 
second year running.

The Airport Service Quality award (ASQ), which was voted for by passengers, 
looked closely at the levels of customer service, investment in infrastructure 
and general airport ambiance.

Nick Jones, Chief Executive Officer at Newcastle Airport, said: “It’s fantastic 
to have been given this award for the second year in a row. Our friendly and 
welcoming team go above and beyond to provide an extremely high level of 
customer service so I am pleased to see that their hard work has been rewarded.”

Iain Malcolm, Chairman of Newcastle International Airport, added: “This is a 
real vote of confidence in Newcastle International Airport. By putting travellers 
at the heart of the business and continuing to invest in passenger services, the 
airport continues to go from strength to strength.”

Hadrian Border Brewery, located in Newburn to the west of Newcastle, will 
mark 25 years in the brewing business this year and is collaborating with an 
American-based brewer to produce a special beer to celebrate. The Airline 
Brewing Company, from Maine in the US, visited the North East brewer to 
share expertise and celebrate great British beer.

Well known in the North East for its Tyneside Blonde and new beer Northern 

Pale, Hadrian Border Brewery is owned by Andy and Shona Burrows. Andy and 
Shona employ 18 full-time members of staff across its brewery and two pubs. 

Gary and Sharon Cresswell own the Airline Brewing Company. The brewery 
specialises in old world beer from Britain and Europe and frequently uses the 
tagline ‘Old England in New England’. The small brewery brews cask ale which 
is rarely found in the US.

DURHAM CRICKET: A NEW ERA BEGINS 
To mark the start of a new era for the club, Durham County Cricket Club have taken the opportunity to rebrand 
and launch Durham Cricket for 2019 and beyond. The club have rebranded with a striking new logo and an 
update of the County Crest. 

Whilst the new brand will be used to represent the club, Durham Cricket’s County Championship shirt will retain the 
traditional shield that has been synonymous with the club since its Minor Counties days.

Durham Cricket Chief Executive Tim Bostock said: “The new identity combines traditional elements associated with 
Durham Cricket, such as the lion and the colours, with a new dynamic creative design that resonates with our 
ambition to take the club forward into a new era of success.”

Durham Cricket Marketing Director, David Jackson, added: “Various consultation processes were carried out to ensure 
the new brand would allow us to take Durham Cricket forward while retaining links to the heritage of the club.”

NORTH EAST BREWER SHARES BRITISH EXPERTISE WITH 
COLLEAGUES OVER THE POND



Call 0344 879 9192   
or email conference@macdonald-hotels.co.uk

www.MacdonaldHotels.co.uk/LindenHall

An ideal location for your team away days and meetings. 

Set in beautiful rural Northumberland, yet only a seven minute drive from the A1, Linden Hall 
is perfect for you to bring your team together.  Utilise the acres of land for outdoor activities, 
or the Linden Tree pub for a relaxed BBQ or games, Linden Hall brings you everything you 

need for a fun yet successful meeting of minds.

Linden Hall’s meeting space is extremely versatile and tailored to suit your needs.  
Let us organise a thrilling activity that your team will just not expect.

MEETING OF MINDS
AT MACDONALD LINDEN HALL GOLF & COUNTRY CLUB



The luxury country house hotel is nicely 
positioned ten miles from Newcastle City 
Centre and just a short taxi away from our 
home on the outskirts. 

The hotel boasts nine en-suite guest bedrooms as 
well as an award-winning AA Rosette restaurant 
which is a lovely spot for a leisurely lunch or an 
evening dinner. 

With this in mind, I cleared the decks and made a 
dinner reservation for me and my long-suffering 
wife Lisa. 

The hotel has been elegantly decorated in the 
classical style and is nicely spaced out into a 
conservatory restaurant and lounge areas. We 
made a beeline for the snug bar area where we 
enjoyed a quick sharpener whilst looking over a 
tantalising dinner menu. 

Dishes place an emphasis on traditional British 

cooking. The kitchen sources the finest local 
ingredients to create an imaginative menu with 
an extensive variety of dishes to suit all tastes. 

We opted for starters of pan-seared red mullet 
with heritage potato salad and pickled cucumber 
and the chicken & wild mushroom terrine with 
goats cheese emulsion, beetroot chutney and 
sour dough croutons. 

Both dishes were stylishly presented with the 
seasonal ingredients bursting with a wondrous 
depth of flavour. 

Up next for Lisa was the grilled fillet of sea bass on 
a pool of mussel & clam chowder with creamed 
potatoes and roasted plum tomatoes. This was 
a light, delicious main course with the chowder 
possessing a desirable kick.

I chose the traditional roast rump of 
Northumbrian Lamb with baby carrots, broad 

beans and dauphinoise potatoes in a red wine jus. 

Cooked to a perfect pink, the tender lamb fell 
apart with the fork whilst the vegetables were a 
crunchy al dente. 

After a brief digestive break, we rounded off with 
real aplomb, polishing our favourite puds: the 
baked treacle tart with rum & raisin ice cream and 
almond crumb and the spiced apple & honeycomb 
iced parfait with rich chocolate sauce. 

Throughout our meal, we were waited on 
attentively by the hotel’s Supervisor, Roxanne 
– a real credit to the hotel – who was happy to 
recommend a lovely bottle of Merlot to wash all 
of this down. 

This is not just another hotel restaurant but a 
destination venue in its own right. A lovely venue 
for an intimate dinner. 

A HOTEL WITH DESTINATION RESTAURANT CREDENTIALS
One North East venue which is really thriving in recent times is Horton Grange hotel in Ponteland. 

For more information, visit www.hortongrange.co.uk
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Jason Isaacs ‘King of Swing’ 
At Horton Grange Country House 

Hotel  

Jason Isaacs returns to Horton Grange Country House Hotel for more fantastic evenings  
of fine food combined with great entertainment.

Enjoy Prosecco & Canapes on arrival followed by a delicious 3-course Dinner

Horton Grange Country House Hotel, Berwick Hill Road, Ponteland, Newcastle upon Tyne NE13 6BU
T: (01661) 860686 E: info@hortongrange.co.uk W: www.hortongrange.co.uk

£39.50 per person

Friday 17th May 2019

Jason Isaacs Northern Insight.indd   1 20/03/2019   11:04



Located in the heart of Northumberland, Matfen 
Hall offers various facilities, including a picturesque 
27 hole golf course, an elegant restaurant and 
a light and comfortable conservatory bistro. 
Accommodating for numerous events including 
weddings, celebrations and corporate meetings, 
on this occasion, we visited the hotel’s Aqua Vitae 
spa to try one of their delightful spa packages.

Arriving nice and early, we were immediately 
impressed by the friendly service, with efficient staff 
who were attentive and happy to accommodate to 
our needs. With numerous treatments on offer, this 
time we opted for the spa’s Brighter Days package. 
Including a welcome drink, afternoon tea, an Elemis 
facial and gift and full use of the spa from 9am-5pm, 
the package is a real treat at only £80 per person. 
Enjoying our welcome drink, we were asked to fill out 
a short questionnaire in which we expressed our skin 
problems and concerns, which demonstrated the 
great attention to care that the hotel provides, as 
the therapists were happy to tailor our treatments to 
our specific needs.

We first decided to try the hotel’s fitness suite – 
after all we were just about to eat our bodyweight 
in scones! With a range of TechnoGym exercise 
equipment, the fitness suite also offers over 55 
exercise classes each week, which is useful to know if 
you’re currently working on your summer body.

After an (admittedly) short session, we quickly moved 
onto the pool, which really promoted an atmosphere 
of relaxation and tranquillity. With various amenities 
including a jacuzzi, sauna, steam room and even an 
aromatherapy room, the place really did ease some 
of the pre-exam stress, which was definitely needed 
after a hectic term of socialising at university.

We were then taken for our treatments. After a pre-
treatment unwind in the relaxation suite, we were 
delighted by our facials. With tired, young skin in 
need of a boost, I was offered the Elemis superfood 
facial, which I was assured would add radiance and 
glow to weathered skin. Meanwhile, my mum tried 
the Elemis mini advanced pro collagen facial, which 
is perfect for those looking for anti-age benefits and 
to add moisture to dehydrated skin.

Already feeling relaxed, my facial began with a 
double cleanse and exfoliate, before toning with 
the rehydrating ginseng toner. I then enjoyed the 

refreshing papaya enzyme peel and the thick berry 
boost mask, which visibly revitalised the skin. Along 
with a massage to the face, neck and shoulders 
with the super food facial oil, my skin was certainly 
glowing. The treatment was complete with the 
brightening pro radiance flash eye balm and the 
hydrating superfood day cream, which evidently 
replenished the skin.

Meanwhile, my Mum’s treatment began with the 
soothing chamomile cleanser and the pro-collagen 
cleansing balm. With her facial promising to address 
anti-aging concerns, she then enjoyed the cellular 
recovery skin bliss capsules and the pro-collagen 
marine mask, which promise to counteract visible 
signs of aging and everyday dehydration. After a 
calming massage, my Mum’s treatment then ended 
with the moisturising pro-collagen marine cream 
and the pro-collagen eye renewal, both of which 
boost collagen in the skin to reduce fine lines and 
wrinkles – what a treat!

Feeling extremely satisfied, our day at the spa 
was then complete with delicious afternoon tea. 
A selection of classic finger-cut classic sandwiches 
accompanied by delectable plain and fruit scones 
formed the line up. Complemented with a range of 
sweet treats including mouth-watering lemon drizzle 
cake and rich chocolate torte, the food certainly hit 
the spot and rounded off a wonderful day spent at 
Matfen Hall.

All in all, our spa day at Matfen Hall was an incredibly 
pleasant and relaxing experience. Whether you’re a 
mother and daughter like us, or looking for a pamper 
with your girlfriends, Matfen Hall certainly provides 
a great place for all to enjoy. We can’t wait to return. 

Matfen Hall can be found at Matfen Hall Hotel Golf and Spa, Matfen Village, NE20 0RH. For more information visit www.matfenhall.com or  
call 01661 886500
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MATFEN MASSAGES THE STRESS AWAY
By Holly Grahamslaw

With my exams just around the corner, I thought it was about time I took a much-needed revision  
break with a spa day at Matfen Hall with my Mum, and what a relaxing experience it was. 





Low Fell’s idyllic, Victorian mansion house hotel 
is set in a nicely secluded spot which brings a 
semblance of calm to visitors at the end of a 
working week. 

Its lunchtime menu is neat and succinct, with good 
value available with two courses available for £16.45 
and three, for £19.45. 

As we knew from experience, this is a restaurant 
capable of real culinary flair, boasting a modern 
British / French menu devised by former North East 
Chef of the Year recipient, Jamie Walsh. 

After a quick blast through the “Friday finish” traffic, 
I rendezvoused with my son Jack, and we were soon 
reclining in the hotel’s lounge area. 

There’s a lovely, leisurely vibe underpinning “The 
Villa”, so we first decided to sample a quick aperitif in 
the lounge before adjourning to the hotel’s adjacent 
conservatory restaurant. 

On hand to welcome us was the hotel’s general 
manager, Thierry Boos – a Frenchman, rather more 
well-versed in wine than us – who suggested a lovely, 
oaky Montepulciano to really awaken the palette. 

The hotel’s extensive wine list is prefaced by a note 
from Thierry, who has neatly arranged each wine 

by character profile. For instance, whether you like 
a floral and exotic white or prefer a generous, full-
bodied red, you’re sure to find something suitable to 
your tastes. Sadly, we couldn’t find a “cheap plonk” 
section so we had to soldier on in vain! 

The dining area is bright and airy, offering views 
across the hotel’s manicured lawns and surrounding 
woodland – not to mention the rolling hills of the 
nearby Team Valley. 

Changing frequently from sun to shade to rain 
and back again, it was very much a case of “Four 
Seasons in One Day” though fortunately the cooking 
wouldn’t prove so temperamental. 

To kick off, my son Jack chose the ham knuckle 
terrine with shoots and confit tomatoes delicately 
punctuated by bright blobs of piccalilli mayonnaise. 
A real staple of the menu, this tastes as good as it 
looks with bold colours leaping out at you from the 
plate.

I chose the parsnip soup, spiced expertly and served 
with a basket of bread. A hearty and delicious opener. 

The kitchen at Eslington Villa champion high-quality 
local produce and Jack’s main course was a prime 
example of this. 

3 hour, slow-cooked beef sat atop a bed of creamed 
potato and spinach, surrounded by a moat of wild 
mushrooms and pan juice gravy. It’s often said that 
anything worth doing is worth doing slowly and this 
rich, flavoursome dish was certainly testament to 
that. 

Following up, I chose my old business lunch favourite, 
peppered steak, a 6oz lunchtime portion served with 
skinny fries. This was cooked to a perfect pink and set 
off exquisitely by the wine. 

After a suitable digestive interlude, we were 
presented with dessert menus. Ordinarily, neither 
of us have sweet tooths (honest) yet sticky toffee 
pudding with clotted cream ice cream and the 
intriguing coffee cake with crushed walnuts proved 
too tempting. It seems I’ve made a pact to give up 
healthy eating for lent! 

Few restaurants are as consistently great as Eslington 
Villa. The team have worked hard to create a simple 
menu, brimming with innovative touches and deliver 
time and again with exceptional customer service. 

A perfect choice for a leisurely lunch or evening 
dinner. 
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For more information, visit www.eslingtonvilla.co.uk

ESLINGTON VILLA MEANS BUSINESS

Award-winning dining in elegant surroundings lured us to Eslington Villa for what would  
be a Friday afternoon to remember. 





The iconic North East venue is a paragon of British 
hospitality, offering exclusive accommodation, 
award-winning dining and a much-loved spa.  
Our lunch dates are often marked by a touch of 
class and a clear commitment to good customer 
service. 

It remains something of a mystery then why I’ve 
never once visited for an overnight stay. With this 
in mind, I booked in with my wife Lisa, to set the 
story straight. 

The drive down to Wynyard is never a taxing one, 
just a quick scoot down the A1 before arriving at 
Wynyard Park – a luxury housing development 
whose former residents include the likes of Duncan 
Bannatyne and Kevin Keegan. The tree –lined 
estate has a real exclusive feel whilst on arrival to 
the hotel itself, the gentle crackle of the pebbled 
driveway builds a real sense of anticipation. 

Inside, the reception is warm and welcoming. We 
were checked in efficiently before exploring what 
our guest room had to offer. 

We’d been allocated the Duke of Wellington suite 
– a real picture of luxury, decked out in the richest 

drapes and furnishings. The room was bathed in 
tones of walnut and caramel, whilst two plush 
velvet chesterfield sofas brought a real semblance 
of style. 

Nicely settled in, we enjoyed a quick glass of fizz 
before checking out the hotel’s temple spa. The 
spa has seemingly been designed with the guests’ 
wellbeing in mind. Nestled on the edge of the lake, 
the space promotes tranquillity and is the perfect 
hideaway to enjoy a range of facials, massages 
and infusions. Lisa took full advantage with a 
“Mediterranean marinade” facial whist I nursed my 
dodgy piriformis in the outdoor hot tub overlooking 
the hotel’s breathtaking grounds. 

Following this, we warmed up for our evening meal 
with a quick livener in the library lounge before 
taking dinner in the 2AA Rosette, Wellington 
Restaurant. 

As one of the hotel’s centrepiece rooms, the 
restaurant is a spectacle in Georgian splendour 
with regal gold walls and ornate cornicing. We 
revelled in our surroundings whist sipping on a 
lovely Pinot Noir. 

The restaurants boasts a true “plot-to-plate” 
experience with each dish crafted from the finest 
ingredients home-grown just footsteps away or 
sourced from bespoke local suppliers. 

Kicking off, I chose a platter of Lindisfarne Oysters 
– enlivened with a drop or two of Tabasco – whilst 
Lisa opted for the seared ham dived scallop paired 
with bacon, celeriac and cider essence. 

Following on, I walloped the beef fillet – Himalayan 
salt aged for supreme depth of flavour – with bone 
marrow, beetroots and rainbow chard. Lisa chose 
the venison loin with crispy pancetta and Wynyard 
garden pumpkin. 

I swerved dessert in favour of an Irish coffee whilst 
Lisa tucked into a hugely impressive cheeseboard, 
a stylishly presented assembly featuring all her 
seasonal favourites. 

Following a rare eight hours sleep and a Full English 
breakfast, we adjourned back up the A1 suitably 
refreshed ahead of another fun-packed week. 

This was an overnight stay in the top echelon – and 
one a long time in the making indeed. 

For more information, visit www.wynyardhall.co.uk

WYNYARD SERVES UP A WINNING MIX
Following a string of successful “exclusive” business lunch clubs at Wynyard Hall, I have grown  

somewhat fond of the venue. 
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0191 2614415  |  25 King Street, Quayside, NE1 3UQ    |  sabatinis.co.uk

Open Tuesday - Thursday: 12pm - 2pm, 5pm - 930pm
Friday - Saturday: 12pm - 10pm

Find us on Facebook @sabatiniNE



SACHINS 35TH 
BIRTHDAY

Sachins famous Punjabi restaurant, which 
stands on the top of Forth Banks in Newcastle, 
celebrated its 35th birthday recently and Bob 
Arora, the owner and chef threw a birthday 

party to remember.  

Guests were invited to celebrate their success 
in style with an array of traditional food 

and drinks, along with entertainment on the 
night, including an interactive touchscreen 

photobooth. Bob made his speech and thanked 
all his loyal customers and referred to them as 
friends, as many of the guests have been going 

to the restaurant for generations.  

Bob said: “Restaurants can come and go, but 
one thing is certain, we’re here to stay. We 

appreciate all our customers and the fact that 
they keep coming back time and time again is 
testament to the service, food and ambience 

we offer here at Sachins. I couldn’t do it without 
my amazing team, so thank you to you all.”



0191 2614415  |  25 King Street, Quayside, NE1 3UQ    |  signorprosecco.co.uk

Open  Thursday: 5pm - 10pm  |  Friday - Saturday: 12pm - 12am

Find us on Facebook @signorprosecco



For further information contact CateringUnits.co.uk

Unit 28, Team Valley Business Centre, Team Valley, Gateshead NE11 0QH

Tel: 0845 5195065 Email: info@cateringunits.co.uk

WE CATER TO YOUR
EVERY NEED...

CATERING UNITS

We are a family owned and managed company who
together have over 25 years in the catering and
manufacturing industry. Our hands on experience in
the outdoor catering sector gives us great insight into
the every changing needs of the mobile caterer.

We take time to listen to your needs and always go the extra
mile to meet them. Your unit will be unique to you, visually and
functionally. We will do all we can to help you stand out from
the crowd and give you a head start in making your business a
successful one.

We employ a loyal team of craftsmen who have many years of
experience between them and our attention to detail is such
that we see clients return to us time and time again. We
manufacture bespoke catering units using high quality
materials to a very high standard, at competitive prices.

Our customers include: • Apartment group 
• Ramside event catering • Angel of Corbridge 
• Longhorns ...to name a few!

Catering Units - A4.qxp_ACCENT-feb2017  01/02/2017  09:17  Page 1



 
  

Custom labelled bottled mineral water  
creates an affordable way to promote  

your name, logo & message.

Use to create awareness at  
such events like...

• Corporate & Exhibitions

• Hospitality

• Schools & Colleges

• Festival or Sporting Events

• Fund raising & Sponsorship

• Business Promotions 

• Retail & Food Service Industries

For further  
information contact:

Bottle Your Name 
Team Valley Business Centre,  

Earlsway, Team Valley, Gateshead.

T: 0845 5195065

• Free Uk delivery •

• From only 24p per bottle •

• Available in glass or plastic •

• Delivery within 14 days of order •



This great British bolthole is now back doing 
what it does best; providing food and lodgings to 
the good people of Northumberland. 

The venue has the feel of a proper Northumberland 
pub. Cosy snugs, roaring log fires and a neat 
selection of the good stuff on keg and cask. 

Of course, this is also a pub with a sterling 
reputation for good food. I visited recently with my 
wife Lisa to sample a spot of afternoon tea – this 
time, with a twist. 

St Mary’s Inn new “rustic” afternoon tea offers 
a hearty and generous reworking of the old 
classic. Gone are the dainty finger sandwiches 
of Old English gentility, replaced with doorstep 
sandwiches, Northumbrian stotties, chunky slices 
of classic cakes, giant scones and wedges of 
savoury favourites. 

We arrived a little early in order to slide down a 
quick pint in the bar before our tea. Amongst an 
extensive drinks selection is a lovely, custom-made 
St Mary’s Ale made especially by Northumberland’s 
Rigg & Furrow brewery – I can personally vouch for 
its charms. 

The bar has a great social feel with many ordering 
drinks, munching on bar snacks, reading newspapers 

and playing board games. It’s clear that this is a pub 
right back at the heart of the community. 

The pub is dog-friendly too with several snugs and 
dog-friendly rooms reserved for any four legged 
friends. 

Afternoon Tea is served 12pm – 4pm Monday 
through Saturday. Good value is available at £15 
per person with a glass of prosecco available for a 
£5 supplement – of course Lisa took full advantage. 

Kicking off, Lisa chose the smoked salmon & 
cucumber sandwich on brown bloomer which 
she paired with a slab of cheese & onion quiche, 
a warm fruit scone with jam & clotted cream and 
warm chocolate brownie. 

Yours truly chose the classic ham & pease pudding 
on white stottie with the beef & onion pie, warm 
cheese scone & butter and the carrot cake with 
orange cream cheese icing. 

Although a treat-laden afternoon tea is all well 
and good, it was nice to sample an alternative. 
This rustic, farmhouse offering holds real appeal 
especially if – like me – you prefer more savoury 
flavours and was greatly enjoyed against the cosy 
backdrop of St Mary’s Inn. 

It was great to be back. 

For more information, visit www.stmarysinn.co.uk
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Few people rejoiced as much as me upon learning of the re-opening 
of St Mary’s Inn in Morpeth last year. 

AFTERNOON TEA WITH A TWIST



T O  B O O K  N O W ,  V I S I T :
M P W R E S T A U R A N T S . C O M

INDULGE 
THIS EASTER

S U N D A Y ,  2 1 S T  A P R I L

CHOOSE FROM OUR 
EASTER SPECIALS, 
OR DINE FROM THE 
À LA CARTE MENU



Did you always envisage a career in  
the industry? 

Throughout my life, I have always been inspired 
and found passion in entrepreneurship. Drink Late 
is an advanced urbanised App that is following 
market trends. People will always want to order 
drinks, either at their homes, at parties or any social 
gathering. Technological advancement is growing, 
yes, I have always followed gaps in the markets and 
new opportunities, so this is just another example. 
Application and software development, as an 
industry, is a must in my eyes.

What is your favourite aspect of the job? 

Independence, growing my own business, exploiting 
opportunities and growing in myself.

What has been your career defining 
moment?

Launching Drink Late. It took a lot of hard work, 
determination tenacity. It’s paying off, finally, and 
is now a recognised, established application and 
service, both on App Store and Google Store.

How do you measure success? 

By reaching financial freedom, continually growing, 
the development of my company and also starting 
multiple other ventures. After all, nothing ventured, 
nothing gained.

What have been the biggest changes in the 
industry since you started?

Competitions, competitor advantages and market 
changes. Brexit affecting pricing technological 
developments is also a big change. 

How has your skillset developed 
accordingly?

General confidence, motivation, entrepreneur skills, 
including negotiation, planning and time-keeping. 
My tracking and general organisational skills have 
vastly improved over time too.

Are you a risk taker by nature or  
more conservative?

I am a high-risk taker, I believe if you take risks they 
can actively work in your favour. A risk is a leap, but 
without risk, growth is stunted.

To what would you attribute your success?

Taking risks, not following the same path as 
everyone else, entrepreneurship and a bit of 
madness, I suppose. Most entrepreneurs are a little 
bit mad though, aren’t they?

What’s your biggest weakness and how have 
you managed this? 

My biggest weakness is over speculating. I often 
bombard my workload in terms of putting too 
much on my plate. I manage this through daily 
and weekly planning and delegating tasks, but I 
am easily distracted, so I have to self-regulate, 
regularly.

How do you remain motivated? 

I have a good awareness of self-determination. 

I have always believed in lineal objectives and 
dreams, until inspired, my determination grows in 
order to set out my next target. 

Would you prefer to be liked or respected?

Preferably both, as in order to achieve success, 
respect is a well-acquired asset in business, 
however people buy people so it is also important 
to be liked, otherwise your competition will see 
a weakness and take the opportunity to take 
advantage of it. Your personal reputation is key to 
the success of your business.

I’ll retire when?

Never! Retirement has never entered my mind. All I 
know, for now, is there is a long road ahead before 
that happens.

IN 
CONVERSATION 

WITH...

NAFAA MENOUAR 
FOUATIL

Drink Late
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Nafaa Menouar Fouatil   07379 238 591   nafaa@drinklate.co.uk



Perfectly located on the edge of the Northumberland National Park 
in the scenic and tranquil village of Rothbury, this 19th century 

town house is an ideal setting for an intimate wedding celebration.

Your perfect day, personalised to you,  
wonderfully packaged and 

Exclusively yours!

The Coquetvale Hotel, Station Road, Rothbury, Northumberland, NE65 7QH. 01669 622900. stay@coquetvale.co.uk

Call for details of our next open day, or to make a one to one appointment to discuss your hopes and dreams with our experienced wedding team.

The Platinum Package £4,500
50 day and 60 evening guests, all 14 bedrooms, room hire, wedding breakfast, 

 evening buffet, drinks package, pianist, disco and much more….



The glitz and gloss are the added extras, a 
wedding only needs to be those magic words 
that commit you to one another in relation 
to uniting in marriage. However, we love to 
celebrate happiness and it is just beautiful 
watching two people vow to love each other 
forever. When I design a wedding, the marriage, 
the union of the couple is very much at the 
heart, it is a unique bond which needs to be 
reflected in the ceremony as well as the rest 
of the day. 

In the 17th Century law dictated that only two 
types of ceremonies where only legally binding 
set by strict laws. Up until 1994 you could only 
get married in Church or at the Registry Office. 
Since then we have witnessed further changes 
in the law with restrictions relaxing to meet 
the needs of the people. The introduction of 
licensed premises brought about huge change 
with many hotels and event venues applying for a 
license; it enabled couple’s to create a ceremony 
more reflective of who they are as individuals 
and as a couple. I got married in 1995 and was 
very grateful for the change in law; having lived 
in different cities in the UK we didn’t have an 
affiliation with a church but we also wanted an 
effortless and relaxed vibe for the day; the change 
in law enabled us to do exactly that.

Today we see a multitude of unique and 
alternative wedding venues with each Local 
Authority boasting around eighty licensed 
premises throughout our Region. However, in 
2019 we look for further choice, church and civil 
ceremonies restrict you to what you can and 
cannot say, they dictate what you can do in the 
ceremony and where you can hold the ceremony. 
Our Scottish neighbours have different laws and 

there is a call to make a change to the laws in 
England and Wales enabling couples to hold a 
ceremony that is a true reflection of who they 
are.

Presently, we are seeing a rise in Celebrants and 
Humanist wedding ceremonies because couple’s 
want to get married in a specific location or want 
to incorporate certain elements, words, gestures 
and actions into their ceremony. Many venues 
are advertising different ceremony formats, 
everything from Handfasting in a woodland to a 
blessing by a friend next to the river (remember 
when Joey conducted the service for Monica 
and Chandler on Friends!). Handfasting funnily 
enough was legally binding and was only 
dissolved by death, before the Marriage Law of 
1753, but there was the expectation that you 

would then solemnise the marriage in church. This 
same principle stands now and many couple’s 
are realizing they have a choice and are opting 
for blessings and celebrant ceremonies on their 
wedding day and addressing the legal agreement 
as required by law at an alternative time.

I have planned many weddings where we have 
designed a ceremony specifically to the couple’s 
desires and they have been truly beautiful; they 
have spoken their words from their hearts, 
played music which stirred real emotions, 
involved gestures and acts between each other 
and their guests; they are ceremonies full of 
laughter, powerful sentiment, honest, meaningful 
exchanges and really are wonderfully magical.   
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IT’S ALL ABOUT 
THE CEREMONY!
The most important element of 

any wedding day is the ceremony.  
It’s the bit that counts and really 

the only part that matters.

07751564684     michelle@mjweddingplanner.co.uk     www.mjweddingplanner.co.uk

Michelle Jones



Work will start imminently on site, creating 
the ultimate glamping venue, with a projected 
opening date of June 1st. 

The brainchild of Roddy and Jane Hamilton, 
The Private Hill will be situated in the heart of 
Thrussendale Farm in Acklam, near Malton, North 
Yorkshire. 

Ideal for countryside lovers who appreciate the 
finer things in life, each of the domes will come 
complete with mains power, running water and full 
en-suite shower room with flushing toilet. 

The luxury won’t end there as each dome will be 
furnished to a indulgent level, with king sized beds 
(or two large twins) and super comfortable bedding 
with choice of pillows, along with a log burner and 
a fully stocked minibar, making it the ideal break for 
unique romance. 

Each dome comes complete with a small 
kitchenette, Nespresso coffee machine, Sonos 
music and many other luxury touches only usually 
associated with 5 star hotel stays. 

There will also be a large reception dome, known 
as Jane’s Dome, that will be home to the breakfast 
and lunch restaurant, also serving afternoon tea, 
evening canapés and cocktails. This will boast 
stunning views of over 60 miles of the surrounding 

North Yorkshire countryside, and will have a large 
screen TV and a soft seating area perfect for 
relaxing after a day sight seeing or walking. 

Roddy, who breeds pedigree Aberdeen Angus cattle 
on the farm, and has worked with many high end 
brands throughout his illustrious food, drink and 
leisure career, has named each of the domes after 
one of his prize pedigrees. 

Steaks from his home grown herd will be available 
to buy in the small shop onsite, and will be able 
to be cooked on the communal BBQ. The shop will 
also sell high-end, home baked cakes made by Jane 
and many other delicacies from local suppliers. 

Roddy said: “This is a very exciting time for us. The 
Private Hill will be one of only a few developments 
of its kind in the UK, and the only one in the North. 
Our domes will be of the highest quality from 
Europe’s leading supplier, and will be furnished to 
the most relaxing and sumptuous level, with all 
mod cons and the best of everything. 

“Ideal for romantic breaks for couples, the domes 
are perfect for two, although two children under 10 
can also be accommodated in cool, hanging cocoon 
style beds in each dome.

“Local produce and suppliers will be key to our café, 
breakfast and afternoon tea offering and we aim to 
create a number of jobs in the area. We would like 
to thank Ryedale District Council for their support 
on this venture, which we are sure will be a boost 
to the local economy as it encourages more visitors 
to our beautiful village and area.”

The Private Hill will also be available for private 
events, group bookings and weddings once open.

The development involves an investment of 
£325,000 and is set on the edge on the North 
Yorkshire Wolds, ensuring the perfect combination 
of well being, outdoors, nature, history, luxury and 
privacy. 

More information is available at www.theprivatehill.co.uk
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LUXURY BOUTIQUE GEODESIC OFFERING COMING 
TO THE NORTH

Planning permission has been granted to a beautiful farm that will allow the building and opening of a five star, 
luxury Geodesic Dome holiday offering. The Private Hill will be the first of its kind in the North of England.

For illustrative purposes only

Roddy and Jane Hamilton



Successfully running a family-run business 
and juggling being a mother of three girls, 
she believes that no matter how hectic your 
life can be, it is important to take time for 
yourself and give your time to others.

For me, one of the most precious commodities 
is time. Time is something that we never 
seem to have enough of especially for me 
as a mother of three daughters, a wife, 
friend, employer and business owner. Time is 
something that we cannot buy or get a refund 
on and that is why it is so important.

When someone takes the time to spend 
with you or gives that extra bit of attention 
it makes you feel appreciated. When you go 
for a Doctor’s appointment and they rush you 
through because they have a waiting room full 
of patients can leave you feeling dissatisfied 
and not listened to, or when you ask a person 
in a supermarket where something is and they 
just shrug their shoulders and grunt at you can 
make you feel like ‘why do I bother shopping 
here?’

If you were to turn this on its head and 
recognise how you feel when the Doctor 
shows an interest in why you are there and 
you leave feeling that you’ve been listened to, 
or when that shop worker smiles at you and 
immediately goes out of their way to find the 
answer to your question or taking you to the 

aisle that you need. These people are giving 
you their time and attention and it makes a 
huge difference.

Time is the ethos that I built my business 
on - offering glamping breaks in our wooden 
wigwams so that friends or families could 
spend uninterrupted, quality time together 
away from the hustle of everyday life. This was 
then carried into the wedding business where 
we offer three-day weddings to give couples 
the time they need to set up their own unique 
wedding without rushing and spend the whole 
weekend with their loved ones both before and 
after their big day because time is so precious. 
We don’t restrict how many meetings, emails 
or phone calls our clients have with us because 
we know that the time each couple needs is 
different. Giving our clients the time and 
attention that I would want to receive is at 
the core of what we do.

I truly view time as currency and it’s the one 
thing I wish I had more of - more time to spend 
and more time to give. The more time I give to 
my business and to our clients, the better the 
outcome and the more jobs I can outsource, 
frees up more time for me to use elsewhere. 
For me, it is all about balancing time.

So if I were asked what is the greatest thing 
that you offer in your business or give to your 
clients, my answer would simply be ‘time’.

www.northsidefarm.co.uk

Entrepreneur Olivia Lockey is owner of Northumberland’s luxury wedding venue and glamping site, 
Northside Farm in Horsley. 
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Olivia Lockey

THE GREATEST THING YOU CAN OFFER IN BUSINESS IS TIME
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Maybe you’re looking for a venue to celebrate 

a birthday, an engagement, a prom, or a gender 

reveal. Whatever the occasion, The Quayside 

Exchange is the perfect place! 

Catering for an array of events, the venue’s very 

own party planners can guide you through every 

option from a variety of function suites, catering, 

party props and more. The team is always on hand 

and dedicated to ensuring that all of your desires 

and needs are met for your event, whatever your 

style. 

Not only does The Quayside Exchange cater 

for big occasions such as birthdays, weddings, 

engagements and proms, but they’re also masters 

at hosting business meetings and conferences. 

Whether it’s a small conference with a few 

members of staff or a large business presentation 

to hundreds of business partners, The Quayside 

Exchange will strive to ensure that your visions are 

looked after with professionalism. 

Located close to Sunderland’s city centre, The 

Quayside Exchange is the ideal location whatever 

your function. 

If you’re organising an event in 2019 or want to book a function room for an upcoming conference, get in touch with The Quayside Exchange 
events team on 0191 514 4574 or visit the website www.quaysideexchange.co.uk

PLANNING IS QUAY
Are you celebrating something special in 2019? 



Cancer Centre  North East

The Rutherford Cancer Centres is bringing high energy 
proton beam therapy to the North East (spring 2019), 
along with radiotherapy, chemotherapy and MRI 
diagnostic imaging. 

TRANSFORMING CANCER CARE.

For further information

0800 210 0402 therutherford.com

Supportive cancer care is at the heart of everything we do

Rutherford Cancer Centre North East, Bedlington, Northumberland, NE22 7FD



Pressure is high, budgets are tight and there 
seems to be a palpable air of tension within most 
organisations. There is a big call to action asking 
for companies to engage in wellbeing services for 
their staff. Big corporations, with larger budgets, 
have successfully implemented a range of 
workplace wellbeing services, leaving the smaller 
companies struggling to keep up. Cost effective 
steps that implement workplace wellbeing 
strategies can be introduced effectively without 
costing too much money. In a previous article we 
introduced the concept of the ‘quiet room’. Today 
we would like to introduce ‘the pause’.

The pause is where staff take a five minute pause 
from their activities, a minimum of three times a 
day. Research has shown that sitting in the same 
position for an extended period of time, causes 
strain within the musculoskeletal system causing 
ligaments and other structures to compensate 
for poor posture. This causes more wear and tear, 
increasing inflammation resulting in discomfort 
and pain throughout the body. ‘The pause’ will not 
only help employees manage symptoms arising 
from physical stress, but will help them navigate 
through some of the emotional responses they are 
experiencing due to it. Instilling a culture where 
employees understand the importance of stepping 

away from their desk when they feel the pressure 
is rising for them can be invaluable. Stepping away 
gives their body a physical break and a mental break 
from the stress and helps them re-charge for the 
rest of the day. This is content which is delivered 
in our posture lunch and learn – which is a great 
way to deliver informative wellness messages to 
employees, helping them make small changes 
which have an impact on wellness.

Studies have shown that taking regular breaks can:-

      Increase productivity. While taking breaks 
might sound counterintuitive when it comes 
to boosting productivity, it’s one of the best 
ways to do so. Employees gain focus and energy 
after stepping away from their desks. A lunch 
break can help prevent an unproductive, mid-
afternoon slump.

      Boost creativity. Taking a break can give 
employees a fresh perspective on challenging 
projects. It’s hard for employees to develop new 
ideas or solutions when they’ve been looking at 
the same thing all day. A lunch break will most 
certainly help get those creative juices flowing.

      Boost motivation. Overwhelming feelings 
drain our passion for the work we are engaged 
in. 

      Improve job satisfaction. Stress reduces 
our feelgood hormones resulting in less joy 
and satisfaction at work. When an employee 
is experiencing low job satisfaction, their job 
engagement also reduces.

Changing the work mindset around taking breaks is 
important for this model to work as studies show 
that:

      Nearly 20% of workers worry their bosses 
won’t think they are hardworking if they take 
regular breaks, while 13% worry their co-
workers will judge them.

      40% of employees are opting for reduced work 
hours instead of a lunch break.

We are not designed to work under high stress 
levels for the length of time we do. We need short, 
regular breaks, through the day to help us reset and 
recharge, as without these we will be seeing more 
work-related physical and mental health problems.

During ‘the pause’, employees can practice healthy 
habits like, stretching, going for a brisk walk along 
the corridor or climbing a flight of stairs, rehydrating 
with a glass of water, mindfully sipping their tea/
coffee, practicing relaxing breathing techniques or 
meditating.

If you’d like to know more about our lunch and learns which can be delivered to groups of staff and include practical elements, please get in 
touch on contact@back-to-balance.co.uk or call 0191 4661441 web: www.back-to-balance.co.uk
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It is no surprise we are seeing an increase in work related stress and illness. With redundancies happening 
all the time, more and more companies seem to be operating on skeleton staff.



Setting
Set in the grounds of a former deer park, the Club shares the beautiful 
Beamish Valley with the Open-Air Beamish Museum and Beamish Hall 
Hotel.

Length of Course
White 6194 yds   Yellow 5967 yds   Red 5478 yds

Course Type
Beamish Park is a well-established course, which celebrated its centenary 
in 2006. It was re-designed by Henry Cotton in 1963 and is a challenging 
course that sits peacefully in tune with its surroundings.

Facilities
Beamish Park Golf Club provides a warm and relaxing welcome to golfers 
and non-golfers. The comfortable lounge offers beautiful views of the 
surrounding course, whilst the bar area includes a snooker room, television 
area, and a range of chilled beers. The course has some excellent practice 
areas where club professional Chris Cole holds teaching sessions.
The clubhouse overlooks the 18th green and provides a good space for  
social events for members and visitors alike.

Longest Drive
Hole 17 is a 525yard Par 5
A long and beautiful par five alongside Beamish Hall. Out of bounds down 
the left. Another narrow, well bunkered green.

Toughest Hole
Hole 4 is a 447yard Par 4
The stroke index one hole is renowned for the length. You must hit the 
fairway to enable a clean strike with a long iron or fairway wood onto a  
fast and undulating green.

Signature Hole
Hole 15 is a 387yard Par 4
The Ravine is the signature hole, offering the Club’s most intimidating tee 
shots. Out of bounds on your left, trouble on your right. A narrow downhill 
green guarded by pot bunkers.

Competitions
Competitions are held all year round to cater for members and visitors. 
There is a series of Open Competitions for visitors to enter.

Saturday 18th May, Mixed (2 Gents & 2 Ladies) Texas Scramble

Wednesday 22nd May, Ladies Open - Waltz

Thursday 4th July, Charlie Bear Charity event

Monday 8th July, County Durham Golf Trail event

Thursday 25th July, Seniors Open

Wednesday 7th August, Ladies Open

Friday 23rd August, Gents, Ladies, or Mixed (Team of 4) Texas Scramble

Saturday 14th September, Gents Open

Prices
Winter Green Fees from £13 - Summer Green Fees from £20

Membership
Full £699
5 Day £608
Reduced fees up to age 25
Monthly payment plan and Flexible Membership available.
 
Buggy Hire £20

Beamish Park Golf Club, Stanley, County Durham, DH9 0RH
Pro Shop: 0191 3701984   Office: 0191 3701382   E-mail: beamishgolf@btconnect.com   Website: www.beamishgolf.co.uk

A word from the Secretary... 

“With its stunning countryside location, Beamish 
Park Golf Course offers a great day for golfers 

and non-golfers alike. A warm, relaxing welcome 
and a quality experience awaits visitors both on 

and off the course.”

ON THE TEE BOX  
BEAMISH PARK GOLF CLUB

Situated in the stunning countryside of Beamish Valley, just off the A1. Follow the signs for Beamish Museum. On 
reaching the small roundabout at the museum entrance turn left and follow the signs to Beamish Park Golf Club.



Many people hide how much they actually eat 
by eating more outside their home. It is claimed 
that if the nation was consuming the number 
of calories it reports, then people on the whole 
would be losing weight rather than gaining.

I’m sure this rings alarm bells with many of you 
who struggle to lose or maintain weight, here are a 
few examples of how and why I think this happens:

      It’s too easy to play mind games with yourself, 
for example thinking you just had a bit of 
chicken and a plain salad when you went out 
for a meal – but what you forgot was the load 
of mayonnaise you added, the few chips you ate 
from your kids plate, the small piece of bread 
from the bread basket, the glass of coke which 
was loaded with sugar and two bites of your 
friends chocolate pudding. In the end it was 
anything but a chicken salad!

      You feel you are being good by only eating half 
of something which you know is loaded with 
calories such as cake, chocolate or a scone. This 
is the wrong mindset because you are believing 
this is fine, when in reality you are consuming 
a large number of empty calories which will 
probably lead to weight gain. If this happens a 
few times a week it soon adds up.

      I’ve been to the gym so I can eat what I like. 
Wrong, you can’t out train a bad diet. In my 
opinion to lose weight it’s 80% food 20% 
exercise.

      The amount of people who visit coffee shops and 
cafes has rocketed in the last few years. Many of 
you still associate coffee with a piece of cake or 

a sweet tasting treat, this may have become a 
habit which you are simply overlooking because 
everyone seems to do it. If you add the number 
of calories consumed over one year you may 
think again.

      Are you in denial that one glass of wine a day 
is insignificant? You may be shocked to know 
that adds up to around 53,000 calories a year, 
equivalent to over 14lbs in fat.

Of course, being in denial about what you eat is 
one thing but not knowing how many calories are 
in certain foods is another. Keeping a detailed food 
diary with everything you eat, not just the main 
meals, but all the snacks and any alcohol will help 
you. 

Be honest with yourself or be accountable to 
another family member, friend or fitness trainer 
this will help you focus and change your habits.

www.davidfairlambfitness.co.uk

MANY WOULD 
AGREE...
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DAVID’S SUMMING UP
If you really want to make a difference change some unhealthy everyday 
habits, keep a food diary and be consistent. It does work you just need to 

believe it and stick with it!

David Fairlamb

But now recent surveys confirm 
that most of us are in denial 
about what we eat and how 
many calories we consume. 
Previous studies have shown 
that on average we consume 

about 2,000 calories a day but 
it’s more like 3,000..



HEALTH AND  
WELLBEING EVENT 

David Fairlamb, owner of David Fairlamb Fitness, 
recently spoke at a Health and Wellbeing 

event, for Northumberland Early Years, where 
health professionals shared their expertise, 

and collaborated on a good practice guide that 
includes getting nursery children moving 180 

minutes a day and eating less sugar. 
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The Newcastle 2019 Trophies Tour sees the 
Heineken Champions Cup and European 
Rugby Challenge Cup silverware visit rugby 
clubs, schools, businesses, public events, major 
sporting occasions and community groups from 
Berwick and the Scottish Borders in the north 
of the region, to Middlesbrough and Yarm in the 
south, over to Carlisle in the west and all points 
in between.

The Trophies Tour is supported by Go North East 
who have supplied a fully branded bus to transport 
the two trophies, staff, volunteers and the official 
mascot – Stephen the Seahorse – to all events 
between 22 March – 14 April.

In total the trophies will be present at 12 schools, 
11 rugby clubs, 11 community/public events, five 
businesses and major sporting fixtures at Newcastle 
United FC, Middlesbrough FC, Newcastle Eagles 
basketball, Newcastle Falcons and the Melrose 
Sevens.

Commenting on the Newcastle 2019 Trophies Tour 
the event director for the finals, Mick Hogan, said: 
“We were overwhelmed with the requests from the 
region for the trophies to be present at so many 
venues and events.

“We believe we have confirmed a great blend of 
events that recognises the rugby community as 
well as giving the opportunity to showcase the 
trophies to a wider non-rugby audience.

“The Newcastle 2019 Trophies Tour will further 
raise awareness for the forthcoming finals weekend 
on the 10-11 May when over 80,000 supporters 
are expected to attend the two games at St James’ 
Park.

“We’d like to thank Go North East for their 
magnificent support of the Tour. By taking the 
trophies out across the region they are helping 
us engage with an anticipated 25,000 people and 
build the excitement for the what promises to be 
the greatest weekend in rugby.”

The Heineken Champions Cup final on Saturday 11 
May is the fastest-selling final in the competition’s 
history, and at present there are no tickets available 
for sale. Tickets to the European Rugby Challenge 
Cup final are selling quickly, and are available from 
www.epcrugby.com. 

Already underway, the trophies tour continues at a 
number of venues throughout April: 

EUROPEAN TROPHIES TOUR SCHEDULE
The organisers of the 2019 European Club Rugby Finals to be held in Newcastle are well into  

their three-week, 50-event tour which sees the two trophies visit venues, events and organisations 
across the North East, Cumbria and the Scottish Borders.

TROPHIES TOUR SCHEDULE - APRIL

Mon 1 April: School visit (Jarrow School, South Tyneside), 
Sedgefield School Sports Partnership (Coxhoe Primary 

School), Project Rugby Festival (Darlington RFC).

Tues 2 April: School visit (St Joseph’s Middle, Hexham), 
School visit (Queen Elizabeth High, Hexham), Rugby club 

event (Carlisle RFC).

Wed 3 April: Newcastle Rugby Foundation  
(Kingston Park Stadium, Newcastle).

Thurs 4 April: School visit (Shilbottle School, 
Northumberland), School visit (St Mary’s CE School, 

Berwick), Rugby club event (Berwick RFC).

Fri 5 April: School visit (Tudhoe Colliery School, 
Spennymoor), School visit (Academy 360, Sunderland), 

Newcastle Eagles Basketball v Manchester Giants  
(Eagles Community Arena, Newcastle).

Sat 6 April: Public event (Discovery Museum, Newcastle), 
Newcastle United v Crystal Palace  

(St James’ Park, Newcastle).

Sun 7 April: Rugby club event (Gateshead RFC), Public 
event (Hotel du Vin, Newcastle).

Mon 8 April: Tyne & Wear Fire & Rescue  
(Headquarters, Sunderland).

Tues 9 April: Business event (Brewin Dolphin, Newcastle), 
Rugby club event (South Shields RFC).

Wed 10 April: Business event (Quorum Business Park, 
Newcastle), Business event (Greggs HQ, Newcastle).

Thurs 11 April: Business event  
(North East Chamber of Commerce), Business event 

(Ward Hadaway Law, Newcastle).

Fri 12 April: Public event (Grainger Market, Newcastle), 
Newcastle Falcons v Leicester Tigers  
(Kingston Park Stadium, Newcastle).

Sat 13 April: Melrose 7s Tournament  
(Melrose RFC, Scottish Borders).

Sun 14 April: Rugby club event (Whitley Bay Rockcliff 
RFC), Rugby club event (Percy Park RFC).

www.newcastlefalcons.co.uk
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Y O U R  H A P P I L Y  E V E R  A F T E R  
A T  

K I N G S T O N  P A R K …

For a distinctive wedding venue that delivers modern surroundings, outstanding  
service and first-class dining, Newcastle Falcons has the expertise and facilities  

to make your big day memorable. 

Licensed for civil ceremonies, Newcastle Falcons has a number of suites that boast fantastic  
views of the pitch and quality facilities to accommodate up to 300 guests. 

Our award-winning chefs have created mouth-watering menus that can be tailored to suit any dietary requirements.

We offer a number of different wedding packages to suit your requirements, including fantastic food, great 
entertainment, and a selection of champagnes, wines and beers for you and your guests to enjoy. 

Our fully inclusive wedding packages start from £2500 inc VAT. 

For more information and to book your special day contact our wedding coordinators 
events@newcastle-falcons.co.uk   0191 214 5588 

191653 Wedding Programme Ad resize 267x180.indd   1 11/03/2019   16:12



SOS GROUP SPORT 
NEWCASTLE DINNER 

2019
Newcastle United legend Alan Shearer and 
Olympic Gold Medallist Jonathan Edwards 

underlined their support for grass roots charity 
Sport Newcastle when they attended the 

organisation’s 42nd Annual Dinner. Nearly 400 
diners representing the city’s leading sports clubs 

saw the pick of young local talent recognised 
with Rising Star Awards. The evening’s principal 

honours went to Newcastle Falcons’ Mark Wilson, 
Newcastle Eagles, Northumberland Cricket Board 
and teenage European Swimming gold medallist 
Nick Pyle. The Lifetime Achievement award went 
to rugby’s Doddie Weir and was accepted by his 

son Hamish.

For more information on Sport Newcastle 
visit www.sportnewcastle.org





...I am still 
irritated that my 

new car is without 
a CD player. Is 

that progress? I 
am informed that 
there is no need 

because CDs are old 
technology... 

The announcement that the Olympic rower 
James Cracknell is to row for Cambridge in 
the Boat Race this year make him the oldest 
competitor in the 190 year history of the event. 
Cracknell is eligible by currently studying 
for a Master’s in Philosophy at Peterhouse 
College.

He is a six-times world champion and double 
Olympic gold medal winner (the first in 
2000) and is twice the age of some of the crew 
members. Since first ‘hanging up his oar’ in 
2006 he has been active including rowing the 
Atlantic with Ben Fogle, racing to the South Pole 
and then in 2010 being top British competitor 
in a six-day ultramarathon over 156 miles in the 
Sahara Desert. He also suffered brain injury 
from being hit by a lorry while attempting to 
cycle across America in 18 days (now recovered).

Cracknell describes his selection for Cambridge 
as ‘arguably my proudest achievement in 
rowing’. An inspiration to all who are in 
‘retirement!’.

The Annual David Goldman Lecture at 
Newcastle University Business School was a 
fascinating presentation by Herb Kim as the 2019 
David Goldman Visiting Professor of Innovation 
and Enterprise.

Kim, a Brooklyn born Korean American and a 
Princeton University graduate, is founder of the 
Thinking Digital Conference now in its 12th year 
as well as being founder of TEDx in Newcastle, 
London and Manchester. Highly regarded in his 
adopted North East, he is featured in Buzzfeed’s 
list of Geordie Heroes.

He gave a very lively account of his career and 
approach, a mixture of immense drive and 
chutzpah. The Business school is in for an 
exciting year but his regime of cold showers and 
ice baths may not be universally attractive.

An early life of abuse, parental neglect and 
rejection, followed by professional subjugation 
and domestic violence, Anna Mae Bullock from 
Nutbush Tennessee ultimately became pop 
ikon Tina Turner. The award wining musical at 
London’s Alwych Theatre, Tina, is a stunning 
show which crams in the life story with plenty of 
performances worthy of Tina herself at her best.

She is played by Broadway star Adrienne 
Warren who deserves her many accolades. 

Unusually the audience were requested not 
to join in the songs until the closing numbers, 
and on reflection this enabled us to enjoy the 
quality of the show uninterrupted by raucous 
enthusiasm from the stalls.

My own ‘musical’ performance recently 
in Elstree was enjoyed by a rather smaller 
audience. A specially composed 15 verse musical 
ode for the Golden Wedding Party of brother 
and sister-in-Law David and Sheila, may have 
content too controversial to be shown on 
YouTube. I am still awaiting a challenge from 
my nephew Adam, a prominent defamation 
barrister, although he did hold the words for me!

A Luddite I am not. Advances in technology are 
to be welcomed whether it is voice commands 
to Alexa or to my car to make calls, change 
channels or trace postcodes. Soon the whole car 
journey will be automatic AI controlled, the car 
windows blacked out to enable me to watch a 
film on the extended in-car screen.

Pending this, I am still irritated that my new car 
is without a CD player. Is that progress? I am 
informed that there is no need because CDs are 
old technology, that I should stream music from 
my phone using Bluetooth with Spotify, Vimeo 
or Amazon. What about my hundreds of CDs 
which provided instant choice of album and 
track and did not drain all my data merely to 
access in-car music? 

They will be stored with my cassettes, Bemax, 
videotapes, 78s, 45s,33s and my Dansette Major 
turntable and Grundig tape recorder- to await 
my appearance on the Antiques Roadshow in 25 
years time.

(...and I have avoided any mention of Brexit, 
May-Hem, Malthouse or Back-Stop! No Big 
Deal?)

Barry SpekerCOMMENT WITH...

barry.speker@sintons.co.uk
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THE NORTH EAST’S 
NUMBER ONE 
QUALITY CARPET & 
FLOORING RETAILER

FAMOUS LUXURY
BRANDS

SPECIALIST FITTING
SERVICE

BESPOKE DESIGN
& PLANNING

TRUSTED EXPERT
ADVICE

MILLS
KARPET

www.karpetmills.co.uk

Kingston Park
8b Airport Ind Est 

NE3 2EF
Tel: 0191 271 6576

Hetton-le-Hole
1-5 Market Street

DH5 9DZ
Tel: 0191 526 1770

Gateshead
Unit 2, Tyne Bridge Retail Park

NE8 1EJ
Tel: 0191 478 3049

Hexham - NEW BRANCH
43 Gilesgate
NE46 3QB

Tel: 01434 600100

      Visit us for good old fashioned service, the very
latest products and lowest prices... guaranteed Joel Dickinson, 

Director, 6th Generation
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